Digitized by Googh 



Digitized by Google 




EDITOR & PUBLISHER 




Tha Oldest Rx.£l istiersand Advertisers Journal m America 




Entcrrd it ■«■! clan matter Mar II, »!*, »t •>» F«l Ofc* at Xtar Yolk, N. Y , under <hr act of March Jrd. I*7». 




»«kly: S3.00 a Year; Nfc. Per Cc 


tpy. NKVt YORK. THl HSPAY, JUNE 5, 1919 


Vol. 52. NO. 1 





fx IflS "I .-. 

EVERYBODY 
WANTS A CAR 



The Chicago Daily News is read by more 
people in Chicago and vicinity who own 
passenger cars and trucks than any other 
newspaper published in the Middle West. 
Read regularly by seven out of every nine 
English speaking adults in this territory, it 
also reaches an overwhelming majority of 
those who have not yet bought passenger 
cars and who should buy trucks. 
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SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

(./ MASSACHUSETTS— Population, 3,605,522 

• V J.$M 10.000 

Circulation line* lie** 

Boinin Advertiser and 

American <S) 365.660 45 45. . 

Notion A*e»»r*tn . .• :(Sj 301470 sld .'••'-*)" ! 

Benton Gtabc *.' . .V. . (JW" 4I> : 40 - • 

Ronton dolie? ,VS> 329,781 J. r , 45 

Barton Pol (M) 4.54.603 .45 .45 

Beaton Po*t fS> 367,074 45 .33 

Boxtm. Record tF.) 50.650 .15 .15 

Beelon Tr»n«crtnt ....<E) 44.170 .11 .It 

Fall River Herald <EI 9.419 .025 .025 

FlteMmri Deilv Now* <F> 6.140 MS 425 

Filrbburc Sentinel ..(El 6,*12 425 .01785 

Haverhill Gaeette ....(E) 13.07} 42K Ml 4 

Lynn Item (E) 15,121 45 .0333 

Lynn Telegram- 

News <E*S) ISfiM M 44 

Lowell Courier. 

Cifiaen (ME) 14.7H0 .03.5 435 

New Bedford Standard- 

Mermry (ME) 25407 45 .OS 

Salem New* (E> HU5S .055 .04 

w-oreeater Caaerte ....(E) 2942S 47 45 

MAINE— Population. 762,787. 

Portland Expret* ....(E) 25463 .0* JUS 

PortUnd Telearam ...(S) 21446 445 .035 
RHODE ISLAND — Population. 5*1.215 

Pawtnrket Timet <E) 23.752 .06 .04 

Providence Bulletin ..(E) 55400 .12 .12 

Providence Jourinl • M*S) 324« 47S»10 .075*10 

Providence Tribnne ..(E) 2S.156 .07 47 

Wealerly Sua (E) 4323 42 .015 

VnonfocVrt Cill- 

Reporter (E) 114*4 44 43 

VERMONT— Population. 36 1 405. 

Rarre Time. (F.) 6.76S 4214 .0143 

Burllnfton Daily New. (E) 8400 42 42 

tBoHinat.n Free ^ ^ ^ ^ 

1.114,756 

Brio 1 report Port- 
Telegram ....(MAE) 45,463 MS .08S 

Bridaeport Poet (S) 13405 445 .035 

Rirtford Cnarant ...(M9> 24.745 M 45 

Hartford Time* (E) 36455 .06 .06 

New Haven Reaitler (ES) 264S9 46t .045 

New London Day .... (E) 11436 .03 425 
New London 

Telearaph (M) 4430 .011* .0128 

....(MS) 10.762 43S» .OSS 
tRate on 2400 line.. •Rat. on 3400 line*. 
Government Statement*. April 1*1. 1919. 
tA. B. C. April lrt. 1919. 



New England is a great 
Market for bonds and 
good securities and for 
books and periodicals 
that are advertised in 
the Daily newspapers. 

Many of the leading periodicals and most of 
the first sellers in fiction have the newspapers 
to credit with their basic growth, to say noth- 
ing of the intervals when publicity of that 
sort was an Essential and a Recourse. 

One issue of the Daily newspapers 
of New England amounts to nearly- 
double the circulation, in New 
England, of all the leading maga- 
zines, and the rate is small, com- 
paratively. To use a magazine to 
advertise New England, you must 
advertise to all the balance of the 
United States at the same time and 
pay for one small page about what 
five big pages would cost in all the New England E. L. Dailies — A whole 
year's advertising as against one shot ! 

In New England papers you can cover all New England and know what 
it has cost you /or New England, and you can do it section by section, 
intensely, and close work the trade at the same time. 



Fancy a big local advertiser missing a CHANCE to advertise in his daily paper! Why 
lie figures such advertising as essential and necessary, quite as much so as his rent. 
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Land Here 

No e.pial area is enjoying 
more snhslanlial prosperity 
ih. in Cleveland in. I Northern 
Ohio 

[n ihU territory are -onu- „( 
the niiinln'. mo^l importaiil 
1 11 11 ti i ■ T^t i t in* ■ Dir renters some 
of il» rirhe-t farm land. A 
clo/ell li\e eitic- like Akron 
rlfiO.(HH) population). Voun^.- 
town I LiO.OOO"). Canton (8.*,.- 
(HH)f. scores of live tow lis like 
Zane-xille I'.'lL'.OtM I . Sandii-kv 
i2d.">00i and Ashtahnla i2X- 

000) . ure within a liiiinlr.il 
miles of ( ;l. \e|,inil. and this L\- 
oOO.OOO population lerrit.iiv 
e.in .ill he eovered hv one new»- 
1- a per I Ml: I I l\ II \N|) 

PLAIN 1)1 \I.FR. No oth.r 

paper reaeln main (ir-t .la*- 

homes in Ch \eland and North 
ern Ohio, Von .an lim,l llii- 
mark.! through Till; I>|.\|\ 

1) 1 M i l! done. 

AVe eoop.i ate with ad\er- 
liser- in fiirui-hin;- johher and 
dealer lisl -ale- andw-. m- 
iln idnal in\ e-1 i'.-al i.ti- . [r \d- 
dl e-s M< i ehaiidi-iiu: S.-i \ i. .• |). 
partiiH nl and -el llo |„ ti. I'm of 
the PI 1)1 \| | K's ... v ,. im . 

-.sen >ear>' -hui.liriL- in il,r- 
liehl. 
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The PlaiaDealer 



Largest Morning Circulation Between New York and Chicago 



joh\ b. voonviM). 

Tim* BUg- \rw York 



Wtttern ReprettnltUiw 
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If you were to ask 

most any intelligent Philadelphia n 

how to make your advertising 

do you the most good 

in Philadelphia, 

the reply undoubtedly would be: 
"Put it in The Bulletin.", 



Dominate Philadelphia 

Create maximum impression at one cost by concentrating 
in the newspaper "nearly everybody" reads — 

The Bulletin 



Net Paid Average AAK 090 Copies 
for April ^^O^y^XJ a Day 

No prize, premium, coupon, or other artificial circulation rtitmilation turlhodr have c\cr been UM-d by "The Bulletin" 




EDITOR&PUBLISHER 



Uaued every Thuraduy— forma closing at two P. M. on the Wednesday pr.-cc*n f the date of 
publication— by The Editor * Publisher Co., Suite 1117, New York World 1 B.tiiidir.,?-, (3 
Park Row, New York City. Private Branch Telephone Exchange, Bcekman 4334./ ' 
James Wright Brown, Preaident; Fenton Dowling, Secretary. 
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MOVE IN CONGRESS TO CREATE FEDERAL BUREAU 
TO CONDUCT AD VERTISING AND PUBLICITY 

Senator Cummins' Bill Provides for Expert Direction and Cabinet Member Board — Paid 
Advertising for Departmental Enterprises — Would Promote Foreign Relations 
Through Advertising — Means to Enforce Honest Advertising 



By Kns»T T. Bsaav. 

(STAT COIIUNIIMIIT.) 

Washington, June 3. — Senator Al- 
bert S. Cummins, of Iowa, presi- 
dent pro tern, of the Senate, hat made 
a definite move looking to the creation 
of a special Government bureau to 
scientifically apply advertising methods 
to the enterprises of the various federal 
departments, thus giving tangible expres- 
sion to a policy which has long been 
advocated by Eorroa and PriusHEa and 
leading advertising men who hold that 
State advertising, as has so remark- 
ably been demonstrated abroad, is the 
>i;urt. economical and effective route to 
certain public understanding of govern- 
mental policies and purposes — basis of a 
true democracy. 

Senator Cummins is determined to 
urge the passage of a bill which he says 
would mean a greatly to be desired sys- 
tem of bringing the Government's pub- 
licity ventures to a distinctively business 
basis, coupling economy with efficiency. 

Will Get Action 

By reason of his influence in the Sen- 
ate and the general agreement in Con- 
gress that some steps arc necessary to 
co-ordinate the publicity activities nf the 
various departments. Senator Cummins 
is in a position to get action on his bill. 
It has been referred to the Committee 
M I'ommen-e, which will take it up at 
an early date. 

The Cummins bill is important, first 
because it recognizes publicity by direct 
Statute as a definite function nf the Gov- 
ernment and not a temporary war meas- 
ure nor something dependent upon the 
individual viewpoint of department 
beads or bureau chiefs. It recognize* 
paid advertising as an essential part of 
the Government's publicity and pro- 
poses a systematic administration of the 
matter. 

The Cummins bill provides for the 
creation of a Bureau of Publicity in the 
Department of Commerce. The very 
next sentence then reads : 

"That a director of suitable knowledge 
and experience in the business ur pro- 
fession of advertising be appointed by 
the President lo administer the affairs 
of the Bureau of Publicity under the 
general direction of the Secretary of 
Commerce." 

An Advisory Board 

Senator Cummins would have an ad- 
visory board composed of all members 
of the Cabinet to lie known as the Pub- 
licity Conference Board, its purpose 
being lo give "instructions, information 




Sf.SATOK A It. CI .MMI.\> 



and suggestions" to the Director of 
Publicity. 

Not only would paid advertising cam- 
paigns be conducted by this bureau in 
In-half of the War and Navy I>cpart- 
ments in the matter of obtaining enlist- 
ments, the Interior Department on all 
public land openings and other questions 
requiring public interest, the Agricul- 
ture Department in connection with 
farming, marketing and other bulletins, 
the Treasury Department "for the dis- 
posal of United Stales bonds and other 
purposes, but certain other definite func- 
tions related to development of foreign 
trade through dissemination of adver- 
tising information for American com- 
mercial interests would be delegated to 



the bureau. Commercial information 
forwarded to Washington by American 
consuls throughout the world would be 
published by the Government through 
the medium of publicity and advertising 
for the benefit of American business. 
Advertising campaigns would be con- 
ducted in foreign countries to 'promote 
prestige and public favor for American 
colleges, institutions and merchandise." 

To Coordinate Effort 

There appears to be small room to 
doubt that the Cummins bill will receive 
consideration at an early date at part 
of the iteneral program of Congress to 
inquire into the various publicity activ- 
ities of the Government which at present 



are regarded as involving too heavy 
expenditures, duplication of effort and 
in some instances a lack of appreciation 
on the part of the men in charge of 
what constitutes legitimate publicity b> 
the Federal departments. 

The Senate Committee on Printing, 
headed by Senator George H. Moses, of 
New Hampshire, a newspaper man of 
many years' experience, is in favor of 
some steps to co-ordinate the various 
publicity agencies and to establish a defi- 
nite policy <>f publicity and advertising. 

The text of the Cummins bill follows : 
BUT. Full Text 
"A BILL" 

"To establish a Bureau of Pubbcity 
in the Department of Commerce to have 
charge of all the advertising of the Fed- 
eral Government ; to secure greater pub- 
licity for information intended for the 
general public and coming from the 
various departments of the Government : 
to advise and counsel with all private 
interests regarding foreign advertising; 
and to co-operate with organized adver- 
tising interests of the Nation in pro- 
moting and in securing legislation to 
compel adherence to honesty and re- 
liability in the advertising of all firms 
and individuals throughout the Nation. 

'He it enaeled by the Senate and 
House uf Representatives nf the United 
Stales of America in Congress assem- 
bled. That there be, and is hereby, cre- 
ated a Bureau of Publicity in the De- 
partment of Commerce. 

"See. 2. That a director of suitable 
knowledge and experience in the busi- 
ness or profession of advertising be 
appointed by the President to admin- 
ister the affairs of the Bureau of Pub- 
licity under the general direction of the 
Secretary of Commerce The compensa- 
tion for the Director of the Bureau of 
Puhlicity shall be $fi,000 per annum. 
Board Personnel 

"Sac. 3. That for the proper and ef- 
hnent utilization of the Bureau of Pub- 
licity a Puhlicity Conference Board is 
hereby created, consisting of the Sec- 
retary of Commerce, the Secretary of 
State, the Secretary of War. the Secre- 
tary of the Navy, the Postmaster Gen- 
eral, the Secretary of the tnterior. the 
Secretary of Agriculture, the Secretary 
of the Treasury, the Secetary of Labor, 
and the Attorney General, ail acting cx 
officio. It shall I* the duly nf the Pub- 
licity Conference Hoard to meet as often 
as quarterly and as much nftrner as 
they desire, at which meetings the 
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Director of the Bureau of Publicity 
shall lie given such instructions, informa- 
lion, and suggestions as the various de- 
partments wish to have receive the 
l>cnciits of the Bureau of Publicity. The. 
board shall organize as it sees. At tor' 
the transaction of business and a "quorum - 
shall consist of "half the membefrs- 

"Sec 4. Thai' the Director of the Bu- 
reau of '-PuGlieity shall appoint, under 
the rules of the Civil Service Commis- 
sion, such assistants and other employees 
as he may deem necessary and the Pub- 
licity Conference Board may approve of. 
The compensations for the persons so 
appointed shall be such as the Publicity 
Conference Board may authorize. 

Appropriations 

"Sic. S. That there is hereby appro- 
priated for the purpose of defraying all 
expenses for the maintenance of the 
Bureau of Puhlicity, including the pay- 
ment of salaries herein authorized, out 
of any money in the Treasury of the 
United Slates not otherwise appropri- 
ated, such funds as shall be reported 
necessary and be approved of by the 
Director of the Bureau of Publicity and 



tailed statement of all expenses 
this act and of all receipts 
shall be submitted to Congress at the 
beginning of each regular session. 

"Sic. 6. That the Bureau of Publicity 
lierrin created — 

"(a) Shall prepare and direct all ad- 
vertising nf the Federal War and Navy 
Departments intended to secure recruits 
for the Army and Navy, or for other 
purposes. 

"(b) Shall prepare and direct all ad- 
vertising desired by the Department of 
the Interior for the disposal of land, an- 
nouncement of public-land openings, re- 
quests for bids on public supplies, and 
such other advertising or publicity as 
may lie desired by the Department of the 
Interior. 

"(c) Shall prepare and direct all ad- 
vertising or publicity desired by the De- 
partment of Agriculture for the dis- 
semination of information as to bulletins 
and various data which the said depart- 
ment may wish to have brought to the 
attctition of the general public or part 
thereof. 

"(d) Shall prepare and place all ad- 
vertising or publicity desired by the Sec- 
retary of the Treasury for the disposal 
of United States bonds or other pur- 



"(e) Shall prepare and ptace such 
advertising or publicity as may be re- 
quired by any other department of the 
Federal Government wKich wishes to 
have service, information, or publications 
brought to the attention of the general 
public or any |iart of the general public 

Distributing Colt 

"Skc. 7. That the cost of preparing 
and directing al! advertising or publicity 
matter required to be done 1iy the Bu 
rrau of Publicity shall be borne by this 
Bureau of Publicity and paid for out of 
the appropriations made for its general 
maintenance expenses; but tho cost of 
placing such advertising or publicity 
aside from its preparation and direction 
shall be borne in all cases hy the depart- 
ment or bureau of the Government for 
which it is placed 

"Src 8. That the Bureau of Pub- 
licity - 

"(a) Shall collect and keep on file 
adequate information and data relative 
to the leading publications and other 
advertising media in all foreign coun- 
tries, their rates for advertising service 
and space, rules and regulations, and 
any other information that may be of 
value to American commercial interests 
t<> promote trade in said foreign coun- 
■rics. all this information and data to Ik 
kept available for reference for private 



VICTORY IN SIGHT AFTER A LONG FIGHT I 

IK the issue dated April 21. 1917, EDITOR & PUBLISHER pri 
art editorial suggesting a Department of Advertising for the 
Government. The vital need of the nation for an advertising 
policy and program directed by the ablest man to be found for the work, 
was pointed out. 

For more than a year previous to that time liDrroR & Pin 
ustiF.a had been urging upun the Government a paid advertising 
policy. It was early in 1YI6 that a committee had waited upon the 
President to assure him that the newspapers and periodicals of the 
country would donate a million dollars' worth of advertising space 
for use in promoting the mobilization of the nation's industries lor 
possible war tasks. 

Editor & PunusiiMt at that time opposed vigorously the 
proposition to donate advertising space to the Government — opposed 
it on principle, and because it served to classify advertising space a* 
a thing of doubtful value, not a service-commodity to be purchased 
on the same business basis governing the purchase of other things 
needed by the Government. 

Throughout the period of the war KmroR & Pt:tu_isiirR 
continued to urge upon the Washington Government the adoption of 
a sane and sensible policy of paid advertising — through which the 
great bond sales might have been conducted in a business-like way, 
without waste or duplication of effort and without unjustly taxing 
the generosity of individuals. 

The prospect, now bright, for the creation of a Department of 
Advertising, or — failing in that — the adoption of definite and adequate 
advertising policies by the various Departments of the Government, 
is particularly gratifying to this journal as illustrating the victory of 
common sense over intrenched precedents. 



PREDICT A BIG A. B. C. 
ATTENDANCE 



individuals, institutions, and firms at all 
times free of charge, except where the 
furnishing of such information and data 
involves considerable expense, as in the 
rase of costly printed matter or books, 
in which latter case a reasonable charge 
may be made, the said charges to be 
regulated at the discretion of the Di- 
rector of the Bureau of Publicity. 
Foreign Service 

"(b) It shall be the duty of the Bu- 
reau of Publicity to have in its employ 
assistants who have acquired expert 
knowledge of advertising in foreign 
countries, and it shall be the duty of the 
expert assistants to give counsel free of 
charge at any time concerning these 
matters to private firms and individuals 
who desire to promote their trade or 
service in foreign countries. 

"Sec 9. That the Bureau of Publicity 
shall employ such advertising or pub- 
licity as may promise to he most ef- 
ficient to disseminate in the United 
States valuable information and data 
supplied by American consuls in foreign 
countries as to opportunities existing in 
those countries for the promotion of 
American commercial or other interests. 
A sjsecial appropriation shall he esti- 
mated and requested for this purpose 
by the Directur of the Bureau of Pub- 
licity and included in the general appro- 
priation allowed annually by Congress 
for the administration of the bureau, and 
subjret to the approval of the Publicity 
Conference Hoard. 

To Promote Honesty 

"Sr.c. 10. That, subject to lite ap- 
proval and direction of the Publicity 
Conference Hoard, the Buieau of PuIh 
licity shall study mean* for and suggest 
and conduct advertising or publicity 
campaigns in various foreign countries 
to promote prestige and public favor in 
said various foreign countries for 
American colleges, institutions, mer- 
chandise, and service of all kinds which 
it is desired to promote abroad. A spe- 
cial appropriation shall be estimated and 
requested for this purpose by the 
Director of the Bureau of Publicity and 
be included in the general annual ap- 
propriation allowed by Congress for the 
work of the bureau and subject to the 
approval of the Publicity Conference 
Board. 

"Src. II. That the Bureau of Pub- 
licity shall co-operate with all oruani/cd 
advertising interests in promoting and 
in securing legislation to compel hon- 
esty and reliability in both the domestic 



and foreign advertising of all firms, in- 
dividuals, and institutions, and is au- 
thorized to employ counsel or experts 
in the furtherance of this work, subject 
to the approval of the Publicity Con- 
ference Board. 

"Sr.r. 12. That this act shall take 
rrTrct from and after its passage." 



New York Pictorial Daily 
Report Unconfirmed 



Connects George Classy 
New Venture by 
Chicago Tribune Men 

No statement was given out this week 
in reference to the report that the Chi- 
cago Tribune was planning to print in 
New York a morning pictorial news- 
paper. The latest unconfirmed report 
is that George Utassy, who was general 
manager of the Hearst Magazines, will 
be publisher and general manager of a 
morning pictorial in New York City, if 
one is started, with Arthur Clarke, for- 
merly city editor of the New York 
WurUI, as managing editor. 

Milwaukee Ad Club Elects 

Milwaukee, June 2.— Frank B. Jen- 
nings, advertising manager of the Ed- 
ward Schuster & Co, department stores, 
has Ken re-elected president of the Ad- 
vertisers' Division of the Milwaukee As- 
sociation of Commerce. Edward D. 
Wolff was elected vice-president, anil 
Hugo Vogt. secretary-treasurer. Vint- 
non M Pare, James M Allman, Frank 
M. Uruce. M. C. Kutier and 1. S. Mc- 
Mrekiu are members of the lsoard of 



Fox Ma.le 

HotsroK. Tex.. June 4 - M. K. f oster, 
president of the Houston Chronicle, has 
appointed bred Fox m be business man- 
ager of the Chronicle, succeeding E. C. 
White, who has gone to St. Paul to be- 
come circulation directur of the Pioneer 
Press Mr. Fox has been with the 
auditiii)! department of the Chronicle for 
the past ten years and has had entire 
charge of the paper's Liberty Bond De- 
partment, which handled over 20.0ft) ac- 

I'.lllllS. 



Arrangements Rapidly Being Finished 
Motion Till Be Made, to Bare A. B. C 
Net Amount of 
by 



(iimoi, June 4 — Plans are rapidly 
manning tor the sixth annual cumcti- 
I ii .ii of the members of the Audit Htt- 
reau of Circulations, to be held in the 
Motel l.a Salle. June 19 and 20, a rec 
ord-brcaking attendance being fore- 
casted. The fifth anniversary of the 
founding of this institution, which has 
proved itself of such vital importance 
to the advertising and publishing in- 
dustry, is to be celebrated on this occa- 
siun. 

June 19 will lie devoted to divisional 
meetings, whereat various classes of 
publishers and advertising interests will 
discuss their various interests. The 
convention really will open at 10 o'clock 
on June 20. 

Among the more important topics to 
be considered will lie change of the 
by-laws, revision* having been sttg 
gestcd by legal advisers after months' 
of study. These have been endorsed 
by a majority vote of the Class A mem- 
bers and come up at the convention for 
final ratification. 

Among the motions which it is ex- 
pected will be made from the floor is 
one demanding that the A B. C. show 
the net amount of money derived by 
publishers from subscriptions 

The William Weld Company, Lim- 
ited, I.ond.'ii. Can., has filed notice thai 
at the meeting it wilt move that the 
loll.. wins questions be inserted in Pub- 
lishers' Statements and Auditors' Ke- 
lsons : 

"What have been your !.<ta! cash re 
ceipts from subscriptions for the period 
covered by this statement or report' 

"Were tlwse cash receipts banked 
regularly for verification?" 

There will also be a motu 
ing the increase of newspaper 
on the Board of Directors. 

The annual dinner promises to be a 
big cccnt. Four speakers of national 
fame will be on the program. The new 
Chicago Advertising Council will be the 
hosts. Every minute of the dinner will 
be worth while, socially as well as edu- 
cationally. It promises to be the hi* 
advertising and publishing event of the 
veai in Chicago. 



Taylor With Nirliols Agency 

Chic ago. June 4. — A. P.. Taylor, for- 
merly sales manager and assistant to the 
president of the Gossanl Company, Ins . 
has joined the diaries F. W. Nichols 
Agency organization. He will serve as 
a vice-president and devote his time to 
merchandising problems J. B. Kcrrott. 
late of Mallory, Mitchell * Faust, has 
been added to the copy staff, and D. E. 
Caesar, arriving this week from France, 
returns to the copy department. The 
following nrticers have been chosen for 
the agency President. Charles F". W 
Nichols; vice-presidents, A. B. Taylor 
and Frank I.. Blake; secretary-manager, 
Wallace Meyer. 



"F. T. C." Chairman Returns 

W illiam P.. t oocr. chairman of the 
!■ V*!rr;il 'I r.«dc I ■ ►mini « sion, is home 
iruiu a iwn iitonllik' trip to Europe. 



Cm. from J to 2 Cents 

!l»«tn«ii, Conn., June 4— Harry R. 
Adsit. general manager of the Hart- 
ford Post, announces that the new man- 
agement has reduced the price of the 
paper from 3 to 2 rents and has begun 
an extensive sampling campaign to 
stimulate circulation 
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PRINTING CAPACITY OF NATION'S NEWSPAPERS 
TAXED BY UNPRECEDENTED ADVERTISING 



Volume of Business Breaking All Records — National Advertising Leads the Lineage Gains 
Everywhere — Basic Trade Conditions Soundly Support Prediction of Most 
Prosperous Summer and Fall — Big Demand for Machinery and Supplies 



Bv Mamjlk Pkw 
(HURTS from a a .cciio-is of die 
^ I. niled Stile* agree that the great 



sr.hout sign of abatement, newspaper 
faap records being broken in ail 
-rin;i-uj cities. 

Thrre is ever}' indication, according 
M must conservative and best informed 
>K -•->' men and publishers, that the 
simmer of 1919 will see publication of 
Ik) bf|M volume of space advertising 
tns cspeiiaiccd while far-sighted men 
a< buking for a phenomenal fall vol- 
ew ir.4 are making preparations now 
t.' aj«c[ the emergency. 

ttc flood which began 10 sweep ira- 
ir« liaiely the armistice was signed has 
mUTMcd until many newspapers have 
rtiitd the limit of their advertising 
a;i«f and are rejecting business. 
Efch md leti page news|upers have 
jumped to 16 to 20 pages on three and 
I ijr Jays of tile week. Newspapers 
* W| immense circulation and retailing 
at 1 cents the copy have leaped to 32 
PMres to 40 pages several times a week. 
Thai which is true of evening papers 

■ tonally tme of morning newspapers 
Ml the Sunday issues of nearly the en- 
: it list of American cities have scarcely 
tW been equalled for size and never 
In volume of regular advertising car- 
fed 

National Bus me si Leads 

Ihc biggest gain is in national adver- 
ting Lineage reports which have been 

■ ilvied by Editor & Publishes show 
hat in the month of April. 1919. many 
if spapers increased their national ad- 
frtising business from 20 to 50 per 
«nt over the corresponding month last 
ear- The average gain must be in the 
' Shborhood of 35 to 40 per cent among 
.11 of lhe newspapers of the country, 
illume, by reports from typical cities. 

Lineage statistics from all sections of 
hr country for May are not yet avail- 
bi'e. bat advertising in individual news- 
apers, as checked up by Editor ft Pc»- 
[iHf« indicates that May registered the 
■gn water mark in all history for 

Nc« York City figures are fairly 
fpital of the general condition and the 
u.kng fact is that the total lineage of 
H -ixtren dailies reporting to the New- 
lit Evening Post Bureau of Statistics 
April. 1919. was 12,30O,M)b, a gain 
t a trifle more than 2.000,000 lines over 
priJ. 1918. and a gain of about 34 per 
:rt: uTcr the pre-war comparison. April, 
H3. In April. 1914. these newspapers 
irried only 8.687,315 lines of advertis- 
% and thus it is seen that the gain in 
prfl just passrd represents more than 
per cent over the April figures in 
c first year of lhe Kurnpean war 
Astonishing gains have been made by 
dividual newspapers in numerous 
ties. The so-called "Million Agate 
in-. Club" of American newspapers has 
•own remarkably in membership dur- 
| the past three months, with many 



HIGH SPOT FACTS IN THE GREAT NATIONAL 
ADVERTISING BOOM 

APRIL lineage reports from newspapers in cities of the East, 
New England. Middle Atlantic Seaboard, South, Middle West. 
West. Pacific Northwest and Pacific Southwell, as analyzed 
by Kmroa & Piulisiil*, show (I) total lineage increases ranging from 
15 to more than 50 per cent in April, 1919, over April, 1918. (2) the 
principal increase is in national advertising, though local advertising 
is very strong, (.11 gains on national space carried in a few conspicu- 
ous cases run as high as 70 per cent over April, 1918, and instances 
of such gains up to 40 per cent are common, (4) there seems to be 
no sectional or geographical limits to the newspaper advertising 
bulge, all parts of the country sharing on about equal term*. 



During the past three months many newspapers have gained eligibil- 
ity to the "Million-agate-tines Club." 



Best informed advertising men tell Km ma & Pi m isiira that the pres- 
ent recordbreaking boom will continue through the summer, with 
only slight cessation in the hottest period, due to the desire of r 
advertisers to keep abreast trade conditions and reel 



Paper 



that there wilt not be a paper 



Great press manufacturer are unable to till orders of publishers; 
bookings for presses are months in advance of possible delivery. 
There is a sharp demand for all sorts of newspaper equipment and 
supplies. The Mergcnthalcr Linotype Company is managing to fill 
orders promptly enough to satisfy the trade and is planning for in- 
creased business. Intertype reports all sales records broken. 



Basic industry and trade, arcording to all sources of information, 
soundly supports the great advertising campaign now in progress. 



arks 

The March prediction of 



PuBt-tsiitt that national advertising in 
newspaper spare this year will exceed 
the hitherto unheard of total of $130.- 
000.0110, doubling the record for 1918, is 
now generally conceded. 

Released Ambltioas 

The ama/ing variety of big space that 
continues to |>our out from all quarters 
is an interesting phase of the general 
situation. The "drive" idea continues 
for the accomplishment of public or 
lie purposes. Today attractive 
advertising appears for the Sal- 
vation Army fund ; tomorrow the U. S. 
Army is to advertise for recruits; yes* 
tctdav it was a whirl-wind campaign 
for Victory bonds The Roman Cath- 
olic Church use. page advertising to 
raise a huge fund for the erection of a 
sacred temple in Washington to keep 
fresh in memory the human sacrifices 
of the war. There is lo be advertis- 
ing conducted, if not paid for. by the 
state in the interest of securing em- 
ployment for former soldiers, The Gov- 
ernment of the United States is learn- 
ing the great secret of business that the 
advertising columns of the daily press 
form the quick route to public under- 
standing and are available at the mini- 
mum cost. 

The nation-wide drives for the Meth- 
odist F.pisropal Centenary and the Epis- 
copal church have yielded heavy copy 
in many cities, with some notable in- 
stances where enthusiastic publishers 
have produced special editions or sup- 
plements All this runs to swell the 
rising tide. 
But. of course, the bulk of 



ing now flooding the press represents 
reviving business. It bespeaks the am- 
bitions of men to do business and also 
the power of the people, despite the 
war drain, to sustain personal comfort 
and advance culturally and materially. 

East and west, north and south, the 
reports seem almost identical as to the 
remarkable movement of merchandise 
through all of the channels of trade from 
producer to consumer. All industry has 
been quickened and there has finally 
been consummated the tremendous 
transfer of buying by the people rather 
than the concentrated buying by the 
Government for war purposes. 

One of the healthy economic signs of 
the times is the prosperity of those en- 
gaged in the textile and wearing ap- 
parel industries and heavy buying by 
the retail interests of the great cities 
gives proof of the statement that the 
average American was a conservative 
consumer of clothing during the war 
and is now in process of restocking 
family requirements. Returning sol- 
diers and sailors have given a vast trade 
to clothier interests An unusual flow 
of department store and specialty shop 
advertising is looked for throughout 
the summer months even in the larger 
ritirs where the "vacation period" 
usually produces a serious slump of such 



in the war rush, permitted their advertis- 
ing to lapse, are feeling the need of re- 
established "good will" with the public. 

Luxuries that were suspended by the 
war are being extensively advertised for 
dealer and consumer demand. Never 
were the advertising columns of news- 
papers more interesting for the variety 
of merchandise offered. 

The prospect of a "dry" nation has re- 
sulted in vast plans for the advertise- 
ment of beverages to substitute for al- 
coholic liquors and much of this is 
scheduled to run in summer months. 
This business includes some extensive 
plans in the interest of tea and coffee 
producers, as previously announced in 
KptTtia & Pi 'in i sunt 

Basic Coisditiofu Sound 

All crop information continues favor- 
able and unless some great tragedy oc- 
curs, America will produce her bumper 
in 1919. with ample supply for all 
mouths here and for the hundreds of 
thousands of hungry people of Europe. 

The boom in the stock market pro- 
ceeds as a further indication of the 
basic prosperity of the country, new 
high levels having been registered last 
week for most of the railroad security 
issues as well as for nearly all of the 
great industrials. Admitting that the 
stock market is now highly speculative, 
the gains which now run as high as 100 
points for the fiscal year are not to be 
discounted . in a general survey of eco- 
nomic conditions. 

Nor should sight be lost of the strik- 
ing signs of vast export business for 



Automobile and accessory advertising 
is large, and now that production is 
well under way and the demand for 
both pleasure and business vehicles ex- 
ceedingly 'harp, specialists in this class 
of advertising are sanguine of the great- 
est year in history Manufacturer, who. 



are here in great numbers and the pros- 
pects for trade arc reported as limited 
only by cedit considerations. Europe's 
need for our goods in her process of 
rehabilitation is now a literal fact, well 
known to every manufacturer. 



With these substantial evidences of 
prosperity ahead and with no cloud on 
the horizon save the limited doubt as 
to Use final peace and the outcome of 
negotiations looking to world under- 
standing, advertising men close to the 
nation's greatest industries say that 
there will 1* only slight cessation of 
present activities during the summer. 

This means only a modified and sum- 
mer lull and the smashing of advertising 
records for June, July, August and Sep- 
tember. The newspapers are preparing 
for it. The sl*gan in national adver- 
is "Why slump in 

>r 

Why, indeed ? Indications are that the 
space demands of the fall will exceed 
press capacity. The summer is there- 
fore the time to create publicity values 
if not to actually move merchandise. 
National advertisers arc more and more 
seeing the advantage of taking up spare 
in the less crowded week-day news- 
paper. There is a healthy growth of 
Saturday afternoon advertising in sev- 
eral cities, for instance. In Philadel- 
phia the great six-dav afternoon Bul- 
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heavy business from u department store 
the former policy of which was not to 
run in Saturday evening newspapers, 
and the experiment lias been tested out 
successfully- That which applies to the 
local dealer who is seeking direct re- 
mits surely doubly applies to any na- 
tional advertiser whu is ill quest of gen- 
eral publicity valors. 

hi Washington live of the largest de- 
partment store* divide two-thirds of 
..'teir advertising in the Star equally be- 
tween Monday, Tuesday, Wednesday. 
Thursday and Friday issues each week. 
In doins this thry rnrn the best rate 
jra'ttted iiy the paper, and find the plan 

iilthly beneficial in effecting a more 
■ ven balance in store trade throughout 

'■<? week. 

In New York John Wauama'ncr uses 
ice in Saturday issues m advertise 
nday sales. 

here are many such instances to con- 
r-i this as a general tendency, 

A. N. P. A. Boreau 

The Bureau uf Advertising of the 
American Newspaper Puhlishers Asso- 
ciation reports that never before were 
so many demands made on it In adver- 
tisers and advertising agencies ior .lata 
regarding recent newspaper advertising 
successes. These questioners wish to 
assure themselves that certain wares 
which never have been advertised in 
newspapers can be advertised success- 
fully and arc willing to follow a good 
example when it is pointed out to them. 

Even manufacturers of seini-icchnical 
or wholly technical products, whose ad- 
vertising heretofore has been confined 
to trade papers, are investigating the 
possibilities of selling the few by appeal- 
ing to the many through newspaper ad- 



U. S. ARMY ADVERTISING STARTS 

Seaman to Place 



Copy in All Newspapers 
Recruiting Stations Exist 



in Cities Where 



"The enormous flood of national ad- 
vertising recently has stirred up the re- 
tail buyer and he is buying now ai 
never before," said William A. Thom- 
son, director of the Iturrau. "This is 
encouraging national advertisers to con- 
tinue advertising through the summer. 
Some of the big retail stores report 
phcnominal business in April and May. 
One retail store, to my knowledge, did 
a business in April that was $730,000 
greater than ever before in its history." 

The Bureau has received reports that 
many manufacturers who hitherto used 
magaiinc space exclusively in order to 
"get the goods on the dealer's counter" 
will start using newspaper space this 
summer lo get the same goods off the 
counter. 

Great Demand Mow for 
Paper, Presses and 

All Plant Equipment 

It a good volume of advertising is to 
be maintained through the summer, 
there must be paper to print it on and 
the ruling opinion among paper man- 
ufacturers, interviewed tlm week, seems 
i,. be that die demand will be supplied, 
the one doubt hanging on labor troubles. 

Monthly figures given out by the News 
Print Service Hureau of the paper roan- 
niaciurcts, coveting approximately 90 
per cent of the total output of news 
print in the United States and Canada, 
• how that the average daily production 
l.tring April was equal to the average 
:liilv output during ihe three months 
■ i greatest production m 1M1H There- 
fore production is being well sustained. 

Production by the United States 
mills, according to figures in ihe same 
report, during the first iour months of 
this year was tl pi'r cent greater than 
during the same months in V>l>*. Cana- 
<V.an production during this period ex- 
ceeded that during the same period last 
vear bv v> cent. 



As exclusively announced in Ebitoj) & 
l rausHUi. the United Slates Govern- 
ment wilt become a direct advertiser in 
newspapers during the month of June, 
ihe purpose being to aid recruiting for 
the army, which needs men for the reg- 
ular service lo relieve the host of men 
who Will be retired under the law four 
months aitcr the final signing of peace 

This advertising will br handled by 
Frank Seaman, Inc., New York, and 
« !l be placed at regular card rates. 
Then is to he no price-cutting and the 
» hole system of placing the business 
responds tu ethical advertising stand- 
ards. 

The business will run in generous 
space in every English language news- 
paper in cilici where the army main- 
tains recruiting stations, and the copy 
will be localiied to send applicants di- 
rectly to the headquarters of recruiting 



Secretary of War Newton D, Baker, 
under an exisling statute, signed the 
order calling for the expenditure fur 
this purpose in the month of June of 
S185.O0O. Plans army officers had made 
up. for the expenditure of about $100,000. 
for poster, circular and other forms of 
advertising, have been suspended for the 



present, until newspaper advertising is 
given a fair lest If results from it are 
up to expectations, it will be formally 
adopted for a funher campaign. 

James O'Shaughiicssy. executive sec- 
retary of the American Association of 
Advertising Agencies, «aid: 

" This is a great triumph for the Amer- 
ican newspaper. It is a clean recogni- 
t on by the Government of the value of 
tew spa per advertising columns. The 
initial schedule is not so big. but if the 
newspapers rise to the situation, and 
make the campaign «« unqualified sue- 
ress, a very heavy advertising campaign 
will follow from the War Department 
Results are wanted and results only 
will count. 

"It has cost the Government about 
?° per recruit, and the War Department 
does not object lo that cost if there is 
rial efficiency shown in the method. 
Inasmuch as present plans call ior the 
recruiting of about half a million men 
for the army, there is a possibility of 
advertising to run into as much as $45,- 
(XJO.OOO for this purpose. The newspaper 
men of the country should get behind 
th-s advertising with full force for pa- 
triotic, as well as for professional rea- 



country. which is expected to continue 
throughout the summer, is reflected not 
only in an increased demand for paper, 
but for all other supplies that arc needed 
in ihe printing of papers. Presses are 
in big demand and publishers who de- 
layed their orders arc in sore straits be- 
cause of the limited output 

Demand for Supplies 

"'After the armistice was declared, 
English publishers realized what was go- 
ing to happen in the newspaper business 
as American publishers didn't, and they 
came into this market and practically 
bought up lite output of printing ma- 
chinery," said K. C. Seymour, manager 
of the New York City office of the 
Goss Printing Press Company 

"W e can't fill orders now for a long 
time ahead. There has been an advance 
of from X) to 100 per cent in the price 
uf presses since two years ago, and an 
advance of 15 per cent since the armis- 
tice was signed. We had to raise wages 
two weeks ago and may have to do it 
again. We can't get as much labor as 
we need. What we have is working 
douhle time. 

"American publishers made a mistake 
in thinking that they could afford to wait 
for supplies until prices came down. As 
a result at have fnrty orders now for 
presses that we can't fill." 

Hoe Presses 

R, Hoe & Cn repnrt that the demand 
with thctn has been unprecedented and- 
that they have bouked since the first of 
the sear more than a good year's busi- 
ness. In the last thirty days they re- 
port ihe following large orders: 

Three 5-roll Decuple machines for the 
Baltimore Sun ; three Superspced Oc- 
ttipYs and a multi-color press for the 
Pittsburgh Post ; a Sui*rspeed Octuple 
fur the Toronto Telegram, which makes 
two ordered for that office; a Color Oc- 
tuple for the Toronto Glo'ic ; twn Super- 
»|>eed Sextuple for the Hoston Globe; 
two Superspced Octuples for the Cleve- 
land Plain Dealer. toRctlier with three 
other larve presses for the same office ; 
an Octuple Color Frcss for the Cnlum- 
bus Dispatch; a Superspced Octuple ior 
xtuplts fur the 



Jacksonville Times-Union and the 
Springfield t Mass ) Republican, and a 
Quadruple for the Pontiac Press. 

Walter Scott 

Walter Scott & Co. have all the orders 
for presses, large and small, they can 
take care of for months to come, and 
still the oiders are puuring in from 
newspaper publishers, according to 
James Caruthers, manager of the New 
Vurk office. The big plant of the com- 
pany at Plainfield, N. J., has been work- 
ing to capacity ever since ihe armistice 
was signed and a good many of the 
presses now being completed are going 
to publishers abroad and in South 
America, who were quick to place their 
orders for additional equipment as soon 
as peace seemed certain. 

"I prophesied that peace would mean 
big things for the newspapers and for 
the press manufacturers likewise, and I 
now sec my prophecy fulfilled,"' said Mr 
Caruthers. 

Incidentally, La Nacion of Ruenos 
Ayres has ordered a five-deck press and 
two octuple presses of the Scott Com- 
pany and El Mundo of Havana, Cuba, 
has contracted with the same company 
for a large sextuple color press. . 

Duplex Company 

The present plant rapacity of the Du- 
plex Printing Press Company, at Battle 
Creek, Mich., is reported to be filled 
with orders for presses until January 
or I-'ebruay. 193). The company has in 
course of construction an additional 
plant which, it is expected, will begin 
operations in the fall To relieve die 
present demand. 20 flatbrd Duplex 
presses are being manufactured in a 
Chicago plant, used during the war for 
the manufacture of material for the 
War Department. 

The drmand for second-hand presses 
oi all types is sharp and press machin- 
ery which, it had been believed, had 
outlived its usefulness, is being hauled 
<>u: and repaired and placed pending the 
delivery of new presses. In various 
ways publishers are contriving means to 
meet tine advertising demand. 

Iseports from strrer.typr supply houses 



also reflected the heavy demand from 
all sections of the country and the gen- 
eral difficulty to make immediate ship- 

Mergenlaaler Machine* 

The Mergcnthalcr Linotype Company 
reports that it is managing to till its 
orders promptly enough to satisfy the 
trade, and is laying plans tu continue 
to do so in the face of continued in- 
creases. 

"We haven't far lo look for the great 
underlying reason to which this in- 
creased business is due," reads a letter 
addressed from the company's office to 

F-IIITO* It Pi B1ISHFS 

"The business of war has given way 
to the resumption of the business of 
peace. The world's biggest reconstruc- 
tion period awaits us. Everything is 
wanted by newspapers as well as by 
othrr consumers. Undoubtedly the 
prospects are for an era «f good busi- 
ness, the like of which has not been 
seen before." 



"There is only one answer to the 
question asked by Emto* & Pliushek 
as to the present Intertypc business and 
the future outlook," said H. W. Cogens, 
general sales manager oi Intertype Cor- 
poration. 

"Both the present business and the 
outlook for the balance of the year are 
entirely beyond our most sanguine ex- 
pectations. 

"Orders have been coming to us in 
increasing numbers since the first of 
the year, and March, with orders en- 
tered for 122 machines, April with orders 
entered for 102, and May. with orders 
entered for 127, are record-break mt 
monlhs. 

"Every effort possible is being niade 
to increase our factory iicilitie* and 
output to take care not only of our pres- 
ent business, bat of that which we see 
ahead of us next fall both in the United 
States and in Europe. 

"One reason for this splendid support 
which the trade is giving the Intertype 
lies, we believe, in the great volume of 
advertising which now seems to be 
shared generally by newspapers in all 
parts of the United States, and the fact 
that perhaps a Urge number of papers 
jKistponed the purchase of new machin- 
ery during the war period.'* 

The Position of the Four A's 
On Full Season Advertising 
Told by O'Shaughnes*? 

In the encouragement oi all-thc-ycar- 
round advertising for ucw>|>aperi. pub- 
lishers will have the hearty co-operation 
of the American Association of Adver- 
tising Agencies. Concerning this, Mr 
James O'Shaughnessy, secretary of the 
Association, writes Li>mm & Pru- 

LISUEIt: 

"The idea of seasonal selling is dif- 
ferentiated from seasonal promotion. 
The store shnuld be kept open all the 
year round; the sign should stay up 
through all of the 12 months, and why 
interrupt the advertising, which is pro- 
motion? The advertising must run 
ahead of the sale. That being so, then 
how far ahead? The most inexperi- 
enced advertiser knows the danger of 
not putting it far enough ahead. The 
proper and sound caution is to adver- 
tise far enough ahead so that the pro- 
motion will be as thorough as it was 
planned. 

"With this powerful modern thought 
applied to advertising, newspaper pub- 
lishers ran look forward in a leveling 
of advertising over the entire year. 
This wnuM n only mean more volume 
in the year' ; Vi-ircss. but all of it wcnih! 
he more pro:: table because or its frec- 

rr 'itiJinKcrf on P.it,- 36.) 
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FIGURE BUFFALO I. C. M. A. MEETING 
IDEAS WORTH A MILLION DOLLARS 



Elaborate Plans Are Complete for the Twenty-first Annual 
Convention — Will Draw Circulators from All Over U. S. 
and Canada — Propose to Change By-Laws 



PROSPECTS for a record breaking meeting at the 21st annual conven- 
tion of the International Circulation Managers' Association, in Buf- 
falo, N. Y., June 10, 11 and 12. are splendid, according to the re- 
ports of the officers and thos^ in charge of the arrangements. 

The Convention Bulletin of the association, just issued, calls the com- 
ing Buffalo meeting "The Million Dollar Convention," for the following 
reasons: 

Vital Subjects If ill Be Discussed 



"Not since the large attendance at 
the Grand Rapids (before the war) con- 
vention has the interest become appar- 
ent until the approaching Buffalo (after 
the war) convention. 

" "Circulation is slipping,' says one. and 
'it's Cuming might}' hard,' says another, 
aril all of these boys are going to get 
together at Buffalo and talk things over. 
Such topics as 'Maintaining the Increased 
Pnce,' 'Return of the Baseball Extra,' 
Use of Premiums,' 'Best Features in 
Peace Time.' 'Readers' Interest in War 
Stories and Features,' 'Contest of Free 
Trips 1o Europe,' 'Postofnce Depart- 
ment,' 'Delivery by Air Service,' and 
probably one or two on your mind that 
is not mentioned above will be complete- 
ly talked over at the million dollar con- 
vention of the I. C. M. A. 

"Yes, sir, the ideas exchanged at the 
Buffalo convention will be worth more 
than a million dollars. The publications 
represented will run into billions of 
dollars invested and all were made as 
the result of ideas. 

A Working Convention 

"A convention of the I. C. M. A. is a 
working convention. The program is 
just one case after case of 'Huw we did 
it,' 'Why we did it,' and the results. 

"It is a place to exchange ideas and 
get the advice of others in reference to 
any problem. 

"What was done in El Paso may be 
just the the thing to do in Toronto and 
the accomplishments in Richmond, Va., 
may not do in El Paso or Toronto, but 
is just right for Fort Worth, Texas." 

President Joseph R. Taylor, of the 
Grand Rapids Press, yesterday said to 
Kjitor & Pubushq : 

"In reviewing the prepared plans for 
the 1919 convention in Buffalo, one is 
impressed with the many new problems 
that now confront the daily publisher 
and his circulation manager. 

President Taylor's Message 

"Re\ iscd methods, including many eco- 
nomics, have proved their worth during 
'he past year and a half, and the ten- 
dency of the circulation manager of to- 
day is to continue along conservative 
and saving lines, repudiating many of 
the old principles of giving away their 
newspapers for nothing. 

"If. as a circulation manager, you are 
in favor of continuing your business 
along safe and sane lines, refusing re- 
turns free copies, and circulation at cut 
rates, then it is your duty to attend the 
Buffalo convention to lend your support 
favoring better business methods for the 
future. Under Government control dur- 
ing the war all newspapers were com- 
pelled to eliminate bad circulation prac- 
tices — a direct benefit to the publishers. 

"Already certain circulation managers 
are returning to the old habits of a life- 
time. These men, hard to convince. lack- 
ing new ideas, are simply creating old 



conditions for which there is no excuse, 
and in their blindness will drag down 
their local competitors to the same level. 
"All of this, and many more difficult 



of Nations is the modern economic plan 
of the world. 

"Reduced armies and armaments, 
which means in return a reduction of 
taxes, is part of the plan of a League 
of Nations. 

"The I. C. M. A. is simply a League 
of Circulation Managers of the United 
Slates and Canada. In existence 21 
years, growing from a very smalt group 
of ten progressive men to over 600, em- 
bracing all of the leading evening and 
morning newspapers of this country, 
there is no question as to its member- 
ship value to the individual circulation 
manager, and in return for the pub- 
lisher who employs the circulation man- 
ager. 

"Your best investment for 1919 is to 
attend the Buffalo convention. June 10- 
11-12." 

From James McKernan 

James McKernan, of the New York 
World, first vice-president of the I. C, 




JOSEPH H. TAYLOR 

President International Circulation Managers' Association 



problems, are emphasized in lite pre- 
pared program of the coming convention. 

Old Habile Returning 

"The circulation manager — whether a 
member of the I. C- M. A. or not— who 
does not plan to attend the Buffalo con- 
vention is missing one uf the opportuni- 
ties of his life; the publisher who dues 
not insist on his circulation manager at- 
tending ihe convention, is very short- 
sighted as to the needs of his paper 
along circulation lines. It has taken the 
world centuries lo find out that a l-eague 



M A. and the protable next president, 
gives the following message lo Eiiiroa & 
Pi HLisHtJt to impress upon its circula- 
tor-readers the importance of attending 
the Buffalo gathering. 

"The circulation managers throughout 
the country have had a very trying pe- 
riod during the past few years They 
have proven themselves equal to the 
emergency, having pa««cd through the 
crisis of placing the papers on a non- 
returnable basis and increasing the sell- 
ing prices, together with inadequate 
service caused by the withdrawing of 



so many men into the service of l^ncle 
Sam and the munition factories. 

"Having passed through this crisis, 
they are now faced with the problems of 
the reconstruction period. This, to- 
gether with Ihe increased cost of labor 
and material in the handling of circula- 
tion, will give the 1. C. M. A. a suf- 
ficient number of subjects to keep it 
busy. 

"The association is composed of cir- 
culation managers from practically every 
state in the Union, also Canada, Cuba 
and Australia; and anyone attending 
these conventions can rest assured that 
he has heard the last word in up-to-date 
methods and ideas. 

"Many of the largest publishers and 
owners of newspapers who have attend- 
ed these meetings, speak in the highest 
praise of the good work done by this 
association. 

"The program committee has issued 
a very interesting folder giving a list of 
the papers that will be read and the 
.subjects to be discussed, together with 
the names of those whom the papers 
have been assigned to. A glance at this 
list would indicate that the circulators 
will have three very busy and important 
days. 

"The delegation from New York and 
vicinity will leave on the Empire Slate 
Limited in a special car on Monday, 
June 9. They will be joined en route 
by members 4>om Albany and the East- 
ern cities 

""Every circulation manager who is a 
member of this organization owes it to 
himself and the paper he represents to 
attend this convention. Many of the 
members bring along their wives and 
families, who are taken care of by the 
local entertainment committee while ihe 
convention is in session, 

"Buffalo presents splendid opportuni- 
ties for automobile trips. Niagara Falls, 
only an hour's ride from the city, is 
always an interesting place to visit. 

"Invitations have been received and 
accepted from the Chamber of Com- 
merce to entertain the association and 
their guests at luncheon and a banquet 
has been arranged fur by the local pub- 
lishers. 

"The convention will open with an 
address of welcome by George S. Buck, 
Mayor of Buffalo 

"The U. S. Railway Mail Service is 
sending a representative. J. D. Hardy, 
chief clerk of District No. 9. who will 
talk to the members on United States 
Mail Service, how to reduce complaints 
to a minimum This is a subject that 
every newspaper is vitally interested in, 
and Mr. Hardy's talk will no doubt be 
received with close attention. 

"The other subjects chosen for dis- 
cussion are equally important. Circu- 
lation managers and business managers 
who are not members of this organira- 
tion are invited to attend this conven- 
tion and join the association." 

Transportation Arrangements 

J. R. Henderson, business manager of 
the Montreal Gazette, chairman of the 

transportation committee, reports: 
"The transportation committee has 
. been successful in getting exchange 
transportation from Detroit to Cleve- 
land over the D. & C. line, and I would 
srtggest that all members wishing to 
lake advantage of this transportation ad- 
sisc E. R. Ilatton of the Detroit Free 
Press direct He has very kindly of- 
fered secure all trkets and make the 
nece v reservation for staterooms. 

"I also expect to make a similar ar- 
rangement with lac C. & P line between 
Cleveland and Buffalo, and Mr. Hatton 
will also handle the iioke:s and reserva- 
(CenfiWd' on Past 39.) 
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PROBLEM OF "LIGHT" AND "HEAVY" 
ADVERTISING DAYS A VITAL ONE 



25 HAVE SERVED "P. 
OVER 20 YEARS 



D. 



Habit of Merchants in Concentrating on Certain Issues Leads to 
Abnormal Pressure on Advertising Columns — 
No Advantage in Policy. 



ONE of the most vital problems facing newspapers, under present con- 
ditions, is that of eliminating "off-days" in advertising and of edu- 
cating merchants to use a more evenly balanced schedule of copy every 
day of the week. 

In spite of enlarged issues, particularly on Wednesdays, Thursdays 
and Fridays, newspapers find it almost impossible to properly care for the 
great volume of advertising offered for publication on those days. This grow- 
ing habit of advertisers of concentrating on certain issues places upon the 
newspapers an abnormal pressure for space on heavy days and leaves them 
"light" for the remainder of the week 

New Policy a Success in Washington 

Editor St Prm.iMm of May IS told when it is to be considered thai they 



of the experience nf the Washington 
Star in changing the advertising and 
shopping habits of ihe capital city. Two- 
thirds of the advertising of the five larg- 
est department stores of Washington 
now runt on an equalized ichednte on 
five days of the week. Extra space is 
still used on the heavy days, but not to 
the extent formerly practiced. The 
Star's rate card provides for a slight 
concession in rates to advertisers using 
the five-days-a-week scbedale. The re- 
sult has been not only gratifying to that 
newspaper but the merchants of Wash- 
ington find that it pays to encourage 
daily buying rather than a two or three 
day rush each week. 

As Editor & l'i iu.t«nm has pointed 
out in ihis connection, the shopping 
habits of the people accord with the ad- 
virtising habits of the merchants. Light 
advertising spells light days in the stores, 
and vice versa. The farsighted mer- 
chants should le quick to realize the tro- 
por lance of casing the pressure of the 
heavy days by bringing about normal 
shopping habits among the people. 

With a majority of newspapers "the 
Saturday problem" has long been a vex- 
ing one. Publishers know that the Sat- 
urday issue has special value to adver- 
tisers, but here long habit intervenes to 
prevent a normal volume of Saturday 
business. 

Finds Saturday Advertising Pays 

The Philadelphia Evening Bulletin has 
succeeded in breaking down to an extent 



keep their stores open daily and, as you 
say in your editorial, 'ii is obviously 
greatly to be desired that the stores 
should do a big volume of business every 
bntbtfi day rather than a small volume 
half the week and an unmanageable vol- 
ume during the other half. The same 
principle applies to the newspapers in 
carrying the advertising.' 

"For some inexplicable reason many 
advertisers have failed to take full ad- 
vantage of the Saturday edition* of the 
newspapers, but Strawbridge & Clothier, 
one of the best known department stores 
in Philadelphia, have made it a point to 
regularly advertise each Saturday in the 
Bulletin special attractions lor Monday. 

"A definite campaign by you along 
these lines would be of decided value 
to all of your readers, because newspa- 
pers all over the country would benefit 
by the general adoption of a policy of 
daily announcements by advertisers in- 
■lead of ballooning their advertisements 
on certain days, which creates abnormal 
pressure on the newspaper columns, 
necessitates the leaving out of other ad- 
vertisements and creates delay and con- 
fusion in the delivery and circulation 
departments, and at the same time re- 
ads against the stores by causing store 
congestion on so-called heavy days, 
brought about by heavy advertising con- 
centration on those days, and compara- 
tively empty stores on other days." 

Editor & PcBLisitEa would welcome 
expression* of views and experiences of 
other publishers who have found ways 
'he prejudirr of merchants against using and means for correcting this policy of 



Saturday issue. For some time the 
firm of Strawbridge & Clolhier has been 
using five column displays in the Satur- 
day issue of the Evening Bulletin. In 
a recent issue this concern prefaced its 
Saturday advertising with this note : 

"This Saturday evening news is of 
unique significance. We always have a 
page of carefully compiled news of 
bright, new merchandise ill the Monday 
morning newspapers and, while we urge 
upon our customers the importance of 
our Monday morning announcements, 
we find that our Bulletin readers like to 
read and discuss nur news in ihe eve- 
ning at home, and our special Saturday 
evening announcements have already 
proved a great success. ... It will 
pay you to read this announcement and 
take advantage of these exceptional val- 
ues on Monday." 

William Simpson, business manager of 
'he Evening Bulletin, in a letter to 
F.mtur & Pl'rlishe*. says: 

"I was very much interested in the 
editorial in Editor & Publisher for May 
22 entitled. To End Off-Days in Adver- 
tising.' as I never could quite understand 
why retail advertisers refrained from ad- 
' t rtising on certain days, particularly 



concentration followed by a majority of 
merchants. 



Dimon Goes to Portland 

Pi*ti,\ni>, Me. June 2.— William B. 
Dimon, of the Philadelphia Record, has 
assumed the duties of assistant manager 
of the Portland (Me.) Express- 
Advertiser, succeeding F. K. Bates, for- 
merly of Montreal. Mr. Dimon has for 
the past 15 years been connected with 
ihe Record. He has been connected 
with the office of General Manager M. 
F. Hanson. 



Capt. Smith Home from War 

MoNTRr.su June 3. — Capt. J. E. Smith, 
formerly of the Sherbrooke Daily Rec- 
ord, has just returned from the front. 
He went over with the 117th Battalion 
in Vlh and has been in the thick of the 
fighting ever since. 



I swder Joins Fa-win & Wasey 

CMDtsHs June 2.— Donald l.awder ha» 
liecti appointed to the Erwin & Wasey 
Agency's staff. He is from Collier's 
Weekly 



~A Good Sheet to Stick to, Because It 
Sticks to Yon. If You Make Good," 
Says Cleveland Plain Dealer 
"Boys,- Old and Yoang 

The Cleveland Plain Dealer, whose 
ina*.agcmcnl endeavors to "care for 
;l:o»e who care for themselves." has 25 
employees who have been with the paper 
JO years and over. 

Seven men have served the paper 34 
yean each. They are George R, Agate, 
treasurer of the Plain Dealer Publish- 
ing Company; F. E. Hoffman and W. 




Mori Mocdcr, foreman of the "ad 
alley." and C C. Sharpe. a printer, are 
.'.' year employees, while Hugo Hoffman, 
foreman of ihe press room, and A. G. 
Chipchase. a printer, have served the 
paper 21 years. 

John J. Kirk, circulation manager, has 
spent exactly two decades with the "P. 
D.," the other 20-year employee being 
John Hoffman, slercolyper. 

The "veteran of them all," Samuel 
Johnson, has been mi the payroll for 
?3 year*. He was printer and proof- 
reader and when his half century period 
of service came around he was retired 
on a pension for life. His duties nuw 
consist in looking after sick employees 
who are members of the Plain Dealer 
Beneficial Association. 

AU Hav. Worked Up 

"Big Ben." F. Allen, the chief of the 
Wnvhington bureau, has spent more than 
20 years with the paper. 

Henry S. Edwards, called "dean of 
America's baseball writers," entered the 
paper's employ about 17 years ago, while 



Giorce R Agate 

S. Wanner, assistant foremen of the 
composing room ; Louis Rasch, F. W. 
McKearney and F, J. Sharpe, printers. 

Mr. Agate has handled die payroll of 
the "P D." for so long he knows by 
name all of the main office employees 
and the hundreds of correspondents scat- 
tered throughout the country. Always 
affable, painstaking and accommodating, 
every employee has a good word for 
him. 

V. C. Post, assistant foreman, has 
served 32 years. 

Rose Its Editorial Dean 

The "dean" of the editorial staff is 
W, R, Rose, associate editor, short story 
contributor and author of an editorial 
page daily feature entitled "All in a 
Day's Work." He has served the "P. 
D." continuously for 23 years and is yet 
"voting in action, quick in thought" and 
one of the most popular members of the 
staff. 

\\ . S. Parr, market editor, who has 
been ill for several weeks, entered the 
paper's employ 2d years ago, but 
"skipped" a few years, so his actual 
length of service does not go beyond 
that of Mr. Rose. 

George M. Rogers, assistant general 
manager, entered the service of the pa- 
per 21 years ago and does not look as 
though he had spent two decades and a 
year in building up one of the best daily 
newspapers in America. 

U. W. Hird, credit manager, has been 
with the paper 23 years. 

Dora J. Cavan, a proofreader, is the 
only woman employee who has seen over 
20 years of continuous service. She en- 
tered the paper's employ 24 years ago. 

There are five "27-vear service men." 
These arc J. W. Mills. A. J. Craig, F. D. 
Cass, assistant foremen, and C E. 
Schcdckcr. Theodore Hays and H. W. 
1 ony I'nrf, printers. 

II. D \-liby. a foreman, is also a 24- 
year man. 




W. R. Rosi 

W, G Vorpe. in charge of the Sunday 
feature department and acting managing 
editor in the absence of Erie C. Hopp- 
wood, editorial chief, went to the paper 
18 years ago and climbed all the way 
from a reporter through the telegraph, 
news and night editorial jobs. 

Erie C. Hoppwood, managing editor, 
started as a reporter about 17 years ago. 

George R. Callahan, marine editor, 
and Carl Robertson, editorial writer, 
each began work for the paper about 19 
years ago. 

Dozens of "P. D." employees have been 
with the paper 10 and 15 years each. 

"A good sheet to stick to because it 
'ticks to you, if you make good." This 
is what the "boys," old and voting say. 



Paper Co. Launches Steamship 

Portland, Me., June 2. The freight 
steamer Ripogenus, built at a cost of 
$600X100 for the Great Northern Paper 
Company, whose mills are located at 
Milliuocket, was launched at Rockland. 
May 29, She will be used in carrying 
paper from the terminal of the Bangor 
& Aroostook Railroad at Stockton 
Springs to New York and Philadelphia. 
On her return trips coal will be carried 
from Norfolk to Searsporl. 



Allen Agency Reorganise* 

A reorganisation of the Allen Adver- 
tising Agency, NVw York, has been ef- 
fected by the election of the following 
new officers 1 President, Julian Seaman; 
vice-presidents. Theodore J. Goe and 
Edmund Bartlett: treasurer. F. A. Cal- 
laway,. 



THIS SYSTEM ELIMINATES WASTE IN 
MAILING CHECKIN G COPIES 

Plan of the Late John W. Jewell Simplifies Work of Publisher 
and Advertising Agencies — Now Offered for 
Free Use of All. 



roam wberu tbe Imu 
oat. 
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l.v bi'liling tli 
log day. 



[ii ■ } be ettrtsoed and 



be oaod at well aa any 
addressed wrnpf«ra «4<tll 



1HK Springfield (Mo.) Leader has been using for nearly two years a 
system for mailing "checking copies to advertisers which has eliminated 
entirely the traditional difficulties surrounding this detail of of- 



The system was devised by the late John W. Jewell, associate owner 
mil puhlisher of the Leader, who lost his life at Camp Funston on January 
11. 1911, while serving as editor of "Trench and Camp." His father. H. S. 
Jewell, has found the system to be so practicable and useful that he has 
br.*tght it to the attention of the leading advertising agencies of the country, 
and has received many letters of endorsement. 
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tbe ebjeekliig- 
ean do It. 



eo|,!.a eart dat Voor 



For Free. Use of AU PublUkcrs 

Mr. Jewell now authorizes Editor & 
I'r mistint to make public the details of 
lite, plan, art! to assure all publishers 
that it is open to their use without 
,-harge. He also generously offers to 
mail an request 
a cupy of a 
booklet de- 
scribing it and 
a sample of the 
daily record 
sheet — all that 
is needed io r 
installing the 
system, except 
a small loose- 
leaf book for 
entering the 
names of agen- 
riat aE i c ies an( i auver . 




and by 'toe Amolas Co.. TottKfttown. Ofclo 
t wo, ate somber l« 101 la tbe book, flgeaTO 1). 

Alteoefc llaaten are cheeked ably by E N. 
Erlrktoti whose nomhrr lb the book bi 23. The 
AlLrork fclfir. loapany do not eWk Ihe tuaer- 
M 

A dally Sheet hnvlir numt>ers fr^os case tn 
"nerraeary'' fneeordlna' to the nufctwr nf ajteo- 
rlea and compaploel nrrantied Ib rows Mi that 
fln-y a** easily fsotnd. Ob* abeet 1ft uatd earl, 
.I«T «nd filed away. (KUur. II II will b, 



risers, purchasable anywhere. 

In the booklet referred to, which was 
corryrghted by the late John \V. Jewell, 
the sys'em is outlined as follows: 
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To Send Oot Copie. Each D.y 
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ibat it assurra I lie mailing to advertisers 
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which contain the advertisements to 
he checked, 
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naie* waste of pustage and of cupiej of 
the paper, hut does away with the con- 
fusion resulting in an agency office from 
the necessity of examining papers which 
do not contain the insertions to be 
checked. 



NO LINOTYPE TIE-UP 
Strike of Factory Employes Fiila 



MUST BUY THEIR PAPER 
FROM BRITISH MILLS 



Tbe Mailing Syfrtera 
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by Board of Trad. 
>io OuiAide Uniled 
25 Per Cenh- 



The British Hoard of Trade has 
leased regulations covering the licensing 
of paper imports into the United King- 
dom, hccomiiig effective from May 1. 

Briefly, the Board of Trade recognises 
the condition of ihe British mills and is 
endeavoring to suppori the home indus- 
try by st., P pi„>: import, of paper which 
can iust as well be secured within (he 
Btiiish Empire. 

As far as news print paper is con- 
cerned, the regulations provide thai not 
more than 25 per cent of paper pur- 
chased by a consumer or dealer may 
come from sources outside of the Brit- 
ish Empire. That is, if a publisher in 
Great Brilain bought 1,(100 tons of paper, 
cilher from a home mill or from a mill 
in Canada, he mi^ht have a license to 
import 250 tons additional from Scandi- 
navia or I'niled Slates mills. 

The legulations on higher grades of 
paper are more severe, and it will be 
necessary for the importer to convince 
the Board of Trade thai the paper which 
lie ivishc- to import from sources out- 
vide the Empire cannot be secured with- 
in the Empire, or cannot be bought at 
a fair and reasonable price. One para- 
Itrtit.b of the regulations puts the British 
mills on -heir -best behavior" in respect 
of prices, and it is provided that if the 
htimc mills are not willing to make rea- 
«onahle prices, the Board of Trade may, 
in its judgment, let down the bars 
against foreign papers 

The effect of the regulations on the 
United Slates market will be very slight, 
as ptaciically no Uniled States news 
print has been going to Britain of late 
ycirs. 

There may be an indirect effect on this 
market in view of the stimulus lo Cana- 
dian trade with Great Britain 
these regulations will bring about. 

Also, the Scandinavian mills, shut out 
> f the British market, will have to seek 
other fields, and this may result in some 
of their paper coming lo the United 
States, allhough this is unbkely for the 
present owing to very high costs in 
Sweden and Norway ,and high freights 
io America. 



"30" FOR STARS A STRIPES JULY 4 
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Despite a strike of workmen at die 
Brooklyn plant of the Mergenthaler 
Linotype Company last Friday the 
plant continued operations, the places 
of the strikers being tilled during sev- 
eral succeeding clays without difficulty. 
The company reported that a number 
ni ilie men who struck had asked to be 
put back to work. 

The strikers are asking for a closed 
shop, that no man not a member of the 
■.mioti shall he in the employ of the 
COflvn«\rr> more than ten day* without 
toiiiing the union, a forty-four-hour 
week, and increased wages. 

Employees Buy Iowa Teekly 

i,itxnv<tn, la.. May The Opinion 
ha* paoed under new management. 
W ayne \X Choate, and Harry L. Swan, 
who has been fcirrman for some time 
past, arc the new owners. 
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Appoint* Benjamin & 

The finensboro (Ky.) 
appointed thr Benjamin & 
pane. New York and ( hicago, to be its 
rational advertising represenialive. 



Army Paper at One 

000 Circulation at 10c 

ll is expected 10 bring the notable 
career of the Stars & Siripes, ihe famous 
A. E. F. soldier paper in Paris, in a 
close with a big souvenir edition on July 
A. according to Harold \\ Koss, its late 
managing editor; Alexander Woollcott. 
J. T. VVititerich and C. Leroy Baldridge. 
who arrived in New York from France 
on Monday. All ihe men were members 
of the executive council of the paper. 

The paper's greatest jteriod nf pro*- 
perily came after the armistice, and early 
in thiv year, when it reached a circula- 
tion of 550.000 copiet. sold al 10 cents a 
copy. The main purpose of continuing 
the "S. & S." until July 4 is to cover the 
Olvmpic games j n France. 

Big "Victory Edition" 

The Beaver 1 Pa.> Times issued last 
week a "Victory Edition" consisting of 
122 pages. This represents a wonderful 
achievement for a so-called small city 
da : ly It is well edited and contains 
touch maitrr of permanent local histori- 
cal 
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PRACTICAL METHODS FOR TESTING 
NEWSPAPER PRINTING INKS 



Scales Are All-Important Factor — Also Be Certain that Papers 
Used Are of Uniform Standard — Useful Formula 
for Checking Results 

By J. W. Bajlnhakt, 

ruMOUftiNG «cur, Chicago triiumc 
(Copyright, 1919. by Jobn W. Barnbtrl.) 

IN buying printing inks the first consideration is the quality of work which 
has been set as the standard of production. The economical ink to use 
obviously is the one which will produce the largest number of printed 
sheets of the given standard of quality at the lowest cost. Lowest cost docs 
not necessarily mean lowest price, as frequently higher priced inks will be 
cheaper in the long run on account of greater strength of color, thus enabling 
the pressman to produce work of the standard quality with a less quantity 
of ink. 

The most important test is that which determines the "covering" qualities 
of the various inks under consideration. For news inks a careful record should 
be kept of the total number of pounds of ink used and the total number of 
pages printed during the test of each sample. From these figures the average 
number of pounds required to print one thousand eight-page papers and the 
cost for each lot may be calculated. Such tests should be long enough to 
represent average conditions, say a week or more (for each sample) for daily 
newspapers. 

Quality of Paper Must Be Kept Uniform 

In larger plants where there are sev- pounds and ounce* of ink required for 
criil presses printing the same pages, a the run should be noted. 



controversy as to variations in the qual- 
ity of subsequent deliveries. 

In addition to these samples, the pur- 
chaser should take another set of sam- 
ples fur use in checking the quality of 
later deliveries. The quantity so set 
aside should be based on the number of 
tests to be made: if the contract is for 
one year and tests arc to be made each 
week, one or two pounds of each kind 
of ink will be sufficient. 

In testing inks, a (light variation in 
the strength of color may be detected 
readily by taking a small quantity of 
eadl ink and reducing it to a tint by 
mixing it with white ink. By comparing 
the resulting tints with one another the 
variations in tinctorial strength are 
made strikingly apparent, whereas it 
wi'uld lie impossible to measure the dif- 
ference by comparing the rub-outs of 
the inks themselves. 

Importance of Scales 

l or testing priming inks an accurate 
set of scales should be used. The best 
•ypc is the precision balance used by 
chemists, as illustrated, but, if this is not 
available, a balance such as used by 
apothecaries may be used, but in such 
cases larger quantities of ink must be 
tested than are required when a balance 
of the proper type is used, in order to 
reduce the percentage of error. 



better plan is to make the test of one 
ink in one fountain on a press and test 
the other samples in the corresponding 
fountain* on other presses, so that the 
same matter is printed with each ink. 



A simple way to do this is to weigh 
the various sample inks in the original 
containers and record the gross weights 
of each before filling the fountains. 
Then fill up the fountains and print 10.- 



In making these tests the quality of 000 papers, after which the ink remain- 
paper used should be kept as nearly uni- ing in fountains should be scraped out 

and returned to the containers, and 
again weighed. 

A Simple Way 

The difference represents the net 
weight of ink used. The scales used for 
this purpose should be accurate to the 
half ounce, in order to obtain correct re- 
sulis. Scales of fifty pounds' capacity, 
similar to those used by grocers, are well 
adapted to this purpose. 

After ascertaining the quantities re- 
quired from each lot of samples the re- 
sults should be tabulated for compari- 
son. The following table shuns a suit- 
able form for this purpose, the figures 
shonn being hypothetical: 





Illustration or Balances tot Tesiino 
Punting Inks. 

The metric system of weights is the 
most con*enient for these tests, as the 
results are reduced to percentages, 
which are more easily calculated from 
the metric weights than from other sys- 
tems of weights. 



J. \V. IUaMIAIT. 

form as possible, as variations in the 
paper affect the results 10 a certain ex- 
tent. 

During these tests the running quali- 
ties of the various inks should be noted, 
and the time required for washing roll- 
ers and plates should be considered in 
determining the relative costs. There is 
a great difference in the way different 
inks pick up and retain ihe paper fluff 
and dun, or pass it on. 

In testing colored inks for newspaper 
use it is necessary that the various sam- 
ples be tested on identical pages, as the 
printing surfaces of the various color 
plates may vary - greatly from one issue 
to im 11 her. 

If the lengih of the run permits, the 
quantity of each sample ink required to 
print 10.000 papers should be detct mined 
—30X100 will be betier, as the significance 
of slight errors in weighing will be min- 
imised. The fountains should lie scraped 
out and wiped clean, and the number of 



M At 1 

"A" 
••It" 
• C" 
"D - 


( (Mar, 
a c<l 
Kcd 
Kc.) 
Xcl 


Test of Colored Inks— 20,0(10 Paper. Printed 

Grots Wriffbt KM 

Start. Fiii>h Wright 
26 lbs. oni. 1 7 11 •> '4-.tr Dllit. 8 at. 
24 lbs. 7 ot. It lb*. 7 His 7 ot. 
19 lbs, IS ot. 14 lb*. 5ot. 5llis.l»<l. 
26 lb*. 12 rl. IB lb* 15 ot. 7lbs.lt 01. 


Price 
Per Lb. 
KX27 

.26 
.27 
.2S 


Cost. 

12.29 
1.93 
1.S2 
2.19 


*V 
-V 
•V 

••n- 


Hint 
filu. 
Hilar 
It) ut 


27 lb*. S ot. 

17 IU. 9 ot. 
17 It*. 13 ot. 
IS Iba. 7 ot. 


24 lb* 12 ot. 
13 Iba. Jo*. 
1 • iba. 9 ot. 
IS Iba. 12 01 


2 lbs. 12 ot. 
4 IKa. 00*. 

3 lbs. 4 ot. 
3 Iba. 1 1 ot. 


.22 
.23 
.25 
.22 


.61 
1 01 
.11 
.SI 


"A" 

,.„.- 

"C" 
•D- 


Vcllow 
Mot 

Vtllow 

Yellow 


.7 Mm. 2 01. 
2fl His. fl at. 
ii lbs. 13 ot. 
23 lbs. 6 <-x. 


IS lb*. 9 ol- 
io IM. 14 m. 
13 lb*. !<ol 
1 1 lb*. 1 ot. 


8 lbs. 9 ot. 

11 Bis. in ml 

« lbs. 14 ot. 

12 Iba. Sot. 


.IS 

.21 
.20 
Jl 


1.54 
2.44 
1.9* 
2.59 


".V 

-lr 

"S-'l 


i'tactt 

r.u<i< 

(Hark 
Work 


.in Iba. 9 ct- 
27 lot. 2 ot. 
lit Mia. 7 it 
It Iba. * ot. 


201b*. II .,*. 
15 Iba. 11 .* 
7 IS. Sot. 
1 5 11* 5 ot. 


9 lbs. 14 rt. 
11 U.S. 7'-t 
Kirua. ISoa. 
M Iba. IS it 


.15 
,19 
.17 
.IS 


1.4s 

2.17 
IS* 
2 OS 


"A" 

"D 

"C" 






































»D" 















Aficr samples have been tested for 
covering capacity and quality of work 
and Ihe selection of the ink to lie pur- 
chased has been made, small samples 
should be taken and carefully marked 
for subsequent identification. A memo- 
randum should be made showing the 
identifying numbers or marks on the 
•-ontainrrs, manufacturer's name, and 
such other details as are required. 

The memorandum should be signed 
by two, or preferably three persons, in 
whose presence the samples "were taken, 
•\ ho may be called later on as witnesses 
to identify the samples in the event of 



The balance should be a maximum 
capacity of 50 grams (in each pan), and 
it must be sensitive 10 1 milligram, as 
the quantities involved are small and 
the results must be exactly calculated 
in order to be conclusive. Balances of 
finer sensitiveness than 1 milligram are 
not desirable for general use, as they 
are slower in operation and require too 
much carr, and in order to get the prop- 
er results special training in their use 
is necessary- 

The precision balance is a delicate in- 
strument, and should be kept in a glass 
case, for protection, when not in use. 



The weighings are also performed with 
the balance enclosed in like manner, in 
order to avoid error from the effect of 
air-currents upon the beam. The beam 
should be removed from the center sup- 
port, when not in use, in order to avoid 
dulling the delicate knife-edges, upon 
which the sensitiveness of the balance 
depends. 

The beam should be removed in this 
manner when putting the material to be 
weighed in the pan. also when chang- 
ing the weights, in order to avoid giv- 
ing the least shock to the knife-edge*. 

Before proceeding to weigh an article, 
the balance must be tested to see that 
it is in equilibrium with the pans empty. 
The beam should then be removed from 
the center support and weights of 50 
grams put in each pan. The balance 
should be in equilibrium; if not, smalt 
weights should be added to one side un- 
til it balances, and the number of milli- 
grams required to balance it should be 
noted carefully. Then the weight* 
should be changed from one pan to the 
other and balanced again as before. 

In Case of Trouble 

If the balance is in equilibrium in both 
weighings, it i* correct and may be de- 
pended upon for accurate result*, pro- 
sided the weights are correct 

If, however, in each weighing addi- 
tional weight* muti be placed in the 
same pan, ihe arm* of the balance are 
not of equal length and accurate result* 
cannot be obtained until the balance is 
adjusted. 

Such adjustment* should be made only 
by an expert skilled in thi* line of work, 
as the balance may be ruined beyond 
repair if adjustments are attempted by 
anyone without the necessary skill and 
experience. 

In the event it is impracticable to have 
Ihe balance repaired, it may be used by 
weighing ihe article twice, first in one 
pan and then in the other. The true 
weight i* the geometric mean between 
the two weight*, and is derived by ex- 
tracting ihe square root from the prod- 
uct of ihe two weights. 

In practice the arms of a good bal- 
ance are so nearly equal that the sim- 
ple arithmetic mean of the two weight* 
is a sufficiently close approximation to 
ihe geometric mean required by theory. 
The arithmetic mean is derived by add- 
ing the two weights and dividing by 2. 

If in the two test weighings, ihe extra 
weights must be added to different pan*, 
ihe weigh)* are inaccurate and should 
be corrected by comparison with accu- 
rate weight* or new weights obtained. 
The weights must be accurate to the de- 
gree of the sensitiveness of the balance; 
in this case they must be within I milli- 
gram of absolute accuracy. 

When the balance and weights have 
been tested and found correct, the test 
uf ihe printing inks may be proceeded 
with. 

Testing Tima 

A jttpply of small sheets of good qual- 
ity or bond paper should be provided, 
about three or four inches square. One 
sheet should be placed in each pan of 
ihe balances, and the scales balanced. 

Weigh out on one sheet a given quan- 
tity of mixing white ink, jay twenty 
grams; then weigh a given quantity of 
the original sample ink, say one per 
cent of the white, or two hundred milli- 
grams. 

These two lots of ink should then be 
scraped from the paper and put on a 
plate glass mixing slab and thoroughly 
mixed with an ink knife until the mass 
is of uniform color throughout. 

In the same way exactly the same 
quantities of mixing white and the ink 
iu be tested should be weighed and thor- 
(Conlinued on Page 42.) 
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TO TURN BACK HANDS 
OF TIME FOR A. A. C. W. 



NEW YORK CIRCULATION MANAGERS IN THE CATSKILLS 



New Orleans Will Portray 100-Year De- 
velopment of S ■mill and of Advertis- 
ing for September Meeting — Plana 
Disclosed al Conference 



(»r TtzacauM to uiroa a nmunra) 
Niw Oilcans, June 3. — Members of 
the executive board of the Associated 
Advertising Clubs of the World left to- 
day for their homes after completing 
genera! plans for what promises to be 
the greatest convention in the organiza- 
tion's annals, here September 21-25. 

Their final action before departure was 
to give enthusiastic approval to a pro- 
gram of entertainment arranged by the 
local convention board, this program 
made public tonight, comprises a series 
of spectacles which in immensity and 
novel conception promise to rival the 
rnardi gras carnivals, which have done 
so much to spread the fame of the Cres- 
•cent Gty„ 

Monday lught, September 22. the 
Vieux Carre — the historic French and 
Spanish section of the city — will step 
backwards more than 100 years, and will 
live again as it lived then, pulsating with 
the life and customs of 1803. 

Cood Old Days on Misaiuippi 

Tuesday night, September 23. the Mis- 
sissippi River— father of waters— once 
more will come into its own; not with 
the chugging gasoline-driven barges and 
machine-efficient commerce facilities of 
i. 'lay, but with the carriers of the good 
old days in late fifties, when the "Robert 
£. Lee" raced up and down the river, 
when the mighty stream hummed with 
the commerce of the steamboat and 
when the levee scenes with their pic- 
turesque background formed the heart 
of the romance and the literature of 
Dixie. 

For those two nights New Orleans is 
going to turn back the hands of time. 

Hut the reconstruction of the old life 
in the French section and the renaissance 
of life on the river as it existed before 
the war will not complete the series of 
spectacles that will feature the entertain- 
ment program. 

The third will be "New Orleans in 
1919*'— the Metropolis of the South- 
battling its way to a high plane among 
the great, progressive, useful cities of 
the world. 

And the third spectacle will be no less 
interesting than the other two. It will 
be staged on the wide grounds of the 
New Orleans Country Club. Airplanes, 
naval dirigibles, wireless telegraphy and 
countless other markers of present day 
progress will be brought into play to 
present a true picture of New Orleans 
today. 

Get Acquainted Event* 

Entertainment actually will start on 
Sunday night, by which time it is ex- 
pected that thousands of visitors will 
have arrived. Sunday night's program 
will be a glad-hand, get-acquainted series 
of events, A band will be stationed on 
every corner of Canal street, and it is 
on that thoroughfare that other features 
for the night will be held. 

On Monday night, it is planned to 
throw open the entire French section, 
just as it was in 181)3. the year of the 
fmilliini Purchase. French, Italian and 
Spanish societies will be invited to par- 
ticipate. 

The famous French market will be 
open, with everything just as it was in 
1803. Men and women prominent in his- 
tory of those days will be impersonated. 
(Continued on Patt jS) 




The Circulation Managers' Association 
of Greater New York and vicinity paid 
tribute to one of the greatest of Ameri- 
can summer resorts in their annual out- 
ing, May 26-28, in the Catskill Moun- 
tains. A series of business talks was 
interspersed with several social events, 
including a banquet. James McKernan, 
i>( ihe World, chairman of the New York 
Association, and Richard Barrett, pub- 
licity director of the Catskills, were in 
charge of the patty. Newspapermen 
frnrn New York, New Jersey, Pennsyl- 
vania, Connecticut and Massachusetts at- 
tended. Among those present follow: 

J. M. Annenberg, circulation manager, 
Albany Knickerbocker Press : Frank Ap- 
pleby, ex-mayor. Asbury Park. N. J.; 
R. S. Barrett, director publicity, the 
Catskills, Catskill; W. Braun. American 
News Company, New York City; II, 
tlraclow, Newsdealers' Sspply Company, 
Newark ; J. Bannon, Newsdealers' Sup- 
ply Company, Newark; I.. Br%ik. New- 
York Tribune; B. C. Block, New York; 



M. J. Burke, circulation manager, Brook- 
lyn Daily Eagle; Howard Connelly, su- 
perintendent, newspaper and periodical 
division, railway mail service; New 
York Postoffice, New York; Frank A. 
Collier, Nassau News Company. New 
York; W. A. Castell. New York Ameri- 
can : Dr. M. D. Cronin, Albany. 

W, J. Dcmpscy. the World; Edward 
Falk, New York American; J. Gross, 
New York; M. I- Goodman, the Scran- 
lunian, Scranton; M. Ginsburg, Publish- 
ers' representative. Mount Vernon; 
Ralph Gerth, Shatfteld News Company ; 
W. Hoffman, circulation manager, Siaats 
Zeitung; C. Hitzig, Metropolitan News 
Companv, New York; F. Holweg, ihe 
World; H. Huess, the World; Alex 
He**e, New York: Walter Hesse, New 
Y'ork : Julius Hesse. New York ; Will- 
iam Henry, New Y'ork American ; Peter 
llaigney, manager, Eagle Information 
Bureau, Brooklyn ; J. Kelly, New Y'ork 
Herald; Andrew Kelly, New Y'ork; II. 
P. Koppleman, publishers' representative. 



Hartford; W. Kesslcr, the Scrantonian, 
Wilkes-Barre ; H. Kirchner, New York. 

E. I-aing. publishers' representative, 
Plainlield; James McKernan, circulation 
manager, the World; Frank McCabe, 
classified advertising manager, the 
World ; Charles Monaghan. the World ; 
Frank O. Raw, Tribune; W. J Powers, 
I'tica Press, llion; A. H. Pratt, the 
World; A C. Ruchdascliel. American 
News Company, New York; Victor Ry- 
berg, circulation manager, Morning 
Telegraph; W. Hague, the World; S. 
Kachlcs. publishers' representative, Pas- 
saic; L. W. Schmidt, the Tribune; C. 
M. Stout, circulation manager. Courier 
News. Plain5i:ld; J. M. Scott, the 
World ; J. A. Savadel, Fourth Estate ; S. 
Samuels, World; F. Schlosser, World; 
Ernest A. Scholz, circulation manager. 
Crowcll Publishing Company; H. W. 
Shock, Asbury' Park; L, Wcinstock. 
Metropolitan News Company; E Weis- 
man, World ; S. Wolfe, Utica ; J. Wim- 
mer. Scranton Scrantonian. 



AWAIT FORD'S ADVENT 
ON WITNESS STAND 



Preliminary Testimony for Plaintiff in 
Case Against Chicago Tribune Deals 
with Company's Attitude Toward 
Enlisted Men. 



The suit of Henry Fnrd against the 
Chicago Tribune for $1,000,000 libel 
damages goes forward slowly at Ml. 
Clemens. Mich. As the plaintiff's case 
has not yet heen fully presented — Mr. 
F'ord himself not yet having taken the 
stand — and as the case of the defense 
promises to require weeks for presenta- 
tion, the contest may be prolonged well 
into the varation season. 

During the past week many witnc><e>. 
have testified concerning Mr. Ford's 
policy toward employees who had en- 
listed for military service. On Tuesday 
the wives of three employees who had 
entered the service testified to having 
told F'»rd investigator* that they were 
not in need of what were called "gratu- 
ities" in the Ford Educational Depart- 
ment. They admitted that, later, when 
trying to secure the discharge of their 
husbands (rom military duty, they had 
made affidavits certifying that they were 



dependent upon their husbands for sup- 
port 

The Solomon News Company, of De- 
troit, a distributor of the Tribune, and 
offered immunity from damages by the 
Ford counsel, insists upon remaining in 
the case as a co-defendant, and of as- 
suming full responsibility before the law 
for circulating the alleged libelous 
matter. 

It is anticipated that the testimony 
of Mr. Ford will prove highly interest- 
ing, and that his cross-examination will 
consume a gnnd deal of lime. 



when the Press was merged with the 
Snn publications. He began his news- 
paper career as an office boy on the 
Press. 

Mr. Hamilton is succeeded as foreign 
advertising manager of the Sun by P. 
I-. Apgar, who recently returned from 
wat service abroad. 



EVENING SUN NEW AD HEADS 



Colburn and Apgar Have Succeeded Dr 
Latter and Hamilton. 

!_ A. N. De Lisser, who recently re- 
signed as advertising manager of the 
New York Evening Sun t.j organize 
Hamilton-De I.isser. Inc.. publishers' 
representatives, with J. R. Hamilton, 
«hn resigned as foreign adNertising 
manager of the Sun, has Iwen succeeded 
on the Evening Sun by C. I". C. Col- 
burn, advertising accountant for that 
paper. 

Mr. Colburn was for many years ad- 
vertising accountant for the New Y'ork 
Pre»s and went with the Evening Sun 



Stone to Address Telegrapher* 

Melwlle Stone, president of the Asso- 
ciated Press, »lto returned recently from 
France, where he had supervision of A. 
P. news of the peace conference, will 
not return to France this year. It it 
likely that he u ill make a tnp west this 
mniiih, visiiiiiit a number of cities, in- 
cluding Peoria, where be has been in- 
rvtcd to address the Associated Press 
Cimd Fellowship Club, com|x>scd of 
news telegraphers. 



Ukmulgee Demorral Building Home 

Oksicixu Okla., June 3.— A five- 
story building, costing approximately 
$210,000 is to be erected for the Demo- 
crat and the J. H. Rcbold Oil interests. 
Construction will be begun abuut June 
15 and it is to l>e cumpleted by January 
1. The three upper Hours will !>c rented 
as offices. 
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RANKIN ADVOCATES FOR ADVERTISERS THE 
FOCH MET HOD OF "T IMELINESS" 

Prominent Advertising Agency Man Shows How National Advertisers May Win Wide Markets 
Through Concentrating ort Dominant Newspapers — Elements of Expense and 

Effectiveness Considered from Standpoint of Experienced Space Buyer 

WII-1.1AXI II. RANKIN, pres- obtained by any oilier form oi advertis- !00 selected newspapers blanket the It is generally conceded that a morning 

idem of the Wm. H. Rankin ing. I'nitcd Slates? newspaper in most ci lies is the one that 

Company, Chicago, and chair- This method has been found. Stcct- The )<X> newspapers selected stretch .is given the most careful reading by 

man of the Newspaper Division of the siiy mothered its discovery. Natiunal from the Atlantic Jo liie Pacific, and business men. For this reason advet- 

Amcricau Association of Advertising sales organizations cannot operate sue- from the Canadian line to the Gulf of tiscmcnis directed to men are, in must 

Agencies, presents herewith an illumin- tessfully without national advertising. Mexico Each zone of circulation vir- cases, preferably published in morning 

atrng analysis of the possibilities and Like even thing else that is new. it is tually touches another. newspapers. A national campaign in 

:osts of National Advertising Cam- an old method with a new potentiality _ „. morning newspapers would cost a* 

paigns. eonducted on a large scale, which all of us, and not just a few. To Blank*! the Country follows: 

through the columns of the leading should have put to use long ago— that is, Here is the one kind of national news- Morning Newspaper* 

newspapers in one hundred American NATIONAL NEWSPAPER ADVER- paper advertising that can be done most -.„. ,, „. .... ,, . ukl 

cities. TISI.NG. effectively and economically. This is the ^J, a £r. ' ' $44699 

Mr, Rankin, impressed with the value The ability of national newspaper ad- campaign that begins in one center and ^ ^* e * ten " ,i mt s ' (once a 

u( the statistical information on news- vertising to create national sales anil to c\pand*. as events warrant it, until it s , nk ^ f vee k t ) 

paper circulations and rates as contained increase their volume lia> already been interlocks with campaigns radiating from 50 lines double column 100 in - 

in Eoiroa & Plu.isiiim fur January 11- demonstrated in actual practice. Many other centers. sertions " 

IS. anil in subsequent issues, has already millions o; dollars have already beet) l or example: A campaign started (Daily for "three i 'months or weekly 

made effective use of these surveys in 'pent for the United Stales Government in 'he newspapers of Boston, New f o( . a f an{) ^ m ' ont h,v, 

planning campaigns for his clients and is in this way. helping to bring to the Gov- Haven. Hartford and Providence ex- - .. ' - . ™ 

arranging 10 have the entire series of eminent billions of dollars in return, pand- through the circulations of these n ,J so f ncr ' 121456 

tabulations, as published in these pages. Millions more have been spent in this newspapers until it meet, that of the v 

bound in convenient volumes and placed sort of advertising by commercial firms; New York City newspapers on its na- Afternoon Newspapers 

in the offices of each of the 117 adver- and the results they have obtained have 'ional way westward. The circulation Champions of evening newspapers 

t.sing agencies belonging to the A. A. been highly remunerative The thing limits of New York newspapers dovetail p „j nt <(u: t |, a , ,„ r eve ning newspaper 

A. A. lu " "«» tried out, thoroughly. It uvrks in with those of the newspapers of New- rfac hes the home and Jtoyr there. Not 

The outline of major national adver- wy timer ark. Philadelphia and Washington; with lfle < a ,h cr a | onei , ney show us, reads 

using campaigns, to run through dom- Afraid of the Expense °' B,,ffa1 "- Cleveland, and Pitts- lne ev-enitisj paper, but also the mother, 

inant newspapers, as formulated by Mr. Nevertheless I hear mm m ,„ «>v ; and <hcst in ,ur " m<e,Iock sister and brothcr^oM read the home- 

Kankin and presented in this article will ,„ ' *™ ,™ C " dveru « , ?™L „Tw ,11 l"*?"™ cra ' t d by -,, e »««™™ W- A national 

serve to make clear to advertisers the in d . „ tht Um ;Ys,a?e* v?S^,lla Tr^Ll^R,™ ev " iB « ™ Id 

econciv of using newspapers and the W( , u , d „„ „ m > hundrw|t of thou . f'^^* 1 ^*"^'"**- cost as follow, : 

impossibility of securing located ap- sands uf dM thal no adve , liser could >"«°*n an ^ew rln , Mira Full page, one lime, in 100 

P.al through the use of any other nied- jfr<lrd ,„ , hj>t Hie t u f,„m iT LJSZ sfn newspaper. J22.632 

lums. I, is the clear-headed analysis „„, wno > wouM t ^J^^^"J^X^.^ 5.000 lines in tne same news- 

of , man who hold, no bias in the mat- exfc „,y UVTC „, ?uch sijt B ^ NECES- PaP«» 47.186 

ter of mediums, who does not carry any SARY? When a concern goes into na- *L !Z 100l » >'"« '» »>« »»« "«*»• 

special bnef for newspapers, who buys |iona , advertising through the magarines -.. ,!* ; , . - feu P*P cr * 93 - 209 

advertising snace for his natrons in mag- ;. a,^.. „„, .a ...... ■ * „* '.I »"th the circulation zones of Spokane, x\tv(\ u„.. ; n ,1,. „._. 

dfisctt.siit^ ai«se ivi m» |j«<ioii3 01 hmb ( f d o*s not advertise in ct vrv magaxute ... .-. „ , , — Al.uisj lines in the same news- 

a?>nes and in all sorts nf neriodirals / .• , • 1 -rl j Helena, Denver, Dallas, Oklahoma City, ' ioa ->,n 

az.nes ana n an sons 01 perioairau, p ( njnona] circulation. The advertiser a^.,, »„.„_;„ i[„.,.,„„ ,„,i v nr , w/>,.tt papers 196Jtfl 

but is impelled by a cons.der.tton of , e|ccl , , ht ktJ , m ^ m „ only; Su Anton o Hon ton and Fort Worth „ mc „„,. 

obvious facts .0 point out the dominat- ind thcw he n ^ 5 , umci en, for his needs. ™ d P " d * ' ^ pap " S 479 ' 172 

^r n :;.p.p« ^ Pr '~ r> h S,> j? 'I " ith nl,, "" al « Strand t^ E Thecircu..,io„o, thisUsto f ,f,er„oo„ 

the newspaper. lhr , Eh , h e newspapers. By using „jjjippi from Canada to the Gulf. From P*!*'" i* 6-315,557, daily; and when you 

Br William H. Rankin tudgmei.t and diMrnmnution in select- St . L * uis ^ widenj „ diation of stop to consider that, by using a 50,000- 

r. illiism xi. iva. ing the newspapers to be used, the ad- (nrce roeetf Jn() int(;l .|ocks with that line schedule in these cities you could use 

National newspaper advertising— vernsing counselor can frote to the ad- snread j n „ fro , n Qmaha and Des Moines ,c " lull-page advertisements, forty 

which enables yon to reach a far greater vertiser thai newspapers so selected are anrf , * w|th . dominated tl»wrter-page advertisements, and still 

number of prospective customers ; which certainly the most intensive, fully as . ' C i lit .- 0 have left lOjOOO lines which would permit 

enables you to put over your selling economical, and absolutely the most 8 " of a double-column. 50 1 

story when il is TIMELY — the Foch highly EFFECTIVE method of reach- Crealot Unit of Advcrtisnf Power ment tieict a wttk througka 

method: in which you do not waste one in* the consumer nationally having al- Jh ■ eastward through In- V"'- y° a r<adi, y 5 " 1 

penny in advert.smg in territory m ways in mmd what will bring the best ' « Columbus it l«""lmry possibilities of such , 

which you have no distribution; which resu is per dollar invested in advertis- V . / -w. < imian 

enables you to DOMINATE your com- ing. completes the fusion of 200 af.emoon ^'*» 

petilor, and invariably to gain the atten- Docs that sound like an extravagant » nd !"°™"« newspaper, into one na- 

iion of the community in which you are claim: I beheve that every business ""* a T^.*LT«T"«T* T, w 7™^ 1 „7 f"*.!,' ^ «I! V* 

making your sales effort. man seeking to do a national business w . ,lh t,'^^ ° «"^*»»n <>■ "><>« ^o prefer the .Sunday newspaper, for 

An advertiser can buy one full page successful should read every word of ,l ? !in V 1500 *" fnp,c V tne «Te.t«st iin- heir advertistng; and those who have 

in the first 100 cities b the V. S. A. in this article. He will 1* convinced O.at «. lc "»," 11 '» ,h « rillm "« i,dv "- that preference can buy a ful|.pa BC in 

IJU - / . K i.. n \.a ,k.~i.,.. r„. tismg' the first one hundred newspapers in the 

'™ m jr; n * ,,CWS P aper5 f0r S2, ' 45<i f C,a ' m ' 5 ° n ahW ' U!e faCt Bv this amalgamation a new giant is country, for a national campaign, for 

10.000 lines in the same papers for whtt Wi „ So< . h , Campaign Cost? suddenly born, full-grown. Its name S26.568; 5.(100 lines. $55,000; 10.000 tines. 

" 9:w ' Suppose we take one newspaper in each shall be "The National Newspaper Unit." S10K.000: JO.000 lines. $250,065; 50,000 

Wuh a national circulation of nearly a f ln4 .- |rs , one nundrtd cities in the It s-andt ready to scive natiunal adver- lines. $533701. The total numbei of 

f'.liXI.OfO I'niled States Selert in each one of lisers as thry liavr never before been 'libstribers reached it 7,339,463; and I 

fine full pave in one afternoon news- i) tC se cities the newspaper which lias the served. am s-.ire that if you will compare this 

paper in 100 cities ft. r $22,632. largest circulation in that city, accord- Thirty per rem <>i the entire poptila- circulation with that of any other nation- 

10.000 lme> in the same papers for U1R ,„ ,iie Audit Bureau of Circulations tim' of the l.'nilcd State- is in these 100 al medium you cannot help but be favor- 

$°o,2W. report— the largest, whether morning, cities— upwards n[ 30.OHO.000 people, with ably impressed. 

W ilh a national circulation of 6,315,517 evening, or Sunday. The mmliined cir- a newspaper entering every h.ime. And M<-t adveitisers in national magarities 

daily. rulatim of 100 morning newspapers is iorty per cent of the combined circula- are able to fnrerast. weeks and mnmhs 

These are days in which competition 5.92A<>S7 per issue in round numbers, f.mi of these !()0 selec;ed newspapers is in advance, just what seasonable arg-j- 

to secure national markets has become 6.000.000. among the fanners on rural mail delivery ment! ibey wish to make in favor of 

sr. keen that individual business firms are To reach the 6,000,000 readers of the n.jte < and in the suburbs of the cities in ihcir products mi the publication date of 

e:\gerly searchinu for new methods by 100 morning newspapers selected— all which these newspapeis are published, any m.iitairine and are therefore able to 

which to DOMINATE the attention of dif'rrcnl readers, all m diff.renl commu- .Six million readers. North, East. South prrpare effectivr "copy" in time to meet 

tin pnhlv and o> dominate it FIRST; nities— would cost approximately $44,- and West in (arm. city and suburb— the mechanical requirements of the 

searching f..r methods that will give 699. ttm is the audience of the advertiser who magazines whosr form closing date* are 

nioic in-en-ivi- salts results than can be How well doc the circulation of these uses 100 morning newspapers alone. usually weeks in advance of the date of 

» 
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publication. It is no argument against the 
continued use of national magazines to 
point out that many advertisers can pre- 
pare di>ubly efftctii't copy by using news- 
papers. "Copy" exactly pertinent to the 
hour and to local conditions can be pre* 
pared, and sharp blows can be struck 
with as immensely telling effect in the 
business world as in military campaigns. 

tn the case of many articles this ele- 
ment of TIMELINESS is an abtolulrly 
eisenuol ftaturt; adequately met by the 
neA-ijiapers alooc. 

To Prevent Non DUiributian Watfc 

While the newspaper campaign* out- 
lined here are designed to cover the 



country from coast to cnast many mer- 
chandisers will prefer to select news- 
papers in such a manneras to rover cer- 
tain districts more thoroughly in which 
thfir distributing facilities are well pro- 
vided for ; and to omit the use of news- 
papers in other districts in which their 
distribution is of lesser importance. 

Such a selection of territory for in- 
tensive cultivation cannot be made by 



his product, he muse pay ior circulation 
in dUtricts which are of m> immediate 
value to him. 

National advertising through news- 
paper* carries with il no Mich wasted 
eipense. The advertiser need eeleel do 
new i 
band 
ties. 



line* exclusively. 

The magaiincs themselves provide 
rV'tiros showing the distribution of their 
emulation. The advertiser perceives 
that, in order to reach certain sections 
in which he is prepared to make sales of 



"Dominating'' Through Big Space 

A i/Murti-r-paije advertisement in a 
newspaper always attracts attention. A 
'aJf-pac/e advertisement in a newspaper 
COMPELS attention. It con'i be 

"'buried." 

AH advertisers are striving today to 
dominate in particular mediums, but 
there is no way that you can dominatr 



natieoaUy in mtioo.il advertising so well 
■> 10 dominate in national newspapers as 
well as local newspapers. 

The recent work done by advertising 
men, first for the Red Cross, then for 
Smileage, and for the Liberty Loan, and 
for the "18 to 45" Draft, has taught 
business men that the new big thing in 
advertising— that is, the "dominant plan" 
to reach masses of people— is a full-page 
advertisement in the daily newspapers. 

In my own experience I have seen, 
through newspaper advertising, the cost 
of selling a $1 membership in the Red 
Cross reduced from the average of 
ft'jrliVK cents, without advertising to Ult 
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COSTS OF NATIONAL ADVERTISING CAMPAIGNS THROUGH NEWSPAPERS WHICH DOMINATE NATION'S MARKET ZONES 
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COSTS OF NATIONAL ADVERTISING CAMPAIGNS THROUGH NEWSPAPERS WHICH DOMINATE NATION'S MARKET ZONES. 

SUMMARY 
One Daily Newspaper ix Each Crrr 

1277 cities — 1.277 newspapers with total circulation 21.2%.S29 Gross cost 5,000 lines T $209,032.13 

1277 cities— 1^77 newspapers with total circulation 2136.529 Gross cost 10.0CO lines 4W,702,°7 

1277 cities — 1^77 newspapers with total circulation 21296.529 Gross cost 20,000 lines 807.114.85 

All Daily Newspapers in Each City 

1277 cities— 1.631 daily newspapers wilh total circulation 27200,509 Gross cost 5X100 lines $266,984.09 

1,277 citic*— 1.631 daily newspapers with total circulation 27200,509 Gross cost 10.000 line* 523.706.67 

1,277 cities— 1,631 daily newspapers with toial circulation 27200.509 Gross cost 20,000 lines . . 1,031.702.17 

America* Pees* Association 

378 daily newspapers with total circulation 619,083 Gross cost 5,000 lines $367j6V2.86 

5.348 weekly newspapers with total circulation 6285.938 Gross cost 10.000 lines 735J85.72 

5,726 newspapers with total circulation 7,405X121 Gross cost 20.000 lines 1.470,701.44 



ADVOCATES FOCH METHOD 
OF TIMELINESS 

(Ciinlimifd from Page 15.) 
than seven cents per dollar member. 
That was done with full page newspaper 
alvcrlising used in a dominant way ; that 
is. seven full pages in each o( the seven 
daily papers in the city of Chicago. 

The original plan was to secure 150,- 
000 members for the Red Cross in 
Chicago; but, because of this dominant 
newspaper advertising, paid for by 
patriotic Chicago business men, at the 
end of six weeks we had secured 416X100 
object lesson in the 
: value of newspaper space when 
properly used. 

It is said that more than $130,000,000 
will be spent in national newspaper ad- 
vertising during the year 1919. A very 
much larger sum than that will be spent 
in newtpapers by local merchants. When 
all national advertisers wake up to the 
value of natiunal advertising campaigns 
in newspapers, the $I30X»MXW) will 
jump to f300.fl00.000 almost over nig*L 

A New Era m 

This new method, 
paper Advertising, that made the U. S. 
war activities jiromution so successful, 
is now being put into use for commer- 
cial purposes. In the city of ChicBgo 
there is running now and has been run- 
ning for the past thirty days, a "Build 
Now" campaign — a campaign of fall- 
pate advertising in every daily news- 
paper in the city nf Chicago, barked up 
by consistent smaller advertising copy. 
In less than thirty days after the cam- 
paign commenced an item apprared in 
the Chicago Tribune showing that dur- 
ing '.he month of April there had been 
mire building permits issued titan in any 
month during the past five years. 
"Copy " for this campaig is now being 
sent out nationally, and Chambers of 
Commerce and buildings associations 
are being asked to father and pay for 
the campaign in their individual cities. 

Plan for Advertising Nationally 
In order that advertisers may know 
the value of small-town newspaper ad- 
vertising we have wrrked out a plan 
whereby we have divided up the country 
into thirteen distributing districts or 
rones. Wc have figured the cost of 
5.000 lines in every riewsiaper in each 
district and we show in the accompany- 
ing table i tbt iirice of such campaigns 
and the total circulation, based on one 
paper in each dn. also every newspaper 
in each city. We have shown separately 
the cmc< oier 50.0IO inhabitants and 
tlio-e under. Thrn we have shown the 
total rust of such campaigns in the 
thirteen districts and al'o the news- 
papers that are represented by the 
American Press Association. 

So. in answer to the <|tirttiiin "What 
is '.he l.e«t way In advertise in news- 
papers nationally?" we rccomntettd: 
Fir<t, that a campaign he placed in the 



tirst one hundred cities in the United 
State*, with a total circulation of ap- 
proximately 6.000.000 in the morning 
newspapers. 6,500,000 in the afternoon 
newspapers and 7.4O0XIOO in Sunday 



Then select a local territory where 
your goods arc on sale and where you 
are sure you will get the maximum re- 
sults per dollar spent — that is to say. 
where your salesmen lave already sold 
the dealers and your goods are on sale — 
and work that intensively, with special 
advertising in the newspapers of that 
locality, the dailies and the weeklies. 

During a recent investigation we found 
that local dealers in the smaller towns 
have the following preference for adver- 
tising media: They believe first, in ad- 
vertising in thei local newspapers; 
second, they believe in large city news- 
papers to back up a campaign in the local 
towns; third, national magazine adver- 
tising. 

There is no power that will do more 
to take theses goods off the shelves than 
advertising in the local newspaper in 
those towns— especially if such local ad- 
vertising is backed up by NATIONAL 
NEWSPAPER ADVERTISING. 

There is no better way tn get your 
goods on the dealers' shelve* than 
through such advertising; and you will 
find the publishers of those papers wield 
a decided influence and that the dealers 
in those towns listen to the local pub- 
lisher and do everything in their power 
to place on sale goods advertised in the 
local newspapers. 

T« Get Bert Results 

To grt from national new*spaper adver- 
tising its best results the advertiser 
should conduct a campaign of this sort 
for at least a full year, and. preferably, 
for three years. 

It would practically eliminate all 
chance of unsatisfactory results from a 
newspaper campaign if the campaign 
were carried through for twelve months. 
Insertions at least twice a week, with a 
judicious combination of large and small 
sized copy, should be used. 

Other factors being what they should 
be, such a campaign guarantees success. 

Today is the day on which you and 
every other American business man who 
is anxious to develop the fullest market 
for his products should act Cunsnlt 
today with your advertising agent as tc 
the ability el nalional newspaper adver- 
tising to serve yint. Or, if you have no 
agency connection, write tu the News 
paper Division, American Association of 
Advertising Agencies, Metropolitan 
Tower, New York, for counsel. The 
association has a membership of 111 
advertising agencies with headquarters 
from coast to coast. 

Nalional newspaper advertising will 
enable yon tu broaden your audience to 
a tremendous degree: it will enable you 
to reach that augmented audience swift- 
ly: it w-1< remem your advertising effort 
wilh volit «alcs far:!itirs, eliminating 
wasted e'fon in advertising: ir will en- 



sl.V yon to DOMINATE. 

The day of national advertising 
through national newspajsert is here, 
and the uniToa & Publishes, the 
A. N. P. A. and the American Associa- 
tion of Advertising Agents will do all in 
their power to make it the national ad- 



all others are 



Through an error in the tabulation of 
magazine and newspaper advertising 
rates in the issue of April 17, the figures 
showed an average cost per line per 
thousand of circulation for morning and 
evening newspapers of the United Stales 
of .0047441. This should have been 
.OfGISltft In the issue of May 15. it 
was made to appear that De* Moines 
has two moniing newspapers and one 
Sunday paper. There is but one morn- 
ing newspaper in Des Moines and three 
Sunday papers. 



Me 



hd lo E. P. Call 



Friends of the late Edward Payson 
Call, business manager of the New York 
Journal of Commerce and treasurer of 
the American Newspaper Publishers' 
Association, have been invited to attend 
a special memorial service at the New 
Church. 35th street, between Lexington 
and Park avcmic«, New Yurk, Sunday 
morning, June 8. at II o'clock. The serv- 
ice will be conducted by Julian K Smyth, 
the pastor. 

Clarke Locales in Sharon 

Sharon. Pa., May 30— The Petroleum 
Iron Works Company of Ohio, with 
general offices in this city, has appointed 
Rnhert Clarke, Jr., to handle its adver- 
tising. Mr Clarke was at one time 
with the General Fire Proofing Com- 
pany, Youtigstown, Ohiu, and tor the 
past 20 months has been in France and 
Italy with the army aviation service 

Special Edition by Shriners 

\ special issue of the Tulsa (Okla.) 
World, for May 25. was devoted to the 
local Shriners. who edited it in part and 
who solicited the advertising. It con- 
sisted oi 108 pages, and the advertising 
revenue was contributed to defray the 
expenses of the Tulsa Shriners to the 
June meeting in Indianapolis of the Im- 
perial Council. 



Small Moves to Buffalo 

Hvtf.mjo. N. Y., June 2.— The adver- 
tising of Hie Mess-Inn Tiller & Tractor 
Corporation has been placed in charge 
.,i S. H. Small, late ads ei rising mana- 
ger of the L. A. Young Industries, Inc., 
' let! oil. 

Bland wilh Bnller Brothers 

Chicot. June 3— E W. Itlard has 
ioined the advertising department staff 
of Ruder brothers. He was iormerty 
v» ; .t*i Swift & Co. 



WHY THE TRIBUNE IS SO NEWSY 
THESE DAYS 



llos..d Macfarland. new head of the 
New York Tribune's city desk, has a 
record of 27 years in active newspaper 
service. He started as a reporter with 
the Philadelphia Public Ledger in 189Z. 
and among his other jobs since then 
has been night city editor of the Phila- 
delphia Morning Times, night city i 




Hood MACFAaLAXp 



of the Philadelphia North American, 
city editor r,f the Philadelphia Evening 
Times, and bead of copy desk and tele- 
graph editor of the New York Ameri- 
can. He has been on the New York 
Tribune since 1916. 

Called in as city editor to organize the 
Philadelphia Evening Times by Frank A. 
Mnnsey, its owner. Mr. Macfarland 
found the alleged sleepy city a "stop- 
over" for news gatherers and. writers 
headed for New York- In five years 
he had all the Philadelphia papers bid- 
ding for newspaper men with reputa- 
tions in the East, West, North and 
Sown 

"Mac." as most all know him now, 
went to the Tribune from the American 
as a copy reader, and in a very short 
time he was "discovered." Thereafter 
he was used as emergency man for any 
desk where a varaney occurred. In 1917 
he succeeded "Larry" Sloan as night 
city editor and in October, 1518, moved 
over to the big city desk. How well he 
lias reorganized the staff can be noted 
with little trouble by referring to the 
sort of local stories the Tribune is print- 
ing' -line davs. 



Sr.sTTt.i. Wash., May 30— The Cham- 
ber of Commerce of this city is con- 
templating an extensive city advertising 
eampaign. Plans are in duirge of Frank 
C. Doig. a well-krown newspaper man. 
who has been appointed publicity direc 




A. N. A. DATA 



for Thi. Year I. for Nearly 



THE other columns of Eomw & Pub- 
lishes last week stole so much of 
my thunder that there is little more that 
can be written about the recent meet- 
ing in Cleveland, or about the hcadquar- 
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ters office organization and service. Per- 
haps, however, the charts shown here 
will be of interest. The first chart 
shows the progress that has been made 
in the General Data Department service 
during and since 1915-1916. The chart 
of the Publication Data Department 



service shows the increase in member- 
ship demand during and since 1916-1917. 

As will be seen from both charts, the 
estimate this year is fur nearly 5,000 
requests for information. If there is 
any other body of a membership of less 
than 300 whirh receives so many re- 
quests for data, in addition to carrying 
on a very great and strenuous general 
activity of standardization and protec- 
tion. I would like to be informed, Up 
to the present I have not heard of any 
such body. 

ANOTHER CASE OF WASTE 

LAST week mention was made of the 
waste of energy, brains and paper 
in futile endeavors to reach buyers of 
advertising space, material and service 
at their general meetings. It is. of 
co-.irse. the function of the advertising 

When he does so on what is some- 
times railed the similarity of prescnta- 



presentation of his proposition fits in 
with a correct estimate n< mass psy- 
chology- -he is likely to be right. Hut 
when he attempts to reach men in a 
mass who must necessarily think of his 
proposition from many different points 
oi view—in fact, as many points of view 
as there arc men and businesses— he 
may think he is a good advertising man ; 
whereas, in fact, he is a mighty poor 
salesman. 

There was once a salesman of a cer- 
tain medium who tried to reach his audi- 
ence among A. N. A. men, not by seek- 
ing to talk to them in a meeting, but by 
addressing individual letters to them 
when attending a convention. I can 
well remember the hotel mail clerk 
handing a great pile of fairly expensive, 
first-class postage communications to 
me with a rueful look and an apologetic 
air, and the dubious inquiry, "Do you 
want these. Mr. Sullivan?" 

Not one man "bit" 

The letters were taken into the meet- 
ing room, and the men were advised 
they would be laid on the table for them 
to take away. Although they were not 
exactly an ornament to the platform 
table, the letters were allowed to re- 
main there, and especially because no 
man attending the meeting attempted to 
interfere with their staying there. 

In tact, every man seemed to be per- 
fectly content that the important com- 
munication addressed to him should not 



and welfare interests came to 
the attention of the membership repre- 
sentatives at the Cleveland meeting, and 
it was decided to have a committee ap« 
pointed to pass upon all requests (or co- 
operation. 

Full particulars will be sent to this 
committee from the headquarters office 
and action will be taken only as 
by tk 



At the end of the three days' session, 
there were as many letters in the pile 
as on the first day. They were then, 
because anyone connected with the A. 
X. A. has a very great respect for the 
mails, since A. N. A. men use them so 
prolificly, carefully taken back to the 
hotel mail clerk, who. with much con- 
sideration in his v-Dire, said that he 
would see that they were given back to 
the post office authorities as undeliv- 
ered mail, There was probably, at a 
conservative estimate, an expenditure of 
$HMi.OO involved or wasted. 

Moral : Don't worry a man with 
your business when he is away from 
his office at a convention, or in his club, 
unless he invites you. 



COOPERATION WITH GOVERN- 
N DVT AND WELFARE INTERESTS 

THE A N. A. figured so prominently 
in bringing about the establishment 
of the Division of Advertising of the 
Oimmittec on Public Information in 
connection with the advertising needs 
of the government during the war that, 
since the armistice was signed a great 
many requests have come into the A.. 
X. A. headquarters office that it should 
try and induce the members of the As- 
sociation In give advertising space free, 
gratis, and for nothing. 

To all such requests the association 
has taken a consistent attitude — that of 
refusal to interfere with the individual 
conduct of membership businesses. Ad- 
vice and guidance, however, have never 
been refused. 
This matter of co-operation with gov- 



UIFKF.RENCES BETWEEN TWO 
CLEVELAND MEETINGS 

WRITING in advance uf the recent 
Cleveland meeting. I said that it 
would be interesting after the meeting 
to make a comparison betwes-n the pro- 
gram, etc, and the program of the last 
Cleveland meeting, which was held in 
March, 1915. 

1 find one item that will be of in- 
terest to publishers mentioned in the 
1915 program— the Circulation Audit 
Committee's report, which was a report 
on the progress of work of certified, 
standardized circulation audits, the fu- 
ture development of the movement, and 
how memlwrs could co-operate to their 
own materia] advantage. 

The audit movement at that time was 
in an anticipatory condition. Much pio- 
neer work had been done and the work 
of the Audit Bureau of Circulations was 
really getting into shape. There was 
not a large degree of definitivrness. 
There may have been a good deal of 
hopefulness, but there was also a good 
deal of "sitting on the fence." 

Today it can be said that so far as 
the A. X. A. is concerned there is no 
"sitting on the fence." The A. B. C. 
has made good, anil is, without ques- 
tion, the outstanding operating factor 
in the circulation audit movement. The 
A. N. A has finally, as already an- 
nounced, abandoned its own plan of au- 
diting and is throwing all its weight 
to the A. B. C. 

It is safe to predict that the next year 
will sec a very considerable advance 
both in extending and intensifying the 
moi 



OTHER PROGRAM ITEMS 

AMONG matters discussed at the 
1915 meeting were quite a few suh- 
■ects that could only be called technical. 
For instance, whether an advertiser 
would get better results from the use of 
full pages or quarter pages: whether it 
would pay national advertisers to divert 
a considerable part of their national 
publication expenditure into the news- 
paper field; the advertising value of 
evening papers as compared to that of 
mornini; newspapers; the standardiza- 
tion of sires of magazines and weekly 
periodicals: the simplifying of the basis 
for billing advertising; subscription 

Nothing approaching these subjects 
was discussed at the recent Cleveland 
meeting. And it is the opinion of quite 
a few men in the association that it 
would hr impossible to hold a meeting 
toRribrT today if these well-worn sub- 
jects were brought forward for dis. 



A. X. A. men today discuss, vvhcti 
they do discuss, technical problems m 
an objective rather than in a subjective 
manner. In other words, when they 
discuss them, they do not talk as if they 
were sitting at a desk, but as if they 
were actually in the presence of the 
prospect to whom they had to sell their 
goods. Instead of being conteni to play 
in his own yard— and a very circum- 
scribed yard at that— the men who are 
today handling the advertising of these 
big companies are living in the field in 
which the sales are made. 

That new spirit was essentially char- 
acteristic of the Cleveland meeting. 
These men were marketing men, not ad- 
vertising men only. And there was a 
corresponding impatience with purely 
technical matters unless there could be 
expressed a definite relationship between 
(he technique and the sale. 



MAKING DATA FROM NEWSPAPERS 

A T the risk of being accused of ad- 
** vertising the Chicago Tribune, but 
as a natural sequence to all that ha* 
been written on this page concerning 
the interest of newspapers in selling 
their markets and not their circulation 
only, I should make mention of "The 
Chicago Tribune's 1919 Book of Facts 
on Markets and Merchandising" just 
issued. 

To attempt to review this work at 
length would lie quite a job and would 
require a good deal of space. It has 
a good deal of the kind of data that, 
in my opinion at least, national adver- 
tisers want. 

They want these facts because they 
arc primarily interested in markets, not 
in mediums. 

The work goes farther than the mere 
presentation of physical data and will 
be worth while the study of newspaper 
publishers. Perhaps the criticism may 
be allowed that there is a little too 
much about the Chicago Tribune in it, 
and I suggest that, generally speaking, 
the best kind of advertising is that 
which is not too obvious. 

A good proposition does not have to 
splash itself all over everything in order 
to be accepted. 



WILLIS E. BLODGETT has been 
appointed advertising manager of 
the Autocar Company. Ardmore, Pa., 
and will serve as his company's 
scntalive in the A. X. A. 



JD. CIIAPPF.TI. has resigned from 
. Henry I.indenmcyr & Son, Xcw 
York, to become assistant sales man- 
ager of the General Ordnance Company. 

rUC Ralston Purina Company, St. 
Louis, has just been elected to 
membership in the association. Fdward 
T. Hall, secretary, is the accredited A. 
X. A. representative. 



H. 



M. DO IS SON 
advertising manage 



las been appointed 
Whitaker- 
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VALUE OF VICTORY-INTERNATIONAL NUMRER 
ACCLAIMED RY LEADING NEWSPAPERMEN 

Letters of Congratulation to EDITOR and PUBLISHEK Indicate Hearty Appreciation of 
Effort in Interest of a Closer Relationship of the Newspapers of Allied Nations — 
Hailed as Epoch-Making Achievement in Trade Journalism. 



rlK Victory- International Num- 
ber of Editor & KuLtSfTCT, 
issued May 22, has made a pro- 
found impression upon the minds of 
American newspapermen and leaders 
in the advertising field. Even- day 
since the publication of this record- 
making number letters have come to 
this office expressing not merely ad- 
miration for the issue a* a work of 
art but of the vast array of informa- 
tion it contained in regard to the press 
of the Allied countries. 

These voluntary expressions from 
men who count large in the formula- 
tion of American public opinion show, 
also, a general and cordial approval 
of the theme and purpose of the Vic- 
tory-International Number. That the 
time is at hand for a closer union of 
the free press of the world, for a bet- 
ter mutual understanding between the 
men of the free nations who mould 
opinion, is indicated by the attitude of 
those who have been kind enough to 
favor us with their appreciation of the 
work thus inaugurated for world bet- 
terment. 

Because of their public interest ex- 
tract* from some of these letters are 
presented herewith: 

En-Senator Lafayette Young. Pub- 
ImIkt D« Moines Capital: 

"I am in receipt of the Etitroa. &• Pi - b- 
Ltsiirtt of May 22 Because of Us beauty 
and "n account of the interfiling matter 
contained in it, I feel impelled to write 
you thin letter of congratulation. It is 
surely a wonderful publication, I have 
seen nothing like it for a generation. 
You have exercised wonderful talent 
and exquisite taste Success to you!" 

Taller Williams, President Press Con- 
gress of tha World: 

"Permit me to congratulate you. and 
the other members of your staff, upon 
the admirable international number of 
tl« Ewroa & PiratiSHE*. It should, and 
1 confidently believe it will be, of far- 
reaching service to journalism, and 
through journalism to humanity." 

Roy C. 



"Your May twenty-second issue is an 
inspiration ! 

"Cenainly there is nothing which can 
better forward the understandings of 
nations than would the juncture of the 
Press. In its last issue, Eiiitor & Pun- 
i.ishei lifts the veil and permits us in 
glimpse some of tile marvellous possi- 
bilities which lie In-fore us, Too much 
eredit cannot >w given >" u - 

-More power to you'" 

Pre.brey, President. Frank Pre- 



brey Co, New York: 



I want v otfrr my congratulations 
on the S-'cireign Tt;«Ic Numtier of the 
Emu* & I'' »cism«. which you pub- 
lished la« week. It is a great credit 
to the newspaper and advertising busi- 
ness, and ilierc is so much interesting 



matter in it lhat I have not yet begun 
to get through it. 

After I have finally finished reading 
it, I intend to preserve it because of its 
worth— noi only as a publication but ior 
the information it contains." 

Lonli Wiley, Business Manager, New 
York Tiniest 

"Thr international number of Emtok 
& Pvsusiin is one of the most ambi- 
tious and successful issues of a news- 
paper trade publication I have ever seen. 

"I congratulate volt on its worldwide 
scope. It gives a comprehensive view . 
of newspaper activities throughout the 
world. It is a publication worth pre- 
serving." 

A. W. Peterson, President, Inland Daily 
Press Association: 

"1 have always noticed that the big- 
gest things happen when I am away. 
In this case not only the biggest but 
(he best. I' poti my return 1 find your 
international nuiul>cr of May 22 on nty 
desk. It is a wonderful publication from 
my point of view. Handsome, interest- 
ing and enlightening from first to last- 
I congratulate you heartily. Courtesy, 
resourcefulness and originality are con- 
spicuous throughout the publication" 

lion. Associated Advertising Club, of 
World: 

•That Victory issue is the best thing 
the Edito» ft 1'iiH.isnea has ever done 
—and that is saying something. Con- 
gratulations !" 

Irving K. 9lone. President, Duplex 
Printing Press Co.: 

T have just received your very strik- 
ing, and not only striking but splendid, 
edition of the 22nd. and 1 certainly must 
congratulate yon and your staff upon 
getting out such an issue 

"f have been very much interested in 
going through it page by page. No won- 
der you have been so exceedingly busy 
and required additional space for your 
offices, getting together the amount of 
material and doing the work which is 
evidenced in this number!" 

J. E. Pierce. Editor, HanKville (Ala.) 
Times: 

"Permit us to congratulate you on the 
handsome success of your special num- 
ber. "Victory." It was a wonderful and 
most successful effort. The whole 
newspaper world will benefit and profit 
because of that publication. Words are 
inadequate with which to express full 
appreciation and congratulations, but ac- 
cept, please, our warmest and most cor- 
dial greetings." 

Frank P. M»cl-enn.n, Topeka Stale 
Journal and Director, Associated Pros: 

"Your international number. May 22. 
was simply great With you 1 am proud 
ot it and its valuable contents The 
title and back pages are classic beauties." 

Frank S. Neighbor, Newark (0.) 
American-Tribune : 

"We are indeed pleased to exchange 
greetings. That international number 
was a pippin. It is chock full of good 
stulT -n-m cover to cover, and shows 



quite an enthusiastic effort, 
cept our sincere congialulations. We 
enjoy reading Emma fc Piihlishe«." 

William Johnston, New York Sunday 
World 1 

"Congratulations on your wonderful 
international number. It is an achieve- 
ment of inestimable value in stimulating 
amity among English-speaking nations. 

"It is also such an interesting and 
valuable record of publishing activities 
that it i< sure to be preserved for ref- 
erence by fiery intelligent editor. 

"Personallv 1 never could see. anyhow, 
how any ed-.tor could consider himself 
well equipped without Kiuhik & Pld- 
1-JftlW every week" 

John Talmais, Newspaper Librarian, 
Minnesota Historical Society: 

"The international edition of Ewnm A 
Prtu.ISH.FJt is easily the greatest publica- 
tion on newspapers that ever came from 
the press. It is rich in historical and 
biographical material, which we are glad 
io have in our library for permanent 
preservation " 

Robert E. Hoahea, Louisville Coarier- 
Joornal: 

"Congratulations on Victory edition. 
It's a corker'" 

T. H. Moore, Awociale Director, 
Bureau of Advertising. A. N. P. A.: 

"Anyone in our profession who does 
not stop to congratulate you on the won- 
derful international number of EotTOa & 
Pi nt [Stir*, just issued, is committing 
a distinct social error. 

"I think without question that this 
numlser is the high water mark in your 
achievements, and ynu have 
did milestones behind you. 

"F.ntTOR & Publisher ws 
tionally— you have made it 
nationally." 

John T. Toler, Atlant 

"I am in receipt of copy of your in- 
ternational number. I looked through 
it carefully and as soon as I was through 
with it I delivered it into the hands of 
("lark Howell with your compliments. 
The edition is certainly a creditable uite 
and you and your staff deserve credit 
and praise for not only this special num- 
ber but on account of your regular is- 
sues. You are doing a great work and 
getting out a great paper." 

E. S. Dobaon. Newark (N. J.) Ledger: 

"1 want to compliment you on the ab- 
solute 'class' of your recent interna- 
tional edition. It is the finest thing I 
ever saw. or that has ever been attempt- 
ed by any publisher that has come to my 
notice during my long years of news- 
paper work, ami tno much cannot I* 
said for the enterprise of the organiza- 
tion lhat made such an effort the suc- 
cess that 1 feel sure it must have been. 
The thanks of newspapeydom should be 
yours. My hat's 'off to you." 

William B. Bryant, Peterson Press- 
Guardian: 

"That wonderful copy of the inlcrna- 
|.. i at number of EniTug & I'l.mtstit* 
came to tnv desk this morning, and 1 
cannot help but write you this little note 
of congratulation. It not only shows 



broad vision in iis conception, but prove* 
the perfection of your great nrganiia- 
tion. It is one of the most complete and 
interesting publications ever gotten to- 
gether." 

Vol Fiaher, London (England) AoW 
Using World (Now in America) : 

"Please accept my heartiest congratu- 
lations cm the very fine number of Etn- 
u« & Pi'lii.lsiira you got out. Enjoyed 
it thoroughly and commend your en- 
terprise " 

C. 0. Monroe, South Haven (Mich.) 
Tribune: 

"We rlo not recall missing a copy since 
we have been subscribers, and there is 
hardly an issue that we have failed to 
read from cover to cover, always in- 
tludii-K Ihe advertisements on the covers. 

"We have as yet only heen able to 
xlancr through the international number, 
but hrpc to take time to read it as care- 
fully as the regular issues — more so, if 
such a thing be possible — as it will be 
well worth it. It is a great achievement, 
and should go far in promoting a closer 
understanding between the newspaper- 
men of the great English speaking na- 
tions" 

"I wish to congratulate you on your 
international number. You have pre- 
sented the highest possible ideal of jour- 
nalism and have struck a mighty blow 
for the League of Nations. When we 
get your idea of the function of a news- 
paper, wc who are in the business will 
be better workers and better men and 



John M. Henry, Council Bluffs (Iowa) 
Nonpariel: 

"Congratulations on your Victory edi- 
tion. It was like the Editor & Pub- 
iisitra to put out such a volume." 

C. A. Wiedemann, Philadelphia Eve- 
ning Bulletin: 

"I congratulate you on the vtry won- 
dfrlul inltnationaS riilian of Editor 4 



S. Blake W.tlsdeo, Chicago, HL> 

"I want to compliment you sincerely 
mi this wonderful production It cer- 
tainty is great and you deserve success 
after producing a wonderful edition such 
as this number." 
James McKeman, New York World t 
"A copy of the Victory edition of 
Edi run & Pciiusher has reached my 
desk and 1 wish to congratulate you on 
your wonderful achievement. No news, 
paperntan. no matter what field he may 
be in, can afford to go without ElilTC* & 
Pt nusiir*. and, judging from my ob- 
servation, ihire are very few of them 
■bat do." 

J. C. Rant, Business Representative in 
Montreal of Toronto Globe: 

"Permit me to extend my heartiest 
congratulations on the sneer's of your 
special issue of the 22nd. It is a most 
creditable ptoduction and is full of in- 
teresting matter regarding the world'j 
big papers and the men at the head of 

" ,Cm " -r ,.'•::,*> 



QUALITY SERVICE FOR 

DOMINANT DAILIES 



America'* vital and aggressive newspapers 
— the papers that are mo*t successfully 
meeting the modern "after the war" news 
tftundardft of the people — the papers that 
offer their readers each day a clear cut re- 
flection of human activities around the 
world — interpolating great movement . 
defining new problem*— tin- papers that are 
making each issue one of compelling in- 
terest — are receiving their new* service 
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Italian Delegates Start Back To Paris Tonight; 
Treaty To Be Submitted To Germans Thursday 
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DECLARES ORGANIZATION IS NEEDED 
AMONG EDITORIAL WORKERS 



Dr. Bleyer Makes Four Recommendations for Advancement of 
Profession — Women's Place in U. S. Journalism — 
Problems Happily Worked out in Australia. 

CHICAGO, June 2. — "There are four thing* that must be done to 
materially advance the newspaper profession in the United Stales," de- 
clared Dr. Willard G. Bleyer, dflan of the department of journalism 
at the University of Wisconsin, to the gathering of newspaper men who at- 
tended the recent annual dinner of the late National Association of City 
Editor* in this civ. 

"First, every worker should take a personal pride in it and discard the 
'game' idea. Europeans say that American newspapermen lack the dignity 
of their own 'journalists,' but surely we have just as great and abiding a 
sense of the responsibility of the great work we are doing day by day." 

Organization Is Needed Badly 



"Mural character roust be sustained 
at a patriotic as well as a personal duty. 

'Then too. every newspaper worker 
should hold membership in some or- 
ation for the advancement of his 
He should be as proud of his 
membership in such a body as the aver 
age workman is of his union card. 

"Lastly, every newspaper should sub- 
scribe to some paper devoted 10 his own 
professional interests. 

Almost Wholly t'norgoniied 
"It is a siymheant fact that ours is 
the s-.lt utic of the great professions of 
the world which remains to-day almost 
wholly unorganized. Even every other 
branch of newspaper activity now i» 
strongly entrenched and able to protect 
its own interests through associations — 
true in the case of the publishers, the 
advertising managers, the circulation 
managers, the publishers' representa- 
tive", the free lance writers, the country 
editors and the suburban newspaper 
interest-.. 

"Doclurs take pride in the fact that 
they arc organized into national, state 
and local bodies without lowering the 
ethics of their profession. 

"The law fraternity has its bar asso- 
ciations and locnl clubs. . . . What the 
English and Australian journalists have 
done toward organizing— unionizing, if 
you choose— their profession, we Amer- 
ican newspapermen can do just as ef- 
fectually. We need to do that soon. . . ." 

Dr. Bleyer indicated the essential dif- 
ferences between a trade and a profes- 
sion "The former," he stated, "is 
learned almost entirely through one's 
own c>;periciicc and. considered in that 
light, newspai>er work really was a trade 
in Colonial times when every 
simultaneously a practical 

Truly a Profession 

"A profession. o-n die other hand, im- 
plies knowledge based on the experience 
of others than yourself. It impUes a 
different personal altitude from that 
of the worker in a trade; means look- 
ing at one's work from within; never is 
to lie practiced by mere rule of thumb, 
as is the case with every real trade. 
Hence, I think, we may best term news- 
paper work a profession just as truly as 
any other line nf work now recognized 
as such. . . 

"The future of this country depends 
directly upon the development of the 
country's newspapers, hoth large and 



Miss ' anil Bird, for nearly ten years 
past a ntnonman and feature writer 
and now connected with the Detroit 
Free Press, spoke on "What Newspaper 
Work Is a Woman Best Fitted For?" 

"Perhaps," she slated, "I should para- 
phrase my subject by asking 'when is a 



Human really a newspaper woman:' 
Show me a newspaper woman who is 
constantly obsessed with self-conscious- 
ncss of her sex or who is always timor- 
ously wondering whether her stories 
will prove acceptable as written to her 
city editor, and I'll tell you that she isn't 
a genuine newspaper woman at all. It 
is the girl's general manner, her poise 
and personality which count most for 
her success in this sort of work. Real 
newspaper women are born, not made, 
which isn't either a platitude or a 
sophistry, but a literal fact. 

Women in Journalism 

"Like Caesar speaking of Gaul. I 
should say that all newspaper women 
may be roughly divided into three vari- 
eties: ( 1 ) those handling space news and 
features, (2) those doing society notes, 
Sunday features, advice to the love-lorn, 
etc., and (3) those who have undertaken 
newspaper work because they beard 
somewhere that it 'is just too fascinating 
for words.' 

"There are in every newspaper office 
a certain number of women who, by 
reason of one or another surt of influ- 
ence, hold their positions as sinecures — 
who unconsciously have deprived the 
world of better nurse-girls, housewives, 
stenographers and governesses than they 
ever will lie newspaper women. It is 
women of that hap-hazard, lackadaisical 
type who will pull down the reputation 
of their sex as a whole in the profession. 

"It is they, more than anything else, 
which has in the past and still does pre- 
judice so many city editors against hav- 
ing women on their staffs. They never 
know nor will learn how to write real 
news copy, nor seem capable of develop- 
ing a sense of new s value. 

"The second group of women workers 
—those who handle- club and society 
news — are important, I suppose, hut 
their work is necessarily uninteresting, 
unexciting, and surely they must indulge 
in it because they like it Personally I 
always have been tempted to regard 
them as marty rs to the cause. . . . 
Croups of Women Writers 

"And finally there are the 'regulars,'— 
the girls who really are news-women 
They are the sort who are instinctively 
as well equipped In handle any sort of 
assignment, with the possible exception 
of the police run, as any titan on the 
staff. They have a semi-masculine 
mind; a masculine outlook on life, They 
know that they cannot afford and have 
no wish to be prudish They cultivate a 
sen<e of humor; know how to lie mascu- 
linel) concise whi n they speak and when, 
they write. ' 

"A woman's sex peculiarly fits her to 
handle certain srories. A tactful, svmpa- 
thetic 



where tragedy stalks — death, murder, 
suicide— and nine times out of ten she 
will come away with plenty of colorful 
material and a photo or two tucked 
under her arm. 

"A clever woman reporter, and par- 
ticularly if she possesses a pleasing per- 
sonality, can successfully interview 'big' 
men or women whose utterances are of 
interest to the general public, even 
though these same people are difficult 
for men reporters to manage. It is in- 
stinctive for a woman to understand 
children, hence she, better than the aver- 
age man, can write touching stories 
about them, Everyone knows that to 
paint a babe into a word picture gives 
an added touch of interest, 



"Women are keenly observant. A 
woman reporter interviewing a mur 
deress, for instance — some one lor the 
time bring in the light of publicity — 
notices that she is wearing a blue 
gabardine skirt, a white Georgette crepe 
waist embroidered in pale blue and coral 
Leads, colonial pumps, and that her slim 
tattering 1'inners are adorned with two 
rings, an old cameo and a sapphire, out- 
lined in diamonds. So, in her story, she 
devotes a descriptive paragraph or two 
to the woman's co§tume. 

"It is a touch which adds tremendous- 
ly to the interest of the story insofar as 
the thousands of women readers are 
concerned. And. after all. newspapers 
must consider the likes and dislikes of 
its women readers. Some statisticians 



have figured out that 90 per cent of the 
buyers of the nation arc women. "Ad- 
vertisements, which are the life blood of 
the paper, are read by the women and 
the advertisers are patronized by them. 
Why should not the reading matter of 
the newspaper be handled in a way that 
will particularly appeal to all those Vuy- 
ing-readers ? 

"Women reporters are disarming. 
They do not put one so much on guard 
as a man interviewer might, and very 
often people 'come through' with more 
'hot stun" than they would if an alert- 
eyed, sharp-cared man reporter were do- 
ing the news gathering. 

"Women have been accused of using 
sex lure' to get desired materials for 
their newspapers. Wbynot? If a welt- 
directed smile or two can gain the 
sought- for story, why not employ them'" 
Men who have 'a way wid 'em' arc 
called magnetic' and people say that 
they owe their success lo 'personality.' 
But a woman's personality is called by 
the less attractive and more suggestive 
name of 'sex lure ' 

Few in Elective Work 

"Tlic executive branch af newspaper 
work is perhaps the most difficult of all 
for the average newspaper woman to 
handle, but that, 1 believe, is because the 
powers higher up are so reluctant to 
give a woman an opportunity to show 
what she conld do in such positions 
The youngest cub reporter would wil- 
fully scorn to receive assignments from 
(Conimitd on Page 37.) 



-extra! Extra! S50 a copy! 



In Belgium during the lint days of the 
war, copies of London newspapers i 
for at high as $50 apiece! 



Why?— Because people 



have 



In all the world what other 
could sell for $50 a copy? 

The daily newspaper it the only adver- 
tising medium to the connurner which 
is an absolute necessity to modem life. 



is such 
to the 



The price of your daily 
as to permit the 



It is a privilege to be able to capitalise 
such a necessity in advertising your 
goods exactly in localities where you 
have 



Invest in newspaper advertising. 

E. Katz Special Advertising Agency 

Established 1888 

Publishers' Representatives 
New York Kansas City 
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MORE THAN 38.000 IN USE 
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LINOTYPE 




THE MACHINE THAT LASTS 



The 

BOSTON HERALD 
Orders a Second 
Model 20 Display 
LINOTYPE 



C— LINOTYPE— ) 




Tlir BOSTON Ilf.RALO oprratrs a Mndrl 
20 Display Linotype— producing Duplay 
Oim/tnsiiion Dircrt from the Key board wi\k 
"Straight Mailer" speed an<l cconom)'. 

MUr,D1HlUl HMIVII tak til 



Thi» advertisement appeared shortly after the 
BOSTON HERALD imulltd iu firat 
Model 20 Di-pUy Linotype 



After only three months' experience with its 
first Model 20, the Boston Herald ordered a 
second Display Linotype because it realized the 
time, labor and money saving advantages of set- 
ting display "direct from the Linotype keyboard." 

Next to Your (hen Actual Experience, the Experience of Others is the 
Best Guide in Buying a Composing Machine 

Mergenthaler Linotype Co., New York, U. S. A. 



CHICACO SAN KRANCISCO 



NEW ORLEANS 



Canadian Linotype Ltd., TORONTO 
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LOVING TRIBUTE TO 
McLEAN'S MEMORY 



IN MEMORY OF LIEUTENANT WARDEN McLEAN 



Associates on Philadelphia Bulletin 
Place Bronie Tablet in Main Corri- 
dor to Commemorate Sacrifice 
•f Gallant Oncer. 

I'm ii. m.ii rin.v June 2.— Men and 
women employe* of the Philadelphia 
Evening Bulletin paid tribute on Me- 
morial Day to the memory of Lieutenant 
\\ arden McLean, Officers' Reserve 
Corps, son of William L. McLean, owner 
and publisher of the paper. 

Lieutenant McLean was the first Phil- 
adelphia officer to die in performance of 
his doty after America entered the war 
against Germany. He was the eldest 
of three sons of the publisher and Asso- 
ciated Press director, all of whom en- 
tered the service, one becoming a major 
of field artillery and the third a lieu- 
tenant of field artillery. All were con- 
nected with the newspaper. 

The tribute of his . associates of the 
Bulletin to Lieutenant McLean took the 
form of a bronze tablet, which was un- 
veiled upon the wall of the main cor- 
ridor of the Bulletin building, northeast 
corner of City Hall Square, Philadel- 
phia. Impressively simple ceremonies, 
attended by the entire editorial, business 
Litf.cc and mechanical staffs of the news- 
paper and by the members of the dead 
officer's family, marked the unveiling of 
■he tablet in die late afternoon of Me- 
morial Day. 

Those invited to the ceremony assem- 
bled in the corridor, where the bronze 
memorial was concealed by a silk Ameri- 
can flag. Immediately in from of the 
tablet a small altar had been arranged, 
with a setting of palms and flowers, and 
upon a stand covered with a yellow scarf 
were red, white and blue flowers. 

The service was opened with the sing- 
ing of "Lead, Kindly Light" by a quartet 
composed of Miss Mary E. JelTers, Mrs. 
Lillian Craig. Joseph E. McGlynn and 
Robert Herman, all Bulletin employes. 
An eloquent prayer was offered by the 
Rev. W. Beatty Jennings, pastor of the 
First Presbyterian Church of German- 
town, Philadelphia, of which church 
Lieutenant McLean was an active mem- 
ber and worker. 

Mr. Craig's Eloquent Tribute 

William B. Craig, city editor of the 
Bulletin, as master of ceremonies, made 
the presentation speech. He said: 

"Mr. and Mrs. McLean, members and 
friends of their family, fellow-members 
of the Bulletin organization: 

"We arc assembled on litis Memorial 
Day— the day that the nation reconse- 
crates itself to its sacred dead and this 
anniversary of a deeper significance than 
any of its hallowed predecessors — to 
dedicate a tablet to the memory of one 
of our associates. 

"He was the first Philadelphia officer 
—the first Princeton University graduate 
— the first Bulletin man- lo lay down 
his life after the United States declared 
war on Germany. 

"He was one of us. None was closer 
to us in our comradeship. None was 
more highly esteemed among us for 
sterling character and conscientious 
faithfulness to duty. 

"When the war clouds hovered, he 
immediately placed himself at the serv- 
ice of the nation. Happy and successful 
in the pursuits of peace, and with a busi- 
ness career of great honor and useful- 
ness before him, he set these all aside. 
No civilian could have stepped forward 
earlier. At the first sign of trouble, 
eagerly he offered himself to his coun- 
try 

"It is with a clutch at the heartstrings 



IN MEMORY 
OF 

WARDEN M C LEAN 

LIEUTENANT 
INFANTRY RESERVE CORPS 
U. S.A. 

THE FIRST OFFICER 
FROM PHILADELPHIA TO LAY 
DOWN HIS LIFE AFTER WAR 
WAS DECLARED ON GERMANY. 

BORN AUGUST I.I8MO 
KILLED IN LINE OF DUTY 
FORT OGLETHORPE GEORGIA 
JUNE 29.1917 



ERECTED BY HIS ASSOCIATES 
t'f THE BULLETIN, 



maneni token of your regard for him, I 
am more than ever made to realize how 
much lie was loved by all, and I am 
deeply moved by the honor you do him 
on this Memorial Day. 

"You have erected, indeed, a fitting 
and beautiful memorial of one who was 
among the first to make the supreme 
sacrifice in that great struggle which was 
the means of calling forth so much of 
the best in all of us. 

"From every department of your or- 
ganization there came forward patriotic 
young men, who nobly offered their all 
in the service of their country, some of 
them giving hp their lives, and I feel 
that our record is one of which all of 
us may be proud. 

"Mr. Chairman and your associates, it 
is wilh profound feeling, in the name of 
those to whom, through ties of blood. 
Warden McLean was very near and 
dear, that I thank every one of you for 
this memorial of his pure and sterling 
life" 

The exercises ended with the singing 
of "America," after which the audience 
passed before the tablet to view it and 
then greeted Mr. McLean personally. 



that most of us think of his death — so 
sudden, so unexpected, so tragic. 

"We picture his stalwart rigure riding 
amid the guns and caissons of a section 
of field artillery in far-off (.hickmauga 
Park, famous as a hattlegruund of the 
Civil War, and we wonder what distin- 
guished military honors might not have 
come (o him had he, in the enthusiasm 
of his early manhood, been permitted to 
go forth to those mighty battlefields that 
have added such imperishable glory to 
the record of American valor. 

"Here, on the south wall of the pub- 
lication office, hangs the blue silken 
standard that flew o%er the officers' 
training camp at Fori Oglethorpe, 
named aftrr him by our Government in 
honor to his memory'. 

'That flag and thai incident of the 
naming of the camp for htm, recalls that 
men who were his superior in military 
rank and experience held him in esteem 
as an excellent officer and a splendid 
example, morally, physically and men- 
tally, lo the young recruits with whom 
he came in contact. 

"So that today, when we dedicate this 
tablet to his memory, we jay. aftrr all, 
only a slight tribute 10 a volunteer sol- 
dier, who represented in high degree the 
best spirit of patriotism in the young 
men of this community. 

"Mr. and Mri. McLean, in presenting 
this tablet as the gift of the women and 
men of the Bulletin, we do so in con- 
fidence that the memory of your son. 
Warden, will go down t» future genera- 
tions of the Bulletin family, a thing of 
honor as changeless as the immutable 
bronze of which this simple memorial 
panel is fashioned." 

As Mr. Craig linishrd, wee fivc-year- 
oM Mary Kinel. daughter of one of the 
employes, pulled the cord, drawing aside 
the flag and revealing the tablet, a bas- 
relief with Ionic columns on cither side, 
as shown in the illustration. 



The father of the young officer ac- 
cepted the tablet. He was deeply moved 
by the tribute and at times his voice was 
barely audible to those farthest away 
from him. He said : 

"In receiving your imprrssive tribute 
to the memory of my son and this per- 



Tribune's "Book of Facta, 1919" 

The Chicago Tribune's "Book of 
Facts, 1919," one of a notable scries of 
advertising publications issued by that 
newspaper, contains an amazingly inter- 
esting array of data concerning the great 
market territory covered by its circu- 
lation. Facts are driven home by such 
graphic illustrations and analytical charts 
that there is no escaping their force 
and significance. This Book of Facts 
carries about every variety of trade in- 
formation an advertiser could desire. 
Incidentally, publishers everywhere 
should study it as an object lesson in 
effective promotion literature, fitly sup- 
plementing trade newspaper advertising. 



Elliott Ladd Thurston, a reporter on 
the Providence Journal, and Miss Mar- 
garet Tucker of Providence, have an- 
nounced their engagement 



PUT THE CLARKSBURG TELEGRAM 
ON YOUR LIST FOR FALL COPY 

And Get Your Share of Business From 
The Industrial Heart of Wert Virginia" 



EXCERPTS FROM 
Audit Bureau of Circulations 

Auditor's Report 

.Vrune of Publication, the Clcrktburg Telegram. 
City, CUrkMburg; State, W. Va. 

for the twelve months period ending March SI, 1919. 

Evening Simitar 

Total City * 6&J 

Total .Suburban tilt 189S 

Tout Coantry 1111 J286 

TOTAL NET PAID .»f» 7918 

Total I'npaid 1« 10» 

TOTAL DISTRIBUTION 8,019 8,044 

A tomptH* analyna. in«judirul all eaaentjal facta pertaining- lo ttae 
above limitation, ia embodied In Ike detailed Audit Raport Isaujad *T 
Uio Audit Bu,nu at Grrialatton*. Copeee may ba had on apptloatSaai 
to Ih- offira of Uaa above publication. 



Flat rate, 28c an inch to Feb. 1, 1920; 35c an inch thereafter. 

THE CLARKSBURG . TELEGRAM 

West Virginia's Leading Newspaper 
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TN May The New York Jimes published 1,669,932 
agate lines of advertisements, a greater volume than 
was ever published in a single month by any New 
York newspaper. 

In five months of this year The New York Times 
published 7,064,487 agate lines of advertising, more 
than any other New York newspaper ever printed in 
any five months of any year. 

No other New York newspaper prints so large a 
volume of advertising, notwithstanding that all adver- 
tisements in The New York Times are censored and 
many columns excluded. Compared with the corre- 
sponding period of 1918, the gain of 1,535,457 agate 
lines represents by far the greatest growth of any New 
York newspaper. 

The net paid circulation of the Sunday edition of 
The New York Times is in excess of 500,000. 

The average net paid circulation, daily and Sun- 
day, exceeds the combined circulation of the three 
other New York morning newspapers popularly classed 
with The Times as to quality of circulation. 
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FOSTER COMPETITION 
AMONG NEWSIES 



Raleigh Times Hit Had Splendid Remits 
—A Group of Ideas Thtt C*n Be 
Applied lo Any Newspaper — 
"AlU Boy" Feature. 

[At'THO*** Nats — Thia article ia to primarily 
Interest the uaaller city newspaper publisher 
unit la written with two purpoae* in view: 

1. Ti> inrprca upun the amaUrr publisher 
the (art that he ia "small" posaibly because 
he ttoes nut take his circulation department 
aerioutly etsough- 

2. Ta help the smaller city clrculanoei 
manager aolvc Ilia perplealtiaa r»y giving hi** 
the benefit of our eanerience with: 

(a) "Alia Boy." <bl Carriers' anil Sellers' 
cottleata. (c) Collecting old accusiala. '11 
Eliminating conapUiinta. re) Increasing the 
atrret aalea by teaehinf the boys to cry the 
tsewa. <<> Increaalsig the number of street 
sellers by advertising in the movies, tg) The 
responsibility of the Circulation Manager.] 

K> LeoN.VRD E. KoLIIER, 
Circtilatnio Manager, the Raleigh (N. C.) 
Times 

The spirit of rivalry that throbs in the 
heart of every American boy is depended 
upon by The Raleigh Times for success 
in its city circulation. It is continually 



months. Votes were won by 

1. New subscriptions 

2. Collections 

3. No complaints 
4 Promptness 
5. Good behavior. 

l ive priies were awarded, the first of 
which was a bicycle and the others in- 
cluded a baseball outfit, watch, flash- 
light and pocket compass. The winners 
were permitted to select their priies 
from a submitted group. To prevent in- 
terest from lagging, the contest was run 
for hut four weeks and numerous spe- 




the priies were strictly individual af- sure to stick because The Times is al- 
fairs. and better still, daily, semi-weekly ways doing something to stimulate his 
and weekly priies were offered. interest— picnics, fishing parties, hikes. 

Again, the movie ticket proved the baseball, priies— something, however in- 
liest drawing card, while tickets to the significant, just so it is something. 

But best of all "Atta Boy" sees to tt 
that every boy's home and friends know 
what he is doing and what a cracking 



carnival and circus never failed to pro- 
duce exceptional results. For these 
minor contests within the big contest, 
the beys were divided into teams under 
the leadership of captains. 

Movie Ticket Draws Veil 
One of the grand results of the last 
Times' sellers contest was an increase of 
33J4 per cent, in the street sales. An- 
cial minor prizes were offered at the end other and far better result attained was 
of each week and on threatening days, the lesson taught the boys that it pays to 
Large charts recorded each day's results cry the news and sell the paper on its 
:nd the standings of all the boys to date, own merits. 



Leonard E. KoLaiest 

appealed to and publicity keeps its fires 
burning. A system of simple charts, 
hung conspicuously in the boys' room, 
shows each boy precisely what he and 
his competitors are doing. But the card 
of cards is "Ana Boy," a feature of the 
regular issue of the paper edited by and 
devoted exclusively to the circulation de- 
partment. 

"Atta Boy" has unlimited possibilities 
—it enthuses the boys and tells their 
folks at home what thry are doing bet- 
ter lhan the publication of an occasional 
miniature paper can do. It occupies a 
space of three columns by six to ten 
inches daily and i» kept alive by car- 
toons and illustrations that the proof 
sheets of the advertising cut services 
never fail lo produce upon close search 
and a little ingenuity ui arrangement. 
Treat Carriers and Sellers Separately 

It has a style of make-up all its own 
and gives all 'he news almut the contests, 
priies to be awarded, sick notices, jokes, 
human interest stortra everything and 
anything of interest to the boya. All the 
stories are written to encourage and lead 
but never to drive. 

In The Kaleigh Times' contests the 
carriers and sellers arc never pitted 
against each uthcr. The sellers are 
"graduated" inlo the carrier class. The 
carrier* are the "big boys" and every 
seller is taught to hope some day to be 
one of the "chosen few." 

A carriers' contrst run during April 
netted The Times •IS new subscribers 
with an average subscription of six 



Votes for Subscriptions 

New subscriptions were credited on 
the basis of 20 votes for each monlh. 
Kir.t v.als were given the same consider- 
ation with the result the carriers induced 
60 per cent, of the total city circulation 
to change from paying weekly and 
monthly to quarterly and yearly. 

On Oct. 1, I91H, The Times went on 
a "strictly cash" basis and naturally con- 
fronted the big problem of collecting 
back accounts. This was partly solved 
by giving the carrier* voles for collect- 
ing these ok) accounts as well as their 
current accounts. Ten voles were given 
for each per cent, collected, and the total 
was based on the proportion between 
what the !>oy should collect and did col- 
lect. 

At first the old accounts were 
neglected. To stimulate interest, during 
the last week of the contest it was an- 
nonnced that 200 votes would be given 
for every per cent, of old accounts col- 
lected thereby giving the lowest stand- 
ing l>oy on the chart an opportunity to 
win the bicycle. Better results were im- 
mediately forthcoming. 

Promptness, good behavior and no 
complaints each gave the carriers five 
voles daily. The first two never have 
given much trouble, but the last has al- 
ways presented a hard problem. The 
Times finds ihe best solution is to again 
appeal to the boys' spirit of rivalry and 
pride and by rewarding honest effort. 

Complaints Are Charted 

A record of all complaints is kept on 
a chart in the boys' room. To those 
carrying their routes without a complaint 
for a week, movie tickets seem to suffice 
as a reward. 

To those having a clean record for a 
month, more substantial prices are given. 

In this way the circulation manager 
can keep tab on hit boys, coach the de- 
linquents, and drop the irredeemable. 
The Times has 26 carrier boys in 
Raleigh. The first week of the chart 
system only 11 boys qualified for priies, 
the second week produced It* winners, 
the third, 23, and the fourth. 24. 

Since then the average has not 
dropped below 20. This record for effi- 
ciency is due largely to the habit formed 
hy practically all the boys of either 
'phoning or returning to the office after 
carrying their routes to learn if any 
complaints have been received. How- 
ever, this practice is not required. 

When a complaint is promptly satis- 
fied, it is not charged. The experience 
of the writer has been that the average 
hoy in the smaller cities will work 
harder for a Saturday night movie ticket 
than for a Viclory bond I 

The excitement of the carriers' contest 
enthused the sellers and they too, must 
have a contest. This was easily man- 
aged—one vote for every' paper sold. A 
chart kept the score. Of course the 
usual silling commission was allowed. 
In rrder tn prevent clubbing to the hard- 
ship of the hoys fighting a lone battle. 



good record he is making, for a roster ts 
kept which guarantees the publication of 
every name in some connection every so 
often. 

But the biggest and most important 
result of these contests is the benefit the 
circulation manager himself derives. He 
realizes how much more vitally impor- 
tant than planning and starting a cam- 
paign is to keep it going and gaining in 
speed all the time, that he is responsible 
for failure, and that from him alone 
mutt radiate the enthusiasm and "pep" 
that mean success. 

The moment he quits, just so soon will 
interest tag, and it's far more difficult to 
revive enthusiasm once dead, than it is 
to first inculcate it. 



The tendency of the smaller city news- 
bnvs is to limit his persuasive powers to 
"Last Edition, Mister?" or worse still, 
to whiningly plead "Buy a paper, Mis- 
ter, please." 

This evil in a large measure is being 
corrected by the circulation manager dis- 
tributing movie ticket* among prospec- 
tive customers on the streets with the 
request they be given to the first news- 
boys who approach them crying the 
news, showing smne "pep," and offering 
The Times with a smilr. 

The boys are told about these tickets 
and it does not take them long to realise 
this more approved method of salesman- 
ship pays bigger dividends. 

Awarded Before All 
The awards in atl contests, however 
•reiningly small and insignificant, are 
always made in the presence of all the 
Isoys assembled and the rlaboratneas of 
the ceremony is only limited by the im- 
portance of the contest. 

'Atta Boy" never fails to spread the 
by story, and. if warranted, 
l.v picture ccm '"P ,nrou 8 h ,he Su,t - P nn " 

The number of newsboys selling The daily paper on their special train. One 

car wa« fitted with editorial and printing 



Newaikers Elect Tack 

Newark, tt. J.. May 31— Jean R, 
Tack has been elected president of the 
Advertising Men's Club for the ensuing 
year. Other officers are: Vice-presi- 
dent, Waller C. Jacobs ; secretary-treas- 
urer, Chester A Brown; attorney, 
Joseph G. Wolber ; members of the exec- 
utive committee: Louis llannoch, Frank 
T. Allen, Albert Wortman, Charles 
Brady. The club will meet at the Down 
Town Club at noon each second Mon- 
day. 



Printed Paper on Train 

Pin»»i'»r.H, June I.- The Chamber of 
glad tidings' by sYory, and, if warranted. Commerce trade boosters, on their re- 
f_ . ° ccn t trip through the State, printed a 



Raleigh Times was doubled in two weeks 
by ihe circulation department running 
slides in the local moving picture par- 
lors to the effect that "the average earn- 
ings of 16 boys selling The Raleigh 
Times during April was $16.25." Once 
a boy gets into the game, he is pretty 



accommodations and newspaper corre- 
spondents on board did the editorial 
work Each car had its own special re- 
porter. 



Editor cS PmusiiER's litters pull. 



-America's Largest and Bast Nmvspaptr Industrial Advartuing Afney" 



This permanent Weekly 
Business Man's Page secured 
among non-regular advfrtia- 
era ha* been running two 
years— it i* one of a chain 
of page* we handle — ll 
carrie* over one hundred 
thousand line* of advertis- 
ing per year — more lhan 
thirty-five thousand dollar* 
annually In new busineaa, 
which the paper would not 
otherwise obtain. The Page 
is beneficial in mini way**— 
il ha* made new advertiser* 
and helped circulation — it 
hat aided the paper in being 
recognised a* the buaineaa 
man'* newspaper in its com. 
rannity. 



Contracts with the advertis- 
er commence and end to- 
gether and are made for 
twenty week* at a time, be- 
ing renewed each twenty 
week*. 





The question of a cancellation of an accepted 
contract real* entirely with the newspaper. 
AU adverti«ing it *oliclled on an indirect 
result, general publicity basis 



Representative tent anywhere upon request. 

John B. Gallagher Company 

Home Office, Ninth Floor, Dexter Building, Boston, Mas*. 
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$20,000,000 

from Oil 

— Just a little more loose 
change for Texans to spend 

Over $20,000,000 in oil! A veritable fusillade of liquid gold. That's the 
.figure, based on production reports of the State Comptroller of Public Ac- 
counts for the quarter ending March, 1919. It will be greater for the quar- 
ter ending June 30, 1919, owing to added development. 

— And all this in addition to the prodigious earnings which annually ac- 
crue from cotton, agriculture in general, livestock and an infinitude of other 
sources which in themselves make Texas an exceptional market. 

And right here in the midst of it all— right at the gateway to this wonderful 
territory — 

Fort Worth Star-Telegram 

Over 63,000 Daily Over 70,000 Sunday 

More than 2% times the circulation of any other Fort Worth paper. 

Effectively covers North and West Texas. Right here with its Dealer and 
Consumer good will! Right here witli its circulation of over 63,000 Daily, 
over 70,000 Sunday! Right here as the specific point of contact between 
your goods and this market! 

Put your merchandise in this environment of prosperity through its news- 
paper of wide influence and big circulation — Include in your list — 

FORT WORTH STAR-TELEGRAM 

Member A. B. C. 

Anion G. Carter, Vice-Pres. & Gen. Mgr. A. L. Shuman, Advertising Mgr. 
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LOUIS WILEY HONORED ON 50TH BIRTHDAY 



CLIFFORD JOINS IfR\R?T 




Fhom 



Become* Buuneu Manager N. Y. Ameri- 
can — Woodward Advertising Manager 

E. L. Gilford, for many years adver- 
tising manager of (he Minneapolis Jour- 
nal, has joined the Hearst organization 
and assumed the duttrs of business man- 
ager of the New York American. He 
will also be in charge of advertising. 

W. G. Woodward, recently with the 
Evening Journal advertising department, 
returns to the American as advertising 
manager. He was formerly in charge of 
local advertising for the American and 
at one time advertising manager of the 
New York Tribune. 

F, R. Barnard has resigned as adver- 
tising director of the American, but he 
has nut announced his plans for the fu- 
ture. 



Harry' L- Jones, recently connected 
Kith the Philadelphia office of the Cur- 
tis Publishing Company, will represent 
the agency in the Pennsylvania territory. 

Samuel W. Meek has been appointed 
assistant to the president. Mr Meek, 
who is the son of the late Samuel VV. 
Meek, fnrmerly treasurer of the New 
York Times, served in France as Cap- 
tain in the Sixth Regiment, United 
States Marines, Second Regular Divi- 
sion, and was decorated by the French 
Government with the Croix de Guerre 
with palm, for bravery at Soissons. 

In the Boston office Arthur E. Hobbt 
has been engaged as assistant to ' Mr. 
Pike, the Boston director. Before join- 
ing the Marine Corps, from which he 
has just received his discharge, Mr. 
Hobbs was assistant sales and advertis- 
ing director of the King Trailer Com- 
pany. 



HOYTS ENLARGES STAFF 



Hills Art Director and Meek Assistant 
to President. 

Hoyt's Advertising Service, New 
York, announces the following staff 
changes : 

David B. Hills has been placed in 
charge of the art department. Mr. Hills 
was formerly art director of the H. K. 
McCanii Company. 

George W. Speyer. formerly in charge 
of the mechanical department of the 
Chicago office of the I. Walter Thomp- 
son Company, has been eng.iged as me- 
chanical department manager. 



Louis Spenee U President 

LtTTif Rock, Ark., May 29— The 
Arkansas Press Association, meeting in 
this city, elected the following officers: 
Louis Spence, Piggott Banner, presi- 
dent; Waller B. Williams, Brinkley 
Citiien, first vice-president: Capt. J. C 
Jolly, Warren, second vice-president; 
W, J, Douglass. Berryville, third vice- 
president ; R. O. Schaeffcr. Little 
K*>ck. recording secretary; Clio Har- 
per, Little Rock, corresponding secre- 
tary; C. A. llcrry, Huttig, financial 
secretary. The annual meeting will 
hereafter he held in June. 



LOUIS WILEY 

Rixist Skktch or thi Bvsimms Manacmi or tiie New Yo»k Tims*. 



LOUIS WILEY, business manager of the New York Times, attained bis 
fiftieth birthday on May 31. and the event was made the occasion for dis- 
playing the attitude of the business and editorial staffs to the celebrant. 
Farh/ in the morning on his arrival at his office. Mr. Wiley was greeted by 
the congratulations and wishes lor his fuiure happiness by men and women who 
have the pleasure of working with him. His desk was adorned with flowers 
and he was "nadc the recipient of a tine gold and platinum chain amidst the 
cheers of those assembled. 

Hugh O'Donnell made ihc presentation in felicitous terms, conveying the 
admiration, affection and respect the members of the staff fell for their manager. 

Later on, at a special meeting of live editorial council, Charles R- Miller, lite 
editor-in-chief, presided, and addressed Mr. Wiley, offering him ihe congratula- 
tions of tbc editorial staff. He voiced the general opinion that Louis Wiley had 
an important share in building up the New York Times, and he referred espe- 
cially lo his dealing with difficult labor situations. 

C. V. Van Anda, managing editor of the Times, presented Mr. Wiley with a 
handsome Tiffany walch, subscribed for by the entire staff. The watch bore the 
following inscription: 

•Turn* wu»j. on his nrtltib ninths/. tnm Tin: si:w vimst timi < i, 
cralstul nfi-rwlRlton or mtnj r*sr»" f«ltbr*1 mwi lnval«jl-lr rvrvlnr Umj It, ISIS." 

In making the presentation. Mr. Van Anda expressed his admiration of 
Mr. Wiley's career, not only as a newspaperman but as a citizen. In the whole 
of New York, he said, there was probably no man better known or more favor- 
ably known in almost every class or more greatly respected and esteemed. It 
was pointed out especially by Fred Mortimer that Mr. Wiley was always ready 
to help others, and he did it quickly and pleasantly * 

A letter from Adolph S. Ochs. chief owner of the Times, who was unable 
lo be present, addressed to Mr. Wiley, was read by Mr. Miller, in which Mr. 
Ochs paid a glowing tribute to Mr. Wiley's qualities. Other addresses were de- 
livered by members of ihe editorial staff an>' »f the business department. Among 
those present were Charles R, Miller. C. V, Van Anda, Major Julius O. Adler, 
Edward A. Bradford. Fred Mortimer, Elmer Davis. Edward M. Kingsbury, 
Arthur H. Sulzberger, E. S. Friendly, Louis O. Morny, Charles A. Flanagan, 
Hugh A O'Donnell. Charles W. Thompson, H. E. Armstrong, Osmond Phillips, 
and B. T. Butterworth. 
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THE VALUE OF TIME, 
THE &CCE& OF PEKStVEJeWGE 
THE. PLEASURE OF "VODKDJ^- 
THE. DldNITy OF c^PLICITy 
THE, 'VORTH OF CHARACTER 
THE, POWER OF KINBNE££ 
THE, INFLUENCE, OF EXAMPLE 
THE, ODLld-ATION OF DUTY 
THE VKtoOVOF ECONOW 
THE VIRTUE OF PATIENCE 
THE, OOy OF ODI^nOtflNti- 
THE PROFIT OF EXPERIENCE 
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RECEIVE ISO MAIL FOR 
DAYS. THEY SAY 

New York State Farmers Hold Indigna- 
tion Meeting and Sand Resolution 
le President Wilson (or Return 
of R. F. D. Service. 



Fonda. N. Y., May 30— Complaintf 
against the inadequacy of present mail 
deliveries throughout this section were 
voiced by farmers, newspaper editors 
from cities all through this section, and 
business men, at a meeting here Tues- 
day. Representatives from cities and 
farming districts from Albany on the 
eist and as far v, est as Utica were prea- , 
ent, and as a result of the meeting a 
resolution of protest was drawn and for- 
warded to President Wilson, Postmaster 
General Burleson and congressmen from 
the territory involved. 

The meeting was easily the largest of 
the series held throughout northeastern 
Xew York in protest against the changes 
put in effect by the postmaster general, 
whioh, it was claimed, have cost business 
men thousands of dollars already. News- 
paper editors at the meeting claimed 
they were among the Largest losers on 
account of the change. 

In the protest the members of the 
conference demanded a return to the old 
routes, and efficient service, which they 
defined as delivery before 3 o'clock in 
the afternoon. They protested against 
the lengthening and consolidation of 
routes, and pointed out the inability of 
carriers to complete deliveries during 
inclement weather. Disorganization of 
business has resulted in many instances 
already, they declared. 

It was revealed that in several places 
mails had not been delivered to farmers 
in several days. Farmers protested 
against this chiefly, they said, because it 
cut them off from the outside world by 
preventing the delivery' of their daily 
newspapers, even though the cities in 
which the newspapers were published 
was as near as 20 miles. 



H. B. Hall Heads De* Heinet Club 

Dt* Moincs. la. June 1.— Harter R 
Mull, advertising and sales manager of 
the truck department of the Sears Auto 
Company, has been chosen president of 
the Advertising Gub of Des Moines, 
by a vote of 63 to 27 over C. A. Baura- 
gart of Successful Farming. Other offi- 
cers are : Vice-president, \V. S. Araot ; 
secretary-treasurer, El A. Walker. Board 
of governors: C. M. Cogswell, Harry 
T. Watts, Frank Armstrong, S. H. Watl- 
ing. B. F. Spry. 



Wilson in Agency Work 

Knicosio. Ind., May 30.— The staff of 
the Harry M, Lynch Advertising 
Agency, of this city, has been augmented 
by the appointment of C. Ben Wilson, 
who for the past three years has been 
advertising manager of the Tribune and 
was previously with Cage Brothers. Chi- 
cago 

A Spanish River Settlement 

Ottawa, Ont., June 1.— Recent gossip 
in the Canadian stock markets has it 
that the directors of the Spanish River 
Pulp and Paper Company wilt at least 
partially liquidate deferred dividend 
obligations by meant of a distribution of 
additional preferred stock to holders of 
the securities 



Old Paper It Absorbed 

Coor~STov.fi, N. Y., June 3. — The 
consolidation of the Milford (N. Y.) 
Tidings with the Freeman's Journal ol 
this village, one of the oldest papers in 




71,784 



Net Paid Average for May 
(26,460 in Gty of Des Moines) 



Largest of Any Month This Year 



1 r ( it lot t(~)ti$ J 



ROTOGRAVURE ADVERTISING 

High clatis advertising is accepted for The Sunday Register's eight page 
rotogravure magagine supplement Flat rate 25 cents an agate line. CIob- 
• weeks in i 



OOQ^ Increase in Sunday Register 
-rfO/U Advertising in May 

The Sunday Register made big gains in local merchants' advertising, big 
gains in national advertising, and big gains in classified advertising 
every Sunday in May. Notice the comparison of The Sunday Register's 
lineage with the corresponding Sundays a year ago. 



Lines 

Sunday, May 4 55,720 

Sunday, May 11 52378 

Sunday, May 18 55,636 

Sunday, May 25 55.622 

Total for Sundays 219,856 



13,720 Gain 
10,794 Gain 
11^02 Gain 
13,160 Gain 

49,476 Gain 



The Des Moines Sunday Register's Advertising patronage is way ahead 
of that of any other Iowa Sunday Newspaper. 



Representatives: 



I. A. KLEIN 
efropoUtan Tower 
N«w York 



JOHN CLASS 
People. Gat Bldg. 
Chicago 



_____________ 
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MECHANICAL EXPERT 
IS HERE ON VISIT 



C. P. Garbett, of Gml Hriti-h Publish- 
ing Concern of Odhams. Limited, 
Investigating American Plants — 
In Search of New Ideas. 



him, however brief, acts as a mental 
tonic. He r. magnetic, understands men 
and their problem*, a natural organizer 
and leader and is constantly on the alert 
for new and better methods of doing 
things." 

Mr. Garbett expresses deep apprecia- 
tion of the courtesy shown to him here 




G P. Garbett, chief electrician of 
OHhams Limited, one of England's 
greatest publishing houses, issuing a 
series of widely circulated publications, 
including "John Bull." is now in this 
country on a tour of investigation of 
mechanical plants of newspapers and of 




G. P. CsaatTT. 

by our publishers and manufacturers, 
and is impressed with the real existence 
of that closer unity and better under- 
standing between Britons and Americans 
which has resulted from the intimate co- 
operation of the two peoples in the great 
war tasks. 



JirtJirs Sai.tr* Euai, 
Managing Dim-tun Odhams Lturra. 

manufacturers supplying newspaper 
equipment. 

Mr. Garbett's visit will take him as far 
west as Chicago and Milwaukee. The 
plant of Odhams Limited, it will be re- 
called, was almost wholly destroyed by a 
German bomb, and the Arm has been 
busily engaged since that occurrence in 
replacing its extensive mechanical equip- 
ment. Under war and post-war con- 
ditions this has been a gigantic task. 
The English manufacturers of presses, 
mechanical equipment, etc., are not yet 
on a pre-war basis of production. Mr. 
Garbett finds the situation here some- 
what simitar, and although American 
concerns are now operating to capacity 
the accumulation of orders has been so 
great that early deliveries are out of the 
question. 

Mr. . Garbett has been deeply im- 
pressed with mechanical appliances in 
use in our great publishing plants, and 
expects to take back with him many new 
ideas for adoption in England, (lis mis- 
sion is one of investigation rather than 
of placing orders. 

Arthur Taylor, of the business depart- 
ment of Odhams Limited, lias been in 
this country for several weeks surveying 
the methods of business administration, 
particularly as applied to advertising, in 
American publishing houses. 

Mr. Garbett expresses the hope that 
the managing director of Odhams Lim- 
ited, Julius Salter Elias. may shortly 
visit the United States. Both Mr. Gar- 
belt and Mr. Taylor are enthusiastic ad- 
mirers of the great ability and distin- 
guished achievements of their chief, and 
accord to him full credit for having built 
up. in the face of great obstacles, one of 
the world's greatest publishing enter- 
prises. 

"Mr. Elias is not only a man of abil- 
ity amounting to genius," according to 
Mr. Garbett. "but he is a man who in- 
spires in the men of his organization a 
fighting spitit of loyalty and a deter- 
mination to achieve. A conference with 



Dr. Rumely Must Stand 
Trial in Washington 

Former Publisher of New York Evening 
Mail Lows Long Fight to Prevent 
Extradition. 

Washington, June 2.— Dismissal by 
Federal courts of habeas corpus pro- 
ceedings instituted by Edward A. Rum- 
ely, former publisher of the New York 
Evening Mail, to prevent his extradition 
to Washington from New York to 
answer indictments charging violation of 
the Trading With the Enemy Act, was 
upheld today by the Supreme Court in 
disposing of appeals brought by Rum- 
ely. Chief Justice White dissented from 
the ruling. 

As a result of this action, Rumely 
must come here for trial on indictments 
charging him with withholding from the 
Alien Property Custodian the fact that 
he had custody of certain stock in the 
S. S. McClure Newspaper Corporation 
belonging to the German Government, as 
well as the fact that he owed that Gov- 
ernment $1,500,000. 

In bringing the proceedings, Rumely 
contended that by coming here his 
speedy trial in New York on similar 
indictments might be prevented. 



Pittsburgh*™ Choose Officers 

PiTTSkt'KH, Pa.. June 2.— Officers 
have been elected by the Advertising 
Club as follows: President, C. F. 
Ohliger, advertising manager of the H. 
II lleintz Company: vice-president, An- 
drew Connolly, Joseph Home Company; 
secretary. W G. Evans, Harris Pump 
ft Supply Company; treasurer. Rohert 
Rawsihome. Kawsihorne Engraving 
Company. 



Two More Members for the A. N. P. A. 

The Douglas (Alii.) Daily Dispatch 
and the Albany (N. Y.) Sunday Tele- 
gram have been elected to active mem- 
bership in the American Newspaper 
Publishers' Association. 




owa 



The last 30 vears have 

J 

brought Iowa 25% more 
people and 400% m^re 

wealth. 



MERE numbers of people are more 
often the cause of poverty than 
a source of plenty. 

From an advertiser's standpoint, better a small 
market and a rich one than the utmost conjestion 
in even the wildest area. 

Iowa is a proof of the advantages of a moderate growth 
in population combined with industry, thrift and uni- 
versal education. 

Hat I; in 1889 the revenue of the state was only $2,593,- 
095, about $1.25 per person, the population being at 
that time almut 25% less than now. It has since steadily- 
risen until in 1917 it reached a sum of over $9,700,000, 
or about $4.31 per inhabitant. 

Growth is thus shown of individual wealth increasing 
enormously while the population slowly but surely adds 
to its numbers in a much smaller ratio. THAT is what 
makes Iowa a state every American should be proud to 
claim to fellowship. 

To the national advertiser, Iowa offers 
the greatest prize for pood advertising 
— good business. 

Let the papers carry your NEWS to the ultimate con- 
sumers. 



Circulation 

Boone News-Repuhlirnn IE) 3,636 

Burlington Hawkeye lM< I0.40R 

Burlington Hawkeye (S) 12,116 

Clinton Herald (El 7,8X7 

Council Bluffs Nonpareil I Eft St 16J28 

Davenport Times IE) 25,613 

Des Moines Capital (E> 60,655 

Des Moines Register and Tribune IMAE) 111.5)? 

Des Moines Sunday Register IS) 70,745 

Duhiiqiie Telegraph-Herald iM ft F.> 16,078 

Dubuque Telegraph-Herald (S) 16.037 

Fort Dodge Messenger and Chronicle iF.> 8.762 

Marshalttown Times-Republican (El 13,781 

Mason City Glohe-OazellrTimet |E> 9,602 

Mnscatine Journal and .News-Tribune. .. .(F.) 8J31 

Otluwma Courier (E> 13,606 

Sioux City Tribune IE) 51.342 

Waterloo Evening Courier |E) 11,181 

Government Statements, April 1st. 1919. 
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EDITOR & PUBLISHER 

Is the Dominant Trade Newspaper in Its Field 

EDITOR & PUBLISHER is a weekly trade newspaper concentrating the energies of its organiza- 
tion upon the task of giving helpful SERVICE to newspaper makers and national advertisers. 
Within the space of seven years — the period of its greatest growth — EDITOR & PUBLISHER 
has forged ahead of its competition in this field, established new and better standards of ethics and 
practice and demonstrated the possibilities open to a high class trade newspaper for promoting closer 
relations and more substantial cooperation between newspapers and advertisers. 

SERVICE TO NEWSPAPERS 



the NEWS 
holding to 



EDITOR & PUBLISHER gathers a 
of the newspaper field, without bias or 
the ideal of the square deal to all. 
mined impartially, accuracy ia a 
to all a living creed. 



The happening*, change*, instances of untMOal newspaper 
enterprise, policies of management, volutions of publishing 
problems— in brief, the things that constitute NEWSPAPER 
NEWS me chromclrd every week. While naturally covering 
the American field more intensively , EDITOR & PUBLISHER 
has staff correspondents in London and Paris, and present* 



a great deal of news matter concerning activities in this field 
in Great Britain, Europe and other part* of the world. 



» all lands will find in this journal 
not only the representative trade newspaper of America, but 
a publication of world-wide interest and i 



Editorially EDITOR & PUBLISHER has won the respect 
and close interest of editors and newspaper executive* — no 
light achievement, as they constitute the most critical audi- 
ence in the world. It is frequently quoted in Congressional 
debate* and is considered an i 
with newspaper making. 



SKKVICE TO ADVERTISERS 



EDITOR & PUBLISHER is the channel of 



for advertising campaigns in such 
stituling a service to space buyers of in 



Advocating the newspaper as the great primary medium 
for advertising, EDITOR & PUBLISHER supplement* this 
advocacy by GENUINE SERVICE, week by week, to national 
advertisers. The Executive Secretary of the Association of 
National Advertisers conlributes a page to each is 
the interests and affairs of that i 



Thus the interest* of those who make newspaper* and those 
who buy advertising space in them are linked together in one 
publication of equally strong appeal to both classes. 



EDITOR & PUBLISHER presents, twice a year, com- 
plete lists of the daily newspapers of the United States, with 
circulations and advertising rates of each paper stated. This 
authoritative information is not available to advertisers 
through any other single source. In addition to this, scores 
of exhaustive surveys of major market*, with analysis of costs 



The coupon subscription 
blank printed herewith is for 
the convenience of neiv sub- 
scribers. 



EDITOR & PUBLISHER 

1117 World Building, New York, U. S. A. 



/ 

EDITOR * 
PUBLISHER. 
Suite 1117 World 
Bnilding, New York 

You mav scud EDITOR & 
PUBLISHER for one year, 
and thereafter until further nstice, 
to be forwarded a« per instructions 
below. 



Signature 



Mailing 
Address ... 



Subscription Rates: Domestic. $.UM; t'auatU $3 50; 
Foreign. $4.00. 
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WAR SERVICES OF SHEFFIELD 
NEWSPAPER MEN 



London, May 10. — No review of the 
remarkable success that has attended the 
rise of Sir Charles Statmer in the Eng- 
l-.-h newspaper field is complete without 
due mention of the valued services of 
W . \V. Chisholm. editor of the Sheffield 
Independent, and John Kemp, the ad- 



manly kind enterprises of the war, while 
the Independent's flannel sleeping hel- 
met won the approval of the War Office 
and an autograph letter of commenda- 
tion from Queen Mary. 




W. W. Chisholm, 

Editn', ShrflitW Iwlcprndcot. 

renlsesBtnl manager. To their effotts, 
in a considerable degree, the notable 
public service accomplishments of the 
so-called "Starmer Big Three," func- 
tioned during the period of the war. 

Sir Chat let is proprietor of the North- 
ern Echo, Birmingham Gazelle, Sheffield 
Independent and a string of important 
weekly. Sunday and Saturday journals, 
and well-written papers to gratify read- 
ers at the week-end. 

The rapidity with which this impor- 
tant siring of newspapers and period- 
ical, responded to the urgent needs of 
the people at home as well as the mili- 
tary forces abroad during the war, and 



Printers Refused to Break 
Their Contracts 

Canadian Publisher! Have Not Been 
Slaw la Acknowledge Men's Loyalty 
in Face of Strike. 




Ottawa, Ont., June 3. — A feature of 
the wave of industrial unrest in Canada 
has been the loyalty displayed by mem- 
bers of tile International Typographical 
Union, who have refused to violate their 
agreements with employers and walk out 
on strike in sympathy with other 
branches of organized labor. 

While the stereotypers and pressmen 
struck in Winnipeg, the printers stood 
by their agreements, and in other cen- 
tres they took the same attitude, which 
was advised by international officers of 
the international body. 

A significant development has taken 
place in Hamilton, where the newspapers 
have voluntarily given their printers an 
increase of 20 per cent., although the 
agreements have still three years to run. 
It was agreed "That in the event of a 
general or sympathetic strike being 
called, in recognition of the press as the 
best channel for reflection of public 
opinion, the union agrees to recognize 
the freedom of the press, and so far as 
the union is concerned, there will be no 
interruption of publication." 

Canadian publishers have not been 
slow to recognize and fittingly acknowl- 
edge this loyally. A case somewhat sim- 
ilar to that in Hamilton is Ottawa. Pub- 
lishers in Ihe Canadian Capital some 
months ago granted employees increase, 
beyond what the agreements called for, 
and which in the case of married men 
amounted to $2 a week. This applied 
to both mechanical and editorial staffs. 

Secretary-Treasurer J. W. Hays, of 
■he I. T. U., has advised Canadian 
unions to have nothing to do with the 
One Big Union proposal, which is divid- 
ing organized labor in the Dominion 
into two camps. 



John Kemp, 

AdvfrliM-ttKfit Mansier. Shield lnd«s*n4Viil. 

the power that these publications exerted 
to aid the Government, are notable fea- 
tures of the press war accomplishments, 
Mr. Chisholm and Mr. Kemp having 
won high public approval for their par- 
ticipation in this service. The Soldiers 
Comfort, scheme which the Sheffield In- 
dependent launched the day following 
Ihe declaration of war was everywhere 
acknowledged a, one of the most hu- 



Pacific Ad Men to Contest 
for Trophies 

Splendid Program of Discussions and 
Papers Also Laid Out for Portland 
Convention Neat Week 

Portland, Ore., June 4. — An unusually 
large number of prominent speakers and 
interesting features has been grouped on 
'he program for the 16th annual conven- 
tion of the Pacific Coast Advertising 
Men's Association, to be held in Port- 
land, June 8-11. Four very busy days 
have been scheduled for the delegates. 
Besides the general sessions the various 
departments will take up many topics 
of practical interest. 

Eighteen handsome trophies will stim- 
ulate competition among the cities. 

NEW JERSEY EDITORS' OUTING 

Annual Meeting of Press Association at 
Beautiful Lake Minnewatka 

The Sixty-third annual meeting of the 
New Jersey Press Association will be 
held at Lake Minnewaska, N. Y.. from 
June 27 to SO. The members, wives 
and friends, who will make up the party, 
will travel by the Hudson River Day 
Line boat from New York to Kingston, 
thrnee by train to Kerhonkson, and then 
by stage to the Wildmere House. 



INDIANA 

Merely a Matter of Millions 

Millions of people growing 

Millions of bushels of wheat 
Millions of bushels of oats 
Millions of bushels of corn 
Millions of head of cattle 
Millions of head of sheep 
Millions of head of hogs 

All of which are soon 



to be turned into 



Millions of Dollars 



Indiana people live — Oh! boy! how they live — 
and how they like good things to cat and wear and 
they have not only the taste but the money to gratify 
that taste. 

Indiana is the original home of the Farmers 1 
Alliance. 

Indiana people believe in co-operation. They buy 
of Indiana merchants — goods that they become ac- 
quainted with through Indiana daily newspapers. 

Give Indiana intensive, co-operative cultivation. 

Get your share of this great sum of money which 
constantly circulates in this great state. 

And do not overlook the great manufacturing in- 
dustries of Indiana. They rank pretty big and fur- 
nish lucrative employment to hundreds of thousands 
of wage earners who have lots of money to spend. 

Indiana as a field for merchandising is a field 
capable of yielding results worthy of the most care- 
ful attention on your part. 

These Indiana daily newspapers can do great serv- 
ice for you. Put them to work now. 

Circulation 5,000-Um rale 

Anderson Harald (E) 5.797 .0125 

Klkhart Truth (E) ftfOS J»J15 

Evansville Courier (M) '23.893 .04 

Evansville Courier (5) »I0.9»T .04 

Fort Wayne Jonrnal-GsEelte (M) 29.236 .05 

Fort Wayne Joomsl Giselle <S> 24J50 .05 

Indianapolis News (El 123.473 .IS 

Indianapolis Star (Ml 92351 .11 

Indianapolis Star (S) 10M81 J4 

Kokomo Dispatch (M) 5,400 .0171 

Lafayette Courier <E» *8.994 .02 

Lafayette Journal (Ml 10,415 ."2143 

La Porte Herald (E) 3.316 .0178 

Logansport Pharos-Reporter (E) 6,621 .015 

Muneie Press (E) 9,646 .017S6 

Muucie Star (Ml 26,858 .05 

Monde Star (S) 1MI« 05 

Richmond Item (M) 8.225 M 

Richmond Palladium (El 11.096 .03 

South Bend Tribune (E) M7.IM .035 

Terra Haute Star (Ml 26.945 .04 

Terra Hanle Star (S) 19.422 JM 

Terra Haute Tribune (E> 24,845 M 

Terra Hanle Tribune (S> 19,192 .04 

Vincennes Capital (El 3.210 .01071 

Total Daily Circulation and Rale 446,622 .7139 

Total Sundav Cirrulaiion and Rale 207,150 .36 

•A. B. C. Hcnort, April 1st, 1919. 

Government Statement April I, 1919. 



BRIEFS 



Michigan Pbess 4 Paixnas' Fnu- 
lion will meet in Grand Rapids, June 5-7. 

Alabama P« E ss Association has »et 
June 26-27 for annual meeting in An- 
dalusia. 

Election or RocmttlBl (N. Y.) An 
Club will be held June 19. 

New VimK State Press Association 
will Convene in Saratoga June 25-27. 

Canaihan I'xpkr Trade Association. 
and possibK Canadian Pulp* Paper As- 
sociation, will meet in Monlreal June 24. 

Texas Press Association will con- 
lene in San Antonio. June 12-14. 

Technical Association or Pulp and 
Fainr Industry will meel in Buffalo, 
X Y.. June II. 

Pacific Coast Ad Men s Association 
convention will open June 8 and continue 
for three days in Portland, Ore. 

Bolivar (Mo.) Free 1*ress celebrated 
Slat anniversary in May. John W. 
Gravely and his son. Ralph, recently 
purchased it 

Leslie 11. Robinson, formerly with the 
A. P. at Kansas City, is now with Amer- 
ican commission for relief in Far East. 
31 Constantinople. 

W in T. Beck, Jr., Editor Holton 
i Kan. I Recorder. i« back from eleven 
■tooths' service with Red Cross in 
France. 

Virgil Jackson, former St. Joseph 
(Mo.) N'ews-Press reporter, who lost an 
arm in Franco by the accidental dis- 
charge of hi* rifle, has been diwrharged 
from the service and is back home. 

Henry J. Waters, editor Kan>a* 
City Weekly Star, will speak at National 
Educational Association meeting, Mil- 
waukee, June 28 to July 4. 

Joseph Nichols, formerly with the 
Parsons (Kan.) Republican and the To- 
peka Capital, has been discharged from 
the Fort Riley hospital, and is now home 

City magazine, similar to Denver 
Municipal Facts, will be started in To- 
peka. Kan., about Jury 1. 

Oklahoma Puss Association has 
adopted uniform system of cost account- 
ing on job printing. Job plants of state 
hereafter will figure printing charges on 
the official schedule of the state board 
oi affairs. 

Capt. L. E. Edmonds, of the Topeka 
Capital, has succeeded Maj. Charles H. 
Browne, of the Horton Headlight, as 
head of the Kansas Welcoming Com- 
mittee at Camp Funston. 

Wichita (Kan.) Eacle 
••hat effective June 1. price to subscrib- 
ers in Wichita, delivered by carrier, will 
be 12 cents per week. Change follows 
advances outside city made last Sep- 



LoCIS SCHENK. Of CaPTEE PuiLICA- 

tiuns, Topeka. is now assistant private 
secretary t-> Senator Arthur Capper. 

Will. H. Dilc has retired from his 
own advertising agency in Chicago and 
joined the Gardiner & Wells, New York. 

E. J. BlSTRAN »ND F'LMER E. CaLD- 

»fll have organised an advertising and 
art service in New York 

Frank Wilson or Los Ancelfs is or- 
gaiiiiing ar. advertising department for 
Scandinavian- American Bank, Tacnma. 

J. V. GlLMOlR, 1.STF VDVEBTISINC MAS- 

nger of Chicago St Ea«H-rn Illinois Rail- 
road and Racine Ruhlwr Company, is 
now with Henry O. Shepard Company. 
Oiieago. 

John Sweeney, Jr.. is hack with 
Manternach Agency. Hartford. Conn., 
after Army service. 

Brooke. Smith & French. Inc. De- 
troit, have appointed O G. Barrett to 



C. S. VOX 1'lit.TTCEN AGENCY, DETROIT, 

has serurcd advertising account of De- 
troit Electric Car Company. 

I'. B SlBSON. I. ATE I IF THE FLETCHER 

Agency, n now connected with the 
Hcrhcrt M. Morris Agency, Philadel- 
phia. 

James R WittlE. from DetrotT JuUR- 
nal, has joined staff of Richard & Sloan 

Agency, New York. 

H. O. De Baer has resigned as ad- 
vrmsing manager Hooven Radiaiot 
Company. Chicago. 

Don Hregenzer became aiaebtisinc 
manager of the Carbic Manufacturing 
Company, Dulu'.h, Minn., on June 1. 

Miss Anna Assens is now in charge 
of advertising lor Chicago Savings Bank 
Jv Trust Company. 

N. L MacLean has resumed charge 
'A copy department for Klauvan Pieter- 
sum-Dunlap Agency, Milwaukee, after 
army service, succeeding C. S. Mercein, 
who is advanced to merchandising de- 
partment. 

Maurice Wolff is now .advertising 
manager of the Atlantic Paint Manufac- 
tures Company, Minnca|olis. 

Advertising Oh Samson Tractor Com - 
pany, Janesville. Wis., has beeen placed 
in charge of C. O. Reed, late of die 
Batten Company's Chicago orKce 

J. E- Darlow is new promotion de- 
pa.'tmctit manager of Otcnreidcr 
Agency. Chicago. T. de Young has been 
added to staff. 

J AMES S. Basi ey HAS been appointed 
advertising manager National Bank of 
Republic, Chicago. 

H. F Seweil, late or Dollenmayee 
Agency, has become advertising man- 
ager of North rttft King & Co., Minneap- 
olis seedsmen. 

C. V. O'Donnell. W. B. Stark and 
W. S. I'atjens are new additions to 
Philip Rilter Agency staff. New York. 

Lenox (Mass) summer home or 
Dan R Hanna, ow ner Cleveland (Ohio) 
X'ews, was robbed of $50,000 worth of 
jewelry last week. 

May<*'s Committee or Women oh 
National Defence, in New York, pre- 
sented beautiful loving cup to Mrs. Will- 
Lam R. Hearst, their chairman, June 3. 
in recognition of her work for service 
men during war 

June 25-27 has been set for meeting 
date of South Carolina Press Associa- 
tion in Greenville. 

Convention or North Carolina Press 
Association will take place in Wrights- 
ville, July 30-31. 

Wisconsin Federated Printing and 
Press Associations will meet in Wau- 
kesha. July 18-19. 
Northern Minnesota Editorial As- 
will convene in Bemidji, June 
27-29. 

M, Fernandez has been appointed 
copy director of Ingcnieria Internacional, 
New Y'ork. 

Humphefy M Bourne, late or Eewin 
<v Wasey Company, Chicago, has joined 
the staff of the Gardiner & Wells Com- 
pany. Inc.. New York. 

DoolEY-BRrNNAN AUCNCY, CHICAGO, 

i« preparing an advertising campaign for 
While l ock Company, Chicago. 



CANADIAN MEETINGS POSTPONED 

Strike Situation C*o.ed Cancellation— 
C. P. A. in September 

Toronto June 2— Owing to the strike 
situation throughout the industrial cen- 
ters oi Canada, both Canadian Press, 
Limited, and the Canadian Press Asso- 
ciation have called off the annual meet- 
ings which were to have been held here 
lilts week. 

So far as the C. P. A. is concerned, 
the convention for this year will likely 
be he'd in September. 



No matter what your product may be, you first 
want an Ablc-to-buy-Public in order to promote 
a MARKET worthy of cultivation. Think of 




Population more than 6,000,000 people 

Illinois produces 58,000,000 tons of coal annually. 
This coal in valued at approximately $65,000,000. 

Illinois produces 307,000,000 bushels of corn, 175,- 
000,000 bushels of oats, 45,000,000 bushels of wheat 
annually. 

These products are valued at $410,000,000. 

Illinois produces $400,000,000 worth of meats and 
packing house products annually. 



$2,000,000,000 
factured good* annually. 

Illinois 
nually. 

Illinois prod 



of 

500.000.000 gallons of milk an- 
19,000.000 gallons of petroleum 



The land value of Illinois is $108.00 per 
highest of any state in the Union. 



The above is an indication of the purchasing ca- 
pacity of Illinois folk who can ami will buy any 

worthy advertised article or product if they are in- 
formed through newspaper advertising. 

The following daily newspapers will carry an ad- 
vertising message into the HOMES of 

Here they 

2.SW 10.000 

Circulation Lines Lines 

Aurora Beacon News I E> 16,000 .04 M 

llloominjton P.ntaRT.ph 'Ml 16,870 .035 .035 

Ch.mp.ien Daily Gaaelie (E) t, . !;' .1)129 .0121 

Chicago American (El 32b,W8 .40 .40 

•Chics it.. Herald-Examiner (M) 289/194 .38 Jl 

♦Chic. to Herald-Examiner (S) 596.851 .53 .4* 

Chicago Daily New. (F.) 386,498 .43 .43 

Chicago journal <E> 11630? 21 .18 

Chicago Post IE) 55,477 .2S .12 

Danville Commercial News (E) .. .. 15,086 X3 X3 

♦El«in Courier <E> 8,173 .02 .02 

Moline Dispatch l El 10,113 .93 .03 

Peoria Star (E) 22,738 .045 .04 

Qpiney Joom.1 (El -8.591 .025 .025 

Roekford Retister-Caaalte (B) 13,477 .03 .03 

Daily Cette IE) 5.072 .02 M 

Toial Clr ruUlion 1,834,6s>8, Rato per line, $2.1749. 
(iorernuienl Statement, April Kt, 1919. 
•A. B. C Report. April Ut, 1919. 
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THE LIGHT B REA KS 

EDITOR & PUBLISHER has urged (or bo loin 
a sensible policy of paid Government advertising 
that the news from Washington comes as a tonic. 

It seems assured that the War Department is to 
i! -i' display advertising in recruiting, as well as for 
finding positions for returned soldiers. Editor & 
Pi iu.ishui has already shown that funds of the De- 
partment may be used, as specifically provided by 
statute, tor advertising. It is now hoped that the 
new Congress will make direct appropriations for 



The campaign by the Railroad Administration, 
now to lie followed by War Department campaigns, 
pioneer the way for the creation of a Department 
of Advertising, the need for which was so strik- 
ingly demonstrated in the great bond campaigns and 
other national tasks. 

If Secretary' Baker shall succeed in demonstrating 
to the Congress the practical possibilities of Gov- 
ernment advertising in solving national problems, he 
will have added to the sum of his great services to 
the people — services so modestly performed that our 
citizens have scarcely realized as yet their far-reach- 
ing value. This self-forgetting public servant, bring- 
ing to a ta»k of unprecedented magnitude the solvent 
of common sense, high devotion to the cause of 
human liberty, and the vision which never permitted 
the goal to be obscured by the clouds of difficulties 
which often veiled from other eyes the eventual 
triumph, will loom large in history* 

The heartening fact of the hour is the trend at 
Washington toward a proper recognition of the 
power and usefulness of advertising to the nation. 
The light is breaking. Events arc moving— forward. 



UNPOPULAR COMPARISONS 

AX advertising man has protested, in a letter to 
Ewtur \ Pt/auMita, against the recent com- 
parisons nude in this iountal of the costs of news- 
paper and mazarine advertising. He claims that it is 
unfair tn compare the magazine rates, based on 
nation-wide circulation, with rates of newspapers 
covering only territorial markets. 

EtMiiiK & Pibusher's analyses of comparative 
costs to advertisers in reaching regional or terri- 
torial markets were intended to show the utter waste 
involved in buying circulation outside the zones of 
distribution covered in selling campaigns. It is es- 
sential that advertisers should have such iact* at 
hand, and Etnmn & Pi.'blisHeh has rendered a sen- 
ice to them in furnishing such comparisons. 

It has been made plain in these analytical articles 
that magazine and periodical rates were based upon 
nation-wide circulations, and that advertisers having 
distribution, only in certain market zones wcte com- 
pelled to pay for a vast bulk of circulation which 
could not be' linked up with the more restricted sell- 
ing campaigns. Ill presenting these comparative 
costs, therefore, the folly of wasting a large part 
of the advertising appropriation was graphically 
demonstrated. 

These articles did not carry an attack upon maga- 
zine or periodical advertising. They hasc merely 
shown the better adaptability and the economy ai 
concentrated advertising in the newspapers reaching 
the people whose interest may be sought in partic- 
ular selling campaigns. 

The figures prevented have also shown the smaller 
cost per thousand of circulation of newspaper space 
in comparison with magazine space, That the con- 
trast is striking, and that tin- fietl themselves form 
the best possible argument in favor of the news- 
papers, are evident to all. S 

Editi* & Pt ■t-ISHKt does not belittle the value of 
magazine advertising. The purpose has been to 
clarify marketing problems fur advertisers. That 
the cost-tables presented have aided in this if cause 
for gratification. 



SENATORS Moses. Smoot. New and Capper, of 
the Committee on Printing, arc experienced news- 
paper publishers. They face a great opportunity for 
useful public service. It will be within their puwer 
to reduce the volume of useless public document-; 
which clog the mails to such an extent that the 
whole service is impaired. 




RIAL, 



A JUDGE 1 

I UDGE CHESTER A. FOU LER, of Fond du 
J Lac, Wisconsin, issued an order barring the circu- 
lation in the county of newspapers which printed 
anything regarding a certain murder case until after 
a jury had been selected. The judge contended that 
it would be impossible to secure an unprejudiced 
jury if the citizens of tha county were permitted to 
read about the details of the crime, 

Thr attorneys of the Milwaukee Journal per- 
suaded Judge Fowler to vacate his order. Tbey 
convinced him that such an order was unconsti- 
tutional. 

There has always been conflict between the judi- 
ciary and the press on this question. In issuing his 
order the Wisconsin judge merely voiced the sen- 
timent which has swayed judicial minds from the 
time when courts of law were first established— 
particularly since the advent of the jury system. 

Judges, in the earlier times, thoroughly distrusted 
juries. They felt that only juries composed of men 
of pliable minds — men so lacking in intelligence that 
they could not lie trusted to read newspapers — could 
be depended upon to render verdicts in accordance 
with the instructions of the court. 

This attitude still persists in some quarters. There 
are still judges who thus put a premium upon ig- 
norance and servility. It is still assumed that a 
man who reads a newspaper, and who forms an 
opinion based upon the facts presented therein, will 
be unwilling to change that opinion in the light of 
othrr facts. If this view v. 
order would collapse. 

The very best jury is an 
posed of men or women who live and think in tune 
with the age; who read the news, who understand 
the motives and reactions of Individuals under given 
conditions, If the people of this Wisconsin com- 
munity had been deprived of newspapers which 
printed the facts of the case in question, and had 
bats left to secure their impressions through exag- 
gerated gossip, what benefit could have accrued to 
the state' The only definite result of such a situa- 
tion would have been the creation of prejudices such 
as always thrive upon ignoranca or credulity. 

Perhaps one other result would have been 
achieved: The people would have learned that it il 
within the powrr uf a judge to cuntrul the press. 
And that, happily, is not true under the American 
constitution. 



WTLtiUR FORREST, in a cable to the New 
York Tribune, says that Robert M. Berry, 
the correspondent of the Associated Press, has been 
at Amcrnngen for the last six months waiting for 
the Kaiser to talk. This illustrates the patient 
processes of an organization pledged to secure the 
news of the world. Often the tireless vigils of the 
news men arc doomed to failure— but let us hope 
tiiat Merry may >ct succeed in his quest and that 
the world may learn something of the thoughts and 
mental reactions of the man who aspired to wreck 
civilization 
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THE General Assembly of the Presbyterian 
* Church has recommended that individual 
churches include in their budgets an appropriation 
for paid advertising. This action will be applauded 
by all who have the interests of the churches at 
heart. The policy is in keeping with the trend of 
the times. 

Condemnation of the newspapers by churchmen, 
once so much in vogue, is dying out. Leaders are 
coming to see the possibilities of harnessing the 
power of the press for the more effective promotion 
of religious living. They may deplore the fact that 
this great power is sometimes diverted from its 
highest uses to mankind. They may regret that 
more space is given by the newspapers to the Wil- 
lard-Drmpsey tight than to any single church move- 
ment or activity— excepting, perhaps, the "Billy- 
Sunday crusades. 

Time was when the churches permitted "the Devil 
to monopolize the good music." They have, too. 
usually permitted other interests to monopolize the 
good advertising Both of these policies of reaction 
.should be discarded. The first has already spent 
its little day and is passing. The second will not 
hold much longer. 

When the churches are adequately advertised the 
churches will prosper accordingly. They have the 
greatest of all advertising assets— service, fellow- 
ship, self-realization, faith and hope and charity. 
Could there be a liner basis upon which to build a 
convincing advertising appeal? 

Having put itself on record in favor of a pro- 
gressive policy in advertising, the General Assembly, 
by a vote of two to one. condemned Sunday news- 
papers! Thus the pendulum was given a backward 



The scriptural records show that the Saviour of 
Mankind had scant patience with those who sought 
to restrict and to penalize good works on the Sab- 
bath. It would appear that the spirit which He re- 
buked in Palestine has not yet surrendered to the 
forces of enlightenment and Christian progress, 

The Sunday newspaper should be the greatest 
force for the advancement of the work of the church. 
That it is not is the fault of those churchmen whose 
eyes are still blinded by bigotry and intolerancc- 
Tlicy would abolish the must powerful means at 
their command for furthering the Master's work. 
As "the Sabbath was made fur man,- so is the 
Sunday newspaper, 



THIS DOT MAP OF CIRCULATION 

LJ OW TO PICTURE the circulation of a 
1 1 paper so that an advertiser will carry the 
in his mind has always been a tantalizing 
with publishers. The ingenuity of advertising man- 
agers has been tested to the utmost in trying to 
project upon the printed page striking visualizations 
of the manner in which their newspapers "cover" 
their fields. 

Editor & Prnusiiui recalls nothing else in this 
line to compare with the "Dot Map" idea of the 
Chicago Tribune, illustrated so strikingly- on the first 
page of last week's issue. This idea, which The 
Tribune generously commends to other newspapers, 
appeals to the imagination as well as to the prac- 
tical, analytical faculty in men. 

In The Tribune's own Dot Map, showing the 
distribution in the Chicago trading trrritory of the 
Sunday issue, there are more than twelve thousand 
dots, each dot representing fifty copies of the paper 
It is a blanket of dots, spreading over six great 
states, and is well calculated to impress upon an 
advertiser one of the reasons for The Tribune's 
famous sub title. "The World's Greatest Newspaper." 

The Tribune's invitation to other newspapers to 
use the Dot Map idea should be accepted. The 
conception Is an inspiration in newspaper promo- 
tion work— a branch of effort calling for the high- 
est ability in the men engaged in it. The "promo- 
tion man" must have not only the creative faculty 
llr must have the ability to appreciate the creative 
work of others— and, in such instances as this, 
where the originators of a striking idea tender il 
for the free use of all. he must have the vision to 
utilize it. 
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IN THE EDITORIAL EOOM 

Roy Howard, president of the United 
Press, is due in New York today from 
Europe, where he hat spent two months 
reorganizing the U. P. Continental serv- 
ice on a post-war basis. 

Maj. J. C. Hemphill, of Abbeville, has 
become editor of the Spartanburg (S. 
C) Journal. Watson Bell has joined 
'.he staff of the Spartanburg Herald. 

Capt. William Rule, of the Knoxville 
Journal & Tribune, recently celebrated 
his 80th birthday and continues in active 
editorial work. He was editor of the 
first Republican daily newspaper of the 
south. 

•Bill" Steinke. Bridgeport (Gonn.) 
Standard-Telegram and Post cartoonist, 
invested in a l'"ord. Thieves made off 
ftith it one night recently while Steinke 
was in Poll's Theatre on patriotic dll- 




William Steinke 

l:cs. At the Newspapermen's Midnight 
Gambol Friday last "Bill" was pre- 
sented with another ford, a brand new, 
chief proof car. will) all the latest im- 
provements. lli» numerous friends in 
the city had subscribed 10 the fund. 

Miss Geraldine Murray, assistant city 
editor of the Albany (N, V.) Knicker- 
bocker Press staff, has resigned and 
wilt do syndicate work. She plans to 
risk the battlefields of France. 

Waldo R. Arnold, formerly night edi- 
tor of the Milwaukee Journal, is a mem- 
ber of the faculty of the college of 
journalism of the A. E. F. University 
at Beaune, France. 

J. Norton Johnson, who has just 
been discharged as lieutenant of artil- 
lery after service in France, has been 
nude automobile editor of the St. Louis 
Post-Dispatch. 

J. Donald Adams has been transferred 
from the Providence (R. I.) Daily 
Journal to the Sunday Journal. Ed- 
ward Collins, formerly at the Paw- 
tucket branch of the Journal, has gone 
to the Providence News as correspond- 
ent from Newport- 
Frank F.. Nolan, upper court reporter 
for the Bridgepori (Conn.) Post, is con- 
fined in Englewood Hospital with 
Birasles. 

Miss Lucy Mulcahy, of the Utica 
(X. V.) Herald-Dispatch staff, and Dr. 
Charles N. Hichman will be married this 

month. 

John Kyd has been placed in charge 
of the editorial department of the Troy 
office of the Albany (N. Y.) Knicker- 
bocker Press, succeeding Joseph Cox, 



who is now in Albany on copy desk 

work. 

A. H. Cook, news editor of the St. 
Paul Pioneer Press, has been made Sun- 
day editor in place of George N. Briggs, 
who has identified himself with a Twin 
City film company. 

Major Harrison Fuller, city editor of 
the St Paul Dispatch, is chairman of 
the state committee organizing the Min- 
nesota contingent of the American Le- 
gion. 

Irving Richard, who has returned 
from military' service overseas, has be- 
come city hall reporter for the St. 
Paul Daily News. 

Leo Harrington has left a reportorial 
run for the St. Paul Daily News to be- 
come assistant sports editor. 

C S. Johnston, just home from mili- 
tary service in France, has been made 
telegraph editor of the Ottumwa (la.) 
Courier. 

Pte. Thomas F. Shea, son of "Mike" 
Shea, night editor oi the Canadian 
Press, Ltd, at Ottawa (Ont.) and a 
former member of the reportorial staff 
of the Manitoba Free Press, Winnipeg, 
has returned to Canada after serving 
25 months overseas 

"Zen" Scott, of the Cleveland Plain 
Dealer's "sport" department, will coach 
the Alabama University football team 
from September I to December 1, when 
he will return to the Plain Dealer. 
Scott is also an authority on trotting 
races. 

James T. Sullivan, of the Boston 
Globe, was one of the sixteen guests at 
a dinner given to Sir Thomas Lipton 
in New York recently. 

tM THE BUSINESS OFFICE 

Harry J. Grant, publisher of the Mil- 
waukee Journal, addressed the students 
in journalism and advertising at the Uni- 
\irsity of Wisconsin last week on the 
work of the advertising agency. Mr. 
Oram was formerly connected with the 
X W Ayer & Son and O'Mara & 
Ortnsby. 

John A Park, publisher uf the Ra- 
il inn (N. C.) Times, has been selected 
by the local Rotary Club as a delegate 
to the convention of Rotary Cluhs to be 
held in Salt Lake City. The Raleigh 
Rntarians are devoting their energies 
particularly to boy welfare work just 
now, backing the Boy Scout movement 
with characteristic vim. 

P. L. Apgar has been appointed man- 
ager of national advertising for the New 
York Sun. 

Harry Wilde Harris has been appoint- 
ed advertising manager of the Book 
Section and Book World of the New 
York Sun, succeeding Charles F. Rideal, 
resigned. 

Frank W. Nye has resigned as adver- 
tising manager of Hearst's Magazine to 
si\c his time to oil and metal properties 
.in the Southwest and Arizona. 

Luther Weaver and Charles Harring- 
ton, of the advertising force of the St. 
Paul Dispatch- Pioneer Press, have re- 
turned from a canvassing trip o\cr the 
Mcsaba iron range of Minnesota. 

Arthur B. Bowe and M. H. Stowcll 
have left the classified department of the 
St. Paul Dispatch -Pioneer Press. 

S. J. Russell, for nine years with the 
advertising departments of Chicago 
newspapers, has becume head of the 
merchandise and service department of 
the St. Paul Daily News. 

E. W. Kructcl and M. H. Scvcrson are 
recent accessions to the classified adver- 
'isinit force of the St. Paul Dispaich- 
I'ionecr Press. 

WITH THE AD FOLKS 

E. P. Crocker, president of the 
Rochester (N. Y.) Ad Club has an- 
nounced that he will soon assume the 



THEY DECLINE TO BE MERE 
AUXILIARY TO MEWS 
AD CLUB 




Miss Florence Privost 

P<«tmnd. Ore., June 3.— Portland 
women engaged in advertising, who re- 
cently were denied membership in the 
Portland Ad Club, have formed an or- 
ganization of their own, called the Ad- 
vertising Woman's Club of Portland. 
It starts off with an enthusiastic mem- 
bership and a determination to make a 
success. 

When the men declined to open their 
membership rolls to women, they sug- 
gested tliat they would have no objec- 
tion to the formation of a women's aux- 
iliary'' 

But the women decided they would 
not be a mere auxiliary to any men's 
organization. Their leaders are : Presi- 
dent, Miss Florence Prevost; vice-presi- 
dent, Miss Hazel Gough; secretary. 
Mrs. Ocean Jolly; treasurer, Miss Kath- 
ryn Coffield ; historian, Miss Onida Her- 
ri ily. 



management of the Detroit territory for 
the Monroe Calculating Machine Com- 
pany. 

Leroy Fairman, one of New York's 



best known advertising copy writers, has 

recovered front a long illness and is 
ready for work again. 

Matthew DeW. Hanrahan, who was 
advertising director of the National War 
Savings Committee in Washington until 
the signing of the armistice, and Miss 
Mary E. Donegan of Brooklyn, N. Y, 
were married recently in Brooklyn. Mrs. 
Hanrahan recently completed 14 months 
in active service with the Army Nurse 
Corps. 

Miss Kaiherine H. Mahool is a new 
member of the Green-Lucas Agency's 
copy staff in Baltimore. 

W. W. Cribbins, late of the San Fran- 
cisco Chronicle, has been appointed ad- 
vertising manager of Garrett & Co.. New 
York, handling "Virginia Dare Wines." 

Joel Chandler Harris, Jr., has joined 
the copy staff of the Johnson-Dallas 
Company, Atlanta. 

L. A. Gillette has been appointed to 
the advertising department staff of the 
Eastman Kodak Company, Rochester, 
N. Y. 

X. W. Mogge, recently with the adver- 
tising department of the California Fruit 
Exchange, is now connected with the 
Mutual Service Corporation, New York. 

Mrs. Julia Carroll has resigned from 
the advertising department of Scruggs- 
Vandervoort-Barney Dry Goods Com- 
pany to accept a position with the Dry- 
goodsman, Sl Louis. 

Charles W. Collier, formerly assistant 
secretary of the Advertising Club of St. 
Louis, who has just returned from over- 
seas, has joined the advertising depart- 
ment of the St. Louis Brass Manufac- 
turing Company, maker of "Brascolite." 

Dr. G. C. Mars, of the St. Louis 
School of Fine Arts, Washington Uni- 
versity, and advertising manager of the 
Hydraulic Pressed Brick Company, dis- 
cussed "Art in Industry and Advertis- 
ing," at the luncheon meeting of the 
Advertising Club of St. Louis, June 3. 

Edward K. Harrington and I. M. 
Schiebcr are new members of the Schiele 
Agency's staff, St. Louis. 

A, J. Collins is the new advertising 
manager of the Ajax Rubber Company. 
New York. He is from the Atlas Port- 
land Cement Company. 

M. S. Harris has become advertising 
manager of the Shutter Johnson Candy 
Company, Chicago. 

J. T. Fehlandt is now connected with 
the advertising department of the E. J. 
Brach it Sons Candy Company, Chicago. 



The Louis- ville Herald- 
has signed a contract for the 
Haskin Service for one year 




The Public is intro- 
duced to the Govern- 
ment and the possi- 
bility of benefit 
through using it by 
the Haskin Letter and 
the Haskin Informa- 
tion Bureau and Bui- 
letin Service. 
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TIPS FOR THE AD MANAGER 



Shekmsx & Bar.sx, 79 Fifth avenue. 
New York. Again placing orders with 
newspapers for Snelleiiberg Clothing 
Company, 

Feed N. Sokuers, 810 Broad street, 
Newark. Reported will -place orders 
with newspaper* for Peter Breidl Com- 
pany 

Strekt & Finney. 171 Madison ave- 
nue, Xcw York. Are conducting a mer- 
chandising and advertising investigation 
for I.udtow Manufacturing Company. 

M. Mon-.SRD Stbonc AnvxanstNG 
Atrxcv 33 Lyman street, Springfield, 
Mass. Placing 10-iit. ofders, to run 
every Monday lor fix mnnths, for Na- 
tioral Blank Book Manufacturers' Asso- 
ciation. 

J Walter Thomtso.v Company, 242 
Madison avenue, \*ew York. Placing 
orders wilh sonic New York City ne»>- 
papers for Caldwell B.irne'.t Corpora- 
mm: will handle advertising for Stanley 
ln<ularini: Company. 

Waefi/ld Advertising Company, Far- 
nam building, Omaha. Keportcd will 
make up a newspaper list during July 
and August for Skinner Manufacturing 
Cnmpanv. 

BitsNET-kcnv ActNfY. 39 La Salle 
street. Chicago. Hai been appointed to 
handle the South Bend Watch Com- 
pany's advertising. 

Cbamkhs Agency, Maison Blanche 
holding, New Orleans. An advertising 
campaien is about to be started in news- 
papers west of the Mississippi by the 
Purity Products Company, Chattanooga, 
on "Keif's Special." a cereal beverage. 

\\ W. Avra ft Sox, 300 Chestnut 
street, Philadelphia. Reported will 
make up list during July for William 
Detnuth & Co.; again placing orders 
with newspapers for Mint Products 
Company. 

Groar.t Batten Covpaky, Fourth 
Avenue building, New York. Placing 
1-t orders wilh newspapers for Elliott- 
Fisher Company 

Kkwin & Wasby Company, 58 E. 
Washington street, Chicago Reported 
will make up lists during July for Oak- 
land Motor Car Company. 

Anwar Frank * Co., 26 Beaver street, 
New York. Again placing orders with 
newspapers for Canadian Pacific Rail- 
way. 

1.. S. Goldsmith. 244 Fifth avenue, 
New York. Again placing orders with 
newspapers for Goodall Worsted Com- 
p» n y- 

H all & Emory Agency, Gasco build- 
ing, Portland, Ore. Placing orders with 
some Urge city newspapers for Pacific 
Northwest Tourist Association. 

Hoxig-Cooper Comiasv, "4 New 
Montgomery street, San Francisco. 
Placing orders wilh newspapers for Cali- 
fornia Habv Lima Beans. 

Hoyt's Smvic*. 120 W. 22nd street, 
New York Placing orders with some 
New York City newspapers (or La Na- 
cion. 

Wvlif. B. Joss* A»vj*i«isg .W.scv. 
Binshamtoi. Reported will make up 
lis; of newspaper* during m-xt sixty days 
for Booth's Hv'inci t onipany. 

Philip Knew CovrANY 22t> Fifth ave- 
miL-. New York Places the ad\erlisi»g 
for Projcr C,,- a r Company. 

I.\ Port & \i:sm. 3t>l Broadway. 
New Yoik l'iatii-.i; orders with news- 
papers that have rotograuire _ sections 
ii,r Svractl'e Washer Lorporalion. 

H K McCass Company, fil Broad- 
way New York. Placing advertising 
for Portage Rubber Company. 

W. A. Patterson Covim-ny, 1 Madi- 
<o„ avenue. New York. Placing adver- 
tising for Dailey & Co. 



Samelow Amscy, 127 N. Dearborn 
street, Chicago. Reported will make up 
newspaper list during July for Bass 

Camera Company. 

L. A. Sanulvs*. 7 Clay street, Balti- 
more Placing orders wilh newspapers 
for Fruit Pudding Company 



JUNIORS ELECT (ORRICAN 

Service MratiT- Welcomed Home 
b> E. Lauatng Hay 

Sr. Louis, June 2— J. Vincent Corri- 
gan. who headed the "white" ticket, was 
electrd president of the Junior Advertis- 
ing Club of St. Louis at the annual elec- 
tion last Tuesday. Other officers elected 
follow : First vice-president, C. H. Mil- 
ler, Jr. ; second vice-president, Jack l£b- 
bingtuius; third vice-president. F_ J. 
Ryan; recording secretary. Warren 
Tcskey; corresponding secretary, Carl 
Zerweck: financial secretary. Friti Gro- 
lock ; treasurer, John George. 

Fnllnwing the clertion, a banquet was 
ii:*en at the Missouri Athletic Associa- 
tion, when cighl members of the club 
who had returned from war. were guests 
of honor. E. Lansing Ray, president of 
the Globe- Democrat, was toastmaster, 
and delivered a four-minute talk on 
"Victory." 



New Men with Ponghkeepsie Star 

PutxiiKEEfsiK. N. Y., June 3- Alfred 
S. Jones, for eleven years city editor of 
the Ansonia (Conn.) Sentinel, is now 
with The Star in a similar capacity. Wil- 
lard Cooper who recently resigned his 
commission as ensign in the Navy, 
comes to the Star from ihe Boston 
Traveler, to become news editor and ed- 
itorial writer. Thomas McCarthy, who 
has just sold the New Paltz Times, will 
join the Star in July as assistant adver- 
tising manager. Maurice F. Duharnel, 
for ten years on the editorial staff, will 
leave in July to take up advertising work 
with a large firm in " 



Brace Directs "IP. S. S." Publicity 

Atlanta. Ga.. June 2— Brace Hall, 
iormer well known Atlanta newspaper 
man. who throughout the war has been 
assistant publicity director for the Lib- 
erty Loan in the Sixth District, has been 
appointed director of publicity for the 
savings division of the War Loan or- 
ganization- Mr. Hall has established 
offices of the division in the Rhodes 
Building. 



New* dispalchcs from London say 
ihat Ella Wheeler Wilcox, the famous 
American writer, is dangerously ill from 
overstrain in war work. She is being 
cared for in a nursery home in Bath. 
Mrs. Randall, of New York, who ac- 
companied Mrs. Wilcox to England, is 
ronstanttv at her bedside, The attend- 
ing physician holds out slight hopes of 
her recovery. 

Crate Back at Old Post 

Ottawa, Out . June 4 - .I, S. Crate, 
who recently left the managing editur- 
ship of the Journal newspapers, this ci'.v, 
with the intention of acquiring a paper 
of his own, has returned to his old post, 
while 1. Ross Munro. who succeeded Mr, 
Cra:t, is leaving the Journal to become 
news editor of the Toronto Globe 



ADVERTISEMENT NO. IS 



Portland Telegram 

Porti.snii. Ore.. June 2.— The Port- 
land (Ore. ). Telegram has been sued for 
$10,000 by St Clair Wood, a stereo- 
typer, who was injured by a chisel while 
working for that paper 



EDITOR & PUBLISHER 

The Oldatt Publishers and 



"Grows Younger as It Grows 
Older" 



Constantly rendering a more helpful construc- 
tive SERVICE as -The Ne 



The following names, 
hundred* of other 



National Advertisers 



who bay advertising space in 
read EDITOR & PUBLISHER 

Anglo Newfoundland Dev. Co, 
The Fleetw.y House Farringdon Si 
London, England 

Mission. Adv. Dept. 
Tokyo, Japan 

The Garvey-Anderson Co, 
10" Opera Place, 
Cincinnati, Ohio 

Nestles Food Co, 
William St, 
New Yark City 

The Omega Chemical Ca, 
New Yoek City 
J. F. Perear Stko-BUck Co, 
Rochester, New York 

J. M. Matthews Co, 
Buffalo, New York 
National Premium Ca, 
•W. 4Slh St, 
New York City 
Nestle* Food Co. 
New York City 

Tocken. Ltd, 
Hamilton, C*n»ds 

H. H. CaswclL 
X. Q. Young. Ine, 
Springfield, Mass. 
V timer Atkinson, 
Wilmer Atkinson Co, 
Philadelphia. Pa. 
Paul Newmrver, 
617 Sloan Blag, 
Cleveland, Ohio 



EDITOR ft PUBLISHER prints the news about 
interprets newspaper condition*. EDITOR & PUBLISHER print* the 
new* aboni National Advertisers and their activities, with expert dlsraa- 
sions of advertising problem*. That is why space buyers and publishers 
have ■ dollar and cents interest in EDITOR <% PUBLISHER. Thai U 
„by thev read it re.nl.rly. 

If there is anything space buyers ought 
to know NOW about YOUR NEWS- 
PAPER, advertise to them through 
EDITOR & PUBLISHER advertising 
columns. 



the newspaper*, pay for and 
for it* service value to them : 



Colgate & Co, 
199 Fnlton Si, 
New York Cily 

J. W. Sp^arr. 

Todd Proteetograph Co, 

Rochester. New York 

The Thompson-Koch Co, 
32 Vest tilb St, 
Cincinnati, Ohio 

V. T. Chollar, 

Alias Portlsn.l Cement Ca, 

New York City 

E. V. Van Dnsen. 

Schenectady. New York 

160 LetsJy St, 
New York Cily 

Realty Publishing Co, 
12(1 Weal «2d St. 
New York City 

PerUnfrCoodwin Co, 
New York City 

Johnson ft Johnson, 

New Brunswick, New Jersey 

Victor C. Breytspraek, 
Chicago, Illinois 

Buckley Dement ft Co, 
Chicago, Illinois 

Export Adv. Agency, 
ois 



Chicago, Illinoii 

Honig-Cooper C 
Son Francisco, Cal. 
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EDITOR & PUBLISHER 

Q & A 

Service Department 



M-TICE Questions cooeeroltif oesesv.r*e l«ra*lcal trad* mattars ud a* 
swllsUe U,ooU M >MnMd ta XVHtor. EDITOR * prnLUriBB, HIT World H« 
S.H Yart. These eommaotcathms sn.l .».««• -Ill to puUUbse, ulaa Ik* 



.Q,.— I, acting at a syndicate salesman, frequently run into editors who tell me 
that matter I am offerinn for sale to them, and which is established a? real suc- 
:t sc? in other cities, is not appropriate for "our class of people." I have in 
-.111! mi ediior in a city of more than a hundred thousand who turned down a 
o.enic which is popular everywhere, even in his own State, because the people 
of his town, as he said, would think it "vulgar." Don't you think that human 
satnre is the same the world around and that a comic which will make 'em laugh 
ti New York will alio tickle the funny bono of the people of New England, the 
West or the South— anywhere it appears? i read Q. and A. interestedly and 
imuld like to hear what you say. No bet involved S. St. C. 

A.— Don't bet on It. Human nature is not "alike" the world over, particularly 
in the nutter of humor. It may be said quite truly that there are certain fund., 
esentalf common to all, but humor is a matter of taste and the editor who does not 
discriminate in his selection* is not plasing the lame. Perhaps he does not know 
kh public-only think, he doe. but be i. bos. ami responsible. There's plenty of 



Q- What reserve 
advertising bills? 



would you advise to carry to cover loss on 

"Allan* " 



A.-Yon 
Properly 
3 per cent, on any newspaper. 



of your business for six months 
should not run a profit and loss i 
You do right to carry a reserve. 



Q- In the general increase in advertising we have not been able to get 
It seems to be lagging and as that is my particular 
r, 1 wonder why there is no proportionate 
!> classified moving up in lineage in other papers over the country? 

M .SRTtV . 

A.— w"e know of some conspicuous instances wherein the April, 1919, rlauified 
lineage fell behind the record for the corresponding month lsst year. Thin is true 
on some newspaper- that specialise on liners. On the other hand we know of 
papers thai have made excellent gains. In the month of May, 1919, for instance, 
the Birminaham tAla.i News published 110,978 lines of classified as against 70,350 
» Mas, 1918. This is one of the best gains we know of. The News, however, had 
s total lineage foe last May of 1.1394*8, as against 720.622 for May, 1918. The real 
'itate market i. mnrh upset in many cities, due to housing shortage and this has hit 
classified. Also the help wanted and situations wanted columns are not up to 
standard in many cities. Our own opinion ia that in the 



Q.— There it a periodical published in the State of California devoted to 
'he rice industry, and I presume you could furnish the name of it. Will you 
kindly favor me? P, II M. —St. I-outs 



A.— We know of no inch 

I h) 



in California and do not believe there is 
al Crowley, Louisiana. 



Saw Peace Te 

to German Delegates 



Unable to Rise 

One of the few men not in the diplo- 
matic service who was present when 
the peace terms of the Allies were pre- 
<en-cd to the German delegates at Ver- 
Jailles was L V. Ashbaugh. vice-presi- 
dent u f ihr United Press Associations 
■ti president of the Clover I-eaf News- 
papers. Mr. Ashbaugh is just back 
hr.me after spending two months in 
Eorope. 

"Gaum von Brockdorff-Rantiau, head 
if the German delegates, was criticised 
ly newspaper* because he remained 
•cited when he made reply to Clcmen- 
Kau, but my own opinion is that he did 
DM rise because he was afraid he would 
Ml down," said Mr. Ashbaugh to Erg- 
^s A- Publisher "His face was ashen 
sn-i he looked as" if it was alt he could 
ii to keep on living. President Wilson 
•ai the most satisfied look on his face 



that I is 

Mr. Ashbaugh went abroad with Roy 
Howard, president of the United Press 
Associations, to ice about re-establish- 
ing the service of that organisation in 
Germany and Austria, and also to confer 
with South Americans who were there 
concerning a special cable service to 
South America. 



Cleveland. Tune 2. -The Plain Dealer 
building's fifth floor, "editorial depart- 
ment," is undergoing some changes in 
order that the mechanical department 
on the sixth floor may have more room. 
The "printers' department" has become 
too small. The associate editor, edi- 
torial writers and Cartoonist Donahcy 
have ficen "rooted" from their rooms on 
the fifth floor and given quarters on the 
fourth floor. A shift of some of the bus- 
iness forces from a 
ground floor has also 

The Plain Healer is extending its me- 
chinical facilities to meet the constantly 
increasing demands upon it. due to 
growth. One of its orders placed is for 
a latest model Hoe rotoaravare press. 



New Jersey 

A Big Little State 



Nev. Jersey, with it* 7,525 
square miles, looms up pret- 1 
ty small on the map, espe- 
cially when compared with Texas, say, 
with its 265,896 square miles. 

Texas ia over thirty-five times as large 
as Mew Jo racy — in square miles — 
and about twice as large in popu- 
lation. 

Thirty-five times a* hard to 
cover with road men 
and the selling possi- 
bilities about double. 
Hudson County, New 
Jersey, with 65 square 
miles— the smallest county 
in the state— i* the home of 575,- 
000 people. Hoboken is in Hudson 
County. 

Knurl County has 575,000 people. 
Newark is in Essex County. 
And other counties in this big little 
state go to swell the population to 3,- 
000,000 busy, prosperous, merchandisc- 
buyine folks whose trade is im- 
mensely valuable. 
These people read home newspapers, and 
the list herein srtarhed can do great 
work for national advertisers who want 
markets In this great big 
little state of New Jersey. 



A.bur, Park Pres. (E) T,1IJ 

Atlantic City Press (M) Union (E) 14£71 

Elisabeth Journal (E) < A.B.C) 17,656 

Hackensack Record 4,879 

Hudson Observer (Hoboken) 43,000 

Passaic Herald (E) 10,019 

Pasaaic News (E> 8,417 

Pater, on Pre«-Guardian (E) 12,636 

Perth Amboy Evening News <E) *8,723 

Plainfield Courier-News <E) 7,908 

Government Statement, April 1st, 1919. 
•A. B. C. Report, April 1st, 1919. 
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FACILITIES OVERTAXED BY 
RECORD BUSINESS 

( Continued from Page 8.) 

iron 
interval*. 

"The moderniied efficient advertising 
agency is working effectively for this 
for the pnb- 



"The American Association of Adver- 
tising Agencies has endorsed to its mem- 
bers a plan for close co-oreration with 
publishers, to avoid the forcing of na- 
tional advertising into the heavy days 
of the week. Following this thought 
is the greater one of extending the cam- 
paign into twelve months instead of only- 
part of the year. 

Plan Endorsed 

"Newspaper publishers generally, even 
the publisher of the small local daily 
and weekly, appreciate the service of 
the correct advertising agency today 
and the spirit of team work is every- 
where apparent. This spirit will do 
more to make for advertising prosperity 
than all else, and all of us should re- 
member that advertising 
brings national prosperity. 

"Prosperous days for 
lishcr* have come. It was to have 



"It was the obvious thing to predict. 

"Should advertising run into Urge 
volume it meant a large use of news- 
paper space. In no other way could 
large volume present itself. 

"Advertising has reached a national 
volume today which compels still more 
advertising. 

"The great expansion field is the 
newspaper. The limit to which the na- 
tional advertiser may expand through 
newspapers will not be reached for 
years. The happy prospect of new cor- 
ners of the field to conquer will spread 
out before the eyes of nationat adver- 
tisers for many seasons. 

Bright Outlook 

"This argues properly that the pros- 
peril) of the newspaper publisher will 
be on an upward scale for years. 

"Every cruss-road in the country has 
a wurili while buying power today. The 



therefore offer* to the advertiser the 
facility for intensification of sales ef- 
fort, which n a* comprehensive as it is 
gigantic in its proportion*. 

"Foreseeing what was coming in the 
newspaper field, the American Associa- 
tion of Advertising Agencies suggested 
the standard rate card to every' pub- 
lisher in the country. 

"This was done with a view to mak- 
ing the sale of advertising space prac- 
tical and easy m every newspaper in 
the country. 

"We believed the big day fnr the 
newspaper was at hand, and undertook 
to make the sale uf their space soundly 
and accurately mcrcnandisaWe. 

"Clean emulation figures and sound 
rites are vitally important now. so that 
the prosperity coming to the newspaper 
may not be impaired- Every newspaper 
in the country can look for more na- 



tional advertising, and can do its share 
to promote the permanence oi the grow- 
by taking off unnecessary 
and penalties which some 
rs put on foreign advertising. 
"Every newspaper in the country can 
say that it is represented in all of the 
eighteen larger advertising markets of 
the Cnitcd States by one or more mem- 
bers of the American Association of 
Advertising Agencies. These agencies 
not only represent all the newspapers, 
but arc creating for them, constructing 
for them, building for them. 

"The splendid manner in which the 
newspapers generally have co-uperated 
with our association in adopting the 
standard rale card is splendid evidence 
of continued advertising prosperity. It 
shows a degree of sympathetic co-opera- 
tion on the part of the publishers which 
is encouraging to our members to work 
harder to create more advertising. 

"The material for new advertisers is 
not yet fully surveyed. The manufac- 
turer who merely wants to preserve his 
present volume is now finding himself 
compelled to turn to advertising, as well 
M the manufacturer who wants to in- 
crease his output and improve his 
profits." 

Western Publisher 

Tells of Bumper 

Crops and Prices 

H. X Owen, editor and publisher of 
Farm. Stock and Home, an agricultural 
publication, published in Minneapolis, 
was in New York this week attending 
a conference called by the United States 
Grain Corporation by Julius Barnes, 
president, to devise plans and methods 
of caring for the storage of the 1919 
wheat crop. Mr. Owen was accom- 
panied by Railroad Commissioners Ja- 
cobsoii of Minnesota, Aandahl of North 
Dakota, and Murphy of South Dakota. 

"The 1919 wheat crop, for the hand- 
ling of which Congress appropriated one 
billion dollars, is, in its present prospect, 
an enormous one, and because of it, the 
present unbounded prosperity of the 
Northwest will be tremendously aug- 
mented," he said. 

"The value of the live 1918 grain 
crops, wheat, barlev. rye. oats and hay, 
was $1,116,000,000. Just those five crops 
alone averaged each one of Minnesota's 
• 156.000 farmers $2.229 28 North Da- 
kota has 74.<*X) farmers and the average 
lor them was $4.864 84. and each of 
South Dakota's 77.000 farmers averaged 
S3.562.15. Only the direst calamity can 
prevent the doubling of these fiirures for 
1919. And mind you. the figures just 
quoted do not include, corn, now selling 



II. S. P. O. Report 

For the period endlnf April 1, 1919, 
Average Dattj and Sur-dae Circulation 

76,652 

New Orleans Item 

largest \i\ 



Enjoy t the 1st 
Similar ' "»t 



afternoon and 
ilation of any 
til. entire 



Advertising for Special I 
tinea handled. 

Souvenir Programs of big 
conducted. 

If you have a legitimate rea*on for producing 
special I have the men and mean* to do il 



of Daily Paper* and 
t* and publicity of any i 



2 RECTOR STREET 



I. L. Le BERTHON 



NEW YORK CITY 



at $1.75 a bushel, nor flax, which brings 
$4-25, nor the 65 cents paid at the farm 
for butter and 40 cents the farmer gen 
at his door for a dozen eggs, and, last, 
but by no means least, hogs, at $21.00 
per hundred weight, nor $17.00 for good 
beef steers on the hoof." 

Mr. Owen said the zone postal system 
was working great hardship. "One of 
the daily newspaper boys told me it 
would cost him $9.00 per copy for 



charges alone to get his paper into Mon- 
tana." he said, adding, "He isn't going 
to do it, that's all." 

Asked about the new daily newspaper, 
The Slar, about to be started in Min- 
neapolis by the N'on- Partisan League, 
Mr. Owen said: "Those folks have a 
corking good newspaper in Fa 
another in Grand Forks, North 
Practical newspaper men get the sheet* 
out. They handle the news in good, 
dean, unbiassed shape, and do not over- 
burden their columns with their own 
propaganda." 

Sidney M. Owen, the present pub- 
lishers father, was for twenty-five years 
publisher of Farm. Stock and Home. 

"I want to equal his record," said his 



Will Handle Dig Church Fund 

Richmond, Va , June 2— John Stewart 
Bryan, publisher of the News-Leader 
and secretary of the A. N. P. A, has 
been elected trustee of the church pen- 
sion fund of the Episcopal Church, 
amounting to $11,000,000. The interest 
from the fund amounts to $1,000,000, and 
:s utilized fur benefiting clergymen and 
their families. It is one of the largest 
pension systems of its kind in the world. 



Hosts to 1. C. MacKnight 

Atlanta. Ga., June 2.— J. C. Mae- 
Knight, former consul lo St. Helena, 
snd probably the only living American 
who had the honor of visiting Victor 
Hugo, the great French writer, was com- 
plimented by the Atlanta Writers' Club 
by a program consisting of the reading 
of his poems and plays. 



Japan to Have A. A. C. W. 

The i iiir.da 1 i< n . arc being paaVCtd fof 
the building up of an association of ad- 
vertising clubs in Japan; steps have been 
taken for the forming of a club in 
Tok>o under the direction of the Asso- 
ciated Advertising Clubs of the World, 
with which all the clubs that may be 
iormeil in Japan will be affiliated. 



Publishers— 

The SAM Icmrta Ai.«c, D I very 

fw-srl*©- on Itierkim ( unies delivers 
YCUR na|*r lo the Adv Afeneiea— ot 

24 HOURS EARLIER than 
"Second Cla**" Mail Service 
CAN! 

We want you to make Of "prove If 
Tins is oady ono ' Reason Why"' 
yota .himhl use S & M Sersice— at 
|,l iiC Monthly— Daily Publications 
Glad lo ttll ah,Mit the others. 

<^e^*lKV^gg? r ScWorm - 
JSarrvW»< tf~ \JT Marulel lit. 

450 f-wds Au.TVt T2O5-TJ0bM«LSa ( 



The 
Pittsburgh 
Post 



has the scl- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 




Pay a Fine Testimonial 1 
L. A. N r DeLisser 



Advertising Manager of N. 1 
Evening Son Organises Firm of 
Publishers' Representatives 

Friends and associates on llie Ne' 
York Evening Sun have presented L. I 
N- DeLisser, retiring advenising mans 
ger, with a hand-painted-un-vcllum tet 
limonial and a handsome brass-mounte 
desk sel of 18 pieces, as a loken of ih 
esteem in which they hold him and t 
wish bim success in his new busities 
venture. Mr. DcLisser has 
ness on his own account as a 
of the firm of Flamillon-DeLiiser, Inc 
publishers' representative*. 

The testimonial bore the following ir 
scription : 

"To Mr. Le J pester Audlay Maroian De Ueorr: 
"Toe following members of the staff ot IT 
Cretlnf Sun and olbars ot four many frl< 
take this ooportoDltj of espreeelaa; to yoo 



■hat potillratlon. and on witch your aUUtlaa. 
forta. BB'l faithful work hare nseaat as aawa 

for Its tueeeei. 

'"Ttey also wish yon a atlU further (accent 
Id your own new connections, and Interests, ti 
aether with all health and happiness, and tba 
ask jou to kindly accept tba accoanpanrln 
eighteen place desk set— uno piece for each yel 
of jour Increased accompttshineat — as a pw 
auneat reminder ot tbalr baartfalt admlratSo 
'■n ' 

"New York City, 
"Hay tM list, 1S1*." 

The presentation was made through 
committee consisting of Frank Mc 
I-aughlin, Philip Illeeth and Charles F 
KidcaL Miss Irene A. Manning wa 
secretary-treasurer of the fund tub 
scribed. 



P. A. ("Pete") Grady. late of the Kan 
sas City Journal, is now assis 
of the Kansas City Kansan. 



^supremacy 

Th.1 Indiana polls Ntwi carrUs 



From local and national adver- 
tiRur q aa all 01 her Indianapolis 
papara cotnbinad including 
Sunday adiuona. It hat baan 
doing this for fifty years, 

THE INDIANAPOLIS 

* NEWS 




The Detroit News 

The only Detroit paper separating 
daily and Sunday circulation in its 
•emi-annual statements lo the govern- 
ment. 

Member .\u<tit Bureau of Circulations 



Reason Results 

The men-hunts of Wasb- 
inplon. D. C. UMiiilly use 
more spare in 

fbe fuming pfaf 

than in the other three 
papers combined 
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EDITORIAL WORKERS NEED 
ORGANIZATION 

{Continued from Page 20.) 
a woman editor . . . wherefore she needs 

baling with him that no man editor 
would need. . . . 

"The great war hurt woman's position 
in tlit average newspaper office more than 
anything cUe ever has done. With his 
ruff decimated of men who entered 
military service, the average city editor 
recruited hit-or-rmss from the first wom- 
en applicants for the vacancies. As a 
rewlt he sot a large percentage of in- 
competents and now is less tolerant than 
ever before of women in the field . . . 

"The 'regulars' have indubitably 
made good in the face of rank prejudice 
from men superiors in their offices, yet 
>:-:i! the vast majority of them are per- 
mitted to handle only wishy-washy 'wom- 
an' stuff ; are not given the real chances 
10 distinguish themselves as the men re- 
porters invariably are. The 'regulars' 
were the pioneers. Give them the same 
opportunities that you do their mascu- 
line co-workers. . . ." 

Conditio as In Australia 

*"A most interesting speaker was 
Tltomai Davie* Mutch, member of the 
Parliament of New South Wales, Aus- 
tralia, who was one of the organizers of 
the celebrated newspaperman's union in 
Ins country. 

"We found, about a decade ago," said 
he, "that wages and conditions of em- 
ployment in the newspaper profession in 
Australia were in many cases far lower 
than those enjoyed by even unskilled la- 
tor in almost every other kind of work. 
To raise that standard and to correct the 
obvious injustice we bagan by organ- 
ising The Writers' and Artists' Union, 
out of which shortly evolved the Aus- 
tralian Journalists' Association, whose 
influence to-day extends all over the 
continent. Its membership to-day com- 
prises 90 per cent of the active news- 
papermen of the more important dailies 
and workers. 

"The Journalists' Association is oper- 
ated directly under the Commonwealth 
and state arbitration laws. It has no 
political or industrial affiliations with 
other trade unions except on under- 
standing the printing societies for ac- 
tion in matters of mutual concern. In 
its nine years of existence the associa- 
tion has improved the conditions of 
newspapermen in Australia fully 100 per 
rnt. particularly as relate to salaries 
and working conditions. 

Co-o|>«rr«tiou from Publishers 

"After its purposes were thoroughly 
understood , no appreciable opposition 
front the publishers was experienced and 
newspaper men ihcmsrlvcs were won 
• vcr ti> membership after the definite 
establishment of the union. A system of 
grading employes was established by 
mutual agreement between the publish- 
ers and the editorial men and has even 
been incorporated in awards of the 
arbitration court, which itself settles all 
matters nf disagreement. 



"A minimum wage of $40 per week 
has been established for what we call 
senior reporters (i. e., those exper- 
ienced enough to handle any sort of as- 
signment), and other proportionate 
rates of remuneration are fixed for 
cadets (i. c. reporters of three or 
fewer years' experience) and junior re- 
porters (t. c., those who have less than 
seven years' experience), special writers, 
and the like. 

"We also has-e established a 48-hour 
work week, and any overtime put in by 
editorial men is subject to extra pay. 
Women are admitted Jo membership in 
the Journalists' Association as well as 
men, although wc have fewer women 
newspaper workers in Australia than 
you have here in the United Stales. 
. . . The workings of the union are 
so eminently satisfactory to all inter- 
ests that we never yet have had a strike 
. . . and I can see no reason why the 
establishment of some similar organiza- 
tion in this country should not work out 
equally well. . . . 

Attracts New Blood 

"The improvement we have effected 
in the economic and industrial conditions 
of Australian journalists, especially as 
concerns their wage scale, has now made 
the profession attractive to men of 
greater ability and ambitions, — men who 
previously never would have considered 
journalism as their life work. Fathers 
who formerly discouraged aspirations 
of their sons for newspaper work now 
are no longer prejudiced against it. . . 

"The establishment of a minimum 
wage has by no means lowered the status 
or earning capacities of men of special 
abilities. On the contrary it has very 
considerably raised the standard of pay 
and improved the conditions of special 
writers in every respect . . . 

"The association publishes a monthly 
official organ known as 'The Australian 
Journalist,' which is closely followed by 
all active members of the profession. 
. . . On the social side we have es- 
tablished a flourishing Press Club at 
Sydney and another at Melbourne. 
These are kept directly under the con- 
trol of men actively engaged in journal- 
ism, but associate members from other 
professions arc admitted. . ." 



MILWAUKEE JOURNAL Canadian Government Buys 
WINS MERIT PRIZE $496,645 Ad Space 



Cole and Ro. 

Clevtlakd. Ohio, June 2— Roland 
Cole has become associated with Will- 
iam Canson Rose, of this city, in the 
American Bank Service Association. 
Both are well-known advertising men. 
Mr. Cole was until recently with the 
Vawman & Erbe Manufacturing Com- 
pany. Rochester, N. Y. 



•Jt* 4» «t» <• •> * 
THE ELLIS SERVICE 

• • - (Swart hmore, 7\i. 



Offering Two Weekly Feature* 
1 • A 'Diffirmi "Sunday School Lesson 
1 ■ The Reltaious Rambler 

4* *i* If *j* **»* 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET, BOSTON, MASS. 
(7. /. BOSDAN. E**l 
Mere than 120 American and Canadian newspapers subtcrib* to our service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper ; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT. MR EDITOR — ESPECIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly 



Much Coveted Pulilser Medal Is for 
Most Disinterested and 
Public Service by Any 
can Paper During the Year 

The Joseph Pulitzer priic, consisting 
of a $500 gold medal, "for the most dis- 
interested and meritorious public serv- 
ict- rendered by any American news- 
paper during the year," has been award- 
ed to the Milwaukee Journal. The award 
was made bv a committee of the faculty 
of the Pulitzer School of Journalism of 
Columbia University, consisting of the 
director of ihc school. Dr. Taleott Will- 
iams^ Prof. Walter B. Pitkin, Prof, Ros- 
coe L. E. Rrown and Robert E. Mac- 
A'arney. 

Tile recommendation of the commit- 
tee was approved by the Advisory Board 
of the school and by the trustees of Co- 
lumbia University. 

The Milwaukee Journal's campaign 
against Germanism in Wisconsin was 
given as the reason for the award. 

In announcing the award of the prise 
to the Milwaukee Journal, the Advisory 
Board in a statement said: 

"The Milwaukee Journal was one of 
the first newspapers of the United States 
to recognize the absolutely uncivilized 
moihods employed by the German Gov- 
ernment in its war against civilization. 
It was the first newspaper of the coun- 
try to employ an editor for the sole pur- 
pose of following German propaganda. 
It made thousands of translations from 
the German language press of the conn- 
try to show how thoroughly Germanism 
was intrenched in the hearts of the edi- 
tors of these newspapers. It now holds 
in its vaults almost 5.00WXX) words of 
original translation of 
other pro-German matter. 

Announcement was also 
the Pulitzer prize of $1,000. which is 
awarded "for the American novel pub- 
lished during the year which shall best 
present the wholesome atmosphere of 
American life and the highest standard 
of American manners and manhood." 
has been awarded to Booth Tarkington 
for his novel. "The Magnificent Amber- 
wnv" 



That Much 



Offer any discarded machinery in 
Eoitoji 4-1'i'ni.isiia classified now. 



Fifty leading newspaper pub- 
lishers in the United States and 
Canada will tell you that their 
membership in The Associated 
S ' evispapers was worth more than 
it cost at the start and has steadily 
increased in value since 

If your city is open, you my join 
at It* sa^e proportionate rate, and 
ireure the irreater value «ber hire 

ilrtldy built 'ip. 

Write or »ire tor rates. 

The Associated Newspapers 
170 Broadway New York 



The True News 
FIRST 

A Iways— Accurately 

International News Service 
World Bldg. New York 



We. 
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for Official 



Past Year. 



Ottawa, Ont, June 3 — Government 
advertising accounts passing through 
the hands ot the Dominion auditor of 
advertising during the fiscal year ended 
March 31, 1918. totaled $406,645 Of 
this amount $283,443 went to 46 daily- 
newspapers published in Ontario, $94,- 
461 to 16 Quebec dailies, and $15,455 to 
14 Nova Scotia dailies. 

These figures were supplied the Public 
Accounts Committee of Parliament when 
that body resumed its inquiry into the 
subject of government advertising in the 
press. The informant was E. J. Laver- 
dure. government auditor of advertising. 
Libera] members of the committee in- 
dicated the belief that some Liberal 
newspapers had not received a proper 
share of government advertising. 



Frohwerk Sum Sentence 

Kansas Citv, Mo., May 25).— Jacob 
Frohwerk. editor of the Missouri Staats- 
/.eitung. reported today at the United 
States Marshal's office to begin serving 
a ten-year term for violation of the 
Espionage Act. 



The McCLURE 
Newspaper Syndicate 

supplies coDttnuons dally and 
weekly service* that make and 
hold bene circulation 

ALSO 

BJ( Sswcial FaonirM oa Tunahr Topic* 
by 1 — <n** Writ*** 

Send tor our complete list *nd par- 
ticulars of our star features, includtna 

Krutl. H Slmond*. Montane Glaaa 



N373 Fourth Ave., New York 



WE SPEND MORE 
THAN 

$500,000 

per rear to produce the fea- 
ture* which nave created the 
greateet newapaper following 
in the world. 

"Hearst' $ Features Always 
LeadT 




Service 
14*. West S9th Street 



Writ. «* t»r MttpJc^t o ij eol. 
par*t I* black a*uf c*4ar*. 

Newspaper Feature Service 

M. KOF.NIOSBERG, Manacr 
Ml WEST SITU ST. NEW YORJC 
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WILL TURN BACK HANDS OF 
TIME FOR A. A. C. W. 

i C uH/uiM.-rf from Page 13.) 

The streets will be filled with people 
wearing costumes of the period of more 
than a century ago. Jackson Square will 
become once more a* it was before the 
Battle of New Orleans that gave it iu 
name. The old Spanish arsenal, the Ca- 
hildo. the St. Louis Cathedral, the Ponl- 
alba Buildings, the coffee shops and the 
liaiarres, all will live their hUtory over 
again 

Tuesday night's plans contemplate tak- 
ing the visitors on boats for a ride about 
the harbor. All along the river the 
scenes of anti-belltitn days will be recon- 
structed and re-enacted. The steamboats 
loading cotton, the picturesque cotton 
and sugar planters of the old days, the 
levee scenes, darky "roustabouts " singing 
as they work or picking their banjos as 
they loaf along the waterfront— these are 
some of the features planned. 

For good measure, one nr more 
"duels" will be fought by high-spirited 
gentlemen of the old school. 

Dinner Given Pres. D'Arcy 

New Orleans entertained President 
D'Arcy and the other executive officers 
last night at a dinner in the Grunewald 
Hotel. It was a "sample" of the hospi- 
ttlity the city will extend when it low- 
ers the drawbridge and raise* the port- 
cullis to the hosts who will come for the 
convention in September. 

Two figures were brought before the 
minds of the assemblage as the addresses 
were made at this dinner. 

One was a grotesque buffoon, beating 
wildly upon a bass drum, stopping now 
and then to blare the discurdant crash 
of cymbals of brass, piroutting in un- 
cotnh language. 

The other stood sapling high, towering 
above the heads of humanity. Swift 
moving were its limbs, with the swift 
beauty of the trained athlete. Clear and 
silvery sounded its voice. Gean-cut 
knowledge and sharply defined ideals 
shone from its gate. Power rippled 
from il with every gesture. Its message 
reached to the far ends of the earth. 

The first figure was "The Advertising 
of Yesterday." 

The smooth-functioning giant by its 
side was 'The Advertising of Today." 

Advertising by Parable 

And then there was conjured up an- 
oiher vision, just ahead, loo far and too 
high in the distance to be glimpsed at all 
by the grotesque buffoon, hut clear and 
sharp in the view of the giant, there 
loomed another giant, greater still. That 
new giant bore in his open hands gifts 
to all humanity. He spoke with common 
tongue of mankind, wherever the spoken 
and written word of man reached the 
human ear he dispensed cleanliness and 
light, knowledge and truth. 

And the name of the sreater giant 
was "The Advertising of Tomorrow."' 

Such in parable, was the message that 
was flashed to the consciousness of the 
200 men and women who attended the 



Beloit News 

There Is not a city la the niddir 
w«*t where ■ paper *• tboroagbJy 
dominate* the Add. There i* bo 
richer territory to rover in the 
middle west thin the Beloit field. 

PAYNE* BURNS A SMITH. Itie , 
New York and Bristol*. 

G LOGAN PAYNE COMPANY. 



dinner. 

The growth in idealism and truth of 
the profession of advertising and the 
clear promise held out for the future. 

The officers told of the growth in num- 
bers and accomplishment of the Associ- 
ated Advertising Chilis of the World, 
and of the potent influence worded for 
greater and cleaner business, by the prin- 
ciple which have the organization's 
backing. 

Orleanians pointed out the advantages 
and possibilities inherent in this city 
and tributary territory and how New 
Orleans, through the big convention, will 
be aided in carrying its story to the 
world as well as in learning how 
to tell it. 

A striking history of how the adver- 
tising organization in ten years has 
grown from swaddling clothes to a 
Mature of commanding influence and 
helpfulness, and of how advertising 
-landardi everywhere have been raised 
cnrTcspondingly w-as told by its first 
president. S. C. Oobbs of Atlanta, who 
was vice-president and general -manager 
uf the Coca-Cola Company. 

F. W. Ellsworth, director-general of 
the convention board and a vice-pres- 
ident of the Hiberuia Bank and Trust 
Company of New Orleans, was toast- 
master. Among those who spoke were: 

L. R. Putnian, president of the New 
Orlean* Advertising Club and advertise 
ing manager of the Southern Pine Asso- 
ciation; Arthur G. Newmeyer, vice-pres- 
ident of the Southern division and asso- 
ciate publisher uf the New Orleans 
Item; Daniel G. 1-tihrr of Dallas, vice- 
president of the Southwestern division 
and advertising manager of the Texas 
Electric Manufacturing Company; O. C. 
flam. New York, chairman of the na- 
tional committee on advertising and ad- 
vertising manager of lite National Lead 
Company: P. S. Horea of New York, 
secretary. treasurer; George W. Hopkins 
of New York, vice-president of the East- 
ern division and general sales manager 
of the Columbia Grapliophone Com- 
pany; William C. D'Arcy of St. Louis, 
president. 

Responses were by the following Or- 



Archbtshop John W. Shaw ; James M. 
Thompson, jmblisher of the New Or- 
leans Item; Dr. A D. Dinwiddie. pres- 
ident of Tulane University; D. D 
Moore, editor and manager of the 
Times-Picayune; Crawford H. Ellis, 
vice-president of rhe United Fruit Com- 
pany; Dr. P. H. Saunders, president of 
the Commercial Rank and Trust Com 
pany. 



The Rocky Mtn. News 

Every Morning 

The Denver Times 

Evening except Sunday 

Two up-to-the-minute Nswspspers 
covering thorolr the represeotsttv* 
Homes and the REAL BUYING 
POWER of Denver and vicinity. 
Published i» the same nUnt. trot 
•jirplieating circulation LESS THAN 
fOtlR per cum 
In •» rltr In Amortn Is It* amine 
Uon ~ oharplr erain betxsii dilllts 
totrrlo* to tlx- Iwmt sad lh» »<>r*t 
rlenw-nto In It*- rnBunimltT Too 
Kr-s •n* Th» Tlpsso spposl to im 
Beit sod m IrpSrsl »r Ibe tn» 
spirit of tt* ami West. 
Thor or* 



■tatiluli*.! 1*5*— 1» un « 

nt It)* rntiBtry's l>*at It&nwa .IsIUm. 
Tht) TtaiM varrt*« mof« nilnrttnlnrt 
t:mn mnsy of lh# tarscs! mclrcpill- 
tsn papyri, hota simtns llir nslSnn's 
|p»n,-rv In siltiitni.liil* »il*»rti*in|t. 
Tfco ftt«ws n»d Tfc* Timet r*n<-h tt>« 
rv«p«in»l»*' Haw* ami th* we«ltn *f 
rhe Mnt-kr Mi.timihi rv^imt— • rvelPD 
r-s-li In «srlrn|Oir»- *wk rslslnit. 
nilrtlT.c ..|l nr.a rtit^r nst'irsl w- 
st-urr** - where monc-T Is luurv ; 
fa! t*1nr tbsa e»ef l*f«*. 



The executive committee while here 
accomplished a vast amount of detailed 
planning in connection with the various 
departments of the convention. A great 
national advertising exhibit will be a 
prominent ftaturc. 

It will include in their entirety at least 
tiRht advertising campaigns all emi- 
nently successful. 

Thirty Crab of London Join. A. A. C W. 

The board recogniicd the growing 
importance of women in the advertising 
world by passing a motion to make a 
place for women on the executive com- 
mittee. 

Secretary h'lorea made a report on the 
"Truth-in-Advrrtising" work of the ad- 
vertising clubs, showing thai thirty-six 
Mates now have laws against fraudulent 
advertising. In about twenty cities, paid 
secretaries devote all their time to help- 
ing business men guard against fraud 
in advertising 

President D'Arcy was authoriied by 
resolution to appoint a committee on 
advertising to co-operate with the 
United States government. It will take 
the place of George Creel's war-time ad- 
vertising board, and will be a permanent 
l*ace-time advertising aid to Uncle Sam. 

President D'Arcy announced the 
Thirty Club of London lias voted to af- 
ftflate with the Internationa! organiia- 
tioii. 



Seeks Tesaa Convention 

Gmi" Cimsti. June 2.— Corpus 
Christi has entered the lists as a ron- 
tendrr for the 1920 convention of the 
Texas Piess Association and will send 
a strong delegation to San Antonio to 
the convention in June to place the claims 
of Corpus Chrisli properly before the 



INTERNATIONAL NUMBER 
VALUE ACCLAIMED 



Graver Lease* Paper 

Indianapolis. Ind . June 2 — W. B. 
Graver, formerly slate news editor of 
ihe I-ort Wayne ( Ind.) Journal-Gazette, 
has leased the Angola IfcTald from H. 
W. Morley and has taken possession. 



TO REACH THE RICH 
TRADE OF KANSAS 

Sfapeka 
Sathj Capital 

Sworn OovCTIirn^nt Report 
for Six Month* etftdlaf Apr. 1, 1919 

35,247 

It* sales protaotioD department is 
at the *erviee of ■dvertisera. And 
it really promotes. 



Member A. B. C. 



Publish*-. 



The Choice 
Of the West 

The I -ns Angeles Evening Herald 
is the medium selected by ad- 
vertisers whose practice it is to do 
big things in a big way. 

The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
"result getters" in America. 

Daily Greulatian 

139374 



X onlinufd from Vagt 18.) 
H. A. Wenige, Glen. Fall* (N. Y.I 

"It is by far the finest tiring in the 
way if a special edition 1 have ever 

=een." 

Mi.« Carrie M. Locke. Houston (Tea.) 
Oil Journal: 

"1 read your publication with much 
interest every week and congratulate 
you on the international number It is 
not only a splendid specimen of the 
printer's art but it is a remarkable puh- 
ication. replete with most valuable mat- 
ter-- and above all. tt *tand» for a 1 
wn'ihy cause" 



Ottawa. Out. May 30— Public offer- 
ing is now being made of $2,000,000 7 
per cent, mortgage debentures of the 
Mattagaini Pulp and Paper Company, 
which is greatly extending its plant in 
Northern Ontario. By next October, it 
:s expected that the company's output of 
easy bleaching sulphite pulp will be in- 
creased to J5.G0O tons, a large part of 
which has been contracted for by the 
l"nited Kingdom. 



Mia* Davis Ke-eleetod 

Indianapolis, Iud., June 3. — Mi*» 
Mary Davis was re-elected secretary of 
the Indianapolis Advertising Club. C 
D. Murta was elected president; H. S. 
Noel, vice-president, and Paul Rickey 
and O. T Hubert*, directors. 
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pmaburg Btepatrtr 
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Mew Orleans States 

SirmiMT Audit BurMti ..f r tn'tilstloan. 

Sworn Net Paid Circulatien far 6 
Month* Ending April 1st, 1919 

43,701 Daily 

Wv trntrfint*i- ttr lrirc»-r w.hv homr- 
4*ll**rv-t1 i-vr-nliiC «lrr-ul*itliin In tbc ttulo 
t't-tliury *.f \n» OrU«b*i. 

T.t ivt<u • Unr* mtjuttiy «r tin: ir»dr 
rf-|M- t» In tin- l»rTlt1^v IW Mat** 

U till' l<>«tl<all atlkll SH>J*atl«iaJr UlWlhUtU. 

OirviHtlHsii tlata M'til >j*b rs i(u»»t.t. 

The S. C Beckwiih Special A gey. 
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Or** 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor ind Publisher 

"The only Buffalo newspaper 
that censors its adverti*tng 
columns Many of our adver- 
tisers use our columns exclusive- 
ly. The ahovc is one of the 
many reasons why." 

MliMliF.K A D. C. 

r,.r^;t* .V/r^rlinMC Hffr*te*tatixrtt 
K\.\ 

.'.-ft «l. 
NKW 
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I. C M. A. MEETING WORTH could not 
MILLION DOLLARS 



WoMiNUrd from l'ag,f 9.) 

Hues on this line if we are successful 
iti getting the privilege. 

'As regards the Southern member*, I 
luvc been in communicatiuii with A. C. 
Jenkins of the Birmingham (Ala) 
ledger, and he advises me that he will 
..t in touch with the southern members 
md arrange their end of the trip from 



'Early indications are that al) rec- 
ords for attendance will be broken at 
BnrJalo. Exerything seems lo help the 
interest in after-war circulation; cen- 
trally located for membership; conven- 
ient for Canadian membership ; aflurds 
vacation trip and travel over the great 
lakes, more entertainment for members 
and ladies than ever before. 

"Buffalo can take care of the I. C. M. 
A with ease and if you arc to be in 
Buffalo make it known when corre- 
sponding with members. If you arc go- 
MC others may go just to talk to you— 
and bring the lady. The ladies will be 
entertained royally. 

•The headquarters of the secretary- 
treasurer will be opened at Hotel Stat- 
ic from 3 to 6 P. M. Monday. June 9th, 
faf all members to register early. Rcg- 
istnttnn will be on large sheets and each 
member will give: 

Same. 
Publication. 
Mints* or evening. 
"Average dally circulation. 

'TWn. 

"This will give any member the 
knowledge of some other member from 
a morning or evening newspaper about 
the same size a« his publication and the 
opportunity to ask the other fellow some 
questions. 

"At 8 P. M, while the board of di- 
rectors are in session, the secrelary- 
::easurer's hcadquarlcrs will be open for 
a seneral 'get acquainted' meeting" 



Urge* 

A change in the by-laws has been 
■ItUcMed to allow newspapers that pay 
t'er their circulation manager's mem- 
bership in the I. C M. A. to retain 
tiile to that membership in the event of 
tlx circulator's leaving, death, or other 
change. 

William L Bens, one of the leading 
workers for the by-laws change in urg- 
ir-g its adoption, says : 

"You will find that many paper* will 
!* willing to join, but not under the 
present circumstances. I have seen 
many publishers who are unwilling lo 
join because the membership i$ not their 
property, though they pay the bill, and 
m several eases, I have found where 
publishers paid the initiation and dues 
ami the circulation manager left within 
a week or a month. 

You can easily understand that under 
the best 



talk such publishers into 
and if the circulation 
managers of such papers do juin they 
have to pay the bill themselves. Udder 
average circumstances the publisher is 
willing to pay the bills. 

"This is a most important matter in 
my estimation and for the benefit of the 
I. C. M. A. should receive action favor- 
able to the newspapers," 

Meeting Places 
There i> much speculation on where 
the 1920 meeting will be held. It is 
expected to go West, but just what city 
will be selected is yet a problem. The 
largest part of the membership is in the 
East, but it always has been the en- 
deavor to divide the convention place 
honors as evenly as possible between sec- 
tions of the country. Since the organ- 
ization of the I C M. A. in Detroit in 
1J88, conventions have been held in the 
following cities: 



Ne»o- 



lr»»S— Detroit 
18V9 -ChKmo 
ISCO-Ne. York 
1910— Buffalo 

1903— Detroit 
190J— Boitoe 

1904— St, Louie 

1905 — Toronto 

1906— Louiavilla. Ky. 

1907— Milwaukee. Wis. 1916- Grand Raplda, 
tW« -Pliil.iltlphi», Pa M»ch. 

1909— OntUn^, Ohio 1*1?— Atlanta, ... 

1910— Montreal, (an, IMS W„lnnxton. D. 
mi— <:■>•€?(■>, Ill C. 
]91Z_R»ll,m,„. Md. HtS-Bulfalo. N. Y. 



1*14 — Steamer 

nic," 

Sarni*. Ont. 
Port Arthur. OrU. 
Ouluth. Minn. 
mJ.-M.tiior Kits, 
elteu, 
Murray Bar 
Quebec. Canada 
Grand 




New faces and new blood may be seen 
among the ufliiers of the association next 
year. A man will be selected for second 
vice-president lo qualify for president. 

During the election of officers a new 
secretary-treasurer will be selected. He 
will be the fourth one ill twenty-one 
>cars. The first secretary-treasurer was 
L J. Bocshans, 1898 to 1905; second, J 
R. Taylor, 19Ui to 1916, and then J. A. 
Mathews. 1917 to 1919, who is no longer 
in newspaper work. 

The terms of three directors expire 
with the Buffalo convention and the elec- 
tion will select five new officers. There 
are never candidates. The organization 
selects workers who hare some lime to 
stive their ability to helping lite organ- 
ization. The I C. M. A. is growing 
every year. Every member eligible for 
officer. 



The Gcveland Sunday News-Leader 

has expanded its comic section from four 
to eight pages. 



The Newark (N.J.) 
Ledger 



April 1st, durante*-. 

largest average eir- 
i New Jersey for tb« 



the 

eolation in 

careen! year and accepts all 
advertising under this definite 
guaranty, and obligates iUelf to 
a pro rata rebate if It fails to 
second place in New 



l~ T. RUSSELL, 



CIRCULATION NOTES 

Albany i> mourning the passing of its 
most centrally located newsstand, which 
fur more than 50 years has supplied 
readers at the corner of Stale and 
Pearl streets The stand, which had a 
sale of. well over 4.000 copies of news- 
papers a day. was moved to make room 
for a new office building. It was con- 
ducted by William Coulson. 

Returning West Virginia soldiers in 
the 80th division were made welcome 
when they landed at Newport News, 
Va., Tuesday, by the Clarksburg ( W. 

"Welcome Home" edition in their hon- 
or. The edition consisted of thirty-two 
pages and contained messages of wel- 
come from Governor John J. Cornwell 
and prominent Garksburg citizens. 
Three thousand copies of the issue were 
printed and taken to Newport News by 
special messenger and were distributed 
among the West Virginia soldiers as 
soon as they readied land. J. J. De- 
vine, general manager of the Telegram, 
received many expressions of praise and 
appreciation from the officers and men 
for his thoughlfulness and enterprise in 
planning this novel welcome. 

An eight-page section was devoted by 
the Post Dispatch May 25 to a story 
of "The 89th Division in the Great 
War," by Lieut. H. R. Palmer, for- 
merly a reporter on the paper and who 
has been an officer in the division since 
its organization. The 89th was com- 
posed largely of Missouri and Kansas 
men 

Kdvthe II Wildman. secretary to J. A. 
McNeil, circulation manager of the 
Bridgeport (Conn.) Evening Herald, is 
lo wed Edward I" Langner. of Milford. 
June II. Mr. Langner recently returned 
from France, where he fought with the 
56th Coast Artillery Regiment. He for- 
merly was employed in the business 
office of the Post Publishing Company, 
but is now with the I .ocnmnbilc Com- 
pany. Miss Wildman was with Mr. Mc- 
Neil for some years when he was cir- 
culation manager of the Bridgeport 
Telegram. 



PRESIDENT CARRANZA-S WAY 



The Sunday Telegram 

y. New York 



June 5, 1919 

Dear George: 

Mar advertising was over 
23% above last year's figures. 
What more' gain eould anyone 
ask for? Sales are balding op 
very well, and stay close to 
28,1)00. All local papers except 
The Telegram are again accept- 
ing returns. I feel sore we will 
be benefited by their move. I 
do wish more people had back- 
bone*. Ii is a sign of 
to go bark lo the retur 



II E. H. 



Is to Demonstrate to Editors Falsitv of 
Rumors of Uprisings in North 

A news dispatch from Mexico City 
states that the responsible heads of four 
daily newspapers in that city have been 
detained by the military authorities of 
the farranza government for transporta- 
tion under cscorl lo the Northern Stales 
of the Republic, in order that they may 
have ocular proof that ihc stories which 
have been printed by these periodicals 
regarding the military situation there are 



The 
manna 



in question are: El- 
Rcvolution, Omega and the A. 



May Challenge Chicegoans 

There is reported to be a scheme on 
font in the New York Advertising Club 
to organire a baseball team this summer 
for the very particular object of chal- 
lenging the Chicago Advertising Asso- 
ciation to a championship game or series 
of games. Howard Ruggles, who used 
to be a Chicagoan and who thinks he 
knows the weak baseball points of the 
Western ad man. is repined to bt the 



Made Ad Manager 

KgsoisHA, W is, May 31— The adver- 
tising department of the U hytc Rope 
Company is now in charge of Maurice 



Denny & Simmons Are Purchaser* 

Portland. Ind.. June 3— E. A. Mc- 
Kee has sold the Daily and Weekly Sun 
to Denny & Simmons. 



As long as men must eat and real 



The Asbury Park Press 

the tacatitfw vrvrsrarca I* Tins aiCB 
.mim- t.mtL ami pums^se resoit ar.c 
ties on nut Nrw jtwrr inajrr. 



mm. a. « r a. 

A.aC ababarsMt. 
A* tss* wctlRi pKdeeei tba feed last ■ 
esd iwt U» taren-r ens*. dratrves. lae md af Uw 
aw anas aa art an I J praapresao. Sot wfth ao 
rreerjstreenl retuk-aa 

J. LYLE KINMONTH, PoMitfcer 



ReachiugtheMOSTBuy- 
ers al ihe LEAST Cost 




Govt. Statement For 
Moat Ilia F lading April 



301,270 



The LARGEST 
Circulation in New 
produce for YOU as 
others. 



for 



Perth Amboy, N. J. 

Most Rapidly Crowing Cily in East 



Co,eeed by Chair 
Field. 




News 



Memaer A. N. /». A.. A. B. C, A. P. 

Reasonable request* tor trade in forma 
tioai ftoea prom pa attention. 

F. R. Northrop, 303 Stb Avenue 
New York City 



New London, Conn. 

-Has increased in Wealth tally 19), 

during- the last two years. 
— Ilaa increases! in purchasing power 

The New London Telegraph 

is the only enc 

inc this Held. 



e-tlao roan* roods at dawn and 
•oil thoen borons daaV 



JULIAN D. MORA*. Pro*, al 

Hrpresentativea 
Paene Burns a Smith. New York Boston 
j. l*oa°an Payne Co. Caieaiffv-Detrutt 



The Dominating Force 

In a meriufactnrlrnr lexrltc-rr raas.-^# 
r«r II. bustle, thrift and proaporttr 
where a million dollar* are expended 
weekly lo snuzeo. 

The Bridgeport Post 
Standard-Telegram 

Nnt astir dominate title Held, bat tbev 
elrer edeertUsere the lew eat rata obtain 
able In New Hnflaod. Keep thoen ao 

yoor Hat. 

militia* REPRESENTATIVES 
Ttie Juhue Malhewe Special Agency 

BOSTON NEW YOKK rHTl'aUO 



The 

Pittsburg Press 
Has the LARGEST 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Memher A. B. C. 

Fottign A dt<rriiti*g r wfrr i rmt = 1 tr. n 

I. A. Kt KIN, JOtTN Q LAM, 

U«trc^ar>ii'an Towar, P«opb«« a*s Bldg. 
K*w Tort tUtiio, 
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WINONA OAIUES CONSOLIDATE 



Tribute to E. F. Hoicrs 

Winona. Minn., May 31— The Inde- 
pendent has bought the Republican- 
Herald and cesuied to exist, having occu- 
pied the morning field nver twenty years. 
The Republican-Herald will continue as 
evening paper. 

The new owners are II. G. White and 
F. J. Ruckrr. 

In announcing the change of owner- 
ship, the publisher! of the Republican- 
Herald paid a pretty editorial tribute to 
E, F. Rogers, the paper"* business mana- 
ger, to whom they give unstinted credit 
for the building up of the publication 
since it became the property of the late 
W. Hayes Laird. Mr. Rogers has been 
connected with the Republican for 12 
years. He started as Associated Press 
operator and also served as circulation 
manager. Mr Rogers is vice-president 
of the Inland Daily Press Association. 

Ralph R. Mulligan, of New York, and 
the C J. Anderson Special Agency, Chi- 
cago, will continue to represent the Re- 
publican-Herald in the national adver- 
tising field. 

FORM BRIDGEPORT PRESS CLUB 

Cartoonist 
President 

B«ik;mo«t, Conn., June 2 — At ft a. m. 
May 24. following the all-night festivi- 
ties attending the Newspaper Men's 
Midnight Gambol, scribes here organ- 
ised the Press Club of Bridgeport. Jo- 
vial "Bill" Steinke, cartoonist, was made 
honorary president, 
charter members. 



tographs of Milwaukee ever taken from 
the air were taken by K. H. Pipp, a 
Journal reporter. Copies of a special 
edition of the Journal will be delivered 
by plane, each copy bearing the name 
of the subscriber for whom it is in- 



NF.W INCORPORATIONS 

.View Yo»K.— Publishers' Photo-En- 
graving Company; SIO.U0O: K. J. Atber- 
ley. I), and C. H. Thompson, 77 Lexing- 
ton avenue. 

G. C Printing Company; $50,000; E. 
J. Ulrich. T. J. Mueller, G. P, Snyder. 
9-15 Murray street. 

New York Type Foundry Company; 
dissolved. 

Hamilton-DeLisser, Inc., advertising; 
$5,000; M. A Jones. L A. N. Del.isser, 
J. R. Hamilton, 622 West 113th street. 

Export and Import News Bureau; 
active capital. $27.5(10; J. R. Rubin, H 
Kultenbcrg, M. Frank, 165 Broadway. 

Elmwood Press; $10,000; S. E. I-inkle- 
man, F_ S. Friedmann, A. L. Friedberg, 
140 Nassau street. 

Broadway Review; $10,000; C F. 
Massler. W. V. Hines, T. M. Gutman. 
1402 Broadway. 

Russian National Publish.!.* Com- 
pany ; $10,000; A. Swidcr, J. Pol, P. I. 
Seifert, 102 East 7th street. 

Caxton Advertising, New York. 
$5,000; B. E. Smithe. H. H. Creske, B. 
Andrews, 9 East 40th street. 

Flushing Times, Inc. Flushing. L. I., 
f90,000; E. D. Kenyon. B. C. Kggers. 
A. E James, Flushing. 

News Syndicate Company, New York, 



UOOjOOO; A. II. Vanaken, G B. Sleigh. 
M. C. Flanagan. 140 Nassau street. 

Novidoff Paper and Printing Company, 
New York. $50,000; II. P. Popeck. U 
Novidoff, II. Gilleman, 985 Home street. 
Hrunx. 

' Judy, of New York, printing, publish- 
ing and engraving, $HMB0; A. Heren- 
M. Schuyler, B. Upland. 14 St. 

Joisey Citv. N. J. Glos Narod-n 
Publishing Company; $15,000; Henry 
Sieminski. Peter S. Prosmohski, Paul 
C. Supinski. 

Johnson City. N. Y. Johnson City 
Publishing Company dissolved, 

Dorm, Del.— News Print Reclaiming 
Corporation, paper and paper products; 
CSjOmiOOO; S»n>"cl B. Howard. Robert 
K. Thistle. Iliilip L. Nciser. all of New 
York. 



EQUIPMENT FOR SALE 



The officers elected arc as follows: 
Angus S. MacKay, financial editor 
Standard-Telegram, president; Arthur 
ti. Jackson, city editor Standard-Tele- 
gram, vice-president; Joseph Altieri. 
Standard-Telegram, secretary, and Har- 
vey Brown. Standard-Telegram, treas- 
urer. 



DEMONSTRATING AEROPLANE ' 

Milwaukee Journal Will Show wiM-onain 
It* Conimerrial Possibilities. 

MltWAUKKK, June 2— Under the au- 
spices of the Milwaukee Journal the 
first commercial aeroplane in Wisconsin 
has been brought to that state. It has 
been chartered for a few weeks by the 
Journal to Ik- used to demonstrate its 
commercial possibilities. The first ph" 



Printing Plants and Busine** 
BOUGHT AND SOLD 

Printers' Outfitters 

American Typefounders' 
Products 

Printers and Bookbinders 
Machinery of Every Description 

CONNER, FENDI.ER & CO. 

96 Beekman Si, New York City 



Take It To 

POWERS 

Open 24 Bout* out of 24 
The Fastest Engravers on 
Earth 

Powers Photo Engraving Co. 
1S4 Nassau St, Tribune Bldg. 
New York Giy 



For Prompt Service 

TYPE 
Printers' Supplies 

Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

" American Type tlic Best In Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 

BmiKi Plrt*lir»h Kanwi CltT 

N«w Y.'fc Clrebnd Driwr 

PtuUJclphla CVmilt Um Amain 

hikimr.™ Cbkaco San Fr»nrt«co 

St Lousi 



For Sale. 

Elltlit-pae:« Duplex press In ►x.-r-ll.- 
ruii.lltt.in. Kuarmilrrsl. Now printing t 
Dally Standard. Klii««ton. Ont.. win 
It may be mn In running orde-r. 
uperatlon ten yimr*. Wilt bo Bold 
rcuNonnble price and on Hiay trrmn. .\ 
,lr.«« tttamfoi-d Pub. Co (l.td.l. Klna 
Ion. Ont.. Canada. 

For Sale 

About too pounds l-polnt braas alosr» a 
- " pounds braaa S-potnt leads, ranarl 
In also from ata pica* lo seven eolumi 
Oulumn mt-UHurements. IS picas wide, no 
role. The float Htundai 



Lieut \V. B. Stone, former Kansas 
City newspaper man. and later with the 
A«i.«c ated Press at Chicago, has re- 
turned from 18 months overseas duly. 



Lawtds. Okla.. June 2 — J. W Kai«r 
of Chickasha was elected president of 
the Oklahoma Press Association at the 
twenty-eighth annual convention of the 
association today at Medicine Park. 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 

Prints and folds a seven-column 
4-6*10 or 12-pag* paper to tt or 
K page slae at sWOO per hour. 
A aw' <■'••' " • r—~ms*U »'■"■ 

Walter Scott & Company 
PLAINFIELD, NEW JERSEY 



=GOSS= 



the name that stands for 

SPEED, DEPENDABILITY, 
SERVICE 



THE GOSS 
"High Speed Straightline " Press 

Uied ia H r largest newspaper plants 

io U. S A. sad Europe. 

THE GOSS 
Rotary Half Tone and Color Magazine Press 

Specially d«ai«n.d for Ms.l Order. 
Catasoa-oe and MacaJitve Work. 

THE GOSS 
"Comet" Flat Bed Web Perfecting Press 

Prims a 4. 6 or »pa«e newspaprr tram 
type (arras and rail paper. 

GOSS STEREOTYPE MACHINERY 

A cempleu line lor c*t(inf twd finiUiinf 
Rat or carved fiUtca. 



DESCRIPTIVE LITERATURE CHEERFULLY F URNISHED 

THE GOSS PRINTING PRESS CO. 

Main Office and Work.: New York Office: 

1S35 So. Paulin. St., Chicago 220 W. Forty*econd Si 
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CLASSIFIED ADVERTISING COLUMNS 



All MEN SEE PAPER MADE 



tktrty eats ptr Ims m 



thtm* Htrm imim emtk terntthing winch 



SITUATIONS WANTED 



SITUATIONS WANTED 



I hrtmrmtnli **itr this ria«ift>e*<ea>. In 

nil frr km*. Mtk iMlW. ClM «' 

weril re Ike Per Ik 

eel le lien J SO merit, rest i 

Advertising Manager 
AI present Advertising rmnu« of dallr 
in largaat city In New England Krccp- 
' . v •. ruttva and creative ability. 

Office boy. 



College Man 



4 years' experience In nil braneheg of 
newspaper work; excellent editorial wrt- 
ter, deelns* position desk m*n or as- 
sistant editor with small dally. Willing 
to stsrt on 1*5. Address A-71J, care of 
Editor and Publisher. 



■ mal 
T.. no- 



copy writer to present position. 
Rather fond of Ionic hours snd hard work 
and sapect salary In proportion. Desire 
:o locate In wast or middle welt. Address 
A TM. car* of Editor and Publisher. 

General 
Manager. 

W.sne* connection with newspaper where 
responsibility Is h!c, and opportunity of 
heornln* financially Interested exists, 
This Inducement would affect salary de- 
► .r.J Thoroughly familiar with aU up- 
m-date methods of business anil capable 
..f iliifetlng all depsrtmenla. Now em- 
fl..«.-d on one of the leading dally papers 
.if lbs Vnlted states. Address A-7S*. 
i«re of Editor * ~ 



Circulation 

Young man, dean habits, experience on 
large*! papers. g»od record am) reference 
Is look I OS for connection where system 
results are wanted. Address A-71t. 
of Editor and llibllsher. 



Newspaper Man 

TouruT New York newepaper man. die- 
charged from service, desires work ss eoll- 
sdrertlslnc snd 
A-«», care of 



HELP WANTED 

.sVcrrruriararj a.ifer ikit rlajji*raho« Reese*. 
*zt limn frr War. Count Am merit It Ikt 
hme. 



Two Parties Viiil N. Y. Those Plant to 
Aid Copy Work. 

About 25 members of the J. Waller 
Thompson Advertising" Agency's staff 
visited ihc New York Times Annex on 
Thursday evening. May 22, and were 
conducted through the rotogravure, pho- 
tog rt t wl st, re-touching, tracing, etching 
and printing departments. The idea of 
the visit was a suggestion by Nat Olds, 
advertising director of the Kayser Silk 
Company. His thought was that if 
agency copy men could get a "close-up" 
«n the handling of rotogravure advertis- 
ing enpy, it would be to the advantage 
of advertiser, agency and newspaper. 

Thirty memhers of the Junior Adver- 
tising Club of New York spent two 
hours Friday evening going over the 
Times plant 



S300.000 buys leading daily 
newspaper of a large terri- 
tory. Making more than $40,- 
000 a year. $100,000 cash 
necessary. Balance ean be 
deferred to suit purchaser. 
Proposition S. R. 

Charles M. Palmer 

VrauforM 

US Fifth Ave. 



PRTNC.l.E UPHOLDS W A TON 



About to Pa,, on 



spiraslbfe executive position with 
metropolitan palter, dealrea location in 
Northern states as manager of moderate 
■Ian dally. Well educated, reepnnelblr. 
wlih Intimate knowledae of every depart- 
ment of a newapaper and Job office. Has 
a few thousand to Inveat in a good prop- 

,. I .ri v, Itli H ru!u.'„, Hc;l'. of r.'f.-ren' "M 
tom present employers. Addreaa A-717. 
.ire of Editor A rubllsher. 

Business Manager. 

Iiuslnees manager, Ihoouighly competent 
nun; wide eunseaeful experience aa busl- 
mi manacer; also as rlnulatlon man- 
ner aood else dallies, seeks engagement 
for now or later date Would consider 
»l«..k propoeitlon. Address A-7««, cars 
..( Editor at Publisher. 



Nighl News Editor. 

Permanent position night new« edlior; 
manage elnff. edll news, make decisions; 
subject control only ownera Editor Is 
half owner, actively engaged; aood op- 
portunity: Hmall city experience pre- 
ferred, middle aged roan, aood hablta and 
e«inrtxl character, paying thlrty-flve dol- 
lar* lo start. Prosperous alx day mnrn- 
lea eataMLtihed twenty-nine )eara; no l«td 
rohillliiin" exlellna In staff. Addrens 
A-713. rare of Kdltor A " 



Newspaperman. 



LiTe Wirt) NewapapeT Man 



nnw olty editor mornlna dally In city of 
-.Ti.toa desires change of location Fif- 
teen years' experience In every news de- 
partment, and as manaaina. telegraph 
xnd city editor metropolitan dallies. Ttro- 
less worker. Good, ha bl la Nothing con- >Je W apapfnii«n. 
stdersd under I!, 406 and money's worth 
cuarantead. Must be permanent. Can 
3>me In thirty days Address A- 711, care 
*f Editor and Publisher. 



Wanted — N^weiaipenririn of exceptional 
nbttlty. Newa etlltnr. copy reader and 
rewrite experience eaaentlsl. Muat be 
live wire with executive ability and not 
afraid of work Wide awake afternoon 
dully. Oood salary with Increase when 
worth Is demonstrated Ideal living and 
working inndlllooa Slate present posi- 
tion and positions held The Star Newa. 
llowdenn. Oallf. 



Ottawa, Cent, June 3— The news 
print price case is unce more before the 
appeal tribunal, which is scheduled to 
hear the case on its merits tomorrow, 
following which it may either confirm, 
lower or increase the price fixed by ihe 
rommUsioner. Commissioner R. A 
l'ringle. K. C. sees no reason to alier 
Ihe price of $09 prr (on he fixcil for news 
print in September last, In a short judg- 
ment just issued, he con firmed the pre- 
vious order. 

Following issuance of the $69 ruling, 
Canadian publishers appealed lo the 
(invernment, which appointed a special 
tribunal of judges lo hear Ihe case, and 
some time ago this body gave insiruc- 
tittns lo lake new evidence of a number 
of points. This evidence was heard by 
Commissioner I'riiiglc. with result pre- 
viously noted. 



Substantial Evidence 



Our office walls are 
than twealy aalofrspt 
of prmcipsli we have 
Important newspaper 
and tranifen In Ihe 
Many of Iheie asea are 
■res ui the publiaainc 
ire leading a» bus 
opportunity offers. 

Harwell & 



ional i g 
»d .he, 



ork, N. Y. 



BRAZIL A ITER V. S. TRADE 



SPLENDID MIDDLE 
WEST DAILY for Sale. 

Owing to nnusunt |X>rftimal rcii- 
*"n«; buvln«'iiii i*"nnlHntIy RTawlnR: 
oldest parwr In ft« city; at rone op- 
position, hut l«r*> Arid In city and 
surroumllng territory, numbi«rliic 
ovr-r J(Ht,OMti lnnabl Iji nt» ; present 
buslnrs* about $7»,ixh> yearly; ran 
be Inrr***...!, rates autrimAtioally 
IrKTeime ewon, I»rlr« $100,000 and 
HaH-fHctory trrms run be iirranRrxt 
to partlra * In. win* real record. Ad- 
drt-i, "Ml<ltlle West.- cart, " 
«e l k iibllsli«r, 



NrWspupf'riliaiT. 

NfUMpaperman. XS. with twelve vean«' KC- 
|i« rls*nee In all bmnrlms of news and ed- 
frnrlal work, and now nmployexl, deslros 
t"i«ltion as editor or <Mty Mlltor of New 
kngland dally. r*prable utid trustworthy. 
Am native of New England and wish to 



NewHtmpermntt. i-xi^ri'-ni-wl, rimkI «d- 
dre«H, willing tn irsvel and wll highly 
a (tractive pn-pttrillion t*» publishers, can 
connect himself with wrll established con- 
cern. Kalary $2100. commission find ex- 
iwnseji. ('hone* fur quick ad vj« moment 
! . jimMi.,. , V hlreas V-742, i of VA - 
Itor and W 



snlary. 

>d I'ub- 



NVwitpaperwoman. 

iiM your paper profitably employ this 
»<.mnFi? 8h*« nt*s fxien ad mnniiger and 
writer, and In promotion department 
msgnilne In New Tnrk; obw» in ehurgo 
publicity and trade promotion cnmmenttal 
Association; edited house org* nit, i it list * 
l'tvr 'tisltig and promotion egperiehc-*, 
Winti to settl* permanently In progrx-Ms- 



Claasified Solicitor. 

Wanted — flassllled Hollcltor with en- 
ergy and originality lo take rtiarge of the 
department, now In gieid shape. In hmn 
of tS.Wd. Fair sularv to begin. Ad- 
dreaa W. A. Itenlly. Leilngton "' 
l^-xlngton. Ky. 



Expi 



rncnrr 



d Copy Writer. 



Wshes permanent position in New V'irk 
or rhlhtdelphla: t' yeara old. college 
r-a-luale: <-an write heads lo suit your 
sivle; will come on pronation. I". J. T.. 
m> K-llt-r ft INil.llaher. 

('imitation Manager, 
nr.ulailon manager, with ftftecn years 
expt-rl^nre would like position where con- 
<- lenllnus work la appreciated Thor- 
ni.shlv understands all dullea of depart- 
rr.eet. Have manuged paper wllh over 
t nii.iMiO circulation. Not no' 
Mcmher of the L C. at. A. 
Ill, care Kdltor A Publisher. 

Circulation 

I'lrculallon manager with nearly in 
).*.iis* eaperlence, desires to connect with 
ri'Wsiiuper In middle west. If you are 
Iti need of a good man, It will nay you 
to get III touch with me A-7t0, care of 
Kl f,,r t, rMbllehee 

Kxprrienced IVcwspapcr Writer 

and exeeutls'e with working knowledge of 
business and circulation promotion desires 
position ss directing head or managing 
editor of dally In city of not less than 
K<«X) Must be permanent and bring 



Advertising Manager. 

WANTKfr Advertising Manager »hn 
can hel|t write and sell local udverttslng 
us well ns rnunuge his department, (live 
uge. salary' expected, caperlence and ref- 
erences- rosltlnn Is open nnw. The 
Tlin-s Record, Fort Smith. Ark. 

Correspondents Wanted. 

New York trade publication wants clever 
ncwsiiaiH'r men with s|«aie time in act *« 
i-tirresr-inilwit* In nfly rlties of the 
1'rilled si^i.im and ranmlu, Otwid smice 
rales paid. Work puts ynu In toinh 
locally with live Industry Address A-716. 
cure ,,f Kdltor und Publisher. 

BUSINESS OPPORTUNITY 

A Utrhitmrnli .a ice Ikil afiea. fatly 

rr-l, frr /isr f>«sl tii merit In Ik, K«r 

For Sale. 

Tour Opportunity — H.rshS avemge 
Inunlhly earnings, leading county weekly. 
Near Philadelphia. Pa. Established elglu 
years. Center Ao.und population tn three- 
mile radius. Owner Interested In maou- 
furturlng requiring entire attenllon. Rell 
for amount last three months' earnlnKH 
ift.noo), or insider rni»erieiiced maniiBT 
Immediate action Address A-'M. care 
of Kdltor & Publisher 

The nioversvillc (X. Y.I Morning 
HtftM and llie Tucson I Arir.> Citizen 
arc new anive A. N. I*. A members. 



of Ceinmer 
quarters in St Louis 

St. Lni'is, June 2. The Brazil Cham- 
ber of t ommercc of the Cnited Slates 
lias been orKanizcd to develop South 
American trade with the United States. 
The Chamber will tie national in its 
scope, anil will have headquarters in St. 
I.ouis. The committee in charge is com- 
posed of F. Ernest Cramer, chairman, 
and J. A Troy, secreiary, of the ForeiRn 
Trade Hunan of the St. Louis Chamber 
of Commerce; Charles Sutler, director 
for Miswuri of ihe Mississippi Valley 
Association ; William Fischer, president 
of ihe St. Louis Coffee Roasters' Asso- 
cialinn; and I Jr. Sabastaio Sampaio, 
llrazilian Consul. The new!) organized 
Chamber will have offices in ihc Third 
National llank building 

vi i hi: wage demands in n. y. 

Engineers and Machinists' Unions Cases 
Before Publishers Association 

RepicscnUtivcs of Ihe New York 
City newspaper publishers met a com- 
mittee of Ihe ensincers' union Tuesday 
In discuss the demand of the union for 
an increase in pay from $5 lo 96L50 a 
day. The discussion was 
til Friday. 

A meeting will be held this 
Iwicn a committee from the New Yorlc 
City publishers and a committee repre- 
senting the machinists' union tn consider 
further the demand of the union for an 
increase in wanes from $7 JO a day to 
$10 a day. 

Ilinrh Amirk, formerly of Bnrtless ille, 
< 'Ida., i* now on the Kansas City Jour- 
nal copy dc^k. 



(Oliitunrit, 



Natiiak B. Heath, slate editor of the 
Philadelphia Record for more than 25 
years, died recently, aged 64 >cafs. 

FkrouticK F. Dai.*, a publicity man, 
died in the Knickerbocker Hospital, New 
Vnrk, May 27. aged 69 years. 

Kin Humhv Ja., one-year-old son 
of Kin Hubbard, of the Indianapolis 
News staff, was drowned in a small 
creek, near that city, last week, when 
an automobile which the father was driv- 
itiR became unmanageable and left the 
mail 

Miciiaki 11. CgAKE, a Vetera* teleg- 
rapher for the old Publishers Press and 
ihe United Press, died May 30 at his 
home in Brooklyn, aged 65 years. 

MltllAU. J. (J .wis, father of John H. 
Gavin, cily editor of the New York 
World, died thi- wick at his home in 
Ji rscv City, following a long illness. He 
was t\1 years old and a prominent city 
uflu'ial anil contractor. 

Chaiujls Putnam TOWD, editor of 
Moim Jloai and secretary of the Amcri- 
car Power Boat Assia-iation, died Sun- 
da;, at Fast Orange, N, J., after a long 



Thomas. J. Limile. who died May 30 
at Ihe age of 72. was connected with 
papers at Scdalia. Windsor and Clinton, 

M<.. 

Miss Ci aiee MMTOS, a fuimer adver- 
tising manager in Hanlrsv die, tlkla , and 
lalcr connected wilh Omaha stores in the 
amc capacity, died at l a- \ egas, Iji. M., 
May 27 

F. L. Farm*, a l-ake Ciiy (N. C.) 
new -paper man. was killed in 



lau. was killed m a slrcci 
it. Kansas Cily. May 27. 
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HOW TO TEST THE INKS 
FOR NEWSPAPERS 

(Continued from Page 12.) 

• ■uglily mixed as before. The ink knife 
should he wiped clean, ami one corner 
dipped in the first mixture and the 
nrhcr corner in the second mixture, and 
tlit two samples rubbed out on a sheet 

• if paper hy bearing down firmly. This 
will bring "the two tints side by side (or 
comparison and the slightest variation 
in the strength of color may be readily 
detected. 

Suppese the second sample show? up 
much weaker in lint than the first sam- 
ple. To determine the percentage of the 
deficiency in tinctorial strength, weigh 
a small quantity of the second ink and 
mix with the second lot of tint, and rub 
out as before. This process must be re- 
peated until the two tints are matched 
as exactly as possible. 

Then the percentage of ink added to 
bring the tint up to the strength of the 
first sample is readily calculated, and in- 
dicates exactly the percentage of the 
deficiency in tinctorial strength of the 
second ink as compared with the origi- 
nal sample. 



For illustrations, suppose the first tint 
was obtained by using two hundred mil- 
ligrams of the original ink and in order 
to match it three hundred milligrams of 
the second lot of ink were required. 
This indicates a cut of fifty per cent 
in the color strength of the second ink 
and is positive measure of the inferior- 
ity in the quality of the second ink. 

In testing yellow or other light col- 
ored inks, the tint may be made more 
easily with a dark blue ink for the mix- 
ing base instead of while. White should 
be used for testing blues and reds. 

The quantities of mixing while and 
inks to be tested suggested in the fore- 
going are for purposes of illustration 
only and need not be followed. Indeed 
other quantities may be fonnd to give 
better results. 

The principal thing is to see that the 
greatest care is used in every' ile P. I' 
<bould he borne in mind that if larger 
•luantities are used, the smaller will be 
the variation in the final percentages 
due to errors in weights. 

On the other hand, the larger quan- 
tity will require mure care in mixing to 
a uniform tint. 

Experience will show the best way to 
get the desired result?, and after a few 
tests have been made, it will be possible 
to do the work in a comparatively short 



to Be Held at Advert!*- 
ing Club Tomorrow 

The annual meeting and election of 
officers of the Six-Point league, of 
New Vork, will be held tomorrow, at 
12:30 noon, at the Advertising Club. 
The nominating committee has selected 
the following prospective officers for the 
ensuing term: President, Hugh Burke; 
vice-president. Fred Moti; treasurer, E. 
L). Duryea; secretary, Ralph R. Mulli- 
gan ; executive committee, Dan. A. Car- 
roll. M. D. Bryant, E, S. Cone, Herman 
Ct. Halsted, William J. Morton, Harry 
D. Reynolds. J. P. McKinney; represen- 
tative to A. N. P. A. Bnreau of Adver- 
tising. M. D. Hunlun. 

Secretary Mulligan has requested all 
members to make a special effort to be 
present at the meeting, which will be 
held in conjunction with luncheon. 

The Six-Point League is a body of 
newspaper representatives with offices in 
New York City, organin d for extending 
the knowledge of the pre eminent value 
of newspaper advertising. 

Jims Muir Buys a Paper 

Ottawa, Om, May 30— Ex-Con- 
troller James Muir, member of the Par- 
liamentary Press Gallery, has purchased 
ilte Almonte Gazelle, one of the best 
known weeklies in the Ottawa Valley- 
Its owner of recent years has been James 
Mcl-eod, who is retiring. Mr. Muir is 
a well known Ottawa newspaperman 
who fnr some years was identified with 
the Journal. 



Visiting Paper Plants 

Ottawa, Chit., May 30.— General 
Arthur Boucher, who has a notable 
French army record, is visiting Canadian 
pulp and paper plants in the interests of 
a group of French manufacturers. 
While here, he intimated thai on his re- 
turn to Paris he would recommend the 
adoption of several Canadian methods 
he considers superior to those in 
in France. 



147,612 Inches of "Usn" PubUeily 
, Tacom v June 2 During the recent 
Victory Loan campaign in the State of 
Washington, 70,000 column inches of 
free news »|iace were given hy the press 
nf the Stale. To this can be added 77,- 
<JJ column inches of advertisements do- 
nated lo the I.nan drive by merchants 
.,11 over thr State. This does not in- 
rhide that which was paid for by the 
Government. 



Food Medium 
ol 

New Jcrgey 

Trenton Times 
a. b. a 

2c— 12c Per Week 

KELLY-SMITH COMPANY 

VgvWr 



OT UM two >.fllaf pr» 

:«n<:«i of K«w Toes 



THE DAY 

•IS. 

THE WARHEIT 



Tht National ItuiA DtaUjr 



Canadian Pr«i Clipping! 



Tb» probUM of ra 

rtfbt is tw-fti 



uting the Carj^lD 
br •Matsloe Uw 



The Dominion Press 
Clipping Agency 

wUrS Rio* U» ellrptso m all BOttm 
of loten»* lo Ton. prl«t*4 1ft «w S* 
Pfr cent, of flu oswsyspfra ssd paMlcs- 
tlon» ol CANADA. 

Vtt imtr «f»r* foot of Cinads ih 
KtwfnimiUaml st our bead «AV*. 



74-76 Church St, 



Can. 

r. 



Now -Colonel" O.rid S. Barry 

Washington June 3— A group of 
the "old timers" among the corps of 
W'ashington correspondents paid trib- 
ute to one of their associates of long 
standing after David S. Barry, for 
many year* the representative of the 
Providence Journal, had been for 
mally elected sergeant at -arms of the 
United States Seiulc. 

Mr. Barry was in the Press Gal- 
lery when a rcsolnliou otTcred by 
Senalor Lodge, the Republican floor 
leader, nominated him fur the Senate 
office I'nder the leadership of "Jim" 
Preston an official inangural commit- 
tee was formed in the Senate gallery 
to induct the new official intn office. 

Wiih the always efficient and 
wholly indispensable "Jim" as grand 
marshal a solemn delegation of vet- 
erans escorted Mr. Barry to his of- 
fice where Gus J. Karger. of the Cin- 
cinnati Times Star and chairman of 
the Standing Committee of Corre- 
spondents was master of ceremonies. 
In the gToup were "Jerry" Matthews, 
for many years with the New York 
Sun ; "Charley" Albert, of the World ; 
"Gus" McSween, of the Philadelphia 
North American ; "Boh" Small of the 
Public Ledger; Major Alfred Stocfer, 
of the Baltimore News; Frank 
W hitehead of the Washington Post 
and "Jack" Messenger of the Wash- 
ington Star. 

At the suggestion of Mr. Mes- 
senger that for many years the office 
of sergeant-at-arms of the Senate has 
carried the title of colonel, Mr. 
Karger formally conferred that rank 
upon Mr. Barry. 



Advertising and Publishing 
Interests Coordinated 

Working Together In Chicago Victory 
Loan Drive They Raised MJOO.000. 
Greatly Exceeding Their Quota. 

Paul K. Faust, of Mallnry. Mitchell & 
Faust. Chicago, who was Yicc-Chairma" 
of the Advertising Agencies Division rn 
the Victory Loan campaign, is of the 
opinion that the record of ihe advertis- 
ing and publishing interests in this and 
previous Lilicrty Loan drives is unique. 

In a letter to Fjhtor & Punt-ism*. Mr. 
Faust expresses his belief that Chicago 
is the only city where the advertising and 
publishing interests were grouped as out 
industry. These interests rolled up a 
total for the Victory Loan of $4,0fl0.00l», 
or 162 per cent, of the quota. In tlj* 
Fourth Loan they also raised $1,000,000. 
Out of 35 trade divisions only one 
equaled the record of the Advertising 
and Publishing Division, 

On the Fourth Loan the agencies alone 
subscribed $1,000,000 of a quota of $4," 
OOO.OW) 

Arthur Brisbane was chairman ol 
Division No. 1. and made his headquar- 
ters in Chicago throughout the campaign, 
writing some of the maw forceful liter- 
ature used in the big drive. In addition 
to his broadsides Tu the Herald and 
Examiner, Mr Hrisliane made several 
highlv effective speechee-St the As««*ia- 
lion of Commerce, appearing *" h Wl "' 
iam Howard Taft and others. Win. H. 
Rankin was Vice-Clairman of Division 
No. 1, having in charge the subscrip- 
tions of the C hicago daily newspapers. 



The Camp Merritt Dispatch, a mili- 
tary newspaper, published a special Me- 
morial Edition of more than one hun- 
dred pages. It is the most ambitious 
effort of the kind on the part of any of 
the camp papers, and is an excellent ex- 
ample of specialixed newspaper making. 



Can You Write? 

Then why not place some of 
your work with the magaiine and 
book publishers. We will handle 
your manuscripts promptly and 
efficiently and keep you posted on 
the market conditions of- copy. 
We consider the work of experi- 
enced writers only. Write us for 
particulars. 

WILDER & BUELL 
J25 Fifth Avenue New Yerk 



R. J. BIDWELL 

CO. 

■Pacific Coast R»prmntafi»* •/ 

Daily 
Newspapers 

SAN FRANCISCO OFFICE 

v/lfM 

Editor & Publisher 

742 Market Street 
SAN FRANCISCO 



Ad Club Has Speaking Corp* 

Sr. Louis. Mo., June 2.- The Public 
Speakers' Committee of the Advertising 
Club of St. louis is working on a plan 
to organire a corps "I speakers to make 
talks on advertising topics before othej 
organirations in St. Louis 



SIGNS 

For Clauifiesf Aid and ClrenJatieo 



NEW PROCESS SIGN 



Send «xU» tor 



S. BLAKE W1LLSDEN 

Specialties for tl" Circulation Dep«rti»M>t 

at E. M-a»— »t. 



We can increase your 
yon want it increased. 

Yost hare thought of press dipp- 1 
bags yovraelf. Bat let ■» tell yon 



BURRELLE 

145 Lafayette St, N. Y. City 

rstaMiiW « Quart* of • Cntur? 



i 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth ATemie at 45th Street 
New York ' 
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The Same Thought 

The Same Money Exchange 

The Same Habits 

The Same Business Principles 

MAKE CANADA A NATURAL 
MARKET FOR U. S. PRODUCTS 

and advertising in the daily newspapers (the great- 
est potential business building force) is the logical 
and practical method of promoting the market. 

Canadians flock to see motion picture films starring United States actors and actresses in 
scenarios prepared by United States playwrights for United States audiences. 

Canadians patronize baseball games regardless of the fact that nearly all the professionals have 
been recruited from the United States. 

For post-graduate courses thousands of Canadians attend United States universities. Interna- 
tiona] conventions are the vogue. Canadian public men take their cue in no small measure from the 
United States. 

Canadians promptly adopt the newest United States slang. They look to New York as the com- 
:ial center of the continent. 

New York or Chicago experts are imported by Canadian municipalities to advise on transpor- 
and other questions. 

Canadian exporters to a very- large extent ship their products to overseas markets via New York 
or other United States ports. 

Large quantities of Canadian commodities reach foreign destinations as products of the United 
States, and are so recorded in official trade statistics. 

Canadians respond just as readily to advertising as do the citizens of the United States, and 
they have just as great a respect and confidence in their home newspapers. 

The following newspapers cover the most populous portion of the Dominion and would be 
pleased to supply information about local marketing conditions in the area reached by their circu- 
lations. 



Clrculitlon 

Border Cttie. Star (Windtor) 13,4X13 

tBrantford EipMilor (E) 10.160 

tBrurkville Recorder Time. (&) 4425 

U.aura Daily Nm 'K> 2.J72 

«G.li Reporter <E> 3,95$ 

Gu«lph Mcrrury (E) 3415 

(K) JW57 

<E> 11,200 

au April 1. 1919. 
•A_ B. C. Report, April 1. 1919. 

April L 1919. 

Cir million 

Montreal Gaiette <5e-U yr.) (M) 32,183 

Montro.1 U Pre-e (2c. p« e«py)-(E: 154,905 




PltOVlNCE OF ONTARIO 
Population 2423474 
tinea 

1,500 10.000 CircoJaUon 2400 10,000 

M .03 Kin»Mon Briti»b Whig IE) 6437 J0» J)l$ 

02$ jOjs London Free Preu (MN&E) 41,610 .07 M 

j>25 JUS Peterbnroogh Examiner (El 5,900 .0193 .015 

St. Cotharln-. Standard IE) 8,006 .0175 .0175 

nit "Tii- 'Toronto Globe (M) 17496 .15 .11 

'»!, «. Toronto Sur (E) KfiV .14 Jl 

J)1S * l Toronto Star (S) 65,763 .10S M 

Mi AS Toronto WorU (M) 26408 M 46 

Mi 43 Toronto World (S) 92.128 .11 .09 

PROVINCE OF QUEBEC 
Population 2402.731-Endiib 397492 
French 1,605439 

I .inn Linei 

:.'.no 10.000 Circulation 14*0 Ia\D00 

MS .07 Montreal Star (E) 110420 .12 .1050 

.13 41 Quebec Le Soleil (E) 3S475 .0* M 
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THIS ADVERTISEMENT WON $100 IN THE GLOBES L J? ADVERTISING ACENTS' COMPETITION 



180,000 NEW YORK FAMILIES 
WITH MQNE Y=— 

And This Chart Shows You How to Reach Them! 
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AG ATI LINES 

GLOBE 2-566.147 

2,320.158 
JOURNAL 2.163.483 
a WORLD 2.000.174 

MAIL 1,790.070 
TELEGRAM I.3I8.S8-4 



POST 



" NO MORNING OR SUNDAY PAPER HAS EVER EXCEEDED 1.410.638 LINES 



Experts on merchandising will tell you that you will 
do well to watch how the successful department stores plan 
their advertising campaigns. The department stores use 
advertising to an extent reached by few concerns in other 
lines of business; therefore, having made an exhaustive 
study of advertising mediums for years, no business con- 
cern is better qualified to judge of the relative merits of 
those mediums. Sentiment "cuts no ice" with the de- 
partment stores, in their selection. They place their ad- 
vertising on the strictly business basis of, "How well does 
this medium pay?" 

The chart above shows the amount of advertising, in 
agate lines, used by sixteen of the largest retail stores in 
New York City, during the past five years, in the evening 
newspapers of New York City. These sixteen big stores, 
during the past four vears, have awarded almost exactly 
TWO-THIRDS of their advertising to the evening news- 
papers and ONE.-THIRD to the morning and Sunday 
newspapers combined. (53.000.000 lines as compared 
with 28,000,000 lines.) The morning newspaper leading 
its morning competitors in the amount of this advertising 
was only on a level with the lowest of the seven afternoon 
newspapers; and the Sunday newspaper which led its 
Sunday competitors ranked sixth on the list when com- 
pared with toe evening newspapers. 

Draw your own conclusions as to what New York news- 
paper will bring you the best returns. 

The 180,000 families which read The Globe daily are 
families with purchasing power. An advertisement in 



The Globe is like a personal message to theta, because they 
have learned to rely so thoroughly upon ThSiilobe's trust- 
worthiness. As an advertiser, you may not care whether 
The Globe is three years old or fifty years old, so long as 
it brings results. But the readers of The Globe 
realize that it is 125 years old— the oldest evening 
newspaper in America— and to them The Globe is gospel 
true. They are justified in "that belief. The Globe is 
peculiarly a newspaper fcr intelligent families— for men of 
business and women who are home-makers. It never 
prints "yellow" news or unverified rumors. It prints *he 
real news of the world. It carries regular 'features," 
written by experts, of special interest to each member of 
the family— father, mother, and children. It is not a 
paper tossed aside after a glance at the headlines. It is 
read in the home, by every member of the family. 
That is why it stands first, in the opinion of those shrewd 
judges of ?d/ertising mediums, the department stores, 
among all New York newspapers. 

The Globe has always led in safeguarding both the 
advertiser and the buying public. Its campaigns against 
fraudulent advertisements, on the one hand, and against 
misleading statements of circulation, on the other, are 
famous. Seven years ago The Globe organized the Audit 
Bureau of Circulation, which has now a membership of 
1,000 newspapers in the United States, practically eliminat- 
ing the old style circulation liar. More recently. 77 news- 
papers have joined The Globe in pledging themseh < •• to 
co-operate with advertising agencies bv aflowmg commis- 
sions to th? agencies on foreign business linked to the 
name of the local advertiser. 



• (Tho n fttm York itrp»rtra. 

eaaxl I. ba**d AM! Altman * C» 
Broa. Unr.wiL Teller * Oo. OlmWIe, H-arn. 
R_ H. alacy A Co.. Oppelvhetm, Collin* A I 
Stewart * Co., John Wanaraakar, . 1 J. M 



t ateree ami retail ohitpe «n 
Arnold. OouUbla * Oo ~ 



none ailrerllelne; Ihla 
K.-.t A IV. BJOAnMtiaMiila 
t&rA A Tuylur. Jaanea M> Orrery A ro., 
v. Franklin shn ..n a Co.. Stern flroa , 
auatam A Ca.i. 



The Globe invites the national advertiser to study tin; purchasing power of the 180,000 families who are its steady 
friends in New York City. The Globe has probably put more new advertisers on their feet in New York during the 
last five or six years than all the other New York newspapers combined. 
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The Chicago Tribune 
Scoops the Earth 
with Peace Treaty 



While the United States Senate was vainly striving to induce President Wilson to 
it to see a copy of the Peace Treaty, Frazier Hunt, war correspondent of The Chicago Tri- 
hune, secured a copy in Paris and hrought it to Chicago for publication in The Trihune. 
The first copy of the Peace Treaty seen by the Senate of the United States was that pre- 
sented to it by The Chicago Tribune on June 9, 1919. 

This sensational scoop, one of the greatest (if not the greatest) of all history is in line with 
Chicago Tribune traditions and with recent achievements of The Chicago Tribune Foreign 
News Service under the direction of Floyd Gibbons. Note the following Tribune "beats": — 



First American correspondent into Rcrlin after the < 

First American correspondent into Vienna and Buda|>e*t after the 
Fir«t American correspondent on the Archangel front — hi* revelation* I 
about the recall of the American force* from Ru**ia. 

First American correspondent into Soviet Russia — only authentic first-hand i 
of condition* in Pctrograd and Momow received by the outside world for more 
than a year. 

So manv scoop* on the Peace Conference that the British newspaper men have 
hied a formal protest with their governments against the alleged favoritism 
shown The Chicago Tribune. London lia- been learning vital facts about the 
Peace Conference by reading quotation* from The Tribune. 
Only newspaper of am allied nation to establish a daily newspaper in France 
for the benefit of its expeditionary forces. 

The Chicago Tribune Foreign News Sen ice the most remarkable enterprise of its kind in 
history of journalism. INo newspaper ever sent to Europe such a bodv of high caliber 
writers as those on the staff of The Chicago Tribune. No wonder every person of any conse- 
quence within three hundred miles of Chicago considers The Tribune an absolute necessity 
seven davs every week. No wonder every reader reads The Tribune thoroughly. No won- 
der even Henry Ford's advertising department considers The Chicago Tribune the greatest 
and most indispensable advertising medium. 

* 
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Editor & Publisher for June 12, 1919 



DIXIE TODAY 



If just you rnuld 
But take the time 
To take the trip 
Through Dixieland 
Where I have been 
For weeks and week* 
And if you eould 
Sixe up the town* 
And nee the store* 
And street* and folk* 
And slay a night 
In those hotels 
And read die paper* 
Your eyes would open 
As mine huve opened 
And you would know 
As I know now 
That Dixieland 
No longer sleep* 
But is awake 



Dixie Agriculturally 



J 

And if you knew 
The Dixieland 
Of twenty years 
Or more ago 
And saw the ehange 
In towns and men 
In streets and store* 
And everything 
You'd realize 
As I now do 
That Dixieland 
Is just the plare 
To sow the seed 
Of business big 
For big return* 
At little eost. 
And you would be 
As glad mmi'I made 
The trip a* I 
Am glad I went 



Think of Dixie agriculturally in millions — many mil- 
lions of dollars worth of products. 

Think of the 1919 crops of Dixie as being the largest 
in its history — and all oversold, at record breaking prices. 

You naturally think of cotton, tobacco and sugar when 
you think of agricultural Dixie. Think at the same time of 
corn, wheat, oats, melons, apples, peaches, peanuts, oranges, 
grape fruit — think, too, of oysters, sheep, hogs and cattle. 

Lots and lots of these things — all wanted everywhere 
— all growing in great profusion, all oversold. 

Dixie is great agriculturally — but don't stop there. 
Think, too, of 

Dixie Industrially 

Dixie is producing nearly TWO BILLION DOLLARS 
WORTH OF MANUFACTURED ARTICLES ANNUAL- 
LY. 

Tobacco, cotton goods, lumber, flour — all manufac- 
tured in Dixie, from raw materials grown in Dixie — and 
sold the world over. 

Dixie as a Resort Country 

Dixie as a winter resort is a big, big, money enterprise. 

"Yanks" "Invade" Dixie annually, invade Dixie with 
money to spend, and Dixie has risen to the occasion and 
provides ample facilities for the spending of much money. 

Dixie's winter resorts are popular, prosperous and 
produce big business. 

Dixie newspapers are producers. Use them right and 
they will use you right. 
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Philadelphia 

Is the third largest 
market in the U.S. for 

MOTOR TRUCKS 

More than sixteen thousand manufacturing places are busily at work 
in Philadelphia. 

Many big shipyards, foundries, carpet, cloth and hosiery mills, 
lumber and building material plants, as well as light manufacturing 
establishments of all kinds are splendid prospects for truck sales. 

"Nearly everybody," including "the boss," the traffic man, the ship- 
ping clerk and the chauffeur could be reached with the facts about your 
truck if you advertised in The Bulletin. 

Advertising Agents having accounts of this kind invariably choose 
The Bulletin for reaching the people of Philadelphia. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating 
in the newspaper "nearly everybody" reads — 

The Bulletin 

Net Paid Average 1 01 Copies 

for May 1r±0) 171 a Day 

No prise, premium, coupon, or other artificial circulation Miaiulation methods have ever been used by "The Bulletin" 
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Issued every Thursday -forms closing at two P. M. on the Wednesday preceding the date of 
publication — by The Editor & Publisher Co., Suite 1117, New York World Building, 63 
Park Row, New York City. Private Branch Telephone Exchange, Beekman 4330. 
James Wright Brown, President; Fenton Howling, Secretary. 
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A NEWSPAPER REPORTER RELEASES TO AMERICA 
TEXT OF THE ALLIES' TERMS OF PEACE 



PREDICT ATTEMPT TO 
TAX ADVERTISING 



Otnn of A. A. C W. Urge Necessity 
•f Ad Men Presenting United Front 
to Congress, st Portland Conven- 
tion of Pacific Coast Assn. 



[IT TEttr.*,rH T<> TttS tfHTAS » H'KHHIll 

Pobtianb, Ore, June 11.— Decision to 
continue its affiliation with the Assoc! ■ 
iled Advertising Clubs of the World was 
the oustanding feature of the annual 
,-nr.vention of the Pacific Coast Adver- 
ting Men's Association, hrld in Port- 
iinl. June 8. 9, 10 and 11. The meeting 
was one of the largest and most spirited 
i.-. the history of the organization, the 
attendance from outside Portland, in- 
cluding families of the attending mem- 
bers, bring estimated at 2,000. 

A large proportion of the delegates 
=ad come to the convention prepared to 
rote to sever relations with the parent 
organiiation on the grounds of economy. 
They remained to decide with practically 
unanimity that the advantages of mem- 
bership arc more than worth the mem- 
bership dues. They return to the indi- 
vidual clubs strongly recommending that 
their status with the larger organization 
be continued indefinitely. 

D'Arcy and Kellogg w"in Out 

The fight to keep the Pacific Coast As- 
sociation in the world affiliation was led 
by William C. D'Arcy. president of the 
Advertising Clubs of the World, strong- 
ly seconded by F. W. Kellogg, publisher 
•! the Los Angeles Express and vice- 
president of the Pacific Coast organiza- 
tion. 

The necessity of advertising men 
presenting a united front at the present 
Congress, when it is expected a measure 
to tax all advertising will be introduced, 
<n< urged by Mr. D'Arcy in an address 
before the convention on Tuesday. Mr. 
D'Arcy said a delegation from the na- 
tional organization would appear before 
Congress armed with statistics to prove 
that such a tax would be an unjust 
burden of the consumer and he asked 
the Pacific Coast men to lend their sup- 
port. 

This argument, and others advanced, 
convinced a committee appointed by 
Charles F. Berg, president of the Coast 
Association, that they should not with- 
draw from the National Clubs. The 
committee cunsisted of W, P. Strand 
borg, secretary of the association and 
the president and drlcgatcs-at-largc of 
the Member Clubs. 

One of the striking addresses of the 
convention was made on Stinday by Olc 
Hanson, Seattle's fighting mayor. Mr. 
Hanson dealt in no gentle terms with 
(Conrnmcd on Page 381 



Frazier Hunt of Chicago Tribune Brings Document from 
Paris and Presents It to U. S. Senate — President's 
Wish and Pledge of Secrecy Is Defied and 
Senate Endorses the Action 

THROUGH an action by the Chicago Tribune, what is said to be the 
exact text of the Peace Treaty, as presented to the German delegates, 
has been published in the United States in defiance of the expressed 
wish and policy of President Wilson who. according to Richard V. Oulahan, 
staff correspondent of the New York Times at Paris, had entered intb an 
agreement with the leading plenipotentarics of the other great powers that 
the treaty draft should be withheld from publication. 

The Principle of "Open Covenants" 

Publication of any textual part of the 
draft is prohibited in the British Isles 
and France through operations of lite 
censorship. Mr Oulahan cables that 
while Lloyd f,corge it blamed in Eng- 
land for this secrecy, President Wilson 
it "wilting to assume full responsi- 
bility." taking the ground that the 
treaty is a confidential document until 
completed, and that recent and promt 
happenings show that it is still in the 
formative stage, due to pressure ior 
raodiri rations. 

There is no explanation of the I'resi- 
rem's attitude in view of bis original 
birl greatly neglected first principle 
"open Covenants of peace openly ar- 
rfcred] at" 

NJTsc, 4 Prei5dW held that the United 
Sfci«*\ Rotate ffas not entitled, to the 
treaty 'unlfl theCoffidal draft was pre- 
»tfiH*,ftr tt tor ratification. It is ad- 
nis^ed/Kit "appirs" of the treaty are 
'*»■ sale fci Germany and adjacent neu- 
trals, to-.m 

' Lcd^b^ United Stales Senators who 
sat outspokenly opposed to President 
Wilson's foreign po!lcie^, the rearming 
(Icjnand Cm f il lication of the treaty 
trxtV whuli has continued for weeks at 
Wajnington. came to a. head when Sen- 
ator. Lodge charged that there had been 
a' "leak," and that he had seen a draft 
in the possession of a Wall Street 
financier 

Cop> righted by The Tribune 
Me l4>dge would not name the man, 
but the "leak" charge grew with the 
amplifications of other opposition sena- 
tors until President Wilson cabled Sen- 
ator Hitchcock, his supporter, to urge 
that a full senatorial investigation of 
the "leak" charges be held. This was 
finally ordered and the leaders of finance 
in Wall Street, including Messrs. Mor- 
gan, Srhiff, Lamont, Warburg, Davison 
and Vandcrlip. were ordered subpoenaed 
to appear before an investigation com- 
mittee. 

In the meantime Frazier Hunt, who 
had been representing the Chicago Tri- 
bune at Paris since the wounding and 
return home of Floyd Gibbons, turned 
(Continmd on Page 241 



DAILIES SUSPENDED IN 
TWO CAPITALS 




V. 5.V , 
Kit tzraa' Hi-NT 



POEACHEK RESIGNS FROM 
NEW YORK AMERICAN 

Victor H. Polarhek, publisher of the 
\'ew York American, has resigned thai 
position and announces that he is retir- 
ing from the organization of William 
Randolph Hearst, of which he has been 
a member for 21 years. ' 

Mr. Polachck will take a much needed 
rest as soon as work on which he is now- 
engaged will permit. He says he has 
made no final plans for the future. 

Mr. Tolachek has, during his 21 years 
service with Mr. Hearst, held all edi- 
torial positions from ropyreader to man- 
aging editor, all publication and business 
office positions from advertising man to 
publisher and for several years was asso- 
ciated with Mr Carvalho in the general 
management of the Hearst publications. 



Arasiing Strike in Mexico City and 
Buenos Aires Mot by Unionisation 
•f Defensive Publishers, Who 
Defeat the Mexicans 



So the newspaper proprietors formed 
a union. It has happened in Buenos 
Aires and also in Mexico City. It was a 
big success in Mexico City in dealing 
with striking employees and was as 
the result of a hint conveyed by cable to 
Buenos Aires. Now Buenos Aires 
newspaper owners believe they will profit 
by the suggestion they gave the news- 
paper proprietors of ( Mexico City, but 
their strike it still on. 

Buenos Aires is a city of more than 
I.iflO.OOO inhabitants and normally reads 
thirty daily newspapers in many lan- 
guages. But since late in May, no news- 
papers have been printed in Buenos 
Aires and none have been sent in from 
other cities, so the population has gone 
back to pioneer days when they waited 
the arrival of sailing ships to learn what 
was going on elsewhere. 

Remarkable 'welfare 

Everyone who knows the big news- 
papers of the world knows La Prcnsa 
of Buenos Aires. Its proprietor, or 
"director general," as he is known there, 
is Ezcuuiel P. Paz. He is more than a 
newspaper owner. In the handsome 
building !.a Prensa inhabits, he main- 
tains also as part of the newspaper 
equipment, a medical surgery bureau, a 
chemical and agricultural bureau, a legal 
bureau, a meteorological observatory and 
such public welfare organizations and 
also "apartments for distinguished visi- 
tors." 

Men employed on Ij Prensa have 
lived in a golden age. All of them have 
been wards of the proprietor and his 
chief object in life, seemingly, has been 
to make them happy. So, for instance, 
during each evening, one of his aides 
(Continued on Past 38) 



A. B. C EXTRA 

The edition of Koito* & Ptra- 
lisher for June 19, will be a spe- 
cial number specializing the inter- 
est in the sixth annnal convention 
of the wide-spread membership 
of the Audit Bureau of Circula- 
tions, scheduled to be held at Chi- 
cago June 19 and 20. The matter 
will be of vital importance to all 
newspaper publishing and space- 
buying interests. 



Uigitize< 



)() ( 



(> 
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I. C. M. A. CONVENTION CONDEMNS 
WASTE IN CI RCULATIO N PRACTICES 

99 Per Cent of Members Vote Against "Returns" at Buffalo 
Meeting — Want to Cooperate with Port Office — 
"Business from the Shoulder* 



(•TAfr CT>*kB*KiKDB3ICC.) 

BUFFALO, N. Y., June 11. — If any thought lingers in the mind of news- 
paper publishers anywhere that there is the slightest possibility of a 
desire for the adoption of old-time methods of waste by any of the cir- 
culators of newspapers, the vote following a discussion on returns decided 
where members of the IntemationaK'irculation Managers Association, in 
. 1 >t annual convention in this city, stand on the question. Ninety-nine per 
. nt voted against returns and virtually pledged themselves to opposition to 
. v future adoption of the return privilege in any guise whatsoever. 

The spirit displayed in the action and the expression of opinions on 
, * score and the members desire to go on record before the newspapers of 
country have been the outstanding feature of the annual convention, 
• i ch comes to a close, with the election of officers and selection of the 1920 
i.ueting place, tomorrow afternoon. 

Extend Vote of Thanks to Editor & PublUher 

roads on accnunt of the war. necessitated 



President Joseph R. Taylor in hi* 
early remarks, said thai publicity for 
I. C. M. A. interests was very import- 
ant, and he appreciated the co-operation 
of Editor & Publishe*. The members 
unanimously voted approval of the 
President's remarks and extended a vote 
of thanks to this newspaper. 

One of the must important factors in 
the welfare of circulations is service to 
subscribers, depending upon the mail 
and express delivery, and J. D. Hardy, 
Chief Clerk. District No. 9. U. S Rait- 
way Mail Service, brought an encourag- 
ing message to the convention about it. 

Problems of the Railway Hail Service 

In an address, to which the closest at- 
tention was paid, Mr. Hardy said: 

J. D. Hardy, chief clerk of the U. S. 
Railway Mail Service at Harrisburg, 
Pa., presented a paper on the subject 
of "How to Reduce Complaints to a 
Minimum." 

"The relation of the Railway Mail 
Service to Circulation Managers of 
daily newspapers is thoroughly under- 
stood by every gentleman present" said 
Mr. Hardy. "The success or failure of 
a Circulation Manager can, in a meas- 
ure, be attributed to local conditions in 
the Post Office Department, especially 
the Railway Mail Service in the district 
in which the daily paper has its circula- 
tion. If you could understand the 
problem of the Railway Mail Service 
from our standpoint I am sure there 
would be a more concerted effort on the 
part of publishers to assist the Po6t 
Office Department in remedying the un- 
satisfactory conditions which exist and 
over which we have absolutely no con- 
trol. 

Freight Service of First I importance 

"During the past two or three years 
the Post Office Department has been 
severely crilkiied for alleged unsatis- 
factory service conditions, and consid- 
erable comment has been made 'upon 
the breaking down" of the service, and 
of the inefficient administration of the 
same, I feel that a frank explanation 
of some of the causes contributing to 
conditions complained of should be 
mentioned at this lime. 

"You gentlemen, possibly more than 
any other class of business men, were 
affected by these conditions as the ir- 
regular running of trains resulted in 
miseonncction and complaints of delayed 
receipt of papers, but with the improved 
weather conditions, transportation fa- 
cilities unfortunately did not improve 
as the increased demands on the rail- 



a most radical curtailment of passenger 



lice Department of the delay to their 
passenger trains on accuunt of the band- 
ling of large volumes of mail at im- 
portant j uni t ion points, and insisting 
upon the segregation of certain classes 
of mail matter frum fast passenger 
trains and the dispatch of the same 
upon solid mail or mail and express 
trains. One of the great Eastern rail- 
roads went so far as to demand of the 
Pusl Office Department, the withdrawal 
of practically all through mail service 
from passenger trains, and when such ac- 
tion was opposed by the Pusl Office De- 
partment they revised their train sched- 
ules so as to break through connections 
and therefore, forced the mail onto spe- 
cially scheduled mail trains, and when 
this action was not found practicable the 
railroads refused to hold fast passenger 
trains for the loading and unloading of 
mails, ordering trains to depart from 
stations without mails being loaded or 
unloaded, and a careful compilation of 
the number of such eases throughout 
the United States during a four-week 
period showed there to be three hun- 
dred and sixty-four such cases, in con- 
nection with which 230 pouches and 
17,147 sacks of mail were delayed until 




JAMES McKERNAN 
Presideni-elect of the I. C. M. A. 

train service in order to pruvidc suf- the arrival of subsequent trains which 
ricicnt equipment and trackage for the would accept these mails- 
more important freight service. Shortly "One of the heaviest arfd most im- 
after this nation-wide curtailment of portant mail trains of an Eastern sys- 
passenger train service the railroad com- I cm. having a heavy trans-continental 
panics, especially those in the East, be- connection, was lenglhened in schedule 
gan lo complain bitterly to the Post Of- three hours between New York and a 



central western point and a Correspond- 
ing time to farther western points. All 
transcontinental mail trains were 
lengthened, with a result that the sched- 
ule time of dispatch frum Boston to 
San Francisco was extended nearly 
three days. This action by the rail- 
road companies was taken, notwith- 
standing the fact, that the Government 
had taken over the operation of the rail- 
roads, and that the Post Office Depart- 
ment had vigorously protested such 
action. The matter of operating mail 
trains on time is of great concern to 
officials of ihc Railway Mail Service as 
our service is built upon the theory that 
heavy trunk line mail trains will make 
and maintain connections with side line 
trains at important junction points; and 
when a heavy through mail train runs 
so late as to miss these connections the 
office of every superintendent and chief 
clerk in the Railway Mail Service i» 
the recipient of complaints of delays to 
different-classes of mail. 

Belter Co-operation in- Future 
"At a recent conference in Washing- 
ton l>ctween supervisory officials of dif- 
ferent branches of the Post Office De- 
partment and representatives of the busi- 
ness organizations, a committee of three 
was appointed lo take up the matter of 
railroad schedules, with a view of pre- 
senting the matter to the Railroad Ad- 
ministration fur remedial action, and I 
have reason to believe that this com- 
mittee, which will consist of representa- 
tives of the Post Office Department and 
of large business interests, will have 
sufficient influence with the Railroad 
Administration to effect desired results. 
Many Kastcrn railroads arc contempla- 
ting the restoration of a great many of 
the local and through trains on their 
summer time tables which were with- 
drawn during the period of the war. 

The Department's Policy 

"The Post Office Department, for 
several yean past, has realized the 
necessity for making radical changes in 
the method of transportation of mails 
on account of the increased volume of 
the same and the desire for further 
expediting the delivery of first-class 
mail and daily papers. One of the first 
steps in that direction was the segre- 
gating of all second-class mail matter 
except daily papers from regular mail 
trains and the dispatch of the same 
as blue tag mails by freight from of- 
fice of publication to distant points 
where they were then reverted into the 
mails for delivery. This action tem- 
porarily caused genera] complaint from 
publishers, but the plan was so prac- 
ticable and has worked out so success- 
fully that I doubt whether the publishers 
would now desire to return to the 
former manner of handling their pub- 
lications. 

"This action on the part of the Post 
Office Department so relieved the con- 
ditions in railway post office cars as to 
permit of the entire effort of postal 
employes towards ihe proper distribu- 
tion of first-class mail and daily papers. 
How to Dispatch Papcn 

"In all of tlie larger cities the Post 
Office Department has prepared special 
schemes for use of publishers, showing 
the best possible dispatch of their papers 
to the different post office throughout 
the United States, indicating train num- 
bers and the time of departure, and at 
such points where the number of pub- 
lications and the volume of business was 
nnt sufficient to warrant tlie preparation 
of such schemes the department has 
arranged to have the publisher's galley 
list examined from time to time and 
keyed up for the best possible dispatch. 
Ninety-five per cent of all daily papers 
(Continued on Page 27) 
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DOYEN OF U. S. CORRESPONDENTS 
HONORED BY BRITISH PRESS 



Edward Price Bell of Chicago Daily News in London Given 
Tribute — "20 Year* Ambassador of Understanding 
Between Great Britain and United States.* 



By HutUT C. RlOnltT 

UinDOK IBItOI UI U|l<» 4 MM.I1HM 

London, May 12. 

EDWARD PRICE BELL was the recipient last week of a tribute banquet 
by his colleagues of the British press, anil the occasion was one of unique 
character, serving to show how deeply Mr. Bell had succeeded in pene- 
trating the affections of London friends and the high esteem in which the 
paper he represents so ably, the Chicago Daily News, is held in this country. 

Called "Ambassador oj f W< rstanding" 

Mr. Bell has put up a unique rec- Ambassador, hut he questioned whether 
cxd. For "20 years an ambassador of their guest could exercise a wider in- 
understanding between Great Britain 
and the United States" as it was aptly 
phrased, he is to-day the doyen of the 
distinguished band of American cor- 
respondent]! in London. 

He had no reputation beyond that 
of being a clever journalist when he 
rime to London twenty years ago. but 
he has made the British people his 
particular study, and distinguished him- 
self during the War, by furnishing his 
paper with a faithful and analytical 
series of reports upon the British na- 
tion and its leaders' attitude in the 
prosecution of the war, dealing with 
his subjects sympathetically, without 
bias, and with a keenness of judgment 
that won entire approval of all who 
had the privilege of reading his words. 

The Chicago Daily News itself has 
always been considered a great news- 
paper force lor good both in American 
journalism and in its support of inter- 
national cordiality, tn London it has 
always stood for the best in American 
journalism because it preferred sanity 
II sensation. 

A distinguished company was present 
to do him honor. J. L. Garvin, of 
the London Observer, presided, others 
of the gathering including Lord Burn- 
ham. Daily Telegraph; Sir Alfred 
Mond, MP.; Gordon Self ridge; R. 
Newton Crane, chairman, V. S. Navy 
League; Sir Harry Brittain. Empire 
Press Union; Robert Donald. F. W. 
Wile, formerly Daily Mail resident 
Berlin correspondent; Howard Cor- 
hrtt and Pomeroy Burton, of the 
Times : James Douglas, London Star ; 
and numerous others of the light and 
hading in London. 

Lord Burnham said that Mr. Bell was 
a great journalist. All great pressmen 
were great statesmen, and Mr. Bell 
therefore was a great statesman. All 
the troubles that had ever arisen be- 
Iwcen this country and America had 
been a matter of misunderstanding. 

Where there were common charac- 
teristics and the solid and indestruct- 
ible basis of mutual good will on which 
we had stood from the very beginning 
only proper interpretation was needed 
to ensure that all went well between 
us. Mr. Bell had told the Americans 
how to understand us, with all our 
idiosyncrasies, and taught them how to 
make the best of us. 

We wanted now to exploit the psy- 
chological moment that had come to 
os. and it was men like their guest 
who could do this with the skill of 
the trained journalist and the power 
of the sincere believer. He knew Mr. 
Bell sufficiently well to be sure that 
what he had done up to now he would 
continue to do. 

He seconded the suggestion that Mr- 
Bell might some day come here as 




Edwaid Pair* Bill 

fluenrr for good than he could at 
present. 

Mr. Bell said that during the twenty 
years he had cabled and posted some 
millions of words to American readers. 
He recalled with pleasure that in all 
these millions of words there had not 
been one to stir bitterness in any Amer- 
ican heart towards this motherland of 
the English-speaking rare. 

On the positive side, he had done 
everything he could to show what was 
excellent and powerful in this people, 
and he felt that while no one man in 
the world could do more than a little, 
perhaps something had been done by 
his mass of words to make the Amer- 
ican people understand better than they 
did the great people of Great Britain. 

"I wish to try to project on the 
screen of your imagination," Mr. Bell 
continued, "a picture of the world as 
I see it to-night. On the one hand is 
the domain of recurrent war. On the 
other is the domain of perpetual peace. 
Between these two domains is what I 
shall call the abyss of domestic 
civilization. 

"In this domain of war are all the 
peoples of the world; they are crowded 
very close to the abyss. The domain of 
peace is uninhabited, <un flooded, full 
of immense promise and happiness to 
the human race. 

"Across the abyss which is the cen- 
tral feature of my picture, the best 
brains and the most powerful hands of 



the world are engaged in constructing 
a bridge, the most ambitious attempt 
in political engineering that history has 
known. 

"It is a shadowy thing yet. But when 
I went to witness the surrender of the 
German fleet I remember that I looked 
at the great bridge across the Firth of 
Forth, and when I first saw it in dim 
tight I thought it might slip away at 
any moment. The next day, however, 
after seeing a marvelous maritime spec- 
tacle, I again saw the bridge in clear 
air and sunlight. I watched two trains 
rushing across it in opposite directions, 
ami I could not observe the slightest 
tremor in the whole gigantic structure. 
I hope and believe the great piece of 
political engineering of which I have 
spoken may some day not be clouded, 
but may be a solid thing — so solid 
that it will support the migration of the 
world from the domain of recurrent 
war to the beautiful domain of per- 
petual peace. 

Basis of Peace 

'This i>, a time in the history of the 
world when the man in the street has 
come in off the street. He has come 
into the council chambers of the world, 
and lias laid his powerful hands on 
tin- wheel of national and international 
affairs. As a very humble representa- 
tive of the people I would like to say 
1 ng to the statesmen and pub- 
licists and journalists and peoples of 
Britain and America. 

"I would like to say to them that 
there i- one primary inscrutable and im- 
k principle to which the) should 
cling at all times, and it is this, that 
in no circumstances whatever shall 
there l>e any quarrel between these two 
"peoples. The great suspension bridge 
that the world is doing its utmost to 
' ii d irom the best material that can 
be provided must rest on two piers. 
I speak with the utmost possible respect 
W people of the worjd, but one of 
those piers is the land power, sea 
[•owir intellectual and moral power of 
Great Itritain and the British Empire, 
and the other is the same power of 
the American Republic" 

Another tribute to the high position 
gained by Edward Price Bell in British 
journalistic circles is the fact that the 
Sunday Observer devoted a whole col- 
umn to an interview with Mr. Bell, 
telling the story of his search for truth 
in news. This is Mr. Bell's story; 

'My career here (in London) dates 
from February, 1900 I came into this 
city at that time an utter stranger. I 
did not know a living soul in the place. 
I started out to try to get into touch 
with news sources, and my career here 
has been an unceasing Tight to get the 
news and to penetrate the mind* of 
persons who arc doing the really vital 
things. 

"During the war we made very con- 
siderable progress in overcoming offi- 
cial reticence. We broke down bar- 
riers to a very considerable extent. 
American correspondents, especially 
during the later years of the war, were 
taken quite freely into the confidence of 
public men, and as a result we were 
able to give to American readers, if not 
a complete at any rate a very vivid 
idea of some of the very great things 
that were being done by the British 
people in the war. 

"I think that this work did more than 
anything to counteract the pro-German 
agitation in the United Slates. 

"I am hopeful that the barriers which 
have thus been broken down will never 
be put up again against American jour- 
nalists. 

"In all oar experiences during the 
(Conliimei on Page 34) 



BIG CROWD EXPECTED 
AT A. B. C. MEETING 



Fifth Annual Convention Opens at Chi- 
cago, June 19, with Divisional Meet- 
ings— General Session and Din- 
ner on Following Day 



Chicago. June II.— All is in readiness 
for the sixth annual convention and 
its fifth anniversary of the foundation 
of the Audit Bureau of Circulations, to 
be held at La Salle Hotel lune 19 and 
20. 

June 19th will be devoted to Division- 
al Committee meetings. The conven- 
tion will open at 10 a. m.. June 20th. 
The annual dinner that evening will be a 
sumptuous affair. 

Every convention of the bureau has 
been increasingly important to advertis- 
ers, advertising agents and pubUshers, 
but this meeting will be perhaps the 
most important in its history. The 
bureau has made steady progress in the 
past five years. Through the devotion 
of leaders in the advertising and publish- 
ing world, a great institution has been 
established. 

Among the most important topics to 
be considered is the revised by-laws. 
These revisions are the result of sis 
months' work of legal advisers, the of- 
ficers and the Board of Directors. They 
have been endorsed by a majority vole 
of Class A members, in accordance with 
the requirements of the existing by-laws, 
and will now be placed before the mem- 
bership for ratification. 

These new by-laws, if adapted by the 
convention, will establish the principles 
on which the bureau will operate in the 
future. The changes are not serious 
and are believed to be an improvement. 

The present members of the Board of 
Directors whose terms expire at this 
meeting, and who will be reappointed 
or whose successors will be named, arc : 

Adx'rrtiim — 

Mr George W. Cuahinf. 

Ilmtann Motor Or Comrwiir, Detroit. 
Mich 
Mr. W. Uushlm. 

Armour and Carman;. Chiraao. III. 
Mr. F. R. I>i\i». 

'"x"y Kl "'" f company, Trhuiamb. 

Mr. K II. Squiei. 
PajM Brewing Ciirajiany, Milwaukee, 

Mr. 1."b. Jones. 

ifTV ^' Kl * lt Company, Rochratsr, 
Mr It! II Bramble. 
Canadian Chewing llua Company. LliL, 
Toronto, Can. 
Adt /etui*-* Artnlt 

Mr .V W F.mksoa. 
Ujl Krkkioo Company. New York, 

Mr I*. V. Troup. 
, ^. }-"'* "" s Tnomaa, Chimin (one year). 
.S'earjpsa/rr — 

Mr. W. A. Strong. 

The t>.ily Newa. Chicago. III. 
Matmeimr 

Mr. f. W, Stone, 
The American Review of Reviews. New 
Vork. Iff, Y. 
Form foprr— 

Mr. WUkam A. Wkitaey. 
The n>clpa Publiahnrr Company. SprUf- 
neM, Haas. 
Btrnrsrii PoMVafion — 
Mr. K. K. Ska sr. 

Power Plant Kngineerirx, Chicago, tlL 

A large attendance is expected at the 
convention. 

No proxies will be recorded after the 
opening at 10 a. m. Friday. 



Manchester Greets America 

The New York Times on Wednesday 
carried a two-page advertisement of 
Manchester, Rngland, setting forth the 
great commercial importance of the 
Manches'er Slip Canal and bearing 
greeting from the business men of that 
city to Americans. This advertisement 
is epochal, indicating the advent of in- 
ternational advertising of the kind fore- 
shadowed in the recent International 
Number of Finn* ft Pint isnra. 

LJigiTiz eo^TjOOglc 
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N. Y. WORLD'S NOTABLE FEAT UN 
PRINTING O CEAN-FLIG HT STORIES 

Had to Overcome Many Obstacles to Contract With Navy Officer 
Flyers and Succeeded — Accounts Otherwise Might 
Never Have Been Made Public 



journalistic work went to the writer? 
themselves, although the artirles wire 
syndicated through the World. The 
provision that the aviators should reap 
the tinanrial reward of their stories 
was written into the contracts l>y the 
U orld. 



TEXANS TESTIFY FOR 
CHICAGO TRIBUNE 



ONE of the really notable journalistic achievements of recent years was 
that of the New York World in obtaining from the commanders of the 
Navy's three transatlantic seaplanes. Commander John H. Towers, 
Lieut.-Commander Albert Gushing Read, and Lieut-Commander Patrick N. 
L. Bellinger, their own stories of the flights. 

Quite apart from their supreme news interest, the narratives are of im- 
mense historic value and threw highly valuable light on problems of aerial 
navigation encountered in these record-breaking cruises which, but for the 
World's enterprise in eliciting the accounts, in all likelihood never would 
have reached the public. 

World Had to Overcome Many Obstacles 

There were many reasons for doubt- 
ing, before the attempt was made, that 
any measure of success would crown an 
effort to induce the three commanders 
to turn reporters for any single news- 
paper. For weeks 1>efore the take-off 
from Rockaway the Navy !>ep»rtment 
had laid obstacles in the paths of the 
newspaper men assigned to follow prep- 
arations for the flight. 

It seemed as if a decision had been 
reached to adhere to a policy of secrecy 
until the flight had either been ne- 
gotiated or had failed. In addition, the 
three commanders are Annapolis men, 
and it was impossible at any moment to 
entertain a hope that they would risk 
sending a story to a newspaper without 
full and complete permission from their 
superiors. 

Contracts Finally Closed 

Nevertheless, undeterred by these con- 
siderations, the World set out to ac- 
complish the great journalistic beat and. 
as everybody knows now, was success- 
ful. Until a few days before the actual 
start from Rockaway Naval Air Station, 
Commander Towers was the only officer 
whose name was officially identified 
with the flight plans, and it was by no 
means certain that he would be aboard 
one of the flying boats. 

Nevertheless, before the personnel of 
the crews was formally announced the 
World had entered into contracts with 
both Commander Towers and Lieut.- 
Commander Bellinger to furnish ac- 
counts of the flight, thereby exhibiting 
the prescience which had enabled that 
newspaper to publish the names of five 
out jf the six pilots several days hefore 
W tit ngion permitted release of the 
nai. rs. 

W en that announcement came it re- 
vea.i.: that the World was covered on 
two of the three planes, and in both 
by the commanders, the men best fitted 
to furnish the sort of stories wanted, 
l>erause their positions demanded fa- 
miliarity with every detail of the cruises. 
I. ieut. -Commander Read, skipper of the 
NC-4, was as yet unsigned. The dif- 
ferent possibilities of the situation in- 
cluded that all planes might get across, 
that all might fail, or that any one or 
two would succeed- 

Every Eventuality Assured 

The contract with Commander Read, 
which was entered into without delay 
after the official announcement of his 
selection, gave absolute insurance that 
every angle and every eventuality of 
the flight would be adequately covered. 
The management of the World could 
then rest in easy confidence that not only 
would no other newspaper have better 
stories, but that none could have any 
equalling its own in authority. 



The outcome of these far-sighted ar- 
rangement > has already been adequately 
emphasized by the quality of their re- 
turns. The stories, sent lark while 
they were still news and printed in 
installments in the World, fnrmed in 
their entirety such an adventure ro- 
mance of air and sea as had never be- 
fore seen the light of print. They 
transcended infinitely in both interest 
and value the reports of trained news- 
paper men following the flight because 
they were the actual experiences and 
■ liver. al:i m- ot pa-to-pants h r'lr grrat 
adventure, set down while those ob- 
servations and expenences were fresh 
in memory. 

They touched on innumerable phases 
of the flights newspaper writers would 
not have thought of asking about, 

Read's Story Will Live Long 

Lieut.-Commander Read's narrative 
of the successful flight pi the NC-4 
was of particular interest by reason 
of its fulness and comprehension of 
what the public wanted to know. His 
straightforward fact story will live many 
a day without a rival. 

Read's complete story was told in 
five articles, totaling altogether about 
12,000 words. Characteristically, his 
first came from the Azores, after be had 
successfully concluded the most difficult 
part of the task assigned him. 

It told of the flight from Trepassey 
to Horta. Not until later did he re- 
late the discouraging experiences of the 
NC-4 on the first leg of the cruise, 
when, storm-bound at Chatham, Mass, 
it looked as if the other planes would 
leave Newfoundland before Read's ship 
could reach there. His well rounded 
narrative concluded with a description 
of the flight to Plymouth, England, and 
observations of great value hased on the 
experiences the writer underwent. 

The Flight, Step by Step 

Towers and Bellinger each contributed 
three articles to the history of the flight, 
following it step by step. Although 
both met with wreck, they lived up to 
their agreements to tell their stories, 
and their straightforward, vivid accounts 
of misadventure in tog near the Azores 
- will live as permanent contributions to 
the history of aviation. 

The total word count of the printed 
stories- upward of 20,000 — convey an 
idea of the "never mind the expense" 
spirit of the World in obtaining these 
great features. The cable companies did 
their bit. straining every nerve to ex- 
pedite the dispatches in the face of great 
difficulties by reason of pressure of 
other business. 

In this connection it is of interest to 
note that all of the proceeds of their 



MADE WAR MATERIAL — THEN 
USED IT AS AVIATOR IN 
OVERSEAS SERVICE 




R. E. Mtuxs 



Everyone recalls the featuring of the 
Hamilton watch as the "railroad time- 
keeper of America" in the early years 
of the advertising of the Hamilton 
Watch Company of Ijmcastcr, Pa . and 
it is interesting to know that many of 
the most forceful pieces of this kind of 
copy were written 
by Robert E. Mil- 
ler, the present ad- 
vertising manager, 
when he was a 
"green hand" at 
advertising and 
just out of college. 

When the world 
war started, Mr. 
Miller was secre- 
tary and general 
manager of the 
Hamilton Corpo- 
ration, a subsidiary 
of the Hamilton Watch Company, organ- 
ized for the purpose of constructing 
time, speed, and distance measuring in- 
struments. 

Mnch of the material turned out by 
the new corporation was turned over to 
the War and Navy Departments of the 
Government and finally Mr. Miller de- 
cided that instead of merely manufac- 
turing snrh instruments for the Govern- 
ment, he would use them, himself, in 
GwtflMMM service. Set he voluntarily 
enlisted in the aviation service as a 
private in June. 1918. 

Upon graduation at an aviation school, 
he rereived a lieutenant's commission, 
Went jixjsceks at an aviation camp in 
Texas, and went overseas where he was 
in service lor six months in France 
in the A. E. F. Now he has returned 
to civil life and his duties in connec- 
tion with the Hamilton Watch Company 
and the Hamilton Corporation. 

He is 27 years old, is married, and 
has a son. 



ONE DAILY LEFT IN MARSHALL 



Evening Chronicle Absorbs Newt-States- 
man — Ham & Son, Publishers 

Maishall. Mich., June 11.— -The 
Evening Chronicle has absorbed the 
News-Statesman, the latter being dis- 
continued June 14, leaving the Chron- 
icle the only paper in the field. Six 
years ago there were three dailies and 
three weeklies. The Evening Chronicle 
has just ordered new equipment. H. 
D. Lansing and D. W. Knickerbocker 
were publishers of the News-States- 
man until the death of the latter a 
month ago. The Chronicle is published 
by J. M. Moses & Son. The Chronicle 
will be represented in the east by 
Payne, Burns & Smith, Inc., and in the 
west by G. l.ogan Payne Co. 



N. Y. Globe Opens Chicago Office 

The New York Globe has decided to 
open an office in ( hicagn, in charge of 
John Hunter, to icpresent the paper 
direct in the matter of foreign adver- 
tising. Richard S. Wood has been placed 
in charge of foreign advertising in the 
territory east of Buffalo and Pittsburgh, 
at the same time retaining charge of 
the Globe's food department. 



Testimony for Defence in Ford Libel 
Suit Shows Reign of Terror Along 
Rio Grande at Tints Editorial 
Wat Printed 



The presentation of the direct tes- 
timony of the plaintiff in the libel 
suit of Henry Ford against the Chi- 
cago Tribune, at Mt. Clemens, Mich., 
was completed June 5, and witnesses 
fur the defense were called on June 6. 

Counsel for Mr. Ford made an ef- 
fort to substantiate charges of bias 
on the part of the Tribune because of 
private interests and "pro-German 
leanings." Mr. Ford's embarkation in 
the tractor business was assigned as 
a reason for hostility to him on the 
part of the International Harvester 
Company. After hearing testimony 
along this line. Judge Tucker ruled 
that the relationship of the McCor- 
micks of the Harvester Company and 
the McCormicks of the Tribune was 
so remote that it gave only dubious 
indications of having affected the pol- 
icy of the newspaper. 

Attorney Weymouth Kirkland, for 
the Tribune, stated that the witnesses 
called from their homes on the Texas 
border would be first heard, as they 
had made great sacrifices to be pres- 
ent at the trial. He announced that 
a serial story would he unfolded by 
these witnesses, showing a state of 
terror all along the border at the time 
the Tribune was urging the protection 
of our citizens by armed intervention 
To Admit Border Testimony 

Judge Tucker having ruled that the 
defense might introduce testimony to 
show actual conditions along the bor- 
der, leaving it incumbent upon the 
Tribune to show that the writer of the 
famous editorial had such knowledge 
in a general way at the time the edi- 
torial was written, the border wit- 
nesses were called to the stand at the 
Friday session. The first of these 
witnesses was Mrs. Austin, of Sebas- 
tian, Texas, whose husband and son 
were killed by Mexican raiders on 
their ranch, thirty miles north of the 
Rio Grande, on August 6. 1915. 

Other bdrdcr witnesses who have 
been heard have related stories of ter- 
rorism, involving killings of our citi- 
zens by bands of Mexican bandits, and 
of plans for the invasion of the United 
States by the Villistas, It was pro- 
posed to retake Texas, New Mexico 
and Arizona. Papers and maps had 
been raptured and turned over to our 
military authorities, and steps taken 
by them to frustrate raids. 

German guns and munitions, seized 
from Mexicans, were shown in the 
court. The Tribune attorneys eon- 
tend that these atrocities forming so 
black a chapter of American history, 
could have been avoided had troops 
been sent to the border in time to 
control the situation. They contend 
also that Mr. Ford worked to prevent 
troops being sent. 

At the Tuesday session, Norman 
Walker, for twelve years an El Paso 
newspaper man and since 1916 Associ- 
ated Press correspondent at El Paso, 
narrated his experiences and observa- 
tions of border condit'ons. He told 
of the killing of many El Paso people 
by stray bullets at the time Villa cap- 
lured Juarez from the Federals. Many 
families removed from the city, which 
was a danger zone, and business 
houses were put in a state of armed 
defense against the possibilities of 
raids. 
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ROY W. HOWARD TELLS HOW NEWS 
OF AMERICA IS RELISH ED ABROAD 

United Press Executive Saw Desolation in Germany — France 
and England Are Rapidly Reconstructing — Proper Exchange 
of Press Intelligence Basic Aid to World Understanding 

T-) ETURNING from a three months' European business trip, Roy W. 
Jtf Howard, chief executive of the United Press Associations, tells Editor 
* & Publisher that the appeti e abroad for American news has tre- 
mendously increased and that there is every evidence that American importa- 
tion of foreign news will continue in the present vast volume after the sign- 
ing of the peace treaty. 

JVesp* at an Aid to International Peace 



ALLISON JOINS RECORD 
IN FORT WORTH 



Popular Southerner Resigns as Publisher 
of Nashville Tenneuoan & American 
to Become Vice-President «nd 
Manager of Texas Newspaper 



joined the National Stockman and 
Farmer at Pittsburg, where he re- 
mained until Nov. 1, 1911, when he 
joined the Nashville Tenncsseean and 
American and rose rapidly. 



"The intimate relationship of the 
Allies during the war and the conspic- 
uous part played by America in the 
struggle has created a popular interest 
in press intelligence on both sides of 
the Atlantic which shows no sign of 
abatement and if cultivated properly by 
the established news agencies and the 
newspapers will mean much to give 
enduring stability to the permanent 
peace movement," he said. "The cables 
are overtaxed and there is a strong de- 
mand for the partial use of Government 
wireless to relieve the congestion. 

Expanding Sonde* 

"The ground work has been laid for 
an understanding among peoples of all 
nations which is indispensable to the 
success of international good will, no 
matter what form covenants to perpet- 
uate peace may take. Broadly speaking, 
I believe it is true that the future service 
of the world press as a fundamental 
requirement of world understanding, is 
recognized generally by newspaper men, 
bat it does not yet seem to have taken 
strong hold with many of the leaders 
r<f governments, It is a fact, however, 
!ht the war has given the diplomatic 
world a new vision of the power of the 
press in all international relations. The 
most immediate response to this 
knowledge is the activity of several of 
the nations to venture into the realm of 
press agentry, with paid representatives 
issuing propaganda in various forms t)f 
publicity. 

"The United Press is making im- 
portant extensions to its European 
•ervire. Rather than decreasing per- 
sonnel we have enlarged the foieign 
<tntT, in instances doubling the furccs 
United Press dispatches are now ap- 
pearing regularly in newspapers of 
England and France and this foreign 
use of our service promises to progress 
rapidly, blazing the trail for American- 
produced news in F.urope. much as the 
Vnitcd Press opened the way for this 
product in South America three years 
ago 

Miseries of Germany 

"While abruad I visited Germany, 
England and France. Life seems very 
desolate in Germany. The principal 
streets of Berlin, once so gay and 
reckless, now seem as listless and 
deserted as Broadway of an early Sun- 
day morning. Women and children 
show the war strain that existed at 
home. They look thin, often emaciated, 
and their soberness speaks volumes. 
Militarism is most certainly crushed in 
'iermany. Once the animating spirit of 
all classes of people, it is now a thing 
despised. You seen a German soldier 
slouching on his gun, his cap pulled 
down over his eyes, his uniform shape- 
less, puffing a cigarette. Discipline, 
once his god. has gone out of him. and 
no one minds. 

"Insofar as Government exists, its 
personnel is made up chiefly of rem- 



nants nt the Kaiser's old bureaucrats, 
trying to feign a new philosophy, trying 
to explain away the dealings of fate, 
trying to conceal their true motives 
till the present hurricane of national 
disappointment, shame and regret has 
swept by. Germans of intelligence and 
affairs with whom I talked seemed to 
feel that the next phase of Government 
would come through action by the mod- 
crate Socialists. I found that capitalists 
were not averse to a real test of Gov- 
ernment by these muderates. whose ob- 
jects are more national than interna- 
tional and whose scheme is constructive 
rather than one tending in any way to 
the bitter radicalism sweeping from the 
north. But the future of Germany is 
not to !>c predicted by any man. On 
every hand there one finds the opinion 
that the terms of the peace treaty, if 
accepted, will leave Germany impotent 
and futile through two generations at 
least. 

"Industry, except agriculture, is 
prostrate. One sees great manufacturing 
plants idle and abandoned. To sustain 
Hfe the people are in the fields raising 
crops. 

French and EngHah Press 

"France is reconstructing somewhat 
slowly, but the determination of the peo- 
ple to re-establish their fortunes and 
rebuild their country seems fixed. The 
newspapers appear to be making head- 
way, gradually increasing in size and, 
in general, overcoming the retreachinent 
and cmbarrasments of war times. Life 
goes on in Paris much as usual The 
center of all interest lies in the peace 
conference The political elements arc 
feverish, and great developments ar>- 
looked for after the signing of the 
treaty. 

"In England I was interested in the 
rapid growth in importance and popu- 
larity of the evening newspapers. They 
have gained ascendancy in circulation, 
and they arc in many ways the more 
enterprising and progressive of the 
newspapers. England is reaching out 
for trade. She is greatly in need of 
raw materials. Her transformation to 
the terms of peace has l>een rapid. The 
people appear anxious to clear ihiir 
minds of memories of war tragedies 
ami resume normal thought and ael'on " 



Press Is Untouched By the 
Strike of Kevmen 



[SrZCIAt COtlK3WKIIK»Ct J 

Fotrr Wo»TH. Tex_, June 11. — James 
H. Allison, publisher of the Nashville 
Tcnnesseean and American and vice- 
president of the Southern Newspaper 
Publishers' Association, has come to 
Forth Worth as vice-president and gen- 
eral manager of the Fort Worth 
Record. 

Mr. Allison is one of the best-known 
newspapermen of the South. Two 



ft* 
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Leased Wire Operators Not Involved and 
Special Service Seem* Normal 
During First Day 



The nation-wide strike of telegraph 
operators, which began yesterday, 
caused no interruption of news service, 
so far as could be learned, in any part 
of the country. The Western Union, 
the Postal Telegraph Company, and the 
American Telegraph and Telephone 
Company, and a number of small tele- 
graph companies all accepted messages 
and delivered them promptly without 
marking them "subject to delay," and 
if newspaper editors had not read their 
own papers, they would not have known 
twenty-four hours after the strike had 
begun that a strike was on. 

Western Union officials said that only 
a few of their operators were members 
of the Commercial Telegraphers' Union 
of America and that business over their 
lines would not be materially affected. 
Issues involved in the strike include the 
right to organize and bargain collec- 
tively, wages and working conditions. 
Leased wire operators are not involved 
in the strike, but President Konenkamp, 
of the Union, said they might be called 
out to enforce the demands made by 
the commercial men. 



Preparing for Canadian Loan 

Ottawa. Ont., June 10. — Canadian 
newspapers are lscgiltmng to line things 
up for the coming Peace Loan dota- 
tion, which will he made in the autumn. 
Each of the previous Government loans 
exceeded its predecessor in advertising 
lineage, and it is expected that the next 
one will sel up a new high record. 

Columbia Honors E P. Mitchell 

Edward Page Mitchell, editor-in-chief 
of the New York Sun, has lieen honored 
by Columbia University with the degree 
of Lilt D. 



Jamis H, Allison. 

years ago the publishers of the Fort 
Worth Record were seeking a man to 
put the paper on its feet. A proposal 
was made to Mr. Allison. He de- 
clined, and said that the man for the 
job was W. H. Bagley. Mr. Bagley's 
services were secured. Today the 
Record is a financial success: Mr. Bag- 
ley owns all of the stock in it. and 
Mr. Allison now comes in as his part- 
ner, the understanding here being that 
he i9 to take up one-third ownership 

Comes as Partner 

"Jim Allison is coming here as my 
partner," said Mr. Kaglcy. "He is 
among the noblest of men, and there 
is no more capable newspaper execu- 
tive in this country. Fort Worth, 
growing by leap* and bounds, offers 
h : m an excellent <>ppnnu->ity. and he 
will make his service felt for this com- 
munity. The Record has made a not- 
able business gain during the past 
year, something over 100 per cent in 
advertising. Texas is booming as 
never before. " 

In a public announcement. Mr. Bag- 
ley bespoke for his associate "the 
same kindly consideration and gener- 
ous co-operation that has been shown 
me by the people of Fort Worth and 
Texas " 

Mr. Allison is a native of Ohio. At 
the age of 12 he was selling papers on 
the stcris of CdiC'Inis A few years 
later be held a resoonsihlc position in 
the office of the Columbus Dispatch 
He became superintendent if news- 
boys, and was laler iriven a place in 
the circulation department. Then 
followed the transfer to the reporto- 
rial department, which did not appeal 
to him. and he returned to the busi- 
ness office of the Dispatch. He then 



CANADIAN EDITORS KNICHTF.D 

Generals Morrison and Watson Win 
Honor for War Service* 

Montreal, June II. — Another Cana- 
dian newspaperman, in the person of 
Gen. E. W. B. Morrison, has been 
knighted as a result of the services 
rendered during the war. Sir E W. B. 
Morrison, who went overseas with the 
first Canadian Contingent in 1914, had 
been editor of the Ottawa Citizen. 
He went over as a Colonel, won pro- 
motion and decorations and ended up 
by being in charge of all the Canadian 
artillery. General Morrison also 
served through the South African 
War. where he won medals and pro- 
motion. He is the second Canadian 
newspaper man to be knighted be- 
cause of his war work: a few days 
ago. General Watson, of the Quebec 
Chronicle, was made Sir David. 



BIC BOOM IN AUSTRALIA 

T. H. Grosier Here to Buy Machinery 
to Meet llrtnands 

Among the many foreign newspaper- 
men who were in Ne« York this week, 
many in quest of machinery and equip- 
ment supplies, was Thomas H. Grozicr. 
the mechanical superintendent of the 
Sydney Morning Herald, of Sydney. 
Australia, lie reported a tremendous 
business revival in Australia, with re- 
markable prosperity among the news- 
papers. Advertising, he said, was boom- 
ing there on about the samr scale as in 
-he United States. Mr. Gro/ier was in 
the United States to negotiate for the 
purrhasc of additional presses for hil 
ureal newspaper. 

Snnday Telezrom Five Cent- 

The New York Sunday 1'. cuing 
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JOURNALISM IS TORCH OF PROGRESS 
IN PAN-AMERICANISM 



Herbert Houston Urges Formation of Committee Representing 
Each Country to Sump Out Propaganda Inimical to Demo- 
-Praises IJ. S. News Services 



Washington, June 6. — The importance of the unrestricted interchange 
of news and views and of the correct understanding and use of adver- 
tising in the future relations between North and South Americas was 
a subject in the forefront of the program of discussion* at the Pan-American 
Commercial Congress, which closed here yesterday. In particular the address 
of Her!>ert S. Houston of New York stressed the necessity for better press 
and advertising understanding. 

He proposed that a committee of journalists, to be made up of two 
from each country representing the I'an-Amcrican Union, be appointed by 
the Congress, to be known as the Vigilance Committee on Democratic In- 
formation, and to serve under the general direction of the Pan-American 
Union U an agency to detect and to reveal any propaganda that is a 
menace to democratic institutions and to the peace and prosperity of the 
republics of North and South America." 

Giving Far Greater Breadth of Krunt ledge 

1 hiring his address, entitled "Pan- <-on has been that opinion has not been 
American Journalism as the Torch oi 4a»e<l on full and accurate knowledge. 
ProgreMr* Mr. Houston said: Happily this is fast being corrected 

"The Pan-American press as the through the cable and special news scrv- 
great torch of news has recently had ices to which reference has licet) made, 
its light vastly increased by the en- "And it »ill be still further corrected 
lerprisc of the Associated Press and the if insidious propaganda can be checked 
L'nited Press, in enlarging their news through a strong committee of journal- 
ists operating under the general guid- 
ance of the Pan-American L'nion. That 
is a means right at hand that can turn 
un such propaganda a 'pitiless publicity." 
both through the torch of news and the 



serv ice between the continents, 

'The importance of this enlarged 
service is incalculable It means bet- 
ter understanding and greater friend- 
ship. The light bearers who have 
brought this to pass Melville Stone of torch of opinion 
the Associated Press and Roy Howard "In the three-fold power to give 
of the United Press, deserve not merely to each other, it is essential that 
unstinted thanks, but substantial and and opinion be sufficiently romprehen 
generous financial support, for they are sive to present a well-balanced and ac 
building for Pan-American good will 



: light. 



the only foundation on which it can 
survive and grow — that of a common 
understanding. 

Praise, -f. P." and "A. P." 



curate picture of the spirit, the artivitirs 
ind the whole broad life of the people 
dwelling in them. Otherwise the pic • 
lure is incomplete and. however accurate 
it may be in sonae respects, the tota. 
impression will lack proportion and 
"It is now possible, for the first time, focus. 
10 weave between these republics those Advertising Important 

bonds of knowledge that are sure to be- 
come the bonds of peace and enduring "'" interpreting these two continents 
friendship. through news, opinion and advertising. 

"In this country great journals like thi " ! J ,he °( ' h,s address, there 

the New York Sun. the New York remain, to be considered the luminous 
Herald, the ITtiladclphia Public Ledger quality of the torch of advertising, 
have opened social sections for the ln bo,l > North 1,ld huu,h America, 
presentation of news and feature article* ,he P ower "' advertising has come to 



on the Latin- American Republics. 

"These more elaborate articles, sup- 
plementing the news that is Cuming 
daily by cable, arc giving to this coun- 
try a greater breadth of knowledge of 
the interests, the hopes, the progress 
of Latin America than wc have ever 
had before. And the journals of South 
America and of Cuba arc even more 
enterprising, for they arc matching uitr 
journal, by giving even more attention 
to Xonh American news than we give 
to Smith American, and ihey al-o carry- 
on ill this country and in Kurope educa- 
tional campaigns in regatd to their re- 
spective countries. 

Opinion Hampered in Past 

"It is oiten invidious to mention 



he one of the molt potent forces in busi- 
ness. It is being studied and analyzed 
as never before, to the end that it may 
perform with the greatest economy and 
efficiency the work it has to do in the 
world. 

"And a number of deductions from 
experience have liecn crystallized into 
sound practice. For example, it is gen- 
erally agreed that advertising, like atl 
business, must rest on confidence, and 
that, therefore, it must be guided and 
governed by truth. A great international 
advertising organization has taken form 
in recent years, called the Associated 
Advertising Clubs of the World, and t!ir 
one word, Truth, is its motto and 
symbol. 

[a this country' it ha. been rcspon- 



namr., where so many are deserving sible for placing honest advertising laws 
of praise, but the work being done by on the statute books of 35 slate.. 



the Journal de Commercio of Rio dc 
Janeiro, by 1-a Nacion and I -a Prensa 
of Ituenos Aires, by El Mercurio of 
S .i l • i.iu ,n, d v II M unci. > . .r I lav ana 
i. deserving of particular notice. 



it has done much to standardize ad- 
vertising practice. 

"For one thing, the journalist, of 
l-atin America will learn how* seriously 
the publishers and business men in this 



This recent and great growth in the .-century look upon advertising and how 

jealously they guard its good name. In 
this connection it would inrreasc both 
friendship and trade between the con- 
tinents if the few export manufacturers 
in the l'nited States who are careless 



amount of new » circ ulating Ulween the 
■ cc it-netUs has given t're-h importance 
to the second distinctive service of the 
press, that of Ixiug a torch of opinion. 
In times past ibis lorcb has not always 



their own. should be made 
publishers so that they might he 
advertising spare in which they could 
offer their goods for .ale. 

"The torch of advertising should be 
lighted with truth, and the publishers of 
Pan-America owe it to themselves, to 
their reatlers and to their countries to 
see to it that this is done." 

Frank H, Nnyes, pre.ident of the 
Associated Press. told the- Pan- 
American Conference to-day tnc ex- 
change of "true utigarhlcd and unbiased 
news" lictwccn the North and South 
American continents, now being brought 
about by the membership of South 
American newspapers in the organi- 
sation, would be "more etfectual in 
cultivating and maintaining the re- 
lation, of friendship and atfection that 
should exist between the two contin- 
ents of this hemisphere than all propa- 
ganda that could be fed out by all the 
publicity agents that could 1* put to 
work. 

Making People Know Each Other 

"We are making peoples know each 
other, know each other's habits, know 
each other's likes and dislike*, virtues 
and foible.," 

A pledge that no expense would be 
spared to create a cable service be- 
tween the United States, Central and 
South America that would be the cr-ual 
of any in the world was made by John 
L. Merrill, president of the All- America 
Cables. Mr Merrill said that hi. com- 
pany had dedicated to the services of the 
three Americas 20,000 miles of cables 
and land lines and that extensions now 
under way or planned would bring the 
total to 30.000. 

The first extension tu he completed 
will be to Uruguay and Brazil. Later 
one cahle will be run trom Rio de 
Janeiro northward. 

A. C. Pearson of the l>ry Goods 
Economist, president of the Associated 
Business Paper.. Inc., New York, was 
a speaker ujion "How the Business 
Press Serves Industry." lie said in part : 

"The success of the trade between 
our respective countries will depend on 
the knowledge we have of the markets 
and the requirement, of our customers, 
wherever they may be This informa- 
tion can he obtained primarily by the 
business press and there i» every indi- 
cation that these publications are 
thoroughly alive to the responsibility 
which they owe their industry as well 



-la strong, clear light. And the rca- !>oth of their country's reputation and 



MAY START DAILY TRADE PAPER 

Said to Be Planned in Chicago for 
Clothing Industry 

Chicago. June 10. — It is reported that 
a group of manufacturers in the wom- 
en's and children', ready-to-wear cloth- 
ing field are about to start a daily trade 
newspaper, to run 12 pages or more, 
edited under the supervision of a special 
publication board Mote than $40.(100 is 
said already to have Iccen pledged toward 
financing the paper, which prolably will 
lie published here, although some of the 
principal backer* are New York men. 
Hitherto the only daily newspaper in 
this field has been Women". Wear, of 
New York city. 

Picturing Tun. ma of Old 

"Turning Back Life's Page, for 
Tacomans" is the title of a feature on 
the Taeoma Ledger which is now start 
ing on it. third month. Pictures of 
Tacomans, laken in their youth, are re- 
produced, accompanied by a few lines 
telling of their ambitions at that time 
This feature has created such interest 
that each day's mail brings forth some 
picture of a Tacoman, taken from 30 to 
JO years ago. 



JOHN C COOK APPOINTED 
MANAGER JOURNAL OF 
COMMERCE. 



The position of business manager of 
the New York Journal of Commerce, left 
vacant by the recent death of Edward 
Pay<«n Call, has l>cen tilled by the ap- 
pointment of John C. Cook, who as- 
sumed his new ditties June 9. Since last 
November. Mr Cook had been in charge 




John- C. Cook 



ing for the New York 
Telegram and Paris 



of foreign advertii 
Herald. Evening 
Herald. 

Mr. Cook has licen long engaged in 
executive work for New York daily 
newspaper., and until 1916 for thirteen 
years treasurer aud business manager 
of the New York Evening Mail. He 
retired from daily newspaper work at 
that time to engage in trade journalism, 
returning to hi. old field uf activity 
again, with the Herald, last November. 

After "breaking in" on the Philadel- 
phia Press. Mr. Cook came to New- 
York in the early nineties and was for 
a time adverti.ing manager for John 
Wanamaker. From that he beCMM ad- 
vertising manager of the Sew York 
Evening Post, when the late E. P. Call 
was it< business manager. Several years 
later he became business manager of 
the Evening Mail, with which he re- 
mained until the paper passed tc> the 
ownership of Dr. E. A. Rumely. 

For a number oi years Mr. Cook was 
chairman of banquet committee, at 
A. N. P. A. conventions some of the 
best dinners in the history of the or- 
ganization having been arranged under 
his direction. 



FIRST AD AGENCY IN WICHITA 



A. B. Russell Leavin, Colorado Springe 
to Enter Own Buune*. 

Wichita. Kan.. June ML— Allen B, 
Russell lor .everal vcars manager of 
the copy and servire departments of 
the Fawcett Advertising Agency of 
Colorado Springs, will leave his pres- 
ent connections July 1 to establish the 
Russell Advertising Agency at Wichita. 

It will be the endeavor of this new 
agency to develop national and semi- 
national advertising in this field, from 
which already, several quite large and 
prnminent accounts originate. Mr. Rus- 
sell has had in addition 
work a wide mercantile 
ment store experience. 
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FOUR ARMY ADS OUT 
TO 200 NEWSPAPERS 



Good Copy but Promoters Roaort to 
Pro* Agenrry unl Assume Usual 
till of "Publicity Expert*," Du- 
n-editing Fine Enterprise 



Four pieces of copy are out in the 
t". S. Army advertising campaign (or 

m-ruits. 

Thi< campaign, which is limited to 
the two last weeks in June, is the direct 
result of the revelation by Eihtok & Pu«- 
iiiM»a of an existing enabling statute, 
at published in this journal on April 10. 

\v confusion exists in advertising eir- 
cln as to the origin of this newspaper 
advertising campaign, in the name of 
accuracy it may be well to state that the 
Morale Section of the Army originally 
figured on a poster campaign, with $50,- 
(IV* appropriation for such printing in 
N'rw York, and that this schedule was 
suspended when the enabling statute was 
pointed nut, and high army ofhcials were 
appraised of the plan to advertise with- 
out consideration of the newspapers. 

The four pieces of advertising, which 
are l/eing placed exclusively by Frank 
Seaman. Inc., are to appear in all Eng- 
lish language daily newspapers in cities 
where recruiting stations arc located. 
There are more than 200 such newspa- 
pers in 56 cities. The schedule shows 
two full pages and two pieces of 1,109 

nev 

What Ada Are Like 

The first advertisement, scheduled for 
'he week of June 15. is a full-page dis- 
saving the line, "50.000 Men Wanted 
lor Immediate Service in France and on 
the Rhine." The terms and conditions 
of enlistment are made plain and the 
advertisement is linked up with the local 
recruiting offices. 

The second advertisement, scheduled 
a!<o for the week of the 15th. is 1,100 

it is. and shows a drawing of I 'tide 

Sam pointing the prospective recruit to 
the land of opportunity for service over- 
seas, and says : "Serve on the Rhine — 
NOW. in the A. E. F." The terms are 
particularized. The seal of the War 
Department is shown. 

The same size appears in the adver- 
tisement scheduled for the week of 
Jane 22. This plays up "good pay," 
f crgn service" and "free education." 

The fourth advertisement, also to be 
ran during the week of June 22, i> a 
full page and gives "ten of the many 
NMOM why the United States Army is 
your opportunity." This is lively copy. 

The advertisements are fairly well pre- 
pared and should pull. 

Sad Pre»« Agenting 

Rather pathetically, to those who stick 
by ethical standards in season and nut, 
dlMC promoting this Government adver- 
tising campaign could not resist the 
temptation to do a press agenting job 
i-'.inu with it. assuming as usual that 
newspaper editors have to be stirred to 
action by the "publicity expert," and 
also that a dollar spent in space ad- 
>rni'ing means several additional dol- 
lars in value through free reading no- 
tices. Assuming, also, forsuoth, that 
this attractive advertising could not be 
depended upon to yield its natural re- 
mit. 

So, alnng with the advertising, goes 
one of those dismal "campaign bulle- 
tins," intended to show editors just what 
| r.nt in news columns, cartoons, 
signed statements and, oh, to be sure, 
editorial columns. The reading notices 
are laid out for numerical release. FJsie 



Janis among others is interviewed on 
"the Army as a Steady Job." Some of 
the recent public writings of Secretary 
of War Baker, obviously without his 
consent, arc reproduced in near-signed 
statement style. Just had to do all of 
these things, even to the old familiar 
set of instructions as to the best way 
to treat a newspaper reporter to get 
space out of him. 

Barring this pathetic little device for 
double or triple measure per line the 
campaign looks favorable, the only fel- 
low seeming to tremble for its success 
being the "campaigner" who is telling 
editors just how tu act to make the thing 
go. No one in the news business has 
really missed the imisortanee of a na- 
tion-wide army recruiting campaign, city 
editors have it on their schedules for 
the month everywhere, advertising men 
know that there is a real responsibility 
behind this first big venture of the 
Government in space advertising, and 
editorial writers might reasonably be 
expected to be moved to discuss the 
matter, unless scared of! by the canned 
editorials which are being sent out by 
the press agents, unmindful of the in- 
dignity of the operation. 

For Goodness' Sake 

This little "flier" in Government ad- 
vertising in newspapers, to cost Uncle 
Sam $186,000. appears to he looked upon 
by some of the advertising men con- 
cerned as an experiment of rather fear- 
ful portent. That is, they are urging 
the newspapers to for-goodness-sake 
get behind and push so no Government 
official may ever -say that Uncle Sam 
didn't get his money's worth and so that 
future campaigns may flow. 

The ordinary cost of recruiting a sol- 
dier for the U. S. Army, as regards 
advertising, has been between $18 and 
$19 per recruit If the present cam- 
paign brought in only 10.000 or 12.000 
men, on the ordinary army routine. 
Uncle Sam would not be out of pocket. 
Hut. as a matter of fact, efficient news- 
paper advertising, unsupported by press 
agentry, may he expected to yield a 
result many times more economical than 
the poster and card methods of the past. 
If anyone has promised the War Depart- 
ment the moon now is a good time to 
mention the (act that the moon is not 
within reach of even newspaper ad- 
vertising. 

It is true that the time set for the 
campaign is very short, and there is 
some wonder why this is so, there being 
no crucial reason apparent. 

Newspaper advertising for this Gov- 
ernment purpose will deliver as usual, if 
army officers at recruiting stations are 
on their toes to take advantage of the 
"business," and editorial men will sec 
and print whatever news there is in it, 
also as usual. 

It is not reasonable that the War De- 
partment or any (jovernmcnt official ex- 
pects two dollars in value for one dollar 
spent. 



Applrget Sneaks to Soldiers 

Ssn Antonio, Tex.. June H> — That 
the war could not have been won with- 
out the assistance of the newspapers of 
the United States, was the declaration of 
Fred H Applcget. newly appointed as- 
sociate executive secretary of the South- 
ern Department of the Army Y. M. 
C A., in a recent address to the soldiers 
in Camp Travis. 



NEWSPAPER SERVICE 
EARNS DIVIDENDS 

Western Advertising Manager Tells How 
Ills Paper Cooperates with Loral 
Merchants in Many Ways and 
Advises Copy Changes 



Ponri-sMD, Ore.. June 10.— In his ad- 
dress to the members of the Pacific 
Coast Advertising Managers' Asso- 
ciation. G. W. Roche, advertising man- 
ager of the Spokane Chronicle, and 
connected with that newspaper con- 
tinuously for twenty-four years, re- 
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Minim Rejoins Toronto Globe 

To«ont<>. June 9. — Ross Munro, re- 
cently managing editor of the Ottawa 
Journal, has rejoined the staff of the 
Toronlo Globe as associate news editor. 



G, W. RoCHg 

counted the basic principles of news- 
paper service to advertisers and readers. 

Mr. Roche contended that newspaper 
service should be rendered for three rea- 
sons, namely: Because it pays ; for love 
of the work and from the standpoint 
of duty. 

He believes that the department stores 
set the pace for newspaper service, 
through furnishing to their customers 
rest rooms, lea rooms, play rooms, 
checking rooms, nurseries, etc, all cal- 
culated to make shopping pleasant and 
convenient 

Fifteen years ago, he says, the 
Chronicle began furnishing its adver- 
tisers with full-page dummy sheets for 
lay outs, ruled off in single column 
spaces with samples of type sixes at the 
sides and tables showing how many 
letters it would lake to make a single 
column line in a certain point of type, 
also how many of these lines would 
make an inch. Copy paper of suitable 
sine for use of linotype operators was 
furnished to advertisers, with the re- 
ipiest that they write only the body of 
the ad on this paper, preserving the 
dummy sheet for the display scheme of 
the ad writer. The plan was a success 
from the start. 

The Chronicle, he says, find that it 
pays to furnish advertisers with free 
cuts, as these add to the pulling power 
of the copy. 

The advertising staff of this news- 
paper holds meetings every morning at 
half past seven to devise way and means 
fnr serving the trade better during the 
day. Here the advertising troubles of 
the merchants are threshed out and 
suggestions developed for helping them 
to get maximum results. 

Mr. Roche regulates the position to 
lie given to ads by the order in which 
copy is received — and. naturally, there 
is a keen competition between merchants 
to get in early copy. Often such copy 
is in hand many days in advance of 
the date of its insertion. 



The merchants of Spokane co-operate 
with the newspaper men in support of 
the Better Business Bureau, working 
always to eliminate undesirable adver- 
tising. "Fly by night" advertisers are 
under the ban. All local papers refuse 
advertising mentioning trading stamps 
and also put premiums under the ban. 
Local newspapers fight the mail-order 
houses, advocating the buying of home 
products. Free advance notices of 
amusements are cut down to the vanish- 
ing point. 

"The same ad should never run twice," 
says Mr. Roche. "Advertising should 
be just as fresh and interesting as news 
matter. The people buy a paper just as 
much for the ads as fnr the news mat- 
ter." 



BENNETT REAL ESTATE 
BRINGS 81,786,900 



471 Lots. Sold al Public Auction After 
Big Advertising Campaign, Average 
13,770 Each To Build Home 
for Newspapermen 



Fuur hundred and seventy-two lots of 
the James Gordon Bennett estate, in the 
Washington Heights district of Man- 
hattan, were sold at auction in New 
York on Tuesday, and realized a total 
of $1,786,900. The average price ob- 
tained was $3,770 per lot. The sale 
represented the most important auction 
of real estate in the history of the city, 
and continued for seven hours at the 
Vesey street auction room. 

The property has been in possession 
of the Bennett family for a long period. 
It had been held as practically unim- 
proved real estate in spite of the great 
boom in apartment house building in 
that section, serving as a barrier to the 
extension of the building movement 
above 181st street on the West Side of 
Manhattan. 

The sale had been authorized by Rod- 
man Wanamaker and the Guaranty 
Trust Company, executors of the Ben- 
nett will, in order that the provisions 
of the will might be carried into effect 
It will be recalled that Mr. Bennett pro- 
vided for the establishment and main- 
tenance of a home for New York news- 
papermen, to be known as the James 
Gordon Bennett Home. The early reali- 
zation of this plan is now possible. No 
announcement has been made as to the 
proposed location of the institution. 

Joseph P. Day. the auctioneer, whose 
striking advertising campaign in advance 
of the sale attracted much favorable 
comment, announced that certain public- 
spirited citizens had raised sufficient 
money with which to make the initial 
payment required for the purchase of the 
site of Fort Washington, the scene of 
one of the battles of the American Revo- 
lution. It is proposed that a suitable 
memorial shall be erected on this site. 



Services for E. P. Call 

Many friends and newspaper associ- 
ates attended a memorial service for F.d- 
ward Payson Call Sunday morning in 
the New Church. N'ew York City. Mr. 
Call, who died May 9 last at his home 
in I archnmnt, X. Y.. was a trustee of 
thr New Church for twenty years. The 
Rev. Julian K. Smyth, the paslnr, 
preached a sermon on "The Land of the 
Living," in which he referred to Mr. 
Call in affectionate terms. 



Hopkins Leave* Printer's Ink 

J. M. Hopkins has resigned as general 
manager of Printer's Ink, New York, 
He has not announced his future plans 
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WANTS PAPER CONTROL 
LIFTED AT ONCE 



< ana.linn Stock Selling Corporation Won. 
dera That "Government Should Con- 
■inue Playing Into Hand* of 

American Consumer*" 



the Journal, it of the opinion that the 
publishers of the country, by declining to 
run Government advertising without pay. 
may bring to the officials at Washington 
a sense of the need of a paid advertising 
policy. 



CONCEALED HIS IGNORANCE 
UNTIL HE MADE GOOD— 
NOW AD MANAGER 



RONUS PLAN SUCCEEDS 
IN NEW ORLEANS 



Ottawa, Ont , June 10,— An interest- 
ing commentary on the pulp and paper 
industry is provided by a recenty issued 
circular of the Royal Securities Cor- 
poration, which is handling new issues 
by several producers of news print and 
other grades of paper. 

The circular complains about the 
continuance of the Government order 
requiring paper manufacturers to sell 
their product at the price fixed by the 
Paper Commissioner, and expresses 
wonderment that the Canadian Govern- 
ment "continues to play into the hands 
of American consumers" by failing to 
cancel the orders at once. The circular 
insinuates that a few powerful Cana- 
dian newspapers influence the Govern- 
ment in surh a way as to prevent the 
cancellation the corporation desires. 
Charges Development Hindered 

The circular gnes on to set forth 
that : "Whatever may be the final ac- 
tion of the Government in the matter, 
certain it is that the policy of restriction 
is, and always has been, diametrically 
opposed to the economic interests of 
this country. There is no export in- 
dustry in Canada which could be more 
rapidly and profitably developed, if al- 
lowed a natural market price, than that 
of the pulpwood and news print paper. 
Many pulpwood propositions which are 
not now attractive to manufacturers 
would become so under such conditions " 

The extent to which the industry has 
"suffered" as a result of price fixation 
is shown by a study of various tables, 
presenting a glad picture of the great 
development of the paper-making indus- 
try since the war began. To quote the 
circular itself, they "show more con- 
vincingly than mere words could do the 
expansion now well under way in the 
pulp and paper industries." One of 
these tables shows what happened dur- 
ing the first two years of Government 
regulation, which may be summarized 
as follows: 

Expanaion During War 

Capital invested in the industry in- 
creased V>9 per cent, in the two-year 
period ended 1917; the value of total 
production increased 138.7 per cent. ; the 
number of employees increased 50 per 
cent., and the salary and wage rolls in- 
creased 945 per cent. There was an 
increase of three in the number of mills. 

Official figures on the industry arc 
not available for a later period, but ex- 
port figures indicate that the increases 
shown above have since been pretty 
well maintained. 

Newspapers of Canada use only about 
one-tenth of the paper produced by 
Canadian milk, nine-tenths being sold 
abroad — chiefly in the United States. 



SUBMITS RATE CARD 

Ouinry Journal Declines to Run Govern- 
ment Advertising at Newt. 

The Cjuincy (111.1 Journal, in response 
to a request from the local Civil Service 
( nmmissioner for the publication of a 
(iovcrnmcnt advertisement as news mat- 
ter, reminded the commissioner that the 
war is over, "and as the newspapers have 
been supporting the Government all 
along, we feel that we are entitled to have 
pay for such advertising as help wanted. 
We should I* pleased to insert the copy 
at our regular rate." 

P. A Speer. advertising manager of 



Pacific Papers Raise Prices 
on Sundays to 10 Cents 

San Franciaro and l.oa Angelet Publish- 
ers Find That Five-Cent Price 
Load It Too Heavy 

[av TiLecaarN to boito* * ri'iuiitta J 
San FaANXiioo. Cal„ June 11 —Begin- 
ning June 15, the retail price of the 
Sunday Chronicle and Examiner, of this 
city, the Oakland Tribune, the Los An- 
geles Times and tig} Los Angeles Ex- 
aminer will be raised to 10 cents a copy. 
In a statement to Editor & IVbijsheji 
today, the management of the Chronicle 
said: 

"The increased cost of every material 
that enters into the production of a 
metropolitan newspaper finally has made 
it impossible to maintain the 5-cent price 
for big Sunday productions. Newspa- 
per readers have become accustomed to 
a Sunday issue that surpasses even the 
25-cent magazines in entertaining and 
instructive features. 

"Publishers have continued to provide 
this service at a steadily increased loss. 
The actual cost of the white paper alone 
has been in excess of the price to the 
purchaser. The hope that cost prices 
in the production of newspapers might 
recede has not been realized. The load 
has become too heavy, and it is neces- 
sary to make this advance now in order 
to maintain quality and volume and 
reduce the publishing loss to a reason- 
able minimum. 

"The papers want it distinctly under- 
stood that in making the price 10 cents 
for the Sunday paper there is no in- 
crease in the monthly subscription price 
for daily papers, which arc now de- 
livered to regular subscribers and which 
also include the large and expensive 
Sunday editions. This price of 10 cents 
a copy is only for single copies of Sun- 
day papers bought from newsboys, or at 
the newstands. or Sunday editions alone 
delivered by carriers." 



7 to 10 Cent Jump in Lot Angeles 

Los Axcej.es, June 11. — The Times 
and Examiner announce, beginning June 
15. retail prices of Sunday editions will 
be raised from seven to 10 cents. The 
10-cent retail price, however, has been 
in effect fur some time past outside of 
Los Angeles and territory in radius of 
10 miles of city. Monthly subscription 
price for delivery to homes on daily and 
Sunday will continue in Los Angeles at 
85 cents a month Sunday issues only, 
delivered by carriers, will be 40 rents a 
month. The Express does not issue a 
Sunday paper. 



Dealana Advertising Trade Work 

MtLwAt'KEE, June 10.— An insignia 
designed from a suggestion by A. B. 
Cargill. advertising manager of the Mil- 
waukee Sentinel, has been adopted as 
the trademark of the Milwaukee Tire 
Dealers' Association. It will he used 
in a newspaper advertising campaign, 
which will br waged for the puriiote of 
combatting misrepresentation, urging 
people to patronize certified dealers only. 

Hapgood Arrives in Denmark 

Norman Hapgood. new American 
minister to Denmark, arrived in Copen- 
hagen. June 7, to take up his official 
duties. He was cordially received by 
the Danish press. 



W. N. Hayless was not always ad- 
vertising manager of the Conklin Pen 
Manufacturing Company of Toledo, 0-, 
although he has been for ten years past 
— long enough to grow into the fabric of 
the institution. It wasn't so very long 
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W. N. Bayle* s. 

ago, as time is estimated, nowadays, 
that he was clerk for a railway supply 
house in St. Louis and referred to his 
salary— or rather, wages — he then re- 
ceived, as a "weekly insult-" 

"I was kicked into the advertising 
business by fate," he confides. "By that, 
I don't mean that I was dragged into 
the halter with my front feet stuck 
out and my ears laid hack. I merely 
answered a 'want ad' for a man to assist 
the president of the American Bed Com- 
pany in St. Louis and found I was ex- 
pected to take charge of a recently or- 
ganized advertising department. 

"I was so green that when the presi- 
dent asked me to have a zinc etching 
made of a line drawing. I didn't know 
what a zinc etching was. But I didn't 
let him know that. I asked someone 
who knew and had the etching made." 

Later, Mr. Bayless went into the print- 
ing business, learned to "stick" type 
and run a press, and then to sell print- 
ing as a city salesman. He next went 
with the old advertising agency" of 
Brownell & Humphrey. Detroit then 
with another Detroit agency, the O. J. 
Mulford Company, and finally with the 
Conklin Pen Manufacturing Company, 
as assistant advertising manager. 

A year later he succeeded to the posi- 
tion of advertising manager. 



New Drew for Weekly 

.MiiSTKAL, June 10. — Beginning this 
month the Family Herald and Weekly 
Star of Montreal. Que, is appearing 
just half of the old size, while the 
number of pages has l<een doubled. 
This change will give this Canadian 
weekly somewhat of a magazine ap- 
pearance, and is calculated to permit of 
a mure attractive treatment than was 
possible in the newspaper form. 



Appealing to Chineae Buaineat Men 

The New York Evening Mail is 
sending to owners of Chinee restaur- 
ants a circular printed in Chinese, in 
connection with the development of the 
special page of advertising which thai 
paper carries of Glinese eating places. 
It is an unusual advert ; sing stunt 



The Item Provides Automatic Increaa* 
of Earnings Monthly for Member* 
at Diaplay Department Who Show 
Gain* in BnsincH Secured 

The New Orleans Item inaugurated, 
about three months ago, the bonus plan 
in connection with the development of 
local display advertising. A. G. Nc«- 
mycr. associate publisher, reports that it 
is working out finely. He give* credit 
to Walter Bryan, of the Albania 
Georgian, for the inception of the plan 
as now in use on the Item. 

Each month bonuses are paid to mem- 
bers of the display advertising staff un- 
der the following conditions: 

The Item pays into a central fund the 
sum of $50 for every 1.000 inches gained 
in local display. As more than 50 per 
cent of tile local display business is cre- 
ated hy the management, together with 
the copy staff, 40 per cent of the central 
fund is distributed to the executive de- 
partment, including the local advertis 
ing manager, foreign advertising mana- 
ger, copy department and promotion de- 
partment. Sixty per cent is divided 
among the sales organization of the dis- 
play department, each solicitor filing a 
Mty statement of the number of inches 
of business he had in the paper of the 
day previous to the report. The daily 
report is displayed on a blackboard. At 
the end of the month the volume of gain 
•s computed and the amounts of bon- 
uses to individuals determined. 

It is the aim of the management to 
thus automatically increase the remun- 
eration of those earning it 



Williaoi H. Henry Dead 

William Hamilton Henry. 73 years 
old. one-time superintendent and busi- 
ness manager of The New York Herald, 
having arrived at that position after 25 
years' service, died Tuesday night at his 
home in the Bronx Mr. Henry entered 
the newspaper business in the advertis- 
ing department when a young man, and 
seivcd under the personal direction of 
James Gordon Bennett until about thirty- 
years ago, when he became connected 
with the World, later taking up work 
on the Rider and Driver. He soon left 
these publications and entered the min- 
ing business in New Mexico. The last 
few years he lad been in retirement in 
New York owing to his advanced years 
He was a member of the Sons of the 
American Revolution. 



Milwaukee Staff Changes 

Milwai'kei, June 10 — Robert KnnfT, 
bead of the Journal's copy desk, has 
•aken the state desk, and F. R.' Green, 
makr-tip editor, has succeeded him. Jo- 
seph Porno, who had been on the copy 
desk of the Wisconsin-News, is now on 
the Journal copy desk. William G. 
Scliroeiler has received his discharge 
Irom the Army, and has returned to the 
rcportorial staff of the Journal. J. 
I.ynn Fredenburg. who has been a re- 
porter for the Wisconsin-News, has 
gone into the advertising and publicity 
business as an associate of J. E. Mort- 
ality, former newspaperman 

C. W. Ford Start* Agency 

Atlanta. Ga., June 7 — The George 
W. Ford Company has been organized 
here, to conduct an advertising agency 
business, by -George W. Ford, A. M 
Waples and J. L Williams Mr. Fori 
was at one time with the Jefferson 
Thomas Advertising Service, Jackion- 
villc. 
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II. & ARMY PAYS FOR ADVERTISING 

Pan P tared by A. N. A. in Brintiat 
Change of Policy 

IT was the Association of National 
Advertisers that look the first step 
10 bring the Division of Advertising of 
the United States Committee on Public 
Information into being. The immediate 
tcason for the step was to come to the 
jhI of government departments as all 
scot) men and true must do in cases of 
national emergency. 

The United States was at war and the 
purposes of its entry into the war, as 
well as information about the activities 
oi the various sections of the adminis- 
i ration, had to be made known to the 
American public 

Although it was an objectionable thing 
!nr the A. X. A. to do, owing to its 
uneconomic character, the association 
aiked for and obtained hundreds of thou- 
tands of dollars of advertising space 
tram its members for the use of the 
government gratis. 

A subsidiary reason for the step 
taken was a hope that a demonstration 
on a large scale of what advertising 
uuuld clo in public affairs would teach 
the political, administrative and official 
ntnd that the government of a demo- 
cratic government is very difficult to run 
without information being conveyed to 
he people, not merely in the form of 
press notices, but paid advertising. 

As has been said on this page before, 
an uninformed democracy is not a de- 
mocracy at all. 

There was also the hope that the po- 
IiiKil mind would learn so much about 
this economic factor in the conduct of 
"he national life and of commerce that 
it would cease its attacks on this form 
•A business, the immediate form of the 
attacks being in taxing the means by 
which business was promoted. 

The A. K. A. builded even better than 
it knew. Government departments al- 
mnM literati) began to shout for adver- 
tising service and opportunity, and the 
signing of the armistice did not bring a 
tvation to the shouting. 
The A. N. A. office has been simply 
bombarded since November last by re- 
quests for more fret advertising space 
and for what is generally and usually 
called co-operation. 
Xow, in the determination of the 



Laundry- Men at Last See 
Peril of Washing Machines 

Turning lo Advertising in Effort to Get 
Housewives to Continue 

lag Their Establishments 



United States Army, through its Recruit- 
ing Publicity Bureau, real money is to 
Mf spent in the recruiting of men for 
the army. Large space is being used in 
all the newspapers in 57 cities in recruit- 
ing territories, and the A. N. A, is doing 
all it can tu give the Recruiting Publicity 
Bureau real co-operation- After father- 
ing the Division of Advertising, the 
association can scarcely refuse to interest 
itself in tlw welfare of the first legiti- 
mate child, the paid advertising cam- 
paign of the United States Army. 

I like to think, even if I run the 
danger of being accused of self-conceit, 
that it is provable that if the A. N. A, 
had not taken the initial step to bring 
about the appointment of the Division 
of Advertising, the United States Army 
would nut now be paying a large sum 
of money for advertising a recruiting 
campaign, and the newspapers would not 
have the satisfaction that, of course, they 
all feel — outside, of course, the 57 cities 
in which the advertising will be carried 




-PENNY WISE— POUND FOOLISH" 

THIS is an English saying that is uni- 
versally true, and the A. N. A. from 
lime to time runs across illustrations of 



Stories could be told that would make 
men wonder why any big company 
should decline to take membership in 
the association and lose, as a result, the 
large sums of money they do. 

Here is nne of these stories: some 
time ago a form of the collcctivist idea 
in the merchandising of goods came to 
light in a corporation which conceived 
a plan on the basis of which a consider- 
able number of national advertisers 
would be able to advertise their goods 
collectively instead of individually. 

The cost to each advertiser was to be 
$5,000. The proposition was fundamen- 
tally unsound. 
The Creator made men in units, not in 
ami they will have tu wurk in 
until the end of time, only co-oper- 
ating in matters that admit of collective 
action and do not destroy individual 
initiative and enterprise 

The A. N. A. office was quickly in- 
formed of the proposition, and a number 
of inquiries about it from the members 
were received The report that was 
20 concerns from 



making contracts. In other 
concerns saved $100,000. 

There was one ci 
which, apparently, has 
that an A. N. A. membership could be 
profitable. The aforesaid proposition 
"blew up" as was inevitable. This con- 
cern had made a contract with it, and it 
lost its $5,000. No firm that had an A. 
N. A. membership suffered loss. 

QUESTIONS FOR PUBLISHERS 

FOR some time the A. N. A office 
has had in preparation a list of ques- 
tions to be sent to newspaper publishers. 
There has been consultation with repre- 
sentative newspaper men and the ques- 
tions are just about in their final form 
as follows : 

Have you a Service Department? 
What is your Service Department pre- 
pared to do? 

What is the approximate number of 
wage earners or salaried employees in 
your city or town? 

What is their average salary per day, 
or per week? 

W hat was the total of paid lineage 
advertising your publication carried in 
1918 and 1917? 
Total local advertising? 
Total foreign advertising? 
How many lines of classified adver- 
tising did your publication carry during 
the year? 

What is the approximate number of 
motor cars and trucks in your city? 
Cars Trucks 

Give number of the following classes 

nf stores: 

Drug Barbers 

Grocery Men's clothing 

Hardware Automobile and sup- 
Jewelry .'. plies 

Shoe Confectionery 



predominate in that proportion? 

Give the total number of population 
owning their own homes in your dry? 

What are the prospects of future 
building activity? 

What is the value of the total output 
of your city's manufactured products? 
Give names of the principal industries- 
Number of employees in each indus- 
try. 

How many savings banks in your city? 

How many state banks? 

What is the average savings bank ac- 
count per capita in your city? 

In the course of the next week the 
questions will be printed and issued to 
newspapers all over the country, and if 
any publisher has anything to suggest 
as to the form of any question, as to 
amendments or additions, the A. N, A. 
office would be glad to hear from him 



Dry Goods 

Stationers 

Net paid daily average circulation 
compiled for the months of the year. 

Can you furnish analysis covering 
merchandising possibilities of your lo- 
cality along specific lines, if requested ? 

What is the present population of 
your city? 

Give approximate number of families 
in your city? 

What proportion of the population is 
foreign born, and which nationalities 



A. N. A. PHILADELPHIA 

A MEETING of this chapter was held 
on Tuesday, June 3. Thirty-two 
members and visitors were present. W. 
E. Blodgctt, advertising manager of the 
Autocar Company, was appointed on the 
executive committee of the chapter as 
successor lo Mr. Whittemore, who has 
recently resigned from this company. 

There was a discussion of various 
phases of the recent semi-annual meet- 
ing of the A. N. A. at Cleveland, Messrs. 
Lord, Dawson, Truslow, Blodgett. Rut- 
ter, Atchinson and Berwald, all of whom 
were present at the convention, speaking 
on various features. 

Meetings of the Chapter will not be 
held during the summer. The next meet- 
ing will be on the first Tuesday in Octo- 
ber. 



THE officers of the Detroit Chapter of 
the A. N. A. are W. H. Marsh, of the 
Burroughs Adding Machine Co, presi- 
dent; F. N. Sim, of Timken-Detroit 
Axle Company, secretary. 

In Pittsburgh, the chapter officers are 
P. S. Montgomery, of the National Metal 
Molding Company, president; W. U 
Schaeffer, of the National Tube Com- 
pany, secretary. 

WILSON & CO , Chicago, have ap- 
pointed James A. Robertson to 
serve as the accredited representative in 

the A. N. A. 



St Lui is, June 9 — Advertising to 
HMnbat the efforts being made by the 
manufacturers of electrical appliances 
for washing in the homes was urged 
IT several speaker's at the annual con- 
nation of the Missouri Laundry Own- 
ers Association. 

W. E Fitch. La Salle, HI, manager 
ni the National Laundry Owners As- 
sociation, pointed out that the Amer- 
ican laundry Machinery Company will 
Place a national advertisement shortly 



to send her clothes 
to the laundry And he recommended 
that laundry owners follow this up 
with strong and liberal advertising in 
their local newspapers. 

Hollis E Suits, St, Louis, secretary 
of the Missouri Association, also 
urged the members of his organisation, 
to use liberal space. 

A. P. Goldrick, of the Grand Laundry, 
St. Louis, who has had considerable 
success in newspaper advertising, de- 
clared that constant, consistent news- 
paper advertising would prove the great- 
est factor in combatting the washing- 
machine competition. 




HtlOH AMtCK ■ Al RrHGNKII I'koM THE 

Kanv.it Citv Journal copy desk to be- 
come editor of Okmulgee Times. 



WARRING ON FAKE STOCKS 

N. Y. District Attorney Wi 
per* Against Fraudulent I 

District Attorney Swann of New 
Yurk has expressed himself as "very 
much pleased" with the action of city 
newspapers that have refused to accept 
advertisements of uncertified oil com- 
panies. In a statement just issued he 
says: "It is the duty of a newspaper 
to make an investigation of the com- 
panies whose stocks it advertises. 

•The advertisement of these fake 
companies may be detected by any in- 
telligent person, and there is no excuse 
for a reputable newspaper to publish 
any of them The papers are very fond 
of suggesting to their readers that what- 
ever they see in their prints is so. and 



Bikers Favor Advertising 

St, Lot'ts. June 9.— The Trans- 
Mississippi Master Rakers Association, 
in session here last week, adopted 
revolutions expressing the belief that a 
great good would be accomplished and 
"splendid results obtained from well- 
planned and well-executed campaigns of 
advertising in national advertising 
mediums to increase the consumption 
of bakers' bread." G. L. Jordan of 
Topeka, Kansas, is president. 



The Pensacola Journal issued a 72- 
edition to celebrate its 20th anni- 



versary. 
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BRIEFS 



Xi Chapter or Tift.iA Sigma Phi, 
national journalistic fraternity, has been 
established at the University of Texas. 

Twenty-sixth Annum. Convention 
of Texas Women's Press Association 
retaincst nrticcrs for another year. Next 
meeting place will lsr selected tjy execu- 
tive enmmitlec in December. 

Daniel I.. Rvan, rmuri sr\\*-r\ra 
man. has ficcn appointed a deputy trail- 
nil construction commissioner for New 
York State. 

Mayor Hylan of New Y'ork cosi- 
plains al>out the inclination of news- 
papers to print news about crimes. 
Young rriminals. arrested as "stick-up" 
men. Had admitted to the police authori- 
ties, the Mayor says, thai they had read 
of such doings in the newspapers and 
thought they would go and do like- 
wise. 

New Y'ork League up An Women 
will close season on evening of June 
27 with -indoor frolic" at Advertising 



L. I'redexburg. Formerly City 
■ of Milwaukee Seminal and Even- 
ing Wisconsin, is no' 
of St. Paul Dispatch. 

\V. W. Jlwi Has Been Transferred 
from the copy desk of St. Paul Dispatch 
to the telegraph editorship of the 
Pioneer Press in place of John Cowan, 
resigned. 

J. J. Ahem. City Editor, of the St. 
Paul Daily News, went to Camp Dodge 
to take part in the demobilization uf the 
350th Infantry in which he was a major. 

I.. L Pkrrin, Formerly Telegraph 
editor, is now news editor of Si. Paul 
Dispatch, succeeding A. II. Cook, new 
Sunday editor of the Pioneer Press. 

Frank Wing Now Has a Daily II- 
lustrated feature in the St. Paul Dis- 
patch as well as the Sunday Pioneer 
Pro.*. 

Wiluam Moon, Staff Reporter. 
filled nearly a page of the St. Paul Sun- 
day Pioneer Pre** with his observation 
and experiences on an "anli-U" boat, 
whereon he helped man the guns. 

A. Ward Haight. 74 Years Old, at 
one time he was circulation manager of 
the old Syracuse (N. Y.) Courier, has 
disappeared mysteriously. 

Creighton Hill, Former Boston 
newspaper man, and Miss Vera Walker 
of Dorchester, Mass.. have Seen married 

John W Wricht. Jr., Has Been 
elected chairman, and Edwin V. Hate. 
Jr.. business manager of the Yale Daily 
News 

Walter O. Marouiss Has Resigned 
from Otiincy ( lit ) Journal staff lo 
become city editor nf Gary (lad.) Post. 

Toledo (Ohio) Times Has Ap- 
pointed Howland & Howland, New 
York, to represent it in liastcrn adver- 
tising field. 

Collins. Kirk. Inc.. Chicago. Has 
been organised by tieorge R Collins 
and Wallace F. Kirk, succeeding George 
Robb Collins Advertising Agency. Clif- 
ford lileyer is a new staff addition 

Annual Twbnauent or N».w York 
Newspaper Golf Cluli will be held at 
Fngtewood Country Club June ln-23. 

American l.n.ios Weekly Well Ap- 
pear in New York on July 4 as official 
paper oi I'.urojN an War veteran-. Head- 
<|it.irttts vsill U- ,ii ^') West 44th street 

1, L. I .n a?- 'H as Sold Tarpon 
SpriiiKs ( Kla. I Evening Leader, and it 
ti.is been disrontmiieil a daily. 

I XH I TIVI. IOMMITTEE A A. C. W. 

biis k,iif,:i to r.ii-e annual dues of mem- 
la r* at-l.iri/e trom S. ; tn $10. 

OKVIME We|-H >. CLEVELAND 



newspaper man. has returned from over- 
seas service. 

Amherst (Ohio) News and Times 
have been consolidated under name of 
.Vents-Time*. 1.. A. Little U-ing editor 
and manager, and H B. Hurst as- 
sislant malinger. 

Iti kton L Smith, former owner i:r 
the Van Wert I. Ohio) Times and for- 
mer city editor of the Toledo Times, 
has become Stale editor oi the l-O- 
Angeles Times. 

Pii.m*i> News Service has keen 
formed at Toledo. Ohio, w th (jeorge 
Pulford as manager, to cover assign- 
ments anywhere ill northwestern Ohio 
tor outside newspapers. 

R. H. SoM MLR, FORMERLY STAFF CAR- 

toonist for Seattle Posi-IntclbgcnciT, 
has opened an art studio at 2i . t)8<sl 
Van Burcn street, Chicago. 

SlRlit f' RAN k Kl'l ERA II As REtolNBIl^. 

adscrtising staff of the Fairchild pub- 
lications, Chicago, 

Herb Levine. editor of Red Flag, 
Munich, and Bavarian revolutionary 
leader, has been sentenced to death. 

Reports sav that Yamiu'vmi (B. 
C. I newsjiapers will suspend publica- 
tion rather than submit to censorship 
strikers threaten lo impose upon them. 

Ft* THE GRADUATION EXERCISES OF 

Columbia University just held, Takott 
Williams, dean of Ihe Pulitzer School of 
Journalism, marshalled forward twenty- 
seven future reporters, nine of them 
potential sob sisters. 

V'pRNE RoWELL. FROM THE LONDON 

(Out.) Free Press, is now on the local 
staff of the Ottawa Ciiij-cn. 

Providence (R. 1) Typographical 
I'n on has elcrted John J. Murphy 
president. 

Iowa Press Axn Ai tiiors Club, D*3 1 
Moines, has issued a bulletin to in- 
troduce its new oftirers, headcsl by Mrs. 
Lewis Worthinglon Smith. Capt. James 
Norman Hall is honorary president. 

Ma; -Gen. William G. Haan, w ho 
commanded most Wisconsin troops who 
saw service at the front, was the guest 
of honor at a luncheon of the Mil- 
waukee Press club recently. 

Newly formed Bridgeport (Coxk.) 
Press rluh will meet to-day to adopt 
constitution and by-laws. 

l)F.s Moines F.vening Tribune is 
organizing "Committee of 100" to co- 
operate with police in curbing reckless 
automobile driving. Its office is also a 
disiribut ng branch for traffic rules, 
issued in pamphlet form. 

Iowa Farmer, Des Moines, is Ap- 
pearing in new dress and new form — 
pages, with attractive cover in red 
anr! black. 

Mrs < , If. Johnson and Miss Laura 
Thomann have sold the Algoiu (la.) 
North Kossuth Record to J. Guj 
Thaves. Thaves Brothers formerly 
owned Ihe paper, 

R. S. Sherwood has purchased Des 
Moines Valley News from Hal Rogers. 
Mr. Sherwood formerly published Burt 
(la.) Monitor and Algona Courier. 

Members or Flashing (X. Y ) 
V'nitcd Association may raise a city ad- 
vertising fund, each contributing fifty 
cents a week, on suggestion of W illiam 
C Freeman in a recent lecture, Plan 
involves daily use of both Flushing 
newspapers. 

Coos County grand jury has Re- 
turned a "not true" bill in rase of M. C- 
Maloiiey, editor Marslilitld (Ore) 
l imes, charged with criminal lilwl by 
Archie Philip, county commissioner. 

Portland (Orf.) new?p afermen are 
co-operating in an aggressive "Own- 
Your-Home'" campaign under way in 
this city. 

Women students of University of 
Wisconsin observed 25ih anniversary of 
admission of women to institution by 



lubli'hing an edition of student news- 
paper, the Daily Cardinal. 

(fEORGE B, Norton, who formfki y was 
on the editorial staff of the Milwaukee 
Scrtinel, has been made a major. 

Hamilton Kau-tzm an. editor Colli m- 
h a Herald, St. Helens. Ore., who plead- 
ed guilty to sending obscene matter 
■I. rough mails anil to criminal libel, and 
Mas sentenced lo 18 months' imprison- 
ment, has been paroled. 

WlLLISM H. W r HEXJ.ER, LATT OF THE 

Ftigene (Ore) Morning Register, has 
leased Brownsville (Ore.) Times from 
V. M. Brown. 

I'OI.IN V. DvMF.NT, HEAD (IE DEPART- 

itieiu of journalism at University of 
W ashington, has resigned tu become di- 
rector of extension division at Uni- 
versity of Oregon, with offices in Port- 
land. 

W. W. Rowland ("Brownie"), auto- 
mobile editor of Milwaukee Journal, is 
making a 5,000-nsile trip through Wis- 
consin, inspecting systems of slate high- 
ways. 

Mii.wai-kee Press Club recently 
brought Capt. L'ddie Rickenbocker, avi- 
ator "ace,"" to that city to make an ad- 
dress. 

Plans are announced by Western 
Union Telegraph Company and Western 
Telegraph Company of Great Britain for 
early laying of new 3.200-mile cable from 
Miami, Fix, to South America. 

Thorntiin I_ Smith has resigned 
as "A. P." correspondent at Dallas. 
Melvin M. Oppegard, of Chicago, sue- 
cceds him. 

Willlsn M. Schoheld has resigned 
as mayor lo devote his time to l-o-.-khart 
(Tex.) Post-Register, of which he is 
editor and publisher. 
, , Alvin E- Jones is now Houston oir- 
respondent for Galveston- Dallas News, 
succeeding W. E. Green. 

Charles A. Sloan has been of- 
ficially accredited by War Department 
as press representative to accompany 
Love F'ield Recruiting Squadron on 
flight from Dallas to Boston. 

George H. Clements, veteran news- 
paper man and publicity direttor for 
the Chamber of Commerce of Chihua- 
hua. Mexico, visited Texas last week. 

Dallas (Tex.) Advertising League 
is taking lead In South for truth in ad- 
vertising, according to the annual report 
of J. Howard Payne, president. 

Barnard Gruenstein. who had 
charge of publicity for Centenary drive 
of Methodist F.piscopal Church, South, 
in the Southwestern district, has re- 
turned to St. Louis as editor and man- 
ager of organ of St. Louis Street Rail- 
ways. 

Oklahoma newspaper publishers 
and job printers and State Board of Af- 
fairs have revised schedule of prices for 
state printing with an advance of about 
33 1-3 per cent. 

For Tint first time tN mork than 
40 years. Denison (Tex.) Daily Herald 
was forced to miss an issue May 19 on 
account of strike. 

Allied Printing Trades Council of 
Texas has adopted resolutions demand- 
ing union label on all public printing. 

Staff or Daily Texan, n« si mmer 
session of University oi Texas, consists 
of Milton F. H. Ling, editor in chief. 
Miss Ruby A. Black, managing editor; 
Lester Wilson, business manager; Miss 
Maud Milam, assistant business man- 
ager. 

Hal M I.ytle. formerly on the oi h 
Chicago Herald, now is manager of t!ie 
Illinois Committee on Public Utility In- 
formation. Chicago. 

Horace H. F.pf.s, formfkiv Wash- 
inglon day editor for Associated Press, 
has Seen appointed special a-si'tant to 
Southern regional director of V. S. 
Railway Administration. 



George F". Bevchel captured quali- 
fying round of June tournament of New 
York Newspaper Golf Club. 

U. -S. Sui'RF M e Court has set ash* 
Federal Court libel award of $10,000 
granted to John Armstrong Chaloner 
against Washington Post. 

Charter Oak Cu b. Hartturk Conn., 
has elected A. C. Fuller, president; H. 
H. Palmer and W. C. Warnct. vice- 
presidents; )-eon A- Soper, secretary 
and T. D. Faulkner, treasurer. 

Seiii. Advertising Ak*ncy. Chicago, 
has moved lo the City Hall Square 
Buitding. 

Julius Mathews Special Agency, 
New Y'ork and Boston, has been ap- 
pointed Eastern representative of Mid- 
dletowu (Conn.) Press. 

Cahton (Ohio) Alvraft Club has 
elected J. M, Marxley, president: C. W, 
Wild, vice-president, and W. G. Saxmti, 
trexsurer. 

Rudolph Guenthf* - Russell Law, 
Inc.. is a new New Y'ork advertising- 
agency, formed by a merger of the two 
named firms. 

1' L. E. Gauss has retirnui to 
Lestie-Judge Company, Ne« York, as 
assistant to ihe president. He has been 
advertising director of Woman's World. 

Qualifying round of tournament 
of Western Advertising Golfrrs" Asso- 
ciation, played in Chicago, wa» won 
by Arthur F. Low. 

George J. Nolan has lift the Copy 
desk of the Buffalo Courier to accept a 
similar position on the staff of the Syra- 
cuse (X. Y ) Post-Standard of Syra- 
cuse. 

Lieut. John M. Schwinn. former 
managing editor of Hutchinson (Kan.) 
Gaicttc, has relumed from France. 

Capt. Josrpit Murjlav has retuhned 
from I'rance to managing editorship of 
Lawrence (Kan.) Journal World 

John P. Fritts, former managing 
editor of Topeka Capital, has become di- 
rector of publicity of Preferred Pictures 
Corporation. 

A. T Rrf.ii, of Tofeka. Kan . dirm ivr 
of pictorial publicity for Republican Xa- 
tiunal Committee, has been named art 
director for Theodore Roosevelt Na- 
tional Memorial Association 

What is relifyed a record for want 
ad results, especially in a small town, 
has been established in Nebraska city 
where 40-rent wain ad in Daily Press 
brought sales of sweet potato plants 
amounting to $65. 

C, A. Stephens has been tran-ferrfd 
from ihe .New Y'ork to the Chicago oflice 
of the George Batten Company. 

J. G. Bramham h\s resigned as Ad- 
vertising manager of ihe Hormcl Com- 
pany. Austin, Minn., to become sales 
manager of the White Provision Com- 
pany, Attanla 

I.. J. Walsh has been appointed Ad- 
vertising manager of ihe American Op- 
tical Company. Sonthbridge. Mass. 

Fifty Oklahoma City newsiiiivs 
have (nrmrd a "Newsboy s Club " in con- 
nection with the Y. M. C A. 

Cl ARK CoNKLlNG. SAID To nr OLDEST 

editor in Kansas, has retired from active 
editorial charge of Lyons Republican, 
selling to Jack IS 1-awrcncc and Sumor. 
Teier oi Hutchiiisuii 

Manhattan iKixl Xajioxamst 
lias been purchased by Fd Sliillenbaum 

H. P. Nelson, editor of Grfinvillf. 
( Tex * Fvening Banner, died May 29 at 
the aire of 47 

Walikr Johnson, hirmer managing 
editor oi Topeka Capual. has liecn made 
exerutive clerk oi the C. S. Senate 

Herman H. V. r;t*. mm ior of Inter- 
state Freemason. Kansas City. Mo 
secured a verdict for S5.000 damages 
avainst Kansas City Railways Company 
for injuries. rr<nliitt« in blindness of one 
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1f\ A f\ C)f A Lines of Paid Advertising 
.AJQty-ZiOjS Is the May Record of the 



A Gain Over Mav, 1918. of 

398,013 Lines 



St. Louis Globe- Democrat 

A Percentage Gain of 



Over 




The pronounced trend of advertising toward the GLOBE-DEMOCRAT can be seen at a glance by contrasting the 
above gain figures with those of the other St. Louis dailyand-Sunday newspapers, which are as follows: 

TOTAL PAID ADVERTISING 



Post-Dispatch Gained 398,496 Lines— Percentage Gain, 38 ( v ^"Tr"' 

I!' >ln»l tha COM- 

BINED p*rf»n1«f« «rf Hm 

P«t DlllKKt .nd RepuMlc. 



Republic Gained 86.472 Lines — Percentage Gain, 27% 



Another Very Interesting Comparison Is This of the 

Gains Made in Paid Display Advertising by the Two Leading Papers: 

GLOBE-DEMOCRAT Gained 358,167 Lines— Percentage Gain, 86% 

Post-Dispatch Gained 347,973 Lines — Percentage Gain, 47% 

Note that the GLOBE-DEMOCRAT Gained 10,194 Lines MORE in Paid Display than the Post-Dispatch 



Total Paid Advertising in the Daily Editions of the Five St. Louis Newspapers — Sunday Excluded 

The following figure* an- presented to *how « complete comparative record for the entire St. Louis field, a* two paper*. Time* and Star, 

have no Sunday edition. 

GLOBE-DEMOCRAT Carried 681.261 Lines— A Gain of 268,680 Lines— A Percentage Gain of 65' , 
Post-DiBpatch Carried 886.359 Lines— A Gain of 241,926 Lines — A Percentage Gain of 37% oc2;T ,,, ;iw mS^nSfi 

MORE ih«« ihr P«al<t>i>patcii. 
Alto not* that th» 



Republic Carried 281,952 Lines— A Gain of 76,932 Lines — A Percentage Gain of 37% 
Star Carried 500,865 Lines — A Gain of 59,235 Lines — A Percentage Gain of 13% 
Times Carried 357,978 Lines — A Gain of 39,945 Lines — A Percentage Gain of 12* ; 



AIM nr.tr Hut IM MTtMt,|. 

■•In Um GLOBE DEMO- 

CRAT nm« •;.<■ COMBINED 

pnri.lu. g * | ■ | b| ALL 

THREE Jt*n 



eMl-Diapatdi, Sl*r tmd Tint* 



The Trend of Advertising, So Plainly Shown by the Above Gain Figures, Is Due to the Fart That Most People in St. I ouis and Its Great Trade 

Territory "Shop First" in the 



ifflmfa (Slok-«3mtrtrat 




F. ST. J. RICHARDS, 
302 Tribune Bldg., 
New York 



NATIONAL REPRESENTATIVES: 
GUY S. OSBURN J. R. SCOLARO, R. J. Bl DWELL, 

1302 Tribune Bldg., 701 Ford Bldg., 742 Market St., 

Chicago Detroit San Francisco 



C. A. BRICCS, 
1302 I_ C Smith Bldg., 
Seattle 



ZONE THEIR PRICES TO 
MEET P. 0. COSTS 



List of 



Newspapers That Have Eatab- 
of CWcet, 

by ll 

cm' Advisory Board 
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Uiarles Johnson Poll, director of the 
Publishers' Advisory Board, 200 Fifth 
avenue, New Vorlc, and leader of the 
light against the postal rone system in 
the interest of the magaiine and periodi- 
cal press, this week addressed the fol- 
lowing statement to publishers: 

Increased Subscription 

"The following is the partial list, to 
date, of large daily paper? that bave 
changed their subscription rates to con- 
form to the penalty postage of the postal 
iwme law. 

' It will be noted that some news- 
papers have raised the rate? ouUide of 
t'neir own state or adjoining states. 

'Others have raised their rates out- 
side of the first and second lones, or 
by averaging up the penalty tones in two 
general divisions, with the penalty 
postage applied to the more remote 
rones. 

"Other newspapers have divided the 
country into three lones, with two 
penalty postage charges. 

"Still others have divided the coun- 
try into four zones, with three penalty 
postage charges. 

"Some of the papers have gone further 
and arranged for an increased penalty 
postage to their readers in each of the 
eight rones-although this latter class 
is comparatively small, owing to the 
\cry great complications in accounting. 

"As will be noted, the majority of 
these publications have divided the 
country into two tones and applied the 
penalty postage, computed on an aver- 
age, to the more remote lones. as the 
simplest way of complying with the 
poit.igc penalties of the postal zone law. 

"If yiHir publication is going or has 
gone on a rone batis. and if your name 
is not in this lift, pleaie send such in- 
formation a> once lo the above address " 

Mr. Post then gives the following as 
a partial list : 
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n»t*«r iMVI tlaltF Cwnnarrclal: 

It VUlna ►•■•» 

Ktarwarrr S.GB 

BT.rllojt.in •!■.> Uawa Ejr: 

In low*.. 111.. and . - •-• S-OO 

Hlarwhrra - ■ *°° 

Pallas (Tri.l Ewilnf Journal: 



fflarnhrrr 

Itinnlla '111.' »»»» 



lu fUltr* and Indian* ST.0O 

Rlnrwlirrr - - T..V0 

itoiara iu 1 rm4»i: 

In lnws r,.oo 

Kl.».wl.rrr O.OO 

lltUanqiir < l» . > Trlryr»in.||rnilil : 
In l«wa. Illlmitft. Wl,rotialn ntrt Mtntir 

sola ., 3-laJ 

Mhw*m» *.«"> 

I'nlnth (Minn 1 ItrrnM 
In Mlnneaota. wioroosln. N PaioU and 

aortarrn Mvrklsaa «.»» 

Blaivkw* «■» 

F1. Worth 1 Tti. ( Star Tclrarrna^ 

■SHOO 

Naahsllla lTann.1 T»a 
In Tritaaaaea. Ktr 

Kltrwurr* 

Omaha ISrb.l R~: 

In NrWonla 4..W 

To Nrw York 3.20 

»t. Ilnl (Ulan.) ttalljf N««rn: 

In Utnntetla. Iowa. No. and So. Dakat* 

a rx] nnrtfcrrn M Iralxan 4.00 



■aa Dollar •• H» 

Mlnnrsota lrsrretln« Oral nana I. N. - 
and pv>. Itakota. Inaa, WL-ix-ualu and 

nnrtlirra Mlrhla-an ■ 5.00 

AH otb«r fotnu In I'. ». . , «.oo 



Ml, 



I and 2 



Four-Zone) Basis 

l l Unralac Call: 




Two-Zone llasis 



jtarora tin.) Br 
I and 2 



94 00 

11.00 



Uftnr Jnlr 1. 
1, 3 aWJ 8... ............. ..1. 1.. 

KIh wk* rn 1 
llnSnlo IS, Y.I Cu»rl.r. 

«a«ra 1 to « 

Jt»«ra 7 to * 

rt. Warn* (lad.) N»"a and Banilnal: 

Sanaa 1 anal t, - ■ ■ 

Elarwbrrr 

Jamcatowm IN. Y.I Journal 

East of Klnlallal Itlrrr and aorta of 
atothrrn houodnrr of 



7 » 
11 ft-. 



«oo 

S.00 



4_rm 

a. 00 



Zoo* n. 
Zortra 4. 3 and 0 

Alllinc (Oblol "il'eTlW: " 

Znnra 1 and 2 

Zona 3 

Xouoa 4 to 7 

Zona H 

louitvIUr {Ky.t Rrrnlnir rrat: 

Krnlurkr and Zonoa I and 2 

Kaim S and 4 ....... . 

Zrmra & a&d H 

Znnra 7 and S. 

I,tiilavlla> rrmrl*r Journal : 

Kt-ntcrkf aad Zoora 1 and 2 - 

Itnnra a and I 

bora S and II 

Sonra 7 and * 

l4mlar|l|r tttwl 

Kntwtl >M Zunat 1 and S. 

Znnra n aa4 4 

Zonra S and A 

- „X«inrs 7 and H- 

Ran Aatonka tlYi.t Espaaaa: 

ronaa t an.l 1 

Xnnra A and 4 

7onr« n attd fl-...-. ..... 

Xanra 7 and H - 



lanlht'lln.) Clair: 
ZoSjM 1 tiv! 1 



loplla Sr< 

iiaaira I aad I . . 

ntarwbrrr .... 
Xanana City tlln.l J'nrnal: 

£«iura 1, 2 and S . 

RtaavWr* 

Manrhratrr i V. H.) OaUr Mirror: 

Jbmm 1 aad 2- 

Klar«brrr 

Manrhratrr rnk«>: 

Znnra 1 and I 

Elarwhrrr 

Mari-fD tOlitnl Dally fltar: 
Marina and adJ.Jt.l« rountlra. . 

Blaawhrrr - ■ ■ 

Uiiatrmn IMIrli.) CnrnnleU: 

1 and 2 



.too 
a.oo 



7.50 

a. on 



sen 
d.oo 



4 no 

s. Ml 



4 en 



Nawtarib IN. Y.I Pallj Xina: 

Znnrs 1 and 2 

Eaaowhrrr • 

Oinaba fSrli ) tvatlr Srw»: 

Zdnra I to 4 . ■ 

Htahrr rntra rlwwhrrr onntrd on raqnrat 
Rnrrwatrr (V V ) Hrmnrrat^"hr«Urlr: 

Xo*ra 1 ta 4 

Elwwnrrr 

fUraiinaa ifla. I 

Z^wKa 1 tn S 



I ro 

S.30 



fcuitn 1U 
SUiliiw 1 and 
fEWwIirrr 

YnanR«l«wsi it 
Adhdlillie 



find I SratTlmra: 



l^a A«rl« mi 1 Tlmrs: 

Kunra 1 to 4 

Eaa* 5. . . . 

Zonrs 9 to S 

«nrtnan>M into.) taadar: 

Zniira 1 and 2 

Znara 3. 4 aad II. ..... . 

Znnra «. 7 and S . 

MlnorarnHn Jnnmal: 

l-lrat It.™. <• 50 



There is really no reason why news of special 
interest to women should not be accurate, 
interesting and helpful. Philadelphia women 
from its famous woman's page that 
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PHILADELPHIA 
RECORD 

Is 

"Always Reliable" 
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Isauea 4C-Ptf • "Klwanlt Edition" 

Tiestos, N. J-, June 11. — The Tren- 
ton Times this week issued a "Kiwanis 
Edition" of 40 pages, 24 pages being de- 
voted exclusively lo the anniversary of 
the formation of the Kiwanis Club. This 
section embraced 36.904 lines of Kiwanis 
Times advertising, and represented 100 
per cent membership of the club in the 
Kiwanis advertising columns. One hun- 
dred and seven display advertisements 
appeared. The whole edition has been 
favorably commented upon, indicating 
recognition of advertising by one of 
Trenton's most wide-awake clubs and 
the success of the Times in getting out 
so large an edition as a part of its 
regular v.ork. 

I'dgar R Marchant. who was Kansas 
and Oklahoma newspaperman, died re- 
cently at his home in Alfalfa county, Okla. 
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' — newspapers united the United States 

-Now to get down to the method* by 
which Liberty Loans have been advertiaed: 
I am oure 1 will offend no advocate of 
other forms of publicity when Iaaythatthe 
advertising achieved through newspapers 
and periodicals has been onr main reliance. 
No other single campaign in the history of 
the world made such an elaborate use of 
\eiii paper Space as the Fourth Liberty 
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— Quoted from a speech by Frank R. Wil- 
son, Director of Publicity for the War 
Loan Organisation, Treasury Department, 
Washington. 

The Fourth Liberty Loan was the greatest 
popular subscription of any kind in ^ all 
history, reaching within three weeks just 
eleven million dollars short of $7,000,- 
000,000, bought by more than 22,000,000 



form one of the most impos- 
fore'es in all the world. Newspapers 
over all competitive forms of ad- 
the greatest force. 



This tremendous sales influence should be 
used by you for your merchandise. 

Invest in newspaper advertising. 

E. Katz Special Advertising Agency 



Publishers' Representatives 



New York 

Chicago 



Kansas City 
San Francisco 



*>,„ JVi.irr,- f ,| r. r rf r.-*»»arv IS. 
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GREAT BRITAIN'S 



GREATEST LIBERAL NEWSPAPER 



The only Liberal Newspaper printed and published 
simultaneously in London and Manchester and 
"covering the country" on the day of issue. 




Foundrd by 

CHARLES DICKENS Fir*t Editor: 1846 

THE "DAILY NEWS" SERVICE DEPARTMENT is at the free 
disposal of American firms which contemplate entering the 
British market, and a cordial invitation is extended to them to 
enquire for information and suggestions which they need to for- 
mulate their plans successfully. We shall 1m* glad to hear from 
you. 

THE PAPER THAT PAYS ADVERTISERS AND CAN PROVE if 



AcMresn: "The Daily News," 67 Fleet St. 
London, E. C. 4, England. 



Ill 
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WHAT OUR READERS SAY 



tif being Hi* Jteattle 
tinl lb* Star. 

I am writ. a* J»» I 



It.- 



til. Ill 



Tim.. A NATION FINDS ITS -VOICE" 



Challenge la Other Towns 



Editor * l^hll*er: 

We nave HMHi ■ grrst J«l In T<mr psrtil.r* 
tluu tn rr/TrfWf |o tii.« tn.il writer ami th« 
t-iperWace of tW different newspaper* over the 
tvsj.it)-. ami will *ar that while thU »»-w»ipapee 
has not t»en afck.il to tell of mall fwiHI»n» 
Ihth, M* vuluutvvr tltla 1 urn rasa t loo. ami «* III 
pat 11 tgi-lnsl *u) other town of It* situ In tfce 

' X T1il7'u a !o«a ,»f n^rly *>.«■»> people, arltb 
Ur<* raJr>>M<!», running -iiilte a somber of train* 
earn, but iter* la »» train od tor of thme 
r»«<U rarrjiii* our pnp*-r*> that even has a aaill 
r|nr» IV* Iiht,. |« make up a pouch for every 
nnVe whrru we >«>tal |.ajN-r». even If It 1* only 
•me or tn... and 9 f crura* hat* k«[ a groat deal 
of ix.-It—h ,,u tin. a.*f.Hinl. 

.<oMitlon ha» eil.r.-d fur aoum two 'iin 
nr. 6 ttii* twftiqujM-r, together v.llh mm otbe* 
i.ii- [i. ». m»«r» it! l lit i ami -HhcT Hiirrmsndlng lowii*. 
tiaa ir.nl ttnif *ui acaln In get mail rbvrka on 
train*. without reaiitM. Wr- ham h»b offered to 
l»ay tbe •alary <*f mad clerks., If the pmt othVa 
Jeparrment will *** rlo If. lint that la refused. 
If |gf nlh»f toarn can «.*.>w a* poor « mail *erv- 
1,-c a. iuu w,.«M like to know It. 

«. p. BBMPlOk 
Publisher Aoder** l»*lty Mail. 

Church Adverti * m c Copy 
We carry two p«(M of rh arete a<la and news 
e«rry Saturday. We tellers- In freqnrnCT to 
advi-rUslng. rather than ntar. 

A I'alon rvbllrlty Campaign, run every day 
of the year, would treBieivJ-'S»»ly s'lj-.K-rt am) 
lut no try the weekly a'teeTtlslna;. We carried 
aucb a I'nlon Campaign for *ev«ra. months, bat 
It .'unstated of ■ half page, once a week. 0«r 
difficulty la: 

Where ran are gat 809. church advcrtlaesoents 
that will be, one anil alt. real sdserlbsetuf-nta t 

IHi >uu think a s»r.*a of So ot 00, re pea tad nt 
Intervals of ta>» months through tba year, would 
aerie a* «»IIT 

How nooJd y*u sufgest I bat wo obtain la* 
r..p*! From tin* local inual-lera? 

Wi.old iae unilter ju** t*+i <.ll<hted If m* 
en lied ii|n.i«! 

You know, aome tnoat eaeellewt mlnlalrra 
noiiM be »rry p.mr ropy writer-. 
OAKUAXD TKtm'NK P|'M.».|||\(| CO.. 

l-er Morton J, A Me|J««ld. 
lUxlneH Adeerfl-ln« Mgr 



SiKcimen of Bad 



The d>et«e, luvr noi btcn received. 
I- it MH anttJrr ibat avine cUim md- 



A Va.le of Time 



I Hrkf 



Seattle *. Labor Union Paily 

KeattU Waah , May 2%. 
voiir tnrv^«rtn«M of u*'w*Draper 

nn4 aalveelUliK rout In your U*u* of 
Miiy I ". nml d*Mlre In mil ynur alleBtlutt to 
.* rrr"- In U>f 'I'v nf Jtt-attle tabiOatUtn. Tou 
•latre there an- «tv m.teeitig »?M two peettlng 
the fan* are ihar lher*j are .me 



1il«, a* I kuow ?uu ilealr* 
ma abaoltttelr eaerrrt. 
The Tnlim ltei'nrd ri'iKu-t to ike Pual Off! re 
IVfNirttnent ahn«« n net Hrfiilatbni for th* 
all montba iirr-re<Ung April 1 of 4i,tf74. and at 
the time the ■ulMnivt «i« taa«se we «itr aell- 
log la exc-«» «.f iL*.,iaa> copier, dally. 

m:\iti4: i siox ajxxmn. 

E. B. Anlt. 



Preaidenl Ryan Re-Elected 

RrlwardJ J. Kyaii, president of ihc Kail- 
way Mail Association, has been re- 
elected to that office by a majoriiy of 
H.*X> vote*. His opponent was E. J. 
Kern. 



I tun >k A r> iii ; - i i Lk 

Here is o«c reason uhy adverttung rioea 
not |>a*. 

On Mitch 1H. 1919, a lady in a middle wen- 
cm atjtc received a very beautiful catalog of 
aprmg drrfiea from a prumiocnt New York 
rrud ttorr. tn which proraite ot promft service 
waa itrunglv featured. 

l)is March I9tn she ordered two dresse*. a 
I«ellKC«at and a pair of bloomers, (in Marct* 
Jbtli ahe received a postal card ackno»»leda- 
mer.t of the order, giving the mail order No. 
2*15-a\ In her letter ahe gave credit refer- 
encr». tiaviog an account at a branch of this 
New York store. About April I Oth the petti 
coat and bloomers were received, hut nothing 
***» heard from the dreases. A letter of in 
o^iiry. April IS, waa not aiiawered. On May 
Kt ancther letter *aa written, aakim| wlii the 
i1ie»»et had not been aent and asking for a 
biU l .t ibe two itema which were sent. On 
May 51b she received a auteruent of 14c 
r.»*ucgr, but no bdll for the items st-nl, and no 
ibrwaat abuut the dreaaes. She wrote on the 
>*mr day. it*m « i » mi t he number ot the 
Orwf, J«t! on the ^2fiii she received Lhe f ot- 



"New York <lty. May 30. 1919. 
'-Kerdying In your letter of May 1st, would 
•ay tint the reason that the dresso were not 
forwarded .-it the time when the ml ot the 
merchandise waa (.hipped waa due to the fact 
I h;it the garment* wcrr nnt in stock. 

"Ww are Hg itt a positiun to till your order 
fog ihew ilirues and we arc Sending thrill 
forward to you without further delay. We 
trust they will reach yi>u promptly and be 
found entirely aktinfartory. 

"Krgrrtung that Uierr haa l»een a delay 
ami a-'tmttg you flut it ia our wiab to serve 
>nu as promptly ami aa aati.factonly as pot- 
slide. — *— *' 



rVi-.ir A PuhlUber. 

I en.b.M. a letter 
m.-rwliii.- ..-Irrulaf frvtu V H. l.al«T 
...m» t<« Rtattsliiw on Hvo'txtni-nt war 
Hakaj], 

Jmt why we .tomld arpeut f«0 to 9" 
at nnr aei-nunlstit Mine In gidtig through ^ir 
fll»^ f.->r f'vtjr year* In we-Ser to furnlab ttila In 
f..rmst|.MI I- Hot We.r to ttie. 

Newppsp.n. «f the retsntri have l^en i»»at 
liberal In the n-e .rf their »|>a.« f-« the guvern 
merit dtirlnir Eh. U.i four yesr* Why ahouM 
tl.ey Bow want n-MHlniial ennlrlmttbina for Ibe 
miriw of taking B gift biwaP la. the moutbl 
IMin'erely yinim, 

J I- JtTHftTK.VANT 



l*ublicity by Friend* of Irish Freedom 
Marks New Epoch in Advertising 

For what is said to lie the first time 
in history, a nation and il* ■.ympatrm- 
cr* have titilired paid advertising space 
as a means of bringing its case before 
the puMir. 

An advertising campaign ha* just 
been launched in the New York dailies 
by the Frieuds of Irish Freedom and 
Associated Societies to present Ire- 
land's case to the world. Full pages 



and half-pages are being used. The 
resulls for the Irish Victory Fund so 
far justify the confidence of the cam- 
pugm managers in advertising. The 
Tucker Agency. JQJ Fifth avenue. New 
York, is handling the work. 



High Water Hinders Paper Hiila 

Ottawa. One. June 10.— News print 
production at lhe Booth & Kddy mill* 
has been curtailed because of an ab- 
normal ri^e in the water of the Ottawa 
River, which for a time threatened to 



EVERYTHING 

THE WORCESTER TELEGRAM 

has everything th»t the National Advertiser 
needa. It i» the 

KEYSTONE 




Alertness! 

A eharacteriitic of THE 
TELEGRAM. Myron Town- 
tend, nationally famous as 
a Sport Writer tor Metro 
politan Newipapert. ia 
trasr in Worcester selling, 
SPORTS 10 the people 
through his column, Hia 
propaganda ha* enthuaed 
evervonc Baseball. Tennis. 
Golf— were never more poo 
wlar. Higher personal effi- 
cienev. health, happittem, 
are the rortverstones of The 
Worcester Telegram'* cam- 
paign to popularize athletic 
aporta. Municipal athlelie. 
are bring urged to provide 
pleaiunble a* well as 
healthful »ct ; vitie* for all 
the people, The one great 
|*ass)fg| of the war i* that 
Amerieatsa of the future 
must lead the out of door 
lite. This ia the haalc rea- 
son whv the Telegram is 
publishing the facta shout 
the ?.uprrme importance oi 
sports, an that everr cits- 
ten mar have a wider vi- 
*i.wi about the VMM of tne 
•porting lit> m America a* 
a nation. To Massachusetts 
as a slat* and to Wnrce*trr 
as city and rounty. To -vejee 
this opportunity first indi- 
rates the Telegram's alert- 
nesa 

Enterprise! 

f )ne of the unique and 
nriginal Icaturcs of tlie 
Worcester elty ami county 
athleticiration pl*» " th* 
airorllng convrnlum idea 
No other city has held a 
big athletic connei* am! 
consistory and invitrd 
speakers of the standing 
and prestitye o' Walter 
Camp and Mayor Frank W. 
t'avanaugh lo «ddrr«s the 
people on sport*, (liasra 
of instruction on theory 
and practice in sit sports 
ia another absolutely orig- 
inal irlcrt ami will be r r*t 
put in !t>rtr in Woereatef. 
This if a tip to manufac- 
turers and distributors nt 
Sport goods arsd Spnrl 
clothe* to cover Worcester 
County thru lhe Telegram 



Trie gram 
l.l>87,674 line*.* 
•Esery hne auth^rited. 



ol hi. 

Success in Worcester and 
Worcester 
County 



MOST 

Carrier Delivered Circulation 

in the CUy of Worcester! 

ducmt rirraluum. U.t thon ».(. <.! Th» f.lc 
irin'i Ci.r <-m-ul»lloB it wld on th» tlrrrl. 

MOST 

Circulation in Worcester County 

Tti- T*lrirr»m more Circulitwn in tli» ihrr* 

citit. »nd firij-»e»rB lo*o« ol Worctitcr County, 
winch include tbt ,i.hurt.»n Icrmor. Of drfinr.1 
hr lhe ABO. than both th» nthcr Wofi't.tcr News 
naprr* cimhinrd. Moil of 1h«.r towns are Dot 
more than an liuur .w.y by intrrorban trolley. 

LARGEST TOTAL CIRCULATION 
Sunday and Daily 
36593 (ABC) 31573 
LOCAL MERCHANTS ENDORSE 

Th* SorcsMttr Tele front 
By placing S4% morm 0/ their copy in the 
Teletnm than in the Gmttt or the Pott. 

Erery niuulh their approval ot TV TEl.F.r.R.VM 
as an advrrti.ins: mrdn.m ts A0ATN made plain 
... . h 1 1 , 1 t ,1 1, ,- ji ■ rrj ! 

In May the TEI.Er.RAM I'd the field both daily 
and Snnday in Local l.isplay adverli.init The 
TELEGRAM published 1.0»J.(J« I nes n.f naid ad.rr- 
tiatng; in May. 141°, J'4,017 Imes sswar* than the 
second paper in total volume, ami six days a week 
only Win*: (inured, t«.«l* lines mot. .ban the second 
paper. 

Telegram prints 3 times as many Want 
Ads as other Worcester Newspapers 
Combined. 

— the best evidence o) the esterm in »hich a news- 
paper il held by its resile... Zl,77t separate classi- 
fied ads were printed in the Week Day eibt.ons of 
Ihr TEl.K.jRAM in Mav : the aenmil paper pub 
lisbed K2r#; lhe third 1.1.W- In addition the Snnitay 
Telegram puhhahrd 6.«t7 want ads. a total ol 29.7JI. 

THE RECORD FOR MAY 

TOTAL ADVERTISING 
Gatettr 
713.6) 7 lines 

every advertiser satisfied. 




The Telegram's strength 
it pi'oved daily. In a Cou- 
pon Tett recently con 
duited, fifty one *lor«i par- 
uamg liach 1' 
column ad* all uniformly 
displayed and all mad* up 
into a two- page spread 
N'o individual firm had 



thing waa 
riaoo* to Potato peelers 
In spite of the fact that th* 
thermometer rean*tered 101 
in the shade and that the 
Largest Department Si ore 
in the city opened their 
Semi Annual Clearance Sale 
on the sxmr day. tba re- 
sults were sati sfWng to 
forty four out of the fifty, 
nor atores participating. 
Oeie store had 67 coupon* 
returned. Another sold $1(U 
worth of merehgnrjite on 



Highly developed 
Reader Interest, 

The Telegram special ires 
on LOCAL AVD COUVTY 
NRWS. There are fifty, 
arvrn town* and three 
cities in Worcester County 
—the territory sen ed hy 
the Telegram. The Tele- 
gram maintains a rorre- 
spur-dent in every town 
AND PRINTS THE NEWS 
OF EVERY TOWN AND 
CITY IT SERVES Gard- 
ner. Fitchburg. Marlboro. 
Lrommster, theM- sre typi- 
cal communities served by 
lhe Telegram,— in truth 

The Telegram 
Govern "The 
Bmrt of the 
Co 



Post 

500,871 line* 



To cover Central Massachusetts include on your list 

THE WORCESTER TELEGRAM 

GreaU-M Circulation RVaider Interest— Initiative! Sound! True! Proven! 
A. P. Grisly. Publisher Paul Block, Inc., 

=====^==^^===== 
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You Can Cover the Rich and Responsive 

■ 

South Only Through the News- 
papers Its People Read 



people of the South today have a greater 
I buying power than at any previous time. 

They believe in enjoying life while there is opportunity 
and are especially responsive to the appeal of goods which 
make them happier and healthier. 

Southern people also are disposed to buy advertised 
article* that are brought to their attention in a convincing 
way. through mediums in which they have confidence. 

The newspapers of the Sooth offer by all means the most 
efficient means of reaching the great buying public of the 
South and this field can be covered only through them. 

Secure the circulation figures of all the leading weekly and 
monthly magazines in any typical Southern town and com- 
pare the total number of homes reached by them with the 
number into which the newspapers of the place go regularly. 



Then figure the cost of having your advertisement taken 
into the ►mailer number of homes in which one or more of 
the magazines are read with the outlay required to place the 
message it carries in the larger number entered by the news- 
papers. 

In this way you will get a convincing and illuminating 
demonstration of two tilings — first, that to reach all the 
people of the South you must use its newspapers, and, second, 
that through them the whole South can be covered at smaller 
cost than is required to advertise to the portion of its people 
who read the magazines. 

Nearly all the enterprising newspapers of the South have 
been rapidly increasing their circulations since war restric- 
tion were removed. Advertising rates have been advanced to 
correspond in but few casea. Now is a good time to start your 
campaign in the Southern States, since through the news- 
papers you can buy space for less than its real, result pro- 
ducing value. 



Any or all of the following member! of the Southern Newspaper Publishers' 
Association will gladly quote rate*, supply information and give co-operation. 



ALABAMA. 

Anniaton Star 
BlrmlnctuMn Ago-Herald 
Birmlraghana Lio g or 
Birmingham Mai 

Mir TTmna-Na. 




ARKANSAS. 

LitHe Rock Arkansas Dwnl 
LI Wis Rock Arkanaaa G«i«i 



Jacksonville Florida 
Jacksonville Florida 
Miami Herald 
Palaa lank Paat 





smsm 

Sunday American 
Atlanta Journal 
Augusta Cnronlcle 
Augunte Herald 



Macao Nm 
M.wn Tflaaram 
Rama Tribune-Herald 
Sevaaoab Morwa, N 
Waycroes Journal 

KENTUCKY. 
1-rxlngter. Herald 
L s.MImi LaraW 




St Tlnna 



Meridian Star 

NORTH CAROLINA. 
Aahevllle Cltlten 
Aehcville Tiraaa 
Charlotte Nawa 
Charlotta Oheervar 
Concord Dally Tribune 
Greene bora Dally Nawa 
Hickory Dally Record 
Rel.igh Nawa 4 Obaarvar 
Raleigh Tiraaa 
Rocky Mount Evening 
Salisbury Pail 



NORTH CAROLINA— (Cont'd) 
Wilmington Star 
Win* ton- Sal am Journal 
Wlnaton Salem Sentinel 



Anderson Dally Mail 
Charleston Nawa 4 
Columbia Record 
Columbia 5tnta 
Graanvllla Dally Nawa 
Greenville Piedmont 
Spartanburg Harold 
Spartanburg Journal A 

TENNESSEE. 
Chaltaaooea Nawa 
Chattanooga Tlmaa 
Jackton Sun 
Knoaville Journal * Trl 
Kraoavilla Senund 



Baaumont Enterprise 
Dallaa Mora In, News A 

Dallas Tlmee HerelcT 
Fort Worth Record 
Fort Worth 5 tar-Tel 
Calvmtou Nowa 
Hosiats 

Houston Paat 
San Antonio Express 
San Antonio Evening Nawa 

VIRGINIA. 
Brtatol Herald-Courier 



Prepared by the Thorns* AilvertUins Service, Jsrkaonville anil Tsrnpg, Fla. 
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All Records Of The Birn 



With 1,139,278 Lin 

And The News, As Usual, Had 



Total Advertising For May 

Here, expressed in lines, are the actual figures on the total adver- 
tising printed by the three Birmingham newspapers in May, compared 
with the same month last year: 

The New* Age-Herald The Ledger 
M«y, 1919 .... 1, 1 39,278 645,050 523,376 
May, 1918 720,622 419,566 402,178 



Gain 418,656 225,484 



121,198 



It will be noted that The News printed approximately as much 
total advertising as the other two newspapers combined and that The 
News' gain was 71,974 lines in excess of the combined gains of the 
other two i 



Without a break for the five months of 1919, ae for practically 
the entire twelve of 1918, The New* has each month surpassed its 
advertising record of the month before, and has shown tremendous 
gains over the corresponding month of 1918.' The News' total gains 
for the five months of this year are more than double its total gains 
for the entire twelve months of 1918. In this procession of advertis- 
ing achievement. The News has repeatedly led all newspapers in the 
South and has taken high rank in 



Local Advertising For May 

Here, expressed in lines, arc the actual figures on the local ad- 
vertising nrinted by the three Birmingham newspapers in May, com- 



The Newt 
May, 1919 .... 728,882 
May, 1918 .... 



Age-Herald 
382,508 



The Ledger 
355,026 



248,444 118,552 92,190 

It will be noted that The News printed within 8,652 lines of as 
much local advertising as the other two newspapers combined, and 
that The News* gain was 37,702 lines in excess of the combined gains 
of the other two newspapers. 



Advertisers Can Dominate Birmingham — At 
ONE COST-By Concentrating In The News 



Topping the four successive record-bre; 
every previous advertising mark in the histo 
lines, and became the third successive month 
News' gain over May of last year was 418/: 

All three Birmingham newspapers pile 
renewed proof of the undiminished prospei 
published, but The News maintained its us 
and in every class of 




Comparative Records I 

Here, expressed in lines, are the actual t 
ingham newspapers for the first five months of 

The New* 

1919 1918 

January .... 795,732 531,692 

February . . . 817,068 561,330 

March 1,055,236 743,680 

April 1,138,914 648,018 

May 1,139,278 720,622 

Total . . . .4,946,228 3,205,342 
Gain 1,740,886 

An analysis of these figures for the first five montl 

1. That The News' total exceeded the total <>< 

2. That the News' gain was approximately dc 

3. That these relative totals for five months v 
: and growth of the News is normal, i 



The News' gain in total advertising for May 
other Birmingham newspapers. The News' total 
bined totals of this class of advertising printed b 
In local advertising The News' total approxin 
The News printed 4,219 more separate and 
newspapers combined, incidentally scoring a gait 
News' total of all classes of advertising approxini 



Member Audit 



QLht Mixmh 



Digit 



The South' s 
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lgham News Smashed 
Of Advertising For May 

Records To Break But Its Own 



immediately preceding it. May smashed 
Birmingham News, with a total of 1,139,278 
i The iSews has passed the million goal. The 
—equal to 51 per cent. 

endid totals and substantial gains for May in 
k great industrial district in which they are 
•helming preponderance in total 



rst Five Months of 1919 



Iff 


total advertising printed by the three Bir 


.par 


ed with the sa 


me months of 1918: 


^e. 


Herald 


The Ledger 




1918 


1919 


1918 


8 


349,020 


339,906 


324,128 


0 


370,496 


357,476 


308,994 


2 


486,836 


415,744 


394,254 


D 


466,004 


495,656 


377,762 


D 


419,566 


523,376 


402,178 


0 


2,091,922 


2,132,158 


1,807,316 



. 666,778 



Gain 324,482 



• ill reveal a number of interesting facta, 
two papers combined by 55.370 lines, 
unbined gains of the other two newspapers, 
ined in each of the month*, showing that the 



1 lines in excess of the combined gains of the two 
lal advertising exceeded by 8,106 lines the com- 
r two newspapers. 

tiled the totals of the other two combined. 
U"iti.-d advertisements than both of the other two 
er cent over its own record for May, 1918. The 
lied the other two 



of Circulations 

ham New* 



National Advertising For May 



are the 

advertising printed by the three Birmingham newspapers in May, 
compared with the same month of last year: 

The New* Age-Herald The Ledger 
May, 1919 .... 299,418 180,642 110,670 
" f, 1918 .... 169,834 96,950 96,894 

83,692 13,776 

8,106 lines more national 
combined, and that The 
of the combined guns of the 



Gain 129,584 

It will be noted that The News 
advertising than the other two 
News' gain was 32.116 lines in 
other two newspapers. 



For more than a year The News has ranked high up among the 
leading newspapers of America in total advertising and in gains scored. 
For instance, in April, according to the statistical department of The 
New York Evening Post, it stood third among American newspapers 
in point of advertising gains for that month, only The Chicago Tribune 
and Detroit News exceeding it, and was eighteenth in point of total 
volume of business carried. Such records emphasize the prosperity 
of Birmingham and the confidence of advertisers in The News. 



Classified Advertising For May 

Here are the actual figures on the total number of separate and 
distinct classified advertisements printed in the three Birmingham 
i in May, compared with the same month of last year: 



The New* 
May, 1919 .... 15,504 
May, 1918 .... 7,456 



Age-Herald 
7,111 
5,675 



1. 



The Ledger 
4,174 
3,447 

727 



It will be noted The News printed 4,2 19 more separate and dis- 
tinct classified advertisement* than both of the other two ncwspi 
and that The News' gain was nearly four times the 
- of the other two newspapers. 



Kelly-Smith Co., Foreign Representatives 
Mar bridge Btdg., NewYork ; Lytton Dldg., Chicago 



tt Newspaper 
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FREE EDUCATION FOR 
STATE'S SOLDIERS 



Senator Kaplan, of New York. Author »t 
Hill Providing Special Scholarships 

fur Knrmfr Soldier. «t Stale 

Expense. 

Slate Senator Abram Kaplan, of New 
York, introduced early in January of 
thin year a hill providing for free 
scholarship* in the colleges and univer- 
sities of the Stale for returning soldier* 
or tailors who were residents of New 
York Slate prior to entering the war. 

The bill also provided for free pre- 

h: i'::;ir;, r : I ■ i i:i with *],scci.il cU-TS 

created for the bcncni of returning «ol- 
tjicra. sailors, marines or nurses, and for 
a -iim to be naid lo each successful ap- 
plicant fur such scholarships to assist in 

N .HI; Ml.-,-:. [-. pt1T.ll.v-c M text ho..:kv and* 

oilier iiftcss.it v cvpciisci dnrhg '"nc 
period of education 

1 hi- hill » a* referred lo the fnmmil. 
tee on Public Education, where it was 
ili- r.iUk-hlv <li*cn«ved with ihc Commis - 

-i- -in i K'iiuitil'.Fii. The tumateM 

reported it in the Senate favorably, with 
anicndmcius. The most important 
amendment limited the number of 
scholarships to 10 from each Assembly 
District each year. The Senate Finance 
Committee then reported the bill favor- 
ably, but reduced the number of scholar- 



shius to three for each district prr year. 
I In- lull as i iu.U t c]> rtcd rained ail 
appropriation lo provide fur the scholai - 
n, - -i |i:rslii,;i. 

ScnaUu Kjpian had been impressed 




prcblcm of no small moment. The re- 
turning soldiers, in many instances, felt 
that they did not desire to return to old 
ruts, yet realized their need of special 
education and training for bigger things. 

The Oovernment, through its conva- 
"»""" " l-akcwood, has pro- 
vided ior iii'l such training for wounded 
men; but this training does not extend 
beyond the period uf convalescence. 
Senator K .t | .'ii ' ' ; '■!'. el il lo be the 
"Male's dinv '-Is eel-Jin -K I c.litrrs and 
m;rs<-s lo .itTnrd ir. iheni. without hard - 
ihlD. such rducatioii in special Inns as 
wntild enhance iheir nsctulncss I" 'he 
tnnvieiritt 

It is his hope that next year the bill 
m.-iv !n amende,'. I" inrtease lllc number 
of <»ch schuUi ships materially, until 
evers reluming soldier has had an op - 
r-nr-i:ni:y to obtain for himself an educa - 
tion cither cla*s ir or piufcssioiial. at inr 
expense of the Stale of New York. 

REORGANIZE -N. A. P. ft P." CO. 



ANNOUNCING 
the 



PI 'R POSE— 

T.-i -iipply ihr evcrdncreajiiiy demand for a »Undardti«d rfr\ici% 
rmho<i>inn the moM hifthly ncrfrrird mid author ilati vr compilation 
of mlea and circulation farU combined, of over five thousand pub- 
lication* Ihropghoul the United State*. To eliminate the present 
low of lime and wa,t4< of money now ngecatry lo kecj^ accurately 
informed <A th** i-fm*tjnl rtunping of ruu-i and circulation stalulir*. 

CONTENTS— 

User jJtKKI publications are listed -daily newspapers general mi;. 
alines— women's publications-- mail order journals -agricultural 



periodicals. Kales shown on each, as complete as 



I he publishers' individual rale card, together with an rshalislive 
anJ detailed analysis of circulation according In flan of media. 
Over M-vcnty page, of fails mid tipnm never before th<iu|thl pos- 
sible lo put in standardised form siae 11 X 13 — weighs les- than 



PRICE— 

Your interest in any or all advertising- questions cmpha-ire- sour 
r,,l n,H,l f.,r ihe Standard Rale A Data Quarterly , Heyi-e.l aeeii. 

ratels every three months. You would not do without it. We will 
tladlv send you a copy for 
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i:\ I KA ( lll'IK-. S.-, V\ H \ K Ml 
Write Today 

STANDARD RATE & DATA QUARTERLY 

160 West Fort Street Detroit, Midi. 



company to be called the Saguenay Pulp 
ft Power Company. They alto aulhor- 
iied the new company lo make an i**ue 
of $5.500.(XW of 6 per cent, bonds to pur- 
chase the bonds of the North American 
I'api-i 1 • mpany, t'hicoutimi Pulp Iran- 
pany and the Saguenay Power & Light 
Company's bonds as well a* completed 
other financial matters associated with 
the Chicoutimi inieresl*. 

New directors were elected represent- 
ing Montreal. New York and Buffalo in- 
terests. FrOM New York K. K. Ham- 
mond, of Craig-Becker Company, anil 
I-ewis Chable. vice-president of the 
American Paper K.sports Company were 
elected directors, and J. T. Steele of Buf- 
falo. The new company will make a. 
bond i«»ue which will be offered for pub- 
lic subscription within the next few days. 

AD-LESS PAPER SENDS "S. 0. S." 



SFN-.vrrm A imam Kaplan. 

with the economic necessity of such a 
measure, ow ing to the fact that so great 
a number of women had been attracted 
lo the usual vocations of men during the 
war period, presenting an industrial 



Stockholders Form Saauenay Company 
and Authorise Bond Issue 

Montreal, June 10.— At a .-.pecial 
meeting ..t the NCnh \nu man Pulp & 
Paper Company, the shaichulders ap 7 
proved the oyani/jtioii 5j a wnr».ii:g 



5,00fl Subscribers Nol Enongli to Support 

fhinn Ini— w«It 

Chicaco. June 7.— The Chicago Fed- 
eration of Ijbor is having its hands full 
trying to continue publication of its pa- 
per. The New Majority, without adver- 
tising. During a discussion at the June 
meeting of the Union, it developed that 
the publication is losing $t,(XKJ a month. 



Omlj ©to KI@w Y©Lfk 
®><&WFkhmg nan 191® 
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The Master Key to the Greatest 
Market Unit in America! 



According to the Census reports of 1910 there were 2,046,845 FAMILIES in the 
state of NEW YORK. The total population at that time was less than ten million. 

The total circulation of the NEW YORK STATE NEWSPAPERS listed below is 6,- 
112,920. These newspapers, therefore, circulate about three copies for every family 
in the State! 

It will be noted that the great bulk of the circulations listed on this page are metro- 
politan circulations. The census figures show that, in 1910, 7,185,494 people of New 
York State LIVE IN CITIES; 1,928,120 live in the country. 

Practically every farmer or country dweller in the State reads a city newspaper. 
The R. F. D. system brings to the farm folks their big or little city daily, upon which 
they depend for their information as to the news of the world and the prices to be ob- 
tained for their products and the prices to be paid for the things they require. 

So that the dominant newspapers here listed REACH A VERY GREAT MAJORI- 
TY OF THE HOMES OF THE STATE EVERY DAY. 

They afford the MASTER KEY to the GREATEST MARKET UNIT in America. 

And the line rate for these combined newspapers — $9.55 on a 2,500-line order — 
spells the very moderate advertising expense involved in appealing to a group of more 
than six million buyers, in more than two million homes! 



Albany Knickerbocker Preia (M) 



•Brooklyn Standard-Union (Ei... 
•Brooklyn Standard-Union I S > . . . . 
Ituffalo Courier & Enquirer (MAE 
Buffalo Courier & Enquirer (St.. 

Buffalo Evening Newt (E> 

Buffalo Evening Time* <E) 

Buffalo Sunday Times (Si 

Klmirn Star-Gaactte (El 

Clem Fall* Poal-Star (Ml 

Gloacraville Leader-Republican tEl 
Glorenville Morning Herald (M) 

Ithaca Journal (E) 

•Jameatown Morning Poal (Ml... 
'Mount Vernon Daily Argus (E). 

Newburgh New« (F.) 

New York American (Mi 

New York American IS) 



New York Herald (S) 
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TRIBUNE RELEASES ALLIES* 
PEACE TERMS 
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(Continued from I'agt 5) 

up in New York on the transport Von 
Steuben, with a copy of the treaty, 
which he carried through to Chicago, 
arriving there last Saturday. 

The Tribune might have published the 
document in its Sunday edition, but it 
wa» decided first to submit it to the 
Foreign Relations Committee of the 
Senate. 

This was done and its acceptance was 
taken by the Tribune and the New York 
Times as a signal for release, and on 
Monday morning about one-third of the 
document, or aliout 23,000 words, ap- 
peared in those newspapers. 

On Monday a turbulent debate of 
nearly five hours' duration occurred in 
the Senate, and finally Senator Borah 
succeeded, by a rote of 47 to 24, in 
Retting through a resolution to have 
the 80,000-word document spread upon 
the pages of the Congressional Record. 
This released the treaty for general 
publication in the United Stales, and 
there wh a mighty scramble to get it to 
the wires. 

In introducing the matter Senator 
Borah said : 

Borah Credits Hunt 

"I have in my possession this morn- 
ing a copy of the treaty which I am 
going to ask permission of the Senate to 
print as a Senate document. I am per- 
mitted to make this treaty public by 
the convent of those who gave it to me. 
This particular copy which I am offer- 
ing this morning was brought to this 
country by Fraiier Hunt of the Chicago 
Tribune. It was taken to the Chicago 
Tribune office last week and retained 
there for some time, just how long I 
do not know, but the Tribune said for 
patriotic reasons that it ought not, upon 
its own initiative and without having 
first presented this treaty to the officials 
in Washington, print it, and so it with- 
held the printing of the treaty.' 

However, 



speaking, about one-third of the docu- 
ment had been primed in the morning 
edition nf the Tribune under it» own 
copyright and also in the New York 
Time«, which had printed the section 
under Tribune copyright. 

Senator Borah said that he hart no 
reason to believe that the Tribune copy 
was not genuine. 

Senator Johnson said that in view of 
the publication of a section of the treaty 
in Chicago and New York and rvi- 
dence that it would be completed in 
utibienucm issues, nothing was to be 
gained by withholding publication in the 
Record. 

Senator Hitchcock vigorously opposed 
it in the interest of the President who. 
he said, was under pledge to the 
plenipotentiaries of the Allies to with- 
hold the document until it was complete, 
and he alleged that an 
made to embarrass the 
that the effect would be to aid the Ger- 
mans, 

Nine Democrats voted with the 
Republicans to print the document, 
while one Republican voted with the 
Democrats to suppress it. 

One of the interesting features of the 
document as it finally appeared was that 
it was entered into by Woodrow Wil- 
son, President of the United States, 
"acting in his own name and by his 
own proper authority," whereas all 
other rulers were represented. 

Too Mads fee Wire* 

Owing to the immensity of the docu- 
ment as it appeared in the Congres- 
sional Record proof* the press associa- 
tions could not carry it, and like most 
of the spec-.al representatives at Wash- 
ington sent stories covering the chief 
points. However, it was franked to all 
press association clients on Tuesday. 

The New York Times succeeded in 
publishing the full text on Tuesday morn- 
ing. The Times announced that the report 
was transmitted to its office from Wash- 
ington on twenty wires. It consumed 25 
columns of space and was played to 
lead the second section of the Times, 
on this occasion a 40-page newspaper. 



PUT THE CLARKSBURG TELEGRAM 
ON YOUR LIST FOR FALL COPY 



And Get Your Share of 
"The Industrial Heart of West 



EXCEIUTS I'HOM 
Audit Bureau of Circulation* 
Auditor's Report 

JVome of Publication, Tht CUrktbur$ 
City. CUrktburg: Stat*, W. Vs. 

for the tu«U>» month* period mding March SI. 1919. 

Evening Sunday 

Total City 4662 3757 

Total Suburban 2116 1895 

Total Country 11)1 22*6 

TOTAL NET PAID 7889 T9J8 

Total Unpaid 160 106 

TOTAL DISTRIBUTION S.049 ifiU 

A .^triplet* aMalrala, IndlHllBf all •Manila] facta partAlaina to tht 
it ™iWi*d m th. d.i.,lrd Audit R.oort limed by 
i irf GruJ.rtno.. Co|U»» mar W had 0.1 apulScaUoo 

1 erf th» aba- 



FUu rate, 28c on inch to Feb. 1, 1920; 35c en inch thereafter. 

THE CLARKSBURG TELEGRAM 

If est Virginia's Leading Newspaper 



The Tribune did not puMish the full 
text on Monday because, as Perlcy II. 
Boone, the city editor said, the sections 
left unpublished by the Tribune did not 



tercst. 

Mr, Hunt, to whom credit is given 
for the scoop, was formerly of the staff 
of the New York Sun. He went to 
Kurope for the Red Cross, and while 
there was engaged by the Tribune to 
replace Mr. Gibbons. 

The treaties which have bren printed 
ami distributed in Germany ar*> dot 
complete copies and they contain a num- 
ber of apparent misinterpretations, ac- 
cording to Mr Hunt, 

The copy which he brought with him 
was an official text with all maps and 
statistical data complete, he said, 

He was doubtful of the reports that 
ropies of the treaty could be bought 
on the streets of foreign cities. 



It was true, he said, that there were 
ropies being vended which purported 
to be the text, hut so tar as he kne* 
none of them was complete. 

He obtained the copy in a perfectly 
proper way, he said, but was bound in 
confidence not to reveal the source. 

NewsiHuer dispatches from Paris 
say that the Bon Soir, a daily news- 
paper, printrd the official text of the 
treaty and placed it in the hands of 



the members of the French Chamb 
of Deputies. 

Mr. Hunt in a short introduction 
tilt copie* of the treaty published sst 
that "'by and large" the nummary of tl 
treaty as previously published s»> 
stantially carried the important poin 
of the full treaty. 

Only in a few places, he contendc 
were ihere omissions which "seem 
have been made deliberately." Perha 
the mi»l serious of these was the ca 
of the Sarre Valley in regard to t 
ownership of the mines, 

N. Y. Sun Copy Held Up 

Hr added that a second instance 
which a serious, indictment can 
lirought against the ofbVial summa 
refers to the international labor o 
gamzation which is formed under tl 
Itinera! authority of the League of X 
tmns. 

The action of the British censor in r 
fusing to pass a copy of the Pea 
Treaty mailed by the London corr 
spondent of the New York Sun will, 
it announced in the Sun, be brought 
the attention of the Foreign Retatio: 
Committee. 



Thr Concordia (Kan.) Blade, nccn 
ly consolidated with Kansan. will 1 
known hereafter as the Blade-Empire, 
order to preserve the name of old Cot 
ccrdia Empire, founded 50 years aRo. 



Again in May — as in previous 

months — The St. Louie Star published 
more local display advertising of given 
classifications than TWO and sometimes 
THREE of its dailv contemporaries 
COMBINED. 

For thirty-four consecutive months 
the Star has published more local 
display advertising weeks days than 
the Globe-Democrat, the Times or 
the Republic. 

The Star's gain in national advertis- 
ing for the first five months of 1919 
averages more than 96%, which is 
greater than that of any other St. 
Louis daily newspaper. 

THE ST. LOUIS 

STAR 



Ki?rri(rn Ailvcriining Represent Mist*; 

STORY, BROOKS & FIN LEY 

CHICAGO NEW YORK 

Gii BMc Filth Av«. DWe 

PHILADELPHIA 



Dont Say "Paper — 

Say "STAR" 

T,:..!r M,.,k R.fi,tO t J 
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Whence Comes the Power? 




about the goods and the service they buy. Enlightened 
public opinion and the nineteen departments of organ- 
ized advertising listed below, composing our National 
Advertising Commission, unite to give force to our work. 



FORMER President William Howard Taft in 
explaining, recently, why an immense army may 
not be required by the League of Nations to keep 
order, said : " Have you ever noticed over at the corner 
of Thirty-fourth Street and Fifth Avenue, that during a 
rush hour when there is a long line of cars, many of 
them driven by men headstrong and not averse to 
speeding, a single policeman is able to do a remarkable 
thing? He isn't as big as I am, but when he raises his 
hand that whole, long, impatient line of automobilists 
instantly comes to a stop. Why? Well it's not because 
they arc afraid of the policeman, but because behind 
that policeman stands the entire force of the City and 
State of New York." 

Occasionally, we are asked whence comes the power 
to make effective our National Vigilance Committc and 
local Better Business Bureaus as they patrol the avenues 
of advertising. It is not because they have any special 
power or desire to prosecute and punish offenders. 
Their function is corrective and constructive. The force 
behind alt of our work comes from the fact that the 
great reading public is insisting upon having the Truth 

Tit fellming srrvt as trustttt in carrying f'trtk tit Riggtr Plan far truti xv»rk rtcentty adtpttd 

FESTUS J. WADE F. A. SEIBERLING SAMUEL C. DOBBS 

rrcantile Tru»t Company Pre»idem Goodyear Tire and Rubber Vice-PreHdent Coca-Cola Company, 

St. Louii Company, Akron 

DAVID KIRSCHBAUM HENRY L. DOHERTY 

Preaident A. B. Kinchbaum Company, Preaidenr, Henry L. Doherty & Company, 

New York 
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FINANCIAL ADVERTISERS" ASSOCIATION 
GRAPHIC ARTS ASSOCIATION 

NATIONAL ASSOCIATION OF ADVERTISING SPECIALTY 

MANUFACTURERS 
NATIONAL ASSOCIATION OF EMPLOYING 

LITHOGRAPHERS 
NATIONAL ASSOCIATION OF THEATRE PROGRAM 
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OUTDOOR ADVERTISING ASSOCIATION 
PERIODICAL PUBLISHERS* ASSOCIATION 
POSTER ADVERTISING ASSOCIATION 
RELIGIOUS PRESS DEPARTMENT 
SCREEN ADVERTISERS' ASSOCIATION 
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of the World 
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To Extend Scope of Texas 
Advertising Clubs 

Associated Organisation Will Strive for 
Pare Ail Law in State 
Lowry Martin 



Dallas, Texas, June 10.— Extension 
nf the scope of lite Associated Adver- 
tising Clubs of Texas by reorganising 
the clubs that had become inactive dur- 
ing the war and by creating new clubs 
was decided on at the annual conven- 
tion in Dallas. A determined fight for 
the enactment of a pure advertising law 
in Texas was also outlined, and ample 
finances for this campaign were said to 
be assured under the plans adopted. 

Officers were elected as follows: 

Low ry Martin, Corsicana, president : 
J. Howard Payne. Dallas, first vice 
president; Dr. Spurgeon Bell of the 
business administiation department of 
the University of Texas, second vice 
president; H. H. Levy. Galveston, third 
v^ce president; Scott White, El Paso, 
fourth vice president: C. N. Olsen, Cor- 
sicana, secretary- 

The new directorate consists of J. P. 
Westover. Houston; R, P. Schermer- 
horn, San Antonio: A. L. Shuman, 
Fort Worth: J. A. Kemp, Wichita Falls; 
It. W. Turnover, Beaumont ; I. Fried- 
lander, Waco; Joe Hirsch, Corpus 
Christi; A. Woldert, Tyler ; J. C Phelps. 
Dallas; J. B. Miller, Orange: M. B. 
Hanks. Abilene; J. F. Etter. Sherman; 
W. A. Grimes, Greenville; Ben F. Stal- 
lcnwerck, Terrell, and A. L. Blanchard. 
I litKhoro. 



School of Journalism at Columbia Uni- 
versity upon the recommendation of the 
board- The appointment is fur a term 
of four years from July 1. to fill an ex- 
isting vacancy in the membership of the 
board. 

The personnel of the advisory board 
is as follows : President, Nicholas 
Murray Butler; Solomon B. Griffin, of 
Springfield, Mass; John Langdon Hca- 
lon. of the New York World; George 
S. Johns, of the St. Louis Post-Dis- 
patch; Victor Fremont Lav* son. of 
the Chicago Daily News; Charles 
Ransom Miller, oi the New York Times; 
Edward Page Mitchell, of the N'cw York 
Sun; Ralph Puliuct of the New York 
World; Melville E. Stone, of the As- 
sociated Press ; Charles H. Taylor, of 
the Boston Globe : Samuet Calvin Wells, 
of the Philadelphia Press, and Mr. 
Howc. 

i — 

ANSON LAUNCHES OWN BUSINESS 



HOWE ON PULITZER BOARD 



Clevblanp, O- June 10— Sam B. 
Ansnn, one of the bMl known uf Cleve- 
land's newspaper men. announced to- 
day that he had formed a commercial 
propaganda publicity concern to be 
known as Sam B Anson & Co., with 
offices in the Park building. Anion 
was long city editor of the Cleveland 
Evening News and later was editor 
and publisher of the ill-fated Columbus 
(O.) Daily Monitor. 

Wjth him in his new venture will lie 
M. H. Laudun. of IWiright-Herrick & 
Co.; Richard G. Collier, an editorial and 
political writer; and Lucy J. Price, a 
ipecial writer. 



Incomparable 



THERE is nothing in the newspaper world 
to be compared with the Sunday edition 
of The New York Times — in quality of news— 

Its sale, in e'xeess of 500,000 copies, gives to 
it one of the greatest Sunday circulations of any 
newsfHtper in the teorld. In five months of this 
year the Sunday edition of The New York Times 
excelled every other New York Sunday- 
paper in volume of advertising. 



The New York Times 



'America's Largest end Btnt Nemipeper Industrial Advertising Agtncr" 
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This permanent Weekly 
eat Man's Page secured 
ng non-regular advertis- 
er* ha* been running two 
Tears— it is one of a chain 
of pages we handle — it 
carries over one hundred 
thousand lines ef advertis- 
ing . 
thirty-five 
annually in new business, 
which the paper would not 
otherwise obtain. The Page 
is beneficial in many ways — ■ 
it has made new advertisers 
circulation — It 
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John B. Gallagher Company 

Home Office, Ninth Floor, Dexter Boil ding, Boston, 



J. T. Toal Starts Agency 

Chicago, June 7. — Toal & Co. is a 
new advertising agency here, founded 
Arthur M. Howe, editor of the Brook- by John Herbert Toal. lately of the 
bm Daily Eagle, was chnsen a member Personalized Sales Service Company and 
of the advisory board of the Puliuer formerly with Valentine & Cd. 
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L C M. A. CONDEMNS WASTE 
IN CIRCULATION 



{Conlinurd from Past 6) 
arc released from the prcu and 



Inrrcd to the post office just in time 
■.i) be dispatched to Railway Post Of- 
fice »nd expreis trains, therefore, it is 
necessary that these papers he made up 
by the publisher! in such a manner a> 
to avoid the necessity of any delay 
through distribution of the same in the 
Jncal post office before being dispatched 
to outgoing train* " 

"The most important rule is, that 
dailies be made up into direct sack* by 
the publishers whenever you have thirty 
pieces or more, or tit teen pounds in 
weight, for any one office and if yon do 
not have a sufficient amount to warrant 
a direct sack for any office then Rail- 
»iy Post Office or route sacks should 
made up to contain papers for all 
L.flicta served by the Railway Post Of- 
fice route so made up, the offices to be 
included in these route sacks being indi- 
cued on the publishers* schemes or by 
r.ii.neral key on the galley list, the sub- 
bribers bein K arranged alphabetically, 
hr oflkes, for one route or routes. 

"If your mailing list contains sub- 
Kribers outside the state and are not 
of sufficient number to warrant a direct 
sivk or route sack, then all papers for 
any one state should be placed in a 
slate' sack, properly labeled, the residue 
to be placed in a sack labeled 'mixed,' 
»!iich should be delivered to the post 
office as early as possible in order to 
permit of the distribution of the same in 
time for proper dispatch 

Checking Up Calley List* 
"Every publisher is requested to sub- 
ait his galley list to the Superintendent 
oi Ma : ts or to a representative of the 
Rjilway Mail Service, if one is located 
in his vicinity, in order that the same 
may be properly cheeked and keyed up 
in such a manner that the publisher can 
make up proper route sacks. This should 
be done frequently to take advantage of 
iny recent changes in train service. In 
labelling sacks great care should be 
lake* to see that tile same is legible and 
:urrect A direct sack should be labelled, 
wr instance, 'Pittsburgh. Pa., from In- 
quirer. Philadelphia. Pa." An R. P. O. 
ir route sack should be labeled 'New 
Vork & Pittsburgh R. P. O., Pa., from 
l-edger. Philadelphia, Pa.' A state sack 
shmild be labeled 'New York State from 
Chicago Tribune.' and a mixed sack 
-anelcd Mixed, from Washington Post.' 

"As practically all mails are handled 
at railroad stations by illiterate rail- 
road porters, and with considerable 
h»'te, the department has requested all 
publishers of daily pa|>ers to use a dis- 
tinctive label on sacks containing their 
publications, a pink lal>el being sug- 
tested and adopted and every railroad 
mil post office employe is instructed to 
five a sack labeled with a pink label 
particular attention, and handle the same 
mill pnnch mail in order tn insure i:s 
proper connection or dispatch, and any 
?jlJishers who are not using this pink 
label should adopt the same at once. 
Proper Trapping Important 
"In making tip outside packages 
irrcat care should W exercised in 
'.be legible addressing of the same. Out' 
<iije should be plainly marked 'l r . S 
Mail for Outside Delivery at Publish- 
es' Risk,' and particular care should 
V taken that the addresses are. properly 
psitrd and dried liefnre being placed 
in sacks, as experience has shown that 
t^r crowding nf several large packages 
irta a sack frequently results in ad- 
dresses being torn off or obliterated. 

It is also most imponant that a 
-!«!> package contain at least one copy 



with the post office address nf the sub- 
scriber so that proper disposition may 
be made of the package in case the out- 
side address is missing. The manner 
uf folding and wrapping papers is also 
important, and the Post Office Depart- 
ment has presrrilied regulations for the 
manner of wrapping the same. White or 
manilla pajicr should lie used at all 
times The best method of folding and 
wrapping is In fold each paper to the 
one-eighth fold or about five by twelve 
inches and wrap in a separate wrapper. 
The separately wrapped papers for any 
one post office can lie tied in a bundle 
or enclosed in a club package addressed 
to that office Unwrapped papers con- 
tained in club packages should tie folded 
into a sire not larger than rise inches 
by twelve inches, which admit* of their 
distribution in the pigeon hole in post 
uffices with, nit further folding. The ad- 
vantages of this method are that pub- 
lishers afford their patrons the lies! pos- 
sible service and insure delivery in good 
condition, reducing missending to a 
minimum and assisting of rapid and 
economical handling in post offices, 

"Wrappers should be addressed in a 
legible or plain type, nut smaller than 
long primer. The name of the ad- 
dresses should always appear before the 
name of the post office, but the name of 
the post office and state should l>e the 
most prominent part of the address. To 
secure the best service addresses should 
lie printed in hlai k ink in large Isold- 
faced type, ten-point Gothic type pre- 



"' Wrappers should never be written 
in pencil, as such addressed, upon any 
kind of paper sewn grow dim, are af- 
fected by ahrasions and become tin- 
readable, resulting in nondelivery and 
subsequent complaint from the sub- 
(Conliimrif on Page 30) 



During the Post Three 
Months of March, April 
and May the Corpus 
Christi Caller 

showed an increase- in display 
advertising over the corre- 
sponding months of 1918 of 

560,000 
Agate Lines 

This increase was the greatest 
for any Southern newspaper pub- 
lished in a city of less thi 



The reason- The Caller reaches 
one of the richest sections of Texas 
with • population of 200,1)00 pros- 
perous people, from two to ten 
hours ahead of any olhi 
newspaper. 



Corpus Christi 
Caller 

Corpus Christi, Texas 



It.iiiIl 11. llMi-nton, 
l.n.iT^l Wan»»tr. 
Mcnb« A- B. f. 




Nature has endowed West Virginia beyond ordi- 
nary comparisons. 

Minerals, lumber, a rich soil, water- 
power, and transportation facilities 
unequalled, all go to make the popu- 
lation of about 1,500,000 people nearly 
if not quite the best buyers per capita 
for whatever they want. 

Of course they cannot find out about 
your goods by themselves, but you can 
tell your story in the dajly newspapers 
for a very small cost per inhabitant, 
and the distribution can be taken 
good care of by the ten cities shown 
on the map. 

Perhaps you have yet to become an advertiser! 
They why not make a trial campaign in West Vir- 
ginia where a little money spent in these news- 
papers makes a BIG name? 



SfueMd 
•Telegrsph 


...,<M) 


6.42* 


tut, 

to, 
lias? 

.01*28 


Charlttlan 
:Gm«tte _ 


....<M> 
(S) 


11,410 
1&.500 


.03 
M 


•Leader .. 
•Leader .. 


....(M) 


Ml» 

9.336 


Mil 

MSI 
Mi 


ClarkaWf 
■ Kxpranent 
+Tele«r»m 
{Telegram 


.(MAS) 

....(E) 
....(S) 


8.187 
74164 

WS1 


.02 

.025 

.MS 


tmrmonl 

•Tines ....(M&5> 
•W. Virginian. (E) 


6,407 
S.19J 


M 

M 


OTslfMMl 

•Sentinel 


....(El 


2,275 


.014 


ffanfufttm 
tAdvertiscr 


...(E) 


M41 


.02 



Uiuuinrtait 
'HeraM- 

Di.p.leh ,...(M) 1W»S .01 
tHerald- 

Dispatch (S) LUM M 

.Wnrtuubtu-f 

Woantal (E) »M9 J>129 

W»* (K) M2S A14* 



I Mi 6,219 .02 
..(Si 6,200 .02 
■ (E) tjsU Ml 



v News 

•News 

fSentiqel 
TAeetfiif 

llnteUiseneer (M) 1U«6 .OJli 

*N«*. (B) Wti M 

t«ews <S) 164X5 JM 

•Government statement, April 1, 
1919. 

tA. B. C statement, April 1, 1919. 
^Publishers' statement, April 1, 



What, an "Agent" and West 
Virginia not on his list? 
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For a Department of AdvertUing! 

THE gravity of the wage problem with news- 
I. 1917. suggesting the creation of a Depart- 
ment Oi Advertising, contained this paragraph : 

• The Congress should provide, through emergency 
legislation carrying proper appropriation*, ior the 
immediate creation of a United States Department 
of Advertising . . . to be made a part of the 
Department oi Commerce- It should have a staff 
of men in charge of it who are experienced and ex- 
pert in the art and science of advertising and whose 
judgment would be an asset of incalculable value 
to the nation." 

Senator A. B Cummins, of Iowa, in August. 
introduced a bill to establish in the Department of 
Commerce a Bureau of Publicity, to administer the 
advertising of the Government. In subsequent edi- 
torials this journal called the attention of the Sena- 
tor to the titular defect in his bill, urging that it be 
amended to read and to mean a Department or Bu- 
reau of ADVERTISING, not "Publicity- 
Thai original Cummins bill received scant con- 
sideration at the hands of a war-time Congress, in 
spite of the obvious great need for placing the na- 
tion's advertising on the same business basis apply- 
ing to other Government affairs. 

The bill recently introduced by Senator Cummins 
-now Republican leader in the Senate— retains the 
title and provisions of the first bill. The Senator 
may be excused for failing to properly differentiate 
between the terms "advertising" and "publicity." In 
the minds of Government officials the terms seem to 
he interchangeable In the business world they are 
not. Of course, all advertising is publicity— but not 
all publicity is advertising. 

Advertisers and publishers use the word pub- 
licity*' to designate the class of advertising which 
masquerades as news matter, and which press agents 
are paid (o guide safely past the business office and 
into the editorial rooms. Here it sometimes hap- 
pen, that a strong appeal to an editor, b 
ihe "news value" of the matter, secures it* 
tion in the new. columns without reference to the 
advertising manager— who, in fact, should pass upon 
it. 

Editor 4 Publisher has, on many occasions, 
shown the menace to newspapers of this publicity 
game, and the vast extent to which Government 
Departments and Bureaus have played it. During 
the war a flood of this matter issued steadily from 
Washington, franked, backed by official approval, 
and buttressed usually by an appeal to the patriotism 
of the publisher. 

Thus, while utterly failing to recognize the legiti- 
macy of paid advertising for Government purposes, 
and making no provision for it. Official Washington 
fostered and supported the press agency idea on a 
va.t scale Advertising was needed— urgently— to 
<etve ihe immediate aims of the Government. But 
Uncle Sam's public servants failed to provide for it. 
choosing to rely upon press agents lo secure without 
cost for the space the necessary "publicity." 

It it an ugly memory, kept alive by the survival 
of a still considerable force of "publicity special- 
ists" at Washington, who are even today urging 
newspapers to continue to play their unworthy game. 

Senator Cummins came into public life at Wash- 
ington with a record of progrcssiveness in Iowa 
siaie polttics which often caused him to be classified 
as a radical. So far and so fast have we traveled 
that he is now looked upon as a conservative. This 
M of his. while having its defects, is a step for- 
ward— a long delayed step. 

Editor & I'i in ishfji suggests lo Senator Cummins, 
in the public interest, that his measure shall be so 
amended as to eliminate entirely from its text any 
reference whatever to "publicity." It should be 
made a srraightforward bill for the creation of a 
DEPARTMENT OK ADVERTISING. Instead of 
tarrying a salary provision limiting the Director of 
the Bureau to $o,00ti * year, it should provide a 
minimum salary of $10,0110 Men of the caliber 
needed for this work cannot afford to accept $6.01)0 
a year. Even in accepting $10,000 such men would 
be making a financial sacrifice. 

There is a further consideration which should 
have due foree: Big men in the advertising world 
would decline to administer a Department of Ad- 
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vertising which is linked up with free publicity 
propaganda. 

The Cummins bill specifies that ihe Bureau shall 
prepare and direct "all atlvertisuig" of the War and 
Navy Departments. No reference here to "pub- 
licity." Hut. as to other departments, advertising 
and publicity are coupled. This is a serious defect 
and should be at once remedied. 

The Federal Department (or Bureau) of Adver- 
tising should have nothing whatever to do with 
Government "publicity." To associate the two 
of appeal would be to lead to not merely 
, confusion, but would offer the strongest pos- 
sible argument against the advisability of the whole 
proposition. If a Government Bureau of Adver- 
tising should not only have the authority to prepare 
and place paid advertising, but equal authority to 
prepare aud offer to newspapers free publicity the 
fact would serve as a club, and might easily lead to 
uglv results There would be the constant induce- 
ment to publishers to go to the limit in giving away 
space in order to secure the greatest possible vol- 
ume of paid advertising. 

If the Government feels the need of a corps of 
press agents, why not a separate bill aimed to sup- 
ply that need? Why link up this alien matter with 
a straight business proposition? Why should a pub- 
lisher feet that, in accepting paid advertising from 
the Government, his newspaper is morally oblii 
to accept and print a certain amount of press 
publicity? 

Senator Cummins seems to have gotten these two 
propositions completely intertwined, He 
straighten them out. 



The I. C. M. A. 

THE International Circulation Managers' As- 
sociation, which has been in convention at 
Buffalo this we<-k, is a shining example of the 
value of a representative craft organisation. 

It would be difficult to estimate fully the benefits 
accruing to publishrrs whose circulation managers 
are identified with this association. Supplemented 
by state and sectional bodies, the I. C. M. A. has 
Ix-en a powerful factor for economic efficiency in 
the rnnifuct of newspapers 

Today. .hanks to the effective labors of the or- 
ganised circulators, waste and extravagance in this 
department of newspjper making have largely dis- 
appeared. Reckless and ruthless methods of com- 
petition are outlawed in the ranks of the I. C. M. A. 
members. Sound promotion policies have become 
the rule. The circulator who runs amuck with old- 
time, discredited methods forfeits his prestige among 
his fellows He ran no longer "get by." His pub- 
lisher, however eager he may be to increase his 
disiribution, realizes that his paper must conform 
to the legitimate methods of promotion now so gen- 
erally followed. To do otherwise is to invite dis- 
aster. 

The circulator* who have journeyed to Buffalo 
this year will return to their tasks with 
»nd new inspirations. They will have 
vision, better perspective, increased ardor, 
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Selling Advertising 



THE gravity of Uie wage problem with news 
papers is happily balanced, in a majority of 
Instances, by the demand for advertising space. 
With increased costs of production — due largely to 
higher wages for printers and pressmen— the solu- 
tion must be fuund in increased revenues. 

On the Pacific coast we now have ten-cent Sun- 
day newspapers. This trend* may continue until it 
includes a majority of metropolitan Sunday issues. 
Rut this additional revenue will not meet, of itself, 
the mounting publishing costs. There must be 
more advertising. And, obviously, higher advertis- 
ing rates must come. 

Newspaper space has always been sold too cheaply. 
The exceptions have been so few that they have 
merely proved the rule. Magazine and periodical 
rates are. and always have been, much higher. Edi- 
tor & Publisher is not an advocate of high rates 
for newspaper advertising, but of reasonable rates. 
Prevailing rates are not, in the main, reasonable — 
for they do not take into account the doubled publi- 
cation costs of today as compared with those of 
the pre-war period. 

Publishers of newspapers have been the most 
reluctant of an business men to advance their sell- 
ing prices in conformity with advancing basic costs. 
Naturally, advertisers are not likely to rebuke them 
for this reluctance. Yet few advertisers would 
seriously protest against paying a rate which is 
based upon cost of production. They pay for every- 
thing else they buy on that basis. 

Newspaper advertising was never before so fully 
recognized as a commercial necessity as it is today. 
The big business expansion in all lines upon which 
is entering requires a greater use of 
pace by business men than ever before. 
Upon adequate advertising the whole program of 
readjustment and development of markets depends. 

Newspapers have for sale, in their advertising 
space, one of the livest of all commodities. Indeed, 
what they have to sell is at once a commodity and 
a service It is a direct channel of communication 
for the seller with his customer. It is the primary, 
the BEST channel for such communication. Hut 
this service-commodity must be sold on a business 
basis— cost, plus a fair profit-and BY BUSINESS 
METHODS This means that it roust be, like tverv 
other good product, ADEQUATELY ADVER- 
TISED! 

The day has gone by when ANY business, of a 
competitive kind, can succeed without adequate ad- 
vertising — and this applies with peculiar force to the 
business of SELLING ADVERTISING, And, in 
advertising ADVERTISING, the publisher must 
use the method which he urges upon those who buy 
his product. He must use circulars only to the ex- 
tent that he would advise other advertisers to use 
them. To appeal for advertising through the 
medium of a poster or a circular is to indicate to 
the prospective advertiser the publisher's own pref- 
erence as to advertising media. His selling argu- 
ment thus defeats itself. To advertise his adver- 
tising effectively and consistently the publisher must 
use a medium which the buyers of advertising space 
buy and read for its service value to I 



\M RS. William Randolph Hearst, chairman of the 
iVl Mayor's Committee of Women on National De- 
fence, has received from associates on that com- 
mittee a loving cup in recognition of her •unselfish 
and generous services during the war. Thousands 
of our hoys of the Army and Navy, beneficiaries of 
her hospitality, extended to them through the can- 
teens here in New York to whose maintenance she 
contributed so largely, will say. "Good work!" 



Pin his weekly 



of news and views in Ehitor 



[OHN Sullivan. Secretary of the A. N. A., writes, 
tly page i 

& Pl-busher: ' The A. B. C. has made good, and is, 
without question, the outstanding npcrat-.ng factor 
in the circulation audit movement." If the Audit 
Bureau needed any more valuable testimony than 
this as to its usefulness 10 advertisers— and it does 
not— it might be han 



d to find it. 
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PERSONALS 



IN THE EDITORIAL ROOM 

CA R R. McCormick, co-editor and married, 
publisher of the Chicago Tribune, pre- Lieu'. A 
sented Chicago Typographical Union 
No 16 with an American flag at their 
annual memorial service!. 

Edward P. Mitchell, chief editor of 
the New York Sun. has purchased a 
•sl-acre estate in Charlestown, Mass., 
for use, as a summer home. 

Blaire Converse, who last year was 



office of the New York Tribune, editing 
and making-up the Woman's Feature 
Section of the Sunday edition. 

Capt. Ned Lewis, of the New York 
Tribune staff, and Miss Mary Helena 
Mall, of New Britain, Conn., have been 



'BETTY" HAS WON HER 
LAURELS IN ADVER- 
USING FIELD 



Howard Carroll, Sunday 
iditor of the Pittsburgh Dispatch, a 
nephew of Col. C. A. Rook, president 
anil editor of the Dispatch, is home from 
France and will resume his work on the 
Dispatch Sunday desk immediately on 
receiving his discharge from the Army. | 
Miss Helen R Driver, editor of the 
women's department of the Portland 



assistant instructor in journalism at the 9!^^,/-!!^^^!^. 
University of Wisconsin, has been re 



leased from military service to be- 
come a copy reader on the Milwaukee 
JournaL 

Miss Caryl Frink. the "Little Girl Re- 
porter" of the Chicago Herald and 

Examiner, lately has been working a new Tt*t secretary of the Oregon 
and particularly effective stunt gathering L ** Bu f , _ ... . . . 

material for human interest feature MM J. Campbell, asststant news 
stories. Last week she worked as a '"tor of the Portland Oregon.an. has 
salesgirl in one of the big department to accept a position on the 

stores, and this week as check-room Portland Telegram. 



of the women's press bureau at Wash- 
ington, D. C. Another member of the 
bureau, Mrs. Alice Gram Hidden, is also 
from Portland. Miss Driver is succeed- 
ed by Edith Knight Holmes. ' formerly 
with the Oregonian, but for the past 

Daily 




girl in one of the downtown night 
restaurants. 

H. J. R. Tewksburg, who recently left 
the Lewiston (Me.) Sun to become tele- 
Ctaph editor of the Portland Express- 
Advertiser. has purchased a residence 
at Westbrook, a suburb, and moved his 
fatnilv there. 



Gunner "Jimmie" Smith, formerly as- 
sistant sporting editor of the Ottawa 
(Ont.) Citizen, has returned to the 
Canadian capita] after putting in two 
years' service overseas with the 16th 
Battery, C. E F. 

David A. Dexter, former Kansas City 
Post correspondent at Camp Funston, 



Mrs. Robert C. Glover, founder 
ami President of the Dallas (Texas) 
Woman's Advertising League, is a news- 
paper woman, wide- 
ly known in the 
Lone Star State by 
her pen name of 
"Betty." 

The club which 
she has created now 
boasts a member- 
ship of forty-five, 
and the limit is set 
at fifty. It is affil- 
iated with the A. A. 
C. W„ and Mrs. 
Glover will be one 
Mil. R. C. (liar,, 0 j the , pcJ k cr , »t 

the great convention at New Orleans in 
September. 

In October, 1917, Mrs. Glover joined 
the advertising staff of the Dallas 
Dispatch. She established the first 
automobile page in that pa]>er, which 
she edited, and she developed a good 
volume of automobile advertising. She 
also wrote a column on shopping, and 
became «o popular that shoes, hats, 
gloves and wrist watches were named 
for her by the local merchants. 

In January. 1919, Mrs. Glover joined 
the advertising staff of the Times- 
llrrald. She has charge of the Home 
Building Campaign, also of the real es- 
tate and automobile departments. She 
is described as a splendid "mixer," and 
is considered a top-notch advertising 
"man." 



"Ernie" W. Harrold. war s-cteran and has been made assistant city editor of 
popular member of the editorial staff of the Post, succeeding J. Porter Wright, 
the Ottawa (Ont.) Citiien, recently de- who is now state editor. Francis Pen- 
serted the ranks ol the bachelors, dergast and Albert Robertson have 
marrving Miss Harriet Margaret Brooks, joined the Post staff. 
Mr. and Mrs. Harrold were attended by P. A. (Pete) Grady, late of the Kan- 
Herbert R. Worden. of the Citiien's sas Gty Journal, is now assistant ed- 
local staff, and by Miw Bessie Watt, ilor of the Kansas Gty Kansan. 
society editor of the paper. Lieut William K Michael, one of the 
Mrs. John T. Galbraith, owner and original members of the staff of the 
publisher of the Carbondale (111 ) Free Stars and Stripes, the A. E. F paper, 
Press, is spending a vacation trip in and a former Kansas City Star stall 
the East and at the same time is looking man, is now back in the states. Sergt. 

over some of the big newspaper plants Claude M. Baker, Harry Dorn and Will August J. Miller, formerly in the 

in New York and Boston for ideas for Phillips are among other Star men back business office of the Bridgeport 

improving her own equipment which trom army service 



Alvah 1-ambrrinn has resigned as head 
of the New York World advertising 
department's statistical division to go 
into business for himself. 



she is planning to enlarge, having al- 
ready ordered a new Duplex press. 
Ray M. Humphreys and Hicki Car- 



(Conn.) Telegram, has returned from 
Capt. Walter A. Davenport of the «a r service in impaired health. He has 



New York American has returned from 
overseas service with the 28th Division 



lisle Coney have rejoined the editorial ln d w ,|| resume work on the American's 



staff of the Denver Times, after Gov- 
ernment service. 

John H. Harrison, editor of the Dan- 
ville (III.) Commercial-News, has ar- 



editorial staff immediately on discharge 
He worked his way up from private 
Arthur Hohinson, also of the American, 
is recuperating from wounds at the 



rived home from a two months' trip Camp Upton Base Hospital. Davenport 
through Prance, Germany, England and anf | Robinson went into the service to- 
gether. 

Glen Condon, former managing ed- 
itor of the Tulsa (Okla.) Daily World. 



entered the city engineer's office for 
outdoor work with line and rod. 

Miss Charlotte Robertson, secretary 
10 M P. I.inn, general manager of the 
Republic, Si j. resigned to become as- 
sistant to the registrar of Washington 
University. St. Louis. 



WITH THE AD FOLKS 

Capt. J. G. Sample has become asso- 
ciated with the W, B Finney Adver- 
tising Company, Kansas City, Mo. 

Robert A Burton, at one time ad- 
vertising manager of the Dearborn 
Truck Company, is now with the copy 
and sales department of the Burnet- 
Kulin Advertising Company. Chicago. 

Walter II. Burnham has joined Dore- 
MM & Co. 'fl advertising organization in 
New York. 

F. W. Pratt, furmerly advertising 
manager of the Goodell-Pratt Company, 
Greenfield, Mass., has been advanced to 
assistant to the president 

Maj. J. 1" Matteson of the Red Cross 
has resumed his business duties as presi- 
dent of the Gundlach Advertising 
Agency, Chirago. 

Capt. F. A. Biederman has returned 
from army service in France and re- 
sumed his duties with the William H. 
Rankin Agency, Chicago. 

Elliott B. Field has been appointed 
advertising manager of the Rand Com- 
pany, North Towanda, N. Y. He has 
been with the Burroughs Adding Ma- 
chine Company, Detroit. 

J. E. Foster has been added to the 
staff of Frank Seaman, Inc., New York. 

Arthur W. Fonda, formerly with 
Critchfield & Co., in Boston, has become 
manager for Sawin. Gale & Co.. distri- 
butors of "Oldfield Tires" in the Chi- 
cago territory. 

Elmer Robertson has been appointed 
advertising manager of E. Kirstein Sons 
& Co, Rochester, N. Y.. succeeding 
Clinton Down, who will enter the ad- 
vertising business for himself Mr. 
Robertson has l>een in charge of pub- 
licity for the McCurdy-Robison Store. 

Francis John Best, advertising man- 
ager of R. H. Macy & Co., New York, 
and Miss Cecile Inez Nesbitt, were mar- 
ried in Detroit June 7. They will be 
"at home" after July I at 129 Colum- 
bia Heights, Brooklyn, N. Y. 

Hal G. Trump, formerly with the Gii- 
cago office of the Grcen-Futton-Cun- 
ningham Agency, has joined the staff 
of the Campbcll-Ewald Agency, in De- 
troit 

Miss Edith Sampson, advertising 
manager for the Daniels & Fisher 
Stores Company and author of a book 
entitled, "Advertise," has been appointed 
on the faculty of the University of 
Denver. She will retain her present 
advertising position. 



Scotland. He was a member of a party 
of Illinois congressmen. 

Ed. M. Thierry, who has just re- 



turned from a Newspaper Enterprise am | a gp^jai investigator of conditions 

Association assignment to France, is for vnr wor |( erl j„ Tulsa, has been 

in the South to get a story on moon- m ^ c minag€r 0 f the Majestic Theatre 

shining. With the nation going dry on jn j u | 5ai 



July I, the N. F-. A. believes a lot of 
readers of its client newspapers will be 



Thomas H. McRae. former editor of 
the Santa Fe Railroad Magazine, has 



interested in the operations of South- y Ktn an p ( ,j nte) j supervisor of publicity 



eastern moonshiners. 

Ueut. Lorenzo Ferguson Woodruff, 
better known as "Fuzzy" to several 
million sport fans and newspaper read- 
ers generally, walked into the Atlanta 
Georgian office last week wearing his 
blushing honors thick upon him— at 
least an overseas service stripe, a red 
discharge stripe, the lieutenant's bar 
and the insignia of the 79th Division. 

John Lindley Gammell, formerly em- 
ployed in the new, room of the Provi- 
dence Journal, has been promoted to a 
captaincy. At present he is taking a 
special course at Oxford in England, 

William M. Tugman, Jr.. left the ager of the Columbus (Ohio) Dispatch, 
staff of the Providence Journal this has been initiated as an active member 
week to take a position on the Cleve- of the Mu Chapter of Alpha Kappa 
land Plain-Dealer. Psi, honorary business fraternity. In- 

Hannah Mitchell, formerly of the cidentally Mr Young is also a director 
Washington Bureau, is now in the home of the Central National Bank. 



in the office of the assistant director- 
general of the Railroad Administration 
Capt. Percival Bachelder and Corporal 
"Bart" Motherwell, both Portland 
(Me.) Express-Adverliser men. have 
been honorably discharged from Army 
service. 

IN THE BUSINESS OFFICE 

James L. Burnham has retired from 
the reporting staff of the Biddeford 
(Me i Journal to enler the employ of 
the Saco-Lowell Company. 

Harvey R. Young, advertising man- 



The IVIuncie vS^ta-r* haj 
signed a contract for the, 
Ha -»kin Jervice for one year 










Frederic J. Hu«kin 
sits at the feet of 
Uncle Sam and learnti 
his lessons that he 
may pass them on 
through his Daily Let- 
ter and free Informa- 
tion Bureau to news- 
paper readers. 










Ask hi* Imrmu iHsl 

ftliiilll Frtdrric J. H 


ttuetlion which tiai tir^n iiusvling you. 

■ WAfthlBftOTl. II. C, 
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I. C M. A. CONDEMNS WASTE 
IN CIRCULATION 



( Continued from Page 27) 
vender*. K ilic Dick or any similar 
method of addressing is lulloweri the 
strips <hnu1d be printed in black ink 
on while or yellow paper and never on 
paper of any other color. Publishers 
using the *tencil method of adtlrcsKing 
should use a sufficient quantity of ink 
lo produce legible impre»sion«, as poorly 
stenciled addresses result in delays and 
non-delivery and cause unjust com- 
plaints against the postal service. The 
addrc««c* should lie printed on the flat 
side of the wrapper and never on the 
ediie of the fold. 

Correct Train Label* 

"Publishers making up Railway Po^t 
Oihre sacks showing train numbers to 
which dispatched should see that labels 
hearing train number* are corrected 
whenever changes are made in Railway 
Pn<» Office service whereby former train 
numbers become obsolete, as the failure 
to show the proper train number wil ; 
invariably result in mishandling and de- 
lay to papers. The Post Office DepaM- 
meitt has prepared numerous printed 
forms for use of Circulation Managers 
in making reports of irregular or de- 
layed receipt of papers, which form* call 
for delinite information as to the name 
and address of adressce, manner of dis- 
patch, etc., and our experience indicates 
that frequently these form tracers aro 
sent out to post office employes on re- 
ceipt uf complaints from subscribers be- 
fore any action, whatever, is taken by 
publishers to ascertain whether the 
paper in question is actually being prop- 
erly dispatched from office of 
lion. 

'•Such procedure results in 



sary routine work and I would respect- 
fully suggest that in order to reduce 
correspondence in this connection to a 
minimum that, upon the receipt of a 
complaint of irregular or delayed receipt 
of papers, that yuu first check up your 
records and ascertain whether the sub- 
scriber's name and address appears upon 
your mailing list ant" whether paper for 
that party is being properly made up and 
dispatched in accordance with publish- 
ers' scheme or prepared Galley List. 
There has also been provided for use of 
publishers, a pink tracer slip for use in 
tracing papers through to destination 
where it has been found that receipt 
has been irregular, and such tracer 
forms will be furnished Circulation 
Managers for attachment to copies they 
desire traced to destination, these forms 
bearing the endorsement of all parties 
handling the paper en route, thereby 
establishing definitely the cause of de- 
lay, if any. 

How Easily Identified 
"Our experience has shown that pa- 
pers received in ROUTE. STATE or 
MIXED sacks direct from the publish- 
ers are easily identified and given 
preference in distribution, but when these 
papers are worked in the sacks for con- 
necting R. P. O. lines or distant dis- 
tributing offices with other elas>e< of 
mail their identity as daily papers be- 
come lost, making it difficult for postal 
employes to recuguize and handle the 
same as such and in order to devise 
some plan whereby complaints from 
publishers might be reduced to a mini- 
mum a recent conference of Division 
Superintendents of the Railway Mail 
Service was held at Washington. D. C. 
ior the discussion of this matter and 
under date of June 4, the Second Assis- 
tant Postmaster # General 5 cnl out a 
(Continued on Page 35) 



Advertising Agencies of New York 



Here's Real Co-Operation ! ! 

Boston Publishers Set The Pace (100%) 

in accepting "S & M" Insured Agency 

Delivery Service on their Checking Copies 

Every Boston Newspaper Publisher will use 
"S & M" Service in their endeavor to co-oper- 
ate with Advertising Agencies of New York. 

HERALD 
TRAVELER 
TRANSCRIPT 
RECORD 
POST 
AMERICAN 
ADVERTISER 
GLOBE 

Our pamphlet "Reasons W hy" will he sent to 
Publishers upon request. 



Co-operative 
iServidejrf 9f 

450 Faurtk Ki*. N.Y. WOSWObMvL^ 



Mam! el Inc) 



ADVERTISEMENT NO. 16 



EDITOR & PUBLISHER 

The Oldest Publishers' and 
A dv vrtisers' Journal in A merica 

"Grows Younger as It Grows 
Older" 



Constantly rendering a more helpful 
five SERVICE as "The Newspaper 



The following names, end those previously published and 

hundred* of other National Advertiser* and 

Advertising Agents 



who buy advertising apace in the newspapers, pay for and 
read EDITOR & PUBLISHER for its sendee value to 1 



Frank Pretlirey Co, 
New York City. 

The Thomas Advertising Service 
Jacksonville. Florida. 

The Benjamin Adv. Corp, 
Syracuse, New York. 

Kecshen Adv. Co. 
Oklahoma Cily, Oklahoma. 

Percival K. Frowert, 
New York City. 

Wylie B. Jonea. 
Bin^hampton, New York. 

Gardiner Atkinson ft Wells, 
New York City. 

The Frailey Adv. Co, 



Crawford Harm Adv. Service, 
Vancouver, Britiah Colombia, Can. 

A. W. Erirksoa Adv. Agy, 
New York City. 

E. N. Eriekaon Co, 
New York City. 

Stalker Adv. Co, Ine, 
Toledo, Ohio. 

Chorehlll-Hall Ine, 
New York City. 

Harold M. Reid. 
Montreal. Canada. 



N«w York Cily. 
J. FJbrlchu 

Wright Advertiainf Co, 
Pitttburgh, Pennsylvania. 

H. A. Gardiner, 
New York Cily. 

J. F. Auxin, 
Reading. Pennsylvania. 

Arthur E. Morse. 
Morw Adv. Co, 



New York City. 
James Fiahsr, 

McCunnell Pergaaon Adv. Ca, 
Toronto, Ont, Canada. 

H. P. Goald Co, 
New York Cily. 

A. J. Denne. 

Smith, Denne & Moore, 

Toronto, Canada. 

Friend Adv. Agency, 
New York City. 



Richard S. 



Co, 
Ivania. 



O. J. Gudr. 
New York City. 



EDITOR ft PUBLISHER prints the news tboot newapapera and 
interpret* ncwapapcr conditions. EDITOR & PUBLISHER prints the 
tlr>,6 about Naliutial Adverliacra and their activities, with eiperl diacaa. 
aiona of advertiatDg problem*. Thai la why apace bayers and poliliihtn 
have a dollar and cent* internal in EDITOR ft PUBLISHER. That is 
read it i 



If there is anything space buyers ought 
to know NOW about YOUR NEWS- 
PAPER, advertise to them through 
EDITOR & PUBLISHER advertising 
columns. 
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§k EDITOR & PUBLISHER 

* Q & A 

Service Department 



HOTICB: QoMttcM concecnltig nes»*l»as>sr teeaou-at iraar nutters and 
sertlsln* (bold be snilreaeerf U gillltsr, EDITOR *> PCBUSHU, HIT 
New York. Tteae coRinjsniscBtSoB* and aussreca will ba psftdtsbatl, 
Proliant requests prtrst* rvcdj ; then avlf-adctraaassd ■Uoipad aovclop« 
OermpnxlMIt disslrlac soonjtaltj should leiilrit* initials to |M 




Q. — In y<mr nexl issue, under "Q & A," will you please tell the writer 
what "thirty" means and what its origin i»? E. K. Baum. 

A. — We ran tell ton vrlul it means but blest if we ran b« positive about it* 
origin, ami we are going to pit* ihi* interesting query to our readers. Within our 
memory "thirty" has represented in newspaper parlance the end of a day** or 
night's work — the Job finished. It is also sometimes used to signify the end of 
a Mary. A former Chicago newspaperman tells us that throughout his long career 
be has associated 'thirty" with 2:30 A. M. when morning newspapers went to 
press, and the press asmsriation key went silent. But a man in press association 
service for more than 20 years says that "thirty" was u*ed a* a wire Bash to end 
the evening service, as long as he can remember. Another friend of Editor A Pub- 
lisher insists that the origin of "thirty" in newspaper parlance relate* to the Thirty 
Sears War, "the straggle over." Mr. George Naeder, of the Associated Press, one 
of the best authorities on press association lore, tells us that "thirty" originated in 
the early press association days when press reports were written in pencil or 
stylus on long sheets of flimsy. Thirty sheets of such writing constituted a day or 
night "trick" and when the thirtieth sheet had been wrtten the receiving operator 
flaahed "30" or "good night." Mr. Naeder say* that "30" is a rode word jnst a* 
"?3" is a rode word meaning "regards," or as "13" I* a code word meaning "Do 
sou understand?" We believe this explains the origin, but some of our associate* 
insist that "thirty" antedated the press wire in newspaper offices. 



Q. — What sort of staff organization must be maintained in the Display 
Advertising Department of a daily newspaper having, say. sixty to seventy 
thousand circulation? — Want. to Know 

A.— One live daily of this class, in a Southern city, finds the following plan of 
organisation adequate: 'l> An Executive in Chacge t the Business Manager); 12) 
local Display Ad Manager, directing a staff of five solicitors one of these a woman: 
(I) Special Feature Advertising, directed by a manager; (4) Copy Department — 
one man and one woman; I S t Foreign Department, whose manager attends to 
localised national accounts; 46) Promotion Department, one man; <7) Steno- 
graphic Department — head stenographer and three assistants. Promotion manager 
works with Special Feature Advertising Manager, also having charge of all details 
of plans for advertising the paper. Head of ropy department calls upon other mem- 
bers of staff for special work when needed. Head stenographer handles all foreign 
orders, receive* and distributes mats and has supervision over office boys. 



PLAIN DEALER STAFF CHANGES 

Cleveland, O., June 10. — There was 
a shifting in the editorial and copy 
desks of the Plain Dealer effective to- 
day. 

Fred Charles, Slate editor, went to 
the head of the local ropy desk, being 
succeeded by Russell T. Hcrrick; 
Stanley C. Knisely, of the copy desk, 
tuceceded Richard C. Cull, day city 
editor for about a year, Mr. Cull going 
to the Sunday and feature department, 
succeeding Ward Marsh, who hecumcs 
a copy desk reader. 

C W, Larsh, of the local copy desk, 
ua» transferred to the telegraph desk, 
while D. H. Kirby. copy reader, goes 
to the local rcperlorial staff. 

Edwin Herwig, formerly telegraph 
editor of the Voungstown (O.) Tele- 
gram, has joined the copy desk of the 
Cleveland Plain Dealer. 

Kenneth C. Craig, city hall nnn for 
the Plain Dealer, has returned from 
Aritona, where he spent a month with 
his mother. 

W. S. Parr, for twenty-six years on 
the editorial staff of the Plain Dealer, 
most of the time a» market editor, re- 
turned to his work this week, after 01 
absence of ten week*, due to rheuma- 
tism. 



Busy on Berger'a New Paper 

Oklahoma City, Okla, June 10.— 
Workmen are busy laying the founda- 
tion of the building that is being erected 
by Victor Berger and associates to house 
the Oklahoma Daily Leader, a socialist 
paper. The first edition is tu be issued 
about October 1. 



Block Heads Brooklyn Club 

The Brooklyn Press Club has elected 
Gabriel Block, of the Standard Union, 
to the Presidency to succeed Frank C. 
Reynolds, nf the Eagle, who has been 
elected to the board of governors for 
a three-year term. 



Runs Stories from Scotland. 

rsUAfJY, X. V- June 6.- -The Knick- 
erbocker Press has begun a scries of ar- 
ticles from a former Press reporter, 
William T. Whittemore. a Y. M. C. A 
worker now touring Scotland with a 
party of Albany men. who recently fin- 
ished their work in France in the fight- 
ing area. 



Announcing 
A .New Flat Rate of 
25c per inch on the 

Denison Herald 

(Texas) 

Circulation \mc Out 
4,000 Paid Daily 

KeprtMtntatiVf 
C. LOGAN PAYNE CO.. 
Marquette fllilg . 
Chicago, III. 
PAYNE, BCRNS AND SMITH. 
Slh Avenue HMs>, 
New York, N. Y. 
Oeiiiaon. Texas 



Hsu 



I, V'19 



"Horse and HORSE!" 




They do not put the wagon before the 
horse in Wisconsin but they are proud 
of both products of the state. 

Curiously enough, the Wisconsin idea is to be 
two-handed in all things. 

Thus in a world reduced in live-stock to the 
number of a couple of hundred million horses, 
cattle, sheep and swine; and manufacturing 
enterprises seeking a sun-spot for readjustments, 
Wisconsin finds its two-handed idea very prac- 
tical and profitable. 

Wisconsin raises the horse and feeds him, and it 
makes the machinery that cultivates the soil for 
the crops, and harvests them, and then it makes 
the wagons for the horse to pull his load. 

It turns much of its lumber cut into home-made utili- 
ties, and sends them to other markets. It exports 
galore. * 

And if you have anything good to offer and will make 
its advantages KNOWN to Wisconsin people by netvs- 
paper advertising, here is a market that cannot only 
BUY it but can PAY for it. 

Make a quick start in these papers: 

PaperS Circulation 5^000 lines 

Beloit News < E ■ . o^3»3 .02 

K*>u Claire letader-Trlegram >M&E&S> 9.042 .027 

Fond du Lac Commonwealth 'Ft 5,872 .02 

Green Bay Press (.asetlc III 10.096 .025 

Kenosha News <E> 5,221 JH43 

La Crosse Tribune-Leader Press I t.A > i 13.567 .035 

Madison, Wisconsin, Slate Journal iE> 1 11,689 ,035 

Madison, Wisconsin, Stale Journal I Si 110,891 .03 

Milwaukee. Wisconsin-News ■ K I •62,000 .10 

Milwaukee Journal I E ■ 113,830 J4 

Milwaukee Journal iSi 93.830 .14 

Milwaukee Sentinel iMclV." 81,752 .11 

Milwaukee Sentinel < S • 67,1*2 .11 

Barine Journal News <E> 7.666 ,025 

Sheboygan Press I El 6,693 .0214 

Superior Telegram <El 15,152 .035 

Wausau Record-Herald I El 5,353 .01785 

Government Statements. April 1st, 1919. 
'Publishers Statement, April I, 1919. 
v.*,. II. C. Siateinenl, April 1. 1919. 

ni/-iiti-7oH Kw ( 
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TIPS FOR THE AD MANAGER 



. Agincy, City Hall building, Chi- 
The Milwaukee Hosiery Co., Mil- 
waukee, Wit. (Joseph Zana, president 
and advertising manager), will shortly 
undertake a fairly extensive advertising 
campaign fur the first time in its history. 
While the media to be utiliied have not 
yet been definitely decided upon, it is 
understood that the list will be made up 
within the next two weeks. 

Cutchfixld & Co, Brooks building, 
Chicago. It is reported that the O. C 
Hansen Glove Manufacturing Company, 
Milwaukee, Wis., has in hand a new 



Paul Nemeyoi & Co.. Sloan build- 
ing, Cleveland, Ohio. Asking rates on 
35.0OO-line contracts for Pocahontas 
Coal Operators' Association, from news- 
papers in Connecticut, Illinois, Indiana, 
Iowa, Maine, Massachusetts, Michigan, 
Minnesota. New Hampshire. North 
Carolina, Ohio. Rhode Island, South 
Carolina, Virginia, West Virginia and 
Wisconsin. 

R»«ok5, Smith & French, Kresge 
building. Detroit. Mas obtained ac- 
count of Anderson Forge & Machine 
Company. 

W. B. Akin. P. O Box 12U, Pitts- 



Thomas M Buwus Company, 25 
F.ast Jackson boulevard. Chicago. Has 
obtained accounts of McNeil-Higgins 
Company ("Non-Such Food Products") 
and Messenger & Parks, cornice manu- 
facturers, Aurora, IIL 

Green Fulton. Cunninoham Com- 
pany. Free Press building, Detroit. 
Will handle future advertising of Wis- 
consin Parts Company, Oshkosh. maker 
of "Wisconsin Axles." 

Fletcher Company, 1214 Arch street, 
Philadelphia. Preparing a list of news- 
papers for a national campaign on 
"ilardman Tires," manufactured by the 
Hardman Rubber Corporation, New 
Brunswick. N. J. 

W. J. Bush Citrus Phoducts Cum- 
pany. Inc., National City, Cal. Using 
newspaper space to introduce into Can- 
a<la a butter substitute called "AproL" 

Barton & Durstine Company, 25 
West 45th street. New York. Has been 
appointed advertising agent for the 
Greenfield Tap & Die Company, Spring- 
field, Mass. 

Dorland Agency, 366 Fifth avenue, 
New York. Preparing an enlarged ad- 
vertising campaign for "Pompeian Olive 
Oil" and "Piedmont Peanut Oil," sold 
by Musher & Co, Baltimore. 

Rex W. Wadman, Inc.. 16 Beaver 
street New York. Beginning an ex- 
tensive advertising campaign on "Old 
Sol" road lights, made by the Haw- 
thorne Manufacturing Company, Bridge- 
port, Conn., in advance of national ad- 
vertising to be started in the fall. 

Von Poettgen Agency, Kresge build- 
ing, Detroit. Has been appointed in 
charge of Berry Brothers' varnish ad- 
vertising, also of Detroit 

0. J. Koch Agency. University build- 
ing, Milwaukee. Will soon place a gen- 
eral newspaper campaign in Middle 
West for the Wausau Sulphate Fiber 
Company. Mosince. Wis. 

N. W. Aver & Son, 300 Chestnut 
street. Philadelphia. Preparing national 
advertising for Hebe Condensed Milk. 
Chicago, a new account. 

Branen-Parkkll AcrNtv. Railway 
Exchange building. St. Louis. Has been 
appointed to handle advertising of Ro- 
tary Tire & Rubber Company. Zanes- 
ville. Ohio. 

Erwin & Wasey, 58 K, Washington 
street, Chicago. Starting a national ad- 
vertising campaign on "Isko" refrigera- 
tion 



burgh. Placing special copy with n 
papers for Gulf Refining Company. 

N. W. Aver & Sex. 300 
ItrfCt, Philadelphia, Placing advertis- 
ing for Fruit Pudding Company; re- 
ported will make up newspaper list dur- 
ing July for Lyon Manufacturing Com- 
pany. 

Dorland Advertising Acrncy, At- 
lantic Citv Placing orders with news- 
papers for North Jersey Show Resorts, 
Erickson Company. 381 Fourth ave- 
nue, New York. Again placing orders 
in large citv newspapers for Valentine 
& Co. 

M. P. Gould Company, 60 W. 35th 
street. New York. Placing orders with 
some Southern newspapers for Morion 
Manufacturing Company. 
Hicks Advertising Agency, 217 
New York. Again placing 
newspapers for Ayvad 
Manufacturing Company. 

Hoyt's Service, 120 W. 32nd street, 
New York. Placing orders with news- 
papers for "Belle Mead Sweets." 

Martin V. Kelliy Company. Second 
National Bank building, Toledo. Re- 
ported will make up newspaper list dur- 
ing next 30 to CO days for Lexington 
Motor Company. 

Kjrkland-Engel Company, 14 E. 
Jackson boulevard, Chicago. Placing 
orders in magarine section* of news- 
papers for Maybcll Laboratories Lash- 
Brow-lnc, 

Lvdihin 4 Hanpori) Company, 200 
Fifth avenue, New York, Reported will 
place the advertising for American 
Druggists Syndicate. 

RoBIRT M. McMlLLEN COMPANY, 

Cambridge building. New York. Plac- 
ing special copv with newspapers for 
A. R. Mosler & Co. 

Mao.aY & Mlix.vlly, 158 Broadway, 
New York. Will place the advertising 
for Mutual I ire Insurance Company. 

MnstR & Ci tin?. Paul building. Utica. 
Again placing orders with newspapers 
fof Henderson & Lrwin. 



Seel yf- Brother to v-Brown, 110 W. 
Fort street, Detroit. Placing orders 
with newspapers for Mohawk Rubber 
Company. 

Williams & Cunnvngham, 58 E. 
Washington street, Chicago. Reported 
will make up a newspaper list during 
July for fall and winter advertising and 
will start a special campaign on boys' 
clothing in August for Hart. Shaffner & 
Marx. 

Greig & Ward, Monroe building. Chi- 
cago. Now placing orders in Chicago 
newspapers for the Chirago Coal Mer- 
chants' Association. 

VAsnrain or & Co., Marquette build- 
ing. Chicago. Has secured advertising 
account of Iceless Ice Box Company, 
323 River street, Chicago, and placing 
orders with newspapers in Chicago and 
throughout state of Illinois. 

John O. Powers Company, 461 
Fourth avenue, New York. Just start- 
ing a campaign for A. Schilling & Co., 
San Francisco, to run in states north, 
west and south of Colorado, inclusive, 
and eight of leading farm paper* cov- 
ering that territory. 

Luiyd W. Young. 1900 Euclid avenue. 
Cleveland. O Has just secured account 
of Marathon Tire & Rubher Company. 
Cuyahoga Falls. O., which will adver- 
tise in newspapers and trade papers. 

Harry D. Phillips. 1328 Broadway, 
New York Placing orders with news- 
papers for Prof. Charles Munter. 

Harry Pcarta Company, 18 E. 41st 
street. New York. Adding newspapers 
in new sections to list for Nestles Food 
Company : placing 4-t. orders with news- 
papers for Herbert Roysionc. 

Frank Presiirey Company. 456 Fourth 
avenue. New York. Placing new sched- 
ules for newspapers for Shredded Whole 
Wheal Company, Niagara Falls, N. Y. 

Fred M. Randall Company, Ford 
building. Detroit. Still placing the, ad- 
vertising for Aladdin Company and not 
the Heegstra Agency. 



U. S. P. O. Report 

For the period ending April 1. I9W. 
At LHIIjr and Sunday Circulation 

76,652 

New Orleans Item 

Enjoys tli. Uraeit «fternt*m sod 
Sunday net paid circulation of »»» 
»«--p'per piblishcl u. the .ntir. 



Advertising for Special Issues of Daily 



and publicity of 



Souvenir Programs of big 
conducted. 

If you have a legitimate reason far producing something 
special I have the men and mean* to do it- 

J. L. LeBERTHON 

2 RECTOR STREET NEW YORK CITY 



Get "A. B. C" Report. 

Chicago, June 10— Audit Bureau o- 
Circulations reports have been issuec 
on the following newspapers : Appletor 
(Wis.) Daily Post, Appleton Eveninf 
Crescent, Ashtabula I Ohio) Star & 
Beacon, Eau Claire (Wis.) Leader 6" 
Daily Telegram. Fremont (Neb.) Even 
ing Tribune, Grand Island (Neb.) Dailj 
Independent, Grand Rapids (Mich.^ 
News, Grand Rapids Press. Hartforc 
(Conn.) Courant, Hartford Times 
Iowa City Ciliren, Iowa City Press, Li 
Crosse (W r is.) Tribune it Leader-Press 
Louisville Courier-Journal, Louisvilli 
Evening Post. I-ouisville Herald. Louis 
ville Times, Muscatine (la.) Journal S 
News-Tribune, Norfolk (Neb.) Dail; 
News. New Castle (Ind.) Daily Courier 
Olean (N. Y.) Herald. Pomona (Cal.; 
Progress, Santa Barbara (Cal.) Dail; 
News & Independent. Sioux City (Ia.i 
Journal. Sioux City I la.) Tribune. 



Photogravure Advertising 
25c line 

t pane supplement 
Every Sunday 

Bps jllames 
^ttnaatj 

TOflOO JVel Paid Circulation 

I. A- Klein. New York- John Glass. Chic.go 



The 

Pittsburgh 
Post 




has the sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 



Own Agency. 

Milwai-kb, June 10. — H. A. Roth 
who until recently was connected witl 
Stumpf & Langhoff, Ltd., which fim 
operates a string of men's clothing store- 
in Milwaukee, has established an adver 
tising business under the name of tin 
Roth Advertising Service. For years h< 
was advertising manager of departmen 
stores in Chicago. St. Louis and othei 
cities. 



Will Increase Smith 

Ottawa, Out, June 10— Shareholder! 
of the Howard Smith Paper Mills Com- 
pany have ratified a proposal to increast 
the outstanding bonds of the compan) 
to the amount of $1,500,000. 



Ad Women Elect Miss McDonald 

Los ANoauiS, Cal., June A The fol- 
lowing officers have been elected by the 
Women's Advertising Club: President, 
Miss Rena McDonald; vice-president. 
Miss Helen Rovce: secretary-treasurer. 
Miss Beulah Leech; recording secretary. 
Miss Zclla Hooser. 



Service 

National advartiaara nod th* 
Indianapolis Radius an easy market 
to cultivate because ihsy can obtain 
asset information of conditions 
from the Merchandising Ssrvlcs 



[NDiANApolts News 

dm UtmUt /LAC 



(150x280) 




The Detroit News 



The only Detroit . 
daily and Sunday circulation in its 
semi-annual statements to the 



ment. 

Mtmb*r Audit Burenu of Circulationf 



The circulation of 

in Washington, D. C, and 
suburb*, is believed to be 
about three times that of 
the corresponding edition 
of its afternoon contempo- 
rary in the aame territory. 
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COILD, PAPERM AkF.R. I>F. U> 



Had Supplied Many Publishers with 
News Print During Buy Career 

l«or<lias II. P. Gould, president of 
the Gould Paper Company of Lyons 
I silt. N V.. and president of the Don- 
i;jic>tma Paper Company of Donnacon- 
na. {Juchcc, died at Clifton Springs, 
\ V , of inflammatory rheumatism. He 
uns 71 years old. 

rot many years Mr. Gould had been 
prominent figure in the news-print 
manufacturing business, and he was 
widely known among manufacturers and 
;«iMi»hcT*. Burn in Nc» York State, 
he was early engaged in the lumber 
hu<ioess, ami about twenty years ago 
"at established a paper milt in Lyons 
Fills, the plant being enlarged until 
it reached it* present capacity of RS 
ion* a day Later he acquired the mill 
m Canada, which has a capacity of 100 
tons a day. 

Mr Gould was a member of the 
F-xc.-utive Committee of the News-Print 
Manufacturer*' Association, which was 
dissolved in November. 1917. 

CUBAN SOI.DIKR EDITOH DEAD 



Dun Munii for 24 Years Published 



Havana. June 5 — Don Nicholas Rivero 
Munit. for twenty-four years director of 
K! Ih'ario de la Marina, one of Havana's 
i'Mc»t daily newspaprrs, died June 3 Me 
was seventy years old. He had just re- 
.-eivrd a cablegram from Madrid notify- 
nc him of lite bestowal upon him by 
King .Alfonso oi the title of Marquis. 

Horn in Villavxi.ua. Spain. Don Mich. 
■>tas took up arms in 1872 on the side of 
-he Carlists, was raptured and sent to 
v'nba as a political prisoner, along with 
xvcral hundred others, to fill vacancies 
in the Spanish colonial force*. Three 
months later he escaped to Spain and 
m ti joined thr Rourhnn cause, taking 
part in thr tir-t battle of Montejura. For 
.oaspirunus service he was promoted to 
major and later was decorated with the 
srjnd cross of Alfonso HI. In 1880 he 
returned to t uba and entered the news- 
paper field. 



©bttuary 



J:i*tT»t AirjiANPta Altsheleb, editor 
the Thrice-a-Week Edition of the 
New York World, died May 5 Born 
hi Three Springs. Ky.. April 29. 1862, 
br was educated at Vandcrbill Uni- 
versity, and from 1SS5 to 1H92 he was 
or the staff of the Louisville Courier- 
Journal. He then joined the staff of 
the New York World, and after a 
period of political reporting became 
editor of the Thrice-a-Wcek World. 
Hr wrote several honk* of adventure 
and an American history. 

Jams* Justm J.\».MAciN,Kven-month- 
old son of Roy A. larnagin, adver- 
tising manager of the Spencer (la.> 
N'.n »-Herald. is dead. 

Dsvid U«ant, publisher of the Iowa 
City ( la I Republican died June 4. He 



was horn in Indiana in 1850 and took np 
newspaper work on thr Cedar Kapids 
( la. i Republican in 18W. Later he estab- 
lished the Walker News and was con- 
nected with the Cedar Rapids Gazette, 
becoming publisher of the Iowa City 
Republican in l'XC. He was the father 
of Irving Brant of the St. Unns Star 
and Archer Brant of the Iowa City 
paper 

Rau-h K. Stretch, a former news- 
paper nun of Macurt. Ga., was drowned 
recently while swimming in the Hatvard 
Ctiiversity poul. 

Miis. RwTM Smith, wife of Edward 
It. Smith, a special writer for the New 
York Sunday World, died June 5, aged 
34 years. 

Thomas R McQi-ade. founder of 
the I'tica (N Y.) Evening Telegram, 
hut for many years retired from news- 
paper work, died May 23. aged 88 years. 

Kiiank F. StasiE. for years a proof 
reader on the Brooklyn, Eagle and New 
York city newspapers, died June 5 in 
his 74th year. 

Fiiancis B. Mi ii-hv, one of the old- 
est newspaper men in Allany, N. Y, 
in point of service, died last week. 
For more than thirty years Mr. Mur- 
phy had been connected with the Times- 
Union, chiefly in the advertising de- 
partment lie starled newspaper work 
on the Leadville (Colo.) Star, and 
came East to Ik connected with the 
Knickerbocker Press of Albany. 

Ge- sr.* C. Held, aged 47, staff pho- 
tographer of the Ponland Oregonian 
and mote recently cameraman for a 
moving picture company in Portland, 
was recently killed in an automobile 



Jeti ee 11. Niat.iir.M. for 20 years past 
vice-president of the company publish- 
ing Skandmaven. a Scandinavian daily 
in Chicago, died June 3. He was a 
cousin of Victor F. Lawson, publisher 
of the Chicago Daily News. 

Fa nest P Ore. Denver manager of 
the Internationa] New* Service, died 
June 7, At one time he was in charge 
of the I N S. bureau in Paris. 

William H. Harding, advertising 
manager of the New York Time* Book 
Review, died June 9, at Breakwaters, 
N. Y . aged 65 years He was born in 
England. While still a young man he 
settled in America and hecamc cable 
editor of the New York World, and then 
uf the Herald. Thirty-five years ago he 
was a reporter for the Times ljter 
with the Associated Press Mr. Harding 
v as h r seventeen years foreign editor. 
In November. 1507. he became associate 
editor of the Fourth Estate. Mr. Hard- 
ing in October. 1909. rejoined the staff 



****** 

THE ELUS SERVICE 

• • - cSwarthmore,7h. 

Offrnng Two Weekly Era-ure* 
1 - A 'Diftrrtnt'Sunday School Lesson 
1 • The Religious Rambler 

****** 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET, BOSTON, MASS. 
U. J. BOSOAN. £4>l«r> 
More than 120 American and Canadian newspapers rob scribe to our service 

Each week our subscribers receive between 30 and SO columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and dunes, revelations of European 
court*, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper , 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT, MR. EDITOR — ESPECIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

Yon will find our monthly subscription rates surprisingly low. 



of the New York Times, 
seriated with the business 
until the time of his death. 

J. Leo Saver, one time city editor of 
the Elizabeth <N. J.) Daily Times, was 
killed Iiy lightning at Augusta. Ga_, June 
8, while playing golf. 

Daniel H. Maiiony, once a publisher 
of the Catholic Standard and Ameri- 
can Catholic Review, died May 27 in 
Philadelphia. 

Lnzi'T. James. Hickman, formerly a 
classified advertising solicitor for the 
Chicago Daily News, was this week re- 
ported killed in an airplane accident 
in Coblenz, Germany. 

Cos.. Hasve P. Neuron, owner and 
publisher of the Greenville (Tex.) 
Evening Banner, died at Greenville May 
29. Col. Nelson was l»rn in Alabama 
in 1872. He also founded the Wolfe 
City (Tex.) Sun, anil published the 
Farmersvilte Times. 

Asthunv l)o\niivr. for many years 
employed in the New York Evening 
Telegram's composing room, died June 4. 

Guy Macee. at one time a prominent 
newspaper man, died it) Chicago June 5, 
aged 77 years. Mr, Magee. who was 
born in Philadelphia, went to Chicago 
more than thirty years ago. He was at 
one time city editor of the Inter-Ocean 
anil prior to that was with the Tribune. 
During the civil war he was corre- 
spondent with both the Northern and 
Southern armies. He is said to have 
been one of three newspaper men who 
accompanied General Sherman on the 
march from Atlanta to the sea. 



and was as- WINS NAME OF ^OUTS" 



Thayer Goes to Seattle 

StAm.r. June 6— Frank Thayer, in- 
struc-or in charge of the course of 
journalism in the University of Iowa 
for the last two year*, has been ap- 
pointed associate professor of journal- 
ism at the State Collegr of Washing- 
ion. Mr. Thayer will begin his work 
in Washington ; n September. 



Te Promote Paper Exports 

M- smrAi. June 6— A. I* Dawe. sec- 
retary of the Canadian Pulp & Paper 
Association, will shortly go to Lundon 
to represent the industry' overseas, lie 
will co-operate with the Canadian 
Trade Commission in an effort to find 
increased markets for Canadian pulp 



Time and Money 

Both time and money are saved 
by members of The Associated 
Newspapers who are securing a 
most effective feature service at a 
saving over former feature ex- 
pense. Besides, they are building 
up for themselves a service of in- 
cr 



Writf or wire lt>r Irrm* ot member- 
•hip. Only s few ciri«s now open. 

The Associated Newspapers 
170 Broadway New York 



The True News 
FIRST 



Always— Accurately 

International News Service 
World Bldg. New York 



Upheld in 



Supreme Court of N. Y. ,' 
Its I 

After having fought in courts since 
the summer of 1917 to protect the names 
"Scouts," "Scouting," etc, the Boy 
Scouts of America finally has been 
granted by the Supreme Court of New 
York all for which it fought. 

Thus ends the famous case of the 
Boy Scouts of America vs. The United 
Slate* Boy Scout. The latter organiza- 
tion has changed its name, eliminating 
any suggestion of the scout idea, which 
has come to he particularly identified 
with the great nation-wide Boy Scouts 
of America and the organisations with 
which it is affiliated throughout the 
world. 



London Express Mao in V. S. 

Edwin Geary, special representative 
of the I/ondon Daily Express, has ar- 
rived in America to visit his old home 
in Kentucky. Although born in the 
Hlue Grass Slate, he has spent upwards 
of thirty years in journalistic work in 
Great Britain, serving as special cor- 
respondent for the Daily Express in the 
Russia and South Africa. 



C. R. Mooney, news editor of the Mc- 
Alestcr (Okla.) News-Capital, and Miss 
Vida Savage of Kansas City, Kan . have 
been married. 



The McCLURE 
Newspaper Syndicate 



supplies continuons 
weekly services that 
hold home ciri 
ALSO 



Send fur our complete litt 
licular* of oar tur I 

Fr»V 11. Sla^oOe. 



And *.es»«U Font 

N373 Fourth Ave., New York 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
ture* which nave treated the 
greatest newspaper I 
in the world. 



'7/rWa 



AhviiyM 




oervice 
2 46 Weal S»lh Street 



NflWttfflt 

scSiUFJervice 

CET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 



»»(*• la Mack 

Newspaper Feature Service 

M KOEH1GSBERC ' 
Ml WEST SeTH ST. 
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EDWARD P. BELL HONORED 
BY LONDON PRESS 



(Conliiitird from Page 7) 

war of getting news anil view* which 
would enable American readers to 
understand the situation here there 
was never a single instance, either 
in the Array or in the Navy, or in 
the Hying service or in the great public 
departments, where any official or any 
Englishman at all in any position tried 
to bring the slightest pressure upon U5 
to color our reports in any way what- 
ever. 

"Again and again we were taken over 
the Fleet; a good many of us were 
given flights in battle-planes and sea- 
planes; we have been in the British 
front line time after time, and we were 
shown everything. We went also to a 
very great many munition factories. 
Absolutely nothing was kept dark from 
us. 

"We had some highly confidential 
conferences, too, with practically every 
member of the Government from the 
Prime Minister downwards. And so 
far as I know the whole of the work 
gave complete satisfaction both to the 
officials and the public men who gave 
us the information, and to our papers 
and our readers. The result, in fact, 
was thoroughly good in every way. 

Truth the Quest 

"In order to interest readers on the 
other side it has been necessary to work 
here to get the truth and to do one's 
utmost to tell it, because I find that 
readers everywhere are instinctively 
more interested in the truth than they 
arc in anything else in the world. 

"I think the truth is more dramatic 
than anything else, and people respond 
to it instinctively as they never do to 
anything that is artificially colored, or 
insincere, or faked. 

"In the United States there is the 
keenest possible desire on the part of 
the people to see the British nation as 
it is, and to understand what the masses 
feel and think. Intuitively throughout 
the United States there is a realization 
that what the masses of the British 
nation are feeling and thinking agrees 
absolutely with what the masses in 
America are feeling and thinking. 

"They feel a perfectly natural oc- 
currence of sympathy. The broad gen- 
eral interests of the American people 
are the same as yours, and their pur- 
pose is the same. Obviously, therefore, 
it is the business nf correspondents on 
both sides of the water to seek for the 
truth and to tell it. 

"A great deal of harm has sometimes 
been done by correspondents who re- 
flect certain currents of thought that 
arc not typical and cause irritation, and 
omit to indicate that these sentiments 
do not spring from the hearts of the 
people. 

"My whole purpose has always been 
to emphasize all the friendly sentiments, 
all the good will, and all the sanity I 
find in this country. 



Beloit, Wisconsin 
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"Everything that is excellent I try 
to show fully and clearly all the time; 
and. when I must touch upon other 
thing*— things that reflect malice, envy, 
jealousy, or ill-feeling, if 1 feel really 
compelled to touch on them at all— and 
I am not a believer in suppressing any- 
thing— 1 take occasion to remind my 
readers that it has nothing to do with 
the fundamental feeling of the country. 

"We are interested in every bit of 
criticism that is published about us. 
We do not want a word of it sup- 
pressed. 

"Whatever it is we want to hear it. 
but a correspondent who sends over 
criticism of a malicious character with- 
out reminding his readers of the real 
character of its source is guilty of an 
omission that is most unfortunate. 

Boy Interest in America 

"Among my other duties here, part 
of my work recently has been that of 
speaking in various parls of the coun- 
try to English public school boys on 
American history and political and 
moral ideals. I have never been more 
impressed with anything in my life than 
the amazing intelligence and enthusiasm 
of these days. 

"If I have run into prejudices and 
preconceptions among other people, and 
have found any difficulty in getting really 
into touch with them, I never found 
any difficulty at all with these boy*. 
And they before any great time are 
going to be running the Empire. 

"Absolutely nothing gives me more 
hope and confidence that we shall get 
rid of all nonsense between the two 
nations and that we shall have common 
sense and the finest possible spirit pre- 
vailing between them than the robust 
humanity and enthusiasm of these boys. 
Up to the time I spoke to them many 
seem to have had a picture of America 
that was not the America I know at all. 

"I am perfectly certain that they are 
going to sweep aside all preconceived 
ideas, and that they arc going to look 
upon our relations, not from the point 
of view of the eighteenth century or the 
nineteenth century, but from the point 
of view of the present moment in which 
we arc living, without any prejudices 
whatever. 

"All the intellectual forces of the 
United States are also calling to our 
boys and girls to study Anglo-American 
relations from the point of view of the 
present moment. 

"And so, I think, forces like these 
working on both sides of the water 
are going to bring us within measur- 
able time to a perfect understanding. 
For those ill-conditioned persons who 



want to sow discord between llritain 
and America there will no longer be 
any room. The lime is fast apprnarh- 
ing when the people* of the two coun- 
tries will refuse to listen to them." 



No Relief Yet for R. F. D. 
Mail Route Victims 



W. H. FRENCH HEADS CLUB 



After the War — 
and on a 2c Basis 

The circulation report of the Louis- 
ville Herald to the U. S. PostofGce 
Dept., a* of April 1, 1919, shows 
the following. 

DAILY . . . 52,456 
SUNDAY. . . 48,767 
Average Daily & Sun. 51,930 

Use 'of pre animus and reduced rate 
offers to mail subscribers were all ' 
discontinued in August, !9if). 

The Herald has the largest daily 
(morning) and the- largest daily- 
Sunday average circulation in 
Louisville. 

Herald circulation is concentrated 
in the Louisville trading territory. 

The Louisville Herald 

Kentucky's Greatest Newspaper 



"A. P." Man Elected President of Pitts- 
burgh Prea* Organization 

Pittmi**ch, June 7. — William H. 
French, local manager of the Asso- 
ciated Press, has been elected president 
of the Pittsburgh 
Press Club A. P. 
Moore is honorary 
president, H. B. 
Laufman. first vice- 
president, and H. 
J. McXellis second 
vice-president. 

Four members 
were elected for 
the full term on 
the board of gov- 
ernors.' Another 
member was elect- 
ed to fill a vacancy 



Wat. H. French 

on that board. Those elected for the 
positions arc W. H. Bare, D. J. Berry. 
H. J. Boyle, C, W. Armor and W. A. 
Wyman. 



Slipped Through Cerraan Lines 

Clkvcijsno, Ohio, June 10.— Cal C. 
Lyon, war correspondent for the 
Scripps-McKae League in Europe, ad- 
dressed the Chamlier of Commerce at 
noon on "Face to Face with 1 linden- 
burg: the Inside Story of the De- 
thronement of Kaiser Bill." Lyons told 
how he slipped through the German 
lines near Metz the Saturday following 
the signing of the armistice and spent 
several hours touring the Prussian Em- 
pire before he and four other corres- 
pondents were arrested in Berlin by 
Hindenhurg on orders from General 
Pershing. 



J. R. Booth Breaks Arm 

Ottawa, Ont., June 11.— John R. 
Booth, Canada's "lumber king," and 
owner of the Booth paper mills, re- 
cently suffered a fractured arm. De- 
spite his advanced age— he is in his 
93rd year — he is expected to recover. 



Over 1,000,000 
Lines Gain 

The PLAIN DEALER •tarts 
1919 by it.minz over 1,000,000 
lines during the first four monthi. 

THE 
PLAIN DEALER 

Largest Morning Circulation Be- 
noeen Ntw York end Chicago 



The Choice 
Of the Wert 

The Los Angeles Evening Herald 
is the medium selected by ad- 
vertisers whose practice it is to do 
big things in a big way. 

The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
"result getters" in America. 
Daily Circulation 

139374 



More Strenuous Protest Meeting* 
Planned in N. Y. State— Farmers 
Walk Miles for Mail 



Taov, \. Y.. June 10. Believing that 
the results of the last hearing on the 
postal route changes were not satisfac- 
tory, another meeting of protest, m 
which newspapermen, postal workers 
and patrons throughout northeastern 
New York will participate, is planned 
for this city in the near future. 

Continued protests from rural deliv- 
ery patrons, who are opposed to the 
changes effected in Rensselaer. Wash- 
ington, Fulton and Montgomery (.". un- 
ties, are expected to result in a rehear- 
ing by postal officials. Newspapers in 
Troy and Albany, notably the Knicker- 
bocker Press and the Troy Record, 
whirh have taken up the fight waged by 
the mail patrons, report that they have 
received hundreds of letters of protest 
against the changes. 

Grangers are protesting at the man- 
ner in which the post office inspectors 
are rearranging the routes. They con- 
tend the inspectors have not personally 
inspected the routes, leaving the work 
to incompetent assistants. At Medway, 
N. Y.. according to protests reaching 
this city, the post-office was closed, and 
the boxes placed at the Medway four- 
corners, with the result that many of 
the residents of this vicinity are forced 
to travel two additional miles for their 
mail. 



•Ptttatmrn Btepatrl? 

•olicits toot business on the 
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New Orleans States 

MrmlMrr Audit Ruraaaj <f rirrdlatinna 

Sworn Net Paid Circulation for • 
M.mth. Ending April 1st, 1919 

43,701 Daily 
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BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 

"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why." 

MEMBER A. B. C 

Fertign ddvrrtuing Hrfr*tt*tat\vtt 
KKU.Y-SMITH COMPANY 
!K> Fifth Aamae LrUon Building 

NEW YORK CHICAGO 
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I. C. M. A. CONDEMNS WASTE 
IN CIRCULATION 

(Continue* from Pott 30) 
arculaf letter to all Division Superin- 
•rndents. copies of which were trans- 
rnititd to Chief Clerks, reading as fol- 

Iuwm ; 

Suggests Pink Wrappers 

' to order thmt <1atLr paper* uia; tw siren 
1"T1*~T preferanrr- la handling riinHUi' and to 
'Vlltrrr. Dlvl.lou jtwpcrliitroJrBt. wilt plea.* 
"•|or»t pnbUaBrra „( felly uaptn la Uu.tr Mrl 
.1.0 la iwr olnlt wrapper* for d.lll.. to laat 
llrr nay te rwa.llly loVnttDM until oVItmwd te 
i.lAmM*. Is aUdttloa to lb* ih «f (ilob wrap- 

l+n far SUllFlv wnpi Rial elut> paraagea. Bob- 
J.**r* abould root lone to iu* pink, labaai on 
sarka eustaljitaa' UalHer, 

BaDway Poalal rlrraa anil othar ptalal tw, 
pl.?*M dWrrltKillnir dally papara will «!<» tin 
..n*- llapatrt. i„ daJll.-. a. I. Dr.! cI.pi 

natiar abnricr praetleaMa. aid aialrvftnte 
UUIn 1b separate Mate.' aarka and Una aarka 
aarl bat rawililn* tbrru axlth .torr etaaar. of 
oall. aicvfrt that dalllra mar dm lncladad ta 
dlrrrt aaeka arltk other claeaca ft ball, bat lo 
.r.ry raav wbrrc aaeka contain daillra tb* lab* I 
tk» aaek aauot be ao mirkrd 
• 'Ik* lb* ooaatlty li InMUBrirnt to Jllatlfy 
i ••pant* aairk of dallla*. tb*y akould be tied 
lb t busdta and dlapalched wltb latl.r mail la 
ts.- puurh nr aaaasrd la dailr paper aack far tbe 
^ouxftuc line- Wbrrv lha ruodltlulia In a 
Bail war Post OSSr*. or .'oat ofllc*. ara aork that 
11 U Impracticable ta anako a^wrau dlalrltxi- 
Ibia at dallleo, rprclal lo«trurtlutia from lltvl- 
ttoa AaurrtotrBdeflta a boold eorer aura run 
All falluraa to property mark labaka of aarka 
ruuulaiuc dalltaa aboolil ba rafwrbrd aal 
rsarti-d aa mlalaurled aarka. awl all dalllra dla- 
paubi-d wltb other eauaaa of mall In Stair or 
liar aarka wttboot apccUl InattactbNM from tho 
[iMalua BuoerlnteDdenla aboard tN> cbacknd aa 
trtora." 

"It is one of the duller uf employes 
of the Post Office Department to give 
publishers every possible assistance and 
information which will tend to imorove 
the handling of their mail, and I cannot 
urge too strongly, the ad visibility nf 
Circulation Managers soliciting such in- 
formation from the local post other em- 
ployes. If your papers are not being 
properly delivered there is a possibility 
•kit they are improperly routed in your 
office, and by taking these matters up 
with the local post office representatives 
a great many uf your complaints can 
be eliminated. Generally these employes 
can advise you as to how you can im- 
prove your present delivery or how you 
can reach a locality through the mails 
which you are now doing by baggage or 
express service, at a considerable ex- 
pense for auto hire, etc It has been 
my personal experience that a great 
ileal more can be accomplished along 
constructive lines by co-operation than 
by destructive criticism, and by the 
fostering ot co-operative spirit in our 
dealings, one w*th another, we cannot 
not only effect an improved service but 
reduce irregularities and complaints to 
a minimum." 

Realise Need for Co-operation 

The Post Office Department undoubt- 
edly feels the necessity of improving the 
of newspapers, which service 
so seriously impaired through- 
out the war period. Relief appears 
everywhere in a measure, but there is 
much to be done yet to bring back the 



rdutes 



d tbe old efE 



Members of the I. C. M. A. realize 
that close co-operation with the ex- 
press and post office services is neces- 
sary, and plans are afoot to overcome 



Perth Amboy, N. J. 

Moat Rapidly Crowing City in East 

Tbarourhry Covered by Only Dally in 



Evening News 




F. R. 



matt) ubstaetcs The Association, more 
than any individual, will be able to cope 
best with this situation. 

Many problems arc solved for the 
individual hctc and there through this 
organization and lis strength is being 
felt more and more every day. 

One member, who was asked how he 
succeeded in procuring 23 new members 
during the past year, said; "I visited 
newspaper offices throughout several 
states, and when I found a circulation 
manager not a member.' I simply laid 
reports of the association and its ac- 
complishments before him and before his 
publisher, and the rest was easy." 
Biggest Attendance on Record 

When members of the 1. C. M. A. 
arrived at headquarter], the I. C. M- A. 
flag dominated the masthead of Hole! 
Sutler, and waved a greeting. Mem- 
bers began jxiuring in to such a number 
that almost one-half of the capacity oi 
the big hotel was taxed to accommodate 
them. 

The 21st annual convention topped the 
attendance record of all meetings of this 
associaticn. there being nearly 200 on 
hand, and speaks volumes for the interest 
aroused in the publishing world by an 
organization which, by constancy to pur- 
pose, has steadily grown in importance 
over a period of nearly a quarter of a 
century. 

The circulation managers are attract- 
ing lo their meetings the attention of the 
owners, publishers and business man- 
agers of newspapers, and no longer is it 
necessary to plead for co-operation— the 
business-like character of the programs, 
the studied search for light on problems 
and the open and frank discussions pre- 
vailing, make it plain to the higher ex- 
ecutive that bis circulation manager must 
become a participant in these sessions. 
Serious-Minded Men 

No man comes back from an I. C 
M. A. meeting without a solution of bis 
problems and his office throughout is 
bound to feel an impetus from that con- 
tact with studious and serious-minded 
men be meets and exchanges ideas with 
at the convention. 

Every man in the meeting is reporter 
for himself, asking questions and taking 
notes and throwing himself into the 
spirit of the meeting. The programs are 
crowded with pertinent lupics for discus- 
sion and are the result of the study of 
many minds directed to the solution from 



every standpoint of a newspaper's circu- 



-from the Shoulder" 

The convention opened at once upon 
a plan calculated lo get the must prutit 
ir«.in the necessarily short session. 
Luncheon Tuesday was served at the 
meeting, so that a Continuous discussion 
might result. The numlier of topics dis- 
cussed more than met the expectation of 
the directors, who devised at a meeting 
the night before best plans for disposal 
of the greatest amount of work the first 
day. 

After the formal opening, the acting 
Mayor of Buffalo greeted the members, 
and made it plain that every help would 
l>c afforded them in all their plans. 

The visiting ladies of the party had 
every facility for enjoyment during the 
time the gentlemen were at the meetings. 
Theatre patties, viiits to prominent 
places, special luncheons, and attention to 
their most cherished desires marked the 
arrangements. 

Luncheon for the ladies and delegates 
as guc sis of the Chamber of Commerce 
left nothing more to be desired in that 
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beginning April 1st, |urutM 
the second Largest areriM rir- 
eulation la New Jersey for the 
current year sad aulsiuts all 
advertising under this deaniss 
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D. MORAft, rns aaad Mgr. 
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A moonlight trip to Crystal Beach for 
the ladies and members was provided 
Tuesday evening by Buffalo newspaper 
publishers, livery possible contribution 
to the entertainment was embraced in the 
complete arrangements for this trip. 

Reading of paiicrs and discussions 
brought out many points of advice and 
estinn . 



Factor* in Circulation Growth 

In a talk nn "What is the greatest 
and best factor in growth nf circula- 
tion," John M. Schmid of the Indian- 
apolis Xews said: 

"To my mind, there is no one factor 
responsible for the growth of circulation. 

"First of all, a newspaper in order to 
grow legitimately, must be in demand, 
therefore it must be a GOOD news- 
paper. It must be possessed of an edi- 
torial policy that will make it appeal to 
all well-thinking people. 

"With a good newspaper, one that 
will sell upon its merit, there must also 



The Sunday Telegram 



-, New York 



June IX, 1919. 

Dear George: 

II is beyond me to answer your 
qne>tioa "Vhy snare foreign adver- 
tising isn't run on Sunday." Take 
the smaller Sunday papers, ours 
for instance, loia of good reading, 
plenty of lime to read, ads all in 
geed position, and you have the 
best proposition an advertiser 
could desire. While naglected in 
Ihe past, it is encouraging to nele 
drift of 



the drift of seone large national 
advertiaers to the Sunday iassses 
and I predict a big following. We 
expect to reach MUXM eaples this 

Yonrs as ever. 

H E H 



The Dominating Force 

la s maHfaetoriae tarrvtorr r, m '-.« 
far lla boatla. IhrtfC and prospsrltr 
wb.r* s ratlllao daUam era oxpeoatd 
waakly Is war*.. 

The Bridgeport Post 
Standard -Telegram 

Slot Obly docilDat. this tald. bet ttwr 
off«r ad.ertlirfa tL. Samvat rata •V'a]» 
ahla lo Haw Saglaaal, geer th«m oo 
you? liar. 

rOREIQN ItKPRB.TNTATIVKH 

Tha JuHos Mathews ■seessl Agaocy 

BOSTON NBW YOltit cSTcxoil 



be a well-organiied Circulation Depart- 
This is absolutely necessary - in 
to establish set vice between the 
publisher and the subscriber. 

"'A good newspaper without a wcll- 
urganired circulation department would 
be like a tree filled with ripe fruit which 
would be allowed to rot because there is 
no way of harvesting it for the market. 
No fruit-grower will go to ihe trouble 
and expense of spraying his orchard and 
spending his valuable time during the 
summer season, bringing the fruit to 
the harvesting stage, without making 
preparations to take care of the fruit 
after it ripens. 

"So it is with the newspaper. Of what 
value would the newspaper 1* it there 
were no efficient distributing system, or 
how successful would the circulation 
department be if the newspaper were 
not np to the standard required of the 
community, or if in had odor on account 
of its business or editorial policy. 

"It is a known fact that no one single 
factor will make a newspaper, although 
very often the lack of one essential fea- 
ture will break it. I have known cir- 
culation managers who thought that 
they could successfully market any news- 
paper and I have seen some of them 
fail because they did nol have merit in 
the paper they represented. 

Keep the Bays "Pepped Up" 

"A poor editor and a good circula- 
tion manager makes a poor combination, 
so does a good editor and a poor cir- 
culation manager. They must both be 
of high caliber or one will fail with the 
other." 

F. J. Kavanaugh. circulation man- 
of the Dayton, Ohio, News, dis- 

(Conlinued on Page 36) 



As trag ai men mnat est and real 

Monmnntb County most 
please and prosper. 

The Asbury Park Press 
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From Dealers' Shelve* 
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The 

Pittsburg Press 
Ha, the LARGEST 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 
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I. I. HI KIN. JOIIM OL4U. 
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JISJr-jT^ 



WANTED 



I. C M. A. CONDEMNS WASTE 
IN CIRCULATION 



iContinutd from Past 35) 

rimed the problems of a paper that 
docs not use premiums or contests as a 
mean< of increasing circulation, 

"When you are on such a paper, you 
must keep yourself in the closest touch 
with your sales organization by estab- 
lishing stations in charge of capable 
men who get the right boys interested 
and keep them 'pepped up' by the 
good things they hear about the 
they represent," he said. 

"We realize that all work and no 
play makes Jack a dull boy and theic- 
fore the live circulation manager must 
constantly scheme to stimulate the car- 
rier by offering small prizes, excursions, 
picnics, theatre parties, and the like. 
Our paper is always keeping the boys 
guessing what is next in prospect" 

Contest Men Have Advantages 

Newspaper premiums and contests 
al«> were discussed by James L. Farley, 
circulation manager of the Philadelphia 
Xorih American. 

"The quality or personnel of the men 
.engaged in the work should have a de- 
tided bearing on whether results are 
remanent or not, and in this jiarticular 
phase of the case the contest men have 
a decided advantage," he said. 

"They come from all walks of life, 
and include bankers, merchants, clergy- 
men and successful salesmen in all lines 
iif trade, who use the same diplomatic 
arguments on a prospect thai ihey use 
in iheir own line and thus create a bet- 
ter and more lasting impression than is 
possible in the case of the house-to* 
house canvassers, many of whom are 
old men who have almost outlived their 
usefulness and are physically 
land for any other kind of w 

Darby Like* Futures 

Syndicated newspapers features are 
'•efficacious factors in holding and build- 
ing circulation." W. J. Darby, circula- 
tion manager of the Mail and Empire 
pi Toronto, declared in the course uf 
an address before the convention. 

"A feature need not have instructive 
value to be capable of great popularity, 
as with co'mic cartoons in which the 
lighter vein of human nature seeks out- 
let and expression," he said. 

"lt may be contended that this 
grotesque form of cxtertainment is lit- 
tle appreciated by sober-minded read- 
ers, but this objection can scarcely be 
supported as all indications point to the 
fact thai a enroic feature by a gifted 
lartooni.t grows upon those who regu- 
larly sec hi. work until it Incomes an 
acquired taste like olives or caviare."* 

Circulator. Should "Mix" 

The best way" of attaining co- 
operation between circulation managers 
and the heads of other departments was 
discussed by J. J. Lynch, assistant 
tiusinrss manager of the Cleveland 
Press. 

"It i- absolutely necessary to main- 
tain a good feeling among all employes 
in order M bring almut the liest re- 
sults in getting regular and extra edi- 
tion, handled in the shortest time 



possible," he said. Meetings ought to 
be held as often as possible with the 
foremen of the different departments 
when plans can be gone over and sug- 
gestions made that will be beneficial. 
In other words, the circulation manager 
mu»t be a diplomat, a good mixer, an 
associate of employees of the differed 
departments, helping them item out 
their difficulties, which will earn their 
good will and bring excellent results." 

Carriers as Agents 

Agitation favoring the repeal of the 
law prohibiting rural route mail car- 
riers from acting as subscription agents 
for newspapers was urged by John T. 
Toler, circulation manager of the At- 
lanta Constitution. 

"'There can be no doubt that rural 
route carriers acting as subscription 
agents are an accommodation to rural 
route patrons." he said. "The farmer is 
not provided with writing conveniences 
and often fails to subscribe to a news- 
paper solely because of the incon- 
venience of locating writing paper, writ- 
ing the letter, and posting it. 

"I do not believe there is a circula- 
tion manager who wilt not admit that 
if rural route carriers were free to act 
in this matter, it would mean a con- 
siderable increase in circulation." 

Bad Times for "Schemes" 

Premiums, contests and other means 
of increasing circulation were discussed 
by Joseph if. Lackey, circulation man- 
ager of the Nashville (Tenn.) Banner. 

"Money hazarded on a contest at this 
time would he tike throwing it into a 
rat hole, because the minds of the people 
are so fixed on things of a serious na- 
ture that a contest would shock rather 
than get their sympathetic co-operation. 
The public is reading newspapers be- 
cause it wants the news, and no arti- 
ficial stimulus is needed. 

"Special rates cannot be considered 
in the same class with contests and 
premiums. They are a legitimate means 
of getting new business. The high cost 
of living has developed a keenness on 
the part of the public for any sort of 
bargain. In normal times, it certainly 
is worth while to make special rates 
on mail subscriptions in order to get 
new business." 

Favors Unlimited Circulation 

Whether circulation outside of a zone 
of 130 miles is of any benefit to an 
advertiser was discussed l>y W. L. Ar- 
gue, circulation manager of the Toronto 
Daily Star, and answered by him in the 
affirmative, so far as Toronto is con- 
cerned. 

"Toronto local stores, particularly 
those centrally located, have thousands 
of people in and out of them daily, 
who are in the city for shopping, busi- 
ness, or pleasure," he said. "These peo- 
ple seem to know where to go for what 
they want to buy, as well as the resi- 
dents of the city, because they keep 
themselves familiar with the store news 
appearing in the advertisements in To- 
ronto newspapers. If they do not buy 
by mail, they go to the stnre whose 
advertisements appeal to 
they visit Toronto." 

"The successft 
mn^t I* not only a capable salesman but 



EQUIPMENT WANTED 



be In 



Wanted 

Wanted to buy a second hand Linotype 
lead and rule caster. Must 1 

a good organizer, as well," said Albert 
R. Michener, circulation manager of the 
Harrisburg (Pa-) Telegraph. Mr. 
Michener considered particularly the 
problems of the circulation manager on 
the small-town newspaper. 

Drop "Detail" Worrit* 

"Don't burden yourself with the petty 
things in your work," he advised. "You 
must have the vision that permits you 
to look into the future and carefully 
plan new fields that constantly are open- 
ing for development. You must keep 
abreast of the times, and when neces- 
sary be a pioneer. To do this, you can- 
not handle details, and you will be sur- 
prised how easy it is to train 
who can 
yourself. 

MrKernan Probable President 

The directors' meeting, held Monday 
night, could not decide on the new offi- 
cer list, but lames MrKernan of the 
New York World will doubtless be 
called upon to accept the presidency, 
with W. L. Argue of the Toronto Star 
for first vice-president, and A. G. Lin- 
coln of the St. 1-r.uis Post-Dispatch for 
second vice-president. 

There seems to be very' little opposi- 
tion to J. M. Annenberg of the Albany 
Knickerbocker-Press and it is expected 
that he will be selected for secretary- 
treasurer. There are four directors to 
l>e elected, but there is no definite indi- 
cation at this time as to who they will be. 



KELLYS HOME FROM WAR 



x City Tribune Family 
Peaee-Time Pursuits 

Sioux Cinr, la., June 10.— The "fight- 
ing" Kellys of the Tribune are alto- 
gether again, for the first time since 
America entered the war. Eugene, 
business manager, is now to be found 
in his office after service as a deck 
officer in the Naval Training School; 
Major John H, managing editor, like- 
wise is back after working his way 
up in the Army from a lieutenant. 
Gardner A, third son of John C., edi- 
tor, has returned to the mechanical 
department from eighteen months' ser- 
vice in the Navy; while John K., me- 
chanical superintendent, is on his old 
job again after being discharged from 
the Army. 



Knight Made City Editor 

Tacoma. Wash., June II.— J. Ernest 
Knight, returned from nine months' 
overseas service with ordnance corps, 
has taken the city desk of the Tacoma 
Ledger, replacing U. N. 



Newspaper Buys Airplane 

Demyfji. June 8— The Denver Post 
has purchased an aeroplane for delivery 
of papers to 



Printing Plants and Business 
BOUCHT AND SOLD 

Printers' Outfitters 

American Typefounders' 

Products 
Printert and Bookbinder* 

Machinery of Every Description 

CONNER, FENDLER ft CO. 

96 Beekman St, New York City 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 

Prints and folds a seven-col quid 
4-6-8-10 or 12-page paper to H or 
i4 page siae at 4,500 per hear. 
A fod ('in if « m 



Walter Scott & Company 
PLAINFIELD, NEW JERSEY 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 



In 

Selling Houses 
"American Type the Ben in Any Cose" 

AMERICAN 
TYPE FOUNDERS CO. 



New York 

Pr.iUJ.lr.hu Dtrrati 
Baltimore Oilcieo Sift Fruictece 



Take It To 

POWERS 

Open 24 Bourt out of 24 
Earth 

Powers Photo Engraving Co. 
154 Naewu St, Tribune 
New York City 



Rocap Will Referee Big Bout 

PniLADEtriitA, June 11. — William r 
Rocap, sports editor of the Publi 
Ledger, has been selected to referee th 
world championship heavy-weight bos 
ing contest between Jess Willard an 
Jack Dempscy. to be held in Toled. 
Ohio, July 4. 

Digitized by Google 
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LASSIFIED ADVERTISING COLUMNS business opportunity 
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SITUATIONS WANTED 



/rfti«Ni#Mu n%dtt thu 



taj itf. f art*'*, trn 



2Tt 



000- Now In metropolitan 
S. married, U year* all 



pet Jim/. tracA rn.wrr.eii, 

r r i ,r r Manager 

■ lent and resourceful business buiMer, 
roughly capable of taking complete 
. ol Local and Foreign business, 
to get In touch with dally In city 
,000 to JOO.Of- 
trict, aft SI, 
untl experience. Only real L 
sill-red Address A-75I. car.- of Ed- 
and Publisher. 

Ivertising Man 

verttslng man. broad experience »» 
«-1tor ufH i manager with leading gen- 
1 and trade publications, wide ac- 
ilnlam-e New York City and eastern 
ritory; conatructlTe worker, producer, 
rn fur engagement; highest credentials. 
dress A-74». care of Kdltor at Pub- 



SITUATIONS WANTED 
l» Your I'apor loosing? 

Save !t by placing a man nt lb.. head who 
known mechanical end thoroughly, knows 
news and Its appeal to your community; 
.knows advertising, how to get and de- 
velop It. Carl handle Job printing, thor- 
oughly tillable man of good appearance; 
highest Integrity; excellent references; 
salary and share of profits. Address 
Audubon, cure of Kdltor and Puhll>hsr 

News Editor 

News editor on largo dally wishes to make 



AAttflitrmentt under rsi* ctetiificatio*. forty 
ctHi rt' tint Ccnnl nr srvrs'f »e Its as*. 

For Sale 

Unusual circumstances place on the mar- 
ket for Immediate sale dally doing > 

annua] business (no Job dapt ) and paying 
10* on Investment I'lty of 4S.W finely 
li.iuled; one other paper; 2i* miles from 

Uor^nd'V'utUshe'r*"" "' ^ 

For Sale 

Old established dally In progressive 
county s>-at town of HUHH). Hlch agricul- 
tural comity (Irons business af paper last 
year over t2&,0O«. Modern pUnt Splendid 
opportunity for live newspaper men. Ad- 
diese u. J. F.. care of Editor 



. hi. 



> Mi. 



ivcrtiaing 

tne newspaper publisher who wtahss thn 
txide or national advertising point of 
« applied to his present advertising 
nation can use my experience and abll- 
1 regard the newspaper as the In- 
t-i-i.t best adapted to smooth out 
nhandlslng obstacles. My selling, nsws- 
jer. and magazine advertising sxpe- 
nre have fitted me to grow into a strong 
w, pa per which has an Individual story 
Ml to new advertisers and wishes to 
1 > promotion and service plan Into 
sratlon. Will be pleased to Interview an 
ei-rn publisher or write further de- 
■ Address A-7S&, care of Editor and 



desires re 



isles connection srilh newspaper where 
feasibility Is big. and opportunity of 
coming financially Interested exists 
at inducement would affect salary de- 
lta Thoroughly familiar with all up- 
-'late methods of business and capable 

directing all departments. Now em- 
iyed on one of the leading dally 

the United States. Addr 
rt of Editor & Publisher. 



A-7SK. 



usinesa Manager. 

. In.-, rill K-r, t .i: i-h,:v .vj.T:p.'lfrr. 
ra: wide successful experience as busl- 
■> manager; also as circulation man- 
'■• good stie dallies, seeks engagement 



sporting, telegraph and city editor. Onlj 
permanent place desired Can report In 
two or three weeks, llest of recommenda- 
tions If wanted. Address A TM. car. of 
Palter e> IHbUshe s. 

Newspaper or 

Magazine Representative 

In New Tork Clt>' who Is well acquainted 
with all Ihe advertising agencies desires 
to connect with an out of town 
or other publication 
suits Address A-7D1, 

Publisher. 

Circulation Manager 

The Smith's most brilliant circulation 
manager probably would not consider a 
change but the next best would, will go 
anywhere but prefer Southern states. De- 
tailed list of accomplishments and ref- 
erences furnished Interested publishers. 
Nothing under IJ.OOo considered- Ad- 
dress In strictest confidence and I'll do the 
same^southerner," in care of Editor 

Circulation Manager. 

Circulation manager, with fifteen year* 
experience would like position where con- 
scientious work Is appreciated. Thor- 
oughly understands all duties of depart- 
ment Have managed paper with over 

741. care Kdltor ft Publisher. _ 
Reporter 

University graduate, woman, trained in 
journalism, desire, position as a reporter 
on dally paper in town of about 20.IWO. 
Addresa A-74*. care of Kdltor ft Pub- 

llalisjr. 

News-room 

Twelve yeara experlenoe. tired of night 
work, wants place with good afternoon 
paper In Ohio, either aa assistant or 
foreman, Inferences- Addresa A-757, care 
of Editor and Publisher. 



In touch with the owner of 
T-dium sue dally who wishes to ease 
• executive load onto the shoulders of 
^■ung man fully competent to assume 
itiagement and financially able to make 
worth-while Investn 



Newgpaper Man 



l.lor and Publisher. 



Young New Tork newspaper man, dis- 
charged from service, desires work as edi- 
tor of trade paper or advertising and 
publicity wr.ter Address A-73S, care of 
Editor and Publisher. 



ire Wire Newspaper Man 
t» city editor morning dally In city of 
l.<o» desires chance of location Wr- 
en years- experience In every nnri do- 
•rtsent. and aa managing, telegraph 
xl fcty editor metropolitan dallies. Tlre- 
u worker. Good habits. Nothing con- 
■Itred under 12.400 and money's worth 
;»-»ntecd Must bo permanent.' Can 

•'%, , tor lh . , n7^bTl.h. A r ddr *"- ^ ~™ 



cwr-papcrwoman. 

old your paper prol 



your paper profitably employ this 
it^an? She has been ad manager and 
r:-r. and In promotusn department 
ai.ilne In New Tork. also In charge 
ic-ty and trade promotion commercial 
delation: edited house organs; other 
>r >rt!iing and promotion experience. 
Ints to settle permanently In progreaa- 
« small dy. Address A -746. care of 
■tar and Publisher. 



titer ant) Manager 

- demobilisation of the Liberty Loan 
'inrnlttee will release two men. one an 
rationally able writer who has done 
TsUlerable work for a number of the 
T te r periodicals and the other a man of 
eeutlve and organisation nhllm who 
o produced results In a managerial 
e»dty. The work of both of these men 
itk the Uberty Loan Committee ha a 
*n surh that they are particularly well 
-aitfl-d to fill positions of the above 
imeter Write or telephone Mr. 
•d-.» E. Foye. It* Hroadway. Rector 
•I who la In charge of our Plai 
frogu. 

iperienced Copv Editor 

■«h.a permanent position In New Tork 
l-hlladelphia: ft years old. college 



HELP WANTED 

AJitrlutmtntt ssaVr tUtj raunireSlee raseeer- 
riee re«l» fee Hot. Ceaaf rur tsseifj le lie 
■a*. 

Advertising Man 

Oe«d opportunity for live wire adrsrtla- 
Ing man to take charge of local advertis- 
ing, permanent with good chance for 
advancement. (laiette. Niagara Falls. 

Advertiging Manager. 

WANTED ; Advertising Manager who 
can help write and sell local advertising 
as well as manage his department Give 
age. anlary expected, experience and ref- 
erences Position Is open now. The 
Times Rei-ord, Fort Smith. Ark. 

Classified Solicitor. 

Wanted— Claeained Solicitor with en- 
ergy and originality to take charge of the 
department, now In good shape. In town 
of 45.000. Fair salary to begin. Ad- 
dresa W. A Beatty. Lexington Herald. 
I^xlngto n, Ky. 

Rtitiinesa Manager 



Wanted: r 
newspap 



manager 

. of 70.000 very close to 
New iork. Experience and success In 



previous poaltlon nec 
ary to right man. r 
A-7ES, care of Editor 



iceyind success In 
'and l^jb'nshcr' 



Si will 



lent* Wanted. 

Now Tork trade publication wanta clever 
newapaper men with spare time to act aa 

correspondents In flftv cl 
United Btatee and Canada. 
Work 



cities of the 
Oood space 
- In touch 
t A-74«. 



Merrhanls of a I 
10,000 population want a 
newspaper than the weekly exist- 
ing there and will heartily support 
a belter product. $6,000 to $10,000 
can be profitably osexj to boy 
exitfing weekly and develop into 

"s. s' 

CHARLES ML PALMER, 



225 Fi/lh Ave, K Y. 



L. E. Hamilton 

Common Sense Handtcapper. 123& Fulton 
St , Brooklyn. N. V. Would like to sell 
m> dally aclections on horse racing to 
the various newsixapers throughout the 
United Slates and Canada. Better than 
consensus of opinion Terms 125 00 per 
week for all tracks wired every evening. 
P. S. Address In Issue of May 20th should 
haw been 12J1 Fulton St.. Uklyt. . as 



- G. L. Payne Co. 

Petkuit. June 10. — Waller Hotlhof, 
for the past five years Detroit manager 
for the G. 1 ..->*■ an Payne Company, has 
re^iKncd Atnint July 1 Mr. Bntthof 
will represent for himself a ltdt of mei- 
rutmlitan newspapers jn the Detroit and 
Michigan field. 

George H. Payne, just home from 
Army Mcrvice in France, succeeds Mr. 
Bntthof a< Detroit representative of the 
Chicago Herald & Kx ami tier and as 
manager of the local office of the Payne 
I ompany. He will be assisted hv Frank 
Payne. G, H. Payne is vice-president 
of the company 



Subslantial Evidence 

Our office walls are lined with more 
than tweetr autographed photographs 
ol principal! we have represented ill 
important newspaper consolidations 
and transfers in the past tea years. 
Maay of these men are National ig- 
ures in the publishing field 
are sending us bus' 
-tunny offers. 



Harwell & Cannon 

Newspaper and Magarne Properties 
Times BtuUding, New York, N. Y. 



Reynolds. J. P. McKinney; .. 
five to A. K. P. A. Bureau of Adver- 
tiiling. M. D. Hunton. 



-o-Poinier." 

At its annual meeting, June 5. the 
Six-Point League of New York re- 
Ckctcd Hugh litirke, representative of 
the Philadelphia I-rHgcr, president. 
His a'sociale officials arc: Vice-prc«i- 
detu. F, lloltj treasurer, E. D. 
Duryca; secretary-. Ralph R. Mulligan. 
Executive Committee: Dan A. Carroll, 
M. D. Bryant, E. S. Cone. Herman C. 
Hall t«4, William J. Morton, Harry D. 



Newark Indictments Dismissed 

Newark. N. J„ June 6.— Judge 
tlaight in the Uniled State* District 
Court to-day dismissed indictments 
agaittsi Benedict and Edwin S. Prielh, 
former publishers ; William von Kati- 
ler. maiiagtnu editor; Hans von Hun- 
delhauseti, (dltodal writer, and Henry 
Wacchler. city editor of the Freie 
Zritung. cltargrd with treason and vio- 
lation of the Espionage Law. The court 
acted under instructions from Attorney- 
General Palmer. 



W. E Bradfield. of Tulsa !>cmocrat 
and Times, has returned from France. 
He was awarded the D. S. C. 



WANTED HELP? 



THE DAILY OKLAHOMAN 

(DAILY AND SUNDAY! 

OKIaAHOMAN CITY TIMES 

(EVENING BXCBPT SUNDAY) 



F.ditor * Publisher. 
New York, N. Y. 



OKLAHOMA CITY, OKLA, 
Jane 1, 1919. 



During the Convention of the American Newspaper Publishers 
Association in New tort five weeks ago our General Manager. Mr. E. K. 
Gaylorst, inserted an advertisement in your paper for an editorial writer. 
At the same time I sent a telegram from Oklahoma City asking for the 
insertion of a similar advertisement. If both of these ads have not been 
killed before receipt of this memorandum, please withdraw them, as 
the place has been satisfactorily filled. You will be interested in know- 
ing that, we received some fifty application, in answer to this », 
nient, the inquiries coming from ail over the United Stales and 

Very truly yours, 
WAI TER M. HARRISON. 

WMirc. 



FOUND IT! 
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PREDICT ATTEMPT TO TAX 
ADVERTISING 



(Continued tram Pagt 5) 

the Bolshcviki in his home city »iid else- 
where and paid a tribute to the press of 
the country in its light (or good govern- 
ment. He also dentwnced those capital- 
ists who by their attitude toward labor 
imperil the peace and prosperity of 
America. 

"So far a> I am' concerned I don't be- 
lieve in any skim milk policy towards 
the man who want* to overthrow the 
government of the United Slates," 
shouted Hanson. "But 1 want to say to 
you that we are not afraid of revolution. 
I've seen the ciriicns stand up and I* 



Seattle's 
•asis of a 



Version Upheld 

troubles were also the 
basis of a sharp verbal clash at the Mon- 
day session, when Rabbi lohan B. Wise, 
of Portland, in an address on "The 
Moral Side of Reconstruction." main- 
tained that the press had misrepresented 
, the Seattle strike in referring to it as a 
revolution. He declared it was a legit- 
imate labor demonstration. 

An immediate reply came from Gor- 
don C. Corbaley, executive secretary of 
the Seattle Chamber of Commerce, who 
upheld the press interpretation and de- 
clared that the strike was a deliberate 
attempt by radicals to take over industry 
and government. 

The present prosperity of the adver- 
tising business, which was reflected in 
every session, was attributed by Rollin 
C. Ayres, of San Francisco, director of 
the association, to the way in which ad- 
vertising "sold the war " Never has 
there been such a convincing demon- 
stration of the effectiveness of display 
space, he declared, as the manner in 
which it sold war bonds and aided every 
other patriotic cause. 

Truth in advertising and kindred top- 
ics were touched on by many speakers 
who discussed the progress of this cam- 
paign and the benefits derived. 

Care 1ms Exporters Hurt United States 

A variation of this topic was the advo- 
cacy of conservatism in advertising in a 
talk on "Advertising Overseas" by Wil- 
ford Beaton, editor of Pacific Ports. Mr. 
Beaton told of the excellent results ob- 
tained in England in advertising with- 
out sensationalism. The most impress- 
ive feature of his address, however, was 
an attack on the haphazard methods 
which many exporters have followed in 
packing goods for overseas. 

Such carelessness, he declared, offsets 
the benefits of much advertising and ad- 
vertising men should unite- in seeing that 
better methods are adopted. 

Confidence in advertising is the chief 
goal to be sought by advertising clubs, 
asserted Elliutt M. Epstcm, attorney for 
the Belter Business Bureau of the San 
Francisco Cluti. "It look time," %aid Mr. 
F.psteen. "to secure truthful advertising. 
Wc must now secure confidence in ad- 



THE DAY 
THE WARHEIT 

ttruajs lalo boto* too matt powerfe! s4ro 

milium lu lb« J«w1»D Sold 




vrrhsmg, for without confidence truth- 
ful advertising is worth nothing." 

That newspaper advertising is read by 
the great majority of women has been 
ascertained through the compilation of a 
market report in Oakland, explained to 
the convention by George A. Hughes, 
advertising expert of that city. Mr. 
Hughes recommended that all cities be 
canvassed for information that would 
be of value to advertisers, and that the 
Oakland market report plan was one of 
the most feasible. He suggested that 
advertising men throughout the country 
communicate with the Oakland Club in 
regard to iL 

Women Favor Newspaper Ads 

The convention brought tdgalher many 
speakers of prominence who participated 
in the departmentals as well as the 
general sessions. It was the general im- 
pression that no previous convention has 
done as much in taking up the serious 
problcm> of the advertising man. 

All the speakers who entered into the 
subject predicted still further increases 
in the advertising business. The doom 
of the business firm, large or small, that 
does not keep pace with the progress of 
uewspaper advertising was freely pre- 
dicted. 

Cups offered for exccl'cnce in attend- 
ance, exhibits aud other phases of the 
convention added much interest. One 
of the real contests was for possession 
of a liandsome trophy offered for the 
best speech on "Why Industries Should 
Come to the Pacific Coast." It was won 
by Frank Butterwonh of Los Angeles, 
with R. F-. Bigelow uf Spokane second. 

Rev. Harvey Miller of Sacramento 
won a trophy offered for the best pres- 
entation of merits of the delegates' home 
cities. 

Butterworth Via* Speech Cap 

The social features of the convention, 
particularly the annual banquet, were 
greatly enjoyed. The visiting women 
were entertained by the Advertising 
Women's Club of Portland, recently or- 
ganized. 

Today, the closing day of the conven- 
tion, merged into the opening day of the 
Portland Rose Festival. A great adver- 
tising and iudustrial parade was the 
feature. 

Stockton and Los 
candidates to become the convention city 
next year. This contest will be decided 



If Los. Angeles wins, Fred J. Wadley 
of that city will 1>e elected president. 

If Stockton is selected. David S. Mat- 
thews, a Stockton man, will head the 
organization. 

The sentiment for the 
evenly divided. 



Food Medium 
•/ 

New Jersey 

Trenton Times 

A. B. C 
2©— 12c Per Week 

KSIXY SUTTM COMPANY 



JD F'HH A.mut 
NEW YORK 



Canadian Press Clipping 

Tb* probUM or eooorlos tho Cm 
Stool la u«w«*d by *tulilBg 



The Dominion -Press 
Clipping Agency 

•US (in* <** ellturtoeo oo oU notion 
of KDloreot I* Too. printed la et«r S3 
een;. "t it> n«w««[»n «r4 uoilleo- 
tjooo of CANADA. 

We cover every foot of Coood* 
ECovfoonoiooo' 01 oar hoot oJ«. 
7«V7* Churrh St, Torosjto, Can. 
Prteo or sorrlco. muior pr*«« clipper 
o4 ataeoonti to 



DAILIES SUSPENDED IN TWO 
CAPITALS 

(Ctntlinufd from I'agt 5) 

went about the shop, regularly, and in- 
quired whether the employee* were 
hungry or thirsty, or wanted to smoke, 
and if so, what they wanted— and it was 
all "on the house !" 

Enter Bolshevism 

Then Bolshevism came to Buenos 
Aires The men in the editorial depart- 
ment of La Prensa formed a union. A 
printer was discharged and the men in 
the mechanical department organized. 
There was a strike thai lasted a week 
and then all the men who had been out 
came back to work, and then there was 
another strike which has made Buenos 
Aires a metropolis without news of the 
outside world fur more than two weeks. 

There is a big department store in 
Buenos Aires, known as "Gathchaves." 
The employes of the store went on strike 
for higher wages and enlisted the sym- 
pathy of of the newspaper workers. The 
employes of lj Prensa and the other 
daily newspapers served notice on their 
employers that they would not set up or 
print advertisements of the store where 
the employes were on strike and lize- 
quiel P. Paz. the director general of La 
Prensa. decided it was time to fight. 

.Suspended Publication 

He held a conference with the other 
publishers of newsiapers in Buenos 
Aires and all of them printed an an- 
nouncement the following day that they 
had suspended publication, indefinitely. 
They let it be understood that the 
presses could rust before they would 
give in. 

Then they learned that a similar situa- 



tion existed in Mcxrco City. Tin 
cabled news of the troubles they-were c 
countering in Buenos Aires to the cat 
tal of the Mexican republic and su 
gested that the new»t»a|>er propriety 
there take a similar stand. And ihry di 
They issued a bulletin which said : 

"We. the editors who defend thei 
selves against unjustified attacks, t! 
managers of "Curapanias Editoril 
Mexicanas, El Herando de Mexico, 
Excelsior, El Democrat*. El Nacion: 
A. B. C, and F.I Universal declare <h 
we will ix» recognize grou|« of the * 
called 'Newspaper Union of Workin 
men and Lynolipographic Union," li 
cause their organizations have failed 
recognize their just obligations, quittit 
their work without any just grievaiit 
but only hecause of a general strike. 

"We consider this an act of hostili 
for which we are not responsible ai 
we have decided that from now on. » 
will not negotiate with any delcgatii 
from the so-called union, hut will su 
pend publ'cation of all our newspai>c 
until all our departments are filled by i 
dividual contract. 

"'We agree that in these contracts t 
will establish the same scale of wag 
and the same rules shall apply for tl 
operation of workshops of all newspap 
wurkshops. 

"We agree that none of us will pri 
a newspaper nntil all are in a positi. 
to do so." 

That pronunciamento ended the new 
paper strike in Mexico City. The late 
cablegrams from Buenos Aires indica 
that the strike there will soon be entlt 
as lite result of similar tactics. 

Get the man you need by asking f< 
him in Fjbti* & PtausHU liners 



PUBLISHERS' 
Service Bureau 

lavilet editors, publishers, motion 
picture producers, and srtulicaies 
to write Htsting kind ami length of 
MSS. desired. We have a variety of 
literary material mi ted to news- 
papers, magafinef and motion pic- 
ture production. Vr will lie pleased 
to submit MSS. for examination. 
Address Pnhlidien' Service Bureau, 
Dept. K. Waihinttoo, 0. C 



R. J. BIDWELL 

CO. 

Pacific Co** RtprumUtir* of 

Daily 

Newspapers 

SAN FRANCISCO OFFICE 

./ lAa 

Editor & Publisher 

742 Market Street 
SAN FRANCISCO 



SIGNS 



For Clsssified Ad and Ceemlstioo 
Deportments 

NEW PROCESS SIGN 

Look* LUm Metal. Woara LA. ijuw. B* 



So*4 **** ** pri"?"* ** 

S. BLAKE wiLLSDEN 

Spociollieo foe Mho GreuUlioo Deporimrot 
■ B. Hislsm St. Ckicoco 



W. en I 
you wis* II 

You have thought of proof clipp- 
ings yourself. Bat let no toll yoi 
bow preso clipping esn bo msdt 
a btulnooo-builder for you. 

BURRELLE 

14S Lafayette St, N. T. City 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 45 th Street 
New York 
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PUT THE 
KEYSTONE STATE IN YOUR 
PYRAMID OF MARKETS! 



Pennsylvania newspapers measure up to Pennsylvania standards of achievement 
in every line of endeavor — and that is high praise ! 

For the Keystone State is a vast industrial community, in which are produced on 
a large scale commodities needed by the people of all the States and of all progressive 
countries. It is a wage-paying and a wage-earning State, inhospitable to drones and of- 
fering a cordial hand-clasp to every capable worker. 

Pennsylvanians are sophisticated. They know good products — and buy them. 
They demand good newspapers — and get them. 

This great commonwealth offers an excellent trial territory to any advertiser who 
seeks to test the appeal of his commodity to Americans of the substantial, discerning 
kind. 

The newspapers named below present an admirable try-out list. They are leaders 
in their fields — newspapers of prestige and influence, thriving on reader-confidence. 
Through a campaign in their columns, linked up with dealer distribution, you may win 
a lasting foothold in the great Keystone Market. And the initial expense in thus enter- 
ing one of the richest markets in the world is, as shown by the line rates quoted, moder- 
ate indeed! 

Pennsylvanians are ABLE TO BUY — and if your product is one that prosperous 
and progressive people SHOULD BE INTERESTED IN you will find them quickly re- 
sponsive ! 



WOO 10,000 2.500 10,000 

lioe* linat Circulation line* line, 

Allcnto.cn Call (M) 12.175 M M Lebanon Daily New. 8J49 .0179 .017* 

•Allow Mirror I E> 11,676 .04 M New Certle New. <E> J3,«ll MS .025 

Altoona Time. (M) 14.940 .025 .025 Oil Ctt r Derrick <M» 6,13$ JOU Mt 

Bethlehem Glob* <E> 6,7*6 02S .025 Philadelphia Record (Ml 12M77 IS Si 

•Cheater Timei & Republican iM<K'K. > 14,177 .01 .04 Philadelphia Record (S) 131.68© « 3S 



CoonellaviU* Conner <K» 6*88 .015 .025 Pittaboraj, Diapatch (H) ^ -.,,„/ •» •» 

•Eaton Eiprae. <E).- 11.096 J02 M Pituborgh Diapateh (S> „ J4 

Eaaton Free Preaa (E) 15,455 J0285 MtS Polfville Republican (Et 10.797 .0329 

Erie Herald <E> 8.6J2 .02 J02 Seranlon Rrpoblican <M> 27.110 .08 .07 

Eric Herald (S) 8,491 X» M Seranlon Time. (E) 36.861 .08 .07 

Harriaburg Telegraph <E> 28,910 .045 .045 W«l Chester Loral Ne.a iKt 11.926 .03 jOJ 

Johnalow. Democrat (Mt Wl M JOSS Wilke^B.rre Time^Lea.ler <E. 19.376 .05 .035 

(E) 8,039 MS JUS York Caaetu (Ml 15.026 JU M 

„ near & Ncwfrjour- Government Matement April lrt, 1919. 

oal (M&E) 22,018 .05 M 'A. B. C atatement April It, 1919. 
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THE NEW YORK GLOBE 

Sells its advertising space as a commodity at the 
same rate, local or foreign, for the same service. 



The Globe believes that the advertiser is best served by 
employing the service of a competent advertising agent, 
and accepts no order direct from new advertisers at net 
rate for less than 50,000 lines of space. 

By thus protecting the advertising agent in his business. 
The Globe is confident that it is fostering the best in- 
terests of the industry of advertising for best service to 
the advertiser. 

While other metropolitan newspapers adhere to pre-war 
conditions of 10 per cent, commission to agents when it 
costs them 11 and 12 per cent, to do business, The Globe 
on Nov. 1, 1918, increased its commission allowance to 
15 per cent, and 2 per cent, cash discount. 



SATURDAY BARGAIN RATE 

To convince advertisers of the productive value of general 
advertising in its Saturday issues, The Globe recently 
established a special flat rate of 25 cents a line for Sat- 
urday only. This rate applies only to general business 
run of paper and not to any advertising listed under Classi- 
fication Section No. 2 of the current rate card of The Globe. 



M,,^ y0RK Q L0BE 18CUM.0 

JASON ROGERS, Publisher 



/ 



A. B.C. Chicago Convention Edition 




EDI TOR & PUBLIS HER 

Jjr^j3tAjIj Tho Oldest RjJtlisfionand Adwrtisersfiurnal tu America 

KntereU a* aecoad-claaa matter Mar M. 191&. at tht P*at Office at New York, N Y., under the act of March 3rd, W9. 





Weekly: $3.00 a Year; 10c Per Copy. 



NEW YORK, THURSDAY, JUNE 19, 1919 



Vol. 52, No. 




BLAZING /THE TRAIL 
FOR THE A. B. C. 



Less than ten years ago the buyer of newspaper circulation often paid for some mythical 
thing. What or where it was he had no way of definitely determining. Despite the efforts of a 
few forward-looking publishers who told the truth about their circulations, advertisers were 
helpless in the hands of the many publishers who met the questions of circulation with gen- 
eralities. 

Today the newspaper advertiser may know the circulation he is paying for — know to the 
fraction of a cent the cost of reaching every reader. 

Thanks to the A. B. C. 

In those Dark Ages of newspaper advertising, years before the Audit Bureau of Circulations 
was thought of, The Chicago Daily News blazed the trail for such an organization. 

The Daily News was the firBt newspaper in America to publish its circulation figures day 
by day and never omit them. For over forty-two years the circulation for each month has ap- 
peared at the head of its editorial columns. 

There is no secret, no "camouflage" here. These figures have never been "averages" — they 
have always been exact. They show losses as well as gains; the number of papers actually sold 
as well as the number printed. 

This open policy — the germ from which the present efficient and trusted A. B. C. sprang — 
has firmly intrenched The Chicago Daily News in the confidence of advertisers generally. 

The Daily News not only permits but invites examination of its circulation books. 



THE DAILY NEWS 



First in Chicago 



■ 



2 
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The Same Thought 

The Same Money Exchange 

The Same Habits 

The Same Business Principles 

MAKE CANADA A NATURAL 
MARKET FOR U. S. PRODUCTS 

and advertising in the daily newspapers (the great- 
est potential business building force) is the logical 
and practical method of promoting the market. 

Canadians flock to see motion picture films starring United States actors 
scenarios prepared by United States playwrights for United States audiences. 

Canadians patronize baseball games regardless of the fact that nearly all the 
been recruited from the United States. 

For post-graduate courses thousands of Canadians attend United States universities. Interna- 
tional conventions are the vogue. Canadian public men take their cue in no small measure from the 
United States. 

Canadians promptly adopt the newest United States slang. They look to New York as the 
mercial center of the continent. 



New York or Chicago experts arc imported by Canadian municipalities to advise on transpor- 
tation and other questions. 

Canadian exporters to a very large extent ship their products to overseas markets via New York 
or other United States ports. 

Large quantities of Canadian commodities reach foreign destinations as products of the United 
States, and are so recorded in official trade statistics. 

Canadians respond just as readily to advertising as do the citizens of the United States, and 
they have just as great a respect and confidence in their home newspapers. 

The following newspapers cover the most populous portion of the Dominion and would be 
pleased to supply information about local marketing conditions in the area reached by their circu- 
lations. 



PROVINCE OF ONTARIO 
2.521,274 

I Jim-. 

2400 10.000 Circulation 3400 10,001 

Bolder Citiea Star (Windaor) 12,403 X3 XS Kiniaton British Whit (E) 6,231 X2 XIS 

tllranlford Expositor <Et 10.160 .045 .025 London Free Pre (MN4E) 41,610 .07 X6 

tBrockville Reeorder-Tlnie. (E) 4425 .025 JUS Pc, " b ? r °? ,h SE' 5'*°? M9> Mi 

Olutham Daily New. <E) 2,471 .015 JHM7S Catharine. Standard .(E) 8.006 X27J X17S 

•Cnelph M^ry E J.7S7 XIS XI . Totonlo Sur , S) T6 fr 7 Js M 

'Hamilton Sp< tutor (E) 3L932 XS5 X5 Toronto World (M) 26408 M M 

n».»ilton Time* (E) 11,200 X35 XS Toronto World (S) 92,128 .12 X* 



Circulation Statement, for 6 month*' period, PROVINCE OF QUEBEC 

April 1, 1919. Population 2.002,731-Eoilinh 397J92 
•A. B. C. Report, April 1, 1019. French 1,605,339 

tPuhliriierV Statement, April 1, 1919. Line. Unco 

Circulation 2400 10,000 CirraUdon 2400 10,000 

Montreal Gaaetu (3e-IS jr.) <M> S2J83 XBS X7 Montreal Star (E) 110JB0 02 4050 

Montreal La Proa*. <2e. per topjHB) 149,259 .13 41 Quebee L. Soleil <E> 3547$ .06 X6 
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How to Get More Revenue 
from Your Local Advertising 




GREIG * WARD, 
April 1st. 1919. than all th< 
tho A. N. P. A. 




THE men in the Greig & Ward, Inc., organization 
who prepare its newspaper- promotion copy know 
their business, and fairly may be called "specialists" 
in the difficult field in which they are working. 

CARLISLE N. GREIG is recognized as one of the 
country's leading copy -writers and advertising coun- 
selors. In newspaper publishing and promotion, Mr. 
Greig occupies a unique position, having been employed 
in an executive capacity by five of the most celebrated 
newspaper publishers in the world. 

JAMES GORDON BENNETT employed Mr. 
Greig in Paris in an advisory capacity and later (1916) 
as Advertising Counsel of the "New York Herald." 

JOSEPH PULITZER employed Mr. Greig as Ad- 
vertising Manager of the "New York World." 

C. ARTHUR PEARSON— 

now Sir Arthur Pearson — employed 
Mr. Greig as business advisor of the 
"Daily Express" and C. Arthur 
Pearson, Ltd. 

WILLIAM RANDOLPH 
HEARST employed Mr. Greig as 
Advertising Counsel to his New Y ork 
and Chicago newspapers (1917-18). 

FRANK LLOYD, Managing 
Director of "Lloyd's Weekly" and 
"Daily Chronicle," London, sold 
the Encyclopedic Dictionary in 
Great Britain in partnership with 
Mr. Greig and with copy prepared 
by the latter. 

ALBEE SMITH, Jr., Vice-Pres- 
ident of Greig & Ward, Inc., is now 
devoting his unquestioned talent to 
the furtherance of our newspaper 
promotion service. Mr. Smith was 
Chairman Publicity Committee, Chi- 
cago and Cook County, on Fourth 
Liberty Loan — also directed special 
1917 Canning Campaign at Washing- 
ton, D. C, for Secretary of Agricul- 
ture; Manager of the Railway News 
Bureau, Chicago, organized in con- 



Great Papers 
Made Greater 



CLEVELAND PLAIN DEALER 
CHICAGO DAILY NEWS 
CHICAGO DAILY TRIBUNE 
CHICAGO EVENING AMERICAN 
CINCINNATI ENQUIRER 
BOSTON HERALD - 
BOSTON TRA 1 
SAN FRANCISCO 
MINNEAPOLIS TRIBUNE 
MINNEAPOLIS JOURNAL 
MILWAUKEE JOURNAL 
ATLANTA CONSTITUTION 
ATLANTA JOURNAL 
LOUISVILLE COURIER-JOURNAL 
LOUISVILLE TIMES 
ST. LOUIS GLOBE DEMOCRAT 
ST. LOUIS REPUBLIC 
OMAHA DAILY NEWS 
BIRMINGHAM AGE.HERALD 
SYRACUSE POST-ST 
RICHMOND TlMES-r 
JOPLIN GLOBE 
TROY RECORD 
NEW YORK HERALD 
NEW YORK AMERICAN 

— as Readers 
Are Made Buyers 



nection with the "Railway Age' ' by 25 leading railroads; 
Railroad Editor, N. Y. Evening Post, and Newspaper 
Editorial Department work in Chicago, Springfield Legis- 
lativeCorrespondence.withN.Y.SunatWashington.D.C. 

Mr. Smith has been associated with leading advertising 
agencies in New York and Chicago and has prepared 
copy for American Tobacco Co., United Cigar Stores, 
United Drug, Regal Shoe, Stewart- Warner Speedometer, 
and other leading national accounts. A convincing writer 
and an experienced counselor, Mr. Smith's contribution 
to anv newspaper's promotion is bound to be of con- 
structive value and free from theory. 

IRWIN SPEAR writes the kind of copy that "starts 
something"— in this case the reader is induced to read and 
bdievel\\e advertisements in a new spaperand theadvertise- 

ment itself is given a double power. 

Whenever the need arises for 
special copy, the best advertisement 
writers available (other than those 
named) are specially engaged. 
GREIG & WARD, Inc., already 
has enjoyed the valued co-operation 
of these nationally famous business- 
writers: 

Prof. George B. Hotchkiss, School of 
Commerce, New York University ; Paul 
E. Faust, of Mallory, Mitchell & Faust, 
Chicago; F. R. Feland, of George Batten 
Company, New York; Richard A. Foley, 
Foley Advertising Agency, Philadelphia; 
James Howard Kehler, Chicago; J. H. 
Collins, Washington, D. C. ; J. J. 
Geisinger, Federal Advertising Agency, 
New York; J. D. Adams, Corman 
Advertising Agency, New York, and 
Wilbur D. Nesbit, Vice-President of 
Wm. H. Rankin Co., Chicago. 

The newspapers mentioned in the 
center of this page— and others - -have 
invested stvtrol kundrtd thousand dtllart 
tf htzk-prktd spaa to display advertising 
promotion-copy prepared for them by 
Greig & Ward, Inc. We are in our 
third year with some of them — and now 
we want to work for fan. 



Put Us On Your Payroll— We'll Stay There 



is nothing machin 

locality is separate 
and distinctively. 



We 
kg 



in the United States : 



about thit service. Each 
considered and served by 



I are a 



House of 



all that's new and prattital in the promotion of newspaper 
advertising. Write us at any time about year advertising problems. 
Ask us how you can secure more Local Display, more Auto- 
mobile, more Financial, more CWincd advertising — ask us new. 

Our charge* are moderate and we pay our keep from the jump. 



GREIG &. WARD, Inc., Advertising 

N L W S PAPERS— M AG A74 N ES— OUT DOOR 



104 So. Michigan 

Monroe Building 

NEWSPAPERS— MAGAZINES— OUTDOOR 

Telephones: Randolph 5147, Randolph 5411 



Chicago 
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RANKIN ADVOCATES FOR ADVERTISERS 
THE FOCH METHOD OF "TIMELINESS" 



"These are days in which competition to secure national markets has 
become so keen that individual business firms are eagerly searching for 
new methods by which to DOMINATE the attention of the public and 
to dominate it FIRST; searching for methods that will give more inten- 
sive sales results than can be obtained by any other form of advertising. 

"This method has been found. Necessity mothered its discovery." 

You will find in "The National Newspaper Unit" the plan by which 
you can get quick intensive sales results. 

The Bulletin will be glad to send you a copy of the William H. Rankin 
plan which has been successfully "tried out." 



The "dominant 
of 






Create maximum impression at one cost by concentrating in the newspaper 
"nearly everybody" reads — 




Net Paid Average 
for May 




Copies 
a Day 




EDITOR&PUBLJSHER 



I»ued every Thursday — form* cloning at two P. M. on the Wedncada/ preceding the date of 
publication— by The Editor & I'abliaher Co., Suite 1117, New York World, huil-li l).. f ", 
Park Row, New York City. Private Branch Telephone Exchange, Bcckman 4J30. 
Juiuca Wright Brown, President: Fenton Howling, Secretary. 



V ol. 52. 



NEW YORK, THURSDAY, JUNE 19. 1919 



No. 3 



SIXTH ANNUAL CONVENTION OF AUDIT BUREAU 
NOW IN SESSION MARKS NOTABLE PROGRESS 



ANNOUNCE NEW YORK 
ILLUSTRATED NEWS 



t.hirago Tribune Publishers Will I'rint 
Morning Daily Pictorial Similar to 
London Graphir Dailies, Starling 
July— To I'm Mail Plant 

Formal atiiioiinccmciil is made lh.il a 
<» vcniurc in American ne w spapcrdom 
, ■ hcdiilcd for July I, nr ihcrralioiits. 
•hen the Chicago Tribune Company, op- 
natiiej as a N'cw York corporation tka> 
■Irr the name of the News Syndicate 
' « . I ik* , with headquarters at the Kve- 
Mail Bnikfhtl ;» 25 Qtj lUII I'lare, 
or ill begin publication of a <-\.,. daily 
illustrated paper, tn be known as iht Il- 
lustrated Daily New-, similar in style 
jiiJ make-up to the London Daily 
'.raphic and the London Daily Mirror. 

It will be printed on the New York 
riming Mail presses at night and will 
a|i|>ear on the news stands early in the 
i-.>rntng with the other New York City 
morning newspapers. It will be v>td 
ior 2 cents. Arthur Clarke, one of the 
l*«t known newspaper men in America 
will be managing editor, and George 
Classy, formerly general manager of the 
Hrirst maizaiinc*. will lie publisher and 
wreral manager. 

Officer Personnel 

The president of the corporation is J. 
M Patterson and the vice-president. K. 
'•!. MeC ormick. They arc the publishers 
ai'd co-editors of the Chicago Tribune. 
The second vice-president is William H. 
Field, who is eastern business represen- 
tative of the Cliicago Tribune. 

The new publication, which may he 
duplicated in other cities of the United 
States when its success in New York 
City is assured, will consist principally 
«( illustrations of events of world-wide 
interest, but will also contain many of 
the, special news, literary ami comic fea- 
mres which have made the Chicago Tri- 
bot'e famous and distinctive. 

Contributions of Bert I eston Taylor, 
who writes the "Line 0* Type or Two" 
ll am for the Tribune; of Arthur Hen- 
ting, in charge of the Tribune's Wash- 
ington staff, and of Jack Lait, the Tri- 
'une's sports writer, will be received by 
irlegraph for every issue. There will 
be articles by Dr. W. A. Evans, who 
I many years has had a column in the 
Tribune on "How to Keep Well." 

George McCutcheon's cartoons, which 
hut been a big feature of the Chicago 
Tribune and have helped to gain for it 
•ntrrnaiional fame, will appear in the 
i»» paper regularly and another icgular 
oKitrilmlor will be the novelist, F_ Phil- 
hp* nppenbeim. His fattest detective 
•lory, which will lie continued from day 
(Continutd on faze 39) 



A. R. C. Has, Within Period of Five Years, Achieved 
"the Impossible" in Work of Affording to Advertisers 
Definite and Indisputable Information on 
Circulations— Considering New By-Law* 



P. O. WANTS REVIEWS 
CHARGED AS ADS 



THE Sixth Ann11.1l Convention of (he Audit Bureau of Circulations 
take* place at the Hotel l.aSallc, Chicago, today and tomorrow. The 
evcnl commemorates the tilth anniversary of the organization. 
Divisional committee meetings will fill in the first day, and the <un 
vent ion mi torn |iriiper will open on Friday morning. The chief lnjsiness 
before the convention will DC the consideration anil ratification of the new 
constitution and by-laws, formulated a* a result of the experience of live 
nan in meeting 'he Service needs of the mcml>crshij). These revisions, 
1 l.iri fying the existing rules, and regulation?, of the Bureau, have met with 
the approval of the Board of Directors and of a majority of Class A members. 
Up for Ratification by Mvmbi'tship 

IsalilWaiion by the convention and 

by the new Ituard of Directors — 

which will include the directors to be 

elected at this annual convention — will 

serve to give full force and effect to 

the revisions. 
Advance indications are for a large 

attendance of members. It is felt that 

the experimental period in the history 

of the Bureau is now definitely ended. 

and that the great service-enterprise will 

date its maximum usefulness from this 

formal closing of the first live-year pe- 
riod of its life. 

Banquet Big Feature 
The dinner to be given cm Friday 

cicniiig, it is already assured, will mark 
impressively the importance of the or- 
ganization and the high status it has 

attained as a factor in the great business 

of buying and selling advertising. Nellie 
Hly, famous newspaper woman of twen- 
ty-five >cars ago, remembered for her 
lettfltiofta] globe-circling stunt under 
the auspices of the New York World, 
will be a speaker at lite banquet and will 
describe her most thrilling experiences 
as a newspaper correspondent. Other 
speakers will be Dr. Gunsaulus. author 
and lecturer, and Harry F. Atwood. an 
attornev, who will discuss Bolshevism. 



P 



I.. L Jones, 
PatsiiiENT or tnr A. 



It. C. 



A Year of Real Progress 

The story of the Bureau's work dur- 
ing the past year, which will he told 
fully in the report of the Board of 
Directors, is one aflutding no smalt 
measure of satisfaction to the Managing 
Dire c tor, Stanley Clague and to all 
those whose unselfish cooperation with 
him has made the rerord of the year sn 
gratifying. 

Of the men who have shared with 
Mr. Clague ihe burden of Bureau serv- 
ice the directors are entitled to chief 
honors. Their work has been whollv 
(Contmurif en focr 8) 



NAME L I* JONES TO FILL 
NEW N. Y. POSITION 

Lester L. Jones has been appointed 
business manager of the Publishers' As- 
sociation of New York City. His ilutie-. 
in particular, will lie to represent the 
association in its dealings with labor 
unions. 

For the past two years Mr. Jones has 
heen in the West as an owner of the 
Billings (Mont.) Garette and the Mis- 
soula Missoulian. Previously he had 
been publisher of the Chicago t hronirle, 
and for eleven years was vice-president 
and business manager of the Chicago 
Journal under Ma C Kastmaii 

Mr. Jones will lake up his new duties 
July I 



N. Y. Publishers Contest Opinion and 
Threaten Court Proceedings If Order 
Is Invoked -Might Block Stock 
Quotations 



All ucn supers in the United Slates 
that print reading matter not considered 
by them to be advertising, but which 
Contains mention of prices asked for 
commodities such as book reviews, stock 
reports, and food quotations, seemingly 
are aflcclrd by a new ruling of the Post 
OftWr Department, which classifies such 
reading matter as advertising. 

This latest piece of news from Post- 
master General Burleson's headquarters, 
which, if carried into effect, means in- 
creased postage on newspapers, under 
the Burleson postal 7one law, has ju-l 
been received by the Publishers Associa- 
tion of New York. 

Seems to Have general Application 

It applirs specifically, according to a 
leller from the head of the Division of 
Classification of the Post Office Depart- 
ment, to book reviews in which prices 
are mentioned, hut it is construed by 
legal counsel for the New York City 
publishers to havr a general application 
to all newspapers of the country oper- 
ating under the second class mail pro- 
visions and to all news items they may 
print, mentioning prices. 

The New York City publishers hyc 
protested to the Post Office Department 
against the enforcement of the new rul- 
ing and there is a strong probability that 
if its enforcement is attempted, this will 
be fought to a finish in the United States 
courts, on application for an injunction 
against Postmaster General Burleson 
and the Post Office Department 

If such an injunction is sought, it 
likely will be on the plea that the new 
ruling of the Burleson regime is in con- 
straint of the constitutional guarantee of 
freedom of the press. 

The attitude of the New York City 
publishers is that, while the additional 
postage expense to which they and other 
publishers would be put because of the 
new ruling would be comparatively tri- 
vial if it were applied only to book re- 
views, the ruling logu-aly would have a 
wide application and would be an intol- 
erable restraint on newspaper policy 
and precedent. 

What If Advertising? 
Ill fact, it would seent from a letter 
transmitted by the bureau of classifica- 
tion to the New York City publishers 
from the Post Office Department that 
the IVparirurnt is prepared to extend 
the scope of its new ruling indefinitely. 

(Contiut^ t»,f«K t ^> Google 
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NAVY TO FOLLOW LEAD OF ARMY IN POLICY OF USING 
PAID ADVERTISING TO STIMULATE ENLISTMENT 

Sarrriiry Dmiett Auuret EDITOR A PVBUSHER That Neutpaper Space 
Will Ra Va& in Recruiting Campaign Early in Fucal Yror 

WASHINGTON, June 17.— The Navy is not first in crctylhiflfr It has 
permitted the War Department to beat it tu recognition of the 
principle of Paul newspaper advertising ax an CMtitfifll part of 
any recruiting campaign, but it ran a close second. 

Secretary of the Navy Daniels has assured Kuiroa & Piim.isiiM that 
paid newspaper advertising wilt be part of the recruiting campaign of the 
Navy, to lie undertaken early in llic new fiscal year. He declared the 
Bureau of Navigation has been instructed by him to include an estimate 
for newspaper avertising in the appropriation asked of Cungress for re- 
cruiting. 

The Navy bill, at it passed the House yesterday, carried a total of 
$°.(KX).<XK) for recruiting and transportation of enlisted men to original 
stations. This was one of the items in the bill which the Naval Affairs 
Committee did not reduce, but even at the figure named it dor* not appear 
likely that any considerable amount of newspaper advertising can be under- 
taken by tlie Navy Department, without diversion of funds from other 
purposes. 

Naval authorities who testified before the House Committee admitted 
that they are to be forced to meet the strongest kind of competition from 
the Army in the matter of obtaining recruits. The Army will have a 
large field organization while the Navy will have to depend upon retired 
officers, the provisions of the pending bill making it necessary to reduce 
personnel in every possible manner. 

F.fTorts are biting made, therefore, to have Secretary Daniels depend 
very largely on newspaper advertising to obtain recruits, this Navy having 
a slogan which would tend itself to an attractive newspaper campaign. It 
is "A rriiisr in the Nasy is a liberal education." 

Secretary Daniels having given his approval to the principle of news, 
paper advertising, it remain* for the officers of the Bui rail of Navigation 
tu prepare their plans to that end, and the circumstances now are Men that 
what might have been intended originally as a sidc-linc of the general 
campaign will develop into the feature. 
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FIGHTING FOR FREE 
PRESS IN CANADA 

BoUheviki Strike Committee Attempts to 
Censor News at Vancouver— Young 
Publisher of Son Gffat ' Kiglw— 
Mrwpapers Suspend 

One of the most extraordinary social 
and economic upheavals that has ever 
occurred on this continent, involving 
newspapers in a strange way, is today 
the plague of the great Canadian cities 
of Vancouver and Winning. 

News of the amazing strike, savoring 
of the desperation of Bolshevism and 
which has palsied industry in those 
cities while threatening the social order 
so radically as to amount almost to com- 
plete defiance of the constitutional 
scheme of government, was brought to 
New York during the past week by 




R. J. Caouit 

K. J. Cromic. the brilliant young owner 
and publisher of the Vancouver Daily 
Sun, a morning and Sunday newspaper. 

Mr. Cromie. who is one of the young- 
est of the publishers of great newspa- 
pers either in Canada or the United 
States, through diligent aud intelligent 
effort has succeeded in a comparatively 
short time in revivifying and making 
both popular and profitable a newspaper 
whicR. though 35 years old, had for 
years lieen ineffective. 

Enter Bolshevism 

Radicalism, so like the doctrine of the 
dictators of Ktt*sia as (airly to be called 
Bolshevism, now steps in and says to 
this young man that lie may not con- 
duct his newspaper according to the die- 
tales of his principles either in the mat- 
ter of the economic conditions of his 
employes or. indeed, in the editorial 
policy. 

A censor of news, selected from the 
mechanical forces of the Sun, was 
placed by a strike committee at a desk 
in the editorial offices of not only the 
Sun, but of the Province and the World, 
the remaining two important daily news- 
papers of Vancouver, with instructions 
to edit the news nf the strike to con- 
form M the preconceived ideas of the 
strike committee and all copy going to 
the composing room required the 
"O.K." of this alien-selected "editor" be- 
fore the mechanical staff would put (be 
matter into type and carry it through 
the printing processes to newspaper 
form 

Tins radical aition fell suddenly upon 
ibr newspapers of Vancouver. To pre- 
i cm a strike ami to function with dis- 
cretion as the better part of valor, the 



editors of the Sun permitted the censor 
to "sit in" on two editions Tin* was 
also allowed by the editor* of the Prov- 
ince and the World In the meantime 
Mr. t'romie prepared a statement carry- 
ing the case to the readers of the Sun. 

He insisted upon lirsi-page publica- 
tion of this document. The issues were 
therein made definite. The matter was 
put straight to public opinion as to 
whether the time hail come when a 
newspaper publisher must sulwnit tu 
class censorship and thereby surrender 
his individual rights as well as the whole 
scheme of press liberty, ur I* put out of 
business by a small minority of the 
citizens of Vancouver, who were revolt- 
ing against the economic system ruling 
working conditions in that city. It must 
be remembered that only about 5.001) 
people constituted the ranks of the 
strikers out of a population of more 
than 125.000. 

Cromie's Stand 

Publication of this appeal to the pub- 
lic was obtained hy Mr. Cromie's insist- 
ence. He declared that he would rather 
that his newspaper plant should be torn 
down by the strikers around the heads 
of the staff than that the news of the 
strike or any other news should be dic- 
tated by a self-constituted and irrespon- 
sible censorship. 

He told lite strikers Hatly that he 
would suspend publication, if necessary, 
rather than submit. 

Of course, public opinion swayed in 
favor of the newspapers when the facts 
were made known through the state- 
ment which Mr. Cromie forced the 
"censor" to pass. 

The Province and the World proprie- 
tors alto stood their ground the next 
day. This solidarity seemed to frighten 
the strike committee off. but relief was 
only temporary. 

On Saturday, June 14. about a week 
later, the printers went on strike, tying 
up the plant*. The newspapers stood 
stoutly on the principle that they would 
prefer suspension of publication to cen- 
sorship and that was and is the only 
i'sur involved. 

\ Mimeograph Newspaper 

The Sun, unable to operate with its 
plant, is now coming out with one page 
pt tilled on a mimeographing machine. 



Many of the Sun'* advertiser* arc in- 
*i*ting upon paying for their regular 
daily space notwithstanding inability t" 
print it- This information reached 
Kimti* & l*t m isiikr yesterday by mail 
The strike censorship also extends to the 
telegraph vvifes and the fate of the other 
new*pai>crt in Vancouver as well a* the 
fate of the other newspapers at Winni- 
peg is not definitely known at the hour 
of writing. At last accounts the Win- 
nipeg papers were not Isr'tig published 
Mr. Cromie left New York last Satur 
day. 

On June b, the day following the at- 
tempt to censor the Sun. that newspap. i 
published the following statement on 
page one : 

"News regarding Ik* strike slut all other 
Mailers nf ptlkllr Itopurtanrw will cvsstlBVf to 

i.. |vf* i.imi in The Vn t Unity ffim, wttti. 

«*nl bring ronosred lis ,11- rep o — BjBngBgna uf the 
Typ.iKraiilil.-nt t'lltea ur lis mjtK.1* aflae. 

"The 7yr-'gTa|ibIra> t'tlim hae ill»*-U1med any 
tnlentlnn nf rrer knrtng lutes-Sen to establish 
a i*rs»*or*h1p. anil -a- pe.forr.l the explanation 
thai the rillflmllT between, lleetf Stat 1W news* 
papor* during Iti* ■.»•! taw ilai a was entirety 
owing In ■ mlsnnderslaiidlbg. 

"Be that aa It mar, TV- v*B0i*ourar Dally 
Sua repeal* lla annnunrelwnl of yesterStay that 
Its ear* editorial staff will rssktlnwe to bare the 
final il.i lalnn aa to what liens and editorial 
rnnsment nball Sfl ahall net smear la Its mlnnans. 

"In this erniniTliiin Vlr. W. It. YmiMM. pre-l- 
•leat V T IT, 33(1. Bus hnwdrd In The Hun. 
not. o rrnpieat Itial II to published, the follow 
law diesrmenl : 

Statement by Union President 

"Ucallslna* that a serbes* Inlrutrlrratandlae 
has taken plan* a* In Ibr altitude of Va* 
oiurer T» (Mirmpblral t'nlnn with regard to re 
fan-la appmrlag In the dally pr»*o of Visa-Oliver 
In ninaeell.in with the present labia troubles. I 
feel assured yen will perSbll ant the piitdlra 1 hm 
nt the rnltnwlitg ataleiiient: 

" 'II ansa and ton lulenllim ot VaaonnrrT 
Tvpngmphlrnl t'nlnn In "Irreler a reonorrliln 
oeee the eolilmn* nt toe dally |in*aa to tha 
manner Isanti**! In lne artlrl«n |eihllrtied In 
The tulty fnn and Ike Daily Protltoe «r yea- 
trrdsy ■ papers. Itrsltalng Ike dlttb-nlty nf 
arm ring armrala Inhimnathill during a ptfhid 
pjgtl a* Hint llimilgb whlfh wa krw poaalT,* In 
ltd* rlty. and torng aaabnia that tie rrpneta 
appearing In I to jire*a sbnuta to aa aeeorgta aa 
ptmlhl*. Ike appended resolnltuo waa puseod at 
a ro.rnl meeting nt the union. I feel thai ttlg 
resolution Is self etptanatnry and ego hardly he 
mnelrurd' aa establishing a refatorshlp. The 
purge**- of the reedntlnn la In etanira til* 
pilhtleBlkwi r reliable and nnntared repeats, 
anftli'thlng nklch I am snre I to press aa well an 
Ibe nnS-n men »T the f|ty nra eiplall) gbxtnqg 
to aerore 

" 'Two renellllWss reads: 

I b ' for the deration »( I lie pre-enr 
strike, Ibr preatd.-nt, who ahall glae has 
whole time in ike work, and a roprvwrnia 
live In eaeh nf Ike Ikr*- n.*n spap-r nffli.-*. 
to named br V. T. If "3S to en*nrr the 
|Kildl-nil"n nf lb*- vlrlker*' rlewa slid inat 
•b'tltomn. Mlrawnerwenlall'in to pr< irnled: 
and that the l*e*\*pii|»rs to uegv,| | u fm% 
llsb rvpnrl* inboitll**! by UQUaM.' 



"Wbllg oreepltnc the asplanatlnn of tne 
praahlrot nf the l>|Kigrapbleal I'nloa that the 
dlipilte war rinsed by a a*l*«p|ir.-henslua, The 
Hon BnfcQtB not that for two nlgkta atrtko Dawa 
appealing 10 Ibta pnper was atlbjeiinl la tensor 
•alp hy uirlntom ur Ibr TyTesjraphteal In lull. 

rli.. Una will alwaya du Ka brol lo (at the 
kaws grcorstely and in be fslr in all persona og 
lutonwts 11 way hare >ornsli,n lo menfbm. Bol 
It nlll sotilnll lo sr. alrlatlna from nnybtMly 
Bs lo what It la lo print nr lo oastl 

'Tills alali'tnent Is pukltMli,*! belr In oritil 
rhal our sulre-rltors Oiay know thai Ibe staugef 
of nor In-lng i**ns|ie|leil to rease pnhllmlb'O 

SoswuNi of a ikle, with rbr 'I") iHigrnpbb-ui 

I us,** la pn*t." 

I>e>pitc the lame explanation of the 
union that its positive control of news 
was not a "censorship," the (art remain* 
undisputed that men fr>im the mechani- 
cal forces of the three Vancouver news- 
papers did present themselves to the edi- 
tors of the newspapers anil demand 
and for two days did obtain the right to 
"O.K." rditorial matter before it was 
sent to the composing room, the threat 
bring that unless such vise by this cen- 
sor was secured the printers would not 
handle the* copy. 

VIibI Situation Portends 

In di*cu*sing the situation in gcnef.it 
Mr. Cromie. to whose courageous sun. I 
the publishing uortd owes acknowledg- 
ment as a valiant defender, gave the 
following interview to Kiiiti* & Pi k- 
iiMira : 

"Thi* is our taste of Bolshevism. It 
i* undisguised in Winnipeg and Van- 
comer. Thr situation is not under- 
stood in (be Kast of your country. Ilttl 
unless the iiudcrlsing causes of llic*r 
ugly symptoms of a social disorder are 
met with something more than discus- 
sion I ant perfectly ron'idrnt that you 
will taste of it as we are. 

"Perhaps thr time has rome wbrn a 
minority of the working men of a city 
can bind them-clves together in a strike 
and confiscate the responsibilities ami 
the property of a newspaper publisher. 
That is the issue in Vancouver I do 
not concede that that time has arrived or 
that the method is in any way just or 
(air. Therefore, I am fighting this bat- 
tle to the l*e*t of my ability. I may 
crash and lose that which I have worked 
pretty hard to upbuild. That is the test. 

"I do not for an instant lose faith in 
the integrity of the average man and I 
do not believe that public opinion will 
long sustain the violent and unjustified 
condurt of the strikers of Vancouver, 
nor do I expect that the people of this 
continent will accept Bolshevism, which 
is oppression through class dictatorship 
just as wrong in principle as any oppres- 
sion by any other class. 

Meet it Fairly 

"I fully recognize the fact that it was 
not a weak or vacillating spirit which 
built up the West, Our people are in- 
clined to act in positive terms. There is 
a deep-sealed radicalism among a minor- 
ity. In their own interest thr unions 
must tie shown that they are working 
along mistaken lines. No satisfactory 
adjustment ran br had through meeting, 
violence with violence, or by attempting 
merely to suppress the dr«ires of these 
striking people. I believe their methods 
and their supposed objects are unworthy 
anil that a process nf real invesligatioti 
will so demonstrate the fact to rhem 
In the meantime, I shall oppose them in 
respect to such actions as an attempt to 
censor the news, which, of course, if 
effective, would means that I would en- 
ter with them into a system of deceit of 
the public, for we know that newspaper 
publishing on the basis of such a censor- 
ship would mean that only a biased and 
partisan report could br madr to the 
I *•» ■ rs of the newspaper permitting 
such a system. 

"Speaking generally, it is my thought 
that these nianitcstninns of Bolshevism, 
if thev arc to br defeated and if otir 



Editor & Publisher for June 19. 1919 



7 




W. L, Aim... 

Itl Vitr-prr«nlrnl 
I. C. M A. 



f.C. M. A. PUTS ftFWSBOY WELFARE 
WORK FIRST OJN 1920 PROGRAM 

St. Louis Wins Not Convention — Mckcrnuii, Argue, Lincoln 
and Eyster Elected Officers — Publishers Praise Associa- 
tion's Work and Urge Affiliation with A. N. P. A, 

BUFFALO, N. V., June 1 3. — Nrwslsov welfare was the CHitstanding 
thenw of discussion at the final sessions of the 2 1st annual convention 
of the International Circulation Managers' Association, which closed 
ben ytflei'day. The growing desire of well meaning women of the country 
H prevent boys under sixteen years of age from selling newspupcrs on the 
•ireet and legislation in various States — all tending toward a curtailment of 
circulations — stirred the I. C. M. A. members to action. 

Circulation managers from many cities reported menacing activities in 
their communities and brought evidence of court and legislative activities 
that menace their work. It all served to accentuate that welfare societies 
mean to pursue their work and that it remains for the newspaper circulation 
managers to do their part and throw protection around their boys — moral and 
physical. 

Cunt ass of Welfare Ideas Taken Among Members 

Ii was unanimously agreed lhai every F.. J. McCone, ventral manager of 
c'rculaiion manager, if fur nothing else the liutTalo Commercial was the first 

speaker called upon. Me welcomed the 
circulators to any assistance that he 
could give them to further their pleas- 
ure and comfort during the remainder 
of their stay in Buffalo, and said that 
he was confident that in coming here 
they had picked out the best summer 
OOOvcnlrOfl city in the country and hoped 
thai they would return another year. 

K. H. Kutter, publisher of the News, 
who was next called on. seconded the 
welcome which Mr. MeCone had ex- 
tended to the cir- 
culators and ex- 
pressed his grati- 
fication at seeing 
such a large num- 
ber of delegates 
present. 

"There has been 
too little co-op- 
eration between 
the publishers and 
circulation de- 
partment of the 
newspapers in 
general in the 
past," Said Mr. 
Butter, "not in Buffalo, for I am sure 
that the publishers here take too deep 
an interest in their organizations to 
neglect any department of them. But 
nationally that end of the game has 
been neglected by publishers. 

Favor. A. N. P. A. Affiliation 

"The American Newspaper Publishers' 
Association has standing committees re- 
lative to any and every branch of the 
business with this exception, and I will 
do ill) best to further the establishment 
of such a committee for the allevia- 
tion of your problems. I also wish 
that you would allow an associate mem 
berahip to your organization for pub- 
lishers to lie created sn that we can 
liecome more intimate, and so that the 
.sounder publishers especially may beat- 
lit by attending jour conventions." 

In introducing Norman E. Mack, edi- 
tor and properielor of the Times. Mr. 
McKernan said that when the first meet- 
ing of the stair association of circulators 
was held in BulTalu. attended hy about 
25 members, Mr. Mack bad extended 
e.ery encouragement to the younger or- 
ganization, and had done much to 
assist it 

Mark Parted as Circulator! 

"I was once a circulation manager 
myself." said Mr. Mack, "and I was 
such a poor one Uiat ever since 1 have 
a profound rr«|sccl for that end of the 
newspaper business. I believe that it 
requires more ability to he a good cir- 
culation manager than to be an editor 



than fairness to his newspaper, must 
enter seriously into welfare work. 

The Association 
made a complete 
canvass of the 
members for ideas 
on the best means 
of meeting the 
situation, and offi- 
cers will give their 
immediate atten- 
tion to developing 
them to the best 
possible advan- 
tages of all mem- 
bers. 

The following 
officers were 
elected : P r e s i - 
ilent, James McKernan, N'ew York 
World: first vice-president. William L 
Argue, Toronto Star ; second sire-presi- 
dent, A. G. Lincoln, St. Louis Post- 
1'ispatch: secretary- treasurer, Clarence 
Evstcr. Peona ( 111.) I'.vcning Star. 

Newly elected directors arc: M. I> 
Treble, liutTalo Times: John Ei nc wl or d. 
' mag. i American; William Kldcr, To- 
ronto Telegram. 

Two Amendments to lis -I .at, » 
St Louis was selected as the l u 2ti 
meeting place, on the unanimous invita- 
tion of the Publishers' Association of 
St. Lout-, which was presented by A. C. 
Lincoln. Columbus, Ga_, was a serious 
contender, but the interest in the I. C. 
M. A. expressed by the newspaper pub- 
lishers bore most weight. 

The following amendments were made 
to the by-laws: 

."leo- 5rv'M»a to l > 1 ; V 3, 1 . .< , .V/crs'iiH t\ 
All I . - 1 l*r*aid*uta of this Aaancl.tloa In gnu. 
'tl.dl.ir ahall csiiiNlltutn . spwrl.l Commit!** In 
b* banwa aa an Actuary Caaamltte*. Th*r .r. 
Is 111*11. lb* m.ettbC* of Itl. Klr-Hlte Com- 
mill**, ami to bay* vole., wttbuot vole. In th* 
<IHIS>-ralbM»a of lb* Bivciitli* Ciluin lit**, anil 
la i-i In an aslrUory rapaelty toe Iba f.-neral 
c— il .it iba I. C. at. A. 

« Jia, at la Aftirtt i-Settum 6 
lu Iba ***»t nf lb* H*er*tar., Treaiuiwr Is-llr- 
tbt aa rirewlallun atana.i-r of a iH-oapapor. Iiu 
•i.l notify lb* Prealtlant In writing, .lot lb* 
|-ot!.|»r.l will notify lb* Hoard of llrvrtora. 

The Buffalo convention was the 
!ari:c<t in the history of the I, C M. A. 
Publisher. Praia* L C. M. A. 

The recognition the 1. C. M A. has 
won for itself from the newspaper pub- 
lishers was impressed by a luncheon 
given by the members of the publishers 
°i the Buffalo newspapers James Mc- 
Kernan was toastmaster, and at his re- 
quest each of the hosts made a short 
address. 

Mr. McKernan announced that the 
Courier and Knquirer would not be 
represented because of illness in the 
family of William J. Conners. Jr.. who 
»»s to have l>ren present. 




A. C lapcm*. 
2d Vice-preisdcot 
I. C. M. A. 



or a publisher either. Without a good 
one almost esery newspaper would fail. 
Without circulation advertising cannot 
l>e obtained, and the paper cannot con- 
tinue. 

"We are all dependent on each odier, 
however. There is too much talk con- 
cerning the differences of capital and 
labor at the present, which 1 hope will 
not continue. Without the assistance of 
the working man, 
the capitalists,, or 
the man with in- 
sight to get 
money, even if he 
has none, could 
not push his pro- 
jects. 

"It is with such 
organizations as 
yours that em- 
ployees prove 
their loyalty to 
themselves and 
their employers, 
and I wish your 
organization, as [ 
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CuiMCI F. in, 
Secretary-Treasurer 

J. M. C. A. 



always did. every possible success, 
and I join with Mr. Butler and Mr. 
McCone in extending to you a most 
cordial welcome." 

Accepting the presidency, Mr. Mc- 
Kernan said: 

President McKernan'. Inaugural 

"I thank you for Hit (Teat honor you have 
atom aaa a a. | will do hit heat to 
promol* lb* latrrrau of nor ore siilaatt-r. rturln. 
Wt t-rn. of ,»r*. 11 la ■ wonder!,, I feel In, of 
•atl.raetlow ibal eons** to ma to bare Mail 
•rli-rfod la preaht* orer till. OTf anti*t!.«j 

"I lias* wear a*. a . me** intarealrd ar 
•aroeal body »r mob aMI It la Unload a 
prl»ll»i|» to wrs* you aa prraldlii* orVor. 

•lb .ivi-plla* tbl. atnor 1 aaa not unmindful 
of>*». w iTi U Mllir Ibal «,** «ltb It ami 11* 
eoilalil* rvisanla mad* by ar prpOVrtaora. 1 
lalanil tv cbi uiy ulaaaal to continue tblt a»d 
•or* .ml in tliW. a. |„,l*rsl |. ,u „,| 1Hr „,.,,*„. 
I sort )umr hearty r* o|>i-ralloo. If rati, mambar 
o..iiM i|o jnat a lltu. work r«r our orvatili.tl.jo 
Ita ooll.u.,1 .row ib w.iuM ba utarol l*v„ml 
a to dowbl ; .nr«o. a aarti and it*** on* of ni 
pled.* imrwrlroa to brtiuj .1 |*.,| aa* t>*<r 
mauib»r Into tba 1. C. M. A- darlox th* row 
lue year. 

Kurvly iiii- |a not a (rant or boprloaa laab 
aa.1 It ».,».,| 0 „..„ „.,,,« „, . nwrnUralilo at 
■»* babdrail. aa would bas* over a Ihouaand 
member*, w* ouirfct to Lav* at loaat tb.l 
numb., .ml wa will fcavr If iwrh aaauibar arli 
on Itila aajtKi-atliai. 

"In eleeimf me in this oAcr jou kave aivrn 
m» ■ atlailaatr** honor Ibal a*l.l.« f.lk l" th. 
lot of ail* •iti-iilall..u maao.ar .ml I tuual admit 
•hot I aaa |iloa,*,l boyond wonla. 

Tlimiiirti a an of ehrrwnialani-*a, U17 



Mar fgmgsMm and laat. tut m tb* 

Inlarwallonal C'lrntlatSx Uanaz.ra- Awel.tlnn. 
••Sor*l7 no limitation manna;** eoohl aab for 

I roat.-r bnoora and I taint undar tha eln-ain- 
• ane.-s. I ran ba |ianh«-d f..r f**|m« alalnl 

■ o r lb* i-onlliMli-v plaenl In mi. br tbwa a bona 
I la tor are.! Dl.aawr* and |.rl.ll»„ i„ „, m . 

In .oiila. t with lu tha din-bar*. ,.f m» doll!!. 

■ « I'lrrolalba, Mana.i-r nf that ~a, 

Ibnwr, th* w*w Vorh. WnrM. 
ymOmfm, I thank r« .tut In .■b.-m, 1 

n-B. all -r ,..|| In Hi* t„ Jamr „„»,, 

mnm that lo-lp and aiimioM that in,., „» 
.iitltl*.| t„ „»i whlrb ron tM i l b S l m ...ota ai 
im*i MaaVt 1 h* Nima tsMdltsaoa,*- 

Tbose Present 

The following were registered at the 

convention : 

J b. M L A " r !"» b »m. Alh.n, (N. V.) Knlclar- 

tmctcrr Pres.. 
f. T. Tiller. Atlanta Constitution, 
fbarlaa II. Chaff r». Aurora IIII. I Koanin News. 
B [. Ar m ,trofi.. Ba, City (Mich ) Time.. 

flrraid* B, "» k *'»"'» (N. V.) Kepuhliean- 

, S a l'"*""*- Birimnaham (Ala.) Ledger. 
. M. Ilunnond. Motion Truiarrird. * 
Vs. I„ flrlU. Ilroahlrn T 
V I) Trehle. Rultalo Timea 
S Ei »a'l« » l"tl.t.d Wackier • Ameiaer. 

II Snlnmnn, t Icsalamt. 

I J. I.rneh, Ctarrlanrl Preas. 
(Sscar Stein. Clerelnnd. 

if'Jk t nt \ CUumVm (Gn.) D.lly l.arlcer. 
!_ » Frerlenlh.I. Dayton <0.) Hrrald, 
r ;. K.van.uah. Das-ton Dailr N'rws 
' ni II Itunlron. Diiluth Herald 

II K. Pn^ Kl Paao Herald. 

Hi "' tMiek.) D^ly lournal. 
Ilarolil llouah. Fl. Worth (Tea.) Star Trlr- 
rrarw 

Itrrherl Peters. 1 .'. , Tribune. 
B A Warner. CktM Falls <N. Y.I Piort-Slar 
I K Tailor, <:taio| Rapid. IMicb.) Rveniag 
Press. 

P. F. Wis. Il.ttford ft'own.) Courant. 
II VI Whrrlrr. Hartford Times. 
Utstfl C Miiluart. Harriskutt Tclafrapk. 



P. P. Pedslow. lirLsonvillr Metropolis. 
«'. g Norlon. )<sbsiin>iN> Time.l'nofl. 
Henry I t'atprllter. I^nrxler (Pa.) Intelb 

a*nei-r N*o- Journal. 
K-l» rt S. Well. Losiiavilk Courser !■ u.n.l 

r,ni, - 

I) H li. Boa,-. laiuNTlllr. Kf. 
Win St. Mali , nr., M.l..an'k., -Crnrinr! 
tl*r:ir An. In. ..11 Mont."iner> (AU.I Journal 
K. A Sshuti. New York. Cruwell l'lilsllahr.n 

( omp.njr. 
J.a. McKernan, St* Vnrl: World. 
Ceo. H. Kcynolda. New Redford I Max ) 

standard, 
luc l^-vy, Mrw Or brant ttarn. 
VrrdrrkV L Oli.l. .NLaar. F a |b (N. V.) 

(.sarlla 

M, W. Hilmtaacbrr, Oklahoma ("il» Time 
A. S o (hi t il* iP..> Darrtrk. 

< l-'enee KyMer. t'rnrsa (III.) Evcntroi Star. 
Olorr Klea. lluwai* t \r,i.) Hepubbean. 
J. It. Miller, Jr., Piltsburab ChtoiiKlr-Teb- 
trsph. 

t F. Stout. PUInSatd (K. J.) Cuurirr-Naws. 
J. F. I-Mrelly. Proridrnce Journal Hullrt.n 
e . A. Roberta, K,.hester Tiroes t'niun. 
F.d. I. Fotnla. atorhrater Ilemnct.t. 
L V. V.nClr.sr. Bnekford llll.l. 

U A- Morns. Halriik (N. C) News «r Oh 
ss-rsrr. 

F B. FoUea. Krrina (Can.) I.e.iirr. 
1 il.ird D. Iluoil. Sannnah ((in.) Morninc 
.sea , 

if. t, . o ■ In. , . t .,, (Pa_) Scruloai.n. 

> ee.1 I. On bo, Sarnnlon Ki-liublb-ati. 
J. W. Nolan. Sprinafarlil , Mas, Union. 
A. 0. Un.-ola. Ml l^tala P»t tlfapaleh. 
W- H- H.rrinalon. St- l.o.n. Globe- llemoeral 
« - t laranre ft ixson. Syrarsn* Post Standard. 
A. J. <:«rher, Stt»cu»* Journal 
C, V. Vrllrt. Toledo Tiasea. 
W, I., \raur. Toronto Star. 
Wm. Klder. Tornnlo Teleerani. 
A. V. Ambrose, Trenton Tine*. 
Alfred W. Coeiterill. flica Pteaa. 
Martin A. Miner, L'tie. Observer. 
W. II. Tanner. Ctica Her«1d-Dca|i.(cli. 
-V T Itiitlrr. Wichita Pecan. 
W. P. Wilson. Washinetoii Olitert-er Mejiorler. 
Cha. M. Srhnfield. Wortrttet Cvenin* liaxrtl, 
Uers J. t'lrman, Youngstown V'indtenliir. 
W. J. McMurray, Chic«o Hotel * Railroad 
News. 

J. J*. Etsenloril. Chsraco American. 
t«*o. r- Patera Akron. 

N. P. Rohhins. Kinabamton Republican Herald. 

Robert O. Dyer. Milwaukee tnurn.l. 

lt-.Ha W. Rider. Itlehaaoaal (Ind I Itrsn 

F. E. K.in, York (Pa.) Gasette & D.lly. 

Willae.. 1 ( or. Terrr H.nte (Ind.). 

A F_ MtK.nnon. New York. 

flrn Fr.nLbn Prim Shop, Peoria. 

loon D. Simmons. Atlanta Journal. 

Edwin R. Powtll, Phnenia (Ariz.), Anion. 

Gaiettr. 
Walter R. Geleer, ('anion. O. 
W M. Kerr. Sharon (Pa.) Talejrraph. 
F.ilward J. Mcllu.h, Olr.n <N. Y.I Timet. 
Nicholas W. Cowherd, Atlantic City (N. J.) 

Gazette Kevlea. 
A. E. Ditch.. it. London (Cam) Free Press. 
Standard Player nnard. New Bedford Mass. 
Zerbey. loteph H„ Jr., PnltsTille (Pal Re- 

rothficn. 
J. W. Schsder. Sctantoa Time*. 
T. A. Mathews. Oklahoma City. 
W P. Losell. lllnominatun Daily Panlacraph. 
Rnlrt. I. Itulfet. llulfalo ('iiurier'Koquirer. 
It. J. DcanatHtd Ilululh Nawa-Trilmne, 
C. C. Hatter. PtilUdeltdii. Rrcnrd 
Robl. S Weir. l.oulavlllr Cowrar-Josimal 
J.met I- l-.rtey. Philadelphia Nnelh American, 
si. SL /epi.. Wnshinirlon Tim**. 
William J. Ihirby. Toronto Mail and Empire. 
Th„>. p. p.rretly. Provtilertc-r louenal Hulletin. 
S'krlnr las Tanner. louttrlll*. Ky. 
T, Hlalr Ollilr * Antllnl lainutrtlle. K). 
W. I'. Wllaao. Waahtnetna (r*.l Obaerver. 
C W. Ceora. (a-slaxtoo IKy.) lel.t.-f 
P l: Hltrbweather. Krk I Pa. I ller.ld. 
J. K. Noun. HnualoD iTes. I Chpinsele. 



SIDKLICIITS OF I. C. M. A. 

The spirit nf the members of the I. C. 
M. A , was fully manifested when Clar- 
ence Kyster of the Peoria Star was 
elected secretary-treasurer. No sooner 
bad Mr. Kyster been declared elected, 
than Jack Aimenburg of the Albany 
Knickerlsocker Press, who had been his 
clusest rival, congratulated him and as- 
sured him of his help and co-opcraiio^ 
at all limes. Thai is one of the rea- 
sons why the I. C. M. A. has grown 
from a little gathering of thirteen mem- 
bers lo an international organization of 
nearly five hundred, and with an in- 
fluence second to none in lite news|>aper 
field. 



Kor the first lime in four vears II. H 
Fril of the F.I Paso (Tex.) Herald 
didn't carry off the honor of traveling 
the greatest distance to attend the con- 
vention. This year that honor was di- 
vided by his two "neighbors," Oliver 
King of the Republican, and Kdwin 
Powell of the Gazatte, Ixsth of Phoenix. 
Ariz. 

"Bill" Page of the Columbus (fia ) 
Ledger matte a spirited fight for the 1°J0 
convention. In order to show the kind 
of "peaches" they have in hi* town. 

{C*ml!*uM on ftfrc 12.) 
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SIXTH ANNUAL CONVENTION 
OF THE AUDIT BUREAU 

(ConliHUi'd from Cat;? 5 .) 
unse-lrish and has called fur personal 
sacrifice on their i m. These men. 
wiwm trrno cxpiie at this time and 
whose successor* will lie elected, are: 
L B. Jone*. W. Langhliii, ticorge W. 
< inliing, I*. K. Davis, L. L King. p. 
II. Suuicr. B. II. Bramble. A. W. 
RHckaon, I'. V. Troup, W. A. Strong, 
I. aFajrette 
Young. Jr. (re- 
signed). P. W. 
StOOla. William 
A. Whitney, and 
K K. Shaw. It 
it expected that 
most of these 
men will be per- 
suaded to accept 
re-election. 

The fiscal year, 
coded April JO, 
191ft served to 
bring tu the Bu- 
reau an in- 
creased member- 
mergers and natural 
the work placed on a 




W. II. Finn*. 
Oasic. Manager. 



VI KW (>!• "A. I! C'» (iKNKRAL OKPICKS IN t lllt At.ii 



ship — despite 
losses ; to see 

sound financial basis; and. for the lint 
time, to find the service of the auditors 
firmly established on a field schedule. 
All audits are now on a twelve-month 
basis. 

During the fiscal year 1113 audits 
were released, an average of over 92 
audits a month, as compared with an 
average of 78 audits per month last year 
and 54 of the previous year. As an av- 
erage of 89 audits per month will give 
an annual audit to all publisher-mem- 
bers, it will be seen that during the year 
just closed the Bureau has overcome its 
audit indebtedness of previous years and 
'u in a position to maintain an annual 
audit standard in the future. Alt audits 
have been nude at an average cost with- 
in the dues applicable to such audits. 

A new form of publisher's statement 
has been adopted. A printed form has 
been arranged for. doing away with the 
duplicating process heretofore used. 
Prompt releases under this new plan 
will lie assured from November I. 

Releases of audits, after their receipt 
in the offices of the Bureau, have been 
established on an average lasis »f fif- 
teen days. 
Publisher-Membership More Valuable 

Promotional and advertising cum 
palgus have been carried on within the 
past six months which have materially 
increased the value of ptihli-licr-mcm- 
hership in the Bureau. 

Substantial service to the Government 
has been rendered by the Bureau, 
through investigations made at the re- 
quest of the War Industries Board. The 
former chairman of the I'ulp and Paper 
Division of that Board. Thomas K. Don- 
nelley, has written to the Bureau an ap- 
preciation of its cooperation in elimin- 
ating waste of paper daring the last 
months of the war. 

The financial report shows that on 
April .10. the Bureau had an available 
balance of $44,966.89. placing it in a po. 
sition to carry on its work more effect- 
ively than ever before. 

The auditing force now numbers 
thirtj six field men and eight office audi- 
tors, in addition to the chief auditor, E. 
W. Chandler. This force has been 
maintained at full strength throughout 
the year. At the present time there are 
no overdue audits, with a few exceptions 
in which the delays are due to reasons 
beyond the control of the Bureau. 

Twenty-three members have been 
dropped; there have been ten consoli- 



datioMs: <*'• publications discontinued, 
three agencies discontinued, thirty-four 
resignations, eighteen applications re- 
jected. In spite of these reductions the 
total membership is now 1294 as against 
1270 one vear ago. It is expected that 
tile convention date will find live mem- 
bership a round thirteen hundred. 

lU-Lavr Revisions Not Drastic 

The by-law revisions proposed for 
ratification contain no radical departures 
from the existing ones. The aim has 
lieen to clarify the rules and regulations 
and comply with necessary legal re?_ 
quirements. No 
changes in rates 
are involved 
vvilh the excep- 
tion of those 
applying to de- 
termining the 
standing of 
newspapers pub- 
lishing morning 
and evening edi- 
tions under one 
ownership. This 
matter is urged 




as one for full 



U J. PeiAxtr. 



discussion in the Manager -V V. Mcc, 
divisional meet- 
ings and in the convention. 

The revisions proposed will make it 
possible for advertisers to analyse 
more fully than heretofore circulation 
facts. The Bureau d.*s claim to afford 
<uch information as to circulations as 
will enable an advertiser to weigh com- 
pletely the element of quality, but it 
does afford definite information as to 
quantity and as to how that quantity has 
been obtained. This enables the adver- 
tiser to judge for himself as to quality. 
It is expected that great advances may 
vet l>r made in the matter ol throwing 
additional light upon quality of circula- 
tion, and the convention will have before 
't for consideration suggestions licaring 
upon this angle of the Bureau service. 

On Co-operation with A. N. A. 

h'or years the Association of National 
Advertisers has considered the solution 
of the circulation verification problem as 
of prime importance. The circulation 
committee of that association has lieen 
in close much with the work of the Bu- 
reau dutitiK the past year; and, at the 
semi-annual meeting last mouth the de- 
cision was made that hereafter the A. 
N. A. will rely fully upon the audit re- 
ports of the A. B. C. The two associa- 
tions are in close touch and cnojierate 
with mutual profit The problems en- 
countered arc those common to hoth. 

Closer cooprration has also been estab- 
lished between the Bureau and the 
American Association of Advcttising 
Agencies It is stated that the agencies 
now rely upon the audit reports of the 
Bureau as the final authority on circu- 
lations 

The balance sheet of the A. B. C. 
shows an investment of $15,000 in Lib- 
erty Bonds. There is shown in the bal- 
ance sheet an excess of earnings over 



expenses for the scat amounting to 
$•'.02212. 

Members ill attendance at the conven- 
tion have been urged to make the new 
home of the Bureau— on the fourth and 
tilth floors of the Century Building 
their headquarters The invitation has 
been extended to them to become lietter 
acquainted with the actual operations at 
jhe Buieau and with those who have 
charge of the work in the home office. 

The by-laws proposed are as follows: 

t— OBJECTS 

Tk» objis-ta or la* .Stilt Unfa a of Clresila 
tlona aliall be to laaua standardised • lal.w.nta 
of lh» rlreulataoa or psibllsher member.; In »ar- 
ify lb* flgurea aasaava la ISftt atatementa by 
audltnr*a exaaonathina of aaj aad all remrda 
tiaatliniJ by tba Bavreau to be neeeeaaty; aaat 
ui dlanemiaala data for tba l*-nHlt of ndser- 
Osera. advertising aetata aad esslillahara. 

II K1KMI KSilir 

t. Any advoiuaar, adrertlslaa? agent or pnb- 
lUlser mar be adatllted lo aseBehrrsblp by alga- 
Int; an agreenaeat to aMda by the |ly laws 
lliilea Bad Regalatlona of tba Bureau ami all 
aaaendiueiita Ibat mas la duo farm be nvade 
laereln, and arloese appIk'Btvun for mernberablp 
la approved by al Waal aeon afllrmaUTC vote* 
or the Moan! of llireetoea. 

3. Tnere ahall In* aU claaaea of Bar in bar 
ahlp aa follatta: 

class A — Adveelleera. 

Claaa B — ABeortale Adterlleera, 

< lass I lyal Advertiser* 

Claas II -Advertising Agents. 

Claas t; Aasnrlatr Adserltalng Agaata. 

Claaa r-tMiuBaasere. 

Ill — DUES AND SEE TICS. 

1. Dors far earb rUa* of member, and tie 
aanic» tbey weals* shall bo aa fallows: 

1. Claaa A — Advertisers: Annul daen 13*0, 
payable quarterly IB a firs ore. Member, of tbla 
rtaaa are to reeelre all reports, data, liullellea, 
and ntbrr set Tire rendered by I be Blireaa 
a. claaa B Aaaoclate Adtcrtlaera: Annaal 
dues SOU parable 
i|uaf[i-rl> In adsaas-o. 
An Asfwelate Adver- 
tise Member to re- 
retve all reports Bast 
otber eartlee een- 
dere<l by ILe Hureaa 
on aay una of the 

i 1 " I _ lUvtaltstla: 
Hee.loe 1 -Mjgerltius 
aad Ivrbsdhnls. 
Kertlis. 2 ttiisloeea 
I'ubUratlnUB- 

gn itaa a— raraa r«- 

Mera. 

Sen Irti 4 — NesTB- 
papera la Nasi Kug 
Last aasl Nortb At 
land,- titalea. 
Service »— Xasaa 
Mia la Sloan. 

«;. p. Ho.*.. Brf!i e .»vstw 

M»ii.ixrt Membership |>apon« tu too %>nih 
nrtHittiuctiL mm4 WHsCra 

Rial**, 

Mrrvlof 7 All ('aiMill«« ISi1>ltr«lluti«. 

Srfv|g>r Any lift of |>«1>|tsr*illtin« c i rtrv«-il 
lirsj St\ . .| i.i ibf ■■Ksy-rtlart. 

Ad A»Kf*cUte AilTcfil..-r Mt-nilWr •li»tl ymj 
»r.i» fwr ant two, or |IH> tvr mi 7 t»ri.<e of 
tin- atwiv trar-rv !<-«-«. 

4.— (1m C — la«*ffll MMMtetMl Annua] 
flowm pmyuhl* iiuarlwrl; Ut atltBiK-*- !«■>•<•) t-ti 

; ■ ; 'i.i-. *>f ■ ') ■• !:• t, t>U(|| Ntlt«r1lMrr 1ft lu 

■ » - • ■ I : 

Rat* 

|K»r >t«r 

Krrthf I— In rlllo* of i»r»>r l.lNIO.flQX. 

ii-t"i'ii' I " " 

S-ln rltlra from MNi.QlKi lt> 1. 

■MM 4X» 

>— In rliWa tnm lOrt.ww lo 

uo.«» ».«n 

4 lo >HI«a fn>m ftO.OOO lo 

100.COI tlM 

" I ' ■ ' ■- >r ->t MM-OO popo 

UtlMi) U.40 

A ..oral Ail.tffi1a»f- MruitN f to ba> oo(Ht»r>1 
4iulj tu raonrla aad data of tifwapapxra >n>t 
tiM*al B«fSadl«-aU catirralljr t>lrrulftt<*4 I* II'O 
rlty aa tratlliiK t*rrll4gry nhrrr- aurk Bkt*tiiltt*r la 
I'M-fti. i 9urh r-turU an* for flip Inil. virtual 
iiessr unit of Hip aavt-mlrrr 

(L ilmm Tr— A4vrrlUtti« Aei-nln: Annual 
laM ItW* |iayah*> •| ..rii-r:y lo ai|*ai>rv M«n- 
bora t-> rrralve tba mine arrtke mm Claaa A 




■WfaffAfH. Ak a.Mltkitakal rbatx.- mt per r*ut. 
••■* ikW rt-awlkir *t u< ■ u in ih u fa f«r mHi 

•Ia)|s|km1r IMfaVfj Ink*, wltlrb ilupllaralt* Mfffflfal 
■lift) I lav iiM'tl itiil) fur Ibr AKnttiy '» ukvn ur 
uanlxatk-ai. 

II. 1'laaa B— Aakkkriair A>l«wr1latac Atrrnta : 
Auttitkil f au laak-altskr qaairterlk' lo k.h..n. •■ 

An AkM-rtalr \ W. rn.i m; Acnr M' ■••■•« t t<* 

mwrt iik- mw rtghta t* aod n-<*«1*o muj *>«<• 
•vf ttu.' itwuinata. <.f wrvlrr prri.iijtx] f»r A»a>u 

. lafB M . ' . . All I s a. a L I .1 I i Ad 

\*-rtltlf.a Aft-rat ftlrUibrr aboil i-y flKi fur aii> 
iwi-i <>r t'JTH \ aay tlin-r mm tliw aUitr ■• - > 
1st-*. Aii ..i-i' rbarsw uf y t «-• tit \»t 
tW rrcular «ltu-» will br mad> fur • du|> 
llratt- skT»k» takrti, ajblrb dapllrsl* »»tvUw 
alialt U' UMr«J oa.lji fur Ibr aKrnrj'a ««n *>r- 
aaiilaalUsB. 

T. 4'laaa I* 1'ul.llabfm. Annual ilnrai. por- 
atilu i|tiarlifl) In orfTanrw, taa-fd <m (rrcssaa dla- 
irll.olli.n: 

MACAZINHS AHD PESIODICALS. 

mnvhm iiotn 

I prr wrx-k 

l , circulation -r more.. |ll.."»0 

2. aor« Ka« than ain.nno |o.SS 

3. atMl lc«a tlian 239,000 ».t>. 

4. I Mi aud U aa .ban Zm.OllO 

r. I and traa U.an IStim «.ffa» 

*. T.'. t-ikii, aod W-aa Iban lUO.ntlO ft.TA 

7. .VMk.v «,„] J... ,\ imi , :;,>»m 4 ,u- 

ft. ar. inai. aod lraa tlaan AA.fOlii MP 

t*. lu.i«H>. and Wsm lhao Sn.OlMl l.T» 

to. A.irtl, and Irtaa than 10.000 1.11V 

11. (ban B,Ono rlivulalftaa l.UO 

KLWSPAPERft 

Srr.lfr Hair 

PPT Wa»a-K 

12. pwi raio, Hrrutallun or aaorr 913 00 

in. lBa,aoo, at*, u-* iuan arwtiNi ioih 

U 1«"^>, aad Iroa than tao.Olo) 700 

|| - tn, . n «l Iftw than 100.000 6.O0 

10, ^'H*x and b-ao iban M.OPO 4.W 

IT. UM4\ and lr«a than 33.000 3. CM) 

IN. t.Mik. ami lino IM00 2.«ni 

"< li.iMMi. and tbao tfl.ooo i '.»• 

»». Ir«a IIiid S.OUO rlrralatkn I.<a> 

* Ttir abuvv aM>oa|aip«r t^t-dulr ahall bv nuo- 

• l. <■ 1 A* n. i'l.'lme tu wark-4ay laauf«a onljr, 
Tkiratr per MM, . of tbr ahorr wt-rk 

ila« ratr lta«s«i| <ui lb*- i-lmtallun of aorh laniar 

■ball tu- paid fur aarh Kondor. wrrkl/, ar?m 
••••■kljr, ur trl w**k1j laatir. 

A **.- i»It nr *i'ml aiifktr aaearapaprr m*t pub 
l..h«l | B rs>na*a.tl<Ma *1ib ■ I'allr aball Ink 
t-loirvil ol allty prr ml, (00* » I mt tW ntaot- 
wrrk dar rotr: m Irl «lj artrotjr fls |i*>r 
* , i .rf tin* vvi-rk^lay ratr. No nl> 
fu be Ir-aa than oar* dollar .911 a ■•fk 

A tn-rolntf ami rrrt,|aat cdltlun uf lb** «antr 
i til-l-follitij rao bo ailinltlrd uaoirr «m» mom 
loralilp and pn> datea uo i*s>iuti|rn*sr| ilutrt-ui t l»u 
r all ailr#rlUinkr 1»*«b f- r- \gn and local In 
Isoifc t-sMlunJi t» aidd «nlv aa a volt. If ii- t, 
murU kditusci mdl bo rocanird aa o artairot. 
■M-mlu-r and pmy doot aoparatrlr. board uo 
.n« dl«1rllmtb-a>. 

urstMNs r.mi tOATMsH 

Ktv-rtko ltal<- 

per o roa l 

71. AiHiniai rlrrwlarbnaj ur aara* f li> *a. 

?£. tAit.iom. ifMbf. (ban r**t,MW Dim 

A 3«iMMNi, WtM il.au -unoo HJol 

71 l.-ai i ibi. |o«a than Ji'O.OOO 7 . mi 

7J. iMi.ram. Iras, tbon Ifgrii.nno 0 mi 

T-V T.V«*ni. I»m tthan 1'oXOOO Aim 

77 2«Him». km fbao TA iaa> | t ut 

jo. Ti.w*. traa than AO.OnO % AO 

l«i imi. W» i boo £VM». J«ji 

>i '.<■•• |.m thao lt».4ttf> iop 

ft* !*••» iban *>.<aa> rlmlalkoi |.00 

Fa KM PAPEKS. 

"-rr*ti*r Itatr 

prr wi-tk 

112. r»Ofl.O(in rln-iilalbin «r morr flO.iai 

.in. u-atjaai loan Iban A»oi IMMI 0 «bi 

.H j.-'.-n !,.. tban I'.VHMl" -*'». 

1.V IVi.mai, lra>a thao ^n.ooo 7.00 

10. II Ml, IMMI, traa thaO Lmonfl &.0O 

17. :.*..«•«. U«a iban Iimi.immi 11.00 

Av fUiiMMI, t*m Iban Tn.OOO 4.00 

St*. IMM| I "km iha n nn.fMto 2. So 

4m 1U..U, | ru (ban 3-M100 |.M 

41. - n.otNi. k-n loan m.oiio ] on 

■12 laf.1 tban r..««M> rlr.-iilatloo I.flo 

*. Two or »>orr piiMb^laaM. paildlalkrcl no 
dor Osba oirnrrahlp. rttm-it bo admit tod to tbr 
Audit Btlivao of rirr«latat4M ittaVr aa«r rru-in 
I i-rablf. ba»fd on llirlr rumbliiod nrmUM n 
lut iin-m*avrabl|i muat !'•>• lakon nut for aorh 
laatdkralliiii. rlrapn Mrbon alt adrrrllalnir to all 
Mtfj • l ,|t.|| ( a T jt| l ,|, tt |« m> m nn \y nm m unit 

*. Publlatltor tnottit • r. will bo ftarntahrd tbr 

Ksinte n is-., at, mtrrrl iw-r momTir'ni opnQ par 

nam! <rf llisr aamr dura aa adrrrllorr KM mlmn 

f4tf, 
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Imposing Personnel of the A. B. C. 

In Honor of the Sturdy Force* of the Audit Bureau of Circulation* Thi* Week A*- 
•cmblcd with the Meniber»hip in 'Convention ut Chicago, Editor & Puhlioher 
Take* Pride in Presenting Thi- Cmpliic Representation of u Mighty 
Tower of Strength Which Ha* Been Built in Fix- \mii a» a 
Mail Support to BaOMl and Efficient \dverti*ing f 
and Scientific Publishing 



. W. CKICKiON 
Vtco-Prrtlo'enl 




MASON ~r.! T TON 
Director 



n H BKAMbL.il 
Director 






E R. 5HAW 
Tr«*»ur>r 




W. I M L.IILr- 



HENRY W. SCMOTT 
Third V it»- Prctidmt 




LAFAYETTE YOUNG. JR 
.Socrotory 



WILLIAM A. WHITNEY 
Director 



F. C. CRANDIN ^Mf^ 
Director VP 




L. I. KING 
Director 





CEORCE E. COOK 
B»n::?r 




O. C. HARN 

!>.i r Lt-- 



* 



FRANK E. LONG 
Dtroctor 




JCORCE^H CUSHING 
Dirxtor 






r V. TROUP 
Director 



F H. MJLIER 
Dlroclor 



W A. STRONG 
Director 
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MEMBERS OF THK INTERNATIONAL CIRCU LATION MANAGERS ASSOCIATION AND GUESTS AT 21ST ANNUAL MEETING IN BUFFALO 

SAYS CUBA BECKONS 
U. S. ADVERTISERS 



NEWSBOY WELFARE WORK 
PROGRAM OF L C. M. A. 



(.Continued from I'agt- 7. I 

"Bill" shipped up scleral boxes of 
tliem. .i- well as brought a numlwr 
along. "Hill" look no chances ami only 
shipped the edible kind . the seeablc kind 
he brought with him. The latter were 
its fair M the eye as the former were 
palatable to the taste. Keep plugging 
"Bill" and after we go to St. Louis, and 
ma> be. Salt Lake City, we'll -urely come 
to Columbus. 



them being ex-President Sidney Long, 
who is serinuvly sick. ex-President 
John M Scbmid and I. U. Scars, who 
were detained on account of important 
business: l-cslic Neatie of the Toledo 
Blade: Roy Hauon. Detroit Free Press: 
Ed. Dobsnn. Newark fit, J.) Ledger, 
and smiling "Willie" Hoffman of the 
New York Staat»-/eitung. The latter 
was detained al home on account of an 
accident to his son. who was »mt<* '•>' 
an automobile. 



The biggest member at the convention 
was F. R. Folkes of the kegina (Sask.) 
Leader. Mr. Folkes was typical of the 
big outdi>or country he represents. One 
el the new members, he was one of the 
most interested and interesting circu- 
lators there He took an active part in 
all discussions and. bis speech, inviting 
the I9J0 convention to Regina. was the 
hit of the convention. Mr. Folkes went 
l»ack to Regina lirmly convinceed 'hat 
the I. C. M. A. •» one of the greatest or- 
ganisations in the I'niled States and 
Canada and said before leaving thai he 
fell fully repaid by the new ideas he had 
gained for ihe long trip he had made 
and for ihe time consumed. 

One of the interesting speakers at the 
meeting <>n Thursday was A F. Kuntc. 
president of the Columbus <Ga.) Cham- 
ber of Commerce, who came up with 
'•Bill" Page to help him lake the next 
convention down to Georgia. When Mr. 
Kutwc described the kind of watermel- 
ons that grow in his state, and the 
peaches, both animale and inanimate, it 
looked very doubtful for St. Louis We 
all hope Mr Kunre will favor us w.ih 
another v isit 



I'nless our president ami vice-presi- 
dents learn to distinguish them. tjjKiJvro 
"Bills"— Ariiuc and Darby .if TorcjrKs— 
threaten to put sign* on their backs. Of 
course, as Isotli arc so young and hand- 
some it is hard to tell thein apart. 



Of s|>ccial interest to members was a 
map of the Cniled States prepared by 
President Mc- 
Kirnan. show- 
ing the number 
of members in 
each state. 
Every member 
who nominated 
a city for the 
lujfl convention 
took occasion to 
refer to it M x 
reason why his 
particular city 
should secure the 
next meeting. It 
was of CWUMCr 1 
able help in t'ur- 




> 1! 



Kfsssl, sh. 
Se» IlirrcUit 
I. M. C \ 



iiishing statistics. 



The ladies of the convention wen- 
unanimous in declaring that they had 
ihe best nme ever given them at an 
I C M. A. gathering. The local enter- 
lainment committee did itself proud -n 
looking after ihe comfort and enjoyment 
Of Iheir fair guests The ladies have a 
warm spot in their hearts for Buffalo 
circulators. 



Tile Wednesday night meeting started 
al 1 o'clock, after the Irip lo Niagara 
balls, and coniinued until early Thurs- 
day n« .ruing President McKcrnan. who 
evident)) does not keep such late hours 
w hen he i< at home, could not reconcile 
himself to the fact that ii w as Thursday 
morning and kept talking alioui what 
was io be imishtd "V morrow." 



The Niagara Falls trip was especially 
enjoyed by the ladies. Several of them 
said ihey had heard that Niagara Falls 
was a great place !>• spend a honey- 
moon, but had not reali/cd it fully until 
now. Some of them declared thai if 
married again they 
Brother circulators. 



they were ever 
would irv il out 

BEWARE! 



Hardwood Dealers Get Big 
Rcsulu from Ads in 
Home Town Paiior* 

Milw ai'kee. June H>— A report 
on market promotion by M. P. 
McCullugh. Schoiield. Wis., al 
a recent convention in Milwaukre 
of ihr Northern Hemlock and 
Hardwood Manufacturers' As- 
sociation was a striking tribute 
to newspaper advertising. The re- 
port showed that the best results 
were attained by the local dealer 
using his home inwn paper. Nexi 
year ibe association will increase 
Its advertis : ng expenditures to 
about $50,000. This represents an 
addition of $5,000. which will be 
devoted chiefly to service to the 
retailers. 

The White Cedar Shingle Man- 
ufacturers' Association, which met 
in conjunction with the hemlock 
manufacturers, decided lo add a 
newspaper advertising campaign 
to its promotion. Advertisements 
will It placed in the home town 
newspapers of the retailers to 
whom Ihe cedar manufacturers 
sell. 



Siranar Dailies Consolidate 

Sakanac Lake. N. V , June tte— One 
of the biggest newspaper changes in the 
Adirondack section in several years is 
the merger of ihe News and ihe Item, 
which will be published henceforth un- 
der ihe name of the Daily llem. The 
Item is the only daily newspaper in ihe 
Adirondaeks. The llem will publish 
afternoons E. C Kranss, who will con- 
tinue r.s publisher, effected ihe purchase 
of ihe News 



A. A. A, A. Rale Card lu Philadelphia 

Pun vun iiil.v. June 15. — The Evening 
Bulletin has adopted ihe American Asso- 
ciation of Advertising Agencies' stand- 
ard form of rale card. The Bulletin's 
May average daily circulation, +43,191 
copies, was one of the six largest in the 
I'nited States. 



After Mr Folkes of Regina had in- 
vited the I9?l convention lo his ciiy, Al 

Lincoln of ihe St Louis Post- Dispatch (n votin(f f lir ihe members 

who had addressed ihe meeting in behalf ^ KI . ral | ) . influenced |,y the lacl lhat 

oi hi- cily. said: "If 1 only had hi- ||k |m , ( |j slu . r5 „( ,hai ciiy were unan- 

words with my proposition. Oh. Boy jn«HU in tendering ihe invitation. 



New Officers ill Houston 

HofSTON. Tex.. June 15.— The Adver- 
tising Association has elected the fol- 
lowing officers : President. J. B. West- 
over: vice-president. Toval Marst.ui: 
secretary-treasurer. A. S. Pimeutal; 
directors. G. B. Forrislal. W. T. Dennis- 
ton. \. O. Sehexnayder. F. C. Wilhelm. 



A number of regulars were absent 
through unavoidable reasons, among 



PI fly-three new members wrre added 
to ihe list in the past year. 



John H. Vaughn, of the Troy (N. Y.) 
Times, has been named confidential sec- 
retary in a Troy (N. Y.) hanking con- 
cern. 



Firsl of Sanger Report on Latin-American 
Situation Issued by Govrnntent De- 
partment at liommrree - Peculiari- 
ties ut People Musi Be Mel 

Washington, D. C, June l& — "No 
other country m Lalin-Amenca present, 
such favorable c. .millions as does Cuba 
as an experimental field for the Ameri- 
can advertiser," says a report en "Ad- 
vertising: Methods in Cuba," issued today 
by the Bureau of Foreign and Domestir 
Commercc, l>cpartmcut of Commerce. 
"Just as in the I'nited States many ad- 
vertisers cautiously test their plans by 
slates and sections, so may the Amen 
can advertiser use Cuba as 'tryiog-on:' 
ground for all l-aiin- America " 

"If discouraging results attend the 
advertiser's first attempts." continues 
Trade Commissioner J. W, Sanger, 
author of the report, "if his instruction-, 
are not carried nut t>. the letter, and if 
irritating and apparently needless mis- 
understandings arise and delays occur, 
he will have lo remind himself frequent 
!y lhat neither Cuba nor any other 
Latin-American country is adjusted to 
what may be called the 'American way" 
of doing things. 

Can't Transplant Our Ways 

"Neither is there any likelihood that 
American ways and business methods 
can ever be transplanted bodily so as lo 
take root in any Sjiaiiish-spraking coun- 
try, and the American advertiser who 
doe* not -eek --.me practical compromise 
Isrtween what he would like and what 
he can get is building up trouble for 
himself frtwi the very start. 

"Cuba is buying American good* in 
increasing quantities every year. Ad- 
vertising has I wen no small (actor al- 
ready in helping to broaden these 
markets, and it will continue lo be of 
assistance in just so far as we take 
intelligent advantage of the means ready 
at hand and establish for ourselves more 
ami lsetter jsoints of contact in Cuba fot 
American advertising. 

"The pro'ilrms connected with foretin 
advertising, and for the time being in- 
separable from it, are many and varioti' 
and are no more susceptible of short 
cuts and easy volutions than is the larger 
problem of fore go trade of which ad- 
vertising is hut one phase." 

The Government's report is the first 
of a series on latin-America and i< 
entitled "Advertising Methods in Culia" 



J 
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Press At Toledo 




Challenger Jack Dempsey and H. C. Hauiilton photographed at Dempsey* training 

camp. Maumee Bay, Toledo. 



H. C. Hamilton, United 
Press sports editor, is now 
on the ground at Toledo 
in personal charge of the 
work of covering the Wil- 
lard and Dempsey training 
camps for United Press 
clients. 



Each day, in ample time 
for the early sport page 
"make up" United Press 
clients are receiving a 
signed Hamilton dispatch 
covering the latest news 
from the center of the fight 
world. As later news de- 
veloped it is covered in de- 
tail. 



United Press clients are 
leading — and will con- 
tinue to lead on the news 
from Toledo until the ref- 
eree counts "Ten and 
Out" July 4th. 



UNITED PRESS ASSOCIATIONS 



General Offices 



New York City 
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A WEEKLY FEATURE COMPILED AND 
EDITED BY JOHN SULLIVAN 



SECRETARY- TREASURER. OP THE 
ASSOCIATION OP NATIONAL ADVERTISERS 

= r A 




AUDIT BUREAU OF CIRCULATIONS. 



The A N. A. Hi. Placed Whole Weight 
Behind Audit Orpmiution 

THIS is A. H C. week, and further 
remarks a* to the attitude of the 
A. X. A. towards the A. B. C. are in 
order. The A. B. C. is now about rive 
years old. and the progress that has 
been made in bringing about greater 
order in the publication held has been 
surprising It would be easily pos- 
sible to say many good words for the 
A. B. C. but the fact that the A. .V A 
recently abandoned its own plan of 
audit, which, good as it was funda- 
mentally, has been held in abeyance 
for years past in view of the desire of 
the A. N. A. to (rive the A. B. C. a fair 
held. i* eloquent enough: and still 
more so is the fact that the A. X. A., 
at its Cleveland meeting in May. went 
on record as placing the whole of its 
weight behind the Bureau. 

The A. X. A. will co-operate with 
the A. It C. When the A. X. A. says 
that it will co-operate, it will co-oper- 
ate. That doesn't mean that it will 
stand CM the other side of the way. 
sit on the fence, as the saying usually 
goes, and wish the A. B. C. "Good 
l.uck" or "God bless you." Xor has 
the V. ft. A. got to the stage where, 
having passed I resolution, it is going 
to say to the A. B. (".. "May you live 
happy ever after " There will be no 
equivocal blessings such as the Irish 
one. "May the crows never peck your 
haystack!" 

WHAT CO-OPERATION WILL MEAN 

NtOT at this stage is it possible to 
• My all that it will mean. We 
are. wisely, shy of the initial perfect 
plan. There ain't no such animal. We 
also know that it is just as impossible 
to evolve a perfect auditing plan. even 
in Cue years, as. according to John 
Davidson, it was not possible for the 
Creator to "punch perfect worlds 
from cakes of chaos." 

The officials of ihr A. H. C. will, no 
doubt, agree with me that the perfrrt 
A. B. C. plan has not yet arrived, but 
is becoming. The A. B. C. does not 
want to stand still, nor does it intend 
to stand still. The A. X. A. will help 
the A. B. C to keep on the move. We 
will bring to the attention of its offi- 



cer* irom time to time recommenda- 
tions for improvement in the audit 
form or the method of auditing. 
There is information that many na- 
tional advertisers would like to see 
in the A. B. C. form, information that 
would be to the henebt of publishers 
to furnish. 

INFORMING THE Aj Jf, A. 

AX. A. members will be kept 
• sully informed concerning : the 
Audit Itureau of Circulation*, anMlts 
members, and every detail will be 
given to them that will enable them 
to make adequate use of publishers' 
statements and reports and to the 
many details that should come up for 
their consideration. 



THE A. B. C. AND QUAI.IT. OF 
CIRCULATION 

IT is pertinent to mention here a 
matter that will receive the par- 
ticular attention of the A X. A. office 
publisher* of the Farmers' Advocaie 
ni/e that quality of circulation is es- 
sentially more important than quan- 
tity. Some of them, he the way. 
seeru almost inclined to argue that 
information concerning quantity docs 
not matter at all. regardless of the 
fact that when their wives buy a 
dozen eggs, they not only want them 
good, hut they want the dozen. « inly 
just recently a Canadian publisher 
printed an open letter to the Audit 
Bureau of Circulations in which he 
said: "To be of continued use to us. 
as the (ddest farm paper in Canada, 
employing only honest circulation- 
getting methods, refusing fakes, li; 
quor. tobacco, mining-shares, or anv 
oiher objectionable advertising. A. B 
C. approval must differentiate between 
sound circulation and temporary, in- 
flated circulation 

■We leave it with you to devise 
some way of differentiating between 
first-class circulation and the other 
kind, convinced that it will he in the 
best interests of advertisers generally, 
mid the A. B. C in particular, tn 
arlopt without delay some means of 
rating circulations as men and busi- 
nesses are now rated, financially." 

Opinions concerning this were 
asked for by another Canadian pub- 



lisher, and the b Mowing is copy of 
one letter that was written: 

"It seems to me. after reading the 
Open Letter to the Audit Itureau of 
Circulations, written by the William 
Weld Company, edited, and published 
in 'Marketing' for March, that the 
publishers of tlw Farmer-v" Advocate 
have a misconception of the function 
of the A. B. C. That function t* to 
produce audit reports along certain 
definite lines decided upon by a ma- 
jority of the determining body within 
the A. B. C. The form or plan Of 
audit it, of course, not necessarily 
fixed. It is subject to change, and 
..there will no doubt be changes in the 
form from time to time in the future. 
Hut it is not the business of the V 
B. C. to express its approval or dis- 
approval of this or that method of 
promoting circulation, any more than 
it is the business of a C. P. A. to tell 
a manufacturer, after examining his 
books, that he is not promoting his 
business properly. 

"The A. B. C. obviously, cannot 
differentiate between what the Wil- 
liam Weld Company called sound 
circulation ami temporary, inflated 
circulation In the last analysis, the 
A. B. C exists to furnish information 
to the national advertiser, and it is 
the business of the national advertiser 
tp determine whether the methods 
used by any particular publication arc 
liVely to produce the kind of market 
that he requires in which to sell his 
goods. 

"The William Weld Company advo- 
cates that the A. B. C. adopt some 
means of rating circulation as men 
and businesses are now rated, finan- 
cially. The parallel is obviously fal- 
lacious. In the latter case, exact fig- 
ures are deal! with, while, in the mat- 
ter of circulation, we arc dealing widi 
mrtkndt. \gain. it is the business of 
'he advertisers, or of a representative 
body of advertisers, to devise a means 
for rating publications according to 
(heir method of conducting their busj- 



THE STANDARD QUESTIONNAIRE 
TO NEWSPAPERS 

FURTHER progress was made this 
we- k in at ii'rer conference with 
representatives of the Six Point 1-cagiir 



towards perfecting the list of qnestioii* 
that will shortly l>e sent out lo all news- 
papers. In the questions we shall hoVe 
to gel information that i* not generally 
covered elsewhere, and we will not ask 
publishers lo furnish us data that is or- 
dinarily covered by A. B C reports. It 
is not expectrd that the list of questions 
will be standard in the sense of finality, 
liecau'c wc fully expect to have to 
amend them or to add to them at the 
expiration of the year. But an attempt 
to bring about some form of standards 
in questionnaires to publishers should 
gradually eliminate a great many of the 
demands for information that at the 
pre-eut time cause publishers a great 
deal of expense. 

The list of questions will certainly be 
readv to send out in the first half of 

July. 

MEETING OF NORTHERN JERSEY 
CHAPTER 

A MM TING of this chapter was held 
'[ Mcs.hn I .H i- 10, .it (he I >i iwnto a ri 
Club, Newark, X. J. Among those pres- 
ent were President McDcrmid, Vice- 
President f'reorge Frank l-ord. and 
twenty members of the chapter. 

The proceedings of the meeting were 
along the lines of discussing ihe Cleve- 
land convention and nuking suggestions 
for Ihe next meeting— the annual meet- 
ing— Xew York. 

The chapter will not meet again until 
Septcmlscr. 



MEETING OF CLEVELAND 
CHAPTER 

-pHIS chapter met on Tuesday. June 
and the following men were pres- 
ent: A. II Cummings, Timkrn Roller 
Hearing Co.; Tim Thrift, American 
Multigraph Sales Co.; II J Wmsten, 
The H Black Co. : ( has. E.Percy. The 
Joseph & Fciss Co.; W. K. Wheeler. 
I'om|>eian Mfg. Co.; H. E Birkner, 
Iiavey Tree Expert Co.: H. H. Squire, 
H.nde & Dauch Paper Co.: W. N. Bay- 
less, Conklin Pen Mfg. Co.: L. F. Hus- 
sey, General Fireprooting Co ; Gus 
Handrrson, Cleveland Twist Drill Co.; 
H. B. Kohorn. The Kaynee Co.: B K 
Ualker. Joseph & Fciss Co.: O. Draper, 
vircricTin Mull'graph Sales Co. 



New Ad Agenrv Now Under 

Full '-Speed Ahead- 
Turner Company, Have Good list of 
Clients- Carl P. Johnson I» President 



Cmicawi. June lls\ — The name of the 
Turner Advertising Companv has been 
changed to Johnson, Kearl & Co.. fol- 
lowing the recent purchase by Carl P 
John- u of James II. Turner's complete 
intere-i :n the agency 

Mr. Johnson ha- been elected presi- 
dent and (jeorge II. Head, who served 
a< vice-nreiident of the Turner Adver- 
tising Company for a nnmlvcr nf years, 
continues in the same capacity. 

t'arl P, Johnson has lieen identified 
f»r many je.irs with some of the nto-t 



successful advertising campaigns pro- 
duced for the clients of the William II. 
Rankin Company and Lord & Thomas. 

George H. Read is a former Lord & 
Thomas man. lie is the author of the 
"100 Per Cent Advertising Campaigns 
Chart." which has l*cn officially adopted 
by the American Association of Adver- 
t'siug Agencies. 

Johnson. Read & Co control the ac- 
counts which were developed by the 
Turner Advertising Company. 

The following new accounts have 
been added since Mr. Johnson !<ecame 
connected with the company: 

Pbilipsborn's. the Outer Garment 
House. 

Moore Electric Corporation 
\\ illiams Piano fl| Organ Co. 

The agency is now occupying new and 
enlarged office, in the Centurv Building 
3)2 South S'ate street 



-P. D- FAMILY AT PICNIC 



Mr. and Mr.. Elbert H. Baker Entertain 
Employees at Country Home 

CtrvFi.sND. O.. June 18— The third 
annual outing of ihr employees of the 
Cleveland Plain Dealer, their wives, 
mothers, brothers and sweethearts, was 
held today at the cotintrv home of Mr. 
and Mrs. E. II. Baker. Gates Mills. In 
triV-s from the city. 

W. G. V'org Vorpe. Sunday and fea- 
ture editor: I'. W. Itird, credit mana- 
ger, and II. D. Ashby. were in charge 
nf the picnic 

Mr. and Mrs. Baker will leave in a 
few days for Tacoma. Wash., to spend 
the summer on the Pacific Coast. Their 
son. Frank- S. Baker, is one of the lead- 
ing newspaper publishers of Tacoma. 



A morning newspaper of Rio Janeiro 
has Isten for the past month publishing 
advertisements and articles containing 
hitler attacks upon President Wilson 
and the United Stales world policies. 
Dispatches unfavorable to the United 
States are featured in the news columns. 



Minor Held by Army 

Pahis. June M Robert Minor, an 
American newspaper correspondent and 
cartoonist, who was located in Coblenr 
in charge of the American military 
authorities after his recent mysterious 
disappearance from Paris, has lveen re- 
moved irom GobicM to Chaumont. 
American General Headquarters. The 
armv authorities have not vet disclosed 
the "rea-on for detention. ^OQglC 
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® TRADE 



LINOTYPE 



MARK© 



THE MACHINE THAT LASTS 



The 


(—LINOTYPE—)! 


BOSTON HERALD 


— ^-ToNHen* 10 ^^ 


Orders a Second 




Model 20 Display 


The BOSTON HERALD operates a Mock-I 
20 Di«r4a) Linotype pnxlurjii£ Du/Juy 
Compnsilion Unci from the Key-baud with 
"Straight Matter" <.|n-wl and economy. 

■IIKCTTHALU UWK Ul. h. 1-4. till 


LINOTYPE 


1 





BOSTUN HERALD in.l.llnl iu fir.. 
Mo.lel 20 Di.pl.» Llnol>|K 



After only three months' experience with its 
first Model 20, the Boston Herald ordered a 
second Display Linotype because it realized the 
time, labor and money saving advantages of set- 
ting display "direct from the Linotype keyboard." 

\e.xt to Your Own Actual Experience, the Experience of Others is the 
Best Guide in Buying a Composing Machine 

Mergenthaler Linotype Co., New York, U. S. A. 

CHICAGO S\\FR\!N<:rsCO NKW ORIIWS t.aiiailian I.inoiype I i.l, TORONTO 
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WAGES UP $15 A WEEK 
LN CINCINNATI 
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Iuto Arbitration 
L T. U.-Newt- 



Million* Extra Evpense 



iNPIAKArous, June IS. — The Interna- 
tional Typographical Union report* that 
the members nf the Cincinnati local 



have decided to 
the offer made by the publishers, in 
creasing the day scale from $27 tu $42 
a week and the night scale from $30 to 
$45, an increa.ie of $15 per week for the 
men employed on each shift of eight 
hours. 

International arbitration agreements 
have been entered into between the 
1. T. U. and the Savannah (Ga.) Morn- 
ing News. 

The following other new contracts 
are reported : 

Oklahoma City, Okl-a. — Daily Okla- 
homan (morning) and Times (evening) 
have granted an increase of $2 per week 
to all employes of the composing rooms. 

Brainesd. Mink — Handmen. $21 ; 
operators, $23. Eight hours. Increase. 
$2. 

Temfi-i. Tex — Handmen, operators, 
$24. Eight hours. Increase, Handmeti. 
$5; operators, $3. 

Cincinnati, Ohio. — (day) — Hand- 
men, operators, $42. (Night)— Hand- 
men, operators. $45. Eight hours, day 
or night. Increase. $15. 

Oil Citv. Pa. — (day) — Handmen. 
operators, $30. ( Night )— Handmen. 
operators. $33, Eight hours, day or night. 
Increase. $9. 

Johnstown. •Ka.— (day) — Handmen, 
operators. $28. ( Night) -Handmen, 
operators. $30. Eight hours, day or 
night. Increase. $2. 

L.s Crosse. Wis.— (day! — Handmen. 
operator*. $23. (Night) — Handmen. 
operaiors. $25, Eight hours, day or 
night. Increase, May 23. 1919, $3, and 
$1 additional on carh of the following 
date?: May 23, 1920: Ma; 23, 1921. 

Poktlanp. OgE.— (day) — Minimum, 
$45; maximum, $4<i. (Night I -Mini- 
mum, $49 50; maximum, $50.60. Work- 
ing week forty-live hours, but two 
right-hour days permitted to he worked 
each week ai single price, making 
maximum week t'orty-si.x hours. 

New Yoag — (Bohemian) -Scale ad- 
vanced $3 per week, effeciive April 1, 
1919. making the weekly wage $28. 
One month after the signing oi the 
peace treaty anolhcr $2 will be granted. 

Saskatoon. Sask.. Can— (day)— 
Handmen, operators, proofreaders, $35. 
l ight hours. (Night ) — (landmen, op- 
erators, proofreaders. $37 Seven and 
one-half hours. Increase— $2. 

Pkatello, Idaho— I day) — 'Handmen, 
S2X; operators. $30. I Night > -Hand- 
men. $31 ; operator*. $33 F.icht hours, 
day or night. Increase — Handmen. $1 ; 
operators, $3 

Ibdnton. Ohio — (day ) — Handmen. 
$23. operaiors, $2?. < Nighi )— Hand- 
men. $26; operators. $2H. Kight hours, 
dav or night. Increase— $3 

Sioix Falls. S. D.-dlay)— Hand- 
men. operator*. $29. Eight hours, da> 
or night. Increase— I day). 55; night. ?4 



erators. $25, forty-seven hours. (Night) 
—Handmen. operaiors. $26. forty-seven 
hours. Increase— $4. 

Sti.vtx Citv-Hemi.no. N. M.— (day) — 
Handmen. $25.50; operators. $27.50. 
(Night) — Handmen, $29; operators. 
$30 Eighi hours, day or night. In- 
cicase — $1 50. 

HATnisauec, Miss.— (day) — Hand- 
men, uperators, $24. (NighO— Hand- 
men. $25.50; opcraturs, $27. Eight 
hours, day or night. Increase— $1 .50. 

St. Loiis, Mo— Price for day work 
$34 6ft, night work $38.48, or in other 
words 75 cents per hour for day work 
and 85 cent* per hour for night work. 
The piece scale is raised 1 cent per thou- 
sand ems. This makes piecework 13 
to 15 cents per thousand for day work 



XIT\nri7GTl?Tt Tl?T FfTI AA1 w *r* vitally concerned in the building: 

HOUSING SCHEME 



Meet. Big Cily 
Now" Plan 

Paid for by 



Ad- 



and 15 to 17 cents per thousand for crtsstd rcnta |» 



In common with industrial centers 
all over the country, Worcester, Mass.. 
is suffering from an acute shortage of 
housing accommodations. Conditions 
are rapidly becoming worse instead of 
better. Speculators are waxing rich, 
buying, selling and trading houses and 
apartments, and with ever)' change of 
ownership comes the 



night work. Apprentices allowed an in- 
crease of 10 per cent. In consideration 
of this increase, the union agreed (o ex- 
lend its contract two years. 

Lima. O hio-( day )— Handmen. op- 
erators. $26 (Night)-Handmen, opera- 
tors, $29. Eight hours, day or night. 
Increase— (day)— April I, 1919, hand- 
men. $8; operator*, $6. July I, 1919, 
handmen. operators, $1. (Night) — 
April 1, 1919. handmen, $9; operators, 
$7. juty I, 1919, handmen, operators, $1. 

Washington. D. C— Publishers have 
granted $1 per day increase to news- 
paper printers, making $39 per week 
day and $42 nights, seven-hour day. 

Albany. N. Y. — (day) — Handmen, 
operators, $30. (Night) — Handmen, op- 
erators, $33. Eight hours, day or night. 
Increase— (day and night) — Handmen. 
$5: operators. $4. 

Taov, N. Y.-< day)— Handmen. op- 
erators, 58 1/3 cents per hour. (Night) 
—64 renis per hour. Eight hours, day 
or night. Increase — (day and night). $3 
KtaKiviLLE. Mo. — Handmen. opera- 
tors. $18. Eight hours. Increase— $1.50 
Pitts»l'«ch. Pv — Increase of $1.60 
per week in German newspaper scale 
and rrdticlion in working hour* from 
eight to seven and one-half a day. 

Elmiea, N. Y — Star Gaulle has 
given advance of S3 per week, increasing 
the scale to $26. 

Okm i it.ts.. Oki a — (day. )— Handmen. 
operators. $30. < Night )— Handmen. op- 
erators, $34 Eight hours, day or night. 
Increase— S5. night. $7. 

Halifax. N. S.— (dayl — Handmen, 
operators. $25. (Night)— Handmen. op- 
erators. $27, Eight hours, day or night. 
Increase— $5. 

MrsKEGON, Mich. — (day ) — I land- 
men, operaiors, $27 (Night) -Hand- 
men, operators. $29. Eight hours, day 
or night. Increase— $4.50. 



Worcester has attracted attention as 
the home of the "three decker," un- 
bcautifu! in appearance but convenient 
in appointments, these square, box- 
like wooden, three-apartment buildings 

which cover the seven hill* of the "Heart *np»on blank*, leaving the 
of the Commonwealth." and house the 
greater part of the industrial workcr*. 

The average rent of one of lhe»e 
"tenements" consisting of five or six 
rooms, previous to 1915 was from $15 to 
$25. Being essentially a "machine-shop" 
town, thousands of worker* with their 
families descended upon the city in 
search of high wages and Heady em- 
ployment while during the past five years 
building of all kinds has practically been 
at a standstill. The modest six room 
flat on the lop floor of a "three decker" 
now brings a rental of $40 and few are 
available. 

Telegram's Plan 

Ear-sighted business men had begun 
lo fear the inevitable result of *o ab- 
normal a condition. The Worcester 
Telegram hit on a plan that mei with 
instant endorsement by all concerned. A 
"Build Now" campaign wa* inaugurated 
and carried through exclusively in the 
columns of that paper. 

After careful consideration it was 
estimated that ihose business men who 



series of page advertisements which 
carried conviction in every line. The 
campaign was laid out in detail by 
John .V Plumb, advertising manager of 
and Harrison E. Williams, 
man of the staff. It was 
planned to run at least twenty full page 
adverlisemenis during a period of ten 
weeks. There were no name* appended 
and nothing indicated the backers or sub- 
scribers lo the propaganda During this 
period building news of all kinds was' 
featured. 

The Telegram promotion man. armed 
with the details of the campaign, ex- 
perienced little difficulty in raising the 
entire amount necessary in a surprising- 
ly ihort time. The fund wa* finally 
oversubscribed. 

Noonday and luncheon meetings were 
addressed by Mr. William* and in one. 
instance a group of contractors were »o 
itrongly impressed that they signed sub- 

>unt to 

be tilled in by the Telegram repre- 
sentative. 

It is yet too early to predict the effect 
of this campaign upon the situation as a 
whole, but since the inception of this 
buildin 
signs of , 

of Commerce has formed a 
Corporation and is following out the 
ideas expressed in the Telegram. 

The Telegram runs a very attractively 
laid out new* page opposite the full 
page ad and the merchants and con- 
struction men are virtually righting for 
nil) lo advertise on this | 



Ve 

Eusvr Wiwth, Tex.. June 14— Silliman 
Evan*, formerly of the United Press, 
International News Service and Dallas 
News, but now wilh the Star-Telegram, 
has been appointed publicity agent for 
the American Legion in Texas. Other 
members of ihe Texas chapter include 
Kent Watson. E. H Dobie and Charles 
McLcndnn. 



AIRPLANE CIRCULATES "EXTRA" 



NokwALK. Conn— i 
tors. $22. Eight hours. Increase -$4. 

CiEvr.i.ASB. Ohio — Warrhtrr ;ind An- 
riegcr Company has voluntarily in- 
creased ihe wages of printers $2 per 
week. 

Fort IXmce. low a— Handmen, opera- 
tor*. $26 Eight hours. Increase— $4 

Bi r»AL». N. Y — Bonus of SO cents 
per day has been given voluntarily by 
Ihe proprietors of the newspapers. 

GoiAMt, Kan— (day)— Handmen, op- 



of Trans-AtUnlic Flight Celebrated 
by Chicago Paper 

Chu aoo, June 15 — An "aeroplane edi- 
tion" of the Chicago Herald Examiner, 
telling of ihe sixleen-hour flight across 
the Atlantic, was delivered to surround- 
ing cities by aeroplanes this evening. 
The paprrs left ihe presses m the Her- 
ald and Examiner at 7:31 p. m. Fast 
automobiles carried them to waiting avi- 
ators at Speedway and Ashburn Fields. 

Deliveries were made at Aurora— 
forlv miles away at 8:20. and at Elgin, 
about the same distance, at 8:25 o'clock 
Papers were on sale at Kankakee, sixty- 
miles away, ai 8 41) p m. 



Jones Succeeds Clifford 

Minneai-oi is, June 15— Carl W. Jones 
has been appointed adveriising man 
ager of the Journal. He is a former ad- 
vertising and plan man of ihe I ord ■ 
Tliomas organization and tin- Erwin & 
\Va«ey Company of Chicago. 



"America 1 * Largest and Beit iVemspaper 



This permanent Weakly 
Business Man'* Page secured 
among non-regular advertis- 
ers has been running two 
yean— it U one of a chain 
nf pages we handle — it 
carries over oae hundred 
thousand Lute* of advertis- 
ing per year — more than 
thirty-fire thousand dollars 
annually in new business, 
which the paper would not 
otherwise obtain. The Page 



is beneficial in many way*— 
it has made new edvertiaers 
and helped circulation — it 
has aided the paper in being 
recognised as th 
man's newspaper Id its 




Contracts with th 
er commence and end lo- 
celhtr and are made for 
twen'ijr week* at a rime, be- 
ing renewed each twenty 




The question of a cancellation of an accepted 
contract rest* entirely with the newspaper. 
All advertising is solicited on an indirect 



Representative sent anywhere upon request 



John B. Gallagher Company 

Home Office, Ninth Floor, Dexter Building. Boaton. Maaa. 
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THE TRIBUNE IS NEW YORK'S FASTEST CROWING MORNING PAPER 



Three new evidences that the New York 
Tribune is the fastest growing newspaper 
in New York. 

| For the first 13 days of June the New York 
Tribune gained 161% over the same period 
a year ago. For the first five months the 
gains are: 

January 22*% April 69 % 

February 56** May 93*% 

March 65 % 

2 The Tribune average gain for the first 5 months 
was 62 Vi^* The combined average of the other 
papers in the morning field was l8 l /2^ 

3 Late in May the Tribune passed the mark of a 
million lines of advertising gained. Before the 
middle of June it added another quarter of a 
million. 

These are big days for everybody, but the 
New York Tribune is out-distancing the field. 

First to Last - the Truth: Sews Editorials — Advertisements 



THE TRIBUNE PRINTS MORE NEWS THAN ANY OTHER NEW YORK MORNING PAPER 

• 



II 
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Binghuniton May Have New 
Morning Paper 

Backed by Millionaire Shoe Manufac- 
turer, Conrreuman w". H. Hill An- 
■ounce* Plant for New Enterprise 



Mr. Johnson say he favors the morning 
hM and (hat he will make it a metro- 
politan daily, possibly at one cent price. 

Willis Sharpc Kilmer, owner of the 
liinKhamton Prcvs. was asked for a 
price on his paper, but he replied that 
the paper was not for sale at any price. 



News Print Tribunal Puts 
Off Decision Again 

Canadian Body Meets Two Days Ahead 
of Schedule and Orders Evidence 
Submitted in Writing 



The general impression at the close 
of the meeting was that the paper tribu- 
nal would render a judgment in the 
course of a week or 10 days. 

TOOK JAUNT THROUGH SKY 



Hi voit am ton, June IK.— Representa- 
tive William EL Hill, backed by George 
F. Johnson, millionaire shoe manufac- 
turer, will launch a daily newspaper in 
Itinghamton as the Republican organ 
of the "Southern Tier." At present there 
arc two newspapers in the field, the 
Morning Republican-Herald, Republi- 
can, and the Evening Tress, independent. 
For many years Representative Hill has 
published the j'ohnson City Record. Be- 
fore America entered the war vtcps 
were taken to turn the publication into 
a daily. At the time an effort was made 
to purchase the Republican, but an 
agreement on price could not be reached 
and the mailer was dropped. H Is un- 
derstood $125,000 was offered and $175,- 
000 asked. 

This week it was announced that 
George 1-'. Johnson had procured a 30- 
day option on the new Sharp huilding. 
When questioned as to whether he in- 
tended starting an afternoon or momini 
newspaper, Mr. Johnson replied. "It 
might be either or neither." Friends of 



BUENOS AIRES PAPERS RESUME 



Contain Two Weeks Back News and 
Bring Double Prices 

Bl'exos Aires, June 13. — The news- 
papers La Nacion and La Prensa ap- 
peared yesterday for the first time in 
thirteen days, publication having been 
suspended because of ihc lockout of 
printers. 

The papers contained a complete re- 
sume of the news of the world for two 
weeks. They sold at double the regular 
price, the newsboys profiting by the de- 
sire of die public to learn what had 
happened during the period the papers 
did not appear. 

The smaller papers are being printed 
in the plants of the larger dailies until 
new forces are ready to begin work in 
the plants of the lesser publications. The 
publishers declare that their victory over 
ihc union men is complete, and that the 
(Involution of the men's organization is 
an accomplished fact. 



(SY in icSArif] 

Montreal, June 16. — The Paper Con- 
trol Tribunal, which was to meet here 
Wednesday, held its session today in- 
stead, '■■ : one uf the lawyers had to 
leave for England on the 17th. A brief 
discussion wa< held regarding the ad- 
visability of hearing further oral argu- 
ments, but it was finally decided to have 
both sides submit their cases in writing. 

The Paper Tribunal has now the pre- 
pared briefs of the two sides and will 
examine these anil decide the case from 
the evidenre in hand. 

Evidence was produced to show that 
the Fort Francis paper mill docs not 
intend to obey the order of Commis- 
sioner Cringle and pay hack $3.12 per 
ton to Western publishers because it 
received a rebate of duty on slush sul- 
phite imported from the United States. 

The hearing was a very brief one and 
somewhat unsatisfactory, as consider- 
able evidenre was not available owing 
to the meeting being called two days 
earlier than anticipated. 



Two De» Moines Newspaper SuS Mem- 
ben Trite of Trip 

Des Moines, la., June 17. — Two mem- 
bers of the staff of the Des Moines 
Register and Tribune took rides in aero- 
planes, driven by Army lieutenants, high 
over that city the other day, and ob- 
tained photographs of the place from 
the clouds for publication. One of the 
passengers was Miss Rae Macras, a 
feature writer, and the other was G W. 
Jamieson, staff photographer. Each 
wrote an account of their journey for 
ihc newspaper. 



Honor W. E. Snullfield 

Rentriw. Ont.. June 16.— W. E. 
Smallfield, who recently sold the Mer- 
cury, was tendered a banquet a few eve- 
nings ago by the Board of Trade and 
the citizens. Mr. Smallfield, who is an 
ex-president of the Canadian Press As- 
sociation, had been associated with the 
Mercury for a great many years and 
made one of the best weekly papers in 
Canada. 



Getting Your Proposition 
Across in Baltimore 




fW o/CeJxa. HM <y Lm. . Mnr> (xvtm, <w ,f,kt »„,f amj mm tnuMT, fUm k lit 
Mela /•* ((>Wm<«/ i<* l«m/W!j>pmi<Hiai^^ ,« fitnm-iW Ta» .VEH'5 
Armna, inf. *,«»™ JrVo. r T ah. NE»'5 •ruium. 



YOUR salesmen will find that Baltimore dealers give ear to the 
selling proposition backed by a campaign in The Baltimore 
NEWS. Many an uphill fight to enter this fertile territory has 
been smooched into easy grade by the promise of rapid turnover con- 
tained in the mere suggestion " and here is some of the advertis- 
ing that will appear very soon in The Baltimore NEWS." 

*TJ Not only does the average storekeeper in Baltimore insist that adver- 
jl rising, to sell goods foe HIM, must be placed in local newspapers 
where ALL of his trade may see it, but it's dollars to doughnuts he'll 
specify ONE paper— The Baltimore NEWS. 

tfJT The NEWS has the largest net paid circulation of any Baltimore 
Til daily paper. It was the only Baltimore daily paper to show a gun 
in circulation for the six months ending March it, 1919, as compared 
with the same period a year ago. The NEWS made the largest gain 
in advertising of any Baltimore paper in April, 1919, as compared 
with the same month last year. The NEWS carries more display 
advertising than any other Baltimore paper. 

Ask for oudine of our practical plan for quick 
distribution in Baltimore, with a memorandum 
of the purposes and advantages of your product. 

The Baltimore News 

'0.000 net 

JL — t 



Announcing 

The Baltimore News 

CO-OPERATOR 
and Retailer 



A Periodical for Baltimore retailers in 
all lines — devoted to the upbuilding 
and focusing of dealer interest and co- 
operation on campaigns appearing in 
The Baltimore NEWS. 

Made valuable to the retailer through 
special articles, features, illustrations, 
etc., which leaders in their lines will be 
invited to prepare. There will be no 
charge to the dealer for this service. 
No extra charge is made to the advertiser 
for this additional cooperation. 



Over 100,000 net paid Daily and Sunday 

Tha NEWS carrira more duplay advrrniim than any ixtn Baltimore 



DAN A. CARB.OLL 

F»,r*-n k. ;,r- 1 -.1 - , 

T nbu«# tSuildlava 



j. e. Lirrz 

Wutrrn R, 
Fir* Nar'l 



Rrp-erarotartra 
Bast BW(. 




Ask for 
Further 
Details 
and Copy 
of the 
June Issue 
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AT LAST 

A "Torchy" and "Shorty McCabe" Story 

By SEWELL FORD 

EVERY SUNDAY 



For over a year we have been trying to persuade 
Mr. Ford to write a weekly "Torchy" and "Shorty" 
instead of every second week, knowing that the 
value to a newspaper of a continuous feature is 
50% more than the value of one that does not ap- 
pear regularly. 

But Mr. Ford had produced a "Torchy" and 
"Shorty" for over ten years for the Associated 
Sunday Magazines every second week and was 
hard to convince. 

Now he is free of certain other writing obligations 
and has agreed to give the newspapers a story 
about his inimitable characters every week. 

"Torchy" and "Shorty McCabe" are known and 
loved throughout the country. Sewell Ford's 
stories about these delightful boy characters have 
appeared in eleven volumes and have had an enor- 
mous sale, comparable only with the sales of O. 
Henry and Richard Harding Davis. 

The new stories will contain aliout L.iOO words 
each and will be specially and very attractively 
illustrated. They will be timely, relating to pres- 
ent day conditions and interests, and with the 
heart-interest that is characteristic of Mr. Ford's 
work. 

To Be Released nejnnnino; 



August 3 




Bv SF.WELL FORI) 



A NUMBER OF NEWSPAPERS CLOSED ON A YEAR'S CONTRACT IMMEDIATELY ON 
HEARING THAT THE STORIES WOULD BE SUPPLIED WEEKLY. THESE INCLUDE 



THE BOSTON POST 
PITTSBURGH GAZETTE TIMES 
PHILADELPHIA PRESS 
BUFFALO TIMES 



MINNEAPOLIS JOURNAL 
ST. LOUIS REPUBLIC 
UTICA GLOBE 
LOUISVILLE HERALD 



SECURE OPTION FOR YOUR TERRITORY m WIRING AT ONCE 

THE MeCLURE NEW SPAPER SYNDICATE, 373 Fourth Avenue, New York 



-'I 
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TRIBUNE WINS POINT 
AS TO EVIDENCE 



Muling in lonl Librl Sail Open. 
Door* la Testimony •» la FardV 
Aliunde Toward Gov- 
t's Policy 



Killings tiy Judge Tucker on lite SCo|>c 
of evidence lo I'C admitted in tilt* Henry 
I Vrd-i hicago Tribune libel suit, now in 
its 5ix.1l; week at Ml. Clemens. Mich . 
featured Ibc Tuesday sessions of the 
court Judge Tucker ruled 

'The quantity of prc|>aicdness neces- 
sary, or what Ford thought necessary, 
t. not relevant. Whether Ford sought 
to interfere with what preparedness the 
( » \ I'rnmcin thnught ncccary is rcle- 
vativ Whether what he did or said 
ju-tnied the criticism aimed .it him ut 
the editorial in question will lie the main 
question iii thi> case." 

Weymouth kirkland. of counsel for 
the Tribune, expressed the npitiioii thai 
ibis ruling will permit the Tribune 10 
Knr the jury everything which tin 
dri'tnse consider* essential "111 prcscnt- 
in* a picture of the many considerations 
which led to the writing of the edi- 
torial." Judge Tucker. elucidating hi' 
riding in an'wer to a iptevtion by one 
of Mr Kurd's attorney*, said: 

"! think that anything that indicates 
Mr. E-ord's anarchistic tendencies is 
material. 1 don't care where it come' 
from I feel that everything lhat was 
said, or auydiini! iliat was dmc, or anv 
• vert act or opinion expressed for ihe 
purpose of hindering or delaying or 
preventing the i.uvcriimciit from making 
nu ll preparations as it -aw tit to make, 
whether much or little, adequate or in- 
ndetdwte. is material " 

The defense placed 111 evidence on 



Tuesday a number of editoiials to con- 
tradict the plaintiff's cliarges lhat the 
paper advocated intervention in Mexico 
lor ulterior moliv es— such motive* as 
pro-t jerinaiiism or imaucial interests. 
These editorials condemned the sinking 
oi the Lusitania as an offense which 
could not be fully resented by a mere 
diplomatic exchange. 

W hile the Tribune was presenting cvi- 
denci 1 he slate of atTairs on the Mexi- 
can border at the time of the publication 
of the editorial, melt as the story told 
by tin famuii- correspondent, Floyd 
t.ihhons. of hi* observation' and ex- 
perience' and of Norman Walker, iu 
charge of the Mexican bureau of the ,\«- 
sooaicd Press, events on the border 
were again accentuating the necessity 
for a definite military isolicy on the part 
of the ttovernmeni. American troops 
were attain -cut across the Imrder to 
protect Te.xas citie* front the menace of 
Mi'x ctin 'Ik IU :md bullets. 

1 1 is expected that die plaintiff will 
preseni a ereat deal of te»ltmoti> in ri - 
bultal The end of the celebrated case 
is not yet in sight 



St. I.oui* Star Insure* Readers 

St Ij>i is. June Its. Accident insur- 
ance will be provided by the St. l,ouis 
Star for i's regular readers lach 
reader who regularly sub%crilx:i ior the 
Itapcr. or buys i: regularly from anv 
new-stand, is insured as long as be 
continue' a reader. Kaeh applicant is 
i'sued a |solicv which provide', after 
seven day from date of application. $5 
weekb accident indemnity ior total dis- 
ability for s2 week*, and SHI a wrfk 
partial disability ior ten weeks. The 
death iKJiielit is SUM), which is al-o |iaid 
lor lo** of ly.th hands anrl feet, clc, 
with half the face of the policy (or one 
band or (not, etc. 



A SIGNIFICANT COMMENT 



from one of 
Our Contemporaries 



T. 



.HE Evening Transcript 
. . . unique and unapproach- 
able in its class, is steadily 
increasing its fine field . . . 



The ahove quotation is taken from ait editorial that 
appeared in tile Boston Post, M0111l.1v. April 21. NIV 



pos-ton €bemng ftrans-cript 

A«.u,w CHAS. H. EDDY CO. 

Rvpwntalives NKV YORK CHICAGO HO-sTON 



BELGIANS ENTERTAIN 
FOREIGN WRITERS 

Seventeen Americans in Party Visiiin, 
Albert s War Oeva.toled Country, the 
of Belgian Pee., and Na- 



Itv i .'HC TO Khitor it PeSLllHIl 

I'skis. June 12.— \n interesting live- 
day trip through Helgium lias ju-t been 
completed by about one hundred foreign 
journalists attending the World Peace 
Coniereiice at Pari*. 

This irip was planned by the Helgium 
press in cooperation with the 'Belgian 
Natiuiial (101 ernmtul and several mu- 
nicipalities were visited 

Seventren American journalists wete 
included 111 the parts, as follows: [.aula 
K liirkhrad, St. l.onis Republican; Hil- 
ton C Hfown. Indianapolis News; Mtss 
Faith Hunter IV.dae. Newark Press 
and !.a I'rciva of New York, Mr*. 
Helen F. Ferguson. I'r.lled Press. 
Kamotide I ranees, I. a Prcnsa, lieunos 
Aires: l-idward O. tiiblh.n*, Paris Fdi- 
lioti Chicago Tribune; Mrs. Helen [iav- 
cii|son (iihboiis, Cetiturv Mag.irine; tiny 
(' Hickok, llruoklvn I'jigle ; Jacob H. 
Hit sch. New York Sun. Florence 
<r\cill. Pittsburgh Dispatch: Harold P 
Stokes, \'ew \ ork hvcr.ing i'o't ; t a- 
mdle H. lewis. C'h'cago Tribune: Leo 
Wnlf'on, International Jewish l're<« 
and Mr. Kva K W:!sou, Haltimorc 
News 



Maj. Opie Home 

Stai .s-tos. \ a.. June 14— Alajor II. L. 
Opic, who served with the 1 lrach In- 
fantry'. W> Divisiun, hai been honor- 
ably diicliarged from ihe service and 
will shortly resume bis position as man- 
aging editor of the Daily leader, of 
which paper he is also owner. Major 
Opic served in France eleven months, 
wa* wounded last October in the Ar- 
gunne Forest lighting, losing die index 
linger on hu left band. He was given 
the Distinguished Service Cross, and 
also was awarded the Croix de Guerre 
and a citation from the French govern- 



More Paper Making Prowperity 

Movtrcm . June l.v — A new pulp and 
paper offering is just being made the. 
Canadian public, indicating that the in- 
dustry is :n a flourishing, condition A 
Montreal financial house is offering 
SJ.tjrO.Qtt) of 7 i»er cent mortgage deben- 
ture slock of the Mattaganti Pulp fc 
Pa|*r Company at 94 and interest. 
Holders have the opportunity of ex- 
changing the debentures for an equal 
par value of common shares at anv time 
up 10 May I, 192°. The Mattagatni 
Pulp & Paper Company's plant i< located 
at Smooth Rocks, northern Ontario. 



Vincent O. Ij w , who as sergeant of 
the Third Field Artillery wat in service 
overseas, ha< ret.trned to the St. Paul 
Dispatch- Pioneer Pre sis, and is repot t- 
it-K on (he day side 



— Ole Hanson: 



A few tlayit apo a name unknown In the 
world. Over night ihe Mayor of 
Seattle makes himself known and re- 
spected throughout ihe United Slates — 
hecomes an international figure. 

"Any man ivho tries to take over gov- 
ernment functions here trill he shot on 
sight" . . ■ "The seat of the City 
Government is still at the City llall." 

A local incident through ihe daily new*- 
paper* hecomei? national. The potency 
of a courageous, local action in the 
twinkling of an eye is duplicated 
wherever a daily newspaper it* read. 

The story of Ole Hantson graphically 
visualize* the greatness and posstihiliticf 
of the daily newspaper an influence 
aliMilutcly incnmparahlc. 

And this force can he capitalized a- n 
«alesinan ami can sell your good*. 

Invest in newspaper advertising. 

E. Katz Special Advertising Agency 



Publishers' Representatives 
New York KatMM City 



n 
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A Tale of Two Cities 
And of Two Newspapers 



THE NEW YORK TIMES, first news- 
paper in America's first city, in a page 
advertisement in Editor and Publisher 
for June 5, announced a gain of 
1,535,457 lines of advertising for the 
first five months of this year and de- 
clared this " represents by far the 
greatest growth of any New York 
Newspaper. " 

THE BIRMINGHAM NEWS, The 
South's Greatest Newspaper, in a dou- 
ble page advertisement in Editor and 
Publisher for June 12, announced a 
gain of 1,740,886 lines of 
for the first five months of this 
205,429 lines MORE than THE 
NEW YORK TIMES gained in the 
same period. 



QLht Birmingham Nero* 

Member A. B. C. The South's Greatest Newspaper Member A. B. C. 

Mrife NEW YORK '^'SiSSS^ «*- ClUCAG0 
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NATIONWIDE PRAISE 
FOR FLYERS' STORIES 



Naval Officer! of Trans-Atlantic Planen 
Style, Franknea* and Pramptneu 
Make Hit Ralph Pnlitur 
Procured Narrative* 



Lieut. Commander Albert C. Read, who 
commanded the NC-4 during its historic 
transatlantic llight. proved that he pos- 
wbo the •'nuking*" at a fir«t class 
newspaper man, for his dispatches to 
thf New York World and St. Louis 
TV-st-Di-patch acre inn i.tily capitally 
written, lnit were tied with all the 
promptness of a "star" correspondent. 

Altogether the three aviator*. (Torn- 
mandrr Tovrrr* and Licut.-Coniniandcrs 
Read and Bellinger. i ; lcd 15,101 word* 
for the World anil Posl-i>ispatcli. This 
service was procured hy Joseph Pulitzer. 
Jr., tif the Post-Dispatch who was in 
the naval aviation service eltirirm the 
war, viaictt with Lieut -Commander 
Hclliriifcr Many paper* took the serv- 
ice: what -mine ot them thought of it is 
told riy these telegrams: 

l-'r >ni the Chicago Tribune — "The 
f'hicagu Tribune feel, immensely obliged 
for the chance given it by the New- 
York World and the Si. Louis Post- 
l)i-;iatch in print the exclusive stories 
written hy the I'.icht commanders in the 
transatlantic airplane t!:ght. It wa* a 
great piece of newspaper enterprise." 

From thr Cleveland News— "Worthy 
of a high place in historic literature are 
the epic storie, of Commander Read and 
his associates. They told a tremendous 
story in a simplr way We frel that 
our reader* owe these courageous fly- 
ers double thanks for first accomplish- 
in« their llrght and, second, for making 
thr details oi their trip available to the 
world at large " 

From the Baltimore Sun— "We regard 
the Rcad-Tou crs-Bellingtr exclusive 
stories of their transatlantic night as 
among the most intensely interesting 
ever primed in a newspaper and the *e- 



of these stories as a rare 
of newspaper genius," 

Ftoin the Washington Post— "If the 
bare announcement of the succcssiul 
achievement of transatlantic flight was 
Sig news, what can be said of cabled ac- 
counts giving every detail of this his- 
toric flight from beginning to end. writ- 
ten by the daring voyagers themselves 
and obtainable for the price of a morn- 
ing newspaper, before the cheering had 
died away'" Surely tins was a long and 
high rtight in journalism " 



To Aid Employes to Secure 
Homes of Their Own 



President Noyes, of Watdiiiigton Star, 
Offer. Cooperation lo Those Tired 
of Paying Rent 



Washington, June I"— Publishers ot 
the Washington Stat have undertaken 
to devise means by which the company 
may aid its einplo>es in actniiriu>j their 
own homes The following notice, 
signed by Trail* K Noycs, the presi- 
dent, has lieen distributed among the 
employes in all departments 



• Yrmn rim- 



tltoe 
• •bin 



Sl.t 
|i»UJ. 



time ^rv>|.ti 
IS.T. Sl>'hw«l llir ..flli'-rs rtf t| 
IlilKll • •sWST- — In lto«ll< li 

iA liiuui-s. met II lis* ti-iii-tlv- bc*T> titi[*t#» 
.11,1.- r>r siieli yM ro 1.- fi1.n-S~t. 



■•Iti-rw of Tli.- isut finally wlu. «N 
i.li'-r.. hue vvliu «.:.shl like. It instill., to he 
o-ln liiiino <MfM-rs. It s-t II tnlffl.1 »ilTNBUC«ntS 
t„ «-f iire yultablr pl^f r.r 'suit 11M t*OIJ lt,tiij«». 
Isst.sil ,T ttuitna fr>=.s ilTvstly tmlM. I wilt 
I*- fflni], titrr-sfoe.- ;n s-ssr tw nsaw- »f tny 
star nmet-sT-s »!..• nr.. nil«r«i,.j 1u Hi- msllM 

fn, |,nrp,»r „f (.!.» . >t.~.IIM. «i» 

It If tlrieTiiilii.-l wit-it,* . i>..lt »<M t» 

,te.l.,.l «|llt» ISie ~M!/\ |tf.1»l> 

In t-rrylne fit. 

• i: , " .te l„let...I.s) svltl y<d plc» 



Leaven Slate Capital After 20 Years 

Albanv. X Y. June 16.— Frank A, 
Tierney, former city editor of the 
Timen-Union, ha* been appointed execu- 
tive secretary of the government securi- 
ties organisation of Albany. The ap- 
pointment of Mr. Tierney takes him cut 
of the state capital for the nrst time in 
20 years. 



PUT THE CLARKSBURG TELEGRAM 
ON YOUR LIST FOR FALL COPY 

And Get Your Share of Business Front 
"The Industrial Heart of West Virginia" 



EXCEHPT5 KR.OM 
Audit Bureau of Circulations 
Auditor's Re-port 

A'arne of Publication, Th* Clarkiburg Ttltgram. 
City, Ctarluburg; Statt, IT. Vc 

For th* ttmlvf monthj period ending March 31, 1919. 

Eveamf SnniUr 

Toul City 4662 3757 

Tolal .Snboriun 2116 IMS 

Toul Country 1111 2286 

TOTAL NET PAID 78M 7M8 

Toul Unpaid 160 106 

TOTAL l»ISTRIBUTIO-> 8,049 1,044 

A couplet* uulr'lt. liKtodlnc all aaMatial beta partalalBC ta lbs 
5"^!* ,,0 "• '» .kuOaS Audit Report by 

Hi llir ufrt^e uf Oi. jibov* ptihl lr*Uc>n. 



Flat rate, 28c an inch to Feb. 1, 1920; 35c an inch thereafter. 

THE CLARKSBURG TELEGRAM 

West Virginia', Leading Newspaper 



SEES VICTORY OVER 
TIME AND SPACE 



Lord 
York 



Will Sell in New 
Dav at Result ol 
of Air 



Lord Norlhelifre, in complimenting 
the victorious British airmen upon the 
completion oi theii non-stop flight across 
the Atlantic, lalces ocrxsion to point out 
the alluring possibilities created by the 
history-making flight 

He foresees a time when London 
morning newspapers will be selling in 
New York in the evrning, and when 
New York evening papers will reach 
l«ndon the following day. He also 
takes ocra.sioii to call :o the attention 
i f the cable companies the significance 
of the event to them. Mr says: 

"Just as in 191.1 when I offered the 
pri^r. 1 felt that it would wn be won. 
so do I surely believe your wonderful 
journey is the wariiiim to the cable 
monopolists and others to real:7e that 
within the next few years we shall l>e 
less dependent ups-<n them unless rhey 
increase thir wires and sjH-ed up. Your 
voyage was made mote quickly than the 
average press message of 191 l > 

"Moreover. I look forward with cef- 
raititi to the lime when London morn- 
ing newspapers will l>e selling in New 
York in the evening, allowing for the 
difference v ietwetn British and Ameri- 
can time, and vice versa in regard to 
New York evening journals reaching 
London the next day. 

"Then we shall no longer sutler from 
the tlanger ol garbled quotation* due to 
telegraphic compression. Then. too. Un- 



derstand eaeh other belter as they arc 
bfought into closer daily touch. 

"Illness prevents me shaking you bv 
the hand and personally presenting 
the priite, but I can assure you lli.ai 
your welcome will be ipial to that <>t 
Hawker and his gallant Amerieai 
cuinpecr. Read, whose great accomplish 
mcnt has given us such valuable »lata 
for future Atlantic work 

"I rejoice at the good augury' dial y>n 
departed from and arrived at those tw< 
IHirtions of the Btitish Commonwealtli 
the happy and prosperous Dominion "I 
Newfoundland and the future ei|nall> 
happv and prosperous Ikominuin ot Ire- 
land." 



Ameri* 



and British 



will 



The Cily Creed Idea 

Has any bright citiien writtei-- 
a creed for ytmr city ? 

It is a civilizing force to strive 
to live up to the idealism of a 
high creed 

There's impetus in the "booster 
creed " Do you not believe that 
the business men oi Haltimore. for 
instance, arc stimulated hy the fol- 
lowing lines, written by Harry' A 
Allen, of the Advertising Chib 
of that city ; 



"I belitse in Battimc 

rf,y limine. I t-o 



1 love her 
iiisliitilnins. 

1 rris.htc in the aliundirK* ol bet le 
Hrtru'i t tuvr un'sotintieii confulmcc 
ill lir ibititv an-i rtlt*rliH-< tit hel 
pro|tle. »iitl I cherish csahril irlr»i ot 
ttrt <lrs-.ni) iBtouR tht citiest of tbr 

tiJl:tit' 

"Ativlttim lLu ,s p-nwlucett in BuHi- 
m„rs-. fo>m Hatnttioot materials, hy 
iKr «|::tlicuti u n o[ RaHiiti-src brain and 
InSor. svill m\mtvt Itave tint call »-ith 
ttif And it's tsnly 
my |i*rl Ibkl it 



TOO.' " 



M E R I D E N 

CONNECTICUT 

Has owr 49,000 imputation, including large 
adjoining town of Vallingford. 

93% of the entire circulation of 

THE MERIDEN 

MORNING RECORD 

is delivered in these two towns 

Very, very few daily papers of other Connecticut 
cities are sold in Meriden. 

About 70' , of the high class national advertiser*) 
who use Meriden newspapers advertise in The Record 
EXCLUSIVELY in this cily. 

The Record is THE ONLY MERIDEN newspaper 
that has ever fudnniltcd to A. B. C. AUDITS. 

The Record has much more A. B. C. audited 
circulation than the other local paper claims 
UNaudited. 

All EASTERN advertising handled through lit* HOME OFFICE. 
Oilman A NiroU, Weslera Representatives 1*30 Tribune Building, 

— . — 
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11696 GAIN 
IN NATIONAL ADVERTISING 

THE FLORIDA TDIES-UNION'S RECORD FOR MAY, 1919 



Never before in a single month has any newspaper in die South made such a tremendous gain as was made 
possible by the liberal patronage of national advertisers last month when 274 accounts were carried in the Times- 
Union, 81 more than in May, 1918. The cooperative service of the Times-Union has opened the way for many 
advertisers to enter this field with the certainty of getting maximum results almost immediately. This service is 
extended liberally and without charge to advertisers now doing business in this field and to those about to < 

THE FLORIDA TIMES-UNION 

JACKSONVILLE. FLORIDA 
During May, 1919, Carried a Total Volume of 881,027 Agate Lines (2,996 Columns) 



A Gain of 50% 



Over the May, 1918 Record 
OF FOREIGN DISPLAY, the Times-Union Carried 271,638 Agate Lines, a Gain of 146,212 Agate Lines 

116% Gain 

OF LOCAL DISPLAY, the Total Was 453,247 Agate Lines, a Gain of 96,849 Agate Lines 

27% Gain 

OF CLASSIFIED ADVERTISING, 156,142 Lines 

48% Gain 

THE RECORD FOR THE FIRST FIVE MONTHS OF THIS YEAR: 
Space Shown in Agate Lines 

1918 1919 

January 550,270 632,033 15% Gain 

February 651,574 667.751 2% Gain 

March 646,142 830,515 13% Gain 

' April 546,826 872,665 59% Gain 

Muy 587,128 881,027 50% Gain 

Five Months 2,981,940 3383,991 32% Gain 

The Times-Union's Circulation is 

50% Greater DAILY 

100^ Greater SUNDAY 

Than the Circulation of the Second Largest Florida Newspaper 

(A. R. C. Figures) 

The FLORIDA TIMES-UNION 

JACKSONVILLE, FLORIDA 

Represented in the Foreign Field by 

BENJAMIN & KENTNOR COMPANY 
NEW YORK: 225 Fifth Avpnue CHICAGO: Mailers Building 



The New Havei 



Mem 

Only Morning Newspaper published in New Haven, covers alone — a fi< 

Best edited newspaper in New Haven — admittedly the cleanest and be* 

Appeals to New Haven's greatest purchasing power, enjoys fullest confi 

As evidence of the dominant position The Journal-Courier occupies 
population of that city the following GAINS in CIRCULATION and A 
Newspaper for the National Advertiser: 

DAILY AVERAGE 

April 1, 1916 to April 1, 1917 

11,771 

April 1, 1917 to April 1, 1918 
13,440 

April 1, 1918 to April 1, 1919 

15,101 

These figures are net paid and are from A. B. C. Auditors' statements. 
Over S6'/c of The Journal-Courier's Circulation is within the City of New Haven. 

Over 96% of The Journal-Courier's Circulation is within the acknowledged trade none of New Haven's 
merchants — practically no waste circulation. 

The Journal-Courier has lite largest direct home delivered circulation of any newspaper .in New Haven. 
—It Cover. New Haven ALONE! 

The Journal-Courier through the vast buying power of its readers o 

STlttf 5teui Ham? 

"New Haven 

THE CARRING' 
GILMA* 

Tribune Building Re 
CHICAGO 
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Journal-Courier 

B.C. 

rided between 3 local evening newspapers. 

spaper from news as well as typographical standpoint. 

of readers. 

ew Haven and the strong appeal which it makes to the great buying 
ilTISING speak volumes for The Journal-Courier as New Haven's BEST 

During May, 1919, The Journal-Courier showed the largest gain in TOTAL LINES of 
advertising of any newspaper in New Haven, — showing an increase of over 175,000 
lines for the month, the largest gain ever made in any one month by a New Haven News- 
paper. During May, 1919, The Journal-Courier had the largest percentage of increase 
in LOCAL, FOREIGN and CLASSIFIED advertising of any newspaper in New Haven. 

The Journal-Courier publishes more Automobile advertising than all other New Haven 
daily newspapers combined — more Financial. Railroad. Steamship and other high 
classes of advertising than any other local daily newspaper. 

The Journal-Courier cooperates efficiently and effectively with foreign advertisers 
through local merchant "HELPS" to the extent that foreign advertising in its columns 
enjoys maximum pulling power. 

to National Advertisers the greatest single selling force in New Haven 

Jjmtrual-Cmtrtpr 

t Newspaper" 

LBLISHING CO., 
NICOLL, 

ives World Building 

NEW YORK 



Digitized by Go 



2o 



Editor & Publither for June 19, 1919 



MODERN METHODS 
SCORE ON "NC" STORY 



t.nitesi Pre** Corrresporulent, Assigned to 
A rores Utilises Wig-Wag Flag, 
Ligbu, WireJena Telegraph and 
Telephone to Relay N«w» 

By \V. R. HMu.i.vvt!.. 

[i sill.0 I'SK** »|\J| roBiLsniNDCSTj 

Swift "tu\i" rides im destroyers, 
breakfast on a cruiser, lunch on a de- 
stroyer, dinner on a battleship ; dashes 
oil motor speed U>ats; wild rides over 
lava-covered mountain road* ; a mid- 
night ncrdc race through narrow, 
crooked and ink> Mack streets, argu- 
ment in mkh language with people who 
spoke ii-.. Unglish. 

These wire a few of the conditions 
which made my assignment tn Ponta 
Delgada. Amrei, to cover the trans- 
Ailantic flight tor the United Press 
from that end, one replete with thrilling 
and curious situations. 

Another feature of the assignment 
was Oic ultra-'.wcntieth-ccnlury methods 
oi slashing the news of the progress and 
fate o: ttie three flyers. Wig-wag flags, 
blinker and flash lights, wireless tele- 
graph, wireless telephones and a long 
dormant cable line all were utilised to 
get tun phase of lite flight to all part* 
of die world through the New York 
office of tin United I'ress, 

Aided by Naval Official, 

In the successful effort to present 
this news t-rst through the United Press 
1 was materially aided hy the highest 
naval officials at Ponta Delgada. who. in 
spite ot the gravity of their own tasks 
during the search for the missing 
flyers, afforded me every opportunity to 
get the news back to America, where it 
was swiftly relayed throughout the 
United States, Canada, Mexico, South 
America and Australia and even flashed 
to Kugland and Trance before direct 
messages from the Azores reached those 
countries. 

This assistance was rendered, also, in 
spite of the fact that it was the ex- 
pressed intention of the government to 
heal the world with the news. The of- 
fuel » upon whom fell the burden of the 
work in connection with the direction 
of the flight and search at the Aiores 
were Admiral Jackson, chief of the 
United States naval base there; Captain 
Ward JC Wormian, commander of dc- 
slrover flotilla No. 2; Captain John S. 
Arwine, commander of the U.S.S. Mel- 
ville, destroyer lender, and Communi- 
cauoii Officer Lieut, Joseph Buchallcr. 
all of whom worked day and night 
during the three days between the time 
the livers left Trepassy Hay and the 
time the NT i crept into Ponto Delgada 
power. 

Prejudiced Against Speed 

One of the greatest difficulties to he 
overcome was the 'ireaking down oi the 
innate prejudice against speed appar- 
ently prevailing «n the licautiful little 
Island of St. Michael, The resident 
cable operators could not at first under- 
stand why tite news dispatches could 
ti-, t V s< nt to the United States via 
I.i»'kjii and lajndon. as are the commer- 
cial nie-<aue«. reiniiring from a week to 
ten days for transmission 

Much explanation '" r greater part 
:>f iuaily two weeks was required lie- 
iotc permission wan olifairied to send 
i'lc United I'ress dispatches direct to 
Neve York, via Iforta. Fayal Island. 
, *e; a ca'lk-. according to one of the 
Hum's, which vsn< ta'Mtl over f|.,m tile 



Germans after the war was declared, 
and which has lain idle since. 

It was through the use of this cable 
and the payment of three times the reg- 
ular commercial rate that the United 
Press was enabled to keep the readers 
of the papers of its hundreds of clients 
informed of every move of the flyers 
in the history-making trip to Europe, in 
some instances more lhan an hour he- 
fore the government officials at Wash- 
ington had received (heir official wire- 
less or cahle reports iron) the Aiores. 



The news oi the arrival of the XC -4 
at Lisbon, completing the trans-Atlantic 
Might, was Hashed from that place lo 
Ponia Delgada, where it was picked up 
by the McKille wireless and wig-wagged 
across the lay to the admiral's head- 
quarters, wliete I was in conference 
with the admiral 

As the words were being spelled out I 
was on my way to the end of a short 
line wire leading to the cable office, and 
hy ihe time the message was ended ii 
was living ticked off to that office, 
several miles away, where it was imme- 
diately relayed to Horta and placed un 
the trunk cable into the United Press 
office in the United Slates. 

One of the most iuierc'ling features 
of the story occurred on the day the 
XC 4 flew from Horta to Ponta Del- 
gada. i had gone to Horta in the height 
of a driving storm to interview' Cap- 
tain Itcllingcr of the NC 1 after he was 
rescued and taken to that rity 

Rushing back to Ponta Delgada <.n 
the destroyer Robinson, which Captain 
Simpson, commander, sent liowling 
along at 25 miles an hour, we received 
a wireless that the XC 4 had leit Horta 
an hour behind us. 

Some Speedy Work 

This movement was covered hy a 
United Press correspondent at Horta. 
and I immediately took steps to have 
us arrival at Ponta Delgada flashed to 
New York. A few- minutes after we 
had received word of the XC 4 start we 
looked back from the bridge and saw 
the seaplane, high in the air. sweeping 
toward us. Shortly after it had passed 
over us. more than 1.000 feet up. and 
a mile to the southeast. I listened in on 
the radio and could hear the seaplane 
wireless operator chatting with some of 
the destroyers nn station, and asking for 
his position 

The combination of Ihe seaplane 
flight, the use of the radio, the dispatch 
of destroyers to the United States with 
moving picture films immediately after 
they were snapped, and the swiftness of 
ihnughr and action of all concerned was 
certainly an exemplification of the speed 
of the age 



I AM YOUR WORST ENEMY 

I am the ruler of retail reveMes. 

I am the Lord High Potentate of Failure. 

I am the reason for that downward slant on your profit curve. 

I am the cause of the silent sickness that stills your cash-register 

belt 

1 am the origin of dissatisfied customers and loss of trade. 
I am the leaven of uncertainty in the midst of certain profits. 
I am the element oi chance that turns a winning business into a 
losing gamble. 

t am the fountain head whence springs the majority of your 
trouble and worry. 

I am the key to the problem why more than 15,000 retailers fail 

every year. 

I am the why and the wherefore, the direct and proximate cause, 
the germ and the genesis of successful merchandising. 

1 ant the Sticker, the Shelf-I-oungcr, the Left-Over, the nameless 
child of an unknown father. 

I am the unadvertised product! Exchange. 



Three N. Y. Axoria lions lo Meet 

Saratoga Situngs, N, Y.»June IS. — 
The summer meeting of tl« New York 
Associated Dailies will be held at Sar- 
atoga Springs June 24 The State Press 
Association and the Republican State 
Press Association will meet here also on 
the following days of the week. 



1 Joint Meeting in Kentucky 

Ijii hiiiJt:, Ky, June 18.— Editors 
and teachers of Kentucky will hold a 
joint meeting for the :irst time in the 
history uf the Slate when the Kentucky 
Press Association and the Kentucky 
Kducatiotial Association gather in Louis- 
ville June 2t> and jointly discuss recon- 
struction problems. 



Press Club Will Have Three 
Membership (Tatars. 

Ai iiany. N, Y. June 17 - -Declaring 
that the failure of a former Press Club 
in this cits was caused by the fact that 
too many business men not connected 
with the newspaper game were allowed 
membership, the newly launched Albany 
I'ress Club was warned to steer clear of 
•his trouble al it* first meeting here 
last week. Roy S. Smith, secretary of 
the Chamber of Commerce, and a for- 
mer newspaper man. was the speaker. 

As a result the club plans to have 
ihrcc sections -active, retired and hon- 
orary membership. A limited number 
of busiiie-. men are eligible to member- 
ship in the honorary section, former 
newspaper men only in the retired sec- 
tion, and active newspaper men only ill 
the active *<-ni«n. 




A Comparison of Costs 



A graphic picture of the 
high coat of doing business 
is shown by the rise in a 
long list of commodity 
prices during the past five 
strenuous yearn. 

By the exercise of un- 
paralleled economies, tele- 
phone rates have been 
kept almost unchanged. 

The fact is, the increase 
in the cost of commodities 
has resulted in what is 
equal to a decrease in tele- 
phone rates. In other 
words: The dollar which 
was spent for the tele- 
phone has bought more 
than twice as much as the 
dollar spent for the 
tnodity. 



The activities of 
struction which are now 
upon the nation have put 
a great burden upon the 
telephone. This condition 
has made necessary an ad- 
vance in telephone rates. 

Hi is advance does not 
exceed an average of eight 
percent; almost negligible 
as compared with the ad- 
vances in other lines of 
industry, yet enough to 
cover the increase in the 
cost of operation. 

Only through adequate 
revenue can there be as- 
sured the maintenance of 
a high standard of tele- 
phone service. 



American Telephone and Telegraph Company 
Ami Associated 



One Policy Onr Svitem I lurersaf 

^ -■ 
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OVER THE MILLION MARK! 

For the First Five Months of 1919 

THE WASHINGTON POST, WASHINGTON, D. C 

1,253,331 Agate Lines Gained Over the Same 
Five Months of Last Year 

The Washington Post has established one of the greatest gains in advertising lineage ever made in 
the National Capital in so short a time as five months. 

Nothing so exemplifies the truth of this statement as figures — 

HERE'S THE RECORD— JUDGE FOR YOURSELF 



The Po«t Carried 

713,908 

Lines of 
Paid Advertising 

J ANUARY 

217/778 

Gain over 
January, 1918 



The Port Carried 

720,811 

Line* of 
Paid Advertising 

FEBRUARY 



242,297 

Gain over 
February, 1918 



The Post Carried 

927,257 

Line* of 
Paid Advertising 

MARCH 

191,423 

Gain over 
March, 1918 



The Port Carried 

924,544 

Lines of 
Paid Advertising 

APRIL 



285,096 

Gain over 
April, 1918 



The Post Carried 

991,429 

Lines of 
Paid Advertising 

MAY 



316,737 

Gain over 
May, 1918 



The Post Research 
Department 

Our Research and Merchandising De- 
partment is ever at your service in com- 
piling any data that national and local 
advertisers request concerning the city 
of Washington. 

If you wish proper distribution of 
your products to Washingtonions, get in 
touch with this efficient department of 
The Washington Post. 



ADDING TO THIS 

GREAT RECORD 

The newi conn lhat The Washington Post 
published the largest new.pi.prr u»t it has 
«er printed— 

Sunday, June 1. 1919 
119,718 AGATE LINES 



r nearly 400 columns of psid advertising, 
s and similar daily Rain, for the first 
nets of this monlh-point to this month 



or 
Thi 

few days 
for a 



INTHLY CAIN. 



The Post Rotogravure 
Section 

Washington's acknowledged digest of 
the world's recent happenings — pre- 
sented in amazing photographs. 

Its rapidly growing popularity with 
.ill readers makes it the ideal medium 
for advertisers who wish "different" ad- 
vertising for their merchandise. Let us 
tell you more about rotogravure adver- 



WASHINGTON 

Always the National Capital — Now the World's Capital 

Washington, the fastest growing and most prosperous major city of this generation, boasts of a 
record in all activities that overshadows even the world's greatest metropolises. 

The population of the National Capital in 1910 was 331,069 — now it is estimated at 401,681 — 
an increase of nearly 75,000 people in nine years. 

Its total subscription to its quota on the entire five Liberty Loans was an oversubscription of 
nearly 80' , — a top-record oversubscription among the major cities of the United States. 

This prosperous city and its prosperous peoples read the Washington Post daily and Sunday — as 
our recent Post Office Statement showed an average net paid circulation for six months of: dailv 61,- 
848. Sunday 80,105. 

©In? Hastjinnton post 

WASHINGTON, D. C. 

MEMBER A. B. C 
Foreign Advertising Ri>pri'.wntativos 



New York 



PAL L BLOCK, Inc. 

Chicago 



Detroit 
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PEACE PRESS CLUB A 
GREAT SUCCESS 




l'.sscr>. June 3. — At this writing ihe 
mailer of getting the Peace Treaty 
signed anil the demand fur passage 
homeward arc the two thoughts fore- 
most in the minds nf hundreds of 
journalists in Palis representing the 
prcj* nf the world Hut whether the 
Treaty is signed promptly, ur whether 
it is delayed, whether the Peace will 
satisfy or create further world dis- 
sension, one thing is certain; The 
Krcnrh Club for the Foreign Press is 
an unqualified success. 

When the French Govcmmcn: so gen- 
erously and thoughtfully secured the 
gorgeous Dufaycl Mansion and turned 
it into a club for the foreign press rep- 
resentatives gathered in Paris to report 
the proceeding!! of (he Peace Confer- 
ence, they provided a central meeting 
ground for journalists and statesmen 
that has done much to forward the 
most momentous gathering the world 
has known. 

More Than a Working Place 

The establishing of this club did more 
titan provide a working place. It made 
possible the free intercourse of hun- 
dreds of journalists with literally thou- 
sands of men officially connected with 
the Peace Conference, thus promoting 
in an unusual degree the contact neces- 
sary to keep abreast of the real news 
of the conference day by day. 

Readers of Fnrom & Plblisiicr 
will recall thai there was a battel royal 
at the beginning oi the conference by 
ihe journalists, especially the American 
and Kiiglish contingent, to have ready 
access to the proceedings. 

That was a drawn battle, and as the 
conference went along the opportunity 
to get the big news of the conference 
became more difficult as the Big Ten 
held sway, later as the Big Five, still 
later as the Big Four, and then with 
the withdrawal of Ilaly from the con- 
ference, the Big Three became still 
more mysterious. 

Under these circumstances it would 
have been Darkest Africa indeed for 
ihe journalists if it had not been for 
the Krenrh Cluh for the Foreign Pre«s 
where at luncheon, tea and dinner it 
was easy for the statesmen and the men 
of the press 10 meet informally. 



In addition to the opportunities for 
constant meeting in an informal way the 
club arranged many formal entertain- 
ments that heightened the value of its 
mtltiencc and stamped it mere thor- 
oughly as the real meeting ground of 
the men attending the Peace Con- 
ference. 

The Dufayel Mansion is readily trans- 
formed into a coxy theatre where no- 
table musical programs by artists from 
the Paris Grand Opera were offered. 
There were many banquets by the peace 
delegations from foreign countries to 
which the pr<«- were invited, and thus 
the claims and ambitions of numerous 
nations were unfolded to the press. 
Marshal f'orh, master strategist, not 
given to public speaking, on one of these 
oira«tori< made a notable address 

Of particular interest to readers of 
l-i'iTi'K 4: I'l'BLtMita is the American 
section of this cluh. With (he excep- 
tion of the National Press Club at 
Washington, there is no spot in America 



where so many well known American 
journalists could he met at one time. On 
any day at luncheon one could readily 
feel that the Washington crowd, 
augmented by a number of well known 
American newspaper men from other 
parts of the country had arrived in a 
body. They merely seemed to have left 
off considering the affairs of Congress 
and the Departments, and turned to the 
doings of the Peace Conference. 

Membership of 2^00 

The French Cluh for the Foreign 
Press (officially called Cercle I'rancais 
de la Pressc lilrangerci has a total 
membership of 2J00. Of this memlscr- 
ship 150 arc American journalists rep- 
resenting the leading newspapers, maga- 
zines, news and feature syndicates and 
ihe press associations. English news- 
papers, press associations, magazines 
and syndicates are represented by 1U0 
mcmlsers. 

There are 45 representatives from the 
Italian press. 

Japan has a total delegation of 34 
members representing the leading news- 
papers and press association of the 
Orient. 

The Poles are represented by 35 mem- 
bers, and have taken the keenest in- 
terest in the conference. 

The new repuhlic of Crecho-Slovakia 
has 25 members, and Yougo-Slavia 3 

Brazil's newspapers show iheir in- 
terest with 25 members. Argentine 
journalists to the number of 14 are here. 
Runmanta has 25, Switzerland 10, Scan- 



12. Greece 20. Spain 20, 
Russia 20. Serbia 6. Central and South 
America (excluding Brazil and Argen- 
tina) 25, Belgium 20, Portugal 12, 
China 3 and Armenia 1. 

In Fihtoii 4 PfPiisiiER for March 1 
the Dufaycl Mansion was described and 
a view of its exterior shown 



A. A. A. A. TO ASK NO 
MORE FREE PUBLICITY 



Jan.. 
of His 
eel/ in Army Recruiting 
Using 



The following statement, assuring pub- 
lisher* that hereafter no attempt will 
bo made to press-agent Government paid 
advertising, was issued ibis week !>> 
James O'Shaughncssy, executive secre- 
tary of the American Association of 
.Advertising Agencies ; 

•'It is vers complimentary to every- 
body concerned with advertising that 
such epiick and generous co-operation 
h.i» lieen given to the army recruiting 
campaign 

"This was an exceptional instance 
which entirely justified ihe free readers 
and free service. 

• It was distinctly a case of advertis- 
ing being on trial. A good excuse for 
poor results would not serve anybody. 

Never Countenances Free "Boo«U" 

"Good results alone would force the 
verdict in Washington. It was unfor- 
tunate that the campaign was put out 
with such a short time at its disposal, 
and with such a comparatively small 
stun of money: bm there were the 
farts, and it was up to everybody in 
advertising to sec that the results were 
not only gnod, but that they looked gsiod 
to those who would pass on them where 
the money came from. 

"The American Association of Adver- 
tising Agencies would never countenance 
an appeal for free readers or a free 
boost by the publisher in any ordinary 
circumstances. 

"It would not do so «ven then unless 



it had decided beforehand to call upon 
all of its membeis to K ive tree service, 
This is exactly what it did in the cases 
of the recruiting advertising campaign. 

"The effect of the association's atti- 
tude was to put our members not only 
tack oi advertising, but back of the 
newspapers which were carrying the ad- 
vertising. 

"Our members were called upon to 
piomotc public meetings, to enlist Ihe 
personal service of civic, patriotic and 
social organisation*. To obtain window 
displays and public demonstrations. 

"Kvery effort which could increase the 
result of the newspaper campaign was 
railed for from all of our members in 
every city. 

"The results of all the efforts of all 
our membeis in (his supplementary work 
will redound to the credit of producing 
power in newspaper advertising. 
Publishers' Report Splendid 

"There should be substantial adver- 
tising appropriations to follow in carry- 
ing nut thr recruiting plan I laving 
these possible appropriations in mind 
and having the hig future of advertising 
in mind, it was regarded as a lime for 
setting aside even ihe «oundest rule, so 
long as the morals of its inhibition 
were not impaired and the results of 
the expediency »» highly desirable from 
every point of view 

"It is complimentary to the pub- 
lishers of the country that they appre- 
ciate nil of the elements involved and 



responded so splendidly. The i 
will lie a big ibrcess, and there will be 
wholesome advertising comiug out oi 
Washington as a result, and it will come 
bereaftct clear of free tequests." 

RANGER GETS A DAILY PAPER 



Tesas Town Grows from 900 to 20,000 in 
Two Yean 

Ranges. Tc\ . ./.iiie 18— The Weekly 
Record has heen discontinued and the 
Ranger Daily Times has been launched 
by the same publishers. The initial num- 
ber is a creditable edition of 32 page*. 
The paper has Associated Press service. 
To show ii> enterprise it has started a 
whirlw ind campaign among business men 
to raise a sum sufficient to inaugurate a 
mail carrier service in the business 
sertion and a part of tlie residence 
section of Ranker, heading the list with 
a good sized contribution. 

C, C. Manuel is general manager; R. 
11 W.iggoman, business manager; W. H. 
Wright, editor; l_arry Smith, city 
editor. From a btile sleepy village of 
lierhaps 'JOO persons in 1917 Ranger has 
grown into a town ot a population of 
-UjOOO. 

R. I. Tennis, manager of the Asso- 
ciated Press, has returned to St. Paul 
from Winnipeg, where he covered the 
strike, l or twenty days the Associates* 
Press had the only wire out of Winni- 
peg 



PIN THIS IN YOUR NEW 
STRAW HAT: 

Retailers do business locally! 



They know their own field better than any 
outsider knows it ! 

They know their own tested and proved ad- 
vertising media ! 

Merchandise, wherever manufactured, be- 
comes local merchandise when in the re- 
tailers* store, subject to local conditions, local 
distribution, local advertising! 

Daily newspapers are local, meeting local 
conditions, and they not only link the manu- 
facturer and the retailer, but the retailer and 
the consumer. 

This is the secret of successful national ad- 
vertising. 

Every day it works efficiently and profitably 
— and the difference between it and the other 
forms of national advertising is the difference 
between speculation and investment or the 
practical difference between the airship and 
the trunk-line passenger coach. 

At matter* of common seaie and good butinesi 

EDITOR & PUBLISHER 
u the newopaper advocate 
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The Home of More than Sixty 
National Advertisers 

The diversity of its manufactured products and the 
strength of its Peace-Time Prosperity are shown by 
the fact that 

BRIDGEPORT 

CONNECTICUT 

t 

manufactures more than fifteen hundred different 
articles. The building of houses, the equipping of fac- 
tories, the installation of automobiles, the clothing of 
the fairer sex, can hardly be properly accomplished 
without the use of some of Bridgeport's Products 
which are "known and sold the World Over!" 

You cover this great field with 
One Medium! 

POST and 
STANDARD-TELEGRAM 

Connecticut's Largest Circulation! 



The Julius Mat hens Special Agency 
Chicago A'pit- York Boston 



30 
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MR. TOWNE ' FINDS 
LOUISVILLE 



sociation against .he New York Central rational DrV Goods rWn 
and oilier railroads seeking removal ai * 

Scores Misrepresentation 



He Is Central Figure in an Effective 
Twenty-live Week Advertising Cam- 
Oricinated by Sidney 
of III 



-Mr. Hunting A. Towne" is a ric- 
tiiious character who has been used to 
advantage hy the Louisville Herald and 
its advertising manager, Sidney H. 

Rernheim. in ex- 
ploiting the advan- 
tages of the "Gate- 
way of the South" 
a t went) -five- 
wee 

campaign. Full 
xages were used in 
I the Herald to tell 
I the outside world 
Tail that "Mr. Hunt- 
ing A. Towne" (a 
j newcomer in Louis- 
ville I found attrac- 
tive in that city, the 
campaign being fi- 
nanced hy local hanking and mercantile 
concerns. 

The Herald issued an attractive book- 
let entitled "How a Newspaper Can 
Help a City." Five thousand copies of 
it were mailed to national advertisers 
and other thousands of copies were 
given to the Louisville Industrial Foun- 
for distribution among factory- 



alleged discrimination. 

Defendants were allowed forty-five 
days to propose a revised schedule that 
will eliminate the inequalities disclosed 
by the evidence. "It is definitely estab- 
lished." the commission said, "that many 
of the rates on paper in the Kast have 
l*en made by the carriers largely for the 
purpose of permitting mills on their line* 
to compete in certain markets with other 
mills more favorably located." 



Will Torn All Case. Over to A. A. C. W. 
"Buy Now, Bi 
Movement 




U. S. CANADA'S 



site 

Started with "Arrival" 

The first advertisement told of the 
arrival of "Mr. Hunting A. Towne" in 
Louisville and his determination to in- 
vestigate its supposed advantages. Suc- 
ceeding pages indicated that his investi- 
gation was thorough. He was inter- 
ested not only in the housing problem., 
but also in railroad facilities, factory 
sites, the live stock market, the tobacco 
trade, retail stores, the park system, 
public educational facilities, the 
churches, and the cost of living. 

In fact, when the campaign was 
ended there wasn't much about Louis- 
ville that "Mr. Hunting A. Towne" 
didn't know and which he hadn't told to 
readers uf the Louisville Herald. And 
the campaign bore fruit, too. A con- 
siderable amount of capital has been 
interested in the establishment of new 
industries, early construction calling 
for an outlav of approximately $3,500.- 
000 

Mr. Bernheim, advertising Manager, 
who put the campaign ••across," was for 
ten vears connected with the advertising 
department of the Chicago Record 
Herald and for five scars r,f that lime 
was assistant advertising manager. He 
went to LuotsVWc three and a half 
years ago. 

"The campaign was the nuicke-t. 
cleanest, and most appre.-iated drive with 
which I was ever connected." he said. 
-It was handled by the regular adver- 
tising staff of the Herald and the in- 
terest of ihc staff was sustained, in 
part, by cash prizes, and by posting re- 
sult, daily on a bulletin board." 



Bough! Mont of Its Pulp and Paper in 
Part Year 

Montreal, June 14.— Official trade re- 
turns for the fiscal year ending March 
.11, 1910, jusi made available, show die 
value of Canadian exports of pulp, paper 
and pulpwnod for the twelve mnnths as 
$99,259,166. as compared wilh $71,825,500 
for 1918 and $52,975,457 for 1917, or a 
gain oi $27,4.13,666 over 1918 and of 
$46283,709 over 1917. 

The United States led as Canada's 
best customer for pulp and paper, the 
United Kingdom. Japan. Australia and 
New Zealand, following in the order 
named. France, which imported front 
Canada 626^85 cwL of mechanical pulp 
valued at $471,040 in 1917. took none at 
all in 1918 or 1919, while exports to the 
United Kingdom of both chemical and 
mechanical pulp fell off from a total of 
1.163224 cwt.. valued at $3,057,422 in 
1916-17 to 142,892 cwt.. valued at $614,- 
432 in 1918-19. This was due entirely to 
lack of shipping facilities. 

Publishers Counter Sue 

I )i \ ;>k June 14. Ci iuhi ei lib 1 
claims for $550,000 have been filed in 
the District court against F.rnest Mor- 
ris, former chairman of the County 
Council of Defense, by Frederick G. 
Itonfils and Harry H. Tammen. pro- 
prietors of the Denver Post, and hy 
I he Post Printing & Publishing Co. 
The action followed a ruling of Judge 
Hutler, ordering the first joint counter 
claim of $150,000 stricken from the 
files. The counter claims are inter- 
a »uit for libel in which Mr. 
$375,000 damages from the 

Denver Post 



St. Loi'ls. Mo, June 16. — More vigi- 
lance work wax cut out for the Asso- 
ciated Advertising Clubs of the World 
by the Nttta»l Kctail Dry Goods Asso- 
ciation at their annual spring meeting 
in St. Louis. Because of the many com- 
plaints of the misrepresentation in siies 
in ready-to-wear garments, the associa- 
tion adopted resolutions suggesting that 
every member furnish to the secretary 
specific cases of such misrepresentation, 
such evidence to be turned over to the 
attention of the Associated Clubs. 

The retailers also adopted resolutions 
indorsing the "Buy now, but buy wise- 
ly" movement. 

Lieut. Durand F. Ladd, publicity di- 
rector of the Information and Educa- 
tion Service of the Department of La- 
bor, described the department s "Buy 
now" campaign, which shortly will be 
urged through a newspaper campaign of 
advertising. He explained the object 
of the campaign was to speed up busi- 
ness during the post-war period to in 
turn speed up manufacturing, thus giv- 
ing employment to 
sailors and other idle 

George W. Hippie is a new member 
of the Mcjunkin Agency's staff, Chi- 
cago. 



Bia Purpose of International Number 

The Columbus Dispatch prints an ex- 
tended review of the Victory-Interna- 
tional Number of Emit* & Puhujui, 

declaring Out its publication is "the 
most significant thing that has happened 
in the newspaper world recently." After 
quoting the leading editorial. Ixvrd Burn- 
ham's message and Mr. Blumenfeld's 
proposal lor an interchange oi staff men, 
the Dispatch savs: "The International 
Number of Editor & Pi bushis is a 
powerful blow at the senatorial and 
other croakers who are just now 
the League oi Nations." 



World News Service 

Wei msb. June 13— The German 
majority Socialist party will establish an 
international press service immediately 
after peace is concluded. It will main- 
tain special correspondents in the various 
political world centers, including Wash- 
ington, Tokio and Peking. 

The Socialists feel that they cannot 
again rely on chance repurts oi interest 
to them in various parts of die world 
appearing haphazard in the German 
press without their having a knowledge 
of the source and reliability of the in- 
formation. 



t , 



End of War Press Work 

D. Lee. who ha* acted as busi- 
managcr of the Committee on 
Public Information, while in New 
Y'ork this week, announced that the 
activities of the committee, both here 
and abroad, would be concluded 
finally on July 1. 



Plan 

LINCOLN, 



Week's Excursion 




Neb. June 14— The 
of the Nebraska 
Association to western and 
tern Nebraska, Colorado and Wyoming 
will be held August 4 to 9 inclusive. 
The special train will leave Lincoln. 
August 4, and stops will be made at 
Hastings, Holdrege, Holyoke, Sterling 
and -Noithpori. Neb. Tile route will be 
thence to Ger-.ng for a side trip by rail 
through the irrigation country in the 
NV-rth Platte valley to North Platte, 
Ktarnev and Grand Island. 



Promotion for J. A, Gallagher 

PMiLAiiu.riii.s, .nine 16.— John 
Gallagher, former managing editoi 
the Catholic Standard and Times, 
been appointed general manager, suc- 
MTJST EQUALIZE P\PF.R CHARGES ceeding Francis P. Green. Three year. 

— asu Mr. Gallagher was assistant city 

editor of the Philadelphia Inquirer. 
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THE. VALUE OF TIME, 
THE, &CCE& OP PEEStVEBsrJCE 
THE. PLEASURE OF VORKItfd- 
THE. DIGrNITy OF SIMPLICITY 
THE. VDRTH OF CHXT&CTER 
THE, POVER OF IvTrlDtfE^ 
THE. INFLUENCE, OF EXXnlPLE 
THE, ODLK&TION OF DUTY 
THE VI^DOVOF ECONOW 
THE VIRTUE OF PXTIENCE 
THE OOY OF ODI^lWINd- 
THE PROFIT OF EXPERIENCE 



Order l--ue<l 

C. 

Washington. June 13.— Rates on 
pajscr throughout trunk-line territory 
must be revised to make them conform 
to a dd line and uniform basii. the In- 
lerslaic GuNMCMC Commission declared 
tudav in deciding the case brought by 
the Michigan Paper Mills Traffic As- 



One Daily Left In Ne*nah 

Xsexvii. Wis., June 16.— The Daily 
News and the Daily Times have consoli- 
dated, as the News, with Frank M. 
Sherman as manager. John A. Studlcy. 
editor of the Times, has taken an inter- 
est ill the News. 



"Al^O REUElsiTJER TO CXLL OK 'oEXD TO THE 

1v£vXU\tt?cs] Photo En£ls^£Go. 

fob xuyrurK^ ra the, live, op photo vxduwKitir 
TVEtnv-rrm ynxDS of xcceptadlf, £eijyice. 
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CROPS ALL YEAR IN 
DIXIELAND 



Southern farmers get products from their land 
all year. They always have crops from which 
to draw revenue — early fruits and vegetables in 
winter and spring; melons, fruits and berries in 
summer; cotton, cereals and 
other staples in the fall. 
You can advertise in the 
South now, as well as at 
other times in the year, and 
confidently expect good re- 
sults from your publicity. 




Th. Aa.ocl.ted Arfv.ni.,,,, Club. 

I I He So h N f> I 
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Ch.rl.tt. Otatrver 
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American 
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Dallaa Tlnaae-Hernla' 
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Heu.lon Peat 
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EDITOR & PUBLISHER 




Q& A 

Service Department 



_ »»»a|iap*r ttv-hE.lf*l trs.l. [ustltra tad 
lo IMIU*. EDITOR * PtrBUSHBa. HIT World J 
will la pabllsbKl. unit*. 



Q.— -Our attention has been called to a ^suggestion in your publication 
with regard to changing the size of ropy paper to 8x654 inches. We can 
readily see where tins si*e would lie mure cllicietit for reporters, but doubt 
whether our tclcicraph operators can he induced to use it. Xu doubt, your 
suggestion was based on an experiment and we are interested to know what 
was done with regard to copy paper for telegraph operators. 

A. -There is no ipjestion that it does increase the work of a receiving telegraph 
operator. However, lite value of the press association report in any office where 
fast editing is appreciated, is not enhanced by long and clumsy sheets. Operator) 
making one report might copy from a paper roll which would tear off in short 
"lakes," even if a lmle broader on the line tlian oe have suggested, 
at lea-l *orth a couple of days' tryoul 
will have the fact a> against the theory. 



Perhaps it U 
and then you 



Q. — Contract lor advertising made 1¥17, just expiring, contains renewal 
clause, tor additional period of two years at rate then prevailing. Kates 
since increased. Is such a renewal consistent with best practice in protect- 
ing interests of advertisers who pay present rates? G. 

A.— Matter is discussed in a special article in this issue. Technically, it 
would iwcem lhal a publisher should stand by bin contracts. The clause referred 
to, however, would seero to he in conflict with the 



Q — Can you recommend to us a source from which we could procure 
figures showing circulation of the more prominent magazines by cities? 

I'oster Advertising Company, Inc. 

A. C. Perry. 

A.— Sugge-I v»u apply to A. B. C in Chicago or to Publishers" Advisory Hoard, 
New . ork. 



(J. — Can you int'orni 



th< 



any publishers issuing 



syndicated weekly papers in groups of small towns, printing all of the papers 
in one plant and "making over" for each tuwn lor which a paper is primed. 
I desire to know particularly whether such a plan is feasible and conducive 
to a greater volume of advertising at a combined rate than each paper would 
he aide to procure if published separately. 

Also, if possible, can you inform me whether the publishing of a county 
weekly m a city of *av 511.1*10 population in which the local County news is 
played strong t- likely to prove a successful plan under present conditions? 

F. C. B. 

A.— Y««. thai ha- been done in the United Stales for years and il must be 
profitable, for it continues and seems to increase. The scheme is in operation in 
mam Nes. England communities, for instance, at Hudson, Mass, the News- 
Kulerpriie print- editions for six towns, with what appear* to be very healthy 
results, we have the name of Robert S. Osterhout as the publisher. Your county 
weeklv -Isle application to a good siied city is a novel hunch. The value of personal 
and rhally •luff is not to he denied. Bui the only way lo answec that question is to 
pat for the 



(J.— Does any one know of some contrivance that can Ik- used to rewind 
nubs of paper rolls that can be used in the smaller offices? Too much time 
is lost in changing rolls in using these nubs, and all pressmen will put them 
away in some corner or else strip the paper off for waste. If there i- not 
such a contrivance in existence, some one should be able to invent one. 
I'aper cost* too much to throw away paper enough on the cores to prim from 
Jim to r Hill papers. 

Daily Mail. Anderson. (S. C.) 

A.— Suggest you write lo W. T. Anderson, president of the Macon. Ga, Tele, 
graph for information as lo a device he has experimented with. 



0 — W here can we get chalk plates? M. M 0, 

\. Sueite-i Hoke Engraving Co.. 301 N. 3rd Slreet. St. I.ouis Mo. 



Q.— Could you furnish us with list of promotional publications by daily 
ncw»papcr» in the L'nited Slates? W e arc publishing the Retail Merchant's 
Globe monthly and would like to see what other papers are doing? 

"C. S."— Toronto Globe. 

A. — we could not give a list- there are many such. Why not write lo the 
promotion managers of such papers as the Chicago Tribune. Philadelphia Public 
Ledger, Boston \meriran, New York Globe, etc. 



Q We note in recent is«uc information regarding woolen blanket* for 
mat prt «, and hnd same interesting. Where can we get the shoddy blankets? 

I. lmprimcrie I'opulai're. EL, 

Montreal. 

\. There ■> no .pc<ial brand ^he idea i. .imply that a cheap ,hed< 

Advise lhal vou hnv 



New Jersey's • 
Home Newspapers 
Are Essential 

You can cover a small part of 
New Jersey with New York 
newspapers. And Philadel- 
phia papers will touch another 
edge. 

But you can't begin to COV ER 
New Jersey with outside news- 
papers. 

The state has grown beyond 
the purely suburban character 
it once had. 

Its towns and cities have a 
a power and individuality of 
their own. 

Its newspapers have grown 
strong in influence and in 
circulation — they are potential 
business builders in a state 
that is second to none in pros- 
perity and per capita buying 
capacity. 

Surely no advertiser will try to 
get along in New Jersey with- 
out these home newspapers: 



A.bury Park Press <El 

Atlantic City Pres. (Mj Union <E> 

<E> (A.B.C.) ... 



Circulation. Rate 5,000 lines 



Hudson Observer (Hobokenl 

Passaic Herald I E 

(E) 

^Guardian (E) 

Perth Amboy Evening >ews (E) 

Conrier-New. (E) 

lalement, April 1st, 1919. 
•A. B. C. Report. April 1st, 1919. 
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HOW A PROPRIETARY MEDICINE CONCERN GOT A 
STRANGLEHOLD ON A SOUTHERN PUBLISHER 



THE pvblisher of a daily newspaper in a Southern city has submitted, ior 
Eotlne & PvuLisiiEa's examination a contract (or advertising with a pro- 
prietary medicine concern, thoughtlessly accepted by the advertising depart- 
ment of the paper in question, the conditions of which are somewhat astounding 
The space to be used by the medicine company is 300 inches or over. The 
duration of the contract is from September 1, 1917, to May 1, 1919. excluding 
May, June, July and August, 1918. The rate is ,12c per inch, plate matter, plus 
(Mc for computation first insertion. Bills payable monthly, with discounts of 15 
and 2 per cent, for cash. 15 days. 

The position specified is "first following and alongside local page of most 
interest to women, which is page headed Requested." Contract is based npon 
net paid circulation of specified number, as per A. B. C. audit, with pro rata 
rebate aliened for decrease. "Cancellation without short rate if position is un- 
satisfactory." Privilege granted to renew for two years at tame rate at expira- 
tion of this contract. 

Among the clauses of the contract inserted by rubber stamp is one guarantee- 
ing the rate charged to be as low as any foreign advertiser is receiving. Com- 
pany's representative is to be allowed to examine all of the newspaper's contracts 
cm demand and if any of these show a lower rate a rebate is to be paid to the 
medical concern. 

Nothing is specified as to dates of insertion, except to bar certain months, as 
stated above 

The advertiser now seeks to obtain a two-year renewal at same rate, as 
called for in a rubber-stamped clause in the contract. As the circulation and 
rates of the paper have advanced since this contract was made, the publisher 
feels that such a renewal would be obviously unfair to his other advertisers. He 
is inclined to fight the issue. 

EotTon & Pimusnut is not in a position to give advice on a purely legal 
question, as this matter cf a renewal of an oppressive contract seems to be. 
Common sense applied to publishing problems, however, would seem to favor a 
fight to set aside the renewal clause. Publishing conditions have changed since the 
contract was signed. Its renewal would at least appear to be prejudicial to the 
interests of other clients of the paper. 

The concern involved manufactures a "pneumonia salve." If such a prepar- 
tton is the one advertised under this contract it would seem that any newspaper 
might properly question the acceptability of such copy. Again, however, it may 
be that such a contention would lose its force if the publisher was aware of the 
nature of the proposed advertising— as he should have been- before accepting the 
contract. 

Many newspapers refuse to accept advertising of proprietary' medicines, The 
field for their exploitation is steadily growing less. Every other consideration 
aside, however, no publisher should accept a contract for advertising which is 
so one-sided as the one under consideration. 

One single phase of this contract illustrates its one-sided character The 
rosition specified is vague, and subject to whimsical interpretation. If it shall 
prove "unsatisfactory" to the company, the contract may be cancelled without 
short-rating 

The conclusion to be drawn from the whole matter is that publishers, how- 
ever anxious they may 1* to secure business, should insist upon contracts which 
iully rfeguard their interests In this instance that fundamental point seems to 
lia^e been overlooked. 



Presentations lo J. Rom Munro 

Ottawa, Ont.. June IK— Prior to 
leaving Ouawa for Toronto, where he is 
assuming the news desk of the Globe, 
J Ross Munro. until recently new* edi- 
tor of the Journal, was honored by twu 
presentations — one from his associates 
on the editorial staff of the paper and 
the second fnun the management The 
former took the form of a beautiful Hold 
watch, appropriately engraved, and the 
latter oi a check for a handsome 
amount- The presentations were made 
bv P. D. Ross, president, and K Norman 
Smith, vice president of the Journal. 



KeW; Servire Reorganizes 

Chicago. June U — Kenton Kclsey, at 
once time advertising manager of the 
Philadelphia Public Ledger. I. II. 
Davits, Lieut. 0. E Widncy, C. L. 
Bates and R. C I-cnncr have organiied 
the Fentun Kclsey Company, in this 
city, to take over the advertising counsel 
service heretofore conducted by Mr. 
Kclsey individually 



Northrliffe Undergoes Operation 

Lord NorthclifTe. who has been ill for 



Wednesday which, it is hoped, will serve 
to restore his health. He has addressed 
a lettrr to hi- editorial staffs roncerri- 
iiiK the conduct of his paper >, containing 
admonition especially for young jour- 
nalists. 



Watts and Beulell 

Atlanta. June 14— The advertising 
axeitcy of Watts & Reutelt. Inc., has 
'neen organized here bv J. R. Walts. 
Jr.. late of X, W, Ayer * ."Son. t'hila 
drljibia. and C. R. Beulell. Both have 
;'u«t been discharged from war servire 



Advertising in "A" Flat 

As advertising assists all am- 
bitions aspirations and accompa- 
nies adequate activity, as all active 
advertisers admit; as advertising 
aids accomplishment and attracts 
attention, alluring as ably as at- 
tracting, all ambitious aspirants 
are active advertisers. 

Advertising alleviates anxiety 
and averts all agitation, assuring 
added assets and assuaging all 
alarm. As Aristotle announced, 
advertising aids annual averages 
and averts any adverse agitation, 
and annual announcements all aie 
agreeable. All are adjured to 
assist advertising. 

Altiliiiah and amen ! 

— Maysville < Cal ) Democrat. 



iElje S>an Jfranriaro 

continues to lead all other San 
Francisco newspapers in 
advertising gains. 

For the months of 
March, April and May 
compared with the same months of last year 

Sh;* »sn iFranrtaro (Ehronirle 

gained approximately 
— 40% more than the first evening paper 
— 49% more than the second evening paper 
— 73% more than the other morning paper 
* 

JElj** &m\ iFranriaro (EtrrorurU 

also leads all other San Francisco 
newspapers in circulation gains. 



A. B. C. Statements rendered by San 

newspapers for the six months ending 
March 31st, 1919, as compared with 
statements rendered September 30th, 1918 
show 

flUfe S>an JFranriBrn (Crfronirh 'a 

daily edition gained 7,205 
while the daily editions of all other San 
Francisco newspapers showed a loss of 
circulation. 



For the 



period 



JTric *an JFranriaro Chronirle 

Sunday edition gained in circulation over 
140% more than the only other San 
Francisco Sunday newspaper 



Representatives 
WILLIAMS. LAWRENCE & CRESMER CO. 

New York Chicago 
223 Fifth Avenue II] West Monroe St. 



J 
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ELECTROTYPE INVEISTOR DEAD 



Silas Partridge Knifhl't Process Now 
Used Throosisout the World 

Silas Partridge Knight, inventor of 
ihe electrotype process, died June 13, in 
Brooklyn, X. V., in his ninety-ninth year. 
Mr Knight was probably il* oldest 
memlier of the Independent Order of 
Odd Fellows in this country. 

Mr Knight was born in St. John's, 
X. F, on January 21, 1821. Before he 
»a< twcnty-onc years old he went to 
Boston, where he invented the electro- 
typing ptocess, which has since come 
into u>( throughout tlie world. He was 
so poor at (hat time that he could not 
afford $10 for a press: to make a wax 
mold of the type. He did it by standing 
upon a matrix on the type, with his wife 
perched upon his shoulder for extra 
weight. The experiment was a success, 
ami elcclrotypttig was in general use 
within a few years thereafter. 

Mr. Knight moved to Brooklyn in 
lfvSJ. and hritiging with him his electro- 
type process for line printing, he installed 
an electrotype department for Harper & 
Brothers in Manhattan and remained a? 
superintendent of their plant for more 
than forty years. .Mr. Knight was a re- 
markable man in many ways, and re- 
tained, until near the end. the appear- 
ance of a man not more than sixty years 
ol:> 



COhrtiiarjj 



< nonce B Kimes, editor and pub- 
lisher t>f the Xational Class Budget. 
Pit'«lmrsh. is dead, aged 56 years. 

l.iti t. L. W. Sem.ejis, former assist- 
ant music critic of the Xew York 
Tii'umc. is reported by the Army 
authorities to have died recently in 
Ft a nee. following a breakdown in health 
caused by incessant work during the 
pa-t IX months. He was a resident of 
Montchir. \ J. lie had lieen serving 
with the intelligence section of the 
Army 

James P. Hall, a member of the Xew 
York Tribune staff, died in Greenwich, 
Conn.. June 10. in his 70th year. 

J dm pit 1.. \\ raa*u)WSKV, president of 
tile Hebrew Publishing Company, Xew 
York, died June II. 

Hlvrv Elliott Bowen, 74 years old, 
for twenty years in the advertising de- 
partment of the Xew Y'ork Herald, died 
June 15 in Plaintield. X. J. He was bom 
in Brooklyn, the eldest ion of Henry C. 
Itouen. founder and owner of the Inde- 
pendent, and was a lineal descendant of 
Mary Franklin, sister of Benjamin 
Frank lin. Mr. Bowen was retired by the 
Herald on a pension in 1915, He was 
formerly with the Mail anil Express, and 
ma* publisher and managing editor of 
thi- Brooklyn Daily Union. 

Joseph B Wisweli., former treasurer 
of the Philadelphia Inquirer, is dead, 
aged oO years. 

firxmr.i: F Sasds, formerly with Troy 
(X. Y. i n<-ii -paper, died at the Hudson 
River Siate Hospital, at I'oughkecpsie. 
last wceV 

I M t.n.isi-'-. 77. veteran m-ws- 
papcl in.ill. (lied ill Chaliutc. June 13, 
ii..;n old aite and a complication of 
diuases Ca\aurs*' was 1>orn in 

Indiana. I" IW) be became associated 
wi ll rite Clu-tupa I Kan i Advance and 
.ever.il years later became part owner 
In IS"' he -.In n Iconic associated with 
Cap?. <*••■*«<• Dewey :n the publication 
<.f ibe i haiu K Tiihutic aii<l four years 
later tut ncd ii over i.. his soils. Herbert 
.,:■,] Wilfred, who now Conduct it. 

I -i en S. lonkir. lonneeled with the 
ii''-. n ■ ^[riaitnieiit of the Kansas 

t it) >-..7. .lied Fii'C 12. 



Wixtmhop KiAZiEa. former Jefferson 
City lMo.1 newspaper man. died in 
Kansas City, Mo., >'uue 4. 

Miss Hannah Powra, for thirty-two 
years cashier for the Kansas City (Mo.) 
Star, died June 12, 

Horace P.uiKEJt Chaxdlex, a Boston 
editor and publisher, died recently. He 
became engaged in the puhlishing busi- 
ness at Boston in 1869. He was a 
frequent contributor to the Boston Ad- 
vertiser, ol which his father was one 
of the owners, and edited Mariners 
Advocate. He was editor of Every 
Other Saturday. 

Aluckt Oipcilld, a former newspaper 
man, is dead at Orlando, Kla., after a 
lingering illness. Mr. Oldfield was 
advertising manager of the Pittsburgh 
(jaictte in the Ws and nntil that news- 
paper passed into the hands of the 
present owners, and had been active in 
the same capacity on the Volksblatt. He 
also was connected with the Bulletin 
several years. He was born in Manches- 
ter, England, and was in newspaper 
work in Toronto. Canada. and 
Rochester, X. Y., before locating in 
Pittsburgh. 

John H. Reid, who recently was presi- 
dent and treasurer of the Lelnnun ( Pa. I 
Report, died June 4 follow ing an opera- 
tion. He was 58 years old. 

Capt. Ian Reiii, a well known Cana- 
dian journalist, died a few days auo. He 
was born in Scotland and served on 
I^jndon papers for many years liefore 
going to Canada. He bad represented 
his papers at Vienna and in the Balkans 
and was regarded a* an authority on 
Balkans. 

EnvtiNn I.awali. Iredell, an Allen- 
town (Pa.) newspaper man and sun of 
the late Robert Iredell, founder of the 
Allcntown Chronicle and News, was 
found drowned in the Hudson River 
this week, Latclv he hail heen residing 
in Xew York. 



.ml Levick in Trad. Work 

Victor B. Baer, recently released from 



the service, has been appointed Eastern 
manager for the publications of the 
Periodical Publishing Company. Mr. 
Baer was at one time advertising man- 
ager of the Chicago Record Herald and 
prior to that lime was for a number nf 
years connected with the organization of 
Paul Block, Inc. Sam l.evick. for the 
last five years advertising manager of 
the Cincinnati Commercial-Tribune, has 
been appointed Southern manager of the 
publications. 



Saratoga Paper Sold 

Saratoga, X. Y',. June 16.— M. Ed- 
ward Silberstein and Edwin C. Hocmer 
have disposed of their interests in the 
Daily Sun and Ballstuu Spa Daily Xews. 
purchased by them the early part of this 
year, to R. \V. Durant- Mr. Silberstein 
will devote all his time to his Catskill 
lfculy Mail. Mr. Ifocnter will remain 
as bit'iitess manager of the Sun Edwin 
('. HisniiT, Jr., will continue as man- 
ager of the Ballston office 



Ad Club for Tacoma 

Taioma. Wash, June 17— The or- 
ganiitation of the Tacoma Advertising 
Club has been completed with the elec- 
tion of the follow ing officers : President, 
Frank Wilson, advertising manager of 
the Scandinavian American Bank; vice- 
president, John Condon, Condon Ad- 
vertising Agency; vice-president, Mor- 
gan J Finery, advertising manager of 
the Peoples Store; secretary and treas- 
urer. W C Saunders of the adrrrfisimr 
depar inert Kll - 



Your Indiana 
Market 



Is 276 Miles Long and 140 Miles Wide 



2,779,467 people live there — plus the increase in 
population since 1914. There are 654,891 homes — 
plus those that have been created since 1910. For 
the most part these homes are of the AMERICAN 
KIND, each one a market for American goods— each 
one reached by newspaper advertising. 

The combined circulation of the Indiana news- 
papers listed here matches— slightly over-matches — 
the total number of families of record at the last 



You can advertise to these 658,022 people — home 
people, splendidly prosperous, liberal buyers of all 
the goodti tilings of life — at a cost of about $1.06 per 
line. 

This presents one of those fascinating market- 
winning opportunities so much to be desired in plan- 
ning state or sectional selling campaigns. Get these 
Indiana people interested in your product and your 
Indiana problem will be solved! 



Circulation 5,000-line rate 

Anderson Herald (E) 5,797 jOIIS 

Elkhart Truth (E) &20S JHli 

Erasure ille Courier (H) *SSjm M 

Ennsrille Courier (S) •14^87 .04 

Fort Wayne Jeurnal-Geaetle (M) »JJ6 J»5 

Fort Wayne Journal-Gentle fS> HJSO AS 

Indianapolis News iE» 123,473 .16 

Indianapolis Star (M) 92.851 J I 

Indianapolis Star tSl 106,381 .14 

Kokomo Dispatch (M> 5,400 .0171 

Lafayette Courier (E> *8.994 .01 

Lafayette Journal (M) 10,415 aH14J 

La Porte Herald -.'t> 3,376 .01286 

Logansport Pberos-Reporter (El 6£2I .015 

Muaeie Press <EI 9,646 J17S6 

Muncie Star (Ml 26,858 .05 

(St 16,818 .05 

IM» 8.22S .02 

'El 1L09* J03 

(E) 'HAM MS 

Terra Haute Star (Ml 26.945 .04 

Terra Haute Star <Si 19.422 .04 

Terra Haute Tribune (E) 24345 .04 

Terr. Haute Tribune (S) 19,192 .04 

Vlntenne* Capital • K • 1.019 .01071 

Total Daily Circulation and Rale 416.522 .71396 

Total Sunday Circulation and Rate 207,150 .36 

•A. B. C Resort, April 1st, 1919. 

Government Statement April 1, 1919. 
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BRIEFS 



over 60,000 cords of pulp wood tor the 
International Paper Company 



Don Swi.neheaet, Chicago Tmbvne 
Linotype operator, on two successive 
nights within past ten days turned in 
an average of 12.900 ems per hour for 
six and ei s ht hours, respectively, setting 
both ajratc and minion on each run. 

Kansas Ctrv vcwspAfta men whir 
quests of Hotel Baltimore management 
to celebrate 20th anniversary of opening 
June 10. 

STEREOTvrCRS or Austin <T*x) 
American struck June 6 and paper was 
compelled to miss regular morning 
edition June 7. Strike was speedily ad- 
justed 

CaiT- Ben Chastaixk, ronMES Okla. 
homa City. Okla . man. has heen awarded 
Croix de Guerre fur repeated bravery 
under lite. 

Printers on Rekun daily NEwsPArtas 
have K c.ne on strike. 

I-on FKAtmLENNV impersonating a 
reporter and committing petit larceny. 
K .1. Sprel. of Bnffalo. N Y.. has been 
bnrd $?0. 

Strike or waste I'AI-cr gatiierefs in 
New York »a> called this week because 
worker*' demand for an increase of $5 
a week had not heen granted. 

"Waters Hall' is, new name w 
building :ii Kansas State Agricultural 
College in honor of Dr. Henry Jackson 
Waters, editor of iln? Weekly Kansas 
City Star and former president of the 
K, S. A C 

Police ;Vrx-.R Hovn asks $10000 dam- 
a K e* from Parsons ( Kan 1 Sun because 
'■f editorial attack on him during con- 
troversy wilh city administration. 

Sti oents or School or Joihnalism. 
I'niversiiv <>:' Texas, recently gut out 
one edition of the Austin Statesman. 

W. I'. Smith, real estate eimtor or 
Pittsburgh Dispatch, who was seriously 
ill. is back :it his desk stain. 

Mksiorv of CLirrran W. Kobarts, 
filly Bridgeport (Conn.) newspaper 
man killed in the war, may be honored 
by a suitable memorial. 

Wit ham Coyne, a Bridgeport Slnuay 
Ht-rolil repnrter, was found in a semi- 
conscious condition on sidewalk early 
Sunday with a fractured skull, lie was 
unable to lell any details of his injury. 

Dallas (Tex.) New*-Jovrnal steam 
pressure canning school was held June 
4. 5 and 6, in connection wnh the Texas 
\. 4- M. College, and was largely at- 
tended, 

JAO'B f'ROItWERK. FORMER KlITOa or 

Missouri Staats Zeitung acid recently 
sent to the Federal prison at I-eavcn- 
worth for violation of the Espionage 
Law, is assigned to prison printing office 

Dallas (Te.xasV Chamiier or f'osi- 
merce and Nfanufaciurer-j' Asioeiaiion 
wilt tarry a full page advertisement in 
special oil edition of New York Herald 
and Kvening Telegram. 

Miss Mahoi «ite Strfeter, Chicka- 
sha, Okla.. was elected president of 
Thcta -Sigma Phi, woman's journalistic 
sorority at C Diversity of Oklahoma. 

As S^XIS ss S8th division is llEMORtL- 
ized "The Camp Dodger." one of the 
famous army camp papers, will suspend. 
I*ing i-ombincd with "Taps." present 



BUSINESS NOTES 



KotlVEV F. M M.MIAU.. WIVATK SFCRE- 

lary to Sen. nor Frederick Hale, formerly 
city r-rtitor of Portland (Mr ) Daily 
1'tc-s. has been named secretary to 
Senate miniumee on foreign relations. 

Portland iMi.) city O'Vernment 
ha* passed order authorising the city 
lreamrer to jay to Chamber of Com- 
m< r. e $*ffW for the purpose of adver- 
tising the City of Portland. 

It is rt «Nvn to inload at Portland, 
Me., from siramerj from ihe Prosiuccs. 



Semi-monthly macazike. tHk New 
Justice, devoted to Socialistic propa- 
ganda, has begun publication in Lob 
Angeles, with Roswell R. Brownaon and 
Clarence Meily, joint editors, and liarle 
ti. Clarke, business manager. 

American Poetry Magazine, devoted 
to poetry, drama, art and motion pic- 
tures, started this week in Milwaukee 
under auspices of the American Literary' 
Association. 

William Van Cleve ha» purchased 
Moberly (Mon ) Index and the Monitor 
and. it is reported, will consolidate them. 
F. L Preston retires as owner of Index 

Texas I^emocsat hah moved its 
headquarters from Godley to Cleburne 

Hal W. Trovtllion. rmLi*HE» or 
Herrin (111,) News, has launched 
Ziegler (111.,) News. M A. Gtirley will 
be business manager. 

First number or "In the Cats kills," 
a summer weekly published by Catskill 
IS. Y.I Daily Mail, has appeared with 
SOU advertisement-. 

Frank I.. Pekins. of Salem, N, Y., 
and Daniel Vebber. of Perth Amboy. N. 
I.. have purchased the Walden ( N. Y.) 
Citiien-Herald. 

J. H. Turner. Frank P. Wagener 
and A A dluck have former Turner- 
Wagencr Advertising Agency in Chi- 
cago 

Carl P. Johnson has been elected 
preiiilent of Turner Agency, Chicagn. 

Los Anceles F.xntss has appointed 
O'Mara & Ormsbee, New York and 
Chicago, to represent it in national ad- 
rerlising field 

"Jt py" IS A NEW MONTHLY EDITED IX 

New York by eight young newspaper and 
magazine women — Anne Herendeen, 
Hrenda Ueland, Mary Caroline Davies, 
Margarelta Schuyler. Katharine llilbker. 
Phyllis Duganne, Miriam Garstle and 
Betty Shannon. 

William D. Hovce. Chicago and 
Indianapolis publisher, announces plans 
for erection of $1,000,000 hotel in Chi- 
cago, 

Loan NiwTiici.tFFE has carled his 
greetings to American Legion Weekly, 
which will be issued in New York 
/uly 4, 

MiKHNGToN (l.O Hawkeys cele- 
brated its Hhh hinhday on June 6. 

Twisty New York State neiys- 
paper publishers on June 11 inspected 
ihe plain of the Genera) Klectric Com- 
pany, in Schenectady, N. Y. 

New York is possessor or another 
newspaper called Belter Times which is 
only four pages, four by six inches in 
sire It issues "occasionally" from 
I'nited Ncighlmrhnod Houses, 27 Barrow- 
street 

Denton (Tex.) Chamber o> Com- 
merco has raised fund of $2,000 to ad- 
vertise advantages of Denton to (seople 
of Tesns AilvertUemrnts arc 
carried in 100 newspapers. 



STAFF CHANCES 



l.i«i t Davih I'.mi.kver has rotsr.n 
sales stiff of Iloopi Ailver-i«ing Agency. 
Chicago. 

Lot is IUeser ha-s iin n elected vice- 
pre-idenl of William l{-.>l>insoit St C<:.., 
ailverii-ing agency. New Y«'rk. 

S. V. PfAOVK. At»'F.RTl.-:x« MANAIie.* 

of Saute Pro/lucts Cnm[iany. Ness York, 
lia- rc<igned to become Canadian man. 
sger for Sir Thomas l.ipp.n"- interests 

(•'. Vincent Kotklv is now o.\ stmt 
of RedHeld * Fisher Ajency. New York. 

1 Iv.i ms joiNrii -r \KV or Gsr.r.N. 
I'C'oHfi'uii.'i/ <'i: *i i 



AN AUDIENCE OF 
1,834,658 

Reached by These 

:rs 




There were 1,264,717 FAMILIES in ILLINOIS ac- 
cording to the last census figures. There arc many 
more to-day, of course, for these figures were com- 
piled in 1910. 

1.834,638 people are reached every day by the 
Illinois daily newspapers listed here — and these fig- 
ures are up to date! 



To appeal to these people, through their 
papers, will cost about $2.17 per agate line. 



What kind of people are they? YOUR kind— 
OUR KIND — live, intelligent, progressive, energetic 
people; prosperous, automobile-owning, newspaper 
reading people, able to buy the best in the land. As a 
class they are richer to-day than yesterday— -have 
more wants to supply, more plans to pursue, more in- 
terests to occupy their minds. 

Illinois GROWS ALL THE TIME. A hundred 
years ago her population was one-tenth of one person 
to each square mile of her rich lands; now it is well 
over one hundred. For a full century the land of 
opportunity. Illinois is to-day the land of realisation. 



Gain your rightful foothold in her 
will have won a business asset of 
These newspapers point the way. 



you 
value. 



Champaign Dally Gazelle 'El 



OH. 

(Si. 



•Chicago I 
•Chie««o Herald-Examine 
Daily News t.K>. 
<E> 



•FJsin 



iE'.. 



<E) 
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.025 
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13,477 
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5,1)72 
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JU2 



Peoria Sur (E) 

Quiney Journal IE) 

Horkford Retirter-Caiette <E> 
Daily G»»eit« (Ei 

Toul Circulation 1.892,449. Rale per line. J2.3J04. 
Government Statement. April hi. 1919. 
•A. B. C. Report. Apnl l.i, 1919. 
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THE A. B. C MOVES FORWARD 

WITHIN the brief span of five years the Audit 
Bureau of Circulations has definitely "ar- 
rived." Out of the need of advertiser* and pub- 
lishers alike for a definite standard of measure- 
ment applying In circulations has grown an organ- 
ization which today responds to that need in an 
efficient and generally satisfactory way. 

The high standard of service rendered by the 
Rurrau now has not been attained without struggle 
and conflict. An ideal was at stake from the very 
inception of the organisation— and ideals do not 
find ready acceptance always, even by those to whom 
they would naturally bring the greatest benefits 

The basic idea of the A. B. C. has been to place 
the huying and selling of advertising space upon the 
same foundation which supports other lines of busi- 
ness Definite information as to circulations was to 
be afforded to those who buy advertising. Guesses, 
surmises, "claims," brag and boast were to be elim- 
inated, and cold fasts disclosed. 

It was conceded from the first that an organiza- 
tion undertaking to audit and certify to circulations 
should be under the control of buyers, not sellerj, 
of advertising space. It was also conceded that the 
bureau should furnish standardized information— 
that the same set of facts should be shown as to the 
of all papers audited. And it was the 
I of the directors of the bureau, from the first, 
that its audit reports should he on a par, in every 
essentia) of accuracy and clarity, with bank audits, 
and should he so accepted by the husiness world. 

Many difficulties were encountered as the work 
progressed. An over cautious element of the mcm- 
bcrship held the fear that, if the republication of 
less than the full audit reports should lie allowed 
publishers would garble the facts and misuse the 
prestige of the bureau. This contention led to a 
hampering publicity by-law, whose effect was to prac- 
tically suppress the circulation facts established 
thtough ihe investigations of the bureau and to 
materially limit the promotional value of the audits 
i-i publishers .\i one linn this •ltort-.ighted polio 
seriously threatened the very existence of the organ- 
ization. But the remedy was found in a more liberal 
regulation. 

The bureau executives and directors have, indeed, 
succeeded in clearing away many obstacles which 
confronted the enterprise — including that of iiunrn- 
cicnt revenues to cover adequate and prompt 
service. The A. B. C. meets in annual convention 
this year under happy conditions. The audit work 
is now proceeding on schedule, with ample rrserves 
and revenues The audits are acrepted as fully 
authoritative by a vast majority of national adver- 
tisers. Old abuses in the advertising business arc 
well nigh extinct. What was. five years ago. a 
dream is now an achievement Newspapers and 
advertiser* hase equal cause for gratification because 
of the record made and making. 



c. m a. 

of district 
told the 



THE AMERICAN WAY 

AT the Buffalo convention of the I. 
last week ). D. Hardy, chief clerk 
number nine, Railway Mail Service, 
circulators how better cooperation between the news- 
paper* and the detriment might be developed. Mr. 
riant? did not assume the traditional, arrogant 
altitude of claiming perfection for the mail service 
ami rebuking its critics. He talked in the frank, 
candid manner of a fair-minded business man, con- 
scious of the limitations of the service with which 
he is associated, but anxious to remove them and 
to hase in that task the aid of the men directly con- 
cerned. 

Mr Hardy's address was printed in Eottoe iv 
I'l busheb as the outstanding feature of the conven- 
tion. We have been informed that what he said 
had the full -anrtion of the depart ment. 

We should have better mail service as a result of 
litis message to the newspapers— better service 
through the belter understanding it affords of what 
sort of cooperation the department expects from the 
emulators in the way of dispatching mail. It is the 
American way to object to governmental ineffi- 
ciency, linked with official complacency and stand- 
patism. And it is the American way to applaud a 
disposition, such as Mr. Hard) azures us the de- 
i srlinent has, to render better service. 




I A. L, 



■rVn 



TO PRESERVE SANITY IN THE WORLD 

OOD deal of history has been made with- 



has written large the ineffaceable record of days 
that are dead, of outlived regimes, of unlamented 

policies. 

The Invisible Scribe of old Omar's fancy, wielding 
his grim stylus, has turned to new pages in the book 
of the world's life. He has closed his account with 
Autocracy, writing his final entries in the dread red 
ink of sacrifice. 

He has recorded the triumph of Democracy over 
its ancient foes, only to see it menaced by new an- 
tagonism.-, emerging from 'he long night of inequali- 
ties and sore wrongs through which mankind has 
passed He sees fanatical individualism, seeking to 
enthrone itself on a platform of class rule, storming 
at the bastions of civilization, preaching rebellion 
against majority government. But the old Scribe 
knows the end— knows the thorny paths which men 
must traverse in journeying toward the sun— knows 
the inevitable course of evolutionary sociology— and 
he -miles at the puppet show. 

Just now the Scribe is busy with (he record of the 
world's reaction after the years of struggle. He 
views the unhappy spectacle of class clashes — labor 
resenting the usurpation of its share of the guods 
and chattels of the earth by capital and greed, yet 
reaching out to grasp for itself autocratic power. 

He sees rhe professed protectors of the democratic 
idea— men in hi Eh places— holding to old and illusory 
vi*ions, stirring up opposition to the plan for a 
League of Nations as though it involved a surrender 
not only of nationalism, but of democratic rule. He 
witnesses a new Babel, a resurgence of petty racial 
and political prejudices and animosities. 

It is a time for sane counsel, for leadership. It is 
time for a leadership that shall be impersonal, func- 
tioning through the free press of the free nations 
our own in the pace-making place. Our newspaper* 
must make it their first concern that reactionary 
fanaticism shall cease to sway the minds of men; 
that neither capital nor labor shall establish a class 
autocracy in a land which has paid the terrible price 
always exacted for lihrrly and law. 

We live under a democracy. l.et our press keep 
tht* fact alive ir the consciousness of all men. I n- 
der a real democracy revolution is a crime its ad- 
vocacy is outlawry. There is not a present ill of our 
liody politic for which a remedy is not to lie found 
through orderly procedure. Our press must make it 
plain thai the Soviet idea cannot thrive in a free 
nation. It cannot claim the protection, in its propa- 
gation, of that democratic right of free speech which 
it seeks to overthrow. If its advocates want war. 
let them have it It will not be a war waged with 
the usual weapons of offence and defend- but a war- 
fare of light against darkness, of reason against 
fanaticism, of enlightment against ignorance and 
hatred. 



THE Rural Free Delivery service has cost a lot 
of money, but it ha* emancipated the farmer from 



a life of isolation from the world which had become 
a menace to our economic arid social order. 
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A NATIONAL HUMILIATION 

ON. MARTIN A. MORRISON, president of 
ih'- t'nited States Civil Service Commission, 
has sent a letter to editors slating that the 
offices of the Government at Washington "are in the 
most urgent need of large numbers of stenographers, 
typist* and bookkeepers, both men and women." 
The Commission, he says, finds it impossible to meet 
the calls for workers of these classes "through ihe 
means of publicity ordinarily at its command." 

The letter continues: "The Commission requests 
that you assist in this important work by inserting 
in your journal, free of cost, an announcement sul>- 
stantially the umr as that contained in the primes! 
circular enclosed herewith. The Commission will 
be glad to receive a copy of any issue in which the 
announcement appears." 

There is no desire on the part of Eniroa & Pl-b- 
usuca to criticise President Morrison, or the Civil- 
Servicr Commission, by whose direction this request 
has been made. The commissioners realize the 
urgent need of the Government for advertising. 
They confess that the public business is right now 
suffering because of the inadequacy of the means for 
advertising at their command. 

EVERY MKMIIKK OF CONGRESS SHOULD 
RECEIVE A COPY OF THIS LETTER, in which 
the richest nation in the world is shown in the alti- 
tude. HIMILATING TO SELF-RESPECTING 
AMERICAN'S, of asking for donations from pub- 
lishers of advertising space — the principal commod- 
ity which puhlishers have for sale. Our law-maker* 
at Washington should be forced to realize the shame 
of a national policy- which makes it necessary' for 
Uncle Sam to ask for contributions of this or any 
othrr kind in order that the wheels of his Govern- 
ment may continue to turn. 

No; President Morrison is not to blame for this 
wretched situation The Congress is responsible, 
And i' is a situation for which each individual mem- 
ber should be made to feel his personal responsibility. 
It is hiRh time that ihe game of partisan politics nuw 
engaging the ahSOrtWd. interest of our legislators at 
Washington should he interrupted for a while, in 
order that proper provision should be made to enable 
the Government to carry on the public business. 



A SINISTER PORTENT 

TP HK daily newspaper* of Vancouver have been 
1 suspended, temporarily, due to an unprece- 
dented situation. Cnhalanced by an impulse 
toward economic rebellion, arising in part from the 
steadily falling value of the dollar and in part from 
hat ugly wave of class domination which is lashing 
in fury at the walls of established order, printers of 
Vancouver have demanded the right of censorship of 
the newspapers. 

The Vancouver newspapers, on pain of suspension 
of publication, have refused to concede thai right to 
their mechanical Maffs. If they had wavered, or 
had abdicated in the face of this sinister compulsion, 
their action would have opened the duor in the 
tyranny of cla*s rule on this continent— and the re- 
sult could not have been other than disastrous to 
democratic ideals. 

Just now the newspapers of V ancouver arc bat- 
tling for press freedom— and for much more than is 
comprised in that term. The principle at slake is 
as vital to the life of the world as any other for 
which men have fought and died. Just nuw ihe 
front lino trenches are in Vancouver If they do 
not huld agam*i the assault, the warfare -will be 
carried to other fields. No gosxl purpose will he 
served hy indifference on the part of American pub- 
lishers to this sinister portent. It must br met and 
vanquished through the marshaling of that public 
opinion which, in democracies, holds the reins of 
power, and before which organized fanaiicism can- 
not stand. 



«\I fE believe that you will agree with us that 
** the buying habits of the public may be 
toTined. demand may lie created and goodwill estab- 
li shell on any day of the week." w rites W illiam Simp- 
son, business manager of ihe Philadelphia Evening 
Bulletin. We do, emphatically 1 0\ TjOOglC 
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IN THE EDITORIAL ROOM 

Edward S. Beck, managing editor of 
the Chicago Tribune, is rapidly recov- 
ering from the effects of a recent opera- 
tion. 

Ex -Senator Joseph L. Bristow. editor 
and publisher of ihe Salina (Km.) 
Journal. plans to lake up Chautauqua 
work in Kansas. Nebraska. Iowa, Colo- 
rado and North and South Dakota. 

Hen ("Ezra") Kendall formerly with 
the Chicago Tribune and the Chicago 
Herald & Examiner, is now munected 
with the Federal Department of Justice 
in Chicago. 

Clement C Shorter, editor of the 
London Sphere and best known under 
the pseudonym of "C. K. S., M was a 
visiior in Chicago this week. 

Lieut. V Howard Carroll, Sunday 
editor <-f the Pittsburgh Dispatch, re- 
turned home June 
^ j| 14 after a year's 

S^k I service overseas. 

He went overseas 
II as a private and 
■m J**jfl i\ won his commis- 

H -ion at the battle 
V ■ 1 1 Chateau- Thier- 
H9H ry. Lieut. Carroll 
will shortly re- 
sume his duties 
\ f^^^Bjti \ m •h' editorial 
MBOW Hj department of the 
Dispatch. He is 
I.iei t. X II. < sfcktiu. a nephew of Col. 

Charles Alexan- 
der Rook, president-editor of the Dis- 
patch. 

Capt. Edwin F. Weigle. formerly Chi- 
cago Tribune staff photographer, re- 
turned this week from France with 
thirty other V. S. signal corps photog- 
raphers, bringing hack the entire moiion 
picture history of the great war. 

Richard Harrington, of ihe Indianap- 
olis Daily Times, was married on June 
13 to Mis, Phyllis Wetzell. 

Waller S. Greenough has resigned 
from the Indianapolis News staff to en. 
stage in the insurance business. 

C. C. Latus, of the Pittsburgh Dis- 
patch, has been elected secretary of the 
Pittsburgh Piano Merchants' Associa- 
tion. 

T. H. Barrett, assistant night editor of 
the Dallas (Tex.) Morning News, and 
M iss Sadie Helm, of Terrell, were mar- 
ried yesterday. 

Oswald F. Schueite will be married 
soon to Miss. Mary P. Grogan in Wash- 
ington. Miss C.rogan's home. Mr. 
Schuctte was formerly a reporter on 
the Milwaukee Sentinel and city editor 
of the old Evening Wisconsin. Before 
going lo Europe as a war correspond- 
ent he km on the staffs of ihe Chicago 
Inter-Ocean and Chicago Daily News. 

Daniel F. O'Connoll. a Massachusetts 
newspaper man and now a Federal in- 
spector of explosives, and Miss Rosalie 
Virginia Herman of Washington, D. C, 
have lsren married at Fort Meyer. Va. 

W. T. Styles, until rerently on the 
Renfrew Mercury, has joined the local 
staff of the Ottawa (Ont.) Journal. 

William II Rocap. sports editor of 
the Philadelphia Public Ledger, has de- 
clined to accept the appointment of ref- 
eree for the Witlard-Dempscy cham- 
pionship match because of duties to his 
newspaper. 

Albert Stanss. editor of the Monroe 
(Wis.) Hcrold. has learned that his 
brother. F.mil von Stauss, is a member 
of the German peace delegation at 
Paris. 



IN THE BUSINESS OFFICE 

A H. French has taken charge of 
promotion work for the Boston Adver- 
tiser. He is from the Record. 

T K. Smith has been appointed busi- 
ness manager of the Current History 
Magazine and the Mid-Week Pictorial 
of the New York Timet. , 

Miss Ethel L Malletu, fur several 
years in the business manager'! office of 
the Bridgeport (Conn.) Post Publish- 
ing Company, has been made secretary' 
to the Service Recognition Week Com- 
mittee. 

Thomas Dolan. E. Clarke King and 
Miss Marion Smith have joined the clas- 
sified advertising department of the 
Albany (N. Y.) Times. L'nion. 

William T. O'Heiney. former adver- 
tising manager of 'the Albany (N. Y.) 
Knickerbocker Press and later wilh the 
Doll & Smith Agency, New York, is 
now in the advertising department uf 
the Schenectady L'nion-Star 

W. Lester Watson, for forty-two 
years publisher of the Kennrhunk (Me.> 
Eastern Star, reached his 50th milestone 
as a primer on May 21 He entered 
the office of the Maine Demos-rat at 
Biddeford in lHbO, and has worked at 
the trade ever since. 

L. A. Rishop, display advertising man 
for Drs Moines Register and Tribune, 
ha- resigned to become manager of the 
Brinsmaid Store, lies Moines. 

Frank Stewart, for many years fore- 
man of the composing room of the Troy 
(N. Y. ) Record, has made ihe unusual 
change nf going over lo the advertising 
department. 



HONOR MAN WHO -PEPPED" 
LOI1ISVILLE Af) CIRCLES 



WITH THE AD FOLKS 
Miss Jane J. Martin, president of the 
New York League of Advertising 
Women, had the pleasure of entertain- 
ing at ihe Women's City Club this week 
Miss Margaret Connors, advertising 
manager of McDougall * South wick. 
Seattle, Wash., and the Misses Cueny of 
St. Louis. Miss Elizabeth Cueny was 
the former president of the Women's 
Advertising Club of St. Louis. Miss 
Connors was formerly "Hetty the Shop- 
per" of the San Francisco Examiner. 

T. J. L. Crane of the Wales Advertis- 
ing Company. New York, will sail (ur 
England on July 1 in the interest of 
clients of his agency. Mr. Crane is an 
Englishman, bul has spent many years 
in the L'nited States, and is in charge of 
a numlier of national campaigns handled 
by the Wales Company. During the war 
he served in the Royal Hying Corps of 
Canada. 

H. V. L Parkhurst. for several years 
in charge of the art department of 
Frank Seaman. Inc., New York, is now 
in full charge of production at that 
agency. Mr. Parkhurst has been twenty- 
five years in the advertising business. 

Miss Hazel M. Bemish, formerly of 
the advertising department of the Yaw- 
man & Erhr Manufacturing Co.. Roch- 
ester. N. Y.. and Sergi Elson I. 
Wright have been married. 

F.. D. Hallock has bern appointed ad- 
vertising manager of the Elder Manu- 
facturing Company, Si. I-ouis. 

C P. Davis has been appointed lo the 
sales staff of Williams & Cunningham, 
Chicago. 

Clarence V. McGuire has resigned as 
vice-president of the Van Patten. Inc.. 

^ c,r ' t - to hecome sales and advci- 
tisitik! manager of the Carlisle Cord Tire 
Company. Andover. Mass. 

Arthur Cole was given a good luck 
dinner ihe other evening by his asso- 
ciates of the Poor Richard Club. Phila- 
delphia, on leaving thai city to become 
publication manager of the Nation, New 
York. 



Bnrr N. Garstin 

Recognition of his talents for leadership 
has just hi-en accorded Hen N. Garstin. 
aili erasing manager of ihe Louisville 
Courier journal and laiuisvillc Times, in 
his election as president of the Adver- 
lising Club of Louisville He was elected 
to serve one year. Mr. Garstin came to 
Louisville from Baltimore less than a 
year ago and lost no time "pepping up" 
the advertising fraternity in the Ken- 
tucky metropolis. 

Memlwrs of the club liked his style 
and quickly decided to reward it. C. 
D. Hauger was elected rirst vice-presi- 
dent of the clul>. while F". C. Adams. 
Robert Montgomery and Frank Brown- 
steiu were elected directors. Mr. Mont- 
gomery returned to l^ouisville only a few 
weeks ago from France, where he served 
as a first lieutenant. 



John .1. Floheriy. late of the Tracy- 
Parry Company, Philadelphia, is now 
director of sales promotion for J. A. 
Migcl. Inc.. New York. 

Chester A. Porter, until rerently with 
Wood. Putnam & Wood. Boston, has 
been elected vice-president anil a direct- 
or of the Sacks Companv. Inc.. New- 
York. 



Mortimer LocMr, rait 1 secretary of 
the Dodd-Du Bosque* t^mfany, has he- 
come associated wilh plan and 
service department of the Harry Porter 
Company, New York. 

R. G. Angus, formerly wilh Marx & 
Angus. New York, is now connected 
wilh the J. J, Gibbons Advertising 
Agency. Toronto. 

J. F. Stevens has become copy 
director of the Fred M. Randall Com- 
pany. Detroit, 

Matt Kline has been appointed ad- 
vertising manager for the Chicago 
Runner Clothing Company, Racine, Wis. 
He has been assistant advertising man- 
ager of the Racine Rubber Company. 
Mitchell Motors Company (for two 
years), and the I. J. Case Plow Com- 
pany, all of Racine, Wis. 

Kenneth Cloud has resumed charge 
of advertising sales promotion for the 
Advance Automobile Accessories Cor- 
poration and allied companies, Chicago, 
l-ately he has heen with the Tou/alin 
Agency. 

L. J. CunnifT has l>een elected vice- 
president and general manager nf the 
Canadian H. K. McCann Company, 
Toronto. 

G. C. Dorsey has joined the advertis- 
ing staff of Marshall. Field & Co.. Chi- 
cago. 

Harry Caution is hark with the Baker 
Agency. Toronto. 

C. F_ Cromer, until recently with the 
Haker-Vawlcr Company. Benton Har- 
bor. Mich., has lieen placed in charge 
of advertising for the Victor Chemical 
Company, ducai;.. 

Frank E. Duggan. of the Gundlach 
Advertising Agency, Chicago, and Miss 
Jessie Marguerite Kaiser, of Oak Park. 
III. were married yesterday. 

Irving Cohan has liecomr manager of 
the production and service departments 
of the George Blumenstock Agency, 
Chicago. 

Fldredge Lord has been appointed a 
space buyer for the Arnold Joerns Com- 
pany, Chicago. 

R. D. Brigham has been appointed in 
charge of advertising for the Anglo- 
California Trust Company, San Fran- 
ciscn. He has been advertising man- 
age! uf the Sperry Flour Company. 

Harry B. Cohen is a new member of 
the Dooley-Rrennan Agency's copy staff, 
Chicago. 



The Charlotte Observer 
has renewed its contract for 
the Haskin 5ervice for one year 
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AD BUREAU DUES TO 
BE EQUALIZED 



and that it will result in a large increase 
in membership and a coincident increase 
in revenue that will permit extension* 
to lie made ihis fall. 




After several months' study <>< various 
plan? for the enlargement of the Bureau 
of Advertising uf the American News- 
paper Publishers' Association, and the 
raising of the necessary funds for opeii- 
iny the needed branch offices in Chicago 
and on the Pacific Coast, the Committee 
in Charge of the Uurcau. at a meeting 
on Tuesday. June 10. adopted a new 
scale of due* which, it is believed, will 
greatly increase the present membership. 

Hitherto the fees of newspapers sup- 
porting the Bureau were based on the 
size of their cities, according to an arbi- 
trary table of populations and rates. 
There had always been complaints that 
this plan was not entirely equitable, and 
many publishers have urged a revision 
of rates that would take into considera- 
tion the advertising revenues of the vari- 
nu> publications. 

Delegations from the Newspaper Rep- 
resentatives Association of Chicago, and 
the Pacific Oast Publishers appeared 
before rite Committee at the recent 
A. X. P. A. Convention and were in- 
sistent in their demands that the facili- 
ties of the Bureau be enlarged lo meet 
the unusual present conditions. 

When the new Committee organized 
with William K. Rogers as Chairman, the 
matter was taken up for consideration 
and after much discussion the Finance 
Committee was instructed to prepare a 
report. 

Statisticians were put to work, and 
after several months of study a plan was 
prepared which was adopted by the Com- 
mittee in the form of the following reso- 

Julion : 

The New Basis 

'•RDSOLVKn. Tint we aiM afire NoT,-mlicr 80. 
turn, it><- buhl* ^r *iit>4>r<v*lBff .loc* for the- menr 
Int. t.t U... B.irr.j .rf AdTi-nhlnic •l.ill I* tlu 
minimum dally Uue i«iv f-.i foreign 
I'lYPfttvlns. 

••TM« lie* rue sinillo. 111 i^™*t iu#int»ri of 
1I11 ISiinaii. Uilnnlui .Viis.~i.it :». 101*. but 
ill n>-w til. ml«n norrpdvl nfii*r III* a.l«t»ltaii 
l>t thin ri^ilorlnil so- lii [no "n IN'- II** ^sl«. 

•Tiki mrttinl o( mleiiUllim »l"«» »- 0" 
nui&lti foe raeb eeut p** tliii- «*f !»•• patils«hiHl 
BUtottuitt foreign or natlniiiO .lalli »(1ycmI«Iiis 
raU. |im«Ulnl that M di>«. «lmll lest linn 
$3 |i»t moots. 

• Ttif iluaa «t Caoadlau t twr» ■**!! be eat- 

rulal«<l ull tha Nots «f «n» dollar r*r month 
fnr eafli sant par tin- of tin- imlill»t)«l mlBtanm 
f irvlrn or aattinnl ilnlll artvi-rtl«lUK rile, pro- 
t1iIi-.1 Ilia! no does shall lis Inn (San |7 per 
Civsffl. 

"MpDihi rn irLd abb lu slirolate llielr nr#a*et 
'i.mrii-rs at our* shall adopted at the new 
rati-".'' 

Announcement of the change was 
made on the Bureau's bulletin of this 
week, and simultaneously Was sent to 
all members in a letter over the signa- 
tures of all members of the Committee 
:ti Charge. 

Anothvf letter has been sent to all 
publishers not member* of the Bureau, 
notifying them of the change and invit- 
ing them 10 become members of the 
Jlilrrau under the new plan. 

The Six Point l eague of New York 
and the Newspaper Representatives As- 
sociation of Chicago are lacking up the 
drive fot new members. 

The eijtiity of the new basis i» ap- 
parent. The fees of some member- will 
i,e reduced and in olher cases there will 
lie -light increases of rate, lint in tlu 
rase will the increase b* burdensome, 
and in all cases where there is an in- 
crease it mill fall on the papers that arc 
enjoying iheir share of the present un- 
usual prosperity. 

The committee believes that the new 
stale ssiTl lie enthusiastically received. 



CIRCULATION NOTES 



C. A Shanglinessy, formerly circula- 
lioit manager of the Winnipeg Daily 
Tribune, has joined the Vancouver 
(B. C.) Daily World in a similar posi- 
tion. He was with the Tribune for 
eighteen years. 

Thomas C. Ridge, for the past four- 
teen months on the advertising staff 
of the Quincy (III.) Journal, has joined 
the circulation force of the Curtis Pub- 
lishing Company, Philadelphia 

The first "airplane edition" ill Chicago 
newspaper history was printed by the 
Chicago American, June 3, and delivered 
by sky pilots at Kankakee and Cham- 
paign. Ttig crowds greeted the arrival of 
the airplane. Similar deliveries are 
planned for other nearby cities. Sev- 
eral years ago, an attempt was made 
by the American's circulation manager, 
J. X. Esenlord. to deliver newspapers 
by airplane to Elgin, III., but the ma- 
chine selected for the purpose was not 
heavy enough to make headway in a 
strong wind that prevailed that day. 

John A J. Fenton (Jack), circula- 
tion globe trotter, representing the 
New York Ameriran in France and 
Europe, was recently given a welcome 



The Ocs Moines Tribune is publish- 
ing a series of group pictures of all 
high school graduates in the various 
institutions of the city. A print of each 
group is made in a rotogravure tint on 
a heavy enamel paper and sent to the 
home address of each student. 

The Bridgeport (Conn.) Sunday Post 
appeared June 8 with a fnur-pagc roto- 
gravure section. It is the first Con- 
necticut paper to add this feature. The 
regular comic supplement is continued. 
The policy of the Post Publishing Com- 
pany now is to stress features in the 
weekly. 

The first aerial delivery of newspapers 
in Maine was inaugurated June 13, 
when the regular Old Orchard consign- 
ment of Fori land Kxprcss-Advcrtisers 
was delivered by air route. 

Tile Philadelphia Record reports 
gratifying success in adding Sunday 
circulation through a 16-page motion 
picture magazine supplement done ill 
rotogravure. Harry Goldberg is edi- 
tor of the supplement. 

Thirty-six Tulsa (Okla.) newsies 
have signed up for the Newslsoys' 
Camp, under the auspices of the Y. M. 
C A. Tulsa newspaper men and women 
have liecn busy securing the funds for 
the camp. 

Miss Kdytlte M. Wildman. secretary 
to J. A. McNeil, circulation manager of 
the Bridgeport (Conn.) Evening Her- 
ald, and Edward Langner. formerly 
in the business office of the Telegram, 
were wed June 11. 

Ncwsies of Schenectady. N. Y.. were 
in their glory June 14 when their own 
band, numbering 50 pieces, played for 
the first time in the parade of the Volun- 
teer Fire IVpartmtnt. Firemen gave 
the newsboys an old-fashioned feed 
afterward*. 

The Syracuse < X Y.I Journal and 
the Herald are holding rival lircula- 
hon promotion cunte-ts. The Journal 
is offering 14 automobiles and Liberty 
Bond*, vahied at $ 24,fjfjO ; while the 
Herald's prizes are 14 automobiles and 
a house ami lot, valued at $3fV,0OI). 

The St. Paul Daily News had a 
week's laughter story contest with a 
daily prwe Is incentive and rewatd. 



AD VERTISEMEN T N o. 1 



EDITOR & PUBLISHER 

The Oldest PublUher,' and 



44 Grows Younger as It Grows 
Older" 



Constantly rendering a more helpful construc- 
tive SERVICE as "The Ne 



The following name*, and thoae previously published and 

hundred* of other National Advertisers and 

Advertising Agents 

who buy advertising apace in the newspapers, pay for and 
read EDITOR & PUBLISHER for its service value to them: 



William H. Rankin, 



Suck Adv. Co, 



Adv. Agen«ry, 



D'Arey Adv. Co, 
Si. Louis, r 




E. P. 



New York. 
Adv. 4 Marketing 



Billings Adv. Co, 
Billings. Montana. 

W. P. Elwell. 

Crest Fslls, Montana. 

Ruilnlpb Guenlher. Ine, 
New York City, N. Y. 

Davia & Armstrong, Inc., 
Minneapolis, Minn. 

The Brown Adv. Co, 
Newbarg, New York. 

MrKinoey Co, 
Chicago, Illinois. 

Sidener-Van Riper, 
Indianapolis, Indiana. 

Paul R. Kuhn, 
Chicago, Illinois. 

Turner Adv. Co, 
Chicago. Illinois. 

O. Cnenllser Service, 




New York City. N. V. 

i Adv. Agency, 
Montreal. Canada. 

Maclay ft MsuTaUy, 
New York City, N. Y. 

Wjlie B. Jons* Adv. 
BulTulo, New York. 

E. T. CDndlarh, 
Chicago, Illinois. 

l.anipnrvMsrDnnald, 

South Bend, Ind. 

W. H. Courtney Adv. Co, 
Baltimore, Mil. 

Thot. H. Murk, 
Louisville, Kentucky. 

Ferrv-Hanley Adv. Co, 
New Orleans, Louisiana. 



\ neiir y. 

New Orleans, " 



EDITOR A PUBLISHER prints die new* about newspapera and 
interprets newspaper conditions. EDITOR ft PUBLISHER prints the 
new* about National Advertisers and their activities, with expert diaens- 
aioaa of advertising problems. That is why space buyers and publishers 
have a dollar and cent* interest In EDITOR ft PUBLISHER. That is 
why they read it refnlarly. 

If there is anything space buyers ought 
to know NOW about YOUR NEWS- 
PAPER, advertise to them through 
EDITOR & PUBLISHER advertising 
columns. 
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ANNOUNCE THE NEW YORK 
ILLUSTRATED NEWS 



i Continue J irom ftt^e 5) 
it; Jay, "The Whimsical Three," starts 
in the tint issne of llto new publication. 
Entering New Field 
The idea behind ihe new venture of 
i he Chicago Tribune items to be iden- 
tical with thai which has made the Lon- 
don Daily Graphic ami the London 
Daily Mirror successful in the newspaper 
i tVI without actually competing with 
trtb.tr newspapers. Like the London pub- 
l:catioiis ii resembles, ii will not print 
news events in detail. It will not at- 
tempt to (five its readers complete news 
reports, but only that which is of re- 
markable interest and which lends itself 
readily to illustration. 

The new newspaper is designed along 
sprightly lines that appeal to the tired 
business man and the tired housewife. 
It will contain "snappy stuff" that .an I* 
seen and read quickly. If anyone want! 
a complete compendium of world events, 
be or ihe can read other newspapers. 
To 1* ' 



cstcd, one can read the Illustrated Daily 

Vm. 

A "dummy" of the first issue contains 
i!lu»tr»tions of "What Bomb Wreckers 
Oid in Three Cities," pictures of Jess 
Willard, of a coachload of members of 
the I'ickwick Club starling on their an- 
nual drive through London streets, of 
Parisian belles, indicating that stripes 
and fringes will predominate in the sum- 
mer frocks of the fashionably attired, of 
f'-ritish troops suppressing riots in 
Delhi, India, and many other pictures 
that are easy to look at and are not cal- 
culated to result in mental prostration. 

Readers of the "dummy" of the lllus- 
•raied Daily News also learn that the 
Prince of Wales is a regular chap now, 
who has a ready smile, can dance and 
■ hat, and loves escapades; that New 
Vork has fewer mosquitoes iban any 
other city in the world; that American 
rich men have lost the art of keeping 
their wives' love and that French men 
are the most constant ; that the Abysin- 
nian wife is always considered to be the 
head of the house, and that there are 
nearly two thousand Jewish widows in 
Jerusalem. 

Affairs of the Heart 

Illustrated Daily News also will print 
real love stories and pay for them. If you 
have had a real affair of ihe heart and 
can tell it convincingly "no attention 
will be paid to literary style'*— it will 
put you ahead $5 at the expense of the 
publishers. I'or instance, in ihe 
"dummy" you read that Keith and a 
certain young woman were enamored of 
each other but Keith called on another 
Btrl and was planning to take her uut 
buggy riding. He left the horse loosely 
tied and the animal wandered over to the 
other girl's house, taking the buggy with 
him, and Keith had lo go after it and 
then there was a big laugh and a recon- 
ciliation and Keith and hi* ' steady girl" 
lives happily ever afterward. 

Then there is a department of the new 
paper which is devoted to the "Bright 
Sayings of Children " If your offspring 
•ays anything worth while— not what 
>ou ihink is worth while but that really 
i<— Ihe Illustrated Daily News will nay a 
dollar for it. 

You can also read in the "dummy" of 
the Illustrated Daily News thai C. E. i* 
in an awful condition. After he has 
smoked about a fourth of a cigarette, 
hts vision becomes impaired ami he gets 
weak in the kuees- He blushes when 
food on a fork fails to hit his mouth and 
he asks Dr. Evans, the medical authority 
of the News, whether there is anything 
the matter with him physically, or 
whether his trembles are due to a lack of 



>e!f -cc-nndcnce. The doctor's reply it 
that C. E.'s irouhle is mental rather than 
physical, and ihe doctor is right. 

Blither Interest 

Did you know thai thirty-live billion 
pennies have bem coined by Ihe I'nitcd 
-States mints and that no one knows what 
has become oi them, ihat a f'hiladel- 
phian has invented a viircless telephone 
that can be attached to an umbrella, or 
that New York City has Iwo million 
dogs' The Illustrated Daily News will 
keep you informed on a wide variety of 
human interest and curious topics. 

Arthur La Telle Clarke, the editor of 
the new paper, is a regular fellow. He 
is 50 years old but looks a gnnd deal 
younger. He worked as a reporter in 
Springfield. Ohio. Omaha, mid for the 
Chicago City Press Association, Then 
he was Washington correspondent for 
the San Francisco Chronicle. Chicago 
correspondent for the New York Jour- 
nal and the San Francisco Examiner. 
London corresiiondcnt for the Chicago 
Tribune, city editor of the Chicago Trib- 
une, city editor of the Chicagu Ameri- 
can, mana^il'i; editor of the Los Angeles 
Rxaminer. editor-in-chief of the Boston 
American, city editor of the Chicago 
Herald timil it was merged with ihe Chi- 
cago Examiner, and then and until lately 
city editor of the New York World. 

The officers n< the company are : J M. 
Patterson, president; K. K. MiCormick. 
1st vice-president; William H. Field, 2d 
vice-president ; R. R. McCurinick, treas- 
urer; George L'tassy. secretary; S I- 
Thomason, assistant secretary, and Ar- 
thur S. Clarke, editor. 

The size of paper it tn Re 16'i x II'.. 
inches outside measurement, the type 
form to be 14! i by 10" a inches. The 
make-up is four eulumns and the sire 
will be 16 pages, unless enlarged by ad- 
vertising, The advertising rate is S200 
a column. 

The London Daily Mirror, a famous 
prototype of the Illustrated Daily News, 
achieved success that was based on the 
idea that the public liked to look at pic- 
tures of news events. Within less than 
a year after this idea was born, the cir- 
culation of the Mirror jumped from 71.- 
t*0 to 290.658. That was in 1«M, Toda) 
the circulation of the Mirror is well 
over a million. Its most famous cdiior. 
ihe late Alexander Kencaly, like the 
present editor, Edward Flynn, began 
newspaper work in America. 

The l.ondon Sunday Pictorial, pub- 
lished in the offices of the London Daily 
Mirror, has the largest circulation of any 
illustrated Sunday newspaper in the 
world. It never printed less than a 
million copies and now prims, on an 
average. Z.300.000 copies. It was started 
early in WIS. 



Dr. Ellis' Detention in Egypt 

The Senate adopted June 17 Senatur 
Itorah's resolution calling upon the 
State Department fur information as to 
'.he reasons for the alleged detention 
at Cairo, Egypt, of the New York Her- 
ald's special correspondent. Dr William 
T. Ellis 



Managing Editor Gels Stale Job 

James K. Doyle, managing editor of 
the Syracuse Herald, has been app..inicd 
deputy superintendent of public works 
for the state nf New York, a 
carrying .n salary oi S5.5O0 a year. 



Telephone Strike on Coast 

Telephone operalors throughout Cali- 
fornia went on sinke lunr 17. Repre- 
sentatives of the operators staled that 
some of their number were staying at 
their pints to answer hospital, newspa- 
per and other emergency calls. 



Americanism 
is Enthroned 
in Iowa 



Alien sentiment disappear* in Iowa like mist before 
the »uii. The state in vibrant with Americanism, sturdy, 
unyielding allegiance to the ideals that have made it 
great. 

It is a rich state — rich in other things than fruitful 
fields, prosperous cities and productive industries. It 
is rich in homes. 

Home folks, happily anchored to worthy ideals ami 
aspirations, constitute a sort of super-wealth for any 
state. 

They are the mainstays of industry. They buy those 
products which are "sterling" in character and worth. 



To sell your goods in Iowa you must link dealer-dis- 
tribution with localised advertising. You must tell 
about your product in Iowa newspapers. You must 
have it on sale in Iowa i 



always 



Then, if you an 

good, Iowa is "for you! 



Here is a list of newspapers whose circulations cover 
this great and rich commonwealth which stretches 300 
miles from East to West — from the Mississippi to the 
Missouri. . 



^ Rsi« fer^ 



Rocne News-Republican <E> 

Burlington Hawkeye 'Ml 

Burlington Hawkeye <S) 

Clinton Herald I E l 

Council Bluffs Nonpareil tEAS) 

Davenport Time* IE) 

be* Moine* Capital <E> 

Des Muine* Sunday Capital I S I 

De* Moines Register nad Tribune (M & E) 

i Sunday Register (S) 

Telegr.ph-Her.ld ...<M & E) 

Telegraph-Herald (Si 

Fort Dodge Messeoaer and Chronicle (E) 

..(El 

CUy GlolHsCw.lle.Tune. <E) 

...(El 

...iE> 

City Tribute (El 

Courier (E) 

Statements, April 1st, 1919. 
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TIPS TO AD MANAGER 



D"A*cy Advertising Company, Inter- 
national Life Bldg.. St. Louis. Reported 

will make up list of newspapers within Washington st.. Boston. Placing adver 

next sixty days for General Tire a ti ■ fl>r Kidi> Manufacturing Co. 



manufacturer of hardware. Copy will 
go out in September. 

Canadian Pult & Paper Company, 
Montreal. Running a widespread ad- 
vertising campaign on "Made in Can- 
ada" paper. 
F. P. Shumway Company, 453 



PAYNE HOME FROM FRANCE 
WITH WAR HONORS 



AVERS FOR A. A. C. W. OFFICE 



next sixty day: 
Ruxier Company. 

l'EPCSAL ADVERTISING AliRSICY, 6 East 

39th St., New York 
orders in newspapers, 
ure sections, for Robert Ingersoll « 

Bros. 

Gardinrr & Wells. 130 Madison ave.. 
New York. Reported to be placing 
orders generally for White Rock Min- 
eral Spring Comi»any. 

Hall & Emory Agency, Gasco Bldg., 
FortUnd, O. Placing 1050-1. 6-t. orders 
with some large city newspapers for 
I'nited States Spruce Producing Cor- 
poration. 

Hanser Agency, 601 Broad St.. New- 
ark. Reported will make up lists 
monthly, using newspaper* for 1. Press 

& Sons. 

Miller Agency-, 527 The Nashy, To- 
ledo, Reported will make up list of 
newspapers within next sixty days for 
A. J. Hull Medicine Company. 

Newell-Emmett. 120 W. 32d St., New 
York. Placing orders with farm papers 
for Liggett & Myers Tobacco Com- 
pany. 

PoTTS-TvRNBt'LL ADVERTISING CoM- 
•MfY, Graphic Arts Bldg. Kansas City. 
Reported 



for Kapo Manufacturing Co- 
Boston; Springfield Products Co, 
Springfield, Mass.; Morgan Manufac- 
Again placing rurhig Company, Keene, N. H. 
ostly rotograv- , Griig * Ward. 104 S. Michigan ave., 
Chicago. Now placing newspaper orders 
for "Virginia Sweet Pancake Flour," 
made by Fishhack Company. Indian- 



Tractor School 

Re.VRDON AtlVERTISlSG COMPANY, 

Quincy Bldg-, Denver. Reported will 
make up lists monthly, using newspapers 
for Modern Vacuum Cup Company. 



Williams & CVNKYMMAM, 59 E. 
Madison St., Chicago. Has obtained ad- 
vertising account of Baker-Vawter 
Company. Benton Harbor. Mich. 

Paul Nkmeyer & Co., «23 Prospect 
ave.. Cleveland. Ohio. Preparing to 
send out orders for John Silliman, Iron- 
Ion, Ohio, to advertise charcoal. 

Street & Finney. 171 Madison ave.. 
New York. Have secured advertising 
account of the C. H. Reed department 
of the Hunter Manufacturing & Com- 
odttaM Company. New York, makers 
of flag bunting, elc. 

PRINTER S INK CHANGES STAFF 

Marcus, Trraurer. and Murphy, Dirkin. 
son and Kendall Get New Place. 

David Marcus has been elected treas- 
urer of Printer's Ink. New Y'ork. suc- 

John 
have 

Seen appointed associate editors, and 
Frederick C. Kendall managing editor. 

Mr. Marcus has l>een for 18 years with 
the publication. Mr, Murphy has been 
on the editorial staff for several years 



After active service with the 2ftth 
Division, George H. Payne has returned 
from France and resumed his business 
duties as vice-president of the G. Logan 
Payne Company. As 
|( >ld in Editor & 

i'lBUSIIKR laSt 

week, Mr. Payne 
goeJ lo Detroit as 
representative of the 
Chicago Herald and 
i'lxaminer, and as 
m a u a g e r of the 
:*ayue Company 
Old the list of news- 
wpcrs represented 
by G. Logan I'ayne. 
his father, 
ntering the Army. Mr. Payne 
was manager of the G. L>gan Payne 
Company's New York office, and as a 
soldier was in the front lines at Thiau 
Court and Men, His division had the 
fourth largest casualty list in the A. E. F. 
Mr. Payne was a victim of phosgene gas, 
which sent him to the hospitat for a 
while. His assistant in Detroit will he 
Frank Payne, an aviator, whn waf as- 
>i»t:mi to ihc chief instructor in flying 
at San Antonio. 




D.S. 1 

Portland. Ore., June 16.— At the clos- 
ing session of the Pacific Coast Adver- 
tising Men's Association's meeting, 
Stockton. Cal.. was selected a* the con- 
vention city for next year, and Dave S 
Matthews, of Stockion, was elected 
president. 

Other officers are : District vice-presi- 
dents W. A. McAdam, Victoria. B. C; 
Tom Keane. Spokane; P. Riley. Seatile; 
W. P. Sirandlwrg. PortUnd; George A. 
Hughes, Oakland, and Harry Carroll. 
Los Angeles. 

Rollin C. Aycrs. of San Francisco, 
was unanimously recommended a? 
Pacific Coast choice for vice-president 
of the Associated Ad Clubs of the 
World. 



cd will make up list during July, c^ing R. W. Lawrence, resigned, 
farm lepers for Rahe Auto & A u en Murphy and Roy Dickinson 



Brewing Company have distribution. 

Vanucrhoof & Co., 140 S. Dearborn 
St.. Chicago. Preparing a list of Illinois 
newspaper! to advertise products of 
Iceless Icebox Company, Chicago. 

Fvwcett Agency, Bennett Bldg., Col- Mmcit'Ml plans. 
..rado Springs. Colo. I'sitig space in 
newspapers of 30 cities to advertise Col- 
orado Springs Chamber of Commerce. 

Chambers Agency, Madison Blanche 
Bldg, New Orleans. Is putting on a managing < 
newspaper campaign for the American M „ rilin j 
Coffee Company of New Orleans for 
-Tulane Coffee." 



to Dayton News 

Dayton. Ohio. June 18 — Howard L 
ba, who has for sometime held the 
editor'-, desk on the Dayton 
ourual. has resigned to ac- 
cept the |>ositioii of Sunday editor of 
Cox's Dayton Daily 



with the News, having at one 
time been employed upon it for several 
years as police reporter. 



Gov. James M. * 

Critchfiili. & Co.. Ilronks Bldg. Chi- Nfw , „ j, Mr Burba's second en- 
cago. Have lxen appointed advertising 
agents for Rhodes & Co. sponge deal- 
ers. Chicago. 

Campbell-Ewald Company, Mar- 
quette Bldg . Detroit. Has been ap- 
pointed advenising agent for Seamless 
Steel Tubes Company, and Gray Motor 
Company, 'roth of Detroit. 

Erwin k Wasey Companv, 58 E. 
Washington st.. Chicago. Has been ap- 
pointed to handle advertising account 
of "Amerikom"' produrts. made by 
• Krause Milling Company, Milwaukee. 
McJixmx Agency, 5 S Wabash 
ave.. Chicago. Will handle future ad- 
wnlsing of Seing Company, Chicago, 



U. S. P. O. Report 

For the Period ending April 1. 1919, 
Average Doily and Sunday Circulation 

76,652 

New Orleans Item 



Enjoya the Ut 
SwntUr net |« 

XT" 



recti Afternoon 
. id cirrulstinti ot 
ticw^..i|mt published in Ibe 



and 
»ny 
•ntire 



Advertiaing for Special Iaraea of Daily Papera and Maga- 
zinca handled. 

Souvenir Program* of big eventa and publicity of uty nature 
conduct ed. 

If you have a legitimate reason for producing aomething 
apecial I have the men and means to do it 

J. L. LeBERTHON 

2 RECTOR STREET NEW YORK CITY 







Frank Seaman. 470 Fourth ave . 1(31f . „, d j., fijcgj,,^ ( i nC e March. A 
New York. Plaring orders with news- shnrt ,;„,,. a|?11 Mr. Kendall joined 
papers where S. Licberman's Sons Printer's Ink from the Sherwin-Williams 



Company. Cleveland. 

No successor has been appointed for 
J. M. Hopkins, who resigned as general 
manager last week. Mr. Hopkins is 
planning a vacation, and will then an- 



Photogravure Advertising 
25c line 



8 page suppleme 
Every Sunday 



^Register 

?0j000 jYci Paid Circulation 

J. A Klrin, New York — John GUti, Chicago 



The 

Pittsburgh 
Post 

has the 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 



urgh Jfr 



Croix de Gnerre to Lieut. H. U. Brown 

Indianapolis. June 17— Mrs. Hillnn 
V. Brown, wife of the general manager 
of the Indianapolis News, ha* received 
word from the War Department that a 
Croix re Guerre ha» been posthumously 
awarded hy the French Government to 
her son. Lieut. Hilton U. Brown. Jr., 
who was killed in action near N'ouart. 
on the Arsonne front. November 3. 1918. 
Hilton U. Brown, father of Lieut. 
Brown, is now in Franca io visit his son's 
grave. 



War L'scs of Pulp ■ 

There is now in the rooms of the 
New% Print Service Bureau, 18 East 
41st St.. New York, a collection of over 
160 article> illustrating the war uses of 
pulp and paper in the I'nited States and 
abroad. The exhibit was prepared by 
the Bureau of Standards and the Bureau 
of Foreign and Domestic Commerce in 
Washington, and will Iw available in 
New Y'ork for only a few weeks. 



MnM»ni, June 15.— The Star has 
just ordered 36 "Model r," Intertypev 
of which 17 are to be equipped with side 
magaiine units. This is said to be the 
largest single order ever given for three 



O. F. Lawrence Elected President 

Hattiesbi rc. Miss.. June 15. — The 
Mississippi Press Association has elected 
the following officers: (). F. Lawrence, 
of the Grenada Sentinel, president ; Krn- 
ttl Smith. Dem«rrat-Times. Greenville, 
first vice-president; George Senter. of 
the Columbus Commercial, second vice- 
president : C. E. Cunningham, of the 
Newton Record, secretary; W. S. May. 
of the Brandon News, treasurer. Gulf- 
porl won the 1920 meeling. 



try-out market 

The Indianipoll* Radtui* can be covered 
with minimum eitpente. H I* dominated 
by one paper which can create consumer 
demand, and command dealer and Jobber 
co-opcf atlon. Try out youf product In 

Mr* I 



|n DiANApol is News 

GWt<. At, .or. A- a. c. 



D«. A Carroll, Trltaa. Bid,.. N«w York 
J. EL U.U.PUW N«L U..-U Bill... ~ 



(2fl0xl5O> 




Detroit, Michigan 
DETROIT" NEWS 



fnmlnii.d tlx 
User* rsrrlv 



ads anlsRrt to «dver. 
r equalled tUrwUtr*. 



Reason Results 

The merchantH of Wash- 
ington, D. C, oaually U6e 
more space in 

than in the other three 
papers combined 

■ 1 
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SIXTH AW1IAL CONVENTION 
OF THE AUDIT BUREAU 



U'ou tinned from Page «.) 



*■ aullir irf rondo, t »hlrh 
welfare i.C "i- hurra a, aWtl 



flit uf tha> tmrvan 
■■MtMh oaaalat 



rvvalta tlirvtf 

Mfh «f tit* •iii.mbi. an>l aadd r» 

«.[ (tip uthwr iMiUlralbM la Ibflr rliu 
f »-*J. Tti«*w hIbIwiui* iiin all! bs> uiallfd 
'r->. (Bar Cttleanu tArt of IU*> Hurvaa •* lifU 

I UrShrT aH-aitaTa tllUU-Mtf IW- *lBte>a**>al* thfj 

>t*«lfv ft nil furnish | u « liU-U. -i.. , ar*> 

i« br fisawanlral, 

tl. llsliUalu r in. mU rs Dff li.rir 

!.v»S Ilia; j- .T.-ll.i-.- (in* U t« .-. 

-. «rf rMiiprtiioni' iMMHMi In Hl'lUMi to 
lb* tars-*- witifii mm f urn Iw uf «> - 
Tl» rfasrif" f«T tfci* flint arrvlcn la Iu In- im 
— rlM Tttr • 1 .r, ii.- ii' 

U, All dm** shall iw lavnMr •inartcrlv la 
•dtaw-f . rallarr tu t«a> dura atthtu tnlrtjr 
■ i«i* arirr notice !■ ajlia-a by 1W Kurvan •ball 
tr+lrt anrmbar llablw t* aaaneualuu (ruin iiivin 
'■'•Ml' IB ttiv Bursa u. 

IT, — T£&U M ATIOH OT MEMBERSHIP. 

1. A ptiblUhiTT iiH tnl«-r ni*> rsaUcn frviu tba 
I'- ire* ii b> cIvLiir uulk-r, kit » rills.*, uf aurb 
lavntlwti, a I k>«*l ibrw iimtilb* |ir*«r to llm 
•t*a »f III* rranlar slat* a* ri l -tr-rind oi*i<rt*d 
. Ml ,>! nwtnU-rnMp: po>*tdfd Ma dura 

Ul full nt»4 a pnMI*a*r'ff Malrwnl 
.. rund-wl f..r that -tni annual ps»rt«l m 

al*> 
_ irrtl 

»*dr of ths* ftlatrmanta rrtmaed: (inivMM bww- 
H»ff, tbat If aurb a milt It a** anad* wltblo Ihnsa 
n»-n*h» after lb* end uf the jwtIcmI rwe-n-d by 
r.*ier*atl"n. th+ rrslxnatlon •ball br sn- 
'•matkallr accepted. 

X. A member, oihrr tban a publisher member, 
mar rralcn froaa tb* bureau hp fUivg tba bureau 
three sooths* antic*. In arltinir. *f 
ti-Mi, nad by pa*1a« due* ap tu 
•toarter lit wbleb the *iplrail»a, at tba tbrta 
t»«tb*' n-tU*- fall*. 

S. Amy UH-mtvar wb» *hall vlulaie auj of lb* 
hi law*, nil*** or refutations of tbv buraaa, ur 
abt> *bnU b* fftilltr of luabla*: falaa *ff 
wot*, a* t» rlreulatliia af 
M 

rt-ii»urt*l. 

or "apr-lird br Ibe boanl nf dlrwrtor* 
*■ Hip fwiant alull dat*rnil*>e frawa lb* natue* 
it»1 araTtty of th* offt<u»* <-«on*ilM»d provbt**! 

!■•■■• thai t**t daj-* awtlr* la wrrtHa* h* ttrat 
.^rt«| n\->o tb* a ff pad rP J mrml*r, and *abl 
■Hlh.tr -hall hav* an < 1( |«rtMnlty I* h* b**rd 
bhi own dVfen** 

* T.-rmtwitk.n of memWralilp. U*r any ran** 
•rt4*t*n*T*r. •hall operate aa a r»t*aae af all 
rtcht or title to. or latereat In the property and 
t«*t» of the harean. 

A n**mber wboaa aaemberthlp baa been ter- 
minated for any reason whatsoever may be re- 
laM*t**l upon saeh eondltVana aa may be flied 
by th* hoard of illret'tnr*. 

T. PUBLICITY. 

t , \'t» m*aaber *hall publish or ran** to he 
i^Mlahnt. or a«tT*rtls*. or rauae to t* adr*r- 
Iftmfc vxrerpta froaa the audit* *f tbe hnr*a«: 
<* pnldlab or eaaar to be p«blhU)*d. ar ndrertlae 
to be advertised, eirerpfa frara the 
to tbe bureau, which ** 
a'l nwatton 1n any way. dlreetiy or by 
on. tba- nam* or authority «f tb* Audit 
ll'inau of lireulnlloinx *\* rt«t n* I* [•emitted 
■hart lb* rmn ><»l r*«ulatlona of th* bnrr-tu. 

VI. BOARD OF DIRECTORS, 



tor* iball be held at the general «a**#a fefl tb* 
bureau in ibfceog* liumedlatcly follnwla* tb* 
ad>ouruweat of lite annual Uieetlnc of «» 
ha Mad. Apvtial aveetliiK* of the board) aball b* 
In lil upon tb* rail, lu wrltla<(. of tbe 
ur nay b<- a*Ml>m of tb* board of 
flffj ilay* 'naallPa shall b* siren by tba 
to all dlrenor* of th* boldinc of any aprr.al 
ioerttn« stevMi member* *>f tb* board aball con 
Mthut* a Bjnwuaa. Any director abneat fmiu 
four rw*M«Nollt* ****tliiHM •ball \- dropepd froaa 
Hie li i be rah I p lb* tssatw. 

tt. The hoar* or dlreetora whall appoint a 
niBDaclaa* 'llrertor. not a a**il*r of tb* Iwsird, 
to serve fur not more than «aw }ear n n<l tlx hi* 
aahtry. 

7. The hoard of dlreeior* •ball create swh 
eoioudtt*** aa may be necessary for rarryiUB <*n 
the work aa>! ac-utplUidn* the ob>rcta of the 
burvau, tb* member* uf awHi Cumni|t|rca to he 
apiodaledi by lb* pr**4delit. awbjkvt to the ip 
proval of lb* baaed of dlr*etors. 

¥11- OFTICZRB. 

1. The uaaeera of the burenv aball raatsfat of 
a preebaeat. Brat vice president, serosal vice 
i.r^Mont. third »l*e prraidmt. aeeretary. and 
treasurer, who ahaU he alerted by and frt-m th* 
boar.1 of dlreetora. and wb 
the |M*rbsI »f «ne jear ami 
ipa«lhBrallon of their amxweavre. 

X. No (a-raua shall an t1>lH aeeableal of lb* 
Nareau wlot Is tint a I'law A iin-niber 

tiii. duties or orncERB. 

I. The prealdeut shall pre* Id* at all nieellnc* 
of the hwreau and of tb* board of dln-rtor*. 
He ahaU rait tbe deriding totr at any raewtlug 
where there I* a tie. He aball be an ex oaBHu 
UiNtuber of all rotuiultte**. 

Z. lu lb* ittxMx of tbe iirraldWstt, tba rtra- 
prealdent* lu lb. Ir PtQinalri order aball perf-ras 
bis dullea. 

3. Th* serrelarr ahall keep a r*mrd of all 
m**tiUK* of the bnrean and of the hoard of 
dtrerlors, In tbe eveat of the nl*.*nr* of th* 
aeeretary the managinc director shall become 
artiuc aeeretary. 

1. Th* treasurer shall raperrla* Ihe acconats 
of the bur*an. recclTc all money*, pay Mils 
when properly approved] and preserve vourbrra 
for all pay iom ts. He shall rendVr a report at 
the annual lueeilnc hf the baroau and aucb other 
report* as amy hi- r*<|ulred. from ttiuu to time. 
Uj lb* Siaid of dlreetora. 

i. Tba duties mt tb* manaainc director aball 
be to dlreel lb* *en« ral «p*r*tlona of Ihe bureau, 
and to mnhe aU niTesswry t^aitraetB on hebajf of 
tb* bureau, aubjerl l-. th* aiteoral ot tb* l*wrd 
*f dlrsetor*. He »hall aahe a report annu*Hy 
to th* president nad dlreetora, or mi*r> fr**|u*nllv 
If rsayalred by tb*n, aeltlna 'oelb the ;>n«r««- 
atid reualt* of lb* o|H<rati>«« under bk* rfearv;*. 
Iiarelber with suxxeatton* tending to Improve 
Ihe work of the biirenn and shall |»*rforwi iiirb 
other dotle* a* the lioard of dlreetora maj r* 



U. Tile order of bualnrea al tb* 
ln< ■ r Ihe bureau aball be aa follows; Roll rait, 
reading of Mlnnlea. r*|M.rt of oblcerao reawrl of 
eofliaalMee*. uahuubed L«*iliiras. urw 

*trviio« of dlreelarw. 

1, All tesolulb n* moat be aahmltted in 
Uig lo ihr •walrnian heron 




I. The i and mai 

»Lnl| I** > ■ - r • I la a boatl 
hut of I went > -on* <21| 
-f~«e wllboul salar>. earh lo be *lert*d for a 
t-rio nf two year*- Any *arai«> loeurrtng shall 
I* tiled hy Ihe Unnl, at an> meeting ihT Ibe 
latard. I« hold until Ihe aeal annual meellstg. 

I TsT iHo.nl tl direrlor* •hall r*m>Ut of: 

Ueven advertiser n u« A 1 

to n.lterll.lna: aa*»t« ilia** Hi 

T bjlly liew*ps|or publisher M ia*. r< mei 

f»ra 

Two nsaoilnr pahltaher fCSaBl Vt uiember*. 
T».. farna aaaaw |.utdlal*>r n h« r*i m*mte>r«. 
-Tana hnialae** paper | hi Ml -be r (('law K> mem 

l-e*. 

X Tl *mlo-r* of each >-la«* al*«* iume.1 

shall, at or prior I* the annual meed**. a***r 
sbl iroiulaate a candblat* to auo'ee*t lb* director 
lu lb*lr rlaa* whoa* term will e*p|r*. preaenting 
•nrh iMoadnatlou at lb* annaal mi-etlng < an.1i 
•Utea rreelrlnc a iduralltr vote of all aw-mbers 
votlnc at the uiiiM'al uirrllag shall he derUred 
eWetesl. 

4. Th* lomnJ of directors shall have power to 
lias* puldlab and mfurre sucb ru1«« and regu 
■ r juox a* l bey muy deem necessary for tbe 
|m<p*r condor t of til* haalbraa of th* bureau. 
Hnrb rosea ahall h* fan fall foee* and effect antll 
r*-rladed by Ibe Uwrd or by two thirda vote of 
ti*>a»ta*ra TiHllnx al any a naval or aj*relal meet 
In* eallfil f-e th* ■•urpu**, 

i Th* annwal en**tlng of Hi* la«H of direr 



I. Tie- annual u— ting of the bBIBBB aball he 
held In Cbh-ago aa th* third Prhtay In October, 
or at aurb other time a* may bg d*l*rmla*d 
apoa by 1h* Imard of dlreetora. Notice. In 
writing, shall b* given by tb* a*er*lary to all 
m*Rih*r* r*ol lean than teat daja |>rlor lo lb* dale 
of -orb sa**lttia- 

S. Rarb I'lrl-I-T. A, I> and P member ahall 
have one Vole either In persoa or by pr»*y al 
all nveiina- af the harean. Knrh It. C and K 
■ l ata i r saall have a rrarllonat »»t*. elth*r In 
t~e*on or l»y proxy, or ooe .rnarter for enrb 
aervlee taken. 

S. At any meeting of th* bureau ftflv *** oi- 
lier* shall constitute s n;uorum for Ihe trnnsar 
tl-a of bualneaa, and a ma)or1ty vote ahall d* 
*lde all tpiesllona enl**a elberalae pmrtdeil by 
tb* by laws 

I. At Ihe annual meeting of the hureaa. the 
prealdeut. Uenaiirer and aerretary shall submit 
foruisl repels for the approvnl of the burea*. 
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THE ELLIS SERVICE 

• * * cfwarthntorVtTki. 

Offering Two Weekly FcwturCe 

I ■ A 'Different 'Sunday St-kuvt Lesson 
7- The Rxltytuux Rambler 

*j* ej* efa *Js sjs 



THE INTERNATIONAL NEWS BUREAU, Inc 

IS SCHOOL STREET. BOSTON, MASS. 

(/. /. BOSOAN, Ei«-> 



Each week our tubicribers receive between JO and SO columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
couru, ipeeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper: 
these and numberless other items day after day are sent to our subscribers. 

IX SHORT, MR. EDITOR— KSPfiClALLY MR. SUNDAY EDITOR 
—WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our I 



COX Mt'LTI-UAILER CO FAILS 
Two Newspaper I 



l IV |..iwcr >• I* «•> 
lau» Mktll ■ MM*S -.-t-lj lu lb. 
■ur,. <i> U. •ateUn «>l»r 
I... i Mi*. ••( III' lu.ail'i.l»l> «f 




MEARS HEADS CLEVELAND CLUB 

S. S. Wilxm Given Silver Pitcher - 
Snrrtin Rcilficld ■ Guest 

CleveusNIN t>.. June 15— Oiarles W. 
Mi-ars, idveOtStBf BBBSatt 'I"-' Wln- 
ton luinpnny, i« the new president of 
thr CUveland Advertising Club, having 
received a prcftrcrnial vole of members 
al |at annual IIS lll*l, June II. The 

mrrling was alleiid- 

by Hon. William 
Redlicld Secre- 
ry of Commerce 
I advised Amcr- 




I lluir 

if wealth in ihe 
* urities of Europe. 

These directors of 
dll club were elect- 
d: F. R. Fuller. 
J M. Hallcr. C. II. 
I < rtirierson, J, H. 
Harris, L. E. 
HoasjrwdL W. H. Hyde. C W. Mears, 
V. E. Perry. Allard Smiih. William 
Town ft cy, S. A Wisscnbcrgcr, and S. S. 
Wilson. Mr. Wilson, retiring president, 
was given a silver pitcher in apprecia- 
tion of his services. 

President Mears hail boih trade paper 
and newspaper experience before he be- 
came advertising manager of ihe Winiou 
Company. He began in 189J as editor 
of Amusement GvctlV, Critic, Good 
Roads Magazine, Cycling Gazette, Motor 
Vehicle KoicH, Cleveland, and in \9\)\ 
l-ecame editor of ihe Commercial Kulle- 
lin, Cleveland. A scar later he joined 
Ihe staff of the Cleveland Press a' 
spurting editor, and while thus engaged 
studied law and was admitted to the 
Ohio bar. but never practiced. In 1'W 
he became a member of the board of di- 
reclon of the Winton Company, Cleve- 
land, and also advertising manager 



.-.I1..I l.y IIh- |irt-»l.l..|it. or «IirII W ...I -.1 tir Mm 
Hi. an ii. ii r.-giir.l .4 ml »rtf ln»m 

l.r.. N..IIO- uf Iw- Mir and |..„,.,- „r .urh 
n»>lllill, mumt Ik- Mil l.r IS* •wrrlnrr >■> >H 
■wiiiln-n al hM IM a«n prl"» I" lh" i*l» 



PRESTIGE 

The staadlnc nf yonr new* paper la year 
city la measured directly by the extant of 
yonr aervlce to you? n-adera. Hi*ra la lit- 
tle dlfferenea la th* new* aouietttnen aaly 
•tlffht •tlffareneaa In editorial oplaluna. 
Tba service to ye err reader* la largely a 

aside from tbe news. 
On tbla prtnripie. the sarrlca of Tba 
ctat+d Kowapi 



tar 




The True News 
FIRST 

A Iways—Accuratel y 

International News Service 
World Bldg. New York 



CMS vGC June 16. — A voluntary peli 
lion in Inilkriiplcv has been filed in the 
1'iiiled States District Court by the Cox 
UuM-Msikf CuBtpsny, K2S West Wash- 
ington slrerl. Liabilities are listed at 
SSH.m and assets at $W,J27. The 1*1 
let roiiMsts of slock in trade. $42,827; 
machinery. $34. , «l, and cash on hand, 
$50. 

Hie principal creditor is Victor F. 
I.awson, publisher of the Chicago Daily 
News, who lists $l4K.05a Delavan Smith 
ul Lake Eon-st. president of Ihe com- 
pany, lists $37,800 as money loaned ihe 
concern. Mr. Smith is general i 
■ >f ihe Indianapolis News. 



Booater. for Si. Paul 

St P u i, Minn , Jone 1«.-St. Paul 
lmsine-s men are louring southern Mm. 
in sola, northern Iowa and western Wis- 
r. tisin this »i<k and, incidentally, turn- 
ing a new journalistic trick. Ninety 
daily papers boosting St. Paul are dis- 
tributed during ihe six dajs, a different 
raper in each of the ninety towns vis- 
ited, which means fifteen papers a day. 
Est* par** hears the title of a local 
paper in each of the towns with the 
word "Boosicr" appended. Some of the 
lourisis act as newsies. 



PUBLISHERS 

Another Helpful S & M Service 
FREE TO PUBLISHERS 

SWnd f<mr ntxt Rate Cards lo us is 

aaW 

Wi wilt deliver them to nur entire 
list oi N. Y. Advertising Agincies - 

WlUWut O.ar.r. 

!" S -Vnu n.^ mot use S & M In 

«ar»<1 Agrnrjr Deliver)! Service on 
t'Hrtkinc Copies, lo take adtanlagc ul 
this offer. 

450 IWs AA..KY. 72O5-7300MadA» 



N". I. Taylor is now in charge of ad- 
vertising for the 1- A. Young Indus- 
tries, Inc.. ShrtUy villc. Ind. 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
ture* which have created the 
greatest newspaper following 
in the world. 

"HeoTJl'j Features Always 



-Hall Million 



The Internationa] 
scnricc 
246 West Svtfa 



NEWSPAPER 

K«tureJ?wke 



GET THE FEA TURKS THAT HAVE 
WON THE BIGGEST AUDIENCE 
■owlaai ol i 



Newspaper Feature Scrnoe 

M. KOKN1GSBERG, M.oa.r 
WI WEST WTH ST. NEW YORK 



_WTH_S1 
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P. O. WANTS BOOK REVIEWS 
CHARGED AS ADS. 



U fntinm J (n>m /'j '.- 5.) 
In oilier words, 'What is newspaper 
advertising V seems to have been made 
a new and broad issue lieiwceti the de- 
partment arid the publishers. 

The letter in question from the Foil 
Office Department declares that "under 
the Act of Octolwr 3. 1917. which fixe* 
a higher rale of pusiagc on the adver- 
tising portion of publications, all adver- 
tising must l>c considered, whether it is 
paid for or inserted free, and chared 
with rate* apiilicahlr to advertising sec- 
tion*. 

The contention of the New York pub- 
lisher., as expressed in a letter sent to 
the Post Office Ikpartment, it that 
"nothing is advertising unless the space 
occupied is paid for directly or indi- 
rectly" 

Mustn't Print Price* 

The controversy began when P. B. 
Gavin, acting chief of the liureau of 
Second Class Mail, of the New York 
City general post office, enclosed a copy 
of a book review section of a New York 
City newspaper in a letter to the Post 
Office Department at Washington, ask- 
ing whether book revirws in which the 
price of books was mentioned were to 
lie classed as advertising. He received 
a reply, signed by the Third Assistant 
Postmaster General, in charge of the 
Division of Classification, which said : 

"Csairerwlor th» elaMlllealSoa of book ri'T|.-wa 
• ni.lii lb- maanlne «f th» an if iWloftM a. 
IU1T. wh-n tb* |ifl<srn of Wh resUitnl an 
»lT»n la isnWKrlL^O therewith. 1 hare !• ">» •>■< 
rriMiui'iilU roitilieallons exntalnlaa r*»li'«"» ° r 
i-»,k» al» rnrrj utaplar nilsacUaoineola of Use 



A Baling on "Write-Up* 

'tn re«ard to tfiia. It mar be atatisd "■«< ■» 
a<1mliilali<rlnc tk- law piTtrotiu th» cnlrr « 
i.tlt-lleaileaai as «ei,Mui..leaa mattae. It 
ways n*eo tin* praerl^M to res-nrd a« adranHintt. 
write uoa, uwffs awl n»r.i«aaieoilat*iina of trltrle* 

,,1.,-rtl.lj tht Mil' in » p*ll|le»«l<»S. 

"When • panllriiii™ .-oasslatea laneely of alien 
mailer II ctno wltliln the pwlik* «f 
ueohll.ltln« the enirj « aecoarS-eUaa «r 
nuMtmtloiis 'destini""' inlniarllj (or adverti-ln* 
p npWl ' .mi w«. eouseonjertlj. 0>oJe4 a«*li 

'"■'Vrtn-n aocli wrtti-Mf* or arlHea nd-ram-eil 
in a niihsleatlun faa-mi-s only an turidVtual f*»- 
!"„ 1. rs«n|.ar».l Willi lb* piiMlr.tloo In ll» 
entirely, ike mailer, •ltlionen nilnrrU.ina'. nee- 
.•rthe»i«* hail no effort mi Ibe •wmd-elitti mull 
,.fl.li.t- i,n r "n l>» r»le «f p«i!.k» anvlleatto 
lr^-T-1... the same ml- IMoi etiarnnatila on not" 
Hi- »,l.-»ll.lo« unit lb- nalnflMif uurtSsiw 
"i «i.r tii* an of o.t<««r a. tail, wuieu n<-» 

a hlater mi* of o-lajlo on the aiteeellalna por 
it,iu of • nirhllralton. all adTerllalag moat be 
o.n-l'l' r-taMl-« whether It la paid f«* 
■yr Imt-rtM frr«. anil ttiaracd wllh ral-a ap- 
|,ll.r,IJ.. lo lb- «il>«-IUIn« portlg«. 

"'IlklH ualter ha* b-*n tir-n eanriil 
c.rti>u*-«*tt'>L awl allaou^li tbero wmjUS a|if*ar 
t„ w-OTii' reaMiim wbjr all lock r-rl-w« alioaM 
w r*«4fili-4 »dt-rlHlnx, nrt»r1^-lr««. fur U>- 
tin^'iit. «lo-r- Hi- l*-iki» larlewM ar- »-l-rt*<l 
hv lb* tiHtiv or lb* iiukllahor tli-rpof anil tbr 
t.O-o. ar- ln»r»l-J alt'lUMlirlr »»» '"'of 

tiiNllon "f II* r-a**r« ana not In r».c.t.-vlLs«i 
i*h\ ak> ua4»Tnran.tlitic acr*-" 1 -"* wlll i " D >" 
w ltil'rr«ti-<t tn ili- *al- ..t ih- tioob*, 11m. ra 
tl-«H will t>* n'lianS.*) aa nialt-f oIIht lbaa 
t** Hi- u«rlioat of ili-l-rmJnhii: tba 



|-i*laz- ,'iiHr(i»M.. <« tti- polini'*tlno. |tt»»ld(^l 
ill- pclrr-« nf IW- iMiba ar«-- not elTi-ii anil r* 



In pr"«ii>l- Hi- Ml- of Hiii i»H«k». 

"It lia» li—« wliwrt-d tl'bt a nimib«*r -f proml- 
il-nl n.-w^pa|-*n. and |-TSi»U,'ala il" out hIy- »Ii# 
|.rlor-i III iroiK-tl-ih ollb lli-lr b--.lt r-»fc-w-, 
„r.l nk-r- I»- r»<t>'»' ar- »l— ™ ""lily for tn-lr 

.1 »- lr.fi»mail.«. w lb- n.to ..f a p»l- 

i|,-.tb«, II «c-l.l ~.l.l Ibal II..- «r l.'V.-. 

of lb- l«.k« I. In u<- .ar — i-mlal 10 «-h 



Beloit, Wisconsin 




of Wil pMsilr. tht 
-4 h> rarrW la ibf 



nid Mnoaii.« r .r.on l.i. :r* p. hH> iul 

II. B WlJUTBIwrni-l Oar-r 1 PiWUbrr 

V;i-. i.i/ ft// ir.vTiruri: 
■ i mhun rvvsK ru r.»v\i. nriiMi a 



"A r- M *r tin* wii.t l» lu. i.i-H-o f.» a.li.-rr 

|.. ill- |...l.||.|,-IT " 

thi receipt of this letter from the Post 
Office Department jl W.i-litiiKlon. Mr. 
I>ami made llie New York neiv>|..i|«r 
pulilishcis jc<iuaiit If.l nilli its coiitints 
and riviinil in tcply a li-i <r wrillen in 
their In-half, the o>ntexi oi which wav 
siilistanliallv as follow > : 

I'ubliahera' Views 

"Tli- -*»«-«il..!i llwt in '.iv« tn r-xl.-w of lp^-ks 
-UM.Irl-« rh.tn ris n.lt.tinii.ic — .-in" a i«l-lnt»r 
lo-lail--.!. of tti- (-i-lal ri-*ilUll"ii«. i-liii-- II n"lM 
o--l liai- I'l^n Hi- liir-iill.'n t« ln>.. i a mmi-liirj 
M.l^r Into a piir-lj iii'W* w*' ll' 1 - and 'l''|nl*«* 
n^n, -f i-aa-nilnl l&r-riu^tlon. 

"lb«,k f-rt-«* Uair- a.i<kla« lo do ill* a.lvi-r- 
lUlnj;. R-vt»w- ar- |iri'»i nlo.1 -Dtlr-ly f**r Hi- 
lo-n-Al M n-a-lr^i. rtii' lielo- la n.^-.^o fur 
pmprr Ixosiuml a. to tb. nlmlv- Tain- •( a 

-f'«if 1iiM<di». a anli~nl.»r »bo l» • «todiut 
».f a parllL-uUr i. l-nr- «.<ulil a-ar— if I-' Inlrf- 
••.Oil Ui a ln»i* oil rli- hiiI.JitI If It n-r,' ail- 
,lrvMM-l I- pufilar aii|,ral. f-ir It wolll'l lia<- 
• llirl.l li.bnl.-al V.I.I.- Tl..' blick-r tkc Jirlo-, lli- 
Ill- r. vl»w ».«al.l ln.ll.al- Ili.lt II.- Ih-.I 
aililr-a..-d ll».ir to »-.ki'r. of kuuuUJi).-. 

' Vililur l-iok |iiiWI-i-T> imr ri«'ln n«i»|il»r 
prli-aa qiK.1-1 I" u- b.It— lUlo« Book i.nl.lUlufa 
fr-qti-nttr tt-^lc-t to »ti|i|ilr prle-a lo i-llt'^a, 
na.l 111- l jo*ik I»'rt-^r a-|iarla»aiit c4 lhe*ir r*ara- 
|»il-r« ar- -..tlllwll-it l» l»lapb>io» puMUhllil 
bi.n— f..r aurli Infarmall-ai. 

">i.llilU2 I* ail»-r1l»lntl «lil-aa lb- ipa.-i' Ofro- 
pint i. M.I.I or Jialil for illr-rlly or l»olr«llr. 
Tlirr- la no -rnointiicii* for anrli rviloitt from 
hnok imt.lNlicr* lo ni"*-p*tnT«. 

"IC-vI.-ia* ar- B-rltt-n n-canlli-a* of 11k- t'">it 
or bad IttDuaacr <• n.lv-iil»liiic. Aa proof, li«o4t 
rrtlU-laina api»orla< lo fc-w-iial-r* frr-ji««tlr 
-how adi-rw Juilcment-, llioiiirti rli* Nuika 
tlH-n.—lv.-a ar* adT-"l«'d In lb- aanm !»•». 
It,...- on It* Mir* pait.'. 

•Ir la aoeiMt^ that b-f..r- Una! uiIhb la 
tab', .in lb^ q o-allon of lb* -lla.ltaall.il of 
pjrtr-a fr.ei book rerl-w* lhal IU» 1'iial UttVc 
INT^rtiB-'iil rrToo^l.lar lb- aaall-r o* p.r3al1 pub- 
llali-r« to n»-rt poal oHle- olll-Hli- fo* Hi- pnr- 
l>~. ..f pf^lne tro-lr «all«fa.I|.«i Ibit book 
ha" a<«irlUln» r. lal l.o.l.ll..- 



SfikF-VE.i>tikT, La.. June 15. -The Times 
has just put intn o]wratiot' a new lloe 
"qnad," 12-pa(>c press, which has a ra- 
pacity of 24.000 six teen -pase papers per 
hour ; a new Monotype type-casting 
ctilt't; new Mtret lypinx machinery 
throunliuut an, I has increased it* paRes 
from seven columns 13 ems lu eight 
columns 12'.- ems. Also. Col. Roht. 
liwing. publisher nf the Times, has just 
purchased the three-story brick building. 
70 feet wide liy 13.s feet deep, which 
the Times has occupied for some years, 
ior the Times' permanent home. In- 
creased business- ami the growth of the 
paper have necessitated enlarcertitiits 
in rapacity for production and service. 



Three More Papers for 

The John M Hranlnuti Company has 
been appointed advertising representa- 
tive of the Norfolk Virginian-Pilot and 
after July 1 will also represent the Co- 
lumbia (S. C.) Record ami the Ijiuis- 
villc lKy.-> Posl, 



frit' f rvOTi fi'klumt Nit'llec 



Covering Indiana 

The Miibcie S«»r h»a appeoiinutelir 
three times the eirrulatum oj My 
other paper in MuBcie. 

The Tern Hao<» Slar hkl » greater 
circulation than >r»y oilier paper m 
Terre Haute. 

Tht Initianapulia Sunday Star has a 
greater circulation m IniliaDB eiti<» 
and towna than any other InHino 
apolia newspaper. {The Daily SUr hat 
a circulation of appnMtimaieJy 90.OJC. ) 

Thew three papers, coanprisiog Tli« 
S«»r League, nlfer the moat eSeeiiv- 
and eeoaiornici) melliosl o< covering 
the Indiana market. 

rombinatiiii rale <of 17 cent* d.iity) 
and l» cenla Sunday) i> »l)o»..l. P'o- 
s Med lb- ajrrrtiacr uses eaual run in 
i-npv within lailrr nioiiiria. 

Special R*protnutwet 
Kelly-Smith Co. John Claaa 
Marbridie Hld«, Peoplen Gas Bld«. 
New York City Chicago 
R. J. BidweU Co. 
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Editorial Workers Form 
Now Organization 

International Kalilorial Association Calls 
Meeting in Cleveland, September 
26-31 Clare Merger, Preiidenl 

W.skRgN. 1'a.. June I6t. — The Interna- 
tional Kditonal Asvn iation a ill hold its 
lirsi annual conventiutt in Cleveland, 
Ohio, Seplembcr 2fi. 27 and 28. Head- 
i|uartcrs uf the new organifation have 
been cstalilished at 1H2H-1030 Hotel Stat- 
ler, rieveland. ("lare Ucfgcr, president, 
Carol Hird, vire prcsident, and Claude 
R. Diegle, secretary of the Editorial 
Workers of America, have sent their 
resignations as officers of that <>rgaui?a- 
lion. and will hereafier give their en- 
lire attention to the I. K. A . ibe puc- 
r.nses of which were explained by Mr. 
Merger tu HrjiTOk and Pliblishkk as 
follow s : 

"The association is strictly beneficial 
and fraternal in character and not simi- 
lar tti any other orgatiiiation of news- 
paper men in existence A fratrrnal 
branch known as 'Order of the Sacred 
Mill,' is being iormcd and ritualistic 
work is lo be conducted by a staff from 
headquarters wherever branch dubs are 
formed- 

"'liranch clubs have already been 
established as follows: No. 1, Milwau- 
kee. Wis.; No 2, Warren. Pa.; No. 3, 
I'ostoria, Ohio; No. 4. Cleveland: No. 
5, , Detroit, and Nn, 6 is in process of 
organisation at Eric, Pa. 

Officers of the new association are: 
Clare Berger. Warren (Pa.) Mirror, 
president ; Carol Uird. Detroit Pree 
Press, first vice-president ; Edward 
\rkle. Wheeling (West Va.) Telegraph, 
second vice-president: Claude R. Diegle. 
Milwaukee I-cadcr. secretary; Clare 
Crawford. Fostoria (Ohiu) Review, 
treasurer. 

"Surety bonds of $2300 each have 
been posied by the secretary and treas- 
urer. Dues of the organization are $1 
a year, and those who wish to partici- 
pate in the benetS and fraternal fea- 
tures. |iay 211 cents per week. 

"Miss fatol Bird, of lk-troit. is to 
edit the new publication of the associa- 
tion." 

' ireig ft Ward, Inc., Chicago, are now 
Ma.-iiig newspaper orders for Caron 
Spiiiiiinji Company, Kochelle, III. 



The Cleveland 

Plain Dealer 
Gained 742,200 Lines 



of Will niivrnisinif 
lour montba 1910 

Tins «n. OSlXi tinea 
ll.c vain at the 



dlit.i.lf 111- fir.l 



mom tlilli 



THE PLAIN DEALER 



The Choice 
Of the West 

The Los Angeles Evening Herald 
is the medium selected by ad- 
vertisers whose practice it is to do 
bin things in a big way. 

The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
""result getters'* in America- 
Daily Circulation 

139374 



MISS FRENCH RETIRES 

Succeeded as Managing Editor of Eni|>oria 
Cairn* by C. M. Lambert 

( misikia. Kan . June 17. Mi»s L.tiira 
M irerieli. managing editor of the 
Ca/rtle. published by William Allen 
Whit*, has resigned and left this week 
for California on a six months' vacation, 
iliirinn which she consider* an offer from 
Harper Brothers, New York. Mis; 
I'rench berame associated on the 
tiazelle as a printer 24 years ago. 
shuriU after Mr. White bought the 
paper She rose t<i city and then to 
managing editor. 

Calvin M. I^imbcrt, formerly on the 
Gazette and the Dodge City Globe, just 
lack from Prance, succeeds Miss French 
on the Gaiette. 



"A. B. C" Reports Ianueil 

Chicai». June 14. — Audit Bureau nf 
Circulations reports have been issued on 
the following newspapers: Athens (O.) 
Messenger, Cincinnati Times-Star. 
Cleveland News and Sunday Ncw»- 
l.eader. Cleveland Plain Dealer, F.rii- 
tl'a.l Ihspatch, Hutchinson (Kalis 1 
Daily News, 1 luteliinson Gazette, Um- 
don (Out.) Advertiser. I^mdnri l-'rei 
Press, New Castle (Pa.) News. Pater 
s<in (N. J.l News, Paterson I'rcss- 
titiardian and Sunday Chronicle. Plain- 
lield ( N' J ) Cuurier-News. Spring- 



field iKIo.) Republican, 
(la ) Kvening Journal 



Washington 



Edward Young has resigned from 
the advertising ami promotion depart- 
ment staff of the Boston Adveriiser, to 
take charge of tales and advertising ,.i 
the Lindner Company, Cleveland, 



JJUtehnrg Dtspairlf 

ia a capable and welcome 
of 



WAi-i^cn o B book a 

Bnraawle* Rullillna. Kra Y'»a 

the roup r*ttt«o.s« m.. 
r«ooWa Uaa Bulldlag. Chieac* 
H. C. ROOK 
II,. i Batata Tnaat BuUdlna. PUla5c-l[*la 



New Orleans States 

SaVualw-r Andlt Hureaa of f iri-oktlon- 

Sworn Net Paid Circulation for <• 
Montba Ending April 1st, 191V 

43,701 Daily 

U't- i;ttiira\iii(M- I l-i Uruviat MbJtx honia> 
ita«iia*ml i*vriii&i: rtn u1m11<iu In lli>> trait*' 
itrritur*' ftf ,S* ia <krli'»>nH 

To n-K* * m»)nrtl7 nf Hit* IthI" 

rrri«|H-rt>i in Nil- WmL h-rTltorj tt>ar StilM 
1* the l«niic«I kind iTnporric incillnin, 

I'lrc^Intion -lat* wnt "t> n*qur»t. 

The S. C. Beckwiih SpecUl Accy. 



BUFFALO NEWS 

EDWARD H. BUTLER 

F-iiitor und Publiaber 

"The only BufTalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reason*, why." 

MKMIIFR A. B 0, 
Frr'i/C* Advrr*it\t n?e*rere»faf««#* 
Krir.Y SMITH COMPANY 

''Tiiicago 1 " 



NEW YORK 
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FU.HTING FOR FREE PRESS 
IN CANADA 

I ( nni'muri fn>m I'axt 6. ) 

M i.ortimcms and out economic and so- 
...il lyMoin arc to continue to stand and 
;.r "Ure-s. must be met by intelligent and 
i.nr minded action tiy ihosc who control 
inhistry. A» Uolshcvism is Juinla- 
incntally w mux, as wc understand it, in 
:lut il i5 class dictatorship, it* spread 
may best Ijc prevented by a |>opular un- 

■ r^iaiiditti^ of it. To most men tuday it 
is merely a word, to be hated or fancied. 
The fact is that publicity of the right 

rt w ill show it to be a social order 
v.!-i:ch sets cmt to procure rewards fur 
n-io class of society at the expense of 
: :hcr claws of society, through means 
iit oppression, dictation, autocracy, force 
inJ every other available expedient 
without any respect of law or any other 
Jrmocratic principle. The exponents of 
Bolshevism believe that the end justifies 
r^e means. They helicve that they rep- 
resent a defeated class If this is so, 
;it i) 1 i|i> not uv that gr.it economic and 
sic.nl injustices are not operating in 
i. aitada and the l r nited Slates as else* 
k'trrc. the cute of the wrong can 
- irccly be expected to he effective or 
iviuiK if equal wronit is resorted ti> as 
lie nte-utis. The obi axiom that 'two 
inniL's do not make a right' cetlainly 
• |u: in ibis -dilation 

Saya Core Is in Publicity 

"I'nblicity is the cllre. 1 confess my- 

■ h as having failed in my duty as a 
i-cvi -paper publisher tu Rive the readers 

■ i the Vancouver Sun mote infurnu- 
"io:i as to the real meaning of Itolshr- 

i-m anil hence a licttcr understanding 
L-jiini which to base judgment as to the 
otuaiion now confronting tlteni. The 
ui'-t of the matter is that we editors and 
;,ul>hshcrs do not, as a rule, meet the 
-turioiriic situation in terms of direct 
itatement. interpretative reporting and 
real investigation and for our failure to 
e,ve full publicity, energetically investi- 
gating the matter ourselves, we are 
r~p"y sure to pay the penalty of having 
» certain amount of suspicion of our mo- 
tors entertained by radical elements, 
however much we may frel that such 
inspicion is unjustified. 

"Today we are tip against a real fight 
i'ir the freedom of Canada's press. It is 
loo late to discus* what we might have 

lene. but it is not too late for u« to de- 
cide what we shall in the future do. ifwc 
-lull continue to operate our newspapers. 
I have talked freely with you because I 
vliecc that the problem which is pcr- 
•inial to me today may be personal to 
r-iany of your editors and publishers in 

■ lie future, unless means are found to 
meet and cure these symptoms of liolstic- 
.isrn. And I repeat: You can't cure- 
them without economic justice and full 
linliciiy." 

lhrr:ng more than three weeks the 
people of Winnipeg have been cut off 
i-r-m daily newspapers as a result of the 
vi-called Bolshevist revolution there. 
The strikers are operating a rigid ceil- 
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surship of telegraphs and the only news- 
paper which is permitted to be printed is 
the Western 1-abor News, the organ of 
the striking forces. 

It is estimated that more than W«« 
people arc directly involved it) the Win- 
nipeg struggle. 

The l''edcral (.ovcrnmcnt has ap- 
pointed a parliamentary commission to 
investigate the high cost of living and 
its causes anil there is talk that a defi- 
nite industrial policy w ill be inaugurated. 

Dying Reporter Thinks of 
Duty First 

Epic Story of a British Journalist Who 
His Copy After Fatal 
Injuries 



Bv HwMcaT C. Rioout. 

Unik.ii EJii.iT iif Km iiia A Pimmm 
I.ONHON, June 3.— James Harvey 
Dale is a name that deserves to be 
writ large- in the annals of the world's 
press. 

He was a junior reporter a mere 
boy of 16 on the staff of a London 
suburban newspaper, the South blast, 
em Herald, While on an assignment 
la-t week with a pocket full of copy, 
he was rycling from Woolwich to the 
editorial offices at Greenwich when a 
drfrrlive car-rail threw him from his 
machine and he fell under a motor 
l»rry. 

Tile editor of the paper said that 
after receiving lis — injuries, which 
proved fatal soon after his removal to 
hospital, he look out of his porkrl a 
parrel of ropy and requested .1 by- 
stander tn take it on to the new-paper 
office, saying it was very important. 

This, observed the editor, was the 
spirit which on the battlefield would 
win the Victoria Cross. 



AS 



Training to Be Had on New Army 
Hospital Newspaper "Recall" 

A full-fledged newspaper called the 
Recall is now being published in the in- 
terest of the wounded heroes who arc 
convalescing at Fort Sheridan. The 
printing of this new organ was handled 
by the Peterson Linotyping Company, 
Chicago, until the arrival of the linotype 
ordered by the staff officers. 



The Newark (N.J.) 
Ledger 



beginning A 
the second 



Lptil 1st, 
the second largest average cir- 
culation In New Jaraey for the 
current year and accepts all 
advertising nndor this definite 
guaranty, and obligates itself to 
a pro rata rebate if it fail* to 
in .New 




Summer In 
New London, (itinn. 

»S tile SfSSiIti ol amial miliiitir, ami hit 
buatnaaa (ttut u-uir toomi fur Itie aa 
veT»--rr wlm u.i 

Thi? New London Tclrprapll 



ActvrrtlM your irnaala at aaewn and 
■«JI thwn before AnrW. 



JULIAN D MORAN. Peas, aaxt Mgr. 

X- ... II I.I I I- , 

P».e. Bo.n. A- s.i.fli. N. «• V,, t V-|!,..l .„, 
I I. ..((.in t'A'tx- r„. rt i, M K ., -I*, tniii 



"SUCKER" PUBLISHERS 
FORM TO THE RIGHT 



They May Line V„ Quite Easily to Sell 
Concern's Oil Stocks on 
Advertising 
l« 



t Utile on, Im>s— the sucker line forms 
to the righl ! 

Today we have the "Investment 
i iuaitc ng Corporation." of Denver, 
Colo, in the bos-nffire taking the- ticket, 
for one of the neatest little advertising 
comedies that has come to our attention 
in several moons, 

A Xcw Kngland newspaper publisher 
was kind enough to hand us the advance 
notices fcr this show. 

You see, according to a letter which 
is signed "C. W. Stead," for the cor- 
poration, that concern wants to adver- 
tise in newspapers and "will spend 10 
per cent of all money received from 
your territory for your advertising," 
adding hy way of inducement lhal "few, 
if an>, of even y.mr best advertisers 
spend as much as this." 

Mr. Stead then unfolds his plan, it 
is an offering of a "combination" of 
siocU iii companies with holdings in 
certain oil fields. Says Si cad : "An in- 
\csi.,r who hii>s in a number of com- 
panies is almost sure to pick a winner. 
The law of average increases his 
chances tremendously." Tin*, gentle- 
man i* ;il>ii the author of |be catch 
vlir.i-c ".A sawed -off sh.ii gun .eldom 



Now. all lhat a newspaper publisher 
has to do for the Investment b'iuaiu ing 
< 'orporaiitin, of lVtiver, is to "ad\ancc" 
a sn'atl antormt of space ami "if you 
furni-li us Jlfltl worth of your spare at 
vi>ur regular rates we will guarantee to 
pay you live |>er cciii of all money re- 
ceived from your territory and In spend 
an 'additional rue per cent for additional 
space" 

Yep, they give an affidavit testifying 
as to the amount of money received and 



TO REACH THE RICH 
TRADE OF KANSAS 

Bail i) Capital 

Sworn Govermnent Report 
for Six Months ending Apr. 1. 1919 

35,247 

Its ssles promotion depirtnseot Is 
at the service of advertisers. And 
it really promotes. 
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The Dominating Force 
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The Bridgeport Post 
Standard -Telegram 

Sol julr Smalaata tkla IaM. bat tb*» 
nITrr ailvertlwra Iha lowaat rata obUla. 
alilf. In S'.w gaclarwt. Kaep thaM an 
j mt ll.l 

rtlftCION BKPRBSENTATt VBS 

•|t'*MI<'> 



pay up by the tenth of the i 

As to the responsibility of the news- 
liajier editor to his readers, why, says 
the c : rcular, the investor gets a number 
of chances, anyone of which, if success- 
ful, would make him "a lot" of money 

There are contingent advertising con- 
tracts to sign printed very nicely on both 
yellow and white paper 

dee whit when oil gets in the bluod 
there's no telling how high the fever of 
the patient will go, is there ' 

TROY BUDGET SOLD 



I'asaea from MacArrhor Family to Carry 
& McNaaghton 

Troy, N. V.. Jnnc I6.-Thc Budget, 
after being for more than 100 years 
owned and controlled by the family of 
Major Charles A. MacArthur, has been 
purchased by Thomas H. Curry and Al- 
bert A. McMaughton. Mr. Curry has 
been managing editor for years. Mr. 
MacNaujEhton was formerly Troy rep- 
resentative of the I'tica Saturday Globe. 
He will lake care of advertising. 



You can reach 

Albany, Troy and 
Schenectady with 
one paper 

The Sunday Telegram 

Albany, N. Y. 
Circulation. 28,000 



As long as men must eat and reat 
Miramautb County mast 
please and prosper. 

The Asbury PaA Press 

IS THlt I-KKIlINfJ fEWRPAFEl l* THIS BICH 
ArninrLn/RAL ANti MJEABtlE BXcMtT 

n i>n on nix rtrw jebrkt cciajtt 

Sfwtlinf aU-4 Saiiar SttttanK*. 

Aa»Mr:1»VvJ mm, A. ff. f, A. m4 
A. i. C Urmtrnm** 
*■ Ihli *wtU3 fruit** it* thi( mvmu, 
ir\a mt Li» pw+r thu ihiMsi, lAo red af ibt 
w 5r>fc « *nlt p r mv^vm , M attta w 

J. LYLE RINHONTH, ^nbtldwr 



3 OF A KIND 

New England Market 



Mer»hitrjclising 
Serricet Department 

To rover the first affectively yog 
need the other two. 

Ca/vt. Sutaaaaait for SUl Mantha 
EoJIoj April 1st Sh... 

301,270 



The 

Pittsburg Press 

Haa the LARGEST 

Daily and Sarjdjy 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 
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MOUNT VERNON ARGUS OPENS FINE NEW 
HOME FOR INSPECTION OF ITS FRIENDS 




THE Mt. Vernon (N. V.) Argus held a public inspection of its building un 
June 17, ami the city turned out to visit the handsome new home, ami 
admire its many splendid appointments. Newspapermen, from different 
points nearby, were in attendance, and the proprietor*, Stile* and Merriam. were 
warmly congratulated on their enterprise, energy and ability. The officers of 
Stiles and Merriam, Inc., arc: Mark D. Stile*, president; Franklin A. Merriam, 
vice-president and treasurer; Maurice S. Porter, secretary, The Argus was 
established in 1892 and is the only newspaper published in Mount Vernon. 

The new home of the Argus is one of the handsomest in the state Orig- 
inally, a bank building of ornate and impressive Gothic design, it has been re- 
modeled into one of the most attractive printing establishments to be found any 
where. The main business office is especially striking in appearance. It i* of 
colonial design and a marble counter with an onyx top, faces the lobby. 

The editorial rooms and private offices are located on the mezzanine floor, 
and leading therefrom are the linotype machines. On the first floor i* the com- 
posing room and an impressive sight is presented, with the mcwaninc enclosure 
in green and white, going around the top of the composing and advertising de- 
partments, practically making a MCflod floor in the building, but permitting im- 
pressive height of ceiling that is quite striking. 

In tlu- basement is located the stcrotyping machinery and the new JJ-page 
Hoc Simplex press, the largest press of it* kind between New York and Albany 
on the north, and New York and Bridgeport on the cast. The press room is a 
model of light and convenience. Merc the walls and ceiling have been enameled 
in while, and the press room has become a veritable show place. 



Texan* Charter Special Train 

Dallas, Tex.. June 16. — Texas dele- 
gates to the Associated Advertising 
t'lub* of thr World convention in New 
Orleans. September 21-25. have 

chanered a special train which will tour 
the State of Texas before reaching New 
Orleans. The action was taken by a 
special meeting of the executive com- 
mittee here. Chambers of commerce 
throughout the State will be asked to 
form advertising divisions to get recog- 
nition from thr national associations 
through their affiliations with the State 
organization 



■hird vice-president: Miss Myrtle Grif- 
fin Spencer, secretary ; Mis* Florence 
Ilcrz, Indianapolis, corresponding secre- 
tary : Mrs. O. I. Demaree, Franklin, 
treasurer ; Mindwell Cramplon Wilson, 
Delphi, historian; Mrs. Edward Frank - 
'in \\ hite, Indianapolis, author. 



Indiana Women Elect O (Beers 

lvmsNan4.iv Ind , June 15 - The 
W ••man's I'ress ( luh of Indiana has 
elected the following officers: Mrs, 
\\ ilham llersfhetl. Indianapolis, presi- 
dent ; Mrs Sara Massing Slern. Terre 
Haute, lirM vice president j Ftla Craven 
Hngaie, Danville, second vice-president; 
Mrs. William T. PutapW, Indianapolis, 



Held on Bribery Charge 

The Federal Grand Jury on June 13 
indicted Jay A. Weber, of the Pictorial 
Review Company. New York, wliu was 
arrested on June 6 and held in $50,000 
bait on a charge of offering a bribe of 
$25,000 to an agent of the Internal Rev- 
enue Dcparimrnt, if he would certify to 
the accuracy of the tax return made by 
thr company 

Soldier Bark in Old Job 

Chkaoi. June 10— On his honorable 
di -charge from the army, Kenneth 
SponsiJ has resumed work on the copy 
staff of the Barron G. Collier, Inc.. of- 
fice, in this city. 



EQUIPMENT WANTED 



Wanted 

Wanted to buy a ••ooikI hand Linotype 
'•Ti-i and rule easier Must l.e in good 
operating condition. Addraaa "Lead It 
Itule," Editor and Publlaher. 



NEW INCORPORATIONS 

Nnw Y«*k. Seeley Advertising Corn- 
pans ; capilal increased $25.0(10 to $50,- 
000. 

Smith's Port Publishing Company ; 
fillll; P. F. Wie*e. C l> Ihukc, A. K. 
Smith, tiiasmere, N. Y. 

Ilyoir ft Mart: adscriisit, K ; $5(1.101; 
I art llyoir. C. S. Hart, l_ K Thomas, 
it West 4Xih si i eel. 

\llied Code Company of I'. S. : to 
publish cable codes; $5,00(1; I". Far- 
ipiaihar, P. M i-.h. I.. Newman, 450 
West 147lh strict. 

American History Compilers, publish- 
ing: S25.IW); incorporators, F. M. 

I Inline*. \. S. and J. W. Fay. KM West 
1 74th street 

Plate Makers Product* Company; 

photo- eugr aviim lupplies; $10.1.100; M 

II Kladrr. II. C. Jones. C. K. Stewart, 
2221 Adams Place, Bronx. 

Readers Publishing Corporation ; 
$100,010; F. P. Pace. X, Messinger, A. 
liircnbach, *J Broadway. 

Adley Advertising Agency: capital 
increased from $.».000 to $10,000. 

Remington Typewriter Company; 
capital increased from $22,(100.000 to 

sj:,".'5,(j:hi. 

Arbeiter Press Publishing Association. 
$J0j000; 1(. Maisel. S. Wrintraub, G. 
Scldes, 23° Fast 5th street. 

Liberty Advertising Agency; $100,001); 
L. J. Lainson. C. W. Green, F. C. Gran- 
don, Prince (ieorge Hotel. 

Hates Advertising Service: $10,000; E. 
Anderson. It. O. Sullivan. A. W. Klinn. 

i >il Trade Journal: $150,000; C. D. 
Spalding. L. M. Fanning, D. J. MrCau- 
liffe. 120 Broadway. 

Ki'pfaui. N. Y. Sunrise Printing 
Company; JIO.OIO; J. M Guenlher, M. 
Koch. F. J. Pagel. 

Synacvke. N. Y. Type High Manu- 
facturing Company dissolved. 

Boston. Mass. Shoe Trades Pub- 
lishing Company; $100,000; II. Win- 
throp Chandler of Auburndale. Bernice 
L Faton of Brookline, and Norman 
J. MacGaffen of West Medford. 

Ottawa. Ont., Eraser Pulp and Lum- 
ber Company of Plaster Rock. N. B. : 
$$.000,000. 

Dallas, Tex.-- Saturday Night Com- 
pany; $100,000; Walter A. Sevens, C. 
O. Uney. W. P. Murray. 

RociiESTEit. N- Y. — Kantor tt Downs; 
advertising; $9,000; C B. and I . A. 
!>o»n«. A. Kantor. 

BmmKLYN. N. Y.- Navy Yard Em- 
ptuyvll Piihlisbiug Coinpanv ; $IO.()t»); 
I'.. II. and M. K. Markolf. J. A Burke, 
59 Seeley street. 

Iawh, Del American Association of 



Foreign Language New spapers ; $1,000.- 
000. 

I'l F \sANnit 1 1 . N J Whitman Com- 
pany, publishing and printing; $50,000; 
S. E. Whitman and W. N. Whitman. 
Plrasaniville; B. E. Whitman, Atlantic 
City. 

Fi.sims. M, Y. Snyder Brothers; 
printing ; dissolved. 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 

Print* and fold* a seven column 

i-o-S-10 or 12-paie paper to V4 or 
'» page saxe at 4.S0O per haw. 

A <*tfW ;••■( at a rtfonabts f'»" 

Waller Scott & Company 
PLAINFIELD, NEW JERSEY 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling House* conveniently located 

"American Type the Best in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 



Button 

New York 

PMUJclj'ti-* 

Rftlrlmnr* 

RicKmond 

Atlanta 

Fin-*!.- 



riittKjrsh 
CVvr land 
Detroit 
Chicago 
One inn id 
St. Louis 
Miniwftpotb 



V, > ti»n« CTit v 

Lu« AdaKirt 
Sin Frannarc 
rWdanii 
Sfmlcanc 



Take It To 

POWERS 

Open 24 Hourt out of 24 
The Fastest Engravers on 
Earth 

Power* Photo Engraving Co. 
154 Naana St., Tribune Bldg. 
N«w York Dry 



Priming PUnt* snrf Busiims 
ROUGIIT AND SOLD 

Printers' Outfitters 

American TypWntinraf rV Product* 
Pnntrr* n»rf BooU birxW* Mar hi nary of 
Evary Da«rrtp|fo« 
CONNER, FENDLER * CO. 
M DmIumb St- Nav Yak City 

D i yitiiLd by CjOOglc 
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CLASSIFIED ADVERTISING COLUMNS 

Tkrtmik the ttmkUi eeimmnJ tl EsiTO* * PcBLimn sea mmy t\nd a S«»er fir sei 
■MlW laecAawifa/ ,«e,f*»*r fee •*•>» yen *«tr •> mmT. A "Fee SsJe" set e» 

ISirlv (Mi eer has Ml (*»J mr» iMe roi* waMliu »*|<A »IM» mereiy recniree ettrtte 
raom- -nnd assies SJeefel be ot rent termer im somebody rite. 



HELP WANTED 



SITUATIONS WANTED 

- .r:,.., -,.-„,, unier t*u , ...re- . ....... 

rr«« frr Kne. i«l iesrrfiee. Ce«»l es» 
everf.! f> t*# «•*. Per ikott vnrmr IpvfJ. 
mat 19 exceed SO merdi. two mierrsea* FREE. 

Business or Advertising Manager 

Newdreiper roan with twenty years' ex- 
perience u* business and advertising 
manager desires change from present 
position. Knows the gam* from start to 
itnlsh. Um built up two run-down papers 
ro paying basis. If you want a hlgn- 
r-s.le. clwin. uteady business or adver- 
tt-ing manager would be glad to furnish 
reference*. Address A-7GJ. care of Editor 



and resourcoful business builder, 
lily capable of taking complete 
of Local and Foreign business, 
wants to get In touch with dally in city 
of 75.000 to 300 000. Now In metropolitan 
tl.strtct, age 33. married 14 years all 
-round experience. Only real proposition 
...inaldered Address A-7S1. care Of Ed- 
itor anfl PubUshsr. 



Mr. Publisher: 

Read til's »d carefully and let me know If 
>..u ire In need of a man like me. 1 am 

entplme.l nni! iMSe ■« iruo.i l-iMKlnn. I 

have made good too Three and a half 
years ago 1 took hold of a paper going 
down fast. The same paper had to build, 
buy n new press, eight more machines 
and gained last year over l.&nn.oou lines 
and this rear clone to S.OOfl.fKMI lines up to 
now It la the beat paying paper In the 
South today. Why I want to change? I 
nave good reasons, which are easily ex- 
plained I am IS years old, at my best, 
a live wire and men well known In the 
newspaper game will vouch for me I.*t 
me hear from you. I don't cere what the 
are. I am going to maae good. 
A-7«5. oare of Kdltor and J-un- 
llshar 



Advertising Man 



Advertising man, broad experience as 
solicitor and manager with leading gen- 
eral snil trade publications: wide ac- 
l.iislntHiic* New York City and eastern 
territory: constructive worker, producer. 
u;.en for engagement, highest credentials 
Address A-i4». care of Editor * Pub- 
lisher. 



Advertising 



feme newspaper publisher who wishes the 
outside or national advertising point of 
view applied to his present advertising 
■ rujitlon can uso my experience and abil- 
ity I regard the newspaper aa the In- 
strument beat adapted to smooth out 
merchandising obstacles. My selling, news- 
paper, and magaxtne advertising expe- 
rience have fitted me to grow into a strong 
newspaper which has on Individual story 
to tell to new advertisers and wishes to 
piit a promotion and service plan Into 
• Iteration, Will be pleased to Interview an 
eastern publisher or write further de- 
tails Address A-755. care of Editor and 
l-ubllsher 



Business Manager 



• ^tptible of managing paper In town of 

CS.'Mio to 75.O0O. m»w employed in respon- 
sible executive position on large metro- 
politan dally. Cun take full charge of 
mi'1-hanlcal. advertising, circulation and. 
If necessary, editorial departments. Un- 
usually well trained In advertising and 
circulation promotion. Present employers 
consider him capable of filling position he 
seeks, and will recommend him Prefers 
city north or west of Chicago, where he 
run eventually purchase part or all of 
paper. Address A-7«l. cure of Editor and 
l-ubllsber. 



Writer and Manager 

The demobilisation of the Liberty Loan 
Committee will release two men, one an 
exceptionally able writer who has done 
considerable work for a number of the 
better perlodtcata and the other a man of 
executive and organisation ability who 
has produced results In a managerial 
capacity. The work of both of these men 
with the Liberty Loan Committee has 
been such that they are particularly well 
qualified to nil positions of the above 
character. Write or telephone Mr. 
Andrew E. Foyo. 1J0 Broadway. Rector 
4901. who la In charge of our Placement 
Bureau. 

Experienced Copy Editor 

wishes permanent position In New York 
or Philadelphia: 27 years old, college 
graduate: can write heads to suit your 
style: will come on probation C. J. T-, 
care Editor ac Publisher 



Reporter 

Wanted — Young man for reporter capable 
of taking phone report, handling heads 
and proof. Must lie a worker. Pay It* 
at start, if experienced and good ref- 
erences 130. Stale when can report. Tha 
Evening Telegram. Hocky Mount. N, C. 



City Editor Willi Pep 



Seven years' experience in game: cram 
whole story Into heads with punch: 
climbed from country cub to dally In 
Metropolitan section: 
under 10 years: 
testimonials; about 
dress A P , care 



eiHr'anH^ 



Manuring Editor 



Managing Editor and editorial writer of 
leading Ohio da.ll> and Sunday newstaper 

In city of 75.000 population, desires to 
change location, and will consider sub- 
stantial offers, preferably from eastern 
papers. A splendid opportunity for some 
progre**lve paper to get a ttve-ertre ex- 
ecutive and editorial writer, or special 
feature writer of experience. Married, no 
story habits. Address "B, R ." care 



from year's service In A. K. F. 
cleared, starting all over again" 
A • 7&S. core of Editor and Pul 



Business manager, thoroughly __ 
man; wide successful experience aa 
ncas manager; also as circulation 
sger good slae dallies, see: 

for now or later date. \ 

stock proposition. Address A-74' 
-■ ( Editor A Publisher, 

Live Wire Newspaper Man 

now city adltor morning dally In city of 
ITS.tXiO desires Chang* of location. Fif- 
teen years' experience: In every news de- 
partment, and as managing, telegraph 
and city editor metropolitan dallies. Tire- 
leas worker. Good habits Nothing con- 
sidered under 1J.400 and money's worth 
guaranteed. Must be permanent. Can 
come In thirty days. Address A-71I. care 
of Editor and Publisher. 



Circulation 

The South'* most brllltsnt circulation 
manager probably would not consider a 
change but the next best would, will go 
anywhere hut prefer Southern states. De- 
lulled lief of accomplishments and ref- 
erences furnished Interested publishers. 
Nothing under tl.O'V' considered Ad- 
dress in strictest confidence and I'll do the 
same. "Southerner." In care of Editor 
and Publisher. 



Twelve years experience, tired of night 
work, wants place with good afternoon 
paper In Ohio, either as asslstnnt Or 
foreman References Address A-757. care 
of Editor and Publisher. 



wanted. Oood sal- 



Reporter 

University graduate. 
Journalism, desires position as a r*| 
on dally paper In tosm 



Dramatic Editor 

Wanted— Experienced Dramatic Editor for 
morning _puprr In Middle West cll> 



BUSINESS OPPORTUNITY 

.•i .-'liirf" , n.'j mwder this a 
fe*Mj ft/r tmt 



I Know Who's Who 

In the advertising field In New York City. 
Am looking for a position a* advertise- . 
ment manager or New York City repre- 
sentative of out-of-town newspaper, mag- 
azine or trade paper. Address A-7«4, care 
of Editor and Publisher 



For Sale 

Old sr*iahil*hPd dally in progressiva) 
riiuiily n shait town of 10,000. Rich tLffti cul- 
tural county, (.row buvlnvM of paper ljut 
y«?»r over $25, 000, Modern plant. 8pl*>n<1id 
opportunity (or live newspaper mt»n, Ad- 
drew I>. J. F., cmre of Editor anil P\JD- 



FEATURE SERVICES 

.4<ivf*tiifm> , nti wjtr tkii cUttiificmtion, forty 
f*f»JM nvr tint. Ci»f.i»f nx itordj t» tha time. 



HELP WANTED 

Atttertijemmtt under (Six rfa/eofraiiri* rseewte- 
nt-r te*tt per tine. Camnt nt mordt re tke 
line. 

Advertising Man 

flood opportunity for lire wire advertis- 
ing man to lake charge of local advertis- 
ing. Permunent with good chance for 
advancement. Gaiette. Niagara Falls, 

N- Y. 



paper In town of about !0.»o. 
A-748. care of Editor 4 Pub- 



Advertising Manager 

Advertising manager wanted, f 
ary^_ Give references. The 9i, n . 

Classified Solicitor. 

Wanted— Classified Solicitor with en- 
ergy and originality to take charge of the 
department, now In good shape. In town 
of 46.000. Fair salary to begin. Ad- 
dress W. A. Beatty. Lexington Herald, 
L q alw aiasj. sty. 

Editor Wanted 

A trade Journal In the automobile and al- 
lied Industries field wants an experienced 
editor with Ideas who can at once take 
charge and get out a bright up-to-date 
publication, Preferably should know 
something about the Industry, but still 
trained In more important should have the news und 
editorial Instinct. A big chance for "~ 



Human Interest Editorials 

by a writer whoso work has received In- 
ternational notice. Take that vacation, 
Mr. Editor, and let the human Interest ed. 
fill In while you are absent Mavhe you 
will like them well enough to continue the 
service after vour return. Trial set of 
ten, II. SO. Address A-TC2. care of Editor 
and !*Mt>l!sher. 



Interview and 

Interview and feature specialist desires 
Immediate permanent connection Wash- 
ington, r>. <* Ten years' general news- 
jx*iw<e experience Includes politics, city 
and Sunday desk work, dramatic review- 
ing, syndicate management Just 



Real ITu 
Articles 

Just off the ship from France! Copy be- 
ing prepared for flrat series of real human 
Interest articles by editor and publisher 
who served as private In Infantry' with A. 
K. F. Price |S. First check gets ter- 
ritory James R Werner, Somerset 
Democrat. 



Adjourn Berger Cass to July 7 

Washinctok. June 13. — After Mil- 
waukee Leader editorials which led to 
the indictment of Victor Bergcr ior 
violation of the Espionage Act had been 
put into the Record yesterday, the House 
Special Elections Cnmmittee, inveiti- 
gating his tight to a scat in the House, 
adjourned hearings until July 7, at Mr. 
Bcrscr's request, to give him opportunity 
to prepare evidence. 

Editor Leases Hotel 

Clea» Laki. Ia., June 14. — E. T. 
Meredith, of Successful Farming, Del 
Moines, has leased the Oalcwood Hotel 
here and will use it for his employes 
who wi»h to take vacations this 
summer. It is said that be contemplates 
purchasing (he hotel and making it a 
permanent vacation home for his em- 
ployes. 



Episcopal Church Publicity 

Topeka, Kan., June 18, — A definite ad- 
vertising program for every Kansas 
parish of the Protestant Episcopal 
Church is provided for in a resolution 
passed by the fifth annual convention of 
the Kansas Diocese calling for the 
of a Kansas Episcopal league. 



right man to do some real creative srark. 
Anewers held In strict confidence. A-7S1. 
care of ~ 



Thirty- for 

Pagls, June 13— The Stars and 
Stripes, official newspaper of the A. E. 
F., suspends publication with today's 
issue. It had been planned to 
it until July 4 to cover the intei 
athletic championship games. 

Golf Honors far Ad Msn 

G. B. Martin won the gross prize in 
the one-day gold tournament of the 
Metropolitan Advertising Cold Associa- 
tion on the links of the Richmond Coun- 
try Club on Tuesday. 



Merchants of a town of more than 
10,000 population want s heller 
newspsper thsn the weekly exist- 
in i there and wfU heartily support 
s better prodnct. 16,000 to $10,000 
can be profitably used to bay 
ex let ins weekly and develop into 
the profitable daily the coraraunity 
will support. Proposition & S. 

CHARLES M. PALMER, 

Sewtftptr Prepfrtiwti, 

ve, N. Y. 



Substantial Evidence 

Our ortcs walls see Used with sure 
than twenty satograpbs 
of principals we have 
important newspaper 
and transfers la the past tee years. 
Many o( these men are National fig- 
ures ia the publishing field snd they 



Harwell & Cannon 

Newspaper and Afagasine Properties 
Building, New York, N. Y. 



Advertising Man 

WANTED 

who is live to create new 
business — must be con- 
scientious worker and 
1 o y a 1 — character best 
recommendation. 

Thriving little city 25,- 
000. Salary $50 week. 
Congenial office. 

Address "D. C. A." care 
Editor and 



Help Wonted Male 

WANTED— One competent Book- 
keeper and two efficient Clerks for 
Circulation Department of Metro- 
politan Newspsper. Must be ex- 
perienced in tbst line of work snd 
well reconunencled. Good salaries 
to start, and advancement propor- 
tionate to individual effort. 
Box 906, H.,« Broadway. N. Y. 



with Lord Nonbeliffe- ' 

Cij:vfx.\sd, June 15— "Duke" (E. 
Arthur) Roberts, who spent several 
months in Europe writing special 
articles about Ohio soldiers, has re- 
turned to his desk as a general all 
around assignment man on the Plain 
Dealer. "Duke" is a personal friend of 
Eord NorthclifTe, having worked with 

in 



Ottawa, Ont., June 15 — The Brompton 
Pulp & Paper Company is reported to be 
producing 55 tons of news print daily, 
and its output will be increased to 120 
Ions when installation of a new machine 
is completed within two or three weeks. 
This increase in output on the basis of 
present news print prices, will bring the 
company's earnings in this branch up to 
like $700,000 a year. 
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FAVORS CONTINUANCE 
OF ZONE LAW 



Texas Preaa Asbociatien, at Fortieth An- 
nul Convention, Volet in Favor of 
Present Rr>|uUtisD — To Establish 
Home for Newspapermen 

San Aktonio, Texas, J one 1&-Witb 
the indorsement of tbe zone system of 
postage charges for newspapers and pe- 
riodicals; the selection of Houston for 
tbe next meeting place, and tbe election 
of officers, the fortieth annual conven- 
tion of the Texas Press Association ad- 
journed its three-day convention here 
today. 

Sara Fore, Jr., of Floresville, was 
elected president, succeeding Harry 
Koch of Quanah. Other officers elected 
include: John E. Cooke, Rockdale, vice 
president; Sam P. Harben, Richardson, 
secretary (re-elected) ; C F. Lehmann, 
San Antonio, treasurer (re-elected) ; 
Clarence F_ Gilmore, Austin, attorney ; 
Mrs. Frances Sutherland, Beeville, es- 
sayist; R. W. Barry, Beeville, orator; 
Jadd Mortimer Lewis, Houston, poet; 
Joseph O. Boehmer, Eagle Pass, and W. 
L. West, Livingston, members of the ex- 
ecutive committee. 

Retiring President Harry Koch was 
presented with a beautiful silver set by 
the association. 

The report of the resolutions commit- 
tee, which contained indorsement of the 
zone system of postage for publications 
and of tbe proposed State good roads 
bond issue for $75,0O(X0OO. was adopted 
without a dissenting vote. 

Indorsement of the rone postage sys- 
tem followed an address by Congress- 
man J. J. Mansfield of Columbus, in 
which be gave warning that a strong 
effort is being made by magazines of 
national circulation for repeal of the 
lone law. 

The committee of judges appointed to 
examine weekly newspapers entered in 
the annual contest for the best linotype 
composition announced the following 
awards: Vernon Record, first prize; 
Cameron Herald, second prue; La- 
Grange Journal and I'aducah Post, a 
division of the third prize. 

More than 200 editors, newspapermen 
and representatives of supply houses 
from all parts of Texas attended the 
convention, which was declared to be the 
most successful held in recent years. 
The visitors were welcomed by Mayor 
Sam C. Bell of San Antonio, and Edi- 
tor Tom W. Perkins of McKinney re- 
sponded. 

For New*n«i>«rmiin> Bone 

Indorsement was given to the propo- 
sition advanced by the Texas Editorial 
Association, an organization whose 
membership is limited to men who have 
been actively engaged in newspaper 
work in Texas for thirty years Or 
longer, for the construction and main- 
tenance of a home for worn-out news- 
paper men. A committee consisting of 
Col Frank P. Holland of Dallas. Wil- 
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liam A. Bowen of Arlington, Charles 
B. Gillespie of Houston. Frank G. Hunt- 
ress of San Antonio, Louis J. Wortham 
of Fort Worth, D K. Harris of Hender- 
son, Sam P. Harhcn of Richardson. 
Sam Fore. Jr., of Floresville. and Clar- 
ence E. Gilmore nf Austin was ap- 
pointed to take in charge the question 
of raising funds for this homo. It was 
estimated that $40,000 would be needed 
for the home as an initial fund. More 
than $8,000 of this amount was raised 
among the editors present at die con- 
vention. It is proposed to erect the 
home on the Texas coast. 

Patriotic exercises marked the ses- 
sions held on the second day of the con- 
vention, the feature being an address by 
Major General DeRosey C. Cabell, 
commander of the Southern Department. 
The veteran military leader declared it 
was the duty of every newspaper and 
every newspaper to champion the 
I -eague of Nations idea and uphold the 
hands of President Wilson. He charac- 
terized the plan as a "God-given idea," 
a measure of more far-reaching good to 
the world than any event since the ad- 
vent of Christianity. 

In championing the League of Nations 
General Cabell declared that no country 
went into the war with such altruistic 
motives as those which actuated the 
United States and came out with such 



General Cabell also urged the press to 
lend its assistance for eradication of 
Bolshevism. Placing blame for the nn- 
rest that has been manifested on the 
I. W. W. and foreigners who have 
abused the natinn's hospitality, he urged 
that these were "as dangerous as the rat- 
tlesnake and should be crushed out." 
He praised the press for its patriotic 
service while the war was in progress. 



A. B. C 

Chicago. June 16. — Audit Bureau of 
Circulations reports have been issued 
on the following newspapers : Clarks- 
burg (W. Va ) TclegTam, Cleveland 
Plain Dealer. Corning (N. Y.) Leader, 
Erie (Pa) Daily Times, Erie Herald, 
Iowa City Daily Citizen (corrected), 
Monroe (Wis ) Evening Times, Pasa- 
dena (Cal.) Star-News. Richmond 
(Ind.) Item, Richmond Palladium, 
Riverside (Cat.) Daily Press, Washing- 
ton (Pa.) Observer-Reporter, Water- 
bnry (Conn.) American, Waterbury Re- 
publican. 



Food Medium 
•/ 

New Jersey 

Trenton Times 

A.B.C. 
2o— 12c Per Week 

K ILLY SMITH COMPANY 



Canadian Press Clippings 

Th. problem at eovvrlag Ui* C« ~-» — ■ =- 
n*M !■ uivm4 fcj obtatofana tb. 
MrvlM of 

The Dominion Press 
Clipping Agency 

tlloKtmr. ™> .11 mm 
■cm. printed Id em 



p»r beat. oT tbe r,t«rito;or. tod 
tlou of CANAKA. 

W» eoser ereer foot at Ciu4t .no 
Kewfbaod*Ua4 «t «v aaad one*. 
74-76 Chorea St. Toronto, Can. 

Prttb of MTTle*. Nsilor ho eUpt'-ni 
MtM— bpbelbl ratbb ul Ibnnti to 



New Service Publication for 
Advertising Folks 

Standard Rale and Data Quarterly Is De- 
voted to Information About Advertit- 
Well 



The Standard Rate and Data Quar- 
terly, published by the B. & B. Service 
Corporation, Detroit, is the latest entry 
into the field of publications devoted to 
advertising inicrest*. The idea on which 
the quarterly is based was conceived 
several years ago, Inst the war condi- 
tions delayed its realization until now. 

This new publication is, in effect, a 
reference book for advertisers, carrying 
rale and other pertinent information 
concerning about five thousand publica- 
tions. It consists of more than seventy 
pages, size II by 13. It will be revised 
every three months, in order to bring 
the information it contains up to date. 

Fred C. Veon, vice-president of the 
corporation, is a newspaper and adver- 
tising man of wide experience. He is 
coiiiident that the new service publica- 
tion is exactly in line with the present 
day nerds of advertisers and agency 
men. He sees in present advertising 
conditions tbe strong drift toward sound 
analyses of market possibilities and 
scientific selection of mediums to best 
serve special selling campaigns Walter 
Botthof is president and Alvan E. 
Beirnes is secretary' and treasurer of the 
corporation. 



Trade Mark aa a Protection 

William Krusen. director of the De- 
partment of Public Health. Philadelphia, 
warns that the germs of anthrax are 
often earned in shaving brushes, accord- 
ing to the Evening Bulletin of that city. 
He suggests that the public refrain from 
buying brushes unless they carry the 
maker's name or trade mark. This is 
one more official acknowledgment «' 
the protection assured to people through 
branded goods. 



THE ANNALIST 



A M-ff**.i>e ol Flounce, 

kuid Ertmomict). 

Mh*herf ewer, Moud.y by The 
New \Wk Timri Ctwapafty. 

Problem* affecting the future of 
the I'm ted Statra which arc *«■ 
Kagittf th* ram* *t attention of 
let* 1 '!* ton. captain* of iDduttry. 
procTTtBive manufacturer*, aod 
the more thoucfatful of the work- 
er* who coenatitutc tbe »l re fifth 
t»f the country, are diaru.avrd c*ch 
week m THE ANNAI.15T. 



R.J. BI DWELL 



CO. 



Pacific Coot 



Daily 

Newspapers 

SAN FRANCISCO OFFICE 

Editor & Publisher 

742 Market Street 
SAN FRANCISCO 



BRIEFS 



(Continued frum t*f J>) 
Fuliun & Cunningham. Detroit. 

But Knight is now hanolikc a«t 
work for the Xewell-Kmmett Agency 
New York. 

I.. It. Mil kr.L IS ACAIN IN CHARUK OS 

Kansas City office of United Press. 



CLUBS AND ASSOCIATIONS 



Tixsa (Okla.) At> Cu» WILL MttT 
only twice a month during tbe coming 
summer. 

Xewspapuwomen of NatnGeniRT ake 
eligible to membership in New Bridge- 
port Press Club, but none have taken 
advantage of the opportunity. 

Albany <N. Y.) TvrocaArmcAL 
I'nion No. 4 has elected John J. Hart 
of the Knickerbocker Press, president. 

Anni'al oi-Tisr, or RirsiEsiNTATivi: 
Club. New York, will he held at Gedncy 
Farms, N. Y.. June 27. 

A*sociatet> Fa»m Pai-cks elect ei> J. 1*. 
Young president at annua) meeting in 



Steps ,\«e being taken mux to form 
an Advertising Ctuh in Galena, Kan. 

JemOME M. StUAl'SS HAS (EXN EI.KCTV-I> 

president of Denver Press Club, succeed- 
ing Lieut. Jack Barrows, resigned. 

Gbantlaxd Rice or Tbibcxe won 
first round of annual tournament of New 
York Newspaper Golf Club last week, 
Play will )>e concluded next Monday. 

CoNsrm - TION AND BY-LAWS OF NtW 

Bridgeport Press Club provide that 
newspaper executives shall be ineligible 
to election or appointment as officers, or 
committeemen. Flection July 15. 



SIGNS 

For CltMifled Ad and Gfanljiion 
DefMrtMeofi 

NEW PROCESS SIGN 

Look* LIka Matal, Wan Ubo Metal. Bart 
Cm la Loss 7W Matal 

Send toaar tor sanrpleb aod auaatitr 

prices. 

S. BLAKE WILLSDEN 

Specfaltica tor the Circulbtioo Depor t oteot 



Wo eon i 

J™ want I 

Yon have thought of proos clipp- 
ings yoanelf. Bat let as toll you 
bow press eiippini can bo made 
• baataeab-buUder for you, 

BURRELLE 

145 Lafgyette St, N. Y. City 
at?-— o,a< 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Arenue at 45 th Street 
New York 
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ARE YOU WINNING 
THE NEW ENGLAND MARKET? 



SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

MASSACHUSETTS — Papulation, 3,605411 

2.J0O 10.000 
ClxeulatioB ueea ham 

Boston Adverllaer and 

American (S) 365,660 45 4S 

Boaton American <E) J0M70 AO AO 

Hn.toa Globe (ME) 293,781 JO 40 

Uojioa Clobo (S> $29,781 4S 4S 

Boston Port (M) 459,603 AS AS 

Boaton Poat (S) 367474 4S 4S 

Boaton Record <E) $0,650 .IS 45 

Biiilon Tranncript (E) 29420 40 40 

FM River Herald (E) 9,419 42S 025 

Fitchborg Dailr Nowt (E> 6440 .01$ MS 

Fitchbnrg Sentinel ..(E) 6412 .025 MltS 

Haverhill Gaxette ... (E) 13,072 428$ .0214 

Lynn lien (E) 1SJ21 JOS 4333 

I vnn Trlrgram- 

Newa (E4S) 1S400 44 44 

Lowell Courier- 

Crtiaea (ME) 16,788 4SS MS 

»w b><lford Stan.lard- 

Mertary (ME) 26474 4S 45 

Salem New* (E) 18JSS .OSS .04 

Worcester Caaetta ....(E) 29,525 .07 4S 

MAINE— Population. 762,787. 

Portland Expreaa (E) 25463 46 MS 

Portland Telegram ...(S) 21446 MS MS 

RHODE ISLAND— Population, 591,215 

Pawtacfcet Tiinee (E) 23,752 M M 

Providence llullfrin ..(E) 55^00 .12 Jl 

Providence Journal (M'S) 32482 47SM0 47SM0 

Provideoeo Tribune ,.(E) 28,156 47 47 

Wealerly Son (E) 4423 42 .01$ 

U (innioekct Call- 
Report er (E) 114U M 43 

VERMONT— Population, 16140$. 

Barre Timea (E) 6.765 .0214 .0143 

Burlington Daily Newa (E) W00 .02 .02 
Burlington Free 

Proa. (M) 10,480 42S 425 

CONNECTICUT— Population, 1414,754 
Bridgeport Poet- 

Telegmn ....(M&E) 45,463 49S 085 

Bridgeport Poet (S) 13405 445 43S 

Hartford Couraot ...(MS) 24,745 .06 .OS 

Hartford Tune (E) 36,055 .06 46 

New Uaven Regiater (ES) 26,959 44t 44S 

New London Day ....(E) 11,636 .03 .02$ 
New London 

Telegraph (M) 4430 .0128 4128 

W,1 Rep"nllie«i (MS) 10.762 43$» 42$ 

^ It R [c on ai^OO li n , R nt^ o ri 3 ( 4 00 li Q^ft, 

Government Statement., April lot, 1919. 
1A. B. C April in. 1919. 



There is room in continental United 
States for 2,836 States each with a land 
area equal to that of Rhode Island. 

If each of our 48 states had a popu- 
lation equal in density to that of Rhode 
Island we should have a total population 
of 1,676,685,740. 

Rhode Island is only a part of that group of 
state* known as NEW ENGLAND— but in density of 
population, in industrial greatness this little state 
is typical of New England. 



This group of states, in which nearly i 
lion people live, constitutes a market the winning of 
which means for any manufacturer a major com- 
mercial achievement — a selling victory of far-reach- 
ing value. 

For the product which New England accepts all 
Americans will accept. 

The people of New England are, as a whole, 
educated and discriminating buyers. A product of 
doubtful value, even if intensively advertised, will 
have no chance in this great market. A product of 
real worth, adequately advertised, NEVER FAILS 
to win its place here. 

New England people, accustomed to buying ad- 
vertised commodities which appeal to them, cannot 
be reached EXCEPT THROUGH NEWSPAPER 
ADVERTISING. The newspapers listed here afford 
the necessary means of communication with them. 



48 
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New York Advertising Situation 



to the figures compiled by the statistical 
of the New York ETening Port 



The Total Volume of Advertising in the New 
York Evening Newspapers for May Was: 



The Globe 
The Journal 
The World 
The Sun 
The Mail 
The Post 
*The Telegram 



1919 

786,704 
868,787 
725,7-12 
732.880 
423,509 
418,168 
907,412 



'Including classified and exchange. 



1918 
444,697 
691.809 
452,165 
498,741 
429,742 
379,968 
763,891 



.342.007 
176.978 
273,577 



38,200 
143,521 



.6,233 



During the Same Month— May, 1919— These 20 Large Retail 
Advertisers Used Space in the Newspapers as Follows : 



Abraham & Straus Banwit Teller & Co. 
B. Altraan & Co. J. M. Gidding & Co. 

Arnold, Constable & Co. Gimbel Bros. 
Best & Co. Jas. A. Hearn & Son 

Bloomingdale Bros. Fredk. Loeser & Co. 



Lord & Taylor 
Jas. McCreery & Co. 
R. H. Macy & Co. 
Oppenheim, Collins & Co. 
Franklin Simon & Co. 



Staniey & MacGibbons 
Stern Bros. 
Stewart & Co. 
Worth 
John Wa 



Evening 

Globe 
World 
Journal 
Sun 



327,942 
303,828 
283,031 
267,560 



Mail 

Telegram 
Post 



Newspapers (Excluding Sunday) 



Tribune 

Sun 

World 



75,611 
56,976 
56,189 



Times 

Herald 

American 



130,501 
89,516 
52,051 



54,689 
54,139 
13,159 



Times 

American 

World 



110,513 
96,810 
94,280 



Herald 

Tribune 

Sun 



Member 
A. B. C. 



THE NEW YORK GLOBE 

JASON ROGERS, Publisher. 



84.618 
71,465 
60,074 



180.000 
A Day 
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Oidest Fh£l is/ton a nd AdvQrtiswsJxumal m America -^y^^^^^ 

Entered •• eeconddaaa natter Mir 11. 1916, at the Poet Office at New Yoek. N. V, under the act of March Jrd. IV* 




Weekly: $3.00 a Year; 10c Per Copy. 
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Publishers Buy 
Chicago Tribune Space 

The Chicago Tribune in May, 1919, carried more 
publishers' advertising than all other Chicago 
papers combined. The figures follow: 

News 29,290 

Herald and Examiner 25,028 

American 22,733 

Pont 12,657 

Journal 1,304 



Total 91,012 

Chicago Tribune 93,500 

Included in tke lineage of Hearst's Herald-Examiner above are 11,179 
lines placed by Hearst's American. Included in the lineage of Hearst's 
American are 13,604 lines placed by Hearst's Herald and Examiner. 

Advertising agencies also snould be excellent judges of the rela- 
tive value of various mediums. The following figures, therefore, 
are significant: 

In 1918 The Tribune carried 22% more advertising agency advertising than all 
other Chicago newspapers combined, and in May, 1919, The Tribune carried 
more than twice as much advertising agency advertising as all other Chicago papers 
combined. 

f fo THE WORLD'S GREATEST NEWSPAPEPrf //f\ 

The Tribune's 1919 BOOK OF FACTS is now out. Sent 
free to advertising men if requested on business stationery. 
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If the great war need of 
the world was ships then 
Peace finds us needing 
more ships than ever! 

The impetus given Southern ship-building during the war 
period has carried over a line of constructive industries 
from the Chesapeake around the Florida peninsula well up 
into the Mississippi. Write it doivn in your book that the 
South will continue to build ships. 

History is repeating itself. Witness that the 
first big government dry-dock begun at Ports- 
mouth in 1827, finished in 1833, and is still 
in service! 

Now again the government builds a dry- 
dock at Portsmouth. This time the 
LARGEST dry-dock in the world- 
just completed at a cost of $4,000,000. 

WHY build the biggest dry-dock in the world 
in a SOUTHERN navy-yard NOW in the 
year 1919? 

Because the biggest ship construction 
and repairing futures there! 

ill of which calk to national business "advertise in the 
Southern jmpers, where the cost per inhabitant is the LOW- 
EST for newspaper advertising and the prospects of busi- 
ness the brightest H 
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tllriuiiiirkarii Atf* Herald 
tUrmlit«Aani Age-Herald 

Hlrmliia>*iii li..lg..f 
a Hlriti}ti«h«tn Nrwa 
*Hlrtiiltighain Ncwa 
•Uiw.Hr. Nrwa Itna 

UntXIr P>glitrT 
Mnlilli- HrmX'T 
M.Milg iitn.-ri .t<lrrrrli<-f 
Hoatfomrrr Adrmlarr 
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Jar-ktaxiTlllr M*trr4v.]ta 
rii.n.la Tlrtira raloa, Jar-l-nerUI* iAIAKi 
)'. n- . u .1 , ; ^11) 
IVnaantla Journal tgi 
IVnaarnla Nrwa irv 
UHnlUilA 



Atlaata ilrorclan 
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RANKIN ADVOCATES FOR ADVERTISERS 
THE FOCH METHOD OF "TIMELINESS" 
The "dominant plan" 
of 

National Newspaper Advertising 

"These are days in which competition to secure national markets has 
become so keen that individual business firms are eagerly searching for 
new methods by which to DOMINATE the attention of the public and 
to dominate it FIRST; searching for methods that will give more inten- 
sive sales results than can be obtained by any other form of advertising. 

"This method has been found. Necessity mothered its discovery." 

You will find in "The National Newspaper Unit" the plan by which 
you can get quick intensive sales results. 

The Bulletin will be glad to send you a copy of the William H. Kankin 
plan which has been successfully "tried out." 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the newspaper 
"nearly everybody" reads — 

The Bulletin 



Net Paid Average AA*\ I 01 Copies 
for May L ± l ~tO v ±y ± a Day 
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PRESS OPERATORS DEMAND 50 PER CENT RAISE, 
U. P. REFUSES AND SUGGESTS ARBITRATION 



KEEP ADVERTISING Novel Methods by 1.1, P. Includes Written Negotiations 



ANT) NEWS FREE 



Editor & Publisher's Stand Against Com- 
bination Government Publicity Bureau 
Endorsed al Washington — Officials 
Adroit Combination Serious 

By RoautT T. Bajwy 

ITAll r<>kRR*.e«WM)|T. 

Washington, June 25— The lead 
'aken by Eonou & PcBUSm in urging 
that Government publicity should be 
kept separated from Government ad- 
vertising is indorsed here by everyone 
who believes the time has come for the 
Government to take some sensible step 
toward a solution of its advertising 
problem, even though there may be dis- 
aKrecmrnt over the propriety of Govern- 
ment "press agents." 

So it is that the proposal of Senator 
Cummins of Iowa to establish a cen- 
tralized Federal bureau of publicity and 
advertising does not encounter popular 
favor among most newspapermen and 
many members of Congress in so far as 
it relates to official Government pub- 
licity. 

An Official Advertising Policy Approved 

There is little, if any. objection to 
such a bureau being established to define 
and maintain an official advertising 
IKilicy. but there is a very pronounced 
-cntimcnl in opposition to a general pub- 
licity bureau. 

The chief point made against a pub- 
(icily bureau rests on the ground that 
so long as politics dominate govern- 
mental affairs it would not he possible 
to maintain such an official organization 
without its being open to the charge 
that it was being diverted to partisan 
purposes. 

In other words, the fear is voiced 
that such a bureau would almost inevit- 
ably become the "Administration press 
agency." rcaardlrss of whether Demo- 
crats or Republicans happened to be in 
control. 

It is argued that it would be incon- 
sistent with human tendencies and weak- 
nesses if Mich a bureau did not strive 
primarily to put forth all of the good 
and none of the liad of departmental 
plan and achievement. Bureau chiefs 
naturally would want publicity on the 
praiseworthy work of their offices, but 
none could be expected to volunteer of- 
ficial information as to mistakes of omis- 
sion and commission. 

Might Restrict Intercourse 

With such a bureau in operation, it is 
Contended) newspaper men and others 
would he denied to a certain extent that 
freedom of intercourse with various 
units of a department which prevails 
under normal conditions 

During the war, when the Commit- 
tee on Public Information had its rcpre- 
(CoH/iitNcrf oh Page 14.) 



and "Open Covenants, Openly Arrived At" — Pro- 
posed Wage Scale Declared Exorbitant — 
I. N. S. and Universal Would Accept 
Best Terms Arrived At. 



CENSORSHIP FAILS IN 
VANCOUVER STRIKE 



International Typographical Union Or- 
ders Members to Resume Work and 
Papers Are Being Published— 
Objected to Advertisements 



•imilar to those made by the operators 
on the United Press, and their latest 
teply is that they will accept the most 
favorable terms that union operators are 
able to obtain from any rival organiza- 
tions for the same kind of employment. 

The Associated Press has no agree- 
ment with the union and is therefore not 
affected by the present negotiations. 

The United Press division of the C. 
(CimliHutd oh I'age 13.) 



IMEWSPAPER MEN CAN 
TRUSTED 

Col. 



BE 



THE United Press Association, the International News Service and the 
Universal Service, and their union telegraph operators are deadlocked 
in efforts made tins week to agree on new wage scales to supersede 
those which expire July 1 , and in the critical situation that has thereby de- 
veloped, methods unheard of before in averting a strike of the employes of 
any national industry arc being utilized. 

B ritten Record of Negotiations 

I irst. for the first time in the history respectively, are faced with demands 
i.i labor difficulties, negotiation* arc 
being COO ducted entirely in writing. The 
committee representing the United Press 
division oi die Commercial Telegraphers' 
Union and the management of the 
United Press have agreed in avoid all 
oral arguments, which might later be 
misquoted to the disadvantage of cither, 
and are using the typewriter to iron out 
ihnr various difficulties, chief uf which 
is the o]ierators' demand for a new con- 
tract calling for a salary increase of ap- 
proximately 50 per cent- 
Second, the Untied Press has evolved 
a new scheme to apply the policy of 
"open covenants, openly arrived at," by 
telegraphing a complete report of each 
day's negotiations to each of the many 
bmnlreds of newspapers it serves, from 
Huston to San Diego and from Montreal 
to San Antonio. 

Editors' Right to Know 

The position taken by the United 
Press in this is that increases in teleg- 
raphers' salaries ultimately are borne by 
the newspaper clients of the press asso- 
ciations and that as a result every pub- 
lisher, as well as every leased wire op- 
erator, has a |*rsonal interest in the 
pending negotiations. 

Therefore, each day, at the close of 
business, a complete report of the nego- 
tiatnmv of that day is put on the leased 
wire systems of the United Press and 
by 7 o'clock every publisher of a news- 
paper receiving the U. P. leased wire 
service and every based wire operator 
has before him every word exchanged 
in the negotiations up to that time. 

Will Meet Best Terms 

Third, the United Press lias proposed 
to its operators that instead of entering 
inio a contract for one year, the contract 
he effective only from month to month, 
and that any differences of any kind 
ihat may arise between them at any time 
shall lie settled liy arbitration, on either 
party to the contract giving the othrr 30 
ilays' notice. 

International News Service ami the 
Universal Service, day and night service 



Uuuae Pays Tribute to American 
Correspondents in Paris 

HIGH tribute was paid Ameri- 
can newspapermen by Col. 
E. M. House, member of the 
American Peace Delegation, at 
his last conference with Ameri- 
can correspondents, according 
to a copyrighted dispatch to the 
New York Times from Charles 
A. Selden. In the same dispatch 
it is disclosed for the first time 
that Col. Huuse has met the 
correspondents daily (or the last 
six months and has frankly dis- 
cussed every development al the 
Peace Conference. The dispatch 
from Paris says that when Col. 
House joined the correspond- 
ents Monday for what it was 
believed would be their last con- 
ference, he began by saying: 

"I am afraid that this is our 
last meeting. I want to add 
that this relation I have had 
with the American correspond- 
ents has been one n| the happi- 
est things of the whole confer- 
ence to me. I've told you 
everything. I've told you things 
I wouldn't tell my other friends, 
because you have judgment and 
a sense of proportion." 



<ST :n. .« 

\ MMKIVn, li. C, June 24 — What is 
virtually a newspaper armistice now ex- 
ists in Vancouver, and the three dailies 
— the Sun, Province and World — are 
again being issued, following suspended 
publication due to the flat refusal of the 
publishers to permit the strikers' com- 
mittee to censor news going to the com- 
posing rooms. 

No attempt is now being made by the 
strikers to censor die news, and a com- 
plete victory, in that respect, has been 
won by the newspaper publishers. 

Strike Not Unanimous 

As exclusively related in Entro* <fc 
PunusHUt last week die strike here di- 
rectly involves some 5,0(10 workmen 
who went out in sympathy with the 
strikers at Winnipeg; that the Vancou- 
ver Typographical Union ordered that 
a HMHMMi of the mechanical staff in each 
office take a desk in the editorial rooms 
and O. K. die news before the printers 
would compose the type; that after two 
days of such proceeding R. J. Cromie, 
publisher and owner of the Sun, pre- 
sented the case to his readers and de- 
clared dial he would rather suspend 
than submit; dtat the ultimate reply of 
the union was to strike the offices. 

The fact of the matter is that the full 
Vancouver Typographical Union did not 
subscribe to the high-handed methods, 
and there has been a bitter fight in that 
organization This was shown dirough 
a vote of die union which lacked the 
three-fifths majority which is required 
under the constitution before the union 
can strike even if the men have a griev- 
ance. 

Ordered Bark by I. T. U. 

The resolution that the local uninn 
passed creating the press censorship has 
been rescinded. Whereas, formerly, the 
union was demanding that all news be 
censored "under penalty of cessation of 
work." and that the newspapers be 
"compelled to publish reports submitted 
by the union," the present attitude of 
the union, as expressed in a substitute 
resolution adopted and presented to the 
newspaper publishers, calls for the "urg- 
ing" of publication of union news and 
makes no mention of any penalty for 
failure. 

As a matter of fact the Vancouver 
(Ci mlinued oh Pagf 42.) 
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CONCLUDE WAR STATUS RELATIONS 
OF PRESS ANDJX)VERNMENT 

Ceo. March in Final Interview with Correspondents Praises 
Splendid Spirit of Newspapers — Weekly Statements 
of War Department Will Be Continued 

XW Robmt T. Barsy. 

Isierr iiiafcM/KntiEvr.) 

WASHINGTON, June 25, — To Ihe almost . unanimous verdict of 
Washington officials on the service performed by the American press 
during the period of the voluntary censorship, General Peyton C. 
March, chief of staff, has added his statement of appreciation. 

Gen. March went a little farther than most of the officials by paying a 
personal compliment to the correspondents with whom he has been in contact 
at the War Department. "The personal attitude of the correspondents here 
has been very fine and I appreciate it very much indeed," Gen. March Mated 
at the last of his weekly interviews with newspapermen. 

Objects Sought Have Alt Been Accomplished 
"The weekly interview* with the rep- leaders of the right of the papers and 
icsciitatives of the press" General the people to know what the War De- 
March said, "were inaugurated shortly parlrm-ni was doing, and how it was 
afier I became Chief of Staff, for the being done, an acknowledgment thai 
purpose of putting before the American Prussianism— frequently without justice 
people the military view of what our ascribed Id all high military officers— 
troops were doing in Europe, and of- had no place in the management of the 
ficial statement of what we were doing American Army and that .maintenance 
in the United State* in the way of too- of the morale at home was essential in 
Initiation, supply, and getting troops successful operation* in the field. 

Credit Belongs to P«w 



• At the conclusion of the armistice it 
was reepicstcd by the representatives of 
the press that I continue the interviews 
with the idea of keeping the people ad- 
vised as to the program of demobiliia 



Credit for the inauguration of the 
weekly intcreiews belongs lo Mark-n E. 
Pew. former director of the War De- 
partment News Bureau. It was Mr. 



the machinery which was then in opera- 
tion. 

Weekly Statement* to Continue 

"The olijects which were sought by 



lion and what the War Department was Pew who convinced Secretary Baker 
contemplating in the malter of ship- that some such method of communica- 
ment of troops home, and all other 'inn between the Army and the people 

of was necessary. 

Arrangements were made at the very 
beginning to insure accuracy, steno- 
graphic ret>orts of everything said at lite 
conferences being released soon after in 

ihesTinter 'views "haVe now a^rcn.ly '? rm ' ih ™ J'* 0 "* 

Ken accomplished and the necessity for »« »" ° ft 'he Pr-parcjl statements 
the interviews is at an end. The weekly ^J*.™*' °? r" aff 1,u ' ? ls ° ,hf 
statements about demobilization and sta- 
tistics of all kinds will be released lo 
the press through ihe usual channels. 

"In terminating these interviews 1 
want to say that the altitude of the 
press throughout the period of the strug- 
gle itself was perfectly tine and of great 
value to the military program. The vol- 
which was entered 



lions asked by correspondents and ihe 
answers to them. 

In addition, the informal questions to 
which Gen. March responded at the 
meetings, prepared inquiries submitted 
in writing on the Friday preceding the 
interview were brought to Gen. March's 
personal attention, and, where possible, 

umary censorship which was entered »".**"* *«« ' hc co " f « c "" s - 

upon by the press was observed re- ^ '»"al!y every \Vash,ngto„ „rres,K>nd- 
ligiomly and at all times I found the a . v! " 1 ^ htmseli of this prtv.kge at 
from all of you from ? nc '»»« " r another in order to get of- 
hcial information on his local troops and 
Iheir movements. 



preventing publication of news 
which would have been of value to the 
enemy, but by putting before the people 
what they should know as to Ihe activi- 
ties of their Army and what ihe War 



Geo. March Always Pleasant 

Gen. March's relatiuns with the corre- 
spondents were pleasant throughout. 



, _ _ , • „ . ^I'uiiumis were pleasant inrougnoui. 

Department was contemplating in the ^ niwraI ^ of ^ ^ ^ 



malter of keeping it up, 

Were Important Links 

"The attitude of the press of this 
country was not only of the greatest 
value to us, but was in the highest de- 
gree palriutic. We moved, at an ex- 
Ample, some twelve million men around 
the I'niied States on our railroads with- 
out the fact Iwiiig known to the Amen 



that such freedom of contact with the 
press and public might lead to <harp 
political controversies was not burin- out 
by developments, there having been no 
corrolary in this country to ihe experi- 
ence of Maj.-Gen. Sir Frederick Mau- 
rice, former chief of operations of the 
British Army Staff, who became in- 
volved with Premier I.loyd George and 



can people, except so far as I gave out Parliament over one of his press inter- 
facts in the weekly interviews. This views and was removed from office 

shows the very fine attitude thai the 

press took toward the necessity -ed ob- 

serving the voluntary censorship wlmh ' 
lhcy undertook ihrmsekcs." St. I'm, June 23 The N'orthcrn 

The weekly interviews accorded the Minnesota Editorial Assignation will l>c 

correspondents by Gen March were brought into close touch with forestry 

among the most important links in the mc;hnd> on July *> during ils convention 

reunions between the American paper* at Itetnidji. The state forestry board 

and war officers in Washington. They will take- the members to the Itasca state 

were important and «f inestimable value park in aut..s and feed them wilh fi.li 

•lot alone because ihey enabled ihe pa ...uiijit in Iia.ra lake ami beans baked 

ji, rs to give their readers otficial and tn "lean holes " State forester \V. T. 

-ccurate statements, but because they l"..x wauls the editors to insps-rt the 

"nvolvrd recognition by ihe military work of preserving fores-'. 



"Every Article and Every Adver- 



Miami. Okla.. 

More important than the League 
of Nations ; much more important 
than the decree of Kings is the 
unity and co-operation of the al- 
lied journalists 

True democracy springs from 
the hearts of the people. Through 
the press let them voice opinions 
lhat will break down ancient tra- 
ditions and shatter the fetlers that 
chain them to autocracy. 

Emma & Pltuisiish, the oldest 
publishers' and advertisers' jour- 
nal in America, deserves the heart- 
iest congratulations of the news- 
paper fraternity for their splendid 
international edition. It is certain 
that this worthy effort will bear 
fruit. 

The messages we read from 
across the water are tilled with 
much that will surprise and in- 
terest American publishers. Every 
article and advertisement should 
be read carefully. They give us a 
new perspective on European 
thought. They give a personal 
touch that cannot be lost sight of. 

We congratulate every member 
of EoiTue & PttaLisiiEas' staff for 
having done a big thing in a big 
way. 

Miami Daily Ngws, 
J. A. Ixoyd, 
Publisher. 



MINNEAPOLIS TO HAVE 
NON-PARTISAN DAILY 



Fanners lo 
Help Prop- 



L. Gas-tun Will lie Publisher 




POWERS ft CO. READY TO START 



t>l in 

W. C. Powers & Co, Ltd., which was 
organized some little lime ago by \V. C. 
Powers, former manager of sales for 
the Great Northern Paper Company, 
has established ils office at 180 Fleet 
street. London, England. Mr. Powers 
will leave for England next mouth. His 
company will sell through ihr Canadian 
Export Paper Company. Lid., of Mont- 
real, It will represent the fo)U>wing 
mills: Laurentide Company, Ltd., Price 
brothers Si Co.. Lid., St. Maurice Paper 
Company. Lid , Hroinptott Pulp it Paper 
Company. Howard Smith Taper Mills. 
Lt<l.. Provincial Paper Mills Company, 
Ltd.. Eastern Manufacturing Company, 
anil the Gruveton Pajier Company. 



Rnmely Pleads "Not Cnilty- 

Dr. Edward A Kumcly. formerly man- 
aging editor of the Ne-w York Evening 
Mail. ap|<eared June IK before Judge 
Knox in the C riminal Branch of the 
I nilcel Stales District Court, and en- 
tered a tentative plea of not guilts lo the- 
indictment charging him with having 
made false returns to the Alien Prop- 
cr-y Custodian regarding the ownership 
of the Mail. Dr. Kumcly's counsel was 
given a week in which to withdraw the 
plea, demur oi take any other action nec- 
essary for ibc deictlsc of bis client. 

Van Patten Expands to Chicago 

Chicago, June -'4. — Van Patten, Inc, 
of New York, will shortly establish a 
complete advertising agency organira- 
lion in Chicago. Temporary headquar- 
ter s have been established at 11 South 
La Salle street. 1. A Crowed has been 
clc.te-tl a director and viee-|nesttlcnt of 
the company and will have lull direc- 
tion of the Chicauo olV.ee. \ special 
advisory sen ice tlepartnii-in is contem- 
plated :n addition to lite preparation oi 
ad e..|r. ami mrrcliamlisiiig plans. 



The N'ttn- Partisan League, composed 
exclusively of farmers, which was start- 
ed in North Dakota in 1917 and now 
has a memliership of 50,0001 is planning 
to extend its political power by the eslab- 
lishmeni of a newspaper at Minneapolis, 
which will lie known as the Minneapolis 
Star. 

The League now has two newspapers 
in North Dakota, the Courier-News at 
l argo, and the Grand Forks American ; 
and one in .Nebraska, the -Nebraska 
Leader at Lincoln. The Leader was 
stance! only recently. Its cdnor will be 
I red Carey, a well-known Nebraska 
newspaper man and for years political 
writer of the Omaha News. 

Buying Machinery in New York 

The general manager of the Fargo 
Courier-News and the Grand Forks 
American is Herbert L. Gaston, who also 
will supervise the establishment and 
probably the management of the new- 
paper of the organization at Minneaixi- 
bs. Mr. Gaston was in New York City 
this week, purchasing several large 
presses and other machinery which will 
lie installed in a four-story building now 
being built as the league's 
home in Minneapolis. 

Almost since its organization in 191" 
by A, C. Townlcy. a North Dakota 
farmer, with a natural bent for political 
leadership, ihe League, which is now all- 
powerful, politically, in North Dakota, 
has been working to extend its influence 
in other farming States, even in New 
York, but has concentrated its efforts 
to this end in Minneapolis and Nebras- 
ka. As early as September, 1917, it was 
reported to have 80 paid organixers at 
work in Minuesuia. 

The league has published since its in- 
ception a weekly organ known as the 
N'on Partisan 1-caRuer. which is sent 
without extra charge to every member 
who pays ihe regular dues of $18 for 
two years' membership. This weekly 
bas been so powerful in spreading the 
gospel of the League lhat the farmers 
of the cotimry, in conjunction with or- 
ganized laW, should dominate ihe poli- 
ties and industry of America. 

History of League 

This propaganda has been preached 
even more- intensively and successfully 
by the establishment later of the news- 
papers at I'argo and Grand Forks and 
now Ihe establishment of lite two addi- 
tional papers at Lincoln and Minneapo- 
lis avowedly is intended to speed up 
strength among ihe farmers of Minne- 
sota and Nebraska. 

The League, which is the neatest ap- 
pruae-'i in recent years lo ihe old Farm- 
ers' Alliance, was organized by Town- 
ley, after snosv lead killed a Max crop on 
which be expected to make a profit oi 
JU5.0WJ, lie owed large sums for farm 
machinery and the failure of his crop 
mailt him bankrupt 

lit- 'hen turned bis hand to politics 
m l found a prolific field in seeking mem- 
1-ci . lor his new organization, which 
was •«. protect tits- farmer fiom being 
• -.liir.ilered b> organized capital." The 
iblftre in North 
Dak ft., the agricultural clement of 
which i., W. per cent, of the population. 
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MARLEN E. PEW MADE EDITOR AND MANAGER 
OF THE INTERN ATIONAL NEWS SERVICE 

igns as Editor of EDITOR & PUBLISHER to Assume Important Post in Hearst 
Organization — Has Had Much Experience in Press Association Work and Splendid 
Record of Achievement in Many Lines of Newspaper Making 



By W. D, Sf ftW 
V| AKI.I,\ I PEW has resigned as 
^▼•■•e.liior of Enirng & Publishes ami 
.t. u director* of the company to accept 
•he position of editor and manager of 
the International News Service. He 
will assume his new duties on July 1. 

The directors of Editor & Publisher 
Company, at a meeting held June 19, re- 
■ rived Mr. Pew's letter of resignation 
with genuine regret, voting its accept- 
ance only hecause of the realization that 
the opportunity now opened to him is 
one of major importance in the field of 
newspaper making, and that his experi- 
ence and ability particularly qualify him 
for hi? new task. 

In the prime of life, after having 
achieved distinction in many branches 
of newspaper work and in the national 
service. Mr Pew now becomes one of 
the outstanding men nf the great Hearst 
organization. As news manager of the 
I. N. S. he will bring to the service of 
the hundreds of newspaper clients of 
that organization a knowledge of news 
value* and resourcefulness in news gath- 
ering posse«cd by but few other men 
mi the field. 

Expansion for the I. N. 3. 

It is understood that Mr. Hearst plans 
an immediate expansion of the I. N. S. 
on broad lines of development, aimed 
:o meet adequately the new conditions in 
the life of the world. His confidence 
in Mr. Pew's ability to aid him in fully 
realizing these plans is indicated by the 
generous terms of the contract made 
Set ween them. 

Marlcn E. Pew was born at Nites, 
Ohio, 41 years ago. At the age of 16 
he started as a reporter on the Cleve- 
land Press, three years later becoming 
New York representative of the Scripp*- 
McRac League of Newspapers. He con- 
tfaroi '.his connection until 1900. At this 
time he inaugurated the night service of 
the Publishers' Pre**. He was a mem- 
ber of the staff of the New York Eve- 
ning Journal for two years and then be- 
came Eastern Manager of the News- 
paper Enterprise Association. In 1907 
be was appointed Editor of the News- 
paper Enterprise Association, leaving 
ihat position in 1910 to become Editor 
■if thr Boston Traveler. In 1912 he ac- 
cepted the post of News Manager of 
the United Press Associations, later 
founding and editing the Philadelphia 
\'rw»-Post Returning to New York in 
191; he founded the Press Illustrating 
Service, later joining the editorial staff 

-i Eama & Publisher 

Served the Nation 

In 1917, at the urgent request of 
George Creel. Mr. Pew joined the Com- 
mittee on Public Information. Soon 
afterward he organized the News Bu- 
reau of the War Department, through 
which the casualty lists and all other 
news of the Department was cleared. 
Hr became Secretary' Baker's personal 
representative with the press and so 
organized the work of service to the 
newspapers that every vital interest in- 
volved was fully protected. 

Mr. Pew's training as a newspaper 
man and his clear cut policies in deal- 
ing with the newspapers served to make 
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MARl.EN E. PEW. 
Editor and Manager International News Service. 



the War Department a real source of 
news for every paper in the land. His 
work in this connection, which has l>een 
recounted in these columns, constituted 
a high public service in a period of the 
nation's life when any policy of a reac- 
tionary kind would have been a national 
calamity, while a policy of recklessness 
as to the release of news carrying mili- 
tary information would have been 
equally disastrous. 

Steering his course by the chart of 
rommnn sense and clear vision, Mr. Pew 
avoided the shoals and contributed 
mightily, through a wise policy of afford- 
ing the fullest publicity, consistent with 
the military interests of the country and 
of its allies, to the maintenance of the 
highest morale among the American 
people. Readers of our newspapers 
realized that nothing was being kept 
••ecrct from them which was already 
known to the enemy. 

Tribute by SerreUry Baker 

Resigning frum the News Division of 
the War Department at the end of 
March. 19]9. Mr. Pew returned to the 
staff of Em inn Jt Publisher as Editor, a 
position which he relinquishes now only 
because nf the magnificent opportunity 
offered to him by Mr. Hearst. 

When Mr. Pew re-entered upon his 
work at the office of Editor & Publishes 
he found awaiting him a letter from the 
Secretary of War which expressed elo- 
quently the appreciation of Mr. Baker 
of his services to the Government. The 
letier in part said: "No one can do as 
good a job as you have done for the 
War Department unless he has talent 
and character and those attributes mean 
success in any field of endeavor. 

"It has been line to have you here and 
while I know the hard work and sacri- 
fice entailn! on you. still I hope you have 
found compensation in knowing that you 
were doing a patriotic and public service 
in a great crisis " 



Asked to express for readers of Edi- 
th* & Publishes his views as to tbe 
new work upon which he is entering, 

Mr. Pew said : 

Mr. Pew's Future Work 

"It is with regret that I have resigned 
editorship of Emu* & Publisher. Not 
only have I enjoyed a remarkably pleas- 
ant personal relationship, but I have felt 
that F.ritiir & Publisher's field of use- 
fulness is almost limitless. It is today 
of incalculable value to the newspaper 
and advertising men of this country. Iti 
policies square with the best newspaper 
practice. Those who are guiding it are 
conscious of its responsibility to its 
readers, and their motives are as true 
as their ambitions are high. As 'service' 
'•' all newspapers is the keynote of Edi- 
tor & Publisher policy, there is no 
doubt that the newspapers and adver- 
tisers of the United States will make it 
ever more powerful in its field. 

"I re-enter press association work, to 
wl ieh the best of my youth was de- 
voted, with unconcealed enthusiasm. It 
offers uulxHinded opportunity for service 
to a large number of newspapers, and I 
thoroughly enjoy direct contact with the 
world's spot news. The national appe- 
tite for telegraphed news has never been 
so keen. The responsibility of news 
writers to the public has never been so 
real. American editors require not only 
larger volume of wired information to 
supply public demand, but they are in- 
sisting upon superior new* reporting in 
its every aspect. 

The market is wide open for news 
which is cleverly written by responsible 
newspaper men. which is devoid of every 
element of prejudice or special interest 
and is speedily delivered. The line of 
greatest service plainly lies between the 
i reiv report written with such stilt as 
to be denatured and the press report 
which exceeds the speed limits of reli- 
ability and good judgment. 



— 



New I. If. S. Officers 

The International News Service 
announced late yesterday after- 
noon a reorganization of its officer 
personnel. The new president is 
Mr. M. Koenigsberg, who has 
long been associated with Mr. 
Hearst's enterprises and is favor- 
ably known to practically every 
newspaper publisher in the United 
States. Mr. Koenigsberg succeeds 
Mr. Hugh E. Murray, who be- 
comes vice-president. Joseph A. 
Moore has been elected treasurer, 
succeeding Fred J. Wilson, who 
has returned to California, where 
he has private interests to which 
he will give his immediate atten- 
tion. 



"The* International News Service is 
possessed of the natural elements that 
make for agency idealism. It it abso- 
lutely free and is well-equipped to col- 
lect and disseminate the world's news 
with the interest of its collective clien- 
tele as its sole object. Its wire system 
covers the United States, with branch 
offices at all important points, here and 
abroad. Its policy is to employ at good 
salaries mature and trained American 
newspaper men, worthy of the high trust 
of reporting to many newspapers. 

"The I. N. S. is distinctively an after- 
noon and Saturday night service, free 
of morning responsibilities, and hence 
its forces here and abroad are making 
the news fight in afternoon and Sunday 
morning newspaper publishing time. 
The great Hearst afternoon and Sunday 
newspapers look to I. N. S. for complete 
and disinterested news reports on an 
absolute equality with all other news- 
papers composing the I. N. S. clientele. 

"The I. N. S. record for accuracy dur- 
ing the war is, I learn, the subject of 
unanimous favorable comment among 
the subscribers. 

"An amazing business rivalry exists 
in the press association held. I know 
of nothing in commerce that is sharper. 
The real test of value, however, lies in 
die news reporting performance, and the 
men of I. N. S. propose that it shall give 
good account of itself to American 
newspaper publishers. 

"For the present at least I shall de- 
vote almost my entire time to the news 
service, looking to betterments." 



P. W Clarke Succeeds J. E. Boyle 

Syracuse; N. Y, June 25.— Frank W. 
Clark, former managing editor of the 
Albany Knickerbocker Press and the 
Binghamlon Pre<s. has been named suc- 
cessor to James E. Boyle as managing 
editor of the Syracuse Herald. Mr. 
Clark was also at one time with the 
New York Evening World. Mr. Boyle 
was recently appointed state deputy su- 
perintendent of public works. 

Walter P. Plummcr becomes new 
editor and Ralph Record city editor. 



U. P. Tranrfers Wood to Paris 

Henry Wood, who has been in charge 
of the Rome Bureau i 
is now in charge < 



rau nf the United Press, 
of the Paris offW«(->Oglt 
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INTERNATIONAL NUMBER PLEASES 
THE JOUR NALISTS O F LONDON 

"Red Letter Event in Newspaper Annals" — British Newspapers 
Forced to Limit Advertising Volume — Northcliffe's 
Offer for New Ideas. 



By Hjshbekt C. Kjixjvt, 

U.sWDS C&ITOII. EDuca « U'lLmtCB. 

AT the time of writing, only the advance copies of Editor & 1'lulisher 
International Numlicr have reached this country, but already I have 
been the recipient of many delighted comments upon it. Several prom- 
inent newspaper men have called me on the 'phone to know how soon copies 
will be on sale here, expressing their desire to obtain for their personal use 
what they declare is a unique record of press achievement. 

One and all lavish praise without stint and state their pleasure at the 
conception of the International Number, the completeness of its survev and 
the high realization of the projected ideals. It is considered a red letter 
event in newspaper annals and emphatically a substantial step towards link- 
ing the press of the two English-speaking nations in closer brotherhood. 

British Journalists' Union Active 

The British National Union of Jour- 
nalists is becoming a power in the land- 
Already it has a membership of well 
over 3,500 and this strength has enabled 



the body to take up a firm and definite 
stand in the matter of creating better 
conditions for its members. Its activities 
in this direction and its success in secur- 
ing a livinic minimum wage for the vari- 
ous branches of newspaper work are 
illustrated by one incident. 



Threatened Boycott 

At H , recently, the editor-re- 
porter of a paper was only getting $10 
a week, and no nutice having been taken 
by the owners of the representations 
mafic to them, he left the office at an 
inopportune moment. 

H. M. Richardson, the General Secre- 
tary of the I'nion, wrote a letter to the 
firm telling them they were now in dis- 
repute with the Union and insisting upon 
the minimum being paid, and that if it 
was not paid by Saturday morning the 
L'ninn would issue a circular to the 
whole of Ihe inhabitants and trades- 
people of thr district advising them not 
to advertise in or buy this particular 
paper. The proprietors paid up next 
day! 

The position at present is that nearly 
oil the affiliated papers in ihe country' 
are paying the minimum. A recent de- 
velopment was the ratification of an 
agreement between the X. U. J. and the 
New Zealand Journalists Industrial 
Association, by which the members of 
each body become entitled to the benefits 
of the other in the event of appointments 
overseas creating ihe necessity. It is 
expected that similar working arrange- 
ments will l>c arrived at with similar or- 
ganisation* in other countries. 

Victory w*« Loan Publicity 

The new British Victory Loan brings 
into the limelight once more Sydney 
Walton, O. It F... who established for 
himself a firm friendship with the press 
in his tactful and helpful direction of 
press mailers at the Ministry of Food 
in l-ondon, and Utterly with the Cana- 
dian War Mission. 

Mr Walton lias been appointed the 
Honorary Director of Publicity to the 
National War Savings Committee for 
this new l oan, in the place oi Sir George 
Sutton »lu> recently retired to resume 
his responsibilities with Lord North- 
cliffe's I'leciway House 



On every side it is quite evident that 
thr rSritish press and its leaders and 
svorkcrs are eager (or a closer relation- 
ship with their American brethren o< the 
pen For one thing Ralph Blumcnfcld's 
suggestion of an interchange of news- 



paper men between the two countries 
(despite the fact that the famous Daily 
Express editor has endeavored to ex- 
plain that he merely threw oat the idea) 
has been the subject of widespread and 
intctested comment. 

.Now, Allan Jeans, President of the 
Newspaper Society of Great Britain, 
states in his report that the Society is 
constantly enjoying the interchange of 
confidential information with the A. N. P. 
A. which is of great benefit, the A. N. 
P. A. bulletins covering pajier supplies, 
labor problems and other matter 4 of 
importance to the industry being for- 
warded regularly. 

The Newspaper Society's Circular is 
tiled at the New York office. The latest 
move towards this rapprochement is the 
fact that the secretary, Frank R. Bird, 
has been invited to act on the Adver- 
tising Advisory Committee of the Ameri- 
can Chaml>cr of Commerce in London. 
'Hie American Chamber of Commerce 
has also courteously placed its news 
facilities at the disposal of yoar London 



American Correspondent! Form Society 

Arthur S, Draper, London eorrcsporr- 
dci-t of the New York Tribune, who is 
secretary of the newly-formed Associa- 
tion of American Correspondents in 
London, tells mc he has already sent 
Editoh ti Publishes a nonce as to its 
formation. I am now able to supple- 
ment this with fuller details. 

Broadly, the objects of the association 
are to promote the co-operation among 
American newspaper corrce|>ondcnts in 
tins country, to protect their interests 
and to assist in securing such recogni- 
tion and facilities as are available from 
Government departments, public bodies 
and oilier sources of news 

It is anticipated that much progress 
can be made through publicity and it is 
hoped that the association will he of as- 
sistance to visitinir American journal- 
ists 

The officers are F., Price Hell I Chicago 
Daily News), president; Ernest Mar- 
shall (New York Times), vice-presi- 
dent ; Arthur S, Draper (New York Tri- 
bune ), secretary: John S. Steele (Ed- 
ward Marshall Syndicate. Inc.), treas- 
urer. The Executive Committee is 
Kolx-rt M Collins I Associated Press), 
!-'. 1 . Keen United Picas', Henry llvdc 
<. Chicago Tribune). Hal OTlaherty 
i New York Suu>, James M. Tuohy 
( New S ork World 1, ami the secretary 
cx-offiiio. 

The members not represented among 
the officers and cNeciiiive committee in- 
clude Farle C. Reeves I International 
News Service). Kolicrt W. Undue (Uni- 
I C .tiilinucti hi Page 34.) 



Say a Government W»«te<i 
Fortune on llh Loan 

Clin vai. June 21. — Speaking 
hefore the National Lumber 
Manufacturers' Association's first 
American Lumber Congress, Wil- 
bur D. NesWt. vice-president of 
the William H. Ranktn Company, 
said : 

"It costs you live cents to put 
up a poster anywhere, whether 
you put it up for nothing or 
whether you pay some one to put 
it up. The Government last year, 
in advertising the Fourth Liberty 
I-oan, spent either in money or 
donated labor $500,000 to put up 
Liberty I-oan posters. 

"If they had taken that $500,000 
and spent it in the newspapers of 
the United States, it would have 
done the Fourth Liberty Loan 
ami the United States itself a 
great deal more good. 

"You may gather from that Uiat 
I am in favor of newspaper ad- 
vertising, and I certainly am. I 
believe that ]>age space in a news- 
paper has more influence upon its 
readers than even the editorial 
does. An advertisement signed 
by a reputable house carries more 
conviction to the mind of the 
reader for the simple reason that 
he or she reasons that if yon did 
not believe in it. you would not 
pay your good money to tell your 
story to the people," 



WISH GRANDIN SUCCESS 
IN NEW N. Y. AGENCY 



Newspaper Men Accompany 
Pres. Wilson to Belgium 

Some Accommodated on Executive*' Own 
Train, and 



<ttt oniii j 

P.vkts, June 17.— President Wilson's 
party on a two-day trip to Belgium, 
which began last night, included a num- 
ber of American journalists. On the 
President's train there was one repre- 
sentative from each of American press 
associations, including George McFall, 
Associated press; Lowell Mellctt, United 
Press, and J. E. Ncvin, International 
New Service. 

Special representatives of American 
newspapers who had places on Presi- 
dent's train were 1-aurence Hills, New 
York Sun : Herbert Swope. New Y'ork 
World; W. H. Uwis. New York Trib- 
une; Charles Selden. New Y'ork Times; 
Henry Wales. Chicago Tribune; J. C 
McDonald, New York Herald, and 
Harold P. Stokes, New Y'ork Evening 
Post 

In addition a number of other Ameri- 
can newspaper men and a delegation of 
English, Belgian, French and journalists 
from other countries who are ce'vering 
the peace conference and who could not 
be accommodated on President's train 
made the trip to llelgium on 



Labor Publishers Incorporate 

I.j:im*t«i\, Me., June 25— The Allied 
l abor I'ress Association has been or- 
xani/cil here, vv till an authorized capital 
stock of JIO.OHO. Olheers arc: Presi- 
dent, Cornelius I'. Darrington, Auburn; 
treasurer, Charles A. Darringtun. Oma- 
ha NtV : eletk, John I . Darrington, 
Cantnri ; ibrcriors, the above. Among 
the puiposc; oi the oruani/ation are to 
esr.ihlish, publish and eirculatc labor 
pai-ers and periodicals. 



Over 160 Friends Tender Uiin Dinner in 
Chicago — Ready for Business July 1, 
Succeeding Tbere'i a Reaion 



Friends of F. C. Graudin. oi Grand 
Rapid?, Mich., to the number of ICO, 
tendered him a dinner June 1H in Chi- 
cago to wish him success in launching 
his new Liberty Advertising Agency in 
New York July 1. William H Rankin 
presided and mirth and good fellowship 
prevailed throughout the evening. 

As was announced recently, when the 
news was first made public of the de- 
|>artiire of Mr. Grandnt and his asso- 
ciates from Battle Creek, and the dis- 
continuance of the There's a Reason Ad- 
vertising Agency. Mr. C.randin is presi- 
dent of the new orgauiiaiion ; Dr. C. \V. 
Green and L, I. Lamsnn are vice-prc>i- 
deuts; A. H. Hulscher is secretary, and 
G. Y. Rulhrnbrrg is treasurer. Messrs- 
Grandin and Kothenberg are in New- 
York at the present lime, and Dr. C. W. 
Green has just returned 

Retains Possum Account 

The l.ilierty Advertising Agency, Inc., 
which has offices at 149 Fifth avenue. 
New Y ork, will take over the handling 
of the advertising of the Postum Cereal 
Company, as one of the accounts avail- 
able to the general advertising agency 
held in which the agency will operate, 
The Postum Company thus changes its 
account from the former arrangement 
through the There's a Reason Company 

which company ceases to exist. 

Mr. Grandin, through his direction of 
the agency relations of the Postum Ce- 
real Company since the beginning of 
the development of that organization as 
a great national advertiser, has become 
one of the best-known space buyers am! 
agency men in the country. 

Dr. C. W. Green has for a number 
e-f years past been at the head of the 
copy department of the Postum Com 
riany anil has directed the advertising 
•:opy which has claimed so large an at- 
tention for its forcefulness and selling 
power. Mr. Hulscher has in recent 
years been very largely in charge oi the 
space buying, and Mr. Lam son has ler 
many years last been in charge of thc 
mechanical preparation oi advertising 
matter, the typographical displays, and 
the handling of copy schedules 

Mr. Kothenberg has been in eh 
of the accounting department. 



PAPER MEN AS CONGRESS" AID 



Ask for Government Help in 
Polp Wood Decay 

lU 'i iiji, N. Y ., June 30.— Taking the 
view i hat the animal loss to the pulp 
and paper industry through decay of 
wood and pulp is a serious economic 
problem affecting ihe use of pulp and 
paper products by every citizen ol the 
L'nitcd States, it was resolved by lb* 
Technical Association of the Pulp and 
Paper Industry, meeting here, that 
individual members use lheir tntlueits 
with the companies with which they 
connected to sccuic the pa-sage ot It 
latum hy 1 oiigrcss to enable the Sec 
tary ul Agriculture to conduct investi- 
gations e,t the nature and habits of tin 
fui'iii and tiacieiia causing the decay a 
pulp wood ^inl wood pulp and to des is* 
ann pu i into application methods of con- 
trol *30.I!(I0 is recommended as '1* 
amount of the initial appropriation- 
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A. B. C. ACHIEVEMENTS CITED AT CONVENTION 
AS TOWER OF STRENGTH FOR ADVERTISING 



Full Account of the Proceedings at Chicago Meeting — Annual Banquet a Brilliant 
Affair — Officers Are Re-elected, Young and Stone Retiring — Unanimous 
Approval Given of Year's Successful Operation 



ei-lsrr ckstsrcsfrlsrlM 

Oitesoo. June The tilth anniver- 
sary and the %ixtli annual convention of 
the Audit bureau of Circulations, held at 
1'te Hotel La Salle, Chicago, June 19 and 
marked the apex of five years of con- 
mentions struggle to obliterate long- 
landing abuses in the sale of advertis- 
ing and circulation. 

More than anything else it demon- 
strated the high and strictly business- 
like plan upon which it now is possible 
t-j buy advertising space in every known 
<sirt of publication. It* keynote was the 
craridencc today existant between ad- 
vertisers, advertising agents and publish- 

W. A. Strong Elected Secretary 

The convention closed with the elec- 
tian uf the following officers and the an- 
nual hant|ncl in the dold Room: 

President, L. II. Jones, Rochester, N. 
V.: vice-presidents, A. W. Erickson, 
New York; W. l-aughlin. Chicago; 
Henry \V. Schott, Chicago; secretary. 
\\. A. Strong, Chicago Daily News; 
treasurer, E. K_ Shaw, Chicago; manag- 
i:m director, Stanley Clague. Chicago 

The principal business transacted eon- 
o.med revisions of the newly-drawn by- 
:«< of the A. B. C. amendments to the 
rules and regulation* aud the considers- 
:icm of various resolutions of genera) in- 
terest to all publishers. 

Lafayette Young, Jr., of the Des 
Moines ( la ) Capital, and F. W. Stone. 
«f thi' American Review of Reviews, 
New York, roigncd from the board of 
J;recturs, all other present incumbents 
being rr- elected at Friday morning's ses- 
sion. 

Mr, Young was succeeded on ihe 
l .osrd by A G, Lincolu, of the St. Louis 
Pos;- Dispatch, and Mr. Stone by )'. S. 
Collins, of the Curiis Publishing Com- 
i-any, Philadelphia. 

The following is the personnel uf the 
hoard fur the ensuing year : 

AlAE*TlSE»S 

t_ P.. Jones, Eastman Kodak Com- 
-j.-iy. Rochester, X. Y. 
W. Laughlin, Armour & Company, 

Oieago. 

t.mrge W. Cushing, Hudson Motor 
' ,'i.r L'ompanv, Detroit (one year). 

.- R Davis, General Electric Com- 
irn. Schenectady. N. Y. 

L I.. King. Goodyear Tire & Rubber 
< .Yntpanv, Akron, Ohio (one year). 

K H." Squier. Palm Brewing Cora- 
pviv. Milwaukee. 

l; H. Bramble. Canadian Chewing 
r.-.itu (\,m|>any, Ltd.. Toronto. 

Admriisino AGISTS 

\. \V. Erickson, Erickson Company. 
V.v V„rk. X. Y. 

i . V. Troup. Lord & Thomas, Chi- 
<a S c inne ycat ) 

Plbi isitras -XrwspApms 

W. A. Strong. Chicago Daily -News. 
V C, Lincoln, St. Louis Post-Dispatch. 

MAGS/.INfcs 

S. Collins, Curtis Publications, 
Philadelphia. 



STANLEY CLACUFS APPRECIATION OF MANNER IN WHICH 
EDITOR & PUBLISHER HAS CO-OPERATED WITH A. B. C. 

Chicago, June 2.5, 1919. 

To EDITOR ft I'UU.ISHF.R: 

I know I am expressing the wishes of the Board of Directors and 
the entire membership of the Audit Bureau of Circulations when 1 ex- 
tend to you, on behalf of the Bureau, our thanks for the splendid man- 
ner in which EDITOR & PUBLISHER covered the Sixth Annual 
Convention. 

The Convention Number of EDITOR & PUBLISHER, showing 
the personnel of the Directorate, officers and auditors, gave the entire 
membership for the first time an opportunity of seeing the men who 
serve them. EDITOR & PUBLISHER has done mnre than any other 
outside factor to enable us to accomplish the splendid results which we 
were able to announce to the Convention. 

I wish to extend to the editorial staff our appreciation for your 
splendid co-operation. 

Yours very truly, 
AUDIT BUREAU OF CIRCULATIONS, 
Stanley Clague, 
Managing Director. 



Fakm Papess 
William A. Whitney. Phelps Publish- 
ing Company, Springtield, Mass. 

Ik'MSKSS Pi HUCATIOKS 
K. R. Shaw, Power Plant Engineering, 
Chicago 

The morning nf June 19 was devoted 
to registration, division committee meet- 
ings of the following groups being held 
in separate rooms during the afternoon: 
Advertisers. Advertising Agents, News- 
papers. Magazines, Farm Pa]>ers and 
Business Papers. Of these the news- 
paper group was the one most largely 
attended. Business taken up in all cases 
concerned the proposed revisions to the 
In -law - 

President Jones' Address 

The convention projier opened at 10 
v M. Friday with the address of Presi- 
dent I. II. joins, following which Man- 
aging Director Stanley Clague read the 
formal report ol the board of directors, 
• utlined in Eiiitok & I'ltmislir* last 
werk. 

The meeting immediately thereafter 
proceedrd with a detailed discussion of 
■lie by-laws amendments, this being con- 
tinued over into the afternoon session. 

President Jones in his opening address 
said : 

"Von have come here to work— not to 
listen to a talk uf glorification. Further, 
it has hren my experience that a secre- 
tary's report is usually prepared to cover 
every detail of an organization's work. 
The regular program then is, to cour- 
teously allow the president to read it and 
tln-n notify lnni that he is to make a 
speech, but that he must not repeat any 
of tin tltinus that are contained in the 
report 

"He is expected to talk but he is not 
allowed to >ay anything. 

"My training as an advertising writer 
has been iust the opposite. With space 
all the way from 50 cents lu $15 per 
agate line, my endeavor has always l»een 
to say something in the fewest possible 
number of word-. 

"I cannot now promise you that I will 
say anything, but what I attempt to say 



will be in ihe fewest po>sible number of 
word' 

"First 1 want to thank the directors, 
by no means omitting your managing di- 
rector, (or their loyal support, and for 
ihe hard work they have put in since I 
have had the honor to be your president. 
There has been no meeting that failed of 
a quorum and at last month's meeting, 
held in New York, let ,„u ,,f our 21 di- 
rector* were present. 

By-Laws Chief Business 

"Your main job at this meeting is to 
pass upon the by-laws which have been 
prepared with so much rare. In framing 
these it has been the intention to make 
the board of directors fully representa- 
tive and fully responsible to you, but 
with power to carry out the purposes of 
ibis organization. 

"In my opinion the Audit Bureau of 
Circulations should l»c mnst careful to 
cuntin-' itself to the giving of facts- 
should give the circulation news in de- 
tailed figures, but should avoid editorial 
comment. That is the function of the 
advertising solicitor and after 25 years' 
experience in greeting him and bowing 
him out. I am satisfied that he can fully 
perform it. 

"So long as we stick to the tangible 
thing- like figures, we arc doing the 
work for which we organized and I want 
to express ihe hope that nothing will 
W written into the by-laws that will 
nt your directors to go further- 
"Thcrc is one question that I have 
heard asked here and elsewhere that I 
want to answer. The question is; 'Why 
don't we have more advertiser mem- 
bers?' 

"The answer is: The advertiser 
fhrmhers you now have land I wish to 
put in parenthesis here that I refer to 
the concern* and not merely to the men 
who happen to be their representatives 
in the A. B. CI— the advertiser members 
sou ntivv have are members because they 
are big i nougli and broad enough to pay 
tor a service they can get for nothing, 
m order to funnel a work in which they 
itnplicr.ly believe. 



"No atlveruser neesls to be a member 
of the A. B C. in order to get A. B. C. 
reports. You publishers as individuals, 
are willing to give them, and their agents 
almost to a man hase their recommenda- 
tions upon such reports. 1 believe that 
we can have and are to have many more 
advertiser members, but I want to make 
it clear to you that every advertiser who 
goes in feels that he U giving the money 
for the good of the cause— an 
in some such cases the advertising 1 
ager has hard work to persuade the 
president that bis concern should ltay 
for something that, so far as service is 
concerned, he can get for nothing. 

Value of A. B. C Membership 

"Data that is being collected by your 
1-oard of directors shows that nearly 
1.200 accounts placed through agents 
give an A. B. C. audit prime considera- 
tion in placing the business. When the 
figures arc all in, the number will proV- 
ably reach 1,500 and the number oi ad- 
vertisers who insist on an A. B. C. audit 
More; » publication will even be con- 
sidered is steadily incieasiug. 

"I attended an A. X. A. meeting the 
other day in Cleveland. The A. X. A. 
membership is now 282 and its members 
spend more than a SI 00.000.000 a year 
in advertising. At this meeting a reso- 
lution was passed without a dissenting 
vote, etidurjing the work of the A, B. C. 
recommending a fuller use of the A. H. 
i audits by its members and stating in 
the revolution that such recommendation 
was made after a thorough investigation 
of the A. B. C. audit methods by the 
secretary of the A. N, A. 

"Ycrily the lions and the lambs may 
now lie down together. 

"This is a long ad. for tnc to write. 
I am now about to keep my promise and 
slop using words. Let me express the 
hope, however, that you wiil give very 
careful attention to the matter of the 
revision of the by-laws that your incom- 
ing board of directors may have clear, 
concis" and dclinite and working orders 
that will enable it to carry out your 
wishes." 



The membership report as of June 17 
was in brief as follows: 

Advertisers— 9 general, associate and 
local— lO members, who paid annual 
dues in the sum of $15.763 20. 

Advertising agents 9 general associate 
— 'Q members, who paid in S23, 94248. 

692 newspaper membeis paid annual 
dues in sum of S119JCM360 

25 weeklies paid $1,861.60 

7* ntagannes paid $30^.MJ8. 

70 iarm papers paid Sle\.Vt). 

15* business papers paid $14.fJ0.40. 

The total membership of 1,221 paid in 
dues during year S224.502 50. 

Applications pending f<-r membership 
were as follows: Newspapers 21, week- 
lies 2. magazines and periodicals 13. 
farm publication* 3. aud business papers 
15. 

(Ccn.-Wrf Fu..c 31.) 
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U. S. EXPORTERS MUST ADVERTISE 
FOR SOUTH AMERICAN TRADE 

Hardest Kind of Intelligent Work Is Needed to Retain 
In Exports We Now Enjoy, Trade Com- 
Says— News Services are Powerful Aid. 



sources to which I had acccs*. 

"Loral advertising rates are Ul 
much lower than foreign rales. The 
South AmriCM publisher's experience 
with American advertisers his been that 
so many cither do not pay their bills 
or pay them slowly, that he simply 
tacked on enough so that we would pay- 
tor the losses and delays. During my 
calls on hundreds of these publisher!. I 
realised that their viewpoint could not 
lie changed unless some belter arrangc- 
<roiiriBit^rf on Pati 38.1 



U. S. SENDING SANGER 
TO THE FAR EAST 

Will Study Advert.. ii. <. Condition* There 
Daring Next Two Years for Ameri- 
can Business Men, a* Jul Done 
in Latin-America 



ALTHOUGH the United States last year sold the twenty Latin-American 
countries three-fourths of 3 billion dollars worth of imports, or more 
than all other exporting countries combined, the hardest kind of intel- „ 
ligent work must be done if this trade s to be retained. J. W. Sanger, trade TRADE MARK 131 REAL 
commissioner of the U. S. Government Bureau of Foreign and Domestic 
Commerce declared in a recent address before the St. Louts Advertising 
Club. 

"The bald and uncomfortable fa/t is that the United Stute* obtained 
this business very largely because the European sources of supply were closed 
and the merchants of South America had a choice only of buying in the Uni 
ted States or not buving at all," Mr. Sanger explained. He emphasized the need 
of correct methods'of advertising in order to retain trade in Latin-America. 



J, W. Sanger, trade commissioner for 
the I' S Bureau of Foreign and Do- 
mestic Commerce. W ashington, w ho ha* 
recent'.v returned from a two-year sur- 
hv „f advrriisinu conditions in Cuba 



AT RIO JANEIRO 



Hun for Establishing It Announced by 
Pan-American Union — Diplomatic 
Representative* Will Meet Soon 
to Deride on ibe Detail* 



1$ An 



/oVo" 



are 

will 



no are in their coun- 



teract that when 
tries. 

"Another thing to remember is that 
their customs and traditions are quite as 
important to them as ours arc to us. and 



"It i, only after you get out of 

ntry that you realize ttiat ad- 
is largely an American idea, 
he said. "Not but that it is used every- 
where, and in South America very gen- 
erously, but no country other than our that they are radically different from 
own ha' given to it and to the larger ours. They are not mechanical or uv 
a-, ventivc and they are not as a rule busi- 
ness men if they can avoid it. They pre- 
fer to be doctors, lawyers, in politics or 
to be gentlemen farmers 

Wide Circulation Impossible 
"Advertising is widely uscsl through- 
out South America, but its development 
is rather primitive and is about where 
ours was ;ust after the Civil War. Dif- 
ference* in customs m the different 
countries, poor transportation facilities 
(Spanish and for- 



problem of merchandising the same de- 
gree of care and skill. 

• It is to our ability in marketing, m 
adapting the things we have learned to 
do so well at home to conditions we find 
abroad, that we must turn, to offset, at 
least temporarily, our disadvantages. 

"Only time will furnish us with the 
advantages of huge foreign investments 
adequate shipping facilities, full and 
complete American foreign repmen^ 
tion, and such change, m ,„„ tWO 



h may become necessary. These are 
permanent factors for which there is no 
complete substitute. 

paring the Way 
"In the meantime, our skill as mer- 
chandisers and in advertising will pave , 

ihe way, and will enable us to develop ouuio< . n f the city or state 
our own peculiarly effective means of 
holding our own in these markets, we 
luave spent many years and many mil- 
lions of dollars learning how to do it at 
home, and it now remains for us to nt 
this ability to foreign markets. 



tuguese), make very wide circulations 
of newspapers and magazines impossible. 
Generally speaking, the publications of 
each country do not go outside of it. 
and in some cases, as in Brazil, there is 
little or no circulation of a newspaper 
where it 

appears. 

"Buenos Aires publications circulate 
mure widely throughout Argentina than 
do other South American pubUcations 
in their respective countries. 
Smith America is primarily a news- 



"Latin America is made up of twenty papcr ra ,| 1fr tna n a magazine field, and 

different countries, no two of which are mo5 , o( ;„ fee*, pipcr3 are morning First N 

precisely alike, and many of them are rat | ier lnan evening paper*. Outside of 

widely different, the only thing they have lhf n( . wipapcr5 there are no widely cir- 



W'amiim.tiin. June 25.— Plans 
under way which, it is believed, 
lead to the establishment in the near 
future of an International Trade Mark 
Registration Bureau at Rio de Janeiro 
which will be of great service in the 
promotion of Pan-American commerce, 
according to an announcement by John 
Barrett, director general of the Pan- 
American I'nion. 

James T Newton, L'nited States 
Commissioner of Patents, who is deeply 
interested in the proposition, ha* in- 
formed the director general that as a 
result of the interest aroused at the re- 
cent Second Pan-American Commercial 
Conferem-e in the question of trade 
maiks and their protection, the diplo- 
matic representatives in Washington of 
South American countries have been in- 
vited to meet soon for the purpose of 
discussing the opening of this bureau. 

The purpose is to enable merchants 
and manufacturers to deposit their trade 
marks in the countries which constitute 
the Pan-American Union and secure ex- 
tension through the international bureau 
of the protection given at home. 

The bureau at Rio de Janeiro would 
do tor the l'nited States and South 
America what the bureau already estab- 
lished at Havana is doing for the North 
American republics. 

SUNDAY TELEGRAPH GOES TO 8« 



ft 




if 



their Latin 



blood, 
of ten 



in common being 
South America alone is made up 
different rountrie*. One of these coun- 
tries alone. Bra/il. i» as 1»ntc as the 
entire l/nited Slates. Another of 
Argentina, is as large as all of our 
east of the Mississippi River, with Texas 
thrown in (or good measure 

"The language common to them all i* 
Spanish, except in Brazil, where Por- 
tuguese is the language, and Spanish will 
not serve there, no matter if people do 
tel! you so and even if the two languages 
lock and are similar. French n> the sec- 
ond best language to use in Brazil 
The Quertioo of Patriotism 
"Then take the question of patriotism. 
E»dl of these countries has its «*n 
highly developed feeling of patriotism, 
and whether right or wrong, thinks that 
the sun rises and vets within the boun- 
daries of his country. VVe mu«t not 
blame them for that because that is wl 
we honestly think of our 



.. ulati ii- n edia rxi tpt the illu--' r itr ! 
weeklies. 

Some Great Newspapers 

The best of the daily newspapers are 
very good, and some of them, partic- 
ularly those of Buenos Aires, rank a* 
greal newspapers. The individual cir- 
culations are not so large as ours. For 
example, Buenos Aires has about the 
same population as Philadelphia, and its 
larve-t daily has an average circulation 
of 1 05,000. 

"However, there are more newspapers 
published than with us. and what is more 
important to advertisers, they are much 
more thoroughly read Instead of buy- 
ing four papers, a man will buy one and 
read it from the first page to the last. 
The habit of skimming through a paper 
is not common there, and their leisurely 
habits are extended to their reading as 
to everything else. 

'There are no audited circulations, awl 



V. Morning Paper to Act— No 
Circulation Decrease 

The Morning Telegraph is the first 
New York newspaper to advance the 
selling price of us Sunday morning edi- 
tion. On June 22. it went up to 8 cents 
in Greater New- York, anil on Sunday, 
July ft, the Sunday issue at points out- 
side of Greater New- York will sell at 
10 cents per copy. Both the wholesale 
and the newsdealers' rates were in- 
creased, to the entire satisfaction of the 
wholesaler, and the newsdealer, who 
will receive extra compensation. 

The publishers report that for the first 
Sunday of the increased price, sales in 
Greater New York werr normal. There 
have Isren re)>oris for several months 
pas! that the publishers of Sunday morn- 
ing newspapers in New York were go- 
ing to advance prices, but the Telegraph 
publishers are the only ones to act so 
far. 

The Sunday Evening Telegram re- 
cently increased its price from 3 to 1 



except for the leading publications, the 
They don't call us 'Americans.' but publishers' statements must Ik discounted 
' or sometimes 'Yan- on the ground el enthusiasm, or sus- 
picion of his fellow publisher*. My own 
e«iimmrs of their actual circulations will 
appear in my reports, and arc based upon 
a vcrv rareful checking and re-chicking 
obtained from a great many 



I 



r us to 
f them, 



•North Americans, 
kees.' And it would !*■ well 
get into the habit of thinking 
no: under the term of South Americans, 
but as Chileans. Argentines. Brazilians, 
etc. 1 can assure you that you never 



New Ad Manager in Buffalo Commercial 

I'.nrsLO. X. Y.. June 25— James H. 
Ford ha- been appointed advertising 
manager of ihe Buffalo Commercial. He 
has been for a number of years 
Kcnbcn H. Donnelley Corporation, 



J. W . Sascul 

and South Amcr-.ca, lias jusi hern re- 
commissiuncd to make a similar adver- 
tising investigation in the Far East. 

He will sail from San Francisco thi* 
summer and will spend the next two 
years in Japan. China, Korea, the Philip- 
pines, Dutch East Indie*. Ceylon and 
India, studving at first hand their ad- 
vertising and merchandising methods lor 
the purpose of determining how these 
facilities can be used to promote the sale 
of American goods in those countries. 

Mr, Sanger'' reports on this subject, 
which will be issued by the Bureau of 
Foreign anil Domestic Commerce, will 
be made available to American exporters, 
advertisers, and advertising agencies 
who wish to lie informed of conditions 
as they actually exist- Mr. Sanger's re- 
port on "Advertising Methods in Cuba." 
w Inch has just been published by this 
same Bureau, slates among other things 
that "the ureal daily new spapers of Cuba 
and South America are a most powerful 
force in molding public opinion, and 
both local and national sales of Ameri- 
can good) can be made in all of the im- 
portant I-atin-American centers, exactly 
as we do in the I niied States— by adver- 
tising them in ibe newspapers." 

The w idespread interest which Ameri- 
can exporter* and advertisers have 
shown in ihis Latin-American advertis- 
ing survey has encouraged ihis further 
governmental activity in the Far East 
and is a recognition of the fundamental 
importance attached to advertising as a 
furee in selling American goods abroad 
as well a* at home. 

Clinton Brown with Post-Dispatch 

Sr. Lorn, Mo., June 23.— The ap- 
pointment of Clinton Brown a* 

ager ot the service and promution 
pattnicnt c 
announced 



ervice and promouon de- 
the Post-Dispatch ha* been 
bar George M. Burbach, ad- 



vertising manager Mr. Brown came to 
St. Louis irom Lincoln, Neb., where he 
conducted a mail advertising agency. 
Previously he was with the Nebraska 
Slate Journal and the Council Bluffs 
Nonpajt^ jtizecj by GoOgle 
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AD VIGILANTES MEET 
IN CHICAGO JULY 10-11 



A. A. C. W. Is Keeping Steadily al Work 
for Universal])' Hooeal Advertising — 
Constantly Gelling New Members 
for All Over World 



Fur i he purpose of exchanging ideas 
ami thereby giving their work still 
greater uniformity, secretaries of Bel- 
ter business Bureaus (vigilance com- 
mittees) will hold a conference in Chi- 
cago, July 10 and 11, under the auspices 
of the national vigilance committee of 
the Associated Advertising Clubs. 

William P. Green, formerly secretary 
nf the national vigilance committee, but 
now giving all his time 10 the perfection 
nf local vigilance work, is arranging the 
program and will attend the conference, 
as will Merle Si<lener, Indianapolis, 
chairman of the committee, and Richard 
H. Lee, New York, special counsel in 
charge of investigations. 

Under the plan recently adopted by the 
advertising clubs for the expansion of 
vigilance work, such conferences are to 
be held at stated intervals, for officers 
of the association rcalite that the great- 
est influence the association wields is 
exercised through the local vigilance 
committee. 

Schools Correct Copy 

"Some other phases of our work are 
more spectacular, and get more atten- 
tion." said Mr. Sidener, "but there can 
be no doubt but that it is the steady 
flow of influence, through the local com- 
mittee in its own community, which is 
accomplishing the greatest aggregate re- 
sult." 

Important changes are being made in 
the advertising of some of ihe corre- 
spondence schools and those selling sim- 
ilar services, along the line of eliminat- 
ing statements which might be disbe- 
lieved by some people, and thereby re- 
duce public confidence in all such adver- 
tising, says an announcement from the 
clubs. 

"The most gratifying feature of this 
situation is." said G. F. Olwtn. secretary 
of the national vigilance committee of 
ihe association, "thai all ihe people with 
whom we have come in contact in this 
particular direction, with one exception, 
have been more than willing to make 
changes suggested. 

"In one case where the advertiser had 
made the desired change before we got 
the objection to the responsible head of 
the business, the claim had been made 
that this school had a larger number of 
instructors in a certain line than any 
other school. 

"There are very few advertiser* who 
fail to co-operate with us lo the fullest 
extent, simply because every business 
man who knows anything about adver- 
tising, knows that his advertising, if it 
is to continue to bring home the bacon, 
must he true and must sound true," said 
Mr. Olwitt. 

Favor. *Bibc Sky" Laws 

Merle Sidener of Indianapolis, chair- 
man of the national vigilance commit- 
tee, was in Washington, a few days ago, 
attending a meeting of "blue sky" com- 
missioners from the various Stales. Mr. 
Sidener addressed the commissioners, 
And in discussions which followed, a still 
closer relationship was established be- 
tween the association of "blue sky" men 
and ihe advertising organization. 

Advertising men have been able to 
render assistance of a vital character 
to the "blue sky" commissioners in their 
battle against invesiment frauds, and the 
conference at Washington further ad- 
vances this co-operative work. 

Joseph S. Potsdamer, of the r Ket- 



NEWSPAPER MAKERS AT WORK 





WILLIAM A. CUR LEY. 
Masscinc Khiths. Chicago Evening Amoiican. 



tion plans active work toward the or- 
ganization of additional advertising clubs 
in Texas. 

As the result of a conference between 
William C. rVArcy, president of the As- 
sociated Advertising Clubs, and members 
of Ihe Pacific Coast Advertising . Men's 
Association, at the recent convention of 
the association at Portland, several 
Pacific Coast advertising clubs which 
were for a lime outside ihe Associated 
Advertising Clubs will re affiliate al once, 
thus re-establishing a close co-operative 
relationship with reference to vigilance 
work and other important activities fos- 
tered hy the international organization. 

The vigilance work of several of the 
Pacific Coast clubs has been especially 
effective in the past, and officers of the 
advertising association arc especially 
gratified over the re-affiliation. 



terlinus Lithographing Manufacturing 
Company, Philadelphia, chairman of the 
National Advertising Exhibit Commit- 
tee, which is arranging an exhibit of 
advertising for the annual advertising 
convention, in New Orleans, September 
21 in 25. was in New York for a con- 
ference with headipiarters executives of 
the advertising association, and ii was 
announced alter the meeting that plans 
are being perfected for an exhibit along 
lines recent suggested by Mr. Poisdamer. 

The exhibit, among other things, will 
embrace, right complete advertising cam- 
paigns, showing all of the advertising 
mediums employed. There will be cam- 
paigns nf varying si/es all ihe way from 
local lo national or international— Mr. 
I'oisdamer announced. 



Many New Members 

There is a movement on foot in Eng- 
land for the formation of an affiliation 
of advertising clubs of ihe British Isles. 
In the meantime, new clubs continue to 
be organized in North America and in 
other pari" of the world, announces P. 
S. I'lorea. executive manager of ihe ad- 
vertising association A movement has 
also I'xn started for the reorganization 
of the club at Manila, which suspended 
operations during the war. 

The Associated Clubs of Texas, quiet 
during ihe war, are Iwing rejuvenated, 
and in addition to plans for a special 
train load of advertising men and 
W O MW Vrho will attend ihe world con- 
vention of advertising in New Orleans, 
Seplemlier 21 to 2\ the Texas associa- 



\ \ TII.I.IAM A. CURLEY. curious as it may seem, broke into news- 
yy paper editorial work through a pronounced penchant for bicycle 
riding. Away back in the dark ages of 1894, when a bookkeeper in 
the offices of the New York Recorder, he was accustomed to pedal to and 
from work. Bicycling was quite aw fail in those days, according to the tes- 
timony of venerable men still alive, and the publisher of the Recorder de- 
veloped a hunch that his bookkeeper could write a better special bicycle col- 
umn than he could run columns of figures. Enter, therefore, a type of by- 
gone sports colyumist. 

Thc New York Recorder went out of existence in 1898, after which Mr. 
Curley became connected with the sporting department of the New Y'ork 
Journal. Subsequently he succeeded Paul Armstrong as "Right Cross" on 
the New York American staff, and in 1906 became editor of the early news 
edition of the Sunday American. Later he was make-up man and night ed- 
itor of the American. 

In December, 1911, he joined the I-os Angeles Herald, coming to Chicago 
in the Spring of 1913 and associating himself with the Chicago Evening 
American. For a jivriod he acted as managing editor of the American, and 
simultaneously sujiervised the editing of the Los Angeles Herald at long dis- 
tance. Some months afterwards he returned to Los Angeles, soon afterwards 
removing to San Francisco where, in September, 1913, he joined the Evening 
Call. 

In January of the following year he returned to the Chicago American. 

"Bill" Curley. as the boys all know him, and as he most likes to be called, 
holds his present position as managing editor with the lfMWf esteem of all 
those who insist that they work wilh, not for him. 

He gains and keeps their confidence in a quiet, unassuming way, und with- 
out the slightest apparent consciousness of the importance of his own posi- 
tion in the local room. As a rule his private office is left vacant because of 
his preference for working right with his men nut at the battered news desk. 

He is as keen an analyst of men as be is of news values, and — in the 
verbiage of one who sits not many chairs removed in the same local room — 
^that is saying some." 



HUNTER BACK TO SCENES 
OF OLD CHICAGO SUCCESS 



a* 



). « Henna. 



John W. Huntm. 

The many Western friends of John 
W. Hunter have been extending to 
him a warm welcome during the past 
week in celebra- 
tion of his return 
to work in his 
old field of activi- 
ties. 

As told in 
Fining & Pu»- 
i-'- hes last week. 
Mr. Hunter ha* 
been placed in 
charge of the 
new Western 
office of the New 
York Globe. It 
is in Chicago that 
Mr. Hunter made 
his lirst news- 
paper success. He spent eight years on 
the Journal as advertising and business 
manager and a year on the Tribune as 
foreign advertising manager. 

In announcing the opening of Ihe new 
office, which will be located in the Mar- 
quette building, Jason Rogers, publisher 
of the Globe, said: 

"The New York Globe has opened a 
Chicago office where, through direct 
home office representation, we will en- 
deavor to render best possible service 
to agents and advertisers, 

"John W. Hunter, for three years con- 
nected with our advertising department, 
and a man of long experience in the 
newspaper business in Grand Rapids, 
Detroit and Chicago, will act as man- 
ager of our western advertising office 
in charge west of Buffalo and Pitts- 
burgh. 

"Mr. Hunter is familiar with the 
Globe and the various activities which 
we have developed for efficient service 
to advertisers and will be pleased to co- 
operate exactly the same as if advertis- 
ers were dealing directly with the home 
office." 



Plan New Socialist Daily in N. Y. 

The Italian Socialists of Greater 
New York and surrounding cities of 
New Jersey, members of ihe Italian 
Interstate Federation, have launched 
a campaign for the establishment of a 
Socialist daily newspaper to be called 
the Avanli. Several large labor bodies 
have promised support. The Avanti 
Publishing Company aims to raise 
$40.0(10 immediately. 

The executive committee of local 
New York has indorsed the campaisrn 
for an Italian Socialist daily. 



Google 
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AMERICAN CHAMBER OF COMMERCE 
IN LONDON DOING G OOD WORK 

Efforts to Promote Trade Relations Expected to Result in Flow 
of British Advertising to American Newspapers 
Renders Semi-Official Service 

By Hkrman C. Ridoct, 

I<INP*>K ItNTM, tPITON « I' m : II 

AMKRK'AX trade interests axe in good keeping in London. Here is 
an active body of men, representing every class of business enter- 
prise, embodied in an organization that watches every opportunity 
for developing American interests in Great Britain. Its members, all animated 
by the one desire to serve their country for their country's good, include all 
the best known American individuals and trading concerns that do business 
or have interests in American produce or finance. 

In its own words, the American Chamber of Commerce in London is the 
official representative of British firms importing American goods, of Amer- 
ican firms doing business with Great Britain, and of British firms arranging 
new business with America. 

Big Concerns Represented by Officers and Directors 



Its officers include important ami ac- 
tive iwr Miliar • ill London business cir- 
cles, the president being G. M. Cassatt 
(Remington Typewriter Co.) ; first vice- 
president. \\ limit Cross < Vacuum Oil 
Co., Ltd.): second vice president, R. H. 
Cabell (Armour & Co., Ltd.). Its direc- 
tor* include Frederic Carroll (Corn 
Products Co.), W. T. Cot (Consolida- 
tion Coal Co.). Paul F-. Derrick (Der- 
rick Advertising Agency. Ltd.). Charles 
S. Hall (Swift Beef Co., Ltd.), Frank 
Uvman Lihhv (Willys-Overland. Ltd.), 
H. H. Lukeiis (E. I. du Pont <te 
Nemours & Co.). B. D. Miller (F W. 
Woolworth Co.), George A. Mower 
(Sturtcvam F.ng. Co., Ltd.), Walter 
Phillips < Wcslinghousc Brake Co.), F. 
E. Powell ( Anglo-American OS Co.. 
Ltd.). R. P. C. Sanderson (Baldwin 
Locomotive Works), and several others. 
Its ennMilting directors are J Butler 
W right (counsellor of the American 
Embassy- in London). R. P. Skinner 
(American Consul-General in London), 
and P. B. Kennedy (Commercial At- 
tache of the American Embassy 1 

The importance to which the Chamber 
has risen may lie judged by the fact that 
it is now engaged in making a complete 
statement on the import restrictions situ- 
ation, to lie presented 10 (lie British anil 
American governments, with an enor- 
mous amount of support from public 
organizations with similar ideals. It 
feels that, as it exist* only for the pur- 
pose of improving and increasing Anglo- 
American trade in both directions, its 
recommendations are expected and de- 
sired. 

The president, G. M. Cassatt. has just 
returned from a visit to the United 
Slates during which he formulated "un- 
ilcr-tar.dings" with various manufactur- 
ing, exporting and importing associa- 
tions, to secure the closer working of 
the (haml>er with representative com- 
mercial bodies. 

Among the U. S. organisations with 
which conferences were held are: 

American Manufacturers" Export 
Association. 

National Association of Manufactur- 
ers. 

.National Foreign Trade Council. 
American Exporters' and Imimrters' 

Association. 
Association of National Advertisers. 
Merchants' Association ol New York 

(City). 

Chamber ol Commerce of die I nited 
States. . . 

Mr Cassett gave an idea of the activi- 
ties o! the organization by stating that 
"What the Chamber most desires is that 
the individual American manufacturer, 



'of his own' — on the spot and on the job, 
ready to work for him and to look out 
for his interests. We are there to pro- 
mote Anglo-American trade. We want 
to be used by exporters from both coun- 
tries." 

The American Chamber of Commerce 
■ii London has a particular interest for 
newspaper men, since its activities must 
in due course result in an increased vol- 
ume "f British advertising in the Ameri- 
can press and a similar increase in the 
opiMuite direction 

'ts Advertising Committee has, lodged, 
in hand the formulation of the plans for 
advising British manufacturers on ad- 
vertising and selling in the United Slates 
and American manufacturers cm adver- 
tising and selling in the United King- 
dom. The activities of this Advertising 
< °n:nmiltee are being co ordinated with 
•be following associations in Great 
Britain : 

Vssoriation of British Advertising 
\gents. 

Federation of British Industries- 
Advisory Committee on Advertising 

ol tlw London Chamber of Commerce. 
British Commonwealth Union. 
National Uninn of Manufacturers. 
National Advertising Society. 
Trade Press Association, 
Newspaper Publishers' Association. 
And in die United States: 
Associated Advertising Clubs of the 

World. 

American Advertising Agents' Asso- 
ciation. 

Association of National Advertisers. 

American Newspaper Publishers' 
Association. 

American Manufacturers' Expon 
Association. 

Quoin Club. 

The membership of the Chamber has 
l>een developed to include not only the 
representatives in England of American 
bin manufacturing and exporting inter- 
e-l-. but also the foremost Btitish manu- 
facturers, exporters to and importers 
from the United States. The former 
are active members ; the latter associate. 

In addition to the regular standing 
committees — Finance. Commerce and 
Trade. Transportation. Trade Informa- 
tion, etc.. — which one would normally 
expect to find in general charge of such 
Mibjects, the membership of the Chamber 
is divided by businesses into trade 
groups, each group working through its 
own committee. 

When, therefore, an inquiry or a re- 
quest comes in for service or informa- 
tion OU market conditions, on British 
firms as buyers or agents, on the move- 
ment of goods, on financial details, on 



similar services performed, or take the 
mailer up for more specific information 
with the trade group concerned. 

It is not however, purely an informa- 
tion service which the Chamber is in a 
position to render. On matters, whether 
nf concern to entire trades or only spe- 
cific firms, which call for action for rep- 
resentations lo be made perhaps to Brit- 
i>h merchants, or to the British Gov- 
ernment, the Chamber is again, by reason 
of its recognized position, able to act 
to the best advantage and to give ex- 
porters in the United States the benefit 
not only of semi-official, hut, what is 
more important, personal contact service 
on that end. 

As an indication ol" ils activities, it is 
interesting to learn that during the 
month of May the number of letters re- 
ceived by the Chamber was 1.100. It 
sent out 1,342 letters. 21° inquiry forms. 
J4o meeting notices. 320 bulletins. 269 
questionnaires, and 235 miscellaneous 
communications. The headquarters of 
die American Chamber nf Commerce in 
London are at K Waterloo Place, S. W. 
I, ami the Executive Secretary is George 
P. Toby. 



U. S. Correspondents in 
London Form Association 



A BIG FACTOR IN MAKING 
CORBIN LOCK POPULAR 



|OHN BELDEN COMSTOCK is 
sJ publicity manager of P. & F. Cor- 
bin. manufacturers of hardware, New 
Britain, Conn. He began business life 
as a stenog- 
rapher, and then 
worked succes- 
sively as a billing 
clerk and time 
keeper, but ad- 
vertising inter- 
esied him most, 
and he showed 
unusual ability in 
this field in edit- 
ing a house or- 
gan for a Cleve- 
land (O.) hard- 
ware firm and in 
contributions to 
trade papers 
He was put in charge of the publica- 
tion department of the Westinghouse 
Electric & Manufacturing Company, of 
Pittsburgh, and in 1910 took the position 
he now holds. Two series of articles, 
"The Knight of the Grip" and "The 
Ironville Hardware Association." writ- 
ten by him. have been issued in book 
form. His ability as an organizer has 
been demonstrated in many instances 
and he has in his varied career touched 
nearly atl the problems involved in 
modern merchandising. 




J. B. Com Mm k. 



I.U'RENTIDK EARNING 18ft 



merchant, exporter from one end of the what not— the Trade Information Corn- 
country to the other should leant to look mitiee either answer dirrrt from the files 
upon us as an overseas service bureau 'hey are constantly amassing through 



Business Transactions of Canada Paper 
Mills Indicate Prosperity 

Moktmai.. June 21.— If further evi- 
dence were needed that Canadian pulp 
and paper concerns are prosperous, it 
would lie furnished by the latest artion 
on the part of l-aurcntidc Company, 
Limited, whose directors have just de- 
clared a bonus of 3 iter cent on the 
$9,nOO,O0O capital stock oi the company, 
in addition to the usual quarterly divi- 
dend of 3 per cent. 

This means that the company is now 
on a 15 per cent dividend basis, which is 
"going some." even (or a Canadian paper 
concern. In addition lo the large earn- 
itiits made by the pulp and paper end 
of the business, the Latirentide Com- 
pany also Control the I.aurctilidc Power 
Company, which a few weeks ago com- 
menced to pay dividends at the rate of 
3 per cent per annum. If these earn- 
ings arc included the Laurentide Com- 
pany shareholder are receiving 18 per 
cent per annum. 



Edward Price Bell, of Chicago Daily 
News, Is Prnidcnt — Aims to Assist 
Press Workers 

LOHDOW, June L— With a membership 
of fifteen, the Association of American 
Correspondents in London has just been 
organized. Its object is to promote co- 
operation among its members, to protect 
their interests and to assist them in 
their work by securing such recognition 
and facilities as arc available from Gov- 
ernment departments, public bodies and 
other sources of news. 

Full members must be accredited resi- 
dent correspondents of daily newspapers 
and organizations maintaining a cable 
service. Associate membership is open 
lo visiting representatives of American 
newspapers, publications and news 
agencies and occasional mail correspond- 
ents. 

The officers for the ensuing year are : 
Edward Price Bell, the Chicago Daily 
News, president: Ernest Marshall. New 
York Times, vire-presidenl ; Arthur S. 
Draper, New York Tribune, secretary; 
John S. Steele, Edward Marshall Syndi- 
cate, Inc., treasurer. Executive com- 
mittee, Robert M. Collins. Associated 
Press: F. L. Keen. United Pre-s: Henry 
Hyde. Chicago Tribune: Hal O'Flaherty. 
New York Sun. and Jamcc M. Tuohy, 
New York World. 



TO SUGGEST AD IDEAS 



Dry Good. Economist Will Issue Service 
Feature in September 

Dry (joods Economist, New York, 
will publish, beginning with the Sep- 
tember issue, a new service-feature to 
be called "Advertising Ideas." It will 
be a monthly review of the retail adver- 
ting throughout the United States and 
Ca n a d a. The executive staff will com- 
prse A. C. Pearson, director; A. E. 
Hunt, ncncral manager; Henry D. Al- 
len, business manager, and Guy Hub- 
lard consulting editor. 

The plan is explained to Eoitob & 
PiM.isHr.it as follows, by Mr. Allen: 

"'Ideas' has been created to enable 
relail ad men the country- over to keep 
their fingers on the pulse of the na- 
tion's retail advertising — to art as an 
urge on their imaginative powers, and 
lo keep the fires of inspiration burning 
withi-i them. 

"Each issue will include several pages 
filled with reproductions of retail store 
advertisements from different sections 
of this country and Canada; one page 
of ad editorial reproductions; a breezy 
article by the ad Critic of the Dry Goods 
Economist; a double-page article of vi- 
tal and timely interest to merchants and 
advertising men ; and a four-page re- 
print ed Ad Critic pages of the Econo- 
mist." 



Wilson Saved July 4 Parade 

Bridgei-oht. Conn.. June 23. — Steadfast 
individual resolves to "never again" don 
their uniform, save for the hour of need, 
seemed to have raised an insurmount- 
able barrier to the proposal of "The 
Service Recognition Work" committee 
here that soldiers and sailors and ma- 
rines, returned fiom service, parade on 
July 4. hut Lynn W. Wilson, editor of 
the Bridgeport Times and Evening 
Farmer, facing 3.900 of the men as- 
sembled in the armory June 1R, bat- 
tered down the objections and won the 
hoys over to the idea of ihc parade Not 
one slaved in his seat when Mr. Wilson 
called for a rising vote in support of 
the parade idea He served during the 
war as a "Four Minute" speaker . 

Digitized by LiOOgle 
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TELEGRAPH MEN DEMAND 
50 PER CENT. RAISE 

U oulinutd fr.im I'agr 5 ) 



T. I'. A. is represented in its contro- 
nrvy with the 1'. 1'. by 1). K. Stevenson, 
chairman, of Pittsburgh; C. H. Mureh- 
land. of Dayton. O., and F. R. Powers, 
oi Minneapolis. Tlie United Press is 
represented Iry Roy W. Howard, presi- 
dent; William H. Hawkins, vicc-presi- 
drat and general manager, and K. A 
Bielcell. business manager. 

On Monday the anion's committee 
iiihmi'ted in writing the copy of a pro- 
posed agreement, in which the wage 
scale after July 1 was to be as follows: 

The Day Seal* 

The Tmrim'jn'. salary of any Morse njtctatnr 
or automatic attendant shall he MS par week 

The salary- of all receiving o p ■ f al oft ami al- 
ien. iants ftltpl .v " 

of lOO.rxvi and 

government estimate of pupail. 
»*» 59 per neel. 



ul 11. receiving ti^ialum ami at- 
laved in cities hat-ing a i.upulatMin 
ml Jt mar,U aixor.nr., to the last 
estimate of piipyilattnr., shall tie 



1' he salary -j! bureau npcratnra and antnr 
attendants shall be lift |.er week. 

The salary of Murse npcralur* and auti 
attendants in relay offices shall lie $S0 (»rr 

t* eett- 

IIt bureau ereratnr and autnnsatrc dtlcndanl 
is meant * a person who make* two or mn-r 
eories of the report. 

Operators acting as caief operator with juris 
diction oyer one circuit shall Tereive JSS per 



V. P. Mate* Reply 

The United Press rejoinder was as 
follow s : 

"Vuti «ay that you arc willing to sub- 
mil your rase u|mn the liriefs and argu- 
mrnts presented last fall before the N'a- 
Mortal W ar Lahur Board. 

"Vour demands amount to a wagr 
increase in excess of 50 per cenl. We 
cannot grant such demands because they 
arc exorbitant and would confiscate a 
considerate portion of our mutual buii- 



Wlll Now Advertise Barrels: 

St. Louis, Mo., June 2.1. Mur- 
ray Springer, representing the 
Crosby -Chicago Advertising 
Agency, has closed a COO travel with 
V. \V. Krafft. secretary of the 
Associated Cooperage Industries 
of America, for the placing of an 
advertising appropriation of $150,- 
000 of more tliruuvh a periud of 
three years, fur the slack coop- 
erage group of the association. 

The object of the advertising, in 
which various media will be used, 
is to rrrate a greater demand for 
the slack barrel. A similar cam- 
paign is being planned by the tight 
cooperage group. 



tire union membership the full tacts 
u|\in which a fair and just agreement 
can alone be based. 

' Recognizing that the machine is des- 
tined to continue a vital factor in press 
as-ociation development, the United 
Press ha* offered a scale of wages for 
day, night and Saturday night machine 
operators which *c arc informed is -he 
Ughftt ever offtrtd lor ihii class of 



IN. Y. STATE NEWSPAPER 
MAKERS IN SESSION 



"Die rmn-.tmim salary of any Morse operator 
cr antoma-K stl'ii.lant shall lie 1*7,60 per 
week. 

The salary of atl rrcciying Marse "Iterators 
ari-t automatic attcnd-int. employed in estiea 
having a population of .100, (inn and uiiv\ar,l». 
according to the last government rslimate of 
I'.ipulanrni shall he ISO per swek. s 

The salary of htareavi Mor.e ntierat..r» ami 
<ut..r,ialic atttti'lanls shall he !>• SO ,.cr »cel>. 

The -alarv .-.f Mnrsr operators and j-.iloinjlie 
streeirUntt in relay offices shall be |v! per 
week. 

It will be seen from this schedule that 
the operators arc not modest in their 
demand*, inasmuch as, for instance, the 
minimum salary oi Morse operators, for 
whom $45 is asked, is now JO, and that 
c;l bureau operator-, for whom $48 is 
asked, is now $32.50. As stated pre- 
viously, the average increase asked is 50 
per cent. 

To these demands, the United Press 
submit ted a counter -proposal, which pro- 
vided for a graduated increase in sal- 
aries, based on town population and con- 
sequent variance in cust of living, this 
increase ranging from 333 per cent, to 
2f>.6c» per cent. 

Oil Tuesday, the union's committee 
sent the following reply: 

The committee has gone over the manage 
merit's reply to nnr proposed nrw schedule and 
finds it so unsatisfactory ami inadciiuMie that 
i! wotsld be a waste of tl'rnr ti> ditstusa Ibc mat 
ter in detail. 

I lie committer has presented its linal Mules 
refers the mnrtaKrment In. the held* and 
arguments presented hefore Ike War 1-ibor 
Board Last fall Conditions now are much 
worse than at that time and our meictiris have 
gone Into debt 10 meet hare hying casta. 

The offer of SI a werk incrcaaa foe 
points, if meant seriously by the mat _ 
ik >o ridiculous that the ommillee ran only 
wonder what the attitude of the United Press- 
ia towards this committee. Apparently we arc 
njt even treated seriously by Ihe management, 
'fluey attempts in recent miinlhs In ignore Hie 
committee and deal individually Willi the op 
erators strengthens this frrtmg ol wuniter. 
l>oe* not the I'niteil I'rew truuiaircsnriii rralue 
that this cnmmitlee is the teealty autbiiriard 
teptesentatiye of the fritted Press literatim ? 

Tile management abanlotrly ignores mar el' 
fori to establish a practical working agreement 
for ibc automatse machines. This problem 
must eventually he met and snlserl and we arr 
instructed tu settle II here and now 

Gentlemen, there ia no need of discussion 

until yon can givr u* snmethinr lo dlsruas. 
We reject trie proposition and will await your 
- Ibc Continental Hole', until tit. 



ness in small towns. They are unrea- 
sonable in that it is an attempt to force 
a wage in towns and small cities lo the 
level of a wage that might be reasonably 
iujtified in large cities. 

"The War I-abor lioard, before whom 
you presented all yuur evidence at length 
and submitted arguments and hriefs in 
detail, refused to alter or amend in any 
way the wage scale schedule enntract 
between the I'nited Press and your 
union. 

"Yon stale ihat the minimum schedule 
of $31 per week which we have offered 
in small towns is too ridiculous to con- 
sider. The records before the National 
War l abor Hoard showed definitely and 
specifically that in more than 95 percent, 
of the cities under Xi.fKO population the 
t nited Press telegraph Operator was the 
Mtjhesl paid employee in the offices of 
those newspapers throughout the L'nitcd 
Stale-, and in many instances received 
more salary than the editor or publisher. 
Our minimum scale of $31 in cities of 
under 20..KX) population affects only 38 
operators located in the small towns. 

"To grant your demands in these small 
cities would necessarily confiscate that 
class :>f our business; would foice the 
new 'papers in the'e small cities td> give 
up the based wire and resort to a pony 
report, thereby eliminating our wires and 
your jobs. 

Pabliataerft' Position 

"We have in our possession letters 
from a majority of the publishers of 
ihese newspapers in the smaller cities 
which say that it is impossible for them 
to stand any increased financial burden 
(or our report We are further informed 
by many of these publishers that your 
npcra:or» are not expecting nor are they 
demanding any such increase as you 
mention in your demands. 

"In your answer to us you state 'there 
is no need of discussion until you can 
give Its something tn discuss." Yet we 
have offered you a schedule of the fol- 
lowing percentage increase in wage: 

"In towns under JO.ntKl populatiun iwheee 
the wages now nairl the telegrapher are hither 
than the ware laid any other employ, I an in- 
crease of J 33 pee cent. 

"In towns K.f.rifl tu Sfl.Cstiu population. fl .tj 
per crnt 

"In towns between ».«0t> and lSU.COO. 1(1.44 
per cenl. 

"In Oltiet of lsfl,ftl>o to IflO.AflO. .''S per cenl 
"In eitirs oeer 500.000, J2.0I per cent. 
"Relay operators, 2* to, per rent." 

"Yon ask: 'Dues not the L'nited 
Press management rcalire dial this com- 
mittee is the legally authorized repre- 
sentative of the l'nited Press opera- 
tors?' We do recognize you as the 
auihnrircd representative of the I'nited 
Press operators, and if we did not recog- 
nize you we would not be conducting 
the.-'.- negotiations with you. We recog- 
nize yon to the full extent that your 
memlicr> have delegated power and au- 
thority lo you. It is our desire to co- 
opera-e with you to the limit of our abil- 
ity in your efforts to lay before the en- 



'1 hat this wage is less than the 
offered fur Murse work is due lo the 
admi»tcd fact that the skill required is 
much less and the training periud much 
shorter than is required to perfect a 
Morse <>|>eralor handling press. 

"The committee's reference to 'ma- 
chine attendants' is ambiguous. No at- 
tendant is required for any machine used 
or contemplated by the United Press. 
If by 'attendant' the committee refers 
lo the mechanics and electrical workers 
who install and repair the machine used 
bv the I'nited Press, we can only say 
that we have no more control over these 
men than W0 have over the linemen and 
other electrical workers who install and 
repair telephone and Morse circuits and 
instruments. 

"It is our intention to settle the ques- 
tion of machine upcraikm in full har- 
mony with sound uninn principles. We 
are prepared to adhere to the principle 
of the closed- shop in the case of machine 
operaiors, as we have adhered to it in 
the case of Morse operators since the 
organization of ihe l'nited Press. We 
will not, however, compromise with any 
form of reactionary ism w hich is con- 
trary tn the progressive policies of the 
American l ederation of 1-abor or which 
may lie designed to rctaid or thwart the 
legitimate and natural development of 
the science of telegraphy. Nor are we 
willing to become a party to any stip- 
ulation likely lo prevent our growth in 
a field wide open to our competitors. 



"We repeat our request for informa- 
tion as tn what steps have been taken 
to eqnalirc working conditions, wages, 
etc., among competing press associations, 
and as to whether a demand identical 
wilh that presented to the United Pres9 
has been presented by the onion to all 
press associations alike. 

"Finally, we propose that if you are 
not satisfied to accept the wage increases 
which we have offered you and as we 
cannot pay the wages which you de- 
mand; that each of us withdraw our 
proposals in their entirely and submit 
all our differences to immediate arbitra- 
tion bv you appointing one arbitrator, 
and the l'nited Press appointing one ar- 
bitraior. these two to select the third 
arbitrator, and ihe majority opinion of 
this arbitration board to be final and 
binding upon Imth panics hereto for a 
of one vear." 



Members of Three Associations Gather 
al Saratoga Springs — Associated 
Dailies May Appoint Advertising 
Man for Foreign Business 



Sv«ATnr„s Sntixcs. N. \'.. June 25. — 
The newspaper workers and publishers 
of the state gathered at the Grand Union 
Hotel today for the beginning of what 
will be three distinct conventions, the 
meeting of the Associated Dailies, the 
Convention of the New York State 
Press Association and the New Yoik 
Slate Republican Editorial Association. 
The Associated Dailies met this morn- 
ing, ihe Press Association will convene 
tomoriow morning and the Editorial 
Association will have its meeting Satur- 
day. 

The meeting of the Associated Dailies 
was called to order by President E. C. 
Van Loan, of Hudson, with twenty-five 
members in attendance. The attention 
of the meeting was occupied w ith a ques- 
tion box which discussed subjects relat- 
ing to advertising, circulation, account- 
ing, mechanical facilities and labor. 
Among Ihe topics discussed were mak- 
ing returns, merging rural routes and 
rev isirig second-class postage rates. The 
question of having an association adver- 
tising man for foreign business was con- 
sidered. Members expressed their opin- 
ions of llie standard cust sheet sent out 
by the A. X. P. A. and the question of 
association membets making a similar 
report was discussed. 

The merits of six and seven jKiint fur 
biii'y matter, the pyramid make-up of 
pages and luhlser press rollers were 
among the matters considered from the 
mechanical standpoint. Labor came in 
for a stood share of the discussion and 
the problems of linotype opcraliuu was 
the most important. All labor condi- 
tions from the business office to the ear- 
ner hoy were taken up 

The opening session of the State Press 
Association was held tonight, with 
President William O. Green, of Fair- 
port, presiding. The delegates were 
welcomed by former Senator Edgar T. 
Bracket! and the response was by 
Charbs II. Bens, of Lyons. Vatious 
committees were appointed to take up 
the mailers that will come before the 
association for consideration. 

The first business session will he held 
tumurrow and will continue Friday, 
Friday night the annual banquet will 
take place, when addresses will be made 
by Colonel George Harvey, General 
Samuel T. Ansell. uf ihe War Depart- 
ment: Chancellor James R. Day. of 
Syracuse University; Harry S, Atwood, 
of Chicago, and James Schermcrhont, 
editor of the Detroit Times. 



Cnttnais. Ohio. June 24.— Four 
courses in journalism will be offered in 
the summer session of the Ohio Stale 
University by Prof. Joseph S. Myers. 
Most of the undergraduates of the year 
just closing will be employed on news- 
papers over the State during the sum- 
mer vacation Of the graduates. Wil- 
liam P Dumont will become editor of 
the Cambridge Times Miss Lillian 
Ho«kins will join the editorial staff uf a 
Sidney paper. Ray Palmer will continue 
on the staff of the Columbus Dispatch. 
Miss Harriett E. Daily may join a Co- 
lumbus paper. 



Failure in the larger sense lurks whet 

there is no spirit to serve an idealism. 



Thrill Invades Newgpapea- Office. 

W.ss HI scios. D. C, June 24.— The 
campaign to make thrift a permanent 
American characteristic is really on al 
last. The newspaper shop, which the 
old-timer will tell you, is the last 
place in the world to look for thrift 
or thoughtfulness about money, has 
been invaded by the thrift germ. 

The Savings Division uf the Treas- 
ury Department was untried recently 
that the employes of the Kansas City 
Star and the Kansas City Times have 
organized a War Savings Society 
with a memhi'r-hip of about 6001 
These employe* propose to maintain 
a l(W per rent organization by buying 
weekly a lised quota of War Savings 
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FORD — TRIBUNE TRIAL 
COST IS GROWING 



Fortune Is Being Spent in Crest Libel 
Action— A New Kind of Expert Is 
Called to Pim on Statement! of 
Detroit Manufacturer 



The libel suit of Henry Ford against 
the Chicago Tribune is rapidly carving 
its way into more than one new niche 
in journalistic history. Conservative 
estimates now place the cost of the 
trial to date at $200,000 and the end is 
not even in sight. The "joy-riding" of 
witnesses brought from the Mexican 
border to testify for the defense is said 
to have added several thousand dollars 
to the general bill. 

Ideal of Expenses 

More than twenty-five witnesses 
were brought from the Mexican bor- 
der by the Tribune, and the cost of 
the trip, their time and entertainment, 
has been estimated at $15,000, which 
is considered conservative. The en- 
tertainment has included a trip to 
Niagara Falls, according to Ford 
representatives. A fair estimate of 
the cost of the $1,000,000 trial can be 
secured from the cost of the stenog- 
raphers' report for the first five weeks, 
according to a statement issued by 
E. G. Pipp. editor of Mr. Ford's Dear- 
born, Mich, Independent, which he 
estimates at $6,092.05. The report for 
that period covers 3,293 pages. 

The Tribune is always represented 
in court by ten attorneys and Henry 
Ford never by less than seven. The 
lowest estimate placed on the pay of 
any one of them, by Mr. Pipp. is $50 
a day and the salary of some he places 
at more than $300 a day. The hotels 
of this resort were never more pros- 
perous at this season of the year. The 
better class are all crowded with per- 
sons in attendance at the Ford- 
Tribune libel suit. 



The outstanding feature of the trial 
during the *>ast week has been the 
testimony given by Jesse N. Reeves, 
Professor of Political Economy at the 
University of Michigan, who was 
called as "an expert on anarchism" 
by The Tribune. Prof. Reeves testi- 
fied that he found the principles of 
well-known and recognized anarchists 
in the theories of Henry Ford as 
quoted in an article written by Edward 
Marshall after an interview with Mr. 
Ford. He quoted Gardner, Rudolph, 
Itakuiiin. Tucker, Tolstoy and others 
as holding the same views on com- 
munity importance. Mr. Lucking, 
attorney far Mr. Ford, quoted Christ, 
St. Paul, Bishop Williams. President 
Wilson, Lyman Abbott. Emerson and 
Tennyson as holding the same views 
as Mr. Ford, during the cross-ex- 
amination of Prof Reeves. 

P. W. Williams. Detroit newspaper 
correspondent, who wrote the "Fliv- 
ver Patriotism" dispatch which caused 
the Tribune to print the editorial 
which caused the p'csent libel suit, 
testified that hi* story was based on 
an interview with Mr. Klingensmith, 
a Ford manager. 



W. N. U. Soldiers Retnm 

Oklahoma City, June 24— Guy Ed- 
ward Martin, for years with the Okla- 
homa City office of the Western 
Newspaper Union and later with the 
A F. F. ha* reiurnrd from France. 
Lieut. Herbert H. Fish, son of Presi- 
dent H II. Fish of the "W N. U ," also 
ii expected hack soon to work. He 
went tn California for an extended 



vacation because of illness contracted in 
France and is now recovered. Of the 
ten men the Western Newspaper Union 
had in the army six went overseas and 
escaped injury. 



WINNIPEG NEWSPAPERS 
WEATHERED STORM 



WASHINGTON APPROVES 
PUBLICITY BUREAUS 

{Continued from Page 5.) 
tentative* scattered throughout the most 
active and important branches of the 
Government, there was a well-defined 
reason for officials dealing with them 
and through them instead of with the 
correspondents direct. This was due not 
only to save time of officers, but to have 
an official agency through which the 
1ealt with the press— the 
ring been essentially an 
of the newspapers— where all 
might go and where sound judg- 
ment might be had on the advisability 
of releasing certain matter to the public. 

It is to the credit of the committee 
that few instances are recalled where 
efforts were made to prevent publication 
of information on the exclusive ground 
"f its being "bad politics 'or the Admin- 
istration." 

On the surface, at least, politics were 
forgotten on most questions of adminis- 
trative procedure, and men of all faiths 
desiring to have the achievements of 
their Government put forward in the 
most favorable lighl were inclined to 
condone occasional lapses into fulsome 



Reference is made to the fact that 
regardless oi a man's personal politics 
when he enters a Federal publicity bu- 
reau he naturally desires to put forth 
the work of the department for which 
he brcomes the spnkesman in the best 
Possible light, and it so happens that 
Government publicity very often runs to 
adjectives and sometimes to superlatives, 

Answer is made that a simple solu- 
tion to such a problem presents itself 
in the policy pursued by the Committee 
on Public Information in many instances 
and the War Department News Bureau 
in a majority of its "handouts," that of 
issuing official statements 
"leads" or comment of any sort. 

This leaves it to the newspaper 
to dig his own story out of the 
rial, to draw his own conclusions and 
inferences. 

Favor End of Boreans 

But this response does not satisfy 
'hose opponents of official publicity who 
believe it is better to dispense with such 
bureaus and leave it to the papers to 
ferret the news out of the thousand or 
more bureaus in Washington, even 
though it is admitted that the volume 
of news of Government activities would 
be materially less 

There is an important question in- 
volved in the discussion, and one which 
scarcely requires any especial emphasis 
to show how easily it might operate to 
defeat the major feature of the Cum- 
mins bill or a similar measure, should 
the authors insist upon linking "public- 
ity" with "advertising." 



Toledo, Ohio, june 20,-The following 
officer, have been elected by the Toledo 
Advertising Club: President, C. F 
Dowd, vice president, Henry Ungar; 
secretary. Kenneth Barnard; treasurer, 
Ralph Murphy; directors. J. O. Munn. 
F.. A. Machen. C. H. von Itcsclcr. Harris 
Corey, L H. Sanzenbachcr. 



City Without Papers for a Week — Condi- 
tions Almost Normal Again — Big 
of Advertising Now 
Being Carried 



E. S. Hooper with New York Globe 

Elmer S. Hooper has joined the 
foreign advertising department of the 
New York Globe He has been for a 
number of years in the Hears' papers. 



I IV UIKUFH To loiton • rruiiiiu.1 

Wix.NtPtf,, Man., June 24— The daily 
newspapers of Winnipeg have weathered 
the severest industrial storm ever ex- 
perienced in Canada and perhaps on the 
American Continent. The most exten- 
sive general strike ever called in the 
Dominion began in Winnipeg on Thurs- 
day, May 15, and to some extent the 
city is still in its grip, although many 
workers have gone back to their jobs 
and all public utilities are again operat- 
ing 

A dead set was made against the daily 
press by the strike committee as soon 
as the general strike had been 
The committee 
thai the newspapers would be against 
the strikers, although the lone of the 
articles in the press right up to the call- 
ing of the strike had been distinctly 
favorable toward most of the demands 
of 



The printers refused to take a strike 
vote and Rayed cn their jobs, but the 
pressmen and stereotypcrs broke their 
contract ami defied their international 
officer), and went out on Friday, May 
16. the second day of the strike, the en- 
gineers, firemen, electricians, elevator 
men and janitors also deserting their 
posts in the newspaper offices. 

The city was without its daily papers 
until the following Thursday, when the 
Free Press issued a two-page paper, and 
publication has proceeded regularly since 
that day. The other daily papers, the 
Telegram and Tribune, resumed publi- 
cation on Saturday, May 2-4. For sev- 
eral days the papers were restricted to 
eight pages, but after about a week went 
back to normal size Later on the press, 
men ami stereotypcrs returned to their 
positions, on the orders of their interna- 
tional officers. The newspapers, on re- 
suming publication, began a vigorous 
light against the principle of sympashetic 
strikers, especially on public utilities, 
and they have loomed up as large factors 
in the struggle. 

Despite the industrial unrest the Win- 
nipeg papers are carrying a large volume 
of advertising. Returns for June are 
expected to equal those of same month 
last year. Considerable amount of ad- 
vertising space has been u*ed by the 
Citizens' Committee of One Thousand, 
which has carried on puhlic utilities and 
has conducted a vigorous campaign 
against motives and methods of the 
strike leaders. 



"Many of the utilities have also used 
paid spare to explain to the public their 
position, and to offer positions to new 
employes. Foreign advertising is again 
hack to average, although badly tied up 
in early period of trouble by strike of 
pos:al employes in Winnipeg division. 
City circulation was badly hit by strike, 
hut delivery organization it 



Carriers Quit Routes 

Many extreme labor men quit the 
daily papers ,is a tesult of their attitude 
towards strike, but some of this loss is 
already being regained. A number of 
carrier boys, whose fathers were 
strikers, quit their routes, and in the 
unsettled state of the city it was several 
days before reorganization could be 
effected. 

Outside circulation was practically cut 



off for ten days, owing to absence of mail 
service, but with reorganization of 
postal staff delivery to all outside points 
was resumed. Very few subscription 
lo««es have been sustained by the papers 
in the country. For nearly two weeks 
during the strike telegraph operators 
were out at Winnipeg and corre- 
spondents for outside papers had to 
carry their copy down to Thief Falls, 
Minnesota, and other towns across the 
horder in order to get it transmitted. A 
wireless outfit, erected on the roof of 
Free Press Building, helped bring the 
news of the outside world into Winni- 
peg when the wires were dead, the wire- 
less operators picking up within a few 
hours of the installation of the apparatus 
ihe Arlington Naval Wireless, near 
Washington, D. C 

COMPLETE A. A. F. L. N. 
RE-ORGANIZATION 



"r^'weH 



tirely American Control 



The stockholders of the American As- 
sociation of Foreign Language News- 
papers, Inc., have elected the following 



J* 



President : Frances 
A. Kellor, until re- 
cently in charge of 
War Work Exten- 
sion with the for- 
eign born in the De- 
partment of the In- 
terior, and assistant 
to the chairman of 
the Immigration 
Committee of the 
Chamber of Com- 
merce of the U. S. A. 
I-'raxcts A. Kellok Chairman board 
of directors : Francis 
H Sisson. vice-president of the Guar- 
anty Trust Company; 

Vice-Presidents: Frank D, Gardner, 
manager of the Chicago headquarters; 
Herbert D. Mason, of Carroll tc Mason, 
Kcneral counsel; S. P. Goldman, firm 
of Goldman i- Ungcr; 

Secretary: Howard P. Ingels, form- 
erly secretary of the War Industries 
Board ; 

Treasurer: Alexander J. Hemphill, 
chairman of the Board of the Guaranty 
Tru«t Company; 

Other directors include Joseph H. 
Appel, Gen Coleman du Pont. Don S. 
Momand, Col.' William B. Thompson 
and Mrs Cahot Ward 

The board of directors announces the 
installation of the following new de- 
partments in its reorganization plan. 

Contracts: E. M, Carney, manager, 
late president of Carney &- Kerr, Inc.. 
advertising agency and formerly 
nected with the advertisin 
of Collier's Weekly; 

Accounting: G. A. Burnell, . 
auditor, formerly comptroller and gen- 
eral auditor of Hudson Navigation 
Company and subsidiaries: 

Rates: S. G. Pcssin, formerly with 
the Model Advertising Agency, and 
Atlantic Advertising Agency; 

Magazines and special projects: Will- 
iam H. Pumam, manacei ; formerly of 
York Tribune. Herald and 



Net 



Markets: Ervin S. Accl. analyst, 
former manager Fnreitn Language Ad- 
vertising Service ; 

Revrarrh : Samuel Kjtriii. formerly 
with the New York Tribune. 



Harvey Michael has left the Des 
Momes Capital for service on the city 
staff of the St Paul Pi.meer Press. 
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NEW YORK WELCOMES 
ILLUSTRATED NEWS 



First Issue of Chicago Tribune's Daily 
Pictorial Appears Today, Featuring 
110,000 Beauty Contest — Will 
Give News in Picture! 



New York City's newest morning 
newspaper— The Illustrated Daily News 
— •« pictorial resembling the London 
Daily Graphic and the London Daily 
Mirror, appears today. Arrangements 
had been made for the distribution of a 
tow edition through the American 
News Company and independent distrib- 
uters to newsdealers within a radius of 
75 miles of the City Hall, so it would 
appear on newsstands not later than the 
last editions of the other New York 
City dailies. 

Its publishers, the Chicago Tribune 
Company, operating as the News Syndi- 
cate Co.. Inc., with headquarters in the 
Evening Mail Building at 25 Cily Hall 
Placet had whetted public interest in 
the new publication by printing full- 
page advertisements for four days in 
other New York City dailies, featuring 
a $10,000 prize offered for a photograph 
of the most beautiful girl in Greater 
New York. 

- A Deluge of Photographs 

The result was that before the first 
!mm of the paper appeared its editorial 
rooms began to till up with photographs, 
large and small, of prepossessing young 
women. The last of the sixteen page 
of the first issue is taken up with re- 
productions of four of these, and a 
critical survey of these suggests that 
whatever young lady does win the prize 
will have to he not only a beauty but 
a radiant angel. 

'Beauties who make a business of driv- 
ing dull care away from the male pa- 
trons of musical comedy are barred from 
participation in the contest, and while 
this ban does not extend to society prin- 
cesses, it is significant that the five young 
women whose facial charms are exhib- 
ited in the first issue of the Daily Illus- 
trated News arc all in business. Miss C. 
is employed at the Pennsylvania Hotel; 
Miss M., at Spiro's Hair Shop; Miss 
W.. at Lord & Taylor's: Miss M, at 
Wanamaker's. and Miss S. at the Vogue 
Hat Shop. 

"Who We Are" 

The purpose and plan of the new pub- 
lication is announced in an editorial 
headed "Who We Are." It is stated 
that while the first purpose of the new- 
daily will be to present the news of the 
world in pictures short news stories will 
also be carried. Stress is laid on the 
fact that the Illustrated Daily News will 
not be a competitor of other New York 
nrwspapers. but will cover a field that 
they have never attempted to cover. 
The special news service of the Glicago 
Tribune will be augmented by United 
Press dispatches, 

The editorial announcement says that 
one of the policies of the paper will be 
the publication of the best and newest 
fiction to be had. and a new serial de- 
tective story by E. Phillips Oppenhcim 
begins in the first issue. 

Some of the permanent features of the 
new paper wil be "A Line O' Type Or 
Two." the humorous column of Bert 
listen Taylor, w hich appears in the Chi- 
cago Tribune: "How to Keep Well," by 
Dr. W. A. Evans: "Doris Blake's An- 
swers." of particular interest to those 
whose love affairs are not running 
smoothly: "Beauty Answers." ley An- 
toinette Donnelly: "Real I.ovc Stories," 
told by the participants: "Bright Sayings 




M. LOMBARDI DIES 
AT AGE OF 74 



THE LATE CESAR MAURICE I.OM BARD1 



of Children." by proud parents: "Daily 
Fashion Hints," "Spurtographs," "A 
Guide to the Theatres" and McCutch- 
eon's cartoons. 

National advertisers have three of the 
sixteen pages of ihe first issue. Wood- 
bury's has a page: Cutcx, two half-pages, 
and E. & W. Collars and the Auto Strop 
Razor, each a half page. Despite its 
"Guide to the Theatres," the News will 
not solicit theatrical advertising. The 
page rate is $200. The paper will be in- 
creased in size as the volume of adver- 
tising grows. Seven pages of advertis- 
ing will call for a twenty-page issue, 
and eleven pages of advertising for i 
twenty-four page issue, 

Ralls for Two Cents 

The lie* paper will appeal every day 
rx«pi Sunday, it will sell on the news- 
stands for two cents. Subscriptions by- 
mail postpaid in the United States or 
C anada will be 75 cents a month, $4 for 
six months and $H a year. 

R. R_ McCormick and J. M Patterson, 
publishers and co-editors of the Chicago 
Tribune, are publishers and editors of 
the Illustrated Daily News; William H. 
Meld, Eastern business manager of thr 
I hirago Tribune, is general manager: 
George I'tassy. formerly general man- 
ager of the Hearst Magazines, is busi- 
ness manager, and Arthur Clarke, for- 
merly city editor of the New York Eve- 
ning World, is managing editor. Max 
Annenbrrg, circulation manager of the 
Chicago Tribune, temporarily is in 
charge of the circulation department, 
and has as his assistant J. J. Sullivan, 
who previously was connected with the 
Army Edition, now the Paris Edition, of 
the Tribune. 

Among the staff writers of the News 
are Harry Canrleld. Sumner N. Blossom, 
Merton F.. Burke. Augustin I.ardv. Amy 
t> Paulding and Mabel McF.llintt. 



Virginia Press Association 
to Meet July 17-18-19. 

Organisation Expect* lo Enroll Addi- 
tional Daily Newspapers as Members 

—Will Visit Historic Yorklown 

Roanoke. Va, July 27.— The execu- 
tive committee of the Virginia "ress 
Association has announced West Point, 
Va., as the meeting place for the sum- 
mer convention, and July 17, 18 an J 19 
11 the dates. 

R. A. Anderson, of Marion, is presi- 
dent, and Charles B, Couke, of Rich- 
mond, secretary-treasurer. 

At the July meeting the resolutions 
adopted at the Ruanoke meeting in i918 
will go into effect. One of these reso- 
lutions provides for the abolishment of 
the orrce of historian, and also does 
away with the various district rice-presi- 
dents. 

I.. E. Push, of the Newport News 
I p»s«, is chairman of th# Daily Section 
of the Virginia Press Association, cre- 
ated at the Roanoke meeting, and it is 
prcbable that the Association will be 
strengthened by the addition of si.rral 
of the more influential daily newspapers 
of the State to its. membership. 

The tentative program calls Inr a 
steamer trip down the York River to 
historic Yorktown. which is now Incom- 
ing famous again as a naval station and 
fuel oil base. Afier dinner at th» York- 
town Inn the return trip will he made by 
nioonlight. Annihrr afternoon will be 
spent in visiting the shipyard an<! other 
inlustries at West Point. 



President and Editor of A. H. Belo 
Newspapers in Texas Was a Self- 
Made Man—Started Career as a 
Bookkeeper 

(av TBLaoaArst.j 
Dallas, Tex., June 23. — Cesar Man- 
rice Lonibardi, president of A. H. Belo 
& Co., publishers of the Dallas Morning 
News. Dallas Evening Journal and Gal- 
vestun Daily News, died at his summer 
home at Berkeley, Cal., early this morn- 
ing. Mr. Lombardi has been connected 
with A. II. Belo 4 Co. for twelve years, 
first as vice-president and since 1913 as 
president. 

Born in Switzerland, August 6, 1845, 
he came to America in 1860, locating in 
New Orleans, where he was employed 
for ten years as bookkeeper and cashier 
in several large business firms. During 
this lime he was studying in the Jesuit 
College of New Orleans. His education 
in Switzerland had been in the Italian 
language, and while in New Orleans 
he studied in French and English. In 
1871 he moved to Houston, Tex., and re- 
sided in that city until 1888, when he 
moved to Portland, Ore. and entered the 
wholesale grain business. 

Having married Miss Caroline Gaston 
Ennis, of Houston, a sister of the wife 
of the late Col. A. H. Belo. upon the 
death of Alfred H. Belo, who had suc- 
ceeded his father as head of the publish- 
ing company, Mr. Lombardi was induced 
to move to Dallas and become associated 
with the firm as representative of the 
Belo estate. 

Mr. Lombardi brought to his new- 
field a varied experience in the business 
world, a broad and well-trained intel- 
lect and an intimate knowledge and love 
of art and literature, and that enabled 
him to make his influence felt. He had 
a deep interest in state, national and 
world politics and a knowledge of af- 
fairs that enabled him intelligently to 
direct the editorial policies of the five 
newspapers of which he was editorial 
executive. 

Mr. Lombardi is survived by his 
widow, two and one 'laughter. 

Funeral services will be held in Berk- 
eley, Cal., tomorrow, and the body tem- 
porarily placed in a vault, where it will 
remain until September or October. 



BALTIMORE SUNDAY NEWS 3 CENTS 



Now- is the psychological moment to 
sell an old piece of machinery and Em- 
ti* A- PtrgtlSRO is the place to tell 'em 
about it. 



A. B. C. Reports on Newspapers 

Chicago, June 24.— \udit Bureau of 
Circulation reports have been issued on 
thrfollnwlng newspapers: Dallas fTex.) 
Morning News. Dallas Evening Jour- 
nal: El Paso (Tcx.l Herald. I I Paso 
Morning Times: Perth Amhoy (N. J.) 
Evening News: Sherbronke (Que.) 
Dailv Record. 



Means More for Dealers— The Daily 
News Is Unaffected ■ 

fUtTI mo«e, June 22.— The price of the 
Sunday afternoon News was raised to- 
day from 2 to 3 cents. The News is 
owned by Frank A. Munsey and was 
one of the first papers in the land to 
issue Sunday afternoon editions. In 
making its announcement of the increase 
in price the paper savs: 

"TW fa***? gtarraaa i 9 tit- mi or p*t»*r 

• tits otlitT >■ il i |fcat raOT* tat* thr 

making nf a RMWsfupr*. Hie Ini-rest* In Ms 
paaara Id c>#rj tl..|iarlni«Bl, ramp-Is ft* New* 
1o rsusngu Ilia pelo of Its Kamlar l-s>a- fnios 
t«.i In tliff* ranla. A cnasldrrtht? ptsrtlnn tf 
IS* lnrr«j«< k— •« In twa-snars and nrwan>ater>. 
wto atu a- imii-ti aff-,t,..l hv tb* hlgn cost of 
llflna as sabers." 

The increase applies to the Sunday 
News only. The Daily News remains 
ai 2 cents 



Ohio Select List Week Auguat 4 

G»LiM»r«. Ohio, June 21.— The of- 
ficers of thr Ohio Select List met here 
'his week to arrange for the general 
meeting In be held in Cleveland, at the 
Hollenden. on August 4. Harrv T.nl. r. 
of the Portsmouth Times, president, pre- 
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COMPARISONS 



Views of tlM A. B. C. in J.r„:„r v. 1918, 
and June. 1919 

LAST week I attended the annual 
meeting nf the Audit Bureau of Cir- 
culations in Chicago. It was the second 
Kcncrj] meeting nf the A. B. C. at which 
I have heen present. The first was in 
January. 1918. Comparisons are inevit- 



At both meetings the earnestness of 
the memhers wa^ cv idt nt 1 can imagine 
someone saying here. "Well, aren't thry 
paying oiit enough good money to make 
them earnest!'" Surely; bu it wasn't 
that kind of earnestness, Quite evident 
was it that the point ol interest was not 
what they were getting or were likely 
to get. hut what they were making— in 
the shape nf an institution. They were 
working, not in connection with a casual 
matter hut fnr something in which they 
believed. 

This earnestness of spirit of the A. 
IV t men vastly impressed me in Janu- 
ary last year. The A. V. A. had resolved 
upon a much closer inspection of the 
A. B. C, and the A. B. C. chiefs were 
by no means loath, In fact, when I in- 
vited them to sell me on the proposition, 
they went the limit; they gave me every 
particular requested, and placed before 
me everything for which I asked. 

But this earnestness aforesaid: when 
I wen' bark and reported it to the di- 
rectors of the A. N. A., and said to 
them. "Gentlemen, these publishers be- 
lieve in the A. IV »'., and they are re- 
volted to uphold and maintain it and 
to be loyal to it." they, also, were im- 



laughing He is a most perfect antidote 
t.:> catclc-sstiess in framing by-laws. He 
is always "agin the Government,™ and 
he is always, paradoxically enough, for 
more Government He is the maker of 
ihc about 63,500 laws that have been 
plMed on the Federal and Slate statute 
hooks of the United States in a brief 
period — nf which number, it is said, the 
majority is negligible or unnecessary. 
When it comes to making by-laws, he 
has all possible, probable thing* on his 
list, and "they never will lie missed." 

He— or, rather, they— wete present at 
both the A. B. C. meetings mentioned. 
Every lime they arose with the vocative, 
"Mr. President," someone enjoyed him- 
e eii — someone smiled, At last week's 
meeting certain gentlemen usually re- 
garded as possessing a fair measure of 
scda'cness — were betting tin the number 
ni arisings. 

There was some dispute as to whether 
on' of the verbal particttlarists arose 
eighteen or thirty-one times; but one of 
•he wagrrers netted $1.25 w hen the meet- 
ing 



SAME WATCH-DOGS WATCHING 

VJO meeting of similar interest is com- 
k ^plcte without the watch-dog — the 
critic, tlx verbal particularist. He has 
his place ami function- and a very use- 
ful function it is; and ultimately he goes 
in his own place. He makes men think ; 
he startles them into thinking and 



GOOD HUMOR IS GOOD 

HPi IE foregoing section was not writ- 
•*• ten for the purpose of pillurying the 
virhal iiarticularists. bat to indicate how 
nood-humorcd— as well as 
A. B. C. mreting was. 

V It,- ,1. 11. C has arrivtd. In the Jan- 
uary, 1918, meeting there was an ele- 
ment of partisanship without responsi- 
bility, inevitable during the process of 
1 I u II lilt Hi but. also, indicative of the 
periotl nf adolescence. Last week, on 
the contrary, there was partisanship Kith 
responsibility. Nothing must be done, 
speaker aflcr speaker said, to injure the 
constitutional fabric of the Bureau; 
nothing to replace (if replacement be 
possible) the authority of the buyer— 
the advertiser ; the Bureau has grown 
up, and like all grown-up persons and 
organizations, it forgets its rights in the 
face of its duties; in any case, ihe 
ureater— the duties— includes the less— 
:he rights. 



CONFIDENCE OF THE BODY 
OF ADVERTISERS 

TIMK and time again a speaker would 
emphasize the necessity of the Bu- 
reau continuing to merit the confidence 
of the advertiser by continuing the au- 
thority of the advertiser. The impor- 
tance of that consideration is obvious: 
depose the authority of the advertiser, 
and the Bureau would lose all reason 
(6f existence The buyer always deter- 
mines the standards of the purchase. 

There was once, so it is said, an island 
where the inhabitants existed by taking 
in niie another's washing. And, it is 
also said, they were happy and content 
with the appearance, the color, the fin- 
ish of the laundered articles. Although 
the story docs not say so, 
at «omc time have discovered 
and its happy, self-satisfied people 

Of she- present existence of this island 
laundry there- is no record. I can imag- 
ine that, after the discovery of the island 
and the occupation of the people, at- 
tempt* were made to employ the mutual 
service by the outside world of buyers 
nf laundry service. There buyers, dnubt- 
Vss. had a certain standard of service 
in their minds to which they thought 
the islanders should conform. Each and 
every islander, on the other hand, proh 
Kankakee 

Brown was satisfied with the wmk 
turned out by Oshkosh Smith, therefore 
•hese iMl Hi HI" tin MWl outsiders 
might also to be satisfied -even if. now 
and then, something was lost in thr 
wash, something made lo look shabby 
and unreliable by primitive 'methods, or 
ihere should be carelessness in ihc count 
of the pieces sent "home. 

That kind of standard of service did 
not so much matter in the absence of a 
demand {or a higher standard, and so 
long as the uncles, the cousins and the 
aunts were content with it. 

But immediately prospective f>*y.-r.tof 
the service became interested— people 
paying real money— it became necessary, 
apparently, to conform to the standards 
of those buyers. 



It would appear that because the isl- 
anders thought these buyers highbrow* 
and, doubtless, said. "What is good 
enough for us is good enough for lhem," 
the buyers ceased lo be interested. 

And the moral? Well, it can happen 
-again. 

Bui not if men as sane as those who 
attended the filth annual meeting of the 
A. I) C. continue with the Bureau. 



STANLEY CLAGCE NOW AND THEN 

THERE is one more comparison in 
ihc two meetings — January, 1918. and 
June. 1919.— that I must make,— the at- 
titude oi ihc members towards Stanley 
' lavue-. the managing director. In Jan- 
nary. 1918, Mr Hague had been in com- 
mand only some three or fe>ur months. 
In spite nf his previous record as di- 
rector, and as one of the founders of 
the Bureau, it was plain that the atti- 
tude of tlmse in attendance was ultra- 
cri'ical. almost censorious The dues 
were to be increased, and any man in 
an organization who is thought to be 
ihc suggestor of an increase in dues is 
seldom, temporarily, iiopiilar. Also, ow- 
ing to great difficulties, and lack of suf- 
ficient funds, it had, until just 'jefote 
the meeting, been impossible to caich 
up with the arrears of audit-making. 

But last vveek there was general ap- 
preciation and approval, and a motion 
to congratulate Mr. Claguc wa« adopted 
ruhmllUlriUj. not perfunctorily, but 
with the heartiness that men always 
show in appreciating accomplishment. 

And Mr. Clague, like all good organi- 
zation managers, accepted the resolution 
for the nrganization, and not :mlv for 
himself. 



DV the way. I heard incidentally that 
"when it became known that Stanley 
i lagne bail been re-elected managing 
director by the board, members of the 
A. B. C. office staff were overheard 
"phoning to their families thai everything 
was "O K." for another year, anyway. 
Commercial Attache at Buenos Ayres. 



Houston Is a Firm Believer 
in Use of Advertising 

Business Men and Associations Deter- 
mine to Make City Best and 



Hot sTos. Tex„ June 25 — If publicity 
will do it, Houston will reach the goal 
'he a'pires to — the biggest and best 
city in the Southwest mi she will do 
it by means of advertising and printer's 
ink : for there isn't a town in the South 
that believes in getting to the public 
through the medium of the press more 
than docs the city of Houston. Her 
merchants in every lint of business are 
advertisers and spare no means to tell 
the public what their enmmodities are 

A clever idea was evolved recently by 
a dry goods firm here and proved lo be 
a great success. The firm devoted 
pages of advertising to tell the public 
thrnughotit the Stale about the exhibit 
it was preparing of articles made in 
Houston An entire floor was devoted 



to this exhibit and everything from a 
tin cup to a piano was attractively- 
shown in the various booths built for 
that purpusc. 

Another dry goods firm had its 35th 
Anniversary Sale recently, and for a 
week previous it carried in the local 
papers page advertising space telling ol 
ihe coming event. It used a clever idea 
in showing each day a map representing 
the town along the tailway lines of easy- 
access to Houston and below- gave the 
time ot arrival and departure of trains 
and the fares. 

Through this advertising the event 
was known all over the county and 
talked about and the morning nl the 
day when the doors of the- store were 
opened 3.000 people were waiting to be 
admitted. Throughout that day and 
the following days of the sale each floor 
was jammed with people. 

What helped to make a success of 
the million dollar bond election for the 
improvement of Houston ship ch.vinel 
a fen weeks ago' The liberll use of 
advertising and the newspapers. Like- 



wise, publicity helped to secure Elling- 
ton Field to Houston, thus making her 
ihe- possessor of the- largest flying field 
in the world. 

Expansion is the slogan nf the Young 
Men's Business League and it is putting 
on an expansion drive June 23 

The Houston Post has opened its free 
swimming campaign. It is an annual 
affair and has met with great success in 
Ihe past II represents a course of free 
swimming lesions for hoys from the ages 
of 11 to 14 and is conducted jointlv with 
the Y. M. C. A. The only formality 
necessary for entering the campaign was 
to clip the coupon which appeared in 
the Tost and send it in to the office of 
the Y. M. C. A. 

The Rotary Club is a hustling organi- 
zation here, and it believes in printer's 
ink. 



CtUCMO. June 21— Glen Buck and 
A. C. G. Hammcsfahr have become as. 
socialeil in the advertising business 
heretofore conducted here by Mr. Buck 



individually. Mr. Hammcsfahr has re- 
signed as vice president and general 
manager of P. F. Collier & Son. New 
York. He is well known in the Middle 
West through having formerly repre- 
sented Collier's in the territorv. 



JOHN RING, JR, HONORED 



of St. Louis Ad Club Given 
PUeqne for Patriotic 

St. Lot ts, June 24. — A bronze | 
was presented to Vohn King. Jr., presi- 
dent of the Advertising Club, by mem- 
bers at the regular weekly luncheon 
mreting. in recognition of Mr, Ring's 
services in maintaining the work of the 
Demobilization Bureau for Sailors, Sol- 
dleri and Marines, which has done 
splendid work in finding jobs ior these 
discharged service men. The presenta- 
tion speech was made by George M. 
Burbach. of the Post-Dispatch. 

Since the bureau opened on December 
16. 1918. 11.338 men have registered. 
Il.fs.i9 firms and individuals have applied 
for men, 10.686 men have been referred 
to jobv and 8.280 men placed 
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The gain of the St. Louis Post-Dispatch for the first five months 
of 1919 practically equaled the gain of all four of the other 
St. Louis Newspapers COMBINED. 

Acato Mom 

ST. LOUIS POST-DISPATCH Gained . . . 1,879,920 

Globe-Democrat and Republic (Morning) Combined Gain, 1,420,500 
Star and Times (Evening) Combined Gain 500,400 

In Volume of Total Paid Advertising the Post-Dispatch Exceeded 
BOTH Morning Papers Combined by Nearly a Half Million 
Lines and Exceeded BOTH Other Evening Papers 
COMBINED by Practically 



THREE MILLION AGATE LINES 



This is the story of five months of a leadership established more than 25 years 
ago and persistently and consistently maintained. A story of steady, healthful 
growth — in advertising — in circulation — in prestige and service and helpfulness 
to both advertiser and reader. A growth that has made the Post- Dispatch 

The Most Widely Read Newspaper in the Great Mississippi Valley 

5T LOUIS P05T-DI5PATCH 

S. C. E2CKWITH, SPECIAL AGENCY, Sole Agents Foreign Advertising, New YorkChicago-DetroitK&nww City-St. Louis 
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Before the War 

DuringtheWar 

AftertheWar 



THE 
NEW YORK 
GLOBE 

JASON ROGERS 



■ A. B. C 

180,000 a Day 



THE NEW YORK GLOBE presents for the consideration 
and study of advertisers and space buyers the battle scenes 
of its circulation experience from January' I, 1912, to and 
including May, 1919, (a period of 89 consecutive months). 

By following the curve for the year 1914 to the month of August, 
where the outbreak of war inflated circulation from 169,000 in July 
to 213,000 in August, it will be seen how the interest in the war, 
as reflected by the sale of newspapers, declined along normal lines 
of experience during the latter part of the year. 

During the year 1916 the taking on of the publication of the 
special war service of the Chicago Daily News, in April, 
caused a steady gain in circulation, reaching the peak in September, 
when the print paper panic broke out and circulation was limited 
by possibility of supply. During the first week in October The 
Globe reached sales exceeding 250,000 copies a day, with one day 
over 300,000, when war conditions compelled it to stop its presses 
at 210,000 to 220,000 a day. 

During the year 1917 it was a battle to secure an adequate supply 
of print paper to meet demands of the newspaper for an average 
sale of approximately 212,000 copies per day. 

In January, 1918, war necessities forced the New York newspapers 
to go to two cents a copy, leading to a memorable strike by the 
news trade, which inflicted a temporarily serious drop in sales for 
February and March. 

Circulation came back about 10,000 a month until the usual Summer 
declines, with circulation reaching the peak for the year in November, 
with the coming of the armistice, with 196,000. 

The year 1919 opened with the usual drop in February, with the 
Spring peak reached, in May instead of April, by reason of the late 
starting of the baseball season. 



May, 1914— before the war— with 
a on* cent 1 



May, 1919-aft.r the war— with 
atwoc 



180.000 

190,000 

The Globe's picsentation of its circulation figures, all subject to 
A. B. C. audit and verification, stands unique and in striking con- 
trast with the usual presentation of bare figures. The sale of a 
newspaper has its ups and downs, according to the season, the same 
as any other commodity. 

In the graph we have added the year 1008 merely to indicate the 
wonderful growth of The Globe over a period of eleven years: 



May, 1908— a one cent 



May, 1919— a two cent 
newspaper 



91,000 
190,000 



Double the circulation and at two cents the copy, with print paper 
Cf ►sling more than twice- ;is much— an increase from 543 to $90 
per ton — and all lalxir vastly heavier, for less than 25 per cent, in- 
crease in average net rate to tin- advertiser! 
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CIRCULATION CHART OF THE NEW YORK GLOBE 




The Globe only issued two war extras during four years of war. and during the last two years could have sold many thousands more 
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SUCCESS IS ASSURED 
RECRUIT CAMPAIGN 



s Near CIom of Government'* 
$16.0IKI "Flier" in Newapaper Ad- 
vertising for Army Show Large 



There is every indication thai the 
Government's paid-advertising sampaign 
to obtain recruits for the United States 
army, which ends Saturday of thin week, 
is to be a bifi success — a much bigger 
success, apparently, than wax anticipated 
even b> those who were confident it 
would prove a paying venture. 

The cost of the two-weeks - campaign 
wa- only $186,000 and as EntToa & Pvt- 
Lisitt* pointed out in previous issue*, if 
it brought in only 10.000 or 12.000 men, 
the Government would not be out of 
podcet. as the present cost of recruiting 
a man for the army has been between 
Jlfi and $19 per tccruit 

Daily reports that are being received 
in the Adjutant General's office at Wash- 
ington from main recruiting stations in 
56 ritie* of the L'nited Stales seem to 
indicate that the paid-advertising cam- 
paign .is going to prove to Uncle Sam 
that paid newspaper advertising is the 
best wav to get results not only in this 
but in many other of his ortkial activi- 
tie« 

Should Reduce Expeoae 

So far as this particular campaign Is 
concerned, it is believed at Government 
headquarter* fur it in Sew York City 
that the number of enlistments obtained 
thereby will be so much larger than is 
the case, week by week, under ordinary 
conditions, as to point the way to reduc- 
ing the cost of enlistments, materially. 

For instance, in Greater New York. 
700 more enli*tments were obtained dur- 
ing *ive days of the campaign than ever 
had been obtained in the same territory 
during six days previously. The num- 
ber of inquiries cunccrning the service, 
most of which were directly attributable 
to the paid newspaper advertising, aver- 
aged 1.100 daily, or four times as many 
as the average daily number, previously. 



Many of these inquiries, it was pointed 
out. will be turned into enlistments 

later. 

200 Paper* Participated 

There are four pieces of advertising 
being used in the campaign, appearing 
in all English-language newspapers in 
the cities where recruiting offices are lo- 
cated, nr more than 200 newspapers in 
5d cities. There were two full page and 
two pieces of 1.100 lines. The account 
was handled by Frank Seaman, Inc. 

The newspapers have co-operated 
generously in the way of giving all 
pOlribb space to the campaign in their 
new s and editorial columns, as Editor & 
Pi'Mishe* contended they would. 

"A Whopping Success" 

"I don't believe there is any doubt but 
that the campaign will prove a whopping 
success." said Captain Floyd Kecler, who 
has been in charge of it for tlie Govern- 
ment, with headquarters in New York 
City. "It will take some time to check 
up on what actually has been accom- 
plished by the end of the week, but, of 
course, the campaign will be tearing 
fruit for a long time, thereafter." 

Those who favor the creation of a 
iperial Government bureau to apply ad- 
vertising methods scientifically to enter- 
prises of the various federal depart- 
ments, such as is provided for in a bill 
prepared by Senator Cummings. see a 
strong likelihood of this becoming a 
reality, if the recruiting campaign proves 
as big a success as seems probable- 
Tea Ada in Newspaper* Exeloaively 
The John O. Powers Company, 461 
Fourth Avenue, New York, is con- 
ducting an advertising campaign on 
"Schilling Tea"; 156 advertisements 
are now appearing in nearly 100 news- 
papers in the Pacific coast and Far 
West states. The publication adver- 
tising is being done exclusively in 
newspaper*, with the exception of a 
U»| of Far Western farm papers. 
Besides the publication advertising 
Schilling, bulletins and posters are be- 
ing used in towns where Schilling tea 
is on sale. 



" America' t I.Vf'il and Best Nncipapar Induttriat Advvtiting Agency" 



T b i • permanent Weekly 
Business Man's Page secured 
among nan-regular advertia- 



year* — it Is one of a chain 
of page* we handle — it 
carries over one hundred 
thousand lines of advertis- 
ing per year — more than 
thirty-five thouaand dollar* 



otherwise obtain. The Pag* 
1* beneficial in many ways- 
it ha* made new advertises* 
and helped circulation — it 
has aided the paper in being 
recognised as the business 
man'* newspaper in ita com- 



•Ttei. ■ 



Contract* with th* advertis- 
er commence and end to- 
gether and are made for 
:»•.!>. v weeks at a time, be- 




The qneation of * cancellation of an accepted 
contract rests entirely with the 
All advert: -in; ia aalicited on i 
result, general publicity bads. 



John B. Gallagher Company 

Office, Ninth Floor, Dexter 



ADVERTISES OTHERS TO 
MAKE FRIENDS 



Unusual Campaign in Omaha, in Which 
an Awning Maker Buys Space to 
Booat All Linea of Business in 



The "service department" idea is 
steadily gaining headway with news- 
paper*. And, as an example of what 
may be accomplished through such a 
department in the way of creating new 
advertisers, the Scott Tent & Awning 
Company's campaign, now running in 
the Omaha World- Herald, is interesting. 

A. C Scott had never been "sold" on 
advertising. He usually spent a few 
hundreds a year in the special editions 
of Omaha newsjtapers, just to lie in the 
procession — without any expectation that 
he would get actual results. Then along 
came James A. Austin, manager of the 
service department of the World-Herald, 
w ith a plan of campaign for Mr. Scott. 

It was proposed to hi in that he should 
advcrli*c Omaha and its business men. 
In striking display the various lines of 
business were to lie treated, and adver- 
tised—Mr. Scott's own advertising con- 
sisting in the statement that he had paid 
for the publication of the matter. Mr. 
Scott contracted for fifteen hundred 
inches, to be used in a series of sixteen 
advertisements. 

In one of these 



• lie department stores and tells of their 
importance; in aonther, the specialty 
shops, etc. The copy has the construc- 
tive element in it, and the natural ques- 
tion in all minds has been, "Where does 

seemed to be adverti«ing everybody but 
himself — every business except the awn- 
ing business. 

Omaha business men praise the spirit 
he has shown in this campaign. They 
talk about it— and about the unusual 
thing Scott lias done. He is doing a lot 
more business just now than usual. 
That's one result. He has made hun- 
dreds of friends among the men who 
use awnings — and that spells good-will 
of the rash-value kind. 



Glens Falls Official* Re-elected 

Glens Falls, N. Y., June 25.— The 
directors and officers of the Post Com- 
pany, owner of the Post-Star, have been 
re-Hected, as follows; Patrick Moync- 
han. president ; J. Edward Singletun. 
vice-president and secretary; J. L Fow- 
ktr, treasurer and general manager; Roy 
E. Fairmati, edilur j Arthur P. Irving, 
advertising manager. 



Mr. Scott lists 



Join in 

Cute AGO, June 25 —The Cook County 
Press Club and the Suburban Publisher! 
Association of Illinois will leave here 
the morning of Saturday, June 28th, for 
an automobile trip to Lake Geneva and 
return. It is expected that the company 
will number 60 or 70. 



— the President and Newspapers: 

Without tlir daily newspapers, the 
forceful addresses of our digtingui«hcd 
are I 



Through the daily newspaper* the Pres- 
ident reaches instantly and simultane- 
ously national — yes, international ears. 
Thus he electrifies the world! 

If the messages were spread hy word of 
mouth alone or through delayed pub- 
lication, how impotent they would he! 
The messages in themselves do not 
yet without the daily 
they are a 



This powerful force of daily news- 
papers, at once world-wide and local, 
can sell merchandise — vour merchan- 
dise. 

In all the world, what other medium is 
so powerful and so adaptable? 

Invest in newspaper advertising. 

E. Katz Special Advertising Agency 



New York 

Chicago 



Publishers' Representatives 



Kansas City 
San Francisco 
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Wonderful Stockraising 
Development in the South 




'Y UK wriler re- 
members 
when he repre- 
sented a batch of 
Southern papers 
and solicited ad- 
vertising for 
them in the 
North ten years 
It did not 
take long for him 
to learn it was 
useless to call on manufacturing concerns that made 
goods pertaining to livestock raising, such as cream 
separators, feed choppers and silos, for example, be- 
cause he would meet the rebuff, "No use advertising 
our goods in the South ; you have no dairy cows down 
there." 

It was very nearly the truth ! The Southern farmer 
had not then realized that his broad stretches of green 
pasture lands, with capacity for furnishing feed 
nearly all the year, and their heavy yield of legumes 
made the South ideal territory for cattle raising. 

What a change in ten years! Now there are 
thousands of head of pure bred registered cattle — and 
hogs, too- — in the South, whereas ten years ago there 
were not that many "scrubs." 

As a sidelight on the interest in the Southern States 
in pure-bred stock, it was decided last fall at the 
North Carolina Farmers' Convention in Raleigh to 
raise a fund of $25,000 to loan to boys and girls in 
that State to buy pure-bred pigs for breeding pur- 
poses. 

The splendid work of the pig-clubs — all boys and 
girls — has done much to stimulate the swine industry 



throughout the South. These youngsters have taught 
their daddies a thing or two — one thing, for instance 
— the importance of raising only pure-bred stock. A 
few years ago it was hard to get a farmer to pay $10 
for a good hog. Now he'll pay $50 or $100, or even 
more, because his boy or girl has shown him it is 
worth while. 

To give an idea of the growth of the animal indus- 
try in the Southern States, the following figures are 



The number of cattle from Mississippi sold on the 
St. Louis stock yards in 1908 was 8.000; in 1916 it 
had increased to 162,000. 

Four years ago not a carload of hogs was shipped 
from seventeen counties in Southern Alabama. In 
the vear ended April 1, 1918, these seventeen counties 
there were 28.072,000 head of swine on the farms of 
shipped 2,352 carloads. 

On the fa rnis of the Southern States Jan. 1, 1918, 
there were more than fifty-eight million (58.338.000) 
head of cattle, sheep and swine — a gain of 1,981,000 
(3%%) compared with 1917, and 4,196,000 (7.7%) 
increase compared with 1915. 

The same date there were in the South 6.983,000 
dairy cows, an increase of 165.000 (2.4'", ) in twelve 
months, and 556,000 (8.6%) more than in 1915. 

Increase in hogs was et^en greater. On Jan. 1, 1918, 
the South, an increase of 1,665,000 (6.3%) compared 
with 1917, and 2,341,000 (9.1%) compared with 
1915. 

In a recent bulletin of the Southern Railway, re- 
ferring to these statistics on cattle and swine in the 
South, it was pointed out that Georgia and Alabama 
had each more hogs than all the New England States 
and New York, New Jersey, Delaware and West Vir- 
ginia combined. 



Advertise your goods in leading 



of the South and you will be highly gratified with the results. 



Anm.tne. Star 
Birmingham Age- Herald 
Birmingham Ledger 
Birmingham New, 

Cd.d.n Dally Tlrnea-N.we 
Ganaden Joearieal 
Mobile Regr.t.r 
Mcmigomery Morning * 



CEORC1 
Athena Herald 
Atlanta ConetltuUoai 



TENNLMEF. 



sua 



ARKANSAS 
Rock Ariun* 
Rock ArhtUM Gueltc 



Atlanta Journal 
Aufusta OiroaikJa 
Aujjuata H«ra.*f 
CoKimbu* L**Jf*r 
Dublin Courier Herald 
Maeo* Ntw* 
Macao T« lenr.pt 



Aeheville Cittree. 
Aahevtlle Time* 
Charlotte New* 
Charlotte Obaervee 
Concord Dally Tribune 
Cro.oalx.ro Daily Nova 
Hickory Dally Record 
Raleigh New. « Obeervar 
R.letg* 7 
R«Vr M. 
Satl.bury Pool 
Wa.bln.ton Dally New. 
Wilrnington Di.nauk 
Wilmington Star 



Chattanooga Tltnea 
Jackaon Saw 
Kno.ville Journal A 
Knoarvill* Sentinel 
Memphie Commercial-Appeal 
Neeh.ille Banner 
Naahvllle Tenne*.«en 



Palm Banch Poet 
Penaocola Journal 
St- Auguetiiee Evening Record 
Evening 



St. l-eter.burc 



Daily Titnee 
GEORGIA 



KENTUCKY 
Laaington Herald 
Lexington LeeeVer 
Louiavllle Courier. Journal 
Loulevillo Herald 

LOUISIANA 



SOUTH CAROLINA 



Near* * Con 
i Record 
i State 

Dally Nrn 
Greenville Piedmont 
Herald 



TEXAS 
Beaumont Enterpn.e 
Dallao Morning New. A 

Evening 
Delia. Tim. .-Herald 
Fort Worth Rncor-d 
Fort Worth Star 
Galvratam New. 
Houeton Chronicle 
Houeton Pont 
San Antonio Eanreaa 
San Antonio Evening Newa 

VIRGINIA. 
Brlatol H .raid-Conner 



Star 
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AMERICA'S GREATES 

MISS RITTENHOUSE, W 
HER MILLIONS OF AW 




ANNE RITTENHOUSE 



Now that the war is over Paris again comes ij 
latest fashion news from there. That is what 
designers of Paris — such as, Worth, Jenny, Paq 
No paper can base its judgment entirely on th< 
estimation of the more than sixty papers tal 
women's fashions. Among these papers are — 

NEW YORK SUN 
BOSTON HERALD 
DAYTON NEWS 
PROVIDENCE JOURNAL 
PORTLAND (ORE.) JOURNAL 



Miss Rittenhouse writes exclusively for 
the client* of The McClure Newspaper Syn- 
dicate. She is universally recognized as the 
greatest authority on fashions in America. 

Anne Rittenhouse is to fashions what 
Caruso is to Grand Opera. There is only 
one Anne Rittenhouse. There is simply no 
one else in her class. A trained newspaper 
woman, she knows what the newspapers 
want and how to give it to them. 

There are other fashion services. But 
only the best will bring the utmost results. 

Annr RittenhoiiKc is the REST. 



Few women can afford to buy French gowns. But all won 
in the latest news of fashions. They want to adapt their 
house does not rehash magazine articles. She gets and writ 

NO PAPER CAN D 
AS IMPORTANT TC 

The Anne Rittenhouse service is universally appealing whei 
tised goods. No paper is making itself of the utmost value 
to women as the two subjects Anne Rittenhouse treats — Ho 
to women and therefore builds and holds home circulation, 



The Anne Rittenhouse Service Consists of Two Su 

YOUR TERRITORY MAY STILL BE OPEN. 

WIRE AT ONCE FOI 

THE McCLURE NEWSPAPER SYNDICATE 
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RITTENHOUSE 



FASHION AUTHORITY GOES TO PARIS 

HAS JUST ARRIVED IN EUROPE, WILL OBTAIN FOR 
:AN READERS THE LATEST WORD IN FASHIONS 



r own as the fountain-head of fashions — and American women want to know the very 
Rittenhouse has gone to obtain. She has the entree to all of the great costumers and 
killoz, Callot, Premet, etc. 

d made by other papers, nevertheless it is significant that in the 
be service, Anne Rittenhouse represents the first and last word in 



VDELPBTA PRESS 
jBURGH CHRONICLE-TELEGRAPH 
5VTLLE COURIER-JOURNAL 
PHIS COMMERCIAL APPEAL 
HNGTON STAR 



BUFFALO EXPRESS 
TORONTO WORLD 
DETROIT JOURNAL 
OAKLAND ENQUIRER 
CINCINNATI ENQUIRER 



m the heiress in her palace to the shop girl behind her counter, are keenly interested 
es, as nearly as their purses will allow, to the latest decree from Paris. Anne Ritten- 
ion JS'etvs and anticipates by many weeks what fashion will dictate. 

THOUT A FASHION SERVICE IT IS 
4EN AS THE NEWS PAGE TO A MAN 

sre is a woman reader to be found — and women are the chief purchasers of adver- 
Ivertiaers unless it goes into the hands of women, and no subject appeals as strongly 
*s well and the care of the household. Thus, this service does two things — it appeals 
of this it pulls department store and high class retail advertising. 




Pages and a Daily Column, Spendidly Illustrated 



Hoop-skirt of silver late over a curving 
underslip of rose satin edged trim 
the silver lace at the hem. The 

• bodice has a round decvlletage and 
is almost transparent. 

AN ANNE RITTENHOUSE 
ILLUSTRATION 



SO, NOW IS YOUR GREAT OPPORTUNITY 
PTION AND TERMS 

373 FOURTH AVENUE, NEW YORK 
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NEWSPAPER ADS SELL 
"11TH-H0UR" LIQUOR 

Dealers Whs Never Used Spice for Dis- 
play Previously Are Surprised at Big 
Ruih of Customers— Soft Drinks 
Advertised, Too 



There was an eleventh-hour rush of 
llie liquor dealers into the newspaper ad- 
vertising columns this week and they 
came en masse — big dealers and little 
ones, many of whom had never used 
newspaper advertising before and needed 
such a crisis as the possibility of having 
a tot of liquor left on their hands after 
next Monday to make them appreciate 
the selling power of ads in their local 
dailies. 

Some of them nibbed their eyes at the 
throngs of buyers in their establishments 
and frankly admitted they had over- 
looked a good thing in not having used 
newspaper advertising before. 

"Since we started using fair-sized dis- 
play advertising in New York news- 
paper*, we have '.tern doing :i business uf 
$30,000 a day," said R. A. Cunningham, 
sales manager of Grovenor Nicholas & 
I "i New' York City, dealers in cham- 
pagnes, sherries, whiskies and brandies. 

"No. we had never advertised in the 
newspapers before and are agreeably 
surprised at the results we arc getting 
on this clean-up sale. We will have all 
our stock sold out before the bone-dry 
law noes into operation. 

Results were "Amazing" 

At Ph. Goldberg's, another large 
liquor establishment which is using large 
display in New York newspapers to 
ii ., a stock worth $200,000, the adver- 
tising agent said that the trade obtained 
in this way had been "amazing." 

"W e will be able to sell all our bottled 
goods before the country goes dry," he 
said. "As for the barrelled stuff we have 
in warehouse, we do not care whether 
we sell that or not, as we can easily ex- 
por: it to South America, Canada or 
England, and sell it there ai a good 
profit." 

The New York Times, which carried 
a considerable amount of display adver- 
tising for liquor houses in their "last- 
chance" campaigns, obtained most of it 
without solicitation, B. T. Butlerworth, 
the advertising manager, said. 

"If we had cared tu go after the busi- 
ness. I suppose we could have tilled the 
paper with liquor ads." lie added. "But 
Wl arc not sufficiently interested in that 
kind of advertising." 



When the liquor dealers hurried to get 
into newspaper advertising before the 
hell rang, they discovered that many of 
the old-established soft-drink makers, as 
well as quite a few new ones, had de- 
cided that they could use a little more 
display advertising than usual, to advan- 
tage also. 

Soft-Drink Makers Active 

Among them, of .course, was "Bevo." 
which the advertising said, was "soon 
lu appear in all good dictionaries." to be 
described there as a "delicious, non-alco- 
holic beverage" — the adjective "non-alco- 
holic" having the sanction of its makers, 
the Anheuser-Busch Company. This 
may be bad new s for many who had en- 
tertained hopeful suspicions 10 the con- 
trary. 

After the ban has been put on booze, 
which, presumably, will then be marked 
"obsolete," even in the slang dictionaries, 
all up-to-date lexicons, according to the 
same advertisement, will contain a de- 
rivative of the noun "Bevo." This i» 
"Bcvocr." Anyone who is called a 
"Bevocr" hereafter should not become 
angry but learn from Webster, Revised, 
that it means "one who constantly enjoys 
:hc best of soft drinks." 

Conspicuous among the soft drink dis- 
play advertisements, also is the little 
chap who habitually carries the huge 
bottle of Clicquot Club ginger ale. smil- 
ing as usual in spite of his Esquimo at- 
tire, and his smile seems to be broader. 

In the big newsjiaper display, is also 
to be seen "Fifty-I-'ifty." one of the many 
little newcomers in the beverage busi- 
ness— soft-drink strangers, gurgling with 
toy, or ready to gurgle. hs-cause Mr. 
John Barleycorn is soon to be put out 
of business. 

Co fee and Tea Companies 

The coffee dealers have not liecn stow 
to seize upon the psychological moment, 
fither. The National Coffee Roasters 
Association and the Green Coffee Mer- 
chants has spent in the last six weeks, 
$60,000 in newspaper display advertising 
in 350 papers in 200 cities. 

"Results have been very' satisfactory," 
said R. T. Snodgrass, of N. W. Ayer 
ft Son, which places the advertising. 

"We arc figuring that the ban on alco- 
holic drinks will increase greatly the 
consumption of coffee. In fact we know 
it will. When prohibition went into 
effect in Porto Rico, the consumption of 
coffee increased fifty per cent, within a 
year." 

The tea merchants think they see big 
possibilities in the demise of King Alco- 
hol, also. The T^-a Association of 



There is really no reason why news of special 
interest to women should nut he accurate, 
interesting and helpful. Philadelphia women 
know from its famous woman's page that 

THE 
PHILADELPHIA 
RECORD 

Is 

"Always Reliable" 



America has progressed with its plans 
for a $2,000,000 advertising campaign 
to the point where it has been decided 
that the fund shall be raised by the pay- 
ment of one-fifth-of-a-cent contribution 
by importers of this country on every 
pound of tea brought here, and a similar 
contribution by the growers, or export- 
ers of Japan. China, Formosa, Ceylon 
and Java. 



REPORTER MADE GOOD USE OF 
UIS ASSIGNMENT 



OREGONIAN STAFF CHANGES 

_ PsMtl.snd, Ore., June 25 — Edith 
Knight Holmes, editor of the Oregon- 
ian's women's department, is resigning 
In marry" Joseph A. Hill, president of 
Hill Military Academy. With her re- 
liriment Miss Florence Holmes, her 
daughter, joins the force. Mrs. Ger- 
trude P. Corbctt. society editor, it 
also leaving to engage in other work. 
Additions to the staff are Miss Lucile 
Saunders, from the Salem .Statesman; 
Miss Dorothy Duniway. and II. L. Ly- 
man, of the Walla Walla U nion I.ieut. 
Fred G. Taylor expects soon to be out 
of the Marine Corps and lo resume his 
old place on the Oregnnian copy desk. 



Edward S. LaHart began newspaper 
work as an office boy, and became editor 
of the City Press Association of Chi- 
cago. The last assignment he had as 
a reporter for that 
organization was a 
grand jury investi- 
gation of the so- 
sailed "beef trust." 
The knowledge of 
the packing industry 
he acquired thereby 
had not a little to do 
|W with his getting a 
job with Morris & 
Co.. and later he be- 
came publicity di- 
E. S. L.sBa»t. rteior for Wilson & 
0>. Chicago. He also is advertising 
GMlaUks] for the subsidiary concerns. He 
is 34 years old. 



v 



The "Q. & A." Service Department of 
F.ntioa ft Pi tlitMQ is open to all read- 
ers. I'se it ! 



The Advertising Women's Club of 
Boston has re-elected Miss Enlistle 
president, Miss Laurice Morrland vice- 
I resilient, Miss A Frances Hanson sec- 
retary. Miss Blanche Frede rick son trcas- 
met. 



&kg is tihe « Ao B 0 G", 
lb® earns eg y®w mm® ft 
sftaurft with th® ftraA 
wSaeini -you start ft® adl» 

The" * A, Eo G" gumma- 
ftses ftfin© qtmcmimifty; y®n 
fM@smsiuir@ ftHi© qiralliifty 
y®ws®I£ 

C^iraseqiiuieiriiltlyj, wla©ia 
yam Amk df BirwHji^ g 
yom m&msMy tibmmSk dF 
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NEW YORK STATE 

The World's Greatest Market Unit 

Square Miles Population 



Arizona 
California 
Colorado 
Idaho 

Montana 

Arkansas 
New Mexico 



Nevada 
Oregon 
Utah 

Washington 
Wyoming 



1,066.668 



8,661,760 



Missouri 



Oklahoma 
Texas 
Nebraska 
North Dakota 
South Dakota 



511,922 



9,208.888 



460.290 10,484,728 



New York 



50,326 10,646.989 



The cost of covering a market depends, largely, upon the square miles of territory 
and the population contained therein. 

As noted above, New York, with 50,326 square miles, has more possible custom- 
ers for any kind of merchandise than have any of the groups of states shown. 

Not only that, but New York stands out as prominently as regards to buying 
power, and, in a great many instances, is much stronger in its demand. 

The state of New York is today 

The Greatest Market on the Face of the Earth 

and, because of its splendid railway systems, its elegant roads, its great interurban 
systems, is the easiest state to cover, as well as the most productive state in results. 

The daily newspapers listed here cover New York so thoroughly that, every day 
they reach two out of every three people in the state. 

The combined advertising rate of ALL these newspapers, per line per thousand, is 
the lowest advertising rate possible to find anywhere. 

And not only do they reach the people, but they tell each reader just where, in 
his own town, he can get your goods. 

Daily newspaper advertising is the thing — daily newspaper advertising in New 
York daily newspapers, as listed here, covers the best ground in the country. 



Ution 

Albany Knickerbocker Presa (Ml 33459 

Albany Knickerbocker Prew ■ S > 43,957 

Albany Sunday Trl.-cr.ini 27.959 

•h.i.,..;, News (El 8,158 

Bingbamion Pre, -.-Leader (El 2*44* 

Brooklyn Daily Eagle I. ■ 45.884 

Brooklvn Uailv Eagle (Si 68,667 

•Brooklyn Standard-Union I El 5J464 

'Brooklyn Standard-Union (S) 58,929 

Buffalo Courier & Enquirer iM&EI... 70,626 

Buffalo Courier & Enquirer (S> 115,359 

Buffalo Evening Newa (E> 103,634 

Buffalo Evening Times (El 56.8*1 

Buffalo Sunday Times (S) 71,435 

Elm,... Star-Gaactte ■ F. • 25,889 

(,len» Falls Post-Star iMl 8,0(5 

Glovcrtville leader-Republican ■ El . . . . 6,275 

Gloversvitle Morning Herald (Ml 6 J 15 

Ilhara Journal <E> 6.791 

•Jamestown Morning Port (M> '.131 

•Mount Vernon Daily Argun 'E> "J93 

Newburgh New. (El 10,613 

New York American <M> 30V2I1 

New York American 'Si 917,270 

New York Globe (E» 179.906 

New York Herald iMi 128.811 

New York Herald (Si 202.000 

New York Evening Journal <E> 675.118 



l.i 



,500 


lfl.OOfl 


.ines 
.07 


Line* 
47 


.07 
.05 


m 

.05 


.0225 


.0225 


.07 


.06 


JJ 


.18 


.18 


.18 


.15 


.IS 


.15 


.15 


.15 


.12 


47 


J5 


.16 


.16 


.10 


.10 


.10 


.10 


.06 


.05 


.0214 


£214 


J02 


M 


.03 


JB2 


.025 


.025 


.025 


.02071 


.02 


.02 


44 


JOS 


10 


.41 


.75 


J65 


V/ 


at 


.40 


46 


j0 


.15 


.75 


.75 



Circa- 2^00 10,000 

lation Linn Linca 

New York Port (Ei S24S9 J2S .20 

New York Son (E> 180.998 47 44 

tNew York Son iMl 117,414 49 36 

tNew York Sun <S) 117,414 49 4« 

tNew York Telegram I E) 202,961 412 415 

tNew York Telegram IS) 202.961 446 .225 

New York Tinea (M) 350498 JO .485 

New York Timet, (SI ">n(WJ .35 4335 

New York Tribune (Ml t ,«./,, i « a 

New York Tribune (S) I lmfiU 32 M 

New York World (El 355476 .40 .40 

New York World IM i 331413 .40 .40 

New Y'ork World (Si 569.762 .40 .40 

Niagara Falls Gaiette (El 12,454 .03 .03 

PoughkeepMe Star <E> 9,920 .03214 .025 

•Rochester Timca-Union (E) 67.121 44 .12 

Rochester Herald (Mi 35426 .06 46 

Rome Sentinel (E) 545J JH79 .0157 

Schenectady Union Star (El 17,660 .08 .04 

Syracuse Journal <E> 45,030 JM M 

Troy Record iM&E) 25437 £4 .04 

Yonker, Daily New. i El 3,640 J0178 J3178 

•A, B. C. Statements April 1st, 1919. 

Government atatemenU April let, 1919. 

Total Circulation 6,914,295 

10,000 Line Rale 94766 

2,500 Line Rale 104097 

tScven-day average. 
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"AMERICA MUST 

WHAT HAPPEN 




MK. FRANK A. \ VMM HI IP. retiring; president of the Nationul City Bank, chairman of the War Saving* Committee, 
and America's first authority on international finance and the author of "W hut Happened to Kurope."' This if a book that 
reviewer* declare ia the most amazing revelation of post-war European conditions yet presented, and one that will pos- 
sibly change the entire American foreign policy. 
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UNDERSTAND 



ED TO EUROPE! 



GREATEST NEWSPAPER FEATURE OF THE YEAR 

For five months, Mr. Frank A. Vanderlip has been studying European conditions. 

No American private citizen had opportunities equal to his of obtaining the truth. 

He talked with premiers, finance ministers, great employers, important union labor leaders, 
manufacturers and bankers. King Alfonso conferred with him on the business problems confront- 
ing his country. 

Governments called in their experts from far away stations in order that they might talk with 
Mr. Vanderlip. 

He saw England close to revolution — and he saw the great leaders of Capital and Labor work out 
the problem. 

His articles on the internal conditions of England, France, Italy, and Spain contain so much 
that is new, that they read with freshness of a cable dispatch. 

His chapters on the results of Syndicalist and Bolshevik agitation in southern Europe are amaz- 
ing revelations to American newspaper readers. 

Mr. Vanderlip was a newspaperman before he became one of the world's great financiers. The 
story he tells has the sustained and fascinating interest of a best seller. 



of 



WIRE FOR OPTION TODAY 

"What Happened to Europe" will be syndicated for newspapers tin at least ten i 
2000 words each, for early release. 



The truth about Europe ha 


s not been half told. 


Mr. Vanderlip tell» it. 




"I have reached,*' he write 


s, "what are to me some 


startling conclusions." 




"America must understand how her own future is 


bound up with the fate of European civilization. 


Without America's help — I 


do not mean America's 


charity— the catastrophe canr 


ot be averted." 


"Time will move rapidly." 





Mr. Yandcrlip's new book ... is a reminder in 
dramatic form of the total inadequacy of our informa- 
tion r the people* and governments, regard- 
ing which it is now necessary to formulate • policy. It 
is a proof that all our diplomacy has been secret diplo- 
macv in the sense that few of us understand the factors 
with which we were dealing. — The .\eir York Globe. 



United Feature Syndicate 

318 WORLD BLDG. NEW YORK CITY 
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EDITOR & PUBLISHER 

Q& A 

Service Department 

N.« Tart. "J"-"*""™ i!?.Vr3Ul «U ssv.elop* shnu.J b. r„r-:s , 



COURT SEIZES TOLEDO PAPER 



Q— We recently ordered some photo-engraving done in New York and 
are astonished a. the high cost of the work. Please advise why engraving is 
so expensive in New York. ' 

A.-Th« photo-engravers »y that .heir material and labor MM M* very high, 
hut the real «u«er i. Uial all union .hop* in New Jork, .ince Sept. 1,1 918. base 
Cm doing bo'ine.. under a .ocaUed "standard" .rale of price, which are dictated 
hv™he pholo-engravcr.' union,. The »me practice obtain, in Ota* JJj 
workmen in.i.t that their employer, charge at die scale and enforce the rule 
rigjdlv. and. it i, ..id. the men will .trike a .hop where price compet.l.on i» 
encased in. The matter ha. been twice appealed to the courts, but the practice 
I... 1 been sustained on the .round that engraving i. a > Hfc< MM p t- » «M» 
mod.ts. a. we underhand the mailer. At any rate, the mmimom for a half-tone 
U $3. and the minimum for a line cut i. it. Hate, are two Or three tine, greater 
■Kan in former year.. 

Q— What was the agate lineage of the New York newspapers in May of 
this year? ' Clnclnna,, • 

A.— Total lineage of 16 New York city newspaper, for May. 1919, wa. 13,- 
0TS\84O. 

A.— (To confidential query from "Uarknc..') We believe you are absolutely 
ju.tlfied in your court*, if you have Mated all of the facta, and that you would be 
m .lamed by the New York court.. 

Q_Do you believe that the prejudice among advertiser, against 
premium-gained circulation is justified? If I have the readers does it make 
much difference how I obtained them? What is your position? K.\\ . I. 

A —Yea, there is real objection to premium-gained circulation from the ailver- 
tiser.* point of view. He buy. .pace in a new.paper on circulation figure. assum- 
ing lhat Ihe new.paper i. read for it. general intere.l and that il» circulation ■• a 
true test of it. popularitv and .landing in the community. The premium i. an arti- 
Ida] stimulation or inflation of circulation. People buy it for special rather than 
general value and mav not re.pond to it a. in the case of the newspaper the circu- 
lalion of which i. baied on actual new. or feature value.. Yea, we hold that the 
point i. well taken, but there are in.tance. where new.paper. have used premium, 
to introduce the paper and have actually held circulation thus gained. 

O —It there such a thing as rotogravure in colors for newspapers? 

Martin H. H. 

A.— There i« no practical um of it, but it h being worked on in the United 
State*, and i. predicted e» a future development. 

Q.— Why don*t you advise advertising writers lo abstain from the use of 
the word "moagtrom" in the sense that it means "big." It makes me tired to 
read it in sale advertising. Knowles. 

A.— All right, we will. Our idea of "reon.lrou. i> thai its synonym* are 
"hideous" "prepo»leruus," "overwhelmingly ab.urd." not at all that it merely 
mean, "big." Perhaps usage in certain kind, of advertising eopy has long since 
justified it in lhat sense, however. Thus is the language made. 

Q, (1) What is the Simplex typesetting machine and what does it cost? 

(2) Are there any other cheap methods of machine setting of type available 
tor country papers (weekly)? (3) Do any weekly papers attempt publica- 
tion without typesetting machinery of any kind, doing all composition by 
hand' (4) Would a Simplex machine take care of an 8 page, 6 column 
weekly, 4 pages patent? JOHN L. OCHERL.Y. 

Cohoes, N. Y\ 

A.— The Simplex typesetting machine followed after the old Empire and the 
Tborne; in fart, it i. a modification of the two machine, mentioned. It sets 
founder'. type, which ran it be specially niched. It require, two operator., one lo 
act and one to ju.tify. Yery likely a machine of this character would lake ear* 
of an right-page six-column weekly, four pages patent, but the question arises con- 
cerning the economy of the operation. 

A.— To P. II. M.. St. l,oui«: We were mistaken in our answer of June 5. Cruse 
Carrirl inform, u. from San Kranri.ro that Mr. Raine Bennett, Chronirlr Building, 
lhat city, publishes the "Rice Courier," a monthly. 



New Voice Charged with Inciting Strike 
and Contempt 

T«n.tDo, O.. June 21. -On the ground 
that :he w lk ofl violated terms of an 
injunction issued in the Willys-Overland 
iakur controversy, Federal Judge Killits 
today confiscated an entire issue of the 
New Voice soon afier it came oil the 
press. Recently the paper contained an 
attack on the injunction power. The 
confiscated issue urges a general strike. 

The court announced lhal it will sen- 
tence Alex Schwarzcnfeld, mcml ' t of 
ihe board of contrul of the New Voice 
to a penitentiary. The decision i aim- 
after Schwarxenfeld. in court for con- 
lempl, announced that he "siood pat' >'ti 
whatever appeared in the paper. 

Two other members of ihe New Voice 
staff. John Kavany and Walter Voelk- 
ner. are in jail. All three are members 
of the soldiers' and sailors' council. 



OWNS ONLY MORNING 
DAILY IN ALASKA 




Wrigley Favoring Newspapers 

Ottawa. Oni., June 22 — The bulk of 
Wrigley '> (. hewing (ium advertising in 
Canada has been placed with ihe news- 
lupers. Since almul ten years ago, 
when ihe Canadian public first began to 
heroine acquainted with "Spearmint." this 
advertising ha. expanded until 267 Can- 
adian papers, magazines and farm papers 
are now l*-n« used, with a total circu- 
lation of 3.147.62K. Each year ihe com- 
pany's sales base increased and the sell- 
ing cost has decreased. 



The Fairbanks Daily Alaska Citizen 
is the only morning daily in Uncle 
Sam's greatest Territory. It was es- 
tablished on Sep- 
tember 27. 1916, the 
outgrowth of the 
weekly Citizen, at 
that time the only 
weekly published in 
interior Alaska. 

The editor and 
owner of the Citizen 
- w hich is an Asso- 
ciated Press news- 
paper—!, James 
Harmon Caskey, 
who was born in 
\\ ooster, Ohio, Feb- 
ruary 17, 1862. Mr. 
Caskey is a practical printer, as well 
a. a forceful writer. He went to Daw- 
son, Yukon Territory', in l*" ,0 
establish the Dawson Daily News, tak- 
ing the plain by way of Nome and 
St. Michael. In June, 1906, he went 
to Fairbanks, becoming interested in 
the Evening News. 

Mr. Ca«key is a 32nd degree Mason. 
He ranks among the pioneer, of Alaska 
newspaper making, and has been 
active in the affairs of not only Fair- 
banks but the Territory at large. 

Industrially and economically. Ciccho- 
Slovakia is highly developed. 



J. M. Caskiy. 




NEW DAILY IN ALASKA 



Mnrissey and Stone Will I..ue Ketchi- 
kan Journal in July 

FnatLAXP, Ore. June 24.- A new daily 
paper is to he established at Ketch. Vat , 
Alaska, by l-Mward C,. Mnrissey and B. 
M. Stnnr. who were in Portland a few 
days ago purchasing ihcir plant. It will 
be known as the Ketchikan Journal. It 
will be an eight -page, seven-column pa- 
per and ihe first issue will come nut in 
July. 

Mr Mitrissev. who was s<rrctary to 



the late Congressional Delegate Sulzcr, 
« ill l>e editor and president of ihe hold- \ JL 
ing company. Mr. Sione, who formerly |H^* 
owned a paper at Vale, Ore, will be 
business manager. 



Gurley Leaves Kansas City Post 

Kansas Citv. Mo., June 21.— Iloyd F. 
(inrley, for the pasl four year, manag- 
ing editor of the Kansas City Post, re- || 
signed today. He will be succeeded by | 
E. X. I Dick) Smith, former ciiy edi- , 
tor. Mr. fiurlcv some years ago found- 
ed the Denver It'olo. t Express. 



TUVj VALUE OF TDvfE 
THE &CCE& OF PERtoaPA>vCE 
THE PLEASURE, OF MMOWi- 
THE DI&JlTy OF SflVxPLIClTy 
THE W5TH OF CHARACTER 
THE POvVER OF IONEME^ 
THE NFLUENCE OFEXAVPLE 
THE OBLIGATION OF DUTsV" 
THE VI^DOVOF ECONOW 
THE VIRTUE OF PATIENCE 

the ooy of ora&wmcj- 

THE PROFIT OF EXPERIENCE 



AL^O REMEVDE.P. TO OJaL OP. S*E>JD TO THE 

Iv&^DtfTXtf Photo E^dmn^Go. 

FOB XN>TUDJ(i IK THE LINE OF PHOTO ENC4-DWINGV 

TVEwy-riYE. yExns 1 of acceptable Service 

oil- 163 TviLLixw 4t. - - -NEvyopK crry 
Phones?:- ^ M^.-vodth 
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Mary Diuu.v KosTia. cxia asb rm- 
inre writer o( St. i'aul Daily News, is 
Vtktminf back litr husband, Dr. Sam- 
uel D. Foster, who has returned from 
l nvpitaU in Fraiict. 

Stkikk ot Boston rLrcTicoTYrrjis set- 
ilert by employers raising pay from $27 
M $33 per week (or first-class workers 
anil from $20 to $36 fur second class. 

Daily Tkas. at UKrvxasnY or 
Trxa*. wif" 



Raymond H. Cuktiss. cm- edim* of 
Ansonia I Conn ') Sentinel, recently dis- 
charged from the army, has been ad- 
mitted to the Connecticut bar. 

Lievt. Nosman S. Hall, or Heidce- 
port (Conn.) Post, is commander of 
Raymond W Harris l'ost. No. MS, Vet- 
erans of Foreign \V»rs. 

AUTIIIH J. Gooor. FORME! CITY ErtTOB 

of Bridgeport (Conn.) Time, and 
Hirmcr. lias returned from France and 
will resume Hrid g epnrt newspaper work. 
He was with Star. & Stripes in Paris. 

L*. S. fostm. cnnoHBll was micas- 
inucd at close of business. June 21, 

Ntts Anwrson, manacing kpito* of 
.^prirtgncld (Met) Republican, and Miss 
I.acilc Adams of Ozark, have heen mar- 
rietl. Mr Anderson is V S. vice-coun- 
sel in Belgrade. Serbia. 

lifKLIS. NEWSPAPERS EES I'M ED PI BLtCA- 

tion June 17. after lapse of five days, 
when printers' iirikr was fettled through 
arbitration 

Rav Sisi.iy, of Chicago Taiat'Xi art 
department, is reruperatiiig at the Cul- 
ler Military Academy, Culver. Ind. 

Chicago advertising men defeated 
ex. Chicago ad men now working in New 
Vork City by II to 7 in I baseball game, \anced 
lune 21. for the benefn of the Chicago 
Off-the-Sireet Club. 

Auto or John A. Tennev, pri„>ident 
Adams Publishing Company. Chicago, 
was smashed in Collision June 21. 

Capt. Fred W. Parker, of 56th Pi- 
•neer Infantry, formerly cilv editor of 
Portland lite.) Daily Press, returns 
home this week, 

\V jumps- S. Hastings, .VI vears re- 
•urter Albany ( X, Y. ) m«s[iapers, is 
candidate for re-election as enroner of 
Utiany County. 

Harry F, Wright, city editor of 
Mean i X. Y.r Kvemng Herald, and El- 
lin B. Fkdahl have been married. 

I'«*t Office Department ha> rf- 
•i aided order which banned Suviets at 
Work Magazine, Xew York, from mails 
since last Xovember. 

Dai.ia« Xews and Juuexal'* annual 
picnic and outing was altended by 800 
employes and members of iluir families. 

Lif.i t Charles D. Avery, city editoh 
01 Manhattan ( Kans .) Mercury, has re- 
turned, wearing a 
wounded in action 



H<w IIuke has rectived discharge 
from overseas artillery service and now 
is with art staff of Chicago Daily Xews. 

Lolls Harry has resigned as police. 
reporter of Providence Tribune. Ken- 
neth MacMillcn, of Providence Xews, 
has taken his place. 

EaRLE R. DELANO HAS .10INED REPORT- 

ing staff of Providence Journal. Fred 
C Perry is promoted night city editor. 

l-ir.UT. I.. H. Faixell. formerly or 
Register and Tribune, will take charge 
of City desk for Des Moines Register 
lbo*t July 1. succeeding Louis H. Cook, 
who goes to Marsh publications, Water- 
loo. 

Ri'ssell Cole WILL rejoin Des Moines 
Sunday Register staff July 1. He has 
been overseas with ihc Stars & Stripes. 

MmiE Manly, of the Cedar Rapids 
G.-i«tte, has joined Des Moines Register 
and Tribune, covering City Hall. 

Harry B. Caiicm-ow, late with 
I'onland (Orel Telegram, has gone to 
St. Louis Star. 

Lieut. -Col. John H. O'Connor has 
resumed his duties as city editor of 
Winiicld (Kan.i Courier. 

Millard P. Wear, from Laurence 
>Kan.) Journal-World, has been made 
city editor of Casper < \Vyo.) Tribune. 

joint H. Kearnes. or Omaha Bee. 
assumes editorial management of Au- 
burn (Neb) Herald, succeeding Allan 
1). May. 

Croat* Caldwell is now rxi hange 
edilor and librarian of St. Faul Daily 
NVws, forsaking City Hall run. 

John P. McConvtue. formerly or 
Portland f Me. I Kxpress- Advertiser, is 
now Xew England manager of publicity 
and exploitation for Famous I'layers- 
Liisky Corporation. 

I. S. Fkexch has been made Citv 
Hall reporter of Bridgeport Telegram, 
Joseph H. Masierson. ad- 
to copy desk 



ASSOCIATION NEWS 

(ri i mi iif i ni/i n 1 irr • « Pkess 
Club, lo raise funds for establishing 
club qitaners. is conducting a series of 
concerts at which the public are assured 
of their money's worth. 

Ozark Press Association held an- 
ousl meeting ai Mountain tirove, Mo.. 
June 21. 

I VU.IR-W.iN SPR V. TO. RVVStrNt. 

tunc IK. of Xew York Paper Trade Golf 
Association. 

Jvmor Advertising Association op 
riurago has re-incor|»oratt d a< Merchan- 
dising CJub. W. J. Sic\ens is president. 

Thirty Clcr of Lorno* has elected 
T Wareham Smith president. 

Thomas J. Kiph \RT is new president 
of Cincinnaii Ad Men's Club. 

Dallas Ad Cli-k celebrated eleventh 
birthday anniversary June 17. 



BUSINESS NOTES 
Lumber Trade Joi r.nal o» Xew Or- 



S. C. He was , eMS h t< .|,.|, lal i ns fa 2?,h birthday an- 
niversary. 

.„.,.,,„ H. T. Haines, former I'tah State 

STA" tHAM,B Statistician, has become ptiblisher of 

Farn Smith, w no has been in France Kichland (Wash. I Vlvocaic. 

with the army, has returned tn copy desk S & W. Art Service Company. Chi- 

ol Albany <N. Y',) Knickerbocker Press, rago. has opened New York office in 

I rank S Palmer, night telegraph charge of Robert A. Graham. 



editor of th- Troy t'N. Y.) Record, has 
been promoted to day city editor. 

Irving A. Brody has left Troy 
1 N. Y.) Record staff to join Times. 
W hippie H. Rousseau, heretofore with 
Albany Knickerbocker Press, has also 
joined Times staff. 

L. Bert St. Clair, i_»tic with Asso- 
ciated Press, is now Washington corre- 
spondent of Albany fX. Y.) Argus. 

TllOM SS Bt'RKE AND JoltN J. ScULLY, 

of the Navy and Army, respectively, 
have joined staff of Albany (X. Y.) 

Times- L'nicn. 



llMKll.n FnUTONl HAS OPFNF.P SN AD- 

vertising business office in Philadelphia. 

Announces Journalism Courses 

Austin. Tex., June 25. — The Uni- 
versity of Texas announces new jour- 
nalism courses, covering a history of the 
profession, specializing on ethics and 
pTi'icipIc and eminent ediiurs of the 
I'nited States: and country journalism, 
for those who are engaged in news 
paper work in small towns, or intend to 
lake up such work but are unable to 
attend school. 
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"Brass Tacks 9 ' in Advertising 

EXPERIENCE COUNTS MORE THAN EXPERIMENTS 



By WILBUR D. NESBIT 



L\ST Tliurvfay »e ran one of out 
"Hr»M Ta«:k>" advettiurmeou in 
The Chicago "Tribune. A| an K 
:ii*ft.r- .n .I : r lis.-', tr.-l ihr n.ln iuirl 
of AdvrriiHfig pay*, belorr 10 w'rlock 
lint mnrinr-f cue iif Chit^t.'n Urgf^t 
rofK-erm called u« up and madr an 
nrr^>ntm<Tit tc talk uitU u* mhevt a 
iH'^l ' ' i ri ni ,t e,i;. 

Tht» i<t>e(tiM-r im|>rr»MH mnM 

with the lWt thai thr Wm H. Kan kin 
Comfsany hrbcvei in taktnf Hi own 
moiiciiie. Hp aJko frit that an ajvrr 
tcparrij anil placed the ad 
ctx»* rompaniei 
Co («' * 



liwr that iiteparri] and 

Ihr B. K. CouHrirh O 



Cycle Comp 



it Comjuny, Mrsd 
ll.i»nr» AuiatnttM*- Cnmnany, Hfmcn 
< sla>» Cumpany, Gritincll OJovei, Chcne; 
T a 11. i iik M«hinr Company, and KellfRB 
Ttiafttrd ("o*n Flake Co — and hid brcfi 
wtirkin* for «ur>t ennrrrns for from one 
l« twrety yrart -oiifht to be the n*ht 
company fur htm to Mart with. 

K sprrirnre s-oiinl^ i n advertiuns- juat 
j» in everything else. We bank niofe 
■it ek|terirnee than we do on eJtperi 
mm(» We Irink upon advcrtiiinc as a 
tr^-ati* nut (inly tn create good will but 
tn help make tale* 

W'r knit-* that ftettjng down to braai 
tarku nnyfl, It naya ui; it nay* our 
cuMoamrr*., In *>or own adrertii - 
in ce jurt 



atrtid? in 



i male a ,hr 



WE u*e th.t tpaie- ju»t M in >r*r* 
none by we *enf out Mlroiti«n 
to tell our atorv to ret new ru*- 
1>^net*. We find printed adyrrliwnrt 
trHire economical iut out pureoir. W< 
have Bu solicit of a. When ytni L»Ik gajtf 
neia mth u» you talk with Ml ■■<( the 
vnnHpaW in the buaine**. ftnr aw]sr*r- 

ti*ing gel* U* lllufe Ir-julir** kt IrM r«t»t 

than when »e bad acveral lugfa wlarird 



One of the itiiporUnl tbiu«i «e .Sa ri B ht 
here In our own ofluo ia to mtII onr 
uhole firavaiiiAAlitiri un Ihr 1reinen>liiu* 
value of adventtinit Our aim it. that 
evervhoily in both Our Clrtc.ijto ami New- 
York organijailona. fiom the ullier \>a* • 
up, khull firmly and forcefully Where m 
I tie adveiniilic wc do Ami frankly, 
everybody in our or gaaixailon ia loyally 
proud of uvur averrue and our work. 

• ■ a 

Out ""lira** Tark»" Ulka havr Urn *-ery 
cfft-dive for Ui. They have bma«M nut 
a niile of our tervice that «r knnw to 
W miMt imporUm ||f out ruatomrri — 
the huvttic of sparr, platinina thr run- 

i pi, . lr. ■ il It l It|>i'f1 I .if lid' <: f <-|ix: * 

■M the medi'tntti to be uard. Fiftl of 
nil. we sAant to trip out ruMuinera In. 
\e»l Ihrir *d* e i tiMtig money widely and 
[lrolitrtbly. We av.»d wa*te. Wr make 
the dolhir* copni. And that tell* it« 
own *t"f> »ht-n > >uf ln>Av are auililed 
at the end of your year. 

MOST advrrlMrr*. know of the high 
ftandinc of the Han kin nrcantra- 
ricn whrn it cornet t'> copy and 
.irt aenice, They have urn hit work 
in nat tonal 7-nMiraf inm* for W:|»f>n 4r 

Cnaanany. «.rinri<ll r.lovrw, KellKtiaV 

C.oodri.-ti tie l.iire Trnrk Tire*, Ad«l-a- 
Pearl ( o,, Hayne* Automohile. Athrna 
t'ruleruear, Kln»ter Cotton*, and otheT*. 
In t'hicaito newspaper* they have *ren 
thr carnpaien- wr prepared for ifce Re- 
i;til l.ittnhrr r>e»lrr^' A<»»nriatton, Wil- 
••■ti Ss I'rvmictnv, fiooilrich Safety Trrad 
Tire*, tinodrirf. SilveTtown Cnrd Ti'e«, 
Schtdre'n Bread, Hayne* AvMOMMIM, 
IV T.u*e Bed SpTinan. Cnw. CrarkeM, 
lHam.*.d Tir«. KfirncgS ToaMed Corn 
Hake*. The Jo* Beeiann anfhing Slice*, 
itiil irrattt mnTr 

Back of thi» advertj-inK and art nerviee 
i* onr mrrcb.mihMnt and aale-i c^-npe ra- 
tion work. At a recent, sales conven* 
tirm the cn*1*vmrr frankly told n« that 
a* a re»ult nf the way our erecntiTfi 
•old the adrrrtiaint to hi* uletnnen the 
vain* of Ihr campaign wa« increa-ed 
at Intt 5« per cent. He alio «atd hia 
ad^rrti-tng w»* intrtti*«irallv wr. r rh ] Oft 
(#ni* -n the dollar, hut that hi* *alc»- 



- -n the dollar, hut that hi* 
would ».r the rampairn in a 
to make it yirld a profit of at 

That'* the way me l«ok at advertising 
It m.»t n.H only bring hack IOC'S of 



t-rr 

ions 



»h.tt il cokU, but mutt shoa a profit. 
There i* nhrre our at! » ice rrK*rding 
the be*t Way to tnveit moncj in *<f 
vrrtt*mg brlpw m in our work and 
benefits our euntotnerv 

tt'e have no »ale^men. Tlu$ advertise 
mcnt i* a nalrunan for tu. It trill 
build good will: it wtll heh. u, with 
«hc man or company that i* not vet 
ready to advertise. We lo.A ahe*d 
\\e are planninw for next yeaj !( nd tie 
yrari tliereaftrr. We want tu br in 
t-mch with advertiser* of tomorrow a> 
■ell a* thc-ae of today. Our lien w. T k 
i» often done fur an advertiser before 
hr ha* put a penny into Hie ptirrbate 
<if space Tml h ihr-wn by what a 
new nwtoner of nun in -New York 

wr-riff allOUt UC 

"Th* Kankin Conapaavy havw been 
entmatfld with cur •eeoant tmd mn 
preparfag for u* • national campaign 
to be Inaugurated namt fall. During 
our aaaoclatirm with (been they hav* 
dlsplayed a breadth of viajnn and a 
keen knotted** of aaerchaeadUiag and 



'Newiaiaperdom" recently ut.nr our 
rii«tom«rs rrUtiie to our tnrihnd of 
working for and with then and wr 
iwotr helow extract* from three of 



The B. F. C-osdrtch 

The Kankin Loinpain . their prcde- 
era*..r*. have aerved ua for the put m» 
yeata, and all m all, with a Urge 
amount of aatisfaetiofi and profit to Mfef> 
*elve». At the present lime, the Rankin 
Agency is particularly strong with a 
splendid corp* of eopry -writers, and a 
Service Department that ia *econd lo 
liMiie. 

K, C. TiaatTts, Ad.. Mgr. 

- Cos, Ksasmc, 

We have deott with Kaukin firit 
through the Mahtn Advertising; Coav 
,'an>. and aincr 1b tn the Ratk.n Advcr* 
ti*tng Agency in all about *i\ rears, 
baling hrm frequently solicited iltjring 
thlt tunc by (tactically evert- agencv 
in eh* couniry, The above »latrnvent 
therefoff m.ikr* it evident thai we do 
not consider that any agency could do 
more ft,r u. than can th* Bankin 
Agency. Rankin. N'e*hit and Croth are 
good, a* are the other member* of their 
^raaniiat.on all the way duun the line. 
They arc alway* on the Job: alwav* 
Inrking tor an opponuniiy to do amnc 
thing whii-h will benefit (hear client- 
They are constantly on ihe alert and. 
perwnally | regard tbem as an all 
arnund. live wire ag«re«aboB. They 
■bTSK us a* a lOit per cent concern. 

A. C SaiagMLiMc. Gen. Mgr. 

Mewd Cycle Company, ChlcagtS, lit 

The Nankin Advertising Agenev and 
Ita peedecewor. the Mahin Advertimng 
Ageio-y. have been serving the Mead 
I yelc Company in highly efficient man- 
ner foe about twenty years, for •oene 
eleven year* tinder ihe personal direc- 
tion of the writer. Ordinarily a con- 
nection, over mi Ions a period would 
fccem to inthrate a routine handling of 
service that might easily deteriorate 
into inefficiency, but the contrary b 
true. We note in this agency a con 
tttiuoni* rnthnsiasm and an increasing, 
rather than a diminishing sense of 

wTM. C Fowtm. Secy it Adv. Mgr. 
KwJIogg Toaated Coen Flnko Co., 
Battde Creek. M*ca>. 

In the short time that «* have been 
associated with the W». II. Rankin 
tmniu.ii> ibey base produced for us 
more constntctise idea* which can be 
b.nlt iip..|i frcm year to >«ar than *e 
have been able tn iccnre in the many 
years mat v*e have been in bnsinef*. 

J. L. KitUKc. 
• • • 

Specimens of our work; sales literature 
written by executive* of onr comcaanv, 
and any information dr*ired will br 
sent you. on reiiurst. Wire, write or 
telephone Waa. II. Rankin Co., 30 Mad 
iann Ave., New^York, relepbone M..di 
Bldg.. Cb 
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6H DAYS AHEAD IN PAPLR MILLS 



May Report of News Print Service 
Bureau Shows 



The y> companies reporting to the 
News Print Service Bureau produced 
1+4,621 tons and shipped 155.807 tons 
during May. Shipments exceeded pro- 
duction by 11.186 tons or 7 per cent 
Production figures include 1.106 tons of 
hanging, of which 281 tons wera made 
in Canada. The average daily produc- 
tion of news print paper by the mills 
reporting for May amounted to 88.3 
per cent of the average daily output 
during the three months of greatest 
production in 191&" 

The report says: "The comparisons 
for 1919 with 1918 are based upon the 
same identical mills. Production by the 
United States mills during the first five 
months of 1919 was 28.522 tons, or 7 per 
cent greater than during the same 
months in 19ia Canadian production 
during this period exceeded that of the 
same live months in 1918 hy 17.779 tons, 
or 6 per cent, making the combined pro- 
duction of the 39 reporting companies 
46,301 tons, ur 6 per cent greater than 
in the first five months of 1918. 

•The United States mills shipped 
1,480 tons less and the Canadian mills 
12,195 Urns more in the first five months 
of 1919 than in the 1 corresponding period 
of 1918. 

"Stocks during May decreased 9293 
tons at United States mill points and 
1.720 tons at Canadian mills, malting 
total stocks 11,013 tons less on May 31, 
1919. than cm April 30. The total of 
34,900 tons on hand at all Malta May 31 
amounted to 6'i days' production. 




Frank Assists: legislative corre- 
spondent for ihc Chicago Daily News, 
died suddenly June 
20, in Springfield, I1L, 
of heart trouble. He 
kept busily filing wire 
reports up to within a 
few hours of his 
death. Mr. Arm- 
strong was 46 years 
old and had been ac- 
tive as a newspaper 
reporter since boy- 
hood. A wife and 
two children survive 
him. 

Gov. I.owden and both Houses of the 
Legislature paid public tribute tn Mr. 
Armstrong in learning of his death, as 
did the Chicago Daily Kc»» and the 
Herald & Examiner editorially. 

F«akk J. Warc, editor of ihc Hawley 
(I'a.) Times, is dead. 

Ha«oliv V. At:ir»-Hi.E, at one time man- 
aging editor of the Grand Junction 
(Colo,) Daily News and identified with 
newspapers in Denver and San Fran- 
cisco, died June 20 in Western Siberia, 
When he was captain of the Red Cross, 
in complne charge of its activities in 
that rcnicm. He »j< only 24 years old. 
During his college days he was captain 
of the Stanford University track team. 

Ksw.smi II Ri'TLf.«. Jk., three-year-old 
son of the editor and publisher of the 
Buffalo (X. Y.) Newt, died Jane 20. 

Dsvm II. WvLKta. newspaper writer 
and muiic crinc. died in San Francisco 
recently. Mr. W alker had been active 
in the daily newspaper life of the city 
for more than 40 years, his principal 
»nrk having been on the Morning Call 
and the Evening Bulletin, for which pa- 
|.i r lie edited children's pages that were 
read throughout the country. He al»o 
edited occasional financial pages. Among 
his more recent activities were his serv- 
ice* in behalf of the Hume Industry 



League and employment bureaus. He 
also was for some time connected with 
thr California Development Board and 
was associated with the Chamber of 
Commerce journal. 

Mas Sophia C. Danahy, mother of 
James Danahy, of the Mew York Ameri- 
can's editorial staff, died June 19 in 
New York. 

John L. GoXXUat, at one time busi- 
ness manager of the Paterson (X. J.) 
Evening News, died in Paterson June 
19, aged 71 years. For years he was a 
leader in Republican politics in Passaic 
Cuuniy. 

Col. Jobs Shefle*. owner of the 
l.awton (Okla. ) Constitution, died June 
16. His father died June 13. 

John P. Kennedy, an employee of the 
Minneapolis Journal for 10 years, died 
June 16 from injuries received Jone 14, 
when an automobile hit him. Mr. Ken- 
nedy, who was born in Manchester. 
N, H., in 1852, was formerly editor of 
the Lawrence (Mass.) American and 
the Mason City I hi) Times. He had 
fieeti in Minneapolis 20 years. 

Cot.. Josiah H. Kellogg, oldest living 
membrr of the Press Club of Chicago, 
died June 20, aged 85 years. He was a 
veteran of the Civil War. Col. Kellogg 
is fondly remembered by many friends 
in the Chicago Press Club for his great 
booming voice, an unfailing good humor, 
inexhaustible and intimate little anec- 
dotes. It was his daily practice for sev- 
eral years, at exactly 10 o'clock, to be- 
gin a dirtying walk— briskly always— of 
five miles round and round the four 
large billiard tables of ihe old Press 
Club building. 

John P. Diennan. principal owner, 
general manager and treasurer of the 
Decatur fill.) Review, died June 18 at 
Nevada, Mo. He was born in Mans- 
field. Ohio, September 6, 1861. In the 
early 80" s. with his schoolboy friend in 
the printing business. William T. Mc- 
Ivcr. Mr. Drcnnan started the Rood- 
house Eye. a daily paper in a town of 
about 1,500. In 1888 "Jerry" Donahue 
became associated with Mr. Drennan in 
publishing the Eye. In August of that 
>car they moved to I>ecatur and bought 
the iniere«ts of R. E. Pratt and A. C. 
Thompson in the Review. 

Da. Arthlh B. Niwton. founder of 
the Homeopathic Eye. Ear and Throat 
Journal, died in New York. June 18 

WaLtm E. Sn alley, a copy editor on 
the Philadelphia Inquirer ami at one 
time news editor of the Detroit Free 
Press, died recently of pne 
the Pennsylvania Hospital. 



Dead 

Ottawa. Ont., June 24— The recent 
death at Toronto of Alexander Whyte 
Wright, aged "I. removed a picturesque 
figure of the passing generation. lie 
was a labor leader, organizer for the 
Conservative party, a participant in the 
Fenian raid episode, a reporter and 
afterwards editor, and a well-known 
campaign speaker. Mr. Wright toured 
lite United States in the intrrests of 
McKinley and Great Britain in the elec- 
tions prior to the ascension of King 
George. 



Investigating. P. O. Complaints 

Tioy. N. Y, June 25— Consideration 
of protests received in large number* 
from patrons of the rural free delivery 
•ystcm of the Post Office is under way 
by Postal Inspectors, who have estab- 
lished headquarters in Troy. They say 
they will not leaM- until their investiga- 
tion is fully completed and a report 
made so their department. The Record 
ha- printed some of the most striking 
complaints. 



It was not George Wash- 
ington who said: 

"Food will win the war'* 

still it was just as true as if 
handed down to us by the 
"father of our country." 

To use plain English if was in 
fact the silos that did it, and 

Wisconsin 

helped! 

During the war Wisconsin increased 
its silos from 58,000 to 68,000; and 
its bread cereals 60%; its sugar beets 
30%; its meats 20%; and its other 
products in like proportions. 

The War over, won by silos, Wiscon- 
sin has money to spend for amuse- 
ments, investments, conveniences and 
luxuries, and can spend it very 
cheerfully too. 

What have you to offer? 

Get it known to Wisconsin by ad- 
vertising it in the daily papers, and 
TRY THESE PAPERS FIRST! 

Rate for 
Circulation 5.000 line. 

Beloit News (El J02 

Lau Claire Leader-Telegram (M&EAS) 9,042 .01? 

Fond do Lac Commonwealth (El 5^72 .02 

Green Bay Press Caaelte (B) 10,096 .025 

Kenosha News <E> 5^21 .01 43 

La Cro»e Tribune. Leader Press (E&St 13,567 .035 

Madison, Wisconsin, Slate Journal (Ei 1 14.689 MS 

Madison, Wi.eon.in, Slate Journal IS) 1 10,891 M 

Milwaukee, Wisconsin-News (El '62.000 .10 

Milwaukee Journal (E) II3,R30 .14 

Milwaukee Journal (S) 93.830 .14 

Milwaukee Sentinel I M&E I 81.7S2 .11 

Milwaukee Sentinel |S> 67,162 Jl 

Marine Journal New. (El 7,606 Mi 

-I.I........ Pres. i E i 6,603 .0214 

Superior Teleftram I E > 1S,1SI .835 

Wbumu Record-Herald iE» 5J53 .01785 

Government Statements \pril 1st. 1919. 

•Publi;hcrs Statement, April 1, 1919. 

tA. B. C. Statement. April I. 1919. 
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terest on the part of the officers and li 



The total membership was shown to 
<>c 1,303 which include the newspapers 
ami publications— "ready for prelimin- 
ary inspection." 

The treasurer's report attested by 
Arthur Young & Co, Certified Public 
Accountant, showed receipts for the year 
■-.i $270,025.52 with disbursements ioi U] 
tmrpoMs of $263,090.36. 

The cost balance as of April 30, 1919, 
was shown as $41,486/52. 



Therefore Be ll Resolved. That the 
thanks of the members of the Audit 
Bureau be extended to Stanley Claguc. 
Managing Director, who has rendered 
such sincere and unselfish service in pro- 
moling the beit welfare of the Bureau 
and its various members, and that all 
oflicer> and directors likewise receive the 
thank.* of the convention." 

Other resolutions included a recom- 
mendation as to the advisability of uni- 
versal military training which was re- 
ferred to the board without being read ; 
a resolution that hereafter circulation 
figures be untitled in publishers' reports 



The balance sheet shows furniture and 
fixtures as $5,948.89 and U S Ubertv 10 po! " ofbct on llM! H™"™* of being 
' of $15 000 misleading and unnecessary. 

This was tabled as being based upon 
a fallacious premise and, moreover, as 
being wholly outside the province of the 
A. li. C to regulate. 

Consider Monthly Bulletin 

A fourth resolution recommended to 
the board of directors that an official 
bulletin be hereafter issued monthly, in- 
forming members of changes in the rules, 
new members admitted to the bureau 
and such other matter as might prove of 
general interest. This was referred tu 
the beard of directors for further con- 
sideration. 

The following three resolutions from 
the (arm paper croup all were referred 
to the board of directors for subsequent 
decision : 

"Moved, whereas the Audit Bureau 
has in w l>een in existence for five years 
and most of the present members have 
heeti in the bureau for more than two 
years, therefore lie it resolved that the 
A. B. C. require that when an audit has 
brought out certain (acts with regard to 
rirculatinn getting methods, that the jmb- 
lisher be required to continue to keep 
records so that this information shall be 
available in his future statements and 
aurlits. . 

"'Moved and seconded that it is the 
sense <>f this meeting that the standard 
form on farm papers lie so changed that 
the paragraph under the heading of 
'Mail Subscriptions' individuals include: 
1. The portion of the total secured 
through the aid of premiums. 2. Por- 
tion secured through coniests. 3. Por- 
tions secured through sheet writers or 
100 |*r cent commission men and also 

the . 4. Proportion of the total 

that is in arrears from three to nine 



The following section was added to 
Article I of the By-Laws as printed on 
pages 8 and 41 of Eotroc 4 Pl-busheb 
for June 5: 

"Each report issued to members shall 
embrace verified figures and facts bear- 
ing on the quantity, quality, distribution 
of circulation and circulation methods; 
thereby enabling quality as well as quan- 
tity to be established Facts, without 
opinion, to be reported." 

The paragraph in Article 3, Section 7, 
covering a morning and evening edition 
was amended to read ; 

Additional By-Law Changes 

"A morning and evening edition of 
'he same publication can be admitted 
tinder one membership and pay dues on 
. combined distribution, if all foreign ad- 
vertising in both editions is sold only 
a> a unit. If not. each edition will be 
regarded as a separate member and pay 
dues «eparalely. based on gross distri- 
bution." 

Section 8, Article 3, was amended to 
read : 

"Two or more publications (except 
ilaily newspapers) published under one 
ownership, cannot be admitted to the 
Audit Bureau of Circulations under one 
membership, based on their combined 
circulation, but membership must be 
taken out for each publication, except 
when all advertising in such publications 
is sold only as a unit." 

An extra Section No. 13 was added 
to Article 3, reading: 

"When, in the judgment of the board 
of directors, the regular dues from the 
members are producing a surplus larger 
•han necessary for actual working cap- 
ual. they may order a discount on quar- 
terly bills, to apply to all members alike." 

Addition was made to Section 3, Ar- 
ticle 4, reading: 

"Provided, however, that such member 
shall have the right to appear at the next 
pencral meeting of the Bureau and show 
cause why he should be reinstated, said 
reinstatement requiring a two-thirds vote 
■ f all members present" 

An extra paragraph making Section 
2 was added to Article 10: 

"Amendments may be proposed by any 
Sectional Division. All such amend- 
ments shall be submitted to the board of 
directors, which shall report the amend- 
ment to the convention, 
the result of their action " 

Mr. Clagne and 0 fleers Thanked 
Following the adoption of the revised 
liv-laws in the afternoon session Kriday, 
Chairman Davis, of the Resolutions 
Committee rendered his report on the 
-ix different resolutions proposed by the 
departments. 

These included a resolution of lhanks 
'o Mr. ClaRiie. the officers and direc- 
tors for aMc work during the past year 
r-ml *« as follows: 

"»■•* /rr-.rr, the annual reporl of the 
iv.aril of directors is the best and most 
dtisfarlory report ever presented to the 
iiiKUil meeting of this. Bureau, it shows 
faithful and efficient work and deep in- 



"Moved, thai the publisher members 
may have the right to show what have 
been their total cash receipts from sub- 
scriptions for the period covered by this 
statement or report. Were these cash 
receipts banked regularly for verifica- 
tion ? 

The convention closed with the annual 
banquet on the roof of the La Salle 
Hotel. The members were ihc guests 
of the advertising council of the Chi- 
cago Association of Commerce Ahont 
(On were present. The entertainment 
was spirited and consisted of singing by 
the Council Glee Club of 60 voices and 
(Continued vn I'tt^e 35.) 



Alabama Newspaper 
For Sale 

One-half interest in afternoon daily 
ami Sunday morning paper in third 
richest county in Alabama. An ex- 
ceptionally pood proposition. 
Owners' time requited elsewhere, 
Address J. I. Mccks. Gadsden, 
Alabama. 



MILLIONS OF 

Shells That Won 
the World War 

were manufactured in 

WATERBURY 



, U. S. A. 
"The Brass City" 

Waterbury made millions of shells for the 
Allies — millions more for the United State* 
Army and Navy, now working to capacity on 
"peace" orders. 

PROSPEROUS f W-terbury'. ^ption. to 
I M W7 in \ ' * econ< '' third, fourth 
IJN WAK ( Liberty Loans were 170% 

PROSPEROUS f .uwiption to 

myjr, , < Victory Loan. 6 months after 

X lli ACiE signing of armistice was 150%. 

Waterbury Employs Many Thousands 
Skilled, Highly Paid Workers 

Sixty per cent of brass used ties of every description are 
in United States is made in made in Waterbury. 
Waterbury. One of the Headquarters of button 
largest watch and clock fao and buckle industry. Center 
tones in the world is in manufacturing automatic 
Waterbury; others nearby. 
Waterbury has two largest 
pin factories in United 
States. Every automobile 
maker in the country must 
come to Waterbury for 
many parts and materials. 
Thousands of metal novel- 

Thc Dominant Medium in Waterbury. 

Waterbury Republican 

DAILY and SUNDAY. 

families that, any other 



machinery, 
chine shop in country lo- 
cated in Waterbury. Inger- 
soll Dollar Watch and Inger- 
soli Waterbury Watch are 
Waterbury products. Fac- 
tory in which former is 
made is largest of its class 
in the world 



than all other Water- 



Reaches thousands 
Waterbury newspaper — 

I-eads in local adver. 

Prints more national 
bury newspapers combine. 

Carries 80% of all automobile advertising, local and 
national. 

Prints four times as many want ads as all other Water- 
bury newspapers combined. 

iVemder 
ASSOCIATED PRESS 
AUDIT BUREAU CIRCULATIONS 
AMERICAN NEWSPAPER PUBLISHERS' ASS N. 
WM. J. PAPE, PUBLISHER. 

Representative: JULIUS MATHEWS SPECIAL AGENCY 
Boston— New York— Chicago 



tized by L,oog 
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QUOTING PRICES IN BOOK REVIEWS 

THE contention of the Post Office Department 
that, titwler the zone law, book reviews in winch 
prices aro slated must I* classified as advertising is, 
obviottsl). not a sound one. The New York pub- 
lishers are fully justified in opposing such a ruling, 
and should I. gin it. it necessary, in the courts. No 
newspapvr nr other puhlication receives pay for 
hook reviews. Thcv are written and published, 
wholly at the expense of the newspaper, solely in 
the line of service to the reader. 

There could never he any question seriously 
raised as to t he cultural value of book reviews. 
They are aimed not merely to afford routine in- 
formation as to new books — for this may be ac- 
complished entirely through the advertising col- 
umns; but their puruposc is to afford a critical 
valuation of such books. This is properly within 
the province of any newspaper. 

If the Department shall 1« permitted to enforce, 
without a tight, such a ruling it will lead to endless 
confusion in newspaper others. If officials of the 
postal establishment are to be allowed to decide as 
to what is and what is not advertising in a news- 
paper, the business of publishing will be gravely 
menaced. The Itourne law provides that adver- 
tising appearing in the news columns, or m the 
textual guise oi reading matter, shall be desig- 
nated as such by the use of the word "advertis- 
ing." 

The zone p«sta! law requires ihat a tax shall he 
paid, in the way of additional postage, on the adver- 
tising in a puhlication. Common sense application 
of lhat law requires that the definitive line shall be 
plainly drawn 

The present attitude of the Department looks to 
an inevitable postal censorship over reading matter, 
hased Upon some official's judgment as to whether 
certain news, reviews or other reading matter con- 
tains an element of advertising. As a matter of fact 
it very often happens that in telling the news, or in 
giving necessary and useful information, sumebody 
or something is advertised— incidentally, of course. 
L.ul inevitably. 

Trade newspapers, in the course of printing the 
absolutely legitimate trade news, arc compelled to 
give facts and include references to men and com- 
modities which, perforce, base an element of ad- 
vertising in them. A drastic application of such an 
interpretation as is now proposed would serve to 
classify as advertising a great volume of useful, 
helpful and Strict!) ethical trade news. 

Epito« & PVMJSHK* does not contend that the 
publication Of prices in book reviews is a good busi- 
ness policy for newspapers. As a matter of fact 
the practice is a costly one. But. if editors believe 
that ihi price of a liook should be stated in a re- 
view, solely for the convenience of the reader, they 
arc wholly within their rights in following that 
policy. 

Just now the War Department is carrying for- 
ward an admirable campaign of paid advertising 
for recruits. Realising the news value, and the 
vital interests involved in this campaign, editors are 
getting and printing the news about it. and editorial 
writers are urging upon young men the advantages 
of army training. If, in such news or editorials, 
the amount of the army wage is mentioned— as it 
has Seen in hundreds of instances— then such mat- 
ter would be classed, under the new ruling, as ad- 
vet Using and would carry the postage penalty there- 
by imposed. 

There should he an end to such nonsense. The 
underlying principle of the present postal law is bad 
enough. No petty interpretations of its provisions 
by administrative officials should be permitted. The 
publishers should carry their fight, if necessary', to 
the highest court in the land. 

COL. RAYMOND ROBINS, head of the Red 
Crusi Mission to Russia, is considered by some 
people to lie an extreme radical. But when he says, 
"If America is to meet the menace of the Soviet it 
will have to br done through a serving Stale, a 
servintt Church and a serving economic oidcr," most 
men will applaud ihe sentiment as cminenlly sound 
and conservative. Our democracy is based upon pre- 
cisely that Ideal To the extent lhat we fail to make 
it a living thine we fail M measure up to our political 
creed 




RIAL 



"KEEP IT OUT OF THE NEWSPAPERS!" 



T1IK Bridgeport Posi, in editorially chastening a 
critic who contended lhat lite newspaper* were 
responsible fur ihe present social unrest because of 
their hahit of publishing complaints of lad service 
by so-called public service corporations, says: 

'To carry the ihought to its logical conclusion, the 
newspapers are respofltible for Ihe recent war in 
Europe; for, if they had not printed stories about 
it. nobody would have known 'hat there was a war 
and. consequently, nobody would have fought." 

Every offender against public policy, morals or 
law is anxious to "keep it out of the newspapers." 
If the newspapers tell about a thing, and public sen- 
timent is aroused against lhat thing— or against the 
man or corporation responsible for the abuse— then 
the newspapers are. according to this reasoning, re- 
sponsible fur any uncomfortable results that may 
be visited upon the offender. Hence, the newspapers 
incite revolution, encourage resistance to the estab- 
lished schedule of things. 

Every issue of a good nrwspapcr prints items of 
news calculated to excile ihe public mind Without 
such excitement we should soon lapse into a state of 
coma, content with all that is. resigned to the rule 
of grctd and wrong, The newspaper which should 
fail to put on record the unpleas.nu events of daily 
life, or to turn the light on malefactors, would com- 
mit a daily offense against society, 

GETTING THE BROADER VIEW 

IT has been the practice at the School of Journal- 
ism at the University of Missouri to arrange fty 
members of the faculty to spend their vacations 

plus ample furloughs — in newspaper work in for- 
eign countries. One spent a year on the staff of the 
Melbourne Evening Herald, another a year in 
Tokvo on Ihe Japan Advertiser; others in China 
and on world tour«. 

Thus, this M;ssoun institution has proved the wis- 
dom of the suggestion made in Entro* It Pint-isiiue 
by Ralph D. Bluinenfrld. of the London Express, for 
an interchange oi stalT men between British and 
American newspapers, tor short periods. The Mis- 
souri plan has had excellent results, greatly increas- 
ing the value of the training to be had there by 
aspiring newspapermen. It is to be hoped that Mr. 
Blumenfeld's idea may find acceptance both in 
Britain and the United States and that its obvious 
value may l>c demonstrated in actual practice. 



n EGIONAI. or territorial advertising campaigns 
**are practicable only through newspapers And 
such campaigns are essential to manufacturers who 
are not ready to undertake nation-wide distribution 
When they arc ready, the newspapers still afford lo 
them the only fully effective channels through which 
to localize their advertising and tie it up with dealer- 
identity 



F the American people wanted newspapers with- 
out advertisements they would gel them. They 
don't get them. 



I 
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THE PYRAMID MAKE-UP IN ADVERTISING 

THE pyramid make-up of the advertising on a 
newspaper page gives to advertisers the best 
possible position advantage and the strongest 
leader appeal. The old passion for "top of column 
next to reading matter" had its origin in the idea 
that advertising earned very' little interest in itself — 
ihat it must be cleverly forced upon the attention of 
the reader through occupying a position which would, 
of necessity, catch ihe eye. 

The progrcssiv-e advertisers now realize that they 
must give to advertising an interest quite as com- 
pelling as that carried by the average run of text 
matter. They realize, too, ihat an attractive appear- 
ance in a newspaper page, taken as a whole, counts 
for more than mere "position." It is doubtful 
whether anybody nowadays ever reads an "ad" be- 
cause of its position next to reading matter. It must 
have more than that to commend it to reader-at- 



II is important to both advertisers and newspapers 
that the bother and fuss growing out of the special 
position contracts should lie eliminated; but the still 
more important consideration is in the recognition 
hy advertisers of ihe intrinsic value of good copy 
and of the news-interest centering in a group of 
well displayed "ads"— an interest which does not 
come from their positional contact with reading mat- 
ter, but which is independent of such considerations 

Of course cover pages, and special positions in re- 
lation to departmental text matter are necessarily 
exempt from the pyramid make-up plan. Generally 
speaking, however, an advertisement placed on » 
page which presents an attractive tyisographical ap- 
pearance and a good balance between text and ad- 
vertising has a distinct advantage over one 
is so placed that it impairs the balance and ! 
of a page, even though it should he at top of i 
and surroiirded tp reading matter. 



MARLEN E. PEW 

M AUI- EN E. PEW, the new editor and man- 
ager of the International News Service, is a 
good newspaper man and a good friend. 

He has held, through twenty-four years of work 
for newspapers, undimmed vision and unshaken 
loyalty lo ideals. 

He has never ceased to believe that the new spaper- 
man is a vilal factor in the dav -by-day work of safe- 
guarding human liberties. 

His public service, as head oi the News Division 
of the War Department during the critical period 
of the war. wilt figure with significance in the great 
record. Historians of the press in the days to come 
will appraise the value to the nation and to press 
freedom of that service. 

As editor of Eiiitoii & Pi bi.ishf.r Mr. Pew has 
had the satisfaction of reaping the immediate appre- 
ciation of newspaper and advertising men for intel- 
ligent, zealous and highly constructive effort He 
has won, in this organization, the affectionate friend- 
ship of all connected with it through his genuine- 
ness as a man and his ability as a craftsman. 

Mr. Pew enters upon his new and important duties 
carrying with him the cordial good wishes of his 
assos-iatcs here -friends who know his qualities of 
heart and mind and his splendid equipment for 
constructive work. 



THAT the congestion of store advertising in cer- 
tain issues of daily newspapers should be eased 
through the adoption by merchants generally of a 
better balanced schedule of copy throughout the 
week is highly desirable— not alone to the news- 
papers, anxious to render the best service, hut to 
the advertisers themselves, Abnnrmal shopping 
conditions result from abnormal advertising sched- 
ules. To give the people an impression that only on 
certain days of the week- is it profitable for them to 
visit the big stores Is to create a dangerous setlli- 



W1IAT strides American newspapers have taken 
in the direction of material development since 
they first adopted the policy of advertising their ad- 
vertising^ Their example in ibis may be offered as 
an evolutionary suggestion to publishers in manv of 
•he Allied coumrie, 
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IN THE EDITORIAL ROOM 

Martin H. Glynn, editor of the Al- 
bany (X. V.) Times-Union, has been 
awarded the key of the Phi Bela Kappa 
Society by the New York University. 
This is the fifth scholastic distinction 
conferred upon Mr. Glynn, who is a 
former governor of New York State. 

Major Charles A. MaeArthur, for- 
mer owner of ihe Troy (N. Y.) Budget, 
ha* been cited by Gen. Pershing for ex- 
ceptional bravery in battle. 

John ff. Perry, of Cleveland, general 
counsel for the United Press, was in 
New York City this week. 

John B. Howe, editor of the Syracuse 
( N. Y. ) Herald, has been awarded the 
honorary degree of Doctor of Letters 
by Syracuse University. 

Mrs. Alden J. Bteihcn. widow of the 
late proprietor of the Seattle Times, has 
arrived in Maine for the summer. She 
trill visit her former home at Strong. 

A. K. Harrison, representative of the 
United Press and the Great Lakes Na- 
val Division, was in New York City this 
w eek. 

William Johnston, of the New York 
Sunday \\ orld. has been honored with 
the degree of Doctor of Literature by 
the University ol Pittsburgh, in his home 



Frank X Finnegan. formerly a news- 
paper man in Chicago and New York, 
and also a writer of magazine stories, 
has been added to the Guldwyn scenario 
staff in New York. 

Frank Wing, caricaturist and humor- 
ous writer for the St. Paul Dispatch- 
Pioneer Press, is a keen "noticer." For 
example: "Nearly all advertising spe- 
cialists have large eyes with prominent 
lids." 

Hon. Frank Oliver, editor of the Ed- 
monton (Altai Bulletin, has been nomi- 
nated as Liberal candidate for Parlia- 
ment. 

J. Loy ("Pat") Maloney — Lieutenant, 
by the way— returned to his place on the 
reportorial stall of the Chicago Tribune 
this week, bringing back a pair of R. M. 
A. wings, three gold chevrons and a pilot 
book thai shows 350 hours in the air, 
ISO of which were spent over the fighting 
tines in France where he was a member 
oi the famous Wth aero squadron, 
known as "Eddie Rickenbacker's own." 

Vice-Commodore Victor W. Ferris of 
the Ncrwalk Vac hi Club has placed his 
auxiliary yacht "Diik" in commission. Mr. 
Ferris lately relumed to civilian life as 
city editor of the Norwatk (Conn.) 
Hour after serving nearly two years in 
the naval coast defense service. 

H. L Harman, for years on the edi- 
torial staff of the Baltimore News and 
locally famous as the author of an "Old 
Crouch" column, has transferred his al- 
legiance to the Evening Sun. 

Miss Alice Agnus, daughter of Gen. 
Felix Agnus, editor of the Baltimore 
American, was married last Saturday to 
P. L. Daingerfield of the United Rail- 
ways. 

Miss Virginia Ethcridge, a special 
writer for the Baltimore American, was 
married last week to Lieut. P. N. Newell. 

Richard D. Steuart, city editor of the 
Baltimore News, who has been ill for a 
of months, has returned to hii 



Latham Wilhelm. assistant city editor 
of ihe Baltimore Star, is largely respon- 
sible for the ancient and honorable art 
of stamp collecting having been recog- 
nized as a science. The Baltimore phila- 
telic society has just been admitted to 



Harry Mount, who has l*eu connected 
with Cleveland newspapers for some lime 
as reporter and special writer, has gone 
into the publicity game. Among his 
clients is the Cleveland Electrical 
League 

Horace H. Herr, until recently in 
charge of publicity for the Division of 
Public Wurks and Construction Devel- 
opments in the United States Depart- 
ment of Lalsor, has been made editor of 
the American Contractor, Chicago. 

Lieut. Thomas F. Flaherty, City Hall 
reporter for the Bridgeport (Conn.) 
Times before the war, expects his army 
release by July 1, and plans to return 
to Bridgeport newspaper work. 

George W. Findlay, among the first of 
Bridgeport (Conn.) newspapermen to 
go to war, has returned from France. 
He was with the Sunday Herald. 

James F. Cosgrovc. financial editor 
of the Bridgeport (Conn.) Post, has suf- 
fered a severe injury to his eye by mis- 
taking iodine for an eyewash. 

Charles E. Rogers, of the Kansas City 
Star, has been appointed associate pro- 
fessor of industrial journalism in the 
Kansas State Agricultural College, and 
will assume his duties Julv 1. 

Lottie Siein has begun his forty-sixth 
year of service on the Syracuse Post- 
Standard. He started as an office boy 
at the age uf 14 and now is, as he has 
been for many years, foreman of the 
stereotyping department, lie has seen 
the circulation of the paper grow from 
1.600 to more than 52.000. 

IN THE BUSINESS OFFICE 

(vrus H. K. Curtis, of Philadelphia, 
has ymie to Euro|»e to spend a month 

W K. Willis, well known among 
newspaper and advertising men in the 
•asl, has joined the 
tad of the Amcri- 
an Association of 



HAS HELPED DEVELOP HIS FIRM 
FROM 1250,000 TO $7,000,000 




w e. Want 



newspapers, with 
headquarters in the 
Wnolworth build- 
ing, New York. Mr. 
Willis in the course 
ol his long business 
career has been as- 
sociated with the 
f'hiladclphia North 
American. New 
York American, 
Chicago Herald and 
the S. C. Beck with Special Agency, and 
others. 

Col. Frank S. Van Gorder of the 
IfAth Infantry has returned to his duties 
as manager of thr Warren (O.) Daily 
Chronicle. 

Mrs. Nell H. Drming. publisher of 
the Warren (Ohio) Tribune, and her 
daughter, haw returned from an auto- 
mobile trip through the Eastern and 
New England States. 

J J. Bems.ein. publisher of the Mas- 
sillon (Ohio) Independent, is on an 
automobile tour through the East. 

tt m M. Scott, business manager of 
the Baltimore American, has been elected 
a member of the hoard of governors of 
the Baltimore Advertising Club. 

J R. Grecuburg is an addition to the 
advertising staff of the Baltimore Sun. 

.lames Kcnney, accountant of the Ot- 
tawa iOiu.i Citizen, is back at work 
after doing service with the Canadians 
in Siberia. 

C. W. Pomeroy. with a long term of 
service overseas with the C. E. F. to his 
credit, has joined the local advertising 
staff of the Ottawa (Out.) Citizen. 

A. J. Rivelibarh has lift ihe Baltimore 
An erican staff to manage a steam- 
boat company just organized to run a 




JOKESMITHS have had a lot of fun 
with correspondence schools, but 
O. A. Brock believes in them. He took 
in advertising by cor- 
respondence, and 
now he is advertis- 
ing manager of the 
Keystone Steel and 
Wire Cumpany, of 
Peoria. In the eight 
years he has held 
that job he has seen 
the concern develop 
from a capitaliza- 
tion of $250,000 to 
S7.000.000. 

His first advertis- 
ing work was done 
for the old Frank B. 
White agency at 
Chicago. Then he s[ient a year with 
I.ihby. McNeill & I.ibby's sales depart- 
ment and later was advertising manager 
for the United Woolen Mills Cumpany, 
of Chicago, which operated a chain of 
tailoring stores through Illinois and ad- 
joining slates. 

daylight line between Baltimore and 
Norfolk and Newport News. 

J Thomas Lyons, service manager of 
the Baltimore Sun. was one of the ora- 
tors of the occasion when a new State 
ferry line was opened last week con. 
necting the eastern and western shores 
ol Maryland. 

George M. O'Nei! has resigned as sec- 
retary of P. I*. Collier & Son, Inc., to 
become assistant sales manager ol" the 
Goidwyn Distributing Corporation, New 
York. Mr. O'Neil has been in the pub- 
lishing field for ten years. 

L. A Bishop, for the past year display 
advertising man for the Des Moines 
Register and Tribune, has resigned to 
become manager of _ Brinsmaid's retail 
store. 

David Chapman and Howard Slocum 
have joined the advertising department 
of th; Schenectady <N. Y.) Union-Star. 

Ramon L. Hall will soon resume his 
position as advertising manager of the 
Schenectady ( N. V.) Gazette, after serv- 
ice overn-as. John Goetz. who was fill- 
ing in during Mr. Hall's absence, will 
continue « 
8« 



WITH THE AD FOLKS 

If. P. Lehmann has been made adver- 
tising manager of the Ely & Walker 
Dry Goods Company. St. I>.ms. He 
formerly was advertising manager for 
the W. C. Stribling Company, Fort 
Worth. 

H. A. Merkcl has been appointed ad- 
vertising manager of the Racine Rubber 
Company, Racine, Wis. 

R. P. Rol*rtson, formerly national ad- 
vertising manager of the Los Angeles 
Evening Express, is in charge of a new 
Seattle office. Post-Intelligencer build- 
ing of the Baranger-Weaver Company, 
San Francisco. 

S, N. Rosenstein is now in charge of 
advertising for the Art Metal Works, 
Jamestown, N. Y. 

R. C. Mower has been appointed ad- 
vertising manager of the Futurist Un- 
derwear Company, Chicago. 

S, G. Hyde has been appointed adver- 
tising manager uf the Buda Company, 
Harvey, 111. 

R. W. Canfield, late of the Rankin 
Agency, has been named advertising 
manager of the Pepsodcnt Company. 
Chicago. 

Lewis E. Ryan, head of the Ryan Ad- 
vertising Service, Wilkes-Barre, Pa., has 
returned to his business duties from 
Winchester, Va., where lie has been re- 
cuperating from influenza. 

George N. Wallace has joined the pro- 
duction department of Hoyt's Service, 
New York, as account manager. Mr. 
Wallace was formerly associated with 
the Cheltenham Agency, which he left 
to become a member of the firm of Del- 
mcnico. Wallace & Cutler. At the out- 
break of the war he withdrew from the 
lirm asnl entered the Naval Service and 
was mustered out on May 4. 

Webster Wagner has been appointed 
copy director of the Wales Advertising 
Company, New York, and J. H. Conesqu 
production manager. Edward H. Put- 
nam is a new- addition to the staff. 

John J. Ward of the Frank Presbrey 
Company's staff. New York, is home 
from Army service in France. 

H. L Roth has severed his connection 
wiih the International Products Com- 
pany and has joined the staff of Hoyt's 
Serv ice. Inc.. New York City, where he 
will be engaged in the commercial re- 
search and plan departments. Mr. Roth 
was previously in the statistical bureau 
of ihe Metropolitan Life Insurance Cnm- 
panv. and assistant advertising manager 
of the Industrial Finance Corporation. 



The Rocky Mountain News* 
ha* signed a contract for the 
Haskin Service for one 




One of the most 
radical ventures 
in all journalism 
is the Haskin In- 
formation Bureau 
which answers all 
questions of all 
readers of its pa- 
per*. 



j. 



it from 
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INTERNATIONAL NUMBER 
PLEASES LONDON 



(Conlmutd from Past 8.) 

•crsal Service), Truman Tally (New 
York Herald), I. P. Collins, the Boston 
Transcript, and the Chri»tiaii Science 
Mcnitar. In addition the assistant cor- 
respondents on the staffs of these news- 
papers and news agencies are eligible to 
membership. 

Atiociaie membership is open to visit- 
ing representatives of American news- 
papers, publications and new* agencies 
and occasional mail correspondents Who 
are properly accredited, Full member- 
ship fee is £3 yearly and for associate 
membership the dues are £1. 

There is no doubt that the association 
will result in a closer union of news- 
paper interests and the American men 
who present British news to the U. S. A. 
pulic show in this admirable co-operative 
movement a large-mindedness and sin- 
gleness of purpose that cannot be other- 
wise than to the good of all. 
TuikV Inventor « PnhUclry Officer 
The retirement of Major-General E. 
1). Swinton, C. B., D. S. 0., R E., from 
the control of the Publicity Department 
of the Demobiliiaticm Department of 
the Ministry of Labor recalls the fact 
that this distinguished officer was the 
first military man lo conceive the tanks 
a< a fighting weapon. 

He was also the first official F.ye-Wit- 
nt . s(l "_tcllmg the British public what it 
was thought fit they should know of the 
war conditions at the front, and per- 
formed his duties with complete suc- 
cess as far as the limitations permitted, 
from the battle of the Mame in Sep- 
tember. 1914. to July, 1915 

In his period of office as responsible 
for the publicity in connection with de- 
mobilization he swept aside all traditions 
and tackled the disturbing elements with 
a buld employment of display advertis- 
ing that had the dual effect of informing 
the soldiers what the demobilisation ar- 
rangements were and quieting the im- 
patient who believed that the mammoth 
British army machine could be taken to 
pieces with a screw-hammer in an hour. 

The new Publicity Controller ap- 
pointed in General Swinton's place is 
Captain E. J. C Chapman, M. C, with 
headquarters at 8 Richmond Terrace, 
Whitehall. 

NortbelinV. tW«0 for Staff Idea. 
Viscount Northcliffe last month 
ottered priics amounting to five hundred 
pounds to the members of the staff asso- 
ciated with the Daily Mail. Evening 
News and Weekly Dispatch for the best 
suggestions for the improvement of 
cither of those papers or their produc- 
tion methods. In characteristic fashion, 
Lord Northcliffe insisted that all idea* 
submitted should be signed only with a 
nnm-de-plume and be placed in sealed 
envelopes. It was a generous impulse, 
well-calculaied to inspire every member 
of the Carmelite House staffs and likely 
to be productive of interesting and valu- 
able results. And slill there arc some 
who wonder why Lord Northcliffe is a 
giant among publishers 1 
Belfast Telegraph Speeding-Up New* 
The Belfast Telegraph is the first pa- 
per in Ulster to adopt the Creed Sys- 
tem , i high »pec<l telegraphy. By lilts 
system mailer handed in at the London 
nffwc »i "he paper and rrcjurcd by ma- 
chines which perforate Morse character* 
in type, is transmitted over the wire by 
automatic mean*, and reproduced in the 
Itelfaat office by an instrument known 
as the Creed Receiver. 

It is then passed into another instru- 
ment, the Creed Printer, which tran- 
-tUics from Morse code into plain 



Roman leiiers. The receiver is capable 
i weather permitting and wire conditions 
favorable) of receiving messages at the 
rate of 200 words per minuie. and the 
primer of turning it nut at the rate of 
120 words per minute. 

Hy an ingenious device this slip is then 
gummed on sheets of paper, and is ready 
for ihe sub-editors. R. H. H. Baird. the 
managing director in London, sent 
through Ihe first message from the Fleet 
street office, and it was received in Bel- 
fast by the Lord Mayor of the qity and 
A. W. Stewart, the managing editor. 

Advertising Volume Growing 

The popularity of newspaper adver- 
tising is increasing beyond all expecta- 
tions. A few months ago it was com- 
paratively easy to secure space in any of 
the London dailies. Today it is almost 
a matter of waiting one's turn. 

The Daily Mail is booked up for 
weeks ahead and each day's issue is the 
result of a juggling feat that pleases 
those who find themselves duly installed, 
but is not so satisfactory In those who 
endeavor al short notice to synchronize 
their 1-ondon advertising with their pro- 
vincial campaigns, though the Mail is 
essentially studious and sympathetic. 

But it has not yet adopted elastic 
pages. The Daily News, the Daily Ex- 
press, the Evening News, the Daily Tele- 
graph, and the Times shuw the same 
prosperity and are increasing in favor 
with those advettisers who plump for the 
newspapers. 

The special feature pages which some 
of ibese papers run (the Daily Exprcsi 
has been giving a special Saturday music 
page, the Evening News and the Star 
have been conducting movies pages — the 
former as a weekly feature — and book 
pages) haw been highly successful in 
their appeal to advertisers. 



Colon 

The Galveston News devotes a double 
space half column or so each Monday, 
Wednesday and Saturday to paragraphs 
of interesting and timely topics on ad- 
vertising. It is called "The Merchants' 
Column." New ideas in advertising arc 
discussed and suggestions made for ad- 
vertising in attractive ways. Little 
stories or sketches are related and some 
clever idea, evolved by someone, ha* 
been used successful in advertising, i* 
rxplaiued. Altogether it is a good fea- 
ture and one that the readers of the 
News enjoy and look for each week. 

Lewis Secretary of Collier'* 

Fred Lewis, who has been with the 
Collier orgamiaiion for nine years, dur 
ing the last two of which he has beet 
comptroller of the company, ha* been 
made secretary of P. F. Collier & Son. 
Inc., New York. Mark Huntington 
Wiseman has been appointed assistant to 
the vice-president and manager of the 
department of publicity and promotion, 
diaries Colebaugh has been placed in 
charge of the advertising department 



Mill 

Ottawa, Ont.. June 24 — Recent Cana 
dian financing includes an offering of 
the unsold balance oi $r55,O0O seven per 
cent lirst mortgage bonds of Clarke 
tiros.. I.*d„ the proceeds oi which will 
Ik- drvotid to i he erection of a sulphate 
pulp mill at Bear River, N. S.. and to 
otherwise- extern! the present plar.i. 

Hoy Barnhill Join. Munsejr't 

The representation business of Roy 
RarnhilL. Iv.c . New York, has been taken 
over bv The;.'!'. R. I.y'.r and W. B. Lit- 
tell. Roc Itarnliill b.i- joined the Mjn 
sey advertising organization. 



ADV ER TISEMENT No. 18 
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EDITOR & PUBLISHER 

The Oldest Publishers' and 
A dvertuert* Journal in America 

"Grows Younger as It Grows 
Older" 



Constantly rendering a mora helpful 
tive SERVICE as "The Newspaper 



The following 
hundred* of 



Advertising Agents 

who buy advertiaing apace in the newspaper*, pay for and 
read EDITOR & PUBLISHER for it. gervice yahw to them: 



Frank Preibry. 
3ii F.urth Ave, 
New York City. 

Tracy P*rry Co., 
2445 So. Woodstock Si, 
Pa. 



R. A. Foley. 
319 Bulletin 
Philadelphia, Pa. 

P. K. O'Keefe, 
15 Brecraneld St, 
Boston, Ma**. 

The E. Fetiinger Agency, 
Newark, N. J. 



AdVg Agcy, Ine, 
I7*» Broodw«y. 
New York City. 

Sherman & Rryan, Inc., 
75 Fifth Ave, 
New York Chy. 

N. W. Ayer & Son, 
300 Chcttnnt St, 
Philaderpbi*, Pa. 

A. T. Bond Adv'g Agency, 
20 Central St, 



Franklin P 
Boiton, Ma**. 



W. F. Dobb. Adv'g Agency, Colonitl AdVg Agency. 



Dillard 
Atlanta, C*. 

Southern Adv'g Agency, 
Atlanta, Ga. 

Fletcher Adv'g Co, 
Philadelphia. Pa. 



B*S Adr'g Agency, 

San Francisco, Calif. 



Albert Frank * Co, 
Chicago, Ills. 

Yanderboef & Co, 
Chicago, III*. 

Barton Adv'g Agency, 
l,aa Angele*. Calif. 

D. A. Tnbolsky Adv'g Agency, 
». Colo. 



EDITOR & PUBLISHER 
interpret* 

new* (boat National 
slant of advertbun* problem*. That U 




If there is anything space buyers ought 
to know NOW about YOUR NEWS- 
PAPER, advertise to them through 
EDITOR & PUBLISHER advertising 
columns. 
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ADVERTISE TO FIND 
THEIR M ARKETS 



-Secretary Sullivan Telia A. B. C. Mem- 
bers What Factors Influence National 
Advertiser* in Selecting Media — 
of Plain 



One of the feature! of the Friday 
morning session of ihe A. B C. con- 
vention at Chicago was the address of 
John Sullivan, Secretary-Treasurer of 
the Association of National Advertisers, 
Mr Sullivan said: 

"As you know, I work for, and repre- 
sent here, an association of nearly three 
hundred of the largest advertisers in 
the United States, who are spending 
around $10a000,000 a year through their 
advertising departments. 

"The association is not an advertising 
association in the ordinarily accepted 
sense. It is an association of manu- 
facturers who advertise. There is. as 
you will readily see, a distinct difference 
in those definitions. 

"Vl e, therefore, know nothing of what 
is frequently termed an 'advertising 
cause.' the 'cause' being that of the in- 
crease of volume of advertising. Essen- 
tially we are not concerned whether, 
w ithin the tiext year, there are published 
billions of lines of advertising or none 
it all 

"What we do care is that, through 
the mediums they use, our manufac- 
turers find markets in which to sell their 
products at the lowest possible percent- 
age of cost They want media of such 
excellence in their standing with their 
suhsrril>ers that they can reach their 
markets economically and effectively. 

"These manufacturers are not tied 
down to the use of any particular class 
of medium, any more than they are to 
any special type or description of sales- 
man. It. through inefficiency in the gen- 
eral conduct of their business publica- 
tions fail to provide a suitable audience 
for the manufacturer's advertising mess- 
age, then the manufacturer can, and 
must, turn to the use of other media 
which will enable him to reach his mar- 
krts economically and effectively; even 
as he refuses further to employ one 
salesman who is too expensive because 
of his inefficiency, and takes on another 
salesman who can sell a large volume 
of goods at a reasonable, or 
percentage nf cost. 

Must Know Certain 

"In order tn determine the value of a 
publication for his purpose, the manu- 
facturer must have certain information 
alxnit it. even a- he must knnw certain 
facts about a salesman's character and 
ability before he can employ him. 

"That is. of course, generally recog- 
niied today by publishers, and it may 
seem superfluous to mention it. lJut it 
accounts tor the initial interest of the 
advertising manufacturer in the move- 
ment fnr circulation audits, and it ac- 
counts for the steady growth of interest 
in the A. B. C. on the part of the Asso- 
ciation of National Advertisers. Now, 
the A, X. A. is incorporated under the 
laws of the State of New York But 
in its past attitude towards the A. B. C 
the association has been from Missouri. 
It certainly desired to be shown why 
it should place all its weiitht behind the 
A. B C. 

'The A. N. A. tat tight '.in the fence' 
for nearly three years. If it showed any 
particular interest— and it did— it was 
a critical interest. 

"Then came a time when it got off 
the fence and strolled over to the edge 
of the sidewalk— to get a closer look at 



upon a still closer inspection, and the 
result was that the A, N. A. really 
found out how good you had become. 
Thereupon we performed an operation, 
so to speak, upon our habit of mind 
towards you. For nearly a year and a 
half we have been acquiring a I 
of mind, while still 
closely 

To Rely Upon A. B. C. Service 

"Finally, at our recent meeting in 
Cleveland, we first determined to aban- 
don our own plan of auditing, which, 
though a perfectly good and workable 
plan, had never been in the least ac- 
tively promoted, because of our desire 
to leave a fair field to the A. B. C. 

"Then we adopted a resolution which 
expressed infcrcntially our confidence in 
the A. B. C, in its competency, and its 
worthiness to receive our exclusive en- 
dorsement. 

"We crossed the Rubicon, not like 
Caesar, to dominate solely a great terri- 
tory, but to meet you even mure inti- 
mately and tn march w-ith you. 

"In doing so we undertook a new re- 
sponsibility -responsibility for you. And 
we ask you to march with us. 

"Before we took the step we had ac- 
quired confidence in you. confidence that 
you would march with us as a wing of 
an army striving after economy and 
effectiveness in distribution in the 
Initcd States, a field of business in 
w hich the United States is neither eco- 
nomical nor sufficiently effective. 

"We have, I have said, assumed re- 
s|ioiisibilily in taking this step, and, ac- 
tually, our doing so throws a respon- 
sibility upon you. May we not ask that 
you do not, at any time, do anything, 
individually or collectively, to diminish 
or destroy our confidence in the Audit 
Bureau of Circulations." 



Coal Industry Now Resorts 
to Newspaper Ads. 

Chicago, June 30— Newspaper adver- 
tising will be used extensively by the 
coal industry hereafter in an attempt 
'o bring home to users of coal the need 
nf early storage, the reasons for prices, 
the labor problem and other issues about 
winch cnal producers and distributors 
believe the public is misinformed. 

This decision was reached by the Na- 
tional Coal Association after years of 
effort nn the part of Amedee J. Casey, 
editor of the American Coal Journal, to 
convince members of the need of using 
'he newspaper for fundamental purposes. 

Mr. Casey says the coal situation is 
so acute that scarcity and higher prices 
are rertain to stare us in the face soon. 
The only solution ss to buy t-ial now, he 
says. To bring these fact' home, indi- 
vidual coal operators wilt spend between 
fHMKJO and S5O.0U0 for newspaper ad- 
vertising. The total amount will run 
into the hundreds of thousands. 



ANNUAL A. B. C. MEETING 

Wcmtinu.d from Pate 31.) 
-laf vaudeville ic< from leading Chi- 
cago theatres. 

Victor F. Lawson, proprietor of the 
l->«ily News, was the uuest of honor. 

Siwakuig began about 10 p. at. with L. 
I! Join s as tojiimaster. 

Governor S. R. McKclvie, of Ne- 
braska, discussed '■Americanism." 

Harry F. Atwood delivered his famous 
address on the Constitution. His theme 
w-as— "The Antidote for Bolshevism." 

I'rof. Walter D. Scott enlivened the 
proceedings by taking issue on important 
fundamental' with Mr. Atwood and all 
in all it was a most enjoyable evening 
for next to the longest .lay in the year. 




The revenue of this little State is over $11,000.- 
000 a 



West Virginia is Wonderful by any 
comparisons, as a seller and as a 
BUYER. 

True it has only about 1,500,000 peo- 
ple, but they have a higher-than-aver- 
age purchasing capacity. They have 

more money to spend than double 
their numbers in many of the more 

congested sections, and a first class 
willingness to lay down the cash for 
the things they want. 



Why not tell them in their daily papers the 
advantages of your goods and give them a chance to try 
for themselves. Remember that you are as far away 
from this territory by itself as it is from you! 

Advertise in these papers, where a little appropriation 
will make you BIG business! 
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TIPS TO THE AD MANAGER 



Power, Alexander & Jenkins, Madi- 
son Thcaicr building, Detroit Has ob- 
tained accounts of William S. Mcrrell 
Chemical Company. Cincinnati, manu- 
facturing pharmaceutical and chemical 
preparations; Sewell Cushion Wheel 
Company, Detroit, wheels (or motor 
trucks; Eureka Vacuum Cleaner Com- 
pany. Detroit. For the Merrell Com- 
pany nrwspaprrs in certain sections will 
be used to advertise flavoring extracts 
for household cooking purposes. 

Freeman Agency. Mutual building. 
Kichmnnd, Va. Sending out contracts 
for advertising State of Virginia's agri- 
culture department; has also secured ac- 
count oi "Sauers Old Virginia Fruitti 
Punch." a new flavor and a temperance 
beverage. Sauer's 32 flavor is also ad- 
vertised; placing advertising for "El 
Nero" Cigars and "Life Cigarettes." 

VANiiwmnor & Co.. Marquette build- 
ing. Chicago, have secured the advertis- 
ing account of the Colonial Salt Com- 
pany. Akron. Ohio. 

F. WaUU Armstrong Agency. North 
American building, Philadelphia Re- 
ported will make up lists monthly, using 
newspapers, for Insurance Company of 
North America. 

AM-as Advertising Agency. 450 
Fourth avenue. New York. Placing ad- 
ditional orders with newspapers in cities 
where salesmen will visit for Pacific 
Coast Borax Company: placing 6<»-inch 
order* with Western newspapers for 
Acme Packing Company. 

N. W, Aver & Sos. 300 Chestnut 
street, Philadelphia. Again placing 
orders with newspapers for Larell Per- 
inme. placing orders with newspapers 
for Automatic Safety Tire Valve Cor- 
poration. 

Barton & Diestine Company, 25 
West 45ih street. New York. Reported 
will make up a list during August, using 
newspapers for Ovington Brothers Com- 
pany. 

Ciii rchiil-Hau., 50 Union Square, 
New York, Reported will make up list 
during the next 30 to 60 days for Bos- 
ton Woven Hose * Rubber Company 

Aniwcw Cone Agency, Tribune build- 
ing. New York. Placing orders with 
newspapers in leading cities for Great 
I^ikrs Transit Corporation; will shortly 
place orders with some Eastern news- 
ji.ipers for Granite City Soap Company 

COWIM COMPANY, 50 Union Square, 
New York. Placing copy with prac- 
tically the same list as before for Lonl- 
lard Tobacco Company. 

CRiTClit » & Co., Brooks building, 
Chicago. Reported will make up a list 
of newspapers during August for Black 
Silk Stove Works, 

J. H. Cross Company. 214 S. 12th 
street, Philadelphia. Again making ron- 
iracts with newspapers for Dr. Wernet 
Dental Cream. 

C,votx,i L. Dyer Company. 42 Broad- 
way, New York. Making contracts with 
some Western newspapers : also placing 
copy for Corn Products Company 

Federal Apvehtisiso Agency, 6 East 



39th street, New York, Placing adver- 
tising with newspapers for Cleveland 
Sandusky Company. 

Hanff-Metzger, 95 Madison avenue, 
i\ew York. Reported about to handle 
advertising for Pratt Food Company. 

C. Ironmonger Agency. 95 Madison 
avenue. New York. Making contracts 
with some Pennsylvania newspapers for 
Morgan Drug Company, 

Wvt.tE B. Jones Agency, Binghamton. 
Making contracts with newspapers for 
Guarantee Remedy Company, 

Mears Agency, 461 Eighth avenue, 
New York. Placing contracts with some 
New York City and New England news- 
paper* for New England Confectionery 
Company. 

P. F. O'Keepe Agency. 45 Bromiicld 
street. Boston Reported to be placing 
orders with Eastern newspapers for 
Richardson & Boynton Company. 

John G. Rorei. Service. 58 East Wash- 
ington street. Chicago, will handle gen- 
eral advertising for Sanrlow Motor 
Truck Company and the I. J. Rose 
Agency of New Ynrk City; placing 
orders in New York Ciiy. 

Scorr & Bow nk, Bloomfirld, N. J, Re- 
newing newspaper contracts; later con- 
tracts will he taken up generally, 

Frank Seaman. Inc. 470 Fourth ave- 
nue. New York. Placing orders with 
newspapers generally for United Slates 
Army Rccruiling Service. 

J, Waiter Thompson Company. 242 
Madison avenue. New Y ork. Placing 
7-timc orders on contracts, copy to start 
September, for Winchester Repealing 
Arms Company; placing some fall 
schedules with newspapers for O'SuIli- 
van Rubber Company. 

Wales Advertising Company. 110 
Weft 40th street. New York Making 
2,800 1 time contracts with newspapers 
for Atpac Forwarding Corporation. 

Jam Manufacturers' Association op 
Canada, at meeting in Hamilton, ap- 
pointed a committee to consider co-oper- 
ative advertising. 

P. K. Fkoweht Company, 151 West 
42d street. New York. Will handle ad- 
vertising of Stanwood Rubber Company, 
Newark. N J., a new tire corporation. 

Green. FULTOM & Cunningham. Free 
Prc*s building. Detroit. Accounts of 
l-awson Manufacturing Company, maker 
of spring hinges, and of the Bencke & 
Kropf Manufacturing Company, making 
"Ray-field Carburetors." have lieen ob- 
tained hi this agency. Both advertisers 
are located in Chicago. 

Street & Finney. 171 Madison ave- 
nue. New York. Have liecii appointed 
advertising agents for the Notaseme 
Hosiery Company, Philadelphia. 



U. S. P. O. Report 



76,652 

New Orleans Item 

Enjoys the largest afternoon and 
Sunday net paitt circulation oi any 
newspaper published in the entire 



Advertising for Special Iwae* of Daily Paper* and Maga- 
zine* handled. 

r Programs of big events and publicity of any i 



If you have a legitimate reaaon for pr 
special I have the men and mean* to do it. 

J. L. LeBERTHON 

2 RECTOR STREET NEW YORK CITY 



F.«win A- Wasey Company. 58 East 
Washington street, Chicago. Has been 
named to handle advertising of Buda 
Company, Harvey, 111. 

W. H. Rankin Company, 104 South 
Michigan avenue. Chicago. Will here- 
after handle advertising of Hun.iadi 
Janos Company. New York, and Dcar- 
liorn Truck Company. Chicago 

McJunkin Agency, 5 Suuth Wabash 
avenue, Chicago. Preparing an adver- 
tising campaign of "Turpo," "for the 
Glessner Chemical Company. Findlay. 
Ohio. 

Brooke, Smith & French, Inc.. 
Kresge building. Detroit Has secured 
account of Anderson Forge St Machine 
Company. Detroit. 

Condon Acencv. Taroma. Wash. Pre 
paring an advertising campaign for 
Northwest Peace Jubilee. June 30-Jul> 7. 

Material Handling Msni. facti rers' 
Association, at semi-annual meeting in 
New York, considered plan to raise 
J100.000 for advertising in 1930. A. J. 
Barnes of the Shcpard Electric Crane & 
Hoist Company, Montour Falls, N. Y.. 
was appointed chairman of the advertis- 
ing council. 

Crosry-C ii icaoo Agency. 63 East 
Adams street. Chicago. Appointed to 
create and handle advertising for Na- 
tional Paving Brick Manufacturers' As- 
snriation. Cleveland. 



jack Dillon's 

Jack Dillon, who is known in priie- 
ring circles as "Jack the Giant Killer," 
owing to his long record of successes 
against leading heavyweights, was se- 
cured by the Universal Service the past 
week to box vigorous w-orkotits with 
Willard and Dcmpscy. Out of these 
workouts. Dillon wrole a series of three 
articles — one on his go with Willard - 
ihe second on his workout with Demp- 
sev — and the third analysing the 
strength and weaknesses of lite two 
pugilists and selecting the man whom he 
thought would win the big contest. He 
picked Dcmpscy to win on points. 



Military Trial for Minor 

CobLene. June 31. A special military 
commission has been appointed to try 
Robert Minor. American newspaper cor- 
respondent and cartoonist, who is under 
ar'esi here, 



Photogravure Advertising 
25c line 

8 page supplement 

Every Sunday 

70J00O Net Paid Circulation 

1 A Klrin.New Yor 



The 



Pittsburgh 
Post 




has the sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 



MISS BOOTH TELLS OF 
THE WAR WORK OF 
SALVATION ARMY 



The W r ar Romance of the Salvation 
Army" is the title of a humanly-interest- 
ing book written by Miss Evangeline 
Booth and Grace Livingston Hill, just 
published by Lippincntt's- 

With the simple ardor of a woman 
whose life has been a benefaction to 
humanity, and yet with striking elo- 
quence. Miss Booth outlines the spirit 
of her army as it shone so brightly in 
the battle trenches. She pictures the 
self- sacrifice of the brave women of the 
organization who ministered to our 
fighting boys with the tenderness and 
affection of sisters. In all of this record 
of Christian service she sees but the ap- 
plication on the battlcnelds of the 
ministry of the Salvation Army as so 
long conducted among our poor in the 



Elected lo Ate'n Canadian Advertisers 

Toronto, June 22 — The following new 
members have been elected to the Asso- 
ciation of Canadian Advertisers since 
the- annual meeting in January. 
Gillette Safety Raior Company, Mon- 
treal, H. S. Beecher, representative; 
U O. Grothe, Limited. Montreal. 
Aiarie Guimond representative; Nugget 
Polish Company, Toronto. L. R. 
Howard representative; Royal Bank of 
Canada, Montreal, Gordon Tail repre- 
sentative: Penmans. Limited, Pari., 
QnL, R. Cale representative. 

Rerm-mlicr Editor & Pi-rusher classi- 
fied ads ! 



domiivarvce 

You can absolutely domi- 
nate one of the moat 



in U. S. A. through its 
dominant paper. 

{iNDiANApo.ls News 

L~A«af fT AeVnnSf* A.. A. C 
Fit rt tj <• Rfptnmiaitfti 
Dan A Carroll, Tribune Bldg.. Nrw York 
J. B. l.uti, Ftr.t N»t, Bank Bld«..Chlca<o 
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THE DETROIT NEWS 

has a Sunday circulation in Detroit 
49% greater than its only Sunday 
competitor. 

Memticr Audit Bureau of Circulatione. 



The circulation of 

flje jMaf f tiering 

in Washington, D. C, and 
suburbs, is believed to be 
about three times that of 
the corresponding edition 
of its afternoon contempo- 
rary in the earn 
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CIRCULATION NOTES 



Felix Davit, formerly with the New 
York American and Uie Atlanta Geor- 
gian and American, has been appointed 
assistant circulation manager of the 
McGraw-Hill publication, in New York. 

William Elder, circulation manager of 
the Toronto Evening Telegram, ha* just 
completed forty 
years of service 
with that newspa- 
per. His associate 
members of the 
International Cir- 
culation Managers' 
Association look 
the opportunity of 
honoring him on 
the occasion by 
electing Mr. Elder 
a member of their 
board of directors, 
:ii their recent 
twenty-first annual convention in Buf- 
falo, N'. Y. There is a no more popular 
man in the I. C. M. A. membership than 
William Elder, and his advice is eagerly 
sought, and readily given, on circulation 
problem* at all I. C M V gatherings. 




WtLtlAU Ernes 



An Aerial Edition will mark the de- 
livery of the (.'lira (N. Y. ) Daily Press 
to subscribers in the Fulton Chain dis- 
trict of the Adirondack Mountains June 
21. when more than 300 papers will be 
carried over an air line of fifty miles 
from L'lica into the heart of the north- 
ern wilderness. The Aerial Edition will 
feature the entire day's circulation, but 
the papers carried in the plane will 
bear the stamp. "Aerial Delivery." The 
plan is the result oi co-operative effort 
by the news, circulation and advertis- 
ing departments of the Press. 



The Des Moines Capita] conducted a 
3!i-mile modified Marathon race 
through the streets of the city one day 
laM week. \V. E- Frcvert of Iowa Slate 
College was the winner. 

A perfect day. unprecedented crowds, 
skillful management and Rivcrview Park 
assisted the Des Moines Evening Tri- 
bune's Kiddie Klub to put over the big- 
gest children's frolic and outing, that 
lias even been witnessed in the city, June 
19. It is estimated that 10.000 kiddies 
passed through the gates of Rivcrview 
during the day. 



The Portland Oregonian, through its 
sports department, conducted a roller 
skating marathon for the boys of the 
city a* a feature of the annual Rose Fes- 
tival, l or several years this has been 
an official feature of the Festival, at- 
tracting a large number of entrants. 



The three newspapers of Towson, Md., 
county seat of Baltimore County, will 
issue large special editions on the Fourth 
of July in honor of a big home-coming 
demonstration to be held there. 



The Easton (Pa.) Express will raise 
its price, June 30, from 1 cent to 2 cents. 
"Having done everything in our power 
to keep subscription rales at the old fig- 
ures, we have learneil by experience that 
it is impossible," the publishers an- 
nounce. 



John A. McNeil, for several years cir- 
culation manager for live Bridgeport 
(Conn.j Telegram and lately in charge 
of '.he same department for the new Eve- 
ning Herald, has resigned. He has not 
announced his future plans, further than 
a somewhat extended vacation respite. 
C. S. Eddy, formerly of the advertising 
department of the Post, is temporarily 
filling Mr. McNeil's place. 




D M. Tazau. 



The record of the I. C M. A.'s recent 
meeting at Buffalo would be incomplete 
if Enirot & Pi bli<her had not been able 
to print a picture 
of the man who 
endeared himself 
lo es ery body at 
that convention 
and tell how he 
did it. D. M. 
Treble, circula- 
tion manager of 
the Times, of 
Buffalo, had a 
program for Use 
entertainment of the visitors which 
was so complete thai it kept everybody 
steppmn lively throughout the spare mo- 
ments of the session. One surprise afier 
another awaited the members, and the 
entertainments were so cleverly limed 
and managed that the party had little 
time during the recesses to dwell on 
thoughts of home and work to be done 
upon their return 

The ladies of the party pronounced 
their visit one they will always remem- 
ber with pleasure and were loud in their 
praises of Buffalo hospitality. Mr. 
Treble was unanimously elected a direc- 
tor of the I. C. M. A. just before the 
close of the session. He has demon- 
strated his rinalihration* as n manasiT 
and a hustler and his appointment lo 
the board will add force and strength to 
the organization. 



Sergt. Robert F. Mattiee. formerly as- 
-istant circulation manager of the Sche- 
nectady IN Y.I Cnion-Siar. has re- 
turned from France and Germany. He 
had charge of the Treves branch of the 
Stars & Stripes. 



* * * * * * 

THE ELUS SERVICE 

• • • <$u>arthmorv, «%. 

Offering Two Weekly Feature* 
1 ■ A 'Different'Sunday V. hoot Lesson 
? • Ike Religious Rambler 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET. BOSTON. MASS. 

U. J. BOSDAN. EiiUr) 
More than 120 American and Canadian newspapers subscribe lo our service 

Each week our subscribers receive between 30 and SO columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers 

IN SHORT, MR. EDITOR — ESPECIALLY MR. SUNDAY EDITOR 
— WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rates surprisingly low. 



The tirsi delivery of the Kansas City 
Star by airplane was made June 21, 
when a thousand copies were delivered 
in Manhattan. Kan-. The regular train 
schedule for this trip is four hours; the 
airplane lime is less than two hours. 



Alec Pennig, mail room superintendent 
of the St. Paul Daily News, after two 
years" service in the A. E. F". has re- 
lumed and taken up his old position, 



Paterson (N. J.) News Dealers' As- 
sociation is considering a new price 
schedule for New York and Paterson 
daily and Sunday papers, as follows: 
Door delivery. New York daily, fifteen 
cents; Sunday, nine cents; local, dairy, 
thirteen cents; Sunday, four cents. 



Padgett With Detroit News 

Detroit, June 24. — Since his honorable 
discharge from the army as captain, 
Edward Kiddle Padgett has been editing 
the Detroit Sunday News. The roto- 
gravure section has been increased to 
l ight full pages, the magazine and sup- 
plement section now appearing in con- 
\ client tabloid site. Mr. Padgett was 
Sunday editor of the Washington Star 
for nearly ten years. Prior lo that he 
was Sunday editor of the Cincinnati En- 
•luirer and city editor of the l-ouisville 
Port. 

Students Learned Much 

Atlanta, Ga.. June 24. — The Emory 
class in journalism returned to their col- 
lege duties on the Oxford Campus aiter 
a strenuous day with the Constitution. 
The young men declared thai they never 
knew before thai editors and reporters 
arc such nice and hospitable people and 
thai they never before realized that it 
requires real work to write editorials 
and gather news. 



Fifty leading newspaper pub- 
lishers in the United States and 
Canada will tell you that their 
membership in The Aitocioted 
Newspapers was worth more than 
it cost at the start and has steadily 
increased in value since. 

If toiir chy is open, you may join 
at lai Manic proportionate rale, tad 
aeeure the ere ater value they have 

alrraity built np. 

Wrtte or wire for rates. 

The Associated Newspaper* 
HO Broadway New York 



The True News 
FIRST 



Always — Accurately 

International Newt Service 
World Bldg. New York 



DF. FREEST VICE PRESIDENT 
OF OMEGA CHEMICAL CO. 



Miss Anna I.udgis. for several years 
in the circulation department of the 
Bridgeport Post, has gone over to the 
new Evening Herald as assistant to the 
circulation manager. She will succeed 
Mrs. Edvthe M. Wildman-Langner. 



Submission of Allies' final answer on 
peace terms to Germany brought forth 
Victory Edition, of 10 sections and 128 
pages, from presses of Minneapolis 
Tribune. June 17. 



Between 75 and 100 newsboys of Tul- 
sa, Okta., are at Tahlcquah for a ten- 
day outing. 

Two hundred Wichita (Kan.) Eagle 
newsboys picnicked at Riverside Park, 
June 24, as the guests of the paper. 




\fter four years as advertising and 
sales manager of Ferd. T. Hopkins & 
Son. one of the oldest newspaper adver- 
tisers and manu- 
( a c t u r e r s of 
"Guuraud's Ori- 
ental Cream" and 
other toilet ar- 
ticles, Charles R. 
De Freest has re- 
signed to become 
vice-president of 
(he Omega 
Chemical Com- 
pany, also of 
New York. He 
was elected to his 
new position yes- 
terday liy the 
board of direc- 
tors and will lake up his new duties 
July L 

Mr. De Freest is a young man who 
has devoted his whole life to advertis- 
ing and sales work. He started with 
the old Circle Magazine and subse- 
quently was with the Fourth Estate and 
was a member of the Whiting Special 
Agency firm, New York, prior lo his 
Hopkins' connection. 

Mr. De Freest has ihc besi wishes of 
many friends for success in handling the 
affairs of "Omega Oil." "Cadum Oint- 
ment," "Hirt's" Headwash, etc.. all of 
which are widely known through adver- 
tising 



C. K. Da Kaxiii 



Fawnnwrj; R. L, June 20.— The ISA 
annual outing of the Providence Journal 
family was enjoyed by over 300 em- 
ployee* The junior Journal, so-called 
"Official medium of translating the Jour- 
nal family," was published and a copy 
i - -ne-il lo each employee as he boarded 
an electric car for ihe outing grounds. 
The objects of the paper were "to pro- 
mote idleness, encourage nonsense, fos- 
ter impulses and engender repulses." 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
tures which nave created the 
greatest newspaper following 
in the world. 

"Heartt't Features Always 
Lead" 

Write lor booklet. 
"Hall Million Dollar Famttira Sarvtea- 
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International Feature 

Service 
246 West S9th Street 



NEWSPAPER 

KotimrJervice 

CrT THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 
Write ika tor aaanplaa of osar col ■ 
arnst coewica, dally mmi Sunatar 
paft-ea In black aswl colors. 

Newspaper Feature Service 

V KOENIGSBERG, Manner 
Ml WEST SUTH ST. NEW YORK 
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U. S. MUST ADVERTISE TO 
SOUTH AMERICA 



(Continuid from Pant 10.) 

mem for prompt payment could be ef- 
fected. 

"I therefore made arrangements with 
all the important publishers whereby 
American advertiser* can secure local 
rate* by paying their bills promptly 
through the local branches of American 
banks in South America. 

"As regards other forms of advertis- 
ing such as street can, painted walls, 
bill boards, etc., which arc widely used 
in many of the large South American 
cities, in their present shape 1 doubt if 
they are readily usable by an American 
advertiser. 

Poor Agency Representation 

There is need for more activity on 
the part of American advertising agen- 
cies in South America. None of our 
agencies has more than ibe barest nom- 
inal representation there, and while they 
have done some good work, and are well 
thought of by the publishers, they have 
not regarded the Held as sufficiently 
promising or profitable to establish cap- 
able local points of contact. 

"However, the last two years have 
produced a tremendously greater inter- 
est in all foreign sates problems, and 
with it the manufacture is asking his 
advertising agency for specific marketing 
and merchandising information about 
South America. 

"As a result of this, the American ad- 
vertising agent is setting about the task 
oi securing information that will even- 
tually enable him to render somewhat 
the same service abroad as at home. 

"Possibly the most significant develop- 
ment along this line is the very ambi- 
tious plan recently inaugurated by a 
group of some of the largest advertising 
agencies, who have formed a separate 
corporation to act as United States rep- 
resentatives for Latin American publica- 
tions and other media. 

"I understand that this corporation 
w ill provide not only a placing and copy 
service, but. what is most important, a 
market survey service as well. This is 
but one of the significant changes that 
are taking place before our eyes as we 
are graually coming to lit ourselves for 
the opportunities of foreign trade. 

Few Native Agencies 

"At present there are no advertising 
agencies anywhere in South America ex- 
rept in Buenos Aires, where their work 
:s purely local in character. They have 
neither the training nor the ability to 
fender the intensive and highly com* 
plex services required of a modem 
American advertising agency. 

"They have partially met the demands 
that have been made nn them but these 
demand* vvere very simple ones 

"Wc ha»c passrd the point for employ- 
inn adveiiisitig ill a perfunctory way in 
Latin America, ami the advertising 
agency that will render a foreign service 
at all commensurate with his domestic 
service will be a highly important fac- 
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tor. He will I* one of the indispensable 
links in the merchandising chain that 
will uncover the markets, determine the 
media, and devise the copy appeal to 
use. 

What Kind of *Copy"T 

"What kind of copy shall wc use in 
reaching the Latin Americans? is a com- 
mon question. It seems to me that we 
have been floundering between two ex- 
tremes. On the one hand arc the ad- 
vertisers who attempt to transmit ot 
translate their American copy literally 
by merely puttiug it into Spanish or Por- 
luguese. 

"On the other hand are those who tell 
us that South Americans have no point 
in common with us and that therefore 
an entirely new type of advertising must 
be devised for thetn, just as though they 
came from Mars and saw everything up- 
side down. 

"Personally, I don't think the job is 
either as simple or as difficult as these 
two extremes make it out to be. A lit- 
eral translation of American advertis- 
ing into Spanish or Portuguese is nearly 
always ineffective and sometimes abso- 
lutely misleading, because it is impossible 
to render our idioms exactly into an- 
other language and make them under- 
stood as the writer understood them 

"Even if idioms are not used "c any 
great extent, an exact translation is un- 
fortunate, because all the flavor of the 
original is lost and in translation it he- 
comes weak and unnatural. 

"Taking the other extremist— die one 
who thinks Latin Americans walk on 
their heads instead of their feet- the 
"bogey" he uses is the phrase "thrv ire 
different." He is right, they a'e dif- 
ferent. But. how different, and in wlia? 
way' That's what we want to know. 

A Few Suggestions 

"Here are a few suggestions I would 
make with the idea that mi them we 
can adapt and modify our American 
copy appeals so as to be effective with 
Latin Americans. Their language it dif- 
ferent, and whether we use Spanish or 
Port'iguese, it should, it possible, lie 
written by one of their own people. 

"By that. I mean that a Brazilian 
should write for Brazilians, an Argen- 
tine for Argentinians, a Cuban far 
Cubans, and so on, He should be given 
as much latitude as the man who con- 
ceived the original idea in English, be- 
cause his is the task of adapting that 
idea into the language of his own people 
so as tn have it reach them in the easiest 
and mo«l effective way. 

"He should have a sufficient knowl- 
edge of the English language, and of our 
hahirs of thought, to be able to grasp 



TP HERE are some lines of 
advertising the appeal of 
whieb Is directed almost exclus- 
ively to the class of people finan- 
cially able to gratify their desires 
for the best. 

In every large city you will find 
one paper of rack a character and 
so edited that it reaches practical- 
ly every person belonging to this 
elate. 

THE CHICAGO 
EVENING POST 

Is rarh a paper and automobile 
advertisers find their customers al- 
most exclusively nmanp this class. 

For years TUG CHICAGO EVE- 
NING POST has carried more on* 
tomobile advertising than any 
other Chicago evening paper. The 
figures for 1918 follow: nm 
Tb. Chicago Evening Pott 1,049.42 

The Daily News 891 J 7 

The Journal 55D.D5 

The American 412.23 



the hast': idea that lies behind the ad- 
vertising as it is originally presented in 
English, and then he should lie left free 
as possible to "put it over" with his own 
people. He knows the custums. the 
liabits of thought, and the little every- 
day habits of his own people just as we 
know ours. 

National Characteristics 

"He knows the little-big differences 
that climate produces in people, and he 
knows these thing 
without consciously thinking 
at all. 

"If he is writing to an Argentine, he 
will know that neither languid senotitas 
nor moth-eaten hull fighters will make 
any personal appeal to them, while if 
he is writing for Peruvians he is aware 
that the toreador and the hull ring are 
still national features. 

"He will never under any circum- 
stances encourage a campaign to sell 
overcoats along the coast of Brazil, nor 
breakfast foods in Peru, lawn mowers 
in Chile, or Palm Beach clothes in 
Buenos Aires in July, which is the mid- 
dle of the winter there. 

Educating the Dealer 

"We need to educate the dealer more, 
and supply him with helps which are not 
provided by European exporters. This 
is an American idea also, just as are 
practical demonstrations of merchandise, 
and showing a dealer how to conduct 
his store along more modern and profit- 
able lines. 

"The South American retailer won't 
take to these things over night because 
his training and traditions are all against 
it, but if he can see ihat these things 
will bring him more business, the idea 
will win with him, provided it is pre- 
sented persistently and tactfully. 

"The South American importer and 
merchant, by the way. is seldom if ever 
a native South American, but nearly al- 
ways a Spaniard. Italian, 
German or other European. 

Register Your Trade Marital 

"Regarding irade-marks, register your 
trade-mark before you enter South 
American markets, not afterwards, and 
have it registered in your own name 
and not in the name of your agent or 
representative. 

"Long continued use of a mark has 
nothing whatever to do with the owner- 
ship of it anywhere in South America. 



OVER 45% 

of the total foreign display adver- 
tising In Cleveland newspapers 
during April, 1919, appeared in 

THE PLAIN DEALER 

Th- PLAIN DEALER with the larg 
mi imiciiiBii cifctiUtuin of any paper 
between N*w Yurie and Chicago — lie- 
lU'rrs th? belt buying families in 
r>TrUa<l soil 



The Choice 
Of the West 

The Los Angeles Evening Herald 
is the medium selected by ad- 
vertisers whose practice it is to do 
big things in a bis; way. 
The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
"result getters" in America. 
Daily Circulation 

139374 



The man who registers it first owns it 
and can prevent you from using your 
own mark. In some Latin American 
countries it is not even necessary for the 
one registering it to ever make any use 
of it, and it is not an uncommon prac- 
tice to make a business of registering 
foreign trade-marks with the sole pur- 
pose of "holding up" the owner later on. 

"Even if you have no representation, 
and think you never will have, if you 
send any goods there through commis- 
sion houses, registrr your mark just the 
same. The day may come when you 
will need it and when it may cost you 
fSO.OfO to buy it back, instead of the $50 
it may cust ynu today. 

Are Friendly Toward U. S. 

Just a word about the attitude of 
South America toward us, and I'm 
through. All in all, it is one of distinct 
friendliness toward us, and in 
countries, notably Brazil and 
the feeling of friendliness toward us is 
particularly marked. There is no sus- 
picion of us as the great Colossus of the 
north ready to take advantage of them 
and gobble them up when opportunity 
offers. 

"Generally speaking, their people are 
not any better acquainted with us and 
our country than we are with them. 
However, the last five years has seen in- 
creased travel between the two conti- 
nents, and the better acquaintance that 
travel provokes will have its results in 
better trade relations and better under- 
standing between the two peoples. 

"Our entrance into the war was some- 
thing that brought us to their notice as 
something more than a geographical 

(Coniuwd on Pagt 39.) 
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New Orleans States 

Slrmbff Audit Burvsts ot r.trealjitlniw. 
Sworn Net Paid Circalation for 6 
Month* Ending April lit, 1919 

43,701 Daily 
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BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 

"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why." 

MEMBER A. B. C 
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GREAT GAINS IN AD 
VOLUME IN MAY 



Figures Show Big Growth Over Last Year 
in 18 Cities— Of 18 Newspaper* 
Only One 

Lo«* 



r. S. MUST ADVERTISE TO 
SOUTH AMERICA 



(Co>ifi>inu-rf from /'u£i' 38.1 

-M. and the second event of significance 
va« the coming into the South American 
•it Id of the Associated Press arid the 
tested Press Previous to iheir arrival 
ur were best knuwn as the country that 
had lynching', train rolibcric*. scandal* 
in high life, and municipal graft. Had 
Ticvts travels fast, ami tluit »a« all llicy 
heard aUnil us. 



"When these two great press associa- 
tions arrived in the field, they proceeded 
i<> rut us on the front pages every day 
with the real news, and not merely the 
'rr«:vional oeeourrences of the day. 

"All this has hapiwncd in mo years, and 
today an American can pick up his paper 
nearly anywhere in South America, and 
if he can read Spanish or Portuguese, lie 
sill rind there all the important news 
iirms of his own country, side l>y side 
with those of England, France, Si»in 
awl Italy. 



Perth Ambovj, N. J. 
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Evening News 

P. Z. A. B. C, 



VcmAcc A. N. 



A. P. 



K-inaaMa reauaata fvr trad* latent*- 
tboo sjltaa prompt atlrRtfoc 

F. R. Northrop, 303 S(t> Aveane 
New York City 



"It isn't until one has been in strange 
countries speaking strange tongues that 
••lie rcalircs what splendid makers of 
good will these two prc-%% associations 
have been. They deserve the gratitude 
of every American who is proud of his 
ciiuntry and wants to have the tniih 
about it known " 



The tremendous gains in advertising 
volume made hy the leading newspapers 
if the country are summarised in a 
l.ullctiti issued by the Statistical Depart- 
ment of the New York Evening Port, 
coveriiiR the lines carried in the months 
• •f May of last year and of the present 
year. 

The figures listed cover 88 newspapers, 
published in IS cities. The fact tha' but 
nne newspaper in the entire list showrd 
a loss is considered remarkable, while 
the total volume of gain is fall assui- 
anre that the forecasts made, Cortv in 
ilic year, by Editor. & PiBLisHFJt are cer- 
tain io be more than realized. 

h has been, indeed, a banner year for 
nrwspapcr advertising. One large 
money informs EniToa St Pi-busber 
•hat. during the first five months of 1°19, 
the entire volume of business placed in 
WlH had been exceeded. 

The statistics for 18 cities ir.- given 
herewith : 

l»tii. tin*. 
N. « Yoek.. n.'Is.MO a.TJt.tit S.ttOMla (Sale 
fcirninabaiu a.aoT.ttH l.MS.Ma 7n.v."t** r;«ia 

nik-aa c.sn.r.t taj.va.vi i..v».:iit o.ib 

J-vlta.lrli.hlA 0.0*17. 3*i l.Tr-o.lo* l.lsT.ltH ttala 
!.» A .if Ira. <.0M>.2U t.lSS.IISS l.r.Kl.lUVI Oaln 

luioiii.irr .. a.THt.rot a.sao.fVT l.iu.iot (>ala 
i^ir-.i lA-T.inn a.im.ret l, ins. mo ti«i» 

i .. l,t> -ir. ll.l4S.sCiO 1.0T4.47J tiala 

u .Ni,ic>i,>si . i.uiT.ii'Ji 2.UMKK l.oTi.iX. Oaln 
MiffRio .. . s.tno.sos: 2.<u6.am t.nw.wvjoaia 

V loufea .. 3,IW4,1SO 2.atS.7tl) IHS.ttO data 

"■a trancla. S.tin.llls 2U».o»> TOO. 304 Oala 

Ulnnrap.Ha . a,»4.-| «."J I.SM ESn IWW.HC (.»!« 

»t l-aal ... V.2«i.l:la i.Ttst.KXK 47n,an (HI* 

•niwa.i»« . T.v».as>i ix».mi aai.uMG.ia 

v« Orlran. •.•.3W..TJO 1.7I7.W1 77I.KS C..l» 
ll»tUn. P ..IH •I.1-H.7M I.SW.WW WB.71MIO.I. 

s.M».w> 5t.aati.aoo euo.eoo aat» 



SEE NO EARLY REPEAL 
OF ZONE LAW 

Republican Members of Congretft Vho 
Have Pledged Their Aid to Publish- 
ers Are Swamped by Other 
reentry Legislation 



Washinctun. June 25.— The decision 
of the Republicans in the House to 
enact legislation repealing the Postal 
Zone Law has encountered such a 
serious obstacle that it does not now 
appear likely that Congress will take 
such action in the immediate future, 
certainly not before July I, when another 
cycle of the increased rates becomes 
operative. 

Members of the Ways and Means 
Committee declared today that the ques- 
tion has not been Considered, and that 
in view of the fact that the committee 
has just started extended hearings on 
tariff measures it is not likely that the 
rone rates will have an inning for 
weeks. 



Majority Leader Mondell 
a few weeks ago that the 
repeal would he taken up as a party 
measure as companion legislation to the 
repeal of the consumption taxes. He 
staled definitely that the Republicans 
were convinced of ihe inequity of the 
tone law and that they would push the 
legislation on the ground thai the man 
in California and Texas had just as 
much right to obtain both reading mat- 
ter and advertisements at the same cost 
as the man in the East, the publication 
center of the leading papers and periodi- 
cal*. 

Since Mr. Mondell made his reassur- 
ing statement a variety of circumstances 
have appeared to render his course more 
difficult, the most powerful oi which is 
the financial condition of the Govern- 
ment. Treasury officials have made it 



The Newark (N.J.) 
Ledger 

beginning April 1st, (laranteea 
the second largest averara dr. 
eolatioa in New Jersey for the 
current year and accepts all 
advertising under this definite 
guaranty, and obligates itself to 
a pro rata rebate it it fall* to 
maintain second place la New 

L. T. 



Summer In 
New London, Conn. 

is the •run oi vicial octinl,c. «n<1 bit 
b-.mr.. th»i n.Mirr saccaea for the ad 

vrtlnff whit iiifi 

Thu NVw 1/onrlon Telegraph 



JUUAN t>. MOHAN. Praav. aaat Mgr. 

Hr|>rr.rr.t;H i vr. 

P*-r.r Bum. & Smith. N» w York— Ttost'in 
J, [ .-.jfT.ti Pajne Co. Chicago— Detroi: 



clear that the Government is going to 
require every cent of revenue promised 
under existing law and must find ways 
and mean-* of taising additional funds. 

KmToa & Piblisiieb has the definite 
statement of majority members of the 
Ways and Means Committee that Con- 
gress will have to go "very slowly in- 
deed" in the matter of repealing any 
l>srt of the tax law and that it is not at 
all unlikely that instead of pasting such 
measures the Senate and House may 
find themselves forced to provide addi- 
tional revenues to meet expense* of the 
fiscal year beginning July 1. 

May Have to Leave Lav. 

Into this situation the repeat of the 
postal zone law has bceu thrown with 
the probability now dawning that the 
Republicans instead of killing the zone 
rates may be forced to leave them on 
the statute books and let the Democrats 
continue to take the blame for having 
enacted them. 

Postmaster General Burleson is keep- 
ing in close touch with the situation and 
Is prepared to wage a ftKbl to the bitter 
end should repealing legislation take 
form. 

Republican leaders themselves are 
said to be convinced that a direct re- 
turn to the old rale of a cent a pound 
is not possible. They believe there 
should Ise some Hat increase in the rates, 
but just bow much of an increase they 
are unable to say at this time. Their 
light will 1>e directed against the tone 
system. 

It is a matlcr of regret to members 
opposed to the principle of the zone law 
that the question of postal charges has 
been linked with that of revenues, such 



The Clarksburg 
Telegram 

Gained 



i» Jhlvr-fti.lnn M*y. 111?, over the umt 
mn.Tiih of last rear, rublithinff a total ©f 
62. .040 iBitc linn.. 

"It jiay* to iuirerlifrr in Wei. Virffima'a 
Lciding Newspaper/' 



The Dominating Force 



The Bridgeport Poet 
Standard •Telegram 

Mot jair lomlnata tats ftald, bat tbar 

offer ail.irtlafr* tti* t*w«»t rata t.M»l» 
|M« la N.w EQ|}aDri. K»*p tltam on 

UK. 

ranvm 



A CAUTION 

to Publisher* uxing S. & M. 
SERVICE on Agency Chex-ktng 
Copies 

D U NOT SEND OUR 
BUNDLES "OUTSIDE MAIL" 

Send tbem Regular 2nd Class Mail 
• ui.idc »nrk»i Addre-wd: 

safWORM MANlJKI, In.. (St.. Ki 
lilt llh Ave, MKU YOKK. 

450 F«.k AJ..XY. T?05-7aOOMalS, 



for handling by the pott office commit- 
tees instead of the revenue raising bodies 
of Congress. 

The second-class rates should have 
been handled by the post office commit- 
tees and never allowed to liecome part 
of a revenue bill, but that fact docs not 
alter the existing conditions, and it is 
with these which the publishers must 
contend. 

The situation now may be epitomized 
as one in which an improper principle 
must give way to the financial needs of 
the Government. 



Weekly 

Ottawa, Out.. June 24,-Judging by 
copies of the preliminary trial number 
reaching Canada, the weekly edition of 
the Manchester Guardian will prove a 
success from an editorial standpoint, at 
any rate. The edition contains news of 
the week appropriately summarized and 
comment and criticism from the English 
Liberal point of view. 



You can reach 

Albany, Troy and 
acnenectAciy wiui 



The Sunday Telegram 
Albany, N. Y. 

Circulation, 28,900 



Aa lauf m men most eat and real 



The Asbury Park Press 

rs -rait Ltinisu Ntwwarat t> 

fntlCTILTOUL 4.MD fUtAJCU I 

nos at ntt sew jemct re*. 

Ennlul n« Dmtv bnttoas. 
AanruiA] rnss. a. a. f. a. aa4 
A. 1. c MvsaWsUp 
*. at. artoi tKoan is. r«*i nut iwewti. 

J. LYI.E KINMONTH, Publlaber 



LINCHING 
AMPAIGN 



c 



The Merchandising Service 
Department at the 

BQ^Ql^ia^SBlfiAN 

Helps lo assure ami insare dealer 
cooperation and the aneeesaful 
inc of yanr advertisiag 
and aales campaign 

it Far Sta 
April ut. 

301,270 



The 

Pittsburg Press 
Has the LARGEST 

Daily and Smnday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Ftrfitn JdvrrlLrimg KrtmtmUtlmu. 

1. A. Kt.E]\. lotrN liT.sm. 

MctroputlCae Ti^ivvr, t'o. c;-,. ]lliik- 
Xow Yock, cliuM 
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SUPP LIES & EQUIPME NT 

g^^-i^For i^e^ygpAper Making 



EXHIBIT OF FASHION 
IN GAY PAREE 



Cal. Hook's Newspaper Dinner Am) 
Civet Warnlni Thai "Slay-al-Home»" 
Hum "Spraee-Up* When Peace 



PMOC June 10.— The Paris edition of 
the Chicago Tribune scored a distinct 
beat when it reported exclusively and 
with a Tine eye to detail a luncheon party 
given to American siewspapermen in 
Paris by Col. E. M. House. It was a 
fine bit of journalistic enterprise, allow- 
ing that the Tribune is staffed, even 
4.000 miles from its natural habitat, to 
handle the most exacting assignments. 

Incidentally, too, the Tribune in this 
"beat" gives a "close-up" of many well 
known journalists as they appear in 
Paris, the fashion capital of the world. 

The feature story referred to follows 
in full under the heading" 

IF JOSEPH HAD ONLY BEEN THERE, 
NEWSPAPER PARTY WOULD HAVE 
BEEN JAKE 

The patient CoL House, court of last 
resort for American newspapermen in 
Prance, entertained the bloodhounds of 
the press Saturday at luncheon at the 
I lotcl Crillon. There was a generous re- 
sponse. 

The modest Colonel, representing the 
i and various other institu- 
of peace and plenty, was attired in 
Texas black. No such restrictions, how- 
ever, governed the attire of his guests, 
and since what the Colonel speaks is 
never written, one must fall back up»n 
the costumes of those present for a truly 
brilliant picture of yesterday's event. 
Thus we have : 

Here They Are 

Thomas M Johnson, New York Eve- 
ning Sun— Gorgeous in the first ice- 
cream suit of the season. Neat collar 
effect of white 

J. Cakusle Mac1>»naw, New York 
Hrrald-Ravishing neck piece of canary- 
gold, offset with blue serge suit of recent 
cut. „ 

Feed Fntct'SON. United Press— Over- 
cut pumps of tan; soft hose; indented 
serge of some dark color, pinch back 
effect; caue. . 

Lincoln Stiffen-. At Large— Soviet 
van dyke; clothed in deep thought and 
humble robes of indulgence. 

Paul Scon Mowms, Chicago Daily 
News— Impressive stick pin, gloves to 
match. Pepper and salt effect cheviot. 

Charlies TH0»trs.0N, Associated Press 
-Army shoes; tight fitting street suit of 
not over genlle brown; fetching hat of 
straw. 

That "Bilod" Shirt 

Ricuabd (Dick) Oulahan. New 
York Times-While "boiled" shirt open 
neck effect ; loose slung drapes of sack 



EQUIPMENT FOR SALE 




Priest as Labor Arbitrator 

Ottawa, Ont., June 24.— Inter- 
esting evidence about relations ex- 
isting between a pajier manufac- 
turing concern and its 
was recently heard by ihe 
trial Relations Commission at 
Grand Merc. Que. George Cal- 
hoon, Jr., president of the Lauren- 
tide Company, the parish priest 
and a number of employes tuld 
how all labor questions were arbi- 
trated by the priest. The workers 
declared they were quite satisfied 
with the situation and that they 
do not want any 
around the place. 



Pottpr Printing; Pre#j*>» 

Fur sali- Immediate delivery. 1 »lnntc Pot- 
ter, 7 or « columns. JO lu 23 Inch column*. 
cuntlnR tiox, tall-cutter. nN»v«r unit lln- 
Ishirm hlock. Till. prcs will deliver up to 
1U.OMI four or elsllit poire paper* an hour. 
I»rtcc MM .00 F 0 B Houston. 
Two deck rotter, can t» shipped about 
OctolKir lat. Thla uneaa la In excellent 
condition and In dally u»e rapacity II.- 
000 — I. « or >. and la.OM— 10. 12 or 1* pave 
puprns it n hour; 7 or s column* width, 10 
to » Inch column*, coatliur tiox, tall iut- 
Ur. ahaver uud nnlslilnx block: 15 H_T. 
Wnstlnichouae SO* D.C. motor. Price »!,- 
S00.no P.O.B. Houston This equipment 

Tl br H*u»"m ta t'Mss*' l |loi*lon r T^ti!""*' 

For Sale 

Scott Kotury eight column, clithl pane 
pi«a. ^tey Hallway ITIntina; Co.. lear- 



ning Ledger (as if it made any differ- 
ence whether it was morning or eve- 
ning). Noisy walking suit, street car 
blue. 

Chaxles Selden. New York Times— 
Ministerial black; white tie ending in 
clerical how. High shoes, lacing up the 
front. 

Lawkkkce Hill, New York Sun — Im- 
maculate in white collars and cuffs, do- 
mestic finish. Flowing tie of Republi- 
can red. 

Hamld Stokes, New York Evening 
Post— See G. O. on Regulation dress 
for Lieutenants — or is it Majors? 

Harold Bechtal, Newspaper Enter- 
prise Association— Athletic tone to his 
nifty outfit, held in place by inch-wide 
black belt.' 

Jay Hatden. Detroit News— Flivver 
proof vestment of Belle Isle blue. 
Trouscr cuffs. Turned down collar but- 
toning in front. 

In Golden Brown 

John Parkinson, International News 
Service— Radiant in golden browtL 
Gold cuff links; Park Row cut to re- 
ceding civilian Twentieth Century a«- 
lirc. Brisbane buttons. 

William G. Shepherd, Everybody* — 
(Note; if you arc the Shepherd that's 
mixed up our race track tickets, will you 
please lay off. S. L.). 

G. C. Hickok. Brooklyn. Eagle- 
Queens County three button afternoon 
jumper, with pearl grey trousers. Black 
tie. Tan shoes. 

Ray Stannard Baker, wore little 
George Creel's mantle, which is much 
ton small. Hello Ray ! 

Chairs were turned down for Her- 
bert Bayard Swope of Mr. Pulitzer's 
publication (deleted) and Hank Wales 
of the W.G.N. 

The ladies God bless 'em— were rep- 
resented by Mrs. Fannie Fern Andrews, 
U S. Bureau of Education, and Mrs. 
John Wilson, of \'e Baltimore Sun. A 
pleasant lime was had by all. 



NEW INCORPORATIONS 

New Y'ork. Workman & Peasant ; 
printing and publishing; $10,000: S. 
Yn..m<linorT. M. Cornccy. A. Leisings. 
149 Broadway. 

Van Rees Book Binding Corporation; 
JlOOjOOO; C. A. Van Rees. (i W. F.mer- 
ich, J. A. Lear, 384 East 8th street, 
Brooklyn. 

Schilling Press ; rapital increased from 
$30,000 to $100,000. 

Cinema News Publishing Company; 
$10,000; ft S Horhheinicr. M. Oppcn- 
hcim, [. Bernstein, 230 West 4M street. 

Moody Manual Company of Maine; 
name changed to Poor's Publishing 
Company. 

Muhiprcs* Company, Ltd., of On- 
tario: authorization revoked. 

Boston. Modern Music Publishing & 
Advertising Company; $50,000; Charles 
de Cristoforo, Boslon, Salvalor Squil- 
laeicti. Medford; Benjamin Darcna, Bos- 
ton; Frank Barone, Boston. 

I'itchburg. Mass. North Star Pub- 
lishing Company: $50,000; Andrew llan- 
nula, Matthew TKtlO, Albin 
and others all of Maynartl. 



Agency Has Crown in a Year 

The Paul H, Johnson AdvcriismR 
Agency. Fall River, Mass.. has just cele- 
brated its first birthday. The agency 
was established with only four accounts, 
v. ith an nrganitation consisting of a man 
am' a boy. Today there are eight per- 
sons on the staff, and its activities have 
extended to New Bedford. Boston, 
South Boston, Gloucester. Taunton. 
Newport. Quincy, Ayer and Providence. 
The persons connected with the agency 
:irc Paul ft Johnson, Frank J. Learr, 
Luther G. Fassett, William H. Allen, 
Mary E. Mclba. Blanche Boulay, Ernest 
Ilailiwell and Frances M. Cormcnon. 



l axD Mooee. New York Tribune- 
Oriental garb, suggestive of Far East, 
American turban. Stecovcr shoes; 
cigarette holder inlaid. 

CuntoS Gaowr, Philadelphia Evc- 



Boisr. Idaho, June 21.-Guy Flcnncr. 
one of tin pioneer newspaper men of 
Idaho, has retired, after 31 years' active 
service. He rrsimn .is manavint! editor 
of the Capital New*. Mr. Homer re- 
cently organized the Idaho Press Bu- 
reau, of which he is the directing head. 
II. A. Ijiwsnit, political writer, becomes 
editor of the Capital News. 



Visits Si. LonU 

St. Lam*, June 25 — William M. Led- 
lietler, former managing editor of the 
St. Louis Republic and previously city 
editor of the GloV- Democrat, has re- 
turned to St. Louis after a stay of sev- 
eral months on a ranch in Arizona and 
his farm in sottlheaM Missouri. He has 
not yet dcfintely decided on plans for 
the future. 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 



folds a 



f V4 or 



A ih4 frt" 'I • • 

Walter Scott & Company 
PLAINFIELD, NEW JERSEY 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling House* conveniently located 

"American Type the Best in Any Cose" 

AMERICAN 
TYPE FOUNDERS CO. 




Take It To 

POWERS 

Open 24 Hour* out of 24 
The Fastest Engravers on 
Earth 

Power* Photo Engraving Co. 
154 N—n Sl, 
New Yo 



BOUGHT AND SOLD 

Printers' OutGtters 



Printers and Bookboubn MachtMfy at 

I v, ,-->- Dm, nptitm 

CONNER, FENDLER * CO. 
M Brckmao St- Now York City 



Veteran Circulator Dead 

St. Louis. June 1S>.— James J. Johi 
slon. with the St. Louis Post-DispaU 
fur U years, died June 15. Me was i 
years old. Nearly all of his life he ha 
been with circulation departments of II 
riotts ncwspaiKTs here. 



Mnrk Bii\- Rei.l'. Interests 

LOANON. Pa.. June 23. .The intercs- 
of John H, Keul and Harold B. Rei 
in the Report Publishing Company hat 
been purchased by William R. Mir' 
ttlio becomes president and treasurer 

Digitized by VjOOgTe 
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CLASSIFIED ADVERTISING COLUMNS 



Threwgk tke eiaj* 
wrfaJ mechamcal 
Thirty cents far Ati 
' urkxik I 



#/ KptTCt * PCBLlSMtft MM KM) fin J * ^y/r r,i 

,r aato* **• -V«ef aa freteut need. A "For S*(e" 
turn into cmth tpmrtumg which new merely r*auir*t 
real errvite tm tomebody eat 



WHAT OUR READERS SAY 



Want! a Formula 



SITUATIONS WANTED 

A irertiitmrnii under tmie -<■>■■ «ti «■ tern 
per tin*, reek imnrtion. Count tie 
wrtds tc tkt tine. For the.ee uuemfite-,,6, 
net to exceed SO wordt, two mtertione FREE. 

Uusincaa or Advertising Manager 

Newspaper man with twenty years' ex- 
perienca as business anil advertising 
iiuniiifer desire* change, from present 
(«iattlo«. Known the Kami' from, start to 
finish, Has built up two run-down p*Mrs 
t > p«>ln* ba«iin. If >ou want a lilsjh- 
rrade. clean, steady buslnet)* ur adver- 
Lirer would he clad to furnish 
Address A-7M. care of Kdltor 



Reporter and Desk Man 

Vounif ontles** mutt, exoerienced on desk 
and mi t side Jit best assignments, desires 
IHA*ft.i>h on nftcrnuoii sheet, married, r*« 
liable; A-l reference-. Address A-76*. 
care of Editor and Publisher. 



Talk lirltsr U itresalniH'il by jrutir Mor* in the 
Join- Vi uiisWr .m tli* "nefarluuM"— I think jrou 
called It -puWlrity eaniHH-|e>t with (lie army re 
• bllalnivcit mitiimixn, r*«r Ilie latt year, 1 have 
litwtt In ebarjte at the I'nlvenlty nf Hutiu l*re«» 
Hervlce iM.^.iwI *n>1 b**e n*t <«a all al-tea th.- 
w. fc\ resile* *»r riaMsjoH lo^limstlon experteaeml 
IV eierj Iwsteat editor whea he fete .iruaa msrut 



HELP WANTED «-V |.n**n ( 



r» frrencca. / 
* Publlahor. 



.•it/«amr«» ««irr I*./ clain'nVaSten Iwwfy 
«;•» ecu frr Km Ceaal S nfli la la* 
Rett 



Advertising Solicitor 
unci Copy Writer 

Advertising eoltrltor and copy Writer 
muted by small North Carolina daUy. 



Newspaper 



Salary forty-live dollars la _ 
dies. J. u Mayo. Wanhlneton. North 



Willi valuable city anil country cxp«- 
r..'m-»', ucku poaltlnn Immediately aa cd- 
it..r, manager or ftdvarttatng mannz^r of 
•lally or weekly; alan ha\e luid mei ropol- 
itun trade paper experience. Experienced 
i Iv run I nil copy writer. Kormerly capable lire** A*-' 
:. U.-i tlniiiK and Job rompoiltor. Character, 

r::%«cSV. P K3J."S.^ Circulation Man Wanted 

ster Avea.. Muwkegon, Mich. 



Dramatic Editor 

Wanted— KKiKrienced Dramatic Iflditor for 
morning imp^r In Middle West city. Ad- 
" 7«t>. care of Kdltor and Publlaher 



Wanted b> 



Iftig etttabltshed buslne-ss 
•x 

p Ut success- 
fut circulation iampu.icns Write mIvihx 
«nd salary expected. AU 



rsi^r. Ji'»iI»t In Its llrld, mun expiTl^ni's^l 
in forrnulallriK und carrylnjj: 



Fo 



reman 



Mr. Publisher: 

Read this ad carefully and let me know If experteiice/ajpa 
vtrti are m neeil of u nvan like m« I am nimmunli .itlt-ns tre*tt»*d us 
i rnploye-d and hare a good fM>slt.«»n. I lt<tot and Hli...- " 
h.tvc made good too. Threo and a half ! in* ton, Mn»x 
y--ars aro I took hold of a paper going 
luwn fast, Th* same pap*r had to build. 
I'H a new pre h», eUrnt more machine* 
snd gained lust year over 1.500.O0U lines 
lrxl thla year close to 2,000,000 lines up to 
now. It Is the best paying paper In the 
;v,iith today. Why I want to chang"? I 
iinvt. g»x*l reasons, which are t?a*Hy ex- 
lilalned, 1 am 45 y-ars old. at my best, 
i live wir^ and men well known In the 
m'W5ptiper game will vouch for me. L*!t 
so hear from you. 1 don't care what th* 
seditions arc. I am going to maK* good, 
iddrosa A •763, cam of IClltor and I'uu>- 



I- thl«; We fsel ttut the Vul- 
«*t>iIIt e«dli*flrd s Inrf*- iiuml^r of vip*rtn 
in mrloin tin--* .hkI a la rui- nBkuitat uf Icfurma- 
tlnn that wimiM I*, vnhlatdw to Ltie elUs^iu or 
1lf vtate If they were rulti lum In K<'t It, Tlie 
N'-t wiiy (•> niak*- ttila ltif<^timllftti avatlsble, vr 
fefL U via ih«- t>v**vmt+r. In othrr w-rd* we 

0- a-tl.Vr (Mi r*«-l < >il«minn m ml Ml pre«« 
atfnta. If w* *iutvm1 In . , u nn t!>.- poojilt* of 
the Mate fi'i lii l-wii with tin- thtnrs that will 

1- e lw]|if'J U. tin-in i»» wilt, we fcrl. hunt (5t«r 
■ pel Job. 

In ordt-r la n-iiaj the fiiitcr* f*r making ltn-lr 
pat*rs rilurnlKiiial meilluma. Mad out ctm- 

a M era Mr I»m-« U»>i! ami Krnnrnl t«wa, Ttist «nr 
ttuff has rnl^ in tmtKntti] \>y tlm farl tltfl It 
U wUt-lj ciMrtMi in the ml*ll< Wrat ami the 
raai. TVi> ai-rl»* hare round tbvlr «sy la| 4 (he 
I'arla mIIIImii ur the Cbleef> Tribune. 

Nnw fhu in uhttr 1 wait >«ur adv|ee. fan 
>"n Kite aoe a furanila tlut will renK<ie the 
Ulut rr*tn niir ecijtr, iH»i»S<lere«il n* prea* ajent 
•luff Wanae It t»tur* thrwitfli the snail'! Can 
h->w Jim wmilt) pr.«-.m. if yrm woru 

Inn vtii n>*|it ,-lYe rue will 
•iated. 
Votirs truly. 

R. D. JAklKMUN. 
Walla.e 4Malv.> I'p— Tlun-.. 



$5,000 or less caah for 
investnient in a small 
southern, southwestern 
or Pacific Coast daily. 
Proposition S. W. 

CHARLES Ma PALMER 

Xru-Apaper Propertin* 
225 FIFTH AVE. NEW YORK 



CONSOLIDATION 

ta til. rarwited imilr to large 
rrt.ira. m Dcatl, .vary line el 
innmtrclll initu.lry 

We Iwlirvr that pulltitlloiK prop 
t-rtir. offfr one o( the moat at- 
tractive nf nit the TtehU for meriirr 
anil comoliilaiom. 

We have ■ record M leMIU in 
tli.« difFcult uorlt ltt»t you ahoulil 
Invratirate. 



HARWELL & 

Time. Riiildina. 



CANNON 

New York 



Wanted— An edlrlent 
m:in for composing n 
man who la not afraid uf work 
A-TST. oire uf - 



ml enerifelic fore- 
l — an experienced 
AddrK«a 



BUSINESS OPPORTUNITY 



<air*i 

n.h.r. 



PronJ of Hi, Pre,. 

»'«r le II It. ,,, in In l,k> ail) cn-ili( fr «a o n 
ni'lahhiir the M"iibl l,rt.« Arin« Tbrv 
lire .nlltlM tn all th»y can «>l and wi> heanllv 
coiiaratiilale lliem nn liaiina hiu-b a flur bnn.j 
line- Wf hnje (r-.^y rel rich ami ,tay happy. 

Iliet ttetr new 52 pace llu> I'm* la m.t Hh- 
unly line hetween New Ynrk and Al'ianv on ti-. 
nnelli, ir>alc>ir II may t- lelaeen New York 
anil Urtdmr-irt nn Ilie NM, Thar I, a ml»|.riiu 
evlilentljr. »»eail~ 'It- l-mialike, 



Georgians Plan Meeting in 
Monroe July 14-16 




Buaineuft Manager. 

Bu» iMM manager, (hnroushly competent 
man; wide auixiiaarul experience a> bual- 
iiran manager, alao aa circulation nun- 
ikt-r Iti.-od alae dnlltea. seeks cmracement 
lur now or later date Would conaldnr 

;-°&,,^rs.b,r- — 

Li»c Wire Newspaper Man 

nnw city editor morning dally In city of 
."'i.OOO dealrea change of location. Flf* 
tees yaara' experience In every new* de- 
partment, and aa manaslne. teleirraph 
ind city editor metropolitan dalllea. Tlre- 
Iraa worker. Good liablls. Nothing con- 
ii.*»r«d under 12,400 and money'! worth 
ru» ran teed Muat tie turmnnrnt Can 

City E<lilor With Pep 

sevsn yaara' sxparfenee In game: cram 
while story into heads with punch; 
! 'nl-ril 'run rountry eg t; KB dally in 
Metropolitan section: now employed; Juat 
uwler 30 years: no booze; best ri.aract*r 
"* • 'imonlals; about I in to start Ad- 
■irt-ss A. B-, car* of Editor and Publisher 



...r ™ ^ p f«5 Aianciation will meet al Monroe, 

aktiu'r ,t. pabkk. Walton Coimly. on July 14 lo 16. Presi- 

dent Harbcr and his committee have 
provided for a specially attractive and 



Publisher*— Attention! 

We aupply literary nialerlal .if nil klmla 
for ni u »p,i|i. i h or irntKnrinea at »vry 
num. i .,1.1. mlv» Everything l» orlicliml 
urn] ti> cunttM-tent wi-ltere. No mailer 
uh.il vmi newl. we inn furnlah It Will 
inke iidvertlnlng in ex-luniK" f..r nil "r 
l»rt. Addrvaa Uteraiy iluleau, M u J I. 
Hannibal. Mo 

For Salts • 

rnun%ia1 clrrumniani'ea place on the mar- 
ket f.'r Immediate aal>. dully doing Hi.r^tl 
nuul hualneaa ino Ji»l> Uept ) nnii paying 




lilliur a Pal. 
anil am unahle lo iiadef 

T> Knll'lln So. I» It aaa ii, all.. I lo 
Jim al««at MM 1. pffMiill) 1» niyaclf. aad 



i*.ia.l who 



•n Inveatment 
located; ono other 
New York. Adilrean 
Itor A IMhllalier. 



3 Day. lo Take Letter Arro.n Street rrontahle program. 
island MU.V l-Kiaw association "The PUce of the Rural Press in 

Ciinnin. .... ^. i';^ American Civilisation" is .he h, K Vhcme 
lo he handled by Wright A. Patierson. 
president of the Western Newspaper 

Weal »al In the «r»l nail, aa'u a'!*a/»" liw rule I'nion. 

lire »iiii|,1 pic* nn.t '.u^iie g..liiK ■* lih cie- "V^ft^tnl -,, 1 TT„— aa , 

r.-.r-.n.i.ii.c >.iu« ii.tj i„im anuieiiinm. . - sa,,c, "i 1 l *"<1 rnreiitn Advertising 

i>nt..r * pni ii.h.r ha, w.n mi iim u«i fnr will be the subject of a talk from Tames 
! „*;;„;"-".„.,";Vo, ~tZ'£; t £Sr,3n& 0'Sl.a„ K hnes S y. l«C«t«, of the Ameri- 
can Association of Advertising agencies; 
J. W. Brown, of Edit>i» & I*ubli: 



npy In till. 



all. M 



Managing Editor 



Mjraglng Kdltor and editorial writer of 
lejiiing Ohio dally and Sunday newapaper 
In city of T5.0O0 population, dealrea to 
. l.i-iil.-i and will r-i.rmider auh- 
'tantlal <iffer». preferably from enatnrn 
l~l»ra A splendid opportunity for aonin \rti.'lr» 
liriigreaBlve paper lo get a live- wire ex- ' 
< mlv< and editorial writer, or apeclal jn.i o(r I 
Mature writer of experience. Marrlml. no 



FEATURE SERVICES 

.IJtertieemruU under fh„ c Isxsifitation, fertr 
r«fi f.. hnr - . ,,r > , «. n , r . , ni 

Human Intemt Editorial» 

by a writer whose work hns received In- 
ternntl.irial notice. Tnke that vacation. 
Mr Editor, and let the human interest cd. 
nll In while you are aWent. Mavh«, you 
will like them wall enousrh to continue the 
nerv:rc after your return. Trial s*i of 
ten, 12 . 70. Addreas A*TG2, care of Editor 
and l*whliHher. 



r-ity of ti.ooo; finely 
Uier; J00 mile* from 

A-,41. rare of ltd- pMI><il ,„ 0 ^,, „ , M ,, J- ». a™, ui cnini, « 1 UHHB, 

i«. that itie irmuiie i« in y.«r miice. win, ihe New l ork, is expected, also, to be ores- 
Sf-SSSFF ~ U <•"'• M " E ''i'" O. Keefe Susong. vice- 



mm at-^Jluc aittilher 
einrsit feel a»Miir< 



Hut l'<t rat. 
■ii. for 1 u 
tr>> Kroaa tb* air 



song, 

heiiere the fault u ta the president of the Middle Tennessee Edi- 

" ro I 9 ' League, will also he a speaker, 

and it t«k tbrre dara f> make the trip, Had Last years success of the contest con- 

J-ta-hla .1.1, ... il„ng m.c„.,„, „r n-m»r. dtided by the Mcrgenthalcr Linotype 

»i«h y..u bia i.iwi w-a.tji.i untangle i hi, Company has prompted a repetition of 

wit. v. TOWaa. ,hc e " m l JC, "' nn SA year. Cash priics 



OZARK EDITORS JOIN THE N. E. A 



Real Human Intercut 



t:opy be- 



■f palpatory habltn. Addreaa *'B. R.." 
l Killtnr and PubllHu r 

Experienced Copy Editor 

■ »he« permanent poeltlon in New York 
nr PhlUidelptila; « yearn old. collage 
"•••uate iwn write heada to autt your 
iisle; will come on probation. C. J. T.. 

"nr* EdltDr A 

Reporter 



Init prepared for rlrat aerie, of reai human 
Iniereat articles by eajllor and p 



.. puliliaher 

who nerved na private In Infantry with A 
E R I'rlce |». Flrat check geta ter- 
rttoiv. Jamea B. Werner. Soroeraet 
lieni.icrut, Someraet. IVnn. 



raity graduate, wnman, trained 
, dealrea poniUori an a reporl 
tn town of about ».0i 



- dally paper tn town nf nbuut id.OOO 
ArMreea A-7IS. care of Editor * Pub- 

K< male Department Editor or 
Special Writer 

Kdltortel— experienced Journallat. inug- 
• t tin writer, want* position im department 
-dlnw i.r apeeUI writer where Indualry 
^'''l f .jrlK^wmy county Addreea A-76U. cure 



Bingham EaUte Not Delinquent 

l.rxiNi.TiiN, Ky„ June 21.— County 
Judue Krirder gave an opinion to-day 
thai Ihe estate of Mrs. Robert W. 
BinKham. late wife of the owner nf ihe 
Louisville Courier-Journal and Times, 
it not delinquent in payment nf in- 
heritance tan in Kentucky. The de- 
riii..n virtually knocks out the suit by 
which Walter Uy.ir.s, revenue agent, 
jonclil lo collect an inheritance tax of 
MeW.elK on -in esiimateii valuation of 
the cMate of *V>.5iM.8«i. 



amounting lo enough to practically meet 
the expense of a few weeks' vacation for 
Ihe editor have been offered for the 
weekly and semi-weekly paprs, not con- 
nected with daily publications, which 
submit the most attractive editions 
printed from linotype matter. 
A number of Georgia ncwsi 
ansheld Mirror, was „f t he weekly, semi-weekly 
>f the O/ark Pre,, daily press recently organized the Select 
Newspaper Association. This organisa- 
tion is for foreign advertising business- 
KeiiiiiK only— and plans ate afoot to keep 
; paid representative at work soliciting 
advertising for the Georgia papcr-mcm- 
bcrs all the year round 



W. A. Black Elected President at Moun- 
tain Crave Convention 

Mm MAIN GaOVt, Mo, June 23. -W. 
\. Black, of tlw Mai 
elected president 

Association. Other officers are: V'icc- 
prcsidcni. George S. Townsend. Mouu- 
latn Grove Journal; secretary, H. L. 
Goselc. Houston Republican; treasurer, 
W. II. Lynch. Spr ingfield Norman ; 
executive committee: Charles W. Fear, 
Joplin Trade. Unionist; C. L. Wood, 
kulla Herald, and Oliver Davis. Spring- 
field was selected as the next mcrting 
place, and the association rleriiled to af- 
liliate with the National Editorial Asso- 
ciation. 



B. t. Bradley 

Sr. Louis. June 25. -B. IC Bradley, 
vwe president and m ucral manager of 
ihe Star, has returned to bis desk after l la Kcs and a three-color cover 
an vMtnded vacation in California. 



Seleomed Home 82d Division 

ArLAtfTA, Ga, June 24. — The special 
"82d Division Hi nn -( oming l>lition" 
uf tlie Service Record, Atlanta's mili- 
lary weekly, published as a successor to 
"Trench and Camp," is a complete war 
record of tliat organiiation. Eighty-two 
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LENINE TO THROW OUT 
CORRESPONDENTS 



11. .,.! »r 

T.ylor, 



Declare* They Are 

J. 



Just 



The Russian Bolshevists have issued a 
manifesto onlering that all American 
newspaper correspondent* coming into 
the country he jailed or thrown out until 
the United States makes peace with Rus- 
sia: also Dictator Lenine -ays all for- 
eign newspa|>er 
men are liars and 
he considers him- 
self "too Rood" to 
be seen by any of 
them. 

These arc just 
some items of in- 
formation on af- 
fairs in Russia 
told to EortoB & 
Pl'RLISHEK by 
Frank J. Taylor, 
staff correspondent 
of the United 
Press, who arrived 



3 



■tam J. lirios. 



from Europe this week on his way back 
to his old home in Los Angeles. When 
he sets a Rood rest, Mr. Taylor is to 
be attached to the headquarters staff of 
the United Tress in New York. 



of tbo tw» Uodlni (.r*. 

of No* Tor* 



THE DAY 

mod 

THE WARHEIT 

• fnMt 

• J twill 

UK 



bring-* bdac th» momt pnwvrfsl i4 w r 
(Wdi fDcdlvm Id the jMrttt. fl*M 




1 



Th. 



i First A. E. f. Troops 

Mr. Taylor went abroad as a U. P. 
correspondent with the first A. E. F. 
troops and saw service on the various 
fronts where American soldiers were 
engaged. When the armistice was 
signed he went into Germany and vis- 
ited Berlin and Weimar. In May he 
managed to become a member of a 
group of Russian prisoners of war that 
were being exchanged by Germany, got 
into Russia and worked his way 
through the land of the Bolsheviki to 
Moscow. 

Mr. Taylor says all Russian news 
papers are communist sheets. The 
Soviet government will not allow them 
to be anything else, When it came into 
control, it sci/cd all the newspaper 
presses and divided the spoils for print- 
ing newspapers and printing money. 
Very little news gets into Russia, he 
say«, and practically little of anything is 
"Red" propaganda. A 
can I* owned by no private indi- 
or political party. 
The conditions in Russia arc not dis- 
orderly, as the average outsider believes, 
Mr. Taylnr says. Instead, the order 
maintained everywhere is astounding, 
being kept vo by tyrannical rule. Local 
tribunals of three officials, or so, have 
the say on all things, passing sentence 
on all violations of rules from murder 
to the slightest offence, and what they 
say goes. 

People cannot fitly or sell, all stores 
being boarded up. They must wait for 
distribution of .applies, and this 



amounts to very little, but they must be 
satisfied. Nor can a person travel, ex- 
cept on official business. To go from 
one place to another it is necessary to 
find an official excuse to procure author- 
izalion, which covers where a person 
must sleep, eat and go while he is away 

Quitting a job is treason, and owning 
anything of value is absolutely forbid- 
den. "The money system is a race be- 
tween the printing presses and the value, 
with the latter steadily decreasing/ said 
Mr. Taylor. 

It isn't at all necessary to be able to 
speak Russian to get along there. Mr. 
Taylor says his knowledge of German. 
French and English was suftwient for 
him to learn all he wanted. The guards 
on the trains all speak German. The 
trains likewise are splendid sources uf 
news information, for the Russians are 
strong for arguing, and miss BO oppor- 
tunities to express themselves on all 
questions, big and little, loudly enough 
for all to hear, when they go traveling. 

Robbed of All Belongings 

W hen he had seen enough of Russia 
and turned his way homeward. Mr. Tay- 
lor had his roughest experience. He 
started for Berlin by way of Finland, 
and when he arrived at the Ixirder was 
held up by a I3ulsh.es ist guard, in charge 
of a youngster nnt more than seventeen 
vears old. He refused to let Taylor 
pass, and threatened to send him back. 
However, after much arguing, he was 
allowed to go, but not until he was sub- 
jected to the most searching examina- 
tion that could ever be conceived and 
robbed by the soldiers of everything of 
value in his possession, except a few 
worthless Russian rubles, 

Mr. Taylor says the Russians honestly 
l*licvc the whole wnrld is in a stale 
of revolution and that they are leading 
the world to salvation 

The newspapers of Germany are the 
least independent of any country in the 
world, except Russia, in Mr. Taylor's 
opinion. The result of the war hasn't 
changed tlicm a bit. they ate the same 
old Government organs as of yore. He 
says there has been no question in Ger- 
many but that the treaty would be 
signed, but the reports of opposition 
coming to the United States have been 
really propaganda spread by the old 
regime government press, 

Sunday "Newsies*" in Norway 

< imrvtiANi.s. June 24.— Publication of 
newspapers in Norway on Sundays and 
holidays is forbidden henceforth by royal 



CENSORSHIP FAILS IN 
VANCOUVER 



McCarthy made city 



R. J. BIDWELL 

CO. 



Daily 

Newspapers 



SAN FRANCISCO 
o/ the 

Editor & Publisher 

742 Market Street 
SAN FRANCISCO 



(O'Hfimi.-J from Pane S.) 

to work by the International at Indian- 
apolis, after the publishers had presented 
the case. 

There is a curious conflict of charges 
as to the responsibility for the strike. 
It is plain enough that the strike started 
when, on Saturday morning, June 14, 
the members of the Sun chapel took ex- 
ception to an editorial intended for pub- 
lication that day. They issued an ulti- 
matum that it l>e withdrawn, or that 
they would quit. They quit. It was 
then tluil the publishers notified the In- 
ternationat, and that orders came from 
Indianapolis for the men to resume 
work immediately. This order was sent 
to one Jordan, late president of the Van- 
couver local, lie failed to deliver the 
message, or, at any rate. President You- 
hill of the union claims he did not re- 
ceive the order of the International. 

Refused to Handle Ads 

Tuesday. June 17. memlsers of the 
Province anil the World chapels refused 
to handle certain advertisements intend- 
ed for publication by returned soldiers 
and a citizen's organization dealing with 
the strike situation, contending that they 
were detrimental to the interests of or- 
ganized labor. The Province refused to 
submit, and the typos on that paper 
walked out. The World rejected one 
advertisement and modified another and 
remained alone in the field. The Inter- 
national was again appealed to. and the 
Sun and Province resumed publication 
the next day. The Sun editorial which 
had been objected to was then published. 

It has l>ten stated here that the pub- 
lishers would seek redress for their 
losses incurred through a 5»ll days' tie- 
up Irom the International Typographical 
Union. In such event it is believed that 
those participating in the alleged coer- 
cion will be held jointly liable as vio- 
lators of existing agreements between 
the Vancouver publishers and the I. T. 
V., whereunder sympathetic strikes and 
censorship by the union are registered 
as illegal. The situation as it stands to- 
day is that the publishers have dictated 
the terms of peare, included in which 
is the demand that the offending resolu- 
tion as passed by the typos' local 
be expunged from the records. 



Mozambique, chief city of Portuguese 
East Africa, is to have a — 
costing $300,000. 



Food Medium 
New Jersey 

Trenton Times 

A. R. C. 
2o— 12c Per Week 

KELLY SMITH COMPANY 



Canadian Prem Clipping 

pruMexm of etyTtrlnr ft* CfttWKHan 
FI«W iMflMnl by otitalTJitvc tbe 

• .TT-r- of 

The Dominion Press 
Oipping Agency 

whirl. etna tot cllpplnn o» an manors 
of Intonat to 70a. printed In •» 
p»r rent, of th* Miropaprra and potilsra- 
tjotiP of CANADA. 

W* rarar avary font of COM** aod 
ftewfono'tlaml st oar head ofDco. 
74-76 Chnrrh St, Toronto, Can. 
Prtfo of otrrlo*. nimlar proa* ttlpptac 



Also on Staff of Corpus 
Christ! Caller 

Corpus Chsusti, Tex, June 24.— Den- 
nis McCarthy, formerly of the San An- 
tonio Fvening News, has been appointed 
city editor of the Daily Caller, to sne- 
ered Honore C. Connette, resigned. 
Frank L Savage, formerly of the Kelly 
Field Eagle, has become staff corre- 
spondent. 

Additions to the advertising staff in- 
clude Frank EL Scott, formerly of the 
Miami Record -Herald, and F. C. Simp- 
son, just returned from overseas serv- 
ice. Miss Jeannelte Howard has been 
appointed secretary to Frank 13. Harri- 
von, grneral manager. 



Sl Louis Discusses A. A. C V. Plans 

St. Ijjvis, Mo.. June 24.— A special 
convention meeting of the Advertising 
Club of St. Ixmis was held today, when 
plans for sending a big delegation to 
the New Orleans convention of the As- 
sociated clubs were discussed, This 
was the last luncheon meeting uf the 
summer, adjournment having been 
taken until the last Tuesday in August 



ay. Two Elyria 

ElYTUA, Ohio, June 24— John F. 
Iturke, of Oberlin. has purchased tile 
Telegram and Chronicle of this city 
from Perry S. Williams, who retires. 
Mr. Ilurkc will consolidate the two pa- 
pers within the next two weeks. 

J. J. Ottinger, telegraph editor on the 
Des Moines Tribune, has returned to his 
desk, after a serious illness covering 
nearly four months. 



SIGNS 

For Clatbified Ad and Circnlation 
Departments 

NEW PROCESS SIGN 

Loot. Lfto Motai. Woar. Li 



Send today for unpin 
pnees. 

S. BLAKE W1LLSDEN 

Spedajoiefc for th« Circolattoo 



Yon have thought of press clipp- 
in rs yourself. Bat let es sell you 
bow press clipping can bo made 
a bosioeos-bttilder for job. 

BURRELLE 

145 Lt.faye.tte St, N. Y. City 
fjtsUisW ■ ( 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth A»e»ue at 45th Street 
New York 
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PENNSYLVANIA 

a State of 

Concentration and Condensation 



Arkansas New Mexico 

Colorado North Dakota 

Delaware Oregon 

Idaho South Dakota 

Montana Utah 

Nevada Wyoming 

Pennsylvania 



7,580,528 
8,798,067 



1,052,089 
45,126 



86,329,134,158 
88,021,904,539 



In putting over a merchandising campaign concentration and condensation are 
the things that really count. 

Pennsylvania's possibilities in concentration and condensation are splendidly 
illustrated by the figures shown above. They bring out the fact that, with less than 
one twentieth the area to cover, Pennsylvania has MORE PEOPLE and MORE 
WEALTH than ALL of these states put together. 

Less than one twentieth the expense and more possible customers. 

The daily newspapers listed below reach the people in Pennsylvania and tell them, 
not only about your goods, but about your local representative — the home folks that 
they know, and who stand sponser to them for you and your product. 

The use of these daily newspapers enlists these local dealers as enthusiastic sales- 
men for you — pushers of your products. It also enlists the local newspaper men — 
for it is only natural that newspaper publishers, like all other business men, look with 
favor upon their customers. 

Modern salesmanship means concentration and condensation. 







2,500 


10/100 








2,500 


10,000 




Circulation 


Unet 


line. 






Circulation 


line* 


linn 


Allellluwll Call iMl 


22,1 :s 


.01 


33 






84« 


.0179 


3179 




2v>;* 


.04 


.04 


\rvr Ca.tlr New» (El ... 




13.411 


.025 


.025 






.023 


.nr. 






6,115 


323 


311 






.025 


.025 


Philadelphia Record iM ( 




123477 


35 


35 


•Chertfr Tim«'» A rUpuhlit-a 


j> - MAE). 11.177 


.01 


.04 


Philadelphia Record IS> 




133,68(1 


iS 


35 


Coiuiellnille Courier tV.i. 


6388 


.013 


.025 


I'ilial.urah Diepaleh (Ml 






J2 


.08 






.02 


.02 


Pitubnrfth Di.palrh ISI , 






.19 


J4 






.0285 


.02i»"i 






... 10,797 


.0329 


.0329 




8.632 


.02 


.02 


Sranlun Kcpuhliran (Ml. 




27.130 


.08 


37 




8,491 


.02 


.02 


.Vrantftn Times * K > . . . . . 




36361 


.0B 


37 


H»rrl»l>or« Telegraph IE' 


28,910 


.045 


J045 








.03 


.03 


Johnstown Democrat (Ml , . 


9,841 


ja 


.025 


Wilke.-Uarre Time»-L*adrr 


IE) 


19.176 


.05 


J015 




8,039 


IIS 


JHS 


York Caacttc (M> 




15,026 


Jtt 


33 


LanraMer Intelligencer A N 


«»>\Jour- 






Government utatemenl A 


iril Int. 1919. 










35 


.05 


•A. B. C. fetalement Apri 


1.1. 


1919. 
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FIRST 

In five months of this year The New York Times 
published a greater volume of advertising — 
7,064,487 agate lines— and recorded a greater gain 
than any other New York newspaper. 



» 

NEW YORK MORNING NEWSPAPERS ADVERTISING RECORD 




Five Months of 1919 












2nd 


3rd 


4th 


5lh 


6th 


Classification 


Times 


newspaper 


newspaper 


newspaper 


newspaper 


newspaper 




Agate Lin«i 


Agatr I.Ji>rs 


Alalr Line* 


Astir 1-4 ike i 


Affat' Line* 


Aft*1r LlDCI 


Dry Goods and Specialty Shop*. 


1,443,453 


1.193,744 


994,954 


861,706 


958,904 


624,076 




824,476 


24232 


154,842 


296,926 


282.902 


332351 




1,333,141 


1,185301 


1,112,053 


375313 


412,944 


336,450 


Help and Situation* Wanted. . . 


700,718 


2,713368 


700,634 


538,966 


78,612 


7,161 


Real Rotate and Bldg. Materials 


512,226 


303,360 


119,572 


352374 


103,752 


62.188 




470,560 


212,746 


206.672 


195,357 


155,016 


291,123 




355,477 


86,456 


63376 


3135* 


136,414 


125353 




292.761 


204,708 


82,624 


30,444 


124,195 


42390 




224370 


179,702 


171,018 


160360 


175370 


176,976 


Resorts, Hotels and Restaurants 


153.376 


70,806 


45.957 


113.376 


83345 


49,041 




135,(08 


63,978 


81.150 


35,112 


S7348 


37388 


Mu«ical Instrument* 


92,333 


58,732 


90,636 


14,168 


63368 


42,724 


Mirth*, Marriages and Deaths. . 


91,298 


85,776 


16350 


69.586 


18,940 


17,886 




83,488 


24,624 


684 


686 


20.926 


5,582 




82.952 


37,830 


32314 


5.788 


6.698 


8,600 




81,132 


31.100 


32376 


13.142 


20.302 


14,380 




72,622 


53,743 


32311 


15308 


46374 


48,038 




62,350 


35,380 


21,130 


59,762 


49,920 


39,022 




19346 


14374 


14390 


15,482 


15,622 


14305 


ToUl Agate Line* 7,064,487 


6,798,720 


3,973,644 3,415,010 


2,812,082 


2,275,234 



The net paid circulation of the Sunday edition of The New York Times is in excess of 500,000. 
The average net paid sale, daily and Sunday, exceeds the combined distribution of the three 
other New York morning newspapers popularly classed with The Times as to quality of circulation. 

The AfofC York Times, Wednesday, June 25, published 203 columns of advertisements, the 
greatest volume* ever printed in a iveek day issue of a New York morning neivspaper. 

Ufa iOfetor Jl exk Sime* 

Digitized by Google 
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Business Men Believe 

in Signs (fto 

At their clubs and offices, even in their homes, "signs" are sought, studied, discussed. Men believe in 
them and act on them because "signs" are usually truthful indicators of the trend of affairs — business, 
political and social. 

Here is a sign that deserves special study by men in the play advertising score for Chicago new reapers for the 
automobile, tire and accessory industries — a sign of month of May, 1919. In that period automobile, tire 
broadening recognition by the leaders of diis great busi> and accessory manufacturer* and dealers, local and 
ness alliance of tbe principle that a compact and ade- national, placed more advertising in Tin- Chicago Daily 
quate market that is effectively reached at a single cost News than in any other six-day Chicago newspaper, and 
through one newspaper is susceptible of the highest and with a single exception more than in any other Chicago 
most economical development This sign is in the dis- newspaper, morning or evening, daily or Sunday. 

The Six-Day Figures Are: 

Tout caul ■■ inininiani ntr per Inn-. 

The Daily News 49,315 lines $17,753.40 

Post 46,983 " 5,637.96 

Journal 24,952 M 4,366.60 

Tribune 23,738 14 9,495.20 

American 19,202 " 6,336.66 

Herald-Examiner 10,752 " 3,333.12 

Including Sundays (on which single day the leading newspaper printed nearly four limes as much of this kind of 
advertising as on its six week days) The Daily News is in a \ery favorable second position, the score being as fol- 
lows : 

Tribune (Including Sundays) 112,019 lines Herald-Examiner (Including Sundays) 43,133 lines 

The Daily News 49,315 " Journal 24,952 " 

Post 46,983 " American 19,202 " 

Every line of the 49,315 lines printed by The Dady News was paid for at the full rate. No "trade deals" or other 
considerations affected a single dollar of the total. 

An Important Detail: * n ^ w ** nt ^ vc mont h 8 °f ^919 The Daily News showed a greater Rain in automobile, tire and ac- 

^ ' c. ry advertising than all of the other Chicago evening newspapers combined. Daring this 

period it printed more of this kind of advertising; than both the morning newspapers combined, excluding Sunday editions. Thia 
is indeed a "sign" of the utmost importance, because it mark* the acknowledgment by a class of seasoned advertisers of the 
inherent worth of great newspaper circulation when that circulation is concentruted upon so fertile mid resporutive A field as 
the Chicago market. 

THE DAILY NEWS 

FIRST in Chicago 
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SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

Population, J,60$£ll 

2.500 10,000 

Circulation Unci liaae 
Boeton Advertiser and 

.<s> taw js js 

Boalon American (E) MM JO .40 40 

Bofton Clotw (ME) 293,7(1 M JO 

Bo* on Globe (S> 329,781 JS JS 

Bo.tou Port (M) 4S9403 AS AS 

Bo.too Port (S) $67474 JS JS 

Boalon Record (E) S0450 .IS JS 

Boalon Tranacripl (E) 29420 JO JO 

FaU River Herald (E) 9.419 Mi MS 

Fitrbburg Daily Newa (E) 6,1 10 . OSS 425 

Fllchburg Seminal ..(E) 6.912 MS .01 785 

Haverhill C.iciie ....(E) 13472 .0285 4214 

Lynn Item (E) 15.121 OS 4333 

Lynn Telegram- 
New, (E&S) 15,600 J04 44 

Lowell Courier- 

Citiieo (ME) 16.780 MS JUS 

New Bedford Slandard- 

Mercury (ME) 24.674 .OS .05 

.(E) 18JSS .055 .04 

MAINE— Population, 762,787. 

....(E) 25463 46 445 

.(S) 21446 44S 435 

RHODE ISLAND-Populetlon, S91J1S 

Pawtockel Time* (E) 2J.J52 M .04 

Providence Bulletin ..(E) 55.300 .12 .12 

Providence Journal (M'S) 32,082 .073*10 .075*10 

Providence Tribune ..(E) 28,156 .07 47 

Weaterly Sun (E) 4J23 02 415 

Call- 

.(E) 11,888 44 .03 
-Population. S61J05. 

Berre Tiroea (E) 6,765 .0214 .0143 

Burlington Daily Neva (E) 8JO0 .02 .02 
Burlington Free 

Preu ...<M> 10.489 .025 425 

CONNECTICUT-Population. 1,114,756 
Bridgeport Poat. 

Telegram ....(MAE) 45.4*3 49S 48S 

Bridgeport Poat (S) 13 JOS 445 43S 

Hartford Courant .. (MS I 24,745 ' 46 45 

Hartford Timea (E) 36,055 .06 Ob 

New Haven Regiater IES) 26.959 06t .045 

New London Day ...4E) 11,636 43 42S 
New London 

Telegraph (M) 4430 .0128 .0128 

Watrrbury 

Republican (MS) 10,762 43S* 42$ 

fRate on 2408 linca. 'Rate on 3J4M lioea. 
Government Suieaaenta, April lot, 1919. 
tA. B. C April lit, 1919. 



Have you an Idea— a big 
advertising thought that 
might make your busi- 
ness a leader and you 
Captain of Industry ? 



As an experimental field for an 
advertising and selling plan with 
"National" aspirations, 

NEW ENGLAND 

is Greatly Favored. 

Here are people of all classes and 
occupations, thrifty well paid, many 

of them rich; living closer together — yet with 
plenty of room — than occurs in any other 
similar area. 

Withall, the zones of wholesale distribution 
are clearly defined, so that each of them can be 
the results determined rather than approximated. 

That is why many of the big selling ideas of this generation 
founded upon newspaper advertising, have had their "premiers" in 
New England and then spread over the United States. 

Every section of New England can be worked 
in detail and advertised in a Daily Newspaper 
that is read at home. 



worked alone and 
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Contact — Breadth — Results 




pOJNTACT. We have already told 

Using men what a remarkable contact 
Associated Advertising has with the big 
buyers of space. In one issue of a large na- 
tional publication there were thirty-two ad- 
vertisers of automobiles, tires and accessor- 
ies. Associated Advertising has points of 
contact with 96 4-5 per cent of these. 



JJREADTH. As an illustration of the 
breadth of this contact, let us point out 
that, in the case of one tire advertiser, who 
invests SI, 500,000 a year in advertising, the 
contact was as follows: 1, the president of 
the company; 2, the advertising manager 
of the company; 3, the president of the ad- 
vertising agency placing the 1 



T>ESULTS. Results are, after all, what 
count: One advertiser carried a two- 
inch, ten-dollar advertisement, and after the 
first insertion "received three orders and 
three ir™™~ " 



A full page advertiser in the June issue, 
within two weeks from date of publication 
"received 80 high-grade inquiries and one 
order." 

What would you do with 80 voluntary in- 
quiries? 

These are some of the reasons why Associ- 
ated Advertising has jumped from 32, to 
48, to 56, to 64, pages in three months. 

Circulation in excess of 15,000. ' Member 
ABC. Large Page, 8x10. $5 an inch, 
3150 a page. All advertisements next to 
reading matter. Wire your reservation to- 
day. 



H. C. DAYCH 

Fj.trrn RcproenUtiTe 

110 Wert 40t 
New York City 



Associated Advertising 

A MONTHLY MAGAZINE 
Advertising Clubs of the World, /nc, 
P. S. FLOREA 



110 Wert 40th Street 
New York City 



STANLEY IKERD 

VtWeru RepreMOtrtiv* 
128 Wert Madiwa Stre* 
,I1L 
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Getting Increased Distribution 

IN 

Philadelphia 

Influencing the dealer and the consumer is best 
brought about by regular advertising in Philadelphia's 
dominant newspaper. 

Dealers stock and push articles that are strongly and 
regularly advertised; they don't pay much attention to the 
things that the public don't ask for. 

Philadelphia's 392,000 dwellings and 18,000 manu- 
facturing places comprise a big market that needs constant 
cultivation because it pays big dividends to the advertiser. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the newspaper 
"nearly everybody" 



The Bulletin 

Net Paid Average AAH ZLOl Copies 
for June • v*VA a Day 

No priie. premium, coupon, or other artificial simulation methods have ever been med by The Bulletin 
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SOUTHERN PUBLISHERS TO MEET AS DIXIE'S 
GOLDEN AGE OF DEVELO PMENT DAWNS 

Seventeenth Annual Convention at Asheville, July 7,8 and 9, Finds Publishers of South- 
land Up and Doing, Progressive and Prosperous — Many New Members to Be 
Elected and Problems of Timely Importance to Be Discussed 



THE Seventeenth Annual Conven- 
tion of the Southern Newspaper 
Publishers' Association -one of the 
Itig Three among the organization* of 
r .iijiaper makers in the United States 
— wilt 1h- held at Cirove Park Inn, Ashe- 
>:lle. N. C , July 7. K and 9. 

The factors which count Urge in 
making: this year's convention notable 
in importance are numerous. They have 
to do with the new chapters which the 
mr and its aftermath are contributing 
19 the history of nations. 

The South, having borne her full 
•hare of the burden of service and sacri- 
fice in the (treat task now so happily 
arnalsyrilhad. finds herself confronted 
with an unprecedented opportunity fur 
riimcrcial and industrial expansion. 
itxU herself, indeed, entering upon 
ait era of prosperity of which she had 
v and) dreamed through the long years 
"i patient reconstruction. 

Her cities have become centers of 
trade, matching those of the Northern 
Mates or those of any land. Her soil 
>>elds new and amazing riches. The 
magic wand of world-need has caused 
!•• spring up within her States vast man- 
ufacturing industries. Her people are 
bnsily employed, at a wage rate hardly 
thought of a few years ago. 

The South'* New Wealth 

Manufacturers everywhere turn now 
t<> the South as a potential market for 
every good product -a market long tic- 
elected yet now affording all of the al- 
luring promise of a newly discovered 
empire of plenty 

The Suuth's great staple, cotton, long 
her sole major asset, still brings to Iter 
a flood of wealth— a flood never so full 
and high as today. But she has found 
other sources of wealth scarcely less in 
value. She is developing, in the great 
Mississippi valley, an aluvial empire 
whose soil is a mine of unmatched rich- 
ness — a development destined to play 
a mighty part in provisioning the fami- 
lies of the nation. She is raising to- 
bacco and rice and wheat and corn on 
a larger scale than ever before. She is 
railing stock and utilizing her great 
timber resources in a big way. She is 
manufacturing almost everything that 
man needs, and selling her products not 
nnly at home but abroad. 

Newspapers Coming Into Their Own 

Having met every test of service im- 
-cd upon them by the war, the South's 
newspaper! have emerged into the new- 
era greater and more prosperous than 
even their publishers hoped. 

These newspapers— American to the 
core in profession and practice— have 




FRANK G. BELL, 
President Southern Newspaper Publishers' Association 



always held the confidence and full al- 
legiance of their readers. They have 
always fought for the progress and de- 
velnpment of their Stales. They have 
always exhibited a solidarity of pur- 
pose. Now they have enrae to the days 
of realization, when dreams of bctter- 
menr and of full rewards for construc- 
tive effort are coming true. 

So the members of the S. N. P. A. 
meet this year under conditions fitted 
In stir the hearts and minds of the most 
pessimistic— if. indeed, there is any pes- 
simist left in the South. 



Their newspapers have already re- 
sponded to the new impulse which is re- 
making the world — the impulse to be up 
and doing that we may rebuild our shat- 
tered temples on foundations which shall 
endure. The editor* of the South have 
caught the new vision. They will hold 
to the new faith which has come to man- 
kind. 

Additions to Membership 

The S. N. P. A at the- Asheville con- 
vention, will elect many new members. 
This is a sign — unmistakable— of the 
representative rhararter. Among the 

- 



usefulness of the association anil of its 
newspaper* which will be admitted to 
membership arc these: 

The Richmond News-leader. Palatka 
(Ha. > Post, Sumpter (S. C) Item, 
Paris (Tex.) New*," .Amcricus (Ga.) 
Times- Recorder, Corpus Chriju i Tex. i 
Caller. Columbia (Tenn.) Herald, 
(larksville (Tenn.) Leaf-Chronicle, 
(ireensboro (N. C) Record. -Greenwood 
(S, C.) Index-Journal, Kiuston (N. C.) 
Tree Press, 1-ake Charles (La. I Ameri- 
can Press, Ouensboro (Kyi) Inquirer. 
Orangeburg (S. C.) Times* Democrat. 
Orlando ( Kla. I Reporter-Star. Rock ~ 
Hill (S. C.) Evening Herald, Shreve-^r 
port (La.) Journal, and Memphis § 
Press. ? ~ 

The election of the Memphis Press 
will make Tennessee one humlrrd per 
cent in membership The gland total 
is 149 and still gronuig. 

Some of use Problems for Discussion 

The topics for discussion at the ses- 
sions of the convention include the fol- 
lowing : ' 1 r !v« If-.' 

The matter of changing subscription 
rates for various zones, and the gen- 
eral subject of second-class postage and 
postal service. 

Profit-sharing arrangements — have 
they proven beneficial? 

Kates and scales for union labor — ad- 
vances made since last meeting, bonuses 
paid, etc 

How many publishers are getting out 
their papers without union arrange- 
ments? 

How many publishers have installed 
the Ludlow machine; have any success- 
fully operated the new Mergeulhaler 
Model 30. which sets .type up to 36- 
point? 

What is the street sale price of each 
paper represented? How many have 
advanced prices on street sales and on 
monthly and yearly subscriptions? 

How many publishers have lost cir- 
culation since the war ended, and what 
steps have been taken to regain the loss ? 

How many members have suffered 
from inefficient wire and telephone serv- 
ice during the past year? What is the 
extent of the delays and how are news- 
papers effected? 

How far do Southern newspapers go 
on co-operation. What is legitimate co- 
operation ? 

Is it legitimate for a newspaper to 
offer to supplement advertising in its 
columns hy free space on billboards and 
in street cars? 

What members refuse atl medical ad 
vertising. and why? . 

It is also expected that there will lie 
(Confiiitt.-rf on page 39.) 
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FLOOD GATES OF GOLD ARE OPENED TO SOUTH 
AND PRODUCTS O F SOIL ASSU RE PROSPERITY 

Newspapers by their Leadership Prepared the People for their Responsibilities in the 
New Era of Plenty — Diversified Farming, Stock Raising and Dairying 
Have Revolutionized the Land Called Dixie 



A DRIZZLING RAIN was falling: 
lights blaited through the haze of 
early night A former vaudeville 
actor had just finished his "stunt." and a 
chorus of two hundred voices had taken 
up the tune of a rollicking marching 
song when a white-haired woman, erect 
standing and fair— daughter of another 
day — reached the rear of Atlanta's great 
auditorium and beckoned to a camp 
service man. 

A few minutes later, with her head 
thrown back proudly, a mother smile on 
her lips and her eye* ablaze with the 



v 



J. H, Aixtsos 
Fi»«i tin TtiUm s. N. P. A. 

light of new youth, she made her way 
frum the great regular Sunday concert 
and entertainment for men in the fight- 
ing service of the United Stales, with a 
private in the army of her country walk- 
ing on either side of her, 

One was a Yank from Massachusetts, 
the other a Wop from the East Side of 
New York. They were going home to 
dinner with this daughter of the real 
South— a daughter whose body had been 
racked by sohs under the sorrows of 
another war. the conflict of the States- 
stately, welt dressed, tender and hospita- 
ble, symbolic of the land called Dixie 
as it is today 

-Old South" Is G«m 

There is no "Old South." It is still, 
however, a land of hogs, hominy and 
calico, but the poverty that was once an 
accepted condition in certain wide areas 
has disappeared. The razor-back hog 
ha* given way to the pure-bred ; the 
hominy no longer comes from the lightly 
scratched mountain patch nf corn or the 
grain centers of the mid-West, but from 
the rich acres of the South's modern 
tractor-farmed lands ; calico made from 
the South's own cotton is no longer 
chipped from New England to clothe 
her people, for the mills of the South 
are today making calico and better 
prints for the markets of the world. 

Today the South is rich and on a 
three-ccntury-old foundation of gener- 
osity and joy in living is building solid 
a worth while empire within the nation. 
It is no longer a land of cotton, to- 



"BUYING POWER OF THE SOUTH NOW EQUALS ANY 
OTHER SECTION OF THE COUNTRY" 



By James O'Shaughneuy. Executive Secretary American Association of 
Advertising A|«neic* 

ADVERTISING is making greater strides and progress in the South 
than in any other part of the country. It is showing a higher percent- 
age of increase. It is showing a better measure of desirable ad- 
vancement. 

In some essential respects the newspapers of the South are more 
modem than any other section of the country. The South had, at the time 
of the armistice, more latent advertising potentials than any other portion 
of the country. 

During the war the subject uf advertising was 'given a study by the 
people of the South which was not exceeded anywhere. The work on the 
loan campaigns in the South was attended by remarkably efficient advertis- 
ing. The results on all the loans in that part of the country, as everyone 
remember*, were a continuing matter of agreeable surprise. 

The support given by the newspapers of the South to the various war 
activities was such is to reflect over into the lime of peace. 

The buying power of the South was increased until it now equals any- 
other section of the country. 

Our survey and analysis of the buying power of markets, which has just 
been completed, reveals that the Southern states, taken as a whole, have as 
much money to spend per capita as the North Atlantic and New England 
states. The Southern cities are as desirable to the national advertiser from 
a standpoint of per capita buying power as cities of equal sire in the north 

The question of colored population, lot instance, does not bear the re- 
lation to tile markets that it did before the war. 

The South has been levelled up as a market to the degree that it is 
not yet fully appreciated in other parts uf the country. It is largely under- 
stood now. however, as is shown by the volume of national advertising run- 
ning in the Southern newspapers. 

Ia the matter of cleaning up their advertising columns the Southern 
newspapers are setting a splendid example. This is a strong indication of 
the spirit of fine enterprise which argues so much for the continuous growth 
of advertising volume in the South. 

The advertising agencies which form the Southern Council of the 
American Association of Advertising Agencies arc well distributed over 
the South. These agencies have a proficient and modern equipment for 
creative service equal to every demand for the creation and development uf 
advertising. Hie Southern manufacturer has the facilities of proficient 
agency service at his door. The South is full of potential advertisers 
These are rapidly being brought to the surface by the Southern members 
of our association. 

Judging by recent progress it is fair to predict that the volumes of 
national advertising originating in the South will be multiplied within the 
next year. This will have an influence in attracting still more national ad- 
vertising from other sections to the Southern territory. 

The co-operation of the Southern publishers with our Southern mem- 
bers is a very" encouraging sign to us. It has already reached a stage in 
sympathetic team work that has not been excelled in any other part of the 
country. This cannot have any other than a splendid effect on the volume sj 
advertising going Southward. 

The South has grown magnificently as a market for the national ad- 
vertiser. It is now growing in an extremely promising way as a source of 
national advertising. 



hacco and cane alone, and an unusual 
thing about this is that the South is 
building from the land, Last year a 
million-dollar cattle parade, all pure- 
bred) of the South, was a feature of the 
Tri-Stale Fair at Memphis. 

The real awakening of the people of 
the nation to the possibilities in the 
South really began only ten years ago. 
The passing from a condition of reac- 
tionary conservatism to constructive 
progressivism has been rapid. 

Constructive Protreaalrism 

Only the best of the old traditions 
have been kept under the new order 
and in the construction of roads, bet- 
ter educational facilities, development 
of water-power, the establishment of 



Inciter trade relations with fureign coun- 
tries, especially South America, indus- 
trial expansion and farm financing, the 
South is nuw setting I pare for the na- 
tion. 

Newspapers as Educator* 

Cotton, the world's greatest textile 
material and the stabilizer of our inter- 
national credits, which is money every 
day in the year that does not hide in 
secret places, is naturally the first crop 
of the South, hut it no longer holds the 
fields alone. Diversified farming is rap- 
idly becoming general and is playing a 
big part in the southward flow of wealth 
that has. it is said by authorities, trebled 
the per capita income in the last two 
years. 



The educational work carried on by 
the Southern newspapers during the last 
quarter uf a century had prepared the 
people to take full advantage of their 
opportunities when the States came into 
their own. 

Great newspapers build great com- 
munities, and the newspapers of the 
South were in die front rank, forcing 
the new order of enterprise and devel- 
opment. They kept faith with the South 
at all times and are now sharing in one 
of the greatest harvests that has fallen 
to any section of this country. 

Circulation is climbing steadily up- 
ward; each community is spending a 
proportionate fortune for local advertis- 
ing: foreign advertiser* are awakening 
to the purchasing puwer and possibili- 
ties of the empire that no longer slum- 
bers, and newspapers like the people, 
are now in the buying market for the 
best the wurld has to offer. 

Press Is Prospering 

There has been no suspension of pub- 
lication on the part of any daily mem- 
ber of the Southern Newspaper Pub- 
lishers' Association within the past year. 
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Chailes H. Allen 
Seroisd Vicr Pieaident S. N. V A. 

Three morning dailies, however, in the 
same period started the publication of 
evening editions that are coming up to 
the expectations of their owners anil 
editors. 

At least fifteen dailies have placed 
orders for larger presses, and a i n 
scrvativc estimate of the number of daily 
members of the S. N. P. A. that have 
installed or placed orders fur additional 
Linotype and Intertype machines is 
placed at 50 per cent. A Urge per- 
centage have also put in Monotypes and 
l.ndlows. 

The volume of local advertising has 
been phenomenal, and despite the big 
raise in the prices of everything else, 
advertisers will find that the newspapers 
of the South, taken as a whole, have 
increased their advertising rates less 
than 12 per cent. 

I'nder the new order, news depart- 
ments have been made over, news gath- 
ering facilities have been increased and 
(Ctntmmi on fiatr 3fl.) 
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NATIONAL ADVERTISING GOING TO SOUTHERN 
NEWSPAPERS IN UNPRECEDENTED VOLUME 



New York Agency Men and Special Representatives Analyze Causes Contributing to 
Present Development of Market Possibilities of Soutb — Manufacturers Appreciate 
Significance of Industrial and Commercial Growth and Expansion. 



THE present power of Southern 
newspaper* as advertising media 
H generally recogniied by advertising 
agencies in other sections of the country, 
and the South is being counted in on 
every national advertising campaign that 
these agencies inaugurate. 
Editob & Pt 'M. iMir.it presents here the 




Wait™ C Johnson, 
ScrirUry-Treswirer S. N. P. A. 

views of advertising experts connected 
with some of the largest Eastern agen- 
cies, and also the opinions of men asso- 
ciated with special agencies, representing 
Southern newspapers in the Eastern 
lie Id. 

All these authorities are agreed that 
lite Southern newspaper, along with the 
Southland, has come into its own, and 
is now enjoying, rightfully, the greatest 
period of prosperity in its history. 

"We have placed more advertising 
business in the South in the last six 
months than we ever did before in the 
same period of time," said H. C. Bran- 
dau. of the George Batten Co.. Inc. "It 
is high-class business, too. We are plac- 
ing some advertising there that never 
went there before. The Southern news- 
papers are improving wonderfully. I 
should say that they were more lively." 

"The newspapers all through the 
South have increased their advertising 
rates and that is one indication that 
thry are doing a big business," said 
Frank J. Harlon, of N. W. Ayer & Son. 
"All the Southern papers are doing 
splendidly, and there is no sign of a 
slump, either." 

"We wouldn't think of makirtg up a 
campaign without going into the South- 
ern papers, if there was any market at 
all for the commodity we were adver- 
tising." said Frank Arnold, of Prank 
Seaman, Inc. "The Southern news- 
papers are sharing in the general pros- 
perity, proportionately, wilh newspapers 
in other parts of the country." 

"The wonderful crops of the South 
thi* year makes that section of the coun- 
try a rich field for newspaper advertis- 
ing," said A. C. Smith, of Van Patten, 
Inc. "Texas, for instance, has a huge 



GOVERNOR W. P. HOBBY OF TEXAS OUTLINES 
REASONS FOR WAVE OF PROSPERITY 



Himself a Newspaper Owner and Former Editor, the Chief Exec- 
utive of "The Empire Commonwealth" of the South, Holds, 
in Common with Other Newspaper Makers, a Broad 
Viaion of the Significance to the Nation of the New 
Era of Thrift and Plenty in Dixie 

To EtnToit & PcBusHra: 

Emerging from a period of sacrifice, conservation, thrift, energy and 
patriotism, the Southland of which Texas is a component part, looks for- 
ward to the most remarkable development and 
the greatest prosperity it has ever known. In 
common with the people of the entire nation, the 
Southern people have profited by the restrictions 
thai have been laid upon them in the demands 
made upon the food supply, have become more 
saving since they have responded lo the financial 
requirements of the Government, and have learned 
how to produce more than was produced in the 
past. In all of this Texas has had its part, and 
today diversified crops, more intensive cultivation, 
thrift and saving, are actuating the five million of 
population within the borders of this empire com- 
monwealth. 

r.nv. w. p, Homy W' e are producing food and clothes, crude 

oil for the world, and raw materials for factories 
of all kinds, and within our borders factory products are being fashioned 
ready for the market. New people are coming among us. and we expect 
■ hat we will have a full share in the increase of the natural wealth, and 
after we have been served with that whirh is due us for our energies and 
activities, that the added value to the first tost, will benefit those to whom 
we pass the products which originate with us. 

But I would have you understand that we of the South do not covet 
isolation in the matter of Prosperity and Happiness. We feel that we are 
but an integral part of the forty-eight States in the Union, that each and 
every one is to have just the proportion of prosperity that it is entitled by 
virtue of its natural resources, and we are glad to see this come about. 

Sincerely yours, 
W. P. HOBBY, 

Governor of Texas. 




wheat crop, although she has never gone 
in very heavily for wheat before. Okla- 
homa has a $100,000,000 wheat crop, 
(ieorgia has a monster cotton crop. We 
are using lots of advertising space in 
the newspapers of these States, as well 
as in other |iart* of the South. 

"Most of the advertising we are plac- 
ing in the South is of auto-trucks. The 
good roads movement down there is 
helping the campaign immensely, and 
then, too, there is plenty of money there 
to buy trucks wilh." 

Following are statements by Eastern 
representatives of newspaper* in the 
South, analyzing conditions that are re- 
sponsibla for the prosperity of the press 
in thai section of the country : 

By J. T. BECKwTTll. 
S. C. Urckwith Special Agency 

If national prosperity is at hand, I 
feci Ihe South at this moment of her 
history is making a headway that is in 
kreping wilh her long cherished ho]>es. 
jnd in fulfillment of the promise of 
those who have understood her won- 



derful situation, who have examined her 
cxhaustless resources, and predicted a 
growth that sooner or later must be away 
and beyond everything ever attained by 
any other section of America. 

Show Huge Gains 

This is not an idle dream. Every 
point of view justifies the thought. The 
past six months base broken all busi- 
ness records in the South and, being in 
ihe advertising business, 1 am in posi- 
lion to say with full knowledge that real 
progress and prosperity have set their 
seal upon the Souih. and is not only on 
hand, but there lo stay. 

Measured by the scope of that great 
barometer of business. National Adver- 
tising, there has come to the South a 
measure of general business that is not 
only gralifying. but unprecedented. 

Among the newspapers we represent 
none have failed to show a gain of huge 
dimensions, varying from 90 per cent to 
160 per cent increase in foreign adver- 
lising over the highest figures of record. 
W hen one considers the market offered 



by the Southern tier of States, the whole 
section fairly teeming with energy and 
commercial activity, and growing in 
population equally, if not more rapidly, 
than any other part of the country, ac- 
cording to the latest Government figures, 
is it any wonder that advertisers are 
falling over each other to invade this 
virgin soil? 

When cities like Augusta, Ga., double 
in population; Birmingham with 255,000, 
an increase of 75,000 since the last cen- 
sus; Atlanta, over 240,000; New Or- 
leans now beyond the 400,000 mark; 
Beaumont, Tex., the wide-awake, ship- 
building, oil and lumber town, where 
everything is in a hub-bub of beehive in- 
dustry; Dallas with 175,000 population; 




Mahiwxus E. Fosteh. 

MrroVr Executive Committee S. N. P. A. 

El Paso, on the western border of this 
great State, with 85,000, one cannot fail 
lo see the importance of the Souths 
awakening; giving full credit to St. 
Louis, of over 800,000 population, feed- 
ing the great Southwest, and the real 
main artery which is pulsating with the 
same vigor of advancement, and its 
meaning to the national advertiser. 

While it is true that general condi- 
tions are good all over the country, it is 
my positive belief that few, if any sec- 
tions, begin to approach the South in 
actual improvement. 

Prosperity Is General 

Everything is prospering down there. 
The price of cotton and its subsidiary 
products have enriched the whole 
.Southern section. The automobile now 
tracks the cotton fields of Georgia, and 
the Carolina* and Mississippi and Ala- 
lama, as it docs the trucking section of 
New Jersey. The cities everywhere 
down there are driving ahead. The 
farmer's crops are promising and colton 
has made him richer and happier than 
bis hopes ever conjured. 

There is no outlook from Maryland to 
Texas that is not blooming with the 
fullest measure of standard growth — a 
growth that has started, to stay started, 
and that makes the future loom up like 
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a rainl*nw of promise, and all this is not 
mere rhcturic am! excessive speech, ll 
is merely emphasising what is already 
Ihcre in the living reality, existing in 
every Slate, county, town, village and 
hamlet. 

I am enthusiastic about the South be- 
cause my faith in it is big, and it is big 
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licenii*c itnnd lime* have conic to slay 
in a section that at last possesses tttf- 
ruient capital ami an amazing amount 
of energy thai will carry it forward fot 
all time. 

BY EDWARD S. CONE 

Cone, Lorrnxen & W m-tlinan 

Never in the history of the newspaper 
and vdveftituii; limine** have conditions 
in the South been as good as they are- 
now. Of course we all know the gains 
in foreign or national advertising arc 
i notnious. Our average gain in our 
S to ll hl ni papers, and we only represent 
morning papers in the South, has been 
over lot) per cent for the rirst six months 
of 1919. 

The reason for this is that the people 
in the South certainly have more money 
to spend at the present time than they 
ever had before, and Ihey are spending 
it for luxuries and for necessities, for 
clothes, shoe*, automobiles, talking ma- 
chines— in fact evervthing. 

Rrlail Stores Active 

Take, for instance. New Orleans. The 
big reiail «tnres there really only have 
one trouble, at the present time. That 
■ to get the goods fast enough to supply 
'he demands of their customers. 

Everything produced in the South, 
cotton, com, hogs, rice and everything 
el*e. are sclliiiK at ihe lop price. Pro- 
portionate increases in wage* in the 
South have been larger than in the 
North. Instead of seeing the obi South- 
irn darky with a mule and steer hitched 
lo a broken-down wagon you will find 
him now driving his own automobile 
with mammy silting in the l>ack and 
piccaninnies all over the car. 

Are limine More Freely 

The people of the South are buying 
today more freely than they ever did be- 
fore. They have an ailvanlaKC over us 
up North, inasmuch as it does not cost 
them near as much to live; that is, it 
doe* not cost them so much for rent 
and for food as it doe* the people in 
the Norlherii Slate*; consequently ihey 
have a greater portion of their income 
n< spend for pleasures and for luxuries. 

I have bern sprndintp two weeks every 
winter for a gteat many years in New 
flrtran*. and of course I have trawled 



BUSINESS PROGRAM 
SOUTHERN NEWSPAPER PUBLISHERS' ASSOCIATION 
MONDAY, JULY 7 
Morning Session 

10:00 A. M. Roll Call. 

Reading of Minutes. 
Address of the. President. 
Address of Welcome. 
Report of the Secretary Treasurer. 
Election of New Members. 
Introduction of New Members. 
Reports of Committees. 
Appointment of Committees. 
Topics. 

Announcements. 
Adjournment. 

Afternoon Session 

2:30 P. M. Address " Building Public Confidence in Adver- 
tising." 

I.cwellyn Pratt, First Vice Pres. Associated Ad- 
vertising Clubs of the World. 

Discussions by Members on the following: 
Newsprint, Second Class Mail, Labor. 
Adjournment 

Members may call for discussions on any topic. In calling 
up a topic indicate the caption, initial and number. 

' TUESDAY, JULY 8 
Morning Session 

Address: "The Work of the Bureau of Advertising A. N. P. 

A." Thomas H. Moore, Associate Director. 
Address by Stanley Claque. Managing Director Audit Bu- 
reau of Circulations. 
Address by Jason Rogers, Publisher Mew York Globe. 
Topics and General Discussions. 
Announcements. 

Adjournment 

1 :30 P. M. Luncheon Round Table Talks. 

F.vening Papers, H. Giovannoli, Chairman. 
Morning Papers, W. T. Anderson, Chairman. 
Afternoon Session 

The afternoon will be devoted to committee meetings in- 
formal discussions and recreation. 
8:30 P. M. Joint Meeting of S. N. P. A., 
Southern Council A. A. 
Thomas, Chairman. 

WEDNESDAY, JULY 9 
Morning Session 

10 A. M. Topics. 

Reports of Committee and Resolutions. 
Election of Officers. 
Unfinished Business. 
Announcements. 

Adjournment 

Afternoon Session 

No session will be held the afternoon being given over to 
the Annual Meeting Southern Division Associated Press, at 
2:30 P. M. H. C. Adler, Chairman. 



Farm Papers, and 
A. A. Jefferson 



to the South will easily understand the 
amount of money per capita that the 
Southern people have at the present lime. 

In former years they relied practically 
cntirel) on cotton when it was selling 
at one-third its present valtir. With its 
present high price and the additional 
fact that diversified crops have pa**cd 
•hrough the experimental stage and arc 
one of the Souih's outstanding feature*, 
you can easily realise the wunderful 
prosperily of that section. 

A New Era 

Never before in the history of adver- 
tising have the Southern newxpapcri 
carried as much national adverti*ing MM 
they are at present. Foreign advertisers 
were quick lo rralifte the condition <>t 



all the South for 25 years. The remark- 
ing to me in the prosperity of the 
Si -uth is the wonderful growth in popu- 
lation nf the leading cities, and the num- 
U-r of Northern people and Kuropcani 
i ii are now settling in New Orleans 
and the other Southern cities instead of 
(as they used lo do) settling in Boston, 
New York. Philadelphia, and Chicago. 

No Vacant Farms 

New Orleans today is the second sea- 
port of ihr United Slates, New York 
City only, leading it. It is almost im- 
possible to find a good house for rent 
in any Southern city. Riding through 
tin- Southrrn country you will find prac- 
licalls no vacant farms, every bit of 
good land i* being cultivated. 

Wlnlc the local retail business inHhe 
South today If 50 per cent better than 
it was a year ago. I believe it is only 
ihr *iart I believe the inrrca«e in the 
South will teach up in 100 per cent in 



local retail business, and. of course, lo- 
cal retail advertising. 

The Southern people are making the 
money and they arc spending it. Na- 
tional advertisers know this, and of 
course the increases m national adver- 
tising are simply wonderful. The South 
today is a sure, profitable market for any 
well advertised goods of merit. 

BY FRED A. M0TZ 

John M. Branham Company 

When you talk "South," you arc talk- 
ing of a section that has had unprece- 
dented prosperity, a section that ha* 
been favored wiih everything that has 
been good. The South is today enjoying 
nm only one uf the best periods in its 
history, but probably one of the best 
period* ever enjoyed by any section of 
the country. 

Cotton, one of its staple products, has 
been averaging over Si cents a pound, and 
anybody who knows what cottou means 
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the Southern market and have taken 
full advantage of it. The local mer- 
chants, of course, being in close touch, 
have been taking advantage of il for 
sonic time with the result lhat practically 
every paper in the South has reached a 
point far bcyind their earlier expecta 
lions. 

There is no section of the countr> 
that has a* much undeveloped natural 
resources as the South, and ihe past 
war ha* made the Southern people real 
iie just what Ihey have, and "God's 
'"ounlry" today, wiih its diversified 
crops, its wonderful price for cotton, 
snd its new and fully awakened pro 
grcssive spirit, makes it necessary for 
every business man to keep hi* eye care 
fully on lite Southern market. 

Port Cities Favored 

Every port city in the South has been 
favored by the Government with mil- 
lions of dollar* of new shipping indu* 
tries, new manufacturing pursuits, that 
will make il a permanently successful 
and prosperous section. 

Take Mobile, for instance, wonderful- 
ly favored as it was by the shipbuilding 
industry. It ha* been doubly favored 
hy the Steel Corporations building prac- 
tically a new city right outside of Mo- 
bile. " 

The Snulh has always had room In 
lake care of these new development* and 
the bit- interests arc now rraliting full* 
lhat they have been overlooking a won- 
derful field in year* past. The South 
with its present progressive spirit, i« 
fully able lo absorb its big measure of 
success. 

The Texas Oil Fields 

Every part of the South ha* been 
wonderfully favored. Take the Siair 
of Texas, for in*iance Millions of dol- 
lars have been invested and millions at 
dollars made in it* new old fields. 

\Conti»u>d. <fi\f4(fj$(>)g [(J 
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W. D. SHOWALTER APPOINTED TO POSITION OF 
EDITOR OF EDITOR & PUBLISHER 



New Honors for Experienced Craftsman Won through More than Three Years of Service 
as Managing Editor and Editorial Writer — John F. Redmond Succeeds to 
Managing Editorship— Flans for larger Service. 



By Jami* Wright Browk. 

IV is indeed a pleasure (or me In 
announce to our readers — our famil) 
circle — the appointment of W, D. 
Showalter to the position of Editor of 
I orroc & Publishes, 

Few men are so well equipped in e.x- 
:crience and in successful administra- 
tion in the fields of editing, publishing 
and advertising as Mr. Showalter. 
Leadership is an old story with him. 
l or more than 20 years he has been 
suggesting ideas and fighting for right 
jdcals in newspaper making and adver- 
ting with a vigor that few men pos- 
sess. 

Pioneer in Creative Work 

In the course of a long newspaper ex- 
perience he has originated and devel- 
oped hundreds of constructive and 
tound promotion plans for newspapers 
-lid advertisers. The record will show 
that he was actually the pioneer in con- 
triving and creating what is now known 
as promotion advertising for newspa- 
pers. He fought for years to persuade 
publishers that the advertising of ad- 
vertising was an essential in progressive 
management, and that this policy should 
be extended beyond the mere aim tu sell 
more and more space — that, indeed, it 
should include campaigns of educational 
ropy planned to develop readcr-respon- 
nveness to the advertising published by 
a newspaper. Mr. Showalter started 
• riling copy on these lines 30 years ago. 
and has written more on the subject 
than any other man. 

Among the many promotion ideas 
which he has originated, perhaps the 
most widely used has been the "Dollar 
Day" idea for clearance sales. He is 
perfectly satisfied never to have made 
a dollar himself through this idea, in- 
asmuch as it has earned millions for the 
business men of the country and has 
also been of incalculable value to the 
newspapers which have promoted its 
use 

Champion of Constructive Policiea 

Mr. Showalter writes with clarity of 
thought and expression, breadth of 
vision, keen analytical insight, force and 
tolerance- As readers of Editor & IVn- 
i isher know, he has helped, through his 
editorials and special articles, to keep 
the way straight, no matter how grave 
and difficult might be the problem under 
diaa tttkm. He has shown the error of 
insane local competition. He is to be 
credited in large measure with the new 
era of craft association and the trend 
and tendency to mutual helpfulness and 
co-operatirm in evidence on every hand. 
He has fought for a policy of paid Gov- 
ernment advertising, in and out of sea- 
son: kept on the trail of the press agent 
and space grafter; helped to draw the 
line between "publicity" and advertising. 
He has worked fur the development of 
the market unit idea in national adver- 
tising and for everything calculated to 
make newspaper space of greater serv- 
ice to those who use it in an advertising 
•ay. 

He is a West Virginian by birth. 
Early in life he came under the news- 




MONDELL STARTS WAR 
ON ZONE LAW 

Republican Leader of House Assures 
"Editor and Publisher" That His 
Repeal Bill Will G«t Prompt 
Attention from Congress 
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paper tutelage of some powerful leaders 
of thought and action in our field— 
among them R. W. Patterson, then edi- 
tor of the Chicago Tribune, and James 
W. Scott, publisher of the old Chicago 
Herald and an early president of the 
A. X. P. A. His first inlerest in ihe 
development of advertising on the broad- 
est lines of usefulness was aroused 
through his many talks on the subject 
with Mr. Scott, for whom he was acting 
as promotion man. 

Has Had Wide Experience 

In 1891 he was called to the New York 
World by Ballard Smith, editor-in-chief, 
to serve as idea man for that paper. 
His work at that time attracted the fa- 
vorabte notice of Joseph Pulitzer, who 
urged him to remain with the paper 
after Mr. Smith's retirement. How- 
ever, Mr. Showalter had received a flat- 
tering offer from George W. Turner to 
join live old Recorder staff as idea man, 
and he accepted. He remained with the 
Recorder for three years, acting for 
most n{ that time as city editor and 
originating hundreds of the ideas which 
made that newspaper famous. 

When Mr Hearst came lo New York, 
he invited Mr Showalter to join his 
farces as idea man and exchange editor. 
He remained in this portion for seven 
years, and in the course of that time 
originated hundreds of feature ideas for 
the Hearst papers, some of them attract- 
ing wide attention. 

Leaving the Hearst organiiation Mr. 
Showalter became ediinr of the early 
mail edition of the New York Herald 
for a time, but failing health intervened 
and he devoted several years to outdoor 
life, playing golf: and, incidentally, de- 
veloping an advertising service for news- 
papers Throughout his career he has 
devoted himself wholly to creative and 
constructive work. 

Mr. Showalter joined the staff of 
EorroK & POKHMI in February, 1916, 
as editorial writer, accepting the posi- 



lion of managing editor in August of the 
same year. He is a loyal supporter of 
every principle for which EotToi & Put- 
LisHKk stands, and his record of more 
i han three years' service here is an as- 
surance of what may be expected of him 
under his added responsibilities. 

Promotion for Mr. Redmond- 
John F. Redmond, who has been news 
editor for some time, succeeds Mr. 
Showalter as managing editor. Mr. Red- 
mond's whole life has been devoted to 
this field, and his knowledge of it, and 
of the men and factors in it, is wide 
and thorough. His work as news editor 
'lis stamped him as a newspaper man 
of signal gifts, and his energy and initi- 
ative particularly fit him for the work 
to which he is now called. 

Dan F. Miller, who is an all 'round 
newspaper man of wide experience, and 
who has done much good work for 
Emir* * Pi'rlimiu. becomes news edi- 
tor, and Ben Mellon will devote 
himself to feature work, Both Mr. Mil- 
ler and Mr Mellon know the field prac- 
•ically. and lit in admirably with an 
organiraiion which has gained the repu- 
ta'ion. through actual performance, of 
achieving large, worih-while results. 

Plans for Future 

What the EHn & Publishes! organi- 
raiion has achieved in the past, through 
the consecrated devotion to an ideal of 
I body of earnest men, is but an indi- 
cation, in a limited way, of plans for 
helpful service to its clientele which have 
been matured and which are to be in- 
augurated in the fall. To measure up 
to the opportunities for the development 
of newspapers and advertising, which 
have been created by unprecedented 
events in the life of the nation and of 
the world, calls for new effort, new en- 
thusiasm, clear vision. 

"A measure pressed down and run- 
ning over" is the standard of service 
fixed for Eiinoa & PUBLISHES. 
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Washington. D. C July 2. — Repre- 
sentative Frank Mondell of Wyoming, 
Republican leader in the House, assured 
Enrro* & Pmu.ts.itu today that his bill 
for repeal of the postal zone laws will 
be considered by the Ways and Means 
Committee of the House early next 
week and that it probably will be before 
the House itself for consideration within 
two weeks. 

"I hope to get the bill considered by 
the Ways and Means Committee soon 
after the Fourth of July recess," Mr. 
Mondell said, "and it probably wilt be 
considered in the House soon after the 
prohibition enforcement and alien de- 
portation legislation is disposed of. 

"I believe the Zone Law will be re- 
pealed because it it another of those 
objectionable war measures that should 
be repealed during peace times. 

"The argument that the bill should 
stay in force because it will provide 
more revenue for the Government it 
erroneous, I believe The former sys- 
tem, it seems to me, will provide more, 
mainly because of the marry difficulties 
in collecting the postal charges under the 
zone system. 

"I have been assured that many Demo- 
crats will support the repealer despite 
the attitude of former Democratic 
I-eader Kitchin, whose efforts were 
largely responsible for the rone system. 

"Because other war-time postal rates 
have been repealed we will try to pass 
this legislation as soon as possible." 

Representative Kitchin is confident 
that he will have the support, not only 
of Democrats, but of many Republicans, 
and it is assured that Postmaster-Gen- 
eral Burleson will make a hnt fight 
against the Mondell Bill 

Senator Smoot of Utah will champion 
the repealer in the Senate in an effort to 
obtain early action upon it. 



Lemuel E. Quigg Dead 

Lemuel Eli Quigg. former newspaper 
man, member of Congress and for years 
a well-known political figure in New 
York, died July I in New York of 
Bright"* disease. He was bom in Cecil 
county. Maryland, in 1863, and in his 
youth was the editor of a newspaper in 
Montana. Mr. Quigg came to New York 
and held a similar post for a time in the 
employ of the Flushing Times. From 
1W2 until 1893 he was an editorial writer 
and political reporter for the New York 
Tribune, which he left to enter politics. 



Plans have been completed for the 
construction of a rubber tire plant at 
Birmingham at a cost of $1 .000,0110. 
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ur «f South Reprcaenta- 
& Publisher Discards 

Droadwa) Nolioii* "Mo»l Whole- 
some Fa/l of I'. S." 



Time was when Dixie was a goi.d cus- 
lomer of the great |«sckinghou»es of the 
Xorth, and refrigerator cars took the 
fond to the people. 

Now. bless you, packinghouses in 
Dixie ship thousands of tons of the tin- 
ished products, not only through Dixie. 
Inn lafo other parts of the country. 

Time »a> when the Southern gentle- 
man pritlrd himself upon the smart team 
he drove, and upon the luxuriousness of 
his carriage. 

Now fine stock is bred in the South 
as a pastime, but the automobile is the 
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-hoi niAatHiig G. Nkwmyis. 

WMWI 'Ca.ciiIik ComBlnce S. N. P. A. 
•Mtwjfl 

''WligiMsIf aiupnitatiiiri, and gu.nl toads 
nSj^mjniificr dreamed of— they exist 
, *»*leirrJoV' x ' l: Highway I. 
blonde y-jn The New Era 
,t th«is»J anc vi hen the Southern lady of 
/ UUuiiffiiMki fCJ<>urcc» traveled to New 
j N fetofUtPilba- Kinery. 
I -Mua/siHeillan<ls it in stores a* up to 
(.dJtOgriiiWaBnficcii!. >es. and as t» 
liJrWiW.s t. HI the great stores of New 
S tots ttas^ Of. 

<>Mti'wa*\t peihaps. uhen the South- 
ern gentleman was deliberation personi- 
i<«tslri ibeimmnciii.ii oi business, and 
r.WbM .frdifb pleas ure : but, bless 

..MfI<rMA'raikenatsdi|i am! a enming dur- 
i« aH.iiuaali.ti.anac'aioK. and he has 
.jSMSiiiliavhil Issoon so that he can 
HrMi iaak>r paai aaanul) 
| it *4t« i4W»,b» mn*.'b trouble, pick 



T , | | |I ciMlitdrp»rl*'''lt| thf.A'iiilrh. 

New Orleans is like New York. It is 
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g«be'<l»>i, 'nioBB<fi<<;atiofiUlTrla)»iaiTi.i«Brl[. vftSj" it«^' T *e^l^s'Tillfcr5Wfcy ( it is a 
preserved a«fOaWa4itiM|si)> « *t tr.rfl •ibern r/^il/,T^ T«Wl .w?*'l!ie fni<tr\e.'push. Rit!- 

.aW*V a t/4Vo>T^'i«^r«V | (f Jt»unpe'». Tayf- ge¥;''flofie ^PWn'tH Tv1:>Tmrgh 
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ara. fltc^crKd u> i.Nf« V.rk. iust . aa' aJriW'^HS? IhW »rr t ie nn| big thing 
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L lffiifflF , iR l rry i 




rted into cloth.. 



tuue, vMiere it u paK^fVJHrllii'is VmnioVleWr'" 
. afir^he' firiRKcll ' ^aVntmwsMfle"- f» ; IkW «iraire»^'. 
'fVs sWppeVf r ^llic , tti*fVetfof 1 rm- Hcaufiful. flooded 
.XisjuidJH nt glBMJgUM 2 axntoH , 
i«'.<i »dl ni'i'pv.t ,n>iv» Itivoiibi 



_ vith visitors a jh*' ,; 
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Editor & Publither for July 3, 1919 



11 



ROSTER SOUTHERN NEWSPAPER PUBLISHERS' ASSOCIATION 

(CLASSIFIED ALPHABETICALLY BY STATES A.\D CITIES) 



City and Trnt. 
\rmiston Star 
I rmlngham Age-Herald 

Ledger 

News 
jadsden Journal 

Times-News 
Montgomery Advertiser 

Journal 
VI suite Item 

Register 
Total— 10. 



Fort Smith Times-Record 
Little Rock, Ark. 
Gazette 
Total— 3. 



Ijiincsville Sun 
Jacksonville, Fla. Metropolis 

Times-Union 
Miami Herald 

Metropolis 



Palm Beach Post 
I'ensacola Journal 

N'r Wfi 

5l Augustine Record 
>L Petersburg 
Tampa Times 

Tribune 
Palatka Post 
I>aytona News 
Total-15. 



Atlanta 

Georgian & American 

Journal 
Aaicricus Times-Recorder 
AJany Herald 



Augusta Chronicle 

Herald 
Urunswick News 
Columbus Enquirer- Sun 



thiblin Courier-Journal 
Macon News 

Telegraph 
Rome Tribune-Herald 
Savannah Morning News 

Press 

Thomasville Times-Enterprise 
Waycross Journal-Herald 
T.tal-19. 



Frankfort State Journal 
Lexington Herald 

Leader 
Louisville Courier-Journal 

Herald 

Post 

Times 
Owncrsboro Inquirer 

Messenger 
l'aducah Sun 
Totar-I0. 



Pl'kUSHKK. 

Harry M Avers 
Age -Herald Pub. Co. 
Ledger Co. 
News Co 
Journal Pub. Co. 
Time .«- New* Ptg. Co. 
I H Allen 
Journal Pub Co. 
Item to 
Register Co. 



A.SK.ANSAS 

lolm F. D. Auo 
Little Rock Pub. Co. 



F-DITOE. 

T. K. Cordon 

E. \V. Barrett 
Robert G. Hiden 

F. P. Glass 

C. A. Ver Beck 
W. I. Martin 
\V. T. Shcehan 
II Hood 

Edwin Craighead 



.1. K. Hcnrv 
l-lmcr I Clark 
1. X. Heiskell 



FLORIDA 

Pepper Printing Co. 
Metropolis Co. 
Florida Pub. Co. 
Miami-Herald Co. 
Metropolis Pub. Co. 
Reporter Pub. Co. 
Palm Brarh Pub. Co. 
Lois K. Mayes 
Percy S. Hayes 
Record Co. 
Lew B. & L. C Brown 
D. B. McKay 
Tribune Pub. Co. 
H. P. Kcrwich 



CEORCIA 

Constitution Pub. Co. 
Georgian Co. 
Journal Co. 
Times-Recorder Co. 
Herald Pub Co 
E. W. Carroll and B. 

Phinizy 
Chronicle Pub. Co 
Herald Pub Co. 
News Pub. Co- 
Enquircr-Sun Co. 
R W. Page 
Courier Herald Pub. C« 
Macon News Pig. Co. 
Telegraph Pub. Co. 
Tribune- Herald Co. 
Morning News Inc. 
Press Pub Co. 
Times-Enterprise Co. 
lack Williams 



KENTUCKY 

State Journal Co 
Herald Co. 
leader Co., Inc. 
Courier- lonrnal Co. 
Hetald Co. 
Kvcning Post Co. 

Louisville Times Co. 
Inquirer. Inc. 
Messenger Pub. Co. 
Sun Pub Co. 



R. W. Davis 
R. A. Russell 
Willis M. Ball 
F R Stoneman 
S. Bobo Dean 
R. B. Brossier 
Donald H Conkling 

Percy S. Hayes 
Harry Brown 
Lew B. Brown 
J. E. Worthington 
W. F. Stovall 
H. P. Nerwich 
T l£. Fitzgerald 



Clark Howell 
I. B Nevin 
John S. Cohen 
W. S. Kirkpatrick 

H. H Mcintosh 
F. W. Carroll 

T. W. Lovless 
Bawdre Phinizy 
C. H. Iravcy 
W. H. Tucker 
R. W. Page 
Frank Lawson 
R. L. McKenney 
W. T Anderson 

I, I). McCartney 
W. R. Neal 

P. A. Stovall 
E. R. Jerger 
Volmy Williams 



Graham Vreeland 
Desha Breekenridge 
H. Giovannoli 
Barry Bullock 
J. C. Shaffer 
l-cwis C. Humphrey 

and Richard G. Knott 
Barry Bullock 
L W. Hager 
Crey Woodson 
E. J. Paxton 



ClTV AMI TlTIH. 

\ev> Orleans Daily States 
Item 

Times-Picayune 
Slirrveport Journal 
1 lal 7. 



Hattiesburg 
Jackson News 
Meridian Star 
Di -patch 
Total-4. 



Ashcvillc Citizen 

Times 
Charlotte News 

Observer 
t. oncord Tribune 
Durham Herald 

Sun 

Greensboro Daily News 

Record 
High Point Enterprise 
Hickory Record 
Kinston Free Press 
Raleigh News & Observer 

Times 
Rocky Mount Telegram 
Salisbury Post 
Washington Daily News 
Winston-Salem Journal 

Sentinel 
Wilmington Dispatch 

Star 
Total-21. 



Arilmorc Admoritc 
Oklahoma City 
Total-2. 



Anderson Daily Mail 
Charleston American 

News & Courier 

Evening Post 
Columbia Record 

State 

Greenwood Index Journal 
Greenville News 
Piedmont 

I Times Democrat 



I'l-HI isii t«. 
Daily States Co. 
Item Co.. Ltd. 
Times-Picayune Co. 
Journal Pub, Co. 



MISSISSIPPI 

American Co. 
News I'nb. Co.. Inc. 
)< K Bnvinger 
Dispatch Co. 



EtuToa. 
Rol>ert Ewing 
Marshall Ballard 
D. D. Moore 
T. O. Harris 



Howard A. Williams 
Frederick Sutlers 
R. B. Buvinger 
Ray F. Frarier 



NORTH CAROLINA 

Citizen Co 
Times Co. 
News Pub. Co. 
Sullivan & lohnson 
1. H. Sherrill 
Herald Co. 
Durham Pub Co. 
News Co. 

Parker R. Anderson 
Parker R. Anderson 
Clay Printing Co. 
Free Press Co. 
News-Observer Co. 
John A. Park 
Rocky Mount Pub. Co. 
Post Pub. Co. 
James L Mayo 
Journal Pub Co. 
Sentinel Ptg. & Pub. Co. 
Parker R. Anderson 
Wilmington Star Co. 



Charles R. Robuison 
T \t. Chambliss 
J. S. Miller 
Wade Harris 
J. B. Sherrill 
W N. Keener 

Earle Godbey 
Parker R. Anderson 
Parker R. Anderson 
S. H. Farabee 
H. Gait Braxton 
R. W. Haywood 

J. L. Home, Jr. 
J. F. Hurley 

Stanford Martin 
H R. Dwirc 
Parker R. Anderson 
T. W. 



OKLAHOMA 

Ardmorite Pub. Co. Bert Love 
Oklahoman Pub. Co. E. K. Gaylord 



SOUTH CAROLINA 

ti. I'. BroNvut 
American Pub. Co. 
News & Conner Co 
Kvining Post Pub. Co. 
K.-cord Pub Co 
A. H. (fonzales 
Index-Journal Co. 
Greenville News Co. 
Piedmont (.'o. 
James 1/lar Sims 



Rock Hill II. raid Herald Pub. Co. 

Spartanburg Herald Sparlanhurg Herald Co. 

Journal and Carolina Spartan Journal Pub. Co. 
Sumter Item I Kteen Pub. Co. 

Total - 14. 



Rouge 
Lake Charles 
Monroe News- Star 



State Times 



LOUISIANA 

Capital City Press C P. 
Aran. Pr. «« Pnh. Co Frank A. Smith 
News Star Pub. Co., Ltd. A. G. Cook 



Chattan-nHia News 

Time* 
Columbia Herald 
Clarksville Uaf Chronicle 
Johnson City Staff 
Jackson Sun 

Knoxville Journal & Tribune 

Sentinel 
Memphis Commercial-Appeal 

News-Scimitar 
Memphis Press 
Nashville Banner 

Tennesseean & American 
Total -U 



TENNESSEE 

News Co. 

1 imrs Printing Co 
Finney & Hastings 
W. W. Barksdale 
l\ Munsry Slack 
Sun Pub Co 
Journal «- Tribune Co 
Curtis It Johnson 
Commercial Pub. Co. 
Xcws-Seimilar Co. 

E R Stahlman 
T & A Pub Co. 



I. . M Glenn 

Robcit Latham 
T. R. Waring 
K Charlton Wright 
W. W. Ball 
H L Watson 

B. H. Trace 

J. R MeKissick 

II. K. Sims and 
Hugh S. Sims 
J. T. Fain 

C. O Heron 

I. C Hemphill 

II. G. Osteen 



G I- Milion 
I. Ci. Walker 

J. J. Fimirv 

w w. 

E. Munsey Slack 
C. H. Brown 
William Rule 
James H. Moore 
C. P. 1. Mooney 



R H Yancey 
Marvin Campen 



<Co-f.-.«fd ,o, ;•„,, 12.1 
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ROSTKR OF MEMBERS OF THE SOUTHERN NEWSPAPER PUHLISHERS' ASSOCIATION 

(Continued from Page 11) 



CITV AMI I'AITR 

Austin American 
Beaumont Enterprise 

Journal 
Brownsville Sentinel 
Corpus Christi Caller 
Dallas News 

Times-Herald 
El Paso Herald 

Times 
Fort Worth Record 

Star-Telegram 
Gainesville Register 
Galveston News 

Tribune 
Houston Chronicle 

Post 
Paris News 
San Antonio Express 



TEXAS 

Nun 

American Pub. Co. 
Enterprise Co. 
journal Pub. Co. 

Caller Pub. Co. 
A. H. Belo tt Co. 
Times-Herald Ptg. Co. 
Herald- News Co. 
Times Co. 
Itagley & Allison 
Wortham-Carter Co. 

A H. Bclo & Co., Inc. 
Tribune Co. 
Chronicle Pub. Co. 
Houston Printing Co. 
Sayrcs Boyd 
Express Pub. Co. 



Kendall B. Cressey 
W. P. Hobby 
Charles L. Settles* 

Frank B Harrison 
Frank A. Brigs* 
Bradley Hogue 
H. D. Slater 
E. C. Davis 
H. W. FiLtgcrald 
Louis J Wortham and 
C. L. I.i'onard 

Charles H. McMaster 
Marccllus E Foster 
Roy G. Watson 
Sayres Boyd 
J. E. Smith and 
M. M. Harris 



CITY AND PArTR 

San Antonio Light 
Temple Telegram 
Waco Times- Herald 
Total— 21. 

Bristol Herald 
Clifton Forge Review 
Lynchburg News 
Norfolk ledger-Dispatch 
Virginian Pilot 

Petersburg Progress 
Richmond News-leader 

Times-Dispatch 
Roanoke Times 
Total— 9. 

Dayton Journal 
Total-I. 
Grand total All States-149. 



rcsi.tsitra 
C. S. Diehl. 11. Beach 
Telegram Pub. Co. 
Waco Pub. Co. 

VIRGINIA 

Herald-Courier Co. 
Review Co, 
Carter Glass 
Ledger- Dispatch Corp. 
Virginian- Pilot Pub. Co. 

Progress Pub. Co. 
John Stewart Bryan 
Times-Dispatch Pub. Co. 
Times- World Corp. 

OHIO 

Burkam-Herrick Co. 



EDITOR 
Harrison L. Reach 
E K. Williams 
George Robinson 



K. H. Dove 
George O. Greene 
W. E. Addison 
Douglas Gordon 
Wm. C. Cameron and 
John V. Kelley. Ph. D 
Clifford L. Snowden 
Dr. Douglas Freeman 
C. C. Hasbrook 
H. P. Chapman 



E. G. Bnrkam 



SOUTH'S PAPERS BUY 
NEW -EQUIPMENT 

Enlarged Mechanical Facilities Indicate 
New Era in Publishing Business in 
Dixie — Several New Newspaper 
Hones Under Way 



The growth and prosperity of South- 
ern newspapers are shown impressively 



Walter G. Bryan. 
Member F«*cutive Coraniiltcr S. N. P. A 

hy the great amount of new mechanical 
equipment installed during the past year. 

Many member* of the S. X. P. A. 
hate found the old facilities entirely in- 
adequate to take care of increased pro- 
rlltcti o w , and have secured new and big- 
ticr presses, additional type setting ma 
ehinsrjv and stereotyping equipment. 

The record of purchase* since the date 
of the I9M convention, shown in part 
below, is an indication of the strong 
trend toward better production facilities 
and better and more economical output. 

Atmiston Star— Duplex tubular press. 

\tlanta Journal— Four Linotypes, one 
Monotype 

Augusta Herald— Two Model 14 Lin- 
otypes, 

Albany Herald— Model K Linotype, 
seven-rnlumn casting box. 

Asheville Citizen — One Linotype. 

Arkansas Democrat— Two Ijnotypes. 
\uslin American — Metal pot. 

Birmingham Ledger— Twn Model 14 
and two Model 8 Linotypes. 

Birmingham News -Four Intertypes, 
one Monotype, uitc Junior Autoplate. 



Birmingham .Age-Herald— Two Model 
r - Linotypes. 

Columbus "Enquirer-Sun— Miller Saw 
Trimmer. 

Concord Tribune— Goss Comet press. 
Columbia Record— Miller Saw Trim- 
mer and Lee Perfection Metal Feeder. 

Charleston News & Courier— One 
Model 9 Linotype. 

Corpus Christ! Caller— Model 14 Lino- 
type. Miller Saw Trimmer, stereotyping 
plant and $5,000 additional equipment. 
Columbus Ledger— One Linotype. 
Clark*ville Leaf-Chronicle— Angle Bar 
Duplex press. To erect new home office. 

Chattanooga News— Has installed two 
Intcrtype machines, contracted for a Hoe 
Octuple press; also preparing to erect 
building especially adapted for their re- 
quirement. 

Dublin Courier-Herald— Have pur- 
chased Duplex press, which will be in- 
stalled at an early date. 

Durham Morning Herald— One Model 
14 Linotype, refurnished business and 
editorial offices. 

El Paso Herald-Five Model 14 Lino- 
types, exchanged for five old models. 

Fort Worth Star-Telegram — Three 
Linotypes, new four-story and basement 
building to be erected. 

Greenville Piedmont — One Model 14 
Linotype. 

Greensboro Daily News — One Model 
14 Linotype and Ludlow system. 

Greenwood Index Journal — Duplex 
press, two Model 14 Linotypes. 

Greenville Daily News — One Model 
C Interlype. Miller Saw Trimmer, steel 
cabinets, etc. 

Gadsden Journal N"cw series of dis- 
May type and new type cabinet*. 

Houston Post — One Linotype type 
rasiistl machine, proof press. 

Houston Chronicle — Goss Octuple 
Press and Double Junior Autoplate or- 
dered 

Jackson Sun — Goss Double Deck press 
and stereotype equipment. 

Jacksonville Times-Union — Two Mod- 
el 14 Linotypes, extra Miller Saw Trim- 
mer, extra Router Shaver ; have ordered 
but not received two Model 14 Linotype 
machines, one Model 8 Linotype, lead 
slug caster, and a new Hoc Octuple 
press. 

Jackson Daily News— One Model 14 
Linotype and one Ludlow Typograph. 

Kinston Free Press— Seven-column 
Hoe flat casting box: installation of ad- 
ditional Linotypes contemplated. 

Lexington Leader— Preparing to in- 
stall Goss High Speed Quadruple press 
and two Linotype machines. 

1 ooisville Herald- Fourteen Inter- 
lype*. 

Lynchhurg New* One Model 14 Lin- 
otype, one Ludlow 



Little Rock Gaccttc— One Linotype, 
one Monotype easier, complete new steel 
Composing room equipment, Lanston pa. 
per carrier. 

Louisville Courier-Journal & Times- 
Three Model 14 Linotype machines. 

Memphis Commercial Appeal— Have 
installed 14 Intertypes. Have put in a 
complete new stereotype outfit and have 
changed their presses lo a vertical shaft 
driv t 

Macon News — Dry mat system, one 
Model 14 Linotype. 

Miami Herald — Goss 16-page press 
and stereotype equipment. 

Monroe News-Star — One Model 14 
Linotype, two Model 8 Linotypes, re- 
placing three Model 5's. New evening 
edition. 




H. GlOVAXNOLI, 
Member Executive t'lintmilttc 5. N. P. A. 

Montgomery Advertiser— Two Lino- 
types; also inaugurated Evening Adver- 
tiser. 

Montgomery Journal— One Intcrtype. 
New Orleans Times-Picayune— Three 
Model C Iniertype*; have ordered Hoe 
Super-speed Octuple press and stereu- 
•ypr equipment. Bids let for new build- 
ing, four Most j and lxa«cment. with 150 
loot frontage. 

New Orleans Iirm— New Hoe Sextu- 
nlr press, two Linotype machines. 

Norfolk Ledger Dispatch -Monotype 
ami two Linotypes. Order placed for 
Scott Double Octuple press and Auto- 
plate- 

News & Observer— One Linotype, Cox 
Miller Mailer system. 

Owensborn Messenger — Duplex Tubu- 
lar Plate press, one Model 14 Linotype. 



Petersburg Evening Progress— Duplex 
Tubular Rotary. 
_Roannke Times & World News — Dry 
Mat system, Wood Matrix Rolling ma- 
chine, rule and slug caster 

Rock Hill Evening Herald— One Mod- 
el 14 Linotype, one Model 8 Linotype. 

San Antonio Express — Goss Sextuple 
press, three Model 19 Linotypes, Goss 
stereo'ype outfit. Duplex steam table. 

Shreveport Journal— One Monotype 
caster. 

San Antonio Light — Two Linotypes, 
three Intertypes, two Ludlows, three- 
deck Eads press, and enlarged four-deck 
high-speed Eads by one additional deck. 

Salisbury Evening Post— One Model 
14 Linotype, one Miller Saw Trimmer. 

St. Augustine Record— Duplex press, 
Grinnell Sprinkler system. 

Tampa Daily Times— One Model 14 
Linotype. 

Winston-Salem Sentinel— One Model 
14 Linotype, three Ludlow type casters, 
two Model 14 Linotypes, replacing old 
models. 

Winston-Salem Journal— One Model 
14 Linotype. 

Wilminglon Morning Star— One Mod- 
el 14 Linotype, 

Galveston News— Three Model 14 In- 
iertype*, five Model 2 Linotypes. 

Greensboro Daily Record One Model 
14 Linotype. 

ilatticsburg American— Ludlow Typo- 
graph. 

Hickory Daily Record One Model 14 

Linotype- 
Meridian Star — One Model 14 Lino- 
type. 

Mobile Register— Complete auxiliary 
newspaper plant, installed across the 
street from Register building. 

Norfolk Pilot Goss Sextuple press, 
two Model 9 Li not) pes. 

Orangeburg Times <t Democrat— One 
Model 14 and one Model 5 Linotypes. 

Palm Beach Po«t_One Model 14 Lin- 
otype 

St. Jobnsbnry Caledonian Sold 

St. JOSXtavtV, Vt, June 28.— William 
D, Pclley, founder of the Evening Cale- 
donian, has sold the major portion of his 
stock to Herbert A. Smith, of Boston, 
who becomes business manager. Mr. 
Pelley will retain editorial control and 
devote mure of his time to magazine 
writing. In the fall he will return to 
the Orient and complete a trip he 
abandoned last fall. 



Ohio Offire for Nelson Chetman Co. 

Cleveland, Ohio, June 30. — An office 
has been opened in this city by Nelson 
Chesman & Co., of St. Louis, with J. E. 
Plant as manager. He will also retain 
direction of the Buffalo branch. 
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A FREE PRESS THE FIRST LINE OF DEFENSE 
FOR THE WORLD'S DE MOCRACIES 

Great Principle, Safeguarding Human Rights, Always in Conflict With Ruling Classes 
and Special Interests — Popular Governments Still Adhere to Secret 
Processes in Conduct of Puhlic Business 



By W. D. SHOW ALTER 



FREEDOM of the pre**, the corner-stone of the structure of Ameri- 
can democracy, was at first rejected by the builder*. The states 
were a*ked to ratify a constitution which made no provision for 
safeguarding the freedom of petition, *|>eech, assembly, religion or 
the press The people of onr young Republic realized that, unless 
these were included, the great adventure in nation-mak 
to failure. So they insisted that they should be iuclud 

plan, be made a part of the basic law— and they 1 



the United Slate* adheres to the great principle only ill part— for we 

" in which the business of the 



been 



mental plan, be m 
things through co 

The builders of the Federation of State* appear not to 
eager to embrace and to proclaim press freedom. Few of our 
have held in their hearts and minds an actual fighting loyalty to the 
principle There are not many Kings, Presidents or Premiers in the 
world to-day who support press freedom except in the . 
consider it a high ideal, to be attained literally in some state of 
of the far future, when the rule of human pasaii 
ended. 

The friends of press freedom have always beeu on the defensive. 
They have had to fight to preserve it under the assaults of autocracy, 
both in monarchies and in republics — to shield it from extinction at 
the hands of statesmen and bureaucrats. In this respect it has shared 
the perils of the democratic idea in all ages. Democracy is never so 
gravely endangered as in the house of it* pretended apostles. 

Press freedom in America, while always subject to some extent 
to limitations set upon it by its declared advocates, ha* been the 
mightiest force for progress in our national life. It has been abused, 
of course — but not more by those who would interpret it as license 
than by those who would set upon it undemocratic restrictions. 

To-day, still fighting its age-old foes, it is the source from which 
springs government of and by and for the people — the hope of those 
who acorn shackles, of those who wish to live in the light. It is the 
despair of politicians — a whip made of fiery thongs with which in- 
liiguc and corruption are scourged. < 

There are not many men in public life who can endure criticism 
with patience — yet criticism of the acts and policies of public servants 
affords the only protection against usurpation of power. Unjust 
criticism never, in the end, injures a public official—it reacts upon 
its author; while constructive criticism, however it may wound per- 
sonal pride, never fails to benefit its subject. 

So we have in America a Free Press — Limited. In some of our 
states it is limited by unjust libel laws. In every community it is 
limited to some degree through selfish interests. The Congress of 



continue to have "executive 
people is conducted in the dark. 

Plausible excuses arc advanced in support of secret processes of 
legislating. The press itself has mistakenly conceded, through non- 
resistance, the validity of these arguments. Entering upon the new 
day of the world's life, setting a period after the story that is told of 
the long night of struggle toward the sun, the free people* of the 
world face the problem of how to make a free press free indeed. 
To an extent greater than that of any other phase of I 
private profit to those engaged in it, the 
taking is the people's concern. The inde 
papers is not a private matter. Their freedom l 
trol, either by a party, by public officials or by private interests is 
fundamental in a democracy. 

It may be said, without exaggeration or prejudice, that the : 
papers of America as a whole measure up to the lofty 
manded by our citizenship. 

No newspaper may prosper, or attain influence and 
less it is consecrated to the service of the people. Our newspapers 
meet that test. 

In America we have a larger number of great newspapers than is 
to be found in any other country. Yet not one of our newspapers has 
won power and profits of the enduring kind except through high 
service to the people. That is the heartening fact. That is the message 
we would send to our kinsmen of the press in other nations. 

Only a press in which the people have faith could have awakened 
in our people a sense of the world's peril in the great war. Only a 
press to which an enlightened people turn for information and guid- 
ance could have mobilized the power of the great Republic in the 
darkest days of the world's life, and have made it the decisive factor 
in the battle of Armageddon. 

An American free press, imposing upon itself a reasonable censor- 
ship, moulded the American love of freedom into a resistless weapon 
which, wielded in the cause of righteousness on the desolated fields of 
a sister Republic, broke and destroyed the assault of barbarism upon 
the free peoples. 

The task remaining to our press — of safeguarding the fruits of the 
awful struggle that is ended, of restoring to us the boon of peaceful 
lives, of bringing to our people the sense of the new sun that is in our 
skie* and the new rainbow of promise that paints for n* the glory 
of an attainable national ideal — that task will not be shirked. 



SOUTH KNOWS POWER 
OF ADVERTISING 
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The South believe? in advertising, ami 
in l*lief i* founded upon returns and 
remits that it has witnessed. This be- 
lief i? not eonfincd to its own advertise- 
ments, but carries with it an interest 
ind trust in the advertisements of 
ihers. This is reflected in the things 
:V people of the South are buying. 

A realization of the power of adver- 
tising" was first driven home to the pco- 
fe by the successful campaigns of the 
\iriuus fruit growers' association". 
Southern resorts, popularized brands of 
fouthern grown tobacco. Tobasco Sauce, 



Crx-o Cola and a few other products ti 
the South. Trust in advertisements was 
greatly increased, however, about 12 
years ago w hen the business of the lum- 
ber industry of the South had reached 
low rhh and w as given new life by na- 
tional campaign advertising. 

Lumbermen Big Advertisers 
At this period the entire lumber in- 
diisiry of the country was practically at 
a standstill. The nation-wide advettising 
cam|iuis!Ms of manufacturers of wood 
«ttl>Nt ituics was partly blamed. It was 
iliout this time that C. L. Williams, a 
Chicago advertising man, read an arti- 
cle on the red gum lumber of the Mis- 
sissippi valley and became so impressed 
wi'h the advertising possibilities of the 
.lainis made that he took the matter up 
with some of the larger gum lumber 
companies. His suggestions finally re- 
sulted in the calling of a meeting of the 
cum lumber men at Memphis, the or- 
ganization of the Gum Lumber 



iji -utn rs' Association and the 
ol a luminal dircct-to-thc-people 
lisini; campaign. The campaign was a 
success and the c> press, pine and manu- 
!ai Hirers of other woods shortly after- 
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r;\iving the lagging business of the cn- 
li't lumlier industry of the South- 
Tin- Gum Lumber Manufacturers' As- 
Mi'-iation and the American Oak Manu- 
facturers' Association base been amal- 
gamated. The name of the newer or- 
ganization is the American Hardwood 
Manufacturers' Association and its ac- 
tivities arc going t<> be felt in the re- 
i n Idntg of Europe. 

During the recent State convention of 
:he Texas Advertising League, held in 
Dallas, city advertising was one of the 
principal tnpics discussed. One speaker 
adsocaied cities of 150,000 population 
spending $1,000,000, smaller cities pro- 
; r.riioitaieh- if thes wished to present 
their claims to stranger* in a 



that would bring results. 

The Fori Worth Chamber of Com- 
merce immediately look the mailer un- 
der consideration and has completed a 
campaign for an additional $150,000 
for their yearly budget Twenty per 
cent of the amount, or $30,000, will be 
spent in newspaper and magazine adver- 
tising. Dallas is now raising a fund for 
like work. 

The largest single city advertising 
campaign under consideration in the 
South is that of Jacksonville. Plans of 
the Chamber of Commerce, Real F.state 
Koard and Rotary Club to spend $100.- 
0ft) a year for live years for advertising, 
base bccii approved by 3f» representative 
citizens These arc only a few exam- 
ples and proof of the Soma's belief in 
advertising and the reason for iL 



The South has 420 daily newspapers 
and 2.785 weeklies r.nt of a total of 3.789 
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North and South America received 
the first news of the signing of the 
peace treaty through United Press dis- 
patches. 

From Montreal to Buenos Aires 
United Press newspapers first flashed to 
waiting crowds the word that peace wan 
again restored among the great powers 
of the world. T niled Press cables were 
received in New York ahead of the gov- 
ernment's own dispatches at Washing- 
ton. 

Ahove are reproductions of cable- 
grams of congratulation from Ezc- 
quiel P. Paz, Director-General of 
La Prensa of Buenos Aires, South 
America's greatest daily newspaper, 
and from La Prensa of Havana, the 
leading afternoon daily of Cuba. 
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SECRETARX-TREASURER. OF THE 
ASSOCIATION OF NATIONAL ADVERTISERS 





A. B. c. 



P«r Cent of Them Arc Men. 



IN the A. N. A. office a few days ago 
we made an examination of the 
proportion of papers furnishing A. 
B t audits to the total number ot 
daily newspapers in the various ter- 
ritorial divisions of the country. The 
divisions of states were Western. 
Southern. Central, Northwestern, 
Southwestern. Middle Atlantic and 
New England, New York and Ncw 
Jersey. 

It was somewhat of a surprise to 
find that the proportion of Southern 
daily newspapers that furnish A. B. 
C, audits was 46 per cent — 6 per cent 
higher than the New England. New- 
York and New Jersey section, and 24 
per cent higher than the Southwest- 
ern section, the lowest in the scale. 

The total number of newspaper' 
taken into calculation was 1,631. and 
the total of A. B. C. membership 
Wen was 611. ,he number shown in 
the last printed list of the A. B. C 
membership. 

This is certainly a good showing 
for the South, and is evidence of the 
fact, as a newspaper representative 
said the other day, that Southern 
newspaper publishers have been air- 
creative. 



self, it is a very low figure. But in the 
face of necessity— assuming that there is 
a necessity for an advertiser to use any 
particular medium-even as half a loaf 
is better titan nothing, a territory that 
furnishes 4d per cent of necessary data 
is to be preferred to one that furnishes 
22 per cent, 28 per cent and 30 per cent. 

It should really be the concern of 
newspapers that are already furnishing 
A. B, C. audits to sec that their prospec- 
tive territories furnish as dose as pos- 
sible to 100 per cent of information con- 
cerning circulation and distribution. 



live cures of ailments that have for 
years puz/led the most skilful physi- 
cians. 

A few publications carried but one 
advertisement that could be called ob- 
jectionable. Many carried an aver- 
age of twelve questionable advertise- 
ments out of an average total of 
twenty-nine published. 

The advertisements included every- 
thing from eczema to tuberculosis 
cures 



AUDITS OF NATIONAL MARKETING 

1 figures given in the foregoing 

paragraph are not of mere aca- 
demic or mathematical interest- As has 
iKcn said before, the interest of the na- 
tional advertiser in the work of the 
Audit Bureau of Circulations is first. 
1' • and all the i me ,] lv -., , , 

sential concern in the economical and 
effective marketing of manufactured 
products. 

It is this concern that makes national 
advertisers anxious for the success of 
the circulation audit movement, in 
which the A. B. C. is the principal ope- 
rating factor. 

The more complete and accurate the 
facts concerning circulation and dis- 
tribution furnished by a newspaper, the 
more likely are the advertising plans of 
the national advertiser to be sound and 
therefore, effective. If this is true of 
one newspaper, or of the newspapers in 
one city, it is no less true in connection 
with all the newspaper* in a marketing 
territory. 

If there should be a donbt as to the 
possibilities of economical and effective 
marketing through newspaper advertis- 
ing in two divisions of the country, 
other things bring equal, it can readily 
hr seen that a division in which 46 per 
cent of the total available newspaper in- 
formation is furnished on the basis of 
the thorough and exhaustive audit pi 
the A. B. C. is likely to 1* more accept- 
able and convincing to a prospective ad- 
vertiser than one in which only 22 per 
cent of the possible information is avail- 



is something to 
Jn it- 



Of course. 46 per 

brag about only in 



MEDICAL ADS IN THE SOOTH 
"THE forthcoming convention of 
* Southern publishers at Asheville. 
V C N suggests drawing attention to 
nne form o! advertising in •vhich 
publication* in the South a'c gen- 
erally supposed to distinguish them- 
selves — medical advertising. 

An examination made in the A. N 
A. offices not very long ago showed 
that in one week newspapers in Ala- 
Lama, Florida. Georgia. Kentucky, 
Louisiana. Mississippi, North Caro- 
lina. South Carolina, Texas and Vir- 
ginia Carried .1.461 medical advertise- 
ments—passable, debatable, or bad 
The average number nf objectionable 
ads appearing j n these Southern 
States' newspapers for one week was 
346. and the average per paper 43. 

Contrasting nine Northern States 
with these ten Southern States, the 
number of mediral advertisements ap- 
pearing in the Northern States' news- 
papers in one week was 4,026 The 
a\crage per State was 447. and the 
average per paper was 32. 

These figures do not seem to Justify 
the traditional belief that a much 
greater quantity of medical advertise- 
ments is carried in Southern news- 
papers than in Northern newspapers. 
Owing, however, to peculiar popula- 
tion conditions in the South, some 
of the medical advertising carried 
there may charitably be said to be of 
a more brazen character than in the 
North. 

Among the most objectionable 
types of ads are those that are calcu- 
lated to lead Negroes to suppose 
that they can make their black skins 
light or take the kink ou, 0 f the i r 
woolly hair, 

Whether the religious papers pub- 
lished in the South compare as favor- 
ably with those in the North. I am 
not in position to say, not having 
examined the two classes of publica- 
tions thoroughly. The general sup- 
Pos.tton is that Southern religious 
papers reek with medical advertise- 
r' 5 ' Ortainly. out of a mass of 

t 1 a v e, "? 0,,s p3Vrrs «»'»ined 
n the A. N A. office, only „„e puh- 
tcation could be given a clean slate 
j 5 '. forty-three advertisements 
carried in that publication, „„, one 
*as of an objectionable character 

On the other hand, there was one 
publication that carried forty-six ad 
vertisements. thirty -three of which 
rtm V * con, P ,cu "»s type of fake 
remedy, guaranteeing to effect posi- 



DIFFERENTI ATION VS. UNIFORMITY 

THAT title is correct enough; it 
would be difficult to use another 
that would express concisely the burden 
of :1ns paragraph, as well as two op- 
posing schools of thought and practice 
in all departments of human endeavor. 
A somewhat sarcastic title would be 
"Thought vs. Non-Thought." Or. 
Urain Lxcrcise vs. Mental Inaction." 
On one or two previous occasions the 
su.oect has been written upon in this 
page, with a view to urging newspaper 
publishers to srll their markets instead 
of assuming that national advertisers 
necessarily think of newspapers on the 
oasis of a standard or a rule, or even 
as something apart from the merchan- 
dising possibilities of their territories. 

It has been pointed out that in busi- 
ness there is— and must be— as infinite 
variation as there is generally in human 
lite— that no two businesses can be con- 
ducted alike because there arc no two 
men who arc alike in any respect And 
a business, like an institution is 
throughout the whole of its history, the 
lengthened shaduw of one man. 

An A. B. C. report is a passport into 
the advertisers' country, so to speak 
I he bearer of a passport docs not ex- 
pect to get business solely because he 
has that document. He has to proceed, 
nftcr Ins entry, to sell his proposition on 
its merits, and on its relationship to the 
imcrests of the prospective purchaser, 

I here is no set or uniform method of 
Retting business. If Uiere were, this 
would be a world of fools, because there 
would be no necessity for individual 
thought and initiative and enterprise. 

To suppose that the mere presentation 
or possession of an audit report (neces- 
sary as it is) will inevitably get busi- 
ness is mental inartion. It is operating 
-if there be an operating at all— on the 
uniformity basis. There is as infinite 
differentiation in national distribution 
and merchandising as in newspapers. 
And the way to gel the national adver- 
tiser's business surely is to "get up and 
Kit -mentally. -and sell the mvket 



my mental outlook had to be readjusted 
|Q the needs of a shoe manufacturer. 
My name— my card— was about the only 
common denominational thing I could 
use. 

As the president of one well-known 
concern said to me : "There are in this 
city twenty-five factories making our 
type of merchandise. And. apart from 
such matters as hours and wages, there 
are not two factories run alike, cither 
in production or in marketing. 

Then, how entirely necessary is it that 
newspapers not only sell their markets, 
but also the relation of the market and 
the publication to the advertiser s busi- 



FORMATION OF A. N. A. 
CHAITER AT ROCHESTER 
"T'llE first meeting of the new Chap- 
* ter at Ruibester, N. V., was held 
in the Oak Hill Country Qui), Friday 
June 27. Mr. J C. McQu ■ston, man- 
ager. Department of Publicity, West- 
mghouse Electric & Manufacturing 
Company, and a vice-president of the 
A. N. A„ outlined the meaning nf the 
chapter idea. It is the purpose of 
A. N. A- Chapters to bring together 
representatives of national adverti*. 
ing concern* for the purpose of ex- 
changing confidential information and 
experiences in methods of advertis- 
ing and selling trade-marked prod- 
ucts that have national or interna- 
tional distribution. 

The following firms were repre- 
sented at the meeting: Stein Bloch 
C ompany. Yawman t* Erbe Manufac- 
turing Company, Sill Stove Works. 
Todd Proteetograph Company. Mov- 
ette, Bausch & I.onib Optical Com- 
pany, Taylnr Instrument Companies, 
Stromberg-Carlson Telephone Manu- 
facturing Company, Adler Bros & 
Co., Shinola Company. 

A E. HAWKINS, advertising man- 
£*• ager of the Thomas G. Plant 
Company. Boston, has been appointed to 
act as the accredited A, N. A. repre- 
sentative. 

-pHE firm name of S K. F. Adminis- 
trative Company has been changed 
j" E K. F. Industries. Inc., and the 
offices removed to 165 Broadway. New 

Wk City. 



DENIES NEWARK PURCHASE 



VARIATION AGAIN 



rV KING nearly two weeks rerently 
*f 1 was chiefly occupied in visiting 
A- N. A. memVrs in Middle West 
'•'tics. Among ,| u . businessscs called 
upon were establishments manufactur- 
ing shoes, soap, hosiery, motorcycles 
metal goods, building products, office 
appliances, sanitary goods, and several 
other descriptions of industries As 
<oon as I left a building products office 



Arthur Brisbane Says He Has Net Be- 
come Part Owner of Ledger 

A report that Arthur Brisbane, editor 
ot the New York Evening Journal and 
the Washington Times, had arranged 
for the purchase of an interest in the 
Newark (N. J.) Morning and Evening 
Ledger, was denied by Mr. Brisbane. 

"I have discussed the matter with 
Lucius [\ Russell, the publisher; that 
,i> all." said Mr. Brisbane. Regard- 
ing reports that he was planning to pur- 
chase newspapers in other cities, he 
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To Sell Central Iowa Advertise in the 
Des Moines Register and Tribune 

Each dot on the map represents ten subscribers to 
these newspapers. Note the remarkable concentration 
of circulation in the Des Moines Trade Territory! 



OVER 100.000 DAILY 



You may market 



market anything from « li. win- -um t.i hi.'h-|.ow err.l antoinobih wilh a w ell-planiu'.l a<lvertiv 
ins campaign m The Keller ami Tribune \r..m.,i lies Moines revolve- llu- "rent husines, of Iowa, the Great- 
est Agricultural State. Iowa's soil annually pro.lue.v more wraith than lb,- world's ? „|,| mules combine.!, l or 
results in tliis territory ail\eiti-e in I In- Register ami Tribune 

Nm ..I i.lirrli.ff hli-jilv. r.in.i-lciit. i>n..lln -ins in.-.lium^' 



Tlif IWisH't J»<1 T r ilniii.- l»niil.iin- .1 writ r.r v .mi.'.'l Vni" :."'> 

Tm.ll I'rol ion I).-|.iitIiim-ii1. |ir.-|i.iri.. Jfl.t iiu.l- our .1. ■ .1 1 ■ - r 

bruail-i.l<N mate- ltji!«- imr-ritJli n> <•!•"•• t-u.li villi llir 

rcluit.r, ll.^ «ln.|. -.il,-r i.n.l tin- |.t,,k,-r I I111-. a inn I 

Willi |hc«/- IV. i,.|i r. nii-aii- ,„.v,.-tfiil - 1 .. 1 1 mil. w-nr 

■Jvrrlinine. mil int.- »h»r i"" alon. . 

Glirilpi) Kt'prr-rnl ati\i- 
Joint el;l-< 

People's (,a- iil.lt:, 



i:,.„-i,L..r 111.' <li,.i!„l,on ..( Til,. IWi-t'T Tritium- -...v.-r ,H'n, 

,lnl. oi.l ov.-r 711. > Si hi- lav. Tli j* iniimil-^ nr. iiluli.n env.-r- 1 1 1 • " 

|. ml. Inn mi li.-l.l -ilninl Mono-. Iik<- n van Mankil. Tin- . Villi 

...U it I i-iiij; noli, v of ill.--.- n»-'.. -J) jiht.-i .slinuil.ir. - RI'.SI ITS j>.--. nii-.- 
tlit-ir rr».|i-<- .it.- UUL'til lo lirlirii what ih.i |.rinl' 

\<>\v ^ork l?i'|H i >cnl.ili\i' 
I \. Kb in 

M.'ti.i|iolit.m Town- 
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SOUTHERN AGENCIES 
WORK IN HARMONY 

Scrtional Council of A. A. A. A. Also 
Will Meet in Asheville— Standards 
of Recognition Will Be 
Decided 



Editor & Publiiher for July 3, 1919 



The meeting of the Southern Council 
American Association Advertising Agen- 
cies in Asheville, July 7, will be the 
third successive annual session of this 
organisation, which has accomplished a 
large volume of constructive work since 




JtrrasuN Thomas, 

Chairman Southern Council A. A. A A 

its formation charter. Members include 
ever)' agency in the southern territory 
qualified for affiliation wilh the national 
organisation Oilier ageticies now eligi- 
ble will be warmly welcomed to mem- 
bership and several applications are an- 
ticipated in the early future. 

The Southern Council has labored 
with good results for correction of im- 
proper practices on part of its members 
and for adoption of higher standards of 
service with splendid results, though 
naturally little publicity has been given 
its efforts in litis direction. During the 
last year much attention has been paid to 
closer relations between organized agen- 



cies and members of the Southern 
Newspaper Publishers' Association, as 
well as wilh farm paper publishers of 
the South. A joint committee (com- 
posed of B. Kirk Rankin. Southern 
Ngriculturisi. Nashville, representing 
farm papers; W. C. Johnson. Chat- 
tanooga News, Daily Newspapers; and 
Jefferson Thomas, Southern Council, 
A. A. A. A ), agreed unanimously on a 
basis mutual relations and the report of 
committee will be considered at 
joint session* in Ashville. 

Big Help to Business 

Members of the Southern Council 
prepared copy and supplied plates for a 
series of educational advertisements, ad- 
vertising, assessing themselves twice the 
annual dues to provide funds. The 
Southern newspapers generally donated 
»|wcc for these ads, which have aroused 
gieat interest throughout the territory 
and hasc unquestionably helped in the 
development of new business. 

The American Association of Adver- 
tising Agencies regards the Southern 
CrwnfH as perhaps the most active of 
its branches in proportion of membership 
and pays it a great compliment in hold- 
ing at Asheville. July 8 and 9, its quar- 
terly executive board meeting in joint 
session wilh the Southern Newspaper 
Publishers' Association and Farm Paper 
Publishers of the South on the evening 
of July 8. 

President Johns of the A. A. A. A will 
tell what the association is doing for 
advertisers : Newspaper Committee 
Chairman W. II. Rankin will tell of its 
accomplishments for newspapers; Agri- 
cultural Committee Chairman Charles 
ahout its service to farm papers; and 
Executive Secretary O'Shaughnessy will 
outline the ways in which publishers mav 
co-operate for greater efficiency. 

O'Shanahneny Will Tour Sonlh 

F.very indication now points to a large 
attendance and a successful gathering 
The Southern Council meets first at 
2.30 on the afternoon of the seventh for 
rommittce reports and action on un- 
finished business At 8 o'clock that eve 
ning another executive session will dis- 
cuss intimate matters on agency prac- 
tice. 

At 10 o'clnck Tuesday morning will 
occur the election of officers for the com- 
ing year. Those chosen to qualify after 
the annual meeting of the American As- 
sociation in October, 

Great pleasure will be manifested by 



First 

In six months of 1919 The 
New York Times published 
a greater volume of adver- 
tisements, and recorded a 
greater gain than any other 
New York newspaper. 



all members if Past PfetMtM Massen- 
gale's health permits his attendance, 
which now seems probable. 

Following the Asheville meeting. Ex- 
ecutive Secretary O'Shaughnessy. of the 
American Association, will address the 
advertising clubs and civic bodies of 
Knoxville, Chattanooga and Atlanta and 
appear before the annual meeting of the 
Georgia Press Association at Monroe. 
In each city visited he will have in- 
formal conferences with newspaper pub- 
lishers. 

In Atlanta. Publisher W. G. Bryan n( 
the Georgian and American, who is 
chairman of the advertising committee 
of the Southern Newspaper Publishers' 
Association, will entertain Mr. 
O'Shaughnessy and other members of 
the executive board of the American 
Association wilh a week-end party. 

Stanch Believer* in Advertising 

The Southern Council of the A. A. 
A. A. believes in advertising as the 
means more rapidly developing the won- 
derful resources of the South and is 
committed to efficient methods for the 
benefit of clients that the volume of 
their business may be speedily increased 
through its profitably productive nature. 

To this end members are working co- 
operatively in perfect harmony and wilh 
visibly satisfactory results. More and 
more southern advertisers are appreciat- 
ing the character of service obtainable 
fr jm home agencies and the tendency 
of their employment is steadily growing. 



-Membership in the Southern Council i = 
now regarded as a valuable asset b> 
every member and indications are that 
soon it will be sought by all reputable 
agencies of ihe territory 

While all the Southern Council meet- 
ings will be confined to the membership 
there will be ample opportunity between 
sessions for personal interviews with ad- 
vertising agencies present. 

Officers of Council 

Jefferson Thomas, of the Thomas Ad- 
vertising Service, Jacksonville, is chair- 
man of the Southern Council H. L.. 
Staples, of Staples & Staples. Richmond, 
is secretary. In addition to these mem- 
bers the following are members of the 
Southern Council: Thomas E. Basham 
Company, Louisville; Cecil. Barette & 
Cecil, Richmond ; Chambers Agency, 
Inc., New Orleans; Nelson Chesman & 
Co., Chattanooga; Ferry-Hanly Adver- 
tising Company, New Orleans; Johnson - 
Dallis Company. Atlanta: Massengale 
Advertising Agency, Atlanta: Frank 
Presbrey Company, Norfolk, Va. 



Changes on La Porte Herald 

La Pom*. Ind.. July 2.-E. M. Wolf, 
advertising manager of Ihe Herald has 
resigned lo accept a position with the 
Northern Indiana Gas & Electric Com- 
pany, at LaFayette. R. K MacDougal 
of the editorial staff wilt be his succes- 
sor, while Russell Lynch of Racine. 
Wi< . takes Mr. MacDnugal's place. Mr. 
Lynch was formerly with the Racine 
Times-Call. 



— from the Secretary of the Interior: 

In hiii annual report (December, 1918) 
to the President, Franklin K. Lane 
said, "... there is no one thing 
so supremely essential in a government 
such as ours, where decisions of such 
importance must be made by public 
opinion, as that every man and woman 
and child shall know one tongue, that 
each may speak to every other and that 
all may be informed." 

The daily newspaper is the University 
of the Masses. It is the one national 
meeting ground of all classes, profes- 
sions, interests, the rich and the poor. 

This force, national or sectional as you 
wish, can educate all classes to buy 
better merchandise, — your merchan- 
dise. It can be localized right where 
your goods are for sale and extended to 
keep pace wilh distribution. 

Invest in newspaper advertising. 

E. Katz Special Advertising Agency 

Established 18M 

Publishers' Representatives 



New York 
Chicago 



Kansas City 
San Franciaco 
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The Florida Times-Union prints the full leased 

wire day and night news report of the Asso- 
ciated Press, supplemented by a special wire giving box 
scores of the National and American League Baseball 

games also a leased wire report, (eight hours service) of another news gath- 
ering agency, also special dispatches from its Washington correspondent. 

No newspaper in Florida or the Southeast receives or publishes as much general news mat- 
ter as does the Florida Times-Union. 

The Florida Times-Union prints all the news of Florida. Correspondents in every impor- 
tant town in the State send by wire the particulars of important happenings in their community. 
No paper in Florida publishes so complete a State News Service as does the Times-Union. 

The Florida Times-Union covers the local news field thoroughly. 

The Florida Times-Union prints daily a full page of editorials, not syndicate features but 
carries on other pages a number of special features. 

Superior news service has given the Times- Union a circulation far greater than that of any 
other newspaper in Florida or the Southeast. The Florida Times-Union leads in City, State 
and Total circulation. The City circulation of the Sunday Times-Union is greater than the total 
gross press run of any newspaper in Florida other than the daily Times-Union. 

The Florida Times-Union maintains a year around daily automobile delivery service cover- 
ing a radius of one hundred miles from Jacksonville. 

No newspaper in Florida or the Southeast carries so great a volume of advertising as the 
Florida Times-Union. 

Record of advertising carried by the Florida Times-Union during 
the first six months. 

A Gain of More Than One Million Lines 





1918 


1919 


Cain 


January 


550.270 


632,033 




February 


651,574 


667,751 




March 


616,142 


830,515 




April 


546,826 


872,665 


• 


May 


587,128 


881,027 




June 


532,465 


815,332 




Total Agate Lines 


3,514,405 


4,699.323 


1.184,918 



FIRST IN NEWS^FIRST IN CIRCULATION— FIRST IN ADVERTISING 

THE FLORIDA TIMES-UNION 

Jacksonville, Fla. 

Benjamin & Kenlnor Company, 
New York. — Chit-ago. 

=== Digitized by Google 
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INDEPENDENT AGENTS 
PLAN ORGANIZATION 



Southeastern Association May Start 
"Truly Democratic National Body 
Open to All General Agencies 
Recognised by Pnbliihera" 



wmA tlut the gate to the general field 
shall be held wide open on a purely 
democratic basis to all worthy comen, 
and that the publishers and not the 
agrnts' competitors should determine 
whi ther he is worthy of recognition. 

"We protest against the autocratic 
propaganda which seems to hare (or its 



"We maintain that such propaganda is 
clearly misleading and unfair and works 
an unjust hardship upon about tiinc- 
renths of the agencies of America, which 
are neither invited to join nor admitted 
t<> the membership of said associations." 



KENNER RETURNS TO A. A. C. V. 

The Sustaining Membership I.Ul Is Alio 
Enjoying Steady Growth 

H. J. Kcnner, of Minneapolis, for- 
merly secretary of the National Vigi- 
lance Committee of the Associated Ad- 
vertising Clubs of the World, lias re- 
joined that organixation in his former 
position, succeeding G. F. Olwin, who 
has resigned. 

Some recent additional "sustaining 
members" of the Associated Advertising 
Clubs arc: 

Ststiilar,'. Tour Wbfwl Tire Coapanj, Kraaiis 
la,: Uttte MUM Co.. llaakato. Wis.; Ceattlrr 
Uufctier Wnrt*. I'likago: ntas-eraU Minurirtur 
In* tompanr. Turnihgton. Cau.: OUb> Rul>Ur 
Tire vtaauraeturlac Compaar, New York; Hllu 
Varadah Corpora lion. Bmualvo; K«ll/ Hjirlncn^l.! 
Motor Trurk CSX, fsprlACIleM, O.; IMamoaat 
Motor Car r«.. Chlragn; t'tillrJ fteearttjr Co., 
Cantoa.. O. : llarvpy HpHLc * Fergliw Com 
pony. Startup. Wla : Slrt'srlan U.ttur Companr. 
CntirrsvUIr, lad.; Xallunal Ttrr A fttibber C«., 
Eaat I'alealltie. 0.1 Cracker MrBlwaln Co.. 
Il„l,<-i-. klax.: rVrnlr rtlm Oeaanaor. Atlaau 
ilnu.ll M Simla Company. Indianapolis: W. C 
Waml Co.. Mlnarapalla: Aaatrlran RolUuc Mill 
lomnmj. MI'Mlrlown. O. 



New "A. M - Paper for Talaa 

Tlxsa, Okla . July 2. A new morning 
newspaper. Republican in state and na- 
tional politics, will he launched here in 
the near future, it is announced. A 
group of wealthy oil men are financing 
the proposition and the plan is to make 
a paper of statewide influence. Names 
of ihe men backing the paper Have not 
been disclosed and will not be made 
Known 'til all plans arc completed. 



N. Y. German Press Writers 
Plan Labor Union 

Will Seek Raise in Salaries aa Soon •« 
Organisation It Completed. Pro- 
motors Say 



A -labor union, to be composed ex- 
clusively of men employed in the edi- 
torial departments of German news- 
papers in New York City, editors, copy 
readers, reporters, proof readers and 
artists, is being organized among the 
members of the German Press Cluh. 

Its promoters say it will be completed 
organized within the next two weeks, 
and that its membership from the start 
«ill be at least 100, or 90 per cent of 
the men actively employed in the edt- 
t"ri;i| ronms of local German news- 
papers. 

WWn organization has been pcr- 
ferted. it is planned to make applica- 
tion to the managements of the five 
German newspapers of New York City 
—the morning and evening Slaats Zeit- 
ung and Morgen Journal and the 
Socialist paper, the Volks-Zeitung, for 
mrreased wages. 

A committee, of which Theodore F 
Cuno is chairman and Arnold Fueredi 
is secretary, is in charge of organiza- 
tion, and also has been conferring with 
a committee of Typographical Union 
No. 7, with a view to having the new 
organization affiliated with the union. 
Overtures by this committee to this end. 
Mr. Fueredi said, had met with a hearty 
reception. 



Ij» Angkwcs. Cal., June 25.— F. W. 
Kellogg, publisher of the Los Angeles 
Express, is reported to be planning to 
Mart an evening daily at Pasadena in 

the fall. 



At its Asheville meeting. July 7-9, it 
is quite probable tlut the Southeastern 
Advertising Agents' Association will in- 
vite all so-called "independent" advertis- 
ing agencies throughout the United 
States to assist in the formation of what 
Dillard Jacobs, of Atlanta, its president, 
terms a "truly democratic National As- 
sociation, whose membership will be 
open to all general agencies that are 
recognized as such by publishers." 

In a statement of his association's 
plans, Mr. Jacobs said to Editor 4 Pub- 
I lAHUt : 

"Until such a democratic association is 
furmed. or until the existing associations 
renounce their monopolistic tendencies 
and become truly democratic, it will be 
useless to expect any real and substan- 
tial progress in protecting the abuses 
which nuw exists in the general agency 
field. 

'The Southeastern Advertising Agents 
Association, was organized primarily 
for self protection and for the purpose of 
opposing invidious propaganda of cer- 
tain so-called National Associations of 
Advertising Agents, which, in our 
opinion, constituted cliques rather than 
bonafide national associations of the 
thousand or more general advertising 
agencies of the United States, only a 
hand full, about ten per cent, are mem- 
bers of any association, and until the 
birth of the Southeastern Association 
there was no truly democratic organiza- 
tion, which welcomed to its membership 
all legitimate general agencies. 

"The members of the Southeastern 
Advertising AgVnls Association maintain 
that both the interest of the publisher 
and that of the advertiser, as well as the 
efficiency of genera] agency service, de- 




DlLLARD JaOiRS 

motive the convening of the general 
agency business into a franchise. 

"We maintain that open competition 
of a legitimate type is essential to the 
maintenance of a high standard of effi- 
ciency in the general agency field. 

"We protest against any plan or basis 
of agency recognition which, in whole 
or in part, would put into the hands of 
his competitors the power to exclude a 
new agent desiring to enter the field of 
general advertising. 

"We unreservedly condemn the efforts 
which are being made by certain asso- 
ciations to make it appear that theii 
memlsrr&hip includes all of the leading 
reprcsenlaiivc, respectable or efficient 
agencies of Ihe United States. 



Headline History of the World War 

C»r>vrt»»t, I9I». Wtm F.rn Frefarrr 

A DAILY cross-section of the five years of world war — 
decisive events for each day seen at a glance. 

Readers clip it for their scrap books. 

Editors find it an invaluable reference — advance notice 
of important world-war anniversaries. 

Forty papers have booked it, among them: 



Philadelphia Bulletin 
Providence Journal 
Detroit Free Press 
Albany Times Union 
Ftinghamton Preaa 
Schenectady Union Star 
tit tea Preaa 



Salt Lake City News 
lloboken Observer 
Pasadena Star News 
Gadsden (Ala.) Times News 
Hoi Springs i Ark.) New Era 
Meriden (Conn.) Record 
Moaeow (Id.) Star Mirror 



Oilier features coming. Get aboard now and have first pick. Wire 
for terms. 

New Era Features 

.10 East Korty-weond Street NEW YORK CITY 



SOUTHERN PROSPERITY 
CHATTANOOGA, TENN. 
THE NEWS 
A TRINITY 

Never in its history has THE NEWS printed a bet- 
ter paper, carried more advertising — local and na- 
tional — or enjoyed more prosperity. 

CHATTANOOGA 

A wonderful field — a more than prosperous sec- 
tion and — 

THE NEWS 

A real result producing medium of proven value. 

Your market investigated —your local troubles ad- 
justed — a complete cooperation department at your 
service always. 

W. C. JOHNSON 

CHATTANOOGA 
JOHN ML BRANHAM CO. 

NSW YORK ST. LOUIS DETROIT ATLANTA CHICAGO 
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MORE THAN 36,000 IN USE 
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THE MACHINE THAT LASTS 
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• ' e mit*> massacred! 



Those representative dailies now 
operate Model 20 Display Lino- 
types — producing the hulk of 
their display composition direet 
from the kevhoard with straight- 
matter speed and economy. 

Srnd u* a copy of your paper for anatyti*. Il'f wiil 
%hou- you tckat percentage of display composition 
can be »et direct from the Model 20 keyboard. 

■ '•^-^^muy4%^aM^^^—»*- 

M ERG EISTH ALER LINOTYPE CO. 
!Sete York, V. S.-A. 
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WANT CLOSER AGENCY 
RELATIONS 

Four Ajfcavflk Con veuticra* Will Take 
l p Mi.ti.-r* of SumlftrriB oi Practice 
to Bring About More Effective 



A joint commitlee of the Southern 
Newipaper Publishers' Association, 
Southern Farm Paper*, Association of 
Southern Advertising Agencies, ami the 
Southern Council of the American Asso- 
ciation of Advertising Agencies has 
drawn up a series of recommendations 
on agency relations which have been 
suhmitted 10 their respective member- 
ships for artion at their annual conven- 
tions in Ashcville, X. C, next week. 

The purpose is to bring about closer 
and more effective co-operation. 

"I he joint recommendations say: 

"It must become evident to any South- 
ern publisher who studies the advertis- 
ing situation that his interest* and those 
of the reputable advertising agencies are 
idrntical and that the closer and more 
harmonious his relation' with such agen- 
cies, especially those located in the same 
section of (he country, the better it is 
for him and for them. 

'it should be equally apparent to the 
adiertising agencies of the South that 
in a very considerable degree their 
capacity to properly develop new ac- 
counts and in an even larger measure 
their ability to render satisfactory 
service to clients is dependent upon the 
character of the CO -operation and sup 
port they receive from the publishers oi 



S'lteitlal&jt AfWIH will alur-wt wWlly eUinlnali* 
stiuai. I.* rvaniiUlbt tii n,u immcIIhi. 

"Kneravlnx. and I'lsif..- Aiirn.-k. at „ tirg.,1 
at «'"»• MavaMU i"«ti art.r •tii|>m«-iiia si 

=r.TlnK» ami |.lat... l.irtt* "»»UJ l» t^-rlul nf 
lb**? »y |Hil.|uli,n until acliedujwl ,t„i,, „t 
nMllMtua hast- i-umm.j rotalls i-uaiaUWaM* cor- 
n-.|»ndrD« Mm I inlsat 1» ai..|.h>4, t lw 
■ Krncr la abauliiMy iiMiimt uf If. aesllry to tot 
want jilati-a at a Blren lime It la b«.|«ec tit delay 
mailing uf unl-n, |i,>a<l!ni£ UfHtutp |nrHra,*tk<u. 
I'ndM l.r.-H.|l< |...t.ll ur.liv nudtllnna ,^,1, , piv 
rial .l.lh.rj mail eao U- ihrnnil-il imon la 
i|>ilik — 



"In order that there may be speedily 
attained a more intimate and mutually 
beneficial relationship between the pub- 
lishers of the South in every rield and 
llic advertising agencies of this part oi 
the country which operate on ethical 
and sound lines, we heartily recommend 
and urgently advise the adoption of the 
follow iiuj practices by these closely al- 
lied 



On the Part of 

"KrfMgalfioit.— i'^tttiinij tin- nllnwittKf of com 
m.Ml<in« t« iji'mh m'ttinllr <iualtB<f<l in rerrtrr 
th+m. u titic it i* tut m purp*** to a-lria* ■nr 
o'lMUticr to wlthitfftw f*r*>enlrJoii already crust*** 
from ah atri-nry exoept *■* ranat, w* atrwiglr 
nrt* thai t-xttt** em M •la-frtafd lu •nt.-niHnc 
II brn« ft»r. Our »>*rili**a arc off «-*-*«! (iuMI*lirft 
la lii-li'intr ili*m lu il»i*Ttnln» «b*lli*r «r n»l »•»*■ 
; rrnrHTnltinn ar* »«lltliH] to It 

llnwnnrr- nt tti* alaa»i*ril lfi 
f-r rrnt, ixwmlwlon aM Z fr r»«t, rath .lu 
rem. r»«M wtwr* w>t alrea.tr don* Arrnr. 
. r- |. ,■ rtrlf '<■-■■■ <MTn«. IS pn Bl Its ■ 

t*>* uroav aiiit la pnTine thl* puMtthar* make 
posalMo tin- *efork>n or g?i*trr eitKc.. v. tt* 
lit* t Hope ■ rt ct B<"« r^ttliM-a* 

' Han ratdt.— A.l.n.««'ii uf *.*b t<-tiu* nui ad- 
horviir* itVMvlo aa mill mat* ihvw t<n|Miat..t»«> 
tlinVraiit Ief.r|x-»latlnBB, !> in tfaU 1 1m* rt*. 
ran*. t,t * wurui^r of [»t.t.l l.*a I Iob* Un r» Iwi) H 
f-t.nfutinc *» in ka.i t.i many rompllrattnoi Tti" 
alMR'ianl f-Tnj rf-nmmr»<tr-<t hr the American 
A«c--Urte. r 0 f Atfr^rtl-toc Acmrle. la prartl 
c«tl7 proof ar«ln»t »rri>fa and (OmhiM hv >iri|T*r 
•ally 0M& 

Make Rate* Cunfurni 

• T/val Huala-raa -Making ta* rataa for thJa 
r«xi r.-rm with tl»o»f at wtit-fh f^rrlrn adrrrtltlnc 
l« ■ »rrl*.1 nr^ all-uint{ afrrr-lM torn mlait«« oa 
»«).■ rl!»lai ■ -•rfclnalol In iUv itt-mn tHllea at (■uli- 
Uiii f« fni whkh thvj r.int*r adpgiiati* t*r*\v+ 
will .n^.nirift. •|«-rUl atr.ntlrni lo tta drrvtop 
BBci.r Wltfc III* fMisalltt* < irnstt..|i of punl/.f*- 
tall unounti, puMUIirm *«fll Ami It pnrfltattlf 
iv. i I -t .tlx-riiii.tttil* acalirtl »e»«tirlf* nn Infill 

"A'-tjfKi«>li'.lir.i.''iiF aod 111 i !■- Or.l<-ra fr*m ad 
♦fth-ii« airnrlf ■ .h-*«M bf a^%n.iw|tfflK*d In 



a vrviit d«a] of axtra work la r><qutr«4 of taw 
• cr t>< Inv i ab'titd K« tiiallM not later 

than th* flrat ft mrh mnotfc for all adv*rll*lftx 
Invttet! durllitr th* prorrdla* lUfintk. 

"Cue-rllaa' CofiUa - Pwtspr malllnc M 
r>wlalala< a.troriU'tnetitft I ti rt Psj r>n thctr oroVr 
to B|i>nH*« al tke tlmr <t p3l.lkrall.1n H Mari^UI 
to tb* matneaaanrv of plMaant r#Ut|n«a laKanMti 



On ibe Part of A grade* 

iter rurna* -TWrr ta rooaa for roualileraatlr 
tfinrnt In tl.r ff»rm of oH.-r» a»at out bj 
I lfta«ai»r»a 
j of detail Tb* 
MWllM HjliH| bf Itn aantil^r* of tbr ataa 
^Wr form of tb* America. A^oerat!^. of 



Do More Development Work 

■ t>*Vi>|i.pia*>nt W u rk. Acrurle* are it, 
tfiia tb* itlintMt ixsatJt.l^ iv>~tii»*ralU*n lo the pub- 
llaJjcn «r It-rlr rlrlAltj* lu tb* natter of UcTi I.ip 
ttt*et uf oi-w n«ciiutt. K<><=a> lt»|koriant uow»- 
|<ap*r« and farm journala In the terrltorT of tlve 
SiHiiWru U.imcll hat* (.•umpteltiett Hint i^tlwrn 
**...H.-» will k» luttrk further In tbia dlMTlbm 
la%an ltti«e if ttu> fk™ib. Any IraL' uffered to 
Ninihern an e tii')' h> a r.'i'Ui-ver abuiiM b* car*- 
Ml* l>»*.l|« U .l and at le„.t Mlom-d by cor 
r*<p..Ddenci- until t**tr [•.itenllalltUa an- un 
e'.vere*]. 

"Org anlaed HlTort — Slaee mina t.Vt or th.- 
l- adluu a«.'ii<-l** of tbe ooantrj mr* tx.rklua: run- 
fttructUeljr and tn tl*e Rreatrsc Lariucay aa mem 
btra uf lb* Atnerican AMorlatkn «r AdT*rHalng 
Aff«ftri*a— mi- r>f tbrtc in lb* .HamlLfrn OiudtH 
— It la uracil that extrr *f . itt> atnilate therewith 
for Ita anvil twrn-nt and fur the K'««t of tbe ad 
**rilaln«- r»r>;-r*-«ivVtiti and of Ih* puh|lahln( bual 
Matl To* -jutlincfcilt.il* for Br*nih*r»hlp are aurfe 
aa can be met by aav ku*m-r rapahae of ratalar- 
1^* eArlrnt «-rilm' 1-^. mltf rtl-wrv" 

Vogue to Have Foreign lulitiona 

Condc Na$t, publisher uf \ r agur. New 
York, sailed Monday on the Aquitania 
nith Krank CrownifuhieM, editor of 
Vanity Fair, to arrange ior the publica- 
tion of a French edition of Vogue, which 
wQI circulate in Russia, Italy, Swcdcu 
and Denmark. A Spanish edition of 
the publication ii bring well received in 
Soatt) American countries, Mr. Nasi 
said. 



In June Texas oil 
llie new high mark of approximately 
259,000 barrels of crude a day. 



CAROLYN WELLS 

NEVl DAILY FEATURE 

1 lllnalralesi bv Phillippa Vor.l 
Relratr ,tal<: July 14th 




Toduy in Hi^tury 

.tniiii wwn of Fall uf ihr R.ulilr 
By Carol)n »>||, 

A fdrioua nob of petifilv. 

Aided by *rt ana atccl. 
MadOatd br ricbieosia fu.r 

Draioliabril Iti. ll.Mik 
They bunt the iron hinge* 

And float ihe call doors «ioj. 
Wbsr* «nf«iah«s) aoula ha/1 »ult«rdl 

And tonurcii vtclima dvrd. 
In deep**!, darkcat dongvonk 

They plied (heir rtiwtamr ta*k, 
And found in* tniilderinc bonra at him, 

Who won Ibe Iron Maak 
Todaj llhounh paaaini bell ii btard 

Wm Murtyred Delaunay>, 
TSa whole French Nation joyooalv 
C>lebi»tea Biatile Day. 
C^frngltl, l«)9, Tlwmfntm Fralatf 
Strrire. 
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Fourth 
N. u York City 



The Lee Newspaper 
Syndicate Announces 
the Purchase of The 
Madison, Wisconsin 
State Journal Effective 
July 1, 1919. 



The papers 
are the following 
port, Iowa, Times ; 



lit 



Lee Syndicate 
the Daven- 
Ottnmwa, Iowa, 



Courier; the Muscatine, Iowa, Journal; the 
La Crosse, Wisconsin, Tribune & Leader- 
Press; the Madison, Wisconsin State Jour- 
nal; the Hannibal. Missouri, Courier-Post. 

The newest acquisition to this group of 
papers, the Madison, Wisconsin State Jour- 
nal, is the second oldest newspaper in the 
State of Wisconsin, having been founded 
eighty years ago, with a present circulation 
of 15,000 daily. It has been all these years 
the leading newspaper in Madison, pub- 
lishing every evening and Sunday morning. 
All the papers are independent evening 
newspapers, each thoroughly dominating 
its field. 

The Lee Newspaper Syndicate, 
E. P. Adler, President. 

James F. Powell. Secretary. 

Main Office. Davenport, Iowa. 



Thv fnrfiftn reprowntativr* of the original LEE 
SYNDICATE XEWSPAPERS arc 

CONE, LORENZEN & WOODMAN 

York ChJcgo Ds-.roit K.iia«. City 



p 
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New Orleans, Wide-awake, Resourceful, 
Constructively Progressive 



New Orleans people have caught the spark of the 
spirit and fanned it to a roaring flame. Not only the 
South, but the whole country has come to a keen realiz- 
ation of New Orleans' great marketing, shipping, and 
manufacturing facilities. 



It is the 



ttusly rich 



It is the natural commercial gateway between the 
United States and Central and South America, the 
trade with which is increasing by leaps and bounds. 

It is a big, wonderful city and shows potential 
qualities which are daily making it more of a factor in 
every line of business in which the country is engaged. 

Those who know assert emphatically and in such un- 
qualified terms that modesty makes us hesitate to quote 
them, that no other force, factor, individual or insti- 
tution has done more to bring about this state of affairs 
than 

The New Orleans Item 

Editorially the ITEM sets a national standard in its 
appeal to the live, alert, red-blooded and responsive 
people of its community. It is to this that is ascribed 
much of its power and influence for aggressive and pro- 
gressive work. 

Its policies have brought to it a tremendous circula- 
tion among the '^moderns" of New Orleans, and made 
it the favorite newspaper of those who have a construc- 
tive voice and hand in the big things that ar 
the city great. 



Merchandising and Advertising 

Realizing that if its advertising columns are to show 
die greatest measure of resultfulness there must be a 
real tie-up between the manufacturer's advertising and 
the selling efforts of the retailer, the ITEM went to 
work widi the same earnestness and unselfish devotion 
to a great cause that has marked it in other feature*. 

A publication known as Merchandising and Adver- 
tising, edited with skill and care, contributed to by- 
some of the brightest and keenest men and women en- 
gaged in business promotion, goes regularly to every 
merchant, big and little, in the ITEM'S territory. 

News of advertising campaigns, merchandising sug- 
gestions of every kind, methods of co-ordination, of 
publicity and selling plans, so-called trade helps, are 
set forth in a way that is making more effective all ad- 
vertising expenditures in New Orleans, and redound- 
ing to the profit and satisfaction of 
jobbers, retailers, and even to the 
selves. 

The retailers of New Orleans know from constant ex- 
perience that ITEM advertising "moves the goods." 

ITEM readers are made up of those who have either 
been born in the more modern era, or who have shaken 
off the shackles of custom and tradition that all too 
often render advertising and other methods of sales 
introduction so slow and difficult of result. 

The NEW ORLEANS ITEM has a larger circulation 
than any other afternoon newspaper south of the Ohio 
or Potomac rivers. 

Its advertising columns are open only to advertisers 
of clean, wholesome and useful products. 

Its Promotion Department, highly efficient, is at the 
service of such advertising. 



Visit New Orleans with the A. A. C. W. Convention in 
September. New Orleans will make you glad you came. 



THE ITEM PUBLISHING COMPANY, Ltd. 

Jumcs M. Thomson, Publisher Arthur G. Newmyer, Associate Publisher 

The John Budd Company 



Burrell Bldg., New York 



Tribune Bldg., Chicago 



Clit-inical Bldg., St. I-nuis 



Digitized t ogle 



Truth Is In No Danger, So Long 



For a "Close-t'p" of this "Wonderful Record-Breaker" see any issue of 
the Birmingham News — any time — Look closely ! Only a trained 

eye can distinguish much of their reading matter, which is ,*rA Uir ^!2?£^<Z^3iSby 

.jss&k. ~8Sa& Ht*&&nz 



1» : and 1 1 • <• 



onlv marked with a tin\ "adv." 



It 

MEAf 
so-ca 
pro< 




THK JOHN HI 1)1) COMPANY 

f ill ' I fi m . Rfitri^t-ntiitit »•> 7Vir Hirminghatn Ledger 

Tribune Bldg.. Chicago Biurell Bldg., New York Chcmica 

Digitized by Google 



Rea 



eason Is Free To Combat Error" 

i 

•auctions of some "wonderful" figures recently published in the Birmingham News, both in their own paper 
ere throughout the United States. 

M The News carries each month (and did in May) an immense amount of business. But with our own hands we 
ar "National" advertising for May, and they carried (slightly more or less) 91,522 lines (6,538 INCHES) of 
Mai" advertising that the Birmingham Ledger declines to accept. Herewith, for instance, a photographic re- 
16, of The News of May 6th, 1919, and 

(Reprinted from a Recent Birmingham .News Advertisement) 



S THE WEEK, ANY MONTH, (now in July, 
»k), you can find this same class of advertis- 
fews. Ask your checking department to bring 
f any day to your desk and SEE WITH YOUR 
ES! 

reover, the News in all its claims and advertis- 
Jiously avoids admitting that The Ledger is 
lay paper and has no Sunday edition. Take 
News' Sunday figures from these "compara- 
" claims and they don't "lead" quite so far. 



National Advertising For May 



j expressed in line*, are the actual figures on the national 
advertising printed by the three Bi rmi ng h a m newspapers in May, 
1 with the same month of last year: 



The News Ape- He raid The Ledger 

May, 1919 .... 299,418 180,642 110,670 

Mav, 1918 169,834 96,950 96,894 



Gain 129,584 83,692 13,776 

It will be noted that The News printed 8,1<>6 line* more national 
advertising than the other two newspapers combined, utid that The 
News' gain was 32,116 line* in excess of the combined gains of the 



Yes, The News "leads" in ADVERTISING, but not in the faith of the better class of Birmingham people and 
erchants. Its "lead" in some so-called advertising is SUPREME, and The Ledger for one, is glad of it. 

The Birmingham Ledger bars from its columns advertising that The News tries hard to get. That's why 
The Ledger is booming in both clean LOCAL and NATIONAL advertising and why dollar-for-dollar Bpent — 
PAYS BEST. 

Birmingham is a city of nearly 250,000 people and serves a radius in which there are probably 500,000. 
The claim, therefore, that "YOU can cover Birmingham at one cost by concentrating in The News" is used not 
for your best interest, but to get all YOUR money and prevent any other paper here from getting ANY- 
. THING. 

* It's up to the high-class agencies and advertisers now — man to man. The Ledger doesn't allow ques- 

tionable advertising to get in its columns and offset the claims of its HONEST advertisers; moreover. 
The Ledger "recognizes" and gives commissions only to high-class, competent agents — not the cut rate 
"sharks." 

Think it over and if you want real help and cooperation in Birmingham — you can trust The 
Ledger. 

Let us mail you a sample of The Birmingham Ledger. If you can find an objectionable advertisement of 
ind, we will give you a full schedule, and, to boot, your agency full commission. Try this: It's worth going after. 

THE BIRMINGHAM LEDGER 

J. A. ("JOE") MARTIN, Vice Frest. and Adv. Mgr. 

St. Louis Member A. B. C. 

Digitized by Google 
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WORLD WAR WROUGHT 
WONDERS IN SOUTH 

After Half Century of Slow Herons* ruc- 
I ion Her People Have Entered Upon 
a Period at Marvelous De- 

Bv Vines O. Kswsx 



New Orleans, June 28. 
"The South has found itself, and 
confidentially — the South has gone back 
to work. That's the biggest single fac- 
tur in the Smith's amaring prospcritv 
today." 

There's the analysis of Arthur O. 
Newmycr, Southern vice-president of 
the Associated' Advertising Clubs of the 
World and associate publisher of the 
New Orleans Item. 

"These people of the South lacked 
self-confidence — that was their chief 
trouble as it revealed itself to me. as 
well as one of my relative newness in 
this part of the United States could 
judge," said Mr Newmycr. who has 
been a resident of New Orleans during 
the past eight years. "As a group, they 
were still rehabilitating themselves from 
the depression that followed the Civil 

Need B« Backward No Longer 

"The whole South, in the main, had 
the attitude of the fellow who owes the 
hank— whose note is coming due and 
who isn't quite sure of himself or his 
plans for meeting it. The South had 
its hat in its hand when it approached 
the remainder of the United States. 

"Before the World War burst upon 
us, the South was very, very gradually 
coming out of that class The farmers 
and the small merchants were slowly 
netting on their feet. 

"And then came the revelation of the 
war. It was a searchlight turned on 
the South wherehy the South saw itself 
and found renewed self-respect in what 
it <aw. 

"Those farmers and small merchants 
— the bulk who make up prosperity, not 
the few who reflect it- paid their debts. 
They bought that new tractor for the 
faoia They enlarged that stock in the 
store. 

"They had known modern possibili- 
ties before. But they had felt that they 
couldn't allurd the investment. The 
South had the conservatism born of 
suffering. The South had lveen afraid 
to darr 

Dawn of the New Day 

"But the World War changed all that. 
The small farmer paid his debts and he 
l-.'iight the tools be had lung dreamed 
■ >! owning- 1'U! had Se en too conserva- 
tive to 'risk' his money on. And with 
m 'dcrn equipment he began to grt mod- 
ern efficiency production. That man of 
weather-grayed walls and wire-loop 
fasteners on his pasture gate begat) to 
tighten up all the louse ends. He even 
l*gau to get luxuries! Me painted his 
house and his corn-cribs and his bams 
and his tool sheds! lie bought his au- 
tomobile and found that he had some- 
thing to increase production and ef- 
ficiency to a point where be looked at 
his gasoline bill exactly as he did at his 
bill for selected seeds. It was an in- 
vestment. It paid dividends. 

"From being afraid to dare, the South 
pocketed the rewards of daring. The 
Southern farmer felt he was needed by 
the North lie emerged from that petty 
pessimism under whose shadows had 
thrived such abominations as the 'buy a- 
bale' movement. Me learned that he 
wasn't the 'Orphant Annie" of the 
United States. He heard the whole na- 
tion rooting for him Hack of that root- 



"You Have Done More for the Industry of Newspaper 
Advertising Than Has Previously Been Ac- 
complished by Any Single Factor" 

JASON ROGERS, publisher uf the New York Globe, one of the dom- 
inant evening newspapers of America, in a letter to the publisher of 
FiMioa & I'uai.mtut. under date of July 1, says: 

"Please accept my sincere thanks for the beautifully bound linen 
mounted reprints from the Knmm & V< »■ -iii.it covering newspaper ad- 
vertising rates and circulations. 

"I consider that in gathering and publishing tins data you have done 
more for the industry of newspaper advertising than lias been previously 
accomplished by any single factor. 

"The newspapers of the country should show their appreciation in 
substantial form, for it has remained for you to show us all how a decent, 
worth-while newspaper trade paper should be conducted. 

"Having known you for upwards of twenty-five years. I have gone out 
of my way to assure other newspaper publishers that in dealing with you 
they are dealing with a man 100 per cent on the level and absolutely de- 
pendable." 



engagements to which he is committed 
and that rather than permit the Bellman 
to pass into uthrr hands and possibly, in 
the course of time, suffer deterioration, 
he and his associates preferred to dis- 
continue its publication, Major H. A. 
Bellows and C. K. Michener were as- 



ing he heard the plea of the whole 
world. 'Come on. South! We need 
you I' was what he heard. And he came 
running, tic found himself! 

Sequels to Two Wars 

"The South discovered its new self 
by the light of the glare of the W orld 
War. The South learned the productiv- 
ity of its soil— (lie resources of its peo- 
ple. One war nearly wrecked the South. Marvin 
The War uf Wars gave the South a new Ada, Okla., July 2.— Marvin Brown, 
viewpoint. formerly of the Menace, has purchased 

"The South dropped the pity that had a controlling interest in the Evening 

been riding its back like an Old Man of News and has assumed the editorial 

the Sea. The South found pride in its reins, succeeding Byron Norrell. W. D. 

place. And where that pity had bowed Little, who was executive secretary to 

the South's back, pride straightened it. the State Fuel Administration during 

"Out of that renewed self-respect the the war, i< now business manager, Mile 

South's community spirit was born. It's C Grigsby. formerly business manager, 

the community spirit of men bound to-, is now- devoting all his time to the local 

gether by hard work and made rich to- advertising field, 
gcther by its rewards. 



Begins Work as Advisor to 
N. Y. Publishers 

Letter L. Jones Will Have Title of 
Basinets Manager and Will Conduct 
Negotiations with Employees 

Lester L. Jones, who recenily was ap- 
pointed business manager of the Pub- 
lishers' Association of New York City, 
assumed his new duties Monday. Mat- 
ters requiring his early attention will be 
considered at a meeting of the associa- 
tion this week or the week following. 

Mr. Jones will be in charge hereafter 
of negotiations between the association 
and its employee, regarding wages and 
conditions of employment, but the range 
of his activities will be considerably 
wider. In general, he will act as busi- 
ncss advisor to members of the associa- 
tion. 

For the past two years he has hern in 
the West as owner of the Billings 
(Mont.) Gazette, and part owner of the 
Missouh Mis<oulian, Previously he was 
publisher of the Chicago Chronicle, and 
for eleven years was vice-president and 
business manager of the Chicago Journal 
under John F-astman 

Before leaving Billings. Mr. Jones ap- 
pointed I.eon Shaw, who had been man- 
aging editor of the Cazette, its general 



DENIES FRAUD IN WAR FILMS 
Official 



nf Commute, 
tion Replies 



on Public Info 
to Reports 



"The South still holds us respect for 
its ancient chivalry. The South still 
doffs its hat in reverence to its beauty. 
But the 'fine old Southern gentleman' 
and the "Southern belle' of romantic 
idleness have ceased to dominate the 
whole life of the South. 

"The Southern man and the Southern 
■reman have rounded the corner of the 
old days when the contrast between their 
lineage and cultnrc and their poverty- 
were a national anecdote. They're 
ceased using their coupon-scissors of 
'liefo' dc wall' to trim the fringe from 
their cuffs. Thry'rc using those scissors 
once more to clip coupons. They're 
using their pens, not to write memoirs 
of past glories, but to make out deposit 
slips for their bank 

■'Confidentially— the South has gone 
hark to work. And the South has found 
joy and self-respect and prosperity in 
doing that work." 



The l-'avetteville Ohserver 
Carolines oldest newspaper. 



i North 
It was 



In discussing a report irom Washing- 
ton that some of the heads of the bu- 
reaus that aided in the distribution of 
propaganda films during the war have 
filed statements with a Congressional 
committee, accusing employes of de- 
frauding the Government, Carl Byor, 
former associate chairman of the com- 
m'ttee, said that no such statement had 
lieen prepared by former members of the 
Creel committee 



BELLMAN GIVES LAST RING 



Minneapoli. Publication Staff Hold. Fare, 
well Dinner June 26 

MlMKMKN I*. June 27— With a merry 
ringing of his bell and a Godspeed to all 
friends and well wishers, the Bellman, 
for thirteen years a spokesman of 
opinion, put out his lantern and retired 
permanently from his rounds at a din- 
ner last evening, attended by members 
of the staffs of the Bellman and the 
Northwestern Miller, representatives of 
urain and milling interests and of other 
Minneapolis publications. 

William C F.dgar. editor of the Bell- 
man and Northwestern Miller, was host. 
Mr Edgar says the discontinuance i< 
due to othir professional and business 



* America t Largest and Beat Pitutpaper Induitrial Advertising Agency" 
his permanent Weekly 




era has been running two 
years — it is one of a chain 
of pages we handle — it 
carries over one hundred 
thousand lines of advertis- 
ing per year— more than 
thirty-five thousand dollars 
annually in new business 
which the paper would not 
otherwise obtain. . The Page 
is beneficial in many ways — 
it baa made new advertisers 
and helped circulation — it 
bat aided the paper in being 
recognises! as the 
man's newspaper in ita i 



Contracts with the 
er commence and end 
gelher and are made 
twen.y weeks at a time, be- 
ing 




of a cancellation of an accepted 
entirely with the newspaper. 



result, general publicity 
Representative sent anywhere upon request. 

John B. Gallagher Company 

Home Office, Ninth Floor, Dexter Building. Boaton, Mm 
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Advertising Success Sure in 
the Sunny South 

Last year the Southern States produced enor- 
mous crops — the greatest in history. The value 
of the cotton, the cereals and other staples raised 
exceeded six billion dollars — more than the sub- 
scriptions of all the people in the United States 
to the Fourth Liberty Loan. Besides these bil- 
lions the South received hundreds of millions 
every month last year for erecting cantonments, making war munitions and 
building ships. Ship building is still a tremendous industry in the South. 
No section of the country is enjoying such prosperity as is seen in the South 
today. The people are not only rich but responsive. The South is the 
ideal territory for a "try-out" or a permanent advertising campaign you 
can get a big share of this ready patronage by advertising your products in 
southern newspapers "this very now." A test will tell. 





SOUTHERN NEWSPAPER PUBLISHERS ASSOCIATION 



You Can Make Assurance Doubly Sure by Using This Select 
List of Newspapers Which Are Known to Pay 



ALABAMA 
Aanlaton Star 
Birmingham Age Met old 
Birmingham Ledger 
Birmingham Nows 

> Dolly Tlmee-Newt 



Morning A 

Evening Advertiiw 

ARKANSAS 
Rock Araanias Democrat 
Rock Arfcanaaa Gaaatta 

FLORIDA 
Jacksonville Florid. 
Jacksonville Florid. 
Miami Herald 
Palm Bunch Poat 
Ponaacnlo Journal 
St Augwat.no Evening R- 
St. Petersburg Evening 



Dally Tlmaa 
GEORGIA 



GEORGIA-<CW«r) 
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KENTUCKY REPLEDGES 
LOYALTY TO U. S. 

Spirit of Wax, Just Over, Will Continue 
Daring Reconstruction, Say Editors- 
Need for Changes in Newtpsper 
Advertising Prsetices 



ii.rr nuuHiiua 

Louisville, Ky . June 28.— The busiest 
midsummer session ever held by the 
Kentucky Press A»sociation wis con- 
cluded here today. Delegate* pledged 
the same loyalty to the government dur- 
ing the period of reconstruction as was 
given in troublous period of the war. 

Other resolution* indorsed the Towner 
Bill, now before Congreu, proposing to 
create a National Department of Educa- 
tion with SIOWMO.OOO at it* disposal. Of 
this sum K<»0.000 would come to Ken- 
tucky for the purpose of eliminating 
illiteracy, according to Mrs. Cora Wilson 
Stewart, founder of the Moonlight 
Schools, one ol the *peakers at the con- 
vention. 

Other features include an address by 
Gov, Henry J. Allen of Kansas, who 
urged upon the editors their duty in 
warring on the anarchist and American 
"Red" as they exist in the persons of 
misinformed foreigners and memher* of 
the L W. \V. 

Reforms in Advertising 

Edward P. Howard, of the American 
Press Association, urged reforms in ad- 
vertising rate*. 

-You Kentucky editor*," he said, 
"have a right to expect business, but on 
the other hand you have got to come 
clean with the advertiier*." A uniform 
rate, based on actual circulation, the 
speaker said, is the need of the hour and 
is going to benefit everybody concerned. 
"If your subscription rate is too low," 
said Mr. Howard, "raise it- Make it 
adequate and keep it adequate. But 
don't boost it out of reason." 

Mr. Howard's hint found a ready in- 
dorsement in the addre** of Matt S. 
Cohen, secretary of the Kentucky State 
Fair, who frankly told the delegates 
they need not expect advertising unless 
they provided the fair association with 
sworn statement*. 

B. B. Coiine of ShelbyvUle. Ky.. dis- 
cussing the subject of "Legal Adver- 
tising," went on record a* favoring an 
adjustment of rates as between regular, 
transient and political advertising. The 
occasional advertiser, he contended, 
should pay more than the regular ad- 
vertiser. Politic*! "puffs" should co»l 
most of all, he said. 

Honorary Life Members 

Gen. William B. Haldeman and I.ieut. 
CoL Robert J. McBryde, former editor 
and associate editor of the Louisville 
Times, respectively, were elected honor- 
ary life- members of the association. 

At the final session of the association. 
B. F. Forgey. editor of the Ashland In- 
dependent, was elected president to suc- 
ceed D M. Hutton of Harrodsburg. 
Rnhert L Elkin, editor of the Lancaster 
Central Record, was elected vice-presi- 
dent; J. C Alcock of Danville, was re- 
elected secretary-treasurer, and G. B. 
Senff of Mt Sterling was elecied chair- 
man of the executive committee. 

A committee to meet at a future date 
and discuss the raising of newspaper ad- 
vert i ting rates in a just and equable way 
was appointed at this meeting The 
committer includes one representative 
from each Congressional district, as fol- 
lows: 

First District— Clay Lemon, Mayfietd, 
and Henry Lawrence. Cadiz. 

Second District— T. C. Underwood. 
Hopkinsville. and J. G. Kellev. Hawes- 

ville. 



I lurd District John B. Gaines, Bowl- 
ing Green. 

Fourth District— J. B. Goidcr, Camp- 
bells ville. 

Fifth District— J. C. Alcock. 

Sixth Dfstrict — (To be supplied.) 

Seventh District — W. L. Dawson, La- 
grange. 

Eighth District — B. B. Coiine. Shel- 
byvitle. 

Ninlh District — B. F. Forgey, Ashland. 
Tenih District— J. L. McCoy, Jackson. 
Eleventh District— E. S. Albright, Mt. 
Vernon. 



LITTLE ELECTED CHAIRMAN 
OF N. Y. AGENTS' ASSN. 



Jersey Editors Enjoy Outing 
at Lake Minnewaska 



Bosioeu Meeting Combined with Pleas- 
ure Trip and New Officers Take Over 
Their Roaponaibilitiea 



"One nf the best outings and meet- 
ings yet held." was the general verdict 
of the KM members, families and gnejta 
of the New Jersey Press Association 
who journeyed to Lake Minnewaska 
last Friday for the 63rd annual outing 
and meeting of this old association. 

Business meetings were held Friday 
evening and Saturday afternoon, wind- 
ing up with a banquet, at which the re- 
tiring president, W. B. Bryant, acted as 
toastmaster and the new president, Al- 
fred Cooper, of the Cape May Gazette, 
was introduced. 

The officers elected for the ensuing 
year are: Alfred Cooper, Cape May 
Gaiette, president; W. L. Tushingham. 
Camden Courier, vice-president; John 
W. Cliff. Summit Herald, secretary; W. 
B. R. Ma*on, Bound Brook Chronicle, 
treasurer; executive committee — J. W. 
Naylor, Allentown Messenger; E. V. 
Savidge, Hopewell Herald: E A. Bt is 
tor, Passaic Herald; John Clarey, Madi- 
son Eagle; W. B. Bryant Patcrson 
Press-Guardian; J. S. Demarest, Tena- 
fly Record; W. A. Sweeney. Red Bank 
Standard. 



WF-STLICIIE POST SOLD 



Old St. Louis Daily Paaaea to Hani 
Htekel and Associate* 

St. 1-ouis. July 2— The Westliche 
Post, a German language daily news- 
paper, was sold yesterday for $300.(1)0 
by the Amrrican Press, publisher of 
the Times, to a group of St. Ix>uisian* 
of German parentage, headed by Hans 
Hackel. who has been editor for sev- 
eral years. Mr. Hackel will be presi- 
dent, Theodore 1-ange, of the Louis 
Lange Publishing Company (publishers 
of the Abendschule) , vice president, 
and Otto E. Sehuricht, secretary and 
treasurer of the new company, which 
will be known as the Westliche Post 
Publishing Company. The Sunday edi- 
tion is known as the Mississippi Blaet- 
ter. 

The Westliche Post was founded in 
1857 and i* a charter member of the 
Associated Press. Its early owner* 
were the late Dr. F.mil Preetorius and 
Carl Schurz. Mr. Hackel has been 
identified with the paper for twenty" 
years. He announces that the paper 
will he independent. Location of the 
publishing house has not been an- 
nounced. 



More Canadian News Print 

Montreal* July 2. — The Brompton 
Company will soon have a new machine 
in operation, which will bring its pro- 
duction up to 125 tons a day while 
Spanish River Company will shortly be 
producing 600 tons uf news a day. 




P. H LtTTta. 



The association of New York Adver- 
tising Agencies has elected Frank H. 
Little of the George Batten Company. 

chairman for the 
ensuing year, 
and the follow- 
ing associate offi- 
cers: Vice-chair- 
man, Frank Fin- 
ney, Street & 
Finney ; jtcrc- 
tary - treasurer, 
W. T. Mullally. 
Maclay & Mul- 
lally, Inc. ; ex- 
ecutive commit- 
ter, W B. Ruth- 
rauff. of Ruth- 
raufT & Ryan; F. 
M. West, Calkins & Holden; M. P. 
Gould and J. A. HanfT, of Hanff-Metx- 
ger. Inc. 

This association ha* done good work 
in making advertising better and strong- 
er and in bringing advertising men more 
closely together. "We shall continue 
the aims of the association — to promote 
good advertising- and do it with work 
that will be both subjective and objec- 
tive," Chairman Little informs Editor 
& Publisher. 

Chairman Little ha* been engaged in 
the advertising agency business since he 
was graduated from Princeton in 1903. 
He started with the George Batten Com- 
pany 15 years ago and four or five years 
later was made a director and subse- 
quently vice-president, which office he 
holds now. 

He has been long active in advertising 



association uork in -Nets York aild 
helped frum the present Association of 
Advertising Agents of New York, the 
American Association of Advertising 
Agencies. l_ast year he was vice-chair- 
man of the New York Council of the 
A. A. A. A. 

Explains Dr. Ellis' Detention 

Washington, June 26. — Recent tempo- 
rary detention in Egypt of Dr. William 
T. Ellis, correspondent of the New York 
Herald, resulted from conspicuous ac- 
tivities by himself and his son in con- 
nection with the nationalist movement 
in that country', the Senate was informed 
today by the State Department in re- 
sponse to a resolution of inquiry recently 
adopted by the Senate. Both Mr. Ellis 
and his son have since left for Con- 
stantinople, the department's letter said. 



Smith Elected President 

Smithland, Ky., June 2ft— John 
Smith, editor of the Livingston Banner, 
»as elected president and George Bing- 
nam. of Hogwallow Kentuckian fame, 
was nude secretary-treasurer of the 
First District Press Association, which 
met here yesterday. In spite of the fact 
lhat the State press association was in 
session at Louisville, there was a good 
attendance. James R. Keller, associate 
editor of the Louisville Time*, was the 
principal speaker. The service the press 
can render the State at the present and 
in the future was his theme. 



Campbell l.ei<h N. Y. Golfers 

Sixteen members of the New York 
Newspaper Golf Gub qualified at Van 
Cortlandt Park Monday to compete at 
match play for the July Cup during this 
month. Peter Campbell led the field 
with a card of 88—20. 68. 



"SCORED A HIT!" 

In the "New* Box New*," house organ of the News Box 
Sales Corporation, there appear*, under date of June 20, the 
following: 

"The first shot of the advertiaing campaign hat been 
fired in the form of a double-page ad in the International 
Edition of EDITOR & PUBLISHER, and, from the in- 
quirica already received, it look* aa if we had scored a hit. 

"First came a telegram from the Louisville Courier- 
Journal, Col. Henry Wattcrson's famous paper, and in quick 
succession came letters from the Brooklyn Eagle, Chicago 
American, Boston Herald and Traveler, Ottawa (Ont.) Le 
Droit, Detroit Journal, Raleigh New* and Observer (owned 
by Secretary Daniels), Spokane Spokesman-Review, Rock- 
ford Republic, Detroit Free Press, Jackson News, Water- 
bury Democrat, Buffalo Express and Syracuse Post- 
Standard. 

"Publishers wrote direct to the Washington Times und 
the publisher of that paper, Edgar D. Shaw, answered these 
inquiries. 

"Several representative* of newspapers, who have read 
this advertisement in EDITOR & PUBLISHER, have come 
direct to our office to examine the machine," 

Thus it wiU be noted that EDITOR & PUBLISHER 
affords a quick road to market for those who have any- 
thing to offer to the newspapers of the country. It is 
equally effective in reaching the space buyer* for national 
advertisers, carrying to them the message* of newspapers 
that believe in advertising their advertiaing. 

EDITOR & PUBLISHER 



1116 World Building 



New York City. 
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LITTLE INCONVENIENCE 
OVER ZONE INCREASE 



the 



New Second Class 
Into Effect July 1. hot 
Few Publiibt 

H«t It 



Prom all reports received by E.om* 
and Pubusiiw, newspapers appear to 
have adjusted themselves to the July 1 
Zone Law. postal increase* without much 
inconvenience. A number have raised 
subscription charge! to subscribers in tl 
zones affected in order to meet tl 
higher mailing costs. 

In New York City only one news- 
paper— the Times— increased its sub- 
scription prices— and this affects only 
that territory lying west of the Missis- 
sippi. To readers there the Times has 
raised the price of its daily and Sunday 
editions, combined, from $11 to $12 a 
year ; of its daily edition, from $9 to $10 
a year, and of the Sunday edition, from 
$3 to $3.50 a year. 

The managements of the other New 
York dailies, with the exception of the 
American, say that' they will make no 
increase*. At the American office, the 
advisability of making an increase is un- 
der consideration, but no decision has 
been reached. 

F«w "Far Away" Header* 
The position taken by most of the pub- 
lishers of large-city newspapers is that 
their circulation in the farther tones, 
where the increase in postage is heavi- 
est. is comparatively negligible and that 
much of their out-of-town circulation is 
handled by dealers to whom papers are 
shipped by express, and *o the payment 
of increased postage is obviated. 

The new postal rate schedule, which 
went into effect July 1 for the period of 
one year (when it will again be revised 
upward) provides for an increase on 
both reading and advertising matter. 
The increase in postage on reading mat- 
ter is a "flat" one, without regard to 
zones, and is from 1'4 cents a pound or 
fraction thereof, to V/t cents a pound 
In the case of the portion " ( » ,,v 
newspaper devoted to advertisements, 
the increase in rates per pound or frac- 
tion thereof vary in the eight different 
zones. 

The first rone has a radius of 50 nnles 
for the center of a given unit of area, 
the second rone. 150 miles; the third 
zone. 300 miles; the fourth rone. 600 
miles; the fifth zone. 1000 miles; the 
sixth zone, 1.400 miles, the seventh rone. 
\fCO miles, and the eighth zone, all units 
of area outside the seventh rone. 

The increase in the postal rate in the 
first and second zones during one year 
from July 1. is from V/i to V/i cents 
per pound; in the third tone, from Wi 
to 2 cents; in the fourth zone, from 2 
to 3 cents; in the fifth zone, from 2\\ 
to 3'A cents; in the sixth zone, from V, 
to 4 cents : in the seventh zone, from 
3 to 5 cents, and in the eighth zone, 
from m to 5^ cents. 

Thoxa Raiting Prleaa 
A second and additional list of news- 
papers that have changed their subscrip- 
tion rates to conform to the July 1st in- 
crease in second-class postage enacted by 
the Postal Zone Law. has been compiled 
bv the Publishers' Advisory Board. 
Supplementing the first list, published in 
Editoh & Publisiict on June 12. it fol- 
lows : 

By State* 



A VOICE 

I am the New South. 

I have suffered much, but w hen 
I suffered most my cyc« were 
steadfast and they saw- a Vision. 

They saw my cities and my 
countryside change 
through faith and I 

And they see my Vision re- 
alized. 

They see my States stand 
shoulder to shoulder with sister 
Siates, East. North and West, and 
pride at their fair showing fills 
my bosom. 

I am proud of all my States, of 
my !>eautifu! cities. 

I am proud of their stately 
marts, of their bright furnaces, 
and their whirring wheels of in- 
dustry 

I am proud of my soil— and of 
the sturdy sons who till the soil 
and make it hear abundantly, 

I am proud of my printing 
presses and their power to pro- 
mote prosperity, truth and the love 
of life. 

1 am at one with ye of the East 
and the North and the West— I 
D. F. M. 
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The Publishers' Advisory Board has 
it* headquarters at 200 Fifth Avenue, 
New York, and is very desirous of being 
notified of any zone basis rate change by 
publications noi represented in the two 
li*ts already published. 
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SENT 800,000 WORDS BY 
CABLE IN 1918 
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Harold I. Learoyd, Editor London Trmea- 
PhiladelpMa Public Lardger Cable 
Service, Hoa» for Btwt After 
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Harold J. I^aroyd. formerly manag- 
ing editor of the New York Kvening 
Post and later of the Philadelphia Pub- 
lic Ledger, has returned to New York 
for a rest after a long engagement as 
l^indon correspondent of the Public 
Ledger and editor of the London Times- 
l'hiladelphia Ledger cable news service 
during the war. Mr. I^aroyd, during 
the year 1918, sent to this country by 
cable nearly ROO.OOO words. 

Among many and varied experiences 
of interest while acting as an American 
correspondent in the famous news- 
paper office at Printing House Square, 
was an invitation to lecture at the Staff 
College of the British army at Cam- 
, near Aldershot. an unusual, in- 
unprecedented privilege for a 
newspaper man. 

Here, one evening last Oclnher. Mr. 
Lraroyd talked for over an hour to 
about 1-rO officers of rcK'menial rank 
ami many of the army women of Cam- 
lrerley. on the subject of Anglo-Ameri- 
can history and relations, breaking the 
ice with the following story : 

Thought England Out of Buaineaa 

"hi the summer of 1914 a farmer tn 
Ohio remarked to the country slorc- 
kceiwr : 'Well, Cy. f see tilde's another 
war on' 'Yes,' said the store-keeper. 
Who's it between this time" asked the 
farmer. 'Near's I can.stet at it,' replied 
ihe merchant, 'there's Germany on one 
■.idc and England on the oilier.' The 
t irm.t scratched his head in astonislt- 



SOUTH CAROLINA'S NEW 
LAW SPELLS PROGRESS 

lion. H. A. Cooper, Coventor of 
South tarilina. ha> written for 
this issue ol Edit.ir & PcBMsilKt 
a special menage, calling attcn- 
tion to the legislation recently en- 
acted as evidence of the trend 
toward progress and fuller de- 
velopment. The Governor's incs- 
>aec follows : 

"Since laws are expressions of 
public sentiment, the present trend 
in South Carolina may be indi- 
cated by calling attention to some 
of tile legislation enacted by the 
1919 session of the General As- 
sembly. Among the more import- 
ant progressive measures just 
placed upon the statute books are 
a State-wide compulsory educa- 
tion act ; an act providing for vo- 
cational training carrying with it 
an appropriation which will be 
su]>plemrn!ed hy the Federal vo- 
cational education iund; an act 
establishing the budget system for 
the State government, and various 
other measures along these gen- 
eral lines. 

"During the present calendar 
year eleven counties of the State 
will expend approximately $6,000,- 
000 for road work, this aggregate 
sum being made up of special ap- 
propriations by the various coun- 
ties for road building and repair. 
In addition to this, the General 
\sscmbly appropriated more than 
$600,000 for the erection or en- 
largement of public buildings. 

"The commercial life of the 
State, as evidenced by the aggres- 
siveness of the General Assembly, 
is decidedly wholesome. While 
the cmton farmer finds himself in 



he is. nevertheless, in more pros- 
jreruus condition than formerly. 
Our chief manufacturing enter- 
prises — the cotton factories— are, 
I am sure, in better condition than 
they have ever before enjoyed " 



Why, you don't mean to tell me that 
\)ld country is running yet !" " 

After the illustration of the remote- 
ness of inland America from the war in 
its earliest days — an illustration which 
was greeted with recurring waves of 
laughter and applause — the newspaper 
man had no trouble. Brigadier-General 
llcskcth presided and closed an inter- 
esting occasion with a brief word of ad- 
vice to officers to remember not to 
magnify out of proportion the sparks 
that may occasionally fly in Anglo- 
American relations as the Anglo-Amer- 
ican co-operation was necessary' in the 
interests of civilization and humanity 
Mr. l.earoyd was the guest of officer- 
iii^truclors at the Staff College, while at 
Camberley, 

Mr. Learovd is taking a holnlav at 
Wadwnnh Hal!. Arrucliar. Staten 
Island 



•I*;;,','; I-', mem. remarking: 'England' Kngland! 



Indianapolis After A. A. C. W. in 1920 
(nv TELtaaAm 1 

Indianapolis, June 30 — The Indian- 
apolis Advertising Club sent telegrams 
to all advertising clubi in the United 
States advising them that Indianapolis 
will ask for the 1930 convention of As- 
sociated Adveriising Clubs of the World. 
The Executive Committee will begin 
raising $50,000 to entertain the conven- 
tion by LiOOgle 
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WATCH THE 

INDISPUTABLE 

HOE PRESSES constitute the Best Investment from the Vi 
Operation, is afforded by the following Lists showing some c 




HOE Superspeed Sextuple Press 



Thia new Low-Type Unit Pre** it built in varioua deaatm to meet the need* of 
Actual HtmningSperd Capacity 
80,000 papers per hour of I to 12 page» 
40.000 paper* per boor of 14 to 24 pages 
20,000 paper* per boor of 2D to 48 paces 

in the New York Timea pressroom have 
rate of 42,000 



(The Hoe 



per hour.) 



NEWSPAPER PRESSES 
DECUPLES 

on J-S-roll Machine* 



OCTUPLES 



Pittsburgh Post 3 

Philadelphia Bulletin - 1 

Toronto Telegram S 

Loa Angeles Times-Mirror 1 

New Orleans Timef-Piraynne 1 



Seattle Timea 

Washington Star 

Toronto Globe 

Melbourne Age 

London, En*, E. Hulton Si Co, Lt 
I-ondon, Eng, New. of the World. 

Boston Post 

Hartford Timea 



The Initial Cost of Presses Built to the Hoe Standard is I 

of Operation and Vp-Keep determine 



.114-5445 South Clark St., CHICAGO. ILL 



R. HOE 

501-520 Grand Street, 

7 Water St., 
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LIST GROW! 



= 



EVIDENCE that 



wint of Speed, Net Output, and Ease in Running as well as Economy of 
the Orders for HOE Machines received in recent months 

NEWSPAPER PRESSES, Continued 



SEXTUPLES 



Boston Globe 2 Machine* 

Bridgeport Port 2 Machine* 

Richmond Time*-Di6pateJi 2 Machine* 

Spokane Spokesman Review 2 Machine* and 1 Deck 

Atlanta Corutitution 1 Machine 

Brooklyn Standard-Union 1 Machine 

Indianapolis Star 1 Machine 

Indianapolis New* I Machine 

Wilmington Journal 1 Machine 

New Haven Register I Machine 

Omaha Bee 1 

New York Sun 1 



New York Time* 1 Machine 

New York Tribune I Machine 

Jacksonville Times-Union 1 Machine 

New Orleant Item 1 Machine 

Rochester Democrat and Chronicle 1 Machine 

.Springfield (III.) Stale Journal. 1 Machine 

Springfield (Maaa.) Republican I Machine 

Worcester Evening Gaxette | Machine 

London (Eng.) Daily Mirror 4 f" 

Copenhagen (Denmark) Politken 2 

I'ontiar I'reM C* telle 1 

4 : 



SMALLER ROTARY PRESSES AND ADDITIONS 



rgua I Quadruple Machine 

Perth Amboy New* 1 Quadruple Machine 

Chicago Daily Forward I— 24-page Machine 

Ottawa Le Droit 1— 24-page Machine 

Portland New* I -40-page Machine 

Magyar Nepsiava 1— 24-page Color Pre** 

1 24-page Machine 

(Ont.> Whig 1 20-page Machine 

St. John* (N. F.) Daily New* 1— 16-page Machine 

2 Sextuple Section* 

Cleveland Plain Dealer 2 Octuple Section* 

De« Moine* Capital 1— 3-color Deck and E»tra Cylinder* 

London I Ont. ) Free Preaa I Octuple Section 

Oakland Tribune 1 Octuple Section 

I ml. I Journal I lo-page Uditi.m 

lie Ledger 4 F 

Record 




Rochester Herald I Sextuple Section 

St- Louis Star I Octuple Section 

Yonker* Herald 1 — 8-page Section 

kristiania, Norway, Landmandsposten.. . 1 Quadruple Machine 

Palermo, Italy, II Ciornale 1 — 24-page Machine 

Turin, Italy, II Paese 2 — 20-page Machine* 

Havana (Cuba) FJ Triunfo I -24-page Color Machine 

Cierho-Slovak Commercial Corp 1 — 20-page Machine 

Cleveland Preaa ,.4 Octuple Section* 

Toledo Ncw*-Ber I Octuple Section 

Cheater Time* I Quadruple Machine 

St. Catherine* Standard lOnt 1 —8-page Section 

Saginaw Newt-Courier 1 — 8-page Section & new folder 

Smith's Weekly, Sydney, Australia I Qaardople Machine 

Hon Echo 1— 16-page Machine 



MAGAZINE PRESSES 



Capper Publications, Topeka 1— 64-page Machine 

Curtis Publiahing Co, Philadelphia 4 -32-page Machine* 

International Magazine Co, New York. ..4 Color Attachment* 
live Farmer, Birmingham, Ala 1- -64-page Machine 



Street & Smith. New York 2— 96-page Machine* 

Amalgamated Pre**, Ltd, London, Eng. 3 Machines 

George Newnes, Ltd, London, En* 1 Machine 

Shurey'i Publication*, Ltd, London, Eng. . I — M-puge Machine 



INTAGLIO AND COLOR PRESSES 



Chicago Tribune 

Cleveland Plain Dealer I 

New York and Chicago American 2 

New York Time I 



Pitlaburgb Port I Machine 

St. l-ouis Post-Dispatch 1 Machine 

London Time* | 

Petit Parisien, Pari* 4 



y higher, but tfieir Greater Net Output, Long lAfe, and Economy 
the Publisher it ho ran Afford the Best. 



& CO. 

NEW YORK, N. Y. 

BOSTON MASS. 



109-112 Borough Rd.. LONDON. S. E.. 1, ENG. 
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ADVERTISING GAINS 
WITH "DRY" WAVE 

Pruhihilian Bring* a New Line of Buta- 
ne.* Tint Will Mean Millions of 
I to the Newspapers of the 
Country 



dry.* 



then the country 



That is going lo bring a great many 
narrative! to a clour during the next 
fifty years. Sometime* it will he uted 
with a regretful sigh as it brings back 
thoughts of days when '.he country was 
"wet"; other tunes it will be a wistful 
reminder of Jim or Bill who, because 
it was against the law. hunted for and 
fnimd companionship only in hidden 
places: sometimes it will end the narra- 
tive of careful planning and fortune 
wilhin grasp and lost. It will even be 
put in the middle of the stury of some 
and the second half will be more worth 
telling because it will be filled with 
smiles and happiness. 

Just what effect prohibition is going 
to have on the newspapers it is very 
hard to say. but advertising men gen- 
erally agree that they arc going to be 
richer for a time at least. 

The relationship between the news- 
pa|>ers and -liquor has been growing 
more distant every day for the last fif- 
teen year*. Many elements have figured 
in this change from what was once 
tolerance at least if not friendship. 

Liquor Advertisement! Refused 

Politics probably siands first on the 
list of cause* and "was followed by local 
sentiment for which politics were re- 
sponsible. The personal moral clement 
from the standpoint of the publisher or 
editor probably did not enter seriously 
into the question until fifteen years ago. 

Strangely enough the closing of the 
d«nrs of newspapers to the liquor inter- 
ests in many cases started in the busi- 
ness office. Many newspapers, even 
after adopting a polio- against liquor 
advertising, continued to carry news 
favorable to the liquor interests. 

"Well, what'll you have ?" has con- 
tinued a popular question in those sec- 
tions of the country that were "dry" 
and used to it before July 1. It is tak- 
ing millions of dollars' worth of ad- 
vertising space to answer that question. 
The great brewing companies whose dis- 
tribution was national, have become 
bistger users of newspaper space than 
ever before, with their famous "O" lines 
of beverages (Bcvo, Famo, Pablo, etc.). 
This new line of advertising is welcomed 
by newspapers that would not accept 
Ix-rr advertisements from the same firms. 

Ice Cream Sale* Doubling 

Hundreds of new firms have also en- 
tered the non -intoxicating beverage 
business and arc making a liberal use of 
nru tpaper space to introduce their par- 
ticular brands to the public The Dal- 
las. Tex., News gives some interesting 
figures on the effect of prohibition on 
the cold drink and ice cream business 
in ihat city, that has resulted in a heavy 
liitr uf new advertising. The business 
ha? now reached a total of $8,500jOOO 
annually in that city. 

This business is divided as follows : 
S Ma fountain fixtures and supplies, S5.- 
OKl'flO; hixiled non-intoxicating bevcr- 
aues, including the "O" lines, JlJOOO.OOO; 
distilled water, $600,000; ice cream, 
$8CO.OOO; ice. $1,1000.000. Ice is included 
became that business is increasing at a 
With rale under prohibition. 

The manager of an ice cream plant 
is limited as saying that business is al- 
in 1 douMinK jnimallv A larv;e dialer 



and distributor of Dallas, who has made 
a study of the subject, has been quoted 
as saying lha< it is only a question of a 
few years until the soda water fountain 
business alone will equal the entire sales 
of beer, wines and whisky as well as the 
pre-prolnbition volume of soda fountain 
transactions in the nation annually. 

Prohibition is eoing to mean radical 
changes in all branches of newspaper 
work. Some persons believe it will 
make better newspapers. Others believe 
they will become as dry as the land. 
The old belief that genius only reaches 
its full glory when soothed by the cup 
that cheered prior lo July I is going to 
receive a thorough lest there is no 
doubt. 

Great Coins in New York 

Startling results in advertising gains 
of products directly or indirectly affected 
favorably by prohibition are disclosed 
hy the figures compiled by the Statistical 
Department of the New York F.vening 
Post on space measurement in New 
York newspapers for the month of May. 

It shows a net gain on non-intoxicat- 
ing beverages of almost eight times the 
amount of total lines of liquor advertis- 
ing for the month of May, 191R, and 
randy and gum advertising for May. 
1919. shows a gain of more than six 
times the total amount of liquor adver- 
tising carried during the same month a 
year ago. Advertising men generally be- 
lieve these figures arc a fair indication 
of conditions of returns from an almost 
new line of business that must prevail 
for several years at least, or until the 
people are educated as to the merits and 
uses of the new drinks and sweets which 
the makers hope will take the place of 
liquors, beer and wines. 

All Papers Affected 

The figures show that New York 
moming newspapers carried : 10,452 lines 
of liquor advertising during the month 
of May. 1919. against 4.569 lines for the 
same month a year ago. a gain of 6.083 
lines; 34,192 lines of non-intoxicating 
beverage advertisements against 12.236 
lines for the same period last year, a 
gain of 21.866 lines ; 13,205 lines of candy 
and gum advertising against 565 lines 
for the same period a year ago, a gain 
of 13.205 line*. The only morning paper 
included in the list that carried randy 
and gum advertisements in May. 1918. 
was the American, while the advertise- 
ments carried in May. 1919, were dis- 
tributed among all morning papers. 

F.vening papers listed carried 6712 
lilies of liquor advertising during the 
month of May. 1919, against 4,226 lines 
in May, 1918. a gain of 2.486 lines; 
53750 lines of non-intoxicating beverage 
advertising in May. 1919, against 10,980 
lines in 1918, a gain of 42770 lines ; 
63.IJ84 lines of candy and gum advertis- 
ing in May, 1919. against 20,607 in 1918, 
a gain of 43,277 lines. 

Sunday editions listed carried 1,632 
lines of liquor advertising in May, 1919, 
against 65 lines in May, 1918, a gain of 
1.567 lines; 3,336 lines of advertising of 
non-intoxicating beverages in May, 1919. 
against 665 lines in 1918, a gain of 2,671 
lines : 1.398 lines of candy and gum 
advertising in May. 19t9, against 565 in 
May. 1918, a gain of 833 lines. 
Restaurants Buy Spare 

A notable thing, in view of the con- 
tention of hotel keepers and the pro- 
prietors of Urge restaurants that prohi- 
bition would have disastrous effects on 
their business, the figures of the Post 
show a small net gain in this line of 
advertising in May this year. 

Hotel anil restaurant advertisements 
in mnrning papers during May. 19]'). 
totaled 50,016 lines against 5.124 in 
19.'H, a loss of 1,108 lines; in Sunday 
papers, 24.3W lines in Mas. 1919. against 

>>.*•? Ill"- ; 'l Ma-.. Vlf, .i loss of 



2.171 lines; in evening papers, 92730 
lines in May, 1919. against 87,865 lines 
in May, I91K. a gain of 4.865 lines, and 
net gain in all of 1,586 lines. 



AIR ROUTE FOR FIGHT NEWS 

V. S. Postal Planes Till Rush Report, of 
Toledo Combat 

The Post Office Department i> arrang- 
ing a special air-mail service between 
Toledo and New York City for pictures 
and news stories of the Willard- 
Dempsey right on July 4, in time for 
the New York morning papers of Satur- 
day, according to postal ofiirials at the 
Newark terminus of the aerial-mail 
service. 

The department, it is said, has ob- 
tained a special landing field near the 
iiL'hi arena and will have two or three 
planes ready to "hop off" with photo- 
graphic plates and stories as soon as 
they arc ready It is planned to make 
the flight to New York in less than five 
hours, only one stop fur gasoline and 
ml at Itellcfontc. Pa. 

May Raise N. Y. Sobaeriptieu Prices 

The Publishers' Association of New 
Vnrk may hold a meering today to dis- 
cuss the advisability of increasing the 
prices of New York City newspapers out- 
side the rity because of the increase in 
postal rates which went into effect in the 
different postal i> nrs, July I 



COVERING MR. PESSOAS VISIT 

I'. P. Sending Fall Reports to Sou lis 
American Clients— Oniric Service 

• ■hv«moswh taaavatw \t*oa% »#*r»j* 

During the visit of Hon Epitacio 
I'esaao. president-elect of Hraaii. the 
L'nited Prc»s has had a staff correspond- 
ent with him constantly, covering his 
movements ant) his public addresses for 
the South American newspapers in as 
much detail as the movements of Presi- 
dent Wilson are covered for American 
newspapers. The U. P. is sending a 
service of several thousand words a day. 
by able, to it* South American client 
including with the news of ihe I'nitdl 
States, that of Europe. Asia and Africa 
The association is proud of its record 
in transmitting the news of the signing 
of the treaty to South America in a<l- 
\ani-e of other oritani/ations 

I. P. Company Give* 10% Increase 

The International Paper Company 
and the labor units employed in ihe 
manufacture of paper, including the In- 
ternational Brotherhood of Paper 
Makers and the Brotherhood of Pulp 
and Sulphate Makers, have come to an 
agreement providing for a general wage 
increase averaging ten per cent. This 
marks the close of the company's labor 
troubles which bcRan May 12 with a 
strike at five of the plants. 



wills Detroit Agency 

Detroit, July 2 — F. V. McKinncy has 
joined the copy staff of Brooke, Smith & 
French. Inc. He served during the war 
as an ensign in 'he navy and since the 
armistice lias been an editor of the 
Cadillac Motor Car Comjvany's house 
organ. 



New Officials in Detroit Agency 

Dethoit. June 30.— Heber H. Smith, 
late of Collier's, has been elected second 
vice-president of the Green-Fulton-Cun- 
ningham Agency and Howard Glenn, 
formerly in charge of advertising for 
the Detroit Stove Works, becomes ad- 
vertising counsel- 



=GOSS= 



the name that stands for 

SPEED, DEPENDABILITY, 
SERVICE 

THE GOSS 
"High Speed Straightline " Press 

Ua*d in IK* Uffetc ftowtpaper plants 
to U. & A- and Europe, 

THE GOSS 
Rotary Half Tone and Color Magazine Press 

Speciallr designed (or Mai) Oroar, 
Catalogue anal atagaaine Work. 

THE GOSS 
"Comet" Flat Bed Web Perfecting Press 

Prima a a. * or t-pag* newspaper from 
type forma aad roll paper. 

GOSS STEREOTYPE MACHINERY 



Oat or curved pities. 



DESCRIPTIVE LITERATURE CHEERFULLY FURMSIIED 



THE GOSS PRINTING PRESS CO. 



Mm in Office nnd Works: 
1535 So. Paulina St., Chicago 



New York Office: 
220 W. Forty-eecond St. 
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OHIO FIRST 

Ohio is FIRST in pottery products, FIRST in the produc- 
tion of cigar leaf tobacco, FIRST in aviation, and FIRST in the 
East North Central Division of States in its number of municipal- 
ities (52), all reached by railways that make distribution easy. 

The evolution and success of every business enterprise is dependent on publicity, 
but that publicity to be economically effective must first cover a territory showing a high 
average purchasing capacity and, second, be carried by a medium which has a LOCAL 
appeal and local confidence. , 

"Ohio First" answers the first as to territory and the daily newspapers listed below 
answer the second requirement. 

In Ohio everybody can safely be classed in the buying class. Pauperism i6 
frowned upon. A penalty of $50.00 is imposed for bringing a pauper into the State. 

From Ohio's manufacturing establishments alone, salaried persons and wage- 
earners receive annually about $350,000,000. 

To participate in this propitious territory, to reap the reward in proportion to the 
enormous possibilities, the shrewd National Advertiser insists that his business invita- 
tions must be kept continuously in the following list of Ohio newspapers. 
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Eat Liverpool Tribune (M) 
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•Akron Tim*. (E) 
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Lima Republican CaKtt. (MAS) 
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•Cambridi* Daily Jefenonian <E>.. 


. 8,117 
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4179 
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Newark American-Tribune <Et 
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New Philadelphia Daily Time, (E). . . 
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ClenUnd Plain Dealer (M) 
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Colombo (0.) Stale Journal (M>... 
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jOS 


Colombo. (O.) Slate Journal « St.. . . 


. 27.147 
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enla. April let, 1919. 












•A. B. C. Repon 


I, April 1.1. 191*. 









Editor & Publisher for July 3, 1919 



PATTERSON TESTIFIES 
IN FORD SUIT 



Co-Kititor of Chicago Tribune Denial 
Thai Hi« Paper We* "Pro-German," 
Bui Add. That It W». Not 
ProBrilish 



The first principal in the Ford-Chica- 
go Tribune million dollar libel suit tu 
take the stand appeared this week in 
tlie person of Captain Joseph Medill 
Carterton, co-editor of The Tribune, 
who, with his cousin, Cnlunel R. U Mc- 
( iirmick, is a defendant. This is the 
eighth week of the trial. 

Captain Patterson stated that the 
Tribune and President Wilson had al- 
ways differed on the Mexican problem 
and still differ. In 1911, at the climax 
of the Madcro revolution, he testified, 
his paper believed that the Mexicans 
could solve their own problems. By 
1914, however, this opinion underwent 
a change by reason of the continued dis- 
order and disorganization south of the 
Rio Grande. 

The Tribune editors then became 
convinced thai only anned intervention, 
such at that employed in Cuba, could 
bring order out of cliaos. The editor* 
believed that such action would be to 
the interest of the United Stales and 
Mexico alikr. 

Were Not "Pro-Britiab" 

"And yoti thought it would please 
Germany to have the United States oc- 
cupied with Mexico?" asked William 
Luckinit, attorney for Henry Ford. 

"Ve..; I think so." 

Captain Patterson would not admit 
pro-Germanism, though frequently 
pressed by his inquisitor. 

"Well, you were not pro-Ally 1 " in- 
sisted Mr. Lucking. 

"It might lie said thai we were not 
pro-Hritish." replied Captain Patterson. 

He said that he did not the edi- 
torial headed "Ford Is An Anarchist," 
on which tile suit is based, before it 
went into the paper. He was a National 
Guardsman and had B >r.r to Springfield 
following the mobilisation of the mlaid 
for service on the Ix.nlet. 

Didn't "Capllalito" Suit 

'"W >• weren't thinking much about 
new apa|K.Ts at that time." he said. 

Clifford Raymond, who wrote the 
editorial that branded Kurd as an an- 
archist, was on the stand the day pre 
ceding. He told of rinding on his desk 
a telegram from the Tribune'* Detroit 
correspondent which said that the Ford 
Motor Company would not reinstate 
their men who did border duty or assist 
their families in any way. 

He denied that the Tribune had set 
out to capitalize the libel suit or that he 
?un! said to a group of club friends 
ili.il the short editorial would fie worth 
S.».0UO.I«'IU in advertising. 

ile was asked to explain an editorial 
atia.-kinc Theodore Kooscvelt for tit 
ivr.in.e. .i week after the I.usitania was 



"Wr deplored Ml. Roosevelt's utter- 
ances at that particular time when the 
Government was deciding whether or 
not it »-a« to enter the srrea: strujrule 
i.?ainst Gctmanv," he sai.l 



Walton Joins Star-Telegram 

•' Woim.. Tcs. . Jut-,,. 24 Kent 
•i. ivr?" kin »n Texas newspaper- 
in n A-nl ti.Tiu,- Associated Prr-s editor, 
!'a> r, tut lit from -eicti months' service 
in France and is now on llie city desk 
■ : r<it Star-Trls-eram. Watson wrote 
Nature stories for a number of Texas 

' ■ .-Jiapcr; w!l:k ic, i i -e.i- 



HOW A MILLION MEN COT 
ACQUAINTED WITH 
THE SOUTH 

liV W A. I liaon. 

Jacksonville (Ma) Times- Union 

During the war a million or more 
men from ihe North and the West 
who had never visited the South, 
many of whom had erroneous ideas 
about our climate, about our negro 
situation and alwut our industrial 
life, were stationed in Southern 
camps for weeks and some for 
months at a time. Many of them 
visited more than one camp and they 
became well acquainted with South- 
ern penplr. and I believe that at least 
in most cases the prejudice that may 
have enlisted against the South was 
wiped away. This in my opinion will 
mean thai many men from other 
parts of the country will look to the 
-South for their future homes and 
that we will gain many substantial 
citizens who will do much- toward 
lurtlier developing the Industrie* of 
the Southern Stales and in establish- 
ing n«.w ones 



FOR INTERCHANGE OF 
STAFF MEMBERS 

British Conunitlec of Publishers Formed 
to Consider Editor Blumenfeld's Plan 
far Better Understanding Be. 
English and V. S. Pre*. 



Ralph D. Blumeiifeld. editor of the 
London Daily Express, whose plan for 
an interchange of staff men for short 
periods between leading British and 
American newspapers was presented in 
the recent Victory Number of KitnoB 
and Plbushfe. has already started the 
movement in England looking to the at- 
tainment of that purpose. 

In a cablegram to his New York repre- 
sentative lie state? that a committee of 
leading publishers of the British Isles has 
been formed, for the purpose of con- 
sidering the proposition and of ron 
ferring with a committee of American 
publishes* on the details. It is antici- 
pated ;hat this American , ommitice will 
shortly 1* formed, through the initia- 
tive of Hon, Frank I' Class, president 
of the American Newspaper Publishers' 
Association, who has expressed his cor- 
dial approval of Mr Ulnmcnfcht's idea 

Old Pottage Standards Retain 

The two-cem postaue stamp came into 
its own again to carry first class mail 
and the three-cent stamp went out of 
vogue on July 1 The one-rent post card 
also came hack Since the three-rent 
stamp Has issued an extra SI 5.000.000 
has been collected on first class mail. 
The 1917 revenue act exter-ding the 
frankiiiK' privilege To the A. F.. F will 
continue ^Tlirrc-ccrit stamps wMcti 
have nu! been used may be changed for 
twos and ones 

Will Distribute Peace N ews 

The Government'* CominitUe on 
Public Information will retain its Amer- 
ican headquarter* in the Whitehall 
nuili'iti" in New York Cm dnrins the 
licvt live oi -i\ w el:-, i-i cbfi'vie "f 
Perry Arnold. tinu d:m-t.*r, in r.lcr 
to supply mi -.papers of tin- ,-,, m -trv 
c.Ht news i t.iT. ol tiv cable frcei, ilic 
OtTnal Peace M n Utiteaii in Paris 



Tun t'|on<-.ri:l one hundrvil and loriy- 
r'onr Sonnem towrs and ri'ir- have 
to cjMH-r... 



DIFFERENT SEEDS 

DEMAND DIFFERENT SOIL 



INDIANA Newspapers, like Indiana farms, are 
productive and profitable producers of wealth 
for Advertisers who cultivate them consistently 
and intelligently. 

ATIONAL Advertiser* desiring to reach In- 
diana's 1,131,375 thrifty inhabitants can get 
quickest recognition by appealing to the people 
through their home papers. 

I 1 RING the war Indiana's 215,485 crop-produc- 
ing and stock-raising farms did their "bit" and 
earned rich reward, as is testified by the savings 
banks. 

NDIVIDUALLY and collectively, Indiana people 
have money to spend for home improvements 
ami for everything that contributes to home com- 
fort and individual content 

SPRING try-out campaign in the following list 
of Newspapers will prove that Indiana is respon- 
se to any reasonable appeal, and quickly re- 
sponsive. 

O HOME in Indiana is beyond the reach of these 
closely read Newspapers, and by using them the 
Advertisers can overthrow and outclimb a com- 
petitor who does not 

NT) this is but natural. Indiana people are 
guided mainly in their purchases by their own 
a per*, because in their home papers they place 
implicit 
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Indiana JSenspaiters for 
Indiana Trade 



Circulation 

Anderson Herald .. (El 5.797 

Elkhart Truth 'E> 8.205 

F.vao.s ille Courier tMl '23.893 

Evansville Courier . i S i •20.987 

Fort Wa>ne Joomal-Gannte iMt 29 .23* 

Kurt Wayne Journal <;.iette (St 2L350 

Indianapolis News tEt 123.173 

Indianapolis Star I'M) 92.851 

Indianapolis Star 'St 106,381 

Koknrao Dispatch I M l 5.100 

Lafayelte Courier < E) M»l 

Lafavclle Journal iMi 10,-115' 

l a Porte Herald (K) iX6 

I-oaansporl Pharos-Reporter iE> 6.621 

Mmion Prrs, . i F. i 9.616 

Muneie Sur ... i M I 26.8a8 

Munrir Star "St 16.818 

Richmond Item I M ' 8.225 

Rieliinond Palladiaiu tE> 11.096 

South llend Tribune ., <E« ♦17,136 

Trrre Hmile Star lM> 26,91.5 

Jerre Haute Star iS'< 19,422 

Terre Haute Tribune t'K) 21,845 

IVrre Maine Tribnne 19.192 

Vinrrnne. Capiul s Ki 1.049 

Toial Daily < ireulali ml Rat. Ur.,522 

Total Sondas Circulation and K 207,150 

* A. B. C. Report. April l»t, 1919 

April 1, 1919. 
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LEE SYNDICATE BUYS 
STATE JOURNAL 

Daily Paper «t Wisconsin's Capital 
Added lo Strong List— I. U, Sears Is 
Business Manager— R. L. Jones 
lo Enter Larger Field 



Madison, Wis., July I.— The Wiscon- 
sin State Journal today was sold by 
Richard Lloyd Jone» to the Lee Syndi- 
cate. Mr. Jones announces that he in- 
tends entering a larger newspaper field 
and will be accompanied by T. F. Me- 




I. t". Seass 
KaalsWM Manager W i atonal n State Journal. 

Pherson, business manager of the State 
Journal. The vale was effected by Har- 
well * Cannon, newspaper hrokers, of 
Sew York. 

F. P. Adler, president of the Lee 
Newspaper Syndicate and publisher of 
the Davenport (la.) Daily Times, will 
be president of the Wisconsin State 
Journal Company . James K. Powell, sec- 
retary' of the I-ee Newspaper Syndicate 
and publisher <>f the Ottumwa (la.) 
Courier, will be vice-president: A. M 
Bra> ton. publisher and editor of the La 
Crosse. <Wi«.t Tribune and Leader 
Press, will be publisher and editor of the 
State Journal, dividing his time between 
the two cities. 

I, U. Sears, business manager of (he 
Davenport Daily Timos. will he business 
manager of the Slate Journal, while 
Frank II. Burgess, business manager of 
the La Crosse Tribune and Leader- 
Preis. will bt a director and stockholder. 

Mr. Brayton has been continuously en- 
gaged in newspaper publication for 
twenty years He is a graduate of the 
fniversity of Wisconsin, class of "97. 
and has spent most of his life in Wis- 
consin journalism. 

Lee Syndicate History 

Mr. Sears began his newspaper career 
in the circulation department of the Chi- 
cago Daily News, and the Chicago Rec- 
ord. Seventeen years ago he became 
circulation manager of the Davenport 
Daily Times, of which newspaper he was 
subsequently made business manager, a 
pose which he leaves after a successful 
administration to heeome husiness man- 
ager of the Wiscnnsin State Journal 
Mr Sears is a figure of note among the 
circulation men nf the country, having 
served in 1918 as president of the In- 
lernarional Circulation Managers' Asso- 
ciation. 

The Lee Newspaper syndicate was 
founded in 1899 by A. W. Lee. and was 
originally composed of a group of Iowa 



ANTICIPATES NORTHCLIFFE'S 
SPEEDY RECOVERY 

Joseph T. Gleason. American 
representative of the Amalgamated 
Press, Limited, the corporation 
which publishes the great list of 
periodicals known as die North- 
cliffe group, sailed yesterday for 
England. He will remain abroad 
for about two months. In the pre- 
war period Mr. Gleason spent 
sometime each summer with Lord 
Northcliffe, and with Mr. Sutton, 
executive head of the organiza- 
tion, planning the details of the 
work here in connection with the 
various publications. 

Rditi* &• PfM.isnra requested 
Mr. Gleason, on the eve of his de- 
parture, to make some statement 
in regard to rumors current here 
as to the serious nature of Lord 
Northcliffe' s illness, and the many 
conjectures as to thr nature of the 
recent operation for a throat af- 
fection Mr. Gleason said : 

"I have a letter from Lord 
Northcliffe, written shortly before 
he returned from France. It is 
optimistic to a degree. He did not 
consider the impending operation 
as at all srrious He has recently 
purchased a new home and is 
greatly interested in planning con- 
templated improvements in con- 
nection with it, As always, he is 
in close touch with all of his great 
business interests. I have reason 
to hope for his early restoration 
to his usual good health." 



evening newspapers, comprising the 
Davenport Times. Ottumwa Courier and 
Muscatine Journal. The success which 
these papers attained encouraged Mr. 
Lee and his associates to further extend 
their activities, and in 1907 they pur- 
chased the La Crosse Tribune, La Crosse, 
Wis. and the Hannibal (Mo.) Courier- 
Post. In 1917 the La Crosse Tribune 
purchased the Leader-Press and were 
combined as the Tribune and Leader- 
Presv Following the death of Mr. Ixe 
in 1907, Mr. Adler. then vice-president, 
became president of the I.ee Syndicate, 
and James K. Powell became vice-presi- 
dent and secretary, and l>oth haie been 
continued in office to date 

Bnilt lip by Mr. Jones 

Fight years ago Kichard Lloyd Jones 
purchased the Wisconsin State Journal, 
going to Madison from Collier's Weekly, 
of which he was associate editor for 
nine years. Prior to his Collier's con- 
nection. Mr. Jones was editor of the 
Cosmopolitan Magatine. 

The Wisconsin State Journal played 
a large part in the patriotic education 
of a slate which numbered among its 
population a large percentage of hy- 
phenated citirens. Mr. Jones organized 
the Wisconsin Patriotic Press Associa- 
tion, which joined all the patriotic Eng- 
lish newspapers of the state into a pow- 
erful force for Americaniialion. 

It is understood that the Wisconsin 
State Journal, under Mr. Jones's ad- 
ministration, developed commercially to 
the exlrnt that Mr. Jones transferred 
his stock to the Lee Syndicate on terms 
that were better than two to one of the 
par value of the capital stock of the 
company. 

In this development Mr. Jones was 
ably assisted by T. F MrPher«on. his 
Vtsiness manager. 



Texas leads the South w'vh daily 
newspapers, having 108. Mississippi is 
lowest on the- h»t with a total of 15. 



Booming 
Business 



in 



New Jersey 



In every branch of retail 
trade, report* come of flood- 
tide trade. Record* are being made in vol- 
ume of galea deapite high price*. The 
cry is for high grade goods— and still 
higher grade. 

Factories, stores, house* 
•re bringing higher prices 
and bigger rentals than 
were ever before known. 

'People arc flocking to 
New Jersey to place them- 
selves with one of the 
many prosperous, great in- 
dustries. The demand for 
homes. i» unprecedented. 

All of which, good friend Advertiser, 
we put in evidence to prove that, 
'money is flowing freely in this won- 
derful little state, and if you 
want u share of it you should 



Put New Jersey 
Newspapers 
on Your List 



Circulation. Rate 5.1 

Asliury Park Press <E> 7.122 

Atlantic Citj Press <M> loom iF.i I Mil 

Kliiahrth Journal (B) I kAjC 1 I7,n->6 

Hnrkrnsork Rerord.... I.HT'l 

Hudson Observer lIIobaken> 43,1101) 

Passaic Herald IE) 6\51S 

Passaic News (B) 8,427 

Pater son Press-(;nardian (El 12,686 

Perth Amhny Evening Ne»s (El "8.723 

Plainfirld Conrier News (E) 7.908 

( oix i-mmriil Statement. April 1st, 191*. 

•A. B. C. Report, April 1st, I«I9. 
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THE SOUTITS NEW DAY 

r P 1 1 1 ' South is not "newly rich." She is merely 
A utilizing and developing the assets which have 
always been hers. And this accounts for the 
magnificent prosperity her jieople are now enjoying 
.m i which U hut tin. harbinger of what is lo come. 

1 i> fortunate for the nation that the South is now 
coming into her owi! in a material way— fortunate 
iliat her long dormant resources arc now being con- 
vened into national wealth. 

tw Southern prosperity cannot be fenced in. It 
'■vtrflows the old boundaries of states and sections, 
and enriches all who have the vision to understand 
and to participate in this great industrial develop- 
ment. The products of her soil, and of her forests, 
nunc- utd factories, now made available for her own 
iwoplc and for the people of the world, bring to her, 
properly, a flood of gold. But they add as well to 
I he stmt of the nation's wealth, and become a part of 
r It c basic treasure of the Republic. 

In this new day of the world, which witnesses the 
passing of the old order, a revivified Southland is 
pitying a momentous part. The old lethargy is no 
more, the old harriers to a full and free commercial 
rxjian»ion have hem destroyed. In the industrial 
transformation now going on the South loses nothing 

vh<* merely finds herself. She sacrifices no cher- 
i-hed tradition, abandons no high ideal. The grand- 
er* of Pickett's men hold to their heritage of chiv- 
alry and courage. In the great war for world free- 
don- they have added new lustre to a record which 
lias always been spotless. Southern women arc quite 
as beautiful and charming as were their grand- 
mother! who ministered with unmatched devotion to 
the <.-ldiers who fought under Lee. They arc wor- 
shipped as of old. The day of chivalry has not 
passed in the South Hut the day of commercial and 
industrial greatneU has dawned. 

The publishers of Southern newspapers who arc to 
meet in convention at Asheville within a few days 
have amplr reason for pride and satisfaction— pride 
in the memory of unstinted service tn the nation's 
cause in the war and satisfaction because of the turn 
i t the wheel of life which brings the South into the 
enioymetit of its inheritance. Southern newspapers 
are growing rapidly into the full stature of dominant 
Amcriran indications. They are putting behind 
them the old. slow processes. They are marching 
with the procession, well up toward the front. They 
arc refecting Southern life and aspirations, interpret- 
ing the new order in the world's life with understand- 
ing and clatity. They have made great forward 
strides within a few years. They will attain to new 
and higher levels of accomplishment. 



IT often >tated that salaries uf editors and news 
^ riters have remained, during the war period, prac- 
tically at the old standards, in spile of the fact that 
a dollar is worth today only about half as much as in 
*''M. The reporter or copy desk man who earned 
SHI a week four years ago is, in many instances, earn- 
ing little more today. The average of increase is 
very small To be logical, this increase should be 
one hundred per cent. Not many working newspaper 
men are inclined to demand increases, however, 
which would match the advanced costs of living. 
That policy has been left 4o organized workers. 
I'nblishers are having their troubles meeting mount- 
ing costs, and should show a deep appreciation of 
the spirit of these men, who are content to labor for 
smaller pay than skilled men in the mechanical de- 
partments receive. This appreciation, obviously, 
should take the form of salary increases up lo the 
limit of the ability of the publications to pay. Edi- 
torial and news men arc, proverbially, heedless in 
matters. But they are human. They have 
they have personal needs. They must 
MM a living wage. 



LOCAL merchants arc not alone responsible for 
the "heav y" and 'light" advertising days in news- 
papcif.. National advenisers often specify publica- 
tion of their copy on Thursday and Friday only — 
when their products arc on sale every day of the 
week. General advertisers and agency men should 
realize the value of a better balance of advertising 
volume in the newspapers, and should co-operate to 
ring thi» about. 
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THE TEST AT VANCOUVER 
\X/HAT should be thought of the matter if a 
** committee of employers, whose men were on 
strike, should insist upon placing a censor in 
the newspaper offices to decide upon what news 
dmuld be printed of that strike? 

In the Vancouver strike the printers insisted that 
one of their number should censor all strike news 
I cfore it could be published. The alternative for 
the publishers was "the cessation of work" by the 
•mion printers. 

The Vancouver strike affected every line of in- 
dustry in the city. All business men, all citizens, 
were parties in interest. Vet no demand was made 
bj 'rganizrd bodies of business 

men that the power 
■ if press censorship should be given to ihem. 

It may be held that the comparison is not fair, in 
i hat the printers were acting as employees of the 
: cwspapers. and could not observe good faith to their 
union if they aided and abetted in the publication of 
yathlrd news of the strike. 

Husincss men. the merchants, lite advertisers, were 
all concerned quite as directly. The integrity of the 
newspapers is as vita! to them, for business reasons, 
as to the newspapers" own employees. They repre- 
sent the principal sources of the newspapers' rev- 
enues. In turn, the publication— without interruption 
or alien control — of the newspapers is essential to 
hem if they- are to continue in business. Yet these 
men made no effort to exercise a censorship over the 
lepers. That unhappy adventure was left to the 
union printers. 

The men at the head of the I. T. U. ; 
Helically to put an end to this imr 
The papers arc now being issued— without the aid of 
a censor. 

We hear much of capitalistic control of our news- 
papeJl. In almost all instances this talk is pure 
it ..utuhinc, without any substantial basis whatever. 
The new-paper which should submit to class control, 
cither by capitalists or by laboring men, would 
quickly lose all importance as a newspaper, and 
would have no influence cither for good or evil The 
efTcrt at Vancouver was to apply, openly, on behalf 
of the labur unions that press gag which agitators 
luve long c^ntcndid that the capitalists secretly use. 

The effort has failed— properly, logically, happily. 
Thr cause of unionism has, unfortunately, been in- 
jured because of this mad attempt to "socialize" the 
press— in the interests of a class. But the level- 
headed leaders of the labor union hosts will lose no 
opportunity to denounce as un-American and un- 
thinkable this outburst of Sovietism. The test has 
been met. apparently. It is not expected that other 
publishers will lie compelled to meet the ugly i 
tion which faced the newspapers of Vai 
union printers, as a rule, arc highly intelligent and 
balanced men. who hold contracts inviolate and who 
have no use for professional agitators. 



ARE you advertising your advertising as effectively 
as your biggest merchant is advertising his store 
and his goods? 



July 3. 1919. V«hsN 52. No. 5. 

EDITOR (r PUBLISHER 
Published weekly by 
Turn Kmtoi ft l*t ulisiiks Co. 
lit? Wmtt BmUing. 61 Part Ren. Xrw York. 
It'. P. Skomslter. editor. Job* F. Redmond, managing 
,-J.ior. /),.« F Miller. A'rtsu, Bin Mellon. Petlnres. 

James Wtigbl Brown fublisber. 
J. It'. Ferguson. «iwrertnr, Fenirn Powiing. 



Ionian: II. C. Riient. 
ram: jr. B Grundi. 
Toronto: W. A. Croick. 
Chirk fa: t). P. Call. 
Son F'ancuio: R. J. RuiwtU. 

BfStf i it. J. jsmSwj. 
H'aik-rcton Robert T. Barry. 

K cent, a rofy . »3 a year; foreign fertagr, SI 00; 

r ss M* inj 51k. 



COMETIMK* 
^thai 



OVER THE 

facts and ngutei are so eloquent 
nmmeiii is in the nature of an ami-climax. 
Onr must feel that ibis is true when consider- 
ing the gratifying gains in advertising lineage made 
by the .New York newspapers during the month of 
May wcr the same period of a year ago. 

The Times printed during May, in the week-day 
•sues .i lot ,l - : urr.il . . . . ; advertising as 
ce.mparcd with 1.210,616 in May, 1918. The Sunday- 
issue tarried 591.676 lines as against 464,535 of 
May last year. This shows a net gain of 586,457 
hues. 

The World, week-day morning issue, carried, in 
May, 1919. 1.001.328 line, of advertising as compared 
willi 1,347,380 in same period last year. The liven- 
ing World primed in May, 1919. 725742 lines; in 
same period last year, 452,165. The Sunday World, 
in May, 1919, carried 535.940 lines; in same period 
last year. 458,828. Here we have a net gain of 01)4.643 
lines. 

The American primed in May, 1919, 905.192 lines; 
in May, 1918, 837,292. The Evening Journal, May. 
1919. 808.787 line,; m May, 1918, 691.809. The Sun- 
day American. May, 1919, 449.992 lines; in May. 

1918. 372.86.1. Total net gain, 322,007 lines. 

The Herald, morning. May, 191% 788.450 lines; 
May, 1918. 596,721. Sunday, 362,054, as against 
275.3!*. Evening Telegram, 907,412, compatcd with 
763,891 ; Sunday afternoon issue, 119,912 as com- 
pared with 92.690 in May of last year. Total net 
gain. 449.130 lines. 

The Sun. morning week-day issue, May. 1919. 
583.340 lines; May, 1918, 319.324 Sunday issue. 
1"2J90 as against 125702 Evening Sun, 732,380. 
compared with 498.741 in May, 1918. Total net gain. 
504.343 lines. 

The Tribune, week-dav morning. May, 1919, 730,- 
402 lines; May, 1918, 377,906. Sundav issue, Mav. 

1919, 228.638, as compaied with 136 .394. Total net 
gain. 444,740 lines. 

The Globe, six-day Evening. May, 1919. 786.704 
hues; May, 1918. 446.697. Total gain, 342,007 lines. 

Evening Post, six-day e vening May. 1918, 418.168; 
May, 1918, 379968. Total net gain, 38,200 lines. 

Brooklyn Standard Union, week-day evening, May. 
1919, 623.750 lines; May. 1918, 480,003. Sunday issue. 
May. 1919. 139.580; May. 1918. 94,560. Total net 
gam. 188.767 lines. 

Brooklyn Eagle, six dav evening. May. 1919, 1,048, 
962; May. 1918, 779.23". Sundav. Mav. 1919, 349,700: 
May , 1918, 276,672. Total net gain, 342.751 lines. 

Thus six morning, eight evening and nine Sun- 
day newspapers of New York and Brooklyn show 
a combined gain of 3,881.255 lines in May. 1919, 
a combined gam of 3,976,064 lines ill May, 1919, 
iMg to the Statistical Department of the New York 
Evening Post. 

The figures constitute in themselves an impres- 
sive editorial presentation of "the state of I 
just now with newspapers. 



EDITOR & PUBLISHER'S Washington corre- 
spondent notes much opposition to Senator Cum- 
mins' bill for the establishment of a Government 
Publicity Bureau- opposition based upon the con- 
fusion sure to result through linking departmental 
"publicity" with departmental advertising. It is be- 
lieved that such a bill, creating an advertising bureau 
and policy for the Government, and divorcing adver- 
tising from publicity, woultl fttiel general acceptance 
and have an excellent chance of passage. Senator 
Cummins may render a real service to the nation by 
so amending his hill that this distinction may be made 



GEN. PEYTON C. MARCH, chief of staff of our 
Army, has won the high regard of all Washing- 
ton correspondents through his ftaiikness with them 
anil bis conrielcncc in their jndgmemt as to the treat- 
ment of the news which he made available lo risen 
durum the progrcs of the war. He has contributed, 
through this policy, to the establishment of right 
relation* between the army stall anel the press. No 
national interest was ever endangered through his 
personal conferences with the correspondents. Na- 
tional morale was strengthened. The confidence of 
the people in their sources of news was augmented. 
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PERSONALS 



Clarence W. Higgins and I.. L. Perrin, 
political writer anil news editor, respec- 



tively. of the Sl Paul Dispatch- Pioneer 

Press, is each the father of a newly 

arrived son. 

IN THE EDITORIAL BOOM William Kane, reporter on the St 

Robert M. Collins, chiel of the London Paul Daily News, has returned to work 
Bureau of lite Associated Press, has after an operation. 



LOWRY MARTIN HOLDS 
DOWN THREE BIG JOBS 



nESIDES serving his second term a* 
O president of the Texas Advertising 



been awarded the honorary degree of 
Doctor of Laws by Middlebury College 

La eta Hubbard, formerly night city 
editor of the New York Tribune, has be- 
come associate editor of the Vitagraph 
Film Company, New York, 

F-vyling Carpenter, reporter on the 
Cleveland Plain Dealer, has resigned and 
gone to California, 



THE BUSINESS OFFICE 

Roy G. Watson, president and pub- 
lisher of the Houston (Tex.) Post, is 
now installed in his new $20,<XH) office, 
said to be the finest in the Southwest. 
The office is finished ill black walnut and 
fumed oak. 

E. H. Rudd. of the Illustrated Daily 



Kenneth Craig, city hall man for the News and Sketch. London, is visiting 
Cleveland Plain Dealer, ha* resigned and the United States until July 12, when he 
gone with the realty department of the will sail for home on the Carmania. 



United States Steel Corporation and 
will probably be located in Pittsburg. 
Up to six months ago Mr. Craig wa» en- 
gaged in propoganda publicity work in 
Italy. 

Floyd Barker, city editor of the To- 
ledo Times, is spending his vacation in 
Cleveland, a scene of former labors. 

David A. Croniu, who has been en- 
gaged in reportorial work for the 
Bridgeport (Conn.) Times, ha* swung 
his shingle from a lofty window in the 
dn's largest office building and will be- 

He wa* 



Sidney D. Long, business manager of 
the Wichita (Kans.) Eagle, who has 
been ill for quite some time, w ill possibly 
be able to resume work in the fall ac- 
cording to a letter from Marcellus Mur- 
doek, publisher of the Eagle, to Eorroa St 
Publish**.. 



37 

Advertising Agency, and will be in 
charge of the Oklahoma City office. 

George H. Phelps, advertising mana- 
ger for Dodge Brothers, automobile 
manufacturers, has just published a new 
"pep" book entitled "Go." The book is 
dedicated to the man who i* "working 
Club-at-Largc, which has a member- f or letter things instead of wishing for 

them." 

Lieut. W. W. Anderson lias joined the" 
commercial department and Miss Mar- 
garet Hurst has been added to the edi- 
torial department of Mallard. Mitchell 
& Faust, Chicago. 

Penny Ross, Chicago Tribune car- 
toonist and the creator of "Mamma'i 
Angel Child," with Philip T. Fried- 
lander, advertising manager for Mayei 1 
Brothers, has incorporated the Penny- 
Ross Advertising, Int. With them will 
be associated William F Koehne. 

Willard F. Elliott, formerly art pro- 
duction manager of the company's Kan- 
sas City office, and J. B. Bishop, former- 
ly director of the advertising and sales 



ship scattered 
throughout I h c 
state composed 
o f progressive 
advertising men 
whose cities do 
not have indi- 
vidual advertis- 
ing clubs, l.owry 
Martin is busi- 
ness and adver- 
tising manager 
of the Daily Sun 
and S e m i - 
Weekly Light, in 
the thriving and 
oil-famed city nf 




Lawav Mmm. 



gin the praclice of law at once 
admitted to the bar several weeks ago 

Lieut. Thomas F. Flaherty, who was resigned to undertake new work with 
City Hall reporter for the Bridgeport the Railroad Administration 



Corsicana, of some 20,000 inhabitants promotion departments of the American 
located in the heart of the rich black Druggists' Syndicate of New York, are 
land belt of Central Texas, and is also now with the Ferry-Hanly Agency's 
jiT" Mayo owner of the Greenville president of the local Chamber of Com- New Orleans office. Mr. Bishop for 
(N. C.) Daily News and the Washing- merce. fire *** ,» mcm,>cr °! ,he s ' lff of 

ton Daily News, has been in New York Mr. Martin'* association was one of the lerry-Hanly Company in its Kansas 
City on business. the first to pledge support to New Or- City office 

Mrs. Mae Penfield, who with ear at leans and the South as the 1920 con- 
' phone has been soliciting advertising vention city of the Associated Adyertis- 
contracts and taking want ads for the \ n g Clubs of the World, at which it will 
St. Paul Dispatch-Pioneer Press, has be strongly represented next September, 



(Conn.) Times and Farmer until Uncle 
Sam took him to Camp Deven*. Mass., i» 
back again with the Time*. 

John Stone Pardee, for twenty years 
a widely known newspaper man of St. 
Paul, Kansas City and Duluth. has re- 
turned to the latter, his home city, from 
Washington. D. C, where he wa* con- 
nected with the educational division of 
the Food Administration. 



Fred A. Clough, associated with the 
Lewiston (Me.) Sun for eight years, 
has become assistant advertising mana- 
ger of the Lewiston Journal 

George H. McCormick. manager of 
the promotion department of the Houi- 
ton Post, ha* resigned to go into the 
oil buiincss for himself at Wichita 
Falls. Tex. 
J. P. CFurey, publisher of the Hart- 



Lieut. Philip Burbank has returned to 
Boston after spending eight months in 
the tank service in France, and has 
joined the selling staff of the Thomas 
Dreier Service. Mr. Burbank was with 
the Hearst organization in Boston, both 
in the editorial and the promotion end. 



4-PT. LEAGUE AIDS NEW AGENTS 



ssal T Sullivan has resigned as ington (Neb.) News, has been spending 

assistant telegraph editor of the Indian- a few day* in New York calling upon 

apolis News to become new* editor of agency men and national adverti*er». 
the Milwaukee Journal. 



J. G. Cummings, city hall man for the 
Cleveland New* and Sunday Leader, ha* 
been appointed publicity representative 
of the Universal Film Company's 
Cleveland branch. 

Eugene F_ Early, for the past four 
years financial editor of the New York 
Globe, i» now connected with the stock 
exchange firm of Chandler Brothers St 
Co., New York. 

Hugh Durigan, who is spending his 
vacation at Lewiston, Pa., sent a box of 
fish to his fellow member* of the New 
York Tribune staff this week. When 
the box was opened and carefully un- 
packed the fish were finally located in 
a smaller box inside. It was labeled 
"Packed in Norway." Logan Miller 
took it home. 

James G. White, former political edi- 
tor of the Boston Herald, in now in 
Poland as a member of the Pulish- 
American commission, which has been 
summoned to Warsaw by Prime Minis- 
ter PaderewskL 

Roy Alden is back on the staff of the 
Seattle Times after roaming about the 
world in a navy uniform for a year. 

Kent Watson, late of the Associated 
Press and recently returned from over- 
seas service, ha* heen appointed direc- 
tor of publicity for the American le- 
gion of Texas, instead of Silliman 
Evans, a* previously reported. Mr. 
Watson is now with the Fort Worth 
Star-Telegram. 

William W. Oimpbell. one of Schenec- 
tady's old lime newspaper reporters, re- 
tired July 1 and entered law practice. 
Jame* J. Neville, recently connected 



Van Lear Black, principal owner of 
the Baltimore Sun and vice president of 
the Fidelity Trust Company, is slowly 
recovering from a sprained ankle. 



J. C. Hindle has resigned from the 
H. E. Lesan Advertising Agency, to be- 
come space huyer with the Harry Porter 

Company, New York. 

"George A. Cummings has become boa- c.mmittee. to Deal with The- 

nest manager of the Hargrove Adver- „ ... 

thing Agency. Oakland. Cal. He is a ■«■ He, P ""H 1 " 111 

former New Yorker and for the pa»l Because of the entrance of many new 
two years has been manager of the Co- agencies into the field and the desire of 
operative Credit A**ociation, in Oak- 
land. 

Frank E. Duggan of the Gundlach Ad- 
vertuing Agency staff, Chicago, and 
Miss Jes»ie Marguerite Kaiser have 



WITH THE AD FOLKS 

A. H. Campson has become advertis- 
ing manager of the White & Wyckoff 
Manufacturing Company. Holyoke, 
Mass. 

Walter J. Healy, late of the Mon- 
treal Gazette and Toronto Saturday 
Night, has started a marketing service 
in Montreal. 

George W. Rowell has been appointed 
advertising manager of the Lloyd 
Manufacturing Company, Menominee, 
Mich, manufacturing baby carriage*. 

Herbert B. Wilkinson has been pro- 
moted to be art director of the Frank 
Presbrey Company. New York. 

Rossiter Holbrook has been appointed 
New York manager of Nelson Chesman 
& Co . St. Louis. He has l>ten with the 
New York Tribune. 

C. G. Howell is now in charge of ad- 
vertising for the Gate* Rubber Corn- 
pan, Denver. 

J. P. H. Perry, contract manager in 
charge of sales and advertising for the 
Turner Construction Company, New 
York, ha* been appointed a vice-presi- 
dent of the firm. 

George L. Wclp has joined the staff 
of the Blackman-Ross Company. New 
York. He has been with the Metro- 
politan Magazine in charge of promo- 
tion and service. 
B. G. Owens has succeeded Charles 



been married. 

Lieut. Frank E House, Jr., and Dan- 
iel R. EHinger have resumed their 
duties with the Powers-House Com- 
pany, Cleveland, after service in the 
Army. 

Samuel R. Hutton, former advertising 
manager of the Delaware & Hudson 
Railroad. Albany, N. Y., has been 
elected a director of the Southwestern 



its members to obtain quicker and more 
uniform action on the question of recog- 
nition than now prevail*, the Six-Point 
League of New York has appointed a 
committee to investigate the credit and 
status of new agencies and not only 
recommend action to members but also 
help and facilitate securing recognition 
of these agent* with other publishers' 
organizations, thereby furthering the 
interest of newspaper advertising. 

The following members have been ap- 
pointed a committee on recognition: 
William J. Mortoo, E. P. Hotz, H G. 
Halsted. 



A Sherwood as manager nf the special 
„iih"the Syracuse (N. Y.) 'llerald. has edition department of the Chicago Her- 
been appointed publicity agent in the aid and Examiner. Charles E. Martin has 
State Highway department at Albany. become assistant to Mr. Owens. 



The Augusta Chronicle, ha^ 
vjrigned a contract for the^ 
Haskin Service for one year 




Frederic J. Haskin 
answers any question 
of any reader of any 
of his hundred news- 
papers — more ques- 
tions than any man 
in the world ever 
answered before. 



irr 
nma 



The Haskin Information Bureau is in Washington, D. C 



It 
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(Ciwtinued /rum fast 6.) 

the movement in all departments has 

been in the one direction- -furward. 



The new prosperity oi the South is 
no i the diicct result of the war, as some 
persons have contended, but is the re- 
ward for more than ten years, of edu- 
cation, hard work and advertising which 
was made possible solely by the South'* 
traditional faith in the South. 

lixperts on the conditions deny that 
boom conditions exist or that the flood 
nates of prosperity have yet been opened 
wide. They claim that the dawn of 
their new day is just beginning and that 
it wan merely hurried by the war and 
ti'>t created by it. 

Large and small factories are spring- 
ing up in ever) part of the South for 
the manufacture of finished articles of 
;radc at the bases of supply of raw 
products. The launching of new enter- 
prises that will help the South take her 
place in the markets of the world are 
chronicled daily, but the faith of the 
South and the heart of the South is 
still in the soil and climatic conditions. 

A Golden Era 

When the United States Government 
began to pour millions into the South 
in carrying on preparations for the com- 
ing »f the Northern soldiers and mo- 
bilisations of the South's own heroes, 
resources and industries for their great 
share in the world conflict, that land 
had already entered its golden era. 

The mills of Birmingham and other 
industrial centers were working over- 
time . New Orleans. Baltimore, Savan- 
nah, Norfolk, Jacksonville, Charleston, 
(•alu-stoti and other gulf and coast 
cities were already reaching into the 
trade centers of South America for the 
I iiMness that rightly should come to the 
I nt ted States; her coal mines had been 
lirr>iight to a state of high development. 
• •rtunes were flowing daily from the 
oil wells of half a dozen States; diversi- 
fied farming had become an established 
tact; dairy and slock farms had sprung 
up throughout the land, and Memphis, 
Atlanta, Naihville, Richmond, Fort 
Worth, Dallas, Houston. Louisville, Lex- 
ington, Macon. Augusta and dorens of 

..ther cities had become busy marts, clover, vetch." fruits, rice and iespeii«a 
piled w ith plenty and in every way com- are increasing each season 



the dairy herds revolutionized methods, 
introduced diversified farming, brought 
about the beginning of the restoration 
of the soil, and placed the Southern 
fanner in the clan that has money to 
spend all the year round— every year— 
and who demands the best of all things 
in life, including good schools, good 
roads, news of the world the dav it 
happens, automobiles, electric lights, 
amusements, electric iron, and safety 
razors 

Increase af Creameries 

There is one State in the South which 
did nut have a single creamers- eight 
years ago that today has 23. It is only 
one example; there are many other 
.Stairs like it. This development is only 
starting, for, with iu rapidly increasing 
hclrfs of alfalfa, the South is still unable 
to supply even its own demands and is 
nill buying mid-West butter, although 
it has the longest pasturing season of 
an j section of the country. 

Pure-bred cattle were rare in the 
South ten years ago. but during the last 
three months $3f»,0ft) worth of pure- 
brcds were sold at auction sale at Mem- 
phis, and this was only one of many 
"f a scries of sales that have been con- 
ducted in every section. 

When tree range was cut off in the 
West, some cattle men were attracted 
to the South by climatic conditions that 
assure a long pasturing season aud a 
Urge carrying capacity |*r acre 

More Cattle and Hop 

Cattle aud hog-raising has developed 
rapidly in the ten-year period. The big 
meal packers have already established 
plants, and smaller independent plants 
are Mug erected iu some communities. 
The cattle and hogs now bring highest 
market prices, and prices are not shaded 
as they were a few years ago. 

One Southern State in which a buyer 
could not have found a single ear ol 
hogs fit for market seven years ago. 
shipped 65,000 head in the month of 
March. Hog-raising has made unusual 
snides in a short period, partly because 
of the climatic conditions that make 
possible two Inters a year. 

Billions from Oops 

t!ottiHi is and will continue the staple 
crop oi the South, but it is no longer 
depending upon it, Inhaccu and sugar- 
cane The crops of corn, wheat, oats, 
oya beans, potatoes, cowpeas. alfalfa. 



parable to the half ceriiury-prospemiis 
of the North. 



Towns Are Transformed 

The South is today dotted with hust- 
ling towns of from 3.O0G to 6000 per- 
sons that ten years ago were struggling, 
ill-kept villages of a few hundred per- 
sons. In many cases, these new cities 
have no "war factories." received no 



Thirty bushels of wheat has been har- 
vested to the acre ; there are lands where 
seven cutlings of alfalfa have been made 
in a year; one farmer is reported to 
have sowed wheat in the fall, planted 
com in the stuhhleiicld and gathered the 
second crop before the first frost. 

A total valuation of $14,O90,»60.O0O 
has been placed upon the 1918 crop of 
the entire United States by the Bureau 



war contracts, and their development of Crop Estimates of the Department of 
and prosperity were affected only indi- Agriculture, ami a valuation of $5053- 
Teclly by the great conflict, as they arc 471.000 on the crop of the South 
:lte natural result <«f the introduction 
of diversified farming and the introduc- 
tion of the most modern methods of 
agricultural expansion. 

The boll weevil, the great enemy of 
the cotlun grower, has played an impor- 
tant part in this new development of 
the land. Ten years ago the small cot- 
ion grower gave al! of his attention to 
that crop. When his crop failed, or 
prices were down, he experienced a year 
of poverty. The introduction of ' the 
dairy cow for commercial purposes took 
place hrst, about eight years, in an ef- 
fort to save the Southern farmer from 
poverty, following the ravages nf the 
'ioll weevil 

The question of pasturing and feeding 



more than one-third of the wealth pro- 
duced by the soil, and experts say that 
she has only started— that less than 35 
per cent of her best land is under nil 
tivation. 

Minions fer Roads 

Throughout the South the one-teacher 
■school, usually a shack, is giving way 
to mndcrn community schools Incatcd at 
rentral points and housed in buildings 
of brick aud concrete 

Improvement of schools is keeping 
pace with the development of a compre- 
hensive system of good roads. The 
newspapers of the Smith tell ihc story 
of this movement daily as a part of the 
(OkJiWiV on face 39 ) 
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EDITOR & PUBLISHER 

The Oldett Publisher,' and 
Advertisers' Journal in A merica 

"Grows Younger as It Grows 
Older" 

Constantly rendering a more helpful construe- 
live SERVICE at "The Sew pa nor Advocoto" 



The following names, and thoae previously publlahed and 

hundreds of other National Advertisers and 

Advertising Agents 

who buy advertising apace in the newspapers, par for and 
read EDITOR & PUBLISHER for iu servir* value to them: 



Amer. Awn Adv. Agencies, 
New York City. 

Dencby A Co, 
New York Cily. 

George W. Adams, 
Adams Adv. Agency, 



The Faweeti Adv. Agency, 
Colorado Springs Colo. 

Lewis Service, 
Mew York City. 

W. W. Sharp & Co, Inc, 
New York City. 

Snowdcn Adv. Agency. Lie, 
New York City. 

The Advertising Service Co, 
San Francisco, Calif. 

Albany Adv. 

, N. Y. 



The Willis Sharpe Co, 
Busghamlom N. Y. 



P. B. Bromfi.ld Adv. Agency. 
New York City. 

Bush Adv. Service, 
New York City. 

Barrows A Richardson, 
Philadelphia, Pa. 

Mr. George H. Meed, 
Dayton, Ohio. 

John T. Holden Adv. Service, 
Sacramento. Calif. 

Miller Agency Co, 
Toledo. Ohio. 

E. E. Martin Service, 
San Diego. Calif. 

I.. R, Fisher Agency, 
San Francisco. Calif. 

Hall & Emory Agency. 
Portland. Ore. 

F. Gelberson, 
Philadelphia, Pa. 



EDITOR A PUBLISHER prints the news shoal newspapers and 
interprets newspaper renditions. EDITOR A PUB USHER prints the 
news about National Advertisers and their activities, with expert disco*, 
sions of advertising problems. That is why apace buyers and publishers 
have a dollar and cents interest in EDITOR 4 PUBLISHER That is 
why they reed it regularly. 

If there is anything space buyers ought 
to know NOW about YOUR NEWS- 
PAPER, advertise to them through 
EDITOR & PUBLISHER advertising 
columns. 
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tdVnfimvii' jn>m fucr 3S. ) 

regular news and it ha. ceased tu be 
■ji; usual news. 

Reading at random we l-.ncl : From 
.'j.ntiary 1 to June 1 this year, 65 Texas 
.-oL-fties voted more than $4r!,00(>.000 f„ r 
gout roads; ci^hr townships of Union 
.utility. South Carolina, have voted a 
total <? SI, 175,0110 for road improve- 
ncn - s this year; Gov. Davi9 of Virginia 
called a special session of the legis- 

iture to take up the question of good 
; ads. Glynn county, Georgia, in a gen- 
rial election, voted $J5n.U00 tor good 
rijjs. and not a dissenting vote was 

.corded, McDowell county. North 
' arolma. has completed plans to spend 
SJCOCO0 in ihe construction of a central 
highway. 

Many Markeu An Strong 

Tilt Birmingham iron market is feel- 
lux the effects of the new prosperity 
that is corning with reconstruction and 
reports a noticeable improvement, and 
many Northern buyers in the field. 
Many new coke ovens are under con- 
struction and the iron and steel indus- 
try of the South is already stepping for- 
ward to meet half-way the assured pros- 
lurity of peace. 

rieprewtntatives of the great lumber 
industry of the South are already in 
Furopr, and their mills at home are 
already starting to supply their share 
and more of the materials necessary to 
re'iuTd the sections devastated by the 
«ar. Probably the most significant liap- 
l'cnirm in recent months was the action 
of i he Cotton Convention, recently held 
i'i New Orleans, in organizing an Ex- 
ton i i. Titration with an authorized 
.ripiia'iJation of SI0n.fO0.000. 

To Seek World's Trade 
Slock ownership is restricted to 
Southerner*, and the purpose of the 
•Titani nation is to be the expanding of 
the cotton markets of the world. This 
is •<> to done in various ways: first, by 
!.-mling money to aid ill rehabilitating 
the spinning indusirv, particularly in the 
Did W orld. 

Night now prartically the entire South 
is giving its attention to the housing 
and homcbuilding problems which are 
among the most serioui with which the 
country must deal Every commercial 
body of the South has had the matter 
before them in some way, and in many 
cases associations have been organized 
'o finance homebuilding operations. 

The immediate return to the South 
itom the millions spent by the Govern- 
ment during the war is in no way com- 
parable to the lasting good that is al- 
ready resulting from the first-hand 
knowledge of the land, its opportunities 
and its people gained by the thousands 
<if men sent there from the North and 
the West for military training during 
the war. The South opened its heart to 
them and many of them, looking for 
ioriutic and happiness in attainment, are 
today inriuit)! their eyes southward. 



spend and they are able to demand the 
very best. A few days ago a popular- 
priced eatingplace in Louisville, that wa* 
established juit about a year ago. dis- 
carded its gas- ranges and equipment 
and inst illed all electrical »J 



DECIDES STATUS OF 
NEWSBOYS IN LAW 

Commissioner Roper S»>« Youngsters 
Under lb May Be Employed in Early 
Hour. Ak«) from Office of 
I'ubliralion 

Through the efforts of members of 
the Southern New spaper l'nblishers' As- 
sociation an opinion has been secured 
from the V. S. Commissioner of Internal 
Revenue. Hon Daniel C. Roper, as to 
the application of the Child Ubor Uw 
to the employment of newsWvs and car 
riers. 

In response to an inquiry addressed 
to him by Congressman I. C. Copley. 
Mr. Roper says : 

"My pvir Mr, i'uiilor: tu e««|»>iiM to r«v-r 
Ivmonal ln<r>trT conorrnlnu la* on llio vnploj- 
ni«til of clillil laW nasi it* rotation to a«w. 
|i«|nf earilri.. 1 have lk« robot ta Biliis* Tuu 
Hun uiuS*r iw prorStl^*. of »>ett,m tSJO TttU 
XII. lu-i.asi. Acl of l»l», the t>l U 
nn .r#r>- norooa oporillnc a ailoe or qo*rrj la 
wliSrt rnllflrvn suitor alltora Trara of ana nro 
emo-tori-d or twrtntttad to work, and on es-rry 
(•prison uperntinir a mill, fiowrj, arorkabop, 
faflorr. **e inanafarliifina- aatabtlanmaat In 
watch children a-nfler 14 an- .lu0t«T*d or la 
wtoeh ealMren t*(wo.n IS ami lit aro parmlttod 
to work saw* IMP elirat lioiira la aar day, of 
mora tloin alx day. la any «»ra. or Wfor. fl 
n . in. or afur 7 p. m. 

-•A n»wsi*l*'r p-aolliWna company la a aaann- 
rarlnrlna- .atnldlnhm**! wltbta (*" meaning of 
the law, ami Iho om|iUirment of (klldrra In con 
nrctt ti wlta lb* narjufaefwrlaaT peoceaa oontrary 
to Ch« staodanla lal'l ilown aollia ButilMt tk# 
Hip »lal>llaliu»al to llm Ul 

la keld. aow^tfT Itial th loyaxol • > 

1-t.Uluwa la tho dl.l'INnrlon of ,«i»r. o.it.l.lr 
and away frooi the manofacliirlo, ■■•talillalimi'iil 
ao< conn- wltaui lh< laiattcn Inl-al of lt- 
law." 

This ruling clarifies Section 1,201) of 
the Revenue Act of 1918 lis effect will 
be to establish the status of newsboys 
and carriers under the law. Carriers 
under 16 cannot be employed before (i 
a m. in the mailing rooms :i< helprts in 
stuffing of similar work, hut may deliver 
their papers as umi.i1. 



NEW AGE OF PROSPERITY 
DAWNS IN DIXIELAND 



During ihe war period the railroads 
of the South were brought to a high 
lioint of efficiency to meet the demands 
of troops munitions and farm products 
that insures a transportation system that 
wiil keep step wilh the prosperity of the 
Ui-.d it serve*. Ships are now plying 
from the land's port cities on the gulf 
and Atlantic coast to South America 
and Europe. The South is entering the 
new era to win 

Bank deposits have trebled in many 
sectmns of the Soulh during the last 
few years. Her people have money to 



(Ginrfinui d /aim 5 i 

a discussion of the suggestion •>! the 
1'ost Office Department thai pink wrap- 
pers !ie used in order to designate new* 
japcr mail. As white waste is genera!!} 
used for wrappers it is estimated thai 
the pink wrapper plan would involve 
an additional expense for most m-vvs 
papers which wuuld be considerable. 

N'o special railroad rates have been 
granted to delegates this year. The mat- 
ter of hotel accommodations has l<m 
brought to :lu- attention of members, 
with the admonition to reserve rooms in 
advance at the Grove Park Inn. as it is 
evpected that convention week will test 
its capacity. 

In addition to the convention of the 
S X P. A., there will l>e two meetings 
of advertising agents held at the Inn 
July 7 ami 8 The Southern Council 
of the A. A. A. A. will bring t« A -she- 
vine several prominent agency men of 
New York and Chicago, and the annual 
meeting of the Smitliefn Advertising 
Agency Association will be attended by 
the leading agency men of the South. 

Stanley Hague, managing director of 
the Audit Hureau of Circulation' and 
las.. .n Rogers, of the New York Globe, 
will be speakers 




o wa 



The world's stock of catlle, 
sheep and swine has de- 
creased 

110,000,000 

since the beginning of the 
war. 

Meanwhile Iowa has ad- 
vanced to first place among 
the states in the value of 
its livestock on farms. 

By laa,t reports Iowa farm 
livestock was worth nearly 

$800,000,000 

And they're multiplying. 



YOUR advertising dollar spent in 
Iowa's daily newspapers will 
bring your message to the best 
average of buying readers in 
this country, who know their wants 
and can afford them. 

It will cost you little to make a good 
try-out in these newspapers: 



Boone Ness a>Republican iKi 

Unrlinfton llawkeyc (Ml 

Burlington Hawkeye (Si 

Clinton Herald (F.i 

Council Bluff. Nonpareil 1 F. & Si 

Davenport Tiroes <E> 

Dea Moines Capital (E) 

Dee Moines Sunday Capital (SI 

Den Moines Regiater and Tribune IM & E> 

Dei Moines Sunday Register (S) 

Dubuque Telegraph-Herald (MA El 

Dubuque Telegraph-Herald I SI 

Fort Dodge Measenger and Chronicle (El 

Marshalltown Timea-Repuhliran iE) 

Maaon City Clube-Gatette-Tinie* (El 

Muscatine Journal and News.Tribune (E) 

Ollumwa Conner (E) 

Sionx City Tribune iE) 

Wjtrrlou Kveuing Courier IF.) 

Government Statement*, April 1st, 1919. 



3,634 
10.9M 
12.116 

7^53 
16.228 
25,643 
60.653 
46.66S 
111,517 
70,745 
16,078 
16.037 

8.761 
13.781 

9,602 

&VSJ1 
13,606 
5U42 



R.,lr tot 
?,00n Line. 

.0121 

.03 

.03 

.02 

.03 

.05 

.08 

.08 

.14 

.12 

.04 

.04 

.03 

.028571 
.03 
J02 
.035 
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N. W. Aver, 300 Chestnut street, 
Philadelphia. Placing orders with some 
Pennsylvania newspapers for C A. Gam- 
bnll Manufacturing Company. 

Guar* Batten Company, Fourth 
Avenue building, New York. Malting 
5,000-1. contracts with some Southern 
and Western newspapers for Novo En- 
gine Company. 

Bijunet-Klhn Company, 39 S. La 
Salle street. Chicago. Placing orders 
with some New York City 
for Illus'ratcd Daily News. 

Owen Company, 50 "' 
New York. Renewing some newspaper 
for Lorillard Tobacco Com- 



Hamy Piute* Coupasv. 18 E. 41st 
street. New York. Will place orders 
with magazines and trade papers for 
National Fire Proofing Company. 

E. M. Po»e» Company, Oliver build- 
ing, Pittsburgh. Placing orders with 
newspapers for I_ E Smith Glass Com- 



Crawford Advertising Agincy, 306 
Van Antwerp building, Mobile, Ala. 
Reported will later use newspapers for 
Gordon Smith. 

Critchfield Company, Brooks 
ing, Chicago Placing orders with 
Ohio newspapers for Wildar Company. 

Ghwce A. Death. Company, 1210 
Munsey building, Baltimore. Placing the 
advertising for Goslin Ginger Ale. 

Dippy & Aitkin, 12th and Filbert 
sircets. Philadelphia. Will handle the 
advertising for G. H. P. Cigar Com- 
pany, 

Erickson Company, 381 Fourth ave- 
nue, New York. Making 1,000-1. con- 
tracts with some Western newspapers 
for General Fire Extinguisher Company. 

Evans & Ba«nhill, 33 W. 42nd street, 
New York. Reported will later make 
up lists, using newspapers for A. P. 
Babcock Company. 

I'EDEKAL ApvUTISING AGENCY, 6 E. 

3°th street. New York. Again placing 
a few orders with newspapers for Stand- 
ard Music Roll Company. 

Howe, Mumay 4 Co., 30 E 42nd 
street, New York. Placing copy with 
newspapers on contract for American 
Ever Ready Works. 

Hovr Stavics, 120 W. 32nd street, 
New York. Placing orders with some 
New York City newspapers for Cutter 
Desk Company. 

H. J. KLtlNMAN AOYttTISlNG AGENCY, 
Making new contracts 
newspapers for Interstate Drug 



Lord & Thomas, Times building, New 
York. Placing orders with newspapers 
for Barkers Original Bakeries System. 

Lyddon & Hanpocd, 200 Fifth avenue. 
New York. Reported will shortly place 
«r lers with newspapers for Qualtop 
Beverage. Inc. 

K,*R«i M. McMrmtM Company, 
Cambridge building. New York. Re- 
ported, bin not verified, that they are 
placing advertising with newspapers for 
S. M. Bixbv * Co. 

B. G. Moon Company, Pioctor build- 
ing. Troy. N. Y. Reported will make 
!isis during September using news- 
papers for Hall, Hartwell & Co. 

Ciiaius F. W. Nichols Company. 20 
E. Jackson Boulevard. Chicago. Plac- 
itiB orders with newspapers for Ambas- 
sador Hotel. 



RuTHR.uur & Ryan, 404 Fourth ave- 
nue. New York. Make up lists monthly 
using newspapers for American School 
of Correspondence 

Frank Seaman. Inc . 470 Fourth ave- 
nue, New York. Will gradually extend 
the advertising for Fifty-Fifty Corpora- 
lion. 

Vanderhoop & Co. Marquette build- 
ing. Chicago. Will place orders with 
agricultural publications for Colonial 
Salt Company. 

Tracy-Parry Company, Lafayette 
building, Philadelphia. Making 5.000-1- 
contracts with some mid-West news- 
papers for J. A. Migel & Co. 

Wales Advertising Company, 110 W. 
40th street. New York. Placing orders 
with a few Eastern newspapers for Stan- 
ley Soap Company. 

Wood. Putnam & Wood, 111 Devon- 
shire street, Boston. Again placing or- 
ders with newspapers for Botany 
Worsted Mills. 

Mallory, Mitchell & Faust, Security 
Building, Chicago, sending out copy on 
a big campaign in leading Texas news- 
papers fur Armour 4 Co.'s (Chicago) 
"Verities;" milk: also using large space 
in leading Middle Western newspapers 
for Iglehart Brothers. Evansville. Ind., 
"Swan's Down Cake Flour." 

Norsus-Pattesison, Ltd., 10 E. Ade- 
laide street, Toronto, Can. Starting an 
advertising campaign to promote sale 
of Stillman's Creameries products 
(Stratford, Ont), milk, butter, iee 
cream, etc. ; will also use space m news- 
papers and magazines for Lincoln Elec- 
tric Company of Canada and the Stan- 
dard Silver Company, both new ac- 
counts. 

Erwin & Wasey, 58 East Washington 
street, Chicago. Will soon start a na- 
tional advertising campaign on type- 
writer ribbons and carbon papers made 
by Ault & Wiborg, Cincinnati. 

Chambers Agency. Maison Blanche 
Bldg, New Orleans. Starting a news- 
"Tulane Coffee" and 
Bio." a face rouge. 
Grjug 4 Ward. 104 S. Michigan Bou- 
levard. Chicago, now placing news- 
paper and trade paper orders for Cohn, 
Rissman 4 Co., "Stratford Clothes," 
Chicago. 



PUBLIC ACCEPTS 5-CENT 
SUNDAY "P. M." PRICE 

New York Evening Telegram Satisfied 
with Month's Experiment, Which 
May Mean Suiting of Other Snn- 
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For the period tailing April L WW 
Average Bsitr >cil Sandir Circulation 
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New Orleans Item 

Enjoy* the larceit ftftersoon and 

Sunday net p*Jd circulation of any 
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tan a Sunday afternoon metropolitan 
newspaper be sold successfully for five 
cems in a city that is used to paying 
no more than two cents for its evening 
newspapers? 

The New York Evening Telegram, 
which has been trying the experiment 
since June 8, has answered the question, 
affirmatively, to its own satisfaction — 
a piece of news which should prove in- 
teresting to the proprietors of numerous 
six-day newspapers in other cities who 
are known to he contemplating similar 
v entures. 

The prevailing belief among these 
publishers, and they include men who 
own six-day newspapers in St. Louis, 
New Orleans, Buffalo, Chicago, and De- 
troit, is thai, owing to the present high 
cost of paper and wages, it is not worth 
while to enter the Sunday afternoon field 
unless they can sell their papers for 
live cents a copy. 



"Nawaprsnt paper, formerly s«i • ton now 
>"ni1» sm a Inn. 

"Waft* have been raited la tut vartoua da. 
partmenre. *i:l„r a rj|lel lnrr.au-, bara own 
laarded llaolynr opcratoea, alereotypera. photo 
engravera anil the Inlay aratiee la the. pei-ee 
room, aaalllaa and rtrculafLra departmenta. 

"Work (in Ntindar fMtnmuU doable par. 

'-Tin, BrrnlES Tekrtfrana alao rahUaee that 
i*ni.!«y. ami nraedeelet* an- aa much affected 
by Ui» Lira «.t .f 11. In, ■■ may olhere and 
that than art cathead In a fair allowance for 
tttlf Similar lator More faTocebia rale, bare 
been arrnnied fur lli.w mntt Important aillmirta 
"f ».irree«. 10 at I.-.. rml , roul.ly „f ,„, ln . 
rreaeea prlr, will ... t„ cell.,. Ik, unrdca of 
pilbllrerloa. 

' With ttila frank etatcroeat «f affaire, we ask 
II.- rouatdeealloei <,f ibe re.dlft, public and .•«., 
StaHf avi.lt II. rerdlet." m 9 



irics for New Service 

A number of them have been suf- 
ficiently interested in the Evening Tele- 
gram's experiment to ask fof quotations 
on Sunday afternoon telegraph news 
services and to make other tentative 
plans for issuing Sunday afternoon pa- 
pers, if the Telegram won out. 

"We are very well satisfied with re- 
sults since we raised the price of the 
Sunday Evening Telegram from three 
to five cents." S. H. Summers, managing 
editor, tells Emma & Publisher. 
"There has been some falling off in cir- 
culation, naturally, at the start, but it 
does not affect our belief that the ven- 
ture has proved practical. We are con- 
fident we will pick up rapidly from now 
on the circulation we have lost, and it is 
not large." 

When the Telegram raised the price 
of its Sunday afternoon edition to five 
cents, it printed an editorial, giving the 
reasons why. The editorial read, in 
part: 
"Huja oast of , 



Photogravure Advertising 
25c line 



8 Every 

# mil. ay 
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The 
Pittsburgh 
Post 

has the sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 




The Origin of Edition 

The Evening Telegram began printing 
a Sunday afternoon edition. July 16, 
1911. after the owner, James Gordon 
Bennett, had become convinced that 
there was a profitable field for it. Says 
the Evening Telegram editorial pre- 
viously quoted : 

' He put the nw to aubetaoce tana: Tt» dally 
papera Cu to preeej about three o'clock to the 
morale*. There are do afteraano or t» «.! 
paper* on Xnn-lav. Therefore from three o'eloek 
fluaday nniralac ontlt three o'eleck Monday 
murnlns, twenty four hours, Da mat tea what 
happena. tbe public raa know nothlnf of It until 
the papers are circulated Monday aaoealaf. 

"•TV Idea thai Runday le a day of real when 
aothlns hapfwaa baa tieea dlaalpated." 

Other metropolitan newspapers which 
now print Sunday afternoon editions 
are the Washington Times, the Balti- 
more News, the Boston Record, and the 
Westerly (R. I.) Times. The Westerly 
Times, however, does not print an edi- 
tion on Saturday, its owner, former 
Governor George V. Utter, being a Sev- 
Day Advcntist. 



The Augusta Chronicle is the only 
Georgia paper in the second century of 
It was established in 1785. 
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HUMORISTS IN ANNUAL 
GAY "CONVENTION" 

Hold ii> Unwritten Law of Accomplishing 
Nothing Except Elect Officer! and Se- 
lect Nal Year's Meeting Place — 
Alexamler Chosen Head 

Piin.AtiEi.pniA. June 28. 1919.— The 
thirteenth annual convention of the 
\mencan Press Humorists' Association 

ended in this 

. i | >' today with 
an unblemished 
record.' 

The mcm- 
h c r s accom- 
plished abso- 
lutely nothing 
in their five 
days of meet- 
ing. Oh, ye* — 
they elected 
( irtf Alexander. 
<>f the Philadel- 
phia Public 
Ledger, presi- 
dent, and 
named Indianapolis as the nest meeting 
place. That ends the news feature of 
the story. . 

The town loosened up in its greeting 
to the delegates. At least four good- 
sized clubs held meetings in their honor 
and the local "government" assigned 
the City Statistician In stick close to the 
visitors. Incidentally, the usitors ad- 
mitted that the statistician— Dt. F_ J 
Cattell was some tunmakcr himself. 

Plenty of Entertainment 

The Kiwanis Club held a meeting that 
overflowed into the Bcllcvue-Slratford 
hall on Tuesday at noon, the Rotary 
l lith repeated the greeting on Wednes- 
da\ at noon, the Poor Kichard ("luh did 
the rumor* on Thursday at noon and the 
Pen and Pencil Cluh had a special pro- 
cram on Thursday night starting at II 
i iV'lock. 

But the best party of all was the asso- 
ciation's banquet lalt night. Everybody 
.aid something, everybody laughed, and 
Tom Daly and Grif Alexander cried 

The tear stuff was the only depressing 
incident of the convention and served to 
• mphasiie the full hearts of the hu- 
morist*. II. V Migginhntham of De- 
troit announced that two trifling gifts 
had been chosen hv the convention for 
Tom Paly and Grif Alexander. He 
forthwith handed to Paly a five-pound 
box of sweet things for Tom's gTowing 
familv of seven and to Alexander a com- 
fortable looking pipe. Paly and Alex- 
ander acknowledged the gifts in proper 
terms of gratitude. 

Delegate* Show Gratitude 

Higginhotham. however, was not 
through with the presentation, and he 
would not let the formal addresses of 
Itratitudr halt the presentation cere- 
mony. He proceeded to present to Daly 
an order on a big local department store 
for $50 as further expression of the dele- 
gale's gratitude for Daly's work in pre- 



paring for the convention, and he did 
similarly {or Alexander. 

Daly couldn't stand it. He withdrew 
from the table to a window nearby. His 
frame shook as the tears welled up from 
fast-swelling eyes. His handkerchief 
was inadequate, so he commandeered 
his sleeve. Alexander glanced at his 
fellow-beneficiary and hopped over to 
his side. They conferred. 

Should they make another speech of 
gratitude on account of the second gifts 
or should they not? They decided on 
a course that would probably get over 
all right and they returned to the table. 
Daly wiping the tears from Alexander's 
eyes. 

"Gentlemen." they began, "we arc 
damn grateful." 

"Looks as if the dam's lmsted." re- 
torted lligginbotham, and the banquet 
proceeded. 

Chestnut Tree Plan "Busted" 

The association's annual ceremony of 
planting a chestnut tree d'd not ccr^c off 
this time according to program. Chris- 
topher Morley. of the Philadelphia 
Evening Ledger, preceded the funmen 
to Penn Treaty Park, which had been 
chosen for the planting. Nobody was 
there bat Dr. Cattell, who was named 
to accept the tree for the city. 

They wailed and waited, the little 
tree all ready to be returned to its nur- 
ture Finally Morley and Cattell. fear- 
ful lest the ceremony might have to be 
postponed for lark of participants, took 
the matter in their own hands and 
planted the tree 

J. U. Higginhotham of Detroit was 
elected rice president ; Kin Htihbard, of 
Ind'anapolis. secretary-treasurer; Don 
Herold. of New York, chairman of the 
Exec It tree Board, and A. J. Taylor. Los 
Angeles; R I- Pemberton, of St. Mary's 
\V. Va. : Charles A. I-*edy. Youngstown, 
<).. and J A Waldron. New York, 
members of the executive board. 



GEN. DU PONT HOST TO 
N. Y. AD MEN 



New Ad Manager in Houston 

HoVWIM, Tex.. July 2.— James P. 
Nccdham of Washington, D. C. is the 
new advirtisintt manager of the Hou- 
ston Post. Mr. Nccdham has been con- 
nected with the Albert P. Hill Advertis- 
ing Agency and was a charter member 
of the Committee on Public Information, 
during the latter months of the war, 
handling advertising copy for Roger W. 
Il.il vun. director general of the informa- 
tion and education service of the De- 
partment of Agriculture. He is a grad- 
uate of Georgetown University. 



The Huntsville (Ala.) Mercury was 
established in 1816 and is the oldest 
paper in the Gulf Coast States. 



THE ELLIS SERVICE 

• • • cfwarthmorv.'Th. 

Offering Two Weekly Features 
I - A "Dtffrrvnt'Sunday School Lesson 
1 ■ Ttie Religious Rambler 

* * * * * ft 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET. BOSTON. MASS. 
U. J. BOSPAN. EJ.tee) 
More than 120 American and Canadian newspapers subscribe to our service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT, MR. EDITOR— ESPECIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES 

You will find our monthly subscription rates surprisingly low. 



Work of American Association of For- 
eign Language Newspapers Discosoed 
at Luncheon at Bankers' Club — 
Miss Kellor Reports Progress 



Gen. Coleman Du Pont was host at 
a luncheon for advertising men of New 
York on Monday. The luncheon was at 
the Rankers' Club on the J9th floor of 
Gen. Du font's Equitable Building. Its 
purpose was to bring about a belter 
understanding of the plans and objects 
of the American Association of Foreign 
language Newspapers 

After a short talk by Gen. DuPont. 
in which he assured the fifty or more 
advertising men present of his full faith 
in the mission of Americanization of 
our foreign-born peoples. Miss Frances 
A, Kellor. president of the association, 
delivered a most interesting address. 
She told of the effort that was being 
made to place the foreign language 
publications on a business basis which 
would enable them to prosper in the 
American way and to develop among 
their readers a demand for American 
products in preference to exclusively 
old-world commodities. 

She related some of the difficulties 
faced in doing business with newspa- 
pers, many of them accustomed to mak- 
ing rates in a haphazard way and to 
keeping circulation facts under cover 
Great progress toward sounder business 
methods has already been made, accord- 
ing to Mis* Kellor. Publication* able to 
afford the expense were being urged to 
join the A. B. C. while others were 
asked to suhmit sworn statements sub- 



The McCLURE 
Newspaper Syndicate 

supplies continuous daily and 
weekly services that nuke and 
hold home circulation 

ALSO 

Sir SpocUl Fwtswssi on Tlnwlr TossUs 
by I Wrtura 

Send for oar complete list aac) nor- 
tieutars of our star features, including 
Frsak H. S.asswvS>, Moctstu. Clu. 
•nd Sssmll Foci 

N373 Fourth Ave., New York 



Time and Money 

Both time and money are saved 
by members of Tht Associated 
Nrwsfafers who are securing: a 
most effective feature service at a 
saving over former feature ex- 
pense. Besides, they are building 
up for themselves a service of in- 
creasing value. 

Writ* or wire for terms of member. 
•Wo- Only ■ few cities bow osca. 

The Associated Newspapers 
170 Broadway New York 



The True News 
FIRST 



A I ways — Accurately 

International News Service 
World nirlg New York 



ject to verification by the auditors of 
the association. 

A general discussion followed, in which 
suggestions were made for the develop- 
ment of the work on progressive lines. 
James O'Shaughnessey, executive secre- 
tary of the A. A. A. A„ gave a brief 
talk in which he assured Miss Kellor of 
all possible co-operation from the 
agencies in the matters of standardizing 
rate cards and contracts. 



READY FOR WATER POWER BILLS 



Congress Believed About to Giro Atten- 
tion to Needy legislation 

Washington, June ?>. — Western and 
Southern Senators and Representatives, 
pressing for water-power legislation to 
un ock the resources of their states, ex- 
jwt to win their fight in Congress dur- 
ing the next few weeks, after years of 
effort. The support of Western and 
Southern members seems to 1st centering 
around the Esch and Jones bills with the 
expectation thai they will be consoli- 
dated. 

Out of the consolidation the support- 
ers of water-power legislation expect to 
get a measure which, being the same 
as was approved by Congress at the 
last session, will still be indorsed by 
Secretaries l-anc. Houston and llakcr, 
who compose the Interdepartmental 
Water-power Committee. 



Can You Write? 

Then why not place some of 
your work with the magazine and 
book publishers. We will handle 
your manuscripts promptly and 
efficiently and keep yon posted on 
the market conditions of copy. 
We consider the work of experi- 
enced writers only. Write us for 
particulars. 

WILDER & BUELL 

225 Fifth Avenue New York 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
tures which nave created the 
greatest newspaper following 
in the world. 

"Hearst's Feature* Always 
Lead" 

Writs lor booklot. 
"Half MMloo Dollar Footiaro SsntW 



The International Feature 
Service 
Me West S9ta Street 



NEWSPAPER 

MwSem« 

GET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 
Wrtta uo foe Mssootm of iw «ot- 
oroJ on o n l ro , oajrjr oatd aommss* 
poso* im block wrnit ooloeo. 

Newspaper Feature Service 

M. KOENICSBERG, afiaaer 
«1 WEST SITH ST, NEW YORK 
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T. HART GIVEN DEAD 
AT 66 YEARS 

Chief Proprietor of Post inii Sun Rom 
from Errand Boy lo Place in Front 
Hank of American Financier* and 
Industrial Leaders 



I'll iMirxi.ii, June 2K.— Thomas Hart- 
ley Given, owner of the Pittsburgh Post 
and Sun, died suddenly tonight, lie be- 
gan his career as errand boy in the 
Farmers' Deposit National Hank, later 
becoming its president. He was 66 years 
old. 

Mr. Given was prominently identified 
with the business and industrial inter- 
ests of Pittsburgh, and for years had 
been a linanclal leader and pioneer in 
the development of the city along many 
lines. 

Mr. Given, among his other numerous 
activities, was president of the Farmers 
National Bank; president of the Ameri- 
can Window Glass Company, the Post 
Publishing Company, the Sun Publishing 
Company, the Allegheny Plate Glass 
Company, the Suburban Rapid Transit 
Street Railway Company; vice-president 
of the Reliance Life Insurance Com- 
pany, a member of the Pittsburg Clear- 
ing Mouse Committee, and a director of 
the Crucible Steel Company of America, 
Gulf Oil Corporation, Pressed Steel Car 
Company and Raragua Sugar Company. 

Mr Given became chief owner of the 
Post and Sun un N'ovrmber 25, 1911, and 
since then had given a large part of his 
time to the newspapers, in addition to 
his many other interests, although the 
active management has been vested in 
A. E. Ilraun. vice-president and general 
manager. 

Under Mr. Gi ten's ownership, no 
money nor pains have been spared in 
the improvement of the Post and Sun. 
New news services were added and ma- 
chinery installed and special attention 
given to promoting the interests of the 
community in educational and civic 
ways, as well as industrially. Politically 
the Post and Sun have waged vigorous 
warfare against factionalism, and it has 
kept watch on the public service of the 
community with a readiness lo aid in 
• 'instructive suggestions as well as to 
condemn what it has believed to have 
lsrrn wrong. 



tiDbrtuary 

Kr>» A«n C Onus, raring writer for 
the New York Times and formerly for 
years sports editor of the New York 
Sun, died June 28 of meningitis. Mr. 
Carter was 56 years old. He was born 
at Clifton, a suburb of Brighton, Eng- 
land. March 24. I86J. He was one of 
the world's greatest runners, ranking 
second, in his time, to A. B. George. 
After he quit the cinderpalh Mr. Car- 
ter took lo new spaper work and met with 
success in this profession. His writings 
on athletics were accepted as authorita- 
tive His recent years he devoted to 
writing cm horse racing. 
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Mas. L. V. Riudlc, wife of Edwin B. 
Riddle, who was formerly with the New 
York Tribune, died June 22 in Bay 
Ridge. N. Y. 

James Strong Judo, of the business 
department of the Motion Picture News, 
died in New York June 25. He was a 
son of the late Orange Judd of the 
American Agriculturist. 

Lieut. Siiellzy M. Watson, a former 
member of the Houston Post circulation 
force, was killed at Rye Beach, N. Y_ 
June 25, when his aeroplane caught fire 
and fell. 

William J. Crouch, who was con- 
nected with the composing force of the 
Baltimore American from 185R until 
1911, when he was retired with a pen- 
sion, died June 16. Gen. Felix Agnus 
and a number of prominent citisens at- 
tended the funeral. 

Theodore T. Low. a compositor on 
the New York Times, died June 25, aged 
56 years. 

Walter Haywaro, connected with the 
Providence (R. I.) Journal since 1885 
as reporter, editorial writer and more 
recently exchange editor, died June 26. 
He was born in Providence October 10. 
1862. 

George E. Bowers, publisher of the 
Alton (la.) Democrat, died suddenly 
last week while on a vacation fishing 
trip at Lake Karonis, Minn. 

Charles E. Pierce, a director of the 
E. Anthony & Sons, Inc., publishers of 
the New Bedford (Mass.) Standard, is 
dead at the age of 72 years. He is sur- 
vived by his wife and one daughter. 

Charles. N. Frame, for over 43 years 
circulation manager of the Reading 
(Pa.) Eagle, is dead, aged 71 years. He 
had been in ill-health for several years. 

Gordon Gardner Saft. for fourteen 
years president of the Chicago publish- 
ing house bearing his name, died June 
21 of uraemic poisoning. He was born 
in Princeton. Ill . in 1875. 

Mr*. I.imjan I.<ase Mooar, wife of 
Ernest E. Mooar, a Pittsburgh news- 
paper man. died last week. 

James Martin, telegraph editor of the 
Newark (N. J.) Ledger, was drowned 
in Raritan Bay June 29, when his canoe 
capsircd. 



W. M. CLEMENS JOIN*- 
ATLANTA GEORGIAN 



Form New Missouri Association 

Cakusviu.e, ML, July 2.— The Ma- 
coupin County Press Association has 
been reorganized here with C. J. Lump- 
kin, editor of the Macoupin County En- 
quirer, as president. 



'r HE CHICAGO EVENING 
POST is the one indispensable 
financial medium among Chicago'a 
daily newspapers. 

n THE STAR LEACITE consists 
J of the Indianapolis, Star, Torre 
Haute Star and Muneie Star — each 
leads in its field and is invaluable 
in covering Indiana. 

(I THE ROCKY MOUNTAIN 
^ NEWS and DENVER TIMES, 
unbeatable in their field, are Den- 
ver's premier newspapers. 

(] THE LOUISVILLE HERALD 
' has by far the largest circula- 
tion and practically no advertising 
competition in the morning news- 
paper field of Louiaville. 



The Shaffer Group 



Prominent Southern Newspaperman Be- 
comes Managing Editor of Mr. 
Hearst's Dixie Daily— Has Held 
Many Important Posts 



with him a deep interest in civic work 
and in the great opportunities for in- 
dustrial and commercial development 
open to commerce organizations. He 
believes that these civic bodies should 
have the fullest co-operation from the 
newspapers and is glad to be in a posi- 
tion to further their work as an execu- 
tive of the Hearst organization. 




M. Cl.isisas. 



WM. CLEMENS has been ap- 
• pointed managing editor of the 
Atlanta Georgian and American. He 
entered upon bis 
new duties July 
1. Mr. Clemens 
has I een, fur the 
past three years, 
general secretary 
of the Mobile 
Chamber of 
Commerce, the 
organization t o 
which the citi- 
zens of Mobile 
accord the chief 
credit for the re- 
cent tremendous 
growth of that 
city. Mobile has, 

within two years, added twenty-five per 
cent, to its population and trebled its 
payrolls. 

W. M Clemens entered the newspaper 
field in Louisville in 1895. A little later 
he joined the Cincinnati Post, becoming 
dry editor. He was called lo Indian- 
apolis subsequently, where he served 
as managing editor of the Sentinel until 
that inner was absorbed by the News. 
He then went South, becoming general 
manager and managing editor of the 
Memphis News Scimitar, moving from 
that position to the managing editorship 
of the Birmingham News, a post which 
he held for several years. 

Before entering commercial work as 
general secretary of the Chamber of 
Commerce he had served as editor of 
the Mobile Item and had liecome an en- 
thusiast on the subject of Mobile's com- 
mercial possibilities. I'pon returning to 
newspaper work Mr. Clemens carries 



65% 



of the book and stationery 
advertising 



of the Iviifcat iil Mtvertismiff in CTrvelarM 
ik»s|.i|m-t. during April appeared in the 

PLAIN DEALER, 

Tbe intelligent, tube tan tie! people in 
Cleveland and Northern Ohio read 

THE PLAIN DEALER 

Largest Morning; Giralation Between 
New York and Orcagn 



TO REACH THE RICH 
TRADE OF KANSAS 

Hath; Capital 

Sworn Government Report 
for Six Months ending Apr. 1, 1919 

35,247 

lis sales promotion department la 
at the service of advertisers. And 
il really promotes. 



Member A. B. C. 



Pufc/iiAer. 



M. P. Linn Marries 

St Louis, June 27.— M. P. Linn, gen- 
eral manager of the St. Louis Republic, 
and Mrs. Daisy Roc Lee, daughter of 
Mr. and Mrs, W. L. Goodell of Effing- 
ham, HI., were married today at the 
home of the bride's parents. Mr. and 
Mrs. I. inn will he at home after July 10, 
at 5339 Pershing avenue. 



Pallen Leavea St. Louis Republic 

St. Louis. July 2. — Gaty Pallen has 
resigned as political editor of the Re- 
public lo become secretary of the Demo- 
cratic I-eaguc of St. Louis. Pallen has 
been writing political news for St. Louis 
newspapers for fifteen years. 
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3?ittsburg Btspatrt? 

has been a potent factor in 
the success of Pittsburg's big 

store*. 
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New Orleans States 

Kattbrr Audit Buraaa of ClrealatJoDa. 
Sworn Net Paid Circulation for 6 
Months Ending April 1st, 1919 

43,701 Daily 

We guarantee tbe i»-rm white boa* 
deli* teed evening rtrcnUtte* 1s the trade 
territory ef New Orleans. 

To reach a large majority of the trod* 
prisaisofia in tbe tore! territory the flute* 
to the log1ral ami ecocxj rale roedletn. 

| 1r latto ti data eeel un rfMjtimt. 
The S. C Beckwith Special Aery 

Mt Foreign Representative* 1 
New York Chicago) St. Lou la 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 
"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why." 

MEMBER A. B. C. 
Fe'*ifa ^aVarlwiae RwpmrntaHvft 
KELLY-SMITH COMPANY 
220 Fids Arnise Lrnon BaDdhag 
NEW YORK CHICAGO 



The Choice 
Of the West 

The Los Angeles Evening Herald 
is the medium selected by ad- 
vertisers whose practice it is to do 
big things in a big way. 

The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
"result getters" in America. 
Daily Circulation 

139374 
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BALL WINS SUIT FROM 
STAR LEAGUE 



Oart Enjoins Pabliahinf Company from 
Awertisf Stock Hu Hcen Redeemed 
and Orders Payment oa Divi- 
i for 1916.W ti 



<»v TtLtOMtlf) 

Indianapolis, June 26.— A ruling en- 
joining the Star Publishing Company, 
publishers of the Indianapolis Star, 
Murine Star and Terre llante Star from 
attempting lo assert thai preferred stock 
in the company held by Frank C. Ball 
i.f Muncic has been redeemed or is 
jutiject to redemption, without the con- 
sent of Ball, and asserting that any 
*ieps taken in redeeming the stock are 
void was made by Justice Hays in Su- 
perior Court yesterday in deciding Ball's 



in injunction and for dividends. 

Not only is the publishing company 
restrained from redeeming the preferred 
^••ck held by Mr. Ball without his cort- 
>n:t. but the company in ordered to pay 
him a sum between $35,000 and $40,000 
as dividends on his stock for the years 
1916, 1917. 1918, the court ruled. 

And in the future, as long as he shall 
H id his shares of preferred stock, Mr. 
lull shall receive dividends on this 
<K«ok at the rate of 5 per cent, annually 
.■i d larger dividends in the event larger 
loidcrids arc paid on the company's 
mmmon stock, held principally by John 
i Shaffer of Chicago, president of the 
•ublishins company. Mr. Uall shall re- 
nin all rights a i a stockholder in the 
company, the court ruled. 

Exception* Will Be Taken 

Judge flays' ruling was made on 
!••«> presented in the trial of the case 
in February, James \V. Noel, attorney 
I. r thr publishing company, said exctp- 
ih.ns to the court's ruling will be filed 
;ind a motion for a new trial of the case 
■Till be presented. Mr. Noel asserted 
ilut the court should not have ordered 
the payment for dividends for 1916 on 
thr k round that $145,000 was taken from 
ihc company's earnings for that year for 
the retirement of preferred stock, as it 
lias not been shown in evidence that the 
$145,000 had been taken from the earn- 
ings of 1916. 

Judge Hay-, in reply said the money 
came from earnings during the period 
from January 1. 1916, to April 4. 1917. 

The suit was died by Mr. Ball on July 
2R. 1917. asking that the action of the 
company in April and May of that year, 
in declaring his sl.ick redeemed, to be 
declared void and asking for an account- 
ing to demonstrate the net earnings of 
ilic company during the preceding years 
vuce 1908. 



Perth Amboy, N. J. 

Mom Rapidly Growing City in East 
Thon>u»lirr Cos-artd ty Only Dally la 
VIM. 

Evening News 

A. N. P. X A. B. C, A. f. 




f. a. 



New York City 



BRIEFS 



Limit. Clifford T. 
merly managing editor of Bridgeport 
Standard, is home, but has not decided 
on future plans. 

Wedding bills are win to chimk tm 
two Bridgeport (Conn.) newspapermen. 
Herbert V. Plank, feature writer for the 
Sunday Herald, is to wed a New Haven 
girL Arthur S. McCrea, assistant city 
editor of the Evening Herald, is lo wed 
Mist Helen Plumbley. 

Reception was given Juke 29 by the 
management of Baltimore Sun to its re- 
turned soldier and sailor employes. 

DkWitt L. Harry, ro*uwu.Y on Port- 
Uuid (Ore.) Telegram, who served with 
Canadians in war, has resumed news- 
paper work in Portland. He bears 
eleven bullet wounds. 

Hoi stos (Tex.) Post has installed 
universal copy desk, marking a decided 
departure from usual methods of han- 
dling copy in south Texas. The Chron- 
icle is planning to install one soon. 

Albany (N. Y.) Joirnal in week's 
campaign raised $5.1100 for two-month- 
old daughter of Albany fireman who lost 
life in hrc here Alex Sayles, sports 
editor, was in charge. 

INTONATIONS!, mt»S CKXSOBllHtr WAS 

abolished in Italy. June 2b. 

VlNCEVT S. StAToN, NCWSI-AttRMAN 

and glube trotter, who has been in serv- 
ice since the inilial Villa chase, is home 
again in Bridgeport, Conn., with an avia- 
tor's wings and a lieutenant's commis- 



BUSINESS NOTES 

Cos s»n m m i r ( I'a.) Daily Nkws has 



Four overall factories in Dallas. Tex., 
manufacture more than $2,500,000 in 
overall products annually, according to 
an official of onr of the factories that 
has been in operation there for 20 
>tar». 



The Newark (N.J.) 

IjCtlKPI" 

be-finning April lit, guarmautea 
ihe second largest avenge -car. 
eolation fat New Jersey for the 
current yeir ind accepts ill 
advertising tinder this definite 
guaranty, and obligates itself te 
• pro rata rebate if it fails lo 
maintain second piece In New 
Jersey circulation. 

L. T. 



Summer In 
New London, Conn. 

■i ihe season ol toelal activates and Ll« 

Telegraph 




JUUAN D. M Oft AN. Pm, assd Mar. 

Refreientat Ives 
Paynr Bum. * Snailta, New York— Boston 
" t.oR-an Par" Co Cnieafo- Detroit 



William G. Glover has sold Law- 
rencehurg (Ind.) Press to D Paul Zieg- 
tcr aud James Ryan. 

Four Wo*th (Tex.) Kectjrj>-San 
Antonio Express Houston Post leased 
wire service will be discontinued July 15, 
as Kxpress has entered into leased wire 
arrangement with the Dallas and Galves- 
ton News. 

Taov (N. Y.) Pan* Company suf- 
fered heavily in a warehouse fire last 
week. 

Eastern oftice of St. Louts Globe 
Democrat has moved from Room 302 
to Room 410 Tribune Building, New 
York. F. S. John Richards Is 

Extensive additions abe be 
to linotype and stereotyi* plants of 
Baltimore News. 

Art St I -In is new name rue Lotus 
Magazine, New York, of which Gardner 
Teall is editor. 

Cleveland Plain Dealer is install- 
ing a new press to met 
raands. 

Feed I. King and Moetos Stlits, 
former publisher* of Wabash (Ind.) 
Plain Dealer, on August 1 will begin 
publication of Viewpoint weekly illus- 
trated magatine. 



dinner June 25 to F.ric H. Palmer, for- 
mer president, just home from Sweden, 
where he represented V. S. Committee 
on Public lnformation. 

N'ew officers of Cleveland Abvertis- 
ing Club will he installed during outing 
and meeting at Cleveland Yacht Club, 
Rocky River, July 16. 

Mfmbehs op Forestry Section of the 
Canadian Pulp Sr l'ap< 
bem inspecting government's 
at Cienhier, P. Q. 



ASSOCIATION NEWS 

JlNE MEETING Of CoN NECTICIT Kol- 

lorial Association was held in Fast New 
Haven, June 21). 

Brooklyn ( N. Y.) Press Cu b cave 



changed from afternoon to 
field. Joseph H. Thompson » editor 
and manager. 

I 1 - C. Mll.I.EB II AS ROL'GIIT WlNCHES- 

ler I Ind.) Democrat from D. W. Calla- 
han, who, in turn, bought F.lwood 
Record. 

J. S. Dillon has doioht I.afontmse 
(Ind.) Herald from Vivian Neal. 

Louis Zokrcher has »oi.i> Janitr 
(Ind.) Herald lo company of local men. 
Albert Kumbach will be editor. 

F. F. McN.slOHTON, WHO RECENTLY 

bought Bicknell (Ind) llcrald-News 
and consolidated it with Munilur. an- 
nounces he will start a daily. 



The Clarksburg 
Telegram 

Gained 36% 

in sM.-crttiii.ff May. 1919, ©Yt*r xbm uim 
m uaili ol Iam y*t±t* publiihing a to 1*1 o4 
W1.040 afftte haft. 

"It p*yi to tdrcrUfte in Weit Vir^icm'* 



The Dominating Force 

la a sMnttfserartRf terrttery fitnnw 
fat He Rssvue, itrlft fte-3 prmperlly 
million doUsrs ar« 



wtmUl la »af*a 

The Bridgeport Post 
Standard -Telegram 

Hot -elj 




Publisher!: More "Reasons 
Why" yon, too, should deliver 
your N. Y. Agency Checking 
Co pie* by "S & M Insured 
Agency Delivery Service." 

SOME SERVICE USERS 

Ntw York Cfty Record-American 
Times Awmu Globe A.lveriiter 
Jourusl WorM Baltimore Sun 

Globe Tribune Indianaixillt Nesra 

Pu*t-T<-le(Tlln Wnrctlln 1 rlrjiun 

IteraJil-Stssts llhsra Journal 

MaU-Eve. Sun BilsVssi ur l 
Eve. Worbl-Sun IV.si-TrfeEr»m 

Wiimiortois ilma Qty. tan 

Journal News Arnis Usdir 

Ererr Evrninj Sprmctield (>)»•■) 

PkllaealpliUi I'niou 
Ntftlh Amerieail Hartlont (t'onn.) 

Bo«to„ Times 
Herald Traveler New Havca keg- 
Poil-Tramcrtp-t isrer 
ti.nj tor full fartunUn ol S * M 
Sfrtfct. | 

450 P k A0..-NY 7)<K-nO0^ASy 



STAFF CHANCES 

RoscoF. Shipley, head or Baltimore 
News photo-engraving department, has 
resigned to take charge of Sun's photo- 
Kiavurc plant. 

Miss Marion S. Phrlan, formerly 
society editor of Bridgeport (Conn.) 
Times, is now with Sunday Post. 

Arthur J. (hjooe is Rist'MiNc fhitor- 
ship of Bridgeport (Cuius.) Times He 
has been in Uncle Sam's service. 

SERC.T. GlORfiF- .1. Finlf.y is rack with 
Bridgeport (Conn.) Herald, as manag- 
ing editor, succeeding Alfred S. O'Brien, 
resigned. 



You can reach 

Albany, Troy and 
with 



The Sunday Telegram 

Albany, N. Y. 
Circulation, 21JM0 



As long a* aaen mutt eel and i 
Mennoalh County mast 
please and prosper. 



The Asbury Park Press 

IB Till LIADI.SC M-TOArM IN THIS «ICH 
AfiaHVl.Tt ««L ASH njUSLU! KmuRT STC- 
TION on THE NtW TRXSKT CHART. 

IwnlDt iod Rsolsr ICauisss. 

Aj«iuud firm. I. I. r. i is< 
A. B. C HfsstanMf. 
A> chit -ni,n tunhrai mt M Out apn 
«M f< -.b» js>»*r U«L o-vlfTTTi Um rcl IA« 
vsr fn* m rwl prarcnMa. bsl slot a, 

miUortawnl cmAlcaa 



J LYLE KINMONTH, PnbUaher 

Aaoury Pssrh New inmj 



ReachingtheMOSTBuy- 
era at the LEAST Cost 

Cart. Spill ——I Far Six 
MooOia tndtna- A»nl 1st. 



301,270 



The LARGEST Bnmeroming 

Circvli 

pruduc 
others. 



Circulation in New Euglsnd. Ceo 
produce for YOU as it has for 



The 

Pittsburg Press 
Has the LARGEST 

Daily and Sander 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Forrigm .at'ttrntia* Frr*'l*»f 

1. A. KIJEIN. JOHN OLAM. 

.U^T.™. ret. 
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SUPPLIES 4 EQUIPMENT 



gil^SlilFfrr Newspaper jviaking 



"ted and 




AD VOLUME AFFECTS EQUIPMENT for sale 
PAPER MARKET >« <•»'• <■■>•-• ~ « <** «.«* 



Demand for Extra Newsprint Tonnage 

Depletes Reserves — Many Papers 

Operating ou Day-by-Day Sop- 
■ Big 



Report* coming tn Koitur * Pub- 
i jmik indicate that the consumption o( 
newsprint fur the month of Jane has 
Ikcd the largest in the history of new»- 
liaiwr making fnr that month. 

At the time Ihe armistice was signed 
the publisher* had on hand a reasonable 
n-erve. but the great volume of adver- 
1 -itiK and the increase in the siie of 
newspapers resulting from this flood of 
lm*iness have served to wipe out these 
icscrves. 

Ihe mills are shipping welt up to 
maximum production, yet find them- 
selves unable to meet the full demand. 
I: had Iwen expected that the light 
months, June. July and August, would 
euahlr the mills to pile up a surplus for 
ihe fall needs, but there lias been no 
slackening in demand during June. 

A man well informed as to conditions, 
particularly as to the newspapers of 
New York slate, tells Fjuto» & Pu»- 
usiir-a that a Rochester daily only the 
oilier day was compelled to have a car- 
load of newsprint shipped by express in 
order to meet urgent requirements A 
New Jersey daily was forced to have 
ihe day's supply shipped from New 
York i'y automobile trucks. It is the 
opinion of this man that a majority of 
■He state's dailies have practically no re- 
serve, depending upon shipments arriv- 
ing on time for their daily supply. He 
predicts that, if the volume of business 
continues hig through the summer, 
newspapers will find it very difficult to 
jerare adequate supplies in the fall. 
Prices *re still holding, he says, as 
much of the output is sold under con- 
tract, at rates conforming generally to 
th; standards fixed by the Federal Trade 
Commission. However, in his opinion, 
a lour cent minimum, at the mill, is not 
unlikely lor next year's contracts. 

The chief present difficulty, it would 
seem, does not sn much concern the 
price of newsprint as the limited supply. 
Papers working under contract allot- 
men is are requiring large additional 
to meet the immediate needs, 
this extra paper is hard to secure. 
Instances have been mentioned where 
manufacturers have sought out and pur- 
chased quantities of newsprint in the 
hands of jobbers in order to resell to 
contract customers. 



New Position for Tnrin 

Sr. l.oi is. July 2— Kranris F.. Turin, 
who has been connected with the West- 
ern AdvrriisinK Company, St l-nui». 
■ it tt his discharge as a captain of Ma- 
rines. ha s Ix'en placed in chafRe of the 
membership publicity department •>< the 
Convrnt'on and Publicity fiurcau of this 
city 



Typesetting Machines 

For Hale, cheap: six No. 1 Merc-en- 
thaler shmrle letter linotypes to rood con- 
million. Can b« seen In operation. Dis- 
patch ITIntlnc Co.. si. Tsui. Minn, 



For Sale 

Mcolt notary 

Koloy Ral 



r&;'?o\ re 



EQUIPMENT WANTED 

, J Jimil»««li aasVr lUi tUuMcliom. 
c«Uj frr Asa. fo.nr nM war it la ,h 



Wanted 

Klght or twalva, seven or etrht coll 
turtlas uiul Stereo chaaes Address A- 
eaie of Editor and fubllaticr. 



RECENT INCORPORATIONS 

Nr.\s Youk.— Cinema News Publishing 
Company; $10.(X», H. S. Hochhcimer. 
-M. Oppcnhcim, I. Bernstein. 220 West 
42d street. 

Visigraph Typewriter Manufacturing 
Company; capital reduced from $600,000 
to SWflOO. 

Newsdoine Publishing Company; $50,- 
000: I K. Schwarti. W. A. Lesser, A. 
Matthews, -131 West 131st street. 

Reliance Mill & Trading Corporation; 
paper pulp and products; active capital, 
$5,000, U. M Waite. J. Tatlock. II. Lyon 
37 Wall street. 

L'Echo de la Mode; to publish fashion 
magazine ; $50,00(1. I., and A, Kauman, 
L Illume. 1J0 Wadswurlh avenue. 

Chariot Printing Company; $13,000; 
C. I". McClure. K. N. Florant, J. Kerr, 
l.Vi West 90th street. 

Vanity Fair Publishing Company, cap- 
ital increased from $400000 to $700,000. 

University Printing Office, Inc., dis- 
solved. 

Pejepscott Paper Company (Maine 
corporation) authorized; $500,000; rep- 
resentative. W. Glasson, 111 Broadway. 

International Association of Machin- 
ists Publishing Company; $10,000. E. R. 
Mass. T. Morrison. Jr.. M Scheiber, 
263 Henry street. 

Carev Show Print ; capital increased 
from $1(0.000 to $200000. 

HoI ston Tex Gull" Publishing Com- 
pany, publishing Oil Weekly, increases 
captal stock from $10,000 to $35,000; 
dividend of 100 per cent has been de- 
clared. 

F.u.XNM'iLi.r.. N". Y.— Journal Printing 
Company. $15,000; H M . R. 13.. and 
S, M. Taylor. 



Ya?mu d'tinty, MisMS-i-,ipi. h.is 
.i per capita increase in wealth of J50(> 
during the l»<t twelve months. 



Printers Need Education 

MissRAitiLts, June 27 —Results of the 
Minneapolis survey of the print- 
ing business were reviewed by 150 prim- 
ers and supply men at a mass meeting 
of the Minneapolis TypothcUc vester- 
day. An intensive educational scheme 
known as the "three >car plan" was de- 
cided upon by unanimous vote. Dun V'. 
f ierkiiisr. special organizer of the United 
Typothelae of America, declared the 
printing business of Minneapolis was 
suffering from lack of knowledge of 
costs, lack of prr jsrr csiirnating knowl- 
edirr. lack of pr<.|nr accounting methods 
and lack of proper selling methods. 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"Afntriam Type tht Best in Any Cast" 

AMERICAN 
TYPE FOUNDERS CO. 

Bosun PUtshonh Kintia Orf 

Cleveluid rfcnvn 
Dattolt Lot Anstlas 



FOR SALE 

Duplex 12-Page Flat Bet. 
Newspaper Printing 
and Folding Machine 

Prints and folds a aeveo-eolamn 
4-6-8-10 or 12-paf* paper to % or 
\4 page sire at 4,500 per hoar. 

A fro* rr#M SI • rrfa r oaa M e p*ic«. 

Walter Scott & Company 
PLAINFIELD, NEW JERSEY 



Prlalinr Plants and Busts* aa 
BOUCHT AND SOLD 

Printers' Outfitters 

American Typorfaundcra* V r ndix t ■ 
Frisian aad BMkbbd.n MvMaaer a« 

E vwc^r De^crijil Ion 

M sfesfea»as>% rE " DLE N.* Yark air 



Take It To 



POWERS 

Open 24 Hours out of 24 
The Fattest Engravers on 




There's Always Someone 
Who Wants and NEEDS 
Your Used Equipment! 

Unprecedented advertising volume 
and general business reorganization 
have made such a demand for more 
modern newspaper making that 
YOUR abandoned equipment will 
find ready sale with the smaller 
publishers who have not yet 
reached your standard. 

Look 'round your "shop" and see 
if you haven't some used news- 
paper-making equipment for which 
you have no present need which 
may be turned into good money by 
advertising it on this page. 

The rate is 30c per agate line for dis- 
played advertisements. 

<ih« Mlc t<r (,», frr b t*l*< *»s« liH— Ji> Ktii la 
Hr has. 

EDITOR & PUKMSITER 

WORLD BUILDING NRW YORK CITY. 
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HELP WANTED 



CLASSIFIED ADVERTISING COLUMNS _ 

^'l.'^^^rV'-L'r^.* ^^"V.X "Zld *"t,yS'"J-'\ri Circulation Manager, 

thirty crmU fr. tint mm, .>., »ni to. wt «.»rtW mhttk mo e-rriy r*t*wt ***** Members of the I, C. 1 

nrm—mmd whitk exmM *» ef real t*rmct * trmtMy tit*. out of employment or see 



SITUATIONS WANTED 

VrrtirreaewU amdtr (Ms iMMfak 
iu per Km*, nek ••Mrtwm. Cml str 
• Iss Nm. F»r 



SITUATIONS WANTED 



C. at. A. who are 
or waning- » change, 
with H. A Wenlge. 

lull*. New 



Tork. 



Formerly connected with leading dailies Newspaper Reporater and Writer 



Circulation 



To the Publisher* and Buaineas 
Managers of Daily Newspapers in 
the United State* and Canada: 

Never In the history of dally papers ha* 
the outlook for business men been u 
bright as tt 1* at present. 

Newspaper* ere t ode if carrying more ma- 
rertlslng then they have carried for year* 
and all sl«ns point to a Heady Increase In 
business. 

So that you will be In a position to sc- 
are, your share of thla advertising, It 
a-UI be necessary to have your soar* of 
the circulation In your field 

To get this circulation, you must have 
x good circulation manager. If you 
naven't one. the Ooneral Welfare Commit- 
tee of the L C. M. A. can put you In 
touch with the man you want. ences and 

Horns of our members have Just returned a-T7!, care 

from service: others are sesklnc s change. 

while some have been out of employment 
owing to the suspension or consolidation 
■ f newspapers. 

Addrese In strlctsst conAdsnc*. H. A. 
Wenlge. Chairman, General Welfare Com- 
mittee, International Circulation Mans 
sere' Association, care of The Post-Star, 
ijlen Falla, N. T. 



In New York City end Philadelphia; keen 
news sense: expert makeup end typog- 
raphy; frequent contributor to Colliers 
and Leslie's Weeklies. Saturday Rvoning 
Post. Scientific American. Outlook. Inde- 
pendent, etc ; has specialised in dramatic, 
financial and foreign fields; can swing 
some advertising; now publicity msi««er 

of International organisation, desires to l( p„ M , 0 |,. The Herald. Austin. Mlnne- 
return " 
paper 
Addrei 
tlshor. 



as A-775. care of Editor and Pub- 1 



Pennanent home for young man of abil- 
ity, college graduate preferred, who II 
capable or eventually taking Editor ■ 
chair Chance to buy part Interest on 
ems* terms. Rare opportunity to get in 
boetnesa for yourself with old established 
dally and weekly paper. Write In at 
when answering and send aatmple* oljvi 



with eighteen 
years' varied and successful experience 
In ne*'npaper circulation work, desires to for Sale 
make change. Thoroughly trained In 
every angle of the business of circulation 
building and managsi 



BUSINESS OPPORTUNITY 

XsWrhrrsuatf mmdtr tkil tUtlifcmtifm. frrty 
ceaii **r sis*. Ceess" lis writ Is tkt km. 



of refer- 



UnususJ circumstances place on the mar- 
ket for immediate sale Sully doing IW.O00 
annual business (no lob dept.) end pa>lng 
10* on Investment. City of S6.00U; finely 
located; one other paper: tOO miles from 
New Tork. Address A-7M. care of Ed- 



Mr. Publisher 



Buaineas or Advertising Manager 



Ns 

nerlence aa business ana advertising . , r v?j;.„_ 

gsxs*»a*r desires changs from present Experienced Cxipy editor 

position. Knows the game from etart to wline# permanent position ID 



with twenty year*' ex- 
adverllaln* 



1 want to work with you, and not for 
you' Where It will be of mutual benefit 
Reliable, energetic and Intelligent young 
man, full of pep and ambition, with 
ecuttve, business, circulation i 
clerical experience, and ayate 
pable of handling help. P. 

Newark. N. J. 



LEGAL NOTICE 



on. wun sx- 
and general 

J cermet*. 1E« 



Bergen St.. 



finish. Hss built up two run-down paper- 
to paying basis, tf you want a high- 
grade, clean. Steady business or adver- 
tl»ln*7 manager woutd be glad to furnish 
reference*. Address A-76J. care of Editor 
a Publisher. 



New Tork 
year* old. college 
grsduate: can writs heads to suit your 
style; will come on probation. C. J. T_ 
car* Editor A 1-ublnher. 



INTERNATIONAL PAPER CO. 

New York. June ISth. 1B1». 
The Board of Directors have declared s 
regular quarterlv dividend of one and one- 
half per cent Utt%> on the preferred cap- 
ital stock of this Company, payable July 
Hlh, l»l». to preferred stockholder* of 
record at the close of business July 7. 
IMS. 



Reporter 



Newspaper and Advertising Man 

With valuable city and country expe- 
rience, seeks position Immediately as ed- 
itor, manager or advertising manager of 
dally or weakly; also have had metropol- 
itan trade paper experience. Experienced 
advertising copy writer Formerly capable 
advertising end Job compositor. Character, 
personality and appearance best- ".gn- 
est references. F. Todd, 1»1 West W e b- 
■ter Ave*., Muskegon, Mich 



University 
Journalism, 
on " 
Address 
Metier. 



duate. woman, trained In 



-Mlism. desire* B tSWD n ISjj 



ILLINOISANS START 1920 
POLITICAL WORK 



New 



Reporter and Desk Man 
Young college man. experienced on desk 
iinil outside at beet aeelxnmonts. desires 
position on afternoon sheet; married, re- 
liable. A-l reference*. Address A-7.8. 




Business Manager r 

Connection ss business manager, dally cartoonist 
in city of SS.O00 to SO,***, or advertising Young mai 



city ... 

manager with opportunity of advance- 
ment. Had valuable experience on suc- 
cessful mlddlewest dallies. Went some- 
thing mors than position: consider only 
where can have some stock. Don't an- 
swer unless you are willing to saw for 
results. Address A-T74, ear* of Editor 
and Publisher. 



who la destined to 
one of the iNidlng cartoonists, desires a 
position. Present location unsatisfactory: 
references and Information on request 
Address A-771. care of Editor and Pub- 
lisher, 



HELP WANTED 



Advertising Salesman 
High -class of proven ability open for en- 
sagemenl Twelve years experience Ui 
seneral and trade publication fields, ln- 
: hiding charge of advertising department, 
and Eastern office; wide acquaintance 
New York City and throughout Eastern 
territory: best credentials. Kepllee held 
confidential. Address A-77S. cars of Ed- 
itor and Publisher. 



Advtniitmtntt mmdt 
See ttntt See tint. 
geXSi 



tkit dsweVehca 
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Chicago. June 29.-Thc Illinois Press 
AsspetltlOO, »t its convention here yes- 
terday, attended by 318 state editors, 
adopted resolutions asking Gov. Lowden 
to become a candidate on the Republican 
ticket for the presidency of the United 
States. The members also organiicd 
the Republican Editorial Association of 
Illinois and the Democratic Editorial 
Association of Illinois, the 
being effected in two secret 
during the evening session. 

Officers selected by the Republican 
body are A. T. Spivey, of East St. Louis, 
president and Michael Walsh of Har- 
vard, secretary. 




an; wide 
Hess m«n«s-»r. 
agar good slse dallies, 
for now or later date. 
Htock proposition. Add: 
uf Editor aV Publisher. 



now city ed 
'.TS.000 deal 
teen year*' exf> 



Live Wire Newspaper 

11 tor morning dally In city of 
res change of location. FH- 
expenence in every newe de- 
partment, *nti as managing, . telegraph 
and city editor metropolitan dallies, Tire- 
less worker. Good habits. Nothing con- 
sidered under IJ.tOO snd money* worth 
xusranteed. Must be permansnt. Can 
come in thirty days. A* 
of Editor and Publisher. 



Endorse League of 

The newly-organized Democratic Edi- 
torial Association of Illinois elected 
E. E. Campbell of Alton, president: J. M. 
Sheets, secretary, and S. P. Preston, 
treasurer, The only official action taken 
during their meeting was the passage of 
a following resolution endorsing the ad- 
ministration of President Wilson and 
hearlily approving of the League of 
Nations. 

Although no really official action was 



rng^edltoVirid editorial writer. We 
an exceptional .man able to take hold Im- 
mediately, who lias ideas snd one can fit 



writer of 



Managing Editor 

Munaglng Editor and editorial 
leading Ohio dally and Sunday 
in city of 7S.0O4 population, desires to 
change location, and will consider sub- 
-tAiitial oBers. preferably from eastern 
t«P*rs- A splendid opportunity for some 
progressive paper to get ■ live-wire ex- 
-rutlve snd editorial writer, or speclsl 
festure writer of experience. Married, no 
ill*. Address "B. R," care 



mil l'uM'.Hh*r 

Circulation Man 

Wanted: Young man with knowledge of 
circulation and circulation building meth- 
• als on small dully Eight-page A P. pa- 
per. N K A. and Father on afternoon 
dally with big field, little competition. 
Stale xalary. previous experience and ref- 
erences as to character, etc. Must be 
hustler and prepared to grow with the 
proposition The Evening Telegram, 
Rocky Mount. N C. 



$5,000 or less cash for 
investment in a small 
southern, southwestern 
or Pacific Coast daily. 
Proposition S. W. 

CHARLES M. PALMER 

»2S FIFTH AVE. NEW YORK 



CONSOLIDATION 



Is the recogniied route to large 
returns in nearly svery line of 
commerciel Industry. 

We believe that publishing prop- 
erties ofier one o* the most «- 
tract,. e of all the fieldt lor merger 
and coniolidsttoe. 

We hsve a record of results jr. 
this dificult work thst you should 
iDvestigste. 

HARWELL & CANNON 

fYrwrfeerr e«<i J/*gasi«f Pre»»rf4»J 
Times Bsulding New York 



ROTOGRAVURE IN HOUSTON 



Both the Chronicle and the Post 
dace It to Readers 

Houston. Tex., July 2— Weekly roto- 
gravure sections have been added as 
Sunday features to the Post and the 
Chronicle, and as they are somewhat of 
an innovation in Texas much interest is 
being manifested in them. 

The Chronicle's section, which is 
printed in New York City, consists of 
eight pages. George R. Cottingham 
handles the local copy. Three or more 
pages are devoted to news and feature 
pictures of Houston. 

The Post has a four-page section, of 
uhich one page is devoted to local news 
pictures. Bert lilessington. cartuonUi. 
handles the local end. The section is 
printed in Sf_ 



Advertising Solicitor and Writer 

flood opportunity for first class man, 
experienced in soliciting advertising enfl 
writing copy on a morning paper of 16.000 
population. Must be Iniluetrlous snd re- 
liable, with best of reference* State ex- 
perience and salary expected in first let- 
ter Addrese A-77J. care of - 
Publisher. 

Classified Advertising 

Wsnted: nlaaslflod advertising 
for dally newspaper In city of 160.noo 
Must have experience In building clsaelfied 
business. Will be given complete charge 
of department, (live reference and salary 
expected. Address A-717. care Of Editor 
and Publisher. 

naging Editor Wanted 

The leading dally In a field of 1S0.OOO uken bv the Democratic editors regard- 
iple requires the service* of sj^nag; ing & '1920 presidential candidate, a 

formal request to Champ Clark that he 

„ enter the race was circulated by Mr. 

In with our line of work. Please state . . „„__;__ 

qualifications, salary and experience In Campbell, w,1 ° >- , * r,t 1 campaign 

flrst letter Address A-7«. care of Bdltor managrr in HljnoU during the 1912 cam- 



ILLUSTRATED NEWS TO IMPROVE 

■I of New York Pictorial Re- 
ports SsliaTsctary Clrcal*tion 

The Illustrated Daily News, the six- 
day pictorial which the Chicago Tribune 
began issuing in New York City last 
Thursday, is having as large a circula- 
tion as was hoped for at the start the 
management reports, and when the press 
work has been improved, a much larger 
circulation is expected. 

"The Illustrated Daily News, as we 
told you the other day, has been the 
worst printed paper in New York," reads 
an editorial in Tuesday's issue. "And 
as we also told you, it is soon going to 
be the best printed paper in New York- 
You have already seen the improvement 
in the printing and it is going to con- 
o improve. Also every" other fca- 



tinue to improve, 
ture of the paper is going to improve." 



Declares Pre*. "Most Potent Factor" 

The convenliun closed with a banquet, 
at which the principal speakers were 
(Scnaiiir Harold Kessinger, former 
Speaker F. D. Shurtleff. J. H. Harrison. 
Congressman William B. McKinley. and 
oihers- 



Hrral.l Kmmiaer Opens N. Y. Office 

The Chicago Herald & Examiner 
will establish July 7. an independent 
tastcrn office in the Astor Trust Build- 
ing, New York, with W. P. Trefny in 
charge and V. S. Anderson as assist- 
ant. M. D. Hunton will continue to rep- 
resent the lloston Advertiser, Boston 
Sunday Adveriiser-Amcriran, San 
Francisco Examiner 
Kxamtner. W. 
witfc Mr. Hunton. 
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PRESS OPERATORS GET 
BIG WAGE INCREASE 

Newt Service*' Scale Hi thru Ever i'aid 
Telegraphers — Affects Associated 
Preaa, United Preat, IuleroatioDal 
Newt tnd Universal 



Telegraphers employed by the Asso- 
ciated Press, (he United Presi Associa- 
tions, the International News Service, 
and the Universal Service, have just ob- 
tained the biggest increase in wages ever 
granted press association telegraphers at 
any time, anywhere — nut on their own 
terms but as the result of schedules pre- 
pared or being prepared by their re- 
spective employers. All have come to an 
agreement with their men. The total 
increase in wages is more than a million 
dollars for the ensuing year. 

While the United Press Associations, 
the International News Service and the 
Universal Service and their union teleg- 
raphers were deadlocked in efforts to 
avert a strike by agreeing on a new 
wage scale for the coming year, the 
executive committee of the Associated 
Press held a meeting and authorized 
an increase in the compensation of every 
operator in its service, to be effective 
this week. It will affect 700 operators. 
These men are not organized and have 
no contract with the Associated Press. 

A. P. Raise Voluntary 

The new A. P wage schedule will, like 
of the United Press, the Inter- 
and the Universal organization, 
de for a graduated increase in 
wages, based on town population and 
ton sequent variance in the cost of liv- 
ing. It will equal that of the three other 
organizations mentioned. 

The controversy between the United 
Press and its 200 or more union teleg- 
raphers throughout the country over the 
demands of the men for a flat increase 
in wages during one year from July 1 of 
approximately SO per cent, resulted in a 
victory for the U. P„ although a costly 
one. It means that the United Press 
will pay its telegraphers during the com- 
ing year alwut $100,000 more in wages 
rhan it did during the year preceding. 
This increase was offered the employees 
l>y the United Press in lieu of their own 
larger demands. 

Strike Vote Taken 
A vote on the question whether to 
strike or not to strike was taken by the 
operators by telegraph last Friday, when 
negotiations between a committee repre- 
senting the union and the heads of the 
United Press had reached a deadlock. 

Before the controversy went to a 
strike vote, the representatives of the 
United Press made one concession. 
They had previously offered to increase 
the minimum wage schedule in small 
towns from $30 tu (31 a week and they 
offered tn make a further increase to 
$3250. 

l-atc last Friday afternoon, the repre- 
sentatives of the United Press and the 
union received the complete returns on 
the strike vote by wire in the U. P. 
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offices. The vote was so dose that the 
union committee practically were obliged 
to use their own discretion whether to 
accept the U. P.'s terms or call a strike. 
After a brief conference, they decided to 
take what was offered them. 

The original demands of the union 
men were that the minimum salary of 
any Morse day operator should be $45 a 
week instead of $30, that the salary of 
all receiving operators and automatic 
machine attendants employed in cities 
having a population of 100.000 or more 
should be $46 50 a week, that the salary 
of bureau operators and automatic ma- 
chine attendants should be $50 a week, 
and that operators acting as chief op- 
erators with jurisdiction over one circuit 
should receive $55 a week, and those 
with jurisdiction over more than one 
circuit should receive $60 a week. 

U. P. Stood "Pat" 

The United Press submitted a counter- 
proposal, on which it stood pat, which 
provided for a graduated increase in 
salaries, based on town population and 
consequent variance in the cost of liv- 
ing, which ranged from 8 to 26,66 per 
cent It is estimated that this schedule, 
which the union accepted and which is 
now in force, calls for salary increases 
$115,000 less, annually, than that which 
the union sought to have accepted. 

The basic scale of the new agreement 
is from $3250 to $40 for the smallest 
city points, but differentials in the scale 
are big factors in bringing up the total. 
For instance, it is possible for bureau 
operators and relay operators in the 
larger cities to average as much as $65 
weekly, counting in their usual overtime. 

The position taken by the International 
News Service and the Universal Service, 
day and night Hearst service, respect- 
ively, in their negotiations with their 
unon telegraphers, was that they would 
duplicate the most favorable schedule of 
wages that union telegraphers were ab e 
to obtain from any rival organization. 

Other Service* Aicroe Abo 

When it became known Usat the 
United Press and its union telegraphers 
had come to terms, representatives of 
ihc International News Service and the 
Universal Service arranged a meeting 
with representatives of their respective 
union employees for last Monday. At 
that time, contracts, covering a period 
of one year from July 1, and fixing the' 
same schedule of wage* for day work 
granted its employees by the U. P., and 
one with proportionate increases for 
night work were signed. Thus the new 
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from $35.50 to $39.50 weekly, and in 
towns over 100,000. from $40.50 to $46, 
excepting Morse operators of leased 
wires in New York and Chicago, who 
will receive an increase from $48.50 to 
$5250. Literally, the operators in these 
cities have been receiving only $43.50 
previously, but the Universal has been 
paying them a weekly bonus of $5. 

Associated Press operators, besides re- 
ceiving the same increase in wages as 
the operators of the other press associa- 
tions, will continue to enjoy the benefits 
of a pension fund, insurance and disabil- 
ity benefits established by the organiza- 
tion for its employees. A report just 
issued by the A. P. shows that during 
the year ending July I, 1919. there was 
paid out in pensions $9,048.48; in dis- 
ability benefits, $17.33032, and in ituur- 
$41,107.44. 



that of the United Press schedule. 

As for the Universal'* new schedule, 
it provides for an increase in the mini- 
mum wages paid for leased wire night 
100,0001 



DEMAND PAY FOR ALL 
POLITICAL MATTER 



N. Y. 



to 3 



Urged to 



SaKatoca Smungs, N. Y.. June 28.— 
Editors and publishers of the state whn 
attended the 66th annual convention of 
the New York Press Association went 
on record as favoring charging for all 
political matter as straight advertising. 
A resolution to this effect was presented 
by Walter B. Sanders of Nunda. Charles 
H. Belts of Lyons and Daniel B. Fris- 
bie of Schoharie,, and unanimously 
adopted. 

The election of officers resulted as 
follows: President. Gardner Kline, Am- 
sterdam ; vice-presidents. Walter B. San- 
ders, Nunda; Wallace Odell. Tarry- 
town, and P. A. Blossom, Rrockport; 
secretary and treasurer, Elias Vair, 
Waterloo. 

Urgea S-Cent Price- 

The most important paper of the meet- 
ing was read hy Frank E. Gannett of 
Rochester, whose topic was "The Future 
of the Newapaper." Mr. Gannett said 
that an advance in subscription and ad- 
vertising rates would be a necessity and 
he urged the publishers to advance the 
price of the papers to 3 cents a copy, as 
a matter of srif-preaervation Touching 
on the labor question the speaker said 



Food Medium 
•/ 

New Jersey 

Trenton Times 

A.B.C 
2c — lie Per Week 
KELLY SMITH COMPANY 
A* 
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Canadian Press Clippings 

Ttio proMtaa at eovorttf IS* Otoa 
rUM i. f aaoworoo Or ooutolo. 

The Dominion Press 
Clipping Agency 

vklcb float tko etlr 

of tttMMt to T«, 
per Mt of taa ■•• 
now ot CANADA. 

Wo eovor ovorv root of rAooilt ond 
rreartooodlaod t( owr bood odVro. 
74.76 Charts Sl, Toronto, Can. 
FrlM ot oorrlco. ncular peoaa cll|>ptot 
eoloo— oportal ratoo tod dlaeowoto to 
feode tod K m o n t un t. 



that wages would undoubtedly 
higher, lie referred to the scarcity 
printers and xaid this was due to a la 
of apprentices. He urged tliat mc 
young men tie made interested in t 
printer's trade. Mr. Gannett touched 
the print paper situation, which he si 
did not show any fij(ns of imprnveme: 

He declared thai the session law 5 a 
a menace to the publisher and ought 
be abolished. He characterised it 
"political pap" and said it usually k< 
two papers alive where there ought 
be only one, 

A paper on "1-rce Plate" written 
C. H. Skelton of Caiiastnta. who w 
unable to be present, w as read. He sa 
that free plate ought to be aholislu-<l. 
12000 publishers were annually givii 
away $8,000,000 worth of advertising. 



SOUTH CELEBRATES PEACE 



lS4-Page "Victory" Supplement J.»u« 
by New Orleans Item 

New OsttiANs. June 30— To con 
nieinnrate the inning of peace the Itf: 
yesterday published a 184- page "Vn 
lory" lali'oul supplement tn it* rrgiily 
edition Tlic Hipplcim-n;. exclusive t 
the Item's regular Sunday issue, cm 
tainrd mure llian 025 columns of 
vertising matter. 



The Florida Legislature ha* petition*. 
Congress to make Jacksonville a ft-, 
port. 



That 



PREMIUMS 



S. BLAKE WILLSDEM 

Mtnufa ivtrrr' onJ Publishers' 
H<Fy worth Etldf 



» L Maili fton 



Chkit.o 



PUBLISHERS' 
Service Bureau 

Invilet editors, publishers, motion 
picture producers, and syndicatet 
to write atottog kind and length of 
MSS. desired. We have a variety of 
literary material auited to newt- 
papers, magasinea and motion pic- 
ture production. We will be pleated 
to submit MSS. tor examination. 
Address Publishers' Service Bureau, 
Dept. K, Washing**, D. C. 



Wo « i 
yoa want it ; 

Yon have thought of preat clipp- 
Inie yourself. Bui let ua tell you 
bow preat clipping can bs> made 
a baainoaa-b colder for yoa. 

BURRELLE 

145 Lafayette Sl, N. Y. City 

• of 4) Century 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 45th Street 
New York 
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Have You 
"Discovered" Canada 
in a Market Way? 

Oul of her Provinces of Ontario and Quebec, Canada could create TWENTY - 
THREE STATES each etpial in area to the state of New York! 

These Provinces of themselves constitute a domain whose treasuries of natural 
wealth have hardly been touched, but whose 4,500,000 people are fully awake to the 
unexampled opportunities for industrial and commercial development now opening to 
them. 

The after-war flood of capital is already pouring into this Land of Promise, and 
the tide will not turn back again until it has accomplished that whereunto it was sent — 
the full development of the almost unappraisable riches of a great empire. 

Canada has returned to the tasks of peace with the same devotion she gave to the 
tasks of war. She is building her house to conform to the new standards of expansion. 

Her people live and think as we do. They are one with us in their ideals of life. 
They buy our goods and sell us theirs. The boundry lines between Canada and the 
United States are political and geographical. There is no more hostility between 
Canada and the United States than between New York and Pennsylvania. 

The products which may be sold in New York or New England may be sold jiist 
as readily, and through the same sort of selling campaigns, in Canada. These millions 
across the border — all of them Americans, all of them responsive to the appeal of good 
advertising— constitute a potential LIST OF CUSTOMERS for any and every desirable 
product. The newspapers listed below cover this great domain effectually, affording 
to advertisers a channel of communication with the people of every part of it. 



CircnlilJon 

Bonier Citiea Star (Wind«on 12,40} 

'Braotford Expositor <E> 10J6O 

aeorderTitue. <E> 4425 

i Dally N«w <Ei 2,472 

•C»U Reporter (E> 3,955 

Cuclpn Merratry <E> JJ15 

•Hamilton Spectator (El 30457 

Hamilton Tim.. (E) IUM 

GotenuiKfit Statement. April 1, 1919. 
•A. B. C Report, April 1, 1919. 
tPnbliahen' Statement. April 1, 1919. 

Circulation 

Montreal Oawlte <3t-$l yT.t (M) «.IM 

1 La Pre*. (2e.percopy).<E> 154405 



PROVINCE OF ONTARIO 
Population 2,523.274 
Lto** ft 



10,000 
.03 
JOSS 
J107 
JW71 

joijs 

.01 

.05 

ja 

province of 

i 2,002,731 
French 1.605.J 

Linen 

2.">00 10,1)00 

.OtS 47 •Montreal Star .. 

.13 .11 Quebec Le Soleil 



2,500 

J03 

JH5 

J179 

J31 

.013 

J115 

.055 

.035 



Circulation 

Kingston Britinh Whig ..I El 6437 

London Free Pre (MNAF.) 41,610 

Peterborough Examiner (El 5,900 

St. Catharine* Standard (F.I 8,006 

•Toronto Globe iMi S.7496 

Toronto Star lE» R5.077 

Toronto Star 1 3 • 65.763 

Toronto World (Mi 26408 

Toronto World IS> 92,128 



>F QUEBEC 
l-tngli»h 397 J92 
1.WS.H9 



Circulation 
Ifcl 111,151 
-<E» 41463 



Lines 



2.500 


1(1, Wl) 


M 


JOIS 


xn 


J)b 
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49 
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49 
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THE NEW YORK GLOBE 

Has been built up to its present point of efficiency by rigid ad- 
herence to basic principles recognized as fair and 
equitable by readers and advertisers. 



Newspaper Principles 



1 — A complete, accurate, de- 
pendable newspaper. 

2 — A fearless and independent 
newspaper. 

3 — An interesting newspaper. 

4 — An uncontrolled newspa- 
per. 

5 — A newspaper ever seeking 
improvement. 



6— A newspaper made pri- 
marily for those who buy it. 

7— A newspaper with intelli- 
gence and with a soul and a 
heart. 

8— A progressive newspaper. 

9— An optimistic newspaper. 
10 — A successful and prosper- 



ous newspaper 
temptation. 



beyond 



Advertising Principles 



1— Definite proved circulation. 4 — Protection to agents against 

direct commission to adver- 

2 — Same rate for like service tisers. 

to a "* 5 — Increased commission to 
^-Effective co-operation to agents to meet rising costs, 
make advertising most pro- G — A willingness to pioneer the 

road to greater efficiency. 



These are big basic principles too often ignored by many news- 
papers unable to see that in progress success is achieved. 



THE NEW YORK GLOBE m ^ aDag 

JASON ROGERS, Publisher 



Digitized by Google 



it 



EDI TOR & PUBLI SHER 

J^j^jj jZk O/Jesi &£hsK en 'and Advertise* [Journal ',n 

Cnttrra ■• Matal dial raallar Mar II. Win. at tbt Po.1 Office at Ktw York. N. V, xmi-.t lh« acl of March M. IB». 





U .eklv : S3.00 a Year; 10c. Per Copy. HE1 

II ' — 



NKW YORK, THURSDAY, JULY 10, 1919 



Vol. 52, No. 6 



r 



1919 BOOK OF FACTS 



I fflTHE WORLD'S GREATEST NEW SPAPER^ 



CONTENTS 

ricD 

Chicago and The Chicago Territory *to is 

Rates and Circulation, All Chicago Papers id to is 

Zone System of Merchandising 19 to 22 

ROTOGRAVURE ADVERTISING 22 

Newspaper Advertising 28 to 25 

Country Circulation op The Tribune 26 to 84 

ADVERTISING LINEAGE RECORDS 85. 86 

Analysis of 1918 Display Advertising Lineage . . . 37 to 52 

Analysis of 1918 Want-Ad Lineage 58 to 56 

Merchandising Service 44 to 46 



INDEX 



Auraruaa* U 



LkJarT 



> Adrartiaiaf 



MM,, 
iir 



L, - - .J 13 

L*en, BuadMabjr 



Arrknarta. Gaulracton aad tiiftottra Adrfflialnj 

Amir MM of Tkt Uh ■ 

Art. and Artlau' M.itnaW Advartiaia. 41 

tmmUmSS A u ~ »~ . :771a. hi. r.ia,*! 

-Buanif aid -UpnuW AHrartona, 4L 41 

natkl • ».! UanMaaiaaw AMt« «t 

"Blind" or -llo. Ngrnonr" A* M 

II ,- , ,.[: it-., A. .44,44 

II..U : Malaria] V : rrU>IK ILK 



1 II, 



14. 40. IL «* 94. 4 

tT.m^ai.. 
.. .4a, 41,1 



Cornrt AJ.trtnin, 
CeaatrjOrr^ ' 



44.17 

CifcnrvTa. Great CrnUaJ Market , 4. ». 4. t. Hi IL 44. 44. 44 

( 53 Trrrllarr 4, T. 4. 1 1. ML 14, 14. I J. A M. II 

<>,X»o Mm Comuj Ciredalio.) It, 17. 14, H, H. 81. IL 44 

CVanar. and MiaVara Xdnartaaaf 41 

finikin, Vlrrrti.im 17. 44. 44. »l. >9 

Coal Adv. 



IS. Ml 47. 44, 4*. 9*. 41. 94. U. 9V » 
44. 4J.4L47. 44. 44. »L M. 44. 44 

HaVW 



M i. i II. a Adrertiaaa., 

M 7nu v, Aflreaoua P»p*r. 

Mstor Trunin 

MuaVal IaaU,unca1 Adrrrtkaa, , - ■ > 

Knv»<a Uratau (Hra Zoo. Sratara) .- 

• , urt .„„ (3aa Znaa Synto.) 

Omra E^uinaiaat Advnrtnnaa, 

Opudan. I iln minlnj 

]'. tin: Cnra From 6aM444 

I'lku Will Paper and Uaa Advartunat 

PrJktier. K UfW 

Proa AdvartUan, 



47, 44, I 

V. I 



10 
»l 



PnpuUux, fitalimina . 
Pnacifc of Tk. Oiiti«, Tnbuot 
Prktiaa aad gtaUnur, Ad, ' 
INiliielllJll«a A.|vtrtUa* 

Putlukrei V1.ret.no, 

OcwnotrauaB to Trlkaac 



U. M 

II 

4.4,11.14 

n 
si 



44. 47, 44. 44, 94, IL 44 
44) 

...At, 8 



KooraTioNti. Advartiuing 

>' , t ■ . *i « in Tka i k . nr • Trtritorr 
Lin land VI renin | 
Fnrin I .... , 



Foanrad Ad IrlajpJ 

Putin. Gn> and Oortrir Adrertiao, 
IVnu .nil Sand Slum AdvritUMil 
Ford Ukd Suit Trakntua? 

Furniture Ad, truant ... 

Cuurcnf Advurlina, 



H «aaw.aa aad Tool* Ad'crtnin, . 
Ilnauta; .»d VanlilaUr, AI-e-~-f 
Udp Wutad Adl 



7. ML II. 

.17. 44, 44. 4L H. 49 
14. IT. 41 

■ •a. If 

47. 44. 44.91. 9*. 44. 44 

94 

...r.H.l».IL4T.l. 
17. 44. 44. 41.44. 41 

H.M 

4U44 



Ad.trli.laj 
lUir. Inr Adtart 
11 -,l K.uir A .It. 
Baal Ada. 
HaUurant ft lnlllliaj ...... 

Rotogravure AdaanJaraf 
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Baral Prar Daliaarf VI,, 

D4041 Adrartadjif ............ . 

VTaaafd Ada 

Son, H|haik»i Adrartinnn . 
Spalinc M Adrtrtinnc 

Suaaxr Bn»rt AdwAlakaj 
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41 
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The Chicago Tribune 
believes in: — 

Chicago 

The Chicago Territory 

Netvspaper Advertising 

Morning Neivspaper Advertis- 
ing 

Truth in Advertising 
Merchandising Service 
The Chicago Tribune 

To make plain the solid foiuv 
dation upon which is based 
this faith of The Tribune in 
itself and its methods and its 
market, the BOOK OF FACTS 
is printed. The contents page 
here reproduced shows the 
scope of tins compilation. It 
will be sent free to any agency, 
manufacturer or selling organ- 
ization if requested on busi- 
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Government reports show that the 
value of plow lands is steadily in- 
creasing, that the greatest increase 
during the past year occurred in 
the SOUTH Atlantic states. 

Great is Cotton, but the South has outgrown 
dependence on Cotton or any other one crop. 

The SOUTH Atlantic states, for 1918, by 
Government estimates had $2,293,975 value 
in crops, compared with the yearly average 
from 1910-1914 of 8859,780. Of this great 
aggregate cotton represented 27% in the year 
just passed. 

The South is gaining in agricultural stability 
while converting much of her basic resources 
into manufactures. 




Probably no territory or division of states shows more 
promise and assurance against great changes or reactions 
than the ten states in the circle. 

National advertisers seeking safe investment for their ap- 
propriations can be SURE that the GOOD WILL advertis- 
ing will build up for them in the South is grounded upon 
STABILITY. 



Them- are the Pick of the Southern Daily 
papers, at your Service in a territory of over 
20.UUO.000 people! 



ALABAMA 


N*l I'ald 


2,94*3 


10,000 








Una* 


Una* 


BlruiliitflAiu A<(- lUraM 


(Ml 


a.Mio 


.07 


.08 


BlruUUKLam A*« IlafaJa 


<a> 


».TW 


.08 


.08 


Mlrmliifli.in Ijtdtvt 


IE) 


3S,i«M 


.CTT 


.07 


*Htruilniii>*ra Maara 


(Bl 


U.121 


.08 


.08 


"lllrmlnirbain Nr.a 


(S) 


4H,nm 


.10 


.18 


•Mi.mIf N.-« Ham 


<Bj 


10. TM 


.08 


.08 


Mobile !'[-l.r 


(Ml 


2ft. ITU 


HI 


.09 


Mobil' ILrclalrr 


mi 


.1:, 


i« 


M 


Montr tilD'-fy A'l»*rtli*T 


(Ml 




.'<-. 


.04 


Momxnmrry A<lr.rt|p«r 


mi 


u;*» 


.08 


.08 










jBckftntjlle Melpipnllt 


IKI 


K.11T 


04S 


.049 


florid* TlBca-UotM. Jic*tonTlllc iMAK 


». ta 


,'.'•! 


.81 


I'oomooI* Joarnal 


(Ml 


S.610 


.0171 


.0171 


Paoaicola Journal 


III 


o.iurr 


.OI7S 


.0173 


IViiia.xila Naaa 


IBI 


c.oao 


.OX 


.03 


OBORUIA 








Atlanta Gaoagl*. 


(■) 


l.i .4 1 


M 


.08 


Allaata ftsliilaj Aasaflfan 


;Si 


u!,»:» 


■It 


.IB 


Augusta CArnnbrt* 


. | • 


IS -'1' 


.00 


.08 


AuguM* ChpailrU 




MM] 


«H 


.039 


Aacuala lltratd 


(■I 


1T.4U 


.009 


.039 


Aoguata (lorall 


iai 


12.SU 


.019 


.OSS 


Colnisbii* t«4g«r 


IBASI 


T.3S2 


.0279 


.0378 


M ■<*■'() TYlaarapb 


IMl 


im 


.84 


.04 


Ma-ia, Ti-li-grapti 


(■> 


m.aai 


.04 


.04 


laraanab Naara 


(MASI 


20.124) 


.04 


■at 


Savabntb Prat. 


III 


m.atio 


.84 


04 


KE.NT1TKY 








•txiuUrlll* ll.tald 


\Ml 


.12. 4.VI 1 


.06 


... 


•I/M.I..III. BmU 


(Bl 


4«.-m s 


■ K .■ i Nawa 1 • ■ ral 


iWAKi 


T.OS2 


.0239 


.011 


LOUISIANA 








Naw lir^M Ttma* Plcyanr 


IM) 


TS.411 


.It 


.11 


Now Orlaana Tlmra-ricnra** 


(81 


V4.D24 


.18 


.11 


Naw Orlaana iKIIr State* 


(B) 


41.MH ) 
' liT- | 


to 


1 1 


Saw Ortaana D»llr Stat*. 


(■1 


•Naw Orlaana Hat* 


(B) 


71.P06 


.11 


.11 


•New Orlaaaa I trio 


(■) 


I.T.SW 


.18 


.18 


NORTH 


CAROLINA 






Aabraia* Cltllrn 


(Ml 


11.420 




.008 


Aakarlll* Cltuan 


(Bl 


9.TS4 


.OB 


.038 


Aabaalil* Tlmaa 


<■) 


1O.0B7 


.098 


.03 


Caailatta \> ». 


lEAfll 


u.tura 


.88 


.038 


C3*ark>tt* Obatrrar 


(Ml 


K.217 


.098 


.08 


CWrWtta Obaaraar 


<"> 


U 211 


,088 


.81 


(Durban) Sun 


(Bl 


ft.lMO 


.tt 


.01 


4)r*«n»aufu Dallr Naara 


l«l 


i«.ur« 


.048 


.018 


Oraiaafcarn laallj Naw* 


(Bl 


22.4IW 


,88 


.04 


Oraanahar* Bacarl 


(t) 


lfl.DM 


.848 


.018 


Halrlgti Nrtti anil flbaarrar 


i H , 


21.24I* 


.09 


.04 


R*IHirh Nt'W. and nbtarr'r 


IBI 


21.3*10 


.09 


.04 


Wllmlnltoa Mapatcb 


(Ml 


ft.aos 


.03 


.03 


Wllmlnrtoo IMonitcb 


Si 


c.sot 


.03 


.01 


Wlnatno rla)r» Jcaroal 


(■I 


S.44T 


.0X8 


.03 


Wlnatoti Malam Saxllca] 


IB| 


7.SO0 


.028 


.01 


sir. ni 


CAROLINA 






An<Srrwin Mall 


IB) 


t.m 


.01 7R 


.0171 


Cbarlcatou Ajuarbtaa 


IMl 


T.MS 


.028 


.038 


CbarlMtoo Amerlrafl 


18) 


10.4S1 


038 


.OH 


•OoIuraMa Racortl 


(Bl 


1S.700 


.0* 


.08 


-Ooluiabi* R*rurd 


IS) 


ll.TW 


IM 


.08 


•rvriUBtila Rial. 


IM) 


24.(114 


.08 


.08 


-Columbia Mala 


ISI 


J4.*0 


.08 


.08 


°ftr**a*lili* Now* 


IMAJ«> 


lo.ns 


.089 


.01 


OlUawaJ InoVt Joarnal 


(B) 


9.249 


.03 


.03 


Startar-lnira J-wr. A Car- Spartan III 


SSI 






fptrtantiari Hi-raM 


<M> 




.03 


.08 


SrartHnhnri Haralil 


IS) 


D.47SJ 






TUNNIES BB 








■Cliatlannoaa N.w. 


(Bl 


17.2(13 


.04 


.04 


*l*hattanoora Tlmo* 


(M) 


30.4CH 


.08 


.08 


'Cbftttaoooc* Tlmaa 


ISI 


ad,.-* 


.08 


.08 


KmivIII* Soutlnal 


IB) 


24,0X2 


119 


.041 


*Knoxtllla Joarnal-Trtbuna 


(Ml 1 


u.tm 


.01 




*Knulfllle Juurul Tainan* 


ISI [ 


.041 


Mrmublt Comaiarclal Appeal 


IM) 


S2.279 


.11 


.11 


Mrwpbb Cominarrlal App*«t 


1*1 


UB.148 


.IT 


.18 


S'aab.Ul* IUun*r 


IB) 1 

ISI J 


4S.J90 | 


.07 


.07 


N'*«b<rlll* RariMr 


.IW 


.08 


NnnAvllU. T.iin."»r. n 


IM) 


M.tn 1 






Naaballt* Kr*nln* Am.rlran 


IB) 


'.- r-' i 


c* 


-OS 


S i , Nr.-.., , || \ \ in. r -.>" 


IS) 


14.091 ) 






VIBUIN1A 








IHH.toi Harald-Cvartar 


UI4.S. 


11. 0M 


.04 


.01 


IKnTlll* Raclilar and Bm 


IMAK1 


lUftSS 


.08 


.08 


•Newport Vrai Tlmaa Harald 


IB) 


I3.0A7 ) 


.04 


.04 


♦Nc*-port >i»tr» llally r*r*M 


iSAM I 


«.*n> f 


i [.■■u.i Dlapalcb 


(B) 


«.i» 


.07 


.08 


Bo*n*k* Tlnsr* 


(MAS) 


11.309 ) 


.01 


.01 


RoBBuh* WurU N*wi 


(B) 


U.2SS 1 


He*. ruuipnt Statrmrnl* ApH 


i*t. 






"A 11. C. M*t*tnanl. April lit, 1HS. 









tl<»l,luh*r * *ut>tntnl. April lit. 1019. 
tlBrluil** llrlatol, TVna. 



You can advertise in every English language 
daily in the South — of which there are 
239 — every week in die year, widi a con- 
iipictiou* space, for ahont a third of a cent 
per habitant of this territory. 



The South HAS bought luxuries and conveniences lately, more 
probably, in proportion, than has happened elsewhere. But 
she can afford them. 
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Philadelphia 



is the third largest city and the second 
greatest port in the United States 



George S. Webster, Director of the Department of Wharves, Docks 
and Ferries of the City of Philadelphia, reports that Philadelphia is 
the second port of the United States. 

Twenty-one regular steamship lines now operate out of Philadelphia 
for European, South-American, Asiatic and African destinations. 

During the first four months of 1919 the value of exports and 
imports at the port of Philadelphia was $204,907,041, while during the 
same period of last year they were $176,856,919. 

Philadelphia's people are at work, its ship-yards, locomotive and 
other big mechanical plants are all busy, and "nearly everybody" is 
buying the things they want for house, home and self. 



Create maximum impression at one cost by concentrating in the newspaper 
"nearly everybody" reads — 



No prize, premium, coupon or other artiliciiil cin-ulut ion ttimuliitiou method* have ever W.-n u»ed l»y The Bulletin. 





Net Paid Average 
for June 




Copies 
a Day 





EDITOR&PUBLJSHER 



Issued ever)- Thureday— fonn* doting at two P. M. on the Wednesday preceding the date of 
publication— by The Editor & I'ubliaher Co., Suite 1117, Now York. World Building, 63 
Park Row, New York City. Private Brandi Telephone Exchauge, Beekman 4330. 
James Wright Krown, Pretident; Fenton Dowling, Secretary. 




Vol. 52. 



NEW YORK, THURSDAY, JULY 10, 1919 



No. 6 



CONVENTION OF SOUTHERN PUBLISHERS MOST 
NOTABLE IN ORGANIZATION'S HISTORY 



NAVY PLANS TO SPEND 
$200,000 IN PAPERS 



Preliininnxiea of Recruiting Campaign to 
Be Discussed Tnia Week in Confer- 
ence Between Secretary Daniel*. 
Ageociea and A. N. P. A. 



(BV TBXEGBAaM.) 

Washington, July 8 — Impressed by 
result! achieved hy the War Department 
in obtaining recruits through newspaper 
advertising, the Navy Department has 
determined to spend approximately 
SJOO.OOO in a similar campaign of its 
own and has enlisted the co-operation 
ot the American Association of Adver- 
tising Agencies and the Bureau of Ad- 
vertising of the American Newspaper 
Publishers' Association. Preliminaries 
of the campaign will be discussed at a 
conference here between Secretary Dan- 
iels and representatives of these organi- 
zations on Friday. 

Will Reduce Other Expense! 

After the Secretary of the Navy de- 
cided about three weeks ago to include 
paid advertising in the Navy's recruiting 
program, as exclusively announced in 
FniToa & Pvm.iMtnt, suggestions were 
made to htm through Commander Em- 
nry Winship, chief of the recruiting 
division. Bureau of Navigation, that the 
leading experts of the country should 
be consulted before a definite program 
aas outlined. 

Commander Winship informed Editor 
k Pl-busheb today that the $200,000 to 
be spent in the Navy's initial campaign 
'a ill come out of the general navy ap- 
propriation for "recruiting and trans- 
portation," the sum made available this 
year by Congress being the same as in 
previous years. Accordingly, the Navy, 
in order to find the $200,000, will have 
to reduce some other expenditures. 

The story is told that when Secretary 
Daniels appeared recently before a com- 
mittee of Congress to advocate certain 
appropriations for his department, he 
discussed the question of the number 
af men the Navy needed and told of his 
difficulties in getting the desired quota. 

Why Not Advertise! 

Much to his astonishment, it is said, 
the Congressional committee asked him 
ilmost unanimously and in quite a mat- 
ter-of-fact way: 

"Why don't you advertise for them?" 

The Secretary's astonishment was at- 
tributed to the obvious change in senti- 
ment in Congress regarding the practi- 
cability of guventment advertising -a 
change of sentiment due, presumably, to 
results attained in Liberty I-.--.an cam- 
paigns, in resort advertising on behalf 
of the Railroad Administration and in 
the Army recruiting campaign. 



Attendance Sets New Record and Discussions of Problems 
of Immediate Import Carried on with Earnestness 
and Candor — Better Pay for News and 
Editorial Men Urged 

larsri cotki»*iivoeNi-K. iv TiucaArN.) 

ASHEVILLE, N. C, July 9.— Mid scenes of homelike splendor, 
in the shifting shadows of Sunset Mountain, newspaper pub- 
lishcrs, editors, managers and agency leaders gathered here — 
in Col. Fred L Seely's famous hostelry, Grove Park Inn— this week 
for the most largely attended meeting of its kind in the history of 
the South and discussed problems of the dawning golden era. 

Laughter of children intermingled with the sighing of soft 
southern breezes through the pines of the Carolina mountains, and 
gayly dressed women of the South added color to the ever changing 
scenes from the windows of the great basement convention hall 
where the leaders to the better day gathered July 7, 8 and 9— for 
Southern publishers have not forgotten the traditional Southern 
way of mixing joy of living with daily labor. 

Prosperity of Whole Motion the Keynote 

Not only were news service — service 
to the public — circulation and advertis- 
ing discussed at the gatherings of mem- 
bers of the Southern Newspaper Pub- 
lishers' Association, Southern division 
of the Associated Press, the Executive 
Board of the American Association of 
Advertising Agencies, and the Southern 
Council of the A. A. A. A, as one gieat 
meeting, nor relationship to the South 
as a section, for the I'nited States and 
its prosperity was the keynote of every 
movement advocated. 

Good fellowship- truly Southern and 
of another day — prevailed. Evening, in 
the twilight that hid Mount Pisgah in 
a hazy mist, golfers, tennis players and 
wanderers along the by-ways of this 
fairyland park of E. W. Grove's, found 
their ways to big blazing log fires to cite 
strains of Beethoven's "Andante con 
Mnto" that drifted to the night and was 
drowned by the nines of "Old Zip 
Coon." "The Mocking Bird" and "Mas- 
sa's in the Cold, Cold Ground." until 
Texas reached for the hand of Tennes- 
see and all— the representatives of the 
whole South caught up the rhythm of 
the steps of today. 

The Opening Session 

Daytime is worktime. but all work is 
better if mixed into playtime, and the 
newspapermen of the South, with wives, 
sons and daughters, keeping the best of 
the old and taking the real of the new, 
made the conventions just closed the 
greatest and most constructive in the 
history of Southern journalism and ad- 
vertising. 

A ringing note of confidence in Presi- 
dent Wilson and the League of Nations, 
reports of unbounded prosperity in all 
corners of the field— despite increasing 
costs of publishing and iniquitous postal 
laws and unpromising conditions in the 
(Continued on font 6) 
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New Officers Choaen by 8. N. P. A. 

Annul, N C. July 9 — The 
S. N. P. A. this afternoon elected 
the folic w ing officers for the en- 
suing year: 

President— J. H. Allium, of the 
Port Worth Record. 

First vice-president — Marccllus 
K. Poster. Houston Chronicle. 

Second vice-president — W. A. 
Elliott, of the Jacksonville Times 
I'nnin 

Secretary and treasurer— Wal- 
ter C Johnson. Chattanooga 

News. 

Member of Executive Commit- 
tee— Mrs. Lois K. Mayes. 



BOSTON NEWS WRITERS' 
STRIKE IS AVERTED 



Long Exiatent Union Suddenly Comas 
Back to Life, Demanding Higher Pay 
and Shorter Hours — Agreement 
Appeara Probable 



(SV TKLXCSAtU.) 

Boston, Mass.. July 8.— As a result 
of a conference between the Boston 
Publishers' Association, representing 
nearly every Boston daily, and the 
Wage Conference Committee of 
Newswriters' Union No. 1, the threat- 
ened strike of the news gathering 
organization, which was believed to 
be imminent by both sides, has prob- 
ably been averted on the Boston news- 
paper*. 

It is understood that both sides, 
with the adjournment of the confer- 
ence held thia afternoon, realize the 
gravity of the situation and are nearer 
to a settlement than at any time for 
the past three months. 

The following announcement, is- 
sued by the Wage Conference Com- 
mittee of the Union, following the 
meeting with the publishers today, 
was placed on the bulletin boards in 
the various newspaper editorial rooms 
tonight: 

Proposal by Union 

To members ot Newspaper Writers' Ualon 

So. 1 : 

At a coofemea held teday b*cween ta* con- 
'•'"if- commute* and Ronton newspaper pab- 
Ushers. tbe fdlowlng elauoe waa presented by 
the Committee: 

"It la cipreaalr understood and aaro*4 last 
Ih* new, lie editorial policies of tbe newspapers, 
parties to tbla agreement, abatt at at] tlmea to 
-s.-lu.lecly end eoiontelely determined by tb* 
publlshere or tbatr anthorlaed repieMiitallTee. 
««4 .ocb pat I dee .hall 00 t b* subjects far dle- 
rttmlnti or actio* br tbe onion. 

"Mem bora accepting employment shall be 
available far any eerrtce aareaaary foe main- 
teoanee at tbe eatabllabed etautUrda and politic* 
•>f the newtiHipee cmploylaat them, and faltnre 
to loyally and latelllgonUy perform each arrrtee 
ahall he ratllctcnt reason for dlaclpllne at die 
charge." 

Tb* publishers present agreed to submit the 
clause to cleo. Cbarlea H. Tartar nf tbe Globe, 
E. A. Cmsler of urn Poet and Wtttlam R. literal 
nl the American for enaalderatton. 

TV rommltte* served to arnd far President 
Reoit of tbo International Typographical Union 
to glee aa official rutUsf on tba apptlesttoa of 
la* I. T. V. law aa applying to Bras writers. 

Tons' ceaamltteo reports today's conference the 
moat aatlsfactory yet bald. 

A meeting of the union, called for 
I1:J0 o'clock this morning, waa called 
off upon request of the publishers 
made late last night. Business 
scheduled to come up at this meeting 
was postponed pending the result of 
today's conference. 

It was declared by members of the 
union tonight that but for the calling 
off of the meeting today, hardly a late 
afternoon paper would have gone to 
press. At the present time the or- 
ganization claims a membership of 
(.Continued on fas? 36) 
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SCENE OF SOUTHERN NEWSPAPER PUBLISHERS' ASSOCIATION MEETING 




DIXIELAND NEWSPAPER AND ADVERTISING MEN ON THE GOLF LINKS AT GROVE PARK INN, ASHEVILLE, N. C. 



CONVENTION OF S. N. 
MOST NOTABLE 



P. A. 



(.Continued from f'agt 5) 

news print situation — marked the open- 
ing sessions of the convention of South- 
ern Publishers at Grove Park Inn on 
Monday and Tuesday 

There were 100 members present out 
of a total membership of 157. 

The high lights of these sessions were 
vigorous denunciations of the Burleson 
and Kitcbin attitudes and policies in re- 
gard to newspaper legislation, eloquent 
addresses by Llewellyn Pratt, of the 
A. A. C. W. : Thomas II. Moore, asso- 
ciate director of the Bureau of Adver- 
tising, A. N. P. A.; Jason Rogers, pub- 
lisher of the New York Globe, and Mar- 
cellus It. Foster, editor of the Houston 
Chronicle. 

There was a free and (rank discussion 
of intimate problems of publishing, and 
it was developed that many publishers 
favor a general policy of higher salaries 
for editorial and news writers as a 
recognition of not only present day eco- 
nomic conditions but of the loyalty and 
high capacity of these members of the 
craft 

Marcellus E. Foster declared for a 
minimum wage of $5 per day for men 
and women of like capacity in all de- 
partments. 

The sentiments of members toward 
President Wilson and his achievements 
was unanimously expressed in the fol- 
lowing telegram, sent at noon on Tues- 
day: 

"To the President of the I'nited Slates : 
"The Southern New spaper Publishers' 
Association, comprising all of the daily 
newspaper* of all the Southern States, 
extends its heartiest congratulations to 
the President of the I'nited States upon 
his safe return, and upon the success of 
the mission which took him to Europe 
and which, we believe, will bring endur- 
ing peace and prosperity to all the 
world 

"(Signed i I". G. Hr.it.. President" 
President Frank G Hell, editor of the 
Savannah Morning News, in his annual 
address, declared that there is money 
everywhere ill the South. "It is fairly 
oozing out at all point*." he declared 
"We are witnessing the beginning of an 
era of prosperity which will have no end. 



The South is. indeed, coming into its 
own. Newspaper men did not win the 
war. but they have done their duty to 
their government during the crucial 
days of warfare, and it is pleasant for 
me to report that this association is bet- 
ter off than it has ever been before, due 
to a number of causes, but to none more 
than the splendid work of Secretary 
Walter C Johnson. Only a man who 
loves his work and this association could 
aid as he has done." 

Mr. Bell expressed his opinion very 
frankly concerning government treat- 

•ment of men who are publishing news- 
pa|*rs. Denying any desire for prefer- 
ential treatment, he nevertheless de- 
manded a fair deal of the government 

• which, he said, is giving publishers most 
unfair treatment. He urged his hearers 
to continue to bring such pressure to 
bear on their Congressmen as will re- 
sult in revision of present iniquitous 
postal rates. He emphasized the impor- 
tance of careful consideration of increas- 
ing costs, and stressed the urgent 
necessity for fair wages to editorial men 
and other unorganized employees who 
contribute so largely tu the success of 
daily newspapers. He also urged ag- 
gressive editorial support for all good 
road movements. 

Growth in Membership 

Secretary Walter C. Johnson, of the 
Chattanooga News, reported that the 
membership of the organization has in 
creased from 6H three years ago to 157 
at present. He stated that the member- 
ship embraces 95 evening newspapers 
anil 62 morning papers, with total com- 
bined circulation of 2.546,34X. He said 
that North Carolina and Texas have the 
largest representation, each showing 21 
members. Georgia next with 19. while 
Tennessee is 100 par cent., every daily 
in the State being a memlier. Receipts 
for the year amounted to $3,2<)0; dis- 
bursements. $2,100; cash on hand, over 
$2,000. 

Walter G. Nrvan. publisher of the At- 
lanta Georgian, and chairman of the ad- 
vertising committee, reported the South 
greatly benel'.tcd by the advertising 
can'paign ; n which eighty-rive news- 
papers co-operated this year, as com- 
pared with sixty last year. Copy wa< 
confined to Southern newspapers, and 
Printers' Ink. RaffiM & Pt m.tsitni and 



Associated Advertising. Besides these 
advertisements circulars were sent out 
and a handsome booklet was prepared 
by the Masscngalc Advertising Agency 
and sent to all advertising agents and 
newspaper publishers, 

The committee reported that the cam- 
paign represented an investment of 
S7.000. and expressed belief that the 
campaign for next year would very 
likely exceed $10,000, as newspapers 
throughout the territory have prospered 
to an unusual degTcc. Gains in adver- 
tising in Suuthcm newspapers, especial- 
ly in foreign advertising, have been un- 
precedented. 

Charles I. Stewart, of the Lexington 
Herald, chairman of the committee on 
newsprint conservation, urged the main- 
tenance of a legitimate price for news- 
paper circulation, and the use of 6-point 
type with standard margins. 

How Profits Count 

Mr. Stewart's declaration that the 
average member of this association, 
publishing a seven-day paper, will con- 
sume about 100 pounds of news print 
per subscriber, occasioned an interesting 
discussion.- 

"Not irany of us are having print 
paper put into our press rooms for less 
than four cents per pound, when we add 
freight, cartage and waste tu time lost. 
We arc now paying cents a pound 
for postage, and this means that the 
average seven-day paper costs in white 
paper and postage $5.50 per subscriber. 
Newspaper profits are measured m dol- 
lars and cents. Measured in commod- 
ities they have to be very much larger 
now than m an era of low prices. News- 
papers that made a profit of $15,000 in 
1914 or 15 is doing no better this year 
than then if it makes $25,000." 

Excoriate* Postmaster-General 

W. T. Anderson, of the Macon Tele- 
graph, emphasized the wisdom of Mr. 
Stewart's recommendations that pub- 
lishes charge what their commodity is 
worth, without regard to what the 
"other fellow'' is doing, and paid his re- 
spects to "Mr. Burleson, the inefficient 
IVslinasicr-Gcncral," in M uncertain 
terms. 

Mr. Anderson quoted the Postmaster- 
General's indictment of all publishers as 
grafters, and characterized him as "the 



must nonsensical nincompoop who lias 
evei occupied a governmental position.* 
"In return for the support we gave 
the Government during days when an 
enemy was at the throat of the nation, 
support which we gave gladly and with- 
out stint, support for which we claim no 
credit because we are American citizens 
who would have been unworthy of the 
name had our action been otherwise, mt 
are held up by this incompetent from 
Texas as a lot of grafters. And the 
government which we have upheld now 
prepares to upset the arrangements of 
all publishers in America. It is another 
Case of the public paying. My paper, the 
Macon Telegraph, will not lose one cent 
as a result of Burleson's policy of finan- 
cial ruination. We will pass the cost 
along to the suhsrrilier, have done to 
already in fact. But it is so grossly un- 
fair that the public will soon realize w ho 
is the victim of the revision of postal 
rates on newspapers— upward revisions 
when all other postal rates arc being de- 
creased." 

Marcellus Foster, of the Houston 
Chronicle, rose to remark that, whereat 
Burleson is a Texan, he is in office by 
appointment, anil that he could not be 
elected to any office within the gift of 
the people of that commonwealth. 

Comroemlt Editor & Publisher 

On die subject of a fair rate per line 
per thousand of circulation, there wa< 
an entertaining and enlightening discus- 
sion, participated in by Messrs. F. C. 
Withers. Columbia State; W. A. Elliott. 
Jacksonville Times-Union; Victor H. 
Hanson, Birmingham News; Arthur <i. 
Ncwmyer. New Orleans Item: George 
E. Kat/, New York special representa- 
tive: W. G. Bryan. Atlanta Georgian. 
H. C- Adler, Chattanooga Times: \Y. H 
Itegley. Fort Worth Record, and Major 
J. S. Cohen. Atlanta Journal. The con- 
sensus of opinion was that «cicniific cost 
limling should ascertain the cost pet 
line, which might differ with every men 
her of the association, and to which 
should lie added 10 to 15 per cent to 
cover profits. 

EniTot & Publish ex's constructive 
work in ascertaining cost per agate lice 
per class, state, market group, and ra- 
tionally was very generously com- 
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PAID ADVERTISING CAMPAIGN CUTS COST OF 
SECURING AR MY RECRUI TS ONE-HALF 

War Department's Campaign a Triumph for Sound Policy— More Than 200 Newspapers 
in 56 Cities Carried Copy— In Future Lists May Include Papers in Smaller 
Cities, Covering All Branch Recruiting Stations— Capt. Keeler Optimistic. 

r' 




TURNS on the Government -paid 

dvertis : n« campaign in newspaper* 
the last two weeks in June 
for army recruits 
are still incom- 
plete, bdt the re 
Milts attained 
ha i. c been suf- 
ficiently analysed 
for E D I T o | & 
I'i bi isiim to an 
n o u n c e, exclu- 
sively, on the 
authority of Cap- 
tain Floyd Keel- 
er. the War De- 
let, the War De- 
partment official 
in charge of this advertising, that 
it has at least cut in half the previous 
n»t of obtaining recruits. 

"A much better showing is expected 
when the reports on the campaign are 
complete." said Captain Keeler. 

"For instance, we have no reports on 
enlistment, received nn the last day of 
rhc campaign. 

Full Report. Lacking Yet 

Furthermore, wc have 110 reports on 
enlistment, received either at the re- 
,rui:iiig statiuns or at army camps dur- 
ing lhc week following the campaign, 
alien umioul dcdly there was a cutisider- 
aMe increase over the normal number 
of enlistments, due in momentum pre- 
viou.ly acquired through our advertis- 
ing 

"Then, there also remains to l>e taken 
into consideration the vast number of 

|ri! icatniiis for enli nmenl ay : rc CI h !■■! 
luring the campaign, many of which 
-3k ill be turned into enlistments during 
many weeks hereafter." 

While Captain Keeler could not speak 
authoritatively as to what further use 
would he made by the War Department 
it newspaper advertising so obtain ie- 
.inits for ihe army, since no official 
action has \ecn laken regarding this as 
yet. it is his opinion that such advertis- 
ing will be continued indefinitely. 

In other words, if newspaper advertis- 
ing will reduce the cost of obtaining re- 
cruits for the army by al least one half, 
ihcre is small likelihood of going hack 
in less effective am 



Aid 

Another inference 10 be drawn from 
results attained through newspaper ad 
icrlising in the army recruiting cam- 
paign is that considerably less opposition 
will he encountered in Congress hence- 
forth to the proposal of Fiutoii I IV»- 
usukb. in iu issue of April 21. 1917, 
lhat the Government establish a De- 
triment of Advertising. A hill recent- 
l> introduced in the Senate by Senator 
Mlicrt S Cummings of Iowa, providing 
ior the establishment of such a depart 
mem. is now in committee. 

This bill supersedes one introduced by 
Senator Cummings in August. 1917. to 
establish in the Deparimcm of Com- 
merce a "Bureau of Publicity." to ad- 
minister the advertising of the Govern- 
ment, which received scant consideration 
at the hands of a war-time Congress 



Public Must Not Be Solicited for Funds to Pay for 
Government Advertising, War Department 
Warns Recruiting Officers 

HEREAFTER nobody must presume to put Uncle Sam in 
the false position of panhandling fur newspaper ad- 
vertising. The old gentleman appreciates all the finan- 
cial aid that wa> given him gladly hy his nephews in advertis- 
ing his earlier Liberty Loans, before he adopted the more sensi- 
ble and dignified plan of personally-paid advertising, but the big 
success he attained through this latter plan in the recent cam- 
paign for army recruits has convinced him that nobody should 
be asked to pay his way into print lor him hereafter. 

Such is the conclusion to be drawn from a bulletin just 
issued by order of Secretary of War Baker from the olfiee of 
Adjutant General K. J. Herman, signed by the latter, and ad- 
dressed ''To all officers in charge of recruiting districts. The 
subject to this bulletin is 'Discontinuance of solicitation of 
funds for advertising.'" The first paragraph reads: 

"The solicitation, by anyone on recruiting duty, of funds tor adver- 
tising or other purposes, is prohibited. Thai this can only tcacl lo the 
detriment of the sen ice is illustrated hy the following Quotations from 
letters received in reply to one sen-, out by a sergeant without authority 
from this office in | laudable but ill-advised effort to secure the maximum 
number of recruits for his local station."' 

The sergeanl, it appears, wrote business men in ihe city where his 
recruiting station was located, as follows: 

"In an effort to stimulate recruiting for the Army in this city, it is 
desired to start an advertising campaign, funds for which are to be raised 
by voluntary contribution. We respectfully request that your firm con- 
tribute as much as convenient and thereby assist u« to secure the necessary 
number of recruits. 

"If possible, we desire to have a full-page advertisement in the two 
local papers, giving due credit to the contributors as sponsor, for the adver- 
tisement. Foe this, it is necessary to secure ahout $17? and if ihis is not 
forthcoming, we will have to content ourselves with smaller advertise- 
ment" 

The reaction that the enterprising sergeant go! from this letter indi- 
cate- that the public no longer associates patriotism with paying for Cnclc 
Sam's advertising. Two letters of protest, received hy the sergeant in 
reply lo his appeal are included in the Adjutant General's bulletin. One 
reads as follows: 

"The enclosed copy of a lrtler this day received sicms to indicate the 
Government appropriation for this purpose is insufficient." 

(Nrn*:. — As a matlcr of fact, the v\ ar Department spent only $174,000 
ot the $1X4,000 that was authorized for :he recruiting campaign.) 

"It seems to me that if more advertising should lie done, the Govern- 
menl should pay for it. If ihe Government does not wish to pay ior more 
advertising, no more should be Jone than is now being done " 

The second letter quoted in the Adjutant General's bulletin reads: 

"Enclosed herewith you will find an oriental letter I which you need 
not return), and as the letter indicates, authorised by the War De- 
partment. 

"The manufacturers of ihis community, and of the state, generally, 
have during the period of war activity, generously responded to calls for 
contributions of almo»i every sort. They waived any disposition to criticise 
calls which were in reality relieving the Government of responsibility and 
expense. 

"Most of us were (tail to .lo It,... Its aus. these nils were made, not directly 
ml. but hj volunteer agencies .loom Ihc.e mightiest to help >l a 
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nment ,lr|>*r!menl. asking individual manufacturers 
n- ■ not altogether consistent trainee, vs-lirn us one 
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itrrusrs the l.s* Us, il is di»<- 
i part of ordinary business e«. 

"Even ol that. Iiu«rver. »e manufacturers 
lemarked on the platform al Boslon: 'I .to not 1 
is no idling where il might lead.' 

"But as an Ameriean who wants lo tie proud of his country, and his I 
mem, 1 do complain ol mendicancy. And is il proper lo inquire now long il 
lake for svnh calls i*«urd in Ihe form r,f requests tit evolve into demands. 

"The lettee reterred to is sent v ou in the hope thai it may be Ihe means of 
bringing the ntatur lo the attention id the prosier department, to the end that, 
teeing Hon Ihe get is viewed (anil I speak not sidrly for Ihii company) a different 
Wllicy ma. >*■ pursued " 

The Adjutant General's bulletin concludes with the follow- 
ing comment : 

"Tkt ^t^r>tv exlrads art faMiraf to iltutiratr clearly «*<• damage uhiek 
wiir fv t> *( In list tervict py such ill-advised actions. 



newspapers in 



While ihe new bill retains tile title 
and provisions of the first one. there is 
a strong sentiment generally that in its 
linal form it should differentiate between 
"publicity" and "advertising." 

In the army rcciuiting campaign uur- 
ing the last two weeks in June, four 
pieces of copy were used, two full page, 
and two pieces of 1.110 lines each, these 
Uirig placed exclusively by Frank Sea- 
man. Inc.. in all Knglish newspapers iu 
cities where recruiting stations were lo- 
cated. More i han 300 newspapers in 56 
cities printed such advertising 

Plan of Copy Explained 

If the newspa|>cr advertising for army 
recruits is continued, it is probable lhat 
the media used will lie 
towns where 
are located. 

Some of the main recruiting stations 
have as many as fifteen or more sub- 
stations in nearby towns, but none of 
the newspapers in these towns were in- 
cluded in the initial campaign, ior lark 
of enough recruiting officers to follow 
up the inquiries or "prospects" that »uch 
advertising would have developed. 

"In order in gel the best results, we 
were obliged to concentrate our efforts 
lu obtain recruits at the main stations," 
Captain Keeler explained. 

"The plan was not a perfect one. but 
having established the general rule to 
advertise only in cities where there was 
a main recruiting station, we were 
obliged to adhere to it. 

"For instance, there is a main re- 
cruiting station in Minneapolis but none 
in its twin city. St Paul. So we used 
the Minneapolis papers, but none in St. 
Paul. Likewise, we used San Francisco 
papers lun none in Oakland, although 
the latter has a branch recruiting station 
and is a manufacturing town where 
prospects were plentiful 

Why Some Papers Received No Copy 

"Naturally, this led to much misunder- 
standing on the part of newspapers 
which thought they were being slighted, 
and we were kept busy throughout the 
Lampaign explaining in detail why wc 
were not putting advertising in these 
papers Our explanations. I may say. 
were received in good spirit, invariably. 

"The fiscal year of the War Depart- 
ment ended June 30, and if there is an- 
other appropriation fur the ensuing year 
for a recruiting campaign through ad- 
vertising we may conduct a neivpaper 
campaign, lasting three weeks, in each 
nf the towns where a siili-stati.ni it lo- 
cated. If thin were done wc would send 
most of the recruiting officers from the 
main rrv-ruittng stations to the sub- 
stations to aid in obtaining recruits 
while the advertising campaigns were 
on there." 



Begin Star-Telegram Building 

Fokt Wo»th. Tex, July 5.— Ground 
has been brnkcii for Ihe new building 
of the Star- Telegram, at the ccrner of 
Seventh and l.amar streets It will lie 
four stories high, with a basement, and 
is rxpectrrf to I* ready fur occupancy by 
March 1. 1920 



Editor & Publisher for July 10, 1919 



CONVENTION OF S. N. P. A. 
MOST NOTABLE 

lC..i.liim,-rf from Vtue 6> 

The fea'itrc of the Monday afternoon 
session was the appearanre of four noble 
old Romans who explained the postal 
and paper situation to i!ie convention 
These were Major E. B. Stahlman, n( 
the Nashville Banner, chairman of the 
Postal Committee oi the S. N. V. A . 
and meuiber oi the A. N, P. A. commit- 
tee; Col I-onis J. Wortliaru. of the Fort 
Worth Stat-Tclegram; I'rcy Woodson, 
of the Owrnshoro Messenger, and A. 
Sanford, oi the Knoxvillc Journal and 
Tribune. 

Why Postal Fight Failed 

Major Stahlitiaii. who is young and 
vigorous with a voice like a bell at the 
agr oi 75. said that the committee had 
failed l>ccau*e of lack of interest of 
Eastern newspapers, and opposition and 
propaganda by the magarines. The 
Southern paper* and the Inland Daily 
papers stood strongly in favor of rone 
system, he said. On two occasions the 
A. N P. A. had gone on record a* 
favoring zone system in principle. 

He asserted that the fight would have 
been won if the committee had rested its 
cue on fact* brought out by the South- 
ern papers. He pointed out that express 
companies will carry ]0O pounds of ex- 
pensive silks 100 miles, insure call for 
and deliver, at a rate of $1. With the 
newspapers the Government docs not 
handle papers being delivered to mail 
car. and agents call ior them, the Gov- 
ernment assuming no responsibility. 

Major Stahlman pointed out the in- 
creases now effective and scheduled 
under the Burleson taxation measure, 
and said such treatment isn't honest or 
fair. 

An interesting discussion ensued be- 
tween the chairman, Major Stahlnuui. 
and Col. L J. Wortham. C I. Stewart 
and Urey Woodson. The matter was 
finally left to the Legislative Committee 
to confer and report back to the conven- 
tion. Indications are that former pos- 
tal or legislative committees will be 
continued at the expense of the mem- 
bership and urged to pursue the matter 
aggressively 

In the matter of news print federal 
and hearings. Major Stahl- 
said a grave injustice had been 
American newspaper publishers by 
Government agencies' declining to follow 
tiie matter up for lack of funds. It 
was suggested that Congress should be 
asked to appropriate funds to carry- 
on the investigation. 

Mr. Rogers' Address 

The address of T II. Moore, associ- 
ate dircciui Unreal: of Advertising, was 
well received. Mr told of Government 
advertising and how ii is making good- 
He outlined prospect tor an advertising 
campaign with the N'avv and other Gov- 
ernment department* He said the 
bureau »tand> in opposition lo free pub- 
licity and urged a larger measure of 
support for extension of bureau efforts 
to Chicago and San Francisco 

Jason Rogers held the interest of the 
crowd fni nearly an hour. Mr told of 
his standard cost accounting system, how 
that he had requested forms of fifty 
papers, then turned expert accountants 
louse on them, and how they had 
evolved this standard system, duplicate 
copies of which he is sending all daily 
newspapers within the next few weeks. 
He showed a vest pocket memo hook 
containing all Ghrtst earnings and cost 
figures for a period of seven years 

Mr Rogers made a plea for one rate 
and liberal treatment of advertising 
agents, saying that in the last analysis 
the adiertiser pays the commission*. He 



told of his belief that there is a vol- 
ume of business totaling hundreds oi 
millions of dollars awaiting newspapers 
thai clean up and encourage the adver- 
tiser to use the newspaper both locally 
or nationally. He outlined a plan, in 
co-operation with linrros & I'l-mjsiier, 
fur printed maps of dailies by States 
showing circulation rales, etc 

Labor was the chief theme for dis- 
cussion Tuesday morning Col W. C. 
Dowd, of the Charlotte News, told of 
his open shtip. He sjtid the News ex- 
perienced a complete walk-out ten year* 
ago. The morning and evening news- 
papers got together and fought it out. 
and never missed an issue W. A. F.l- 
liott told of conditions in the largest 
open shop in the South, lie explained 
that most of the linotype operators and 
strreotypers worked right up in the 
Tinici-l'ition plant. Mr. Elliutt made 
an earnest plea for higher salaries for 
advertising solicitors, reporters, editorial 
people, and the fotces making it pos- 
sible to pay such high wages to union 
help. 

Problem of Linotype Operator* 

W. T. Anderson proposed a school 
for apprentices, under the assistance of 
members, pointing out that under exist- 
ing union roles only one hoy is allowed 
to five journeymen, and in some cities 
only one boy to seven. The only ap- 
prentices in the held now are in country 
offices 

On invitation of President Hall. Wal- 
ter H. Savory, general sales manager 
of the Mergenthaler Linotype Machine 
Company, told of schools maintained by 
that company in New York, Toronto, 
Chicago, New Orleans and San Fran- 
cisco. He also told of training at tech- 
nical schools, including Carnegie Insti- 
tute, Pittsburgh. He explained that 
graduates of these schools were slow 
operators, say. 2.500 ems per hour. Mrs. 
Mayes, of the Pensacola Journal, told 
about sending two of her boys off to a 
Chicago linotype school for the five or 
seven weeks' course. 

Urey Woodson, of the Owensboro 
Messenger, asserted that the lure of the 
big cities attracted the youths sent to 
Chicago or New York schools, and on 
graduation they found that they could 
get jobs at excellent wages without any 
difficulty, hence they did not desire to 
return to their old field. He thought 
Mr. Anderson's suggestion on right 
lines. Col Wortham urged that the pro- 
pulsive force of public opinion lie used 
in the education of legislators, assuring 
the addition of linotype instruction in 
all vocational and technical schools, and 
said this would solve this vast economic 
problem. 



The following resolution was adopted, 
regarding postal matters 

"Be u resolved, that the Southern 
Xewspajstr Publishers' Association, in 
annual convention assembled, at Ashc- 
ville. N L . declares it* adherence to 
the 2one system on postal rates on sec- 
ond-class matter as the only system 
whereby rates may be adjusted in such 
manner as to keep the government rate 
of postage in keeping with the service 
rendered and the cost of said service to 
the government. 

"Resolved, further, that this associa- 
tion ..ppuses the return to the flat rate 
system of postage because of its unfair- 
ness to newspaper publishers and to the 
government. 

"Be it further resolved, that in keep- 
ing with this belief, this association re- 
affirms it* former declaration in favor of 
the principles embodied in what is 
known as the McKellar amendment, and 
nrgrs the provisions of this amendment 
as the proper ones to remote oppres- 



sive provisions of the art of 1918, inso- 
far as said act applies to newspapers. 

"Be it further resolved, that the Pres- 
ident of the American Newspaper Pub- 
lishers' Association l>e requested at once 
to fill the vacancy on the Postal Commit- 
tee of the association caused hy the res- 
ignation of George McAneny uf the 
New Yurk Times and expresses the hope 
and belief that this vacancy should be 
tilled hy the appointment of Major 
E. B. Stahlman. otic of the most active 
and live members of this association, 
who will give intelligent direction tn the 
work required to lie di ne to have the 
law of October. 19IJ\ amended so as to 
give relief to the newspapers of the 
country iront oppressive and unjust pro- 
visions of said act. and thus carry out 
the wi«hrs of this association and the 
American Newspaper Publishers' Asso- 
ciation as expiessed in the resolution 
unanimously adopted at the annual meet- 
ings of the associations in 1918 and 
1 91')." 



CO-OPERATION, THEME 
OF JOINT MEETING 



Southern Newspaper Publishers, Execu- 
tive Committee ami Council of A. A. 
A. A. and Farm Paper Owners 
Common Problems 



(eV TU-SS.tA»JI ) 

Asimtui, N". C, July t*.— Co-opera- 
tion between agencies and publishers 
was the theme of a joint meeting of the 
Southern Newspaper Publishers Asso- 
ciation Executive Committee oi the A. 
A. A. A. and Southern Council and of 
the A. A. A. A., the newly organized 
association of Southern Farm Paper 
Publishers at Grovcpark Inn, Tuesday 
evening. 

About one hundred prominent publish- 
ers agents, and farm paper men were 
present when President Bell introduced 
Jefferson Thomas of Jacksonville as 
Chairman of the Joint Meeting. 

Paul E. Faust, a member of the firm of 
Mallory. Mitchell and Faust, of Chicago, 
very ably presented a paper written by 
William H. Johns, of the George Bat- 
ten Co, of New York City, the Presi- 
dent of the American Association of 
Advertising Agents, who was detained 
in New York hy jury service. 

"The public at large is wholesome and 
wants wholesome things," wrote Presi- 
dent Johns, former chairman of the 
GuvcrntiH-M's Division of Advertising. 

Fair Play for Agencies 

"1 he spirit oi world-fraternity is 
now triumphant Don't listen to pessi- 
mists I am an optimist. The news- 
pa|K-r is destined to Isceome more an im- 
portant medium than ever Iwforc." 

Mr. Johns' pica wai for just compen- 
sation and protection for agencies that 
have proved themselves worthy, with 
refusal of 



of the A. A. A. A. placing 
over $123,000,000 yearly in advertising, 
want just recognition and co-operation," 
he wrote. "Ninety-eight and one-half per 
cent, of the magazines co-operating on 
such a basis hate found the plan profit- 
able 

"We want two things, First, com- 
plete support with no commission to 
advertisers direct, cicn to the refusal of 
business . serum), a universal commis- 
sion of 15 per cent on gross rates to 
agencies, which arc investing more and 
more in service and taking away all the 
risk and gamble in advertising. Southern 



publishers show the biggest improve- 
ment." 

Victor H. Hanion moved and the 
joint meeting carried unanimously a mo- 
tion to send the address to all members 
oi the Southern Newspaper Publishers 
Association. 

H. H Charles made a notable address 
on farm papers as profitable mediums 
He explained the work of standard- 
ising the siies of pages of farm papers 
in the South, where practically all are <>f 
standard st/e. He had found 13 dif- 
ferent column sizes in 46 farm weeklies, 
whereas the pages of all but one of the 
103 poultry journals were standard. He 
advocated a standard rate card and a 
standard order blank- 
Seek* Slaadardiutien 

Secretary James O Shaughnessy of the 
A. A. A. A., made a powerful appeal 
for sympathetic interest and whole- 
hearted co-operation in standardization, 
lie said : 

"The A. A. A, A's plan is to 
gather together all agencies of standing 
and character. 

"The association now represents 9i 
per cent, of the total national advertis. 
ing. and 99 per cent, of ethical appre- 
ciation. 

"The association does not put up the 
bars to any agency. It is as demo- 
cratic as the best interest of the adver- 
tiser and publishers can make it. We 
have not refused recognition to a single 
agency Of every- dollar we produce. SS 
cents goes to you. Ten cents for serv- 
ice is essential, leaving to us a net profit 
smaller than that enjoyed by any other 
business, and the fiscal responsibilities 
are entirely upon our members. All 
we have is on the table (or your pro- 
tection. 

"Our members have no other calling, 
and our minds no other interest." 

Mr. O'Shaughnessy astonished the 
publishers by declaring that agents want 
(Cim/iWn' „„ Pate *>i 



AGENCY RECOGNITION 



Executive Committee of S. A. A. Says 
That Publishers Should Decide 

(»v I liesno.ru ) 

Asheviij.e. N. C. July 8. — The 
Incentive Committee of the South- 
eastern Advertising Agencies con- 
sisting of Dillard Jacobs, of Atlanta, 
chairman, Rufus S. Freeman, of Rich- 
mond, vice-chairman, and Wiliam Adlcr. 
of Atlanta, secretary-treasarcr. held a 
meeting at Grove Park Inn, Mondav 
and resolved that the policy of deciding 
whether an advertising agency should 
he recognized as such, rests with the 
puMishers themselves, irrespective of the 
op ; tiion of any organization of agencies 

The Southeastern Agencies will pre- 
sent this principle to Southern publish- 
ers for action. 



I ■» TrLECJAPM I 

F.WMnn. S C. July 9.— The Fortv- 
f'ifth Annual Session of she South Cam. 
lina Press Association, held in Green- 
ville June 30 and July 1 and 2, was the 
largest and in many respects the best 
nutting held within the past decade. 
Tlic business sessions were well at- 
tended ami were full of imerrst and real 
profit. The following officers were 
elected : A. B. Jordan, of Dillon, Presi- 
dent; H G. Ostcen. of Sumter, First 
Vice-President; Kion McKissick, of 
Greenville, Second Vice-President; 
Mason Itrunson of Florence, Secretary 
and August Kohn of Columbia, Trras- 

UTCT - Digitized by Google 
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REVISED ROSTER OF SOUTHERN NEWSPAPER PUBLISHERS' ^ASSOCIATION 



City and Title. 
Anuision Star 
Atlanta Constitution 
Atlanta Georgian and Sunday 

American 
Atlanta Journal 
Amcricus T 
Albany HeraM 
Athens Herald 
Athens Banner 
Augusta Chronicle 
Augusta Herald 
Atheville C itiien 
Ashcville Times 
Ardmore Ardmnrite 
Anderson Daily Mail 
Austin American 
Birmingham Age-Herald 
Birmingham Ledger 
Birmingham New» 
Haion Rouge State-Times 
hVaumont Enterprise 
Beaumont Journal 
Hrownsvillc Sentinel 
Bristol Herald -Courier 
Clifton Forge Review 
Columbus EiKiuirer-Stm 
Columbus Ledger 
Charlotte News 
Charlotte Observer 
Concord Tribune 
Charleston American 
'..barleston News A Courier 

ttarleston Evening Post 
Chattanooga News 
Chattanooga Times 
Columbia (Tenn.) Herald 
Columbia Record 
Columbia State 
.'"-arksville l eaf-Chronicle 
Corpus Christ! Caller 
Daytnna News 
Dayton Journal 
Dublin Courier- Herald 
"hirham Herald 
Durham Sun 
Dallas News 
Dallas Times-Herald 
?! Paso HeraM 
U Paso Times 
Fnrt Smith Timcs-Kccord 
Frankfort State Journal 
l-'ort W orth Kerord 
"ort Worth Star-Telegram 
Gadsden Journal 
Gadsden Times-News 
Gainesville Sun 
Gainesville (Tex.) Register 
Greensboro News 
Greensboro Record 
Greenwood Index-Journal 
Greenville News 
Greenville Piedmont 
Galveston News 
Galveston Tribune 
(lattiesburg American 
High Point Enterprise 
Hickory Record 
Houston Chronicle 
Houston Post 
Jacksonville Metropolis 
lacksonville Times-Union 
la.ltson News 
Jackson Sun 
Johnson City Staff 
Kin»ton Free Press 



PttSIMNI. 
Harry M. Ayers 
Albert Howell, Jr. 
W. G. Bryan 

John S. Cohen 
W. S. Kirkpatrick 
H. H. Mcintosh 
Rowdre Phiniry 

T. W. Loytess 
Bowdre Phiniiy 
George Stephens 
Charles A. Webb 
Ed Gait 

G. P. Browne 
Kendall B. Cressey 

E. W. Barrett 
Robert S. Hiden 
V II Hanson 

W. J Crawford 
Charles L Schless 

H. M. Skclton 

F. Munsey Slack 
George O. Greene 
H. 1. McKenney 
W. E Page 

W. C. Dovvd 
Walter B Sullivan 
J. B. Sherrill 
XV. F. Livingston 
James Simons 
A. M. Marigault 
George F. Milton 
H. C. Adler 
J. I. Finney 

E. W. Robertson 
A. E. Gonrales 
W W. Barksdale 
Robert J. Kleberg 
T. E. Fiwgerald 

Frank Law son 
E T. Rollins 
W. W. Weaver 

Edwin J. Krisl 
II. D. Slater 
Frank Powers 
John F. D Aue 
Graham Vreeland 
W. H. Bagley 
Louis J. Wortham 
C. A. Ver Beck 
Charles E. Meeks 
W M. Pepper 
J. T ^.eonard 

F. B. Jeffries 
Parkrr R Anderson 
H. L. Watson 

R. H Perry 

J. Rion McKissick 

C. H. Mc Master 
H. S, Stevens 
R. P. Perrv 
E. I.yerty ' 
Marcellus E. Foster 
Roy G Watson 
W. R. Carter 
Willis M Rill 
Frederick Sultens 

E. Mnnsey Stark 
N. J. Rouse 



Manage* 

Harry' W. Ayers 
E Stow 
W. E Miller 

Charles 1). Atkinson 
Lovelace Eve 
J. A. Davis 
F_ W. Carroll 

R. S. Carver 
I. C. Harrison 
P M. Burdette 
T. W. Chambliss 
H. T. Nisbctt 

G. P. Browne 
Kendall B. Cressey 
R. A. Mulltns 

F. W. Orlemann 
Biiford Goodwin 
Charles P. Mandslup 
J. L. Mapes 
Charles L. Schless 

H. M- Skelton 
Charles B, Dove 
M. Botts Lewis 
M. E Wallis 
W. E. Page 

W. M. Bell 
A. W. Burch 
J. B. Sherrill 
Clifford Thompson 
Charles Robertson 
Hall T. McGee 
W. C. Johnson 
W. S. Weitiell 
W. I~>. Hastings 
W. O. Bogcr 
F. C. Withers 
W. W. Barksdale 
Frank B. Harrison 
T. E. Fitzgerald 
!• D McDonald 
W. H. Blinn 
E T. Rollins 

H. R. Weaver 
W. B. Benners 
Edwin J. Krist 

I. C. Wilmarth 
S. I.. Davis 
John D. Aue 
James E Newman 
J. H. Allison 

A. G, Carter 
A. W. McCulloch 
J. L Meeks 
W. M. Pepper 
C II. Leonard 
E. B. Jeffries 
Parker R, Anderson 
J. S Bailey- 
It. II. Peace 
George R. Kocster 
John F. Lubben 
T F Gaffney 
Thomas St. John 
I I' kawlry 
j. C. Miller 
Fred Fox 
L. J. Van Laeys 
Ruins A, Ku«<e1l 
W. A Elliott 
Walter C. Johnson 
Jcs-e C. Long 
F Munsry Slack 
II. Cult Braxton 



CtTv ash TiTtj;. 
Knoxville Journal & Tribune 
KnoxviUe Sentinel 
Little Rock Democrat 
Little Rock Gazette 
Lexington Herald 
Lexington leader 
Louisville Courier-Journal 
Louisville Herald 
Louisville Post 
Louisville Times 
Lake Charles American Press 
Lynchburg News 
Montgomery Advertiser 
Montgomery Journal 
Mobile Item 
Mobile Register 
Miami Herald 
Miami Metropolis 
Macon Telegraph 
Macon News 
Meridian Dispatch 
Meridian Star 
Monroe News-Star 
Memphis Commercial-Appeal 
Memphis News -Scimitar 
New Orleans Daily Stales 
New Orleans Item 
New Orleans Times Picayune 
Nashville Banner 
Nashville Tennesiean 
Norfolk Ledger- Dispatch 
Norfolk Virginia Pilot 
Orlando Reporter -Star 
Owenslioro Enquirer 
Owcnsborn Messenger 
Oklahoma Oklahotnan 
Orangeburg Times- Democrat 
Palm Beach Post 
I'alalka Post 
Paris (Tex ) News 
Pc-nsacola Journal 
Pensacola News 
Padueah Sim 
Petersburg Progress 
Rome Tribune-Herald 
Raleigh News & Observer 
Raleigh Times 
Rocky Mount Telegram 
Rock Hil! Herald 
Richmnnd Times-Dispatch 
Richmond News-Leader 
Koanokc Times 
St. Augustine Record 
St. Petersburg Independent 
Savannah Morning News 
Savannah Press 
Shreveport Journal 
Salisbury Post 
Spartanburg Herald 
Spartanburg Journal 
San Antonio Express 
San Antonio Light 
Sumter Item m 
Tampa Times 
Tampa Tribune 
Thnmasville Times-Enterprise 
Temple Telegram 
Wayrross Journal-Herald 
Washington Daily News 
Winston-Salem Journal 
Winston-Salem Sentinel 
Wilmington Dispatch 
Wilmington Star 
Waco Times-HeraM 



PBfj.l!lKXT. 

A. K. Sanford 
Curtis B. Johnson 
Elmer E. Clark 
J. N. Heiskell 
Desha Breckenridge 
John G. Stoll 
Robert W. Bingham 
J. C. Shaffer 
Richard G. Knott 
Robert W. Bingham 

Carter Glass 
C. II . Allen 
F. H. Miller 
Frederick I Thompson 
Frederick I. Thompson 
Frank B. Shutts 
S. BoIhj Dean 
W, T. Anderson 
R L. McKenney 
Ray K. Frazirr 
Ralph S. Btivingcr 
J. W. Smith 
W. J. Crawford 
Sam E Ragland 
Robert Ewing 
lames M. Thomson 
L. R. Nicholson 
E. B. Stahlman 
Luke Lea 
S. L. Slover 
L. D. Starke 
R. B. Brosser 
Mrs. S. W. Hayes 
I'rey Woodson 

E. K. Gaylord 
James lilar Sims 
Joe L. Eartnan 

II p. Nerwi.-h 
Savers Boyd 
Lois K Mayes 
Percy S. Hayes 
Edwin J. Paxton 
Clifford 1_ Snowden 
J. L. Johnson, Jr. 
Josephns Daniels 
John Parks 
J, L. Home, Jr. 
J T. Fain 
J. 0 Winston 
John Stewart Bryan 
J. 8. Fishburn 
Harry Brown 
L B. S L C. Brown 

F. G. Bell 
Pleasant A. Stovall 
S. B. Hicks 

1. F Hurley 
F. C. Withers 
C. D. Hearon 
F. G. Huntress, Jr. 
Charles S. Diehl 
C. P. Osteen 
Charles G. Mullen 
W. F. Stovall 



N. L. Cranford 
Rttfus A. Shore' 
Parker R. Anderson 
J I- Thompson 
George Robinson 



Manage*. 
Fred T. Bonharo 

H. A. Rouser 
K. A. Engel 
Fred W. AIlsopp 
C. I. Stewart 

F. B. Wachs 
Robert E. Hughes 
C. F. Gladfelter 
W. W. Stouffer 
Robert E. Hughes 

M. K. Duerson 
R. E. Hudson 

F. H. Miller 
R. G. Rapier 

E. Taylor 
S. Bobo Dean 
P. T. Ander*on 
R. R. Wallis 
Duncan M. Gray 
K. S. Huvingcr 
C. E. Faulk 

I. W Hayes 
Bernard fc". Colin 
M. Bcversdorfer 
A- G Newmyer 
J. L. F.baugh 

E. M. Foster 
Luke Lea 

P. S. Hul*r 
R F. Turner 
J. C. Rrosser 
W, B. Hayes 

G. M. Fuqua 
Charles W. Boggs 
James Dlar Sims 
Joe L. Earman 

H. P. Nerwich 
Savers Hoyd 
W. A Kindel 
Percy S Hayes 
Edwin J Paxton 
C. L. Snowden 
Mrs. J. L. Johnson 
V. C. Moore 
John Parks 

J. L. Home, Jr. 
J, T. Fain 

C. P. Hasbrook 
Allen Potts 

W. E. Thomas 
Harry Brown 
Lew B. Brown 

F. G. Bell 
Burton C. Mason 

D. Attaway 

I. F. Hurley 
W. W. Holland 
W. W. Holland 

F. G. Huntress. Jr. 
Charles S. Diehl 
H. G. Osteen 
A. H. Reagin 
W F. Stovall 
W. D. Hargrave 
J. P. Black 
Jack Williams 
James I- Mayo 
N. L. Cranford 
Rtifus A. Shore 
Parker R. Anderson 
W. S. Bernard 
C. J. Glover, Jr. 



STRENGTHEN FRIENDSHIP BONDS 



t. S. Correspondent! Dine Briiirh Co- 
at Paris 



(sr rABio) 

Pakis, July 1— American newspaper 
correspondents in Paris attending the 
>ea--r conferenrr last night entertained 
"he British correspondents at dinner. 
N'carly 110 prominent journalists were 
present at the function. Departing from 
he conventional the hanqtiet was more 
ake the famous "Eridiron" dinners in 



Washington. There was diversion of 
♦ Hints of a theatrical character that 
maile the dinner unique even in Paris 

The committee that arranged the din- 
ner was made up of I.inmln Eyre. New 
York World; Charles S. Smith, Asso- 
ciate! Press; Elliot Shrpard. New York 
Evening Mail: Florence O'Nell. Pitts- 
burgh Dispatch, and Henry E. Wale;. 
Chicayn Tribune. 

Herbert Swope. New York World, 
acted as to.ulniasier. and the leading 
speech for the American hosts was made 
by Richard V Ottlaban. of New York 



Times. iieorve \damsnn, London 
Times; Sidney [lark, l.nioluii Daily Ex- 
press; George Mair. Ilriiish Government 
i'rew Bureau, and George Knox, Lon- 
don MonitrtK Post. ma<le delightful ad- 
rlrr^M-s for the gue.»ts. 



Ageney Changes Name 

( incvoo, July H. The advertising 
service agency of tirav & Benjamin. 
Transportation building, has changed its 
title to the Charles 1. Benjamin Agency, 
named after its principal owner 



Warm Against "legion" Swindlers 

St I'vi i . Minn.. July X — Major Har- 
ri»on FnlUi. city editor of the Dis- 
patch, and chairman of the American 
Legion in Minnesota. ha» Usucd a warn- 
ing against swindlers who are soliciting 
and selling subscription", for a so-called 
•oldicrs' magazine. Major Fuller ex- 
plains that no advertising is being so- 
licited for the American Legion Weekly. 
■ 'Ilieia! organ, which bc^.m publication 
1:1 New York July 4. nor actempts made 
lo circulate it among person*; who were 
not in tbc military or naval service. 
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CENTRALIZATION OF CIRCULATION 
ACCOUNTING IS EMPHASIZED 



Expert Presents System That Will Fulfill All Requirements and 
Give Check on Print Paper Used—All Are Separated- - 
Saving Can Be Effected. 

By F. R. White. 

SOMK n< \vs]k>|xT publishers do tiul appear to realize the value of a system 
of circulation accounting that will provide a complete record of the dis- 
tribution of all perfect printed copies and account in full for circulation 
earnings and cash receipts. 

A system that will fulfill these requirements., as well as furnish a check 
on print paper used, is not necessarily complicated, and can lie devised (o suit 
the needs of a ncwspa|»-r of any size, The question of cost i> not prohibitive, 
even for a small paper, as frequently only a little additional clerical work is 
necessary to make the records complete, and every publisher should know ex- 
actly where he stands on circulation and the earnings therefrom and !*• able 
(o substantiate his claims as to paid circulation. 

Controlling Account* of Vital Importance 

The general books should provide an 
arrangement <>( accounts conforming 
with the various divisions of |»aid cir- 
culation. These accounts in the general 
ledger are calleil controlling accounts 
ami contain the biul figures covering 
charges tor earnings, and credits for 
cash receipts, returns and allowances, as 
well as tin- number oi copies icprc- 
s.-nied. which •iguTcs are taken. through 
monthly entries, from subsidiary circu- 
lation records representing tin- respec- 
tive clashes oi paid circulation. 

A? it devolves upon the circulation 
department to account for all perfect 
printed copies, a check of print pajier 
used anil the production of printed 
copies Iherefruin may U- considered in 
connection with circulation records. 



oi paid circulation as shown by this 
hook. The value nf this idea in facili- 
tating a verification of circulation anil 
earnings is obvious 

Where city circulation is handled on 
the metropolitan plan, and publishers 
have no knuwlcditc of the projwrtion of 
paid circulation distributed through car- 
riers, dealers or newsl«>y», the most suc- 
ec-ssiul sylsem employed appears tn l>r 
the driver agency plan, whereby all city 
circulation is chargid to individual driv- 
ers who are responsible tor ihe distribu- 
tion of papers and the collections there- 
for The imliviilual accounts with the 
dealers and comer boys are kept by the 
driver. «omc times with the assistance of 
office clerks, who write up route books, 
or other records necessary for the 
drivers' iki ll it ■% not practicable to 
handle dralrr circulation in ontlyinit city 
territory in t!ii» manner, draw sheets and 



a ledger account with rach dealer arc 
used. 

City driver circulation is represented 
on the general ledger by a controlling 
account to which is charged the total 
ilraw at the driver's rate, and which i» 
credited with cadi paid, returns, allow- 
ances, etc.. each month: the lialance due, 
as shown by this account, equalling the 
total drivers' rialancrs outstanding, as 
shown by the indiv iilual ledger accounts 

If city carrier service is maintained 
and separate cirrulattoii f.gure-s are de- 
sired, draw 1'iN.ks anil ledger accounts 
are necessary where the carriers do their 
own collecting and keep the profits for 
their services, and where carriers work 
on salary and office men make collec- 
tions, subscribers' card account* take t'ce 
place oi ledger accounts. Carriers' 
ledger accounts arc handled practically 
ilte same as dealers' accounts, which are 
t Confirmed on fu^c 24.) 



vveiithi remaining hy the weight oi 1.00(1 
8-page papers and the result should 
approximately eipial the 8-pagc equiva- 
lent of gross press run. li the test is 
correctly made, and the theoretical out- 
turn is greater than the actual number 
of copies produced by the presses, tile 
discrepancy probably indicates that the 
pajier is running heavier than 32 pounds, 
and consequently the printing surface oi 
the paper purchased is correspondingly 



NAME OF NEWSPAPER 

DAILY CIRCULATION REPORT 

Date 



..15>. 



Monthl) Cheek on Paper Roll* 

A receiving l*>nk. in lionnd or loose 
leaf form, should be- kept, which will 
show car number, date received, mill 
roll number, sue and mill weight (and 
if facilities are available, the publisher's 
weight » of all rolls received This 
record may be used as a l*»>k inventory 
by showing the date each roll is taken 
out oi slock or put on the presses, and 
a cluck on the accuracv of the record 
used for tin* purpose an be obtained 
by a comparison of the roll numbers not 
used with an actual count or listing of 
rolls on hand once a month. The book 
inventory and actual count will also 
serve ai a check against the prim paper 
valuation figures shown by the monthly 
ledger balance. A receiving record is 
also invaluable m furnishing support tor 
vouchers issued in pa v merit oi paper 
invoices, and may be used by the Ixiok- 
keepiug department in working out a 
proof of paper production 

Some newspaper • niantain a check on 
the stock wrighl of print paper used by 
making frequent tests of the weight oi 
an 8-p.igc sheet on finely lalanccd scales. 
The average newspaper, however, may 
obtain a good cheek for each month or 
individual car loud by computing f he 
weiuhl of pa|»cr required to pr.nt the 8- 
pagc equivalent as shown hy <hr press 
room report (see illustration I by using 
a io^niul.i l>a$ed upon the stock weight 
of paper purchased, Thiriy-two pound 
slink weight |»pct means 500 sheets 
24"x.Vo" should weigh 32 pounds, and to 
ascertain the weight of 1,(100 8 page 
pa|.<r, the A llowing fottnula is used: — 
(assuming a J-jiaite sheet measures 
it'S'x.lo-i 2ii:xM>x.2x2\32+SVA f>4jc 
36 j or 125. Xi pounds to LOU) 8 -page 
p.-.pcrs, 

Aftrr deducting the weight of white 
waste, tores and wrappers from the 
(tto-r weight of paper used, divide the 



Daily Circulation Report Important 

This test can be made in the reverse 
order bv multiplying ihe R-pagc equiva- 
lent by the same formula and the result 
should equal the' weight oi paper u»ed 
on the presses, less ihe weight of white 
waste, cores and wrappers In eiiher 
calculation paper sold or used on job 
work must be considered. 

A daily circulation report (see illus- 
tration > should lie prepared by the cir- 
culation department as the initial step in 
keeping a comprehensive record of cir- 
culation. This report sin mid lie made up 
within a day following the date of issue, 
while the day's developments are fresh 
in mind, as it sometimes happens that 
extra supplies oi papers are sent out 
without a proper record l<ei!ig taken. 
Information for the rc|«jrt is obtained 
trom delivery ruom re|mrts covering 
wag >n deliveries, or the daily totals 
from dealers' and carriers' draw books, 
and from suburban and country dealers' 
blotters, mailing room reports, daily re- 
port from mail sulrscript ; oii department, 
etc Kigures showing the circulation by 
editions under the various captions fur- 
nish invaluable information in accom- 
plishing the desired distribution oi each 
issue 

The Record Book 

I he Circulation Record hook is 
sided with column headings corres; 
iug to the daily circulation rt-|>ort 
ihe total circulation of each issue, as 
shown by the daily report, is copied into 
the record on a separate line for e-ach 
day. A page should l>e allotted to each 
calendar mouth and Morning, Keening 
and Sunday ivsues kept separate and 
the totals brought down and proved 
promptly each month. Additional columns 
may be provided for citv, Miburl>aii and 
country returns and allowances, which 
are dei'ucted from gross paid circuki- 
tinn. 

This record corresponds in importance 
to a general ledger ; and as far as the 
divisions id circulation go, forms the 
basis of circulation accounting, the 
dealers' and carriers' ledgers, circulation 
rash V.issks, draw books, etr . being seg- 
regated in conformity with the divisions 



Edition. 


Noon. 




i oTlosk. 


final. 


Ksira. 


Total. 






















City — Carrier* 

Dealer. ... 
Strrei Sale. 
Oiioiler .. 








- 






Total .... 

StiMlttieoi-- 

Carriem . 
Pesl*is ... 










1 





Ouie-y - 

[•eilers . . . 

Mill 

Total 
Tolol P«H 
UopM ClmdoUoa 

Svrvtfr — ■ 

fits Eili|.le.iee» 
R R (k Y. O. 



c i>Trrsr«jiMrnis 

Ailvs. jiihI Aftvu- 

Agtutt 

Pscluntfes 



This form may be reduced in size bv eliminating any paid 
or unpaid captions not required, or by combining some of the 
unpaid captions: or by leaving out "Spoiled on Press" and 
"Gross Press Run," which are shown on Press Room Report 

Ihe full issue only may be shown in one column with ad- 
joining columns for "same day last month" or "year ago." 
Such changes however would destroy one of the most valuable 
features of the report as left overs, unaccounted for, etc.. 
could not then be readily traced to the various editions, and 
necessary information would not be available (unless other 
records are kept covering this matter) for an intelligent dis 
Iribution oi the various editions, 

Provision may be made%t the bottom of this report for in- 
dicating the weather conditions oi the day. also the important 
news items of the day. 



pro- 
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City Driver.' 



bllatulit 

Ltti orer 

1'h.h taunted (or 
« 1l u.1rJ-M».l. l tJt 

K<*om 

Net Pnw* Run. 
Perfect I'nt-.t . 

Slli.ilrd ntl Ftc«.v 

Gtom Prwi Run 
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51.5% 



of the Advertising Published in All Baltimore 
Newspapers in June Appeared 



LN THE 



BALTIMORE SUN 



MORNING 



EVENING 



SUNDAY 



Gains in June 

Morning Issue (including Sunday) ... 358,500 lines 
Evening Issue 312,900 lines 

Total Gain for the Month 

671,400 Lines 



The Sun has gained more than 2,000 columns each 
month for the past three months, and the gain has not heen 
less than 1,300 columns a month since January 1st. 

Total Gain First Half of 1919 

3,400,000 Lines 



The Greater Part of the Advertising of All 
Baltimore Merchants Appears in The Sun. 
They Know Home Delivery Circluation Pays. 
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EXTENDS POWER OVER 
PAPER MAKERS 
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Bill Introduced in Canadian Parliament 
I> Given Pint Reading After Spirited 
of 



<»r nucun) 
Ottawa, Ont., July 7 —A bill provid- 
ing for lite extension of powers and 
jurisdiction of the Commissioner and 
Controller of Paper after peace is de- 
clared, as well as for an extension of 
the authority of the Paper Control 
Tribunal was given its first reading in 
Parliament today, after spirited debate 
i who favored the news- 
who took the side of 



Sir Thomas White said the object of 
the resolution was to enable the com- 
missioner and the Paper Control Tri- 
bunal in complete all matters undertaken 
and to determine alt questions which 
had arisen prior to the declaration of 
peace. There was no intention of con- 
tinuing the powers of the commissioner 
or the tribunal after this work had been 
cleaned up. he said. 

He explained that the commissioner 
had been appointed under the war min- 
istry act and that die tribunal was con- 
stituted under the same bill. Therefore, 
unless Parliament made provision, their 
powers would collapse with the declara- 
tion of peace. 

Protection for Publishers 

In reply to a question as to why the 
commissioner was appointed and at 
whose request, Sir Thomas replied that 
he had been appointed by the gov- 
ernment to insure a supply of news 
print to papers at a fair profit during 
the war. The appointment had been 
made on the representation of certain 
Canadian newspapers that they would 
have to suspend publication if the high 
prices of news print continued. 



During the war, he said, the pre** per- 
formed a most important function. Not 
only did it disseminate news, but it 
rendered high service in encouraging 
the people and in maintaining the spirit 
so necessary to successful prosecution of 
the war. Therefore, it was essential that 
the press should be assisted in getting 
news print at a fair rate. No one had 
been hurt by the government'* action. 

A. R. McMaster protested against 
the government's action in assisting the 
papers- He thought a manufacturer 
should be allowed to charge their own 
prices, and if they made excessive profits 
the government could Uke it out of them 
by taxes. 

Newspapers Had Suffered 

H. C. Hocken declared that if any in- 
dustries had suffered during the war, it 
was the newspapers. Several papers in 
Ontario had been forced out of busi- 
ness If the government was going to 
start limiting profits, news print manu- 
facturers were good people to start on, 
he said. 

Mr. Richardson said action had been 
taken by the Federal Trade Commis- 
sion of the United States against a com- 
bine of news print manufacturers, and 
that some of the members of the com- 
bine were fined $2,500. As a result of 
the combine, the prices of news print 
had been enormously increased. Manu- 
facturers had made targe dividends, of 
which a large portion had been paid on 
pure "water." 

Francis McCrae. himself a paper man- 
ufacturer, charged that practically with- 
out any hearing being given the manu- 
facturers, the Minister of Finance had 
tixed the price of news print at $50 a 
ton. The manufacturers had asked for 
an investigation, and Mr. Pringle found 
that the average cost of production was ' 
$50 to $70. but the manufacturers were 
forced to sell at $50. 

Manufacturers, he said, had asked that 
the profits of publishers likewise be in- 
vestigated. Many publishers were able 
to pay a Rood deal larger dividend than 
before the war, but nothing was heard 
about them, he <aid. He declared that 



the president of the Privy Council had 
written to Commissioner Pringle, telling 
him not to investigate the publishers. 
This statement was afterward denied by 
lion. N. VV. Rowell. 

Sir Thomas White challenged the 
statement that the price of $50 was fixed 
without giving the manufacturers oppor- 
tunity to state their case. 

Manufacturers ▼ere Obdurate 

Sir Thomas declared that when he 
was notified that a number of news- 
papers might have to go out of business, 
he called manufacturers and publishers 
together and for five weeks tried to 
bring them to an agreement. The man- 
ufacturers refused to meet the situation. 

Sir Thomas referred to a statement of 
the financial standing of the Laurentide 
Paper Company. This statement showed 
that conditions in this company were 
most satisfactory. But in the next col- 
umn of the same page appeared a com- 
plaint of one of the officials of the com- 
pany that the government was treating 
news print manufacturer unfairly. 

Mr. McCrea charged that the Cana- 
dian manufacturers of paper had been 
forced to supply paper to publishers at 
less than cost, and that the press of 



~ Ami-ru n' t Largo! and But Ntmpapv Industrial Advertising Agtncy" 

This permanent Weekly 
Business Man's Page secured 
among non-regular sdvertis- 



years— it Is one of a chain 
•f pages we handle — it 
earn os over one hundred 
thousand lines of sdvertis- 
Ing par year — more than 
thirty-five thousand dollars 
annually is) Slew basineaa, 
which the paper would not 
otherwise obtain. The Page 
is beneficial in many w ay s 
it has made new advertisers 
and helped circulation — It 
hss sided the paper in being 
recognised as the business 
man's newspaper in iu 
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lib the advertis- 
er commence and end to- 
gether snd are made lor 
twen.y weeks at • time, be- 
ta.. 




The question of a cancellation of I 
contract rests entirely with 
AU advertising is solicited en 
re.ult, general publicity basis. 



John B. Gallagher Company 



Office, Ninth Floor. 



Canada had been bought and paid fot 
with the money of Canadian news nrin 
manufacturers. 

Ad Club 

LO* Anoujls, Cal., July ^-Officers 
have been elected as follows by the Ad- 
vertising Club of this city: President, 
Ray E- Nimmo; first vice-president. A. 
D, Smith; second vice-president, Bert 
Butterworth; third vice-president, W. E. 
Sibcrtson ; secretary-treasurer, Wm. C. 
Knttemann; club manager, C. M. C. 
Raymond. Directors: P. C Miller. A. 
T. Tarbell. Arthur M. Loomis, Chas. U 
Lewin, Frank A. Greth and Harry S. 
Carroll. 



Portland, Ore., July 8.— The Pacific 
Coast Advertising Agents' Association 
has come into existence as an outgrowth 
of the recent convention of the Pacific 
Coast Advertising Men's Association, 
Mst of the qualifications being member- 
ship in a club belonging to the P. C. A. 
M. A. The officers are: President, 
Frederick T. llyskell. Portland; secre- 
tary, K, l_ Hatnman, Oakland; treas- 
urer, E. E. Brisacher. San Francisco. 



FIRST 



TN six months of 1919 The New 
York Times published 8,797,- 
937 agate lines (29,722 columns) 
of advertisements, recording a 
gain of 2,143,649 agate lines 
(7,242 columns) over the corre- 
sponding period of last year — a 
greater volume and a greater gain 
than any other New York (news- 
paper. 

In June The New York Times 
published 1,733,4.50 agate lines 
of advertisements — the greatest 
volume printed in a single month 
in the history of The New York 
Times, recording a greater gain 
than any other New York news- 
pa per. 
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"A TALE of Two Cities" 
And a Third AHEAD 

In recent issues of trade journals there appeared the following advertisement 
in full page space: 

"A Tale of Two Cities and of Two Newspapers" 

"THE NEW YORK TIMES, first newspaper in America's first 

city, in a page advertisement in Editor & Publisher for June 5 

announced a gain of 1,535,457 lines of advertising for the first 

five months of this year and declared this 'represents by far the * 

greatest growth of any New York newspaper.' 

THE BIRMINGHAM NEWS, in a double page advertisement in 
Editor & Publisher for June 12, announced a gain of 1,740,886 
lines of advertising for the first five months of this year, 205,429 
lines more than the New York Times gained in the same period. 

and now for the third — THE FORT WORTH STAR-TELEGRAM, the fastest growing newspaper in 
the Southwest, announces a gain of 1,951,942 lines of advertising for the first five months of this 
year — 416,485 tines more than the New York Times gained in the same period, and 211,056 lines 
more than the Birmingham News gained. 



FORT WORTH STAR-TELEGRAM gained 
2,432,660 lines for the first SIX months of 
1919 over the same peroid of 1918. 



HERE IS THE ANSWER 

FORT WORTH is the gateway to the tremendous TEXAS OIL FIELDS, WITH A PRODUCTION 
THAT WD1L RUN CLOSE TO TWO HUNDRED MILLIONS OF DOLLARS ANNUALLY. Grain, 
cotton, livestock and other resources, of which there are a multitude in this territory, make Fort 
Worth territory an unexcelled, potential buying market. 

Fort Worth Star-Telegram absolutely dominates this wonderful market. 

this great and rich section by including us in your Fall lists. You can absolutely 
dominate the field with one 



FORT WORTH STAR-TELEGRAM 

Member A. B. C. 

OVER 65,000 DAILY Second paper in Texas. 70,000 SUNDAY 

More than 2\/ 2 times the circulation of any other Fort Worth paper. 

A. G. Carter, V. P. & Gen. Mgr. A. L. Shuman, Advertising Manager. 
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EARLY RELEASE FOR 
LUDENDORFF STORY 



Inside Miliary of War from German Side 
lo B« Ready for American News- 
papers Early in August Manu- 
■i ni l Now on Way 



speech at a mass meeting in which he 
advocated (he use of force. He claims 
he is a personal friend nf Lenine and a 
former co-worker of Trotiky, although 
a naturalized American citirrn. 



P. C. Eastmcnt, vice-president of the 
MrClure Newspaper Syndicate, informs 
Editor & PiauMtrn that the Luden- 
dnrH story of the war will be ready for 
release lo newspapers early in August, 

It is expected, according to Mr. East- 
ment. that the manuscript will reach 
here within a few days. A good deal 
of interest has been aroused by the an- 
nouncement of this story of the German 
side of the war by the man in whose 
brain originated the plans of campaigns 
and into whose hands was placed the 
virtual control of military operations of 
the late Central Empires. 

Shortly before the signing of the 
armistice, when he recognized that the 
struggle was over. Ludendorff went to 
Stockholm, taking with him a great mass 
of records. I'pon this task he has con- 
centrated his whole time tor the inter- 
vening mimth>, and his story is expected 
lo be a clo#-«p history of the German 
effort lo dominate the world. 

"There will be about one hundred 
daily installments of approximately 
2,500 words each." said Mr. Eastmcnt. 
"The serial publication in the newspap- 
ers will Ix in advance of the publication 
of the manuscript in book form. This 
will he done in October. 

"Lord Northcliffe has purchased the 
serial rights for the British empire, ex- 
cept Canada. The biggest cash advance 
ever made in the history of the publish- 
ing business has been made to the 
Swedish puhlishers who represents 
Ludendorff in the matter. The story 
will carry a large number of illustra- 
tions." 

It is said that the story has been writ- 
ten with the approval of the present Ger- 
man government. 



Charged with Sedilion 

Sca.sNTOK, Pa., July ".- -Nickolai 
llowwich, editor of the Novy Mir. a 
New York publication, is held under 
bail on charges of seditious utterances. 
He was arrested following a radical 



GO AND GET IT! 

More Foreign Advertising 
Through Intensities 
Representation 

Our experience in Eastern ad- 
vertising circles convinces us 
t ii.it vtr can produce abundantly 
for publisher* who will contract 
for our representation. 

Immediate action on your pan 
if you need new or added repre- 
sentation will assure yon of in- 
telligent and faithful effort on 
every foreign account. 

Write or wire for terms or lo 
arrange for personnl interview. 

II AMIITON-ncllSSER. Inc. 

Vublihherx Hrprptrntnlit p« 

.117 Fifth Avenue, New York 

i a. RaoCtea t> a. X. IblJM 

Fin** rootro r>ra,f 

l nutiu Sljcr *,h.r1,..-£ MiriLfrf 

Nea Y-rl Mtestte Nn »w Vert F> n lnf hit 



BRAIN ELECTED BANK PRESIDENT 

w ill of T. tl. Given Gives no Details of 
E*late Value 

PrrrsBi KH. July 9.— The will of T. H. 
Given, president oi the Pittsburgh Post 
and Sun Publishing Company, just riled 
for probate, makes 
no estimate of the 
value of the estate. 
The executors are 
A, E. Hraun and 
George C. Moore. 
It is understood 
that Mrs. Anna 
Given Kerr, surviv- 
ing sister of Mr. 
Given, has a life in- 
terest in the estate, 
and that the ex- 
A. K l:s»c<t ecutors have author 
iry to dispose of the 
varied interests of the decedent as may 
Ite deemed Isrst by them. 

Owing to Mr. Given's death, a re- 
organization of the Farmers' Deposit 
National Hank of Pittsburgh was af- 
fected, and Arthur E. Hraun. vice-presi- 
dent and general managrr of the Pitts- 
burgh Post and Sun. was elected presi- 
dent. Mr. Hraun. while a young man, 
has been associated with Mr. Given and 
his banking and commercial interests for 
23 years. 




Plan New Copyright Law 

Ottawa, Ont.. July 7.— "A complete 
study of relations of the governments 
of Canada and Use I'nited States on the 
subject of copyright" will be undertaken 
this summer by a special committee of 
Parliament, and it is expected that a 
bill, embodying its recommendations 
will be passed in the fall. The majority 
of influential Canadian newspapers are 
supporting the Authors' and Composers' 
Association in its fight for a revision of 
the present law. 



Musings 
of a 

Married Man 

by One of Them 

The three most 
delightful feminine 
oecnpa lions are 
changing her 
rlolhes, ber mind 
and her name. 

A bachelor can 
never understand 
why a six-mootha- 
old baby ran'l be 
taught to sit up on 
ils hind legs and 
b«g. 

Here is out ; -il. ... ooe.~ 

Written l. r nor of its* wittiest at the 
lium..r men - Robert W. Jones — whose 
work >ou have seen is) "Lite" sod "Loo. 
•Mi I'uui-li Always good natured, oever 
sarcastic. 

>is llm»» a week (oolz JM inches, sin 
«tr column) ami r our reader, wouldn't 

'» ' "•' »' 'hens lor a (arm. 
RseafJ and price upon request 





143 

Till Ave. 

NEW YORK 



WE HAVE JUST COMPLETED THE 

Biggest Month 
of June 

IN THE HISTORY OF THE 

Boston Evening 
American 

Beating All Records for June 



The advertising figures for June rounded out 
six months of substantial increases. The gains 
over 1918 figures of display advertising have 
hern an follows: 



February 

\l;t rcli 

April 

May 

June 

Total for 6 mos. 



Most advertisers recognize the superior sell- 
ing power of evening paper circulation. The 
Bi>»ton Fvcninp American lias the largest evening 
circulation in .New England ami the fifth largest 
in the entire I'nited States. 



Cain 


84,548 


Si 


65.091 


ss 


29,541 


(4 


95,859 


SS 


80,086 


ss 


123,962 


Cain 


479.087 
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LIFE AFTER DEATH 



DO THE DEAD COMMUNICATE WITH THE LIVING? 

The War and the Influenza Epidemic Brought This Question to the Fore 

HAS IT BEEN ANSWERED? 
Yes No Perhaps 

Sir Arthur Conan Doyle Rupert Hughes Booth Tarkington 

Sir Oliver Lodge Sinclair Lewis Harvey J. O'Higgins 

James H. Hyslop, Ph.D., LL.D. Ollah Toph 

EIGHT FULL PAGE ILLUSTRATED ARTICLES BY THESE WRITERS 

(By arrangement with the Metropolitan Magazine) 

Release Dates Begin SUNDAY, AUGUST 3rd, 1919 

Editors may divide the articles as they see fit, using each in its entirety on a given Sunday o 



ll, 



ek. 



WHAT THE SERIES COVERS 

The scope of the articles is explained in the following introduction to the first article of the 
Series, which is hy Sir Arthur Conan Doyle : 



Slot* the Great War, lh« 
1 quickened interest and 
eternal and 



of the world hare turned with 
iiuatiable curiosity to the 
of met— after Death, what? 

Von— all of us— have a deep-rooted and instinctive human long- 
ing for light on the subject. Call it an intensification of 
Spiritualism, Occultism, Mysticism, Psychic Phenomena, what 
not, the fact remains that man today a* never before t* reaching 
out, groping as it were, in an endeavor to break down the bar- 
rier separating litis, tbe finite world, and what we have come to 
call the World Beyond. 

Only a few year* ago tbe persons chiefly concerned with Mich 
a subject, or in any event those conspicuously identified with it 
in general public knowledge, were professional mediums, for- 
, trickster*, stage performer*, lint that 



Today, Mine of the world's be.l 
md scientific consideration to the 



Some of them believe they have found tbe anrwer; they are 
convinced not only dial proof of life after death has been scien- 
tifically adduced, but of the ability of the departed to rontrauni- 
cale with the living. Other* remain skeptical, yet wavering 
towards conversion. Still others are scoderv obdurate and 
unconvinced. 

In view of the widespread interest in the subject Tbe 

begin* today the publication of an unusual group of ankles. 
All deal with some phase of what, for lark of a better terra, 
baa come to be railed Spiritualism. Roughly, they range then- 
•rive* in three groups — For, Against, Neutral. Time the ««rie»— 
there will be eight articles in all, appearing consecutive!* — will 
be in « fleet a debate. • • • • 



LETTERS FROM YOUR READERS 

No subject has a wider human appeal than this. It will bring hundreds of letters from interested readers. 
Nearly everybody has at sometime or other had an experience that he regards as supernatural. Some editors 
may care to offer prizes for the best communications received. This is of course a matter of individual taste 
and preference. 

The Release Date of the First Article-, SUNDAY, AUGUST 3rd, is near. 

You may have this striking group of articles in the form of copy and photographs, copy and mats of cuts, 
copy and electros of cuts, full page mats of copy and cuts. 



For territory and terms tcire 

THE METROPOLITAN NEWSPAPER SERVICE, 432 Fourth Ave , New York 



MAXIMILIAN ELSER. JR., General Manager 
This advertisement concerns only one of the special features of tbe Metropolitan Newspaper Service. 



FRANK K. ELSEK, Editor 

Do you know what else we are distributing? 
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TELLS HOW LIBERTY LOANS "SOLD" 
NEWSPAPERS TO ADVERTISERS 



Remarkable Success of Campaigns Convinced Business Men 
that They Should Use Same Media For Themselves, T. IL 
Moore Declares at Southern Publisher*' Convention. 



Ashxvlle, N. C, July 9. 

THE remarkable results achieved through newspaper advertising in Lib- 
ert}' Loan campaigns have tnade newspaper advertising one of the com- 
modities that is today most easily sold to the big business men of 
America, Thomas H. Moore, associate director of the Bureau of Advertis- 
ing of the American Newspaper Publishers Association, declared in an ad- 
dress at the convention of the Southern Newspaper Publishers Association 
here Tuesday. 

Mr. Moore also announced in hi? address that the new plan of the 
Bureau of Advertising for determining membership fees on a basis of line 
rates of newspapers for advertising rather than on city population, had 
proven an unqualified success. It is confidently expected' that the increase 
in dues will enable the Bureau to ojicn the needed branch offices in Chicago 
and San Francisco. 

Opposition in Congress Proved Helpful 



advertising i» very bright There are 
enormous plan' under way in every 
part of the country. So far as you pub- 
lishers are concerned, you are in for a 
boom year. 

A Few 

-There are iwe . 
There are some men who believe the 
present situation is too good to be true. 
At a dinner of big business men the 
other night, Charles M. Schwab said he 
predicted good times for the immediate 
future. At the same time, however, he 
added that he would give a liberal dis- 
count for advance payment on hit pre- 



"Times certainly have changed," he 
said, in discussing the efficiency of news- 
paper advertising in the liberty Loan 
campaigns. "The mention of advertis- 
ing in Washington two years ago was 
like waving a red flag at a bull. If you 
gentlemen have read some of the de- 
bates in Congress on the subject ol ad- 
vertising, you doubtless have gotten a 
few goad laughs, even if you did won- 
der how it were possible for human 
heads to contain such a lack of informa- 
tion. 

"We don't wish to criticise Congress, 
however. We ought to give them a 
vote of thanks, because the past atti- 
tude of Washington in regard to adver- 
tising is one of the things that is en- 
abling you gentlemen to show 100 per 
cent, increases in your advertising totals 
at the present time. 

A Profitable Object Lesson 

"When Congress did not provide 
money for advertising Liberty l.oans, 
that money had to be raised elsewhere. 
Accordingly, as you know, great patri- 
otic movements were set afoot and con- 
tributions were gathered in from busi- 
ness men. from tankers and from cor- 
porations. 

"Business men. having contributed 
the money to pay for advertising, were 
naturally interested in the results, and, 
having seen the wonderful sale* due to 
Liberty I.oan advertising, they were 
quickly convinced that advertising would 
be a good thing for their own businesses. 

"And today newspaper advertising is 
one of the easiest commodities to sell 
to big husiness men. 

"Big business and little business were 
ready to advertise the day the armistice 
was signed, and the volume ha* today 
assumed such proportions that the news- 
papers will in 1910 carry $130000,000 
worth of national adverti>inR 

"Less than :ive years ago th.-y car- 
ried ab'Hit $4>.00».IW worth of national 
advertising and thought they were hav- 
ing big year* 

• So far as this country is concerned. 
adver;i'in-: ha. oictty nearly solved the 
immediate problems of reconstruction 
without waiting for ihe statesmen to 
hud out ju-t «"*• »as the right thing 
to do. 

"Business i.» good in die Unitrd Slates 
at the present -ime. and some of the 
jirrat retail i-nt:es tike New York and 
Chicago arc having enormous business. 



SMASHING 
ALL RECORDS! 

During June 

The Corpus 
Christi Caller 

(TEXAS) 

ha* carried a total of — 

Line* 

Local advertising 222.592 

National i 

TOTAL 
A net gain over Jane, 

1918, of 225,000 

The Caller during the past 
month* of Marrb. April, May and 
June, has shown a gnmtrr fain in 
mli t rilling than any nompaprr 
publutked in a Southern City of 
leu than S0JH0 population. 

Th* n«r paid circulation of The 
Daily and Sunday Caller during 
of 21 



The Caller enjoys the good will 
and confidence of the people of 
Corpus Christ! and the Texas Cnlf 
Coast Section, and is the acknowl- 
edged newspaper leader of a Urri- 
lory radiating from Corpus Chriiti 
for a distance of 12.? miles. 



Many New York slates at this moment 
are selling SO per cent, more goods than 
they did one year ago. 

"There is no problem of unemploy- 
ment that I know of — certainly none in- 
dicated by the pages of help wanted 
ads. the newspapers are carrying. There 
is considerable hand-to-mouth buying, 
yet the demand in every line of com- 
modity is in advance of supply. 

"I am told that many of your news- 
papers are running as much as 100 per 
cent, ahead in foreign advertising. This 
is remarkable, but at the same time it 
merely reflects the pace shown every- 
where. The immediate outlook for fall 



"It is up to you men to help make the 
advertising pay if you want it to con- 
tinue. It is up to you men to close the 
door on the quack and the fraud and 
the faker. It is up to you to stop knock- 
ing. It is up to you men to surround 
your advertising with the clement of 
confidence. 

"It is up to you men to see that your 
local dealers are alive to the advantage 
of having manufacturers advertise their 
goods in your columns. It is up to you 
men to close Use doors on the free 
publicity seeker and keep tbem dosed 
for all time. 



tisrrs today are the publishers of dall 
newspapers. 

"'The magazines are at this tiii 
spending millions of dollars advertisisj 
in the dailv newspapers. This figure | 
not an exaggeration. 1 have befo 
me statistics from various cities in 
eating that the amount of money sj> 
by the magazines in newspaper advcrl 
ing during the five months just pa if 
ranges from $100,000 to several hundi> 
thousand dollars per city. 

"Out of all the newspapers publis 
in this country I can think of just oi 
that pursue* a definite policy of new- 
paper advertising That partieuli 
newspaper will spend perhaps $100.0t 
this year advertising in other new 
papers, and advertising according to 
fixed and definite plan. As a result 
will show some very marvelous increav 
and something like $2,000,000 worth i 
new business. 



Newspapers 



Wake Tip 



"And, more important, it is also up to 
'Ou men to catch the spirit of the times 
,nd to advertise. The poorest adver- 



"The average newspaper, when it <l<x 
advertise, usually contents itself by sa; 
ing that it is carrying so many millto 
more lines than its contemporary acrot 
the street, or it assures the advrrtiw 
that he need only use one newspaper i 
cover a city. 

"Meetings such as this are a step ioi 
ward, and the Southern Newspapc 
Publishers' Association is to be cm 
gratulated on the progress it has mac 

<C<wif.«s>cd on m< 32.) 



— send out two salesmen 

Let one say, "Our goods are 
nationally advertised." 

Let the other say, "Our goods 
arc advertised locally right here 
in your home newspaper." 

Which one will get the intial 
order? Which will get the re- 
peat orders? 

If you were a salesman, which 
argument would you prefer? 

If you want only to load up 
your dealer, advertise nation- 
ally. If you want to unload him, 
advertise locally. 

Invest in Newspaper Advertising. 

E. Katz Special Advertising Agency 



Estsblishod 18U 

,» 



New York 
Chicago 



Kansas City 
San Francisco 
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HERE'S THE LATEST 

Daily Comic Hit! 

A New Six-Column Strip 
Entitled 



TOOTS AND CASPER 

BY J. E. MURPHY 

This is the high class daily comic you have been looking for! Exceptional!) well drawn! Fasci- 
natingly funny ! With humor of the clean, wholesome kind that will appeal to everybody. Your 
readers will enjoy Toots and Casper. So will vour circulation department when it begins to see 
what dandy little boosters they are. Get it EXCLUSIVELY in your territory. 

Toots and Casper is for Release July 14 
Wire Quick, for Reservation and Terms 

M. Ko enigsb erg, Pres. K ING FEATURES SYNDICATE, Inc. 241 W. 58 St. N. Y. C. 

TOOTS AND CASPFR BY J. E. MURPHY 
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NEWSPAPERS MADE BIG AD GAINS 
OVER FIRST SIX MONTHS OF 1918 



Figure Compiled by EDITOR & PI BLISF1ER Slum Increases 
of Million* of Lines and Testify to I'nexampled Activity 
In All Branches of American Commerce.. 

s 

THK new pipers of the country hive made, centrally speakitm. >urh 
naulik jtains in advertising volume in the first «ix month* of 10!° 
over the same period of last year that it is safe to say that all pre- 
vious records have been shattered. 

The figures showing comparative volume of advertising, in agate lines, 
for representative newspapers, as published herewith, are compiled from re- 
ports from publishers and advertising managers sent to EDITOR & Pl'B- 
LISHER within the past week. They tell a heartening story of growth all 
along the line. They indicate that optimistic forecasts of the business in 
prospect for the newspapers in the present year, made in these columns after 
the signing of the armistice, were well founded. 

Gains running into millions of line* for a six months' period are elo- 
quent testimony as to the unexampled business activity in all commercial lines 
and of the growing trend toward the newspaper as the primary medium for 
all advertising. 

1910. is to be the banner year for newspa|K-r advertising, truly. Yet the 
store is but half told. That the remaining months of the year will show a 
still greater volume of gain over the arae period of 1918 is assured. 

The records of representative daily newspapers throughout the United 
States follow: 

l ir-t Six First Six 
Newspaper. Months. 1918. Months. 1919. Gain. 

Al'-anv Knickerbocker Press (MS) 2.5K5JJH 3.094.540 509.30.' 

Atlanta Journal (ES>. «mi-weekly 3.716370 5.937.414 2.221.044 

lUltirourc News (ESI... 4.508.R21 6.154.249 I.654.42K 

Baltimore 9m I.MK.S) 9.174.901 12.5*5.629 3.410.728 

Birmingham News (ES) 3,904.138 6.015.394 2.111.256 

li u ,..,n Post (MS) 3-921.123 5.367.706 1. 446.583 

Buffalo New* (E) 1.346.247 

♦KurTaln Times (ES) 3.205076 4.3=1.494 1,146.418 

HtattaiKwita N«*« <E) -. 1.958.691 2.369.%> 411.271 

Columbus Dispatch (ESl 5.915.490 7.679."20 1.764.430 

Davton Herald (E) 3277.246 4.532.6=4 1.255.408 

Daiion Journal C MS) 2.902.797 4.180.M6 1.1X7.519 

Des Mouic fapital (E) . 2.735.118 3.168.242 433.124 

Des M..ines Register (MS) 2.756.796 3 369.842 613,046 

De* Moines Tribune <E> 2.754.584 3.605.9SO 851.396 

Detroit \'<«< (DS> 8.765.706 11.771,284 3005.518 

KK/abrth rourna! (El 2.X32.H30 3.474.5C4) 641.970 

Erie Times (El 3.090,473 3.931.910 841.437 

Fort Worth Record (MS) 1.981.644 4J06.I9O 2J24.546 

Fort Worth Star-Telegram (ES) . 3.041762 5.474.422 2.432.660 

Harnsnun, Telepraph (El 2.740.116 3.504.544 764.320 

Houston Chroiiirle < ES) 3.836.448 6.003410 2.166.962 

Indianapolis Mews (F'l 5.584.952 8.7S67I8 2.201.766 

larksnmille Times-Union (MS) 3.514 405 4.699J23 1.1X4.918 

Johnstown Tribune (E) .' 3.490.360 3.7U.430 2171)70 

Kansas City Star F.379,151 10.949,084 2.560,933 

Louisville Courier-Journal (MS) 2.607.536 3.928.478 1.320.942 

Louisville Times (K) 2.898744 3.742.650 84.1.90(1 

Ixiwell Cotiricr-Citiiten < M IO 2.215.535 3.012.730 797.195 

Memphis Commercial Appeal (MS) 4.550.518 6.450.976 1 .900.458 

Milwaukee loumal (ESl 4.512.659 6.347.957 1J83SJW 

Minneapolis" Journal I KS > 5.201.084 6.449.758 U4K.674 

Newark New, (E) 5.233.*tt 6.930.990 1 697.190 

New Orleans Times-Picayune (MS)..... 3,819.471 5.722.968 1.003.497 

Norfolk Ledger-Dispatch <E) 4.282.530 6.500.942 2218.412 

I'hiUdelpV.ia Bulletin (E) 3.729.5S6 7,431.477 1.701.921 

Philadelphia Press (MS) 3.027.300 3.418.200 390,900 

Providcnc- Journal anil Bulletin (MES)., 5.920,295 7.748,063 1.827,768 

<5t l^uis Post-Dispatch (ES) 5.522.440 7.957.320 2.434.8*1 

Si Paul Dispatch Pioneer Press (EMS;,. 6.227.368 8.134,980 1.907.612 

s^ati Dicsm Tnion <MS> 6,500,130 7,505,232 1 .005.162 

<an Francisco Chronicle (MS) 3.925.838 4.858.8X2 933.044 

«nou-, Citv Tribune (F.l 1.930.637 2,911.916 981.279 

Spokane Spokesman-Review (MS) 3.540,964 4,078438 537.474 

Terre Haute Star (MS) 155 995 192,849 36.833 

Toledo News-Bee (E) 5,331.942 5.998.566 666.624 

Tiov Record (ME1 2,345.126 2.803.906 458,7m 

Washington Star (ES) 6.?<».3"2 8.983.350 2.383.858 

Waterbnrv Republican (MS) 2754.514 3.4*4.600 730.086 

Wichita Eagle (MSI... 2.937.524 3.360.468 422.944 

Worcester Gazette (E) 212.598 26*091 55,49? 

•Display only. 




e footing Jfe 

WASHINGTON, I). C. 



6 Months Advertising, Record 



January 1 to June 30. 1919 8.983,250 

January 1 to June 30, 1918 6,599.392 

Gain 2,383,858 



The Star is one of the great ad- 
vertising mediums of the United 
States. 

If YOU want to enter this great 
market at the NATION'S GREATER 
CAPITAL write for any specific in- 
formation or trade report and we 
will look into the situation for you. 



Addro**, ADVERTISING MANAGER 



Washington, D. C. 



DAN A. CAKROLL. 
Tribune Building, 
Now York. N. Y. 



J. E. LUTZ, 

1st National Bank Bldg., 

Chicago, 111*. 
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A RECORD-™*/ AN OFFER 



Population 
considered, the 
BLADE has the 
Largest Evening 
Circulation 
in the 

United States, 
with only one 
exception. 



In the first six 
months of 1919 
the BLADE 
carried 

6,131,423 lines 
of Advertising 



Newspaper history holds no parallel 
to the extraordinary achievement 

of the 

TOLEDO BLADE 



The circulation of the BLADE for 
six months ending April 1, 1919, was 



82,973 



(II. S. Government Report) 

Only a few years ago it was 50,000 



The BLADE'S Gain in Advertising in 
six months of 1919 over six months of 

1918 was 



593,355 lines 



In Toledo the BLADE IS FIRST— FIRST as a NEWS- 
paper, FIRST in CIRCULATION, and FIRST in ADVERTIS- 
ING. 



So tremendous is the burden of its business on the 
BLADE'S mechanical facilities that it has been necessary to 
install three huge, high-speed octuple presses, to replace 
present equipment — with a capacity of 108,000 32-page 
papers per hour. And now the BLADE offers — 

FOR SALE 

TWO HOE SEXTUPLE PRESSES, with color deeki. Are in Jlnt-clau 
condition, and con be Men any week-day printing the regular edition* of 
the BLADE. They can be purchased at a reasonable price. Addrea* 
H. D. BRADLEY, Toledo Blade. Toledo, Ohio. 



Digitized by Google 



The Box Score 
Of Any Old E 

The Birmingham News 
Lines In June — Four St 

Ask any wise sporting editor how a baseball battle was won or lost and he'll refer you to the weD-knov 
"frame." And the same thing is true, of course, of any other game — the score tells it all. Therefore, with a 
mark in advertising, gaining 370,370 lines over the corresponding month of last year, which was the best prev; 
newspapers, we'll let the "Box Score" tell the rest of the interesting story — in lines: 



In Total Advertising 

June, 1919 June, 1918 Gain 

The News . . . 1,069,166 698,796 370,370 

Age-Herald . . . 639,436 469,686 169,750 

Ledger .... 417,410 324,198 93,212 

Excess of The News' total over totals of Age-Herald and Ledger combined 12,320 Lines 

Excess of The News' gain over gains of Age-Herald and Ledger combined 107,408 Lines 

In Local Display Advertising 

June, 1919 June, 1918 Gain 

The News . . . 687,610 493,402 194,208 

Age-Herald . . . 363,832 295,708 68,124 

Ledger .... 267,554 217,280 50,274 

Excess of The News' total over totals of Age-Herald and Ledger combined 56,224 Lines 

Excess of The News' gain over gains of Age-Herald and Ledger combined 75,810 Lines 



The Birmingham News in June printed 16,318 separate and distinct Classified Advertisements — a gain oi 
month by this newspaper, was approximately double the largest number ever printed in a single month by any c 
newspapers combined. The News' gain for the month was approximately three times the combined gains of botl 
a winning baseball team is a good advertisement for the home town. How about a newspaper that never loses? 

Member Audit 

Advertisers Can Dominate Birmingham— At 
ONE COST— By Concentrating In The News 

I 

Ask to »e« the A. B. C. Audits on the three Birmingham newspapers. 27ie South'* 



(Site ©irmit 



Digitized by Google 
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Tells the Story 

iseball Game — 

ts Out Another Million 
rhts In Four Times Up! 

re. Come to think about it, that's the answer — the whole story is written within the four corners of the official 
ntroduction to say that in Jnne The Birmingham News, for the fourth successive month, passed the million-line 
in its history, and that The News' total exceeded by 12,320 lines the combined totals of the other two Birmingham 



In National Advertising 

June, 1919 June, 1918 Gain 

TheNews . . . 260,400 129,528 130,872 

Age-Herald . . . 171,234 108,976 62,258 

Ledger .... 99,008 65,940 33.068 

Excess of totals of Age-Herald and Ledger combined over The News 9,842 Lines 

Excess of The News' gain over gains of Age-Herald and Ledger combined 35,546 Lines 

In Classified Advertising 

June, 1919 June, 1918 Gain 

TheNews . . . 121,156 75,866 45,290 

Age-Herald . . . 104,370 65,002 39,368 

Ledger .... 50,848 40,978 9,870 

Excess of totals of Age-Herald and Ledger combined over TheNews 34,062 Lines 

Excess of gains of Age-Herald and Ledger combined over The News' gain 3,948 Lines 



ter June, 1918, or 123 per cent. This was the largest number, by several thousand, ever printed in a single 
oingham newspaper, and was exactly 4,284 more than were printed in June by the other two Birmingham 
■r Birmingham newspapers. The News gained 101 per cent in National Advertising for the month. They say 

>/ Circulations 

Kelly-Smith Co., Foreign Representatives 
Mar bridge Bldg.,N ewYork; Lytton Bid g., Chicago 



(tarn New* 
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AIR SERVICE BECOMES NEWSPAPER 
MAKERS P ROBLEM O F FUTURE 

Airplanes Used in Race for "Beau" With First Pictures of 
Dempsey-Willard Fight — Bundles of Extras Dropped 
from the Clouds for Ohio Fans. 



"By R-34 Air Route." The Internation- 
al News Service issued to their clients a 
mail extra that contained only news re- 
ceived by the air route. 



purchase the Republican and convert the 
two into a strong two-city newspaper. 



WHILE the part that air transportation will play in the newspaper 
publishing business in the near future is very problematical, it Las 
reached a point where it is a publisher and editor's question. It is 
bound to grow more important each day and demands study on the part of 
the man who wishes to keep with the eadcrs. 

Three efforts to use air transportation as a means of quick dispatch of 
new.- pictures during the past week were, in part, at least, failures. The di- 
rigible R-34 brought pictures of the signing of the peace treaty but on the 
trip did not equal the time of the faster of the ocean grey-hounds. 

Dirigibles Impractical as jYetra Bearers 

Viewed from every angle, the dirigible machine, carrying pictures for the New 
does not enter ioto newspaper making 
for Ihc present. They are too expensive 
to float, twice as expensive to anchor 
and almost impossible to hold. 

A large dirigible that was being used 
by newspaper photographers making 
pictures of the Willard-Dempsey fight 
at Toledo on July 4 broke from her 
anchorage and finally landed in Lake 
Maiimce. Dirigibles, to date, have a 
habit of running away, and even when 
securely fastened on the ground need a 
guard of several hundred men. 

Airplanes Aia Distribution 

seaplane and airplane, however. 



Thi 

have already reached a point of devel- 
opment where they have been of real 
service in registering newspaper enter- 
prise, and to many persons who have 
made study of the subject, it is only a 
question of months until the heavier- 
t haii -air machines will prove of real 
value, in quick newspaper distribution 
at least. 

Within the last two years airplanes 
have been used pretty freely in all parts 
of the country for the • distribution of 
newspapers merely for advertising pur- 
poses. In each case the purpose at least 
was accomplished. 

When the Willard-Dcmnscy fight 
ended at Toledo on July 4, two air- 
planes, one flying for the New York 
American and the other the New York 
Herald, were waiting in a nearby field 
to carry pictures for the following 
morning's editions, 

The flight of the American was to 
be a straightaway from Toledo to New 
York The pictures for the Herald were 
to be carried in ihrce relays. The New 
York American airplane, driven by 
Lieutenant Kenneth M. Murray, formerly 
of the United States air service, made 
a clean getaway, but the machine carry- 
ing pictures (or the Herald was wrecked 
on the takeoff. This race with pictures 
was sport, and, to many, more thrilling 
than the fight itself. 

Forced to Descend 

Lieutenant Murray's motor started to 
behave badly shortly after he got under 
way with ihc photographers' plate* for 
the American. At Clearfield. PeniL, he 
was compelled to make a landing. His 
machine was badly damaged, and after 
placing it under guard he began a wild 
automobile ride to Tyrone, where he 
made train connections for New York, 
arriving shortly after 6 o'clock Saturday 
morning. 

The plates he carried were rushed to 
the office of the American and turned 
over to the Journal, William Randolph 
Hearst's evening newspaper. The Jour- 
nal scored a distinct scoop by the pub- 
lication of the pictures, the first to reach 
New York, in all editions that followed. 

Following the wrecking of the first 



York Herald, a special messenger was 
placed aboard the Twentieth Century 
Limited of the New York Central Rail- 
road. He carried the plates to the first 
relay point, Erie, Pa., and tlicn turned 
them over to the waiting aviators, who 
again took up the race. The Herald pic- 
tures reached New York hours before 
their delivery would have been possible 
by the all-rait route, and were used in all 
Sunday editions of that paper. 

Cleveland Press Scores 

On a shorter run, 120 miles from To- 
ledo to Cleveland, the Cleveland Press 
scored a notable beat to the use of air- 
planes in carrying pictures. In one 
hour and twelve minutes after Dempscy 
was declared winner an airplane carry- 
ing Clarence Stieglitj. Press staff pho- 
tographer, landed in Cleveland with pic- 
tures of the three rounds; fifteen min- 
utes later the pictures were in the Press 
office and in record time an extra was 
on the streets that contained six pages 
■ if pictures and a complete story of the 
tight. 

The Press had used an earlier plain 
to carry pictures of the preliminaries 
and they were used in earlier editions. 
Ken E. Ling, of the Press editorial 
staff, was in charge of the first pic- 
tures. The success of the Press dem- 
onstrated that airplanes are practical 
where speed is the first consideration for 
short distances. The success of air- 
plane mail service, which has become so 
regular and uneventful thai it no longer 
attracts attention, has demonstrated that 
the day of distribution by airplane is 
possible, and if put into practice will by 
its speeel widen the circulation field of 
all big city dailies. 

Toledo News Bee's Extra 

One of the most notable uses made of 
the airplane for the purpose of quick 
distribution of newspapers was made in 
connection with the same event. Im- 
mediately after Willard tossed his towel 
in the ring, the Toledo News Bee presses 
began to grind out fight extras, con- 
taining pictures and the story. Waiting 
airplanes on non-stop flights, augmented 
by motor trucks and motorcycles, in 
record time, made a complete distribu- 
tion in all territory within a radius of 
70 miles. 

W. C. Chandler, business manager of 
ihe News Bee, says the venture with 
airplanes was in every way a success; 
The bundles of papers were dropped 
through a shute while the machines were 
traveling at high speed. Each bundle 
was attached to parachutes, which 
brought them genily to the ground. 

The dirigible R-34 brought a great 
many news stories for the news asso- 
ciations and newspapers. Many of their 
stories were put on the wire with the 
by-line "By Transorean Airship" and 



BINGHAMTON REPUBLICAN SOLD 

New Owners art C F. Johnson and Rep- 
resentative W. H. Hill 

Bingii.sxton, N. Y., July 9. — The Re- 
publican, the only morning newspaper 
in the city, has been bought by George 
F. Johnson, millionaire shoe manufac- 
turer, and Congressman William H. 
Hill. The sale came as Messrs. Johnson 
and Hill were about to start plans for 
establishing a new morning paper. 

The money involved was not an- 
nounced, but an estimate by persons 
here set the price at $150.(100. 

Representative Hill obtained control 
of the Republican organization in this 
vicinity last fall. 

There is only one other newspaper in 
Kinghamton, the Press, an evening 
paper, owned by Willis Sharpe Kilmer. 
The Press is independent in politics. For 
many years Representative Hill has 
published the Johnson City Record. Be- 
fore America entered the war steps were 
taken to turn this newspaper into a 
daily, with a Uinghamton edition, or to 



Australians Seek Plant Ideas 

Kansas City, Mo.. July 9. — A. G. 
Wise, general manager, and Robert 
Nicholson, works manager of the Her- 
ald and Weekly Times, Ltd., Melbourne, 
Australia, were among the recent visit- 
ors at the plant of the Kansas City Star 
and Times. The two men are on their 
way to London and stopped off at Kan- 
sas City en route from San Francisco 
to Chicago. They will visit Detroit, 
Pittsburgh. Philadelphia, Washington 
anil New York, before sailing for home. 
Mcsn. Wise and Nicholson are gath- 
ering data for the erection of a new 
plant. 



Seattle Celebrates Peace 

Seattle, July 7.— Deafening bombs 
were hurled high into the air from the 
roof of the Seattle Times Building at 
intervals for nearly two hours while 
the Times' powerful whistle blew al- 
most continuously during this time 
when news of Germany's formal ac- 
ceptance of the peace treaty was re- 
ceived over the wires. The Times also 
staged a gigantic July 4th pyrotechnic 
display and a public street dance in 
Times Square. 
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IS ED HUGHES IN YOUR CITY? 

A New Tri-Week]y Sports Feature Which Has Met With 

Instantaneous Success 



Many leading newspapers throughout tin- coun- 
try wired in their orders as soon a- they saw 
sample* of this new service. 

It consist* of three five-column cartoons a week, 
for release on Tuesdays. Thursdays, and on Satur- 
day or Sunday at the option of the newspaper. 

The Tuesday and Thursday releases are each ac- 
companied hy a fiOO-word story dealing with the 
subject matter as the cartoon. 



The week-end cartoon is accompanied hy a 
1,000-word article. 

AH are up to the minute, and deal witli events 
of outstanding interest in Imm-IuiII. foothall. boxing, 
tennis, golf and other sports. 



Mr. Hughe? for years has been known to readers 
of newspapers as one of the best sportK cartoonists 
in the country. He recently has returned from 
service in the army and bin new work is even better 
than that which he did before the war. He himself 
is an athlete and sportsman and has a wide aud 
thorough knowledge of the subjects on which he 
draws and writes. 

This feature cannot help but {live that pulling 
power to \otir sport- page which all editors seek. 

One of the features of this series will be Mr. 
Hughes' cartoons on "The Dauntless Division-- 
Tistiania's Own", drawings of great champions of 
the ring, show ing bow they won and lost their titles. 
Other drawings, besides those of spot new s interest, 
will include sketches of great baseball players, 
tennis champions, and others. 



SOME TERRITORY IS STILL OPEN— YOURS MAY BE 

Wire for Prices 

THE WHEELER SYNDICATE. Inc. 



373 FOURTH AVKNI I. 



NEW YORK CITY 
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URGES CENTRALIZATION 
OF ACCOUNTING 



(Continutd from page 10.) 

explained in a subsequent paragraph. 
The card account! are riled by routes 
and the number of subscribers on each 
route should be periodically compared 
with the carriers' draw and route lilt 
and all differences corrected in order to 



Bulk sales, or special sales of five or 
more copies of one issue, usually at the 
retail price, are shown separately on 
the daily circulation report, but may be 
combined with counter sales for ac- 
counting purposes. A complete record 
should be kept of the date, price, amount 
and purchaser of such sales. 

City, Suburban and Country Dealers 
should be segregated in accordance with 
the divisions shown in the circulation 



NAME OF NEWSPAPER 

DAILY PRESS ROOM REPORT 

Date 19. 



P*s«* 



FrtM Pr«u 
Start St** 



Run 



* Fin 
Net Fr'il Eqmvi 

Cop," (Perfctt Gross *"="" 
Print). Pres. 



H«ne ... 
S o'clock 
Flint .... 
Extra . .. 
Totil .. 



[It is essential that this information be furnished to the 
manager's office for bookkeeping department promptly each 
day. And a copy of this report, or report showing editions, 
page*, press start, press stop, and net press ran should be furn- 
ished to the Grculaiion Department by < 
or Bookkeeping Department.] 
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assure correct carrier circulation figures 
arid protect the publishers against loss 
due to the carrier boys drawing more 
papers than the cash collections cover. 
With the office collection carrier sys- 
a controlling account is particularly 
in order to learn the total 
of uncollected subscriber*' ac- 
counts outstanding each month. The 
controlling account ran be charged with 
the total monthly carrier circulation at 
the subscription rate or wholesale rate 
paid by the boys, and credited with all 
collections and allowances. The balance 
■n this account should be periodically 
compared with a list of the total 
balances shown on carriers' ledger ac- 
counts ur subscribers' card accounts, as 
the case may be, 2nd any 
located and adjusted. 



I Not Bo Divided 

usually handled on a 
paid for on delivery 
or on the following day. In some in- 
stances all street sales in the city, or in 
certain sections of the city, are handled 
by one dealer, or agent, and in such 
cases settlement may be made once or 
twirc a week and ledger accounts are 
required. The figures shown in the 
daily circulation report may represent 
the net sales, after deducting unsold 
copies ; or the gross draw with returns 
shown in the returns column of circula- 
tion record liook. The controlling ac- 
count in the general ledger may show 
the value oi net sales charged and cash 
credits, or valne of gross sales and 
credits for cash, returns, etc 

Omnter sates arc negligible, as a rule, 
and ran Ik enmbined with street sales, 
consideration being given to the fact that 
counter sales arc made at the retail price, 
whereas street sales are made at whole- 
sale rates. 



record book, with a separate controlling 
account in the general ledger for each 
division ; unless on account of the com- 
paratively small number it is desired to 
combine Suburban and Country Dealers. 
Where the nuinlwr of accounts is not 
large, one binder with proper divisions 
may lie used. 

Listing Dealer Charge* 

In ruling the ledger accounts provision 
should be made for showing the copies 
and value charged, and the cash, returns 
and allowances credited, with a column 
for ihe monthly balance. The charges 
are posted from the draw books or 
blotters and the total copies charged in 
all accounts for one month should agree 
with the circulation record book and 
furin the basis of the controlling ac- 
count entry. If more than one whole- 
sale rate is charged the bookkeeper's 
working sheets should furnish proof of 
the accuracy of the monthly charges by 
listing each dealer's total draw under 
the proper rate, the total amount of 
monthly charges thus arrived at equal- 
ling the charges to dealer's accounts. 

Allowances for returns, short in 
bundles and delayed or missed copies 
should lie covered by allowance vouchers, 
consecutively numbered, showing the 
date, name of account, copies, amount, 
etc., and properly O.K-'d by someone in 
authority. All vouchers should be listed 
in consecutive order in an allowance 
journal provided with the necessary 
columns, with separate sets of columns 
showing copies and amount of allow- 
ances for each division of circulation 
represented by controlling accounts. 
From this journal postings are made to 
the dealers' accounts and the monthly 
totals are credited to the various car- 
riers' or dealers' controlling accounts, 
and earnings account (which was origi- 
nally credited with the gross draw) is 



charged. The total number of copies 
represented being deducted from the 
dealers' gross draw, as shown by the 
circulation record book, to arrive at the 
net paid circulation. 

Mail Subscriptions 

The number of mail subscriliers is 
ascertained from a count of the list or 
galley, and changes in the list arc added 
to or deducted from the count from day 
to day to obtain the figure for the daily 
circulation report. The list should be 
recounted once a month and any neces- 
sary adjustments made in the circulation 
figures ; and a complete galley should be 
carefully bound together and preserved 
each month for future reference- 

For a proper accounting of all mail 
subscriptions a subscription register, 
or circulation cash book, it recom- 
mended. This book contains a rec- 
ord of all mail subscriptions received, 
showing the name, address, term of 
subscription, amount of money received 
commission allowed, subscription price 
and any other information desired, 
in separate columns. Each day's cash 
total is carried to the general casn 
book, and to this extent the register be- 
comes a subsidiary cash book. The en- 
tries are numbered consecutively, and 
this number is used on the stencil or 
<Uig which prints the address label or 
wrapper. The same number is stamped, 
or written, on the subscription order and 
the orders are fded consecutively. If 
an order covers more than one subscrip- 



tion the same number can be given to 
each subscription on the list. 

A card system may be 
showing subscriber's name 
particulars, riled in accordance with ex- 
piration , dates. But the cards may be 
dispensed with where the subscription 
number and expiration date are clearly 
shown on the galley ; and the expirations 
can be pulled by going over the lists once 
a week, or oftener. and marking the ex- 
pired subscriptions. 

The method of numbering mail sub- 
scriptions, as outlined above, is practi- 
cally the equivalent of a ledger or card 
arcount with each subscriber, as the 
subscript ion number found on the galley 
or address label is the key to the various 
records covering transactions with snb- 
scrilkers. On account of the ease and 
facility with which subscriptions can be 
traced and complaints adjusted under 
this system, it has been found by ex- 
perience to be the best adapted for this 
purpose. The subscription register can 
be installed at any time, and in the 
course of the average period covered by 
subscriptions, most of the list will have 
lieen given numbers, and maintenance 
thereafter will be an 
The Ausaal 

Several methods are employed to 
arrive at the accrued monthly earnings 
from mail subscriptions, but this ques- 
tion is complicated by the various rates 
in use and terms of subscription. An 
accrual register, similar to an insurance 
(Continutd on page 32.) 



Confidence means sell- 
ing power, and the 
acknowledged selling 
power of 

THE 
PHILADELPHIA 

RECORD 

is due to the fact that 
readers know its adver- 
tising as well as its news is 

"Always Reliable" 
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STORY, BROOKS A FIN LEY 

CK1CAQ0 WEW VOP.K 
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NEW YORK STATE 

An International Market 

New York is an entertaining state — perhaps 
the most entertaining state in the Union 

More people visit New York either in the cities or in the 
country every year than go to any other state. 

These people come from everywhere — not only through- 
out America but Europe, Asia, Africa, Australia and 
South America. 

Merchandise introduced and popularized in New York 
has its fame automatically spread in every direction. 

Try your selling campaign in a given territory. Let New 
York be that territory. Concentrate your selling efforts. 
Use these daily newspapers. Tell the visitors just where 
in New York they can find your goods to take back 
home. You will be surprised at results. 



Circa- 
lation 

Albany Knickerbocker Pres. I M I 33.559 

Albanv Knickerbocker PreM (9).. 43,95" 

Albany Sunday Telegram 27.959 

•Batavia New. (E) 8,458 

Bin»h»nilcm rrrt.--Leader <E) 26,546 

•Brooklyn Daily Eagle (E) 46.902 

■Brooklyn lltilv Eagle <S)... 69,046 

•Brooklyn Standard-Union <Et 53.264 

•Brooklm Sundard-Union iS) 58,929 

Buffalo Courier A Enquirer (MAE)... 70JH* 

Buffalo Courier A Encjoircr (S) 11S.3S9 

Buffalo Evening Newt (E) 103.634 

Buffalo Evening Tinea (E) 56.861 

Buffalo Sunday T iflus (3) 71*435 

Elmira .Mar-Casetta (E> 25.889 

Glens Falls Pott-Star (M) 8.045 

(.lovrrnville leader Rr|roblican (E).... 6 J 75 

Gloversrille Morning Herald (M) M45 

Ithaca Journal (E) 6.791 

•Janimown Morning Post (M) 9.1J1 

•Mount Vernon Daily Argot (E) 7.1*3 

Newbargh News (E) 10.M3 

New York American (M) 305.141 

New York American (S) 947,270 

New York Globe (E) 179.906 

tNew York Herald (Ml I ln7 

♦New York Herald (Si ( W1 ' M1 

New York Evening Journal (E) 67S.U8 
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10,000 
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.41 


.75 
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.39 
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.411 


36 


.50 


.45 


.75 


.75 



117.414 
190,681 



Circu- 
lation 

New York Post (E) 32,369 

New York Sam (E) 194,695 

♦New York Son (M) 

tNew York San (9) 

tNcw York Telegram (E). 
TNew York Telegram (SI.. 

Now York Times (M) .850,598 

New York Times (S) 500,1)00 

New York Tribune (M) ( , MA i, 

New York Tribune (S) ( 

New York World (E) .355,069 

New York World (M) 334.513 

New York World (S) So9,7ol 

Niagara Falls Caaette (E) 18.454 

PougbJUwpaie Star (E) 9,920 

iester Times-Union (E) 67.121 

Rochester Herald (M) 35,826 

Rome Sentinel (E) SJS3 

Schenectady Union Star (E) 17,660 

Syracuse Journal <E) 45.03(1 

Troy Rrror.l IM&E) 2S.S37 

Yonkers Daily New. IE) 5.61(1 

•A. B. C. Statements April 1st. 1919. 
Government statements April 1st, 1919. 

Total Circulation 

hi.oiio Line 
2.500 Line 
t Seven-day 
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KANSAS SAGE TURNS 
TO LYRIC STUNTS 



William Allen While. Yield in 
of Summer in London, 
Ode la Hit New Straw 
Lofty Inspiration 



S t.i l.ure 

Writes 
Hat- 



Septembcr 21 to 25. Two hundred and 
lift)' dollars will go to the writer of the 
best local advertisement, and a like 
amount to the writer of the best piece 
of foreign copy. The judges will be 
William C. D'Arcy. chairman. 0. C. 
If.irn and Stewart O. Landry. 



(»»1<IAL CMUlMUMIOl) 

Pakis. June 30— At last the Peace Mill 
at Paris turns out a thriller. The news- 
paper men have long insisted that one 
oi their number would be responsible 
(or a- break in the succession of events 
that wire being decided behind closed 
doors with no real announcements fol- 
lowing. 

It took one of their number to break 
the silence of what started as the Big 
Thirteen, then the Big Ten. later the 
Big Five, still latter the Big Four, and 
at last writing, the Big Three, and come 
out in the open. William Allen White, 
of the Emporia Garctle. creator of the 
'"Court cf Bnyvtlle," "Stratagems and 
Spoilt," "In Our Town," "A Ceriain 
Rich Man." "The Old Order Changeth," 
and "God's Puppets." has broken into 



BOSTON NEWS WRITERS' 
STRIKE IS AVERTED 



While he hied himself away modestly 
to woo the Muse in 1-onduti town, it was 
here in Paris this poetic child of his 
brain was first set before the eyes of 
his fellow crailsmen. This w« fitting, 
for here in Paris it was that the talented 
Kansan, covering the Peace Conference 
for a syndicate of American newspapers, 
undoubtedly got the inspiration for the 
epic that now reaches a public overfed 
<ui the sclf-deicrmiiiation of peoples and 
c-pen covenants openly arrived at, and 
on decidedly slim pod'C ration* these 
many moons. 

The reader will I* quick to detect in 
Mr. White's poem the lofty inspiration 
that could only have come from such 
historic surroundings, the elbowing of 
the world's roster of statesmen, the im- 
press of an epoch-making event. 

Anyway all will admit it* timeliness. 
Here it is: 

An lntcroiesia for the Fourth Art 

If IliJ r^riitlnr l.lllfl.rtl In t'trit "■'<"' 

1" ,. .|, ( timpi Mill I"' 

ebe.1ll.ll <'<•". 
Or II 1I..I.K II" Rlvll ' I"'" • 

Eat ii. 

Wlil.-li 1. .l.lil»,t In II" - »*r '•"•» >°" °<"'"" f* 

,i. n linn. 
Or It itr iiU'luv rlilr.< ft W l"lv fl'S '""■». 
A-i.«iill' <1..vl the lUwkvsnl" •ionl'l m»k- J«T 

Stout tin*" mucin. 
I» I'tlll.i.. wl|"' l>M»" ''"<•> •■'••nio'T 

,.„|.l jml tl.o, t . 

Y.W ilf.nlil me In mi n..« .tr»w tit. 



ilfsr. In tii>- I.imil.iii 
(illt ttt-t •iimmcr* 



l;« I'm It, u.n », 

,,t.t n*fl fl'i. 
An. I <i*lut l< fi'llnit I" II" 
wiMl.<r "»i. 

Dm l.«i.»"ti l« « ilcnii l"«=. iiiiliie, mil mii( 
himI r-ort. 

It i.»k. l.rr It.stt l» fTl—l • ml j.« 'T.ik In 
ii •»« io him. 

Al.-l -I,. «.<rl. »»0 ImW tin- frr!« »<*> .bo l» 
,tw-!. 

rW I'm li.Ti' In 1- li'U lsn» !•• llw • 

UMt. 

And If I'm roMill* «<ol *ntl fcol.l. slo» »mt 
r.ch.1 fit. 

V..H .ItutiM in., lit it* it** urnT hnl. 

IVrlin;.. i- nr. »••! It" rt.l. In». t~.l .,li. 1 Wl.ll 

. .. yi •■>■■. 

Tt jii utii i.. ..,<. «.•>»..■ pr.'f.; olnr ..r |>» 

f 111 >~ i I t r, 

I umt t» fttttl tl-~- livti ..L.>3i :if"'» .w.-t-l ;.>ig- 

tmt.t lukiir, it.i'i'.l 
Wll„ tlt'l I.' 'link Itiil tin »l!»Y\ I'Cf'tfP Hi* 

. ,- n-i. 

Put *.i,i>..rt. Is. H I, '.r I'lillt-,. II .-Mfn. 

i:-' i-1. li l-.v- 

Ai. I 1.11 u. - -H.li« ■ f H It" "I"' »»» '< 

I.. ,.T 

r-t i •■>• "•" 'I"- mi ""•> iw* I'm »nr - 

-ii »t iiin. 

\ .n -li..i,:.l in ."v t-^w -tr»w lilt. 

. "vi.ii, tii \v. a W in n:. 

im, tin,.!-. ii..t.i. 

llt.v.V S-r.»-. 

i>,i ,i -, j, nun- i i"«- 



Prine. for hV.I A.I-. A. V. C. Week 

Nru- t'hti i ans. Jb!v 7 - 'l'l»- If" i* 
ofetine im-Ii jiri.-t • i'i S-Ofl t-ic 
writer nf tin lieil advertisement printed 
in the olmtiMs 'liirinu the I'eiiml "( llie 
A i'-<-iatci Atlverti.iliR ,-.,m eiilitii) - 



(Ci'pKi»mrif from fli' S) 
close to 90 per cent in the Boston 
field. 

The agreement which the publishers 
lire asked to sign, calls for present 
working conditions, which arc con- 
sidered fair, there being a six-day 
week and a virtual eight-hour day 
already in operation, and approxi- 
mately a 25 per cent increase over the 
wages paid when the contract was 
submitted three mouths ago. 

Since that time, however, according 
to the union official*, substantial in- 
creases in wages have been obtained 
on all papers, except in the Hearst 
organization, and on The Record. 
This 25 per cent increase will be 
equivalent to $J8 for reporters and 
$•45 for copy desk and re-write men. 

One incident in connection with the 
controversy was the action of the 
Allied Printing Trades Council 
recently, in voting to instruct the 
secretary, Danial J. McDonald, to 
revoke the Allied Printing Trade* 
Label carried by the o*lon American 
ami the Boston Record, for violation 
of contract. 

Although the News Writers' Union 
of ISoston has been in existence for 2,1 
years, it is the first time in its history 
that veteran copy desk, re-write and 
star staff men have shown any en- 
thusiastic iiiterest in the organi^atioii- 
The Wage Conference Committee, 
handling the interests of the union in 
its dealing, with the publishers, con- 
sist* of William S. O'Connor, presi- 
dent; M. J. Flynn, secretary and 
businrss iifjenl; Kdward J. Kenny, 
Walter L Fogg. Florence Cowles and 
George E. Richards 

Joseph Dallas. New England repre- 
sentative .f the International Typo- 
graphical 1 nion; M. J. O'Donnell. 
president oi the Boston Central Labor 
Union, and P. Harry Jennings, busi- 
ness agent of the latter body, have 
also assisted the newswriters' com- 
mittee. 

The Boston Central Ijibor Union 
has taken action on the controversy 
by adopting resolutions condemning 
the publishers for failing to recognize 
the union. Moral and financial sup- 
port was pledged the writers, and a 
committee was named to confer with 
the publishers in an attempt to bring 
about recognition. 

This committee is composed of a 
representative of the teamsters, wagon 
drivers, electricians, engineers and 
firemen, and the business aircnt of 
the Central I-nbor Union. 

In the event of no progress beine 
made and the publishers remaining 
opposed to the News Writers' Union, 
the Central Labor Union, in it* reso- 
lutions adoprcd today, promised "un- 
reserved support" to the newsmen 

llrumon and Gardiner Rny Paper 

Himssnoe. S. C. Jtilv /.--Mason C. 
r.runs.in and Cliarle* S. Gardiner iiavc 
purchased the Daily Times. They have 
hi-'h lieen with the Times for several 
years. Mr. Brim son. who was formerly 
business manager rvf the < harleston 
News and Couiiei. will In- editor, w-hile 
Mr. fianliner '.vi 1 ! f-r rr.niness manager. 
The lattei is just .mi of ihc army. 




WEST VIRGINIA 

tripled its 
production of 

Canister 

in 1918! 

Do you 
know 
what that 
means ? 

Perhaps you are NOT very well posted on 
West Virginia, do not realize to the full 
what it means to be the richest area of its 
size in the world, in natural resources! 

West Virginia is a territory by itself and in 
itself, American white, well-balanced in in- 
dustries, agriculture, manufactures, mines, 
railroads, schools, and trade distribution. It 
will take whatever sells generally (na- 
tionally) if advertised in the newspapers 
and carried by the stores. 

A little money placed in these papers makes 
a BIG advertiser in West Virginia. A 
column every week for a year in all the 
English language dailies would cost only 
about a cent per inhabitant. 



Bfueyi«W • 

•Tele»r«ph 
Charleston 

^Gazette ... 

}Gs<ette .. 

tM.il 



nr.-,.- <>.<«» 

lull,,!! Ilr»- 

,,M» 3.1M -02U2 

.<M) 1M10 .M 

..tS* 11.700 .02 

..<E> W36 XIK 



Clarksburg 

TTelegram .. 

t Tele grain _ 
Fairmont 

•V. Virginian 
Grafton 

'Sentinel 

ffunfiflfftoit 

rAdverliser ... 

tllrrold- 
Dispatch . . . 

tHemlil. 
l)i H .»Ieh ... 



(E) 7,864 .025 

.(S) 8,351 JK5 

.<Et s,m n 

.<EI U75 .014 

.IF. 8,324 M 

I M i 11.165 .02 

.,SI llJW .02 1 



File the facts 



nrrti- 
.4fnr<fns6urg 
'Journal (E) ZW -0129 

Woundst i/fe 

tErho 1.660 J>089 

ftirircriourg 

•New. <M» 6JJ39 .02 

•N«»s IS) W39 .02 

tSentinel AEf 6.695 .017 

ITherling 

tlntelligeneer ,lM> 10.139 .0325 

tNews *E) 11.749 .01 

-New •§> KJIOt .05 

April 1, 
1919. 

I \. B. C. slateinenl, April 1, 1919. 
tPublishers' statemenl, April 1, 
1919. 

for reference 
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EDITOR & PUBLISHER 

Q& A 

Service Department 



NOTICE; <Ja*fltioM cctocsniliig 
Tertlstna iboaM B* 
Knr Vers. Tboe 




lollLU t» to votlUDxl. 



Q.-What is a 



Heeler." 
Urn 



parlance? 



H. T. M. 



A. — The cub reporter* for college dailies are known as "heeler*." In Mime 
offices cubs are called "left." This because of ibe nature of the assignments gen- 
-ralK given to beginner* — running about verifying addresses, wearing photos etc 



rrall) given 
The college 



an a i 



QL— What is meant by 



spot newt? 



Adams. 

A.- The first news of In event of real intercut - usually called "spot new.." 
\ report of a scheduled event it not, generally speaking, to be chu.ed a. .pot 
newt. The term applies to first stories nf happenings Mich an disasters, muni, r-, 
elopements accident*, deaths etc. 



What should be the ethics 



Q. — Who owns a newspaper advertisement? 
in :he following situation: 

A certain firm take* an ad. in a newspaper. The editor of the news- 
paper, on the request of the firm, drafts an ad. suitable to the particular firm, 
which is very pleasing tC that firm. Along comes a man who fcti up a 
h.xiklet of the town, paying for the tame by ads. When the booklet ap- 
peared the ad. made by the editor and running in his paper appeared in all 
its features in the booklet Neither the firm nur the booklet maker have 
ever »ani "scat" to the editor Who owns a newspaper advertisement? 

I banking you lor your interpretation of this situation, I am. G. F. A. 

the request 



A.— When >pecial rop> in prepared in a newspaper office, either at 
of the advertiser or for .ubmi.sion to him on approval, it is the rntloi 
•tirh copy— after its publication in the newspaper for which it wai p 
the property of the adverli»er, to I* used wherever be may elect. In not instances 

fore, a special understanding exists the advertiser own. lite advertisement.' 



la regard 
prepared — as 
In most instances 



Q.— The Eagle a county seat daily, can Kuarantec to its advertisers a 
ret. paid, delivered circulation exceeding 9.000 copies. Please te |l us ,„ c 
stncrally accepted net, local, advertising rate for such a paper. 

A—Circulation i. not the only determining factor in firing advertbun^rales. 
'.'u.bty „ . di.unrt value. In the I'enns) Ivania Territorial advertisements note the 
iinety of rates. 

Fix an adverising rate by the same means that a raanoiarinrer fixes the sales 
price of any manufactured product by determining the overhead expense, adding 
s reasonable profit on Investment. From this basis work out an advertising rate 
that assures profit. 

Circulation revenue should at least cover paper cost, press room salarie. and 
— department overhead. 



has leased the Joseph Schwartz build- 
ing, on Barnnne street. The plan is to 
build a fireproof building on the Pcrdido 
•trcel end of its property, housing there- 
in the mechanical departments and other 
departments, The two-slory building 
facing I'tiion street will be altered, the 
ground floor to he occupied by the ad- 
vertising and business department, and 
the upper floor hy the editorial depart- 
ment. 




Ottawa, Ont.. July 8. — A spirited 
•:me >uch as is seldom experienced by 
J commission of I'aritament resulted 
»hpn the Cost of Living ('omrnissiun, 
"insisting nf members of the House, 
summoned John Rn.c Robinson, editor 
' i the Toronto Telegram, to give evi- 
dence. Marquis of Quccnsbury rules 
threatened to prevail when the militant 
editor was asked to "explain" a recent 
editorial in which he declared that the 
manager of a pork [lacking concern had 
"otitbrained" the committee, withholding 
certain facts which he should have fur- 
'nhed the committee. 

Mr. Robinson took the ground lhat if 
hi had *aid anything Nlielous, he was 
re>|snnsible tn ihe courts and be did not 
propose to 1* placed on trial by the com. 
mittce. 



Buys Land 

\"ew OtLCAH*. I.a.. July 7. -The Item 
has completed the purchase of property 
miming from Union to Pcrdido street, 
letween St. Charles and Carnndelet 
•treeti. and intends to publish there u 
soon as possible. Tl>e ground area is 
iMut 14.0T0 square Jeer The Item also 



Big Men Welcome Legion Paper 

Messages from Lord Norlhcliff and 
from Go. John J. Pershing are feature, 
of the first number of the American 
Legion Weekly, official magazine of the 
national organization of veterans of the 
great war, which wa* i*stied in New 
York for the first time July 4. Other 
well wi>hcrs for the new paper arc 
William H. Taft and article* by Major 
Kupcrt Hughes, the novelist: Franklin 
K Lane, secretary of the interior, and 
Walter Camp. 

Capper Men in Annual Conference 

TniiKA. Kan.. July H— The annual 
Conference of the advertising and edi- 
torial forces of the Capper Publications, 
just held. cWd willi a dinner given hv 
Advertising Counselor Hugh McVey 
and Mrs. McVey at their home. 



ILLINOIS 



Illinois has over 250,000 farms. 

Illinois has the second largest city 
in the United States. 

Illinois is the third largest state in 
point of population in the United 
States. 

The farm lands of Illinois are the 
highest in point of value in the 
United States. 

Illinois has 18,500 factories and 
the value of its products exceed 
$2*000,000,000 annually. 

Illinois presents ideal territorial 
market conditions and the dailv 
newspapers listed here can work 
wonders in helping you popularize 
your products. 

A concentrated campaign in Illinois 
will prove a wonderful eye opener. 
It will demonstrate the fundamental 
soundness of putting all your eggs in 
one hasket and marketing that basket. 

■ 

2.500 10.000 

Circulation Lines Line.. 

Aurora Beacon News (El 16.000 .1)1 <l| 

Bloomingu.il Pantagraph iMl 17,213 .035 .035 

Champaign Daily Geietle <E> 1.605 .0129 .DIM 

Chicago American (E) 326.948 .10 ,40 

'Chicago Herald.F.xaminer (III 284,094 J8 .31 

•Chicago Herald-Examiner I Si 596,851 ,53 .16 

Chicago Mails New. I E i 386.198 .43 .13 

Chicago Journal lEt 116.807 .22 II! 

Chicago Po»t lEt 55,477 .25 .12 

Danville Commercial News (E) 15,086 j03 .03 

•Elgin Courier <E> 8.173 .02 X2 

Moline Dispatch IE) 10,113 .03 j03 

I'eorio Mar i F.I 22.738 .015 .64 

Ouinrv Journal (El *8,591 ,025 .025 

Roekford Register-Gale fe «E» 13.477 .03 .03 

Sterling Daily Cuzette i K t 5,072 .02 .02 

Total Circulation 1.892,119. Kate per line, (2J 

Covernmml Statement, April 1st, 1914. 
•A. B. C. Report, April l.t, 1919. 
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FOR AN INTERCHANGE OF STAFF MEN 

THE idea proposed by Ralph D. Blumenfeld, 
editor of the London Daily Express, through 
the Victory Number of Edito* & Publishi*, for an 
interchange of staff members by leading British 
and American newspapers, is now being earnestly 
discussed on both sides of the ocean. 

I'pon his return to England Mr. Blumenfeld took 
up the proposition with leading British newspaper- 
men and so favorably was the idea received that a 
committee of editors and publishers was formed 
to consider delails. 

Last week Mr. Ltavis. of the British Newspaper 
Publishers' Association, cabled Hon. Frank P. Glass, 
President of the A. N. P. A., stating that plans had 
been about matured for an exchange of staff men 
with American newspapers. The details of these 
plans are to be made known shortly. 

Mr. Glass inform* Editor & Publisiict that he is 
taking up the matter with the Board of Directors of 
the A. N. P. A, and expects to I* authorized to 
appoint an American committee. He has not yet 
had an opportunity to test the sentiment of American 
publishers and editors fully, but personally i« in en- 
tire sympathy with Mr. Blumenfeld's plan. 

Readers of Eiutoh & Pubushes will recall that Mr. 
Blumenfeld urged that the plan be considered On a 
large scale, so that it would from the beginning 
operate effectually to establish better understanding 
and relations between the press of Great Britain and 
America. "The thing is in ihe nature of scholar- 
ships.- he explained, "and it is certainly worthy of 
the attention of newspaper proprietors both from the 
point of view of betterment in journalism and bet- 
terment in international relations " 

Mr. Blumenfeld has called attention to the fact 
that p««t>' animosities often arise from trifling mis- 
takes due to ignorance— that little items appearing in 
British newspapers often carry grotesque notions to 
readers about American affairs, and that the same 
thing applies to the treatment and interpretation of 
British news by American papers. It would be the 
business of visiting staff men to study the people, in- 
stitutions, viewpoints, national policies, public men 
and movements of Great Britain and, in turn, of the 
United States. After a year's experience on an Eng- 
lish newspaper an American newspaperman would 
have acquired such familiarity with British affair* 
that he would be considered, upon his return home, 
as an authority on foreign news and would be able 
to largely eliminate from the columns of his P»P* r 
those foolish things which make only for prejudice 
and misunderstanding between Americans and Eng- 
lishmen. A year's experience on an American news- 
paper would accomplish the same thing for the Brit- 




IA L, 



The plan, in its conception, is big with promise. 
Th'. development of its details will require vision 
and courage. Enr. like all innovations, it must win, 
if at all, through the enthusiastic support of those 
who believe in its usefulness. 

Let us assume, for example, that the London Times 
and the Philadelphia Public Ledger should agree to 
exchange staff men, one or more from each news- 
paper, for the period of a year. Obviously, neither 
Ijird Northcliffc nnr Cyrus H. K. Curtis would con- 
sider such a plan unless they were assured, through 
contracn with the men selected, of their services to 
their newspapers for a reasonable period following 
this adventure in newspaper training. It would 
appear, however, that the matter of financing such 
interchanges should be simple. By agreement be- 
tween the publisher* the men could be paid salaries 
equivalent to iheir present earnings. By contracts 
with the men they amid be assured of increased 
salaries upon their return to their home offices. The 
actual expense of 'he participating newspapers would 
be represented in transportation costs and pcrhap* 
incidental ileim. 

The opportunity for a year of actual experience 
on a big newspaper ahroad would appeal to the am- 
bitious men nf our calling very strongly Particularly 
would it appra! to the younger men who aspire to 
real distinction in Their profession. They would feel 
that, in a seme, they had been selected for an im- 
portant, historic international mission -that it had 
been given to them to share in an adventure of far- 
reaching possibilities. It is certain that the right 
men may be i»uu.' for this service on the staffs of 



every big newspaper. The thing of immediate 
portance is for the publishers and editors to 1 
their cordial co-operation. 



EDITOR & PUBLISHER is not a partisan 
newspaper. In the past we have criticised Hon. 
Claude Kitchin, Democratic leader of the House, 
because of hi* reactionary news as to postal legis- 
lation—not because he is a Democrat. 

It seems proper, therefore, to sound a note of 
appreciation just now of the new House leader, 
Hon. Prank Mnndell-iiot because he is a Repub- 
lican, but because he has progressive and broad 
ideas on postal matters. 

Mr. Mondcll has introduced a bill for the repeal 
of the zone postal rate Uw, and has stated, in an 
interview for EiiTott & Puu-isHta, his purpose to 
fight for its passage. He does not see in the present 
law any virtue as a revenue enactment, for the rea- 
son that its /one provisions impose upon the Cov- 
ernment great extra administrative expense and dif- 
ficulties in making collections. 

The defects of the law have been pointed out 
repeatedly in these columns and require no reitera- 
tion at this time The repeal of the measure, which 
should he followed by an exhaustive investigation of 
postal coats in the division of second class matter, 
would be an act of simple justice to the publishers 
of newspapers. As the matter stands, the news- 
papers have been convicted, on ex-parte evidence, of 
subsidy-grabbing: and the zone law was conceived 
for the purpose of imposing a penalty '° r » n 
offense. 

Mr. Kitchin. who championed the /one law, has 
not even claimed to know what it actually costs the 
Government to carry the newspapers through th« 
mails. Mr. Burleson is equally in the dark. \et 
these two mm succeeded in having a law- enacted 
carrying not only additional postal charges for news- 
papers but provisions for a wholly unsound and un- 
just zone tax on newspaper advertising. The argu- 
ment was made— and prevailed— that the Government 
had long been the victim of rich publishers who 
were receiving an annual bounty amounting to more 
than seventy millions of dollars. This in sptteof 
the fact that the postal establishment shows a profit, 
not a deficit ; and in spite of the fact that all classifi- 
cations oi postal matter are interdependent. 

The publishers of newspapers rightly contend that 
they should not be penalized for a system of ac- 
counting in the postal department which credits 
profits to one class of mail and losses to another 
without clear justification by the actual facts. And 
the facts are still to be ascertained. Pending their 
deiermination it is only just that a cumbersome and 
burdensome Uw should be repealed. 

Mr. Kitchin has been deposed from House leader- 
ship but still dominates the minority, True to DM 
record and his convictions he will tight against the 
repeal of his favorite measure. Let us hope that the 
new House leader. Mr. Mondcll. may ptovc to be 
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hist as tenacious and effective a lighter for progress- 
ive ideas as Mr. Kitchin has been for his ow n the- 
ories. 



JOHN SULLIVAN POINTS THE WAY 

JOHN SULLIVAN, secretary-treasurer of the 
Association of National Advertisers, whose 
weekly page of news and views in EtMToa & Pub- 
lisher is always alive with both inspirational am) 
practicable ideas, has just revealed a secret. 

In last week's issue he told how a newspaper may 
get business from national advertisers. His solution 
of this problem is simple and sensible. It is com- 
prehensive and obviously sound. If the publishers 
of the country' "ha" be wise enough (o act upon his 
suggestion — to make it a working policy and a dom- 
inant one in their promotion — they will profit accor<l- 

ingl> '- - - . . 

Those who have fallowed Mr. Sullivan s writings 

the fact that na- 
in MAR- 
KETS- secondarily in advertising mediums through 
which these markets may be developed. He has. 
pointed nut that there is just as great a variance in 
markets and marketing conditions as in newspapers, 
and that national advertisers nowadays must be sold 
on ma rket possibilities before they are ready to go 
into the matter nf a selection of advertising me- 
diums. He says: 

"There is as infinite differentiation in national 
distribution and merchandising as in newspapers. 
And the way to get the national advertiser's business 
surely is lo 'get up and git'— mentally — and jell Ike 
market. ... It is necessary that newspapers) not 
only sell their markets, but also the relation of the 
market and the publication to the advertiser's busi- 
ness" 

Here we have the conclusion of the whole matter. 
Publishers, in their promotion advertising, should 
adhere to the policy thus outlined. They should give 
facts and figures on which a national advertiser may 
accurately appraise a city or territory as to its mar- 
ket possibilities for his product— linking up with 
such surveys the facts and figures showing the rela- 
tion of the newspaper to its field. 

The national advertiser wants to know all about 
newspaper circulation, of course— quantity, nature of 
distribution, character of the paper's appeal to its 
readers, its comparative standing wilh other papers 
in the field as to distribution, volume of advertising 
carried and the facts as to its GROWTH in both 
circulation and advertising. But before he considers 
these factors of value in a medium he must have 
been sold on the opportunities presented by that 
special market for the development of his business. 
Thus a puhlishcr may, through his advertising to 
national advertisers, render a distinct service while 
presenting a sales argument. 



M 



AVOR Hylan. of New York, denounces the 
-i newspapers for printing crime stories of a na- 
ture to encourage crooks in the belief that New York 
is defenseless against them. It may be said that 
the crook who would seriously consider such a 
suggestion, and act upon it. is entirely too simple- 
minded to thrive in his somewhat over-crowded 



M; 



[ANY newspapers are urging that Mr. Burleson 
should go. It is natural that the Postmaster- 
General should construe this demand as a partisan 
one, and that he should decline to accede to the 
wishes of his supposed political foes. There is, 
however, a thoroughly non-partisan sentiment lhat 
Mr. Burleson should GROW. 



THE opportunities for American trade expansion 
in Mexico are greater now than at any recent 
period in the history of our Southern neighbor repub- 
lic. They are interestingly told in a notable Mexican 
article in this i 



AN Omaha maker of awnings, havin« something 
to sell to every business man of his city, is adver- 
tising his business through the direct-indirect method 
of advertising the businesses of his prospective cus- 
tomers in larue space in the World-Herald. And he 

u making it pay. Digitized-by Google 
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PERSONALS 



the city desk. During the war he «u 
an ensign in the Naval Reserve. 

Robert Mchaffey has transferred from 
the reporturial staff of the Chicago 
Herald & Examiner to that of the 
Evening Post. 
H. E. Keister, former Topeka news- 
is now president of the 



IN THE EDITORIAL ROOM 

Major Genera] Sir David Watson, 
who commanded the Fourth Canadian 

Division oversea*, has just returned Keister-Hall Seed Company, of Water 
home. In pre-war days General Watson loo, la. He was publicity director of 
was editor and proprietor of the Quebec 'wo Liberty Loan campaigns in Iowa. 

Lawrence T. Smyth, managing editor 
of the Bangor (Me.) Daily News, is 
.-•pending a vacation in Portland and 
vicinity. Ii is his first relief from newt- 
paper work for six year*. 

Capt. Ferd W, Parker, city editor of 
the Portland (Me.) Daily Press, liai re- 
cently returned from duty overseas with 
the 56th Pioneer Infantry. He wij: •[" i,d 
the summer at one of the beaches near 
resuming nev. i i] , r 



"REG'LAR FELLER MAKES 
13 COMICS A WEEK 



Chronicle, lie 
and won proi 

the field. 

George W. B. Britl, a furmer New 
Bedford (Mass.) newspaper man who 
has been overseas 23% months, has re- 
turned. He will go to Washington as 

first 
Lodge. 

Miss Lucita Saunders, for the past 14 



There arc hundreds of city directories 
that are partly filled with the names of 
"reg'lar fellers." and there an 
of 



telegraph editor of the Salem WO rk. 



(Ore.) 
staff of the Portland 

Basil E. O'Mar. 



Geurge H, Scruton. editor of the 
Sedalia (Mo.) Democrat, who went to 
France twenty-two months ago as a 




war service abroad, and will rejoin Die captain, has been promoted to lieutenant- 

k*al staff of the Ottawa (Ont.) Citixen. colonel in the quartermaster corps. 

it .<-•«_ * i. C. F. Ward, editor of the Plattslmrg 

fro^four vears' war'se v[ce abroad'^ (Mo > L * ader - *• "*™ ' 

.rom lour years war service abroad, has r «, Rem of , hc Ml8souri N „ riniI ^ hnol 

ro.gned « Kings Primer for Quebec W oodbor» F. Howe, assistant sport- 

Provinc* to resume work « represent.- ; ^ o{ , hf PorllMd (Mr / Ex . 

n,'" , T P U " of v . Commo 1 nl P ress pms-Advertiser. will go to New Hamp- 

gallery for La Pressc, Montreal. Mn Smt CMeft £ the fall as as- 

John Knott, Dallas Morning News sislant director of athletics, 

cartoonist, is instructing a class in com- James S. Bcnn, for 16 years city editor 



mercial drawing at the Dallas Business 
Women's Clu!>, a branch of the Dallas 
Advertising League., 

William H. Engel, whn held down the 
Troy (N. Y.) Record's city desk for 20 
year*, has been named telegraph editor 
of the afternoon edition. A. F. Warner, 
formerly of the Albany Knickerbocker 
Tress, has been named assistant city edi- 
tor of the afternoon. William Gilligan 
has joined the reportorial staff. 

Herbert Selby, Samuel Smith, "Doc" 
Cook and John Ball, just out of Uncle 
Sam's army uniform, have been ap- 
pointed to the Des Moines Capital staff. 

Miss Antoinette Donnelley, feature 
writer for the Chicago Tribune and han- 



of the Philadelphia North American, 
has resigned his post to accept an ap- 
pointment to the Public Service Com- 
mission of Pennsylvania. Charles Chris- 
man, a veteran North American re- 
porter, has been named acting city 
editor. 

Ray Colvin. recently with the Associ- 
ated Press in Denver, has been ap- 
pointed cily editor of the Denver Rocky 
Mountain News, succeeding William C. 
n, who becomes news 



THE BUSINESS OFFICE 

W. G. Naylor. newspaper promotion 
man of Olean. N. Y„ is spending a fort- 
night in Kentucky and Tennessee, where 
na "~ hi- is leasing oil lands for a newlv 
t under the ,., rmr< , „„„„„„. • ru... .„. 



dting the beauty^ department unoer tne () , rm( . d h 01( . ln and ilKidem . 
pseudonym of Dons Bbke. was mar- „„ cm . eri |he oj] - n Ken 
ned this week to Lieut. Hamilton of the „„...,,. „„.i x -- i , 



3r:ti*h recruiting mission in Chicago. 

Miss Ethel M Colson. former hook 
editor of the old Chicago Herald and 
Lately doing Sunday feature work for 
the Chicago Tribune, was married this 
week to Frank Brarelton. of th 
desk of the Chicago Journal. 



tucky and Tennessee for several news- 
papers Mr. Naylor has leased a thou- 
sand acres near I-rxingtnn. Tenn. 

David Chapman. Howard Slocum and 
William T O'Heaney, formerly of the 
Albany (N. Y.I Knickerbocker Prejs, 
and Doll and Smith Advertising Agency 
of New York, have joined the advertis- 



tfiat have not yet 
reached the di- 
rector)' age. 

To the whole 
wide world the 
last are by far 
the most inter- 
esting, but in a 
measure it re- 
mained for 'Gene 
Byrnes, who 
once worked in 
the art depart- 
ment of a daily 
newspaper, but is 
now a newspaper artist, to discover 
their daily whims and laughs for other 
"reg'lar fellers" living in big towns and 
liitlc towns from the Atlantic to the 
Panric. 

Byrnes is pretty regular himself as 
newspaper artists go who have signed 
their lives away for a fortune a year 
and have nothing— absolutely nothing— 
to do hut draw a couple of laughs from 
the public daily, and their pay. 

He lives in the kind of an apartment 
that struggling young financier* dream 
about, answers his own doorbell, re- 
members the first names of all the fel- 
he knew when $60 a week wa« his 
i, works with his collar off, eats 
regular food and lots of it. 

His daily inclination is to go fishing, 
and his present ambition is to own a 
many-gucst-roomed bungalow near a Sn 
family inhabited lake. 

Thirteen is Gene's lucky number, and 
he likes it so well that he works every 
day on the collection that makes it- 
two comic strip, each week dav and a 
full page of "Wide Awake W.ilie" for 
Sundays. The oiher. "It's a Great Life 
If You Don't Weaken" goes well with 
"A Reg'lar Feller " 



Kenh Jones, who has been with the 
editorial departments of the Chicago 
Daily News, the City News Bureau, the 
old Chicago Herald an. 



and more recently discharged 
from the Ignited States aviation service 
in France, has joined the staff of the 
Gundlach Agency, Chicago. 

Alfred Eddy, formerly with the Chi- 
cago Evening Post, and recently re- 
turned a lieutenant in the overseas 
balloon branch of the Signal Corps, has 
joined the staff of the Erwin & Wasey 
Advertising Agency, Chicago. 

Charles McMurdy. previously con- 
nected with the Otto J. Koch Agency, 
Milwaukee, has become connected with 

of the Charles L. Benjamin Agency, 
Chicago. 

George Dorsey, formerly a member of 
the Chicago Tribune editorial depart- 
ment and recently discharged from the 
United State* overseas aviation service 
with three Hun planes to his credit, ha* 
become connected with the advertising 
department of Marshall, Field & Co., 
Chicago. 

C. M. Thomas is now advertising man- 
ager of the Essenkay Products Com- 
pany, Chicago. He has been with Mar- 
shall Field 4 Co. 

Amos H. Barnett has been appointed 
a vice-president of the advertising 
agency of Maclay & Mullally, Inc., New 
York, Mr. Barnett was for sixteen 
years with the New York Evening Post, 
but obtained leave of absence from that 
publication in order to work in the Ad- 
vertising Bureau of the Liberty Loan 
Committee. He had entire charge of the 
newspaper layout department in that 
bureau during the third loan, and wa* 
promoted to chief of the copy division 
of the fourth and fifth loans. He also 
assisted on the first and second loans. 

.lames L. Hutchinson has been ap- 
pointed assistant manager of the Johnson 
Overseas Agency. New York. He has 
been with the advertising department of 
the British- American Tobacco Company. 

J. E. Stevenson has been appointed 
director of advertising in Rochester, 
lUiffalo and Pittsburgh for the Ailing & 
l ory Company. He is succeeded as 
sales manager in Pittsburgh bv A. H, 
Seyler, 

S. N. Rosenstein has been appninted 
advertising manager of the Art Metal 
Works. Newark. N. J. 

Capt. Warren Ordway has resumed his 
duties as advertising manager of the 
I-amson Company, Boston. 

Walter Painter has been appointed to 
the staff of the F.rwin & Wasey Agency, 
i hii aifn 



"Jimmy" O'Neill, prior to 1917 office ing staff of the Schcncttady Union-Star. 



toy for the old Chicago Examiner, re 
lurned tu the Chicago Herald and Ex- 
aminer offices this week a private in 
Uncle Sam's overseas service uniform, 
a earing the shoulder cord citation of 
the 18th regiment. 

J. P. McEvoy. rhyming eolymist of the 
"S'.ams of Life" for the Chicago 
Tribune, is the author of two new hu- 
morous illustrated booklets called "The PoUican administration 
Sweet Dry and Dry" and "Smokes 
Next" 

Nobe Tay lor, a mrmlier of the Wash- 



Joseph Lipshie ha* been promoted 
from the classified to the display adver- 
tising department of the Des Moines 
Register and Tribune. 

Carlos Avery, publisher of the Hutch- 
inson (Minn.) Leader, has been re- 
appointed Stale Game and Fish Com- 
missioner. Though he is a Democrat, 
be enters hi' second term under a Rr- 



Rlmer E Adams, owner of the Fergus 

Falls ( Minn. > Daily Journal, banker and 

leader of the State Legislature at the 

last session, is chairman of ih< lyial lor- 

mgton staff of the United Press, has , , .. , . . - . v 

, . . j .. ... ' ,,- nad" relief commission, a arge part 



•ecu appmnted its representative at Uio 
Janeiro, Bra-ril, and sailed for bis new 
post on the battleship Idaho July 3 He 
formerly was emplnyed on the Indian- 
apolis Star and the Louisville Herald. 



of his town having been destroyed. 



WITH THE A I) FOLKS 



E. I. Kenady. secretary and advertis- 
Brewsttr S. Beach, formerly assistant ing manager of ibe Wolff Clothing Com- 
gjgfcl city edimr of the New York Sun, pany. St. Louis, and Miss Lida Camp- 
is now with the General Electric Com- bell, head bookkeeper of the same firm, 
jiany. Schenectady, N. Y„ as general were married July 2. 
publicity representative with the adver- Lieut W. J. Retting, of St. Paul, first 
tising department. While on the Sun. president nf the Associated Advertising 
Mr. Beach served as reporter and as- Clubs of Minnesota, has returned from 

France. 



The Des MoinesS Citizen 
ha* signed a contract for the 
Haskin Service for one year 




It should not be a 
matter of surprise if 
one so familiar with 
governmental agencies 
as Frederic J. Haskin 
should be caught frol- 
icking with the Wash- 



ItT 



daily letter, and 



from 



«1 



30 
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BRIEFS 



I M HOVE- Of LAWRENlt (Kt.V.) JoUR- 

nsi-Uokid formed "shock squads" and 
devoted their evening* recently In «»• 
ing the wheat crop on nearby farms. 
One *|uad shocked sixteen acres in lour 

hours 

Li >r m H Di«>u< iia> rm;n jhaue 
publicity agent (oi the Kansas City 
(M • i Portland Cement Company 

Mi Kkj-isirt ( Fa. > Daily News 
treated fotutecn members of it* staff 
lo a trip to Pittsburgh lo see the 
" T irate* - ' and "Cubs' baseball (fame 
Juls 4. 

I mtlovee-. or A. H. Belo & Co.. or 
Dallas and dalveston were guests of the 
company ai a picnic last week. 

I t I SA tl>KLA i TlMtS-DEMOCRAT EM- 

|'|jo\e*.s and their families to the num- 
lier .if 500. picniced at Sand Springs 
Home for Children. conducted by 
Charles Page, owner of the two papers. 



BUSINESS NOTES 

D.VILV CllEFJt IV IS A NEW .\RW sP.sHuX. 

with iclcgr.iphic service, at Cppcr Sara- 
n.ic. X V. 

U E STERN Apvertisinc; Achncy. Rac- 
ing. Wis.. has brm granted recognition 
to the A. X. P. A. 

I. \V Uakiuk Ahoiitioim: AcEtsrv, 
tt« ■ ii. ha 3 tin. Mil to St) ISoyUtou street. 

llouwn S Knvts, rt hi isnt:t> he 
Oil Trade Journal, has .sold hi* interest 
:o Sprague & Co.. of New York. 

C. J. Byrne axi> M. X. Hollos havl 
established lUrne-Holton Advertising 
Studio in St. Paul. Mr. ISvnte has been 
local manager and Mr. Holton thief de- 
signer of Northern Display Advertising 
Company Homer P. Thomas succeeded 
Mr. 14) me. 

A WLSMV Nt WSe.M'tJI is Till, jnterkst 
oi packing house employes in Union 
Stock Yards. Omaha. Net... will be estab- 
lished tiv AmaU.una.cd Organization of 
Butcher Workmen. It will lie printed in 
Polish and F.niilish 



ASSOCIATION NETS 

!■'"«! WoHTII \l> (.1-1 H ST.MiEIl NOON- 
DAY luncheon and meeting in the counly 
jail, several members licmg "arrested" 
and aisen mock trials on various 
diarizes 

"A Plan- to Prevent Strikes" wiij. 
be discussed by M. G Forties at luncheon 
of Editorial Conference of Xcw York 
Business Publishers' Association at 
Automobile Clul. Friday. 

DaILAS AtntRTt-lNl. I.KACIE WIIJ. 

send large delegation to Associated 
Advrriising Clubs of the World conven- 
tion at Xew Orleans. 

Mrs. Watson Heads Woman Writer* 

\j* As<*ij>, July 7 — Mrs. Mari 
Clouish Watson lias lscen re-< tecied 
prcident of the -Southern California 
Woman's Press Club: Mrs Georgian* 
S. Townsend was elected first vice- 
president; Mrs. Dora Oliphant Cue, sec- 
ond via -president; Mrs. Parthenia F. 
Harrison. corresponding secretary; 
Miss Helen Gary Allingham. recording 
secretary; Mrs. Ida Randall Simoneau. 
treasurer. Mrs. Myra Caine Gram, 
auditor, and Mrs. I'mma Sickles M.ir- 
sb;ill historian. 

Begin Work on NeS Hill 

i. 'MiMBii. Mo. July 5 — Work has 
hen begun on the new- Jay H. Xeff 
Hall, which will house the school of 
journalism at the I niver-oty of Mis- 
souri here Tile building is a memorial 
to tile late Jay H NelT, of Kansas Cits , 
founder .if -eviral sV-cis yards papers. 



O^hrtuary Notes 

I'nwiN Sherwood Pearl. 51 years old. 
manager of the advertising and farm 
rttacliitiery departments ot Fairbanks. 
Morse & Co., St. Louis, died July 4 in 
that city of acute indigestion. Pearl was 
vice-chairman of ihc educational com- 
mittee of the Advertising Club of St. 
Louis, of which club he was long a 
member For several years he con- 
ducted a class in advertising at the 
Young Men's Christian Association, and 
bad lectured frequently before various 
organizations on advertising topics. He 
is survived by his widow and three chil 



Warren Ck vniiai i . SI years old. died 
in St. I*uis July I. He was a native of 
Xew York, and went to Krook.'ield, Mol, 
in 1867. when he established the Brook- 
held Gazette, the first Republican news- 
paper published in Linn County. 

Prank F. Totvs. coast editor oi the 
( Ore i Telegram, died June 
i month's illness from heart 



Portland 
i.s. after 
disease. 



Joseph 
the New 



Consolidation In Moberly 

Moreri.y. Mo. July 5.— The Monitor- 
Index, a consolidation of the Index, and 
ibe Monitor, appealed July 1. W. C. 
Van Cleve and lames Todd purchased 
the interests of A. L. Preston of the 
Index some time ago. 



I). McAui'i.E. Si years old, of 
York City News Association, 
died Sunday, lie bad l>een in failing 
health for several months. He was 
born in San 1- ranriscn, and hi« rirst 
newspaper work was done there. Sub- 
sequently he was with the Portland Ore 
gonian. I ho old Chicago Chronicle, the 
Associated Pres< in Cleveland, the New 
York Morning Telegraph and moving 
picture productions of Thomas Dixon. 

James Pierre Hail, aged 70 years, 
formerly on the editorial staff of the 
Xcw York Tribune, died at a Xew York 
sanitarium last week. 

Harkv J, Hi< tiMoNn. ow ner and editor 
of the Independence (Kan.) Free Press, 
dud June 25 following an operation for 
appendicitis Mr. Richmond was born 
in Salt Lake. Utah, in He was for 

years telegraph editor of the Topcka 
State Journal, later joining the Scripps 
McRae staff. He covered the Colorado 
Fuel & Iron Company strike for that 
srrvire, lie later founded the Scripps- 
McRae paper in Dallas. Tex. Seven 
j ears ago he founded the Free Press. 
,\ widow, one son and a daughter sur- 
vive. 

John M. Koutiv. for 25 years superin- 
tendent of ihc pres. room of the Kansas 
City Journal, died June 25, following a 
six months' illness from a complication 
of diseases. He joined the staff of ihc 
Chicago Trilmne in lc*i7 and later went 
with the National Playing Card Com- 
pany at Cincinnati In I8i<7 he became 
connected with the Goss Printing Press 
Company and superintended the installa- 
tion of its first web press. He joined the 
Journal in WM Two daughters, one 
son and his widow survive. Mr. Roddy 
was 7* years old. 

1j;n Gonr.EN, editor of the Dexter 
(Kan.) Observer, died lime 2S. A 
widow and two children survive. 

Wakre.n D Cr\m>»ii. founder of the 
Hrooklield I Mn. ) Gazette, died in St, 
Louis July 1. aged 81 years 

Somsiosi Moore, who founded the 
Hume IMo. i Telephone in IJW0. died re- 
cently In l'J07 he retired, transferring 
his paper to his son. Lewis Moore. Mr. 
M.M.re was 69 years old. 



"I Want a Copy for Every 
Member of our Advertising 
Staff and Certain of our 
Editors!" 



(Blabe 



Rr. J. I. Bron. 

7H2 B11TC* ftr W64.ISHSI, 
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TOTE CI I,. 
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Tour, truly. 



The progressive publisher of the New York 
Globe voices, in the above letter, his estimate of 
the value of EDITOR & PUBLISHER to the men 
who are engaged in newspaper work and in adver- 



If Jatwtn Rogers finds it advisable to enter his 
order for 25 subscriptions for members of his staff, 
vou ean see that the same policy should apply to 
YOUR OFFICE. 

EVERY MAN ON YOUR PAYROLL, upon 
whose knowledge of advertising and newspaper 
making problems you must rely, should be a sub- 
scriber to EDITOR & PUBLISHER. Not a 
one of your department heads, for example, 
keep in touch with forward-moving events and 
trends in advertising and newspaper making 
WITHOUT READING EDITOR & PUBLISHER. 
No man would be worth much in your organization 
if he could not find anything of interest to him in 
this journal. 

HOW MANY MEN AND WOMEN OF YOUR 
ORGANIZATION SHALL WE ENROLL AS 
SUBSCRIBERS? 

EDITOR & PUBLISHER 



1116 WORLD BUILDING 



NEW YORK 
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TIPS TO THE AD MANAGER 



Corning- Fiikmiinp. Aw.so, Mer- 
chant* Bank Building, Si. Paul. I 'lac- 
iiig ads. in South Dakota papers pre 
IMnuy to a trade tuur by the St. Paul 
Association of Business and Public Af- 
■a:r>: placed copy in Southern news- 
papers for the Ten Thousand Lakes of 
Minnesota Association; placed Duke of 
Puna and El Firma cigar space for 
Hart & Murphy, of St. Paul, in North 
Dakota papers. 

Wiu.iasi II. Rankin Company, 1(M 
South Michigan avenue. Chicago. 
Added the Chicago Scale Company. 
iamc city, to list of customers, and arc 
now preparing a national campaign. 

Yamiuuhkis &• Co.. Marquette Build- 
ing. Chicago. Secured advertising ac- 
count of the Ideal Laboratories. 430 
East 41 -t street. Chicago: list of news 
Infers in Chicago and the State of 
Illinois will he used. 

Mokan, Tvttlk & Jks.mw.n44 Uasl 
2M street. New York. Will hereafter 
handle accounts of John Ward's Shoes 
and American Thread Companv. New 
York. 

McConnuj. &• FtkcrssoN, I huidas 
iinl Market streets. London. Ont. Start- 
ing advertising campaign for the Im- 
perial F.xtract Company. Toronto on 
-Shirriffs Jams." 

Tosto.NTo Retail Coai. PtMlfff' Asso- 
ciation, Toronto. Ont Has started ad- 
•. ertising to educate consumers in most 
efficient use of coal. 

lamp Sz Thomas, Mailers Building. 
Chicago. Will institute national adver- 
tising during the coming year for King's 
Food Products Company (dehydrated 
fruits and vegetables!, which has just 
succeeded ihe Wittenberg-King Com- 
pany. 

DETROIT Auvkiitimm. Koaru, Detroit. 
Just organised to handle advertising for 
al< city department*. 

Agency, 25 Kail Jackson 
Chicago. Beginning an ti- 
un.ivc newspaper campaign on "(Ween 
River." a soft drink made by the Peter 
Schoenhoteti Rrewing Company. Chi- 
cago. 

Semi. ACIXCVj 119 Xorth Clark street, 
Chicago. Preparing a newspaper cam- 
paign for the Hcmmcrs Soap Company, 
Cincinnati, a new account. 

Oreig * Warp, Inc.. Chicago, are now 
placing newspaper orders fur Caron 
Spinning Company. Rochcllc, 111, manu- 
facturers of "Caron Yarns." 

X. W. Aye* St Son. 300 Chestnut 
'treei. Philadelphia. Reported will 
make up a list of newspapers during 
August for Jordan Motor Car Company. 

Huisser Company, R2 Xorth Pryor 
streeL Atlanta*. Reported will make up 
,i list of newspapers during the latter 
part of this mouth. 

Wenpeu. P. Colton Company. 165 
Headway, Xew York Retried to be 
iguring on a newspaper list for Porto 
kican * American Tobacco Company 

Dacchy Company, 9 Murray street. 
New York Will make up a newspaper 
list during the fall months for Hiscox 
Chemical Company. 

iicouof. L. Dvf.i Company. 42 Broad- 
way. New York. Reported will make up 
lilt during next thirty to sixty days for 
IMbef Trunk & Bag Company. Again 
placing copy with newspapers for Corn 
Products Company. 

Federal Adyehtisinc Agency, 6 Fast 
J»th street, Xew York. Placing orders 
with Ohio newspapers for Bind Wine. 

CcHMACM Adv>»tising Compavy, 122 
Smith Michigan avenue. Chicago. Re- 
ported will make up list of farm papers 
■hiring fall months for B'atchfurd Calf 
Meal Company. 



Dean of American Editors In 
Honored by Belgians for 
His Devotion 

Ijnt'tsvti.Lt:, Ky.. July 5. — "As a 
token uf appreciation shown the 
cause of Belgium." King Allien 
has awarded the decoration of the 
Order of the Crown to t".>l Henry 
Watterson. lately editor emeritus 
of the Louisville Courier- Journal, 
who now is living in quiet retire- 
ment at his home in Jefferson- 
town, Ky. Xoiihcation of the 
award came to Col. Watterson 
from C. Symons of the Belgian 
Legation in Washington. The let- 
ter reads: 
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Havvt-Metzgeic, Im„ 45 Madison 
avenue. New York Placing orders with 
some New York City newspapers for 
Beechnut Packing Company. 

Loam ft Thomas, Mailers Building, 
Chicago. Placing orders with news- 
papers for National Coal Association; 
reported will make up lists next month, 
using newspapers for American Flyer 
Manufacturing Company. 

H. K. MoCann Company. 61 Broad- 
way. Xew York. Reported to be mak- 
itu up a newspaper list for Standard Oil 
Company of Xew Jersey. 

McJlnkin Advertising Company. 5 
South Wabash avenue, Chicago. Re- 
ported will make up list of newspapers 
during August for Orange Crush Cum- 
pany, 

O'Har*. Advertising Agency, Waco, 
Tcv Placing orders with newspapers 
for Circle Ginger Ale. - 

Fiiank Presbjuv Company, 456 
Fourth avenue, Xew York. Placing 25-1 
5-t orders with newspapers generally for 
Prudential Insurance Company. 

Scnrr & Sam, 144 Fast 32nd street. 
Xew York. Placing extra copy on con- 
tracts for E J. Wood* Company. 

F. P. SHVHWAV Company, 453 Wash- 
ington street, Boston. Again placing 
orders with newspapers for Kapo Man- 
ufacturing Company, 

J. Walter Thompson Company, 242 
Madison avenue. Xew York. Placing 
orders with newspapers for American 
Beverages Conservation Company. 

Wooti. PtTNAV & WOSB Company. 
Ill Devonshire street. Boston Will 
handle the advertising for McCormick 
cV C<impany. 

Street & Fixniv. 171 Madison ave- 
nue. Xew York. Are placing orders 
with newspapers for Beechnut Packing 
Company. 



Suspends Publication for "Fourth" 

Bridgeport, Conn.. July S.— The Eve- 
ning Herald suspended publication for 
July 4. The Bridgeport Post, evening: 
the Bridgeport Timis, evening, and the 
Standard-Telegram, morning, all ap- 
peared. 



Come and See 



Wisconsin! 



THESE are the days when Wisconsin 
opens itf door to the vacationist and 
tourist. And they come in thou- 
sands. 

Every mile is a mile of beauty or a mile of 
riches and some of them are both. 

Here in this beautiful rolling country, 
with hundreds of charming lakes and 
mineral waters, palatable and salubrious, 
picture the grazing herds that bless Wis- 
consin with 10.000.000.000 pounds of 
milk every year, and the fields of towering 
grain that make it a leading state in the 
value of its farm crops! 

Remember that Wisconsin not only 
grows the crops and makes the cheese? 
famous the world over, it also manufac- 
tures much of the machinery to cultivate 
and harvest. 

It ranks high among the states in manu- 
facturing. 

What are you doing in this prosperous 
territory to advertise and sell your goods ? 

If you are not active you are letting the 
other fellow beat you to it. 

Tbe quick way. the easy way. and the profit- 
able way to sell your good* in Wisconsin is 
to advertise them in the Wisconsin daily news- 
papers. 

The cost of a whole year's advertising-— every 
week — is only about 2 l / 2 cents per hahitant 
family for all the English language dailies. 

And you can try it out first in these: 

D„„„_„ Cirrula- Rate for 

rapers am 5.000 lines 

Beloit News lEi 6,593 .02 

Kan Claire Leader-Telegram t M&E*St 9,042 .02" 

Fond du Lac Commonwealth iF.i *6.037 .025 

Cream B«v Press Gazelle <E> 10.096 .025 

Kenosha News (E) 5.221 .0143 

La Crosse Tribune-Leader Press (E4S) 13.567 .035 

Madison. Wineonnin. Stale Journal (E) 1 14.689 .035 

Madinon. Wisconsin, Stale Journal < St. tlOJ!91 j03 

Milwaukee. Wisronsin-Newa t '62.000 .10 

Milwaukee Journal I F.I 113.830 .14 

Milwaukee Journal tSi 93.830 .14 

Milwaukee Sentinel I M4E) 81.TS2 .11 

Milwaukee Sentinel IS) 67.16S .11 

Karine Journal News <E) 7,666 .02; 

Sheboyaan Preaa (E> tjtOS .0214 

Mi peri or Telegram (El 15,152 .035 

Wausau Record-Herald IF.) 5,353 .01785 

Government Statements, April 1, 1919. 
'Publisher's Mnlement, April I, 1919. 
tA. B. C. Statement. Ann 
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LIBERTY LOANS DID MUCH 
FOR NEWSPAPERS 



(Continued from fagt 16) 

in bringing you representative men to- 
gether. 

"The South as a section has been 
poorly advertised. It« agencies and its 
buiinCtt will show a smaller percentage 
of advertising than any other section in 
the country. Part of this has been your 
fault. You are just waking up to the 
fact that dollars come in to the man 
who is prosperous rather than the man 
who is hard up. 

Promoting Harmony 

"The South is waking up and is let- 
ting the rest of the country know it is 
awake. It is a hopeful sign. 1 touch on 
the lack of harmony that has existed in 
the newspaper business, because I 
wanted to say a word about the work 
that I particularly represent, the Bu- 
reau of Advertising of American News- 
paper Publishers' Association. 

''I'or five years the Bureau of Adver- 
tising has been working in the national 
lie lii to present newspapers to national 
advertisers as the greatest medium in 
the world. It is one uf the solicitors for 
newspapers thai has never knocked a 
newspaper. It is an Organization that 
has been able to go to national adver- 
tisers and agents and show them what 
a big thing the collective newspapers of 
this country were, 



A Comparison of 

"It has shown the advertiser that 
newspaper rates are so foolishly low to- 
day that a man can send two pages of 
advertising to twenty-eight million peo- 
ple for less money than he can send a 
postal card to each one of the same 
people. 

"If newspaper rates were twice as 
high as they are today the newspaper 
would still be the most valuable and 
cheapest advertising medium in this 
country. 

"There are meeting here with you in 
Asheville the heads of the American 
Association of Advertising Agencies. 
These gentlemen represent an organiza- 
tion that spends from $100,0)0.000 to 
S3X).000.()00 in advertising. They are 
the leaders in the advertising business. 
They are the men who know the prob- 
lems of national advertising. They are 
the men with whom your Bureau of 
Advertising- comes in contact. 

"Instead of standing here and telling 
you incidents of what your Bureau is 
doing. I am going to ask you gentle- 
men to talk with some of these agents 
while they are here. A*k them what 
they think of your Bureau of Advertis- 
ing. Ask them if it is doing good work. 

"Ask them whether your newspaper 
is losing anything hy not being a mem- 
ber. If you do, 1 am reasonably sure 
that when this meeting adjourns 100 
per cent of the members of the South- 
ern Newspajier Publishers' Association 
will join the Bureau of Advertising. 



"While the Bureau does not solicit for 
any individuals or group of newspapers, 
there is a distinct advantage to those 
newspapers who do belong, because they 
participate in the Bureau's trade surveys 
which get their market directly before 
advertisers. In other words, the Bu- 
reau's members are joining to advertise 
newspaper advertising and incidentally 
advertise themselves. 

A Plea for Support 

"The Bureau of Advertising is mak- 
ing a special plea for support at the 
present time. Demands have been made 
upon it by the Newspaper Representa- 
tives of Chicago, and by the publishers 
of the Pacific Coast that its facilities be 
doubled and that it establish offices in 
the Middle West and on the Pacific 
Coast for the development of 
Plans toward this end are now 
way, and are entirely depending 
the ability of the Bureau to raise the 
necessary funds. 

"A new schedule of dues has been 
adopted which is equitable to every 
newspaper. The plan is based upon the 
advertising rale of each paper, and it 
means that the newspaper that receives 
the largest revenue pays the largest 
share of expenses. It means, on the 
other hand, that the paper whose rate 
is low and whose income is proportion- 
ately low, pays a smaller share. The 
plan is the most equitable one ever 
brought out, and should bring into the 
Bureau of Advertising 100 per cent, of 
the newspapers that arc worth while. 

Obtains Many New Members 

"Aside from our own efforts the 
Newspaper Representatives of New 
York and Chicago are making a 
drive for Bureau members. New 
hers are coming in at the rate of IS or 
20 a week, and our old members are 
changing over to the new assessment 
plan with gratifying rapidity. The first 
papers to sign were papers whose dues 
had been increased the most. One of 
these papers voluntarily doubled even 
the increased assessment, because of its 
interest in getting this work started. 

"These new plans will increase the 
Bureau's efficiency several hundred per 
cent. Even on the new basis the Bureau 
will not be as targe as it should be. 
Pot a business will) $100,000,000 in sight 
and many more millions waiting for it 
as soon as it wakes up sufficiently to go 
after it. an organization as large even as 
the enlarged Bureau is not commen- 
surate with the situation 

"Some of you gentlemen are poker 
players. There is an adage among 
poker players that the proper time to 



U. S. P. O. Report 

Foe the period coding April 1, 1919, 
Avenge Daily and Sunday Circulation 

76,652 

New Orleans Item 

Enjoys the hrnit afternoon and 



AdTertMing for Special 




conducted. 

If yon have a legitimate reason for producing something 

J. L. Le BERTHON 

2 RECTOR STREET NEW YORK CITY 



play your cards is when luck is 
with you. 

"Gentlemen, luck is running with you 
■at the present minute, and this is the 
time when you want to get behind every 
possible force there is that will develop 
advertising and keep it going at its 
present rate. 
"It is the time of all times for you 
who are not members of the 
of Advertising to come in. and 
it is the time for you members of the 
Bureau who have not taken advantage 
of the new assessment plan to get be- 
hind it with your support." 



URGES CENTRALIZATION OF 
ACCOUNTING 

(Continued from fage 24) 

premium accrual register, is sometimes 
used. The subscriptions are taken in 
groups according to the date received, 
or cash book page, and spread across 
the register, and the accrued earnings 
arc provided automatically each month. 
Some newspapers take an inventory of 
unexpired, paid in advance subscriptions 
once a year and set up a liability there- 
for ; the approximate earnings for the 
year are then determined Ivy considering 
the inventories at both ends of the 
period and the subscription receipts dur- 
ing the year. The yearly inventory can 
be simplified considerably by grouping 
expirations by months and using the 15th 
of the month as the average expiration 
date. 

Cash received frnm circulation should 
be segregated in separate books or 
separate columns, in accordance with the 
divisions observed in the other circula- 
tion records in order that separate cash 
totals may be obtained for credit to the 
respective controlling account*, and for 
obvious 



Without a more or lew complete 
system of press room and circulation 
records no publisher is in a position to 
effect a saving of unnecessary waste in 
the press room or the waste of printed 
copies through inefficient circulation 
methods. 

It is essential that the responsibility 
for keeping circulation records be cen- 



WINSTON -SALEM 
North Carolina 

City of Diversified Industries 
Largest weekly pay. roll of any city be- 



The home <■( the 

TWIN CITY SENTINEL 

The Newspaper that lead* all North 
Carolina dailies in HOME circulation. 

First in Vnlnenw of Local Ad.rm.m, 
Firm la Volume of Fwelrn Adv.f tlatn* 

The SENTINEL maintains a SERVICE 
.Irparlmrnt co-onrrntinr with the general 
advertiser. 



The 

Pittsburgh 
Post 

has the sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 




duties not divided in 0 
ous departments to sue 
thoroughness and accuracy will be im- 
paired. 

It may be stated in conclusion Out all 
newspapers with proper accounting sys- 
tems, particularly the larger ones, ac- 
count for practically every copy printed, 
even to charging the free 



the circulation records and 
tie up with each other absolutely. 



ADS WIN SHRINERS' MEETIM 



Up-fo-Date Basinet* Methods Victorious 
(or Portland, Or*. 

t 'on tla Nt>. Ore., July 9— Newspaper 
advertising played a big part in landing 
for Portland the next annual conven- 
tion of the Shriners. one of ihe largest 
fraternal gatherings in the country. 
During the recent Indianapolis meeting 
the Portland Shriners used five full- 
page advertisements in three day*. Ev- 
ery morning each representative at the 
convention found a newspaper, folded 
to the Portland advertisement, under the 
door of his holel room, 

The advertising stunt that won oui for 
Portland was engineered by W, J. Ilof- 
mann, Imperial potentate of AI Kader 
Temple of Portland, who is also adver- 
tising manager of the Oregonian. 



from 



Miss Martha Porter, just 
18 months' Salvation Army 
work in France, will resume her old 
work with the Des Moines Register and 
Tribune as soon as she is released by 
the "S. A." 



supremacy 

The. Indianapolis Now* carrUs 
practically aa much apace both 
from local and national adver- 
tisers ns all in her Indianapolis 
papors combined Including 
Sunday editions. It hi 
doing this (or fifty years. 



NEWS 

Jywsr* a NrtapfMr. 



(280 x ISO) M 




THE QUESTION 
llnw lii niter Iwn.tl Iburmul.l.. at one cost, 
a low rat* i»' iIiihimwI elrrslatluo. aioad 
Ins wantr-riil rtuTtllmtlos. 

THE DETROIT NEWS 



Photogravure Advertising 
25c line 

8 pige supplement 
Every Sandfly 

©pb ittamrs 
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ARMY SCHOOLS TAUGHT 
MEN JOURNALISM 

Man* Men Active in Newspaper Work 
Before the War Enrolled in Govern- 
ment School in France — Captain 
Fogg Returns Home 




One of the most interesting act* 
of the American Army behind the 
line- in l-rancc was the establishment 
of the Ameri- 
can E. F. Uni- 
versity. The 
fact that jour- 
nalism was one 
of the twelve 
courses offered 
attracted a great 
deal of atten- 
tion, especially 
among news- 
papermen! every- 
where, a t the 
time it was an- 
nounced. 

( apt. M. M Fogg. Army Educa- 
tional Corps, director of the College 
of Journalism, has just returned from 
France and is enthusiastic over the 
demands that were made on the col- 
Icue at Rcaune, Cote d'Or, by the sol- 
dier-student body. 

Over 500 Student! Enrolled 

"We all very much regretted the 
order to close the college on June 7." 
said Capt. Fogg. "We had just com- 
pleted our lirst term of twelve weeks, 
winch wit in every way a success, 
and we were preparing to enroll 
•naients for the second term. 

"During our lirst term we had 523 
students registered in the seven 
courses, and a surprising thing was 
thai more than 50 of them had been 
engaged in newspaper work before 
the war started. Our faculty came 
t'rom the A. E. F. and was composed 
of 17 practical newspaper men, three 
of whom were American college pro- 
fessors before they entered the army 
We invited many of the newspaper 
men stationed at Paris to enme down 
and address our student body, and 
imong those to respond were William 
Allen White. Reginald Wright Kauf- 
man and De Witt MacKcnzie. 
Decorated for Work 

" < iur courses of study were divided 
»s follows: Newspaper writing: news- 
paper editing: agricultural journalism: 
the special article: the editorial: ad- 
>erti>ing copy, and the short story. 
The study body was in charge of all 
work in connection with the A E. F. 
University News, a four-page paper 
without advertisements which num- 
bered among its features a 1.000-word 
daily radio service from Paris that 
came to us through the United States 
Signal Corps. We were preparing to 
install our own printing plant when 
the college was ordered discontinued." 

Capt Fogg, who was given just 
three weeks to have his college ready 



to receive students, expects to be 
mustered out of service within a few 
weeks, and in the fall will return to 
his duties in the School of Journalism 
of the University of Nebraska. With 
the directors of the other eleven col- 
leges of the American E. F. Uni- 
versity, he was decorated by the 
French Republic with the Palmes 
Academique, making him an officier 
de VAcadcmie for the educational 
service he rendered. The decoration, 
a double palm, with purple ribbon, 
was bestowed by the French Minister 
of Public Instruction, L LarTcrre. 

Capt. Fogg said that one of the 
most pleasant features of his period in 
France was his visits with General 
Pershing, who he knew as a friend 
in Lincoln. Nebraska, before the 
world war The following is a list 
of the members of the faculty of the 
College of Journalism, American E. 
F. University: 

The Faculty 

l'r>f. SI- If, r<m* tnrnwa. Hanaro)), directs*. 
l'r»f.»oer of tUaetortr In Cliarxe of tin* Couree 
hi JnttmatlMO. t'nteerettr or Nebraska; state 
alrrrtnr. IHrl.lon of Finn- Mlnale. II. K. Com- 
niir>T on Public Informattea. 

Capt. Arehle K. Rupert (tTalieralty of la 
•Usual, 1371a lefefitr}, aaatalaat dSreeter, Kan- 
ma* rllj Mat- ami Kaneaa City Journal. 

First IJeul. Hearse tirlaaaa traltereltr of 
Srt,rsaka, Ra-'ISI, Companr K, SaOIti Infentrr- 
AaaUtaal illrerlor irelarned In t'ntle.1 Ulaleal. 
I'll,* I laxitle i Neb. I ttattr Star; mtw Oaaaha 
World Mara III 

t'lrat Uent. Bcnjanln A. Bora, 187th infantry 
■ tVsihtara Coiicfc of Uwi. Supfilr oaVar. 

1'rlaele Waldo Arnolil (Uuleareltr at Wle 
eonala. Couraa la Journalises), Conpaay H. eta 
PrxvUlunal R.'cluient. Aawrlean Bnabarkattua 
rantar. VLatbt Deoe alitor, tba Milwaukee 
Jimrlial. 

haf, lasUsjaSlI W. names (CnlnmMal, as- 
•Inline profeeeor nf nuelaeee Admlnlitrttlon. 
ral*erslrr ">f Col.'aeo Reboot of Commerce and 
Adeslalslrstlaa 

Flrat Ural. Rai J. Banara (rnlaeraltjr of 
Wleetdieln, Cuurac la Jonrualtam. Kunjun Col- 
leerel. Fuidlar lObfto) RaptAitleaa. 

Prof. Prod W. Boekinaa (DauTrrellr of loara|. 
l>r->feaeor of acrlrnltaral Journalism and editor 
..f Kifrerlaaeai gialloa aod Heaeaim Bulletins. 
I«aa Stale Colleee. 

Saeoad Ulst w. K. aula (Kanaaa Afrl- 
••nliiiral Conefcel. Air Berelee. 

Corp. Herbert St. Darldaua ICotuosbla Sriiool 
»r JunraaUsml. lib Oofpe Artillery Perk. Kinm 
CMy star. 

Prlrala Stewart St. Rmery (Wllllama Col- 
ler;e>. 29th M. P. Coranenr. Copy reader aad 
rltltnrM pags teree-wrtler, >ctt York HeralsL 

lain. I.awree, rereman iBmorr Collate). 

0 SI. C . Motor Supply Train alt. Cite fallioa, 
ll,e Atlanta 1'- eiatltiitlon ; publicity Ifaat, South- 
era ltallwar SJretem. 

I'spt. Herbert D. Orebaaa ttlalseralty of Kaa. 
iiKki-i, laetrsctor la Journa l ism. tTalTereltj nf 
Kentucky. 

l*rlTata Herman J. Hankie* Irs fOtnmhla 

1 "iT-ialtrl. ttdqr. Co., Slh Raalaaaat, I*. B. 
Marines. Cltr and dramatic- ataff. Near York 

Trlbuae. 

rveond Uaat, lamia SI son (Colamrta School of 
J-*iriiillani), Co. A, SOI at Maebloe nun Bnttalloa. 
Tebcrapb aditor aa4 editorial writer, tba Man 
< lealer ICoaa.l Eaaalaa; Herald. 

Corp. Jaaepb Pakar <l:ala*r*ltr of Nebraakal. 
Ma. Mae dan Co.. -lAOlh tafanrr;. Mana(ln( 
,-lll^e. Iba Onl I Neb. ) Journal. 

Carta. Wluihn.j, Wllllama i I'lilferall; of 
1','iiaarlaanU), aaanrlate cltr editor. Pliladelphla 
» -uttiax 1,'tlaar 

S,-rul .Major Our l> Wllaou. 411b Reftiment 
Marine Corlia. TvteaTR(ih editor aa.1 newa editor, 
Fort Worlb Heiaal Betutu. 



CRITICISM NOT BASIS 
FOR PRESS LIBEL 



BOCERS RETURNS FROM PARIS 



PREMIUMS 

Thai are Reel Subscription Producers 
S. BLAKE WILLSDEM 
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THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET, BOSTON. MASS. 

(J. J. BOSPAS, E*il*r) 
Mere than 120 American and Canadian newspapers subscribe lo oar set-rice 

Each week our subscribers receive between JO and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper ; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT. MR. EDITOR— ESPECIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rates surprisingly low. 



Missouri Supreme Court Upsets Practice 
of Sainf Newspaper Critics of Public 
Officials — Important Decision 
Rendered in Kanaaa City 



Kansas City, Mo, July 7.— Public of- 
ficials can no longer base suits for libel 
on the grounds that newspapers attack 
their public record for political reasons, 
according to the State Supreme Court 
in the suit of D. C. McClung. former 
Warden of the State Penitentiary, 
against the St Louis Post-Dispatch. 

In a decision handed down today the 
Court said : 

"There can be no question at this time 
that the citizens of this State, through 
newspapers and otherwise, have the 
right to criticise the official acts of pub- 
lic officers of the State. The rules relat- 
ing to defamation, where the party al- 
leged to have been defamed is an indi- 
vidual in private life, do not apply 
where the individual alleged to have 
been libeled is a public official and where 
the alleged libelous matter is as to the 
conduct of the individual as a public 
official." 



Will Issue Morning Edition 

Fbedfjuck, Okla . July 9 — The Leader 
Publishing Company in the immediate 
future will begin publication of a morn- 
ing edition. About eighteen months ago 
the Leader began publishing an after- 
noon daily, which will lie continued. 
The papers will carry full Associated 
Press and United Press reports. 



The McCLURE 
IN'ewspaper Syndicate 

supplies continuous daily and 
weekly services that make and 
hold home circulation 

MSO 

B i , SooolaJ Fasahara. an TUasalr Topic* 
by LasadUs Wrltaara 



Send for our complete list and par- 
ticular* of our atar (ealurea. iocludins 
Frank H. StaaoauSa. Montaaia* CJoee 
aaaat Sasratl Ford. 

N373 Fourth Ave, New York 



PRESTIGE 

Tli* itltrdtnc of your nrwiptpt* In jonr 
city la n«4.nr*t1 ttoitl Vt lb* extant or 
y*v aerrte* to jsvot rttuVn. Tbara It llt- 
tla tWTtratJCa \m tba nam — aoasrtlaM only 
•ilffct dlffarattCM 1b editorial afri&lana 
Tba arrvlN to vour r««<1erv la larfalj * 
matfrr of cntcttaliiaiaot a ad in f ■■nun timi. 
•alda from tba newa. 

On thta ftrtnrlplf, tli* acrTlca uf Tba 
AMotlatad Nampaprra ' ■ • bwn buUt. Tba 
aaaoriatasai batpa t*rry — pa* lo a bot> 
tar atamlttiv to Ita cvmtnuDltj. 

Writ* or wir* for r,~.trt. 

The AMOciated Newipapert 
170 Bro*dw«r New York 



The True News 
FIRST 



A I ways — A ccurately 

International Newa Service 
World Bldg. New York 



Director of Government's News Service 
Endi His Labors Abroad 

Walter S. Rogers, director of the Gov- 
ernment's Cable and Radio News Serv- 
ice, and adviser to the American Peace 
Commission on matters pertaining to 
the transmission o{ news of the Peace 
Conference, has returned to Xew Yoik 
City from Paris, his labors there having 
ended. 

Under Mr. Rogers' direction news 
and editorial comment was sent daily 
frum this country by wireless to the 
Ameik-an delegation to the Peace Con- 
ference, and news transmitted from the 
Conference to the news distributing 
agencies and newspapers here. 



Frank E. Long Heads Association 

Chicaco, July 3.— The Agricultural 
Publishers' Association has elected the 
following officers: President. Frank E. 
Long; first vice-president; W. A. Whit- 
ney; second vice-president, E. T. Mere- 
dith; treasurer. J. C. Feeley: secretary. 
J. Lewis Draper; directors: E. C. David- 
son. J. Lewis Draper, J. C. Feeley. H. C 
Klein, Frank E. Long. A. K. Lovrein, 
E. T. Meredith, S. R. McKelvie. Marco 
Morrow. James M. Pierce, B. Kirk Ran- 
kin. William A. Whitney ; managing di- 
rector, Frank B. White. 



New Era 
Features 

30 East 42nd Sl, New York City 

Forty Leading Papers 
Print Our Service. 

Send for our Hmadliu* History of the 
World War 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
tures which have created the 
greatest newspaper following 
in the world. 

"Hearsfg Features Always 
Lead" 

Write for booklet. 
"Hall Millie. Dollar Faatw. 9arsW 



The International Feature 
Service 
24e West S»th Street 



NEWSPAPER 

GET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 
Write, ua lor n a lea of ossr eal- 

orsd al i a. da.Hr and fmSj 

paeraa lia Mac*) aae! oalers. 

Newspaper Feature Service 

M KOENTGSBERG, Manser 
»l WKST iBTH ST. NEW YORJt 



Editor & Publiiker for July 10, 1919 



GREATEST GROUP OF PROPHETS EVER ASSEMBLED 




MORE sport writers feathered in Toledo on July 4 for the DtmpM-y-Willard fight than have ever before been hrnught 
together it»r any sporting event in this OMlHlrjr. Kvery section of the nation wa* represented at the ringside 
by sporting editors whose names are well known armniK all reader* of fan food. The picture above W$$ made at 
Toledo for Kmtob & Pihushui and shows a few of the men who witnessed the shortest championship battle in ring history 
and beluw is a partial list of those present with the names of the papers they represented; 

Aurora flcarou-Xcw*. Jubu larkey. 
Albany Tunc* L'bIimi, Jnhtt Ciiytir, IHn Carroll. 
Akron 1'reaa, Tarns, ft. Hailfy. 
AaMitiM r*r^«: Edward IL Mow, Howard 

W. Hlake»le*. Tharks W. iHrnklcr. C. H. 

Il.icrrtv. Wjiirr Sergei. L M. McGuire. 
llurtilo Courier. Wm. J. Kelly. Waller C. 

Kelly. 

Iluflalo Ncv.k. J. I». Parke. 

Hii<uif> Taste*, K. w. Mitu. 

lijfi.ilu K»i't*fc», lliittir l.erck. 
I' ■ . . t m f- IfK TTratncr. 
H-ifTjIt- Cu mint-Trial. C, I. Murray. 
lUng rumton Press. iM.ri(on William*. 
Hotghafntnn Kr.mbtic Herald, Homer Thorn 
rlrMgcjurt Herald. iHck Howell. 
H i lytl IKiib Kaglc. Abe Yager. 
ttrtNtklyn Time*. !.. WuaUcf. 
lin-lr.ii I'mt, Huttjtil Keyniilds- 
Hn«ton Krvaril, Fdwnri| F. Hurley. 
H>Mion tilnbr. Ijwrewrc J. S*err*ry. 
hoston American, f. B. Gilriuoiv. 
Mali 1 more American, W. B. Clark. 
Huston Trarelcr. S. I. Mahoney-Spargo. 
lUtatwn llei.l.L W. A. I last lion. 
Chrtagu luurnal. Mierttuti limfy. 

< Inc.! k<i I let aid- ha aim net . Sam II all. 
( ' . .. Itaily News, I'. II. Denttia. 

LeasVi w.rkiv. iv iiuckiey. 

< lncnc'i F-vc«iitia A, H. Sjiink. 
(. hteago Tribune. Ray Piersort. 
( heeagii Jewish World. H. Stein 
I hicago Post. II. Hoekttaihrr. 
luur-Xtws Service, t.. A. Hut tun. 
lanioti I 1 !■ News, W. H. Strong. 
Cwntnn ttciMtattory, Motile Crass. 
I r.lumlnik I itisrit. Clitic Tutllr. 
Ci Iiini) i« I>i»|utch, Harver Milltr, 
t1evp|.-ind Ne*», fcd. Bang*. 
Central Ptcm Association. N. K. Brown. 
New«i»ai»er F.nttTvnae .\**oriati<in, Fred Tur- 

beys ilk. 



Cleveland Haw Oealer, las. 11. Lanyon. 
1 1 Uoac Tenry. 

ChitltoHW Cam\. Sber man News, O. F. Storo*. 
Cincinnati Time*- Stat, < ■ - Gar retton. 
Ctaetttnati ( otnitfi ri.tl-Tril>ui.r, Holt Ni wlu.lL 
Maytm. Paily Ne>>a, Jerry iVinnt, 
[■ " lemma I. Bon II u tie*). 
I>i> v Ktgistrr. Sec. Taylor. 

Ml ([, I lr, IV, St. I I J f T > II ll!l.i!| 

> lr< 1 N'etss, II. C. Safaibgcr. 
tirlrmt Tianra, H, V. Wiltaa, 
Drmrr .1, Billy CUrdnrr. 
f 'alia- I>i*|t«|e».. C. H Ne««ll. 

Eri« Tioir*. ?*••- C< Martin. 

EnVhart Review, Fred Palmer. 

Elmira Herald, Thot. Wriglrv. 

Ft. Wayne lonmal Gaacite. ft. J. Stirk. 

Ft Sntth >uiiih«c«t American, Jack Decker. 

Grand kai'id* New*, 1 J. Madhnlt. 

Ciiand H.\huU -. 1*. W, NickH, 

f;rand K«t«df Herald, E W. Ihrketvon. 

HarlfiiTil (.t--.it, |nhn 1 ' t ■■ ■ ■ ■ - r 

HnKikrn Hwl*-<n •ib^rTver, lim Eagan. 

Havana El Muradu, V'kior M^noa. 

lUmitton Recniblican Ntwa. W. Tobey. 



Iin1ianac<ilia Star, Inn. W Hrait 

Itfittn :s<-w» id rai l. m*i KcGiKery, 
li>«in>tnwn Uad. t. U C. I . . 
Katainafoii liaxelte, fobn K. Walah. 
Kanaas City Star. Ctyde McBnde. 
Kan«at City Pott, Olio FUrto. 
Einrnln Siar, C. S. She-man. 
l.inct'lii Slate Journal. W. E. Chmlenaon. 
l.oUi«vtllr T'lat, Hurry Blooan. 
I MM Tek-gta|ilt Ne»a, Fratui» <»*Neitl. 
t-tttU K M" t,! : , n I r--- |t, XV I 'Mr ui: 

Lgaj Angplr<« BaMMMfi H. M. Walker. 
I <n Angeles Herald. Fane Norton. 
MinnrajMilia Journal. ('. M. Alien. 
Minneap4tlis Tribune. Fred Culbur*. 
.Minnea|iobs Hatty N'ewa, tiro. Bariun. 
I umrierland Haily Ne»a, II. & llayward. 
Md^aiikec Leader, Turn Andrew*. 

.1 r« WiMutiain Newa. A. )- Seiiinner. 
New VarV Polirr 4U>ellr, Wm. Raflet, 
Na>w York Mnrning Telegraph. lUl Maneraon. 
Nrw York Morning Telegraph. Weed Oickin- 

t'nlliert, E. O. Casey. 
Tkkcr. Jim Rice 
< eniral Nt»i, Edw. Raacover. 
N>* Yurk Time*. Bernard '1 Iimiuimuil 
Xrw York W.nl.1, (rf^.. Bailrv. 
.\r* Nnrlliaide Newa, Hairy Fink. 

Nrw York Evrnmg Son, Joe Vita. 
Special Service Svndirale, Oli» F. Wood- 
New Yi>rk jtogft F. A. Sletmer. 
New York Sun, Nat FViacber. 
New York Telegram, Biller Wathey. 
Melt Syndicate. Dttta K. Woud. 
NV» Y„rV Tnhuns. W. O. McUrehan. 
Kvrt inK Mail Syndieale. V, McNitl. 
t'mverul Service. Frank Mrnke. 
International New», lack Wllnn, 
Nttt«|iaprr Feature Scmce. <>ro»er Patteraon. 
Newark Star-Eagle. Bert Podge. 
Newark I>edger, I. P. Norton. 
\<uark Evening Ledger. J. BendcIL 
lluhoVcn Iludxm l>it«>atcb. Jack Ear tell. 
Htm ih .... Item, W. It- Ilamdtim. 
Nitea .i-l- Nrw*. H. A. Ktrnawieaer. 
Mmaha World Herald. Samly <>eiaw«td. 
t 'mnha Pnily Itre. Kid Graves, 
I'htlailelpkia Press. Thos. Ricr.tt r 



l'kiladel|Mia Rutlrlin. Wm. ]. Hatg. 
I'hiladi'ljilua Evening Ledger, W. R. Maxwell, 
rhdadeliiliui Imiinrer, M. N. Rowlins. 
I^iladelphia PudIk Ledger. Wm Rocan. 
I h ilj-lrl jifna North American. Jas. C. lsa> 
nvinger. 

Portland Oregomaa, Harry I'.tayton. 
1'itt^burgb Sun, Jwri I-ong. 
I'llt^liurgh I'reas. Kalph Davit. 
Pttlstinrgfi « hrnnicle Telegraiih. Hater Boyle, 
■'•iialiitrgh <a>rtir Tines. l_ < . 4'araon. 
Iiit».tinrgh Insfiatch, Wm, Pm. 
I'iltkbnrgh Leader, ]>uk (iuy, 
IV.iria Journal. I- rent h t ant 
Pimia Press. D, Matcfaetie. 
Pontiac Presa.tLtreite, Itirchaid. 
Racine TIsM-s-Catl. Art C. Cirau. 

\< , lir I Nr«s leader. W. C. Harper. 

San Fran»»ro CbronKle, Harry It. Sniitk. 
San CM, Eitgar lUcuaon. 

San Erancitro Eaarrimcr. H C. Coleman. L. C. 
I«y. 

Stracntr Herald. R. C Henenck. 
Syracwte Journal. Sydney p. Whipple. 
St Paul )h»|«tch. t, R, Hosting. 
St. Louis Timrt. SiJ Keener. 
Springfield Nrwa. Jno. A. Rent 
SctingSirUI Sun, L 0. Ilar»l-am.in 
Seanle P..^1 -Intetligt-ncer. Chfl 0 Ilmen. 
St 1 an tin Scrantoman. I itan I .enilun. 
TsVTSJ Haute Tribune. Ralpn Wlillc. 
T- ri>nlo World. H. <>c*ss. 
Trentoa. Ttones, W. R Cluaton. 
V\ aslungttin Star, Henman Tbmnpann. 
Watlimginn Timts, Lou Dostgher. 
UaahingtDin Post, J. B. Filtatrnld. 
Uinniiwr Free Press W. J. Ftnley. 
Woerrater flaiette, <icn, Toflhev, 
Wbrrliiig MH Mm B. W. Ratferty. 
Wateno*u Hady Times, James A. Moure. 
Madl«nn Slate Journal. T. F. Mcl'herson. 
Warreti CnronKle. Geo. U. Marvin. 



TIIE 

Indianapolis Star 

IS THE FAVORITE PAPER 

OF THE INDIANA FARMER 

TKf rural route circulation of THE 
INIiIANAl'o'.IS STAR i, apnrojti- 
nulciy trul ol III, other !«.o Indian. 
.) N ^I. ; -r' • ■ tnfnliinnt 



52% 
INCREASE 

in foreign adverliaini; during May, 

1919. r May, 1918. abowa what 

national adr«rtiarra think of 

THE PLAIN DEALER 

Largefti Murnlng t'irculatioa Between 
New York and Chicago 



Beloit, Wisconsin 

Ike bran nt Ua* rtrlWtt agT*niM«ral asrt dairy 
mtan of Uv t minl main THK KM JUT NWTg 
Is naJ vy 1 500 nVti farsam. iMr elrmlailm 
4.IM. Net asM elrestatssa « Hon. Bate Iff 
rrnlf i»r trvti gat 

t< X ttoifTHIVrTlis 
OaiKt a ruMMvrr 

.Sft^tal Hffeirnlmtttti- 
G. I^Kla-N tATSt CO. FaTXR, Bt'ttva a 

■n 

nitrttta Marwtla Kg \rm itrt Ma At*- Bg 
IW«<1, Kfn«r Bg Hatha *i*rrtla*r* Be 



I lir. lM)|A7(Arui.ia STAK puIj- 
lithrt no pre late«i eostiocis. THE 
STAR goes to the fanner ta* same day 
it is i-uhtisked. 

Itr. market i|ontaltotia are the must 
fa-iffipVte anil reliatSle puatl>*hef| |>v any 
ln«li.inn|anli* nr<atpaprr, and are rvcry- 
isltere acrcptetl as authoritative. 

TIIK >TAK is the only Inrlianapotis 
n<-»t|<ar«r vthuli iuaki-» a speoa) fca- 
ttttr nt poultr> and farm news and 
ailt rrtiting 

Foreign Represrntrtivtt 
KK1 l.i -SMITH r:o. 
220 l ifth Ave. New York Cily 

JOHN GLASS 
I'enples Cas Building t^hieago 

r. j. Brown l oo. 

712 Market Si. San Kranriaen 



The Choice 
Of the West 

The Los Armeies Evening Herald 
is the medium selected by ad- 
vertisers whose practice it is to do 
big things in a big way. 
The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
"result getters" in America. 

Daily Circulation 

139374 



Yf,ungst»»n Telegram, M. J Half, 
Wurd Syndicate. Frank D. Ward. 
Oniaba hatly l>ee. Neat Jones 
Toronto Star. W. A. Hewitt. 
Fort Worth Caries Star, A. C. Carter. 
I iorinnat. Post, F. W Rostock. 
I oitisville Courier Journal. Sam M>.Mrektn. 
Atlanta Const it utton. E. C. HrtitTv 
I'lttsburgh. Harry Burke. 
Syracuse Tost Standard, B. P. Ly-rvcb 
WKerln.g N'e»s, A. J. MiU* 
rnivrraal N'ewa Service. 11. Gray. 
New York (.lobe. Walter Si. Derm. 
New York Evening World. Hot. B4g{r««n. 
New York American. l*amon Run/on. 
St. Louis Sporting Nc*s. Taylor Sjiina. 
St. Louis Globe He mac rat. ). B. Sheridan. 
Milwaukee Journal, N. W. Rowland, 
t'olurnliua Stale |ourml, 1 -te|ik F. Carr. 
I fiu-jkt-'i Anient »n. K't Smith, 
ltttffalo l*ommervial l>i»lel. 
nndaeport Herald, ht Mulvihill. 
iVrtbud Telecram, Mtke HittlrT. 
i"hlcagi> Neus. Bat Nelson, 
t Mcago News. Lain he rt Sullivan 
Irwntntry News, C*|>t. Ginty. 
lMi*h«irgh l*ou, Ki.ink Moran. 
I rmdim, Kna.. Sptri-tjie. lac-e> Mugan 
\orwalk. S. Nor. Hottf. Torn WaltJk. 
lUidgenort Post. |acka m Ihmovati. 
New llasen Tirr-e* • eader, Harry Robtson. 
New Haven Jnurna! Courier. Pave Fttaccrald. 
New Haven rteputilican. Joe Shisgaul. 
'■■i-l Preta - ■ i •• >■ ■-. II. C. Hamilton. 



CHANGES IN REMINGTON AGENCY 



C J. Ballielt's Responsibilities Enlargeil 
on Reiiretnenl of A. K. Osboro 

Ui rrAM>, N. Y., July 9.— There will 
Ire a change- Aug.)*! 1 in the active man- 
aKemnit of the E. P. Remington 
Agency. Carl J. Hatliett, whu, as mati- 
aKinic partner for the past *ix years has 
shaped the policies of this agency, will 
take direct personal charge of the plan- 
ning, servire and copy department*, in 
place of Alex. F. Osborru who leaves 
to as*ociatr himself with another 
agency. Mr. Ballieti formed the 
agency, taking over the goodwill and 
business uf the late Edward P. Rem- 
ington of Pittsburgh. 



Ufa* 

^fHsburg Qtspatrtf 



haa always been a bip factor 
in the sueeeMful exploiting 
of pood mcrelianclite. 

WAIXACK 0. BROOKS 
l.'k RuUtllUK. N.w T«ffk 
TIIS rolttl-l-ARCONS CO.. 
reot-'f^ Oaa Dulldlnr. Cbtaaco 
H. C. ROOK 
tnl f>lal> Trutt Bulldl>«, rbllad.lcf.la 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 

"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why." 

MEMBER A. B. C 

Fertit* A4vr>1i*tnt Rttrttmlaliv** 
KEI.t.Y-SMITH COMPANY 
230 Fifth Avcnua Lytlnn Buildini 

NEW YORK CHICAGO 



New Orleans States 

M*n>l>er Audit Bursa* of Clrenlatlnoa. 
Sworn Net Paid Ctrcnlaiion for 6 
Months Ending April lit, 1919 

43,701 Daily 

Wr guarantee tbe largest wblts horns 
delivered evening etrevlatlasj 1b tba trsds 
ti-rritui i of Near Ortoan*. 

To rsacfa a large majortty af tfce trad* 
Iinwe«e'a tu tbe iacat 1»rritorj III* 8tal*« 
I* th4» lrtfjteiit and erosjotnle sne<tluni. 

t'trrritatloo data sent cm rrqoeat. 
The S. C. Beck with Special Agey. 

Bole Furalgo It(*|irssH*s>tatlv««s 
N*ir Yoek Cblragrt Rt, t^Mla 



Editor & Publisher for July 10, 1919 



35 



SAYS TRIBUNE DIDN'T 
"'STIGMATIZE" FORD 

"Characterised Him Unfavorably," Seek- 
inn le Indure Him to Change His 
Attitude on Government"! War 
Policy, Say» Writer 



Mot NT Clemens. Mich . July V.— Tif- 
uny Wake, chief editorial writer of the 
Chicago Tribune, whu was on the wit- 
nr-» stand two days this week in the 
51,000.000 lib*! suit brought by Henry 
l-Vird against the newspaper, denied that 
the paper hud flecided to "stigmatize" 
Mr f ord. Rather, it had "characterized 
him unfavorably." srekiug tn induce the 
manufacturer to cliange his altitude on 
thr Government's war policy, 

Editorials were read by Alfred Luck- 
ing, chief of counsel for Mr Ford, to 
show that in the early day* of the Mrxi 
i in War the Tribune had advocated that 
itic Mexicans be allowed to work mil 
::ietr own destiny. 

"Then ihcre was a considerable fac- 
n.-.n opposed tn war as Mr. Eord op- 
jK>-ed it?" questioned the attorney. 

"There certaitily was. Mr. Wilson 
ran for re-election on a platform that 
kept us out of war. and won a victory at 
the polls " 

Concerning a serves of articles writ- 
ten by a Tribune staff correspondent, 
rstocrpts Vom which formed the basis of 
an editorial. Mr, Hlake said: 

"Mr. Ford told Mr. Wheeler that he 
didn't believe in history— had no use 
tor it We thought this was the mark 
of an ignorant man. and that it ex- 
plained his ill-founded argument*. Mr. 
Ford was. by reason of his wealth, in 
3 powerful position, and in dealing with 
him editorially we snughl to weaken his 
rullticiice." 

Mr. Lucking asked where the witness 
rad read that Mr lord said that the 
word "murderer" should be embroidered 
■:i the breasts of every soldier. Mr. 
Hlake could not remember 

" And don't ynu know," asked the law- 
yer, "that the statement was made by 
lane Addams, one of the greatest 
.M'ltnen in the United States, anil was 
put in Mr. Ford's mouth by an inter- 
\icwer?" 

"I know- Miss Addams well, and I 
don't believe she made such an outrage- 
mis statement." answered Mr. Blake. 

The Tribune meant to characterise 
Mr. Ford as an anarchist, said Mr. 
Hlake. "because his position opposing 
iefense measures in a lime of danger 
was notorious. He was for pulling 
down the flag. He said patriotism ought 
to be abolished His attitude was no- 
torious: everybody knew it It was a 
background of his position so familiar 
to the public that it didn't need to be 
repeated." 

"Mr, Ford's ideas on war and patriot- 
ism were as well known as the autumn 
Sile manufactured hy him He couldn't 
utieranccs without its being 



Perth Amboy, N. J. 

" [City la Kan 



TkoTougUy Covered by Only Duly ia 
Field. 

Evening News 

tfeanoer A. H. P. A.. A. B. C, A. ». 



F. H. Northmp, 303 5th 
New York City 



known from uiie end of ihe country to 
ihe other. Thc-e are things which 
stamp the public's imagination " 

The "dark dye stuff'" editorial. Mr. 
HUke explained, was written because he 
thuugh Mr. Ford was doing a grea". 
injury to the country, that he must be 
an ignorant man. and that the Tribune 
wanted to show they were not expres- 
sions of a wise man, 

"Did you comment editorially on the 
'livery soldier a murderer' remark a:-, 
Iributed to Mr, Ford?" Mr, Lucking 
asked. 

"So, 1 thought he was 'just talking.'" 
said the witness. 



GEORGIANS READY FOR 
MEETING 



Press Rotarians Divide Into 
Two Sections 



Newspaper and Trade Press Members 
Separate — M. J. Hutchinson and W. I. 



Salt I.akk Ctrv. July 4,— Thirty-six 
representative newspaper managers, ed- 
itors and publishers represented their 
profession at the tenth annual conven- 
tion of the International Association of 
Rotary Clubs at Salt 1-ake City June 17 
to 20. These men came from all parts 
of the United States and a few from 
Canada. 

M. J. Hutchinson, publisher of the 
Edmonton ( Alia ) Bulletin, chairman of 
the section, presided at a luncheon given 
by A ,V McKay, general manager of 
The Triiiunc. 

A division was made at the meeting 
i>elwecn the representatives of news- 
papers and of trade publications. In 
making the change ii was pointed out 
that the interests of the newspaper men 
and the trade publications representa- 
tives are in many ways identical, but 
that for all to secure the greatest po»- 
'iiile benefits from the discussion of sec- 
tional meetings and corresjsondence the 
reparation was necessary. 

W. I. Ralph, of \'cw Vork City, was 
unanimously chosen director of the new 
iradc publication division, M J Hutch- 
inson, of Edmonton, Alberta, Canada, 
was re-elected chairman of the news- 
paper section, and F. S liraudcnbiirx. of 
the Madison I Wis. . Democrat, ele ted 
secretary 



The Newark (N.J.) 
Ledger 

beginning April 1st, guarantees 
the second largest average cir- 
culation In New Jersey for thr 
current year and accepts all 
advertising under this definite 
lunraulr, and obligates Itself to 
• pro rata rebate if it (ails to 
maintain second place in New 
Jersey circulation 

L. T. RUSSELL, 



Summer In 
New Ixmdon, Conn. 

is the season o< social activities and Me 
Lu.u.es. thai assure aueaeaa tor the eJ 

vcrtuer who uses 

The New London Telegraph 



JULIAN D. 

P.m. Burn. * Smith. 

J. Logaa Parne Co. 



Monroe to Re Scene of Important Con- 
vention of Daily and Weekly Pub- 
liebers Next Week— Advertisers 
Also to Take Part 

Monbok. Ga.. July 9.— Publishers of 
daily and weekly newspapers of (jeorgia 
will hold their annual meeting here next 
Monday. Tuesday and Wednesday. Cor- 
responding Secretary Hal M Stanley, 
of Atlanta, reports assurance of the 
largest advance list of attendance in the 
association's history. 

President Paul T. llarber of the 
Commerce Observer has prepared a 
program of genuine interest to publish- 
ers who lake the newspaper business ser- 
iously. He has eliminated all propa- 
gandists, politicians and others who 
would exploit the association for selfish 
purposes. Only newspaper makers and 
advertising men have- been placed on 
the program for speeches, 

Wright A. Patterson of Chicago, 
editor of the Western Newspaper Union, 
is one of the principal out of stale 
speakers for thr convention His sub- 
ject will be "The Place of the Rural 
Press, in American Civilization." An- 
other speaker of national fame is James 
O'Shaugliuessy. secretary of ihe Amer- 
ican Association of Advertising Agen- 
cies, who will" discuss "Enlarging the 
Volume of Advertising and Increasing 
the Net Profit to Publishers"; Mrs 
Fdith O Stisong. editor of the Green- 
ville CTenn. ) Democrat, has been in- 
vited to discuss "How to Get Advertis- 
ing from Home Hnsiness Enterprises." 

E. E. Dallis of the Johnson-Dallis 
Advertising Agency. Atlanta, will speak 
on "The Country Weekly from the Ad- 
vertising Agent's Viewpoint." 

More than a doren of the leading 
publishers of weekly and small daily 
newspapers also will discuss live topics 
of \ita! interest to the newspaper pro- 
fession. 



The Clarksburg 
Telegram 

Gained 36% 

in advertising Mar, WW, over the same 
misnth of last year, publishing a total oi 
n.ljOa> agate lines. 

"II pays to advertise in West Yirgimn's 
Leading Newspaper." 



Puhludiern : More "Reaaoiu 
Why" yon, too, ahonld deliver 
your N. Y. Agency Checking 
Copies by "S & M Insured 
Ag«*ncv Delivery Service." 
'some service users 

Nrsv York City RetuM- American 

Times American Glpbr- Auvert.scr 

Journal Wtwld Baltimore Sun 

Globe -Tnniiiie ImltsnaiMilis .Vtw* 

Pint Telegram Worcester Telegram 

ItrraJd Slant. tftctett Juurnal 

Mail-Eve. S-.in Briatjeport 

Eve Wor'.d Sun Post Telegram 

Wilmington Stnam City, Iowa 

Journal News Argus Leader 

Fiver. Evening Spr.ngncld (Mass.) 

PnUaderpiUa 1'r.it.n 

Noriti Asneocao Hartford (Come) 

Beaten Times 

Herald Traveler New Ilaven Reg 

Post TranM-npt islet 
| V. J i»r (utl ^ni.-.rar, ,( s & M 
Smut.) 

' MancUfW 

450 F—Js AW. "N Y TiayriOoHu!* 



All important discussion will be, "The 
Aims and Status of the Select News- 
papers Association of Georgia." Weekly 
newspapers organised last February for 
the purpose of obtaining a full share of 
foreign advertising. 

President llarber has extended an in- 
vitation to the Alabama, Mississippi, 
Florida, Tennessee and South Carolina 
associations to send a delegate to thr? 
Georgia press meeting in order thai a 
Ireiler understanding and mutual co 
operation along constructive lines may be 
brought about hy the newspaper men of 
the states mentioned. 

AIsu, an invitation has been extended 
to the various advertising agents located 
in Georgia and to President Jefferson 
Thomas of Jacksonville, president of the 
Southern Council of Advertising 
Agencies, to be present. 

Monroe, the entertaining city, is 
making great preparations for the ap 
proadiing gathering. An iuiormal 
alfresco party, a reception, a picnic din- 
ner and a barbecue dinner are amount 
the entertainment features planned An 
eight-piece orchestra from Atlanta will 
rrnder music during the entire gather- 
ing. 



Club in Houston 

Hot ston, Tex., July 5. — A press club 
was permanently organized here today 
w ith a charter membership of 25, "safe 
and conservative journalism" for its 
slogan and "a good time all times" as 
its motto Officers are: President, 
George \V. Dixon; vice-president, A. J 
Hazlett: secretary, Jules Elfenbein; 
treasurer. K. P HaMiitt. Directors: II. 
L. Millis. Prank Noel. R. I_ Dudley. R. 
E. Conner. J. T McCully and R. IS. 
Niese. Jr. 



As long aa men meat eat and real 



The Asbury Park Press 

IB ntf LCADlNr, STW<t?j.pri IN TWl* ttCfl 

Afinin i.tthal «vn> rtr««Bi.i.r at-aprr htc 
t«h ow the j*fw mmtn <, <wn. 

tttdna irn £iMs.t t.iltteM. 

KtKtLtiM >T»Jk>l. /L X. f, A. «Oi 
A B C Mrot*nv!^». 




The Dominating Force 

In a manilfaetnrtng lerrtterr ramons 
fee Its baatle. llirlrt aad preaperlir 
"h.re a nlniea dnllsra ar* upaoded 
waekty la aragae. 

The Bridgeport Post 
Stands rd -Telegram 

Hot jnlf avmlssla thta ttalat, but tnev 
•llee ee*«MlMre tti. bswaat rate aeaala- 
anle In Xhw gaghsnd. Ke*o litem oo 

Snur tint. 

rORglON RStl-IIKSKKTATJ-.-KI 



Ctt 



The 

Pittsburg Press 
Has the LARGEST 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

-* sV f F" ■rtjFM n/tray # JgJaWg* ' ' l^liS-r^BS^aNU 

i. *_ RIJtlN. JOHN ni,a»». 

Helninnlltsn Tower. r~«J~ Uas BUtg. 

N,w Y °" 1 - 21^! 
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Editor & Publisher for July 10, 1919 



SUPPLIES & EQUIPMENT 




^4 For N ewspaper JWcX k inQ^ 

ITED AND FOR, SALE 



CO-OPERATION — THEME 
JOINT MEETING 



OF EOL'IPMENT FOR SALE 



(Continued from page 8> 

pttblkfcheri tu collect snort rales within 
60 days, and to adopt the A. A. A. A. 
standard rate card* and other blanks, 
eliminating "jokers" and scrliiagc. He 
cited cities that have been eliminated 
from schedules because of profitless 
OJtttrrcJl between publishers of news- 
pa pcrs. 

Chairman Thomas then introduced the 
following men, who made brief ad- 
dresses : Major Jesse F. Matteson. of 
the Gundlach Agency. Chicago ; J W. 
Ilarber, of the J. W. Barber Co, Bos- 
tim ; W. H. McLain, of the 3lct.ain. 
Haddon, Simpers Co, t'hiladelphia; 
M. P. Gould, of the It P. Gould Co.. 
New York City, Creator of the Gould 
Chart of Analysis; Marry Dwight 
Smith, of Fuller & Smith. Cleveland; 
Stanley Resor, of the J. Walter Thomp- 
son Co., New York City, and Mr. 
Ncrms, of Progressive Farmer, the new 
president of the Farm Paper Section. 



•\d: cnitrmtmtt *nier ttnj , I j/ji 'icona*. thirty 
irnti ftt hue. Count jit wotit I* iht ttn*. 

Typesetting Machine* 

Fur Bale: cheap; »!* No. 1 Msrgen- 
thaler single letter linotypes In Rood con- 
dition. Can be aeen In operation. Dta- 
paten ITintinc Co.. St. Paul. Minn. 

For Sale 

Scott Rotary elfht column, sight pace 
preaa. Foley Railway Printing Co.. Par- 
sons. Kansas- 



For Sale 

About too pounds (-point brass slugs and 
:w pounds brass t-polnt leads, ranging tn 
alas from six picas to ssvnn columns- Col* 
umn measursrasnis. IS picas wld*. non- 
pareil column rule. The Pott Standard. 
Syracuse. N. T. 



EQUIPMENT WANTED 

.A&vrrtuemmtt tmtfer thit clwMcatiew. thirty 
crnti ftr Hnr. Count fir vwrfi to in* Ji«#. 



Wanted 

By Coant publlfther, ut««l nlxly or eeventy- 
Ave horsepower motor ami control in good 
condition for Hoe sextuple; alternating 
current, 220 volt, three- phai* alxtr cycle. 
AddreMA A-7M. care of Editor and Pub- 

ImMr 



STANDARD RATE CARD w.nte.1 
ENDORSED BY S.N.P.A. 



Agencies Mast Use Mora Space Hereafter 
in Southern Newspapers, Paul E. 
Faust Declares Before the A. A. 
A. A. Executive Board 



Routing machine wanted (or curved 
plates, Will pay cash or exchangs Bochus 
gas engine. Also have linotype gas pots 
and double strum table for sale. The 
Times, Kalslgh. N. C. 



BASHAM IS PRESIDENT 
SOUTHERN A. A. A. A. 



(sv TtLaosArn.) 

Ashevillz. N. C, July 9. — Closer co- 
operation with publishers was brought 
about by Ihe National Executive Board 
of the American Association of Adver- 
tising Agencies in its joint session with 
the executive committee of the Southern 
Newspaper Publishers' Association 
this afternoon. This was a sequence to 
the joint open session of the publishers 
and agency men the night before. 

The standard rate card was formally 
endorsed and commended to all publish- 
ers by the S. N. P. A. This was done 
as the first step in standardisation of 
methods in the relations of the pub- 
lishers and the agencies. 

Paul E Faust, vice-president of the 
American Association of Advertising 
Agencies, said that the purpose of the 
executive board of that organization in 
coming to Aslieville was to study the 
southern newspaper situation at close 
range. • 

"We recognize the vital importance 
to advertising in having all the 
potentialities of the southern newspapers 
brought into fullest activity," said Mr. 
Faust. 

"We must use more and more space in 
the southern newspapers in order to 
bring this market into its greater values. 
The great buying power of the South 
compels an appreciation of the south- 
ern newspapers. 

"\Ve are certainly delighted with the 
enterprising spirit of the southern pub- 
lishers and happy in feeling that in 
them we have such tine cm. operation." 



Division Will Continue Advertising Ad- 
vertising in Newspapers — Bad Prac- 
tice* Corrected— Loving Cup to 
Jefferson Thomas 



(SV TSXBCSArH) 

Astm-ii ii. N. C, Jury 8.— The South- 
ern Council of the American Associa- 
tion of Advertising Agencies elected 
officers today as 
follows : Presi- 
dent. Thomas E. 
Basham, Louis- 
ville, Ky. ; vice- 
president, E. R. 
Dallis, Atlanta. 
Ga. ; s c c r etary 
and treasurer, S. 
O. Landry, New 
Orleans; Henry 
L. Staples, Rich- 
mond, Va.. mem- 
ber executive 
committee. The 
attendance was 
the greatest in 
the history of the body and unbounded 
enthusiasm and much work marked the 
two-day sessions. 

Through the influence of the council 
during the year under administration of 
Jefferson Thomas of Jacksonville, re- 
tiring president, many so-called "bad 
practices" that had crept into the South- 
ern agencies have been corrected and 
closer relationship established between 
the publishers and the agents. 
The council will continue to advertise 
< Continued on fag-' 37) 



Thomas H Uajham. 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best in An) Case" 

AMERICAN 
TYPE FOUNDERS CO. 



B*i«r.'in rVr»bur*h 

New York Cleveland 

PhlUiiarlpKla Denote 

Bali insure ChsWago 

Richmond Cincinnati 

Ailaac* Sc. Loute 

Buffalo Mteineapalt. 



Kinttw Clry 

Denver 

Lot Anftle* 

San Frarxlaco 

Portland 

Spokane 

Winnipeg 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 

Prints snd folds s seven-column 
i-6-S-10 er 12-page paper It n sr 
$4 page siae at 4.S0O per boar. 
A *sW f**t si • sgg sjsjs j g i srirr. 

Walter Scott & Company 
PLAINFIELD, NEW JERSEY 



Pristine; Plants and Business 

BOUGHT AND SOLD 

Printers' Outfitters 

America* Trpsfasndsrs' Products 
Printers sad Boekbtadsn Mackinaw of 
Cvary D as cri ption 
CONNER. FENDLFR A CO. 
SS Baakaaaaj St. New Ysrk City 



Take It To 

POWERS 

Open 24 Hours out pf 24 
The Fatten Engraven on 
Earth 

Power* Photo Engraving Co. 
151 Naaaan 3u Tribune Bldg. 
New York City 



EXCHANGE 

What You Have 

FOR 

What You Need 



The newspaper equipment and ma- 
chinery lying around your shop for 
which you have no present use may be 
exchanged for the money to buy the 
equipment you may need by advertis- 
ing it on this page. 

Display ads 30c Agate lAne 

Classified ads ,Wc per line — set in 6 pt. type 

■ — 6 words to the line. 



Editor & Publisher for July 10, 1919 

CLASSIFIED ADVERTISING COLUMNS' business opportunity 

A<trtrlurmt*t, undrr thit cUtri/u-ation. forty 
cesli ftr (in, Cseaf til woril to tho limo. 
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the eie-iiiiSed C9l»*nn$ of 
«r*a«w-«S oquipment for 
*tt per line mv thus 
4 which wooid be of 



Edjtoi k Publish n torn 
rr which yom hove we present * 
turn mte cook — rtWu i which \ 
tool ierxnee to somebody tier. 



now rntroij nimi Mi 



ai ml 



SITUATIONS V ANTED 

' : Mmdrr tku tlaumtcotom, torn 

rwti for I'M', ooek imoortion. Com*l ji> 
, iko limo. For Ikooo 



To the Publisher* and Busine-ai 
Manag< of Daily Newspaper* in 
the United States and Canada: 

Xavar In th» history of dully paper* has 
tfir outlook for business men been sa 
bright as It in al i»*ai>nt. 

Newspapers are today c* rry Injc more au- 
■.-rt'.slng than they have carried for years 
rid nil signs point to a steady Increase In 
business) 

So that you will tit In > position to a»- 
Ljre vour ahar* of this advertising. It 
ell! be necessary to havs your share of 
HIS .irrulatlon in your field. 

To get this circulation, you must havs 
x s-hwI circulation manager. If you 
tuvrn't one. the Gensral Welfare Commit- 
tee of the I. C. M. A- can put you In 
sMtil with the man you want 

S.ini* of our membera have Just returned 
■:. mtvIoi ; others ;ire necking H change, 

• htle sum* have be«n out of employment 
..»mg lu the suspension or consolidation 
i.f ni-ivspapera 

v.Mress in strictest conflrJanca. H. A. 
Wenig*. flialrraan. General Welfare t?oro- 
rntie^. International Circulation Mana- 
saMM-iatlon, care of The Post-Star, 
-, ! .ill-. N Y. 



can writs heads to suit . 

C. J. T. 



SITUATIONS WANTED 

Experienced Copy Editor 

wishes permanent position In New York 
or Philadelphia; « years old. college 
graduate; can writ 
style, will come on 
care Editor & 

Newspaperman 

A New York newspaperman with several 
yean pxpcrlcnc as a i-ern>rtfi- UM wilter 
for the NfW York im|»tn. recently din- 
charged from the army, deelres to connect 
as a city editor, or sporting editor, with a 
dally In Houthern New England . New Jer- 
sey of Westchester County. New York. 
Address. A-77*. care Editor und Publisher. 



Reporter 



University graduate. 
Journalism, deal 
on dally 
Addrsss 

Usher. 



trained in 



"pap.; 1 ?; ro^f wfi sa r 

A-U*. car. M Editor * TvS- 



Reporter and Deak Man 

Young college man, experienced on desk 
and outside at beat assignments, desires 
position on afternoon sheet; married, re- 
liable. A-I references Address A-TsS. 
car. of Editor an " 



Advertising Salesman 

Histi-class of proven ability open for «n- 
gjKrmrnt- Twelve years experience In 
(Mural and trade publication flelda. In- 
il'ilmg charge of advertising department, 
ind Kastem office: wide acquaintance 
Skst York City and throughout Eastern 
•iriltory; best credentials. Replies held 
mnfldsntlal. Address A-TT6. care of Ed- 
itor and Publisher. 

Business. Manager 

Connection as business manager, dally 
rlty of 25. ooo to &0.000: or advertising 
~.insg.r with opportunity of advancs- 
ir-nt Mad valuable experience on auc- 

■•sful mlddlewent dallies Want some- 
thing more than position, consider only 
•here can have some stock Dea*t an- 
■ »..- unlsaa you are willing lo pay for 
■.«,!!, Address A-7TI. care of EH I lor 
im Publisher. 



Young man who Is destined to become 
one or the leading cartoonists, dealree a 
position. Present location unsatisfactory; 
references and Information on request. 
Address A-7J1, care of Editor and Pub- 
lisher. 



Business Manager 

i llness Manager on dally of J,fass clr- 
.Litii.ii or over, or assistant on laige 
»ill» . Comprehensive training, clean re- 
•j i-produclng record; systematic; am- 
l-et me write v.iu fully Ad' 
■ -h.-i 



if Bdllor mid Pub 



Editorial Executive 

formerly connected with leading dallies 
a New York City and Philadelphia; keen 
:.«« sense: expert makeup and typog- 
isphy; freguent contributor to Colller a 
.ml l^ille s Weeklies. Saturday Evening 
I Scientific American. Outlook, lnde- 
l-ndent. etc : Ims »|ie.-l»lll«l In dramatic, 
fji.clal und foreign ri*ld«; can swing 
» c..' advertising: now publicity manager 
if titermtlonul organisation, desires to 
r»turti to nawspaper work on afternoon 
luver within 100 miles of New York City. 
vJdrcss A-775. care of Editor and Pub- 



Circulation Manager 

Circulation manager, now employed In 
large eastern city, desires change. Over 
15 years experience, circulation doubled In 
present position Would like place with 
aggressive oiganlmtori where talent for 
•onstructlve development work would have 
outlet Familiar with all phases of circu- 
lation work both east and west and ha\e 
pul over many plana resulting In great 
Im r-KSes In morning, evening and Sun- 
da» ediliona Married ICecommendatlona 
fmm past and present employers. Ad- 
A-7»t, care of Editor mid Publisher 



Sport Writer 

Hport writer and reporter, live years' ex- 
perience, seeks position with Eastern 
States newspaper. Address A-7R3. care 
of Editor and Publisher. 

HELP WANTED 

under thU cto*ri6colia* twimti 
Hne, Cowmt He worit to the 



1' 

Hon 



Advertising Solicitor and Writer 

OorxJ opportunity for first claw man. 
exiwrimord in »ol1cltinit advcrttslnr and 
wrltinir copy on a mornlnic pap«r of 1S>» 
po|>uliitti>n, Mtml t>t> lhiln*trloua and re- 
Httbltf. with TwBt of r»?f*re net*. Rtata ox- 
pifkBM Htid aalarv eicir-prtr-d in ilrat let- 
ter. Addraaa A-TTJ. care of Editor and 
1'uMinl.cr. 



Manager 



<?irru1aliijn inanAKvr with eighteen 
.irs varied and suc^ttMnj! axpnrlence 
n r.^wapapcr circulation work, d»>*lr*"« to 
m*if« change. Thoroughly t ruined In 
►■very HhKla or the builness of circulation 
tuiidinc and mnnaarement- Beat of refer- 
-n.-rjB and rettfins for fhanffe. Address 
A-":, care of Editor and rubliahar. 



[ want to work with you. and not for 
Where It will Ir*. of mutual b«neflt. 
K-:iablc. energetic uimI Intellifont young 
n_m full of pep and umbitloii. with «x- 
trutlva. buslnesB, circulation and general 
r In f loiil *xp«rlence. und ayatemlier. Ca- 
I«Nle of handling- help. P. Ureenberg, 1-8 
F>rgen St.. Naw artt, N. J. 

•" v Man 

! -unit niiin, several >ftirs exjjsrri^rK't* li» 
igvivy work, wImIu'S pnisltlon In either ad- 
'-rtistng agt*n<*y or advert Islnx dni»arl- 
itirnt of lane cvticern. Thunnnrhly uiidej- 
i'f!» ull detail work Jind tun a»iiil pm- 
mottun manager. A personal Intfrvlew 
^nvinn> «» t'> ability Address A*T8o. 
Mrs of Editor and Publisher. 

Ciirtooniet (With u Pep"i 

Vf<acx man. experienced, who isti do 
> -nilc stripe, sport cartoons, assignments, 
ett . wishes position. Address A-7>1. care 
sf p— 



^inplp Mail Man 

WMXTKH: Live wire, single mall, cir- 
culation man by large successful news- 
paper In middle western rit> . 

Must he result producer, write business 
laflllng lltcrnture. be able to s> sternal ise 
und develop department. 

Murcessful a|i|ill<-siit will probably he 
either: 

1. Mucressful single mull mnn on dally 
impel- who can show record of having built 
up large mall circulation. 

Z. t'hlef assistant to sui It a man -who 
ha" hlms-ir Isren h large factor In su<-h 
develolMiienl and bus uruulri-il lh»- neces- 
sur>- tr.ilnlng to start for himself, or 

S. Kuccessful periodical or mall order 
advertising nun who understands and hns 
successfully applied dli-rt mall adveitle- 
ng 

Successful candidate will probably make 
a life connection at an attractive salary If 
he can produce results. 

Write fully of training, age. experience 
iirnl salary, sending specimens of work 
ii -|<1 data which will be treated In con- 
fidence. Address A-713. car* of Killtor and 
Publisher. 



Circulation Manager* 

Members of the I C, M A. who are 
our. of employment or seeking a chamrs. 
should get in touch with II. A. Wenlge, 
rimlrmtin General Welfare t.'ommltlee. 
•.»'- <>'■ The Post-Star. Clan Falls. New 

York 

Circulation .Manager 

W anted -Circulation Manager, Olve age. 
experience and Wages uanteii. The Jour- 
nal. SU.ux City. Iowa. 



LEGAL NOTICE 



INTERNATIONAL PAPER CO. 

New York. June iith, 
The Hoard of Directors liave declared a 
regular quartasly dividend of one and one- 
half per cent It^i'e) on the preferred cap- 
ital stock of this Company, payable July 
lith. m». to preferred stockholders of 
record at the clos. of business July 7, 
1919. 

OWES SHEPUEHD. Treasurer. 



R. F. D. ROUTES TO BE 
RESTORED SOON 

fa W. 3 h- 




New York 



T!i« farmers o< northern N'rw York 
have won a M|!tial victory in their light 
lo have restored to them ihe rural 
routes which were merged and consuli- 
daii-d ai lhe direction of the I'oH Office 
DeiMrimcii! on May I. This light, in 
which officers of lhe farmers' orsanira- 
lions and newspapermen have led. was 
resumed before lhe sub-committee on 
P«i«l Offices and Poit Roads al Wash- 
ington on Tuesday. 

Fourth Assistant PostmaMer-Gcneral 
lllakcslcc appeared before this commit- 
tee, and (iranfje officials from \ar : ous 
slates, as well as a special delegation 
from Syracuse, led by Jerome I), llar- 
niim. publisher of the Post-Standard, 
were present. Mr. Blakeslee look oc- 
casion to extend lhe thanks of the de- 
partment to Mr. Barnum fur lhe efforts 
he lias made to secure better service 
for lhe farmers, and assured the com- 
mittee that at the earliest possible time 
the abandoned routes would be restored 
and that lhe R. K. 0, system would af- 
ford to every farmer regular daily hmi»c 
delivery of mail. 

S. J. Lowell, master of the New York 
Stale GraiiRe, tuld the cummitiee of the 
vital need >d rural people for prompt 
and unfailing mail service, and made 
many suggestions for the betterment of 
the system. Grange officials from other 
■•tales added iheir testimony to the same 
effect and wanted against any curtail- 
ment of the service as a menace to farm- 
ing communities 

Mr. Blakeslee admitted that before the 
changes were made there should have 
been a very full investigation of the 
meriis of each change. He agreed with 
other speakers that mutes should be laid 
rant on the 20-mile a day schedule, ex- 
cept in tare instances, in order to assure 
ffailjf service. He invited Mr. Harnum 
and the Grange officials to co-operate 
with the department in securing a more 
uencrous appropriation for lhe develop- 
ment of the R. R D. system, and to 
BOOH to Washington at a later date and 
ics'ify before the appropriations com- 
mitter. 



Ksoxvh i.il Tenn , July (U- Jobfl I-'o\. 
Jr.. noted writer uf stories of mountain- 
eers, including "Trail of the Lonesome 
Pine" and "The Liltle Shepherd of 
Kingdom Come." and in earlier years, 
following his graduation from Harvard, 
a reporter on the New York Sim and 
the New York Times, died of pneu- 
monia today at his home at Big Gap. Va. 



For Sale 

Unusual circumstances ptae. on the mar- 
ket for Immediate sale dally doing $85,000 
annual business Ino Job dept.) and paving 
lo% on investment. City of 46.000; finely 
located; one other paper: 2O0 mllea from 
New Tork. Address A-7S4. care of Ed- 
itor * 



$o,000 or less cash for 
investment in a small 
southern, southwestern 
or Pacific Coast daily. 
Proposition S. W. 

CHARLES M. PALMER 

Ntmupaptr Prapmu* 
72i FIFTH AYE. NEW YORK 



CONSOLIDATION 

i» the recoftfiiced route to ltxc* 
returni in nearly every line of 
cumrnrrrtal industry. 

We believe that jiublishinc jwop- 
ei-tiei offer onp of the moat at- 
tractive of aJI the field! for merger 
*n«l conwlidation. 

lmesogate. 

HARWELL & CANNON 

'rororti,, 

New York 



EVERY EVENING" IS 
SOLD BY BANCROFTS 

WeUKm ilv Purchased 




far »■(-. i 

WfLKiKGTOn, Del., July 9— The es- 
tate of Samuel Uancroft. Jr.. Inc., the 
owner of the majority interest in the 
livery livening Priming Co.. has dis- 
posed of its interest to Josiah Marvel, 
a prominent local attorney, and lias no 
longer any connection with the company. 
Joseph Bancroft and John B. Bird, its 
representatives on the board of direct- 
ors, have reiigned and Josiah Marvel 
and Henry Ridgely have been elected to 
succeed them, 

I he Every Printing Co. has been rc- 
urganired. The present officers and di- 
rectors are as follows: Josiah Marvel. 
President ; Frederick Brady, Vice-Presi- 
dent; Frederick K. Reynold, Secretary; 
William I'. Uettea, Treasurer. Direct- 
ors. Josiah Marvel. Frederick Brady. 
Frederick K. Reyhnld. William F. Mct- 
ten. and Henry Ridgely. 

All of the sn-ck of ihe corporation is 
now held by the directors of ih: com- 
pany who a*Mime full control and man- 
agement of lhe paper, cleat !y recogniz- 
ing their responsibilities. 

They purpose and plan lo maintain 
the present high standard of the paper 
in every respect 



BASHAM IS PRESIDENT OF 
SOUTHERN A. A. A. A. 



(Continued from fjflf* 36) 
advertising through newspapers of ihe 

South. 

Al the closing session. Jefferson 
Thomas was presented with a handsome 
loving cup in appreciation of his services 
as president The feature of interest 
uas a visit to the meeting hy members 
of lhe national executive committee of 
the .V A. A. A., and Lincoln B Palmer, 
manager of the American Newspaper 
Publishers' Association 



Loxoox. July 4— The Times today 
published an American Number, con- 

.isting of a a-ogr^sfhonff Google 
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WHAT OUR READERS SAY 



Old 



New Day* of Illustrating 0I !J 



»rtran*t**. N. J-, J«ly I. mm, 

editor ami hMlabtr: 

Tti.- .tarllu <-r Hi* Npw Y.«rk lllo«tfmtf-1 
1'inltf Xf«-i tiring" t" D»l»al many happ-'nln-ra nf 
11h- t-arlt iIht-* of nr** ■pa.***?- tlfti«traMn**. 

Tlii' lair Jatiie* <»«r<lon IU>nnnt In tha .arty 
It** iipUmI an tva-drr annd*-r «-f 11m- HaraU hi 



o>*t»r». 



Wllllan & KHoli 



l*arU 



nn-i f.mr tapir 
r**li>-d tBMpn «' 
that IM mtahl .ab- 
ltta pMlllnl 

wtlh him. Aflrr UU 
arrl.al la i*ar|a a 

llrnnl *»*»rb -.topp-I 
on Hip Ka*>tPf •-•I'-t 
r^tttofl, M'wU latrr 

an aganl boa* Pfcjiw 

muiil&l} printed hi 
n>i'r In tti—.- da**. 
ra|>.l UH- til rtilf 
fan lb.it It ««a* M* 
lunmrr Iia-5 
Kr.. Ic-<l out ..... «u|»r 
w ..rk WlaN Mr. 
IWnnrtf l*rra*»*r Htf 
uaut.-d thr 
l<riui ' 
RHM i-lllli 
York 

l.k'ir I *iitio*(^t u-lc.fi a balft-n*- lit <>•• 
•tally H-rabl w'H<b -nraapd Mr. rWtaUptt « i-T"~ 
bjbh -o tbal l.r wr-.tp i tie tv«autwliiii»' that 1 




>*. of P. » " 

11.™ 1.1 

i in Pari- and tddp|dtt*£ 



o-.nl<J bp run ,u a ra-t -*.*« a«>l that I waa an 
• I |. I* art niinairt. 11 tin Mm m\**\f liuu 
«K-r thai **>! hark dalljr ti»*w».pap*-r half luiw» 
f.-r n^tiy >*>«r*. 

III t*»: I ll«' M.n. VbHrUa* Hi1d tu 

tpr*-»r>-d .itwl I lrt*«l It for lilut "lilt tin* p*«'»H 
il<it n< «*|«i|>t-T lutlf ton* a ar*' In u-*r anmbd H>- 
»u**rd 

I i*onM Irll mtHrxailiv • ipf'tV****** Willi 
Alrwn PlllH»rT and J»Un R. Wcl-pan. .Hi tin oil 
N.» V' fk MoniIii* J.nirnal. J. dm It. n»> tl*>- 
| l iiii*W*t |trui-»*>l1l«ti t» aatWy wM HjMtM 
llaaaa. HI* 4'1a* a lnn-tH law-iilrrT wan -hi ai*r,t-aa 
fti | * It limit I'lilur** that kv t*»nld ihiI KM the 
imtvmI|*i' tilt Harm la N»w VorV vita Mi«* r»- 
*nlt tlmt Iih wunld Br«- lb» art •lr>|>artiiir-it mmi 
mn*1 ••»-* anil liin- »» all -tfrf a*r»lfl Hip 

I'aVilnn III*-** P-anlnlM-.-iM-r-*. !<0t tb*x **t|iUla 
»iiv It H f bavi- -j iii|iaib> f<v tli.iMr ■tartltic a 
<1allj IUu*>tral*>*l a^-MaiuiH-r In b|a*# N»*w Y'"«V 
Ka«. I.t- It r-*o*rw.lM'f--(l, tfar ttr-t ibill> lllu-tralnl 
lM-u<|>i|irr hi tlw- worl'i Ill V»**a Y'-rk. la 

IKTIt, ami IItH tti lie fkclitprn jtnr* taM, Tb* 
llatlj tlra|t|ilc |irtlitcil lt« |ihiun-« lltbncniiili- 
Irally **Hi. a Lmttarji *'f Afr t« »-lBtt |>tp-***« 



Awl a •ahapfiiwnt f-araurapt] TrlOrli r.-«'l* 
"Tn*> ra<*r rpmaina *>n(tf*<|iuiP<i tlt.il a»--n ftfin 
lb*- awfbattlfai r<>rc«* of tap tbrt-r V4iu-..uvrr 
|«l*n (fdl (*rt-»riit lbi'itt»r)vi* I« Um- »-llU-r*> »'f 
-i'i|"T«- an«l ilt-matwl, o&J for two <1a.t» 
la. ttir rH'bt t« n. K. i-Jltorlal muttvr 
hpfttfp It «*• pvi-t to tb«- rtMur«Hilnx ntum.' 

So far aa Tlw W..rU l» *nor»-rn*«<t, 1a»rr win 
l»i iva»or«b1|> iicrmllifH nn two nr any *>itlilcma: 
nor 4lil nit*n from lb*- ni**-batil<*al niaff la 
Hip rijtln to o. K. -<ii-.ir.ai nr mnt olhpr blDd 
><f B-att.T hi J ii. I If? to Hip fbajMj a>f The 
XV. ffM h mmj l» atalcil tb«t alllioneb. on tin- 
lin.1 itay, not wttlwtar^lii* r-MW l>> mv-wlf t« 
Hip |-rr*Ma«l »f tl.P unloa Hiat «*tw«t**l). 
nool.l Kr tol*rat*yi. -*».■□ If It ln»olwJ th* tUm 
■nir rtoan of tbc i«i|N r, half a ll<—H of »pwa 
wax UftPtl fix-m au rarl; pilltkn awl marbpil 
' rpj-**'*i-d «*<y rvaavif." It vi kn at -nun* nrilpml 
pp«t«rp>i ami « i • • r..l hi all nlill^t fb* 
■•li*i|«rl u*» at 'iUf-»- ralUnl N«ptbpr L Hip final 
rlcat of rb# u>aiiutc*i»piii l«> on all m|i*r 

Ormly auniHiarod, ami thp ab«»r<lltv >.f rh«* 
wh.,*r |<ro|Niaal «mrtln*ril At d-i tUrif- 4M tiny 
(•rf^iim* in r»»»*«-r fillt'.rlal niatt*r. abd ouly 
oiii-* •ihl Hify Hltetaiit tu op-fitMtr OiM», ami liuu 
iiiMin*ri*«»ra|h>', 

IK-rlnj Hip rolk'trltia tlaja MVpral ail»rtUp- 
Rh->tit« wrrv offrmt. ulitcli -*»r«- ri-**-itlP<l b; th»? 
<liar-*l ami at Hit- |.iiMUb*r-.' Imltatlun th»lr 
Tt*»« wrrr hpflrd W lib -vp-wrf to tttPitt. All 
vtf-rp tiPTf rth4-lp«4 orders) 
PlNMlaaf "jaw. urtbleli th* 
rwitari|p<l am dnn-tprutia In lit t-ff-*et 
*>«IH tn IbP ptrttpil poiidllkm or imMltr 
inlml. ami wlilrh tl<p r-vi'll'tirr* at vo rill uuly n- 
jor1.il. * 

Aftpr »fep flmt Httrmiit tin- W..H.I rhapi-l 
r*H>viil«--il an<l acrpfitptl mir altltmlc ami tiPTi-r 
airalis <-iH>atloTn-t our Mchl* hi Hip ttiMtlpr. Aa 
a ri^itlt rlu World &pf*f ran a rvn»**-ri-l folT^-r 
tiM-nippt. f-f-*- 1»p«. i.r Pdlti.rlml, npvpr bfft out 
th* Jl.i.imn «r a ttmm, ami 

L-rl.r 



truly. 



Johv JfKIJWX. 



"Should Br. 

■MNv ft l*»Ml«lo r: 

I ban- r*ad manr ar-rlnl p-IHI-i.-. Im1 IbrTP 
»r. frw tuar nn --omr-ar* nifb p*»r romark 
a».|t- Vbrurr Xiimbpr. 

II rvrialaJy 1* h« arln*-v«-nii-nf of 



- I I- 



,.r..-r*o.l 



rpp-iilati<1 ii«>vtM)i«|M-r'a llbrarr for 
r-ff*<r*--i-t* to Hip InlPlllir-nt *tl1r»r. 

Tin- UaLUml tn.jnlr-r -1-hr- T .-i Hip «ri-tt 
l*«t artrvo-t. rtavj |triN|>Prlrr KPP|I tip lllP 

f.-arlo-a nay tlMI J-., bamllp r.-nf phWUhCK*. 



Tbp t t-*»ti "« Hip H'ttiri- aM* at v A. M, ami 
r-mtim-il amtll Hip kMl thflttlM Ml iff. ItW 
or npna .ldp. waa |.rl»liHl oil a !!*-# type 



Appreciation of Virtory Number 

Knitor * M-Hafens 

Fli-roln wlaaxr* to >wla In I bp rbnriia of 
iratiiUHoa *-• dp«orv-»i1ly dor In ym 



lirf*. 
H|TiHrrnl*-l Npw-a I 
U an o|*|.ort*anl|v for a | 
Yart aa»1 I ■aapfff-al lb*» 



h.n. I .Ulty In Nan 
MM a<lii|v1 Hi- i " 



J.-rt of -auallm-d i.ral-a- ittl Hip part ..f prrry 
iii. inUc of ..nr -mff. In our inilenmnt m. mot* 
of It. blml ba« PTPr »*t-n 



*»m*41 by Hip flmt dnlly lllmtratrd np*.«|Hi|-pr. 
ohli uatiiK tb*- wi.mlprfnl r»<li»|fraTtiri* ihpiIhmI 
Inalrtid or UtbaarraiAy f«*r taw nlrt.Ttal «1<V. 

Ho- rnH->«ras ur« »id« ••oiild g» l« pTr-«a at 
i*>Mnl|*t.f. Tin- ink drip* al *«kra>, mi Hip |*a|«rr 
i*oo|it Ih» m.Ui-i Bfl j£ahi and tr-K*»«J atfafl to Ho- 
alpr-o-ltpo pr*-Mi to !*• laiatral t,l l.illl or la for 
w-tb Hip TH-w-a nit! otlipr feafur*-* In type. Ttila 
Idea wmtld arork admlral-ly for an nflprniHin 
|ai|N>T wfclrb wmibl i-p tb«» l-»-tlrr f|p|d for a 
rlnorlal dally. 



Vniira tp*7 tfnlr. 
JOHN rmiCKJl. AdTortMni Ma.nt-r. 



|W -i J-m t1.ii mar l- -tT"P'd il.ai roHarniTun- 
I. i |non. roo *l..w fur an |IP'-»trat«t .Inllv 
n..*..).i|.. r. t« »l IpIi I viotd'l n-pli H.at It U# 

f.*IU i ra»l--r x- lt..»1 tlmli tliv aalf tolo* arPtpm 

uaaxl and arlll ka> aa i^ar* laiar. Tin- rr»>i1t« 
l-.i r-.i etniiiip aro Hip Onpai ibat llfcrly will 
rwr I.- *rt«iL^.I In (.ilnthrv ink 

STKI IIKN R. NOMUV, 



Off to Viait Switierlaml 

rav runio* 

Paws. July 3.— Seventeen American 
journalists left la&t night for a len- 
rlay tour of Switzerland as guesti of 
McnS Tourist* Cluh. While in Swit/- 
(•Hand the party will have a particularly 
trcwjcl opportunity to visit and study 
r.eneva. the permaiierit home of League 
Nation*. 



No CenMor.bip on Vi 

VMr-'vrrff. B. •*., jubr mi, mi*. 

TIip B- ll-c * |-.iIII-*Wt: 

III >aa>r I«IIP »t J'attP If. 'Itab-r H.o low.llnr. 

' r'l*Tbtiui* f.-r n in» k-*m In - nnada ' yon alrp 

an iMViM "f Hip P f fra*! HNrli 1 tiit>|Mli a 

f.rra* ivB««TaU1| til Vani'oiiV.'T. TIM* nnprr 

p.-d'iit--*! atfpatpt to pntarvr ilw- MMa ..f tbw 
prliiriT**' a«HTlrlra fr-m it uu-i'liatiliMl *lut v i„ 
an 'dlrt.rul fmntl'-ii f.ituta a %rty lalrr«-aHtn: 
• liU-hr In Hip b-»|.+y i.f JmiruNlUm. and «.dl 
la), fit. Hm »1al-f MbUtl »o« ila-iiilf l» ll. It « 
llit| . rtunr. Ii..«. v. r. tl.al Ho- n>o*rd bp arrnnilp. 
aaai r«r 1M> «*a—ai yo*ir altpnlr* la i||r»oio«i 
in lata -rtaara In Hip -tn|pa-M|. TW an-; 

t i » > ||( II -If k.' U ■ I I., flUN 1h.ll Willi 

dKr^rtli-a) aa n„. | M -tla-r part of *rab«. Hm- 
*-lha-ra M f Tbp •*•»*> -uTmlttpd ttir *ppii*w' to «lt 
!• aaj two aatimm*. TKla waa al«*> alk-wrd by 
Hip fit i tor* »f llir I'MTlnrr ami WuffM." 



Crook* Po*e as Pre*>a Club Men 

St. Locis. Mo.. July 5— Tirket* at S5 
each for a lanrpiet Saturday at Hntel 
Sfatlcr of the "St. Louis Pre** Club." 
which passed out i*f existence more than 
two years ago, were *old to business 
men nf St, l^otlis. 



ilxamatliMi nf tlip two Ipadlc* pre 
Jawlab iifiwapappra nf New York 

THE DAY 



THE WARHEIT 



>» mat pn«trful .d,n 
In <k* J.wl.h 0.M 



7n« Nttiionml Jrvuh DMy 



R.J. Bidwell Co. 

Pmcific Coast 



Daily Newspapers 
of 

"Advertising J'alue" 

R.len. CirmlOion, Sprri.l D.ta, 
PrompUv Upon Reqwst 
PACIHC COAST OFFICES 

F.DITOR & PI HI.ISHER 

SAN KRA.NCIsro SF.ATTLE 
7« M.rUn St la: I.. C, Smith Bldf. 



ENDORSE STAR'S PLAN 
FOR CONFERENCE 



VF.RHICT AGAINST HOUSTON POST 



MatrMiu-n arnf lulttom Heartily Approve 
Washington Paper'k Propoul Tha. 
Representative* o t Indnatriea 



The editorial proposal of the \V«h- 
ingtnn (L). C) Star, that a conference 
representative of all intlustrial interiBH 
should be held in Washington to ai(.-cc 
upon iundamcntal principles of social 
and industrial justice has l>ccn endorsed 
heartily in letters tu that newspaper liy 
\ ice- President Marshall, Sccretaiy of 
the Interior Franklin K Ijtnc. 1'ormer 
President William H Tail, Charlc* F-. 
Muglies. and by many newspaper men. 

The Star said : 

'"There has been in evidence a great 
national determination that out of the 
sutferinKs and sacrifices of war there 
should lie create*! a better brotherhood 
amend all Americans: that justice 
should tie truer and the relationship of 
man to nun more kindly and sympa- 
thetic; that the American ideal of equal- 
ity of opportunity should be made a 
practical fact in the life of the republic. 

"The war stirred the depths in men 
as they seldom have been stirred before. 
Their mind* were made morr plastic 
and their impulses stronger tu reach 
out for better things. There was and 
li, r< n mail -, ,i iiith res. Iv -.1! MM ol 
the fruits of the great war shall be an 
America made better for those who toil 
and serve, whether with minds or hand* 
There is less of selfish sicking today 
than ever before, more of a real willing- 
ness tu accord tu the other man all thai 
to which he is entitled. 

"The Star believes the time now has 
come when such a conference should be 
called. It has asked leading men here 
in Washington and throughout the 
country for expressions of opinion as 
to the desirability and practicability oi 
the plan. The replies, coming in by 
mail and telegraph, are favorable— with- 
out one dissenting voice. 

"There may not be exact unanimity 
as to the be*t method of procedure or 
the tcsults lo be arrived at. but there is 
no dissent from the belief that this great 
opportunity should not he allowed to 
pass by without a sincere and patriotic 
effort to crystallize it into lasting good 
for the nation." 



Food Medium 
of 

New Jersey 

Trenton Times 

A. B. C 
2c— 12c Per Week 

KELLY-SMITH COMPANY 



Former Governor Ferpiaon 

110,000 Damage, for Libel 

HotWTON, Tex.. July 5.— Ex-Governor 
James E. Ferguson of Tcxaa was 
awarded $10,000 damages by the jury 
in the district court here Wednesday in 
his suit for $100,000 against the Hous- 
ton Post because of alleged libel QUI 
matter printed by the paper during the 
last gubernatorial campaign The suit 
was based on resolutions, which the 
taper printed as adopted by a political 
club at C'ultimbuj, Texas, in which the 
loyalty of Coventor Ferguson was at- 
tacked. 

The Post contended that the resolu- 
tions were "news." whether the allega- 
tions were true or not. Five suits are 
still pending against the Chronicle, total- 
ing $5(0,000. and another $100,000 suit 
against the Post. 



PAY 



Appeal Is Made to Industrial Courts h> 
Australian Writers 

Editors and news writers on 125 
weekly and monthly papers in New 
South Wales. Australia, have appealed 
to the State Industrial Courts to order 
an increase in their salaries. 

The petitioners ask that hereafter' the 
weekly pay of an editor be $60: oi a 
sub editor, $40; of a "senior journalist." 
SJ5; of a "general journalist." $J5; and 
nf a '•junior journalist." $211. They also 
ask that the working week lie limited to 
•14 hours, with one and a half days off 
each week, the hail day to begin not 
later than 1 o'clock in the afternoon. 



You can reach 

Albany, Troy and 
Schenectady with 
one paper 

The Sunday Telegram 
Albany, N. Y. 



You have thouttiit of press clipp* 
inga Toorsetf. Bat lei aa Mil you 
bow preHB clipping can be made 
a borinear-builder for yon. 

BURRELLE 

145 Lafayette St., N. Y. Citv 

E.to6liiAed . Quarfr of a < 



CUppingt 

Tha rob lata of iMTaMng tb# Canadian, 
TU-M la aiiwarfd by obtatalna 1b* 

■trtlat of 

The Dominion Press 
Clipping Agency 

wbleh civ»a t&a tlli-plera go all matt**** 

of Ir.ta+rtt to 70a. print ay* In #>r*r 05 
ppr rati, «if tbr i>f wip* |»»ra a=>S p«"i|l**a- 
tloa* u ( CAN all* A. 

tr* tHivrt *>.frr foot of I anada and 
SV**rmiti.!la*>ri at oar hrad ottf*. 

Chureh St-, Toronto, Can. 

Prt<**« of aprrice. rs-rnlar prpa* rlliniltt 
rat»a— ai-Mlal rata* and itlkeiiii-iia to 
Tra*p and >>•*•[.•-•« 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 45th Street 
New York 

_ 
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PENNSYLVANIA 

An Ideal Marketing Area 

280 Miles Long 158 Miles Wide 

8,250,000 People 

10 Cities of Over 50,000 population 

13 Cities of Over 20,000 and under 50,000 population 

The 1920 production of Pennsylvania, conservatively estimated, will be 

$2,627,000,000 in manufactured products 

150,000,000 tons of bituminous coal 30,000,000 bushels potatoes 

95,000,000 tons of anthracite coal 25,000,000 bushels wheat 

22,000,000 tons of coke 12,150,000 bushels apples 

8,000,000 barrels of petroleum 6,500,000 bushels buckwheat 

63,000,000 bushels corn 4,425,000 bushels rye 

35,000,000 bushels oats 4,500,000 tons hay ' 

60,000,000 pounds tobacco 

A territory that PRODUCES like this can CONSUME 

equally well 

Try YOUR goods in this territory. Try these daily newspapers to cover 
this territory for you, get NEXT to the people of Pennsylvania through the 
DAILY NEWSPAPERS that THEY read, the daily newspapers that co-oper- 
ate with YOU. 



Alleolown Call (M) 22,175 

•Alio.*. Mirror (El 23*76 

'Ml 14.940 

< K> 6.766 

& Rcpublit.il (M«E>. 14,17: 

* <£> 6J888 

•EmIoo E*pre» (El 11.096 

Euton Free PreM (El 15.45S 

Era Herald (E) 8,612 

Erie Her«M (S) MM 

Hirriihar* Telegraph (E) 28.910 

Johnston Democrat (M) Wl 

Johnstown Leader (E) 8,019 

Lancaster lntell)«cn«-r * Nrwvlonr. 

oal (M&El 21,018 
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(E) 1J.4H 

Oil City Derrick (M) 6.1J5 

Philadelphia Reeonl (M) 123477 

Philadelphia Record (9) 133,680 

Piltibarfh Diapalcb (M) ] f 

Piiubarsh Dispatch (S) j^MWj 

Polt.ville Republican (El 10.T97 

Scranton Republican (Ml 27.130 

Scranlon Timet <E) S6J61 

Wet Chcrter I-oojd New. (Ei 11.926 

WilkrvBarrr Tirae»-Lra<lrr <E> 19376 

York Gatette (Ml 15,026 

Government statement April l«t, 1919. 
•A. B. C. .tatement April 1.1, 1919. 



.0179 



J2 

.19 
.0329 
J>8 
.OS 

.03 
.O.j 
JJ3 



MT9 



M 

.14 

.0329 

X7 

J)7 

.03 

.035 

m 



40 Editor & Publisher for July 10, 1919 

5= , =5 ■ - 

To the Newspape r Publishers 
of the United States 

In anticipation of the future I have had a firm of accountants 
prepare a set of suggested standardized blanks for keeping track 
of newspaper office expenses and ascertaining basic cost figures 
for comparative use. 

I have advocated such a plan in the A. N. P. A. since 191 5 
without result, so after securing office forms used by some fifty 
daily newspapers of various potentials I asked the accountants 
to produce a form that would include most of the desired 
details. 

Proofs of the new forms are now being submitted by me to 
1 ,000 publishers for suggestions. 

If you have not received a set and are interested, please write 
for one at once. 

Just as soon as I receive the come-backs I will put the forms 
finally adopted as standard into shape to send to all publishers 
and be able to produce figures of great use to the industry. 

Let our newspapers make the most of the present sunshine 
and by reason of dependable, available knowledge and experi- 
ence be able to rise beyond anything that may happen in the 
future. 



E&THE NEW YORK GLOBE 180,000 a Day 
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June Advertising in Chicago 

The dominance of The Daily News in the six-day field is strikingly revealed in the follow- 
; of advertising for the month of June, 1019: 

FIRST! 

6 days against 6 

FIRST! 

ft 'l.n - M(;airi-l 7 

FIRST! 

6 days MKdimt 7 

FIRST! 



Automobiles 

The Daily News, 56.24 1 lines. 
Next highest icore, 43,863 linen. 



Churches - 

The Daily Newt, 2,682 lines. 
Next highest score, 1,082 Ha 

De partment Stores - 

The Daily News, 307,101 line 
ore, 220,389 li 



THE DAILY NEWS 



THE DAILY MEWS 



THE DAILY NEWS 



Educational 

The Daily News, 7,104 lines. 
Next highest score, 5,959 lines. 



Furniture - 

The Daily News, 34,473 
Next highest score, 18,253 lines. 

Groceries and Foodstuffs 



The Daily News, 40,376 lis 
Next highest score, 37,210 lines. 

Hotels and Restaurants - 

The Daily News, 11,085 lines. 
Next highest score, 10,387 lines. 



THE DAILY NEWS 



THE DAILY NEWS 



THE DAILY NEWS 



THE DAILY NEWS 



THE DAILY NEWS 



FIRST! 

6 day* againM 6 

FIRST! 

6 day. against ( 

FIRST! 

6 .by, .gainst 7 

FIRST! 



Musical Instruments 

The Daily News, 23.334 lines. 
Next highest score, 22,202 lines. 

Total Display Advertising - 

The Daily News. 929,508 lines. 
Next highest score, 844,306 lines. 

/AT NEARLY EVERY IMPORTANT CLASSIFICATION 



THE DAILY NEWS 



6 day, against 6 

FIRST! 

< day. against 6 



THE DAILY NEWS 

FIRST in Chicago 

(Figures furnished by Adverli.ing Record Co, so independent audit aervice subscribed la by «]| Chicago 
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SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 



Bo.iua Advertiser and 

American (S> 

Boalon American (E( 

Boston Globe (ME) 

Ballon Globe (S) 

Boston PoM (M) 

Batten Post (S) 

BoMon Record ..(E) 

Bottom T ran scrip! (E) 

Full Kiver Herald (E) 

Filthburg Daily Newt <E> 
FitcM.ura Sentinel ..(E) 
HtTcriull CaMtte ..•<§> 

Lynn Itral (E) 

Lynn Telcr,ram- 

New* (E4S) 

Lowell Conrier- 

Citieen .(ME) 

New Bedford Siandard- 

Mercorr (HE) 

Salem Nrwi (E) 



345.660 
301.270 
293.781 
329,781 
459.603 
367,074 
50,650 
29.R20 
9.419 
5,6415 
*J»12 
13,071 
15.121 



J5 
.40 
JO 
JS 
.45 
J5 

as 

M 

mi 

MS 
.025 
.0285 

.OS 



ip.ooo 

Si 
MS 
30 
Ji 
,4S 
JS 
45 
20 
MS 
.025 
.017sS 
.0214 
.0333 



15,000 JM 

16,780 Mi 

26,674 J» 

18.355 JOSS 



.035 



.05 
.04 



MAINE— Popelalion, 762,787. 

Portland Express (E) 25463 M 

Pordand Teberam ...(9 ) 21,846 MS 

RHODE ISLAND— Pops la lion, S9L21S 



.045 

.035 



23,752 
55.300 
32.M2 
28Jf.(" 
4,223 



.06 

.12 

.075*10 
j07 
J02 



(e: 

Providence Journal (M*S) 
Providence T rib one ..IE) 

Westerly San (E) 

Wo.jnaocket Call 

Reporter (E) 

VERMONT-Papnlailon, M1J0J 

Berre Times IE) 6,76$ j0214 

Hurlinaton Daily News (E) M00 M 
BarUngten Free 

Pre* (M> 10A89 .025 

CONNECTICUT— Population, U 14.756 

Bridgeport Poat- 

Telegram (M&E) 

Bridgeport Post (S) 

Hartford Courant ...(MS) 

Hartford Times (E) 

New Haven Register (ES) 
New London Day (E) 

New London 

Telegraph <*•) 

UHrrborr 

Republican .... (MS) 

tRala on MOO Uoes. 
Government Statement!, April 1st, 1919. 
1A. B. C April 1st, 1919. 



j04 
.12 

.075*10 
.07 
.015 



45.46J 
13,205 
14,745 
36,055 
26,959 
11.636 



.095 
.045 
M 
M 
Ml 



4.8.10 .0128 

10,761 jNS* 
■Rate an 3J504 linea. 



.0143 

.02 

MS 



.085 
Mi 
AS 
M 
MS 
Mi 

.0118 

.025 



"Black and White and 
Read all Over" 

The Answer is: 

"Literally true of the 
New England Daily News- 



papers 

"Read all over" New England, many 
are also quoted editorially in other 
territories, from Coast to Coast! 

They Are veritable "Town Criers" of All the News, 
from the latest infant arrivals to the daily offerings 
of the department stores and whatever is "going on," 

Your advertising in these papers will get 
attention that will be quickly reflected in an 
increasing demand for your goods! 

Right now New England is vacationing several 
hundred thousand newspaper readers from 
other gtates. 

Show them that YOURS is a NATIONAL 
business. 

Let them see your advertising NOW in 
these New England papers that they will 
read this summer! 
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What St. Louis Merchants 
Think of the Post-Dispatch 

Significant is the fact that the Post-Dispatch Gain in Home- 
Merchants' Advertising for the six months 
ending June 30, 1919 

EXCEEDED THE GAIN IN HOME-MERCHANTS' 
ADVERTISING OF ALL FOUR OTHER ST. LOUIS 
NEWSPAPERS COMBINED BY 171,300 LINES 

The record made during this period in- The gains made in all departments 
creases the already overwhelming lead which MEASURED IN AGATE LINES, NOT 
the Post-Dispatch has had over all other MISLEADING PERCENTAGES — con- 
newspapers in St. Louis and the Great vincingly show the tendency of both Home 
Southwest, and justifies the common ex- and National Advertisers more and more 
pression that toward 

"St. Loui. It a Concentration in the 

, , *One Newspaper Town' " ST. LOUIS P0ST-0ISPATCH 

Semiannual statement of Home-Merchants' Advertising carried by the five St. Louis newspaper* 
the period ending June 30th. 1919. and the gain made over the same period in 1918, shows: 



POST-DISPATCH Gained 1,394,400 Line. 

Globe-D^mocrat^ Star, ^Q^g^^g QAJN 1,223,100 Line* 

POST-DISPATCH EXCESS GAIN 171,300 Lines 

OVKK ALL KOl'H COMHl.NKD 



TOTAL PAID ADVERTISING GAINS IN TOTAL PAID 

The Pott-Di*patch carried 7,957,3^5 lines of Total Paid The Post-Dispatch gain in Total Paid Advertis- 

advertising during the six months' period ending June i ng f or this period was 8,434,800 lines — EXCEED- 

30th, 1919— «hich EXCEEDED THE VOLUME CAR- j N q the q ajn q F any THREE OF THE 

RI ED BY THREE OUT OF ALL FOUR OTHER " „„, , — — — — „ 

ST. LOUIS NEWSPAPERS COMBINED BY AL- FOUR OTHER ST. LOUIS NEWSPAPERS 

MOST TWO MILLION LINES. COMBINED. 

The Post'DUpatch Guarantees a Circulation in St. Loui; Daily 
or Sunday, More Than Double That of Any Other ," 



ST LOUIS P0ST-DI5PATCH 



S. C. BECKWITH SPECIAL AGENCY, Sole Representative., Foreign Advertising 
NEW YORK CHICAGO DETROIT KANSAS CITY ST. LOUIS 
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Philadelphia 

is a most attractive field 
for the national advertiser. 

About three million people work and live in metro- 
politan Philadelphia. 

Response to advertising is quick, particularly for 
articles of home consumption, apparel, food and house- 
furnishing. 

700,000 male wage earners and 300,000 female 
workers are employed in its 16,000 manufacturing places. 

Steady employment, good wages and civic pride 
make Philadelphians receptive to advertised commodities. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the newspaper 
"nearly everybody" reads — 

The Bulletin 

Net Paid Average ZLzl7 ZLf)l Copies 
for June * a f) ay 

No prize, premium, coupon or other artificial circulation ttimulation methods have ever been used by The Bulletin. 

Digitized by Gc 
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NAVY DEPARTMENT APPROVES BIG PAID SPACE 
CAMPAIGN FOR RECRUITS T HROUGH A. A. A. A, 

Conference with Secretary Daniels in Washington Results in His Hearty Endorsement of 
Plan Whereby "World's Greatest Agency," Composed of 116 Units of the Association, 
Will Make Initial Expenditure of $300,000— Small Towns Will Share in Advertising 



\\r \SHlNGTON, July 16. — The 
Navy Department's idVertfciiuj 
campaign, for which Secretary Daniels 
has approved an exprmliturc of $.««l.n. u 
• to Ijc undertaken liy the "wurld's 
lirratcst agency.** It is to lie handled 
by a composite agency . .nr.. . .1 of the 
116 units comprising the membership oi 
the American Association of Advertis- 
ing Agencies. 

The campaign is In begin at once, bul 
instead of i.eiim a spasmodic experiment 
covering a short period, Secretary 
I >uniels. requiring no demonstration of 
the value of such advertising, has ap- 
proved the plan to kerp the navy ad 
vertising constant. It is expected, how- 
ever, that the program will attain its 
top speed during the early fall, this 
being especially true of the magazine 
and periodical advertising. 

Conference of Expert* 

These, bricny, are the remit* of the 
conference held here last Prida) lic- 
tueen representative* ol the A. A. A. A., 
'he Hureau of Advertising of the Amer- 
ican Newspaper Publishers' Association, 
the American I'ress Association, and 
several independeni agencies, and Sec- 
retary Daniels and I.icut. Commander 
I mory Winship. L*. S. N.. retired, chief 
of the Navy Recruiting Service, Bereft* 
of Navigation. 

The result were regarded as emi- 
nently satisfactorily to all parties to the 
conference, hut the most gratifying part 
of :lc entire affair was the aftermath. 
EmIN it PtrialgBgi has hern informed 
authoritatively that Secretary Daniel! 
takes the position that if the $J0fl.UU(.) 
appropriation is not adequate he will lit 
in a favorahle mood to consider the 
necessity for a further expenditure, and 
he is said to hrlicve that advertising 
mill be recognised by direct appropria- 
tions hereafter. 

-No 2 l>y-l Campaign" 

tn olher words, it means the Navy 
has gone in for advertising in exactly 
the same spirit which guided it lo such 
a successful record during the war. The 
Navy is nnt going to do anything in a 
half-hearted manner or. as Commander 
Winship and Secretary Daniels ex- 
pressed ii. "We cannot afford to en- 
gage in any two-by-four campaign." ft 
was because Commander Wfothip Con- 
vinced the Secretary that the Navy 
•V old try to do its first campaign "up 
right" that the Secretary gave his im- 
mediate approval to the initial expendi- 
ture of $,*».«». instead of -fJUilltlO a* 
intended originally. 

The plan of dealing with a composite 
agency was suggested as ihe ni€»st prac- 




IION*. JOSKI'IIL'S DANIELS. 



Ileal way oi ■Mfi tu time, trouble and 
money. Il promised the best results, 
and the Navy chiefs arc MOM than 
dated al Ihe spirit shown by the adver- 
tising experts in agreeing to incorpo- 
rate their association as an agency in 
order lo conduct the Navy campaign. 
It will mean lliai Commander Winship 
will lie dealing with one contractor, and 
he proposes to deal solely with and 
through that agency. 

The Navy officials realize that the 
association is undertaking their cam- 
paign 'malum of the widespread desire 
to afford a real demonstration of the 
yaltK •! newspaper advertising. Com- 
mander \\ inship was frank in admitting 

to Kama & l*> >' Rtiiaa ihe spirit which 
prompted the nt-tney representative who 
came lo Washington to tell him candidly 



thai such was their purpose. 

"The) did not come here as many 
ll lfl l tni have done, and say they wanted 
to do this just for the Navy without 
BOBhH to get anything out of it them- 
>clie.." he said. "I was mighty glad 
they didn't, too. Whenever any one 
comes to us and says he wants to give 
us something for nothing. I turn him 
down good and cold. A man who in- 
sists lit* has no axe to grind, generally 
has a big one somewhere which he is 
Irving to hide. 

"Uf course, I need no argument to 
convince mc lhat this association is not 
going to undertake this campaign fur 
the money which would lie pro-rated 
among the various agencies. I doubt if 
many of them would undertake a con- 
tract to the amount of what would lie 



the relative share of each in the three 
hundred thousand. They want lo dem- 
onstrate a big principle, and they take 
this means of doing it. \\V want re- 
cruits. If we both gel what we want, 
then there will l>e no cause for com- 
plaint." 

Commander Winship declared that 
the bulk of the newspaper advertising is 
to lie placed in (he cities where the 
Navy lias established recruiting stations. 
In this respect, his ..trillion was 
directed to the complaint growing out 
of the War Department's adoption of 
that policy, many cities which had no 
recruiting station or simply a branch, 
arotcatiill because copy was not placed 
with them. 

National in Scope 

He said that the Navy advertising 
would gu wherever the Naval recru t- 
ing llag dies, and lhat every paper in 
those ciiies would receive copy. He 
pointed to a chart oil his desk and indi- 
cated that in many instances small 
towns would share in the advertising. 

"All during the war and even before 
ihe war," he said, "papers in those cities 
BEVC the Navy all sorts of space in 
their news columns and never received 
a cent. Now, thai we have money to 
spend for advertising, why shouldn't we 
go right lack there and spend it?" 

Representations in behalf of the 
small town papers were made by the 
American Press Association, and Com- 
mander Winship by reference lo the 
many small towns having Navy recruit- 
ing siatinns, showed that the smaller 
papers would share generously in the 
Navy copy. 

Daniels Want* Country Boy» 

Hy way of comment on this feature 
of the campaign, Secretary Daniels re- 
marked that the young men he wished 
particularly lo obtain as recruits for 
the Navy were those between the ages 
of 17 and 22, living in the country towns 
of the middle west. 

"It is my belief that the farmer hoy 
makes a better sailor than the city boy," 
he added. 

Paul I'ausl, vice-president of the 
American Association of Advertising 
Agencies, represented thai organization 
as spokesman in Ihe conference with 
Secretary Daniels, lie said: 

"The organised agencies arc exceed- 
ingly anxious to sec the policy of paid 
advertising established for the Govern- 
ment, and also to remove any friction 
that might exist between rival agencies 
in handling such advertising. 

(C ,'iitmttcd oh (-age 32) 
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SAYS NEWSPAPERS MUST PROTECT 
AGENCIES ON COM MISSIONS 

President Johns of A. A. A. A. Tell* Southern Newspaper 
Publishers at Ashcvillc Convention that They Should Not 
Pay Fees to Advertiser or Unrecognised Agents. 

SPEAJCINQ for the American Association of Advertising Agencies !*> 
forc the convention of the Southern Ncwifttptt Publishers Association, 
at Asheville, last week, William H. Johns, it president, a>ked that 
henceforth the nempapen of the United States refuse agency commissions 
to any but regularly accredited 1 and approved agencies, that no commis- 
sions be paid to advertisers, no matter in what disguise their orders may lie 
received, and that a universal commission of 15 per cent be paid to recog- 
nized agencies on gross rates. 

"'Hie financial success of the newspaper hinges on the advertising reve- 
nue," he said. "Your papers sell for less than they cost you. You furnish 
the public its daily or weekly contract with what is going on outside and in- 
side their own communities at a price to them ridiculously low. If you do 
that job well you prosper in circulation. As you prosper in circulation — 
it becomes profitable for the advertiser to use your columns and you pros- 
per in net profits over cost. 

Influence of Newt papers Is Increasing 
"This is simple and often told— the 
irruphcsy of my hrm and of die oihcr 
reliable and progressive advertising 
agencies i» that the newspaper is des- 
tined tii become relatively a more im- 
portant advertising medium than it is 
today or ever has beeu. 

"The improvement of the newspaper 
and its business methods is bringing 
this about; the understanding of news- 
paper values on our part and on the part 
of advertisers is bringing this about; the 
spirit of co-operation between you and 
ourselves is bringing this about. 

"The newspaper hai Mich a quick, direct 
appeal to the public that it it destined to 
be more and more recognised aa the 
biggest, most eaaential and thoroughly 
recognised factor in national aa well as 
local advertising jutt as all concede today 
that even the mos Ileal local newspaper 
help* frame national opinion on matter* 
of politics morale, tattee and habita. 

"So much for the prophecy and now 
for I he request. 

"The request is that you will give 
aeriotti thouirht and consistent action to 
the question of complete co-operation 
with those advertising agencies which 
have proven themselves worthy. 

Embarrassing Franknesa 



"Are aa a»«Ml«tfctii ttaliMnu fi« a iirti»-lplr 
that will mmi »t4n<t tin- it-at of aitUm mural rlttlit 
vr |irt*>f tn vxirwlvi-*? 

"We BM lint. tM>r*ti»\ (lr»l. Hi* |»rilirl|»lr Kaa 
tn-att crwiidil In Ibtatrt Imt In aaa st rumrm v|iiUlr>il 
!■ |irar1lnr; ami. Manual. Uraii**- It la a I'aJnrlpl* 

im ■•(•■•1 lolli In ■ I r> ami |»ra*One la ottirr 

|Iim<« of Imliialrj fur imtwy a*w»rati*a»a. It U 
tlir tlMwjr mt ritiii|4-n«ati'4i aad tirwirrtwai fur 




- Hit* «f tiiuat -p. . k wllli • i. ■ i f i ii ■« ".: 
(faiiai'ita. TWnerOralljr. J«tl nil aarrr 1 tin t th* 
int<-U>i:i-ttt a«Ui*rtv#ina ■«■*■»♦> liulUa* ba*ln**a 
f.-f i-ql>IUb**r«. Mini with Ita wldV citrricnr* and 
ttm «>|i|Nirt«iil1li*« f*c kanwina aVStf* *• ami 
whrrr in tS* llw >•*» It i*an ellnlnate Itir r«w» 
• iirfc (mm ad vt-r Halite; prat-tlcr ami maki* ar- 
i«<uiil* -lanrat ami BMrr ataMV Itiaa nmW he 
ttit* !«»•*• If m<-t> silvrrtlM'f matin hla own el 
tvrliiiMU. fell lil« uwb wa> ami fatlt-J In nar 
(Ik- Mich ' I"*- i-r id a-lmial -kill aiallal** to hlni. 
Si tuii h« In ih+ttrj at IfBjaj : 

"We hallfWI Out the srrrvillliHl aJTHfttatM 

iiirw.i f«rntHW« aaaaaa j|aaj rwniui, *niiM*iiilint 
lUI m-tllit'C M n»r lit** mlTertl«er ran r»rw«aat 
m Nkllfully a»»c aa well; thi-rehin', in naaan- 
i*-ua*, wi> will a I law a eotnan|atVsa> ONLY t«» ac- 
rre4llnl ariwrlkalna ■tfiwl«*. 

'-\Vi> ala* that ihH ciiinaklMlo* la 

awiplr earm-l Imlli liy wlial Hie ACi'lirira *i|n la 
. i-.irv- far lawtr rlti nl« awl Uy the ceat 

anil BaaBBB^aarajl as •«Ti , riUna prat-iliT fur 

whlrli Ihrlr •hlllril »"fk In aw InnfflJ rvaj~n- 

Ml'hr— aa*l *iy the arrat sp>wth In mimtwr nni 
mt a-ttrrllalaa? hitniIi which la the rpanli 
nf Inli llhi.nl •) atrinll ntliiii vf pearlier ami 
hrwrwixlai' Iwm>4 <m riMnulallfi* r»i'f '"" of 
turn |a ih> a Jnh **t aklOrtl work Mai irOkliiitty 
j lnl rnMwIrallj, 

\ -k- ln<!i>rM-tn«-nt i>f \ tr\u 

"t^wllraarai, ll la a littf rlslin. lull a Jilal '«f 
I mm J I hat lb* *m»1 a>l> i-rt MlilT BK>W- j 
BSffaai Juwl llml l« jmmt liimlnfMi aa jHatilHhvr nf 
a at nrwaaai|we> 

arr rt'tpinal llmt |M cl*«- t»»M ( arrWiua 
11-iugltl ami art Inn In Ihr irttratUai nf Bnaklm; 
■ t in.t. •«. in. m .* .";r work nmiph>tr t if I ma) 

"Tea. I mmnn r nf n«mK-l-a In any 
iml an ap|wo»nl and arrn*<lltra a4>rrtlalna 

a.- m | 

"K«» far wr ' Inarthrr ll»ie II may 

m,,nt aaaj Ifcat I aaa trylnn !*• Baaw* a rmM 

nn fuiir gasaaa r«r I aaa aapara dial aaa|a „r 

»— • al h-n-l alhiH llw ACiin't rr^aiiiUklnli In 
r^npli* ah" arr t*»l r<-ailUr ■ t- -l <■■■ anil ap 
gaajiaa] aiUvrllalac aariila. I am awarr ti -■• 
tlial •..inn nf (Ih-m* iMrnvl aJ»t-fll«rr» wlm it* 

aaMhl af aaaj o- r«iniaaiM>lina •i-.uil )• m-wi 
aajaiafg gr«ai . . nf ummy. 



William H. Johns 



iww ib< furnlah Miiiu'tlilnt; raM«tillal. pmerea 
«lve t and liMllaiM'iiHiMti u< tin- iW*vlo|iuii>ul uf 
nay Una of larfuatry. 

' TV ailivrtlalaal I fail nra* m-i-l. ami Ihntin'tl- 
rally liaa thn it» u|H<ralUr pnilrrtinn a>f Ike 
avnapapwr |t«h||ahar In the «lin|a> nf llir> ntrta- 
■Inn Hint fraaa Ihr aatr of hla •|«a<n| hilt frnm 
l tin midline t|ln*t nf thr pn'fa rrntlal rnmaaln- 
■Inn ■ limnijr aRTefHl t<» ta» aivrii -fily l» ac 
rrrilUnl ailtrrllalaar aumu'ln* ami hy amir p'tli 
lUlirra r'*nn mm\j In aiirli naf-al» «a*l by auaar 
n4hrr iwr r»arr«-t In «ay| artar>ii I* au> our wlm 
will ai<rwa rmuiiih muiiry aitli him in inahr lha 
tewtplmtlnti iii ii moral vtdatMan nr ihla u«rif 
ment arraa tcUl|Mir aflly |>na1tat>lr. 

Should Stabilise Buainesa 

"] am not a«4tta u itwril at Imi^ili mi litU 

Iheaar. hill I Uiaal lira*- H ii|mui y«u yt nl U iikii 
lu U-<k al nur aliln nf llila ipmallim ami Bin* im 
tin- pm(iM-ll"h In aaaj t asataaaJI whlrfa ynu your 
M»l»«-a ailaall tin llimry al Ua-.ii that n«r 
hmlna, nur mmturl ami oar hiT»««tril mi-llul rn- 
lllln n« I*. Xmm mapf r»aai mhrf that the iiwui 
ln«ea nf nnr n i ■ n r4ate a filial of $t"i.- 
iNNi.eiMI nf Mili-rtUInc amiaailly la Oie a-S^rft* 
init mnlu irt the miiatrr. 

•'Aaaoaa the rwhtuhrra nf Ihr fifeal i ll i 
*Wlll»a th**rv la •» «m-l» mn- I* la* fmnnl u Im 

Will ytrM I* Hi- '. ..it .i- In Kit hi caM nf 

aavnry mntwtlaa n In any t, \ an <■< ■ u ■' 

'i-NffiUltis aanu-y ami lln-y am t»-i Inaiiiff 
|iy |i. fin* ma gnat an- piiHUIiiTa ah< 
Ii. rr ftkllnoi'il I lit* (niltry i*«jmlalrntly (nr jrrata 
ha i* mil Inal mime; tty II aa ymi ta«-lt km*w 

• Ami I nn-ilhrl that anf a man la ymtr naan 
• lull *> will Imp a rrwt hy It briinar #>f tie 
almrW f a*'l that ymir fta-H arc In iWaaaml ami 

>mir ■ pr*n>* aafainHa* raaaaaaaHa; la nii»»r 
aaaaaja, aajiiiiljaar assssl talk !•» ym*t pari nf 

tin- r-ntilU tlinuiilh ><«if p«|C<« If In- nanta lln-lr 
Iraatr. 

' Hawarmltrr aealn Bjaf ar*> mil aahlatc >«*a tu 
r**raMr !•• anil yuiir *|«ai« !•• .1 r. . i „.ii., u -- 
HSffjaa nr | ••all, hnl *w iln aak. f.* ynlir lninn *l 
aril an "iir mail, thai >mi lu>||i im in nur 
rfTvfta I.. • t >»' .1 m luialuraa ajaj uaataulc * f 

\ 



■lifllnlac te atve iMrwrt taw rMttaaalaahMa which 
puMlahrra In vrreral any lelmuxa unty la aa aa 
Bgmftra fur '-nr ap*-'iil ami very Imimrtant 
aervlrea. m.l whtrsi jm asree la fanmtlal In enr 
rwaanLvIa i|*>Yrlopaaent aa rreaOvr aa4 nrn'vtuat- 
bus farlcra In advrrtlalnv. 

Proposals to Poblishen 

"I am eailtl>4 to apeak f«r Ihr Amrrleaa Aa- 
aaelatlna of AriTrrttnlaa; Afonrlra. and I aay 
fraukly that we want eartala thlnsa teeaanr we 
frrl (ha noral of Harm In ho la full atrlilr tn> 
wartl a)arina hlsaer tlilnea fur ami alia year* 
H*|taaL Tlir Sr»l la lhal jmi will ttltn aw mm- 
plftr fiippurt im nut dlrllut agfanry mnamlaaaia 
tn ailTirila*>ra Olrrrt tm mallrr linw lli»lr nnlrra 
mar romr ithHtwlar«l, tte a MardT ■ a*h you 
nuw, rnllcrllTrly ami nnVUIIy, tn lak»> alrpa 
axtklna mwanl thr rrfuaal of any new luialnr-aa 
uaoVr anrw roaxllthiaa. 

'Her«aa1. wr anaaeat a anl*rr«al rommUMun 
nf 10 nrr rent, tai eroaa ratra. Wr want rate* 
•••talillahnl t*y iau lliat arr fair la yea ami Juar 
•u Uta a4rrrilaiir ami Ham wn urae yuu lu 
maintain Ihfiu ntfaltMt all nnaUjueht aaal Iraapla- 
Ihaa, l*nlfurm iiimI alalilllard ami raaliilatiu-1 
aelnr ami Irrww arr Ihr fcmnilaihMi of nermnaeTil 
bnalnaw *l|r-r«>Ma. 

'■\Vr i*ralrr arrl rtspilrr tli>« iv. upr ration fl«ni 
rrrlaln nrn-a|inr a *r puhlUhiTB hrrauae we arr In 
inattna nv»rr ami ajaag in - • ■ r ■> l « hfyauar wr 
■ lanallSf* a miiatantly laaprivlna arrvln* thr 
llml of l ii trill emit analyala ami aimitlmi uf ail 
■ur11aln«T nrean ami plan* that wlU hrep up for 
i mi a alraily ami larrraaliia flnw uf hl»h RraaV. 
Irjtltlinatr, peaaialih* liuaim*aa tit tuaul tlim-a ami 
lwil— thai wlU lakr away all rink ami Barahlr 
fnaw ymir IniMlmcnl, (nun lh*> ■ i ■ -t ■ ■■■•rV la 
raalmriil ami fmm n*ar nan, 

"Wllh tilmrllalax Jwal hralnnlna; |» oaawr Into 
Ita homwl owa. with llu* newafiapera cnlnlnc 

• tmuaiii nf a sruwlnr ami pfrntanmit i^arartrr 

with thr errat a<1vrrO«lne acmirlna ilryr|nf*«t 
lata aahatantlal hanlnraa h*awana ^aa akllful la 
flulr line aa tin- rival enflfwera ami awran**ua 
are In taelr Mara ami aa rnaatrrvatlvn ami Inwl- 
worlhy la thalr Dnatirlat lran»»«-||iHia aa t»w 
rrtal haakliuc htraaaai— rna'l y*m aarre nlth ua 
that our rauar i* jual ami hn«<iralit< anil our 
l*i|*jnili arr rraamiahlr anil a^anil? 

No Tlireal of Repriaal 

"nrmrinhvr thai la all I fcarr aald Ihrrr la 
la» thrwat nf raprlaal. We ran't waikr ••w-li 
ll<rvaia hriwuan aajr fifllttaa nf hnw we are 
Irawlr*) iimal hnrr no I ma ring i*a «nr arl»»r||un 
or rtt-nttt mr-nila t Inn «f nin'li nma for thr war of 
nur rllrnla wlm •hnnlil tell yowr part of Ike 
pwhllr ahiiut Ihrlr tnmla. 

"Iknra nur mjnrat Inti-rft-re wllh ymr rlaht 
to itu hnalara* aa Vuii ph-aav am) with wluun 
.was ptraaeT Ortalnly ti» nmrr than lh*> : ■ i 
thai rTrryhndy with hlmtrcl lalrfrala a*i»i 
uorfc in lu-arty- r«-4i|H'ratluu In mMv.mp||ah ihr 
rrratvat iMiaalblr roaajlta. Tha> man who rtaea 

• tlalnoaav Jliat aa |ir Jntly Wrll nlraara ilnraa't do 
nmrh laaaltirwa outran hn Jnlly wrtl plraara to he 
(flraally 1a> kla rual«aarra. 

"Cu-oparallon makra lutalnraa. Tie Intel 
llciwt uar of lutpllUriit lirlp la onif pv+ry <1ay 
nuiiaan* nmar, Ktarvlna y*ar wuirrr of supply 
I* tilllaanlr luialna>M anlrhtr. The srral Imhm- 
Irhan uf nur land arr more aad more hiriilm; l«» 
tbr awrth whllr aaawias f>* a-U » ft I •lit** advlm 
and rtinn-i'i. Katar prutt-rt l»n ami a rhanrr i» 
naah» a Urine pmnt mi what wr ran ih> fur ymi 
- all wr aak. 

"I ranm>t rSSSfJ uKbmii a wi»rd uf alnrrte oon 
aratalatlun to aaa] inihllawra a| thr ar*-at 
K-wthland. W*> win. think and "Vol larvrly- in 
tcrma uf watlnaul nni|ir arr aa proud af thr 
Sn^th na Ihr fhmlh (■ *>f iwi-lf, Nn part -f the 
manlrr nr nf ihr wnrld. I hrile<<> haa aln-un 
a» nmrh ■ 1 ' 1 aaaaajaaa in nrwapapcr dni-l.^,. 
•aaaj ami liii|>r>-ti-ni>nt aa hat (he Soulhrra |, a |f 
of tfca I -iii.it State*." 

**It is bccauM* we admire your work 
and progress, and recognize its impor- 
tance and future, that wc ( compriiiiiK 
the American Association of Arjvenis- 
ioK Agencies, are so keenly alive to the 
vital need of a complete ami thorough 
understanding with you and a method of 
doing kUmiuttt together that is 100 per 
cent right on both sides." 



WANT STATE OWNED PAPER MILL 

Minneaota Editorial AHnoriation Proceed- 
ing with Pulp Wood Survey 

St. Pai'L July 16. — The Minnesota 
Rdhorial Association is proceeding- tO 
secure a State-owned paper mill in order 
to insure a market for pulp wood, milizr 
available water puwer on Stale land and 
guarantee piddisher*. print paper at rea* 
ftrt*lMu prices. A commitlee coiiMsling 
of former I,ieu1.-0ov. Krank A. I>ay of 
the l-airmotit Daily Sentinel and A. M: 
Atkiiuon of ihc Mesalta Ore. at llih- 
hing, i« ahfint tit in»pecl )»<>s»itile sites on 
Lake Vermilion, the Hnile Kiver and 
the Dcrlfi Tracl on the north shore of 
Lake Superior. 

Tlir legi *lat lire prov ided a fund < > f 
S. ; im wliiili ihe ciMtimittee will use. 

Huston, July 14.— The Hn»lon Pub- 
licity Korean ha* hrrn organized here 
hy Thomas V. ( t'llrien ami Winthrop 
K. Scudtler In conduct a general ad- 
vertising agency. 



HENRY FORD ON STAND 
AT LIBEL HEARING 



Detroit Manufacturer Pre<lirt« Another 
World War it Once if League of Na- 
tion! Fail.— Take, Full Rc*por>- 
•ibilily for Pamphlet 



Mr. Clemens. Mich., July 16.— Henry 
l-'ord and his son. Kdscl. were the star 
witneoet in the former's million dollar 
libel suit agatiist the Chicago Tribune. 

While taking full responsibility for 
everything appearing in the peace and 
;tnii-prcparedncss pamphlets issued un- 
der hi* name and at his expense, Mr. 
l-'ord testified that more often than not 
he did nut read them. They were pre- 
pared and sent out by his "peace secre- 
tary." Theodore Dclavignc, he said. 

Mr. I'ord testified that Itia previous 
opposition had been to "over-prepared 
ncss" and not prqiaredness for defense, 
but that now lie is for preparedness and 
"a new war to end wars if the I-caguc of 
Nations fails," saying at another lime, 
"I want Ihr I'uiled Slates to clean it all 
up now." He said that lie was opposed 
to recruiting but believed in conscrip- 
tion rt-gardlrss of the statement to the 
contrary contained in a pamphlet issued 
in his name. He It-slilied that he was 
still skeptical of history and lived in the 
ptMcn:, and that there are a great many 
things that he does not know anything 
■boot 

Colonel McCormick on Stand 

Mr. I'ord recalled having said that he 
would spend Sl.OOO.UOO to educate the 
people against militarism, but said he 
could not recall ever having raised his 
promise of expenditure to $10,000,000. 
He said that he still believes that "a pro 
kiMonal soldier who makes a living out 
of killing is a murderer" but in reply tn 
questions praised General Pershing. Gen- 
eral Grant and other leaders, and quoted 
General Sherman as saying "war is mur- 
der." He defined aggression as "bur- 
Sjlari/ing." 

Mr. I'ord produced in court the fa- 
mous "world dag." designed in his shop, 
representing the brotherhood of all man- 
kind. 

Coaaicl for the Tribune offered three 
editorials printed before Ihc "anarchist" 
editorial which is the lasis of the present 
suit, which were complimentary to Mr 
l ; ord, to show that lie and the Tribune 
had drifted apart on the question of 
national preparedness. 

Col. Kobert K. McCormick, president 
and editor of the Tribune, while on Ihc 
stand, testified that while the Tribune 
did nut make a practice continuing sal- 
aries of men in the service of the Coun- 
try during the war his salary of SJO.000 
a year was continued. He said that was 
done at his suggestion after he learned 
that sumc of his subordinates were re- 
ceiving greater pay than he and was the 
mean* used to make up that difference 
for the period that had passed. 



Fort Heads Trade Commiwlon 

Washington, D. C, July 15— John 
Franklin Fort has been chosen chairman 
of the Federal Trade Commission, suc- 
ceeding William H. Colver. whose term 
expires. Victor Murdock. of the 
Wichita (Kan.) Faglc, will l>e riot 
chairman. Chairman Fort is a former 
governor of New Jersey and a judge 
of the Supreme Court nf that slate. 



Stockholm Printers Strike 

StWKIini.M. Sweden. July 15. News- 
papers here have suspended publication 
because n( a strike of printers. The 
union refused to arbitrate dilfcrcu<.cs 
Willi the publishers, y (jOOfilC 
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COMMITTEE OF FAMOUS ENGLISH JOURNALISTS 
CONSIDERS STAFF EXCHANGES WITH U. S. 



British Newspaper Proprietors' Association Selects Lord Burnham to Head Body of Seven- 
teen to Take Up Ralph D. Blumenf eld's Plan for an Interchange Between British 
and American Newspapers — Every Literary Branch p\[nX Be Affected 



BRITISH pewspaper mrn. awake to 
the possibilities for good under 
a system for the exchange of -.tan" 
members with American newspapers, 
have appointed a committer to It tut) 
and work out the detail* of the pro- 
posal made for better understanding 
bCtWCM the two countries by Ralph D. 
Blumenfeld, of the London Daily Ex- 
press, in an article appearing in the 
Victor)' Number of Editos & IVb- 
UMMB, 

Lord Burnham, proprietor of the 
l-ondon Daily Telegraph, has been 
chosen by the Newspaper Conference 
of the Itritish Newspaper Proprietors' 
Association to heatl a committee of 
seventeen of the foremost journalists 
of the British Empire to study the 
question from every angle and ex- 
change views and suggestions with 
American newspaper men. 

Noted Hen on Committee 

Never before have an many (amou* 
English journalist* been appointed to 
-crvc on a single committee to take up 
any t|iicstion pertaining to the news- 
paper business as have been selected 
to work with 1-ord Tiurnham. The 
committee includes: 

Sir George Riddell, News of the 
World; R. D. Blumenfeld. I>mdnn 
Daily Express; Ernest A. Perri*. Lon- 
don Daily Chronicle; H. E. Peacock, 
London Morning Post; Edward Flynn, 
I-ondon Daily Mirror; C. E. Beer, 
London Times; A W, Watson. London 
Westminster Gazette; F. J. lhllier, 
Ixmdon Daily News; J. Hall Richard- 
son, London Daily Telegraph; Sir 
Andrew Laird, London Daily Mail; J. 
Meddle, Manchester Daily Dispatch 
and Daily Sketch; J. Bone, Manchester 
Guardian; Sir David Duncan. South 
Wales Daily News ; C. I lenderson. 
Edinburgh Scotsman; Frank Bird, the 
Newspaper Society. The Scottish 
Newspaper Society has also been in- 
vited to name a member lo act with the 
committee. 

Mr. Itlumenfeld's proposed system by 
which closer press relations would be 
assured and a better understanding de- 
veloped in the handling of news be- 
tween the United States and England 
lias been a leading topic among men 
of the newspaper world since it was 
presented to the makers of the news- 
papers of the two countries through 
the columns of EotToe & Piidusiirc on 
May 22. 

Favored by President of A. N. P. A. 

The general idea met with the in- 
stant approval of some of the leading 
journalists of Great Britain and in the 
I "lilted States was in many quarters 
warmly received. 

Frank P. Glass, president of the 
American Newspaper Publishers' As- 
sociation and editor of the Birming- 
ham News, in a statement to the 
EMHM & Pcm.iMiF.il has pledged his 
fullest co-operation in realizing Mr. 
Illumenfeld's plans. While many 
American publishers and editors have 
expressed themselves as being heartily 
in favor of anything tending to bring 
the English and American press into 
closer relationship they have refrained 




LORD BL'RNII A.M. 



from expressing an opinion on the con- 
crete suggestion uf Mr. Hlumcnfeld. 

It is believed that as a result of in- 
terest being shown in the subject by 
the English and the naming of the 
present committee that some action 
will be taken on this side in' an effort 
to establish a plan for bringing the 
peoples of the two Anglo-Saxon nation* 
into closer understanding of each other 
through their spokesman— the press. 

In many quarters the carrying out of 
the suggested plans for the exchange 
of staff members by English and Amer- 
ican newspapers for their mutual ben- 
efit is looked upon as the first step in 
the organisation of a League of News- 
papers of the free nations of the world 
and giving the moulders of public opin- 
ion an international viewpoint that will 
make possible a belter understanding 
in the interpretation of news for the 
readers of each nation. 

Would Mean Better Understanding 

In his advocacy of an exchange of 
ttaff members, Mr. Blumenfeld has 
pointed out the fallacy of believing that 
international love and understanding 
will come with world peace, a I-eague 
of Nations and a resumption of trade 
relations. There must be a better 
understanding, he says, not built on 
sentimental speeches but a thing en- 
during, constructed by blotting nut 
ignorance of vital facts pertaining to 
earh of the Anglo- Saxon nations with 
first-hand knowledge gained by the 
trained men and women students and 
observers of the newspaper profession 
of each country'. • 

The concrete plan as advocates! by 
Mr. Rlumt'iifcld embraces an inter- 
change system in journalism that would 
include all the literary branches of the 



calling. He wishes the plan carried out 
on the largest possible scale with both 
men and women benefiting. 

Trifling Mistaken Would Disappear 

Aside from the far-reaching benefits 
that would result through the news- 
paper men and women of each country 
securing an understanding of the pol- 
icies and ideals of each nation through 
contact with the men whose profes- 
sion reflects in all its elements the am- 
bitions uf its people, all those ludicrous 
but trifling mistakes due to natural 
ignorance, which now disfigures the col- 
umns even of the best newspapers on 
cither side would disappear. 

The advocates of the interchange sys- 
tem say that for example the mistake 
of making Illinois a part of the Stale 
of Chicago would not again appear in 
any English journal, and David Lloyd 
George would become Prime Minister 
(George in all American newspapers and 
never Premier Lloyd George. 

The newspaper men of England have 
now taken up the question of inter- 
change seriously. Under the general 
plan as advocated by Mr. Hlumcnfeld. 
one year is suggested as the period of 
exchange, with at least one American 
in each English office participating and 
one Englishman in each American 
office. 

Englishmen Are Deeply Interested 

The purpose of each exchanged writer 
or executive would not only lie to gain 
a knowledge of the country he was in. 
bin also to instruct his temporary fel- 
low workers in the methods, phrase* 
ami ideals of his homr rrafivmen. Owing 
to \merira'* isolation from international 
politics in the pa»t, the venture in inter- 
change will probably be given deeper 
stuilv bv Americans than the English 



before they enter into it, if then. 

It has been the practice of leading 
newspapers of the important political 
countries of the Old World for sorr.c 
time lo send various memlwrs of their 
staffs into other countries for periods 
of from a few months to a year lo 
study the people, business, general con- 
ditions, ideals and newspaper making. 
Some few American papers have done 
this in rare cases also, but they have 
never made a practice of it. 

Wider Knowledge Is Necessary 

The Dundee (Scotland) Courier each 
year sends two members of its staff on 
an educational trip. Some times these 
men are gone for six months, and this 
method is far more expensive than the 
iiiierchange would be. it has been 
pointed ouL 

The deep interest that the newspapers 
of countries that are older in interna- 
tional politics take in having the men 
in their editorial departments under- 
stand the people of other enunlrie* 
through personal study is reflected in 
the arrival in this country of Ramon 
Perez dc Ayala. novelist, poet, one of 
the foremost scholars of Spain and one 
of the leading writers of the El Sol. of 
Madrid, and lot Prensa, of Buenos 
Ayrcs. He expects to spend some time 
here in order thai he will he better ahle 
lo write his impressions on current 
topics, especially in their relation lo the 
United States. 



Sen Honors Hero Soldiers 

A tablet lo the three members of the 
staff of The New York Evening Sun 
who gave their lives in France was un- 
veiled in the city room July 10. Those 
commemorated arc: Lieut. Quincy 
Sharp Mills, Lieut Conrad Crawford 
and Lieut. Stuart Emmet Edgar. George 
M. Smith, managing editor, presided 
over the «imple ceremony and James 
Luby uf the editorial staff, spoke of the 
men and their work and ihc manner of 
their death 



William Allen While Home 

Eupsiat.s. Kan., July 16 — William Al- 
len White, owner and editor of the 
Gazelle, has reached home, after an ex- 
tended stay in Europe as representative 
of the Wheeler Syndicate. Mr White 
was named by President Wilson as a 
member of the commission to represent 
the United Stales af the conference 
with Ovc Ilclshcviki on Prince's Island, 
which was never held. 



Elect Officers in Bridgeport 

BauiceruRT. Conn., July 15.— Officers 
of Ihc new Press Club were elected for 
six-month terms today as follows: 
President, George W, Finley, Sunday 
Herald: vice-president, Leo M. Pas- 
quin, Posi ; *crrrtary, Harvey Brown. 
Telegram; treasurer. Jerome J Karpf. 
Telegram, lately of the Times. 

Capper Hnal to Children 

Topeks. Kan.. July 14.— Senator Ar- 
thur Capper, head of the Cap|»cr publi- 
cation*, celebrated bis birthday today by 
giving his annual picnic to Ihc children 
of Topeka and Kansas in Garfield Pari 



SOUTH IS ENJOYING 
GREAT PROSPERITY 
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ADVERTISING GAINS IN SOUTH 



Advertising Vohime Comparison of Firi 
Six Momtui of 1919 with Last Year 
Shows Newapaper* Have 
Phenomenal Gain* 



Name of Palter, 



That the newspapers o( the South 
have been enjoying, during the present 
year, their period of greatest prosperity 
is proved l>y the statistic* given here 
covering their advertising lineage for 
the tint six month* of 1V14 in compar- 
ison with the figures for the same 
months of 1'>I8. 

Tlwe statistics slsnw total lineage 
for the periods named, and also show 
the amounts of local, foreign and claisi- 
lied separately. 

The newspapers listed are members 
of the Southern Newspaper Publishers' 
Association, and the statistics here pre- 
sented are from reports made to that 
association. Substantial gains are re- 
corded hy practically all of these news- 
papers in all classifications, while some 



ALABAMA 
Blranioftom 

Ledger ( K. I 

New* IK. SJ 

Mofateowoory 

Ail vert l~-r I M.S. >.,,. 
J..imi:il < K.S. i 

ARKANSAS 
Fort Smith 

Time, lle.ord iK.S.t 

U«U Rosk 
Ark. |i.-jii,« nil i K.I. 
Ark. liar.-tii- i M.S i . 
FLORIDA 



Florida M. I n.|...||* IKi 
Florida Time, l iiioii. 



.M.S , 



Herald < M.S.I... 

St. Aiaruottn* 
ltfei.r.1 I K.I 



The figures are given in the righi hand 
columns of this page. 

League of Nations 

Cola 




Time, I K.i 
CEOS 
Alfco. 

Hem Id i K.i 

Athosia 

I tern Id iK i 

Attwt* 

lieornan I K.S, > 

.lotirmii I K.S.I 

Auewoto 

Chronicle I M S. I 

llrruld I K.S. I 

Columbus 

Knoiiirer-Sun I .M.S.I. 
Ledger (K.S I 

OIK.I-. 

Tribune Herald i M S I 



Mositor., Ga.. July 16.— The Thirty- 
third Annual Convention of the Georgia 
Press Association opened here Monday 
night with public exercises, featured by 
addresses of welcome by Mayor N'owell 
and others. President Paul T. Harbor 
presided. 

The lirst business session, yesterday, 
was mariccd by strong addresses of par- 
ticular interest to the newspaper men of 
the State by A, II. Hardy, editor of the 
Gainesville Eagle; David Comfort, of the 
Marietta Journal; Ralph Meeks. of the 
Carrollton I'ree Press, and Mr. ltrurnby, 
of the Marietta Times. 

Mrs. Edith O. Suson. of the Green- 
ville (Tenn I Democrat, delivered a 
helpful and inspiring address on "Mow 
to Get Advertising from Home Business 
Enterprises," Mrs. Suson. who is vice- 
president of the Middle Tennessee Edi- 
tors League, made such a decided hit 
she was elected an honorary memlicr of 
the association. The session was en- 
livened by a discussion upon a resolution 
to endorse the League of Nations, The 
resolution was adoptrd with only three 
dissenting votes. 

The sori.il features of the meeting 
have been very much enjoyed. They 
have included receptions and entertain- 
ment*, with dances (or the younger peo- 
ple. Today will lie given over to fur- 
ther discussions, the selection of a meet- 
ing place for ]flD and the election of 
officers This evening the delegates leave 
for Athens to visit the Stale I'liiver- 
sity, 



New* • M.S. I . 



Tim.-. .K.I 



Baby Daughter tot the Orson* 

Chicago, July I J.— Sain Gcrsmi. ^or- 
meily connected with the editorial de- 
partment of the Chicago Daily News and 
nailer papers, is the father of a baby 
girl, named Marian Lillian She will 
hereafter contest hi« affection- with her 
live -year-obi litotbei. Mr ( .erson i« now 
western representative fur the Shiihcri 
theatrical interests. 

Reeves Fipy, who was (ports editor 
of St l^.uis Republic before enlisting 
in the Navy, lias rejoined the staff as 
copy editor. 



Pr»«a I K.I 

KENTUCKY 
Liikius 

Herald I M.K. i | 

leader t K.S. I 

Louis v lilt 
<1oiiri.-r Journal lMS.i| 

I l^i ii I.I l M.S. i 

Tillies I K I 

LOUISIANA 
Now Oeloon* 

Item I K.S. i I 

Tlim'-Plcityiine! M S ) I 
Sboovopert 

.Ion run! < I-.. I I 

N. CAROLINA 
AohovlUe 
f'ltilru 1)1 I ... 

Chortotto 
OlMener .M.S.I. 



Journal I M.S. I 
Twin rit.vSenliii.il K- ) 
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INTERNATIONAL CONGRESS WILL CONSIDER 
PLANS FOR W ORLD-WIDE NEWS SERVICE 

Allied Nations and Their Associates Adopt Proposal of United States at Peace Conference 
that New Means Be Devised for Bringing All Peoples into Better Understanding 
by Consolidating Control of Telegraph, Cable and Radio 



AT the suggestion of the United 
Slates, with a view to putting 
some order into the international tele- 
graph, cable and radio news service of 
the world — to bring the peoples of all 
nations into closer harmony and bring 
about mutual understanding — the Allied 
nations and their associates have agreed 
to convene an International Congress 
to consider die subject in all its aspects. 

This statement, which is bated on> 
information to Khitoh & Piblisheh, 
authoritatively, from abroad, seems on 
its face to be of greater import to the 
newspapers of the United States than 
any other single subject considered at 
the Peace Conference, at which it ap- 
pears to have been a matter of lengthy 
discussion. 

With a view to informing its readers 
on the extent the United States may 
ligure in the proposed new system of 
international news service, Em Tea & 
l'tiiusiiK» interviewed Walter S- 
Rogcrs. who organized the Foreign 
New* Oivisiun of the Committee on 
Public Information of the United States, 
and was in charge of it during its ex- 
<:cnce — that is. up to June 30 of this 
>ear. He has just returned from 
i! road. 

American Press Must Act 

Mr. Rogers also acted as advisor to 
the American Peace Mission on the 
political aspects of international com- 
munication by telegraph, cable and 
radio. He is now devoting his time (o 
making sure that the proposed "Con- 
ure-s on International Communications" 
lets properly started. He said : 

"It behooves the American press to 
take an interest in this International 
Congress and also in any legislation 
relating to cable and radio that may 
come up in Congress. 

"America needs more cables, and it 
needs radio facilities. It would be a 
-rime, from which the newspapers would 
be one of the principal sufferers, were 
tram-Atlantic and trans-Pacific radio 
In pass into the control of some foreign 
owned corporation or of some foreign 
government. Such foreign control 
would determine the services and rates 
for the American press and might re- 
salt in preferential service or rate* to 
agencies in competition with American 
agencies and newspapers. 

Must Develop Radio 

"High-power radio must be developed 
in such a way that this country is not 
at the mercy of any outsider, but it 
must be developed fully and rapidly for 
the benefit of the American press and 
of American commerce. 

"Exigencies of the war brought about 
a large development of high-power 
radio by the Navy. It would be most 
unfortunate were the great Navy 
stations not made available for han- 
dling press and commercial messages. 
The outgoing press matter handled 
would be widely published and would 
keep the world interested in America 
and aid in building up American trade 
and prestige abroad. The incoming 
service could be of great importance to 
the American news agencies and the 
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WALTER S. ROGERS. 



papers keeping correspondents abroad, 
as it would make possible a belter and 
wider range of foreign news, 

"Hut there is a larger interest than 
any immediate American interest — the 
telegraph, cable and radio facilities t>f 
the world need to be ileveluped alung 
lines that mil provide this entire world 
w ith adequate facilities at low rates. 
All preferential and secret radio should 
be alKilished. A well-wnrked-out world 
communication service would be of in- 
calculable value in bringing the world 
together." , 

"Explalnini" the U. S. 

At the time the t'nitrd Stales entered 
the war, Mr. Rogers was in China, look- 
ing over the Orient newspapers and 
familiarising himself with the activities 
of the news agencies operating there, lie 
found that virtually no American news 
was reaching there. The public in the 
Orient had not the slightest chance in 
the world to know why the United 
Sulci entered the war. her purposes, or 
the extent to which America planned 
to participate. Hut it was vital that 
the Orient should know, out alone for 
the sake of American prestige, but for 
the political and military necessity that 
the Orient should be lined up enthu- 
siastically on the same side as America. 

Rogers hurried back to Washington 
determined to get the powcrslhat-be 
interested. Arriving there, he learned 
that Senator Root, who was then in 
l\u<-*ia at the head of an American mis- 
sion, was urging that American news l>c 
sent there. , 

After a while Rogers got action. In 
due time he had American news (lowing 
in all directions throughout the yorhl. 
Telegraph, cable and radio were used. 
Always he stuck to straight news, re- 
fusing to have anything to do with 
propaganda Always he cooperated 
with the press association and the 
newspapers, not competing with them, 
hut trying help them The Associated 
Press, the United Press, the Interna- 
tional News, Renter's, Exchange Tele- 
graph. I lavas. Radio, Stefend. Kokusai, 
and auencics the average American 



editor never heard of. soon discovered 
that his was a shop run by people who 
knew what they were doing and what 
could lie worked with. x 

Rogers went to France immediately 
after the signing of the armistice. In 
Pari* he nut only kept an eye on news 
distribution, but he set in as an advisor 
un telegraph, cable and radio matters, 
attending two meetings of the "Big 
Four" with President Wilson when the 
disposition of the seized German cables 
was being discussed. 

Asked about his work in Paris, 
Kogers said: "Our New York office 
sent to Paris about eight thousand 
words a day by radio. In this was in- 
cluded a general news report which, 
beside going to the American Peace 
Commission was given to three papers 
in Paris printed in English, and such of 
it as might be usable was translated 
and given to the French press; twelve 
or fifteen hundred words of "home stuff,' 
local news from all over the United 
States that might be of interest to the 
doughboy, was given to the papers and 
also distributed hy the Y. M. C. A., 
K. of C. elc. ; a summary of American 
headline news for the Peare Commij- 
lion; a comprehensive digest of Amer- 
ican editorial comment, so that the 
Peace Commission had daily as full a 
summary of American opinion as it 
would have had were it meeting in 
Washington. 

Owe Radio Dept. Thanks 

"The Clitics of the Treaty and Coven- 
ant of the League of Nations owe some- 
one a vote of thank*, for the criticism 
would never have been known in Paris 
had not this daily summary been 
radioed. 

"A daily summary of the English 
press was telegraphed to Paris over 
the United States Army wires. A sum- 
mary of the French press was also fur- 
nished the commission and, whenever 
it seemed worth while, summaries 
were brought in from other places. 

"F'rom Paris. American news was 
sent to various places in Europe; official 



American material was put into French 
for the Paris and provincial papers ; one 
thousand words of American news was 
furnished daily to Le Petit Ctroude, 
being sent from Paris to Bordeaux 
over that paper's leased wire; for a 
while a thousand words a day was sent 
to the School of Journalism of the 
A. E. F. University; ovei 900.000 words 
were sent from Paris to the American 
press, nearly all of it being transmitted 
by radio. 

Economy in News Service 

"The French government placed 
certain radio facilities at the disposal of 
ilic American government. The trans- 
Atlantic cables were jammed. Advant- 
age was taken of the French govern- 
ment's kindness to help out the Amer- 
ican press. Under the conditions it 
seemed foolish for each of the press 
associations and certain of the news- 
papers to each send the text of critical 
statements, speeches, etc.. so it was ar- 
ranged that these should be radioed 
once to New York and there given out 
with simultaneous release. This scheme 
worked well, rednced the load on the 
cables and saved every one money. 
There still being available radio word- 
age, 3.000 words a day were placed at 
the disposal of the American news 
agencies and 3.000 at the disposal of 
the American correspondents in Paris, 
who themselves determined the number 
of words each should have. 

"Altogether, as stated above, over 
900.000 words were handled. The cor- 
respondents in Paris turned their copy 
over to the office of the Foreign News 
Division of the Committee on Public 
Information. This office saw that it 
got to the F'rench radio station at 
Lyons. Tile messages upon being in- 
tercepted in the United States by the 
Navy were delivered to the New York 
office of the Foreign News Division for 
delivery to the proper agency or papers. 

No Censorship 

Not a single word of these messages 
was censored. Every correspondent in 
Paris has praised the service. Some- 
times the radio has been faster than 
the cable. But for the fact that the 
French station at Lyons handled a vast 
amount of French government business 
which frequently overloaded the station, 
a very fast service could have been 
provided day and night between Paris 
and New York by radio. 

"Not only did the Paris office of the 
News Division do the work roughly in- 
dicated above, but it cooperated with 
the American correspondents in every 
way possible. For instance, it helped in 
getting American telegraph and tele- 
phone wires installed at Versailles for 
use of the press. On the day peace 
was signed ten motorcycles and two 
motorcars were provided for rushing 
copy from Versailles to Paris, a dis- 
patch rider leaving every fifteen min- 
utes. One of the dispatch riders carry- 
ing copy broke all records hy going 
fnim the palace at Versailles to the 
central radio bureau. Paris, in 21 
minutes. 

(Conlinmtd o» fag* JM^QQg] 



SOUTHERN NEWSPAPER PUBLISHERS, EDITORS, MANAGERS AND AGENCY LEADERS GROUPED ON THE SWEEPING TERRACES OF GROVE 1 



PROFIT SHARING PLANS DISCUSSED 
. BY SOUT HERN PUB LISHERS 

S. N. P. A. Working Out Means for Rewarding Faithful Em- 
ploye* — Welcome Mrs. Mayes As an Official — Want 
Stahlman as A. N. P. A. Postal Chairman. 



ASHEVILLE, N. C, July 10. — The seventeenth annual convention 
of the Southern Newspaper Publishers' Association closed yesterday 
with the election of the following officers and members of the ex- 
ecutive committee: 

President— James H. Alliston, Fort Worth (Texas) Record. 
First vicc-prcsideut — MarcellusE. Foster, Houston (Texas) Chronicle. 
Second vice-president — \V. A. Elliott, Jacksonville (Fla.) Times-Union. 
Secretary and treasurer — Walter C. Johnson, Chattanooga (Tenn.) 

jVeu> Members of Executive Committee 

Executive Committee — Mr*. Lois K. to Chicago soon to study linotype com- 

Mayes. Pensacola (Fla.) Journal; Vic- position at the Mergentbaler School 

tor H. Hanson. Birmingham News: J. Committees to serve during the en- 

L Mapcs, Beaumont (Tex.) Enterprise: suing year were announced by President 

C I Stewart, Lexington (Ky.) Herald; Allison after an enthusiastic meeting of 

F. G. Bell. Savannah Morning News; E. the executive board at which the work 

It. Jeffries, Greensboro News; M. K. for the coming year was canvassed and 

Due rson, Lynchburg News; E E.Clarke, outlined. They follow : 



Liltk R»ck Democrat; D. C. More, 
Raleigh News & Observer; D. D. Moore, 
New Orleans Times-Picayune; W. W. 
Holland. Spartanburg Herald; Col. A. 
F. Sanford, Knoxville Journal & Trib- 



1920 Committers 



Hm Print CommlUaa C. 1. fttownrt. Latins 
fun tKr.l ttatald. CTfcaurrjian . W. W. Slouthar, 
I>.iiU,UV i'tMt: CuMIs Juluianll. Knoirltla p*» 
lilial; n. Q aUiaiinuU. Ltfiliiitloa iKy.) tjftte; 
W. B. Tuuoiaa, Runnuaa lVa.1 Halm. 

Adrartialac Commiltoa - W. G. Br?aa, Atlanta 
Oaarflan Chairman; A. fl. Krvsuiyar. N,w Or 
Iran* llam; P. Otadfrll-r l. ; .i-.IM<- (Kj 



CI. W. C. Dnw4, 



The election of Mrs. Lois K. Mayes 
of the Pensacola Journal to membership ii»r»U! CfcMta Mtaa Mn*i t „ mfn: AdTartiwr: 

, . i. _ Victor M. ItanMin. hlrmlnaham Seal. 

on the executive committee marks a u,i,i«ti„ Oa«ini«toa- Major t B. stahlman. 

distinct departure for the association. Naabvtisr itanorr. cbainwu: Col. l^ali j. wor- 

. , , c l Iham. Turt Worth Htar Trlr-sram; Crer Woodaon. 

Mrs. Mayes is the first woman so hon- gTS,,,, (Kr , u^mm oU. \Jr.amnM, 

ored. Proposal of her name was 
greeted with applause and her election 
was unanimous. She was the first pub- 
Usher proposed, her colleagues being 
chosen after she had been elected. Mrs. 
Mayes ha* taken active interest in asso- 
ciation affairs for a good many years. 
Her opinion of her profession is indi- 
cated by her enthusiastic approval of 
the decision of one of her boys to go 



KnoxvUla Journal &- 
Ctiarlntla Naur*. 

Au B, C. Ooaurtittoa — P T. Amlarno*., Marco 
(0*.| Ttlnaraiiu. Chairman. Mr. A&dorana will 
••m* lila «an 

Caeamittaa to maXa aurray af eaadtUeaa aa ra- 
latin*; ta aatabliahina* A acbaal far llaetTpa epare- 
tara: W. T. AniUraiHi. Maraa <Ga.) TVlr-rraph, 
Chalrwan: Vr*y < i . , > , IKy. I Mra 

aenaar; I' l>. Unwra. Naar Orlaana Ttrnes-PIca 
»n~ 

dmndtt.. on It- r -«ni tt»n at Idiartlala* 
Aa~aa«4aa ; Nat arnminced. 

The important development of the 



closing session was the statement that 
the Federal judges had agreed with for- 
mer Attorney-General George W. Wick- 
crsham, who is now in charge of the 
news print case for the publishers, to 
hear the appeal in the absence of action 
by the Federal Trade Commission. It 
was also announced that an effort would 
lie made to influence Congress to pro- 
vide the necessary funds for carrying 
out the agreement as between the manu- 
facturers, the publishers and the Gov- 
ernment. 

Want Stahlman Appointed 

It developed that George W. Mc- 
Aneny of the New York Times had re- 
signed as chairman of the postal com- 
mittee of the A. N. P. A., and it Ml 
announced that President Frank P. 
Glass, editor of the Birmingham News, 
would be asked to name Major E D. 
Stahlman of the Nashville Banner as 
chairman of that important committee 
of publishers. 

President Bell read a letter, at the 
Wednesday morning session, from Col. 
W. E Haskell, vice-president of the 
International Paper Company, express- 
ing regrets for President P. T. Dodge, 
who was detained in New York by some 
important labor development. Col. 
Haskell presented copies of Mr. Dodge's 
paper — "Why News Print Paper Is 
High- 
President Bell also spoke in appre- 
ciation of the mew ink-distributing roller 
covering of the B. F. Goodrich Rubber 
Company, of Akron. He said the 
Goodrich Company has developed a 
feeder ink roller that is not subject to 
atmospheric conditions. It has been in 
sucressfnt operation in the plant of the 
Cleveland Plain Dealer for a couple of 
years and is now being tried out by 
about fifty olher publishers. 

Profit Sharing Plans 

Profit sharing and bonuses provided 
a lively theme of discussion on Wednes- 
day. C. I. Stewart, Lexington Herald, 



said it was a difficult matter to arrange 
profit sharing and at the same time pro- 
tect and reward the long time faithful 
employe as he should be rewarded. 

W. T. Anderson, Macon, thought that 
the profit sharing plan should be scienti- 
fic and should also provide a loss shar- 
ing plan. Such plan he thought should 
work both ways. 

Major Cohen, Atlanta Journal, stated 
that the Journal had presented every 
employe with two week's extra pay dur- 
ing the past six months without any 
promise as to the future. It has also ar- 
ranged life insurance for all employes, 
the salary bonus being "a gift without 
any promises as to the future." 

President Bell spoke of insurance 
for the staff and said that he had been 
amazed at the small number of men in 
his plant who were carrying life insur- 
ance. He had arranged this for all of 
his men. 

W. T. Anderson, Macon, said that he 
had 77 employes covered by policies 
ranging from one diousand to two 
thousand five hundred dollars at a total 
annual cost of $1,18* 

Foster's and Johnaoo's Views 

Marccllus E Foster, of Houston, said 
that his reason for rejecting the profit 
sharing plan was that the men who were 
entirely loyal and efficient did only share 
to the extent that other employes did. 
He felt that efficiency should be re- 
warded and remarked that the Kansas 
City Star's profit sharing plan does not 
provide a profit share to press men, who 
were at one time disloyal, — about 10 
per cent of the total employes of the 
Times and Star, according to Mr. Mar- 
ccllus. do not participate in the profit 
sharing. Composing room and stereo- 
type employes do. 

Secretary-Treasurer W. C. Johnson 
told of his experience with profit sharing 
in the Chattanooga News office. The 
plan has been in operation for eighteen 
months Distribution is on a monthly 



Google 
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basis and amounts to about 10! j per 
cent— or 10 per cent of earning' in 
money— and about 2'A per cent on basis 
□I compensation and scrv.ee. 

W. T. Anderson reiterated that the 
profit sharing was not practicable un- 
less it shared in losses and recom- 
mended the tale of stock at agreed 
price on easy payment plan, redemption 
Ly the office if employe left. 

Farm Piper* Organise 

An outgrowth of the Asheville meet- 
ing was the formation of an Association 
of Southern Farm Journal Publishers. 
They are not entitled to full member- 
ship in the S. N. P. A. but have many 
interests in common. They also will meet 
annually at Grove Park Inn. Their first 
officers are: L. A. Niven, Progressive 
Farmer, Birmingham, president ; Russet 
Kay, Florida Grower, Tampa, Secre- 
tary-treasurer. 

There are eight charter members, in- 
cluding the Progressive Farmer, Bir- 
mingham; Southern Ruralist. Atlanta, 
Southern Agriculturist, Nashville; 
Southern Planter, Richmond; Southern 
Cultivator, Atlanta; Florida Grower. 
Tampa; Farm and Ranch, Dallas; Flor- 
ida Farm and Live Stock Record, Jack- 
sonville. 

Six other farm journals are published 
in the South and will be invited to a 
meeting during the coming year. A 
committee will investigate the matter of 
advertising agencies and will submit a 
report at the meeting next year. 

Paul T. Harber, president of the 
Georgia Press Association, who at- 
tended the meeting, is planning to or- 
ganize a Southern Association of the 
Editors of Weekly Newspapers. He 
hopes to take some action at the meet- 
ing at Monroe next week, and call a 
meeting simultaneously with the next 
meeting of the S. N. P. A., which will 
be held on the first Monday after the 
Fourth of Jury, 1930, at Asheville. 



CONVENTION NOTES 

Waller G. Bryan, publisher of the 
Atlanta Georgian, was always the cen- 
ter of an animated group. He lias been 
in charge of the Georgian now for four 
years and ha* it "over the top" in 
great shape. He told about an increase 
in circulation of 10,000 per day, and an 
increase in earnings of $90,000. He was 
warmly complimented for the successful 
advertising campaign of the Southern 
publishers with which he had had so 
much to do. Mr. Bryan came over to 
Asheville in his car from Atlanta; then 
returned by train owing to the indisposi- 
tion of Mrs Bryan. He placed his car 
at :hr disposal of \V. A. Klliott, of the 
Jacksonville Tiines-t'nion; Harry Rey- 
nolds of the Benjamin & Kentnor Com- 
pany. New York; and J. W, Barber, of 
the J. W. Barber Advertising Company, 
Boston, who made the trip over the 
mountains to Atlanta. 



Stanley Hague, managing-director of 
Audit Bureau of Circulations, appeared 
before ihe executive board of the A. A. 
of A. A. upon invitation and was warm- 
ly congratulated upon the progress 
made by A. B. C. during put year. His 
point of view was sought in regard to 
several proposed departures in routine 
and policy. The feeling seems general 
that A. B. C. "has arrived." 



Col. W. C. Dowd caused a near riot 
at the sessions on Tuesday by outlining 
labor conditions in his plant. After 
telling about a strike of mechanical em- 
ployes ten years ago: about his success 
in getting through without musing an 
issue; he told of the working of his 
press room foreman and his associates. 
The publishers immediately evinced a 
desire to go to Charlotte to secure the 
services of Dowd's experts. But Dowd 
assured them he would be sitting on the 
front porch with a shot gun waiting for 
the first man who came anywhere near 



with the idea in view of taking any of 
his men away. 



Mrs. Lois K. Mayes motored over to 
Asheville from Jacksonville with her 
boys and a party of friends. 



W. T. Anderson and P. T. Anderson, 
their wives and friends, motored from 
Macon — 280 odd miles over the moun- 
tains^ — in twelve hours — "going some." 



COOK HEADS MAGAZINE MEN 



Periodical Publisher* Association Con- 
sider* Plans for Expansion 

At the annual meeting of the Periodi- 
cal Publishers' Association in New York, 
the fallowing officers were elected for 
the ensuing year: 

FrrafilaBl, <3*M>r*» E. Conk. Slulhar'a Mag* 

Vlea-praatibtiat and chairman pnhltahlng dial- 
•Intt. Thoama I.. tlrlgga. CallSFr'a. 

Vlnr-prealdaf*! a a.! rklarmaa advertising dlrl* 
•Inn. !.-<■ W. MasweU. Crosrall 1-nbUsk.Uaf Cam. 
pany. 

Vlcr prtaliSffit and rhalrmaa eirewtatlon divi- 
sion. B. A. atarkumnuo, FlrUarlal Raalesr Cam- 
l«ny. 

Boer* tare, C. Hattry EUtkaaray. laternattonst 
Stsa'atliii. Oimpaay. 

Tr-naurvr. Thomas A. Barrett, Or »agt Jodd 

Company. 

M-ahaa- atartitlTi, enmmlttea at larga, R. J. 
Cwtdlay, rank At Wagna.Ua Company. 

Retiring praaldeat. mambar asaeaUv* commu- 
te* fa* ensuing year, Allan H. Hlrhanienn, 
MrCall co. 

Flans were submitted and referred to 
the executive committee for a broaden- 
ing of the scope of the work of the as- 
sociation. 



No Sunday Delivery in Macon 

MacOX, Mo., July 14.— Beginning to- 
day no newspapers will be delivered on 
Sunday by the Macon News Company, 
the public being notified that patrons 
must come to the store to get their 
copies of metropolitan publications. 
Harry Black, manager of the news com- 
pany, has taken this action so that his 
carrier boys may attend Sunday school 
and church. 



A.A.A.A. TO MEET AGAIN 
IN SOUTH IN 1920 

Executive Board of Advertising Agent*' 
National Organisation Deeply Im- 
pressed by Jcint Conference with 
Southern Publiahera 

The executive committee of the Amer- 
ican Association of Adtcrlising Agen- 
cies was so well pleased with its recep- 
tion by Southern publishers and South- 
ern advertising interests that it decided, 
at the joint session with the new execu- 
tive committee of S. N. P. A., that it 
w ill meet again next year with the South- 
em agents and publisher*. 

"If the A. A, A. A. had accomplished 
nothing else in the past two years it! 
existence would be fully justified by 
what it has done to acquaint its member* 
with the South," said Executive Secre- 
tary James O'Shaughnessy to Editor ft 

PuitLlStlER. 

Tribute to Thomas and Maaaiogale 

"We were beginning to form our na- 
tional body without giving much con- 
sideration to the Southern field," Mr. 
O'Shaughnessy remarked, "when St. 
Elmo Massingale, of Atlanta, and Jef- 
ferson Thomas, of Jacksonville, came 
into one of our meetings and made effec- 
tive pleas for the agencies of the South, 
They succeeded in convincing the rest 
nf us that even then there were seven 
Southern agencies that fully qualified for 
mcmlxrrship in the American Associa- 
tion. 

"So the Southern Council was formed 
and these seven aeencies, through it, be- 
came charter members of the National 
Association. In my position I am con- 
stantly in the closest murh with the work 
of our various sectional organizations 
and I must pay my respects to that of 

Digitized by L.OOQ 
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the Southern Council for ill fine charac- 
ter and pushing nature. In fact every 
one of our other councils is ready to 
congratulate the Southern Agencies on 
whit they have accomplished. 

"It was a more or 
proposition to consider a meeting of our 
executive board away from the recog- 
nizer! advertising centers of the country, 
hut Chairman Thomas, of the Southern 
Council, made such an effective presen- 
tation nf the claims of the South and of 
the charm? of Grove Park Inn that the 
memhers voted unanimously in favor of 
if. Ken I am sure every member is glad 
this action was taken." 

Mr. O'Shaughnessy's address to the 
joint meeting of the S. K. P. A., farm 
papers and Southern I ouncil was highly 
commended, and one Southern Publisher 
vowed it alone was well worth the trip 
lo A?hcvillc. 

Defines Agency Service 

The executive committee, in connec- 
tion with its meeting, issues! the follow - 
inr explanation ot "Advertising Agency 
Service, as dctmed by A. A. A. A." 

••AdstrlWo* ■*•*) —*3* rmM ' "' 
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>e«t Media* in Boston 

of |M executive com- 
mittee are : 

William II. Mm. |.'— Mi"I »f Ul« limtfr 
Bsttrn l'«mi|Hi»l'. |ir»»li1i-nt. 

rmnl K Fa.i.1. Slsllnrr. MIIi-Ih-II * Inissl. 
»Sfv |ire»lil*'itl. 

W. K Mill'' I riii'l fi mtian, Inr Irvanllrr 

llarrr l»l>>>l Hmlth. of fuller * Smllti. 
n»««Und. wrrrlsrj. 

Wlllliss II. Hank la. ditlrmai, nt Ihr «"> 
r«|as> itltlsliai. 

W. v. I> .Srer. «r lb. DMrej 
nat». HI. Linos. 

J.r7.r~.ri Tl»im«« «f lh» Til 
Her.liv. JaekHHiiIlk, Hi 

W. B. JtVlalr. ..t SIiIjiIi 

iteiani. nnusrinkii. 

J, W. ttarlirr. of tliff i. W. lUrln-r A.tt«rtlalnc 
Agones'. IssSaHal. 

O II Hlarkluas. of the 
piDj-. New K »r1L. 

H. II. <»«r»-.. of IS* 
Bcr.lre. N-w V-ck. 

Im. llnirt.r i,f iho (liimtlki-h .Vl.'rliilnr 
Ciattlialn, liil'-aitiv 

SlUbli-r ll-a*. «t Ola J. Wslhn Ttinmpa D 
cs*rianT. New Vaall. 

si. T. 0*Htli1. uf SJ. r. OouM Codsswd7, New 

JUM I1l.-a»im. atcralarr of I bo 

tin*. New Y«r». • 

The nrx« meciing of the board will be 
held in Poslon in September. 

The Atlantic City (N. J.) Union has 
advanced iis price from one cent lo two 
cents a copy. 



PLAN TO FORM UNION 
OF N. Y. WRITERS 

Support of I. T. V. OfGdala l« Obtained 
for Project — Publisher..' Representa- 
tive Sayi Skilled Editorial 



t.Yt,. 



of work thai pays them much better. A 
(.•rcat many of them stay in newspaper 
work for so short a time thai the mem- 
iK-rship of any union formed among 
litem would he constantly changing " 



ALL PEACEFUL IN BOSTON 



A movement is under way 10 form a 
labor union, as a unit of ihe Interna- 
tional Typographical Union, lo he corn 
posed exclusively of men employed in 
the editorial departments of New York 
City newspapers. The plan is favurcd 
by officials nf the Typographical L'mon 
and it is understood that its organizers 
will give whatever aid the) can toward 
making ihe proposed new organisation 
a reality. 

The idea of organizing editorial work- 
ers on all the New Vork City papers has 
developed from conferences between nlh- 
cials of the Typographical I'nion and 
certain memhers of Ihe German Press 
Club, who desired, at first, to organize 
a union to 1h* composed only of editorial 
men on the tjcrinan- language papers. 

After conferring with legal counsel, 
the officials of the Typographical Union 
suggested that better results, so far as 
prospective demands for increased sal- 
aries, and improved working conditions, 
were ."oncerned. could be obtained if all 
local editorial men. including editors, 
copy readers, rewrite men. and report- 
ers, were admitted to metnliership. 

Explain Plan lo Promoters 

"That is what we purpose to do." said 
Arnold h'ncrcdi, secretary of a commit- 
tee from the German Press Club which 
has in charge the ncnoiiaiions with orti- 
cials of the Typographical Union. 

"It is not our purpose, of course, 
henceforth, to dominate such activities 
as there may be to establish a union of 
editorial workers on all the New Vork 
City papers. We simply will ask that the 
men in the editorial departments of the 
German newspapers be admitted to the 
union, if it is organized. 

L. H. Rouse, president of Typograph- 
ical Union No. 6 l"Big Six"), com- 
posed of New York City printers, said 
thai ihe union was heartily in favor of 
the plin and would assist in carrying it 
out. He said: 

"The establishment of : 
wage scale does not bring any 
of a union down to the wage-earning 
capacity of less able men. It simply 
assures that any man who is considered 
pMp enough to do a certain kind of work 
shall he paid a salary commensurate 
wnh the p esent increased cost of hung- 

-We now have resularly chartered 
unions of newspaper writers in Boston, 
Scranton. Philadelphia, Salt 1-akc City, 
Milwaukee and Montreal, and I am in- 
formed that they are all strong organiza- 
tions." 

Sees Lessening of Imitative 

Lester L. Jones, who recently was ap- 
pointed business manager of the News- 
paper Publishers' Association of New 
York City, and who will be in charge of 
negotiations hereafter between the asso- 
ciation and any of its union employees 
wages and conditions of em- 
said he did not consider a 
union of newspaper editorial workers lo 
be practical. 

"J believe that such a union has a ten- 
dency to lessen initiative and activity and 
my opinion is that it is not likely to be 
popular with the better class of 
workers." he said. 

"Thr skilled newspaper man 
want to he fettered by an arbitrary wage 
scale. Furthermore, a great many of 
them regard the newspaper business a» 
only a stepping none to some other kind 



ciala Confer on Labor Diffei 



Boston, July 15. — Threatened trouble 
between Newspaper Writers I'nion. No. 
1, and publishers of Boston daily news- 
papers seemingly has been averted for 
■he present. Since the calling off of 
■hreatcned tlnke last week, the wage 
conference committee of the union, to- 
gether with officers of the International 
Typographical I'nion have been in fre- 
quent session with the Publishers Asso- 
ciation. 

The absence of any statement from 
either vile appears lo indicate that the 
two bodies are at least working in bel- 
ter harmony than e\er before. This 
opinion is further borne out by the re- 
port of rhe wage conference committee 
to union tnetnliers that much progress 
has been made, but ihat nothing of a 
definite nature can be made public at this 



Poutiani). Orcg.. July 15.-~Natit.nal 
advertising in newspapers will be used 
by the United Stales Spruce Corpora- 
tion, successor to the spruce production 
division of ihe army, to sell the remain- 
ing properties under its jurisdiction. 
They have lieen i'.r sale since the sign- 
ing of the armistice, but failed lo bring 
a price satisfactory to ihe Government. 
By advertising litem extensively. Col. 
C, S. Stearns, president of the Spruce 
Production Corporation, expects to gel 
their real value. His headquarter* is 
in Portland. 

A. N. P. A. Has New Committee 

President Frank P. Glass of the 
American Newspaper Publishers' Asso- 
ciation has appointed a "committee of 
adjustment" to help settle differences 
arising among competitive memlwrs over 
prices and kindred matters. The com- 
mittee consists of: A. W. Peterson, 
\\ aterloo < la. ) Courier, president of the 
Inland Daily Press Association: S. F-. 
Thomasoti, business manager of the Chi- 
cago Tribune; Victor Rusewatcr. pub- 
lisher Omaha (Neb.> Bee: and foniis 
T. Golding, publisher St. Joseph (Mo.) 
News-Press 



ToaoNto, Ont.— W. B. Somerset, of 
A. McKim's, Limited, has been elected 
president of the Association of Canadian 
Sdvcrtismg Agencies, with the follow- 
ing associate officers: First vice-presi- 
dent, J. P. Patterson, Norris-Patlerson, 
C T. Solomon, Advertising Service, 
Limited, Toronto ; second vice-president. 
Limited. Toronto; secretary-treasurer. 
A. J. Denne, Smith, l)enne & Moore. 
Limited, Toronto, and A F. Smith, 
R. C. Smith & Son. Toronto. 



BUYS INTEREST IN 
TRADE MAGAZINE 

). M. Hopkins, for 12 Yean With Print- 
ers* Ink. Beeomea General Manager 
of Advertiaing and Sellina ■ - 



OBi- 




Buckley Motrea lo Beaumont 

I'EAtisioNT. Tex., July 16. — Norman 
R. Buckley, connected with the adver- 
tising department of the Cleveland 
Press during the past year, is now ad- 
vertising manager of the Beaumont 
Journal, of which C. II. Fentress, for 
many years business manager of the 
Cleveland Press, is president and busi- 
ness manager. 



T. M. Hopkins, who recently resigned 
from the gtncral management of Print- 
ers' Ink, has purchased a half interest in 
Advertising iv. 
Selling magazine, 
and on August 1 
will become prcs- 
idem and general 
j manager of that 
'l I publication. 

Mr. Hopkins, 
t is understood, 
till be in com- 
ihtc control of 
Advertising & 
Selling, and is 
making plans for 
I K llor«„s ,hc "tensive 
promotion of it 
as a trade journal devoted to the general 
field of advertising, Mis record of 12 
years of successful management in that 
field will stand him in good stead, and 
his personal popularity and wide ac- 
quaintance will lie an asset of high value 
to Advertising & Selling. 

Mr. Hopkins is generally considered 
to lie one uf the ablest salesmen of 
trade newspaper advertising in the coun- 
try. He is an organizer, too, as has 
Ixcii demonstrated thtough his executive 
work with Printers' Ink. [Hiring his 
long service lo that journal he main- 
tained a statT of advertising salesmen 
of hiuh efficiency, and the prosperity en- 
joyed by Printers' Ink under his man- 
agement »s an indication of the broad 
and constructive policies he followed. 



For "A. P." Good FeUowahip 

Kansas City. Mo.. July 12— The an- 
nula meeting of the Good Fellowship 
Club of the Associated Press was held 
in the Star Building here last Sunday. 
Thirty newspaper men. correspondents 
and representatives of the A. P.. were 
present. Addresses were made by Fred- 
erick K. Martin, assistant general man- 
ager, and W, S. Soergel, traffic superin- 
tendent at Chicago. Officers elected 
are: President. J. C, Quarricr, of Kan- 
sas City; vice-president, F. D. Wood- 
worth. Joplin; secretary. W, T. Duff. 
Kansas City, and treasurer, William 
Flytin, St. Joseph. 

Oaborn Joins Barton and Duralttse 

The tirm of Barton, Durstine At Os- 
born. Inc.. will succeed the Barton & 
Ihtrstine Company, of New York, on 
August 1, when Alex F. Osborn, until 
recently in charge of the li. P. Reming- 
ton Agency, Buffalo, becomes a t 
Mr. Osborn will open a Buffalo 
for his new connection am 
his residence in that city. 



No August Meeting for I. D. P. A. 

Custom, la. — The August meeting 
of the Inland Daily Press Association 
pro)>ahty will he postponed and com- 
bined with the October session, which 
will he held over two or more days 
in conjunction wilh gatherings of sev- 
eral other kindred organization! to 1* 
held at the time. 



Opens Baltimore Office 

Baltimire. Md., July 15.— An office 
has been opened here by Wood, Putnam 
& Wood, Boston advertising agency, in 
charge of E. J. Bannvarl. late advertis- 
ing manager of McCormkk & Co. 
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THEY MADE QUICK' DECISION IN LAUNCHING N. Y.'S NEWEST DAILY 




Cnpt. Joseph M. Patterson 



WITHIN' the Ian ten yi-ars prob- 
ably more editors and publisher* 
of newspapers -anil some who 
Mere only nn their way to editorship and 
mnership — in eitics scattered ihrough- 
i.-ui the United States have figured on 
the possibilities of winning fame anil 
IOC with a new kind uf newspaper 
in N'cw York City than ever before gave 
> thought to metropolitan journalism. 

Their ideas usually ran to the style 
in sire, make-up and picture features of 
.-main successful London dailies, hut 
carried with them the added zest of 
American "pep* in the word matter ami 
iTratmrnt €>f news. 

These dreams were nm confined 
entirely to men and women in the news- 
paper field outside of New York. 
Hardly a month went hy during the 
same period that the possibilities of the 
tame adventure did not come up in 
some form or other in the routine hus- 
oes* of the established publishers of 
the metropolis. 
Such papers reached the "nearly- 



North Carolinas Announce 
Convention Program 

Meeting Will Take Place at Wrightm-ille, 
July Jl-Auf. 1-Jltt Year for 
j. B. Sberrill 



teady-to-start" point several times and 
were again tucked hack into a datk 
corner It remained for three men of 
the Wist i<i ride into the East on the 
Twentieth I enlury Limited, and push 
the idea nto the rralm of reality. 

It is understood that Col. Robert K. 
Mct'oimick. Capt. Joseph Medill Pat- 
ter-i ii ard William H. Field of the 
Chicago Tribune had the idea of new 
kind of morning paper for New York 
under consideration just three months, 
and in that time they had completed 
arrangements for the publication of 
the New York Illustrated News, had in 
a general way organized their staff and 
were devoting some attention preparing 
advertisements to announce its first 
appearance. 

Six weeks later the Illustrated News 
entered the metropolitan lield, the goal 
of the ambitious, but not a play place 
for the timid. I'roliably no newspaper 
adicuturc in recent years has attracted 
so much attention in the American 
newspaper world. 



Addteae lijr Albert Rldnee J< kiiitnoe. hirer-tor 
War I o*iii Oriaklaatlan. Flftk Irtrnl llmrre 
Platelet. ltlc.iiu.4Hl. Va. 

Ail*lr*a»-Tksalk«t ami the lteealrMtk.n af 
fmiH-rlj la Nurlti ramlliuj— A. J. MkEWrll, of 
U*e Vial* Corporation OtilMtaalno. 

' 1 1 1 n or Mpoeeh and the I.l.r 
Ilea af Ike l-rrna." Charlca Johnson Poal. 

llletortan'a I'apar. 



Hie Nnsr. Hon. 



Concord, N. C, July 14.— Secretary- 
treasurer J. B. Shcrrill announces the 
following program for the annual meet- 
ing of the North Carolina Press Al*0* 
nation, to be held at Wrightsvilte Beach, 
July -August 1 : 

Ti.mtar. 'air II. Ull, II 30 a Clack 
Call to order br tha Prealdesl, Z. W, While 
Bead, at Wltmlnftaa. 

Intneatlrm. 

Addroat of Weleome. 

IttlBaaai to Addreoa of Wrlmmr. 

H-P"et of Eiecntlea Otmalltee *• lew mem 

lee. 

Ifeeldrat'n Adilreiw. 
Apjoltilmenl of Committee* 



Viftil g. 

Athtreaa hj Herrelar) 
JearjdiUe trataleki. 
Tie Ann sal Poem— Hr. Win. Laurie Itlll. 
Annual llrallnu II M. .Metre, Wlhalou Salem 

Sentinel. 

Friday Morals*. Auauil 1 

Aildrewe by Dr. Java Tartar, paper manqfac 

liirer. on Hie subject of "Newa Paper." 

« ■ ■ "Anivfli-an Co man rrre ami Tra.te at 
tf-llo' stol Afce-ad." Hires, H Newton. Cnllerlar 
..f It,, rvrt of Near York an.1 farmer Aealrtant 
S.-'— >l*ry of Ike Treaetirr. 

■W-«een ami the Fourth Estate." Mr* Caro 
t.tii' I anil. Alhemarle Ne«a. 

The freer and the Task of Urrv«Mtrnrtlnn " 
» F. ISeeOr. of iUlelch 

rmraa-snila Adrerllelu.," It (Jail lira Hot*, 
etloelew) Tree If... 
Three rnlkula talka tin tt>r follow lac eiihjerte; 
• sh.nl.l KM North Carolina New.iianera Ki 
i-huace With Eark Orktel" 



The Illustrated News is now in its 
sixth week, and is as lighthcartcd as it 
is youthful. It is not satisfied with 
itself and says so frequently. To date, 
the owners have been very frank with 
their readers. 

ICarly in its career they announced 
that the News was the poorest printed 
newspaper in New York, but lhat it was 
grtting MlttT each day and expected io 
continue lo improve until it was the 
best. liach day their mail bag is filled 
with letters from the people, and each 
day the Illustrated News prints an enter- 
taimiiRlv large number of them. Tire 
Iclcrs containing knocks or kicks al- 
ways head the column in which they 
aprear. 

The rapid arrival at a decision after 
the idea was first presented, the rush- 
ing of plans for publication to immedi- 
ate completion and the frank manner in 
which the Illustrated News talks about 
itself with its readers merely reflects 
the energy, resourcefulness and progrcs- 
sivenevs nl the three nun who actMM] 



dove right into the center of the jour- 
nalistic pool, in which others even feared 
to wadr around. 

Colonel McCortnick is a lawyer as 
well as an editor and president of the 
Tribune Company, Chicago; Captain 
Patterson is an editor and author as 
well as chairman of the board of 
directors of the Tribune Company. 
Both won their titles in the world war. 
Mr. Field was connected with the 
Frank A. Munscy Company for many 
years and left that organization to be- 
come a vice-president and manager of 
I tic Chtcigo Tribune. 

The regular activities of the men who 
have ventured into the New York daily 
newspaper field, however, arc not con- 
fined to the Chicago Tribune and the 
Illustrated News— among other things 
they also have a successful newspaper 
in Paris, an edition of the Tribune ; a 
large paper mill ai Thofold, Out., and 
a million-dollar libel suit in which Henry 
Ford is the prosecutor up at Mt. 
Clemens, Mich. 



••nrvrt.11.1rr.enl of Un-al and Par-etna Adfsrlla 
In*."' II. D. Vamer 

"What la Aa Adequate) Price for a Weeklj 
paper." 1. A. ITharpe. 

"The Caak Ik Adrakre Sjatrm." * 
' II I leal Advertising." 

"What Pn Readem Moat Fruuj In a Local 
Newepaper?" 

Incidentally this completes Mr. Sher- 
rill's 31st consecutive year as secretary- 
treasurer of the association. During 
this lime he has missed only (wo meet- 
ings, both occasions on account of ill- 
ness. 



PREVENTS VENUE CHANGES 



Starling New Daily in Tulsa 

TfLs.A. Okla., July 16.— Arrangements 
have practically been completed for 
launching a new Republican morning 
paiier here. The new paper expects to 
ha\c the support of the Republican 
organization and to cut a wide factor in 
stale affairs. 



MiMouri Supreme Conn Rules on Im- 
portant Libel Soil Point 

Jefffrson Citv, Mo., July 12.— The 
Missouri Supreme Court has held un- 
constitutional section 1775 of the Re- 
vised Statutes of 1909. which provides 
that "suit for libel against a corpora- 
tion shall be brought in the county in 
which the defendant is located or in 
the county in which the plaintiff re- 
sides." The effect of the decision is 
that suits for libel can be brought only 
at the place of the newspaper's publica- 
tion. 

The decision was handed down in the 
case of D. C. McClung. former warden 
of the Missouri State Penitentiary, 
against the St Louis Post- Dispatch. 



It 
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ADMIT NEW MEMBERS 
TO PRESS GALLERY 

Many Hnili.M '» Soullar Cities. Not 
Heretofore Repreaentetl, Arc Listed 
in the Congre»*ion*l Directory of 
the Sixty-«*ib Session 

WMIIHomd July 16-The belated 
appearance this week of the first Con- 
gressional Directory of the Sixty-sixth 
Congress failed to reveal any appreci- 
able changes in the press gallery list 
from that published by Emtor & Pim- 
usHEit in May. 

The gallery membership is larger this 
session, not only in the number of cor- 
respondents entitled to admissiun. but 
in the papers represented. The latter is 
especially true with respect to many 
dailies in the smaller towns, which here- 
tofore did not boast of special repre- 
sentative*. 

The papers represented, arranged by 
states, follow: 

ALABAMA : BIrmlMha** An HeraM. Blrmlac 
nam New*. Mobile U#(l«ur. MontlKaerj AUrer- 
tlar*. 

ARIZONA! t>ou«U» latenutSmal. 

Arkansas: 4il— ■■■ Btasaa, lmi« 

CALIFORNIA: Ua Auteles R**»»tMr. t« AO 
galea Time*. S«ora*ae*to Be*. Sao FraDclaeo 
Ctmnlele. **» mnrlm Eiltnlner. 

COLORADO: Denrer Poat. 

rossBCTirrrr: BarttMw Omssv Norwich 

Bulletin. 

DELAWARE: Wllmlnalcw Mornlni Newa. 

r'l/llllDA: J*eka**»1ll* Time* Cnloa. 

OEOKOIA Atlaat* CoMtlttitU*. Atl««ti J*wr- 
nal. Atlanta tleonrlaa aad Amrtleaa. 
Newa. Macao Te|e*raph. siranwih Moi-nln* 
New*, ftataatiab Pre**- 

IDAHO; Bolae Capital Now*. Bol"* RUtaw****. 

ILLINOIS raleait. Dallj Km Clilr*** ■St- 
ain* Port. Cbleacu llrralit and Ejatalnar. Chi- 
cago Trnmne 

INDIANA: luaiaaapeJU N.wi. IwtlanaMl* 

""(1W»: Pavenpott Democrat. Daeeaport Time*, 
tie* Molae* Capital. Oltumw* Courier. Marahall- 
toam Time* Ber-oMloaii. Slnm CIUT Jouraal 

KENTt'CKT: Lo«l**HI* ConrVeT-Jntteunl, MSStt 
rlllr Time* 

LorlslANA New Orleaa* Ileal. New Orleans 
Tlenea Hiayw. . _ 

MAIM: IUtil.it Commercial. Portland Eeenl« 
Rapre**. 

MARYLAND: Baltimore American. Baltimore 
Ktar. Rallltnnra Reoiiln* New*. Baltimore Una. 

MASRACHCSHTTR: BoMoa AararllMr. Beaton 
nrenlaj Tunarrlpt. Roalon Ok*e. Boatan Herald. 
Beaton Peal. Christian Science Mopltor. Lowell 
Ran New ReiMortl Memlry, North Art**** Trail 
aerlot Sprln»*elil Daily New*. Sf>rtn(«*M Bapub. 
Iteaa. Sprtn««eld Cnlon Woteaater Gaatft*. 

M1CHIOAN: Bay CW7 Time*. Battle Creek 
Neva. Detroit F>** Preaa. Detroit Journal. tle- 
troll Newa. Til*! Jaarail. Oraml Rapid* E-tenln* 
preaa. OraM ll»plS* HeraM. Jarkaoa Cltlien- 
Patriot. JackaoQ Newa. Latiitnl Slnta Jonrnal 
llvWnn ChronlcS*. ml»» Newa Courier. 
Saolr ale, Marie K"ren1n* Newa. 

MINNESOTA: Mlnr^aroll* Journal. Mlnwapoll* 
Nawa. Mlnnenpnll* Trlhnwe. St. Paul Dlapateh. 
91 Paul Newa. Si. Paul IMaewer Pre**. 

MISIUK'RI Kaaaaa Cltr mar Kamaa Pity 
Time* St l"tit* Olitha Demorral. SI. I^iula tar 
Itlenalel, St UmS« ItipuMle. Si. tola Star. 

MONTANA: .vaatimiU Slantlanl, Helena laje 
MaaVvl „ t 

NrtlllASKA: I laeola Slate Jnnrnal. Oinalia 
IU,. Omaha Newa. 

NEW HAMPSHIRE: Maneaealer falon. 

NEW intrari Newark Krenln« Newa. New. 
aek Star Eaal* - 

NEW YORK: AlkaOT Knlekert.»kee Pte««. 
ItrtKikltn Dalle E«el». BntTBlo CntiHer. BwlTala 
fSeeailna New*. Utiffnlo Time*. Dattj N»a* Ree 
ar4 IN. T.I. 0«r IN. V I. JewleSi naUr r«« 
w>M lewlah Woelil. Newhnrali Newa. New T,.tk 

\ r j-«n N.w T"r* Call. New York Pommel- 

elel >-w York Bvenlae Mall. New Y"»k Eeenlne 
s,„, Xaw l»tk Rrenlne W.irl.1. New York Olohe. 
New Vork HeraM. New Voek Jeal* Mania* 
Joutnal New York Joanal al Pon.meeee. New 
York lloenlM Tveea-raf*. New Y.wk Ban. New 
Yoet Telerram. New York Tt-e. New York 
Trltoio- N-w Yot* WolM. Roe*e«ter Po»l Rx 
peeai Koetwater Tl»aea l"«l«n. Srnenae Jannall. 
Renew P««t Stnnilara True IDwiinl. I»t 
Tlaeea. Wall Rtteel ioortial. 

NORTH CAROLINA: Aanaellle ritlien 
C,,.,,.^ D*llT New*. RaleUb Newa aMI 

aTH'wiaai*" Star. Wln*lnn Sal'-m Jonraal 

OHIO: Akr.^i Pre**. Clnrtoaatl Commerelal 
Trltotne rll»rla*i*ll Knntilrer Cteertnoetl Po*l. 
fliiilaa in Tlme*-Slar. neeelaaal It^w TraAe Re 
Tlea. Cl.irlaiel New*. CleeeUml rialr Dealer. 
rtere*atol Pee** CttloiMow* Cltlaeei, t'olowitot* 

ruawaiili rthia Rial* Jonraal. Toie.*o Haia, 

ToleoVt New* Bee 

ilhl UloMA Mnakncee Paeteall. Oklahoma 

\,*, -r^l** PaaW I >l . Twl*a IV-wM. 

ORPO'IN Oeee.a> Jonraal tfvalUnlll. rorll«««1 

Orer-Plaa 

Pl:\NSVI VANIA : Allnnna Mirror JaAatatowaj 
Trtl-une. Oil Pile lierrlek. Plttlartelp** 1 * Rnllettn. 
i Mtadatphta E'eeto* |-ohl«e te*leer. rwflaMaMi 
looalear PhllnoVlolita Nueta Awerlean Phltt-lel 
r*lo Peea*. Ptillanelofcla PwMIe I WI*-e phllaAel 
utile R.eartl PHUhwrall Cbtonlele Teleanpli, 
I 1-i.lKira-h D1*fitft Pltt*e«r«b Oaaetle Time*. 
PIIKnerch Plttaniirth I'rwaa. Baaollne 

■aita, 
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NEWSPAPERS TO GET 
MOST ADVERTISING 

They Are the Only Media Elastic Enough 
to Meet Demands of the New Tintea, 
Deelares J. V. Barber. A. A. 
A. A. OKcer 



JiiHV A. DICKSON 



JOHN A. DICKSON, advertising manager of the Chicago Herald and 
Examiner, is one of those unusual individuals who persists in a sincere 
personal conviction that there is nothing needful to be said about them. 
However, coming men. like the proverbial events, cast their shadows before, the 
only difference between them being that some make considerable noise about it, 
while others simply "go get it" on rubber heels. John Dickson is a believer in 
the "O'Sullivan" idea. He is perhaps, one of the very few advertising executives 
of the largest newspapers of this country who attained their present positions 
without any preliminary experience in the newspaper office itself. 

Mr. Dickson was horn in the town of Bolivar, Ohio, in 1872. He received 
bis education in the local public high school, and after graduation entered the 
manufacturing business. In 1896, when twenty-four years old, he first entered the 
advertising business as one of the publishers of a since-defunct Chicago trade 
journal called Advertising Experience. Selling his interest in that in 1900, 
Mr. Dickson joined the soliciting staff of the Western office of the Youth's 
Companion (Boston), located in Chicago; in January of the following year 
was appointed western manager of the same and retained that position until 
September 2J, 1918. when he resigned to accept the advertising managership of 
the Chicago Herald and Examiner. 

Mr. Dickson is married and lias two children— a buy and a girl. He is a 
member of the Chicago Athletic Association, the Exmoor Country Club and 
the Evanston Golf Club. 

"And that's all there is to it," he says. 



RHODE ISI-AND Newport Dallr New*. New 
l«*rt HeraM. Pawlurkel Keenlne Time*. Proalil. 
-uee Eeealrtr Bulletin. I*T»T luetic* Juurnal. 
I'niTl't'nre N*w*. I't'iv|,letvr« TrltVBD*. 

SOUTH CAROLINA: Ckatteatoti Newa anil 
t oarlee. Coltimtiln Record. Colauilila State. 

TENNESSEE: P.rUtol Henlil-Cawrler. Kaor 
villa Sentinel. Mnnipat* CiMnmerrial Appeal. 
Slemplil* New* Selaalur. Mensplila Preva. Nftalr 
villa. Baauer, N**Avlll» Tvaneaaeeao afta AIDer- 
k*n. 

TEXAS: An. II* Amerleaa. Dallaf Dlapalrli, 
D*tla* Kvenln* Jniirn*t. Hall** New*. Dallaa 
Tt»*a-llrral,l. ft. Wnrtti "tat Ti lertaio. Cairo* 
lew Newa. H->u*t«ti Chronicle. Hoo.iMO l'o*t. 
Hmi»l«ai Prca*. San Anlulila E*pn<*a. Sao. An 
toolo I.1*kt. Waco Near* Trlbwile. 

IT4II: Salt Like Trihttwe. 

VIROINIA: L; nckhiinr Newa. Norfolk Lr4(rr 
Dlapatcli. NorMk Vlnrltilaa Pilot. Blrliniaa>l 
Time* DUpatcli. Itiwmike Time* 

WASniNOTIIN: Seattle Paal Inl*lU«*ncet. 
Sea HI* Tlnaea S|»kane Spoteaman Rerlaw. 

WEST vimilNIS: WhewUn* Reel.t.r 

WISCONSIN: Htlwankae Realloel, Oahkaah 
Siw1hwe«teni. 



PEACF. l.F.AGl'E ISSUES PAPER 



FtMt Copies of "The Covenanter" Are 
Mailed to Congressmen 

The first tune of "The Covenanter," a 
publication that aim* to make clear the 
purpo«es of th r league to Enforce 
Peace, have been prinlcd on the presses 
uf Doubleday. Pane &• Co., and the ad- 
vance copies maileii to members of Con- 
gress. 

"The Covenanter" is a collection of 
articles on the League of Nations plan 
by furmer I'rcsidem Tafi, Henry W. 
Taft. ex- Attorney General Genrge \V. 
\Vicker«ham. and A. I^wrence Lowell, 
president of Harvard I'niversity. 



Reports Progress on Plan 
for New Agency Body 

<py nuaaarsi) 

AsitrviLLE. X. C. July 10.— The 
Sontheaslern Advertising Agents Asso- 
ciation, at ihe closing session of the an- 
nual convention, elected new officers as 
follows: Dillard Jacohv Atlanta, presi- 
dent; R. S. Freeman. Richmond, first 
vice-president: C. W. Page, Richmond, 
second vice-president: William Alden, 
Atlanta, secretary and treasurer. These 
four and J R. Witts. Jr, Atlanta, com- 
po*c the new executive committee. 

In a statement lo Eoitob 8c Puhlhiieii, 
President Jacob* said : 

"Discussion of the proposition to or- 
ganize a national independent associattun 
of advertising agencies was favorable 
and letters and telegrams from northern 
agencies indicated an appreciation of the 
ilrsirahihty for a truly democratic asso- 
ciation open to all hona-fide general 
agencies. 

"The secretary was instructed to make 
furiher ini|iiiry during the current year 
on the attitude of northern agencies 
toward a*«i*iing in ihe formation of a 
new as'-ociaiion. The Southeastern body 
"ill mersie with such an association if it 
is formed. 

"Chir membership was enlarged at 
Asheville by three new memlwrs. making 
a mial of It agencies." 



(it Tsuaiurri) 
Atlanta, Ga., July 15 -The Navy De- 
partment's plan to launch an extensive 
advertising campaign for recruits, was 
announced here today by J. Wesley Bar- 
ber, of Boston, member of the executive 
committee of the A. A. A. A., at a formal 
luncheon given today by W. G. Bryan, 
publisher of the Atlanta Georgian and 
Sunday American to advertising and 
newspaper men. 

James O'Shaughnessy, executive secre- 
tary of the A. A, A, A, in whose honor 
the luncheon was to have been given, 
telegraphed that he »n unable to be 
present because the Navy advertising; is 
to be handled by that association and he 
was in conference with the Navy com- 
mittee. 

Mr. Barber, who started in the adver- 
tising agency line 53 years ago. staled 
that the present advertising is the most 
extraordinary the world has ever known 
and that the overwhelming portion of it 
will go into the newspapers. "The news- 
papers," Mr. Barber said, "are the only 
mediums sufficiently elastic to permit of 
the tremendous expansion which will be 
necessary." He declared the A. A. A. A. 
has elevated ihe advertising agency busi- 
ness to a degree hoped lor by only a 
few. He said: "The trickster and the 
rate cutter have been barred forever and 
the 117 agencies comprising the associa- 
tion now handle 90 per cent of the ad- 
verting business of this country." 



STEEN ORGANIZING A HOMF 



Announces Purchase of Site for I. E. A. 

Raising 150.000 

liERfviRD, Va., July 15 — The Interna- 
tional Editorial Association, of which 
Clare Berger, Warren (Pa.) Mirror, is 
president is reported to have purchased 
land in Bedford, Va, for an Interna- 
tional Home for Newspaper Men. 

('lytic P. Steen. president of the late 
National Association of Gty Editors, is 
"organizer" of this association and its 
projects. He announces plans lo raise 
$50. (UK) by popular subscription to finance 
Ihe proponed home. The I. E. A. pur- 
poses also to have insurance and benefit 
features. 



S. W. Challenger Leaves Bridgeport 

Briuceport, Conn., July 16.— After 
spending 31 of his 45 years as an em- 
ploye of the Bridgeport Posl Publish- 
ing Company, Sidney W. Challenger will 
become managing editor of the Middle- 
town Press July 21. The only remain- 
ing Post editor from the old regime is 
Frnl D. Ragley, city editor. As an 
active editorial writer Mr. Challenger 
largely directed the policy of the Post 
until the present management took 
charge. He has been in charge of Tele- 
gram and Standard-Telegram editorial 
work for two years. 



William Bennett Wright Dead 

Tm.Kmi July 15.— William Bennett 
Wright, a*sistant general manager of 
the Toledo Blade, the Detroit Journal 
and Newark (N. J.) Star-Eagle, died 
here today after a long illness. He be- 
gan hi» newspaper career as treasurer of 
the Indianapolis Journal. 
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Early copy, fresh matter, new features for 
the early editions of the big Sunday paper 
are the demands of your Managing Editor 
on Saturday night. 

You insist that he catch the early trains 
with as complete paper as is possible to pro- 
duce. 

To do this and to produce a paper that 
will build circulation YOU must give him 
adequate news service facilities to work 
with. 

Most of America's great Sunday morning 
newspapers receive the United Press Satur- 
day night leased wire report because it gives 
them the big news of the day, exclusive 
United Press staff correspondents dis- 
patches, sport results, etc., EARLY and 
complete — ready for a quick trip through 
the editorial and composing rooms and into 
the forms. 
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URGES RIGHTS OF MANUFACTURERS 
TO ESTABLISH RESALE PRICES 



Federal Trade Commission, in Special Report to Congress, 
Recommends Law Providing for Review of Sales 
Contracts by Government Board 



WASHINGTON. July 12.— The Federal Commission in a special re- 
port to Congress today renewed its recommendation made last De- 
ccml)cr thut manufacturers be permitted by law to fix and maintain 
re-sale prices, subject to review by a disinterested agency. 

The Commission says that such * law would remove present complexity 
in the business world, promote the efficiency of manufacturing and 
cial institution* and serve the interest of the consuming public. 



L'nder the commission recommenda- 
tion, manufacturers desiring to fix and 
maintain re-sale prices would file with 
an agency lo lie designated hy Congress 
descriptions of their articles, contracts 
of sale, and the price schedules to l>e 
maintained. The disinterested agency 
would l»e charged wilh the duty, "upon 
complaint of any dealer or consumer or 
other party at interest," to review the 
terms of contracts and prices. 

The commission's recommendations, 
it »tate<t. were based on the following 
conclusions ; 

(1) That producers of identified 
goods shoqld be protected in their 
intangible property right or good-wilt, 
created through years of fair dealing 
ami of sustained quality of merchandise. 

(2) That the unlimited power both to 
fix and to enforce and maintain re-sale 
prices' may not !>e made lawful with 
safety: and, 

(3) That unrestrained price-cutting is 
not in the public interest, and tends, in 
l!ir long run. In impair, it not lo de- 
stroy, the production and distribution of 
articles desirable to the public. 

"There must be a common ground." 
the rommiss»« said, "wherein the rights 
of producer, purveyor and consumer 
may each he fully secured and equity 
done to all. The search for such a 
gT.Hind has been a lask of the commis- 
sion."' 

Text of Special Report 

The text of the commission's special 
report lo Congress follows: 

"The Federal Trade Commission 
under paragraph (f j. Section 6 oi the 
Kederal Trade Commission Act. ad- 
dresses the Congress hy way uf a 
special report designed to direct atten- 
tion to the subject of control of re- sale 
price* hy the manufacturers of a class of 
articles in interstate commerce. 

"The question is. whether or not a 
manufarturer of standard articles, 
identified either by trade-mark or trade 
practice, should be permitted to fix by 
contract, express or implied, the price 
a; which the purchaser ran re-sell 
them. 

"The question has been continuously 
before the Commission since its crea- 
tion It has been the subject of study, 
investigation and hearing and con- 
stantly recurs, in various forms, in 
complainis filed with the Commission 
hy business concern* 

'The Supreme Court has made it 
clear that, in the present state of the 
lave, the maintenance of a re-«alc price 
hy Ibe producer, is a restraint of trade 
and is unlawful 

••Such being the judgment of the Su- 
preme Court, the Federal Trade Com- 
mission lias enforced the law. even 
though i: may have appeared ;,-> oper- 
ate iiieipiiiably in some ea-cs. It: it- 
enforcement of this role, the Commis- 
sion has l>een mindful that tlie rutting 
. f a rn-.jgniJed re-sale price on well - 



consuming public. 

To Establish a Board of Review 

established and identified articles has 
been, at times, indulged in for unfair 
trade purposes. When so unfairly 
used, such price-cutting is attempted to 
be cloaked as lawful competition and 
justified by the Supreme Court de- 



To End Stale of 

"Thus, loth price maintenance, and 
price-cutting under certain conditions, 
are found to be unfair, and business 
men are perplexed. It is with the de- 
sire that this perplexity may he ter- 
minated that the Commission addresses 
the Congress. 

"It is urged, and, the Commission 
believes, wilh reason, that it would be 
unwise to vest with the manufacturers 
of articles the right, without check or 
review, both lo fix and to compel the 
maintenance of re-sale prices It is 
true that business practice inclines pro- 
ducers to fix the lowest possible retail 
price in order to secure the greatest 
possible sale of their product, but in 
the complex commercial organism func- 
tioning between the production of an 
article and its final sale, for actual con- 
sumption, both ihe wholesale and re- 
tail merchant are entitled to just com- 
pensation for useful service performed. 

"It is similarly urged that manufac- 
turers should be protected in their 
goodwill created by years of fair deal- 
ing and of sustained quality of mer- 
chandise. 

"The consuming public does not en- 
joy benefits by unfair price-cutting to 
compensate it for the injuries follow- 
ing demoralization caused by price-cut- 
ting. This for the reason that, in the 
long run. unrestrained price-cutting 
lends to impair, if not to destroy, the 
production and distribution of articles 
desirable to the public. 



under competitive conditions, desires to 
fix and maintain re-sale prices, he shall 
tile with an agency designated by the 
Congress, a description of such article, 
the contract of sale and the prire sched- 
ule which he prupuses to maintain, and 
that the agency designated by the Con- 
gress be charged with the duty, either 
upon its own initiative or upon com- 
plaint of any dealer or consumer or 
other party in interest, to review the 
terms of such contract and to revise 
such prices and that any data and in- 
formation needful for a determination 
be made available to such agency. 

"Such legislation would seem to lie 
in accord with the spirit of the times 
in that it is designed, by removing ibis 
perplexity, to promote the efficiency of 
manufacturing and commercial institu- 
tions and so to serve the interest of 
•he consuming public. 

The Colgate Decision Cited 

■-Tin- Crauhlialun re*p*'clfn]!> renpsss lis 

rvo>ai!l>»tMlMll:,n of ISl+rltllwf t. l?l*. Tilt' PSIO 

itttlixiH stimiiinillnf 1Ih< fltlb* aftd tnftettwst 
i.f tfce malbtpiutn s tit ri- s«Ui lirirvp hasp not 
material ly i-tianireit slnrp thin reeiiniitipi»<latL,>u 
«M tnailr The rupee.! 4,*r!»inn «f M» Muiri'iin- 

I mm -.11 I nlte.1 Stales, r. t'olKate A e.i ha* isul 
apparently I'tTall*,**! rnnrraet* [•porhllnir for the 
malim-uiiiy.. isf resale prh-pa ». Hi.. loeirl et 
ptpsstr Mat"! Out Os* iBsiktirieTU itlil not chnrri. 
Mi.- i-silsti-nos- ,.f eiilllriPl. In It'll p*sp. AO'l ills 
tlacillslieil II from tti« enas uf 1H. Sllles Sledh -,l 
Cu. V. f'trk A Pull* •* Ihsl crssuhlt- If tin- il,> 
elsliib In. p.Hbsfriie.1 t„ hold SI lawful, owlet tlx- 
Sherman law. fur mantifni'liirpTa lit Ax r* sale 
(irk"ps nr.*) It, ehls-PiT ibe malMi-nati-i' t,f srr't 
prlii-a hy rffllMal In »e|| In tboap srlm lit, not 
rf-sj.ll al Ills- rT|p*-s llsi-*. or 1>T istlser mentis 

II .w, isr-l folksy tb.t ll„. mint ami ei.fnree.1 
»»"■•• nt ••••-I' prsee. I, not in unlilr 

,.f issmnellllnn vsllt.ln Ihe nie.nlns r-t 



>ru of ll 

"There must be a cr.mmnn ground 
wherein the rights of producer, pur- 
veyor and consumer may rach be fully 
secured and equity done to all. The 
search for such ground has bren a 
task of the Commission and results in 
the following conclusions: 

"(1) That producers of identified 
goods should lie protected in their in- 
tangible property right or gnod-will. 

"(2) That Ihe unlimited power 
hoth to fi\ and lo enforce and maintain 
a re-sale price may not be made law- 
ful with safety 

"i3i That unrestrained price-cut- 
ting is not in the pubbc interest. 

"tli^s now pending l>efore Congress 
may well V made to meet the difficul- 
ties, of the si'uatiun if amended to pro- 
vide fur a review of the terms of re- 
sale contrai ls and a revisit n of rc-s-ale 
prices. l:y .1 ilisit.terrsteil aitrnry. 

"Therefore, it is recommended that 
it 1-c provided :iv law that if the tnann- 
in ci-.ircr uf an article produced .md I'l 



Seetlon .1 of the Tradr. Osmmlaaton Art. In onler 
lo e»taMl«h a sUslalsou ut use Sherman Anil 
Trust Act i eimlracl, rucublutloc or cunt«sr*<-> 
mutt be pm-sen tr ■mhih. iSeilc* for rearnonlns 
tradr he ilevUfsl wbtrli ttss*-* nut fill wlihln ISP 
doOAltSODf cs)«nrr.t,cnil*4 hj Owsse ILlsso 1STIM >• 
■-sotiniiMl b7 the tourls. tr but cun. 
« vl.sUlt.jti uf tlw Act. Ihuoirn ri'Hrmlol ft 



Deprives Public of Benefits 

"Tli* «-tfrnriss>nienl no* rs> snip |irlr« nn ic*h.|s 
III th«, bjjitlils Qf illMlrlbtlsir* |K lilvntlfal In '.t* 
offer! anc-n iSmlcr* srnl Ihr rssihllc, ss-IkiIht It t« 
■ccbiupll»he4l hj e-:€itrtici. conAbltsttlssTi nr eist 
•lilrsry. w by •nuio ollipr metnt. An nr.ls'.r 
umUsusI of csimprtlllon svltbiD the mfstoJac or 
ls»ctk« i bisy Ittsclvi* tbc usd uf cuatmcti ..r 
flit- fwa-uiMlluu sif psimblBSMIuBji es- eoiissnlrncy. but 
ss*lib»r nr lb* Ibrwn i« nvi^stnary ii» *s»i«hli,li 
■ BbPlbKjil isf etinii*.titk>n. lndi*»d. tuitnlr uii-tbi-l- 
uf fsifssiiptl'Sun ili> ni I orilliinrlly Ins-ntsr. aiioi 
eontrasrtit ur rssnsparnpts-si, 1W »ff#el fit 110.- 
Mlnti-nsnen tn-lnR the cvsm«. tnswc>T«r nrn.m 
IsUnlifHI. II inn; svelj Isp sstrihI Hint mirli a mpo^.1 
uf «.«B(M,tlt|.>n slulntps, K,^ii 0 n r. of the i'imii-i - 
■sun .let sjiiep 11 tifi'sunta stlalrlhiilors. whoti— sir 
ahj relall, from 1 uvnain* lb pelee fssTotipll llt-i 
1111 aiirli (tola nflpr llioy liaaa lacaawil tntu Iheli 
baml* anil uViitlswn tbv buhlli- uf lbs iH'lii-nts ••' 
iN^ti|H.|[lliin In tin* dltitritiulluti «.f atl auch rm-ls. 

"il ailxht alw Ksi arnt'tl llial sahi'n isricu main 
letvaupp Is atntsia^hssl fturo Hip UasMlpskut it an 
nssfalr iiipiIio.1 nf rssmisptlllun. rpararsl uuial l» 
had tu ha esTeet wlien eirrtilisyesl ♦■>- manr manu 
/•'turppi rathpf lhab srhpn cmc-loyesl hy ..n-. 
acsS that |c thla r|ew It rpsulta In tbp eitmlxa 
Uob of fll*« eoaai+tltjon la tbe iliatrlbutlue i.i 
a vast and eonatbBlly Incrnaalax nueatu r uf t.'tn 
btsslltlpa ul Pubtliiuii liPtssaslly. 

"On Ibp olhur hand. If Ibp pffi^-l of Ihp CI 
ball dsx-tai^sn Ih< lo la-catlap Ibo flsla« atul llu 
••uroes-unipnl tst llu- malalpuaas-p of ruisalp j.rl. -* 
utber than hy ruulearl. thp doalraUlltj '.r On 
pnarrlnu uf h-Eistalloss Tppssmssspsnlisil h> tlip C'.ssi 
lolsalisti iMMssax^ pspn assTr apc«rrnt. In Oil 
I'nninil-alntl't tiri'Vlssna rp|w^| It SSSS atatP.I Ilist 

the im]lmll*'l |io»*r Imlh t'S fli and pofunp tin 
nialnlenanei- uf o- aal- prtt-a may but 
U.fat wllb anf.l: to tt» t „l,lk. Tl» 
nf Ibo eiili.illulliif pilLtk- In It- musetlu* ut ..10. 

l» Ih-ns'^s' iimri sltal al Oil. l,n^ 

^"'M^l"TX^'V^iiliuu"riH"vil 



— passing the buck 



Mr. Nutioiinl Advertiacr, when you tell 
the rrtutler about yoar impoaing campaign 
in nutioiial mediums and aak him to rap. 
port it with local advertising, isn't that an 
of weakness*? 



Why i* it the retailer's duty to advertiue 
your business? 

If your national campaign were effective, 
why should it be neceMary for the dealer 
to advertise your product in his newspaper? 

When a dealer give you his windows, coun- 
ters, shelves, distributes your literature, 
what more can you justly expect? 

How does this logic appeal to you: Spend 
the bulk of your appropriation with 
newspapers in localities where you or job- 
bers have induced retailers to handle ' 
product. That is co-operation. 

Don't expect the retailer to do your job. 



Invest in Newspaper Advertising . 

E. Katz Special Advertising Agency 



Publisherrv Representatives 



!Scw York 
Chicugo 



Kansas City 
San Francisco 



/Vim t'<i«l,-r;' i'n». time ot Mi>\-\ v.. ill-) 
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MORE THAN 38.000 IN USE 



C traoe LINO : P E mark c ) 



THE MACHINE THAT LASTS 



FINAL EDITION ROCHESTER TlMES-UNION 



A INI D A O V KNTl S» K P* 



65,304 



PEACE pi * nniiim ryr^ 



Telegraphers' Stri] 

Orlando 
And Dia: 
Go Home 




Mr. Davrnpitn mAm 
lib »rirr nmI, 

■ rlp»ikt.f* mill 



"Our Model 20 has solved the problem 
of distribution and floor sp<ice and pro- 
dares in the least possible time the l>est 
arrangement of display faces. We have 
set u-hole pages tvith only one line of 
handset matter. H e have kept our ma- 
chine busy constantly, and already we 
are considering the advisability of add- 
ing another to our equipment in order to 
handle our constantly increasing adver- 
tising business." 

Rochester Times-Union. Inc. 




Mariafcer. 



66 We have set whole pages 
with only one line of hand-set matter" 

That, probably, is the most notable economy the Model 
20 Display Linotype has accomplished for the Rochester 
Times -Union — but in addition there is the solution of 
"distribution" and "floor space" problems which means 
dollars and cents to every publisher of a daily newspaper. 

A Model 20 will Prove Equally Profitable on Your 
Display. Lei us analyze your paper 

Mergenthaler Linotype Co., i\ew York, u.s.a. 

Chicago San Fh*m:im:o \kw Oki.kans 

Canadian Linotype Limited, Toronto 
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This Advertisement is Composed Entirety of Linotype Material 
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NEWSPAPER SOCIETY 
CELEBRATES 



Lord High Chancellor of Crut Britain, 
■I 79th Banquet, Defend* Official 
Preaa Bureau — Repreaeotivo 
G.tfaeriag of JoarnaUu* 



By Hutwar C. Ridoct 
Editor oi Kairoa k PuftLisan) 
July 3- Eottor & Pub- 
lish k* was honored by an official invi- 
ration to the Newspaper Press Society 
banquet at Prince's Restaurant, London, 
recently, your London editor being 
present to witness one of the most rep- 
resentative gatherings of British news- 
paper magnates and makers ever held. 

The evening was notable for two im- 
portant pronouncements. One was by 
A. Illtggworth, M P., the British Post- 
master-General, who. referring to Hora- 
tton Bottom ley's suggestion in Parlia- 
ment to impose a tax on advertise- 
ments, said that while he had the 
breath and the power to oppose such a 
thing, he could assure the company that 
ould be a tax on adver- 
in this country. 
The speech that interested vitally 
every newspaperman present was that 
of the Lord H igb Chancellor { Lord 
Birkenhead) in his defence of the Brit- 
ish Press Bureau. The Lord Chan- 
cellor said he was a fellow-student with 
Allan S. Jeans, the society's reigning 
president, and indulged in some witty 
thrusts at the expense of ymmg men 
(he is but 48 himself) placed in high 
positions. He proceeded: 

Lord Chancellor's Speech 
"I apaeUIljr w*irum* tbt opportvnltr of befog 
pr*»»at at tae Brat dinar of tw ncUtr wbJcfc 
ba« t«h*n plarr tine? the war trokt oet. t aar 
rjnK* boli11>. and without tbo tlUtntut not* of 
ipo»«sjMb»tUMtli* tnt dlreetw #f the flrwt 



"I un not iur* that a r*r«r»l aaalyala will 
tut MtUfy yen iftat th« part that waa ;l»j*a 
by thorn wbo *«UMUh««j th« pram burMa *n4 
taoM wbo rarr1«4 It ■••> wn lb* wmt dfrSntU. 
ih* tu««t UaaablHW, tb» moarf unwetami*, aon 
klmutt (W arait r*apoa a lbla en* that waa ue4cr- 
tabaa br •nr b»4lT| duals la tb* eevrt* of tba 
arar. 

"I raaoesnbtT wall tbc daj on wblob I waa MUt 
fcr br Lard Kllencocr. tbe tbee War Secretar?. 
aod Sir. Cbarchtll. tb* then rtrat Lord of tba 
Admlralrr. It caste all La a moment, when It 
■ii vilto certain that war waa to eaaae. Tbes* 
at bed ar tf 1 aroald aodcrtika to eatablbiii and 
orcanUc a prrta burvaa la tbla country. What- 
ever other quail tie* 1 poanaaaed 1 waa not to 
foaltab aa to anppoac ibat any man UrLaf eaaM 
discharge thona funMSona In a amnvr whiL-n 
aroaid ba acceptable not raaratf ta tb> nra«, bat 
to tbo cooeral bodj of bU eutiAtrysoeti. It wan 
necaaiary for the flrat titti* to eearrt cnatral 
over a free prwu, atul it had to ba d*a* tt 
once. . 

"Lord Burnbam. wbo waa • feral and helpful! 
ffUud— 1 mUi^l m Bo iiot* mora than I did ttton 
tUlu— will bear ma <mt to tbla. that on tb* ftrtt 
da; I «*«t th*r» I rtallaed that there coald Dot 
be n preaa (xnrau tbc band of whlc* aboaM ba 
a titan who, tt^a-rta wltb the tacada *f otner 
ar»at viirerneaeat tf»peiimenta, abouM aajr; 
Tbk« le my dedalon. and If It la ebatleefed 1 
ro to tba Cabinet and atfue tt o« wltfc tea 
bcada of other deftaxtin«at*.' 

A Different Tank 

"That noTcr waa and nrftr eoold be tba po- 
altton of tba preaa buraae. Pram tie flrat 1 
realised tbat In tboaa grave and erltkaJ day*. In 
wfeteh tba fortanaa of Lbe vofcplre aalght ba da 
eldrd In Ave day** row aauat be tba nioataplece 
of tba War OnVa on the oo* band and of the 
Admiralty <m the o<ner. 1 do not tblnh lbe re 
waa a alncl* J*7 I waa there when I did not 
■fiend aurty an boar wttb Lord Kitchener and 
nearly an aawr with Lord CborcUll; and noma 
■Ur I Bay perhape wrltt a eUutt of tbo« dayi 
and tboaa cenTcraatkaw. 

"I recall with areat pleaanra a taeanerandam 
I eirrualted to the CaMnet, Is wbleli I Tentur^l 
to lajr down the principle that wa arara nnc 
entitled to refqee vnbUratlon of any nawa oa- 
Iraa. Brat, that nawa fare InformaUan tbat was 
ealoetile to the coesaj, or. aertcd, nniaaa IS had 
the effect of terrtfyina tho Brttiah paopla. and I 
MTer cca«ed to preaa upon tbo«« wltb whom I 
waa doailnf that tba onlr raaj polat that mat- 
tared waa (bat you nun aot (tea Information 
that aaaleta tba anesty, bxauae I waa Certain 
In thoae daya. aa I aa atill eerule, that yon 
naeer ne*d fear frtxhteadnf thla areat and proud 
peapla. and tbat you only had to tell thrm u>« 
warat la get «a( of taaan tho heat. 

"Therefore I enme barb to tble> tbat the only 
rational ba»la a|xn wfalch cenmrahtp ooght to 
have beeo condset'd waa that notblaa aboold be 
tmbtlahed whtch won Id arlte Information that 
wit tiB»fat tu the ••npmjr. and wblch waa not 
04k*rwl»* arallablp »r» hjai, c-ne will ever 

any that the wnrh of the preaa traroaa waa In 



THE BEST HUMOROUS FEATURE 
OFFERED SINCE DOOLEY 
AND ADE 

ED. STREETER 

and BILL BRECK 



The author of "DERE MABI.E" and "THAT'S 
ME ALL OVER, MABLE, n will write a weekly 
article for Tirol publiralion in the newspaper*. 

The immortal BILL will he the hero of the*e 
letters, and BRECK will do the illustrating. 

BILL gel* out of the Army and trie* hi* lock in 
civil life with amusing results. 

Your readers want humor now. Mere is a 
feature with a laugh per paragraph. 

Among the papers which have already taken the 
features are: 

BOSTON GLOBE NEW YORK AMERICAN 

CHICAGO IVEWS PHILAUELPHIA BULLETIN 

PITTSBURGH G A ZETTE-TIMES BUFFALO TIMES 



DETROIT FREE PRESS 
CLEVELAND PRESS 
CINCINNATI POST 
TORONTO STAR 
SPRINGFIELD REPUBLICAN 
OMAHA WORLD HERALD 
ROCHESTER TIMES-UNION 



INDIANAPOLIS STAR 
BALTIMORE AMERICAN 
ATLANTA JOURNAL 
SYRACUSE HERALD 
TACOMA LEDGER 
COLUMBUS CITIZEN 
FT- WORTH STAR TELEGRAM 
ETC, ETC. 



U'rile or wire for terms. Your territory may be 

THE BELL SYNDICATE, INC., 

World Building, New York 



"But It la nxwiirr to uk hi million to 
«fc»l startUpl* »ai the WMk wall law or ba>' 17 
*=a. It mid nam ba dona MtlalactorUj to 
IS* Jiraaa, or to tSa public, or to tba army — On 
army woald nertr save aUoivad you to baar aaj- 
lbla< from flrat to laat. Of tourae, 7011 esa 
laake amvalos atortra atK-ot tsa praaa boraao. 

"1 myaelf oaver ballaaad tbaaa. ] D*v«r b*> 
Ikra aor atorita about sojbodr. I am toM tbat 
to tba daja of oar aiuaaaaora — Mr Edward Caob 
ronld tell you— alt kind* «f tblofa war* asp- 
prtaatd. iDClodtoj 8crb>tun] trsta. TVw etariee 
aw be true or sot, but If vi apllaBJi la ersr 
•rlttro mar It ba Uial I saror 
Scrlptsral tail tba wliob> llava I iras 
COBTIC, our derlatiai* wars 
very oftao IbdvfaBalMa. 

••Tb. aoijf dares** Uat tas ba 
aaldbjra wbo eftro hnooead (baaa rclaa ■pas ss 
1» tbat <j«lfa 8>i<Mrttlj tbla amplM iraa pre- 
>***1*J Into tbo ft**atra« menace tbat baa aeet 
larvales*^ Jt. aa4 tboae fornud wbo. after all. 
■er» prlmarllr reaponalble, farmed tboaa saw 
• ritil«a whlcb »*eed uo, and bad a tbouaasd d*. 
^Ulnna tit take la tbe eborteat period. ajsS ware 
set taalos any cbabcea." 

Allan Jean*, editor of the Liverpool 
Daily Post, chairman of the Press As- 
sociation anil president of the society, 
was in the chair and those present in- 



DISCUSS BETTER NEWS SERVICE 



Lord Birkenhead, Ix>rd High Chan- 
cellor; A. Illinirworth, M.P., the British 
Postmaster-General : Lord Uurnham ; 
Sir George Toulmin, Laitra^hirc Daily 
Post; Capt. A. E Spender, Western 
Morning News; Hon. W. H. Tnggs, 
Christehurcli Press, of New Zealand: 
J. S. R. Phillips, Yorkshire Post; Sir 
Edward Cook, formerly chief of Press 
Bureau; Sir Edward Russell; Sir 
David Duncan, South Wales Daily 
News; Sir Edmund Robbins; Sir Alex 
G. Jeans; Rear Admiral Sir Reginald 
Hall of the British Admiralty, and 
Frank R. Bird, secretary. 



Members of Southern Division of A. P. 
Hold "Gat-Toartlirr" Meeting 

(*V TSLIUSAm.) 

Ashevtlle, N. July 10.— Before 
leaving Asheville, where they attended 
the SoutJiern Newspaper Publishers' 
Association convention, about fifty mem- 
bers of the Southern Division of the 
Associated Press held a "get-together" 
meeting at Grove Park Inn anti en- 
gaged in a general discussion of ways 
of improving their service. 

H. C. Adler of the Chattanooga 
Times presided. Talks were made by 
Clark Howell of the Atlanta Constitu- 
tion, Major Cohen of the Atlanta Jour- 
nal. F. I. Thompson of the Mobile 
Ilem. Col Worthham of the Fort Worth 
Star-Telegram, Major E. B. Stahlman, 
W. T. Anderson of the Macon Tele- 
graph and others. 



Meister Mores Up 00 Herald 

A, J. Meister has been appointel man- 
ager of national advertising for (lie 
New York Herald, Evening Telegram 
and Parii edition of the Herald, suc- 
ceeding J. C. Cook, who recently be- 
came business manager of the New 
York Journal of Commerce, Mr. Meis- 
ter in the past has been advertising 
manager for several of New York's 
large department stores and recently 
was promotion manager for the Herald. 



ANNOUNCEMENT 



AFTER negotiation covering 
the past eight months, I 
am pleased to announce 
that J. M. HOPKINS, for twelve 
years General Manager of Printers' 
Ink, has become heavily interested 
in ADVERTISING & SELLING, 
and on August 1st will take up 
the duties of President and Gen- 
eral Manager of the corporation. 

Mr. Hopkins' work on Printers' 
Ink is too well known, and he 
has too many friends, to make 
necessary a further statement as to 
his activities with us or the prob- 
able further rapid development of 
ADVERTISING & SELLING. 



WM. B. CURTIS, Publisher 

ADVERTISING and SELLING 
131 Ea-t 23rd Stmt, New York. 
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The biggest cash advance ever made in the 
history of the publishing business has been 
paid for the manuscript of 

GENERAL LUDENDORFF'S 
CLOSE-UP HISTORY OF THE 

GERMAN EFFORT TO 
DOMINATE THE WORLD 

We shall release in about one hundred daily instal- 
ments of 2500 words each, beginning Monday, August 
25th, for first publication to the newspapers of the 
United States and Canada, this complete story of the 
entire military operations of the central powers by 
the man who planned and directed them. 

It will be the biggest news feature beat that has 
ever been printed for the one paper in each territory 
which secures it. 

It will stir up more editorial comment and controversy 
than any thing connected with the great war that has 
yet been or will be or can be produced. 

OPTIONS GRANTED IN ORDER REQUESTS 

ARE RECEIVED 

WIRE, OR LONG DISTANCE 'PHONE 

AT ONCE 

THE McCLURE NEWSPAPER SYNDICATE, 373 Fourth Ave., New York 
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FRANK H. 

WILL INTERPRET FOR AMERICAI 

CROSS CURRENTS 

Mr. Simonds has recently returned from Paris where he has been reporting and interpretii 
and The Paris Mail. So extraordinarily successful have his articles been, and so kee: 
with whom we must from now on come in close contact that we have persuaded Frar 
International Developments. 



THE UNITED STATES IS A GREAT WORL1 

MOST PROSPEROUS NATION 

We must assume our leading position in world affairs. Every matter which aff« 
mestic polities are simple and elemental as compared to the intricac 
Europe. America has suffered with Europe during the war, and never again . 
will bring forth new problems which we must understand. 

Since his college days a keen student of history, politics and economics, M 
great war. and continued his brilliant work as interpreter of the peace confercn 
his articles reaching approximately twenty-five million readers. 

LORD NORTHCLIFEE SAYS 

"Mr. Simonds has been right about the war more often than any of the many wl 
cated catastrophe." 

This genius for prophecy which he showed so plainly during the last five years v 

He knows how to be simple and clear in expression. A trained newspaper mi 
how they want it. 

Act now if yours is one of the few territories 
readers the one great feature which will enabk 
and duties and to think and talk and act with 



A Fetv of the Papers 

Who Have Closed 

Philadelphia Inquirer 
Chicago Daily News 
Bo«ton Herald 
Cleveland Leader New* 
Detroit Journal 
Milwaukee Journal 
Augusta Herald 
Cincinnati Time* Star 
Birmingham News 
New Or lean* State* 
Memphis New* Scimitar 
Atlanta Constitution 
Nashville Banner 
Louiaville Evening Port 
Evaiuvillc Courier 
Pittsburgh Gazette Time* 
Richmond Evening Journal 
Ft. Worth Star Telegram 
Waterloo Evening Courier 
Joplin New* Herald 
St. Paul Pioneer Pre»» 
Indianapolis New* 
Portsmouth Times 
Kansas City Star 
Toronto Star 
Denver New* 
(ireenville Ncwi 
Columbia Record 
A»heville Citizen 
Canton Daily New* 
Akron Time* 
Springfield ( Ohio I News 
De* Moine* Capital 
I'lica Pre** 
Syracuse Herald 
Wheeling New* 
Grand Rapid* New* 
Washington Star 
Buffalo Courier 
Seattle Times 
San Franci»e« Chronicle 



THE McCH RE NEWSPAPER SYNDICATE 

Digitized by Google 
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SIMONDS 



VEWSPAPER READERS THE INTRICATE 
OF WORLD POLITICS 



be peace conference for one hundred leading American newspapers, The London Times, 
s the demand for an understanding of the peoples and governments of other nations 
iimonds to write a weekly article and daily editorials analyzing and interpreting 



POWER— THE RICHEST AND 
)N EARTH 



e peace of the 
dangler 
el the dh 



is vital to America. Our do- 
cross purposes that b*set 
of ante helium days. Every day 



took his place as the greatest analyst of the 
No newspaper writer has so large a following as I 



OF SIMONDS 

ive endeavored to forecast the future of this compli- 

lake his articles during the next few years invaluable, 
inself, he knows what American readers want and 



THERE IS NO MAN IN AMERICA WHO CAN 
EVEN APPROACH FRANK SIMONDS 
IN FITNESS FOR THIS WORK 

While at Harvard, where he ipccialixcd in historical and 
military subjects, Frank H. Simond* prophesied war with Spain 
to be inevitable weeks before McKinley declared war. He went 
with the Sixth Massachusetts Regiment to the scene of action. 

After leaving college he came to New York and did splendid 
work on the Tribune and later on the New York Sun. He fa- 
miliarized himself with European politic*, making many trip* 
to the other side, being fortunate enough to be in Athens when 
one of the Balkan wars broke out. 

When the cloud preceding the present war first settled over 
Europe. Mr. Simonds wrote THE FIRST EDITORIAL ON THE 
WAR PUBLISHED IN THE UNITED STATES. It appeared in 
the Evening Sun, July 25, 1914. It boldly stated that there had 
been a challenge of Germany to Russia, of the Triple Alliance 
to the Triple Entente. Conditions developed so exactly in the 
manner prophesied by Mr. Simond* that the Morning Sun of 
July 26, inntead of commenting on the situation, merelv re- 
printed Mr. Simonds' editorial of the day before. 

From that time on Frank H. Simonds has been THE MOST 
QUOTED AMERICAN IN EUROPE. 

Mr. Simonds knows on term* of the closest intimacy and 
confidence all of the leading *tate«men of England and France, 
including Cleinenceau, Briand, Poincare. Lloyd George, Bal- 
four. Asquitli. Bryce. Churchill, Bonar Law, Northcliffe, etc 

Mr. Simonds has had published four volumes of his great 
history of the war. Thirteen thousand each of the three first 
volume* have been sold at the price of $3.50 per volume. The 
fourth volume i» just out and there have been ordered 45,000 
additional copies of the four volumes. t 

A* Mr. Simond* ha* been for nearly five years the great in- 
terpreter of the war, no will he be the great interpreter of AFTER 
THE WAR, presenting and clarifying the complicated politics 
of the Old World— ordinarily far beyond the reach of the aver- 
age newspaper reiider. 



still open and secure for your 
them to understand our tremendous new international responsibilities 
intelligence and patriotism. WIRE AT ONCE. 

373 FOURTH AVE, NEW YORK 

Digitized by Google 



22 

ELECT RICHARDSON 
FOR 18TH TERM 
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California PteM Association Enthusias- 
tically Arrlum, Popular Slate Treas- 
urer and Newspaper Owner — 
Combine> Business with Pleasure 



Beikeuy, Cat, July 12.— At the Cali- 
fornia Press AssociationT annual meet- 
ing and outing, held at Huntington Lake 
during the entire week. Friend W. Rich- 
ardson, of the Berkeley Gazette and 
State Treasurer, was enthusiastically 
elected president for his 18th consecutive 



r 



0T 

fM i 



Fkies'd W. Richardson. 

term Secretary Oran A. King was 
commended for his efficient service* and 
re-elected, as were also Otis R. Tout, 
vice-president, and Duncan McPherson. 
treasurer. 

G. B. Daniels, F. B. Mackinder. D. J. 
Reese, Will F. Blake, C. O. Dunbar, 
George A. Barry, M. F. Cochrane, W. 

A. Shepard and George H. Moore were 
re-elected members of the executive 
committee, and A. W. Mason was elect- 
ed to fill the vacancy. 

The following new members were 
electtd : 

E. II. Adams. Livingston Chronicle: 
Ronald M. Adam*, I-ompoc Record ; 
Charles W. Cram, Garvanza Eagle, Los 
Angeles; Farle R. Clemens, Terra Bella 
News: Morrill D. Davis. El Centro 
Press; A D. Driver, Hanford Journal: 
Thomas Ingram, Grass Valley Union; 

B. N. Marriott. Alharr.bra Advocate: 
John G. Miller, Red Bluff News; F. F. 
Merriam, Long Beach Press ; Lloyd E. 
Smith. Anderson News ; A. A Wonder- 
ing, Berkeley Gazette, and Wade H. 
Wilson. Weaverville Journal 

A resolution was adopted thanking the 
following newspaper men who were 
members of the legislature and did such 
effective work: Senators Will R. Shar- 
key. H. W. Slater, Thomas Ingram and 
Lyman M. King, and Assemblymen 
Crombie Allen. B. W. McKecn, Chester 
M. Kline. A. A. Wendering and F. F. 
Merriam. 

Will F. Blake. R. J. Swift and J. C. 
Crome were appointed a committee to 
draft resolutions in favor of ion* rates, 
aud the secretary was instructed to send 
copies of the resolution to members of 
Congress from the State of California. 



rangements consists of George A. Mc- 
Clellan, chairman; Louis Wiley, George 
H. Larke. Howard Davis, Paul Block, 
Col. Barrett Andrews. Thomas Conklin, 
E. W. Preston. William Simpson. 



Millions Are at Stake In 
Church Litigation 

Evidence to Re/ereo Shows Amazing 
Income of Christian Science Publics- 
lions- Diw-ord Extendi from 1916 



Will Dint Frank Crandin 

Friends of Frank Grandin, of Battle 
Creek, who has just started the Liberty 
Advertising Agency in New York, will 
tender him a dinner at the Hotel Penn- 
sylvania on the evening of July 29. at 7 
o'clock The committee in charge of ar- 



(■V . .11. .KM . 

Boston-. July 14.— Control of a busi- 
ness amounting to millions of dollars 
is the stake at issue in the litigation 
between the publishing society trustees 
and the directors of the Christian 
Science Church, according to figures 
presented by John B. Watts, business 
manager of the Christian Science Pub- 
lishing Company, at the hearing before 
Judge Frederick Dodge. 

Mr. Watts testified that the gross in- 
come of the publishing society's publi- 
cations last year was $4,173,429. as 
against a little over $2,000,000 in 1917. 
and much less in previous years. He 
admitted that if 90 per cent of the sub- 
scriptions fell off the publishing society 
would be in a condition readily de- 
scribed as "an empty shell." but he 
thought there would be new readers for 
any lost. 

The hearing marked the closing of 
the evidence of the trustees of the 
publishing society, who. by their bill in 
equity are seeking to enjoin the direct- 
ors of the Mother Church from interfer- 
ing with the affairs of the society. 

Several letters written by former em- 
ployes of the publishing society, which' 
Attorney William G. Thompson sought 
to introduce, were not read. Mr. 
Thompson staled that one letter, writ- 
ten by John K. Allen, who was adver- 
tising manager for the publication, was 
an able constructive criticism of the 
conduct of the Monitor, containing val- 
uable suggestions for its improvement. 

Letters and extracts from records 
were read to show friction between the 
trustees and the directors dating back 
to 1916. 



GREATER PAPER PRODUCTION 



Production by United States paper 
mills during the first six months of 1919 
was 32.145 tons, or 6 per cent greater 
than during the first six months of 1918, 
according to the July bulletin of the 
News Prim Service Bureau. The 39 re- 
porting companies produced 150,938 tons 
and shipped 151,741 tons during June. 
Shipments exceeded production by only 
H03 tons. Production figures include 
715 ions of hanging, of which 305 tons 
were made in Canada 

The United States mills shipped 1.175 
tons less and the Canadian mills 12.063 
tons more in the first six months of 1919 
than in the corresponding period of 1918. 
Stocks during June decreased 930 tons at 
United States mill points and increased 
1.454 tons at Canadian mills, making, 
total Slocks 525 tons more on June 30, 
1919. than on May 31. The total of 35,- 
424 tons on hand at all mills June 30 
amounted to about six days' production. 

Effingham Sutton 1- inch Dead 
Effingham Sutton Finch, 78 years old, 
for many years in the advertising busi- 
ness in New York City, is dead in 
Brooklyn. 



Virginia and Mary land each have five 
papers that were established more than 
a century ago and Tennessee, Kentucky 
and South Carolina each have two. 



IF you had before you 
representative copies 
of each of the three 
leading Milwaukee 
newspapers 

— and you read and 
studied each one 
carefully 



then you'd understand 
why intelligent, think- 
ing people read The 
Journal; why most 
people in Milwaukee 
read The Journal; why 
The Journal holds such 
an enormous lead in 
circulation, in advertis- 
ing, in prestige. 



1,835,298 Lines Gain- 
first six months of 1919 



THE MILWAUKEE 
JOURNAL 



H. J. Grant 

Publisher 

R. A. Turnquist 
Advertising Manager 



Special Representatives 

O'Mara & Ormsbee, Inc. 
New York and 
Chicago 



Editor & Publisher for July 17, 1919 



Announcing The Notable New 




Artgravure Section 

To Be Issued Every Sunday As a Part of the 

tM oute ©lote-«aemorrat 

FIRST ISSUE SUNDAY, AUGUST 10th 



Y 



OU Advertising Agents and Advertisers who are placing copy in Gravure 
ested in our forthcoming new Artgravure Section for two 



will be inter- 



First — Because it will be the largest and finest Gravure Picture Section issued by any St. Louis 



public of the most desirable class in St. Louis 
you have been UNABLE to reach with Gravure 



Second — Because it will enable you to reach 
and for 150 miles around — a public which 
Advertising. 



The mechanical production of our new Artgravure Section is in the hands of AIco-Gravure, Inc., of New 
York. This is the Gravure process used by the New York Herald, New York Tribune, New York Sun, Washington 
Star, Baltimore Sun and other high-class newspapers. 



Advertising Rates 
FOR THE 
Artgravure 
Section 

S 

I ttnao He por 

II Umm Be " " 

a Manoa He " " 

II 

Ijm |.„ He per lint 

Z.M* ftMl «c « 

MM Um Oe " " 

Time and apace order! may be uaed 
•> .Ir.ired within one year. 

Minimum It llOM. 

Sire of Artgravure page. 2JXB agate 
linea; 2W linn to the column; 7 columni 
to the page; column width l2y M ems pic*. 

Only tllualrated adve rttaenenta ac- 
cepted. No deatgnated poaltlona. Only 
high grade advertising, no medical. 
Temporarily, forma cloae <0 daya in ad- 
vance. 



It will be printed on an extra quality and heavy weight paper, on a 
par with the finest in the 



Temporarily, while this Section is printed in New York, advertising 
forms will close 40 days before publication dates. In the near future, 
however, Aleo-Gravure, Inc., will install a complete plant in St. Louis, 
which will enable us to hold forms open considerably later. 

We shall be pleased to mail a copy of the first issue — Sunday, August 
10th — to any Advertiser or Advertising Agency on request. 



ST. LOUIS GLOBE-DEMOCRAT 



NATIONAL REPRESENTATIVES: 



F. SL J. RICHARDS. 
410 Tribune Rail 
New York 



CUY S. 0SB0RN, 



J. R. SCOLARO. 



R. J. BIDWELL, 
741 



C. A. BRICCS, 
1302 L. C. 
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6,015394 Li 

2,111,256 

Remarkable Six Months' Re< 

For the six months of 1919, ended June 30, The Birmingham News 
lines over the corresponding period of last year, or 54%. This consti 
mingham News, and, though complete records of other Southern n 
previously duplicated in Southern newspaper history. Certainly the 
under survey and analysis. THE NE WS 



Ut 6 Moo. 1919 1st 6 Moe. 1918 l»t 



Local 3,853,542 2,622,970 l,9f 
Classified 645,708 402,276 5: 
National 1,516,144 878,892 __8j 

Total 6,015,394 3,904,138 3,31 

Gain 2,111,256 

The News' total of 6,015,394 lines for six months represents an average of more than a million lines p« 
month — a truly remarkable shotving u hen it is stated that previous to March of this year The News had nert 
reached a million lines in a single month, although it had long been close to that coveted goal. 

The News' total of all lines of advertising for the six months was 67,690 lines in excess of the totals for tl 
period of the other two Birmingham newspapers COMBINED, and its gain was 856,674 LINES IN EXCESS 0 
THE COMBINED GAINS of the other two. Its gain approximated The I-edger*s total. 

The News' total of Local Display Advertising for the six months' period was 140,363 LINES IN EXCES 
of the total Local Display Advertising of the other two Birmingham Newspapers COMBINED. 



Member Audit 



Advertisers Can Dominate Birmingham — At 
ONE COST— By Concentrating In The News 



Ask lo sec the A. B. C. Audit* on the three Birmingham IVewapapcrs. 



(Site Mxxttw 



The S oath's ' 
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Total 

nes Gained 

d of The Birmingham News 

:d a total of 6,015,394 lines of paid advertising — a gain of 2,111,256 
ar and away the greatest six months' record in the history of The Bir- 
pers are not yet available, it is to be questioned if it has ever been 
rmance has not been matched previous to the first months' period now 

Age-Herald The Ledger 

lit 6 Mo*. 1918 lit 6 Mo«. 1919 1-t 6 Mo«. 1918 

>5 1,623,258 1,729,154 1,377,838 

)0 362,236 320,558 248,738 

12 576,114 499,856 504,938 

J6 2,561,608 2,549,568 2,131,514 
in 836,528 Gain 418,054 

The News' total of National Advertising for the six months' period was 138,376 LINES HV EXCESS of the 
rtal National Advertising of the other two Birmingham newspapers COMBINED. 

The News' total numher of separate and distinct Classified Advertisements printed in the six months' period 
as 79,800 — AN EXCESS OF 13,731 over the total number printed by the other two Birmingham newspapers 
OMBINED, The News' total number of separate Classified Advertisements was more than three times The 
•tiger's total and approximately double that of The Age-Herald. 

This is believed to be the most sweeping evidence of supremacy ever offered by a newspaper in a three-news- 
aper field. Certainly it demonstrates most convincingly that Evidently Adwrtiscrs KNOW. 



of Circulations 



ham Nero* 



Kelly-Smith Co., Foreign Representatives 
Marbridge Bldg., New York; Lytton Bldg., Chicago 



J, B. KEOUGH. Southern Representative, Cundler Bldg., Atlanta, G«. 

I Newspaper 
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The publisher! then appealed lu the 
Attorney-General, who, under the price- 
fixing agreement, was their trustee, ask- 
ing that proper steps be taken to safe- 
guard their interests. The matter has 
thus been in his hands without action 
until now. 

Though the war-time price agreement 
will have* expired by the time the case 
cumes up before Use Circuit Court in 
October.' if i he publishers' contention! 
are upheld, they may secure a rebate for 
the period in question, if nothing more 



L. E. Elbert Marries 

New Orleans, I.a.. July IS. — Louis C. 
Elbert, managing editor of the Galves- 
ton Daily News, and Miss Marie Peters, 
of Lns Angeles, were married here July 
5. Mr. and Mrs. Elbert spent a week 
in New Orleans, after which they visited 
in California, and will return to Gal- 
veston to make their home about July 
27. 



Ladies (Left to Richt) — Mrs. Jesse S. Mattesox, Mrs. Harrv Dwicht Smith. Mrs. Lillian- W. MAckENXir. 
Tor Row-Harry H. Charles, New York; James O'Shaighnissy, Executive Secretary; J. \V. Barber. Boston; 
Jkeferson Thomas. Jacksonville; Stanley Resor. J. Wai.tui Thompson Company, New iork; Paul fc. Faust, Mal- 
lurv Mm hell & Faust, Chicago: M. P. Gould, New York; Harry Dwicht Smith. Fuller & Smith Cleveland; Jesse 
S Mattesox, Guxlach Agency, Chicago; W. R. McLain, or the McLain* H adden-Simpess Company, I ""-auelphia. 



COURT WILL REVIEW 
NEWSPRINT PRICES 



Recognizes A. N. P. A.'a Appeal for 
Keronsideration of Federal Trade 
Comminion's Findings for Pe- 
riod of May 1 to July I, 1918 



Dissatisfaction of members of the 
American Newspaper Publishers' Asso- 
ciation with supplemental findings of the 
Federal Trade Commission, fixing the 
maximum prices charged for news 
print paper as of May 1 and July 1. 
1918, is to result in a review of such 
price fixing, by the U. S. Circuit Court 
at New York City, October 6, 

This action will be taken by the 
Circuit Court judges on an application 
made to them by Acting U. S. Attorney 
General Alex C. King, as trustee under 
an arbitration agreement, for the pub- 
lishers. His application to the judges 
reads as follows: 

Terms of Agreement 

"Under date of November St>, 1917, 
an agreement was made between Hon. 
Thomas W. Gregory, Attorney-General 
of the United States, and his successor 
or successors in office as Trustee act- 
ing thereunder in behalf of publishers 
of newspapers using news print paper 
in the United States and certain manu- 
facturers of news print paper, whereby 
it was. among other things, providea 
that after April 1. 1918, the just and 
reasonable maximum prices and terms 
of contract for the sale of all or any 
news print paper should be determined 
and fixed by the Federal Trade Com- 
mission after due hearing and investi- 
gation, subject to review by the Circuit 
Judges of the Second Circuit, who. if 
of opinion that the prices and terms 
of contract fixed by the Cn.nmis-.iun 
were unjust and unreasonable, should 
determine what are just and reasonable. 

"Such agreement further provides 
that the maximum prices and terms of 
contract so determined shall continue 
during the war and for three months 
thereafter, with the right to any of 
the manufacturers, parties of the second 
part, or to the Department of Justice 
to ask the Federal Trade Commission 
for an investigation and determination 



ui new prices or terms of contract 
whenever, during such period, condi- 
tion', arise which in the opinion of 
either make it desirable to ask for any 
change in prices or terms of contract, 
subject, however, to the same right of 
review. 

The Court's First Ruling 

"Following the making of such agree- 
ment and on or abom the I8th day of 
June. 1918. the Federal Trade Commis- 
sion, after due hearing and inveitiga- 
tion. made a report fixing the terms of 
conlrart and prices of news prim paper 
as of April 1, t9l8. Upon an applica- 
tion by the manufacturers a review of 
the findings of the Federal Trade Com- 
mission was had before you and under 
dale of September 25. 1918, you made 
an award varying the prices fixed by 
the Federal Trade Commission and di- 
recting that the Mowing be established 
as the fair and reasonable maximum 
prices for news print paper effective 
April 1, 1918, to wit: 

Par Cwt. 

R.ill MVS In or Ms. r.o h. mill S3.SO 

K.JI MWS In l-t. 11,10 'nr Ma. I lib. mill 

Kbn-l -a-— la car lots. r.» b. mill S.so 

Kba-M Hwi lii Ih»» fban ear Mi. t.o.b. mill. i.OtH 

"Pending said review and on July 
29th and 30th, 1918, hearings were had 
before the Federal Trade Commission 
on an application of the manufacturers 
to fix new prices as of May 1st, June 
1st and July 1st, 191& 

"Under date of October 18. 1918, the 
Federal Trade Commission made sup- 
plemental findings whereby they fixed 
the following maximum prices effective 
Mav I, 1918: 

Per Cwt. 

I.i.l RefM In mr Ma, f.o.b. mill VI m\ 

H«ll n->wa In l->**i thin cur f .j.*... mil: .1 T:.\ 
***** nm In r*r Mn, EARS mill 

RReel a tai m i->m i tun ear Ma. 1,0.1., mill. cr.\ 
and whereby they fixed the following 
maximum prices effective July 1, 1918, 

to wit : 

I . Cwt. 

Ml n-wi In rar Ma. fob. mill S3 TSH 

■Ml news In h-na I ban tar lata, f o b mill SST*. 

*'lwt n»wa In i-al Ma. f.r, b. mill.. S.1S1- 

S»r-rt Ofwa Id loaa HMD car Mi. f o b. mill, 4.T7 V 

Hearing Wa» Denied 

"Thereafter an application was made 
to the Federal Trade Commission for a 
rehearing with respect of the applica- 
tion of the manufacturers regarding new 
prices as of May 1st, June 1st and 
July 1st, 1918, which application, to- 
gether with an application of the At- 



Newark Ledger Merges Editions 

Newask, N. J.. July 11. — Lucius T. 
Russell, publisher of the Evening and 
Morning Ledger, has discontinued the 
evening edition and merged it with the 
morning issue "because of the high 
price of paper, materials and labor." 
Arthur Brisliane recently denied that 
he had bought an interest in this paper 



torney-General on behalf of the pub- 
lishers for a new investigation and the 
fixing of new prices as of August I. 
1918, was denied hy the Federal Trade 
I ommisMon March 28, 1919. 

"On behalf of newspaper publishers, 
upwards of four hundred in number, 
members of the American Newspaper 
Publishers Association, 1 request that 
you review said supplemental findings 
of the Federal Trade Commission of 
October 18, 1918, and the prices estab- 
lished thereby, and that if upon such 
review you are of the opinion that the 
prices fixed by the Commission by said 
supplemental findings are unjust or un- 
reasonable, you determine what are just 
and reasonable prices effective as of 
May 1st and July 1st, 1918. 

"All proceedings on tile part of the 
newspaper publishers in connection with 
the review by you of said supplemental 
findings will be conducted by their 
counsel." 

Legal Counsel Act 

The application of the Attorney-Gen- 
eral for a review of the findings of the 
Federal Trade Commission was trans- 
mitted to the Circuit Court judges by 
George W. VVickersham of the law- 
firm of Cadwaladcr. VVickersham & Taft, 
and Guthrie B. Plante. of the firm of 
Morris, Plante & Saxe, representing the 
American Newspaper Publishers Asso- 
ciation. 

Word that the Circuit Court, through 
its senior member, Judge Henry G. 
Ward, had granted the application, was 
transmitted formally by the attorneys 
mentioned to Henry A. Wise, counsel 
for the group of news print manufac- 
turers who were parties to the arbi- 
tration agreement. 

History of Appeal 

Last December the American News- 
paper Publishers Association asked the 
Federal Trade Commission to reopen 
the news print hearings, on the ground 
that it had evidence to show that the 
price set for July 1 should have been 
lower because cost of production had 
derreased. 

The Trade Commission refused to 
undertake reconsideration of the case 
on the ground that it did not have an 
appropriation at its disposal large 
enough to meet the expenses that would 
be involved. 




The two accompanying cuts 
give you an idea of the 
draughtsmanship of Robert L. 
Dickey, particularly of his abil- 
ity in drawing dogs. 

These are two of the char- 
acters of the humorons six- 
rolunui strips of Dickey's Dogs, 
released last week in the New 
York Glob*, the Boston Post, 
the Philadelphia North Anaeri- 
<«n, the Baltimore Evening and 
Sunday Sun and the Springfield 
Republican. 

You may be following this 
new series in one of these 
papers. Or you may be fa- 
miliar with Mr. Dickey's con- 
tributions to "Life." 

Dicker's Dogs appear seven 
limes weekly. 

You will receive proofs if 
too write or telegraph us, and 
we will quote terms if your ter- 
ritory Is not already taken. 




METROPOLITAN 
NEWSPAPER 
SERVICE 

432 Fourth Ave, New York 

Maxim .lian Waft. Jr., Frsnlt R Riser, 
General Manager. Editor. 
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SIX MONTHS OF CONTINUED 
ADVERTISING ACHIEVEMENT ! 



The St. 



1918, 
in*, week days, of 



Star was the only St Louis newspaper to 
und despite this fact, the first six months 



this fact, the first six 
in both foreign and local 

TWO 




The gain in total paid advertising for 
the first six months of 1919 was 

435,47 1 

LINES 

The following figures show how The Star, during the first six months of 1919 published 
more local advertising, week days, of important classification* than the other St. Louis 
newspapers. 

LOCAL ADVERTISING. JEWELRY. 



Tfc. Sur 
TV 



I 7H.IM *««*• 
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Rapufclle Mnbincd 
Tfc. Star's «mc«ss ovar both 
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Iii June, as for the entire six months. The Star was the preferred 
various classifications as shown by the figures below: 
LOCAL DISPLAY. 



WOMEN'S READY-TO-WEAR 




The Star carried 18J91 lines more local advertising week days during the month 
of June than the Globe-Der 



rat. 



than that of any 



the 



For thirty-five consecutive months The Star has published more local display 
advertising, week days, than the Globe-Democrat, the Times, or the Republic. 
The Star's gain in national advertising for the first six months of 1919 averages more than 93%, which is | 
oilier St- Louis daily newspaper. 

All through the abnormal period of 1918, when the other papers were showing losses. The Star was recording nothing but gains, 

LT 



Don't say "Paper"— say "STAR" 
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BRIEFS 



W. C. StEIGEBS, VICE-PRESIDENT AND 

business manager of the Si- Louis Post- 
Dispatch, departed July 9 for hit an- 
nual vacation in the White Mountains 
of New Hampshire. Accompanied by- 
Mrs. Steigers, he is making the trip by 
motor, lie expects lo return about 
October 1. 

Major J. R. Montgomery. GalvisIOM 
and Houston newspaper man, has been 
appointed chief of police in El Paso. 

HARRY J. FlNK, FORMER SPORTS EDITOR 

of Norlhsidc New?. Bronx. N. Y.. en- 
tcriained friends Tuesday evening at 
dinner, celebrating anniversary of 
rescue from briny deep while serving 
in Uncle Sam's Xavy. 

Rote Kahne ami Volksrecht, 
radical newspapers, were $u< 
July 10 by Government order. 

Mrs, Ella Wheeler Wilcox, writer 
fur Hearst newspapers, tailed from 
Southampton for home July 12, very ill 

Wiu. or Mrs Nixola-Grelley 
Smith Furd. New York World writer, 
tiled July 12. disposed of only a few 
hundred dollars in properly. 

Des Moines Sunday Register on 
July 13 devoted an entire section to 
telling "What the Advertising Club 
Mean* to Des Moines." 

E. E. Kelly, eiutor Toronto (Kan.) 
Republican, has been made special as- 
sistant to Stale Printer Imri Zumwalt. 

I.. A Ho«kins and Miss Dorothy 
Willis, of Los Angeles, both newspaper 
workers, have been married. 

Maximillian Harden, editor ok Die 
Zi'KttNFT. Berlin, may be appointed 
German ambassador to United States, 
according to reports, 

Manuel Calcines, sports editor oe 
Fl Dia. and Horacio Rosnieta, of Ha- 
vana Herald, are in United Slates to 
cover doings of Cuban stars with vari- 
ous baseball teams, 

Rev J, M Dawson of Waco, Tex, 
has been made publicity director of 
campaign to raise «J5.000,(WO among 
Southern Baptists. 

Sl'KKEAM PRODUCTS COMPANY, MIL- 
WAUKEE, has been fined $25 on charge 
of fraudulently advertising "Eg-Eact" 
as a sul.stiiutt for eggs Company will 
appeal to state supreme court. 

DURING VACATION OF J. N. ("DlNc") 

Darling, cartoonist, Des Moines, Reg- 
ister is reproducing his drawings of two 
Of three years ago at special request of 
subscribers. 

Earl C. Rayner. late oe Chicago 
Herald & F.xaminer. now is with De- 
troit Times, handling industrial pages. 

Howard Payson Critcher. or Chicago 
Herald A- Examiner advertising depart- 
ment, is working up series of Rotary 
Clubs advertising pages, to lie published 
as special business under caption "What 
Is Rotary ?" 

Otto Sitzman. CAsiurv or the St. 
Paul Daily News, has taken Miss Ida 
Mergrns of that city as his wife. 

E. V Myers, after Army service 
overseas, has resumed work in the clas- 
sified ad department of the St. Paul 
Daily News. 

William Vfeck. baseball writer for 
Chicago Evening American (under the 
pseudonym of "Bill Bailey." is new 
president of the Cubs' Baseball Team. 

I.IE1T ClISRLES A StTRRV. R. F. C, 

late of Bridgeport Sunday Herald, is 
again in America and will soon come 
to bis old home 

Jerome J. Karpf. of Hrii»;fport 
Standard-TelegTam. is father of a new- 
baby son, christened Jerome. 

Roy G. Watson, ri nt tMir* Houston 
Pom: Max Bentley, city editor Chron- 
icle: r, V Sanders, editor Press; E. A 



Ragsdale, Galveston News, and I. D. 
McMastcrs of Tribune, recently accom- 
panied Mayors Amerman and Sapping- 
ton of Houston and Galveston in a 
flight over Houston. 

Risen A. Avers, city editor or 
Watcrtown Standard heiore he en- 
listed in Army, has returned from 
France. 

Cot. Thomas C. Leslie, editor Phil- 
adelphia Hotel and Club News, is now 
a benedict. Philadelphia lotel men pre 
senled the bride wilh a check to pur- 
chase a home. 

Will of Ijcmuel Ely Qutcc, former 
newspaper man and politician, who died 
July 1, disposes of estate estimated at 
$5,000 personal property and SI. 1.000 
realty. 

Threatened contest in Etrri.EvrsT 
of $6,000,000 estate of G. II. P. Gould 
of Lyons Falls. X. Y.. head of Gould 
Paper Companies, has been averted by 
withdrawal of wife's petition for ap- 
pointment as administratrix. 



STAFF CHANGES 

Herbert H. Tavlor, E. T- Clolgh 
and L\ R. Delano are recent additions 
to the Province Journal staff. 

Caft. J, Hanrathv. former city 
editor of Montreal Mail, has been ap- 
pointed director of information and 
service branch of Department of Sol- 
diers' Civil Re-establishment for Can- 
ada 

Lielt. John MacCormac, former 
press gallery correspondent of the 
Montreal Gazette, is now London 
England, correspondent of Montreal 
Gazelle. 

Tom Killian or Oklahoma City, 
Okla , has been appointed to direct pub- 
licity work of the State Health De- 
partment. 

W. W. Jenkins of Georgetown. 
Tex., has been placed in editorial 
charge uf Williamson County Sun. 

J. W. Maiian, Jr., formerly of 
Dallas, with Dallas News and Journal- 
has been appointed publicity director 
for American Cotton Association, 
Dallas. 

E. 1! Bridgewater has been ap- 
pointed editor of Iowa Unionist, Des 
Moines, 

Fred Wagner, formerly or Chicago 
Tribune and Chicago Examiner, has 
established motion-picture theatre at 
Riverview Park, a Chicago amusement 
concession. 

Louis Souoi. has rp-sicneji as city 
editor of Watcrbury (Conn.) Repub- 
lican, and will return to Bridgeport, 
where he was formerly on old Standard. 

A. V. Abernethv has resigned from 
Cleveland Plain Dealer staff to become 
secretary of the Cleveland Bar Associa- 
tion. His successor is CapL W. D. 
Howells. 

Lielt. Eugene Flack, Sergt.-Maj. 
Charles Slatiery. Jack Robert and 
George Koy are back with Chicago 
Herald and Examiner after Army 
service. Richard Burritt, from Tribune, 
is a new staff addition. 

Sergt. Horace Harris, late of 
Denver Times, has joined Post's copy 
desk. 

Sanford A. Howard, late city editor 
of the Mexican (Mo.) Ledger, is now 
wilh the Chicago Drover's Journal. 
Curtis Mitchell 



ASSOCIATION NEWS 
Weekly publication of Baltimore 
Advertising Club weekly paper is on 
new basis, with staff of editors anil a 
near-newspaper makeup. Editors are 
H. B. Barber. Dwight Burroughs. Nat 
WiMman. Jerome Fleishman, Stenart 
D. Webb: business managers, John T. 
Lyons. Abrarr. Moses, E. P. Tuerke and 
Dan Derr. 



J. Stuart J'rke. 1Widt.no: (R. I.) 
Journal, is new president of Pen and 
Pencil Club, succeeding Horace G. 
Bcfcher C. S Wood is the new treas- 
urer. 

Dallas Advertising League has 
voied to join Metropolitan Development 
Association. 

Texas florists, at convention at 
Austin. Tex., July "-10. discussed "Does 
Advertising Pay?" The question was 
answered affirmatively by R. C. Kerr of 
Houston in an excellent address. 

The Fort Worth Advertising 
League is planning a Texas section in 
special train going lo annual convention 
of Associated Advertising Clubs, in 
New Orleans. Seplcmher 21 to 25. 

Writer's' Guild of Missouri will 
hold annual outing in the O/aiks in 
fall. 

New Houston Press Ch'» will 
have a banquet and entertainment July 

22. A j ii i i lii In ii li I llllllll HI 

sicale is what they term it. 

Three ii i nured persons are EX- 
PECTED to attend convention of short- 
hand reporters, July 23-26, in Galves- 
ton. Delegates will represent Arizona. 
Arkansas. Missouri, New Mexico and 
Oklahoma. 



BUSINESS NOTES 

Providence (R. L) News will move 
into new home about August 1. Goss 
32X100 capacity press is now being in- 
stalled and it is expeclcd a sextuple 
will be set up in IDOQi 10 months. 

King City (Mo) Democrat has 
been sold under foreclosure proceedings 
to V. T. Wilbams, of the Stansberry 
Herald, who recently lost his plant by 
fire. 

bowl Brothers Company, national 
advertisers of paints and varnishes, is 
holding series of four conventions for 
salesmen between July 6 and August 7. 
during each of which an entire day is 
devoted to talks on and a discussion of 
advertising, 

Manistee (Mich.) Evening Advo- 
cate issued a splendid "Peace Edition" 
July 3. 



Robert H. Brooks will move his 
advertising agency from Little Rock to 
Chicago August 1. 

R. C. Dyer has resigned as Dallas 
(Tex.) manager of Barnhart, Spindler 
& Co., Chicago, to buy Southwestern 
Printing Companv plain. 

New York Magazine, a "periodical 
in tabloid form, reviewing all import- 
ant news and views in great city for 
thin lung men and women and their 
families." will appear this month, 

Cortland (N. Y.) Standard print? 
its latest edition at 1 o'clock Saturdays, 
lo afford employes half-holiday. 

Michael J Goone or Fairfiej J) 
County has purchased Seymour (Conn.) 
Record, a weekly established 50 years 
ago. Mr. Goode is also publisher of 
Fairfield Review and Stratford Times. 

Rochester (N. Y.) Times-Union 
has changed page width irom seven to 
eight columns and will increase press 
capacity and give earlier delivery. 

California District Court has 
affirmed adjusimcnt of $15,500. ordered 
paid by Miehle Priming Company to 
heirs of man killed while moving a 
press from steamer to a Eureka print- 
ing office 

St. Paul Dispatch has issued an 
eight-page advertising section illustrat- 
ing and describing the Minnesota Iron 
Range, which produces about 80 per 
cent of total iron ore output of the 
United Slates 

Organized labor .or Kansas City 
has protested against publication of 
The Workers' World, claiming it is 
not official organ of labor in Kansas 
City. 

Iire ii \ si aged American Paper 
Slock Company. Dallas, Tex., last week 
to extent of $500 

C. O. Broxton. former manager 
Boise Capital-News, has purchased 
Monrovia tCal. ) Messenger and Arca- 
dia Journal from A. L. Woodridgc. 

Southern Marine Journal has 
moved from New Orleans to Houston. 
Tex. 

Robert Mntra or Dallas New* is 
back from "overseas." where he served 
with Red Cross. 




permanent Weekly 
i Man's Page secured 




non-regular advertis- [:-'.— 
running two 
years — it is one of a chain 
of pages we handle — it 
carries over one ban fired 
thousand lines of advertis- 
ing per year— more than 
rl.ii r~ live thousand dollars 
annually In new boiioes*, 
which the paper would not 
otherwise obtain. The Page 
is bene6cial In many ways — 
It has made new advertisers 
and helped circulation — it 
has aided the paper in 1 
reeogniied as the busl 
n's newspaper in ite 
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The qaeitinn of ■ cancellation of id accepted 
contract resti entirely with tbe newipaper. 
All uiivfrtiriini: it solicited on ID indirect 
remit, general publicity basil. 



Rcprc«scntaUve teat anywhere upon requeit, 

John B. Gallagher Company 

Home Office, Ninth Floor, Dexter Building, Botton, Maaa. 
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Better Advertising Means More Ad vertismg 




GOOD WILL born of public confidence makes 
men and institutions grow and prosper. 
Men of vision who have toiled step by step 
for more than a generation to build a place for them- 
selves in the mind and heart of the public know this. 
Written contracts are unnecessary with them — their 
word is as good as their bond. 

To make the written word — the advertising of all 
business as good as its bond— in America, in Canada. 
Enpland, France, Australia — everywhere that the 
idea has spread, our National Vigilance Committee is 
working, with the support and active help of 
local Better Business Bureaus and eighty 
vigilance organizations. 

Out of a hundred advertisers not more than one 
or two intentionally misstate or mislead, and only a 
few more are dangerously careless. To drive from ad- 
vertising the out and out crook, to reason stoutly and 
persistently with the thoughtless few, to add to the 
number of careful promisers and thus to increase the 
already high regard of the public for one of the 



newest and greatest forces of 
Vigilance Committees and Belter Business 
are striving and asking for support. 

We believe the consumer is entitled to exactly 
what he is promised and what he pays for. 

We b«lieve the careful advertiser should not be 
compelled to keep company in the mediums he 
patronizes with the grossly careless or clearly crooked. 

The Associated Advertising Clubs is fifteen years 
old. The marked increase of public confidence in 
advertising in large measure is due to the rising 
standard of advertising practice promoted by or- 
ganized advertising. In the days ahead, 
ever before, better advertising will 
advertising. 

While much ha* been accomplished there is much 
yet to do to promote and protect reader confidence in 
advertising. For the extended plan requiring a bud- 
get of $141,000 per year and to which national ad- 
vertisers are lending splendid support in the way of 
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JASON ROGERS WANTS 
STANDARD ACCOUNTS 



MEMBERS OF SOUTHERN COUNCIL A. A. A. A. 



COMMITTEES NAMED 
FOR N. Y. S. C. M. A. 



Publisher of .New York Globe Submits 
to Confrere! Throughout the United 
Stale* Recommendations Made at 
His Suggestion by Experts 



Jason Rogers, publisher of the New 
York Globe, is sending to newspaper 
publishers throughout the United Slates 
forms for standardizing newspaper ac- 
counting, which were prepared at his 
suggestion by Klein. Hinds & Finks, 
certified public accountants, the official 
auditors of the Globe. In a letter ac- 
companying this data, Mr. Rogers says: 

"It is unnecessary for me to add any- 
thing to this explanation of the sheets, 
other than to state that I obtained 
samples of forms used by other news- 
papers, which 1 turned over to the ac- 
countants with a request that they work 
out a single form which would reflect 
all essential data. 

To Fit All Papon 

"Out of the resulting comment, we 
may be able to produce two or three 
types of forms to fit small newspapers 
as well as large ones, and yet produce 
figures which will be of comparative 
value." 

In a letter addressed to Mr. Rogers 
by the Globe accountants, they state: 

"You put your finger on the weakest 
element in existing newspaper keeping 
practice when you pointed out that it is 
impossible, at the present time, for one 
newspaper publisher to make compar- 
ison of his departmental expenses with 
those of another newspaper, because no 
uniform method of classification is fol- 
lowed. 

"For example, one publisher may 
charge the press room for depreciation 
of presses, while another may charge 
depreciation to general expense or omit 
it altogether from his calculations. 
Some publishers prorate over the dif- 
ferent departments such items as in- 
terest, taxes and insurance, while others 
charge them to general expense. It 
must be obvious that under such a wide 
variety of methods no two editorial, 
advertising or composition departments 
can be readily compared. It appears 
to us that the best interests of news- 
paper publishers will be served by 
adopting a uniform accounting system 
patterned along the lines herein pre- 
sented. 

Simplifying Methods 

"The introduction of a uniform ac- 
counting system for newspapers does 
not necessarily entail additional work. 
It merely requires the general adoption, 
by publishers of newspapers through- 
out the country, of an agreed upon 
scheme of revenue and expense classi- 
fication; (hat is, in popular terms, cor- 
responding pigeon holes for similar rev- 
enues and expenses. After the uniform 
system has been adopted. . newspaper 
publishers must be careful not to 
transpose items from one department 
to another. For example, if insurance 
is segregated under the heading of 'gen- 
eral expense,' it should not be dis- 
tributed among the different depart- 
ments of the enterprise. Wherever two 
or more possible ways of handling an 
expense charge exist our proposed 
plan provides the simplest of the 
methods in order to make the plan as 
easy to follow as possible. 

"One of the fundamental principles 
of a good accounting system is that 
each accounting period, such as a cal- 
endar month, should be charged for 
all of the expenses belonging to it and 
for no more. It is accordingly neces- 




Presidcnt James McKeman Also An- 
nounces that Board of Director* 
Will Meet in Walertown on 
October 20 and 21 



THE group, taken at the annual meeting at Ashevillc, X. C, July 9. shows: 
Top Row— I. I). Wallace, vice-president Thomas E. Basham Company, 
Louisville: W. R. Massengalc. Masscngalc Agency, Atlanta; Joel Chandler 
Harris, Jr., Johnsun-Dallis Agency, Atlanta; Morton Caldwell. Chambers Agency. 
New Orleans; Mr. Bell, Cecil, Barrett & Cecil, Richmond; S. O. Landry, Chambers 
Agency, New Orleans. 

First Row— St. Elmo Massengalc, president Massengale Agency, Atlanta; 
Htfnry L. Staples, president Staples & Staples, Richmond; Jefferson Thomas, 
president Jefferson Thomas Advertising Service, Jacksonville, Fla. ; E. R. Dalhs, 
Johnson-Dallis Agency, Atlanta; Thomas E. Basham, president Thomas E. 
Basham Company, Louisville. 



sary that the wages applicable lo the 
editions published during the period 
should be charged lo the period. Thus, 
if the payrolts for a certain month cover 
five weeks or thirty editions, .and only 
twenty-live editions fell within the cal- 
endar month, the proper plan would lie 
to charge only 25-30 of the payroll dis- 
bursements to the month. Another item 
which is frequently handled incorrectly 
is that of insurance. The premiums 
usually run for a year or more. These 
should be prorated over the periods 
covered by the premiums in order to 
obtain the correct amount of expense 
each month. The same principle also 
applied to taxes " 



MANY "R. F. D." ROUTES 
RESTORED BY P. 0. 

Work of Newspaper Publisher* Brings 
Result* — Farmer* of New York Stale 
Were Without Mail for Day* 
at a Time 



Want Libel Laws Revised in 
Alabama 



Stale Pre** At*oetatkm Alto 
Change* in Legal Advertising Provl 
•ions Dogger New President 



Hikm INGHAM. Ala.. July 15.— The 
Alabama Press Association's legislative 
committee has recommended the ap- 
pointment by the president "of a cotn- 
mitlce of three lo draft a new and rea- 
sonable libel law for presentation to the 
legislature of Alabama for passage and 
that this committee be empowered to 
pass upon litis law finally for this as- 
sociation before it is presented." 

It has also made recommendations for 
changes in the legal advertising laws of 
ihe State. 

New officers arc: Oscar M. Dugger, 
Star, Andalusia, president : Frank N. 
Julian, Standard. Sheffield, first vice- 
president; W. T. Hall. Eagle, Dothan, 
second vice-president; W. T. Sheehan. 
Advertiser. Montgomery, third vice- 
prcsidcni; James H. Hard. Birming- 
ham, secretary-treasurer : X. J. Lillard. 
Standard. Brcwiun, recording secretary: 
J. C. Williams, Mountain Hume. Talla- 
dega, historian. 



Taov, N". Y\. July 16— Thanks to the 
work of Jerome D. Barnum. of the 
Syracuse Post-Standard, and David If. 
Plum, of the Troy Record, the Post 
Office today ordered restored scores of 
rural free delivery routes in New York 
State and changed others along the 
lines suggested by the newspapers. 

Several months ago the Postmaster- 
General ordered many R. F. D. routes 
abandoned for the sake of economy, 
thereby causing much delay arid incon- 
venience to the thousands of farmers 
off the main roads of travel. Many com- 
plained that they had to go without mail 
lor days at a time before they could go 
to the nearest postmaster and get it. In 
particular newspaper mail delay caused 
the strong protest. 

The Syracuse Post- Standard and the 
Troy Record took the matter in hand 
and organized their readers to demand 
restoration of service. Several trips 
were made to Washington by delega- 
tions gathered by these newspapers, at 
which conferences were held with Post 
Office officials. The result is tnday's 
order. 

Post office investigators are still hear- 
ing complaints in the State, the inspect- 
ors having maintained headquarters dur- 
ing ihe past week at Glens Falls, taking 
note of conditions in Washington 
Counts*. 



Maine Circulator Die* 

P«*«n.»Ni>. Me, July 15. -Joseph W 
Pclerson, former circulation man and 
later for many years a new sdealer in this 
cily. died here July 7. For a number of 
years he handled the Portland Telegram. 



President James McKeruan of the 
New York State Circulation Managers' 
Association ha* appointed the follow- 
ing committees : 

Pragma CwmmltU* A. W. U*krrlll (Chair- 
maul. Ulle* Pre**: William tjutnvsiiu. New York 
Hlsa'a ItfJlwug; It. II. Ooble, Lsekpoft Union 
Miir liiutMl; 31. C Sisataraoli. Cornell Tflttuac 
Tlunr*. 

OnrutiM OaasmlttM— C.harW* H. Coagdo>n 
t flmlrsnan I , Wstartow* Tliiiaa . A. H Ktwurr, 
Moasr ttfiilio.l. D, W, Tanner, OtkM Herald 
lil'lmtco; A. J. rierber, Kjrarnaa Journal, 

PabUd-T CoiaasittM J. St. Aanmlierg ICS-air- 
man'. Alhsns Knickerbocker "Trot: P. L I ni- 
aaaa, New lor* Dolletlnu Urlla Mrs: victor 
Nt-torg. N«w York Tctcgrapb: IVntoa Duwllug. 
Raw Yolk Editor a PwbUlOM. 

Eatartalaaswat- -SJ. D. To Ma ifbalrnsso). 
riuftalo Tlawa. Q. at. Tbrrrlan, Buffalo Now*: 
tkarka Wotarnrl.l. New York H.raul. XI. J. 
Iturkf. BrwklJD Bags*. 

aTawakoy Waif at* — E. V Mrlntjr* M'lialrnian) , 
H-mrua* Kas-ald: track A. Mrl>ii(. Alhaar 
Tin... I >lca; s. t*. Bomb. N»w York Olotoe; 
I:. J. Pond*. ILorwralcr lh-naw*rut Cnrookl*. 

Auditing- — M A, Miner H l.alr- «m. I'tK* ot>- 
a»TYer; 0< E. Mower. B'ngkAlllloa PTtwa. 

Mambennip— W. 1'. UUaoa tChalrmaa). ftyra- 
. o>r PM Standard : E. E. DuSgSf, Mlodlatowo 
Hit** I'reaa. O. «. England, Jobaalnwa leader 
ManobUcan: Ell**** Cornwall. Kliu-aton rrawaaaa. 

Br-Law* Prank Eurer} (Ckalrmsio. New 
York llaralil: E. J. llarri. Ness York Hon; I: ft. 
R*ll>. liluraraallla Under: il. H. Willi****, 

I'l'lli'V* llliioa. 

Trsaapnr-atlon - It, J. Holier iCImlrauaol, Buf- 
ralo 4'oarler Inquirer: VVro it. Ilanrx. Maw York 
Anarrlran; Jaasea llanlicaar. 11-,,-klta Standard 
t alon: II, X. Mrnock. Albans Journal. 

The Board of Directors will meet Oc- 
tober 20 and 21 in Waiertown 

This association now has a member- 
ship of sixty, and is still growing. 
Newspapers from all parts of the State 
are represented. 

Circulation managers (also business 
managers and publishers of small pub- 
lications having no circulation manag- 
ers) are invited to join. 

Secretary-treasurer J. M. Anncnberg. 
oi the Albany Knickerbocker Press, will 
send application blanks on request. 




IMOGE N E BI RCH 

is writing a short hu- 
itian-interest feature, 
which is appearing in 
thirty newspapers, en- 
tilled , 

"ARE YOU 

SUPERSTITIOUS?" 

It tells in a chatty 
style the origin and 
meaning of all the pop- 
ular superstition*. 
Servire three times a 
week. 

Length about 400 
word*. 
Released bj 




No. 443 
Fourth Ave., 
NEW YORK 
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A concentrated local circulation anil a thick spread of 
radial circulation covering Northern-Central California 
is the prime reason for the San Francisco Examiner's, 
popularity with advertisers. The San Francisco Exam- 
iner hlankets the hay region of San Francisco with an 
intensive circulation. It reaches out in every direction 
to the farthest northern, southern and eastern posts of 
Northern-Central California. It is a signal factor in 
shaping and directing the htiying hahits of the larger 
part of the State. Through its radial circulation it 
wields large dealer, as well as general consumer, influ- 
ence. 




No other newspaper in Northern- 
Central California approaches the San 
Francisco Examiner in circulation values. 
Nor is it an ephemeral supremacy. For up- 
wards of tli irt> wars the San Francisco Examiner 
has maintained circulation priority in its field. The 
sustained gap hetween the San Francisco Examiner 
and it- nearest competitor year after year is sufficient 
cmoii-tratiou of the fa\or this new-paper holds with it- 
readers. This fa\or goes to the hed-rock of editorial superi- 
ority and a ready appreciation of it hy the pnhlic. 
The figures which we have tabulated helow are worth your care- 
ful attention. Read them — study them. They will show you conclu- 
sively why the San Francisco Examiner will give >ou market < oiiiiiiaml 
in the largest and richest field on the Pacific Coast. 



Last A. B. C. Auditor's Report 



San Francisco Daily Examiner 

Tout City Circulation <MW 

ToUl Suburban Circulation. 34,787 

Total Country Circulation 38.490 

Tout Nel Paid Circulation 122.°25 

Total Daily Ditfribution 124.860 



San Francisco Sunday Examiner 

Total City Circulation .' 98.802 

Total Suburban Circulation 67,835 

Total Connlrv Circulation 85,331 

Total Net Paid Circulation 252.262 

Total Sunday Distribution 254,642 



M. D. Hunton, Eaatcrn Representative, 
American Circle Building, New York. 



vmtim 

Wonnrrl] 0/ 




xmaxutr 

the Onilipa 

W. H. Wilson, Western Representative, 
Hearst Building, Chicago 
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COURT UPHOLD RIGHTS 
OF CARTOONISTS 



Fiaher's Four-Year-Old Case 
kar Company Again De- 
cided in Hi. Favor by Appellate 
Division of New Y.rk Court 



A new rule at law that is likely lo 
have a wide apiilication in the newspaper 
ficlil hereafter lias been established by 
the Appellate Division of the New York 
Supreme Court in affirming unanimous- 
ly, without comment, a decision of a 
lower cnun in favnr of Harry C. 
("Hud") Fuhcr and against the Star 
Company, publisher of the New York 
American. 

The case has been in the courts ever 
since August 4, 1915, when Mr. Fisher 
obtained a temporary injunction against 
the Star Company, restraining it from 
tiling the words "Mutt and Jeff' as a 
name or trade-mark for any cannons 
not drawn Jiy him, and from publishing 
any cartoons drawn by another artist in 
imitation of the "Mult and Jeff" car- 
toons. 

Unfair Competition 

The action was brought and tried and 
the ludgmcnt against the Star Company 
w»> rendered on the theory of unfair 
competition, there being no question of 
copyright involved 

The contention of counsel for Mr. 
Fisher was that, having left the employ 
nf t!.e New York American, and having 
lou'-acted to give the Wheeler Syndi- 
cate the exclusive right to sell his car- 
toons for newspaper publication, he had 
the <olc right to dispose of "Mutt and 
JetT" thereafter as he thought proper. 

"It must be remembered," reads the 
brief which Mr. Fisher's counsel sub- 
mitted to the Appellate Division nf the 
Supreme Court, "that the real pur- 
chaser of these cartoons is the average 
newspaper reader. It is to the reader 
that Mr. Fisher really sells his cartoons. 
If the interest of the reader in Ihem is 
impaired. Mr. Fisher loses the interest 
of that reader and ultimately the sale of 
hi* cartoons l.i the newspaper in ques- 
tion. 

•.Should the Star Company he per- 
mitted to publish and sell imitation car- 
toons, certainly newspaper readers will 
lie confused in knowing the genuine from 
tin. imitation and irreparable loss will be 
s-.tfrered by Mr. Fisher. 

"There is no dearth of subjects and 
titles ior cartoon* The Star Company's 
anus arc free to choose any one of 
hnntlrrds .if nther subjects and titles 
than Mut and Jell' To permit them !o 
publish itriiatiM,, 'Mutt and JetT car- 
toons would I.-* to iiermit them delib- 
erately to rob Mr Fisher nf the product 
of tin creative ucnius anil to trade on 
hi- t'tablishcd good will and reputa- 
tion " 

Star Company's Views 

Tin- Star Company contended that 
since Mr. Fisher never, himself, pub- 
lished a newspaper, he could never ac- 
quire the richi to the trade-mark for 
hi- cartoons which were Srst published 
in i-ewspaprr. an argument seemingly 
based ;jti the r ilrown " case of thc 

NViv York Herald Company against the 
Star f.wipam. 

In rhis r:i-r. ilie c:>utt held that the 
Herald had r\dn«sv riitht lo the use of 
the ...... r-'U " Ht i vt r r Br \Mi,'' liccause it 

had irii! r many years those words as 
.-, ti-k of a cii.-nic section of the nrws- 
!>-•;■• ' ■ 

i i::i el for Mr lishcr in the rase 

in- 1 decided, argued, however, that in 
t'-e "filter Brown* case there was a 



article nf merrhandisc. namely, 
a "comic section of a newspaper," to 
which the Herald Company hail applied, 
and for which it exclusively had used 
the words "fluster Kmwn" as a name 
and a trade-mark, while the Star Com- 
pany never had used the word* "Mutt 
and Jeff" as name, title or trade-mark. 

The "Mutt and Jcrf" cartoons are 
now being sold to newspapers by the 
Bell Syndicate, of which John N. 
Wheeler, formerly of the Wheeler Syn- 
dicate, is president. 

• 

NAVY DEPT. APPROVES 
ADVERTISING 



latgn. 

"While I do not want to npivear as 
art advocate of the agencies' plan, it is 
one that seems to be eminently sound, 
and it is barked by men whose integrity 
and rrspnnsil.ility is unijursriotieil " 

Part A. A. A. A. Will I'lay 

l^rnes t.t'Sbaughllcssy. exerillivc sec- 
retary '-• the A. A. A. A . made 'he 
following statement on the request oi 
hi)ir<* i I'lblishlk: 

IT I- » 'MM* il'—=t II. •• Vivv . I. 
that II h 10 he barellt.1 br n it.-u I.-.. ...I 



( C'orilimiri/ from page i) 
' The best plan, we ltelievc, is to pool 
our interests and handle the advertising 
in a body. The Bureau of Navigation 
has made it clear to us that they do 
not care to deal with a group of 
agencies, but desire to have established 
a single point of contact."' 

Mr. Faust emphasized the fact that 
ihe men in the various agencies of the 
country had been active in government 
advertising during the war and were 
able to aid greatly in thrir particular 
localities i n making such advertising a 
success. 

AU Agencies Can Help 

Secretary Daniels at this point inter- 
rupted to ask if agencies outside the 
A. A. A, A. would participate in the 
Navy recruiting campaign, and to this 
Mr. Faust replied that the doors of the 
association were open to any reputable 
agency that was able to render service. 

"I am familiar with the way the 
advertising campaign was handled for 
the Railway Administration," said Frank 
Presley, "and there were only six com- 
plaints irom publishers who hadn't 
been given advertising." 

Secretary Daniels said that this was 
the first lime he had been willing to 
consider a campaign of paid advertising 
for recruits because previously the 
Navy had had more applicants for en- 
listment than it needed, 

"The newspapers of the country have 
been exceedingly riiic in the support 
they have given the Navy Department." 
he added. "I may state my conviction 
here that next to the men who actually 
participated in the fighting abroad. I 
believe the newspapers of this country 
did mnst to win the war for us " 

Fair Play for Papers 

He said he was convinced that it was 
not (air to ask newspaper publishers to 
contribute paper and ink and their 
services to the Government, and that 
tlir policy of paid advertising was 
-iiund. 

In speaking for the Bureau of Adver- 
tising of the American Newspaper Pub- 
lishers' Association, Thomas II. Moore, 
a*si eiafe director, said: 

"The Bureau of Advertising gave its 
licarly support and assistance to the 
advertising campaigns of both the War 
IKvariment and the Railroad Adminis 
(ration, and both of them were highly 
successful. We arc rcaijy and eager to 
uive the same support tu the Navy i 



iHMly rortnlnir in a'tverllaiiar ant 
brieve all of Ihe memhers or the 
elation or Advertising As-ikW~. 

"It waa out with n slew lo .tlrvct |>ndu that 
I lie n,iiiiHi»U». aireaej- Ides tvaa |»reeetiieil to 
Seeretat> llatileli- It wti doa* In inter Ibal 
litivertimeiil advrrttaliig int«u1 1>e tiaa<S|eil Is audi 
a Binvr a» lo tooid aey no«»Jbl« crltlctam tkat 
renM lie Jutly mn.t* Uf anilealy anvirtren.. 

-'The lieada n* the Otvernaneut dopartmanla are 
n-aponaltilo to ttie tial.llr f.ir th.lt nuilj art. 
Tiler ate IlaMe lo rrHkt« on use .ll»ntr.l 
l.relext. Tfcej mar tie suhjeete** |e- tault Anillti* 
■it*»si alirht provocation, Hy coaal'tplaa: all or 
tbe acota-lva who f-wm Ihe orvanlaed etlilcel totif 
In tfc* eallre t'nltesl sttatea Into a stogie aire»e> 
t»e lha |iurfMa» u( i*r» liitf Ibo uovernment. ail 
er»>t«m vrhii-h ..foiLd fl&d a wUUoc car wltl he 
■ o^lH al iiiii^- 

■'llv »ktni; aorli an aKKney etaty aoitiliaher 
In th^ .Tillre o.n.lr; mold feel laalaatlf that 

lie shntDit approve whatever »■< ■>-» >» tli« 

t>.uildned «l..|om and skill oC all lh. aceorlea. 
Publisbera Assure Co-operation 

"The puMlfthar sa III apl.reelate tLat the aaerl- 
ilea tlie aaemhera »f the AmerSeav Aavne1ats.ui at 
Advertlalnir AgeaeSea are maklns In tliroitlne the 
potentlala of nil tliclr nreanlaatloea Into tala 
puiu;He>lte acetiry ka a hlatorle CDdertakthB f«r 
Ilie «in-at aiut ultliuatit heisrat of bual&taa cen 
i.ratlr 

"We are very happy lo the flood ot aaauraneea 
ne hata already rerelei^ frt»io pahllahlaa tiller 
■-ala. Hut tbey r>sard our IlodeelaHtia. in llila 
matter a. tbe irrealno |-«IMr aertlee lo a.lier 
ilelTif ana ptihllahhie liit..n-«ta. 

"It should be, of course, distinctly 
understood that this composite agency 
which we are forming is to give service 
to the United States Government only, 
and not to any one else," 



INTERNATIONAL CONGRESS 
FOR WORLD NEWS 



EMPLOYES SHARE IN PROFITS 



Dee Moines Owners Glee Each 'Worker 
Extra Week's Pay 

Drs Moines. la.. July IS. — Following a 
custom established in 1917, the Register 
Sr Tribune Company has again shared 
with its employes out of its earnings 
for the first half of 1919 an amount 
equal to one week's salary to each 
With each present was the following 
tune from Gardner Cowlcs, president: 

'•The luteatloa U that aterv employe, wh" 
liaw iHea with tlte mtuiuny culitlnuuualy tor the 
pant Ittelvi. tnmUlte, aliuil ri-^wlve all ainouot 
e-ioal t» i.oe aeek'H r.-aulae aatary. Etaployea 
wti.t Itate tM^tj «l|h Ilie romtainy h-wt thaa 
twelve months will reeelve an annum! espial lo 
tlie emtetrtlea^ate port or one week'a salary. * 

' Wlieih.r almllnr Htstrlhitlona enr hr mao> 
in the future will arcoenarily detJcnd mion the 
■ureeaa of smr t.llalneea. 

"The UecHter an.1 Trlbuiir Contpany oan 
liaie let to.ller aaaet than ttie at-tlvo eit-eprea- 
tSnn and L.lp uf lla toore Ihiiii three Imttilrvil 
ae.1 fifty regular eat|ilnye« We ama your emi- 
nent oe.l.tane- In helplna tie amid waste and 
n.fvawsri espeaae of every klnil 
'We want yon to feet Hint are a r<irt of 
is ho.m,.,. ond that vmt t.aie a petane^l In 




C F.. Persona la Managing Eslilor 

S\<n wiKNin. Cal , July 16 — C. Ed- 
gar Persons, formerly president of the 
San Francisco l'rcss Club and news 
editor of the Weitc-rn Division of the 
Associated Press, has been made man- 
aging editor o: the S.u t.imcnto Union, 
recently acquired by lien S Allen, for- 
mer A P. man and John Craig. More 
recently Mr Persons was associated 
with llerlerl Hoover in handling pub- 
licity for the I 'nitcd States Food Ad- 
ministration. 



<C>«rwnW on fagr 9) 
"The actual operations of the Paris 
ofhee have been in charge of Herman 
Sutcr, who is well known to American 
newspaper men, having been managing 
editor of the Nashville Tenneseean and 
of the Philadelphia Times. 

"Personally, I devoted much uf my 
time to Ihe various problems involved 
in international communication by tele- 
graph, cable and radio. The American 
press in the future will be getting news 
from more and more points. There is 
a demand for American news all oxer 
the world. Obviously, news distribution 
is largely determined by availability of 
communication facilities and by the 
rates charged. 



ABIDE BY BILL POSTING LAW 

, of A. 0. A. A, Urges 
Recognition of Chicago Ordinance 

Atlantic Citv, N. J.. July II —In his 
annual address before the annual con- 
vention nf the American Outdoor Ad- 
vertising Association here today, George 
Chennell of Columbus, Ohio, who wai 
re-elected president, urged all organiza- 
tions represented in the national body lo 
voluntarily make the so-called Chicago 
ordinance a guide for the future policy 
of I he industry. 

The ordinance in question forbids the 
erretion of billboards in any residential 
district where more than 50 per cent, 
of the residents object It has been 
affirmed by the United States Supreme 
Con rt 



"Not only have we found a demand 
for American news exists abroad or 
where there is no demand, that a de- 
mand can he easily created, but we 
have been using radio all over the world 
and know something about its possibil- 
ities. For example, a news service not 
mentioned above of lour hundred words 
was prepared by our Paris office and 
along with similar services prepared 
by the French. British and Italians, was 
broadcasted from Eiffel Tower. This 
interallied news service was intercepted 
at Archatigle in Northern Russia. Omsk 
in Siberia, and as far south as Lake 
Tohatl in Africa. Hundreds of radio 
stations intercepted this news service. 
«o many in fact that, we gave up trying 
to keep track of it. We found that 
news radioed by the navy from the At- 
lantic coast could be readily intercepted 
by the American receiving station at 
Constantinople. 

"At America's suggestion, with a 
view to putting some order into the 
international telegraph, cable, ami radio 
of the world, the principal allied and 
associated powers agreed to convene an 
international congress to consider the 
communications problem in all its 
aspects. 

Klein and Glass Add to List* 

The publishers of the Bridgeport 
(Conn.) Post Sunday Post and Stand- 
ard-Telegram have appointed I. A, 
Klein, New York, and John Glass, Chi- 
cago, to represent them in the national 
advertising field. «. 



HERTS BROTHERS 
COMPANY 

Interior Decorators 
20 West 57th Street 

New York, July 7. 1919. 
The New York Time*: 

We had occasion recently 
to placet an unusual adrer- 
ti«enient in all the principal 
New York newspapers. It 
was for hand ncedleworkere 
ill prn*.point and petit- 
point. The advertisement 
in The New York Times was 
the only one to which we re- 
ceived any rcplie* and 
th rough this we were able 
lo fulfill our need satisfac- 
torily. 

HERTS BROTHERS 

COMPANY, 
B. Russell Herts, Pres. 
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DURING THE WAR 
CANADIANS DEPRIVED THEMSELVES 

MANY THINGS 
THEY ARE BUYING THEM NOW 

Food, clothes, house furnishings and other commodities in which economies were el- 
fected during the war are now being freely bought regardless of higher prices. All the auto- 
mobiles that it is possible to secure are being absorbed by Canadian trade and there is a cry- 
ing need for more. 

Vigorous advertising and salesmanship will now win the Canadian market with less 
effort in most lines than at any other time within fifteen years. 

And the following daily newspapers offer the most economical and forceful way to cap- 
ture that market. 

Canadian newspapers have taken ups and downs during the war. Some amalgamations 
and failures have strengthened those which remained. Circulations, generally speaking, are 
greater today on a two cent basis than on the one cent basi sof pre-war times. 

Already the advance agents of industrialism are on the field. Large business interests 
are making extensive industrial investments. NOW is the time to get busy. 

A growing realization of the wealth and resources of the Provinces of Ontario and Que- 
bec where nearly two thirds of Canada's population is centered makes this area the logical 
starting point to create and promote Canadian sales. 

Daily newspaper advertising occupies a new status today. Its development in Canada 
was even more marked than in the United States. It took up and made good in Canada on 
every war opportunity and these opportunities concerned everything from raising money to 
selling bonds, to securing recruits and altering habits of the people. 



Circulation 

Border Ciliea Stir (Winder) 12,403 

fBrenlford Eiporilor (E) 10.1*0 

tBrockrille Recorder.Timet (E) 4425 

Chatham Dally Newi (E) 2,472 

•Gait Reporter (E) 3,955 

•Garlph Mercury (E) 1.757 

'Hamilton Spectator (E) 31,932 

Hamilton Timet (E) 11,200 

Circulation Statement* for i month!' period, 

April 1. 1919. 
•A. B. C Report, April 1, 1919. 
fPnbliabera' Statement, April I, 1919. 

Cirrulatio 

Montreal Ctiette (3c48 jr.) (M) 32.183 

1 La PreaM (Jr. per copy HE) 149,259 



PROVINCE OF ONTARIO 

Population 2423474 
I.ittea 

2,500 10.000 Circulation 

.01 A3 Kinr»ton Britiafa Whig (E) 6437 

j025 Mi London Free Pre** (MNAE) 41,610 

A2S .015 Peterborough Eaammer (E) 5,900 

0I r Mim St. Catharine. Standard (E) a.OW. 

•???;* •Toronto Globe (M) 87.2*6 

.015 .0125 .Toronto Star (E) 87470 

*" D ' Toronto Star <S) 76,017 

•OSS .. JW Toronto World (M) 26.608 

.035 .03 Toronto World (S) 92.128 

! OF QUEBEC 

Engliah 397492 
1.605439 
Unci 

2400 10,004 Circulation 

.085 47 Montreal Star (E) 110.820 

.13 .11 Quebec Le Soleil (E) 35475 



Linca 

24M 10.000 



.02 
.07 
.0193 
"275 

45 
.15 
.15 
49 
.12 



415 

46 

415 

.0175 

.11 

Jl 

.11 

.06 

.09 



Line* 

10,WC 

.12 J050 
46 46 



34 
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GAINS IN ADVERTISING VOLUME 
OVER 1918 SPELL PR OSPERITY 

Growth Hag Been General Throughout Country, Demonstrating 
the Vital Part Newspaper Advertising Is Playing in the 
Business Revival. 

IN the issue of last week EDM asb Ptausiis* printed the record of 
advertising lineage carried by more than fifty leading newspapers for the 
first six months of 1918 and for the same period in 1919, with rtgures showing 
the net gain made by each newspaper. 

The gains shown were so remarkable as to have caused wide comment among 
newspaper and advertising men. Thirty uf these newspapers exhibited gains 
of more than a million lines each, two of them running above the three million 
mark; while the smallest gain noted amounted to more than 36.000 lines. 

Further reports, received within the last week, indicate that this wonderful 
growth in volume over last year has been genera). In some instances the gains 
shown over the corresponding period of 1918 would, in themselves, constitute 
an impressive total volume of business for almust any newspaper. 

FirstSix First Six 
Newspaper. Months, 1918. Months, 1919. Gain. 

Chicago News (E) 5.921,490 7712.310 1.790,820 

Cincinnati Enquirer (MS) 3.389,792 4,696,594 1,306,802 

Indianapolis News 5.584,952 t7,786718 2,201,766 

Los Angeles Times (MS) 6,417,600 9,114,994 2,697.394 

New York American (MS) 4,812,514 5,009,058 196,544 

Brooklyn Eagle <ES) 4,391,432 5,506,800 1,115.366 

New Haven Journal-Courier (M) 2,512230 3,335 .304 823,074 

New York Commercial (M) 968,312 1,239,970 271,658 

New York Mail (F.) 2,427,939 2,139,711 ♦•288,228 

New York journal (E) 3.657.507 4,705,690 1.048,183 

New York Post (E) 1,996,941 2,166.794 169.853 

New York Sun (MES) 4.466.339 6,726.927 2,260,588 

New York Telegram (ES) 3.934.347 4,624,923 690,576 

New York World (MES) 9,691,104 12,293,708 2.602,604 

New York Globe (E) 2,499,844 4.009.762 1,509,918 

New York Herald (MS) 3,387,808 4.181,960 794,152 

Brooklyn Standard Union (ES) 2.712.238 3J60.422 648.184 

New York Times (MS) 6.654.288 8.797.937 2.143.649 

New York Tribune (MS) 2,045,822 3.567,220 1.521,398 

Omaha Bee (MES) 3,183,005 3.916.391 777.386 

Paterson Press Guardian (KS) 3.260,418 3.759,664 499,246 

Portland Oregonian (MS) 4.512,452 6.234,172 1.721,720 

St. Louis Globe- Democrat (MS) 3.722,487 5.425.140 1,702,653 

Salt Lake Tribune (MS)...- 4,099,904 5.02136 922,292 

Schenectady Union Star (E) 1.889AV) 2,361.467 471,637 

Seattle Times (ES) 6,176.534 7.944,3.% 1,767.822 

Syracuse Herald (ES) 3,558,6.59 4,480,224 921,585 

Trenton Times (ES) 3,668,098 4.985.141 1,317,043 

Wilmington Every Evening (E) 2J34.768 3.090.724 755 956 

Worcester Telegram (MS ) 4,378,773 5.718,053 1,339,280 

*• Loss. 
T Corrected. 



SEND NEWSPAPERS TO 
ENGLAND IN 3 DAYS 



New York Times and Philadelphia Public 
Ledger Reach Noted Men by Ena- 

Northrlifr. "Aeripost" 



Jury 14. 1919.— Photographs 
in the Uniied States and brought 
to England by the English dirigible. 
"R-34," on its return trip, were printed 
in newspapers here this morning. This 
is looked upon as the first step toward 
the realizatim of Viscount NorthclifTs 
recent prophecy that a quick inter- 
change of New Ynrk and I.ondon news- 
papers and photographs by aerial post 
was a possibility of the near future. 

King George of Great Britain is said 
to have been the first Englishman to 
receive a newspaper from the United 
Slates by the "R-34," getting a copy 
of the New York Times. 

Earl Reading, the Lord Chief Justice 
and ex- Ambassador to the United 
States, also received a copy of the 
Times as did General Pershing. Earl 
Reading wrote in reply to the London 
correspondent of the Times: 

"I hope and believe this to be the 
brilliant first step toward establishment 
of a regular service that will enable 
the daily press of each of our countries 
to circulate freely and speedily in the 
other, and so will cement even more 
closely the bonds that knit the two 
peoples together." 



The same afternoon Cyrus H. K. 
Curtis, proprietor of the Philadelphia 
Public Ledger, who is now in London, 
prevented Lord Stamfordham with a 
copy of the Ledger, brought over on 
the R-34. 

The London Times sa>s: "This is a 
historic mark in transatlantic postal 
service. A newspaper arrived at Buck-, 
ingham Palace three days, nine hours 
and thirty-six minutes after the air- 
ship's departure frnm New York.™ 



WRONG PICTURE CAUSES SUIT 



Milwavkkk. Wis., July 15.— The Mil- 
waukee Journal's answer to the $50,000 
suit of Alderman Scidel denies that 
publication uf the plaintiff's picture, on 
which the action is based, was inten- 
tional. "The picture ivas published by 
mistake and without intent to harm Mr. 
Seidcl." says the Journal. "Eight thou- 
sand paper; containing the picture were 
run off before the mistake was dis- 
covered. The press was stopped and 
the picture removed. All !mt 121) papers 
were gathered up and destroyed." 

The suit is based on the fact that the 
Journal ran the picture with those of 
pertain Socialists who had been indicted 
by the Brand jury on the charge of vio- 
lating the Espionage Act. The answer 
says that throughout the reading matter 
ai-corr.panying the pictures there was no 
statement that Alderman Seidcl had 
been indicted. 



Two Things For Which 

New Jersey 

Has Been Famous — 



"Lightning 

and 

Mosquitoes 



Please put the emphasis on the "has 
been"— for "Jersey Lightning" has 
gone the way of all the misused alco- 
holics, and the mosquito is fast being 
exterminated. 

This much may be said in 
both "Jersey Lightning" 
'skeeters'" had PEP. 



"Jersey 



And there is this to say of the State 
that grows everything from Presidents 
down and produces everything from 
phonorgaph needles to ocean liners — it 
has a population full of pep, enter- 
prise, initiative — that its people are 
earning big money and spending a 
goodly portion of it almost lavishly. 

What have you got to sell? 
Advertise it wisely in 

New Jersey's Best Papers 



Scan This List of Trade Winners 

Circulation. Rate 5,000 lines 

Anbury Park Press <E) 7,122 .0225 

Atlantic City Pre.i (Ml Union (E) 14371 -0S5 

Elisabeth Journal (El I A.B.C.) 17,656 44143 

Hackeiuack Record 4.179 j017I 

Hudson Observer (Hobokeo) 43.000 JS7 

Passaic Herald (E) 8.535 MS 

Passaic News (E) 8,427 MS 

Pater»on Press-Guardian (F.I 12,686 M 

Perth Amboy Evening News (E) •8,723 .925 

Plainfield Courier-News (E) 7,908 .0214 

r.overnraenl Statement, April 1st, 1919. 
•A. B. C. Report, April let. 1919. 
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Editor & Publisher for July 17, 1919 I 

IN THE ISSUE OF JULY 24, 1919 

EDITOR & PUBLISHER 

WILL PRESENT A COMPLETE LIST OF THE ENGLISH-LANGUAGE 

DAILY NEWSPAPERS 
of the UNITED STATES 

TOGETHER WITH DATA AS TO THEIR NET PAID CIRCULATIONS AS OF APRIL 1 AND 
THEIR AGATE LINE ADVERTISING RATES AS OF JULY 1, 1919. 



THIS will constitute an up-to-date revision of the data first and exclusively 
published in EDITOR & PUBLISHER, January 11, 1919. 

The revisions have been made by Justin F. Barbour, of the Bar- 
bour Advertising Rate Sheets, Incorporated, and are accurate and authoritative 
so far as patient research and vigilance can make them. 

This feature supplements the previous tables, which have been in daily 
use for reference by practically all space buyers in America since their first pub- 
lication, t 

Thousands of extra copies of these lists have been purchased in the past 
few months for the use of agencies and national advertisers. The demand for 
the revised lists and data will be still greater, and the issue of July 24th will be 
on file for ready reference in the offices of all worth-while space buyers for the 
next six months. These figures will be used in estimating the costs of all the 
big Fall campaigns. 

The practical, service value of this information is obvious, and the fact 
that, until EDITOR & PUBLISHER furnished it to its readers, it had been un- 
obtainable except at great expense — too great to be considered by any but the 
largest agencies — gives to the feature wholly exceptional interest. 

The publisher of a daily newspaper, whose message to national advertisers 
shall appear in this numlwr, will secure a hearing which will have special and 
timely force. His sales argument will be before space buyers in the course of 
their work in planning campaigns and selecting mediums. These advertise- 
ments will be CURRENT and TIMELY for half a year after their publication 
— and that fact should not be lost upon far-seeing publishers! 

Make your space reservations at once, by wire, and get copy to us as early 
as possible! 



EDITOR & PUBLISHER 

1116 WORLD BUILDING NEW YORK 
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CONTROL OF RESALE PRICES 

Pi a special report to the Congress the Federal 
Trade Commission submits recommendations (ur 
price maintenance legislation in line with these 
conclusions, reached by the commissioners after 
exhaustive study of this perplexing problem - 
(1) That producers of identified Roads shall he 
protected in their intangible property right or good 
will: (2) That the unlimited power both to fix 
and to enforce and maintain a resale price may not 
be made lawful with safety: (3) That unrestrained 
price cutting is not in the public interest. 

It is further suggested that "bills now pending 
be fort the Congress may be made to meet the dim- 
cutties of the situation if amended to provide for 
a review of the terms of resale contracts and a re- 
vision of resale prices by a disinterested agency." 

The commission's report points out that producers, 
in the interests of their businesses, are impelled to 
tlx the lowest possible resale prices. The unwritten 
laws of competition, where real competition pre- 
vails, assure the adopiion of this policy, and such a 
scale of resale prices as shall assure fair profits 
to both wholesalers and retailers. It is asserted 
that the consuming public does not enjoy advantages 
through unfair price cutting great enough to com- 
pensate for the demoralization of production and 
distribution resulting therefrom. 

Enrol & Pimjsker has presented, from time 
to time, arguments used by both sides in this con- 



Without price-cutting, it is obvious, a vital factor 
in competition in merchandising would be eliminated. 
Competition between merchants has always been 
considered an automatic safeguard for the consumer 
The newer to both fix and enforce a price on a 
necessary product, it has been contended, gives to 
a manufacturer the right to impose a tax on con- 
sumers. The position of the commission, therefore, 
that this power should not be vestrd, without re- 
straint in the pr >dui crs ol comrmxUl i< I, II I Mud 
one. The assertion that it may be given to pro- 
ducers subject to review by a Government board — 
and this is the outstanding recommendation of the 
commission's report— is open tn question. 

The contention of the producers of widely adver- 
tised branded products that they should lie protected 
from that species of price cutting which is merely 
a lure on the part of conscienceless merchants- ■ 
willing to take a loss on products well known and 
of established selling prices in order to carry the 
impression that they make similar price reductions 
on all other goods — appeals to all fair minded peo- 
ple. But to establish the principle that a merchant 
may not exercise his business judgment in fixing 
the resale prices of goods to which he has acquired 
full title would open the way leading toward the 
of competition in selling prices ior all 
Under such a merchandising con- 
dition the manufacturers of the country would be 
able to dictate effectually price* to consumers, as 
well a« to control the profits of merchants. 

Would a Government Board of Review be a suf- 
ficient safeguard for the people against possible com- 
binations of manufacturers for the maintenance of 
high profits? Would not competitions between 
manufacturers practically cease, in time, and prices 
become a matter of mutual agreement between them ? 

What effect would controlled resale prices have 
upon store advertising? The proponents of the pol- 
icy will tell you that the stores would confine their 
advertising of piicc-controlled products to the ed- 
ucation of the people to their merits and the creation 
of a demand for them The opponents of such a 
policy will assure you that it would result in a 
great decrease in the normal volume of Advertis- 
ing—a volume based as much upon competition in 
salting prices as upon the merits of the goods of- 
fered 

This last argtimn.t will be met, of course, by the 
statement that only such products are included in 
the controlled resale price schedules as are trade- 
marked or branded, and already widely advertised ; 
and that these articles will continue to be adver- 
tised in order that their comparative merits shall be 
steadily urged and that their fixed retail prices shall 
become and remain always established in the public 
They will contend that the good will en- 
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joyed by such products has been created largely 
through advertising— and through advertising a 
standard retail price— and that it will have to he 
maintained by the same means. 

The proposal for a Board of Review looks toward 
the creation of a check upon oppressive trade 
practices and unfair price-fixation. Will the manu 
faeturew of branded products accept this as a solu- 
tion of their difficulties ? Will they rrlWi the pros- 
pect of being haled lu court upon the complaint of 
any retailer or consumer as to unjust prices? On 
the other hand, is it fair to manufacturers of un- 
hranded goods that certain producers shall have 
the benefit of Government sanction of their prices? 
Such sanction would have great advertising s-alue. 
It would eventually compel all manufacturers to 
trade-mark and hrand and widely advertise their 
products. The time would come, perhaps, when a 
department store advertisement would contain few 
if any quotations of competitive prices— and sonic 
people will tell us lhat this would mean extracting 
all the sail ami savour from such advertising, taking 
away from it the element of purse-appeal which it 
now holds for women. 

Editor Si PrnusHr.lt submits these observations 
upon some of the factors involved m die proposed 
legislation for the consideration of advertisers and 
publishers alike. The problem is one of the most 
far-reaching importance in our business life. Full 
and frank discussion should precede Federal legisla- 
I on and the people themselves, the ultimate con- 
sumers, should be participants in the discussion in 
order that no unwise steps should !>c taken. The 
newspapers of the country should not leave this prob- 
lem to professional economists exclusively It should 
lw brought to the great open forum, and considered 
in the full light. 



THF. WAR DEPARTMENTS CAMPAIGN OF 
ADVERTISING 

r PHF. fact that the War Department has made a 
distinct success of its firm paid advertising 
campaign for recruits — at any rate the first campaign 
of ihe kind planned on adequate lines - is a matter 
fur satisfaction to all good citizens 

The vision and courage of Secretary Baker, 
demonstrated by his splendid initiative in adopting 
a policy which other Government officials have op- 
posed, have been completely vindicated by the results. 
The cost of securing recruits for the Army has been 
reduced by half 

Had EX- Secretary McAdoo shown equal under- 
standing of the possibilities of Government adver- 
ting — conducted on a business basis— the cost of 
selling the great bond issues might have been cut in 
two I But Mr. McAdoo was sure that the Gov- 
ernment could not advertise unless every medium 
in the country should be used without discrimina- 
te::, lit- visualized the possibilities ■ ' poKticsl 
pressure from the publishers who might have con- 
sidered themselves slighted in the distribution of 



the appropriations. 

Fjutoh & Published pointed not to Mr McAdoo 
that the Government would rind it possible to buy 
advertising on the same basis that other commodities 
are bought. The War Department has found that 
this is the fact Newspapers were used in but fifty- 
six cities— and these were cities in which recruiting 
officers wi re located There has come to Editor & 
Publisher but one protest from any source. This 
was from a publisher of a newspaper in a city where 
a branch recruiting office is maintained. He be 
lieved that the advertising should be extended to 
cover tile fields of these branch offices. It is said 
that this will be done in a future campaign. 

Hav tig been the pioneer advocate of a paid ad- 
vertising iiolicy liy the Government, and believing 
who e-licartcdly in Ihe soundness of such a policy 
and in its value to the nation, Editor i Pi-rlishfr 
offers to Secretary Haker cordial congratulations on 
the success of the first broad-gauge campaign in the 
interests of Army recruiting A big thing has 
been well done— and a precedent has been created 
which will have historic 



THE TREND TOWARD THE NEWSPAPERS 

TH the publication in Editor & Pi-rusher 
January II. 1919. of a complete list of 
lish-ianguagc daily newspapers of ihe United 
Slate*, together with their authoritative circu- 



w 

the 1 



lowed by exhaustive analysis of costs for sectional 
campaigns in the newspapers, there was inaugurated 
what may be called a new era of interest in the 
possibilities of daily newspaper advertising on tin- 
pan of numerous national advertisers. 

The information then published had never before 
t>«en made available generally to advertisers. In 
deed, with few exceptions, it had not been available 
to the advertising agencies of the country. To se- 
cure such facts and figures and to keep them up to 
date had always !>eeti a very expensive undertaking, 
and one not often attempted in a comprehensive 
way even by the big space buyers. 

The information contained in the lists and tab- 
ulations presented in Editor &- Pt humor in succeed- 
ng issues covering several months, served space 
buyers sn well that the demands for extra copies and 
reprints became very large The case of the news- 
papers was made, through this series of publication 
of actual facts and figures as to circulation and ad- 
vertising rates, so convincing lhat many appro- 
priations which would, in the old days, have been 
expended in all sorts of media have been concert 
ttatcd upon newspaper campaigns. 

KntrcR It PtmusitiJi. through the valuable co-op- 
eration of Barbuur's Rale Sheets. Inc., has com- 
pleted a thorough revision of the circulation figures 
and advertising rates of all of the English-language 
dailies of the country, and will present this upto- 
dare information in the issue for July 24. This fea- 
ture will not only be of great interest to all publish- 
ers, but will serve national advertisers, advertising 
agencies and space buyers generally as a convenient 
guide in planning the extensive Fall campaigns now 
in preparation. 

This service on the part of Editor & Pi at-isiim 
has been pronounced the most valuable ever ren- 
dered to the cause of newspaper advertising. It has 
had much to do with the present strong trend 
toward localized national advertising campaigns 
The issue of July 24 will have, consequently, a 
permanent value. It will remain the standard work 
of referenre fnr space buyers for half a year. Copies 
will be at a premium, if we are to judge by the 
previous experience, long before the tune shall have 
arrived for the next semi-annual revision. 



WHEN President W H Johns, of the A. A. A. 
A„ asked the southern publishers for "com- 
plete support, with no commission to advertisers di- 
rect, even to the refusal of business," he meren 
stated a business principle which already prevails 
among a vast majority of publishers of daily news- 
lapcfs throughout ihe country. That this policy will 
become universal ere long is not to t* doubled. 



Editor A Publisher for July 1?, 1914 



PERSONALS 



IN 



EDITORIAL ROOM 



Elbert H Raker, . 
cral manager of the Cleveland Plain 
Dealer Publishing Company, and Mrs. 
Baker are spending the summer in Ta- 
coma. Mr. Baker and his sun. Frank 
S. Baker, are owner* of the Taeoma 
N'ews-Tribune and the Tacnma Daily 
and Sunday Ledger. During his stay in 
the Patific Northwest Mr. Baker will 
visit Alaska 

James E. Doyle, recently api>ointcd 
deputy state commissioner of public 
works for New- York State, was ten- 
dered a watch and traveling bag by hi, 
associate; on the Syracuse Herald staff, 
with which he had been associated for 
15 years as rriiorter, city editor and 
managing editor, on accepting his new 
office. 

James Thomas Williams. Jr., of the 
LL .toti Evening Transcript, has been 
presented by the Italian Government 
with the decoration of Commander of 
the Crown in appreciation of the writ- 
ings daring the war. 

J- Stewart WoodhoBW, who has 
worked in the editorial departments of 
newspapers | n Cedar Rapids, Ottumwa 
and Des Moines, la., has become a 
scenario writer at Hollywood, Cal., for 
ihe Famous Players-Usky Corporation. 

Kdiar R. IJcan. for three years night 
editor of the Oklahoma City Daily 
"kiahoman. is now on the copv desk of 
ibe St. Lmtis Post-Dispatch. 

Ashby Lovelace, of Little Rock, Art, 
tinier managing editor of the Arkan- 
>as Dcm^rat, has joined the editorial 
staff of the Oklahoma City Daily Okla- 
haman. 

T, F. Killian. city editor for the Okla- 
homa City Daily Oklahoman, has re- 
igned to heromc director of publicity 
Ml the Oklahoma Slate Hoard of 

Health. 

Walter M. Harrison, managing editor 
tl the Oklahoma City Daily Oklahoman 
ctI Times, has been chosen by Gov- 
«rnor Robertson as chairman of a com- 
mittee to come to New York to present 
a silver -ervice to the battleship Okla- 
homa. 

Henry Hazlitt, formerly on the finan- 
ral staff of the New York Tribune, has 
i«entne associated with the Mechanics 
ind Metals National Bank. New York. 

Charles B. Welch, editor and general 
manager of the Tacoma News-Tribune, 
»nd Mrs. Welch and two sons, have 
Jtut returned from a month's trip 
Jking the Pacific Coast and Southern 
1 alttomia, 

John I^ng. formrrlv with the Des 
Mjiiics Register and tribune editorial 
Irnartment. who has been with Unit K 
■ the medical corps overseas for the 
:ast 18 months, has returned to dutv on 
W night side of the Register 



home. He was wounded at St. 
but has entirely recovered. 

Clyde Jennings, who was one of the 
Sunday editor, of the St. Louis Post- 
Dispatch, is now managing editor of 
Automotive Industries, New York. 

IN THE BUSINESS OFFICE 

Newton P. Frye. for the last six 
years manager of the financial adver- 
tising department of the Chicago Daily 
News, has become tales manager for 
all territory wot of Pittsburgh for F. 
W, Chapman ft Co. 

Luther D. Fernald has resigned as 
advertising manager of the I-eslic-Judge 
Company, New York, to become busi- 
ness manager of the Christian Herald. 

Gardner Cowles, publisher of the Des 
Moines Hcgislcr and Tribune, has taken 
his family to Estes Park, Colo., for a 
brief stay. He has just been appointed 
chairman of a board of appraisers for 
land which the Government intends pur- 
chasing at Camp Dodge. 

Earl 1 Union I-ewis. Jr.. of the busi- 
ness staff of ihc L'tica (N. Y.) Press, 
and Miss Margaret S. Veitch, of 
Whitcsboro, have been married. 

Le Roy Page has joined the advertis- 
ing department of the Schenectady (N. 
Y.) Ga2ette. 

Forrest W. Montanyc. advertising 
manager of the Bridgeport Evening 
Herald, has received word of the dca:h 
of his father. Jacob Montaiive. at 
Watervliet. N. Y. 

WilUrd E. Carpenter, publisher of the 
Lincoln (III.) Courier-Herald, is recov- 
ering from an operation for ahcess. 

W illiam G. Koclkcr. former advertis- 
ing manager of the Providence Journal, 
has been appointed chairman of ihe 
Harvard Fund in Providence. The Col- 
lege is to raise $10,000,000 for endow- 
ment purposes. 

Ralph G. Coombs has resigned as as- 
sistant advertising manager of the Lew 
tston (Me.) Journal, to engage in bus- 
iness. 

Forrest Geneva, advertising manage! 
of the National Clothier, has resigned 
to become manager of the Underwriters' 
Review, in association with Clifford He 
Pity. In the pa«t Mr. Geneva has been 
with the Des Moines Register-Tribune, 
the Winnipeg Tribune and Des Moines 
Capital. After going again to Winni- 
peg, a year ago. he left for the National 
Clothier. 

J. W. Kelso, former owner and bus- 
iness manager of the Dodge City (Kan.) 
Journal and later connected with the 
internal revenue office at Wichita, is 
now in business in St. Joseph, Mo. 



NOW BACK WHERE 
STARTED, BUT IS 



HE 



Herbert A. Calkins, former assistant 
'} ed,...r of the Troy (N. Y.) Morn- 
~i Record, has been appointed head of 
'lie copy desk of the Evening Record. 

Ada Patterson, of the Hearst Sunday 
-ewspapers. on leaving recentlv for her 
acation in the foothills of the' Rockies, 
lift an unusual record of magazine 
activities behind her. In June her name 
appeared above articles in New Success 
Harper's Bazaar. The True Story Maga- 
zine and The Theatre. Few profes- 
•icmal magazines can furnish such 
!>rv.of of applied energy. 

W Paul S. Lowenstein. son of 
Major Lowenstein. businrss manager 
»< the St. Louis Star, has returned 



WITH THE AD FOLKS 

George W. Rowcll, Jr.. formerly see- 
rctary and manager of the Upper Penin- 
sula Development Bureau of Michigan, 
has Wn appointed manager of the 
Lloyd Manufacturing Company's adver- 
tising department, Menominee, Mich. 

William H. Long, Jr.. formerly with 
Bonhright & Co , has become associated 
with the advertising agency of Doremus 
* Co.. New York, following his dis- 
charge from the Navy as lieutenant 

G. E. Hathaway is the new copy and 
service department manager tor the 
Fawcctt Agency. Colorado Springs. 

David B. Miller has been made ad- 
vertising manager ->of the Cleveland 
Cadillac Company, resigning a similar 
position with the General Fireprnofing 
lompariy. of Youngstown. 

Fric Hnwlctt has been appointed to 
the service department staff of the Ru- 
dolph Guenther-Kusscll Us Advert. sing 
Agency, New York. 

C. L. Elder is now advertising man- 
ager of the Bcstwall Manufacturing 
Company, Chicago, 
R. S. Pollock has resigned as sccre- 




C. W. Jones, the New advertising 
manager of the Minneapolis Journal, 
is lack where he started not in rank, 
however, but in 

location, since he 

began his busi- 
ness career six 
years ago in the 
classified adver- 
tising department 
of that news- 
paper. 

He has done a 
lot of things and 
done them well, 
since. He was in 
the copy depart- 
ment of Lord &• 

Thomas for two c - w - Io "»- 
years, and was' 

copy writer and plan man for the Erwin 
* Wasey Company for the same length 
of time, specializing on the Goodyear 
Rubber account, 

"So expert have 1 become in the prob- 
lems of the rubber business that every 
time I speak, a tire rolls out of my 
mouth," he assures EniTi* & POUtm 
He went into government service in 
1914 being associated with the Commit- 
tee on Classification of Personnel, and 
later with the Personnel Branch of the 
General Staff. After the armistice, he 
was associated for six months with 
O'Mara St Ormsbee, Inc.. oi New York 
City. 

tary of the Redlield & Fisher Company, 
New York, to become associated with 
the Hanscr Agency, Newark. N. J. 

H. G Docring has been appointed ad- 
vertising manager of the Napier Saw 
Works, Springfield. Mass. 

James L Haynes has resigned as di- 
rector of advertising for Griggs. Coojser 
& Co. and the Sanitary Food Manufac- 
turing Company, both of St. Paul, to 
take a similar position with the Sweet 
Candy Company of Salt Lake, Utah. 
Mr. Haynes. formerly in newspaper 
work, served in the aviation sccion of 
the army during the war. 

Wilson W. Condict has resigned from 
the Dallas Morning News staff to be- 
come advertising and sales promotion 
manager of the Keith-Patterson Motor 
Company, Dallas 
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Clarence L Fisher, president of the 
Fisher-Rucbel-Brown Advertising Com- 
pany, has purchased a home site, nearly 
an acre in size, in Hampton Park, a 
suburb of St. Louis. 

William H. Maas has left the St. 
Louis Republic to become manager of 
the publicity department of the Chap- 
pelow Advertising Company, St. Louis. 

Harry G. Hedden, of the Rocky 
Mountain News editorial staff, has 
joined the copy staff of the Conner Ad- 
vertising Agency, Denver, 

Malcolm E. Herring. William J. Mil- 
ler and Leslie B. Horrell have joined 
the Simpson Advertising Service Com- 
pany staff in St. Louis. 

Kenneth Cloud has resumed the ad- 
vertising management of the Advance 
Automobile Accessories Corporation, 
Chicago, resigning from 
Agency's staff. 

Tarleton Collier, for . 
city editor of the Atlanta Georgian, has 
gone with the Dixie Advertising Agency. 
Atlanta. Howard D. Weaver succeeding 
to the city editorship of the Georgian. 

Robert A. Turner has returned to 
Denver as part owner and vice-president 
of the Conner Advertising Agency, and 
will direct the promotion and plans de- 
partment. Mr. Turner was for many 
years advertising agent for the Colo- 
rado & Southern Railway lines. 



"WORLD CHANGES AD STAFF 

New Representatives Named ha Chicago 
and Detroit— Cornell to N. Y. 

Because of increased business and 
additions to territory, the New York 
World and Evening W orld has added 
James K. MMdlcton to the staff of 
its western office at Chicago. Mr. 
Middleton, formerly of New York, has 
for fifteen years been in charge of the 
Western office of the J. P. McKinney 
'fecial agency. Mr. Middleton and 
A. Don Campbell of the World's Chi- 
cago office are well known in the west- 
em advertising field, and offires are 
maintained at !«« Mailers building. 

Neil D. McGinn, formerly of the 
Detroit Journal, has assumed charge of 
the Detroit office and the Michigan and 
Ohio territory of the New York World 
and Evening World, succeeding Robert 
H. Cornell, who has resumed connection 
with the advertising staff of the World 
at the Park Row publication offices. 
The World's Detroit office remains at 
429 Ford building. 



The Cincinnati Post has 
£igned a contract for the 
tlaskin Service for one year 




J. Haskin. 



Frederic 
author, 
traveler, researcher, 
holds a world of infor- 
mation, indispensable 
to his newspapers, in 
the hollow of his hand. 
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MANY SIGN I. T. U. 
WAGE AGREEMENTS 



New York. Toledo, Toronto, Montreal, 
ad Jndi.n. 



Indianapolis, Ind, July IS— The fol- 
lowing new agreement! and contracts 
with newspaper publishers have been 
announced from the International 
Typographical Union headquarters here : 

New York, N. Y.— Hellenic Typo- 
graphical Union has a new scale, as 
follow*: Foremen, $46 per week; as- 
sistant foremen, $39; compositors, $36; 
linotype operators, $36; proofreaders, 
$32. This it for day work. The scale 
for night work is $4 per week above 
these figures, with the exception of 
proofreaders, which is $2 additional. 
This is an increase of $8 per week for 
all hands except the proofreaders, 
whose increase is $4 per week. 

Woonaocket, R. I. — The Evening 
Call is paying a bonus of $4 per week 
over the scale. 

Terre Haute, Ind. — Voluntary in- 
crease of $2 per week was granted by 
the publishers of the local papers. 
This is tie second increase within the 
last ninety days. 

Beaver Valley, Pa.— Day, handmen, 
operators, $30. Night, handmen, op- 
erators. $31. Increase $6. 

Port Madison, Iowa — Handmen, op- 
erators, $25. Increase, handmen, $8; 
operators, $6. 

New York, N. Y.— Members of 
Hungarian Typographical Union are 
enjoying a voluntary increase of $9 
per week, bringing the scale up to 
$39 for hand compositors and $42 for 
machine operators working days, and 
$45 night, seven hours. 

St John, N. B.-Increa*e of $6 per 
week given handmen and $5 linotype 
operators, making the scale $23 flat. 

Toronto, Ont. — Newspaper publish- 
ers have granted a bonus of $3 per 
week, making the newspaper scale 
$32. 

Corsicana, Tex, — Day, handmen, 
operators, $22.50. Night, handmen, 
operators, $25. Eight hours, day or 
night. The contract covers a period 
of one year, May 15. 1919. to May 15, 
$1920. Increase— Day, handmen, 
1920. Increase — Day, handmen, $4 JO; 
operators, $250. Night — Handtnent, 
$5; operators. $2.50. 

Baker, Ore.— Day, handmen, op- 
erators $5.50 per clay. Night, hand- 
men. operators, $6 per night. Seven 
and one- half hours, day or night. In- 
crease, handmen, $9; operators, $6. 

Hannibal, Mo.— Courier- Post Pub- 
lishing Company has signed a five- 
year contract calling for a flat scale 
of $25 per week, dating from the first 
of June, which raises the scale from 
$18 and $23 to $25. 

Toledo, Ohio The newspaper 

wage scale in this city has received 
another voluntary boost of $3.60 per 
week. Newspaper employes now re- 
ceive—day. $35.60; night, $38.60. 

Wichita, Kan.— "Because of the ex- 
cessive cost of various necessities" 
$1 50 per week in excess of the scale 
will be paid to all employes of the 
composing room of the Beacon. 

Phoenix, Aria. — There has been a 
voluntary ruiie all around of 50 cents 
per day. making present wage, night. 
SfiMI: day. $/» 

Brownwood, Tex.— Handmen and 
operator* now get $24. Increase, 
$? 50 

Syracuse, N. Y-— Day, handmen, 
uperator*. $.*2 Night, handmen, op- 
erators, S35. Increase, 5875. 



Nev.— The scale for the 
ensuing year will be $48 per week for 
night work and $42 days, a $1 a day 
increase. 

Louisville, Ky. — An increase of $2.50 
has been granted. 

Green Bay, Wia. — Handmen, $21; 
operators, $28. Increase, May 1. 1919, 
handmen, operators, $4; May 1, 1920, 
$2. 

Ashland, Ky — Handmen, $21; op- 
erators. $25. Increase, $3. 

Roanoke, Va. — Newspaper printers 
have received another raise in scale of 
$2 per week, which makes the scale 
$28 per week for day work and $30 per 
week for night work. 

New Bedford, Mass.— Mercury Pub- 
lishing Company gives an increase of 
$3 per week for day work and $4 for 
night work. 

Savannah, Ga. — Day, handmen, $24; 
operators, $27.50. Eight hours. Night, 
handmen, 60 cents per hour. Not less 
than seven and one-half, and not more 
than eight. Operators, piece rates. 
Not less than six and one-half hours. 
Increase, day, handmen, $3; operators, 
$4. Night, handmen, $5.50. 

San Jose, CaL — Following scale 
adopted: Night, $5.75; increase, SO 
cents. Newspaper, hand (day), $5 25; 
increase, 50 cents. Operator*, day. 
$5.25; increase, 50 cent*. Hand, night, 
$5.75; increase SO cent*. Operators, 
night, $5.75; increase 50 cents. No 
contracts exist and the above in- 
creases were in practically all cases 
being paid as bonuses prior to our 
scale adoption. 

Minneapolis, Mian.— Publishers of 
the three daily newspapers grant a 
voluntary increase of $2 per week. 
This makes the scale, day, $32; night, 
$35. 

Indianapolis, Ind. — Bonus of $3 per 
week granted making the scale — day, 
$33; night, $36 Mailers employed on 
newspapers have been given a $3-per- 
week bonus, making the day scale $28; 
night $28 50. 

Easton, Pa.— Increase of $3 a week 
granted and employers agree to make 
another increase of $2 a week on Jan- 
uary 1. This gives Easton printers an 
increase of $4.50 a week over the con- 
tract signer! up in 1916, and which 
runs to December 1. 1920. 

Cleveland, Ohio. — Newspapers have 
granted a voluntary increase of $5.10 
for day work and $5 40 for night work, 
making the scale, day. $38.10; night. 
$41.40. Overtime is to be calculated 
on the basis or* the new figures. 

Omaha, Neb. — Day, handmen. op- 
erators. $5.50 per day. Night, hand- 
men and operators, $6 per night. 
Eight hours, day or night. Increase, 
day and night, $7.50. 

Butler, Pa. — Handmen, operator*, 
$30. Eight hours. Increase, hand- 
men, $10; operators, $8. 

Peekskill, N. Y. — Handmen, oper- 
ators, $27. Eight hours. Increase, $6. 

Schenectady, N- V. — A new scale 
has been signed as follows: Days, $29; 
nights, $32.50. 

San Diego, CaL — A new scale for 
newspaper and linotype plants is now 
in effect— $34 day and $37 night. This 
is an increase of $4 per week. 

Mitchell, S. D. — New agreement 
grants 530 flat scale and $32 for night. 

Mason City, Iowa.— Handmen, op- 
erators. 530. Eight hours. Increase, 
handmen, $P50: operators. $6 50. 

Scrmnton, Pa. ( Newswriters No. 3). — 
Newspaper, day — Copy editors, 536*. 
city editors, $43. Nisrht, copy editors. 
$.W; city editors. $45 The contract 
covers a period oi two years. May 20, 
W19. to May 20, 1921. Increase, day- 
Copy editors. S8; city editors, $7. 
Night— Copy editors. $8; city editors. 
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The territory that responds 
best to newspaper advertising 
will always be the one where 
wealth is increasing faster 
than population. 

Witness Iowa, best market of 
all, where the individual in- 
come from farm crops alone 
increased from $120 per 
capita in 1890 to $400 per 
capita for 1918! 



Iowa's two millions can buy as much 
as some other four millions, because 
they have the resources — wealth — to 
make necessities of semi-luxuries. 

They buy stocks, bonds, books, maga- 
zines, clothes, motors, Chippendales, — 
anything and everything good enough 
to be temptingly advertised in their 
daily newspapers. 

A trial or a try-out in these papers 
will convert you to Iowa and its 
newspapers : 

Circulation (.OMLIui 

Boone News-Republican (E) 3,636 -0121 

Burlington Hawkeye (M) 10,908 M 

Burlington Hawkeye (S) 13,116 413 

Clinton Herald (E) 7.5S3 XI 

Council Bluffs Nonpareil (E&S) 16V228 .0$ 

Davenport Times (E) 25,643 M 

Ues Moines Capital (E) 60.655 .Of 

•De. Mouse* Sunday Capital (S) 46,668 M 

Do. Moines Register and Tribune. ...(MAE) 11 1.517 .14 

Dm Moines Sunday Register (3) 70,745 42 

Dubuque Tele g r. P b Herald (HUE) 16,07* -04 

Dubuque Telegraph-Herald (S) 16,037 .04 

Fort Dodge Messenger and Chronicle (E) 4,762 .03 

ManhaUlewn Timolt? publican (E) 13,781 "28571 

Mason City Clobe-C**ette-Time. (E) 9,602 .03 

M»eatine Journal and News-Tribune (E) 8431 M 

Ottomwa Courier (E) 13,606 .03$ 

Siotu City Tribune (E) 51.342 .08 

Waterloo Evening Courier (E) 14,484 .03 

Government Statements, April 1st, 1919. 
'Publisher's Statement- 
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TIPS TO AD MANAGERS 



HE JUST CANT FORGET 
THE OLD GULF COAST 



CuRNING-KlRESTONE Agency, Mer- 
chants Bank Building, St. Paul. Pre- 
paring the copy (or a fall hat schedule 
in Northwestern papers (or McKibbin. 
priscolt & Dorse)'; will place copy in 
Eastern papers in the fall for McKibbin, 
Dnscoll & Dorsey fur autl fur-luicJ gar- 
ments ; designed copy for Snow Flake 
bread, which is running in Minneapolis 
papers. 

Bens A nvum.il si; Agency. Flat iron 
Building, New York and Havana. 
Placing copy in additional Spanish 
pipers in Cuba for Emergency Labora- 
tories, "Poslaru." to start at once. 

Power. Alexander & Jenkins Com- 
paxy, Madison Theatre Building, De- 
troit Placing copy, featuring Barney 
Oldfield's experience as tire user, for 
Oldfield Tire Company, Cleveland. 

Campi»u.-Ewald Company, Mar- 
quette Building, Detroit. Starting a 
national advertising campaign imme- 
diately for Chamberlain Weatherstrip 
Company, Detroit 

Noshus-Patterson, Ltd., 10 East 
Adelaide Street, Toronto. Will here- 
after place advertising of Stuart's Ltd , 
jam manufacturer, Windsor. 

Wood, Putnam & Wcoo, 111 Devon- 
shire Street, Boston. Have added to 
list of accounts: McCormick & Co., 
Baltimore, manufacturing chemists ; 
New Home Sewing Machine Company, 
Orange, Mass. 

William II. Rankin Company, 104 
South Michigan Avenue, Chicago. Pre- 
paring a national advertising campaign 
for the Chicago Scale Company, a new 
account 

Thomas M. Bowers Agency, 25 East 
Jackson Boulevard, Chicago. Starting 
a national campaign for the Vitanola 
Talking Machine Company, Chicago. 

Ferry-Hanly .Advertising Company, 
610 Hibemia Bank Building, New Or- 
leans. Has secured the accounts of: 
Dunbar Dukate Company, canner of 
Original Dunbar Shrimp and other 
products, campaign will be placed im- 
mediately in magazines' and newspapers ; 
American Securities Corporation, finan- 
cial copy in magazines ; Dunbar Molasses 
& Syrup Company, in newspapers only 
in Southern States; making up list for 
Hotel Grunewald caterer. Original Cre- 
ole Pralines (Grunewald), for the fall 
schedule; making up list for Hotel 
Grunewald Caterers "Cafe Nola" 
i Brnto) ; has secured account of Appa- 
lachian Corporation, New Orleans. 

Acton Advertising Agency, ISO Nas- 
sau street. New York. Placing orders 
with newspapers for Von Polenz & Co. 

N. W. Ayes it Son, 300 Chestnut 
itreet Philadelphia. Reported will 
make up a list of newspapers during the 
next thirty days for D. Weeks & Co. 

George Batten Company, Fourth 
Avenue Building, New York. Placing 
orders with a few large city newspapers 
for American Meat Packers' Associa- 
tion. 

Baxter Advertising Company, Com- 
merce Trust Building, Kansas City. 
Placing orders with newspapers for 
American Kabbitt Products Company. 

S. A. Conover Company. 24 Milk 
street, Boston. Reported will make up 
a list of newspapers during next thirty- 
days for Dr. J. T. True Company. 

CUICMJIEU & Co.. Brooks Building. 
Chicago. Reported will make up list of 
farm papers during next sixty to ninety 
days for Hercules Manufacturing Com- 
pany. 

D'Arcy Advertising Company, Inter- 
national Life Building, St. Louis. Plac- 
ing orders with newspapers for Indian 
Parking Company. 




Although he has changed his title of 
"newspaper man." which he held for 
more than fourteen years, to that of 
"trade journal- 
ist," and has 
moved up to St. 
Louis, A. R. 
Krieehbaum 
keeps in close 
touch with many 
friends on the 
daily papers- 
along the Gulf of 
Mexico. He is 
now officially 
known as 
"staff representa- 
tive" of Lumber. 
A. K. KsiacHiAVM. a national lumber 
trade journal 
published at St. Louis, but he frequently 
is sent through the lumber-producing 
territory' of Texas and Louisiana and on 
every trip he makes it a point to call 
upon old newspaper associates. 

Starting in the year 1904 as cub re- 
porter on the Sherman (Tex.) Demo- 
crat, Mr. Krieehbaum traveled about 
the country, working on numerous 
papers. For four years, he conducted a 
correspondence bureau, covering the 
Southeast Texas field for a dozen news- 
papers and trade journals. 

Three years ago he and a few other 
Texas newspaper men organized the 
Gulf Coast Press Association, the mem- 
little over a year ago he was elected 
bers of which are employed on daily 
and weekly publications throughout the 
Gnlf coast of Texas and Louisiana. A 
little over a year ago he was elected 
president of the organization. 



Fedeial Advertising Agency. 6 East 
39th street. New York. Placing orders 
with a few newspapers for Tobacco 
Products Company. 

A i jim t Frank & Co., 26 Beaver 
street. New York. Placing orders with 
some New York Slate newspapers for 
Liggett & DrcxeL 

Johnson-Dau.i» Company, Greenfield 
Building, Atlanta. Placing orders with 
newspapers generally for Georgia Fruit 
Exchange. 

II. H. Levey, Marbridge Building, 
New York. Placing orders with New 
York City newspapers for Columbia 
Beverage Company. 

MacMartin Advertising Agency, Se- 
curity Building. Minneapolis. Reported 
will make up a list of newspapers dur- 
ing August for C. Gotzian & Co. 

M.sros Advertising Company, Bulle- 
tin Building. Philadelphia. Placing or- 
ders with newspapers for Winslow, 
Taylor & Co. 

Piiiup Rim* Company, 63 Park 
Row, New York. Placing orders with 
newspapers for Motion Picture Pub- 
lishing Company. 

William G. St. Clair Company, 
Witherspoon Building, Philadelphia. 
Will place the advertising for H. G. 
Tully. 

Street & Finney, 171 Madison ave- 
nue, New York. Places the advertising 
for Beechnut Packing Company and 
not Hanff-Mctrgcr as reported last 
week. 

Vanderhoop & Co , Marquette Build- 
ing, Chicago. Will place orders with 
newspapers in Illinois for Ideal Labora- 
tories. 

Virginian Advertising Service, Nor- 
folk. Placing some orders with Ohio 
newspapers for Earle Chemical Com- 
pany. 



INDIANA 



$2,199,523,803 assessed valuation of prop- 
erty. 

2.854,175 people. 

36,354 gtruare miles. 

4,258 general stores. 

1,084 retail druggists. 

713 retail dry goods stores. 

265 miles long. 

160 miles wide. 

12 cities of over 15,000. 
25 cities of over 10,000. 

3 cities .of over 25,OOQ. 

4 cities of over 50.000. 
1 city of over 200,000. 

13 wholesale dry goods houses. 
8 wholesale drug houses. 

9th state in point of population. 

' 91.8 native born white. 

2,7 population of United States. 

One of the best prospect territories in the Union. 
Trartion transportation very highly developed. 
Railroad facilities of exceptional merit. 
Public highways unsurpassed. 
Indiana is some state. 

These daily newspapers co-operating with local 
merchants can do wonders in quickly populariz- 
ing your product in this tremendously important 
and responsive territory. 

Indiana Newspapers for 
Indiana Trade 



Circulation 

Anderson Herald (E) 5,797 

Elkhart Truth (E) WOS 

Evaorrille Courier (M) ♦23.8M 

F.vaniv ■He Co«ri«r (S) '20.987 

Fort Wayne Journal-Gazette (M) 19,236 

Fort Wayne Journal-Caielte (S) 24,3 SO 

Indianapolis News (E) 113,473 

IndUnapolis Star (M) 92351 

Indianapolis Star (S) 106,381 

Kekoma Dispatch (M) 5,400 

Lafayetta Courier (E) *8,994 

Lafayette Journal (M) 10.415 

La Pone Herald (E) SJ76 

Loganapon Pharos-Reporter (E) 6,621 

M untie- Prow (E) 9,646 

Mnncie Star (M> IMS* 

Muneie Star (S) 1<JU> 

Richmond Item (M) 8.225 

Richmond Palladium (E) 11. MM. 

South Bend Tribune (E) M7.436 

Terra Haute Star (M) 26.945 

Terra Haute Star (S) 19.422 

Terra Haute Tribune IE) 24,845 

Terra Haute Tribune (S) 19,191 

Vincennci Capital (E) 1,049 

Total Daily Circulation and Rate 446.S22 

Total Sunday Circulation and Rate 207.150 

*A. B. C. Report, April lat, 1919 
Government Statement April 1, 1919. 
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Alfred Patek Passes Away at 
Denver, Colorado 



Was Widely Known as Newspaper Man — 
Staked Reputation on Titanic Story 
and Won Oni 

Dense*. July 12.— Alfred Patek, one 
of the rr.ost widely known newspaper 
men in the Weal, died July 7 in Deli- 
ver. He was lor a number of years 
connected with the New York World 
and the Hearst newsnai*". coming to 
• Colorado in 1900 a, managing editor of 
the Denver Times. During intervals he 
was managing editor of the Denver 
Post, editor of Denver Municipal Facts, 
secretary to the governor, and State 
Immigration Commissioner. 

Mr. Patek was a man of unusually 
aggressive personality and fairly exuded 
ideas. It is no exaggeration to say that 
he is regarded by those who were as- 
sociated with him as the greatest Colo- 
rado newspaper man of the decade. One 
jii the historic "Scoops"' which illustrates 
bis uncanny news sense occurred in con- 
nection with the Titanic disaster, when 
he was managing editor of the Denver 
Times.. The wire that the Titanic had 
struck an iceberg reached Denver at 2 
a. it., and was later discounted l>y de- 
nials, which reported that the great ship 
hail met with a narrow escape mil was 
afloat. 

In spite of opposition from his entire 
staff. Mr. l'atck insisted that otic of the 
great stories of the century had 
"broken," and he "played it up" as few 
stones have been played up before or 
since. When the Times went on the 
slicet. it contained eight solid pages of 
text and pictures relative to the dis- 
aster, while contemporaries carried a 
scant half-column report of the rumors. 
Despite the misgivings of his associates, 
Mr Patek staked his reputation as a 
newspaper man that his intuitions had 
served him correctly— that the Times 
had "scooped" the West on a great 
story. Five minutes after the papers 
ncre on the streets, a Hash came over 
the wires confirming the disaster 

Mr Patek's daughter i» Florence 
Patek. well known newspaper woman of 
Chicago. 

FRANK McLAVCHUN 

Was Publisher of Old Philadelphia Tiroes 
and Manaaer of N. Y. Recorder 

Frank McLaughlin, of the New York 
Sun. died Saturday at Pclham, N. Y.. 
after a short illness of a complication of 
diseases. He was widely and popularh 
known in newspaper circles through 
connections in executive positions with 
prominent daily newspapers. 

Mr. Md-aughlig was born in Philadel- 
phia in 1SS9. the snn of John McLaugh- 
lin, who. with a brother, Frank, estab- 
lished and controlled the Philadelphia 
Times He succeeded his tmele as pub- 
lisher of the Philadelphia Times Later 
a readjustment of the estate nf his uncle 
necessitated the sale nf the newspaper, 
and Mr. McLaughlin came to New 
York and Iwcamc connected with the 



Times, after which he wa 
manager of the Recorder. 

Subsequently he became one of the 
business executives of the Sun, and for 
a numl>er of years was its advertising 
manager. His service with the Sun was 
in two periods, the second of which was 
closed by his death on Saturday. In 
his last capacity he was a member of 
the advertising staff . 

Mr. McLaughlin was a man of many 
warm friends. He was fond of music 
and painting, and was a linguist of tal- 
ent, speaking French. Spanish and sev- 
eral other languages. He leaves a 
widow, one daughter and one son. His 
funeral »as from St. Patrick's Cathe- 
dral Tuesday. 



CObttuary 

Fkfjimick Evan*, of Newark, N. J., 
newspaper man, officer in many large 
corporations and at one lime secretary 
to the Vice-presidenl oi the I'niied 
States, died July 11 at Charlotte. N. C. 
Mr. Evans was born in lt*ti2 at Breck- 
nockshirr. Wales, and on being gradu- 
ated from Princeton became a reporter 
on the Philadelphia Public Ledger. Fie 
came to New York and for a time was 
employed by the Times, later going to 
the Tribune, where he became assistant 
editor. In 1*9 he went to Newark as 
managing editor of the Daily Advertiser, 
of which he later became editor ill chief 
and one of the nwners. 

In the campaign which resulted in' the 
election of President McKinley Mr 
F.van* served in the publicity depart- 
ment of the Republican national cam- 
paign, and after the election became sec- 
retary to Vice-president Hobart. Upon 
Mr. Hobart's death he entered business. 
For a period ending 1913 he was editor 
of Hampton's Magazine and an owner. 
Subsequently he was an editorial writer 
on the Wall Street Journal. Mr. Evans 
was a bachelor. He is survived by two 
brothers, one of whom, William 11. 
Evans, of Philadelphia, was formerly a 
Newark newspaper man. 

A«cnm.M,r B. O. Sclliva*, writer of 
short stories and a contributor to En- 
glish magazines, died recently of heart 
disease ill New York. He was .14 years 
old. 

Edward S. Amiss, well known actot\ 
who died in New Y'ork July 10, was 
early in life a newspaper man in St. 
Louis, where he was born. He was 
49 years old. 

Kbank G, ColtmaN. music critic and 
assistant dramaiie critic of the Roches- 
ter (N. \'.) Democrat and Herald, 



died recently after a brief illness. Be- 
fore engaging in newspaper work in 
Rochester, in 1911, he had been a por- 
traycr of comedy characters on the 
stage. 

Gurnet! Folsom, a pioneer in field of 
pen and ink new spaper sketches and one 
of two artists on the New Y'ork World 
when Joseph Pulitier acquired the news- 
paper in 1883, died recently at his home 
in New York, aged 69. 

W. B. Kihkpatbick, former owner of 
the Ansonia (Conn.) Sentinel, who had 
been ill since January, died recently of 
apoplexy, at Philadelphia. He was 50 
aears old, 

Col James Simmons, president of the 
Charleston News and Courier Company, 
died at his home in that city aged 80 
years. 

Miss Abigail Whipple Cooks, society 
editor of the Providence Journal for 
many years, died last week. 

Wilms C.»ant Miuav, formerly a 
San F'rancisco and South Bend news- 
paper man, but lately a mechanical 
engineer and designer, died in New 
York. July 13. 

Charles J. Ct'aiAN. for years a com- 
positor on the Brooklyn Times and the 
New Y'ork Sun, died July 10 in Brook- 
lyn, aged 73 \ears. 

F»ld R. Johnson of the New York 
Sun staff, a well known telegrapher, 
died suddenly. June 14. 

John C. Eaxle, head of the printing 
department of the Sherwin-Williams 
Company. Cleveland, for 21 years, died 
a few days ago. 

Clayton Wood Holmes, former 
owner and publisher of the Elmira 
(N. Y.) Daily Advertiser, a leading 
business man. writer, and public official, 
died July 14 at his home in Elmira, 
aged 71 years. 

Krv. F. W. Boyle, formerly in the 
mailing department of the Dallas News, 
died recently at San Jose. Costa Rica, 
where he had lieen a missionary for sev- 
eral years. He is a brother-in-law of 
C M. Seay. of the Dallas Evening 
Journal. 

Hamilton Donky. a newsdealer for 
nearlv liflv years in Saratoga, N. Y.. 
died July fl 

Hakby A. Donnelly, a newspaper 
man. was found dead in his bed at 
Trenton. N. J„ a few days ago. 



U. S. P. 0- Report 

For the period rcd.r.f April t, t*19, 
Average Daily *n*l Sunday Circulation 

76,652 

New Orleans Item 

Enjoys the largest afternoon am! 
Sunday net paid citcolatioo of any 
newspaper publisli.d in the entire 



Advertising for Special laroea of Daily Papers and 
tt handled. 

Souvenir Programs of big event* and publicity of any nature 

conducted. 

If you have a legitimate reason for producing something 
I 1 have the men and mean* to do it. 

J. L. LeBERTHON 

2 RECTOR STREET NEW YORK CITY 



Da. Aiihaiiam Jacobi, known as 
grand old man of American medicine." 
who died at Lake George July 11, was 
widely noted as a writer and editor of 
medical publications. He was in his 
ninetieth year. Dr. Jacobi was the 
father-in-law of George McAneny, ex- 
ecutive manager of the New York 
Times. 

AaOUa Deimlinc. S3 years old, city 
editor of the Chicago Abendpost since 
1904, died suddenly a few days ago of 
kidney trouble. Mr, lleimling can.e to 
the United States in 1884 and settled in 
Milwaukee. He joined the Milwaukee 
ilerold as a reporter, subsequently rising 
to the position of managing editor. He 
moved to Chicago in 1896 as city editor 
of the Illinois Staats-Zcirung. 

Maxie laMUM CorratCHT, wife of 
Louis H. Cortright, assistant advertising 
manager of the Bridgeport Post Publish- 
ing Company, died July 4. Four chil- 
dren survive with the husband. 

WILLIAM Mo»ion Payne, noted liter- 
ary critic, died in Chicago July 11. aged 
61 years. 

Rlv. John Herman Hklskk, D. D.. 
editor of the Orpins' Friend, is dead 
at Carlsbad. N. M.. aged TV years. 

Strike Ties L'p Swiss Papers 

BtkNE, July 14. — No newspapers were 
published in Switzerland today owing to 
the strike of the operators of typesetting 
machines, who are demanding a 42-hour 
week. 

GraMy Sneaks to Ad Club 

Charles H. Grasty. treasurer of the 
New York Times, addressed the New 
York Advertising Club. Wednesday, on 
his experiences as a war correspondent 
and in covering the Peace Conference. 



Service 

National advertisers find the 
Indianapolis Radius an easy market 
to cultivate because they can obtain 
exact information of conditions 
from the Merchandising Service 



"psDLANApolls News 

OaBlUnytiC 



Dan A. Carroll. Tt Ihun. Bid.., New Yor* 
J. K. L-t«. Picas H.L Bank Bld«.,C 



Photogravure Advertising 
25c line 

8 page supplement 
Every Son day 

lira ffiaxnes 
Sunday 

70JD0O Net Paid Circulation 

I A. Klrin, Ne« York-Jol 



(280 x 150) 




THE ACID TEST 

Tlir Detroit Sunday News remilarly pub 
li«h»» over Wi sreaMr numbtr nf "iist 
aiti than its onl» Sun.lay competitor an.l 
aUo lead, in clasained advertising vol 



The 

Pittsburgh 
Post 




has the sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 



The 



in Washington, D. C, and 
suburbs, is believed to be 
about three timea that of 
the corresponding edition 
of its afternoon contempo- 
rary in the same territory. 

O i g i t i aorj by Google 
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400 Editors Revel in Woods 
of Northern Minnesota 

Hold Annual Outing, Contest for Ath- 
letic Supremacy and Pledge War 
Against Anarchy 



HEADS BUSY ROCHESTER 
ADVERTISING CLUB 



ItEMinjt. Minn., July 13 — N'n Knight* 
,.f the Quill or lickleri id the lype- 
ariicr ever enjoyed such an outing at 
tell to the hit n{ 400 member* of the 
Wlhern Minnesota Editorial Associa- 
tion. They were huricd in the heart nf 
the vast pine wilderness nf lite MtiltB. 
Siar Slate, entertained hy a great lum- 
ber corp ora tion and inducted into the 
nustcries of scici lit forestry in Itasca 

Park, jl 
There was also a large delegation of 
Southern Minnesota editors. The cen- 
ter ul operations was at Itirrhmont. near 
lirmidji. There were athletic contests 
for men and women, of which the 
Southern Minnesotam won the largest 
portion, a logging camp dinner served 
by the Crooksion I.umlvr Cumpany, 
vuth 300 pounds of pike from Kcd Lake, 
and, of course, scores of speeches, all 
short. 

H. Z. Mitchell of the Bemidji Senti- 
nel won the contest for four-minute 
speeches. 

Among the speakers at an evening 
meeting were Secretary nf State Julius 
A. Schmahl, a newspaperman who is 
>aid to have the largest acquaintance in 
Ihe state of any man in Minnesota, and 
I t'. Xorris, premier of Manitoba. The 
general subject was "A Higgcr Minne- 
sota." Mr. Xorris reviewed the Winni- 
peg strike and blamed the Bolsheviki 
bf all the trouble, lie pleaded for 
ctaaeT unity lietween the I'nited Slates 
and Great Britain: "and God help the 
enemy." he exclaimed, "when the Kng- 
Iivh-speaking people are united!" 

"Canadians will never again allow the 
red riag to fly within the Dominion." 
said another speaker, former Mayor R. 
C. Waugh of Winnipeg. "We are done 
»i:h that element forever." 

A memorial service was held for the 
late Frank J. Meysi of Minneapolis, so 
Moved of alt Minnesota newspaper 
publishers, editors and printers. Slate 
forester W. T, Cox and Carlos Avery, 
ttale game and fish commissioner and 
inner of the Henderson Independent, 
showed how the work of iheir rcsiier I i s r 
departments is conducted and what has 
'een accomplished. 

Thierry Oft to Afriea 

Cl.Evri.sNo. Ohio. July 15.— Id ward 
M. Thierry, reporter for the t'lcvrland 
I'res* anil Newspaper Knlerprisc Asso- 
ciation, accompanied an \frican ex- 
ploration cxpctlilinn. which sailed from 
New York last week under ihr auspices 
u the Smithsonian Institute. It is said 
to lie the largest since the famous trip 
of Henry M. Stanley into Africa. 
Thierry is Ihe only newspa|»er man to 
make the Irip. He recently relumed 
I'Mn Paris, where he reported the Peace 
C inference. 




Koriirvrr.a, N"- Y.. July 17.— Newly 
elected officers of the Rochester Adver- 
tising Cluh are: Throdore I-. Pevear. 

advertising man 
ager of the 
Stein - Bloch 
Company: vice- 
presiilem, How- 
ard Palmer, 
I .aumau Kodak 
Company: trcas- 
u r e r. Joe K, 
Swope. advertis- 
ing and sales 
manager M a I ■- 
bett-Hcltys Mo- 
tor Car C 0 m- 
Thw.do.1 F. Meaati Pany; secretary. 

Jack Knahb; ex 
ecutive committee. Louis 1C. Groh. 
Charles (i. I.yrr.an, Miner II. Paddock. 
Jr., Louis P. Willaea. 

Mr. Pevear will officially assume Ihe 
presidency today. Mr. Pevear has al- 
ways been in Ihe advertising business. 
He originally came from Providence. 
K. I. lie was an independent copy and 
advertising writer in thai city in l'O.V 
Later he was connected with the 
Providence Journal and the Pawtuckct 
Time, as advertising counsellor. As 
an independent writer he handled the 
advertising for twenty retail stores in 
that city. 

In VH17 Mr. Pevear became adver- 
tising manager for the Shepard Com- 
pany, large department store in Provi- 
dence, from this company he came 
to Rochester, in 1"0R. to the McCurdy- 
\orwrtl Company, department store. 
Two years laler he was associated with 
the Myers Advertising Agency, which 
became Pevear ft t o. Leaving Roch- 
ester, he joined forces with Harper's 
Weekly as l-jistern advertising man- 
ager. Since 1914 he has acted as ad- 
vertising manager of the Slein-Hlorh 
Company, clothing manufacturer*. 



PRESS CRITICISM UPHELD 

Cleveland Newspaper Charaes Drini 
Sweeping Grand Jury Report 

Clevei-ANii. (J, Jul) In i ritt.ion by 
( It w land newspapers of lax police 
methods and laxity of prosecutors ami 
judges in handling criminal business in 
ihe midst nf an imprecented crime wave 
last winter have resulted in a sweep- 
ing report made by a special grand jury 
created by an act of ihe stale legisla- 
ture. The regular grand jury was 
ignored and the probe was directed by 
special attorneys appointed by GovtfnOr 
Cox. 

The report condemns police methods, 
says the force is embarrassed by politics 
and rel'gious differences, alleges the 
chief oi police does not have a free hand 
and says the county prosecutor and 
city safely director should resign. The 
probe has furnished more police news- 
paper copy for daily papers than any- 
ihing in the criminal line for many years, 



PREMIUMS 

Thai Arr Km I HulWription I'rrnlurrr* 

S. BLAKE WILLSDKN 

MaaiifH.-lwr.-r. anil I'nMWWr- M,-I>rr<s> utellve. 

1606 Hevworth Building 
29 B. Madison St CHICAGO 



The True News 
FIRST 



A I ways — Accurately 

International News Service 
World Bid* New York 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET. BOSTON. MASS. 

{J. J. BOSDAN. fioWl 
More than 120 American and Canadian newspapers nubsrribe lo our service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stones from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence live 
thought of nations, translations from every important foreign newspaper ; 
these and numberless other items day after day are sent lo our subscribers. 

IN SHORT. MR. EDITOR— KSPIXIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

Yon will find our monthly subscription rate* surprisingly low. 



Yakima to Have New Daily 

Yakima. Wash. July 15— Articles of 
incorporation have been tiled by the 
Farmer Publishing Com|>any and a new 
daily paper, called the Daily American, 
will soon be issued here The company 
is capitalized for $40,000, fully tab 
scribed. The editorial and business 
staffs have not Wen announced. 



New Era 
Features 

30 East 42nd St, New York Ctly 

Forty leading Paper* 
Print Our Service. 

Send /or our Headline History of (he 
JTorW ror 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
tures which have created the 
greatest ncwipaper following 
in the world. 

"Hearst's Features Always 
Lead" 

Write lot booklet. 
"Hal* Million Dollar raatauro SotW 



The International Feature 
Service 
246 Weal 59th Street 



PRESTIGE 

The atandtac or your oewapaper In yonr 
clljr !• nieaann-4 itlreetly by tin, u lr.it of 
joor orrelee to poor readers. There la lit- 
tle itlrTerenee la the newt — anaaetlmea onlr 
■Ucat difference! la editorial optnlena. 
Tin- aerelee lo jour readers ta target? a 
■attar or eoteetalnioaat end Information. 
aauSe from lite news. 

Oa tola principle, tba aaxelca tit Ttia 
Associated Newspaper* baa **.-n both . The 
aaaoelntloa bel|ia every member to a bat- 
tar ataaaiaa la Ita commonlty. 

Wtiit 0T aatee far • t, , 

The Associated Newspapers 
170 Broadway New York 



A. U. C Newspaper Audits 

Ciikaoo, July 15. -Audits have lieert 
issued by the Audit Iliireati of Circula- 
tion to thr following newspapers: 
Dayton (Ohiol Daily News, Dayton 
livening Herald. Doytol Journal. 
Wichita (Kan) Iteacnn, and the 
Wichita Eagle. 



Drop Charges Against Minor 

Comes z, July 15.— Robert J. Minor, 
the American newspaper correspondent 
and cartoonist who has been under de- 
tention here by army authorities pending 
an investigation, has Isren released. No 
formal announcement was made, but of- 
ficers said the case had l-een dropped on 
orders from higher authority. 



The Metropolitan News* 
paper Service, 432 Fourth 
Avenue, New York. City, 
offers: 

DAILY 
Dickey'i Dogs 

A humorous strip, aia i-i. I. on,,,, aeien 
timra weekly. In Root. L Dickey. 

Your Home ami You 

Daily chars on efhesency. lieauly ami 
happier,, i n i|, r Imrne, about 200 
worda each, illuairaled in tine 

The Newspaper 

The Oar's Duma, in verve, ahout tia 
live line .lanra* daily, by Frank 
W right Totlle. 

and 

Fashion News, Views. 
Comment ami Suggestions. 

illiial rated in line. Copy lie afary 
Paget- iJrawmiti lis Itorrirl Me.er.ile. 
Kulh Reeves and cithers. (By arrange 
menl villi Ihe Meisra. Kairehild, pro- 
Prietoei a l "Wiuami Wear." ike 
"Itaily Neat Ueeoed" and Ihe "Ao- 
|.arel Gaeelle ") 

SPECIAL 

• illuateated articles an 

Life After Death 

Do the ISrad Commuuieale with the 
UvMSf/f 

Vea. Sir Arthur r.^ian Hujle, Sir 
Oliver lj»l(re. Or. Jaiue, ||. Ify.l,^. 

Nu. Kuiu-rt II.;. I. ■ Sinclair Leola. 

I'erliapi. It. ...Hi Tarkniclill, Harvey 
O llrSfinr. Illlab Tof*. 

"Bark to the Garden of 
Eden" 

Teasel anil adventure aeriea (illuo- 
Iratrdl by t'apt. Keranil Rnoaevelt. 

Bolshevist Russia (illus- 
trated) 

hy Raymueil Rnhina and William Hard. 

cThe,e ihree apcirlala hy si taasi mi in 

with alHropnliian Maraalne ) 

Fiction. 
METROPOLITAN 
NEWSPAPER 
SERVICE 

02 Fourth Avenue, New York City 



Frank II. Klarr. 
I 



Masimil*an Kiwi. Jr^ 
(•eaeraJ Slatvaaer. 



NEWSPAPER 

feiifureJeivke 

err the rxATURES that favh 

WON THE BIGGEST AUDIENl" E 
Wrllo u» bar aaanplaa m4 our cat* 
or ad consica, tUlly aaut 3uU*r 
pagoa In hl.uk and cotoea. 

Newspaper Featnre Service 

M. KOFNTf.SHK.RG. Sfanaee 
«l WF-ST SSTH ST. NEW YORK 
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NEW WRAPPING PLAN 
IS A SUCCESS 



He U Uitfof to 
■ml Bending an C«r- 



for Reader l» Now Passible 

Bv Ntu. II. IIailker 
<*ircnl»li"n Manager Middletown (O.) Journal 

A fu r the editorial staff and mechan- 
ical departments make every effort to 
have a clean, neat and readable news- 
paper, their efforts and hard work ran 
all he annulled by the earrier bay who 
rolls and bends his paper* when mak- 
ing his deliveries. 

After experimenting with different 
sire wrappers we have come In the con- 
clusion that a slip of paper three by ten 
inches makes the size be»t adapted (or 
a remedy. These wrappers when taken 
in stack* of one inch can easily be 
flipped between the first finger and 
thumb of each hand and spread out so 
that three-eighths nf an inch overlap, 
thereby giving enough space for liquid 
paste to be used. 

Carrier newspapers are wrapped the 
same as our mail edition, except instead 
of rolling Ihein on the table we simply 
start the first fold on the table and 
finish it by taking the paper and wrap- 
per in our hands and twirling the new- 
paper with the right hand and making 
a cylinder form of the led hand. Then 
the job is complete. 

The floor space is nut a big problem, 
providing you give your carriers from 
twenty-five to fifty pap"* at a time 
and have \\\cm mil only those necessary 
to expedite delivery. 

We believe this is the first lime that 
this method of rolling has been used. 
The strings and rubtier liamls have 
had their inning (some publishers are 
still using the string in delivery), but 
we think our rolling is an improvement 
over both. We took great pains in ex- 
plaining all of the advantages to our 
carriers, demonstrating to them that it 
would mean greater speed in making 
deliveries, and then putting a penalty of 
discharge on rolling and bending papers. 

We consider the new method a com- 
plete success. 



CIRCULATION NOTES 



The Montgomery (Ala.) Journal 
ciuestions Eorroa & Publisher's re- 
cent reference to F. R. Folks of Kcgina. 
Sask.. as the biggest man ( in poundage ) 
who attended the 21st annual convention 
of the !. C. M. A. in Uuffalo. The jour- 
nal claims its own Oscar Anderson is 
the "largest circulation manager in the 
United States, Canada and Cuba," sav- 
ing: "Any doubting Thomas may consult 
the records to find out. Oscar Ander- 
son, circulation manager of the Journal, 
tips the scales at 2H5. just a few ounces 
mure than V. R. Folks of Rcgina. Can. 



Beloit, Wisconsin 

Tn*,t*m rtlr Wit. . »filatb>. 10 000 aad 
I J«i lax. Ii IV M Un if lb rait in tt 
area; 11* aollllt pnwT of pitaVllr IV BEUIIT 
1<J> 1 1 V MCttir ijj rliruliilin It 1.630. late JSr. 
>*r iirb Ait. 

II B WUKTHIMrTON. 

Oawr S rUlll'tvT 

5rei >at Rtfrtifntttttvtt: 

a inr.tv psrsr oi pato., brass a 



Ntw Vi>fk, Atv He 

a*. 



The annual convention of 
managers for the United States. Canada 
and Cuba, has just been held at Uuffalo. 
N Y„ and Mr. Anderson and Mr. Folks 
were in attendance anil it look the deci- 
sion of the scales to tell the exact truth 
about who was the largest man among 
the many hundreds who attended the big 
affair. Mr. Anderson, by a close 
squecie. held his title as heavyweight 
champion of the circulation forces which 
he has maintained for several years. He 
says that it was the greatest convention 
the circulation men ever held and was 
high in his praise of the way RnrTaln 
took care of the delegates," 

The Chicago F.vcning American has 
started a new Saturday feature page de- 
villed to music, society, books and art, 
a rather unusual daily newspaper com-, 
hinalion. under the respective editor- 
ships of Morgan Kingston, Senator D. 
l-'letcher, Mrs. Grace Wilbur Trout and 
Henry L. Mencken. 



The Lancaster (Pa.) Intelligencer and 
News Journal made what il believes to 
l>e the first complete airplane delivery of 
newspapers ever attempted on June 27 
and 2X. The delivery, which covered all 
the substrban towns in Lancaster County 
and several adjoining counties, was 
made without a hitch the second day. 
The first day just a few towns were 



The Spokane (Wash) Spokesman- 
Review is again arranging camping trips 
for carrier bnys who have scored high 
In securing subscription orders. II. M. 
Crosse, city circulation manager, is plan- 
ning four trips this summer, from June 
to Septemlier. On each of these 25 boys 
are entertained over the week end at 
some nearby take, while substitutes carry 
the routes. The Spokesman-Review 
supplies the automobiles, camp equip- 
ment, and grub, and the carriers work 
like Trojans for the privilege of going 



II. II. Fris. circulation manager of the 
F.I Paso (Tex ) Herald, has been visit- 
ing the Des Moines (la.) Register and 
Tribune plant. His trip, the I, C. M. A. 
convention via Drs Moines, he says, was 
liecausc the Register and Tribune car- 
riers' publication had attracted his atten- 



163,800 

LINES LEAD 




daring May 
the biggest 



THE PLAIN DEALER 

l-»rgr*t Mom in a; Circu)niii>t( Hriwrn 
New Yuri* and Cliicago 

Tferre'i a fooJ rrtwu- it'a rrfulla. 



The Choice 
Of the Went 

The Los Angeles Evening Herald 
is the medium selected by ad- 
vertisers whose practice It is to do 
big things in a big way. 
The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
"result getters" in America. 



no:m 



lion as being the liveliest paper of its 
kind in existence and he wanted to get 
in touch with what else the organization 
behind it was doing. The paper, "Our 
Junior," is edited by J. L. Dooliltle. 



The Kanxas City Post is holding a 
series of monthly picnics and parties for 
each division of its carriers. The pur- 
pose is to promote good fellowship 
among the carriers and to instill busi- 
ness principles and salesmanship. 



The Kansas City Post has resumed 
publication of its "Pink" Kdition. for- 
merly called the "final." The "Pink" 
was among the first spurts edition in the 
mid-West, but wa% suspended during the 
war. 

The Pittsburgh Press will hold its 
annual modified Marathon race Satgr- 
da>. 



The Providence (R. I.) Sunday Jour- 
nal is conducting an amateur photog- 
raphers' contest during the vacation 
period 

One hundred Indianapolis News car- 
riers were taken on an outing trip to 
Cincinnati on Sunday, June 29, the trip 
hating lieen won by each as a prize in 
a subscription contest. Eighteen of the 
boys were from towns in the state. They 
were brought to Indianapolis a day 
ahead of the excursion and were guests 
of the News at a hotel and a theater 
P»'l)'- 

George W. Brewster, 80 years old. is 
said to be the oldest active subscription 
solicitor for a Missouri newspaper. He 
works for the Dexter (Mo.l Messenger, 
a weekly half a day a week, and is said 
to have hrought in from nine to 50 sub- 
scriptions each week during the past 
eight months. 



The Rocky Mountain News conducted 
a swimming carnival at Berkeley Beach. 
Denver, July 4. 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 
"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our column* exclusive- 
ly. The above it one of the 
many reasons why." 

MEMBER A. D. C. 
Fortign Adv*rt\iimt R* p it4 t u t 9 ti ¥ t t 
KEIXY-SM1TH COMPANY 
220 Flft* Arena. Urli.m Bi. l.'in, 

NFW YORK CHICAGO 



The Rocky Mm. News 

Evfiry Morning 

The Denver Times 

Evening except Sunday 

Two uii-to-lne-minute Newspapers 
rovering ihoroty the rajieeaentatiee 
Homes and the REAL BUYING 
POWER of Denver and vicinity. 
Published In the name plant, but 
duplicating circulation LESS THAN 
FOUR, per cent 

In no etlr In America. la the dlattne- 
tin to ibnrplj Drawn between dalltae 
caterta* to too best anil the wnrvt 
alenaaata In th« evmmunltr. TW 
Itawa and Tfca Tlntea appaal to tba 
Baal and at* trpleal of the trao 
•Ctrl! of taw Great Weal, 
Tfcaj ara tba Votary, Xlwaaada. 
Llano and Optunlat cnb pa para af 
Daavar. 

Tba Hawa— ealabllahad IfZt-ln ona 
at Ilia rnnnlry'a heal baawV* dalllaa. 
Tba Tlaaaa earrtea mora aiSrerllalnc 
ttiaa nsanp or ttie laraiat malctajaMl- 
tnn iinpara. Both nmai toe nation's 
lra<4ar« In antom"bllc adrertlatm. 
Tba Vows and Taa Tinea rcaoh roe 
raaponile* elaaaaa and the waaltti of 
11<a Borkp Muuntala ration -a rorjoa 
a'eb to asrSt-ullara. atora-fntelnK. 
nilQla*. oil and olliar aattiral r»- 
wuraaa— wbara man't la I 
ful I 



The Denver 
Denver- tn-Cheyenne au 
be held July 22. 



race to 



The Des Muines Register lias iniro. 
due-id a new full page of features of 
interest to all "members of the family." 



The first arrest in a search by New 
York City police for persons who have 
been stealing Sunday newspapers re- 
sulted in Manual Silva being fined $10. 
with an alternative' of five days in jail. 
Silva was caught taking copies of the 
New York Tribune from a carrier's 



The Houston Post is making extcn 
sue preparations for a "Kiddies' Picnic" 
today. Judd Mortimer Uwis. the P. M 
poet, is chairman of the 
arrangements. 



Members of the circulation depart- 
ment on the Des Moines Register and 
Tribune held a picnic July 2. 



The Houston Chronicle has started a 
contest in photographic art which will 
last all month. It is open to ' 
fcssimtal* and amateurs. 



Richard Seeylc Jones, circulation 
manager ot the Stars and Stripes and 
formerly on the editorial staff of the 
Seattle Post-Intelligenrer. has been re- 
leased from the army and expects to l>e 
hack in harness again in Seattle soon 

Hie St. Paul Dispatch- Pi< mcer Pre^s 
have arranged to take fifty newsies n> 
the Y. M. (". A. swimming pool oner a 
week. 



You Cannot Cover 
Mount Vernon, N. Y.. 
Without lining the 

DAILY ARGUS 

Hie .«!, nr.apap.-r poMialied there. It 
«ue« Into cvei> liumr in ilia! arelin., 




$)rttBlntrg DtBpatrlj 

has always been a big factor 
in the succcaaful exploiting 
of good merchandise 

WAM.ACB 0. HBOOKB 
Brnnestcb IfailMlm. Near York 
THB FORD l'ABSONB CO.. 



II. C. 

Raal aalate Troat BodUlw. I'bllaaalpOta 



New Orleans States 

M^kIht A nil if Riirvau «r riff-nlaitloaii. 
Sworn Net Paid Cirrnlation for 6 
Months Ending April Itt, 1919 

43,701 Daily 

ffi' xuarftlitM> tltn larffMC wblU burr,. 

tlfllvprw) *>v*vnlaic Hrrutatloo In Ibr IrjiijW- 
(t-rTltrtrT ef ,\>w 1>rt»«n«. 

Tn mrtt ■ l*r» miijatirr of 1bi> ir*t%* 
proPItr'ti In the W<». trtr>t«rr tlie -Hlat*** 
la tw |o«frtl and fcxju-tnl* iDotlom. 

<~irrnlk(kA -lata aant on rrffDivt. 

The & C BerkwiUi aSpecUl A%cy. 

Sol*. K»r»tcn h>pr*«a»«itaii*ea 
Srw Vwk Cljlcago 8t, I*nlt 
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N. E. A. MEMBERS MEET 
IN PORTLAND, AUG. 8 



Oregon A union Will Meet on Same 

Day in Conjunction with National 
Body— Eaalernera to Be Treated 
to Special Crater Lake Trip. 



Oregon City, Ore., July 16. — Oregon 
newspapermen arc, more than ever be- 
fore, directly interested in the annual 
n invention of the National Editorial As- 
- t i.it ion. The editorial party from the 
Kast. estimated at 300 people, is sched- 
uled to arrive in Portland on Friday, 
\ukiisI X, at 5:05 p. m, and will leave 
Portland for Tacoma on the following 
Wednesday about 8 a. m. The details, 
*- announced by E. E. Brodie of this 
rhjr, member of the N. E. A. executive 
committee, follow : 

It has been arranged to hold the an- 
nual convention of the State Editorial 
Vssoetalion on Friday, August 8, con- 
vening at 9 a. m. at the Portland Press 
Club, for an all day business session. 
Luncheon will be served at the Press 
Club at noon, and the convention will 
adjourn not later than 5 o'clock, when 
■he delegates and their wives will be 
merged into the N. E. A. convention 
and will share in the entertainments and 
programs at Portland. 

Every member of the Oregon State 
I diturial Association in good standing 

a member of the N. E. A., under a 
resolution adopted at the Cons Ray con- 
vention last year, by which the stale as- 
lociatEoa joined the national association 
U a body, paying 50 cents a member 
nut of the treasury of the state associa- 
tion. 

Convention Fee* 

The N. E. A. has a convention fee of 
for each delegate attending and $2 
inr his wife or any other member of his 
family who may accompany him. 

The convention party will be met at 
Ac Union Station by automobiles and 
Mien to hotels, room assignments hav- 
ing lieen maclc before the arrival of the 

mi, to obviate delays. The Imperial 
Hotel is the convention headquarters ho- 
tel at Portland. The travellers will be 
prcn an hour to remove the traces of 
the city, and freshen up a bit and will 
ilicrt be taken in automobiles to the 
A'avcrly Country Club, where dinner 
"ill be served on the lawn by the Port- 
land Caterers Association. 

There will be music by Portland's 
rack municipal band, address of wel- 
come by Mayor Baker, responses, ami 
'he usual program incident to welcoming 
i convention, after which the party will 
taken back to Portland. 

On Saturday, August 9, a business 

■ ii of the convention will be held, 

ronvening at 9:50 at Elks Hall. Lunch- 
eon wilt be served at nnon at the Press 
Club, in the Elks building, by the dome 
Industry I-raguc of the Portland Cham- 
ber of Commerce, and at 2 o'clock the 
ladies of the party will be taken around 
'he trip, and freshen up a bit and will 



Perth Amboy, N. J. 

Moat Rapidly Crowing City Im Emu 
Thoroughly Covered by Only Daily mi 
FUN. 

Evening News 

Mr-f." A. N. P. A''. A. B. C. A, f>. 

Rcaaonahle rcqov*** to* trad* iaforma- 
lion git-ro promo* arteotioo. 

F. R. Nortbrap, 303 5th Avenue 
New York City 



tor Corps, under the direction of Mrs. 
Alice Benson Hcach. 

The convention will adjourn at 4 p. m., 
and will take intcrurban cars for Ore- 
gon City, where the officers of the N. 
E. A. will dedicate a monument to he 
erected to commemorate the establish- 
ment Sf the Oregon Spectator, the firs) 
newspaper on the Pacific Coast. 
Monument to Oregon Spectator 

The monument will be erected by W. 
P. Ilawley, president of the 1 1 aw ley 
l'ulp & Paper Company, of Oregon City. 
The party will go back to Portland on 
the intcrurban and at 6 :J0 p. m. a ban- 
quet will be given at the Portland 
Chamber of Commerce, through the 
courtesy n ( the Portland Oregonian and 
the Portland Telegram. 

The party will be taken up the high- 
way Sunday, leaving Portland at 7 a. m. 
and a bear and fish breakfast will be 
served at ICagle Creek, through the 
courtesy of the State Pish and Game 
commission and the U. S. Forestry 
Service about II a. m. Members of the 
party should have coffee before start- 
ing from Portland. It is planned to re- 
turn to Portland about 3:30 p. m.. and 
at 4:30 the Eastern people will board a 
special train for Med lord, stopping at 
Salem for dinner at 6:15 p. m., and lis- 
tening to an address of welcome from 
the Governor. 

May Viail Eugene 

It is hoped to have die party spend an 
hour in Eugene on the way south, arriv- 
ing there about 9 p. m., though details 
for this stop have not been perfected. 
Breakfast will be served Monday at 
either Grants Pass or Mcdford, and the 
party will be taken, by courtesy of the 
Mcdford Commercial Club, to Crater 
Lake, and spend the night there, leav- 
ing the lake in time to reach Medford 
or Ashland lo take a train to Portland 
at 9 p. m. Tur<day, and arriving in 
Portland the next morning and leaving 
at once for Tacoma. 

All courtesies extended to the mem- 
bers of the N. E. A. party will also be 
extended lo the Oregon editors who are 
members of the stale association and 
who pay the convention fee, except the 
trip to Crater Lake, which is limited to 
the Ea<tcrn people, because of lack of 
accommodations for more than 3U0 at 
the lake. The special train from Port- 
land to Mcdford will lie financed through 
the Portland Chamber of Commerce. 



THREE BATTLE CITATIONS 
WON BY LIEUT-COL. BUXTON 



The Newark (N.J.) 



Ledg 



er 



beginning April lit, guarante-ea 
the second large*! average cir- 
culation in New Jersey for live 
current year end aceepta all 
advertising under tola definite 
guaranty, and obligate* itself to 
a pro rata rebate if It fails to 
maintain aecond place in New 
Jersey circulation. 

L. T. RUSSELL, Publiaber. 



Summer In 
New London, Conn. 

la the -i .i.- ii of social activttte* and big 
hualnoa* thai a*au»e oaccam lo* the aif. 
vernier who use* 

The New London Telegraph 



Aetvarlia* v.-m 

mO lhaan Mora owv 



JULIAN D. MORAN. Pro*. _4 Mgr. 

a* si* amtaii*ea 

Pa.ne.Rum* \ Smith, New YorV— notion 
J Logan Parse Co. Chicago— Detroit 




f I KIT-COL. G. EDWARD BUX- 
*-*"TQN, Jr., treasurer of ihc Provi- 
dence ( K. I.) Journal Company, was 
thrice cited fur 
bravery and 
services in bat- 
tle while on duty 
against the lluns 
overseas. The 
citations arc 
frum regimental, 
t h c divisional 
and the General 
Headquarters. 

The first one 
is dated April 1, 
Lt. Col. a E. DtiiToa, Ja. I 919 , and reads: 

"Thla officer U etwamaonltut bla Uattalloo oo 
the Tool sector anil In tile fl. Mllilel nff.tntw 
slMiwinl irreat hrarery. eonlneoa and ilUcrctlaw, 
an»l materially alaVJ lo th« em-cot* or toe** 
o|H-rattoo*." 

It was signed by Col. Richard Wcth- 
cril, commanding the -l-'Slh Infantry. 

The divisional citation, dated April 16, 
1919* awarded for services in the Mcuae- 
Argunne offensive by Maj. Gen. George 
Duncan commanding the 82nd Division, 
reads : 

'Tol Rnthm ha» aH only reml*r»il t-iri-iilluwal 
•errSre wh*n rha wl will. Hie retnmielMe lint? 

«il oltitton Importer of a Ml ill- I. Inn ilnrln* 

arilTp operation*. Iiol hy hi* nonmt Jiolamenl. 
dorotliin to .1*1 jr. thorough koowleflBo "f military 
mutter* arrt atilUir tar ahns-c la*- acreage, tie 
runtri Noted atalrnally to lb* weUarc aii-t i-fll 
cleaey of too dltltttn." 

The last citation, which is from Gen- 
eral Headquarters, is signed by General 
Pershing, personally, under date of 
April 19, 1919. This is for "exception- 
ally meritorious and conspicuous serv- 
ice with the 82nd Division." 

Lieut.-Col. Buxton was a Major of 
Infantry in the U. S. Reserve Corps at 
the outbreak of the war. and was or- 
dered to Fort Oglethorpe, Ga., com- 
manding a baltalion in the first Officers' 
Training Camp. When the 82nd Divi- 
sion was formed in August, 1917, at 



Camp Gordon, he was assigned to the 
328th Infantry of that division. He 
commanded the 2nd Battalion in the 
Toul sector, the Marbache sector and in 
the St. Mihiel drive, after which he was 
assigned lo the Division Staff as In- 
spector General. 

On February 28, 1919. he was pro- 
moled lo Lieutenant-Colonel of the 
328th Infantry. He relumed to this 
country in May with the 82nd Division 
and was discharged at Camp Upton. 



The Clarksburg 
Telegram 

Gained 36% 

in advcrliiitig Mar. 1919, over the same 
mnntli ol laat roar, pvbliahing a total ot 
o-'l.lHf) agate line*. 

"II paya lo edverllac ia Weil Virginia's 
Leaving Newspaper." 



Publishers: More "Reasons 
Why" you, too, should deliver 
your N. Y. Agency Checking 
Copies by "S & M Insured 
Agency Delivery Service." 

SOME SERVICE USERS 
New York Orr Record- American 

Time*. Amerycaa t»lolic-Aflverti»er 
Jotlrnal-WorM Baltimore Sun 

Globe- Tribune Inoianapotia New* 

r«*t-Trlegram Worcetlcr Telegram 

tlcraln-Staat* Ithaca Journal 

Mai). Eve. Sua Brldaopoet 
Eve. World-Sun Poet Telegram 
Wilmington Stow* CUy, lawk 

Journal- New* Argua Leader 

Ever* Evening Springfield (Mass.) 
rhitoddphlo Vrntmt 

North American Hartford (Conn > 
8o*ton Time* 
Herald-Traveler New Haven R«g- 
Povt-Tranacripc later 
ISeaif roe lull ptrtKulvt ol S A 14 
.SrrtsW.I 

C> c->ar,ili%w w ig^S<4rssVyr*tr 
jServW W \7 Marido! ke 

160 Fws.ak A-.N.Y. 7205-7200 MaiS*, 



Lutheran Editors Favor Cartoon* 

Minneapous, July 15. — The Lutheran 
Editors' Association of America, at 
its annual convention here favored the 
use of more cartoons in religious pub- 
lications so lung as they are not "pic- 
torial satires used to make persons or 
principles appear ridiculous." It ap- 
pointed a committee including Ihc Rev. 
H. Melhorn of Philadelphia, N. M 
Sundhcim, manager of the Augsburg 
Publishing House of Minneapolis, and 
the Rev. Emil H. Rausch of Wavcrly. 
Iowa, lo study the matter and report. 



The New Jersey Shore Resort* 

■r* enjoying aagi*ajwjaj|*g iNuHwiMy. 

The Asbury Park Press 

4 Evening) 

and The Shore Press 

(Sunday) 

are the mssnttrt aedhaaa lor Una ililrirt 

The AaaeSiUst rm Dm orrrSss. Aoersrin %>** 
l*tm halwan JUweialam a*n*irT,lii|i \ it'.- 
S>trr*s of tlmilatloa Bipul* oa resiKst. 
Htal^aro Aftorli.lnl tale I »r : 

rrotk L Sirlhrrp. ftf**Lal aVarnvntalti*. 
3*3 rtnil Awoar Sew Tor* CWy. 
.iMwUum Sadlatag. (alraf*. 
I l«i< KlaoaniS. rSulLiarr. aaSury l ir« N. J. 



The Shortest Route 
From Dealers' Shelves 
to Consumers* Homes. 

It Via 



301,270 

Govt. .SiRtjtmeni For Sis 
Monti* EnJiiu April ttt. 
i'hi« im Ihr |,ARi;KST homr-RninK 
cirrulaiiim in New Englaud — ■ 
vntt markcl wilh limill«H pot- 
Hibililjei. 



The Dominating Force 

In • niMaiirarturlftc trrrharr famoiiK 
f'pr |l» hut>il>', thrift and pf natality 
wlirri' ■ mil Hon *+>ll.f» a rr riiMtnli'il 
•*■*■«•» I j In waiirm. 

Tlte. Bridgeport Po»t 
Standard-Telegram 

Nut psff 4nnitnare tbl* o>M. hot llti-y 
■inVr arfreetlaer* Hie lnui-,t rale <*Ma1o- 
al4r III Mew lObcUnd. Keep Miem «1 
your II.I. 

piiiu:h:n nii'iuKKvr.iTiVKn 
i. a. ki-iii. 

Ueln>r>illlaa Ithlg,. N-w York. 
Jimo lllaM*. 

IV.a4rw' <la* Bhlg.. Clihwgo, til 



The 

Pittsburg Press 
Has the LARGEST 

Daily and Sonday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Faeeifn ^OVeetiaing ffe*e#r#nr«r«re#. 

I. a. KI.RIS JOHN lll.AKrt. 

Melroimlttan Tow*r, Peoplfw (.a* lUdg. 
Now Vort, Rhleagai 
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SUPPLIES & EQUIPMENT 




For .Newspaper jviAkinftg 




TIME SAVING CABINET 
PATENT ASKED 



Composing Room Superin- 
lent la the Inventor of Ad Men's 
Step Eliminator— Two Composi- 
tors ( jii Work at It 



Philip \V. Pawlcy, superintendent of 
the composinic room of the Hingluimlnn 
< N. Y.) Pres-, has applied lor United 
Stales and foreign patents upon an ad- 
man's working cabinet, which he claim* 
is a time-saving and economy-producing 
invention of great merit. The cabinet 
is to be called "The Itinghamton I'ress 



As Mr. f'awlcy demonstrates his new 
type cabinet, the first one of which is 
now in actual operation in the compos- 
ing room of the Press, it wholly elim- 
inates the "walking time" of ad com- 
positors. 

All Within Easy Reach 

Mr. Kawlcy's cabinet makes it pos- 
sible for a compositor to set all of the 
band composition of a display advertise- 
ment and to assemble the advertisement 
ready for the proof press practically 
without moving out of his tracks. The 
cabinet is seven feet, rive inches long, 
by four feel, leu inches wide, forty-two 
inches from Hoor to working surfarc. 

Two compositors work on cadi end 
of the cabinet at the same limr. Each 
one has his own individual layout of 
material, within easy reach, without 
bothering or reaching over each other. 

The cases being on each Ode of the 
cabinet afford a complete layout uf all 
sires and faces within easy reach of the 
romposilor. 

There are in the cabinet 178 com- 
partments providing for every variety 
of material the printer will ever use: 
handy spaces lo hold USX) feci of 
leads, cut lo every needed length, or 
l„MO pounds; spares with room lot 
3.500 feet of all lengths of slugs, or 
9W) pounds; room for HUO feel (3)0 
pounds I of linotype liorilers ; space* tor 
iill feel of cut-off rules, ot fi? pounds 

Carry 1.000 Pound, of Quad. 

Drawers in the cabinet have a ca- 
pacity of 1,00ft pounds of uuads and 
spaces. These drawers are arranged 
between the Iwo tiers of ca»cs so that 
a compositor, finding the uuads and 
spares in his case low. can replenish 
his case without taking a step out of 
his typesetting position. Likewise 
drawers arc provided lo hold corner 
pieces and Isordcr* and other type orna- 
ments, l ive steel slides in each end of 
the cabinet are provided to hold cases 
of border cut to pica measure. 

An especially handy arraugemrnt is 
provided for thin spaces, five boxes 
are titled on each side of the cabinet 



The Kawhrj cabinet is of neat, work- 
man-like appearance and arrangements 
have been completed with the \mrriean 
Type founders Company for its manu- 



NEW INCORPORATIONS 

New YoiiK.-JlIanff-McUgcr, Inc. (ad- 
vertising); capital increased from $50.- 
000 to $300,000. 

Legion Publishing Company; $5,000; 
J. W. Young. C. P. Putnam. 6 West 45th 
street. 

Aldrrview Advertising Corporation; 
OOSm-. S. F, Myers, J. G. Woods, J. G 
Martyn. 50 Kast 4nd street. 

Jewish Forum Publishing Company; 
capital increased from $10,000 to 
$100,000. 

Morgillo Press; $5,000; V. Racanu. 
M. Dascicma. X. Morgillo. 2617 Poplar 
street. 

Curbticker Company, reporting; $10.- 
000; L. a Hart, E. T. W.llner. C K. 
McGuire. IS William street. 

Scott & Seller. Inc.; publishers; 
SoO.OOO; D. fj DOT T. Scott. M. Slad- 
ler, 5 West 59th street. 

Kuryer Narodowy Publishing Co.; 
$-'5,000; S. Kraut, J. B. Kalmuk. L. B. 
Levy. 250 West 103d street. 

Cuitdc N'ast & Co.; capital increased 
from $210,000 to $510,000. 

Vanity Pair Publishing Company; 
capital increased from $400,000 to 
ITOOyOOft 

Jewish forum Publishing Company; 
capital increased from $10,000 to 

hqouooa 

Launam Printing Company ; dissolved. 

Chaimz-ltillowsky Publishing Com- 
pany; dissolved. 

Export Record. Inc.; $50,000: F. H. 
Morrell. Jr., H, Hudson, A. R. McLaren. 
7(10 West l7Hlh street. 

Junction, Tex. Junction Publishing 
lompany: $10,000; J. D. Motley, W P, 
Riley. C C Kcid. 

Tulsa, Okla. — Crockett Machine 
Priming Company; '$25,1X10; Don R. 
Machines. Frank B. Crockett. W. P. 

I n.viiM . Okla.— Idabel Publishing Com- 
pany; $5,000; II, P. Iloscy. F, R. Ab- 
bott. Tom ('.. Naylor, all of Idabel. 

OKLAHOMA Cmr. — Oklahoma Leader; 
$250,000; Patrick S. Nagle. Kinglishrr; 
John W. Nagle. Oklahoma City; Ferdi- 
nand W. Kedlield, Milwaukee. 

PoKi-.s City. Okla.— Ponca City Pub- 
lishing Company; $SUXX); Richard M. 
Klam. Maliel S. Klam. Irl S. F.lam. 

Cornw vi.i.. X Y. Cornwall Press; 
$25,000; H. It. Taylor. II. F. Cludeayne. 
H. C. Ferris. 

Wilmington, Del Advertisers Illus- 
trating Company; $210,000; T. L. Cro- 
leau, P. B. Drew, 11. K. Know. 

VTLUMOMi Kan., — Mechanical Adver- 
tising Company; fStyfJOO; W. R. Aimes, 
C, II. T. Schacler. J. C Gibson. 



J. C. Roberts, Jr. lo Be 

St. Ian is. Mo.. July 15. Announce- 
ment has been made of the engagement 
of John C. Roberts, who is connected 
with the St. Louis Star, of which his 
father, John C Roberts. Sr.. is pub- 
lisher, and Miss Georgia Lcc Berkeley. 
Young Roberta spent live months in 
France driving an ammunition truck 
with the \merican Field Service early 
in the war. Returning he served as a 
naval aviator with the rank of ensign. 



EQUIPMENT FOB SALE 

lib .Ju.mraJ.o.. thirty 



frmti ret lime. 



EQUIPMENT WANTED 

,4drermemenl3 asaVr cUirMntm. I 
cemu ret hue. Canal lis wrrdi la l*a 



For Sale 

Two-platen drying table with Murray 
Kenerutor: metal ih,i e,<i<...*U> :>.'.'•' 
pounds, utilo suite Journal. C'olunibiia, 
tihlo. 

For Sale 

At,,, ut 200 pounda 6-potnt 
200 pnunda braaa 2-point 
alxe from alx pleaa lo arvnn 

tenia. 13 plena wl 



Wanted 

lis- I'ouat publisher, uaed alxty or acvent; 
live horxepower motor and control In aw 
eondlllon for Hoo sextuple; alternant 
eurrent. 220 volt. thine -phase alxty rycl 
Addensa A-784, car* of Bailor and Tul 



iZS.".^^ Wanteti 

i>n eolumna. Col- Ituullnir 



pareil column rule. 
Hyrucuae. N. Y. 



For Sale 

Cnaa Mulilx 
Nprna 



H.illll.B Machine, with 
itlactind, all In neat i-lnaa 
ndiilon. and nl n Uiw price, Write for 
details. The News. lKvyton. Ohio. 

For Sale 

Hue twelve 112) |ss(e f*ox Iniplex llat bed 
prewe— rebuilt four years nio> Splendid 
condition Addreaa A-Tsu. rare ol Kdltoi 
and I'ubllaher. 

For Sale 

New f.oit ,,f s pnlnl ..V.l stvl.-. X.i, l». title 

No. l Hnotypr mala, I'aed - 

I'rleesl msiM.nably. 
Iluntlnaton. Ind. 

For Sale 

Double feed lltll.mrk (tlapatch, six inlumn 
press. Ilrown folder atlnrhed. Inth In 
ipsa! .i. million I>|n* caaen. e*>fnp»*liu[ 
•toaea, Mustang mailer, foundry' type 
C.....I u a new. I.Urhfletd l-rlntlue and 
Stationery Company. Lltchnrld, III. 



For Sale Cheap 

Hoe Matrix Mouliliug Ma- 
chine, with 3-horw power 
220-volt Jenny motor, direct 
connected. All in first rlaaa 
eondition. Apply 

M. M. LEV AND 

Business Manager 
Kansas Cily Post 
KANSAS CITY. MO. 



MAKE YOUR OWN 
PLATES! 

Complete Electrotyping Plant 

ol the 

lUuMraU-d Sunday Magazine 

.rut ol which was |>«r- 
Ukl lew vr.irv 11 >i <w 

ngure. 



quest Address Notaaaji K. Hi.li. Bullsl.i 
Kvrnn.it Tunes. Ruffaln, N. Y. 



La Presse Eslen.U IVemises 

MnitmAL. July 15.— Ij Presse Un- 
provided for an exlensioii of its plant 
by purchasing several buildings at the 
southwest corner of t'nuig and St. Law- 
rence streets, near its present home, for 

MrCbe.nev Now City Fditor 

Bi ii vio. N \ . Jul) 15 i II Mc 
Chesney has been appointed cily editor 
of the Buffalo Courier 



ItoutlnK mu<'hlne wanted for eurv. 
plates. Will jaiy cash or exelianae llo.-lvl 
Kas limine Alan have lllnit>'|H- >» DO 
and d.nibls, airam talsle for sale. Tl 
Times, lUtelKh. N. C. 



FOR SALE 

Duplex 12-Page Flat Bed 
NcWBpaper Printing 
and Folding Machine 

Prints and fold* ■ seven-column 
44-8-10 ar 12-pag* paper to V» or 
hi page aise at l.r.00 per hour. 
A tww4 prtti mi « r»«raa«M« *eifs. 

Walter Scott & Company 

PLAINF1ELD. NEW JERSEY 



Talcs /( To 



POWERS 

Open 24 Hour* out of 24 
The Fa 



Power* Photo 

lit Nassau Sc Tribune 
New York City 



Co. 



For Prompt Service 

TYPE 
Printers' Suppli 
Machinery 



In Stock for 

Selliruj Houses convenle 



SI 



"American Type the Ben in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 



N.wYoet 

ri.liiJ.lrMs Detroit Los/ 

Baltimore CKnaKi San etabciaco 

Ri.Km.irid Cinsisnsacl Pentlsnd 

Atlanta S« loula 



Print. sf Plants and Bwaltsras 

BOUGHT AND SOLD 

Printers' Outfitters 

American Typafosnadara' Prodsstta 
Peintees and Bookfaiisdara Machiaaey 
F.mT Deaceiplion 
CONNER. FENDLER * CO. 
M Beaksnan St. Naw Yerk C 



uigiuzea 



ioogle 
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CLASSIFIED ADVERTISING COLUMNS 



HELP WANTED 



of EsiTOl ft 



TPS l»J iW . 

a,»a\ /* "far Sei. 
sass mrrth r««nr» stars** 



bwyfr for say 
W 1 as 



SITUATIONS WANTED 



SITUATIONS WANTED 



tMbWM ■»««» c'aasateasasa. ,, 
mtl r~ km*. «c* «j»f«.». C««« si. iNewapapennan 
,...11 M Baa. Fw taara «a»si»ls»»«'. 
^ u SO ax-rsr. >— wirriiaas MM- 



ArkertuMRg Executive 



<:r.ir«, aa;Kre*alvc display man of sue- 
■sshil sanerlenr* n iwiuier anil so- 
1 i-ur cleslrlnir broader Held of 0 PP or J un " 
in mkx po«ulon with aubatantlal dully 
,r, ,» eastern city or with .pwtol 
pr-r.-ably In New York. Strung rof- 
, <!, -» tor the necessary qual flcatsona 
vfhi.-h coupled with originality In Ideaa. 
,,.tv arltlrur. »nd executive ability, suc- 
..rtfjlv »»U space mini assist solicitors li) 
,., in, wise Huvt conclusively demon- 
c-,iv,l skill In creating now business ana 
t, ilfVflupinit and controlling hard ae- 
At present with one of New 
F.-*iinfl'» leading dalllea In city of i«o.- 
..■ nnd liave established splendid rec- 
it* Position mil offer opportunity In 
l-nsrresalve organisation where real merit 
jrul s.tual result* produced will be re- 
nj-.K.t to advancement In eserutlve line 
ii wrl\ as salary. Good reasons for mak- 
l-s change Address A-TUfi. cure of Kd- 
f..r icd 1-ubllshsr. 



A New York newspaperman with anveral 

year* experience aa a reporter and writer 
for the New York papers, recently dis- 
charged from the array, desires to connect 
as a city editor, or aporttiur editor, with u 
dally In Houthern New England: New Jar- 
aey of Westchester County. New York. 
Addreaa. A-77S, car* Editor and Publlaher. 

Woman Editor 

Woman wantn position aa editor woman's 
or children's department, or literary work 
on paper. Three years' experience Ad- 
dreaa A-7S*. car* of Editor and Publlaher 



Newspaperman 

Newstaiperma 
on small da 11 
time, an lntd 

be ad-msal, Box 27T. Garwood, 



Experienced Copy Editor 



wishes permanent pos 
or Philadelphia; 27 



can writ* 



In Kb. 
years old. 



Apency Man 



TiU hearts to suit ; 
on probation. C. J. 
ibllsher. 



York 
c.nlloge 

your 
T.. 



-rur run. !1. Several year* experience In 
ef-m v work, wishes position In althcr ad- 
Trr'leinaT agency or advertising depart- 
rr-nl u! largo concern Thoroughly under- 
lu-rts all d*Ull work and can assist pro- 
• ' - tnsi'.ager A personal Interview 
r convince as to ability. Addraas A-7S0, 
an of Editor and Publisher 



Managing, City or News Editor Reporter and Desk Man 



Th i-> "jshly experienced managing, city 
,r news editor for afternoon paper M 
loerty alter August 1st Paper auspend- 
-.1 hlgnest references from all past em- 
il.wts. Hair executive ability and have 
M full charge of papers, last employ- 
rvnt being a« editor and manager. Mar- 
r.*i. 12 veara old. college education No 
;r,|»--ltloa under IK considered. Address 
Tl.. Watren Morning Chronicle, Warren, 



Young college man, experienced on 
and outside at best assignments, desires 
position on afternoon sheet; married, re- 
liable: A-l references. Addraas A-76», 
cars of Editor and Publlaher. ' 



>port Writer 



['u.lrtss manager, thoroughly competent 
T in: uiiie aucce«sful exiserlence *a bust- 
manager; 



iilai aa circulation man- 



hit «><d slse dallies, seeks engagement 
»t» Would consider 
• k aiopoaltlon. Address A-7««. car* 



ntiw or later dttl 



H Eilllor & Publisher. 



Editor 

voa an opening for an ambltloua 
woman? 1 have been a proof- 
•■Ight years and wish to do llewa- 
e..r» thai trll adva n • • me ! iwa nl 
■ i r .l position. Alert Intelligence and 
.■■—I wot a will be given for chance to 
•rakr g.wd Addreaa A-7»'). care of 
W::nr and lMbllsher 



FApcricneed Writer 



,...il and agrlcultuii»l topics de- 
I1r»s Held or associate editorship of 
»••!!> or monthly publication. Kxpecl 
I:*' lear Present i»>slllon a« editor 
-'.'I pudluUv agent for large slate Inall- 
.'i.-, h'ld past two years. Material pub- 
Uilad In recent numbers of American 
' rii:r.. the Ciulll. the Rilll.ir. Holland's 
'»-.l,1e» agricultural and dally press 
N-atpaiier experlance. College graduate 
.Jl< »ge S3. Beat reference*. Clippings 
<< lianed article*. Jtoothwest preferred 
N'W York City second choice. Address 
" |:nnk, S»U College Avenue. Bryan. 

TeiSL 

Eilitorial Aaaistant 

H*n. II. of i-eal talent and promlae. suc- 
-"'II] .*s advertising writer, will 
••■< r>.l ivjsltlon for chance on 
'.on Addreaa A -TVS. care of " 

^Mistier. 

Cartooniat 

T'Jung man who Is destined to become 
■at ut the leading cartoonists, desires a 
E-'-itlon- Preaent location unsatisfactory; 
■•'•reneea and information on request. 
Mimt A-771. care of Editor and Pub- 
uitar. 

Circulation Manager 

limitation manager, now employed In 
Urje eastern city, desires change Over 
I eji» experience, circulation doubled In 
('••sen! position Would like place with 
irrr.-Milve organization where talent for 
nstpacllvs development work would have 
fatlet Familiar with all phases of clrcu- 
•uli.n work both east and west and have 
W1 tier many plana resulting In great 
irn-^ase* m morning, evening and Sun- 
editions Married. Racommendatlona 
? ■ Mil and present employers. Ad- 
INbi a-IM. care of Editor and " 



Sport wrltar and reporter, five years - ex- 
perience, seeks position with Eastern 
Stales newspaper. Address A-7S1, care 
of Editor and Publisher. 

Cartoonist 

Cartoonist with some national reputation 
wishes to make a change about Sept. lat. 
Ten years' experience, seven on one paper. 
Experienced In political and human Inter- 
esl cartoons. Want to get into larger 
Held — the only reason for desiring a 
change. Addreaa A-7a<. care of Editor 
and P ublisher. _ 

Circulation 

Circulation manager with eighteen 
years' vailed and auccnaaful oxparlenee 
In newspaper circulation work, desires to 
make change Thoroughly trained In 
every angle of the business of circulation 
building and management, llest of refer- 
«nn» and reasons for chanto. Ai" " 
A-77S. care of Editor and Publlaher 

Circulation Manager 

37 years old, 20 years circulation exper- 
ience on Iwith morning and afternoon 
paper*, and now has charge of that de- 
partment on a well known daily, desire* 
change For further Information ad- 
dress A-793. care of Editor andPubllsher. 

Web Pressman 

*N*ow In charge of afternoon dally desires 
change of location- Experienced on eight 
page 8colt or two-three or four deck 
Unas. Hoe or Scott preaaea. Slate what 
kind of press >ou have and scale of w 
and help on press. Address A-71M. 
of Editor and publisher 



care 



I nr. 



HELP WANTED 

W. Csa at rvr awesr 'l»"jaa 



Circulation Manager* Wanted 

The General Welfare Committee of tho 
International circulation Managera' Asso- 
ciation has opening* for several live wire 
ofrcillatloii managers ut good salaries. 

If you are out of employment or seek- 
ing a change write at once. 

A number of these poslttone are ready 
for immediate acceptance. 

Addlraa H A. Wenlge. Chairman, care 
of the Post-Star, Glens Fulls. New York. 



, looking for opening 
good weekly where. In 
n the property might 



Reporter or City Editor 

Young man, University graduate, Ave 
years' experience aa reporter and city 
editor desires position on Ohio or West- 
ern Indiana dally, Beat referencea as to 
character and ability Correspondence 
solicited Addreaa A-7H5. care of Editor 
and Publisher. 



Circulation Manager Wanted 

IVc are printing a Daily and Sunday 
paper In the liveliest citv In the middle 
west i population about Jou.iXKi) leading In 
total circulation iso.ooo), but running 
i- 1 - snd neck in city circulation with the 
second paper, our city and country cir- 
culation departments are separate and 
distinct. We want a man to lake charge 
of the city and suburban circulation, who 
will give his entire time and thought to 
aei'uring new subscribers and to operating 
a aatiafactory delivery aervlce. It's a 
splendid opportunity for someone. Please 
name salary ex|tected. C. J. Stein. Met- 
ropolitan Theatre llldg.. St- Paul, Minn. 

Advertising Manager 

WANTED — Capable advertising manager 
for afternoon and Sunday morning riewa- 
naper In city of twenty thousand. Must 
be able to write ads for Dry Goods and 
other business establishments. Good pay 
to man of ability. No other need apply. 
Give full particulars as to your newspaper 
experience, age. salary expected, when 
vou could report, etc . In Brat letter. Port 
Arthur (TexaaJ News, 



WANTED experlenc 
tor and cop)' writer 
Utile advertiser* lot' 



d advertising sollcl- 
one who can bulM 
" lg ones and secure 



euro and aalary. 



Thi JouJnat gu'lney/'ll. 



Advertising Manager 

Wanted— Advertising Manager for lead- 
ing dally 111 Eastern town of thirty thou- 
sand Man with ability to develop Held 
Irom beginning. Permanent position to 
right party. Addreaa A-7M1, cure of 
Editor and Publisher 



Circulation Man 



Wanted — Circulation man to build up the 
circulation of thla newspaper In tbe 
Thumb district of Michigan, of which Port 
Huron Is the natural »ietro|M>lls. The 
present circulation Is ll.Ooo, und we huve 
not employed u single aollcltor or can- 
vasser for several years, yet circulation 
has been held intact almply by selling the 
• taper on Its merits, The dry circulation 
practically already loo*'; *nd no problem 
whatever. Correspondence invited with 
the man who thinka he can increase the 
oiitslde circulation In a territory of too,- 
(ilin people from three to live thousand, 
llulalde territory consists of iiurneroua 
agricultural district. 



Business Manager 



daliv 
thou- 



liuslness Manager wanted on a 
evening paper In a city of forty 
sand. Must have. In addition to b 
alollly. a general knowledge of the news- 
paper buslneeai. together with cour 
optimism and Imagination A 
opportunity for a young man with 
b'.tlon Address A-797. care of Editor and 
Publlaher. 



1 1 1 1 I .'. II 
vlth am- 



BUSINESS OPPORTUNITY 

J<Sifrt>tememtt under this nunncoiun, f*riy 
e*nn fir fin/. Count i\x wrdt l» tht lint. 



UmiHual Opportunity 

for nn cxperlciiLed jvlvrrt lnlriK r»uli»*m»n 
fur Houthern trade Journal Ira-lln* li* 
Of hi, Munt make New Orleans head- 
m 1 1. t m ... i iSi i !<■ ■ ii '■> .myelinic 
rrrvlous t* rifiM c i-mt«ntlail. Vnu*iiut 
o|ipor(unt(v fur nun wtio CAD MLMlt 
tcrrtlary and wKt> In cap»b!« of AfV^Va^ing 
Into advert t.tlnK' nirtrwiKer Sltttt* **T«'. *•■*- 
[M-rionf.- and *alur>- exjie*'ted. A tl rfjdl»*H 
h^M atr.plly <tinf)denltal Southern 
Mjirlw Jounuil 1'ubllftl.lnR <*o., Houston, 
TexaA 

Adverti«iii|C Solicitor 

FeNKUOETIC advertlvlrtK uullcltor and 
<•-»,>>' wilter for jtouthern ctly uf 3u.fii)0. 
inMitilne paper. (Tommlsston and drawlnc 
account Txiala Immediate action nrrea. 
hji rv Slut* 1 fxperl<>nr«i. VounK inan pr*- 
ferred. AddrvctH a\-7H7. fare of Edltur and 



For Sale 

l.'ntiriual clrcumatttneea place on QM mar- 
ket for Immediate am\e dally dolnc H&.'X'O 
annual buHtHW (no >ob daptO and paying 
ion: on .nveBtm*nt. City or U.000; finaly 
lit^atrd: one other pai>-r; mlU* from 
New York, Address c*r« Of Ktf- 
Itor A WV ttuhw. 

To Sell, Through Emergency 

An vitiottualty promlslnjr new trade Journal, 
already »v*wl nundrisl dollars ahead of 
coat of prtHlurtlon. monthly, and capable 
of lance vxpanalon In right bund*. Urjevnt 
pt-monul situation indurew quirk dlMtanMal 
Ihin't write unb sM you have ut leant ll.iittl 
tm rtt-Al and mean buHlnesfi Addresn 
WexiHin, enrw of Kdltor and 1'ubltaher. 



Publishers — Attention! 

We supply literary material of all kinds 

for newspapers or inufrazuiert at very 
r«N»*onabt<T rates- Kverythlnir la oriclnal 
and by competent writers. N'o mutter 
what you need. w« run furnish It. Will 
take ad%rrt.Hing In eXeboniTp f""»r all "r 
part. Address Literary Dureau. M 0 J 4. 



$5,006 or lew cash for 



southern, southwestern 
or Pacific Coast daily. 
Proposition S. W. 

CHARLES M. PALMER 

Nmnpmpcr Propenlt 
US FIFTH AVE. NEW YORK 





CONSOLIDATION 

is the recognised rout* to Urfc 
returns in ne»rlr erery line of 
cnmmrrcial induttry. 

We believe that publish. nf prop- 
tract offer one ol the most at- 
tract iv* of all the fields for merger 
*nd con loHdation. 

We have a record of results in 
thU d.tficult work that you should 
iovest.fate. 

HARWELL & CANNON 

Sewifytptr sad* Afafaaiar ProrrrtUi 
Timet fiaildiac New York 



Experienced Advertising; Solicitor 



business at card rates and wlthuut free 

retei 



Strenuous Outing Held by 
Club 



Bowlini, Swimming, Col/ and Field 
Events, Including Fal Men's Raee 
at Hotel 



The twelfth annual outing of the Rep- 
resentatives Club of New York City was 
held M ihr (irrlncy Kami Hutel at 
White Plains, fn »]>itc of the bad 
weailier thrre was an attendance of 125. 
about 40 of whom were entered ill the 
golf tournament The rest put in the 
afternoon in lhe bowling alley, the pool- 
room, swimming pool and on the polo 
field, where a baseball game was staged. 

In the baseball game, the Representa- 
tives, under the leadership of Hal Ken- 
nedy of Good Housekeeping Magazine, 
snowed under the Advertising Agents' 
tram, captained by Harry Le Ouattc of 
Strecl S: Kinnry. The tinal score was 
ke 21 to 6. 
In the rield events the star performer 
was (jlcnii E. I-ontaine, of Popular Mc- 
rhai.irs lie captured so many first, 
second and ihirtl places that he clinched 
the Ulack, Starr S; FrOal trophy lor his 
publication, and will be the possessor 
of this trophy for the next year. The 
fat men's race was won by A. M. Ding- 
wall, of Town and Country. Other 
heavy point winners wrre J. I). Bedell, 
formerly of I'hoto Play : C. S. Rokelund. 
of Review oi Reviews, and C. H. Fuller, 
of Christian Herald. 

The big event of the outing was a 
dinner held in lhe ball room of the 
hotel in the evening. There was some 
excellent singing, and Steve Klynn, of 
Cosmopolitan, put on a good imitatiun 
of Georgic Cohan, impromptu. 

Much interest devolved upon the win- 
ner of lhe blind bogy golt' trurnament. 
(■enrge Sullivan, of the I- sk Rubber 
Company, drew the bogy. John May- 
nard, of Christian Herald, and Todd 
Barton, of Scientific American, were 
tied ior first priie. which was a Kisk 
pneumatic tire. In the toss-up Maynard 
won. 

The lowest gross score in the scratch 
golf tournament was captured hy fv S. 
Durkee. of Leslie's. Special prizes were 
awarded In Lou Fernald. of Leslie's, 
and Herbert Sti 
er« with the Ian 
worst scores. 
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Award Legion of Honor 
Cross to Frank Dilnot 



American Correapondent of London 
Daily Chronicle and President of 
Foreign Correapondenla 



Frank Dilnot, American correspond- 
ent of the London Daily Chronicle and 
president of the Association of Foreign 
Press Correspondent* in the United 
States, was presented with the Cross of 
the Legion of Honor by E. Casenave, 
Minister Plenipotentiary of the French 




Jeweler* Will Advertise 

St. Louis. Mo.. July 16.— A 
fund of $3(10.000 has been ad- 
vanced to carry on an advertising 
campaign in the newspapers and 
magazine* for the benefit of the 
jewelry trade, H. E. Freund, man- 
ager of the National Jewelers' 
Publicity Association, told mem- 
bers of the Missouri Society of 
Retail Jewelers, in annual conven- 
tion here. 

Freund said that the purpose of 
the campaign i* to instruct the 
public how to purchase jewelry. 
No particular brands or dealers 
will be mentioned in the adver- 
tisements, he said. "Jewels Make 
Permanent Gifts" Is the slogan to 
be used in the advertising. 



WHAT Ol R READERS SAY 



New Proprietors Reorganize 
Binghamton Paper 

Johnson and Hill Head New Company — 
Lieut. Lyon Managing Editor— May 

Hare Sunday Edition • 



Frank Dilnot 

Government. July 14. The presentation 
was made at a dinner of the association 
in New York City in honor of Basilic 
Day. 

In awarding the medal. M. Casenave 
said he acknowledged in behalf of 
France the service* rendered by the rep- 
resentatives of foreign newspaper* in 
the United States during the war. and 
especially at the time America entered 
the war. when the encouraging reports 
from this country did much to sustain 
the public morale in France and Eng- 
land. 

Among the speakers were Melville E. 
Stone of the Associated Press, who said 
the future good will of the world de- 
licndrd on the friendly relations of the. 
English speaking races and Frame: 
Percy Mullen of the Loudon Daily Tele- 
graph. Louis Tracy of the llntish Pub- 
licity Korean here and P. Whitwell 
Wilson. 

Guests included Baron de Neutlive. 
representative of the Bank of France; 
F. Cunliffr-Owcn, president of the 
France-American Association; W. F. 
Bullock of the I-ondnn Times, A. Plot- 
tier of Lc Matin. Paris, and many other 
well known foreign journalists. 

Mrs. Alma Claybourgh sang the "Mar- 
seillaise." 



IIincimmton. N. Y, July 14. — Fol- 
lowing the purchase of the Republican- 
Herald by George F. Johnson, of the 
F.nilicotl-Johnson Shoe Corporation, 
and Congressman William H. Hill, pub- 
lisher* of the John*on City-F.ndicott 
Record, the stockholders have elected 
Mr. Johnson president to succeed Wil- 
liam G. Phelps, and Mr. Hill vice-presi- 
dent to succeed Sigmtind J. Ilirschman. 

Harry G. More will remain as treas- 
urer and business manager for the pres- 
ent. R. 7.. Spaulding. Jajr.es M. Mc- 
namara and George A. Kent resigned 
as director*, hut no selection* were 
made to fill the vacancies. 

Charles W. Raldwin. managing ed- 
itor for the last eight years, has re- 
signed, and his place will he taken tem- 
porarily by Lieut. George H. Lyon, who 
wa* for several years editor of the 
Johnson City Record It is understood 
that Herman W. South worth, formerly 
managing editor of the Pre**, and now 
Representative Hill's private secretary 1 , 
will be connected with the paper in an 
editorial capacity. 

The new owners have purchased the 
new Sltarpe Building, and will have it 
rrmndelrd as a modern newspaper plant, 
will buy nearly all new equipment, and. 
it is said, contemplate changing the 
Johnsrn ("itv Record to a Sunday edi- 
tion of the Republican, 



A. Regnier is now circulation manager 
of the Concordia (Kan.) Blade-Empire. 



Ttia auialxamatlna of tb* tare laaiUnf pro 
■raaalva Jaartoh *e*a|Mip*ra of NoaT York 

THE DAY 



THE WAKHEIT 

brlBC* *ntn hetac |be moat pnwarful adrtr 
tlelng medium In the Jewiaa SHd 

.gfrc Oaf. 
The National Jeu-hh Dally 



R.J.BidwellCo. 

Pacific Coast Rapratantativa 

Daily Newspapers 
of 

"Advertising Value" 

Rate*, Circulation, Special Data, 
Promptly Upon Rrqoeat 
PACIFIC COAST OFFICES 

EDITOR & PUBLISHER 

SAN* FRANCISCO SEATTLE 
TO Market St. I3t2 1- C. Smith Bld ff 



For h League of Newspaper* 

i .imitni. Utliii, ami; .*. 1*11'. 
IMllor and I'uMt.hfr 

I Km Terr mnrli Interrated Is ttitirr* t i.ir.. . 
will. aret I law earthing tint will develop 
and maintain It. I ■m afraid there are faMu* 
t>*n«pap*r« that ire leea Istereatett In that than 
Id printing a at**? that will atari Ic aad ao 

Otaskv faCOUl* talk. 

Aa a m-wipai-rf man I k.iww that Dc«a ahonW 
h> m4h lutereatlng, tMt that Is ait tin *\mr* 
Ut aa oalnatll or a half truth. Purely •••»»* 
t tonal treaittiant ut Lutimail- iml affair*, to tha 
extent It la ladutged lb. U the luoat aertoua 
■oeiiane to n*ae*\ Tha n»waj*a|*r baa trvturudnua 
power tn tfce. OMklng nf pahllr iiptriLoa*: II Xhrtf- 
fore haa a 1r*4nrndniia re«f»>n»lnl|lt j , f«w tb*» 
public opinio* wa Brake nilea th*» mnrld. 

1 wtah wa cm Id 4o eomething to pat t'»*» 
morona a ad otber Iireapoitalht** out of to* a#w» 
paper hoolaraa and commit our >*«rna*a to the 
baiiila of mm hmo with eooaeience and a de- 
i*>rmiiiatk>n to adhere In what thvj print to tba 
truth, 

"Truth la ma far aa It la Bt to prlat" ought 
t« He (br aloran and rule *f 9999$ in wapa.wr, 
am) the deliberate clTnrt In miarenreaont uua 
<on»»trT In the papere of another might tn t*» 
matte a «rtnw 

It aaatna to me that a League of NVwafowpec* 
auob aa jrou wnr crop late might dV> much la thU 
llnatlam 

OHM AS C. MOfU 



Problem* of Copy Paper 

Marram*?*!*. Cal. 

Edltae and llihIK- rr- 

la a recent laan« yon ask trial of a copy alter t 
9 Inebe* kag a ad fi>4 lnchaa tread— carrying 1*. 
or 20 line* dimMe apaced. 

Tba> una m moderation ab»r* all other* la 
f-coinomit-ji handling lu tba work room, bc raaa * 
Inroareedeiirr thar* racana Impeding high priced 
r>t>eraiMra ami aloalng down axp+aakr* machinery. 

1|W KkWlypg tOfq Imanl. rlalbla ai«a«v la aSfiit 
T tnrtipa t..-rwi-» 11 Hit* Iwttoin l»>rtg* and the 
aaarmbly carriage allriV. The practical alaa of 
paper la tr«a than 1 tacbt-a high. Any larger 
■hrrr mutt ne fo|i|i>d, 

Ttien>fora tbe ordinary letter aheet, with llaea 
writ tea the *H tack way. fotda nnre (o 
114 X f 14 lack alie. or cnta In half atteeta at ttn» 
fold. glr1a« toe maat conTColent elaa and la* 
meat odantlflc. becaaao 1k« beat adapted to Ita 
uaa. 

The eye la 33 per cant leaa fatlgwd by chang- 
ing enda la tliv &i*.-la*h wlda paper thaa Id tha 
«S->xh width. It la eaaler baadled by copy 

lif' r» 11 : ',<!•• -f ri*ai!.'rn. 

There la leaa tlm* luat aad lata wtar on tb« 



tr|a>wrlt«r by alilfllng tba carriage a«J kaafar 

Uoea. , . 

In aewapa|HT arork. the hang llaw r<npy will 
gtre Marly Ita own length) la tba column la 
print, tbua facilitating apace rati ma tea. Wbcn 
tbara la a Tartatloo It la coaatant enough aa 
sfslltora can quickly Judge bow many lactic* tut 
copy will 011 la tha paper. 

Tha ILnotyiwr can drop It aa hla copy board 
with «a motion and tn>t raarraaga It 110 tu ba 
hang* It oa hla aid* book wlmn cooiplelod. Tbn 
bin aarond abeel la la placa ready for him. Re 
can lay a dne>a ah*>i<ta down with one mnl^« 
Prtntara all nbj»rt ■treanniialT to MMP wrltle* 
tha abort way 00 ante paper. It alowe thcia 
<.o*rn a^i'it IT \*-t m,i. 

The only argument I cna are for lite umw 
ahect la the caajnt of 300 aroeda to a page bHlig 
eaaler to cabrolate. and thit la wortbUaa becauar 
a page will hold aa many wnrda one army aa ib* 
other. The eteratagant wrltar will ba takau 
car* of by tha copy reader. Every bawapapwr 
maa will appreciate thb atateaaeal, 

Bapl>Uig to joar alntaaamt Ilia lt-ttar alee u 
awkoaxfl t -r llnot^iM- «|M>raii>r*. I raa one of 
the flrat maehiut*a on the New York HeraH. 
I»t>r(rrr I beenmr an adrerltalng agent, and know 
froaa practical experience that the mta alar It 
tn comaann uae not from thapry, bat brrnwM 
practlc* haa prorrd It right. And aclencc la 
manly rcOned practice. 

JOHN T. Htll-I'E.N. 

Louia M. SlDmer DcaJ 

Nbw lOWWIW. Conn. July 14.— Loui* 
M. Stumer, ajtcd SO, vice-president of 
ihc Ued Hook. Hlue Hook and Green 
BtM>k magazines and of tlie Slury Pretal 
Co., Chicago, died suddenly here t«day 
wliile on a visit with bis family. 



You am reach 

Albany, Troy and 

Schenectady with 
one paper 

The Sunday Telegram 
Albany, N. Y. 

6irrn!atioi% 2b%000 



Food Medium 

of 

New Jersey 
Trenton Times 

JLBrC 

2c— 12c Per Week 

KELLY SMITH COMPANY 



20 Filth Avenue 
NEW YORK 



Lytton Building 
CHICAGO 



Canadian Pres§ Clippings 

The problem of covering the Caaidlau 
Field la aoawrred by obtalulug tba 

The Dominion Press 
Clipping Agency 

wfclrti al.^a Iha rllpplnira on all mattrrt 
ot Intarval to 7011. printed tn «.*t M 
par not. of tha Mwapapara and pvtiltra- 
tlnna ot CANADA. 

W» corar ararx font ot CaMda and 
Nawronoillsnd at oor'baad otBro. 
"4-76 Churtn St, Toronto, Can. 

Prleo of .arrlro. raatilar prMa ellpedaic 
saaa— apaclal rata, and duroonta to 
*'a and Ne.apapat. 



Ohioant Will Meet Anpiat 1 

Clevehnd. Ohin. July 15.— The of- 
ticcr> ol the Ohio Select List will hold 
a general conference at the llollemlen 
Motel, Oereland. August 4. Harry 
Taylor of the Portsmouth Time* is 
president. 



TO REACH THE RICH 
TRADE OF KANSAS 

(Titprka 
i-atly Capital 

Sworn CoTerninent Report 
for Six Month* ending Apr. 1, 1919 

35,247 

Its tale* promotion department is 
at the aervice of advertiser*. And 
■I really promote*. 

CV^£~ta4J^«V 



Member A. B.C. 



PublUhvr. 



We can increoae yonr bn*i 
yon want it increased. 

Yob have thoupht of pre** elipp* 
ing* yonrtelf. But let a* tell you 
how pre** rlipping can be made 
■ btuineaa.builder for you. 

BURRELLE 

145 Lafayette St,. N. Y. City 

Established a Quarter of a Cmtury 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 4r>th Street 
New York 
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OHIO FIRST 

Ohio is the FOURTH state in point of population — 5,1 50,356 people. 
This is five per cent of the population of the United States. 
85.1% Native Born White — 12.6% Foreign Born — 2.3% Negroes. 
Ohio has 40,740 square miles — 126.4 people to the square mile. 
The average in the United States is 34.3 people to the square mile. 

Ohio has 37 cities of over 10,000 population 

13 cities of over 15,000 population 

7 cities of over 25,000 population 

3 cities of over 50,000 population 

3 cities of over 100,000 population 

3 cities of over 200,000 population 

1 city of over 500,000 population 

Ohio has 250 Department stores 2.200 Druggists 

2,800 retail shoe stores 5,511 General Stores 
27,258 Tobacco dealers 2,863 Garages 

Ohio has everything to make an ideal market. As a try out proposition Ohio is one 
of the best territories possible to find in the whole United States. 

Ohio farm products and Ohio manufactured products mount well into the billions of 
dollars in value annually, and Ohio daily newspapers are in strict keeping with the 
character of the state and the people. 

Give these daily newspapers a chance to serve you, co-operate with the live wire mer- • 
chants in Ohio and you will understand why Ohio is the great state it is. 
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Covernmenl Statement*. April 1st. 1919. 
• A. B. C. Report, April I at, 1919. 
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g Situation 



These Twenty Leading Retail Shops 

Abraham & Straus Bonwit Teller Lord & Taylor Stanley & MacGibbons 

Altman Gidding McCreery Stern 

Arnold, Constable Gimbel Macy Stewart 

Best Hearn Oppenheim, Collins Worth 

Bloomingdale Loeser Franklin Simon Wanamaker 

used space in the New York daily newspapers 
during the month of June, 1919, as follows: 

Evening Newspapers 

The Globe- - - 294,930 The Mail - - - 137,915 

The World - - - 288,077 The Telegram - - 99,470 

The Journal - - 268,819 The Post - - - 48,500 
The Sun - - - -251,065 

Morning Newspapers — excluding Sundays 

The Tribune - - -73,119 The World - - -47,137 

The Sun - - - - 55,833 The Herald - - - 40,939 

The Times - - - 48,803 The American - - 7,368 

Sunday Newspapers 

The Times - - - 131,631 The Herald - - - 94,381 

The World - - 124,918 The Tribune - - 87,901 

The American - - 121,080 The Sun - - - - 67,522 



The Globe continues to lead the procession in 
volume of clean local advertising 



.Member Tfil€ NeW YoA Globe . W000 
A ' B ' L - JASON ROGERS, Publisher A Day 



Sixty-tivo Pages, with List of English Language Dailies of U. S., Their Circulations and Rates 
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. 1911 , 



Chicago Tribune Advertising in 

Other Newspapers 



The Chicago Tribune wishes to give 
credit to the thirty newspapers in 
which it has been running full page 



ads for their share in bringing 
about the splendid increases shown 
below : 



Each of these charts slums the total atlvertising printed during a certain period in all 
Chicago ■ newspafx'rs. Mote that The Chicago Tribune has carried a larger proportion of 
the total each year until now out of every three pages of advertising in Chicago, one is in 
The Tribune and the other two are divided among the remaining five newspapers. 



191 7— Total 



1918— Total 





1919 — Jan. to June 
Po«t 




We know that advertising pays newspapers as 
well as department stores and we intend to con- 
tinue advertising The Chicago Market and The 
Chicago Tribune. 

We know that the more every other newspaper 
advertises itself and its market, the better it will 



be for all newspapers, including The Chicago 
Tribune. 

We wish Chicago Tribune advertising to run (as 
far as possible) in newspapers that believe in 
advertising, and that express that belief by ad- 
vertising. 



We are ready to discuss our fall rampaign with progressive 
newspapers which both buy and sell advertising. 

I ^THE WORLD'S GREATEST NEWSPAPEP/ fiH 
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ate****®*' 

Stern Broth 




THESE TWENTY 
LEADING RE- 
TAIL STORES use 
a total of 407,110 
lines of advertising 
space in New York 
morning (excluding 
Sunday) newspapers 
in the month of June. 

OVER A QUART- 
ER of this total 
lineage was used in 
the New York Trib- 
une — more than in 
a ny other newspaper. 





BONWIT TELLER &XO. 





OPPENnEIM.@UINS&<§ 



The reason THE NEW YORK TRIBUNE carries 
more daily advertising from these twenty leading 
department stores and retail 
shops is because THE NEW 
YORK TRIBUNE'S circulation 
is the highest grade — per thou- 
sand, possible to reach through 
any New York morning news- 
paper. 

THE NEW YORK TRIBUNE 
reaches the class of people — 
the men and women who understand and appreciate 
the better class of things in life— those who live the 



ards to live up to, but have the 
those standards. 



to live up to 



TRIBUNE 


106,698 lines 


SUN 


90,054 " 


TIMES 


82,165 " 


WORM) 


79,886 M 


HERALD 


40.939 " 


AMERICAN 


7.368 " 



THE NEW YORK TRIBUNE 
guarantees the truth of EVERY 
advertisement it publishes — 
giving an endorsement im- 
mensely valuable, and insuring 
every advertiser having com- 
pany of which he need not be 
ashamed. June, 1919, was the 
biggest month in advertising in 
the history of THE MEW YORK TRIBUNE, 
755,138 agate lines — being a gain of 439,598 agate 



better sort of lives: people who not only have stand- lines or 139 x 4% over June, 1918. 



MEMBER OF A 



b. c Ntvo l^rfc Srttnm* 

First to Last— the Truth: New— Editorials— Advertisement* 



MEMBER OF A. B. C. 
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THE SMITHSONIAN I 



RECOGNIZES N. E. A. AS AMERI 

; . NEWSPAPER SERVICE ORGANIZATION 

W' ./By invitation of the Smithsonian Institution and 




Universal Film Manufacturing Co.-, Edward M. 
Thierry, N. p. A. stafr writer^ v/ill accompany the Smith- / \/ // // 
sonian African Expedition through darkest Afric^.. _ 1 / 

This expedition (sailed July \ 12th jinder the leader- - // / 
ship of Dr. 1 Edmund Heller, probably America's greatest 



' *' 7 H J 

/ naturalist, and wiU^ < N /',A 

H 1 ' ■ * interior of Africa in the interest? of science and education; 

But one newspiper concern could be represented - 
and naturally N. E. A. was selected. 

~iur clients, exclusively, will receive Thierry's mar- 




/"A 



vellous stories and pictures of animals, human life and 
nature at its wildest.; __[_' C v --- / 



V 




THE NEWSPAPER ENTERPRISE ASSOCIATION 

1 \ >i lit' - *"— — V 1 ' J Sililtrat* 1 } 




CLEVELAND, OHIO 

aW' 




u. 




^iStrze^v g oogle 



•1 
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Getting Increased Distribution 

IN 

Philadelphia 

Influencing the dealer and the consumer is best 
brought about by regular advertising in Philadelphia's 
dominant newspaper. 

Dealers stock and push articles that are strongly and 
regularly advertised; they don't pay much attention to the 
things that the public don't ask for. 

Philadelphia's 392,000 dwellings and 16,000 manu- 
facturing places comprise a big market that needs constant 
cultivation because it pays big dividends to the advertiser. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the newspaper 
"nearly everybody" reads — 

The Bulletin 

Net Paid Average ZLzl7 ZLOl Copies 
for June < 9 *±U± a Day 

No prize, premium, coupon or oilier artificial circulation stimulation method* have ever been used by The Bulletin. 
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Immm-iI every Thursday — form* closing at two P. M, on the Wednrada' preceding the date of 
l.uhli. ution' hy The Editor & I'ubliaher Co., Suite 1117, New York World Building, 63 
Park Kow, New York City. Private Branch Telephone Exchange, Beekman 4330. 
Jame* Wright Brown, President; Fcnton Dowling, Secretary. 
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SAYS WILSON CONCEDED RIGID WAR CENSORSHIP 
TO SAVE EUROPE AN ALLIES FROM DOWNFALL 

Charles H.Grasty, Noted War Correspondent of New York Times, Tells EDITOR & PUBLISHER 
That While Restrictions on Publicity Were Paralyzing to English-Speaking Countries, 
They Were Necessary to Save Shell-Shocked Nations from Demoralization 



[A/» Crusty, who is treasurer of the 
\'ew York Times, returned from /:'■- 
rope recently with /'resident WiSson't 
tarty, after Jurri«j/ achieved an inter- 
minimal reputation as a brilliant wetter 
and interpreter of exenls during (our 
years' service as a war correspondent, 
u-as asked by Editor & PdlUHDl to 
relate tome of his experiences in the 
,ir run.- anil at the I'eaee Conference, 
ft particular interest la our readers. 
Here follows his reply, illuminating not 
■ nly as regards the censorship, but the 
personalities of the leaders on wham 
depended the fate of the Allies' cause, 
the staunch support given the Presi- 
•i. nt's war policies by Viscount Sorlh- 
i.'i.fe. social unrest in Creat Britain, 
and other mailers of keen, present in- 
terest to the press of the tailed Slates. 
— KarMB*| Note.] 

Br Chau.es II. Grastv. 

YOU ask me for my nwil interesting 
experience*. 
At the tup stands my experience* with 
\merican soldiers. I went over on the 
I. .at with General Pershing and saw 
turn deliver to the almost exhausted 
I rctich ihr American message of com- 
rfeSctMp and hope. 

I watched him develop step l>y stel> 
mo a great force— perhaps the greatest 
i-igle personal force in the war. He is 
. ypical. fearless, aggressive, patriotic 
\mcrican. 

It i* no reflection on the other par- 
ticipants to say that the war couldn't 
Itave Ix-en won without North Ameri- 
canism (always include the Canadians 
.M,h ihe North Americans. They be- 
I..»k then, and Currie was one of the 
LTiatc«t acneral« in the war). 

-Best Soldier* in Europe" 
I'm esen alx>ve my experiences with 
■In generals whom I admired so much. 
I pot mv experiences with the soldiers. 
I vaw ilic first of them land at St. Na- 
raire on June 2X, 1917. They were raw- 
material thrn. I saw the Kith Infantry 
march through Paris on the following 
Jtli of July. They were splendid fel- 
lows, hut still raw material I saw them 
in training around Gondrecourl and 
ihcrg was not much difference. 

Hut they were coming. Their full 
hitting power was shown at Cantigny 
. „ May J». 1911, just in time for the 
M.irne. and fr .m then on they were the 
Vst soldiers in Europe. Once some of 
ihim got good, they all responded to 
lhat spirit of competition characteristic 
of North Americans. 

\ few weeks ago. at the Pershing Sta- 
dium in Paris, I saw a picked battalion 



of American soldiers that outclassed any 
I had ever seen. And when I spoke 
to General Pershing about them, he 
said : 

"! have just finished reviewing 1,800,- 
(00 American soldiers. No one ever 
doubted the high qualities of American 
youth as human being*: 1 want tn speak 
of '.hem as soldiers. I don't believe such 
soldiers ever existed before. 

"Mind, I am speaking as a West 
Pointer. At the end of the war, the 
American army had so many corps 
d'clitc lhat it was difficult to count 
them." 

1 had a chance in lalk with Marshal 
I'och several times. He always said that 



soldiers from hi* already thin front and 
send them to Italy. 

I went with them, and never was de- 
moralization and consternation tranquil- 
lized by such a comparatively small 
force as by them afier Caparetto. 

It was Painlevc who put in that great 
general, Prtain, afler the failure of the 
N'ivellc offensive in April. 1917, when 
the army was almost in a state of 
mutiny and the French civilian morale 
at low water mark. Prtain brought the 
army back. 

I was much at Versailles during the 
tight to put a generalissimo in com- 
mand. The support of lhat light by 
l.loyd George against natural, narrow. 




Ciiari.es H. Grasty (seconii rit>u right) Lesving French IIeauoi-arteis h hi 
a Conference with General Foot. 



tltr best that could lie done was to hold 
for the American*. He made good in 
lhat forecast. 

The French Leaden 

Marshal JofTre, whom I interviewed, 
impressed me as a great philosopher and 
thinker whose moral and intrlleciual 
leadership brought out the lies! qualities 
in Ihe French. Clemenceau is a groal 
■ haracicr, made to order for the last 
quarter of an hour a* JnrTrc was for 
ihe hrxt. 

1 admired Paul PainMvi, who fell, 
parity at least. Iiecau*r he was a maihr 
maiieiaii and NO) an orator. 1 happened 
in fie with him at the War Office when 
he made the life-saving decision in lake 



home opposition is a thing that must 
always lie remembered in his favor; but 
Wilson's support, though lasier to give, 
must he acknowledged as the chief 
factor. 

How Wilson Aided 

General Bliss co-operated with ex- 
traordinary ability, and perhaps he, loo. 
was nrcessarv to the success of the ef- 
fort. 

One doesn't know where to slop in 
talking of the war: after the armistice 
the unfolding of rvents was less inter- 
esting and a mighty hard job fur repre- 
sentatives of the press. 

The war rcusor-hip was overdone. 
Tbr lack of information didn't make H 



much difference in continental communi- 
ties. Inn it was paralysing to English- 
speaking countries. We depend on pub- 
lic opinion to shape public policy. 

Our public larked information before 
the armistice and never caught up after- 
ward, though the censorship was re- 
laxed. Then we were always afraid of 
lining Germany some kind of an edge 
by idling too much. It was a most dif- 
ficult position. 

The President himself was obliged 
largely to waive publicity which would 
have saved him murll embarrassment in 
America. The shell-shocked countries 
of Europe couldn't have stood it under 
their fragile systems. Every government 
of Europe would have fallen. So the 
President had to grin and bear it. 

British Politics 

I had the pleasure of meeting King 
George, an amiable and sclf-dsstiying 
monarch who saved Ins monarchy hy 
his sacrifice and energy, and who i* now 
sending his heir among the masses to 
mcrt advancing Democracy half way. 

I saw much of a still more powerful 
pnieiilale, Alfred Harmswnrth, Viscount 
Northcliffe. who is such a hustler that 
thousands of English think him Ameri- 
can hy birth. 

He helped the President at every turn 
until a serious illness temporarily re- 
tired him. 

l.loyd George is the greatest of all 
politicians in a political civilization in 
which public men are all statesmen and 
must be politicians. 

British Social Unrest 

People go to the House of Commons 
to see l.loyd George fall, but he always 
falls on his feet. As a matter of fart, 
there is no one in sight to succeed him, 
and so a radical minister preside* over 
a ralher Toryish government an in- 
verted pyramid, but it will lopple some 
day. 

There is a lot of rebellion loosr in 
Britain, bin it will never come tu Bol- 
shevism. There will be a slow revolu- 
tion that will change economic condi- 
tions and throw off the nppres«ion of 
social autocracy in the freest of the 
political democracies. There won't be 
such really beautiful aristocrats or such 
pitiful lower classes, hut ihe average , 
will lie higher. 

In many ways. Americans and British 
are ihe same breed. We will gr-t on 
together. But »c mustn't sweetheart 
each Other, Neither will stand it. In 
America wc will best keep friends wilh 
ihe healthily selfish British by looking 
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HOLD PRICES OF BOOKS 
AS ADVERTISING 



Protest, but Will Abide by 
Port Office's Ruling tbat Review* 
[ Cost* Are Chargeable 
Higher Postage Ralen 



In spile written piotcst* (rom pub- 
Sdier* "f New York City newspapers, 
ilic Post Office Department has declined 
In recede from its recent order classify- 
ing all book reviews, in which prices 
are meniiuried, as advertising and are 
as such with the second-class 
. of postage prescribed for such 



■■•■tin . 

It now teems tbat the department will 
be permitted to enforce its ruling with- 
out a contest in the courts, which at first 
was considered a possibility, Opinion of 
legal counsel is said to lie that, while 
the ruling may be unsound and arbitrary 
and one that sets a dangerous precedent, 
the question immediately at issue is not 
important enough lo warrant cosily and 
long-drawn-out liligalion. 

All of the New York City newspapers 
that print book reviews, including the 
Times, the Tribune, the Sun. the Eve- 
ning Post and the Brooklyn Eagle, have 
discontinued printing prices, and notice 
to this effect has been sent to all mem- 
l,er* of the American Newspaper Pub- 
lishers' Association. 

The Port Office'" Reasoning 

The final ruling of ihe Post Office is 
contained in a letter addressed to Post- 
master Patten, of New York, by A. M. 
Itockery. Third Assistant Postmaster 
General It reads: 

"Referring lo your reecnl communication 
transmuting one from the publishers of The 
New York Time. Hock Review' with 
rcleicnte to the cUi-ilkamm under act of Oc 
t.*el S, 111?, at ioioi of book, appearing in 
tkat l.-jblniUnr,, I hair lo uv llial the entire 
•mention to IW propucty at rcsaiuit'g as ail 
rerlMng .natter under the law tiled, book re- 
...<»> which include the prices of lie hooka, 
hat hrsii troue over vrty carefully in Ibe light 
„f Ihr .taltmeiits ami information ptotntcd. 

"The ruling with rrspret lo Ihe clansiriiation 



mail mallei. 

"As panted out in prcviuu. ciifieapoudeiset. 
il has alwas-a hern ihe practice to regard a. 
a.licrtiiing. wrilcups. puffs and commenda- 
tion, at ankle, a.lvnl. .cd fur sale in a pu b- 
hnilioti. When n iiutit -catun coii.iaird largely 
nl >ueh mailer it came within (he proviso nf 
Ihr U«, Act of Match 3. I*;", rmr»*lied in 
tedium A12, Postal lj«i and Re|rwlali< n», pro 
Inditing or entry as nrcond class matter of 
luhlicatuui. 'designed ptimaiily for advertising 
purpcrs,' and was onsnlui-nUy denied such 



Cap!. Richard II. Waldo, secre- 
tary of the later-Allied Game* 
tnmmiltee. Paris, formerly gen- 
eral manager of ,111c New York 
Tribune, writes to Editor & IYb- 
i i s 1 1 m {rqgg Paris ! 

"I have received a copy of the 
beautiful international edition of 
Kdito* & PiiBUMit* of May 22 
May I add my congratulations to 
the many you must have received' 

"If special mimners could con- 
tain as a rule matler of such ex- 
traordinary' interest as that with 
which this issue is filled, the ad- 
vertiser would willingly pay tall 
premiums for inclusion. I have 
spent many hours in reading the 
records and stories; the end il 
not yet. My experience in Lon- 
don and here has perhaps made 
the matter nf more lhan ordinary 
interest, but il seems lo me that 
anyone interested in Peace and 
Publicity— and truthful Publicity 
must fortify Peace— will have a 
fresher vision as the result of 
your 



YANKEE SCRIBES DINE 
BRITISH AT PARIS 



- Swop* anil 
Preside at Festivities 



(srsrisL inn 

Pari*. July 3. — The complimentary 
dinner by the American newspaper cor- 
respondents attending the Peace Con- 
ference, to the Hriiish nrwspajicr men 
• >n the same mission, has been voted one 
of the particularly bright spots in the 
seven months' sojourn in Paris of the 
men serving the English-language news- 
papers of the world. 

This particular dinner differed radi- 
cally from the conventional banquet. 
There were few speeches, while the 
cabaret program was long and varied, 
and left never a dull moment 
whole 



u r gl.^u oil Sumls, nlgbt In minor ,,r Urltl- 
loiir**IU-ta acvri-dlted at the Pc-aee IVwirerwu- 
i; Alluring u*«apapt-r men la Paris. 

"Naarljr nvery aewnpapor of Inaportanec- In ll 
Patsllith MpnakliiK world was rvpe-ratiited. I 
iri-iliiT nub all Has great news gatharlu* ngeocl. 
Willi In* pnenlble eai-eptUaa of tin- lunctio 
given by tonl Norllo lllTr. In III- Journalist* • 

ii..- Krlll.ti Umpire In I'Tinllna II, ..pur.. In 

M.».M. It » rt.ni- the .1 mnnile anil.. 

Ing ..f the KlivHah speaking |irv«i rv.e t.eougl 

le g t l h a r. 

• 111 all the „l«trlir» irry great strew, wan la 
on tl,e latpc^laate of the united effnrra of II 
Bridal and Anerttaa presa lo orlag alwsut 
,-t.iiiiiionltT of raoaght b*-tweeo Kngilsa ap*-akli 
t*,.litea aa the beat. Indeed (a* onU. me-aua 
eiisnrlng tbat toey aland together wbeaavcr tl 
xeraaliiu arista. Hope waa rt|ir««»t4 tbat 
would bo poaalble lo tuaka ibe Aaglo-Alnwrlet 
\~rt-A* dliinwr aa anotaal efeat, au aa Us jieriwtun 
utaay frl«dshlpa forward bvlwoea Beltb 
, rlran 



WALTER C. JOHNStK 
WINS PROMOTION 



and io harnmny with the ialeot of the act of 
llttdier -I. 1917 and thai tliey still And it 
fruwitile witb'iul itntaclinR from lite news value 

„f Ihr mir» olenitis III 'Ike New 

York Tintra ll-iok Renew' lo omit lilt prices 
of the baoag frnr-i llie reriews. llir | ohlisji- 
rpt' en r»|H-ralinn in lhi« rrstetl will Iir hrtplol 
aisd rrearly anliretialed. 

" \ r.:.itv t>f Ihi* letter is inrlnned for de- 
livery lo Ihe rnililiioSers when britiKinu Ihr 
foregoirie to their attention." 

Publialters' Cround of Protest 

The tiarticiilar letter of protest to 
winch reference is made in the foregoing 
letter by the Thirtl Assistant Postmaster 
(ieneral was one addressed to P. B. 
tiavin, Acting Chief of ihe Bureau of 
Second Class Mail of the New York 
City Post Office, by Louis Wiley, busi- 
ness manager of the New York Times, 
which read as follows: 

"Votir aua:rr»tion that Ihe prire in rrvirwr 
of (mo*.* rlansifies them as advertising, awajaaj a 
niivifiterpTrtaliun nf lbe postal regulations, 
sinew it eontd not have been lbe intention to 
inject a monetary val-ie Into a purely news 
I ractsce and deprive readers -d tsacntial in 



"The Hook Review haa rsi.thiiiK to do with 
advertising Reviews are in m tiled entirely 
lor the benefit of reailrii The pelce is neces- 
•■iiy for proper jo'Unirt-l a. lo the tilatir? 
v.ilue of a b>ok For inciter, a Slihscnber 
who la a student of a pctrti-ular s-.iersre would 
•tareely be interested in a bo<k on Ihe subject 
if it were addressed lo popular appeal, for it 
wtiulil have sbigbt leebnicat value. The l ialirt 
■ I in.ttrale 



'"'•Vshen such write-npa til articles advepistd 

tr a ,,o!,liealio.. formed only an trcdental ,l, r ,,ri, r . Ibe mor- the review would itiditale 
feature as connoted wtlh the pttblteatK.n la it. ,,,„, ,|„ Uk addressed llsilf to ailvaneeil 
esitiretv. the aaauler, allhoii.b advert-itne. nev- „ n . kcrj 0 f k„„.l,-,lae 
rrrheles.. l-.nl no eltect on the lecuod class 
mail t.r!Vilr«e of the publkation. nut, prior to 
Ihe dale the art of October }. 1*17. btiame 



rflaetrve, on tKr rale of ponage applicable 
Iketelu. Ihe same rale being ehareeal.lt on 
brjld Ihe advertising and noli advertising p..»- 

"""trniter die at! at October J, 1917. wbirb 
fur, a higher rate nf l-slaae on the advertis- 
tng wotion of a oublitatton. all adserli.inR 
ntti.l he sonsldered. rrtai lle« nl whether It IS 

f,. „s... L l f-. ■ in I ' i" iri-1 

w.th pr..t««e at the mne ratn applicable to 
■Ike advertiainH portion. 

Price* Only Affected 
"In view of the foregoing, there would ap- 
t»:,r tn lie some reasons for trrt»rd,n« all hook 
reviews *• adveriisinc matter chargeable with 
Ihe .croud class tune rales nf pu.uge pre- 
scribed bv Ihe ael of October 1. 1917. fur suck 
matter NevtTlhele**. for Ihe prr^tn. where 
the hooks reviewed in a publication are se- 
lected by the puldidser oc editor thereof, and 
the reviews are inserted exclusively for Ihe 
ml„rmation of Its rea.lrls and not m rimrwc- 
Hon with any under.iai>d-.ng or agreement wnlh 
siiyotse itileresled in the vale of the books, the 
ri views will he reaarded at matnr other than 
adittlising. for the purpose of determining 
the auaaae charts-able on the publication, pro- 
vided the prices of the hooka are not given 

in-l'tbr trvow* are nlherwi.r lire Itom 
feature, lending to pve them thr atipearance 
of belli a brsigned lo proenolc the talr of thr 

ha sag, 

••II is believed that after civinir thi« matleT 

f-irtbrr consideration in Ihe light of Ike fore- 



Not Considered Advertising 

"NYillicr book jiubbdiers nor reader, con- 
sider price* qouleii as advertising, ltook psdi- 
lishers frrtjiiently nealecl tu soiipty prices lo 
editors, and lbs Review department is com- 
pelled lo tete|ih.-.tic publishing bullae* for such 
■i-foiniation. The puhli*hing uf prices has be- 
c sir* an institution, prarli -esl froas Ibe bexin- 
tints of book reviewing. Nothing is adsertis. 
■ nil utiles* the spate ocru|ne,l i. xdd or paid 
fur directly or indirectly There is no rmolu. 
■nent foe such reviews for m-.w papers from 
Uuik publishers. 

"Ke.icw. aie written regardless of Ihe sood 
or bad inltuciace on advertising As proof, in 
lbe Last tswue nf lbe Rook Review, attached, 
ate asaiknd cnllclsans shoamii advrrw |odir 
ment». Ibnosh Ihe very books themselves are 
n.lvertised in Ibe .sane issue, one in the op- 
|.oite eoluntn on Ibe fating page. 

"Wt sngaesl. before hnal atliun is taken 
on Ihe question of the rbtninalion ol prices 
(mm book reviews, ihal the I'osl Utfict Dt- 
toctmcnt reconsider Ihe mailer or permit pnb- 
taBBgTS to twttt the tost office iiflioala lor the 
i-.iri.isr of provimr to their »*li. faction thai 
the review, in 'The Xew Voek Tiro.-. Book 
Review- have no advertising relationship." 

The ll, S. Railroad Administration 
proposes to spend approximately $135.- 
000 this year in an advertising cam- 
paign to make known Ihe agriciilnn al. 
resort and industrial possibilities of 
Florida. 



Juzi by Doughboy* 

The toastmastcr of the occasion wa* 
Herbert Bayard Swope, who presided 
liappi!y and gracefully. On behalf of 
the American hosts, Richard V. Oula- 
han, well-known head nf the New Ynrk 
Times Washington Bureau, made a 
sgseech lhat boosted his reputation for 
;. st [ir..-:iV.;i! oratory Frntn [he Rnfilirh 
guc*ts there were delightful talks from 
(ieorgc Adam of the I-ondon Times. 
Sidney Dark of the London Daily Ex- 
press. George Mair of the British Gov- 
ernment Press Bureau, and Gordon 
Knox nf the London Morning Post. 

Frnm this point onward and for some 
lime previous and also in hetwefii a de- 
lightful vaudeville program enlivened 
the dinner. 

If any feature siood out beyond others, 
it was the -Scrap-iron Ja»r Band, af- 
fe-lionatcly dubbed the Sciap-lrnn Jai- 
yerinos, ci imposed of seven American 
dmighluiys. Their playing took the meet- 
ing by Sturm at the outset and they fin- 
is' ed strong in the shank of the even- 
ing. 

Insistent demands from the gnesis 
lin tight furth Fred Ferguson of the 
I nited Press, who sang "Poor Boy," 
winning exlciidcd applause, 

These w*ere Present 

The ernnplele list of American jour- 
nalists who attended the dinner in- 
cluded : 

KH.it r. Sh-rstrd, N-w V-ek rtvi-alac Stall. 
Unodn IHro. Ww Vurk World. 
I'liartrw B Smith. A-ec^Uled Priw.. 
4. r U.-nonsld. New Vnek lUMrM, 
Srlbwr awtalaer. lv.ee OimmU.1 • rrea. 
Iliirvau. 

Ullllam O. Shepfcrrd. New York Kver.lu. Post. 



Reward- .1 for Splendid Work as Buainei 
Manager of Chattanooga Newa — 
kindel and Aker* Head Business 
and Circulation Departmenla 

Chattakooca, Tcdii., July 23. — At 
meeting of ihe directors of the Cliai 
latiooga N'ews Company. Walter ( 
Johnson, who has been business mans 
gc-r of Ihe News, was promoted to th 
ofHcc of general manager, antl W. Al 




ffajaaa, 

Hrrhl.il. 



Pral Vel 

ii a, 
rtattaai 

llerluTt Ailaaii OIW,-os. HarT'^t's Marsttne. 
Illi'linnl V, rlulahan, N,-w York Tlmea 
Il. rt.-rt llarard Sim,-, Xi-w York World. 
Ijwr-nee IIMI. New Y.»k Sill. 
K-llnnlil WrUI.I KawfJmaa. New York Tribune 
Hi ndlcate. 

N A. Vlokarvel. 
SVIIllam t*. Mcllonalil 
fnJellek Moore. Nesv York TVII.iiwe. 
I . S. Klrltsml. Ia~lle - a Weekly, 



New Toe* 



irela. ! 

Pliirem-e O'Nedl. PI1 
AllH-rl SI. Brait. New Ygrt Trlrmne. 

Will I^iwis. New York Trtlnuie 

RaJhatt J. I*r,-w. latrrnarloTir.1 News Hervlee. 
ilewrxe Pent, greacb Press ltureav. Wade 
matin*. 

irlmee Rota-rla, Aasi^lsti^ Pre*.. 

W. I, Tho n i p a o a. riiireraal Newa Re-rrlea. 

I.luid Allen. Wiwleln Ne-wspi|H-r I'likiai. 

Paul Mowret, rhleago Dally New*. 

J. T. O'Brien. Philadelphia I'olJIe Mtfac, 

S It, I'ouip.r. An.K-lal.-d l'r»-s.. 

fullan llarrla. New York Herald. 

Ile-wllt MaekeaaU, A*wt.-lali-d Prew., 

The following from the London Times 
shows Ihe spirit that was promoted by 
ilic dinner: 

■'One of Ihe iiomI luipei-nlie mnnlre^lati-'ns or 



Waiter C Johnson 

leti Kindt), formerly business manager 
nf Ihe Pensacola (Fla.) Journal, was 
i leeted business manager and a director. 

Mr. Johnson for years has been srere- 
lary-lreasiirer of the Southern New- 
pa|>er Publisherj' Association and wis 
?celaime<I by the recent Asheville con- 
seniion of lhat body as "ihe best secre- 
tary treasurer any association ever had," 
lie is a tirelesi worker anil has friend* 
ami admirers everywhere. 

Mr. Kindel is a native of Tennessee 
and served his apprenticeship in news- 
paper work on the Nashville Banner, 
ami before going to Pensacola was witli 
ihe Asheville Ciliicn and Columbia 
Record. 

J. H, Akrrs, formerly of ihe Greens- 
boro (N. C.) Record, is now circulation 
manager nf the News and was also 
chosen a director. 

Other officers elected were George f~. 
Milton, Jr_ secrctarj and news editor, 
a position he held previous to Ihe war, 
and Gus S. Currier, treasurer. 

The reportorial department of the 
News is now in charge of George H 
Butler, who a short time since returno! 
from ihe service. 



wa^hlusea. 
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WOMEN'S INVASION OF LARGER NEWSPAPER 
FIELD SHO WS WINNIN G RESULTS 

Mrs. Helen Rogers Reid of New York Tribune Puts in a "Man's Day" at Her Desk Before 
Hurrying Home to Romp with Little Son and Daughter — Her Department 

Shows Unusual Business Gains 



"The men are bright, but the women 
are hrighter."--Frxnk Dilnot in tht con- 
clusions made by an Englishman on 
America. 



Mrs. Red entered the offices o/ the only farting. We now have one woman dertaking. This applies to the news- 
Iribune well versed in the way, uf on the soliciting staff of the Tribune paper, a* well a, the slcamshi D line nil- 
earning a hvmg-which was in no way who is making a success, and I believe road or bank. For this reason I 'think 



necessary in the present incident— and 
with a pretty thorough knowledge of 
big business, gained as treasurer of the 
SufTrasc Party in New York State. Her 
part of the "big business" was manage- 



rely "past" for all 'Which ," she remarked, "was a pretty not ear* whether he is transacting busi- have been separated and kepTaTwrTby 
hi. Principally be- '""rough education. n e»s with a man or a woman. It does mutual suspicion. That is wrong and is 



\\7 OMAN'S part in the journalism 
of America started with the work 
of the helping wife in the print- 
shop of the country publisher, in an age la ™„ < ?. t ? 
that is not yet enti 
sections of the nation, 
cause she knew all about clothes- 
women's clothes— and the lighter things 
of life belonged in her sphere — women 
later found a place "doing society" for 
the big dailies. 

Graduation from society to sobs was 
easy and nalural on the bigger dailies, 
but as a general thing, especially in 
metropolitan journalism, that was the 
top niche of ambition. In the business 
uffice women's work was largely clerical. 

It is true that in the smaller cities 
some women did attain higher executive 
positions, and some through long-time 
iamily ownership became directing 
beads, but nil the New York dailies men 
managed to hold their own until No- 
vember J. 1918. 

Then, along came Mrs. Helen Rogers 
Reid. 

Directs Important Department 

Mrs. Reid is now an important part 
of the New York Tribune. In fact, her 
responsibilities for the new and potent 
punch that has been put into the ag- 
gressive business activities of that tradi- 
tionally great journal stand first when 
you consider a "greatest advertising 
gain." which is claimed for the first six 
months of 1919. 

Now. there may be no connection be- 
(Willi getting business for a great 
metropolitan daily and feeding a flock 
<i white leghorn hens, but it gives a 
hint of the manner of woman who is 
advertising director and secretary of the 
Tribune, for it is an established fact 
:hat chickens of the variety mentioned 
are the world's leading experts in egg 
traduction and assure results. 

t-'p in Westchester county there is a 
highly productive farm where white leg*- 
hi rns for eggs, Rhode Island reds for 
■able, and pure-bred Guernsey and Hol- 
>iem cows for butter and milk are the 
owner's pride. It is- Mrs. Reid's play- 
■ I sn<l its management is. her prin- 
cipal recreation, but it is run for results 
—on the theory that satisfaction with 
Hi comes from attainment. 

Was Well Trained in Business 

Early last September, Mrs. Reid took 
up seriously the work of learning some- 
thing about the newspaper publishing 

H r.rvs by becoming a daily student in 
the business office 



it is a work thai should receive the con- there should be broad understanding be- 
sidcration of other women seeking a tween the editorial and advertising de- 
business career. partments. as well as the circulation and 

I have found that the man or Srm advertising or editorial departments 

that is in the market— or should be in "I realiie that the advertising and edi- 

ihe market— for advertising space does torial departmenls of many newsoaoeri 




MRS. HELEN ROGERS REID. 



against the best interests of the news- 
paper as a whole, and prevents complete 
success. 

Commission* Abolished 

"News, of course, should be handled 
on the basis of news value, and adver- 
tising should be sold on merit, and merit 
entry, but between the two departments 
1 believe there can be co-operation that 
will bring about the success of the en- 
tire undertaking. While it is true that 
stories have been printed or suppressed 
because of business connections, it is 
also Iror that good news stories have 
been penalised because of their business 
connection." 

"I" does Aot enter into Mrs. Reid's 
discuss.ons of the activities of the Trib- 
une in her department. "We" is the 
dominant note in her conversation on 
the attainment of results. One radical 
change has been made by her depart- 
ment in handling accounts since she took 
charge. Except in the classified branch, 
all commissions have been abolished, 
and no solicitor has what arc commonly 
called "my accounts." 

"By placing every person on a salary 
Ixasis and abolishing all commissions we 
have a better spirit and better com- 
radeship among the men and women in 
our department. Display of feeling over 
closing accounts tlocs not exist. 

"Working in complete co-operation 
now for greater business, it is possible 
for all to assist in paving the way for 
one of our number to close a contract 
'or the profit of all, for no contract be- 
longs to any one man. 

"The results show. I think, in our 
totals for the first six months of the 
year, when we made the second largest 
advertising gain of sixteen New York 
daily newspapers." 

The New Reform 
"The future in advertising holds won- 
derful things for the doer," continued 
Mrs. Reid, "for the great reforms have 
only started. This is especially true in 
financial advertising, We have already 
reached the era of clean advertising, and 
the new attainment must be human copy 



Mrs. Reid was born at A W ,leton, not matter which. The buyer demands -copy that will 

e^*i;„" n F a " C " dtl1 ,Ch « 0 ' "Tr"?.' 0 ™ <»"c » * Place for the person for the newspaper teader aT'he ne^ 

coming E,„ to enter Barnard College, who can present them in a proper and siory that makes him an irregular or 

■ forcible manner." regular subscriber. This is something 

Believe, in Co-operation LmL'^n^-'r" 4 ' 7 "* br ° U f h ' '° 

«. i, ., . : , understand if we are going to make the 

Mrv Keid say, that site finds .he ad- .pace wr sell wonh the cos, ,„d a prX 

ver ging department of the Tribune to him." 
"completely absorbing" and has no de- 
sire lo enter into the activities of other 



While attending college she did some 

Early tn November clerical work and tutoring. After grad- 

it became advertising director, and at tlil t„ ln 5nc took up secretarial work. 

■K annual meeting of directors in Janu- which s „* continued until her marriage 

»rr, this year, was made secretary of the j n 1911 IO Ogden Mills Reid. editor of 

ai'ociation. the Tribune and president of the Trib- 

The foregoing paragraph carries her unc Association— in all a training that 

nn story of her business activities dur- should cause many women to give some branches of ihe work. She^hVs Terv 

tg the last ten months, and right from consideration when she says: pronounced views, however on under 

Hie start of this interview, which she "The newspaper field holds manv won- standing between all departments 

*a-- making every effort to dodge, it was derful opportunities for women, and this "Am business to succeed must func- 

rery plain to be seen that it would not is especially true in the advertising lion with complete understanding, and has other interests She is 

to to leave the telling entirely to her. branch, where modern development i, co-operation mus, prevail i„ every un- (cZtSSrt « Page U) ' 



Not a had start and raiher high ideals 
for the only woman director of an ad- 
vertising department of a great metro- 
politan daily, for it must lx- remembered 
that idlhough Mrs. Reid, as she puts it 
herself, "works a regular man's day,' 
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CROSS-EXAMINATION OF 
FORD ENDS 



Says One Purpose of Suit Is to 
Newspapers Stick to Hn<l- 
in Stories That Follow— 
Often Fail. 



Mr Cl.tMKN's, Mich., July 23.~Cro»s- 
examination of Henry Ford prosecutor 
in the million dollar libel suit against the 
Chicago Tribune, on trial here, was com- 
pleted at noon yesterday after seven 
dayi of rapid-fire questioning. The 
wealthy automobile manufacturer was 
recalled to the stand by his own counsel 



Before leaving the stand Mr. Ford was 
given an opportunity to explain a num- 
ber of things for which Elliott G. Steven- 
sun, counsel for the Tribune, had put 
him on the gridiron, and he also ex- 
plained his war work for the American 
and British Government*. 

Early in his cross-examination Mr. 
Ford said, to stop argument he would 
admit he was an "ignorant idealist." 
He asserted that statements contained 
in the "flivver patriotism" despatch that 
he would not retain jobs for soldier 
employes going to the Mexican border 
or care for their dependents were not 
authoriicd by him. 

He denied having opposed enlistments 
in the National Guard and said that he 
approved of Lincoln's expression that a 
man who discouraged others enlisting 
was worse than the enemy who killed 
a soldier in battle, but added that Lin- 
coln spoke in the midst of war and the 
same thing did not apply to a country 
only preparing for war. 

Mr. Ford testified that one of his rea- 
sons fur bringing the present suit was 
to make newspapers stick to their head- 
lines. He said that he seldom read more 
than the headlines and that it was prin- 
cipally the headline "Ford Is An Anar- 
chist" which caused the present suit, ad- 
mitting there was no further mention 
of the word -Anarchist" in the body of 



Wants Correct Headlines 

Mr. Ford expressed as his belief 
that the bankers and newspapers got u« 
into war. He said that the voyage of 
the peace ship was arranged by peace 
advocates and his only part was the fi- 
nancing. He admitted that he no doubt 
told New York newspaper men that 
there was no sense in Building dread- 
naughts that were only good to bottle 
up in Kiel Canal or the Orkney Islands. 
He «aid that he had talked over the 
question of rewriting the Hihle. to make 
it clearer of understanding, with C. A. 
Brnwnwell at the latter's suggestion. 

The plaintiff said he had never been 
affiliated with any anarchist society and 
had never been in conflict with City. 
State or National Government. He de- 
nied having personally received a letter 
from tlir Tribune in reply to his final 
demand to retract the editorial com- 
plained of, in which it was set forth thai 
Mr Ford bad not been accused of 
"throwing bombs or overthrowing 
Government." which was his definition 
of an anarchist. 

"Can"t Remember- Many Point. 

Mr. Ford refused to read while on the 
witness stand to dispel the impress on 
that he could not rrad. He testified 
that he could reail but that he is a slow 
reader and at present is suffering from 
hay fever which would probably cause 
him to make a : -t. lt of the attempt, he 
said. 

Mr. Ford testified thai, outside of his 
immediate family, his best friends are 



Edilor-Generals May Be Sealed in 
Canadian Parliament 

OtTAWA, Ont.. July 24— Two 
of Canada's distinguished editor- 
generals are reported to 1* in line 
for Parliamentary honors. Major- 
Gcncral Sir David Watson, K. C. 

B. , who in private life is editor of 
the Quebec Chronicle, is expected 
to go to the Senate, while Briga- 
dier-General Victor W. Odium. 

C. B., D. S. O. who before going 
overseas was engaged in news- 
paper work in Vancouver, B. C, 
is likely to be appointed to the 
Cabinet, representing British Co- 
lumbia. 

General Watson first went 
overseas in September, 1914, as 
lieutenant-colonel commanding 
the 2nd Canadian Infantry Bat- 
talion. In July, 1914. he organ- 
ized the 4lh Canadian Division, 
which he took to France and re- 
mained in command until the end 
of the war. 

General Odium is a "ranker." 
having advanced to his present 
rank from that of a private in 
the ranks. He began his al- 
legiance to Mars in the South 
African war, when as a youth of 
eighteen he enlisted and went 
through the campaign. After- 
wards, he entered newspaper 
work. When the Great War 
broke out. he gave up the man- 
aging editorship of the Vancou- 
ver (B. CO World tu enlist as a 
lieutenant, and from that time his 
rise has been meteoric He went 
overseas as second in command 
of the 7th Canadian Infantry 
Battalion, of which he later be- 
came commander, with spectacu- 
lar success. Early in 1916 he was 
nude a brigadier-general, and 
given command of the 11th Ca- 
nadian Infantry Brigade. 

General Odium was wounded 
three times, and for his notable 
services was honored by the C. B.. 
C. M. G, and D. S. 0. with bar. 

Generals Watson and Odium 
were honored on their return to 
the capital by a luncheon ten- 
dered by the Cabinet. 



DUALITY CIRCULATION 
CALLED MISNOMER 



Mid-Westerner Denies There Are "Class 
Readers" in I.oral or SmaU City 
Field— Papers Must Co Into 



Bv J. K. Groom. 
M^tufCs-r Ns:iooal Advertising Aurora 

H - i it l-N . > - 

During the recent meeting of the 
Audit Bureau of Circulation in Chicago, 
someone sprang the old gag about 
"quality of cir- 
culation." 

Men talk and 
write glibly 
about this or 
that evil, and 
they use the 
word "papers" 
without specify- 
ing what kind of 
papers, with the 
result that every- 
ImmIv gets the im- 
pression they 



Thomas; A. Edison and Jonn burroughs, 
and it was intimated that one subject 
that the plaintiff knows a great deal 
about is birds. 

In answer to a great number of ques- 
tions asked him. as regards statement's 
and interviews, he replied that he could 
not remember. He credited many of 
them to his "peace secretary." Delaviene. 
whom he said he had authorized to "get 
the facts" and present them as coming 
from Mr. Ford. 



DETROIT NEWS IN LONDON 



Opens British Office In Provide Belter 
European News Service 

The Detroit News has opened a Lon- 
don office to Rive Detroit a belter service 
rf European news. At present. Jay G. 
llayden. formerly at Washington fur the 
News, hut more recently covering the 
|H-acr conference, is in the London office. 
He is shortly coming home, however, 
and ihe Loudon post will Ih* hrtd by 
William K Kclsev. who i» now at Wash- 
ington fur the News. Mr. Kelsey and 
his familv s;. : | on ihe Carouia on August 
1 from New York. 



V 



J. K. Gkxjm. 



clientele by the use of premium offers. 

If premiums do not win out the paper 
soon subsides. If they do win the 
paper ceases to use them because it hat 
no longer any need for them. Neither 
the one or the other ever stops using 
them on account of having climbed n 
the vaunted high moral plane so ofter 
professed, nor because of fear of th« 
critics, who threaten tu not use paper- 
that get circulation that way. The use 
or nun-use of premiums is determine 
by the cold-blooded 
tion of "docs it pay ?" 

Premium) i 

We used premiums for three or foui 
years for the purpose of building up ou 
circulation. The plan worked, and thci 
some ten years ago we stopped tisini 
them because we did not need- then 
any longer. 

The main purpose of premiums is t< 
get people who take a rival sheet k 
try the paper using the premiums fa 
the hope that after reading it awful 
they will like it well enough to continu 
it permanently. If the publisher make 
a good enough paper he accomplishe 
his object, and in local fields that i 
exactly what they do. 



Iters." and so the 
newspapers constantly get the worst of 
it. Hven when specifically naming 
"newspapers," they talk or write with 
metropolitan newspapers in mind, but 
most folks think aliout "local" or so- 
called "country" papers. 

There's no such thing as quality cir- 
culation in the local newspaper fields, 
and it always arouses my ire when I 
hear men talking about "quality." mean- 
ing or leaving open to insinuation that 
they mean, local newspapers. 



H. W. Lyman, formerly rnttaerd in 
newspaper work at Walla Walla. Wash , 
has joined the reporting staff of the 
Cortland Oregonian. 



Must 

Now be it known that in small or 
medium sired cities there is no such 
thing as "class" among the readers of 
newspapers. 

First, because such papers must be 
"family" newspapers, or they cannot 
"get by." A iwiper that is not decent 
enough to get into the homes of such a 
community as a welcome daily visitor 
cannot exist at all-such papers are not 
sold on the street to men and then 
thrown away. 

Nearly everybody in this country' can 
read and does read the local news- 
l>apcrs if they do not read anything else. 
Where there are more than one paper, 
they do not all read the one to the en- 
tire exclusion of the other. That is not 
lierause they divide themselves into 
"classes." but because one appeals to 
some and another to others. 

About R8 per cent, of the people sub- 
srril>e for one paper only. They do not 
need both, and it being necessary to 
conserve their financial resources buy- 
ing two papers seems to them like a 
waste of money. 

Small Per Cent Read Two Papers 

The nther 12 per cent, are what an 
advertiser would call "better class," be- 
cause of its superior buying power. 
But these people desire to "stand in" 
with the papers and have the erroneous 
idea that they can do so by subscribing 
for them — so they take both. 

Now, with your "better class" taking 
both iiapers and all the rest of the 
folks being about on a level, how under 
the sun can yon figure any "quality 
circulation" for an advertiser? 

Premiums were also mcntinnrd in 
the A. B. C. discussion. 

I could mention off-hand a number 
uf the best papers in the country that 
established themselves by the use of 
premiums. Advertisers just naturally 
fall over each other M get into some 
papers that have built up their splendid 



JASON ROGERS WINS AT GOLF 

Gets Smith Trophy at Asheviile Convei 
tion Tournament 

Asheville, N. C, July 22.— An im 
promptu goli competition was organize 
among the newspaper and advcrtisini 
men attending the conventions here, fo 
a trophy presented by Harry Dwigh 
Smith, of Fuller ft Smith. Clevelanc 
over the links of the Asheville Countr 
Club. 

Eight players entered as follows 
Stanley Kesor, president of the J. Waltc 
Thompson Company; Paul E. Faus 
Mallary, Mitchell ft Faust, Chicago 
Major Jesse S. Matteson, of the Gund 
lach Agency. Chicago; W. L. McLain. o 
the W. L. McLain Company, Philadcl 
phia ; Lincoln B. Palmer, manager of th 
American Newspaper Publishers Assc 
ciation; Jason Rogers, publisher of th 
New York Globe; Victor H. Hansot 
publisher of the Birmingham News, an 
G. Logan Payne, the Chicago specia 



Aside from the fact that several c 
the players were handicapped throug 
using hired clubs, and that one of tb 
agents succeeded in hitting anothe 
agent with a golf ball through a badl 
sliced shot everything passed off ha[ 
pily. 

The scores were: 
l.m. Borer. 4S. 44- M— 11- I 



t-lrlor 11. Baaw 
ft. I. Va i in- . . . 
I. B. Palmer . 
Paid K Fatal . 
tutit»r ■>«■*■ . 

W. U SleLaln.. 



SO. S« U»s is • 

. ... 4SV. sn— M ia- > 
. . . . 51. si— ins an— » 

M. 47—101—13— I 

W. •o_11»_|»_K 



MAKMW, Wis . July 2.V Five COWM 
in journalism will be given in the sun 
titer session at the University of Wi: 
consm, beginning on June 30 and cot 
linuing until August 8 The Daily Cai 
dinal. the students' paper, will be put 
lllhrd three times a week during th 
summer session. Students in journalist 
will be given practical experience on th 
Cardinal and cm the three Madison dail 
papers. 



James M. laM Writes New Book 

"Orqxirtuiiilics in the Newspaper Hits 
ness." is a new workbook that exper 
cured newspaper men as well as hegir 
ners will tind interesting. It is wriite 
hy James Melvin Lee, director of th 
Department of Journalism oi New Yor 

Ul *TJn3nizeci by Google 
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Selling Newspaper Space Over the Hibachi 

Story of the Curious Experiences of an Advertising Man in Dealing with Oriental Customs 



By ALFONSO JOHNSON, Buaineai Manager, The Japan Advertiser 



TO be a ww isful salesman of 
newspaper space in Japan, one 
must have all ihe qualifications re- 
<nnr<-fl in the I'nited States, and in 
addition he must have more patience 
and mere tenacity and a considerable 
daily capacity (or tea. 

Tea drinking is the national pastime 
m Japan, and he who would sell news- 
paper space must learn to drink tea 
while sitting on a cushion on the flour. 
Balancing one's self on one's legs while 
squatting on a cushion and holding a 
tea cup at the same time is quite a trick 
'for an American) but the trick must 
be acquired for it is one of the pre- 
liminaries to talking business. The 
advertising man must also rcmemoer 
to have his socks darned regularly, for 
he must remove his shoes before en- 
tering the Japanese-style office. 

Chilly Business Office 

In cold weather the business office, 
like the Japanese home, has only the 
hibachi to furnish heat. At best one 
can warm only his hands over a hi- 
' achi, which is a small box or brazier 
containing a few pieces of charcoal in 
a bed of ashes. 

English is a popular language in 
Japan. American and British papers 
have many Japanese subscribers. The 
Japan Advertiser, the largest foreign 
daily in Japan, has thousands of 
Japanese readers; in fact, it would be 
impossible to publish a 10-page daily, 
with a 12- or 14-page Sunday edition, 
if the circulation was limited to foreign 
residents. Nearly all the high-class 
Japanese read English, and as they are 
the people who have the purchasing 
power in Japan, advertising in the for- 
eign press is very profitable to Japan- 
ese merchants, especially those handling 
foreign goods. The latter - class of 
Japanese are becoming modernized 
rapidly, and the demand for foreign 
goods is increasing by leaps and 
bounds. 

The work of the American business 
manager of a foreign newspaper in 
Japan is highly interesting and stren- 
uous. He must take care of all the 
foreign merchants, and he must also 
rati on nearly all the Japanese firms 
even though such firms have no one 
who can speak English. The Japanese 
businessman feels that he is being com- 
plimented if he or his business is im- 
portant enough to justify the foreign 
business manager in calling on him per- 
sonally when there are fuur or five 
Japanese solicitors in the field. 

Want Special Attention 

Even if the manager of the store or 
firm cannot speak English he likes to 
hasc the foreigner along with the 
Japanese solicitor, who also interprets. 
The manager then feels that he is get- 
ting special attention and the lowest 
price. Many Japanese who will not 
attrmpt to speak English understand 
much of it. If the merchant can speak 
English he ill insist on dealing di- 
rectly with the American— it Is only 
human nature to want your intellectual 
attainments recognized. I know Eng- 
lish-speaking Japanese merchants who 
advertise extensively but will not talk 
business with a Japanese salesman of 



space even though that salesman has lucent white paper. There is no stove 
been trained in America and speaks or radiator, only the hibachi ; there 
excellent English. They will deal only are no chairs or sofas, only cushions 



with a foreigner. 

1 have four Japanese solicitors, all of 
whom speak English and wear foreign 
clothes at work. Three of them learned 
their salesmanship in actual practice in 
the United States. The fourth has 



un the floor; there arc no pictures on 
:!.e wall, only a kakemonu (a scroll 
picture) and perhaps a vase of flowers. 
A Japanese girl comes in, bows and 
i rranges the cushions near the hibachi. 
IVe »it down on our feet on the cush- 



never been out of Japan; and though iciix, and if we have not already done 



he is a poor salesman, from an Amer- 
ican viewpoint, he is the best man to 
handle Japanese firms who still cling to 
all the old Japanese customs and refuse 
to lie modern in business dealings. 
Many managers of even large pro- 
gressive firms like to sit and talk about 
the weather and drink tea before get- 
ting down to business. Firms which a 
seller of magazine space would call on. 



a, we then present our cards and re- 
. five the merchant's in return. Quite 
i f'.en the merchant's card will have 
'apanese on one side and the English 
translation on the other. The merchant, 
:n Japanese, welcomes us, hopes we art 
v tU, remarks abuut the weather or die 

'erry blossoms and indicates whether 
rr not he can speak English. If he 
on I get the signal and I join in at 




Mr. Johnson and his assistant in conference with T. Okuda, managing director 
of a great, modern department store at Tokyo. 



however, or firms upon which repre- 
sentatives of the papers in the United 
States call are very progressive and 
well-informed on advertising. Such 
firms have modern offices, and one 
must deal with them as he would with 
big business firms in America. I am 
speaking here only of the small mer- 
chant or small importer who still does 
business in the Japanese way: and the 
salesman of newspaper space finds hun- 
dreds of such firms on his daily rounds. 

Daily Routine 

Leaving the office in the morning 
with one of my Japanese solicitors, I 
call rikishas, the "Pull-man" cars o* 
the Orient, and my assistant outlines 
our route. Arriving at a retail store, 
the front of which is entirely open, we 
step inside and the proprietor greets 
us with the Japanese salutation, which 
is really a low bow, and asks us to 
sit down on the low stools. The stools 
arc on a cement floor somewhat lower 
than the rest of the floor, which is 
covered with tatami,— thick, soft mats 
of straw. If we are invited to follow 
the merchant to his private office we 
must remove our shoes before stepping 
up onto the tatami. The tatami serves 
as carpet, chain, sofa, bed and table 
and must not lie soiled by dirty shoes. 

The private office has for walls slid- 
ing lattice frames covered with tratts- 



the first opportunity and change the 
conversation to English. If he cannot 
speak English, my Japanese assistant 
must carry on the conversation and in- 
terpret for me. For some time we talk 
along, and I am asked about the length 
of time I have been in Japan, how long 
I expect to stay, what I think of the 
Japanese houses, who I think will be 
ihe next President of the United States, 
what my opinion of the Premier of 
Japan is, and numberless other ques- 
tions. 

By that time our hands have been 
warmed — over the hibachi— and I am 
warmesl up for business — over the 
hibachi — but first we must dispose of 
the tea which the girl has just hrought 
in. I dispose of it without much effort 
on a cold day, for Japanese tea is warm, 
sometimes hot. In August, however, a 
little tea goes a long way. 

Ten— Then To Business 

*l*he preliminaries being disposed of 
in fifteen or twenty minutes, we start 
talking business. The merchant will 
probably agree with us that we have 
the proper medium for reaching pros- 
pective customers and he wants to ad- 
venise ami our prices are right— but 
"Please come again." Even if he is 
ready to advertise he will insist that we 
come again. There is no hurry, and he 
wants to think it user 



convince him of the advisability of ad- 
vertising, but we cannot convince him 
that now is the lime — we must call 
again. We then talk some more on 
general topics and perhaps make a 
definite date for our next call. Being 
ready to depart, 1 shake hands with 
our prospect, for he knows that is for- 
eign style and he expects me to be a 
true foreigner, but my Japanese assist- 
ant bows politely and after many wnrds 
nf thanks for his time and courtesy says 
"Sayonara." 

We arc then ready to put on our 
shoes and go to Ihe next prospect We 
must call many times before we can 
expect a contract. Regardless of how 
low or how high our rates may be the 
Japanese merchant expects a discount; 
he wants to buy advertising space as 
he buys and sells all his goods by bar- 
Kaining. It isn't a question of price 
but a matter of getting a less price than 
that first asked. This does not hold 
true with the large firms which deal 
internationally, but it is true of all small 
dealers whose business is local or con- 
fined to Japan. 

Pay in Advance 

If I have received a contract for 
one year, I suggest that we will give a 
10 per cent, discount for cash in ad- 
\ance and quite often the cash is pro- 
duced. I know of some newspapers in 
the United States that would be glad 
to collect their advertising revenue 
promptly at the expiration of a year's 
contract, not to mention a year in 
advance. 

Working through an interpreter is 
slow at ihe best, lmt selling advertis- 
ing space to a Japanese merchant who 
wants you to call many times is es- 
pecially trying on an American accus- 
tomed to dealing with business firms 
who know that time is money. 

Japan, as a country, is old but her 
commercial and industrial career is yet 
young and advertising has not reached 
the high plane of efficiency and honesty 
that it has in the United States. 



Two Newspaper Men "Blimp" Victims 

Chicago. III., July 23— Earl H. Dav- 
enport, publicity agent for ihe White 
City Amusement Park and a former 
CKcuo sport writer, was instantly 
killed, and E. H. Hortnn, a morning 
newspaper photographer, was seriously 
injured, when ihe great "blimp" of ihe 
Goodyear Tire & Rublier Company 
burst into flames here Monday and 
crashed through the skylight pi the Il- 
linois Trust & Savings Bank. It is be- 
lieved Morton's injuries will prove fatal. 
Ten other persons were killed anil 70 
were injured. 



Day Joins Fentress and Marsh 

Bfc.M'MONT, Tex.. July 2i.— James E. 
Day. for several years managing editor 
of the lies Moines News, has accepted a 
s milar position with the Journal, this 
city. The Journal is owned by E. S. 
I'eiitress and Chatlcs Marsh, formerly 
business manager and editor of the I>cs 
Moines News. 



Richmond, Va., has organized a $1,- 
Wc may fully (W.OOU housing corporation. 
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RAISE RATES TO MEET 
ZONE LAW TAX 



LITTLE TRAGEDIES OF A NEWSPAPER OFFICE 



TO WELCOME FOREIGN 
CORRESPONDENTS 



M«ny More Publisher!: of Newspapers 
Compelled to Increase Subscription 
Price* to Cover July 1st Second 
Class Postage Jump 



A third list of daily newspapers that 
have changed their subscription rates 
to cover the July 1st increase in second 
class postage, enacted by the Postal 
Zone Law. has been compiled by the 
Publishers' Advisory Board, New York. 
Supplementing the first two lists, 
printed in Editor & Pi'Blisheb of June 
12 and July 3, respectively, the addi- 
tional publications are as fallows: 

By States 
Aaatta (Tas.) ajnarnaa. 

in tvm. E5J 

Etaawbar* »••*> 

JfcuUnrUo (lawa) Hawk Kr» 

to lows. Illlnola and Mlaaoorl *J ™ 

Elian Li t.- * u<l 

O.'.tboma City Dally Oklahnmnn. 

Id Oklakaasa fl»» 

r.lP-wh.r. 110 ° 

D.i adM <lnwa) laanlmt Tribuna. 

In 

Elaawhar* ew 

IXI IMMI Bafl.lar. 

la Iowa Iy<H 

rjMwbct* B ' 0 ' > 

flint <».£».) Dally Jaarnal. „ 

In MlrklfU • n"rJB 

Elaawaara 0TO 

raft Worth (Tarn.) I««H. 

In T»i«« and Oklahoma BB.a» 

Elaaarb.ra ••• 

Tranklsrt IIa4.) Btsralaa: Tuo... 

la lnUlH IJg 

ElM-trbarr 

Hauton |t«,) Caa-oalata. 

In Taisa aad Oklahoma ST.CO 

Klarakara •■™ 

OH"!*. City »•».. „ 

la Oklahoma •JJS 

Elaaarbara Bfl0 

Oaliham. City Tlawn. 
■■ Oklahoma ■».«• 

Klirwh.-rr «■•» 

Burner Oat) Duly Kar.14. 

In Illharia. I«ma and Mlaanorl S4 <* 

Elarwbarc T W) 

Qalacy Wkiy- 

In lUlatds. km aad MImootI »*.•«> 

El taw bare '- w 

laatUo (Waah.) lUr. 

In WnnklBftoo BS.IW 

BHnVM • 00 

Tlpto. (lad.) D»Uy Trikaaa. 

In Indiana IMJ 

Elacarhare 

Tjli. (Onla.) Damaarat. 

In Okl.aaaai M 

Elaawaara t** 0 

Talaa htorami Tlmaa. 

In Oklahoma M 30 

Baikm 0 00 

Two Zone Biais 

AbUaaa (ataa.) Balaitsr. 

la Ik* Canary ** "» 

Klaeabar* 4VBB 

S»nf rail, (fa.) grama*- Trlbnaa. 

la Baaanr County as. CO 

timber, Ml 

Blonmioctaa (M.) Dally Ballatla. 

Eonaa 1. 2 and) I (3 n> 

Elaeabara Ml 

Bradfard Ifa-l Era. 

Eonaa 1 la « aj.00 

- T to a Ml 

Caatan II. ' Daily Eaftatar. 

la taa County , S4 ho 

El.awbtrn u-OO 

Cacalar (». T.) Dally Janraal. 

7,.ne 1 *4 00 

faaaakeia 4.30 

D.t.njuri (lava) DaaMcral. 
Bona 1 M M 

Elaawhara « 00 

Dawarac Mi. i Dally Bsaa. 

Zonea 1 aad I •» M 

Etaawhaca 4.00 

rramant lOUa) Baas. 

Eon* 1 ***> 

Elarakara *-cO 

Ortad Baald. IKJab.) Harald. 

Zanas I. J anil I H If 

Elaawaara 

Hum -M l Hrr.li. 

Zaaaa 1 in.l t WOD 

Ekwarbar* S.00 

ataryfanla roklal Trtbaaa. 

la Uta Ceanty r ■-' 

Elaoabrfv ».O0 

Miami (Obia.) Knri 

Ziw- I H 00 

Klwab'ta S.W 

Marraa City I La.) Dally Eariaw. 

Z<.na 1 S4 HO 

Klaaabara 3. CO 

Hairatlaa (lava) Jaaraal. 

7<Hia« 1 nal S S4.n0 

Elaawhara 5.00 

Onaka <Maa.) Dally Iiai. 

Eaaaa 1. 3. S anil 4 Si BO 

Elaawbara 7. SO 

Saata Barbara (Cal l Maralae Frata. 

la Banla Barbara C* SHOO 

■ ■awbar^ T.2»> 

luiaataa Ta.» Bapsblloan. 

/> ,,. I in I aSM 

•• T (* a T.oo 

Taylarrtlla >m.> Dally Braaaa. 

la rkrlallan Couatr , SSflo 

El*,'«aaf* 4 i""' 




Roles Will Not Allow Their Membership 
in Congressional Press Caller)', but 
Chairman Karger Extends Invita- 
tion; Will Accord PrivUetes 




"So Boss! Git over there." 

If it should be your good fortune to he passing by a certain farm in Lincoln, 
R. I., around milkin' time and hear those more or less musical words of the 
farmyard just gel out of your automobile and walk right 
up 10 ihe man behind ihe cow and introduce yourself. 

One hundred chances to one the man who utters the 
words will be Vincent Bernasconi, who draws pictures for the 
sporting page of the Providence Evening Bulletin, and who 
also gets his name cm ihe front page of the Journal now and 
then under a cartoon. 

The gentle reader knows him by the name of "Berni." 
When the correspondeni of Ebitoii & Publish** sought him 
out for his picture he had to ask him his name, because all 
the newspaper men of Providence know him as Berni. 

If there is anything Berni (we still insist on calling him 
thai) tikes above drawing pictures it's farming. When one 
visits his spacious grounds he need not ask if be is pros- 
perous. The surroundinds indicate that. Berni likes his 
pigs, he likes his hens and ducks and geese, he likes all his domesticated animals 
that go to make np his "farm 100." 

Does he like 10 dig in the dirt? Visit his cellar. Tncrc's the answer. 

Berni first saw the light of day over in Birmingham, Eng., where he graduated 
from an art school. England either wasn't big enough nor were there the oppor- 
tunities, Berni doesn't say, to hold him, so he came over to America. 

Since seeing the high lights of this country he has painted, done advertising 
cartooning, program work and whatnot in addition to carrying on his farm, 
which he says he wouldn't give up for the world. 

Bemi joined ihe staff of ihe Bulletin about two years ago and made good 
from Ihe starl. While he is busy with his various enterprises he found time 10 
embrace Masonry, takes a keen interest in his lodge and informs us he rarely 
misses a meeting. He is also a member of the Pen and Pencil Club of Rhode 
Island. 



Vimctkt BsaiTASfowl 



Watarlaa (tawal Timaa-Tribua*. 

Within SO mllaa nl Watarkw BS.tO 

Elaaa-Bara « «0 

Watartaaa tit. T.I Daily Ttmaa. 
In JatTaraon. Bt. U«W" aad Lawl. 

CVwallaa S5.00 

Ellaa bara « 00 

Three Zone Basis 

Dalaaaa (Okla) Dally Ctaaaant. 
OntMila ,,r livdaara, In Ohio. Indiana ami 

kllrklran S3. 00 

Eaat at Hh.laalnrl Kltar laiorpt .bora 

atataal 4. SO 

Waal tit ktlailaalpp! Rl'rr C OO 

Blahauaa (lad.) Pauadlam. 

Wllala 30 mllaa of Bi, i,cn„art »i "> 

In Indlaaa laxcapt abnaal aad Obi*. . . . 3.CO 

Elaawbara 3.0O 

Warrta lOklol Dally Cbraalcla. 

la la* cunty Si.oo 

In labia latraat t . O.CO 

Kbjrwaera *-CO 

Four Zone Basis 

AUanteam <l*a. ) Chrontrla and Maw*. 

Bones t and B S3, on 

a aim 

•• 4. 3 aa* 0 

" T an<t 1 7.0U 



BatbUkam fi. Tlmal. 

Eoaaa 1 aad 1 a5.2o 

•• * ana 4 «.O0 

» and a T.00 

■ T and H «.«» 

Tall Kraar (ataat.) L Ivtaaaadaat 

Eonri 1 ami S »* 00 

•• a anil 4 «O0 

" 3 and a 7.00 

•• T and I ••*» 

Five Zone Basis 

Zaala I Okla) Dally Oaaatla. 

In Oiaaa* Coajnlr U.1" 

Eoaaa 1 and 1 4.00 

■• a. 4 and 3 4.60 

■• « ana T a. OS 

•• b a.ao 

Xaaia Dally BaaabUcan. 

In nraana Oaanty S3. so 

Euaaa I aad 1 4.00 

" 1, 4 anil i *Jt» 

•• A and t a.nn 

" I CM 

Six Zone Basis 
Bs.tinta (stak ) Trlbuna. 

Sana* 1. ! and 3 S4 OO 

« 4.W 

•• i 4-aa 

« a *j* 

7 *Ji 

S B.0B 



Washington, July 23. — The rule of 
the Press Galleries of Congress which 
restricts membership 10 resident corre- 
spondents in Washinglon has neceasi- 
taled the denial by the Standing Com- 
mittee of the application of SO corre- 
spondents of foreign papers, most of 
them having offices in New York. 

Gus J. Karger, correspondeni of the 
Cincinnati Times-Slar, chairman of the 
Standing Committee, replying to the ap- 
plication submitted by Percy S. Bullcn, 
srcrelary of the Association of Foreign 
Correspondents, has stated the inability 
of the committee to extend membership 
10 Ihe members of the association, but 
has assured Mr. Bullcn thai the foreign 
correspondents will be accorded every 
facility and courtesy of the Press Gal- 
lery whenever their work requites their 
presence in Washington. 

Mr. Bullcn staled in his letter to 
Chairman Karger that he was writing in 
behalf of about fifty foreign correspond- 
ents. He enclosed the formal applica- 
tions of eight for membership and staled 
that others would file individual letters. 
A total of len were received. They were 
from Arthur Plottier. of the Paris Daily 
La Matin; Frank Dilnot, the London 
Daily Chronirle ; W. W. Davies, Buenos 
Aires La Nacion; Andrea Ferretti, 
L'Idca Narionale, Rome; Henri Collin 
Delavand. manager of the American 
branch of the Havas Agency; Edward 
Rascovar, the Central News, Ltd., of 
London: Percy C Bullcn. the London 
Daily Telegraph: Felice Ferrero. the 
Corriere Delia Sera, of Milan; F. W, 
Mordaunt Hall, the London Daily 
Sketch, and P. W. Wilson, the London 
Daily News^ 

Laila«taa l«y.) BaraU. 
Zona. 1 and J 

J !""!!!!! too 

»;::::::::::: t.*« 

1.00 

•• t a i,i a » 90 

Complete Zone Basis 
Hartfsrd (Iad-1 City Bawa. 

Eoaaa I and J 00 

s s no 

« •.«» 

b «.»» 

« T.ea) 

7 T.BO 

a B.00 

Hart fail ICann.) CauraaL 

Eoaaa 1 and > 1MB 

I MJ 

d M| 

8 ».» 

• ».T» 

7 M).K 

•• s 10.50 

ladiaaaaalla (lad.) Mar. 

Eonaa 1 and I »».0© 

a 4LB 

«. 4 

6 «.» 

• t.4k> 

T t.tl 

1 7.a» 

aVpnassaU (Ohlal laa. 

Eaaaa I and 2 *4.S4 

1 4.BB 

4 »•*> 

a B.M 

a a.44 

•■ T u 3.WI 

a a.ao 

Smith Made a Vice Consul 

BtiDRcrokT, Conn., July 21.— Frederick 
N. Smith, war correspondent and welt- 
known newspaperman, has been named 
vice-consul to Genoa, Italy. He cov- 
ered Ihe early Italian part of the war 
for American publications, returned and 
went to France with the 76th Division 
as ,1 lieutenant. Since his army dis- 
charge he has been with the Middletown 
Press. Mr. Smith was editor of the 
Bridgeport Telegram at one lime and 
later manaiiing editor of the Lynn 
fMass.) Telegram. 
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WISCONSIN DAILIES AT 
. WAUKESHA 

Meeting of Lea»ur Well Attended— Pub- 
li-hei - 1 1 to Advertise Their Pa- 
pers — Editor & Publisher Serv- 
ice Warmly Praised 



Journalists Touring Belgium Are Warmly Entertained 



(av tTArr cuisEjroxoaxcil 

Waukesha. Wis.. July 19— The Wis- 
consin Daily League, representing 29 
daily papers published in 29 cities out- 
side of Milwaukee, held their quarterly 
meeting here today at Fountain Inn. 
The meeting was promptly called to 
nrder by the president, J. L Slurdcvant, 
oi the Wausau Record-Herald, and the 
opening address made by O. W. Hop- 
kin* of the State University. Mr. Hop- 
kins pointed out the agricultural po*si- 
bifttiei open lo advertisers through daily 
newspaper advertising, emphasizing the 
fact that Wisconsin, among other things, 
is an excellent State for the develop- 
ment of the tincr breed of swine and 
cattle. He urged that the publishers 
ejt the advertising of the various 
stock breeders' associations. 

University Ready to Help 

As an aid to the publishers, he told o{ 
the willingness of the university to at all 
time* supply data showing the many im- 
plement* and supplies continually needed 
ly the business farmer. 

The next speaker was Ju9tin F. Bar- 
bour, president of Barbour's Advertising 
Kate Sheet*, Chicago, who made a short 
address on the value of standardization 
in all branches of newspaper publishing 
and who pointed to the statistical infor- 
mation appearing in Ediior & Publisher 
as an example of what standardization 
ta the presentation of advertising rates 
and circulatiorfchad made possible. From 
these tables, jtf. Barbour said, it was in- 
stantly possible for manufacturers and 
national advertisers to determine the 
Boats and circulations of our English 
Language Daily Press. 

What Wiseomin Papers Offer 

Citing; Wisconsin as an example, Mr. 
Barbour pointed out that the 49 daily 

puh' 'hrrl there 1 1 whrd 
people everyday, to say nothing of their 
families, and that a 5,000-line campaign 
tould be run in each and every one of 
ihcvc papers at a cost of but 1S.74322. 

Previous to the election of the Wau- 
kesha Herald to membership, upon it* 
receiving second clas* mailing privileges. 
A. D. Campbell, the editor and general 
manager, told of establishing this paper 
but four months ago, and of its rapid 



Editor Envies Tramp 

"Uncle Bill" Schooler, editor 
and publisher of The Common- 
wealth, a weekly published at 
Somerset, Ky., frankly tell* hi* 
readers in a recent issue that he 
is undecided whether to continue 
the harassed existence of a coun- 
try publisher or take to the open 
road as a common tramp. His 
conclusions are set down in an 
editorial in which he tells an "un- 
appreciative public" that if he 
never write* another line for his 
paper they can draw their own 
conclusion* as to what happened. 
Regarding a tramp he met on the 
"open highway." he writes: 

"The price of gasoline has no 
terrors for him. He doesn't have 
to take a bath unless he want* to. 
He can be his own lary. indepen- 
dent self while we must keep up 
the eternal bluff." 




A1 ZE».llKI't>iK HEARIXC OF THE WAR OPERATIONS OF THE UKRMANS AXtl BRITISH; INSETS SHOW PARTY ON 
• RUINS OF A CHURCH AND WITH CARDINAL MfkCIEK 



n Aft IS. July 8 — A party of 110 for- 
eign journalists, representing nearly 
every allied and neutral country of the 
world accredited to the Peace Confer- 
ence, have just returned lo Paris after 
a week's journey through Belgium as 
the guests of the Belgian press. 

A most comprehensive study was 
made of Belgium by the entire party, 
due to splendid arrangements by the 



Belgian press. As a result. Belgium's 
part in the war and the consequent suf- 
fering of her population and the dam- 
age 10 properly are very thoroughly 
understood. 

The party, while in Brussels, visited 
the Hotel dc Ville (City Hall), where 
they were received by Burgomaster 
Marx, "the Fighting Mayor." At the 
Archbishopric there was a meeting with 
Cardinal Mercier, the prelate whose 
courage aroused the admiration of the 



world, and one of the valued souvenirs 
of the trip is a group photograph with 
the cardinal in the center. 

At Zeebrugge the engineer of the port 
explained in detail the war operations 
of the Germans and the audacious at- 
tack by the British naval force* in April, 
V>\:< 

Visit* were also made to Scraing, 
Dixmude, Dinant and many other points. 
Careful inspection was made of the 
ruined and pillaged factories. 



progress. What he ha* done in Wau- 
kesha, can and should be done wherever 
daily newspapers arc published, he de- 
clared. 

Before the Herald was launched, Mr. 
Campbell and his associates secured con- 
tracts from enough local merchants to 
insure the success of hi* venture from 
the start. With few exceptions, all enn- 
tracts were written on a ba*i* whereby 
the advertiser must use a minimum 
amount of space each day, in addition 
to which one-twelfth of the space speci- 
fied must be used each mouth. 

He further said that the minimum rate 
was 25 cents per inch and that the paper 
now has a net paid circulation of 2,000, 
with subscription rate* at 12 cents per 
week. 50 cents per mouth and $5 per 
year. 

Editorial Organisations 

In discussing the advisability of the 
I-eaguc advertising in trade papers. Mr. 
Slurdcvant remarked that there was no 
question Imt publishers, who derive their 
income from advertising, do not adver- 
ti<e their papers to the extent that they 
should. 

A very important subject was brought 
up by Mr. Brandenburg, of the Madison 
IVmocrat. who read from I speech by 
•-he head of the Stale University of 
Journalism, in which the profissnr advo- 



cated the organization of editorial men. 

In closing V. M. Ilammctt, Chicago, 
told of his success with the Newspaper 
Merchandising Service Company, under 
which 55 Illinois papers last year secured 
through his organization more than 11.- 
000 inches of business never before in 
their papers. He told of his plans to 
extend hi* service to Wisconsin after 
which 18 of the publishers joined ihe 
Wisconsin service. 



R.R. MEN AUTHORIZE DAILY PAPER 



Would Be Part of New Political Labor 
Party— Want Complete Plant 

Denver, July 23. — A resolution call- 
ing for erection and establishment of a 
brotherhood printing plant for printing 
the organization magazine and other 
union records was adopted yesterday 
at the convention of the Brotherhood 
of Locomotive Firemen and Enginemen 
in session here. Cost of the plant was 
limited to $100,000. It probably will be 
located in Cleveland. 

The convention adopted resolutions 
approving the order of Railway Con- 
ductors' plan to form a political lalior 
party embracing the railway brother- 
hoods, with a rider providing for a daily 
paprr lo l>e owned by the parly. 



HOUSTON'S AD CLUB IS BUSY 

Besides Getting Ready for New Orleani 
It Assumes More Work 

Houston. Tex., July 22.— "On to New 
Orleans" i* ihe Houston Advertising 
Association's slogan and, together with 
the other civic organizations of the city, 
it is perfecting plans for the getting to- 
gether a large delegation to attend the 
A. A. C. W, convention. 

The Advertising Association is one ot 
the big, live factor* of this city. Alwaya 
alert and ever ready to further anything 
known to be for the good of the com- 
munity, the members have pledged them- 
selves to aid in the campaign for new 
mrmbrrs for the Chamber of Commerce 
to make possible the creation of a high- 
way department ; to aid in raising funds 
for the establishment of a much needed 
charity hospital for Houston: and are 
also planning to lake care of a delega- 
tion of at least 400 persons expected in 
this city en route to the A. A. C. W. J. 
II. Westovcr is president of the asso- 
ciation. 



Jack Barrows, recently of Denver 
Timc<. ha* become editor of "A R. C. 
Rays." the 
magazine. 
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GAIN SPACE WITHOUT INCREASING 
PAPER'S SIZE, ADVISES EXPERT 



for 



rummer column* are easier Id read, 
and the appearance of the paper gener- 
ally is much mure pleasing from a typo- 
graphical standpoint No publisher who 
is really progressive wilt overlook an 



ADRIAN PAjP^SE^RA^ 

135*' 



News Print Conservation and Over 14% More Room on Each 
Page Assured by Column Change — Cost Trifling in Com- 
parison to New Revenue Possibilities. 

By Emu. G. M rats. 

THE war has been responsible for comscrvatioo in many lines of in- 
dustry. The newspaper business, along with other endeavors, has come 
in for its share of savings. Still there is a vast opportunity 
cutting cost to a point which will mean increased profits to countless 
bers of newspaper publishers all over ihe United States. 

At this time, when display advertising is increasing in volume to such 
an extent that there is hardly a newspaper in the country which is not 
pressed for space to accommodate it, the vexatious question of how to 
secure more white space to accommodate this advertising becomes more 
perplexing. 

Possible to Stop Losses on Extra Advertising 

Often a publisher ana saflkieni adver- rami over the M-em measure. The 
rising for one additional page, but not 
enough for two. Since be can only in- 
crease his paper by multiples of two 
pages at a time, he mns the additional 
page of advertising at a Ins. Fre- 
quently alto it means extra ares* work 
lo put on two addiiional pages. 

Change Easy on Weeklies 

This article is directed at the country 
weekly newspapers, particularly those 
publishing the popular six-column quarto 
size. To them the problem of finding 
more space to accommodate a few more 
cobnuts of advertising each week, as 
well as to give the reader a commensu- 
rate amount of news matter. Is a moat 
serious question. And yet they have the 
solution of it within their grasp- I refer 
to the 12-em column. By changing oyer 
lo this measure, there is hardly a six- 
column quarto but what can accommo- 
date an additional column, making their 
paper seven columns to the page. In 
an eight-page paper this would give them 
eight additional columns, or more than 
one full page additional space. 

In most country weekly offices, the 
chases are large enough to acrommodate 
two pages, with an inch and a half cross- 
bar down Use center. Paper rise is 
30 x 44. This leaves a generous margin 
on the outside edge as well as on the in- 
side fold, which is practically wasted. 
Bv changing from 13 ems to 12 ems, and 
using 4-point column rules instead of 
the standard b-polnt rules, 6J4 picas in 
width are saved- By cutting the center 
crossbar of the chase down to 5 picas, 
and reducing the outside margins ac- 
cordingly, the remaining Sti cms are 
gained. Thus, seven columns are ac- 
commodated where only six columns 
could be bandied formerly. 

Headers Are Pleased 

The question naturally' arises: "What 
will we do with national advertising 
cats?" As a matter of fact, most na- 
tional advertising plates are on the basis 
of a 12-em column. In rare instances, 
it might be necessary to shave down a 
cut a trifle In order to accommodate it 
in a 1 2- em column, but the savings and 
increased space afforded under the 12-em 
measure are so vast as to more than 
offset any slight disadvantage accruing 
from oversize plates. Then, too, national 
advertising agencies arc even now 
making provisions for 12-em columns, 
and beside), they are at all times ready 
and willing lo cooperate with newspap- 
ers generally. 

Naturally, country newspapers are 
■tow lo take up any radical change, fear- 
ing ihe effect it would have on their 
readers. As a mailer of fact, the 12-em 
paper is in every way a big improve- 



t'fm a qwarter inrh margin all arocind, and 
make* what we hehere 1st be a nearer paper 
■Immi the old; gives oor readers the same 
amctmt of news the sukoIiubw paper would 
*Uo*\ and gives us HA per cent, wore ad. 
venisrng capacity each week than the old paper 
■•emitted cf. This apace La a year will aibtmni 
lo $1,022.40 more trass revenue, figured] at 
Ike rale af IS tenia per lueh. 

"In onr oCce Inst year we printed twenty 
eatra page* (aver the a-page minor, am >. wlueii, 
figured ■■ IS cents per Inch, anaemia to sjm. 
lWdiKicnii this trass f],S22.e0 capacity made 
■Me by the change. It cam b* seen last we 
handle 91,223.40 utotw ed-vcrtiaing I Kip 

rar than lata yeas, and at tie *auno time, aaee 
per cent el paper. All at which was done 
at a com at ISO (or new material.'" 

To obtain SI. 622 additional gross rev- 
enue at an outlay of $S0 is surely one 
of the best investments any publisher can 
make. Another thing, the 12-em paper 
is bound to become a universal enter- 
prise, especially after newspaper readers 
generally arc favored with papers of 
tins measure, and publishers appreciate 
its ad vantages. 



DROP PINK WRAPPER 
POSTAL SCHEME 



There are also in the larger cities a 
number of newspapers published, which 
are still printing the seven-column size. 
To them the matter of increased space 
has been even more of a bugaboo than 
to the country weeklies. Yet to change 
to an eight-column paper seemed out of 
the question, principally because rotary 




FACSIMILE OF A 12 EM COLUMN PAGE 



opportunity such as this to increase his 
profits and lo shave down his costs. 

To date, only three or four weekly 
newspapers have had (he temerity to 
change from a 13- to a 12-em measure, 
but all of them found the change very 
beneficial, and none of them has had a 
complaint from any of its readers. 

One Poblistwr Notes Saving 

John N. Sionebraker. publisher of the 
Carrol lton (Missouri! Republican- 
Record, has this to say regarding the 
change he recently made from a 13- to 
a 12-em column : 

"We cot eor Is-em column la 12 ems: used 
4-pninl column, bead, and advertising rule*, 
red Ihe center tar of our quarto cheers Planed 
down to See picas wide, used midget quotas 
on the lock-op. and printed a srveo-cetomn 
paper on the same tv a 44 ifierl that w* had 
been printing our alx-ealounn papae on. Thla 



presses are not so flexible that one can 
jump at will from a seven- to an eight- 
column paper. 

However, the course for this is just as 
simple as for ihe small town papers that 
use flatbed presses. They can cut tbeir 
columns from 13, cms to 12 cms, and 
by cutting down their inside and outside 
margins secure enough space lo add an 
additional column, which will give 
(hem eight columns in the space which 
formerly accommodated hut seven col- 
umns. Thus, in a 16-page paper they 
would carry 16 addiiional columns, or 
the equivalent of two entire pages more 
space. A 12-page paper would give them 
12 additional columns, or a page and 
one-half more space. 

Of course, in the case of newspapers 
using rotary presses, a slight change wilt 
be necessary on the press, principally on 



Many 



Newspaper Publiahere Objected 
of Additional Coal, or Sup- 
of Regular Stork on 
Their Hands 



The Post Office Department has with- 
drawn its recent suggestion to news- 
paper circulation managers that pink 
mailing wrappers be used on newspapers 
to readily identify them and facilitate 
their dispatch by mall handlers. 

Word of this is conveyed in a circular 
letter sent by the Second Assistant Perst- 
mastcr General to superintendents of 
Railway Mail Service, reading as fol- 
lows: 

"tl-fcrrlnr -.n»il,r I.-M.. rrl»!iv, f.. pink 

wmit>cT« on dally papers, pleeee ad,ln« all pub- 
lishers In your dlvHsna thai the reejueet to Sana 
pink wrappers cat dally papas* was laleoded 
eolssy a* a taggcaum. as avast vast dally papain 
mtabt be raedttr afmUAed wane* than) wan 
larco quantities to a* nansled us paac efltaeo 
ateaated at wag aaataae*, from point ot mainang. 
Thus map vnsnld oantlnaa to receive, aa In abet 
railway aaaU ass sine. Settee asall treatment 

through In »1»-ll,,ry t>» mtJrMaee, 

"to ale* of Use aedoellav* eg a nuoVr of 
publish*,* to Use aaa ee pink wiampere, yoo wall 
edvleo I vets that the svggesclea la witty] re wn." 

James McKcman. circulation manager 
of the New York World and president 
of the International Circulation Man- 
agers' Association, said that many pub- 
lishers had upposcd the proposed inno- 
vation; some because of the greater cist 
of the pink paper, as compared with 
the kraft paper in present general use; 
and others cither because ihey had a 
large supply of the kraft on hand, or 
had made contracts for lis delivery. 

"I also pointed out to members of the 
I. C, M. A, who wrote me about the 
Post Office Department's suggestion." 
said Mr. McKcrnan, "(hat it was merely 
a suggestion and not an order and that 
therefore there was nothing to prevent 
other users of the mails from expediting 
the handling of their own mall by the 



HAS 50 YEARS" SERVICE 



Major Fitimaurice Has Worked from 
Compositor to Newapaper Owner 

Fanviaaxct, R, I„ July 20. — Major 
Fitamauriee has just celebrated his 55th 
anniversary in newspaper work. At 
present he is the wcsicriy correspondent 
for the Norwich Bulletin. He is 67 
years of age. 

The major first entered the business 
when II years old in the composing 
room of the New London Evening Star. 
With three other men he established the 
New London Telegraph, of which he 
acted as managing editor, business man- 
ager and eventually sole proprietor. 
About 14 years ago be sold the news* 
paper and has since been employed by 
the Norwich Bulletin. 



lite ink fountain, and some minor 
changes on the stereotyping machinery. 
In any event, the entire expense will be 
negligible. 

Only Small Changes Necessary 

The matter of making the change in 
the composing mom is of small moment. 
It will be necessary only to change mold 
liners on the Linotypes, and perhaps the 
side sticks of ihe chases will have to 
be planed down a half inch or more to 
accommodate the additional column. 

This is conservation of a kind (hat 
shows results immediately. It means dol- 
lars returned for every cent expended 
to make the change, and the writer be- 
lieves that when 12-em newspapers be- 
come more universal that there will be 
even a larger newspaper reading public 
than at the present time. 



Editor & Publisher for July 24, 1919 



U 



URGES HOME-TOWN ADVERTISING IN 
LOCA L NEWSPA PERS 

Expert Outline* Paid Campaign for Towns with Something 
Good to Sell — Say* They Should Strive to Become 
Nationally Known 

By Ch.ai.mfus LoWKU. PaXCOAST. 

NOW that there is a great movement for rebuilding destroyed French 
town*, the same kind of a movement should he extended' to include 
American towns. For many nc-d to be reconstructed, aroused and ad- 
vertised as well as those in foreign countries. 

American towns have not suffered from destructive armed forces, as 
have French towns, but a worse fate has befallen thousands of good Ameri- 
can towns. They have suffered from the indifference and negligence of their 
own citizens. 

Something to Advertise 

Every member of the club would lie 
pumped full of enthusiasm for hit town. 
It would be the duty of every businr*s 
man to go out and sell this town to its 
own people. Make them come across 



Every American Town Has 

Every American town, no matter how 
dead or alive, how large or small, should 
advertise in its own local newspaper, and 
in its neighboring newspapers. If a 
town really becomes wide-awake to its 
great opportunities for growth and de- 
velopment, it will quickly see this vision 
of advertising. How do I know it 
would be profitable for towns to adver- 
tise? 

Well, here's the story': 

While on a train in Connecticut re- 
cently 1 met a wide-awake manufacturer 
who was looking for a factory site. We 
both happened to be headed for the 
unit town, and he wanted information 
on a great many points. He wanted 
facts which that town should have lieen 
advertising. He wanted to know what 
its advantages were. And these advan- 
tages should have been given publicity 
so that it would not have been neces- 
sary for this prospective factory-locator 
to go out and hunt for facts. 

One Town That Lost 

When we reached a certain town the 
factory man bought a local newspaper, 
but there wasn't a word in the paper 
about the town's industrial and civic 
advantages. Here was a buyer, but fiV 
telling points about the merchandisi 
were being concealed, or at least they 
were not to be easily found. 

This town had a Chamber of Com- 
merce, but no local office. The presi- 
dent of the organization was out of 
town, and the secretary was a book- 
keeper in an office which required all 
bis time. He didn't knuw much about 
the town, as he was a newcomer, and 
then, "it was best to see the president." 

The man who was seeking a location 
fur his factory — the man who could 
have brought into the town a thousand 
new residents — increased the revenue of 
every business concern in the city — 
caught the next traiii out of town. He 
rntild not find out what he wanted In 
know, and he was disgusted. 

Only Local Advertising Needed 

This town lost an opportunity for 
growth and development. Why? 

Lack of advertising in its own local 
newspapers. 

This town is a fair example of 
thousand* of other towns ill the I'nited 
States. 

Tlicy have something big to offer to 
the world— but they don't sell it— not 
even to the people ill their own town. 
This little experience set me to thinking. 
If that town belonged to me. what would 
I do with it? 

A town is no different from any other 
business that has some valuable com- 
modity to sell. 

Now. this towti had a good newspaper, 
a commercial club, and 20.(100 inhab- 
itants If I were president or secretary 
of the Chamber of Commerce of this 
town I would organize for action. 



is not the kind that brings lug results. 

What any town needs is a regular 
day-in-and '. ■ :i advertising cam- 
paign, built on an attractive presentation 
of the selling points of a town. When 
the Commercial Club has raised a town 
advertising fund the business-like thing 
lo do is to contract for space in the local 
paper first, and use enough space to 
make the business story of the town 
register with the residents of the town 

tnt 

Every Day Work Counts 

The campaign should begin in the 
local newspaper, because a town's own 
people need advertising to all the time 
lo keep them continually boosting for 
iheir town. Then, when the campaign 
has started tu secure results for the 
town, it should be extended to news- 
papers in other towns. A mighty at- 
tractive series of advertisements can he 
written about any town. 

The town that the prospective factory 
locator left in disgust had more lo offer 
than the average town. First, it had 
good factory sites — with a low cost in 



PLANNING CLEVELAND A. A. C. W. REPRESENTATION 




AS befitting its close to 1,(KK) membership, the Cleveland Advertising Club 
is planning to send a record-breaking delegation lo the coming New 
Orleans convention of the Associated Advertising Clubs of the World. 

The accompanying picture shows L. G. Dickey, secretary, and C. W. Mears, 
president, at their desk in the club office, snapped while making arrangement* 
for the Southern trip. President Mears. who is general advertising manager 
of the Wi lit oft Automobile Company, is on the left and Mr. Dickey is on the 
right of the picture. 

As a factor in developing new ideas the Cleveland Ad Club membership 
is one of the most potential in the city. Many of the members are also Rutarians. 
or belong to the City Club, the Kiwani* Club, the Chamber of Commerce. 
Iluilders' Exchange. Real Estate Hoard. Gyro Club. Electrical League, and other 
similar civic or other organizations. 

The headquarters, in the basement of the Hotel Slatler, are among the most 
elabotate of any commercial organization in Cleveland. Spacious offices and a 
large assembly room, used Wednesdays and Fridays for noon luncheons, is a 
gathering place for several hundred of the liveliest advertising specialists in that 
section of the country. 

The club makes it a point during the luncheon season to invite notable 
speakers, and some of the br*t known authors, ediiors and publicists of the 
country and Europe have addressed it during the |>a*t year. Noon luncheons 
are attended l>y from 200 to •100 members. 



with enough cold cash to secure a year's 
good advertising campaign in their local 
newspaper. They owe it to their town. 

There is no more reason why a news- 
paper should support a town's advertis- 
ing campaign, alone, than any other bus- 
iness *hoiild do it. Advertising a town 
is the business of every man getting his 
living out of that town. There are 
plenty of newspapers that do donate 
columns for free-town Isoosting material 
esery year, but I've never yet known one 
whose efforts were appreciated as they 
should l>e. Another thing: free space 
is never worth more than it costs. Oc- 
casional puffs and nice flowery things 
said about a town is not advertising. It 



power and taxes. It had good retail 
stores, judging from the interesting win- 
dow displays along the main street. 

Picking • Live Town 

One of the easiest ways of sizing up 
a town is to took for nationally adver- 
tised goods in the windows of local 
stores. If you find the merchants handle 
up-to-date, advertised merchandise, you 
can rest assured the town people are 
demanding the best quality of merchan- 
dise. Regardless of the fact that the 
Chamber of Commerce seemed to be 
taking a siesta, this town seemed alive 
atid inclined to be progressive in its 
school buildings, public library, churches 



and homes. The town had a prosperous 
and well-to-do appearance. It had 
enough life, and attractive features, to 
appeal to the average factory-worker 
seeking a home where his children 
would have every advantage of educa- 
tion and culture. 

Vet nobody knew this. And if they 
did they were keeping it quiet. Only a 
careful ubserver visiting the town would 
see all this valuable adscrtising material 
going lo waste. There was enough 
"copy" running loose in that town to 
run a full page advei nsrtnent once a 
month, and a quarter-page advertise- 
ment every day, in the local paper for a 
long time. 

If the average Commercial Club, 
Hoard of Trade, or Business Boosters' 
Association, would look at town adver- 
tising as a vital necessity in building 
up their town, they would get some- 
where with greater ease. But instead 
of going at it as they would if it was 
their own private business, they hold a 
get-together meeting, talk loud and nice 
about their town and expect the local 
newspaper man to run a nice, big-type 
story' about it on the front page — free — 
and that is jujt what it is north. What 
the outsiders want are facts stated in a 
business-like way, not camouflaged with 
high school oratory. 

Newspaper Is Voice of Town 

The local newspaper is the voice of 
the town in which it is published. It is 
the daily representative or salesmen of 
that town. The people in the outside 
world judge a town by what they read 
in its newspaper, and there is where 
any town campaign must start. 

After the Chamber of Commerce has 
contracted for enough spare to tell the 
town's advertising story so that it will 
get across big, they should also purchase 
enough copies to distribute them lo pas- 
sengers on all through trains, trollies or 
automobiles. If they haven't nerve 
enough to go that far, then provide for 
newsboys to offer the papers to all vis- 
itors or passers-through. A well pre- 
sented newspaper always interests a 
stranger. But, most important of all, is 
the tact that the daily stury in the local 
newspaper wilt soon have everybody in 
the town talking and boosting as they 
never did before. 

Next, get the town people working in 
connection with the newspaper cam- 
paign. In other words, get every citizen 
interested in scattering the advertised 
story' of the town. 

Newspapers WiU Help 

The campaign can be called a "Pass- 
It-On" publicity movement. At the bot- 
tom of each advertisement a notice lo 
all citizens to clip the advertisement! 
from their newspaper, and send them in 
every letter mailed to friends, with in- 
structions lo pass them on to some one 
who might be interested in what the 
town has lo offer. If they don't write 
letters, then mail the entire paper to 
some friend. At the end of the year 
the newspaper can publish an honor roll 
of the names of people whu have brought 
business to the town through their 
efforts along this line 

Any editor who happened to" be 
treated to a surprise like a real paid- for 
town advertising campaign would cer- 
tainly respond with a series of snappy 
stories that would brighten up the entire 
campaign. 

The adseriising-town is always a live 
town. People want lo live in a town 
thai is growing— that is wide-awake, up- 
and-doing every minute. 

There is no limit to the developments 
of a "Pass-It-On" campaign, once it 
gels in full swing. If the advertising 
copy appears every day in the local 



( Cantittutd an Page ! 
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CO-OPERATIVE ADVERTISING PLAN 
HOLDS FINE POSSIBILITIES 



Specialized Campaigns, Handled by Home Office Staff, Often 
Develop New Accounts Which Stick — Real Service 
Must be the Primary Aim. 

Bv J. B. Keeney. 

DURING the past two years co-operative advertising campaigns have 
been developed more thoroughly than before the American publisher 
began to feel the effects of war. Loss of advertising space due to the 
forced curtailment of the merchant's expenditures, prompted the publishers 
to seek new sources of advertising income. 

The development of new territories, hitherto unadvertised lines of business 
and certain non-advertising professions, presented an opportunity for the 
use of co-operative publicity. 

There Arc Many Forms of Cooperative Advertising 

Co-operative advertising campaigns . 

are varied. Each effort has its own par- 
ticular features, difficulties, opportunities 
for success and possibilities for failure. 
Solicitors and publishers are as much 
responsible for these successes and fail- 
ares as the advertisers themselves. 

Through careful consideration of local 
conditions it may be possible for some 
publishers to develop this class of adver- 
tising in his community without losses so 
frequently resulting from poorly con* 
ducted soliciting campaigns. 

The "Special Edition" kind of co- 
operative advertising is perhaps the old- 
est variety. Unfortunately it has not im- 
proved with age. As most every pub- 
lisher knows, the special "crews" which 
usually solicit these editions, work on a 
commission basis. 

Speed and all other kinds of prom- 
ises are their principal characteristics. 
The results are too frequently bad for 
the publisher who must remain in town 
and make good these wild promises of 
the solicitors who are soon "lost in the 
woods" gunning for new game. 



every six months or year. 

If publishers only stopped to realize 
how simple it is to get this business and 
hold it after the first contract, they would 
assign this work to one of their regular 
staff and save the commission. 

The fact that these pages are easy to 
'••rev is due to the character of the ad- 
vertisers, usually the largest and most 
reliable manufacturing houses in the 
rommunity. The firms are so targe and 
the advertising costs are so small that 
long before the year is past, payment of 
the bill becomes an established part of 
advertiser's monthly business and re- 
ceives very tittle attention. 

The "Sub-dealer" pages are not at 
common as some forms of co-operative 
advertising campaigns.' They usually put 
in their appearance around Automobile 
Show season. In localities where the 
car has several sub-agents in nearby 



SHUN PAO ENTERTAINS EMIL SCHOLZ AT TEA 



Trade Pages Must Be Nursed 

Special editions should be conducted 
by the regular advertising staffs of the 
publications contemplating such editions. 
This method may take longer but the 
fact that the solicitors are regular staff 
men, sure of their weekly salary (plus, 
perhaps, a commission on the extra bus- 
iness), prevents the men from making 
impossible promises to the advertisers. 

When a publisher is forced to spend 
his profits making good promises of ex- 
tra copies, reducing bills because of ex- 
aggersted rates and giving extra inser- 
tions because contracts were signed on 
promises of increased circulation figures 
and impossible positions, the Special 
Edition idea produces more enemies than 
dollars for the publisher. 

"Co-operative Trade Pages" are good 
only when given careful attention 
throughout their entire run of six 
months or a year. 

"Filler*" for Saturday 

The writer recalls a grocery store 
campaign conducted by the neighborhood 
stores in a city of about 135,000 popula- 
tion. Ninety-four "corner grocers" 
united in an educational campaign to 
overcome the effect of the chain store 
gTowth which was expanding through- 
out that territory. The campaign was 
profitable for the publisher because it de- 
velnped a source of income that had 
been previously considered barren of 
possibilities 

The advertisers felt the good effects 
of the effort and several of the stores, 
after a few months, developed into reg- 
ular advertisers in other columns of the 
paper. 

The newspaper that started the cam- 
paign did not renew it. A rival pub- 




T^MIL M. SCHOLZ. formerly publisher of the New Yurk Evening Post, who 
If. muring the Orient, stopped recently in Shanghai, and white there paid 
his respects to the staff of Shun Pao, which is printed in Chinese. The 
next day's issue of the paper made mention of his call, and a literal translation 
of the item, which was headed, "A Record of a Visit to Our Plant by American 
Newspaperman," follows : 

"Vesterday afternoon at five o'clock. Mr. Emil M. Scltoli. formerly publisher 
and one of the former proprietors of the New York Evening Post, paid a visit 
to our plant. He was soon welcomed with tea and refreshments by our mana- 
ger, L. Z. Sze, and Messrs. P. K. Cliu and Tong Ching Yuen and T. B, Chang 
acted as ushers. 

"There were also J. B. Powell, chief editor of Millard's Review; J E Doyle 
of the China Press; George Sokolsky, of the Shanghai Gazelle; A G. Loehr 
American vice-consul ; A. R. Hager, president of the Advertising Club of Shang- 
hai; Y. S. Tsao. the former Chinese consul-general in London, and others who 
all visited the different departments of the paper. As a token of a remembrance 
a picture was taken, ll was until seven o'clock that the party began to dismiss 
with pleasure." 



lication secured the second contract. 

In all such campaigns as these the 
publishers should figure on spending 
the greater part of the first year's profits 
to develop the advertisers associated 
with the plan. In most cases they are 
not "seasoned" advertisers and it re- 
quires close attention and service to hold 
them. They must be constantly re- 
minded that the plan is a good one. 
Otherwise they lose interest and seldom 
renew their contracts. m 

"Manufacturers" or "Industrial" pages 
are well known to all publishers They 
act as fine "fillers" on Saturday or other 
days when the department store and gen- 
eral advertising is tight. 

They are composed of small "cards" 
or announcements, usually occupying 
five or six columns, and two or three 
columns of readers. The "Free Lance" 
solicitors who usually produce these 
pages get a lihrral commission and find 
it a simple matter to renew contracts 



towns, the automobile man of the news- 
representative of some particular motor 
paper is able to sell $5, $10 or $15 space 
by phone or letter to each of these sub- 
dealers. 

This extra space is clean profit and 
good new business. It helps the small 
sub-agent and gives the automobile dis- 
tributor much more space through which 
he "swamps" his competitor who can not 
afford such large advertising when he 
is forced to pay for all of hi) publicity 
from his own pocket. 

Localised Advertising for Manufacturers 

"Anniversary" and "Grand Opening" 
co-operative editions are the least ex- 
pensive to solicit and usually develop 
into entire sections of the paper. Every 
line is paid for. 

Solicitation for this space is through 
a series of letters written on the station- 
ery of the advertiser contemplating the 
special edition. 



In the case of a furniture house in 
Central New Y'ork which inserted a 
twelve-page section of this character 
during the opening of a new addition to 
its establishment, 18 of the 42 firms so- 
licited by the dealer, responded with 
space contributions of sizes from ten 
inches to a half page. 

Through this co-operation on the part 
of the retail merchant and the firms 
from which he purchased his stock, 
the readers of the paper were startled to 
ice a twelve page section appear in 
one of the regular editions. The idea 
was a success from every point of view 
and the cost lo the retailer was very 
small. 

In the same city a few months later a 
stationery house which previously had 
never used larger than a sixty line ad- 
vertisement in the local newspapers, in- 
serted a six page announcement. In this 
case seventeen of the thirty-six manu- 
facturers approached on the subject of 
co-operative publicity effort, contributed 
more than 70 per cent of the space. 

Serving the Small Merchants 

Big business was secured by this 
firm during the anniversary week and 
one order secured directly through the 
"edition" brought more profits than the 
entire cost of the edition to the retailer. 

In such editions the entire space is 
charged directly to the retail advertiser. 
He in turn secures his money from the 
factories which cither contribute their 
check or allow the cost of their space to 
be deducted from the next order of 
merchandise placed by the dealer. 

The advertising man of the newspaper 
docs all the work in connection with 
these editions. 

"Neighborhood" co-operative adver- 
tising campaigns are becoming more 
profitable and popular than ever before. 
In one large New Jersey city where a 
few years ago such advertising was 
practically undeveloped even in a small 
way, at present one of the largest and 
most prosperous newspapers of the lo- 
cality is spending much time and money 
in building up this class of publicity. 

One section of the city, located some 
distance from the real shopping center 
contributes an average of one page to the 
advertising columns every Friday. Dur- 
ing the holiday season two pages each 
week were quite common. 

Regular Calls Necessary 

This kind of co-operative advertising 
requires constant attention and careful 
solicitation. For weeks and months a 
representative of the newspaper must 
call regularly upon the merchants in 
the territory being developed. He must 
become familiar with the needs and de- 
sires of ihe merchants of that section. 
His work is more difficult than that of 
the man on the down town assignments. 

The chief arguments presented by the 
merchants are the reasons why the news- 
paper advertising is only good for the 
downtown department store. The solic- 
itor who knows his business compares 
his proposition with the department 
store publicity. He comjwres the com- 
posite page of the neighborhood with the 
department store advertisement. The 
shoe dealer represents the shoe depart- 
ment of the downtown adv., furniture 
dealer is similar to the furniture depart- 
ment. The general effect is a depart- 
ment store advertisement of an entire 
neighborhood. 

In time such co-operative advertising 
as this can be developed Into a big 
factor in the columns of the progressive 
newspaper. It U profitable when finally 
dcveloprrl and lasting when properly 
cared for by the right kind of a so- 
licitor. 
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VAST WIRE SYSTEM OF 
THE INTERNATIONAL NEWS 

SERVICE 




Publishers of evening and Sunday newspnpers are re- 
spectfully requested to study this huge wire system with 
reference to their r es pe cti ve news problems. 

The I. N. S. is growing rapidly both in numbers of 
subscribers and in the esteem of editors who handle its re- 
l>orts day by day. 



The sound rules of good journalism are applied to 
I. N. S. reports. Kditors trust the I. N. S. when it speaks, 
not because of any pretention but because of its enviable 
record for accuracy. 

L N. S. news matrices are unequalled both for selection 
and printability. 



INTERNATIONAL NEWS SERVICE 

M. KoENir.stiF.Ki., President. Maki.f.n E. Pew, Editor and Manager. 

1020 WOULD BUILDING, NEW YORK CITY 



>y Google 



Editor and Publisher for July Hth, 1919 



Some of the 

VICTORY 

in presenting a satisfactory press report lies in the literary style of the writers who 
contribute to it. 



International News Service not only tells the news rapidly and accurately, 
but its important stories are brilliantly written. 




Every patriotic American heart thrilled at the news of the 
gorgeous Victory Parade in Paris, and every American editor 
knows that the story, ready -for first editions everywhere, that 
Robert J. Prew sent to I. N. S. was incomparably the best account 
of that historic event. 

Many International News Service clients have 'wired appre- 
ciative compliments. We have framed in the Arc de Triomphc one 



such message from a discriminating publisher. 

The International News Service is able to present great news 
in a great way because of its vast resources. 

Its leased wire system spreads like a net over the United 
States. Its clientele is a satisfied, highly pleased, body of important 
afternoon and Sunday newspapers. Its policy calls for news 
disinterestedness, accuracy, speed with safety and able writing. 



INTERNATIONAL NEWS SERVICE 

Iff, KoSNIGSamCj President.' Maulen I£. Pew, Editor and Manager. 



1020 WORLD BUILDING, NEW YORK CITY 
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POLACHEK APPOINTED 
SUN PUBLISHER 



Am limes Doty Angus* 1— Ervin Wardman 
Kclaina Vice-PrMideocy and W. C. 
Reick Will Give Attention to 
News Department, as in Pad 



Victor Polachek, for more than 
twenty years in the service of Hearst 
newspapers and who a month ago re- 
signed as publisher of the New York 
American, will become publisher of the 
New York Sun and the Evening Sun. 
August 1. Since leaving the American, 
Mr. Polachek has been on a Ashing trip 
in Maine. A letter accepting an offer 
made him by the Sun and the Evening 
Sun was received Tuesday. 

\V. C Reick, who was majority stock- 
holder of the Sun publications when 
Frank Munsey bought them, and who 
has since been right-hand man to Mr. 
Munsey in their management, devorlng 
his attention principally to the news de- 
partments of the two papers, will con- 
tinue his activities along the same lines 
as before. Ervin Wardman. who is now 
vice-president and publisher, will relin- 
quish tbe latter title, but it is understood 
that the scope of his authority alio will 
remain unchanged. 

Mr. Polachek was born in New York 
City and from the time be began as a 
copy reader on the old New York Morn- 
ing Journal, rose steadily in the Hearst 
service. He became publisher of the 
New York American in 1918, having for 
three years previously been assistant gen- 
eral manager of the Hearst newspai>crv 



ALBERT ROMEIKE WINS 



Court of Appeals Rules He Has Right to 
Use Name 

The Court of Appeals of ihe Slate of 
New York has just affirmed, with costs, 
the judgment in favor of the defendant 
in the injunction suit brought by Henry 
Romeike, Inc., vs. Albert Romeike & Co., 
Inc. In dismissing the complaint for the 
injunction. Mr. Justice Howling said: 

"It would be illlBruU to •nrt ■ rasa of allcsM 
unfair trade cocao*! Won wbere too raeord !■ ai 
bono* of aor evidence of fraod, falaa rej.re- 
ien I n il< hi or uafalrneea aa tbe one »*w under 
ronaklaratloo- 

■•Nor H there aay effort made to eJin*/ co»' 
laatM aa to tber* t*o eortorallona. «a«e by 

otl'lea** wblcfJ U eltbef ValUelC**. lneotilOeteitl 

M «ii.|>lrloua. If lb» defendant bad been folHj 
of us! nr. an j unfair trad* iSreleea. It ahoalil ha»# 
beeo *a«» lo m*t II, In rtrar of tbe Iruenult; 
morled lo la tbe effort to eraate eebSean." 

The court sustained the contention of 
Albert Romeike that he had the abso- 
lute right to use his own name in his 
own business or in the name of a cor- 
poration in which he was a stockholder. 

Kentucky Paper Bnmed Out 

(»V ItXECbAMtl 

Makion, Ky , July 22 — The plant of 
the Crittenden Press was destroyed by 
lire here early today with a loss of 
$6.<fl0; insurance o( $3,000 was carried 
by the owner. J. S. Hogard was. re- 
cent purchaser of the paper- The fire 
spread quickly to other buildings of the 
business section and the flames were not 
checked until the damage amounted to 
$250j000. 



Larke and Cornell to Europe 

George H. Larke. assistant business 
manager, and Robert H. Cornell, of the 
national advertising department of the 
New York World, will sail Saturday on 
the "Aquitania" for London and Paris to 
arrange European advertising repre- 
sensation for the World. They will be 
aonr about' three weeks. 



NEWSPAPER MAKERS AT WORK 




BOSTON PAPERS GRANT 
WRITERS INCREASE 



Recognise Union and Give Minimum 
Wage Scale— Publishers' Control of 
News and Editorial Policy Cuar- 
aoleed by Union — Lynn Next 



Ml HARD J. FINNhi. \n 



THE cherished idea of the last generation of newspaper men thai one must 
of necessity go from paper to paper over a pcridd of years before he is a 
really seasoned news man is most beautifully exploded in the example of 
Richard J. Finnejran, managing editor of the Chicago Daily Journal. "Dick" 
Finnrgan. as all the mid-western profession knows him best, is a one-job man. 
For years past he has rilled that job completely. 

His boyhood ambition was to be a good newspaperman, and he set about at- 
taining it in thorough fashion. While slitl a youngster in school, he devoted his 
vacations working as office boy for the old Chicago Chronicle. There he learned 
that the library is the most important part of any newspaper office and he studied 
its utilization through three summer holidays. He handled a newspaper delivery 
route in the early mornings through the year, attended the old West Division high 
school until 2:30 each afternoon, and then reported at the Chronicle office for 
work. Frank Rowley was then managing editor of the paper. Lacking any size- 
aMc volume of advertising, the Chronicle sought to 611 much of its space with 
tellers irons subscribers and the handling of these became one of Mr. Finnegan's 
main duties. 

Finally, one vacation time, he was given opportunity to write space copy. The 
afternoon of the terrible Iroquois Theatre fire he happened to be the only reporter 
in tbe local room. That was his grand chance for distinction and Dick Finnegan 
seized it. He managed to penetrate to the frightful top gallery of the theatre and 
the story he wrote of what he saw there won him a permanent place nn the paper's 
reporting staff. 

ljtirr he transferred lo the old Chicago Intcr-Ocean and served as a reporter 
for Iwo years. Il wis at this time thai he began to study law nights, and in order 
to do this he again shifted to the rcportorial staff of the Chicago Daily Journal 
which, as an afternoon paper, left his evenings free. He lias remained with the 
Journal ever since, covering general assignments, labor and the.city hall run as a 
news man; riaing lo automobile editor; then being sent to cover slate legislative 
sessions as Springfield correspondent. 

It was while covering labor that Mr Finnrgan hegan the study of the convict 
lahor system, especially as applied to road work in Colorado. This led to his 
appointment as chairman of the Good Roads Commission of the Chicago Motor 
Club, and while filling that office he called the first Good Roads stale convention 
in Illinois, which drew an attendance of delegates from automobile clubs, civic 
chambers of commerce, women's organizations and members of legislature. From 
this was evolved Illinois Highway Improvement Association, whose first secretary 
was Mr Finnegan, and which today has resulled in ihe campaign for the Jfi.HHI.OOO 
bond issue now assured. 

Laier Mr. Finnegan was appointed a member of the Dixie Highway Commis- 
sion by Governor Dunn, and reappointed by Governor Lowden. He was Demo- 
cratic candidate for Congress from the 10th congressional district in 1910; was 
appointed a member of the Cook County Jury Commission by ihe judges of the 
j*unly in 1911, serving three years. He became city editor of the Chicago Journal 
in 1914. and managing editor Iwo years later. 

Mr. Finnegan's birthplace was less than five blocks distant from his present 
offices in the Journal huilding- He is married and has three children ; likes lo 
work at his desk right out in the local room where he is surrounded by his "boys"; 
is an active member of both the Iroquois and the Chicago Motor clubs. 



All American and British cable cen- 
sorship was lifted last evening. 



Dinner to Floyd Parioni 

A icMimonial dinner will be tendered 
Floyd W. Parsons hy the Editorial Con- 
ference nf the New York Business Pub- 
lisher".' Association, at the Automobile 
Club, at 12 30 noon. July 25. 



Army Publication Soipeiuli 

The Cro, the official publication of 
the central record offices of the Ameri- 
can tioops in France, has been discon- 
tinued, ll was edited by Francis Sin- 
clair, a graduate of the New York Uni- 
ver«itv School of Journalism. 



<ST TBLCOlArj!) 

Boston, Mass., July 22.— The news 
writers of Boston, at a mass meeting 
this afternoon, ratified a new wage scale 
as drawn up by the Boston Publishers' 
Association. 

The publishers drew up the agree- 
ment after they had been assured by 
the wage conference committee of the 
writers' union that that body was pre- 
pared to recommend for adoption any 
plan that might be devised which would 
give the publishers the continued un- 
divided control of the editorial and news 
policies of the papers. 

The question of the recognition of the 
union has been definitely settled and the 
publishers will meet the representatives 
of the uniun at any time on any ques- 
tion. 

The Agreement 

The Publishers' memorandum as rati- 
fied follows ; 

L — Union affiliation and activities 
shall not constitute cause for discrim- 
ination or a change in the present friend- 
ly relations and customs of the profes- 
sion. ("Present customs" is held to 
mean the continuance of vacations, time 
off. liberty lo do other work on their 
own time as at present, etc.) 

2. — District men, members of the 
union, who devote their entire and ex- 
clusive time to one office, and who have 
had not less than three years' experience 
on a daily newspaper shall be paid not 
less than $30 per week. 

3. — Reporters, news writers and staff 
photographers, members of the union, 
uther than district men or correspond- 
ents, who have had three years or more 
practical experience as such on a daily 
newspaper and who dsrotc their entire 
time to one office shall be paid not less 
than $38 per week. 

4. — Desk men, editorial writers, and 
rc-wriie members of the union, who de- 
rote their entire time to this class of 
work in one office, and who have had not 
less than three years' experience on a 
daily newspaper, shall be paid not less 
than $45 per week. 

This agreement is to take effect as of 
June 6, that is. the wages called for date 
hack lo thai date- 
Two Papers Hive No Agreement 

The new scale gives a large majority 
of the Boston news writers a 25 per 
cent, increase over their present wages 
and represenls an increase of approxi- 
mately 40 per cent, over the wages paid 
last July. 

The only daily newspapers in the city 
not directly concerned in the agreement 
are ihe Boston Transcript and Giris- 
tian Science Monitor. 

These two papers have no agreement 
with any labor organization, but have 
always made it a rule to meet or exceed 
the union scale in dealings with their 
employees. It is therefore expected that 
this policy will be carried oul In ihe 
case of the news writers. 

The I'ninn committee is expected to 
direct its attention next to Lynn, where 
a 1(10 per cent, organization is reported 
to have been effected. The publishers 
in that city have already been presented 
with a proposed scale, which is the same 
as that in Boston with certain additional 
clauses inserted to meet local condi- 
tions. 
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FORTY NEWSPAPER 
TO SIXTY-SIXTH 



MEN ELECTED 
CONGRESS 



Many of Them Are Still Active in Harness — List Includes Sena- 
tors Hitchcock, Capper, Owen, McCormick, Warren, and 
Many Members of the House 



W 



JASHIXGTON, July 2 J. — Korty members of the Sixty-Sixth Congress 
in preparing their autobiographies for the Congressional Directory 
have directed attention to the fact that they are entitled to the dis- 
tinction of being or having been newspapermen, but several graduates of the 
profession failed to mention their service. 

Many still are active publishers; others were publishers at one time or 
another in the past, but not a few boasted of having been active 
crcrs. 

President of N. E. A. Holds Seat in Congress 



From California, Representative 
Charles II. Randall, of Los Angeles, 
make, a brief but hrnad claim to fame 
by a simple reference to the fact that 
he is a "newspaper editor an.l pub- 
lisher." 

Representative Henry Z. Osborne, also 
of I.os Angrles, noes to greater lengths 
to establish his connection with the pro- 
fession. After describing his service in 
the Civil War, Mr. Osborne slated: 



"After tbe war worked sereral yean as 
fruiter la New York. Cincinnati, Memphis, 
New Orleans and Austin. Tea.; was New Or- 
leans correspondent fur Chicuo Tribune from 
1S7J to IS7S. and reporter and writer on New 
Oilrans papers; in latter year IIS7B1 moved 
lu the j« pold nuniaff enrnp of Rome. Cat-, 
whrre for mx yrsrs was rilitor of the Rodie 



years. t**« lo I8'W." 



Representative Guy V. Hardy, a new 
member from Colorado, wrote that in 
lr#5 he purchased the Canon City Rec- 
ord and "has since been engaged in the 
publishing business, is at present editor 
and publisher of the Canon City Daily 
and Weekly Record and the Colorado 
Press " He is president of the National 
Editorial Association. 

Delaware Represented 

Delaware's single member of the 
House, Caleb R. I-ayton was editor of 
the Union Republican, of Georgetown, 
l>el.. from 1897 to 1905. 

Senator Medill McCormick, of the 
famous Chicago Tribune family, dis- 
misses his business career in three 
words, "writer and publisher," while 
Senator Harry S. New, of Indiana, son 
of the founder of the Indianapolis Jour- 
nal and connected with that paper for 
many years, makes no reference to his 
journalistic career. 

Senator Arthur Capper, of Kansas, 
describes his newspaper career in some 
detail. After obtaining an education in 
the common schools of Garnett, Kan., he 
said he learned the printing trade on the 
Garnett Journal, went to Topeka in 1884 
and became a typesetter on the Topeka 
Daily Capital, "of which he is now 
owner and publisher." He shifted from 
the printer's case to the reporter's beat 
and soon to the city editor's desk. 
Former Reporter* 

"In 1891," the Senator continued, "he 
went to New York and was a reporter 
nn the New York Tribune, and in 1892 
was in Washington as special corre- 
spondent." Senator Capper, incidentally, 
is the only member of the Congressional 
Press Galleries to later find a scat on 
tin- floor of the Senate. He purchased 
the North Topeka Mail in 1893. a ven- 
tute he describes as "starting in busi- 
ness for himself." The paper was a 
weekly which Capper later combined 
with the Kansas Bteere. A few years 
later lie purchased the Topeka Daily 
Capital and other publications. 

Representative Homer Hoch, of 
Marion. Kan., described himself as an 
editor and lawyer. 

Riley J, Wilson, a member of the 



House from Louisiana, was editor of 
the Catahoula News-from 1898 to 1904. 

Willfred W. Lufkin, Of Massachusetts, 
was a newspaper correspondent. 

James A. Gallivan was a political re- 
porter on Boston papers for many years, 

Joseph Walsh, another former news- 
paperman in the Bay State delegation in 
the House, also wax a reporter. 

Representative Charles A. Nichols, of 
Michigan, graduated from the local room 
of the- Detroit News to a seat in the 
House, while Louis C. Cramlon, also of 
Michigan, still is an active newspaper- 
man as publisher of the I-apeer County 
Clarion. 

Frank E. Doremns, of Michigan, was 
a newspaperman at one time- 
In the Minnesota delegation, Repre- 
sentative Harold Knuston. Republican 
"whip" in the House, said he is a news- 
paperman by profession, having pub- 
lished ihe Royalton Banner and the 
Foley Independent. 

Former Speaker Champ Clark's ex- 
perience as a country editor and William 
I.. Nelson's long association with the 
Bunrelon Weekly Eagle give the Mis- 
souri delegation two members of the 
craft. 

Representative Carl W. Reddick, of 
Montana, failed to mention his service 
on the Winneiiiac (Ind.) Republican and 
the White Pigeon (Mich.) Journal. 

A Big Trio 

Senator Gill>ert M. Hitchcock, of Ne- 
braska, established the Omaha Evening 
World in 1885 and now is publisher of 
the Omaha Morning. Evening and Sun- 
day World Herald. 

Senator George H. Moses, of New 
Hampshire, was editor of the Concord 
Monitor for 19 * years, and Senator 
Walter E. Edge, of New Jersey, who re- 
tired as governor of that State to enter 
the Senate, founded the Atlantic City 
Press and later purchased the Atlantic 
City Evening Union, both of which he 
published while conducting an advertis- 
ing agency which attained an interna- 
tional statu*. 

Edmund Piatt, of Poughkeepsie, and 
William H. Hill, of Johnson City, are 
the newspapermen in the New York 
delegation. Mr. Piatt began as an edi- 
torial writer on the Superior (Wis.) 
Evening Telegram. Since 1891, he has 
been engaged in publishing the Pough- 
keepsie Eagle, which had been owned by 
his family since 1828. He became editor 
of the paper in 1907. upon the death of 
his father. Through the purchase of 
the News-Press in 1915, the name of the 



Three Ohio members of the House are 
newspapermen, Charles J. Thompson, 
of Defiance, was publisher of the De- 
fiance Express for 13 years. He pur- 
chased it as a weekly in 1889 but made 
it a daily five years later. He was a 
printer on the Wapakonela, O., Bee in 
1876 and publisher of the Anderson, Iud., 
Herald in 1884. 

Representative Simeon D. Fess, of 
Yellow Springs. Ohio, was edito- of 
World Events from 1903 to 1907. 

William A. Ashbrook, of Johnstown, 
Ohio, began the publication of the Johns- 
town Independent when he was 17 years 
old and he still is publisher of that 
paper. ^ 

Senator Robert L. Owen, of Okla- 
homa, like Senator Henry P. Ashurst, 
of Arizona, dismissed* his newspaper as- 
sociations with a brief reference to work 
as an editor. 

Everette B. Howard, of Tulsa, Okla- 
who was born in Kentucky, stated that 
he began life as a printer and newspaper- 



SCENERY IS LURE IN 
SELLING NORTHWEST 



Eagle News. Mr. Hill is editor of the 
Johnson City Record. 

The Non-Partisan member from 
North Dakota. John M. Baer, is a car- 
toonist and writer. 

Senator Warren G. Harding, of Ohio, 
has been a publisher in 
1884. 



OS for the N. E. A. 

CmCACO, July 23— The Inland Daily 
Press Association and the Illinois Daily 
Publishers' Association have appointed 
Willard E. Carpenter, publisher of the 
Lincoln (III.) Courier-Herald, to repre- 
sent them at the coming meeting of the 
National Editorial Association in the 
Northwest. 



In Its 



AM'n 




Have >ou ever considered ' 
great, rich section of a nation in i 
Irani*! package and selling it by means 
of advertising ? 

"Count less 
m a n u f a c tured 
products have 
thus been suc- 
cessfully coin- 
mercialiied and 
good will of un- 
told value estab- 
lished for them, 
so why shouldn't 
it be applicable 




Representative Charles N. McArthur, 
of Portland. Ore., was a reporter on the 
Morning Oregonian and in the Portland 
office of the Associated Press prior to 
1903. 

In the Pennsylvania delegation, Rep- 
resentative Anderson H. Walters, is edi- 
tor and publisher of the Johnstown Tri- 
bune ; Representative J, Hampton 
Moore, of Philadelphia, was court re- 
porter on the Public Ledger and now 
writes a Washington letter to the Phil- 
adelphia Evening Public Ledger, and 
Representative Ben K. Focht is editor 
of the Lewisburg Saturday News, a posi- 
tion he has held since he was 18 years 
old. Representative M. Clyde Kely is 
the principal owner and editor of the 
Braddock Daily Herald. 

James F. Byrnes, representating the 
Aiken. S C, district was an editor for 
several years, while Harry L. Gandy, of 
Rapid City, S, D . who was engaged in 
newspaper work in northern Indiana for 
several years now is one of the publish- 
ers of the Wasta Gazette in South Da- 
kota 

Representative Joseph Jefferson Mans- 
field, of Columbus, Tex., established the 
first newspaper ever published in Eagle 
I-ake. Tex., and later was editor of the 
Colorado Citizen of Columbus, Tex. 

Sutherland and La Follette, Too 

Representative Frank L. Greene, of 
Vermont, was a reporter on the St. Al- 
bans Daily Messenger in 1891 and be- 
came .-ditor of that paper in 1899. 

Representative Albert Johnson, of 
Washington, now publisher of the Daily 
Washingtonian. at Hoquiam, Wash., 
worked on the St. l-ouis Globe-Demo- 
crat. Washington Post, New Haven 
Register. Tacoma Daily News and 
Seattle Daily Times. 

Senator Howard Sutherland, of West 
Virginia, became a newspaperman after 
leaving college in 1889, editing a paper 
at Fulton, Mo. 

Senator Robert I~ LaFollette, of Wis- 
consin, continues as the directing force 
in the publication which bears his name. 

Jaime C. De Veyra, one of the resi- 
dent commissioners from the Philippine 
Islands, was one of the founders of El 
Nuevo Dia of Cebu, the first Filipino 
paper published advocating freedom for 
the islands. 



to our 

lty?" argued the 
advertising ex> 
His.tsi CuTnat.T. pm, 0 f the Pa- 
cific Northwest 
Tourist Association back in the early 
part of 1917. It certainly sou ' 
ible, so an experimental advertising < 
paign was laid out and it has proved 
remarkably successful. 

In speaking about it recently, Herbert 
Cuthbert. executive secretary of the tour- 
ist organization, said: 

Deteribinf Natural Resources 

"During the past two and a half years 
we have been actually selling tbe Pa- 
cific Northwest in an attractive package. 
What do we mean by selling the Pacific 
Northwest? We mean that we sell those 
things that are in the Pacific Northwest. 

"Because our association is known as 
the Pacific Northwest Tourist Associa- 
tion it does not follow that we cater 
only to the tourist, and that he is the 
ultimate object of our endeavors. Pri- 
marily we seek to interest the tourist, 
but underlying all our efforts is the one 
great object of selling the Pacific North- 
west and. all that it is to new settlers, 
new manufacturers, new residents, new 
investors. 

"Our great object is to spread broad- 
cast the fact that Oregon, Washington 
and British Columbia form a territory 
lhat is richer in natural resources than 
any other part of this continent. Our 
advertisements all contain attractive and 
alluring scenes of the Pacific Northwest. 
Thr only criticism that I know that has 
been made of our advertising came from 
a materialistic gentleman who thought 
that our advertisements were too descrip- 
tive, too scenic and were not chiefly com- 
posed of the facts in relation to our nat- 
ural resources which I have just given 
you. 

"But if we gave only such facts in our 
ads. the great bulk of tbe people would 
never read them. It is like the sugar 
coating on a pill. They have to be t 
palatable" 



Ernest F. Birmingham, editor of the 
Fourth Estate, and Miss Mac Catherine 
Glenn will be married tomorrow even- 
ing at 9 o'clock at Harperly Hall, 1 West 
64th street, New York. Miss Glenn is 
the daughter of Dr. and Mrs. James 
Shrppard. Mr. Birmingham established 
the Fourth Estate twenty-five years ago 
and has been its directing head and 
principal owner ever since. 



Jack Shields, of the Houston Chron- 
icle, took a trip in an airplane in the 
interest of the publicity campaign for re- 
cruits for air service, and wrote an ac- 
count of his trip for the newspaper. 

Digitized by Google 
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CHICAGO AD AGENCIES 
BUY BIG SPACE 



Copy in Telling 
to 



attve advertising, but their actual under- 
standing of it went nn further than that 
generality. Hence, whatever effort? the 
comparative few of them did make 
loward calling dealers' attention to the 
campaign was done in a haphazard, 
half-hearted Way. 



"EDDIE" IS NOW SIR EDWARD 
MORRISON OF CANADA 



FRIENDS HONOR HARRY FIRST 



Printed Word Protection 



Chicago, July 22-— For five or six 
months patt quite a number of Chicago 
advertising agencies have been using 
space liberally in local morning and 
afternoon newspapers, advertising to 
the business men the theories behind 
their respective businesses and the 
forms of service which the agencies 
respectively are prepared to render. 

The Bumet-Kuhn Advertising Co., 
39 South La Salle street, is using small 
single-column space, forcefully empha- 
sizing the kinds of selling copy they 
create. The Erwin & Wasey Company, 
ssing larger two-column space, is con- 
ducting their personal campaign along 
similar lines, but the copy tends to the 
epigrammatic and always is couched in 
politely confidential phraseology. One 
recent advertisement, for example, says: 

"We confess that we invite an unusual 
degree of co-operation from the adver- 
tiser, in the belief that his experience is 
invaluable to our decisions to his prob- 
lem." Both agencies utilize the single- 



The William H. Rankin Company. 
KM South Michigan avenue, is using 
full single-column space for their 
"Brass Tacks" copy series, which goes 
into striking details of their service, or- 
ganization facilities and methods by 
»hich they have achieved success for 
various of their nationally-familiar 

i client is told* in each advertisement. 
T'ie copy is given as nearly the typo- 
graphical appearance of regular edi- 
torial copy as possible. 

Possibly, however, the must unusual 
-ampaign of the kind now being con- 
'Ijcted locally is that of the Mallory, 
M.tchcll & Faust Agency, 189 West 
Madison street, which directs the atten- 
tion of prospective advertisers to some 
entirely new phases of advertising and 
jf the agency business, while at the 
.'ime time, more or less directly bene- 
fiting the publishers of 
wed. 

There are today two 
in advertising." states Paul Faust, sec- 
retary and treasurer of Mallory, Mitch- 
ell and Faust, Inc., in explaining the 
iHea behind his company's campaign, 
'and neither of them are to be found 
m advertising itself. Neither do they 
Et in the careful, scientific preparation 
•f advertising copy. Neither in the 
of a product to as- 
which lend lliem- 
re- 



cenain those points 
selves most suitably 

suits. 



The Misting Points 

"The first and greatest of these two 
ai>iing points is one quite generally 
recognized by sales executives in all 
lines of business the country over. This 
paint is that every advertiser should 
Mmself take his entire sales organiza- 
iwn and not only impress every member 
with the importance of its advertising, 
hit should show every salesman how to 
utilize that advertising campaign per- 
sonally to increase sales. 

"tip to this time salesmen as a whole 
Save continued functioning almost alto- 
gether upon the old-fashioned price, 
lerrr.s and dating basis. They may have 
been told and more or less impressed 
*ith the fact that their firm was spend- 
ing a great deal of money on co-oper- 



Now 

"Advertising today has got beyond the 
putely formative, experimental stages. 
The practical value of media to reach 
and influence the public no longer is 
questioned by anyone, so the old prob- 
lem of "educating" is largely done 
away with. Business men nowadays 



the consumer will see and read their 
published copy. The precise and eco- 
notr.ical and logical expenditure of their 
money has been made a comparatively 
simple and safe matter through reports 
of the Audit Bureau of Circulations. 

"Guciswork has been eliminated; the 
element of chance and publishers' ho- 
kum reduced to a minimum There 
now remain just two things needful for 
the effective agency to do: (1) to de- 
fine the advertiser's exact need, and (2) 
to shuw him how best and quickest to 
meet that need. It is these two things 
which constitute the key-note of our 
present campaign in the newspapers. 



"Mallory, Mitchell & Faust devised 
the phrase 'utilization of advertising' 
to express the need of the day in pub- 
lishing affairs. We airr. to meet the 
common complaint of manufacturers 
tliat they cannot persuade their sales- 
men to work in close conjunction with 
their advertising departments. We have 
divided our campaign in 'chapters,' run- 
ning nine or ten pieces of copy to each. 

"Our first chapter undertook to show 
advertisers how the value of their pres- 
ent advertising may he multiplied in as- 
sisting to reduce sales expense, if prop- 
erly utilized by the selling organization; 
to show sales managers how they can 
actually gtar advertising to sales by 
salesmen, jobbers and dealers. Its 
fundamental idea is the more intelligent 
use of whatever advertising a firm may 
be doing: of making our service directly 
reflect all the fine, promising talk in 
the conference room that day we first 
signed up the 
Factory 

"The second chapter of 
now just begun, is 
cilically at the manufacturers 
selves, pointing out the necessity of 
thoughtful advertising to protect their 
facii.ry investments and to make busi- 
ness 




'The benefits of this policy to the 
publisher are obviously that it makes 
his paper far more effective to his ad- 
vertisers than ever it was under the old 
system of buying a certain amount of 
space, preparing good copy and letting 
it go at that If the utilization of ad- 
vertising idea is literally carried out, it 
will mean that complete results will be 
obtained from media, wher 
surface results only have been 
tamed." 



Mu»t Give Up H 
BiirxiEfSiRT. Conn.. July 23.— President 
George Finlcy, of the newly formed 
Press Club, roust soon resign for he is 
to become managing editor of the 
Bridgeport Sunday Herald, succeeding 
Alfred S. O'Brien, resigned. The club's 
constitution prohibits those with execu- 
tive authority in newspaper offices from 
holding office. Leo M. Pasquin. vice- 
president, will probably succeed to the 
chair Mr. O'Brien is to ally himself 
with William R. Bull, bond salesman in 
the city. 




"HEY called him "Eddie" when he 
started: 10 Canada's fighting men he 
will always be 
"Dinky." but per- 
sonal valor has 
caused King 
(George to make 
him Major-Gen- 
eral Sir Edward 
Whipple Ban- 
croft Morrison, 

C. B„ C. M. G , 

D. S. 0„ of all 
Canada. 

Canadian news- 
papermen played 
M»;. r.,». s,. F,».» lheir part f u || 

well during the 
four and a half years the Dominion was 
under arms-at the front and at home. 
They "carried on" in a way that con- 
tributed no mean part in the final crush- 
ing of the Central Powers, but of the 
many distinctions won by Canada's 
newspaper representatives that contrib- 
uted by Major-General Morrison, as 
commander of the Canadian Corps Artil- 
lery, and one of the worlds foremost 
authorities on guns and gunnery, is 
among the best. 

General Morrison's military training 
began in his early days of newspaper 
work, in Hamilton, Out., when he made 
soldiering his hobby. His confreres of 
those days recall that many a battle he 
fought alone in the countryside adjoin- 
ing- the cily. 

Then came the Boer War, and "Ed- 
die" Morrison was into it heart and 
soul. After South Africa had become 
a part of the Empire the Major-Gen- 
eral Morrison to be returned to Ottawa, 
as managing editor of the Citizen. 

Just a couple of years before the 
Huns over-ran Belgium, Morrisnn visit- 
ed Germany and perceived the enormity 
of the German war machine. He sub- 
mitted to the War Office a report that 
made a good many of the heads "take 
notice," and on coming back to Canada 
he persistently warned the Dominion 
lhat conflict with Germany was inevita- 
ble. As a result he was dubbed "the 
war editor." by non-believers. 

Meanwhile he gave up newspaper 
wnrk to become director of Canada's 
artillery. When the war cloud broke, 
he went overseas in command of the 
First Brigade. Artillery. C. E. F. 

At Ypres, with a limited number of 
men and guns, Morrison did what is 
now a matter of history. From that 
time on, each successive engagement in 
which the Canadian gunners figured was 
a repetition of the first action, and he 
climbed from a lieutenant-colonel in 
command of a brigade to major-general, 
commanding the entire artillery force 
of Canada. 

Canada's "father of the guns" is a 
quiet, little, rather stern-looking man, 
with stcel-grry eyes and a stubby, thick 
moustache. Absolutely fearless and ef- 



Notesi Circulator Tendered Testimonial 
Luncheon by Admirers 

A group of New York friends of 
Harry E. First, circulation manager of 
the Methodist Book Concern, with head- 
quarters in Cincinnati and Chicago, and 
who is also in charge of circulation of 
the Methodist Advocate, tendered him a 
testimonial dinner at the Hardware Club 
on Tuesday, while he was on a brief, 
visit to the city. 

Those present were : Ernest Scholz, 
of the Crowell Publishing Company; 
.lames McKernan, president of the I. C. 
M. A.; Sam Booth, of the Globe; Jack 
Kelly, of the Metropolitan Magazine; 
lames Wright Brown and Fenton Dow- 
ling, of Editor & Publishes. 

Mr. First is one of the foremost au- 
thorities in the United States on postal 
service, a former president of the I. C. 
M A., and an honorary and life member 
of the Railway Mail Association. 



CORRECTION FOR BELOIT NEWS 



id Advertising Rale Figures 
Higher Tban Tablet Show 

Since its April 1st circulation state- 
ment to the Audit Bureau of Circula- 
tions of 6,362, with flat advertising rate 
of 2 cents per line (as given in the cir- 
culation and adveriising rate tables 
printed in this issue of Editor & Pub- 
lishes), the Beloit (Wis.) Daily News 
has reached a net paid circulation of 
7,250 and is charging 2',', cents per agate 
line, according to D. B. Worthington, 



The correction* arrived from Mr. 
Worthington after the plaies were cast, 
and it was impossible to include it in 
the tabulation, 

SACRAMENTO SUMMER ACTIVITIES 

Sacramento, Cal , July 12— J. Earl 
Langdon. managing editor of the Sac- 
ramento (Cal.) Bee, has gone to the 
mountains on a vacation. Leslie 
Davies, assistant city editor, is in the 
Yosemitc. L A. P. Eichler, owner and 
publisher of the Auburn (Cal.) Herald, 
is subbing on the Bee copy desk dur- 
ing the vacation season. Miss Helen 
Nathan is back at work following study 
at the University of California. 

B. C. Irwin has resigned from the 
editorial staff to accept a position with 
the Sacramento County Tax Assessoi. 

Arden Adams, assistant telegraph 
editor, left to become editor of the 
Merced (Cal.) Sun. Before departing 
for his new field Adams was married 
to Miss Phyllis Cramer, daughter of a 
prominent Sacramento banker. 

Walter S. Tyler has returned from 
Virginia and points in the East with 
his hridc, who was Miss Mac Katherine 
Lavindcr of Roanoke. 



Agency in Rochester 

N. Y., July 20.— Augustus 
B. Hone and William McLoud are 
starting an advertising agency in this 
eity. Both men are well known in the 
local field. Mr. Hone was secretary 
of the merchants' retail council of the 
Chamber of Commerce, and Mr. Mc- 
I-oud has 
Toasted 

Hales Advertising Cumpany. 



Reviving Dc* Moines Press Club 

Des Moines, la., July 22.— The Press 
Club, which suspended during the war, 
is being reorganized. Officers have been 
elev-ted as follows: President, Sam 
Smith, Capital; vice-president, L. R. 
Fairall, Register; secretary, Olin Archer, 
News: treasurer, Rodney Selby; direc- 
tors: Louis II. Cook, I.. E. Wood, Carl 
K. Stewart. Meetings will be held the 
first Munday of each month. 



An advertisement in Editor & Pub- 
iishm's "Equipment Page" brings quick 



Toledo Blade's Coin 1,953,355 Lines 

A copy error in the recent advertise- 
ment of the Toledo Blade, in Editor & 
Publisher, showed that newspaper's ad- 
vertising gain for the first six months of 
1919, over the same period of 1918. to 
have been 593.355 lines. In reality the 
as 1.593.353 lines; by G< 
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SERVES ADVERTISERS 
IN GREAT BRITAIN 



Unique Society Nearly 20 Years Old 
and of Small Membership Collar!* 
Data, Works for Higher Ethic* 
and Exchange! Experiences 



By Heswkt C. Ridoitt. 

LoirDCM U1TOI, SUMO* ft fVUKHII 

D K1T1SI I advertisers are in pos- 
"ses'ion of a society that has done 
excellent work in the protection of 
their interests, but for sonic strange 
reason its membership, although it in- 
cludes some of the largest advertisers 
in the country, amounts to only about 
150 instead of ten times that number. 

The society is the Advertisers' Protec- 
tion Society Lid., with offices at 35 New 
Broad street, London E. C 2. and tu 
my knowledge it has been in existence 
some twenty years. At a hazard, I am 
inclined to attribute the comparative 
non-success of the society to the fact 
that though its members are advertisers 
they do not advertise. It is true that 
most commercial advertisers receive cir- 
culars from them during each year, but 
the "boosting" looked for in such a body 
seems lacking. As the current annual 
report shows, it is quite evident that 
the society is doing good work, but with- 
out an extended membership it has not 
the power to achieve its ideals. 

Optimistic on Future 

The report of the society for the past 
year affords an interesting review of 
the current situation, and indicates a 
complete optimism in the future It holds 
that advertising is likely to increase 
greatly in volume. 

Paper restrictions are practically 
abolished. Periodicals will be able to 
print as much advertising as they can 
get. and now. it is claimed, is the time 
for advertisers to criticise more closely 
than ever the prices and values of the 
spaces that are offered to them. 

That is where the society should be 
indispensable to any advertiser who de- 
sires to spend his money judiciously, 
There is no item in the accounts of a 
firm in which a leakage is likely to be 
so large, and at the same time so dif- 
ficult to detect, » the item of "ad- 
vertising." The function of the society 
is to disseminate such information 
among its members as will enable them 
to discover and stop such leakages. War 
inflation of prices has been far too rife 
during the past three or four years, 
therefore it is highly necessary that ad- 
vertisers should form themselves into 
a strong and active force and so protect 
their vital interests, which are constantly 
l>eing threatened. 

For example, advertisement rates were 
considerably put up during the war. 
principally on account of the paper 
shortage, and again rose owing to cost 
of labor and paper. Circulation figures 
were withheld, and undoubtedly sales in 
a large number of rases were reduced, 
so the advertiser was penalized in every 
way. 

Very little information is forthcoming 
from publishers as to their sales at the 
present time, or as to any reduction in 
rates even though paper is now coining 
forward enabling more pages to be 
added, with consequent revenue. 

No doubt publishers will hold on to all 
they can get, therefore it is more neces- 
sary than ever that advertisers should 
organize and discipline themselves into 
a power that can exact fair play and 
jilft»-r 

That the society has rendered valuable 
service to its members in the past is suf- 
ficiently proved by the fact that it has 



scores of over ten years standing, and a 
dozen or more who date back to the 
foundation of the society in the closing 
years of the nineteenth century. During 
the last twelve months some thirty-five 
more have been added to the list, while 
only one has resigned. 

The work done by the society during 
the year under review has not been of a 
sensational order. The unsettled condi- 
tions that have prevailed have prevented 



that, but much useful work has been 
figures greater pressure still is neces- 
sary. That pressure could be exerted ef- 
fectually if the society numbered about 
300 or 400 members instead of about 
150, as it does. Actually, in my view, 
the membership should lie nearer 1,000. 

One reason for the lack of extension 
in the Advertisers' Protection Society 
lies in the fact that in its earlier years 
it worked quietly with the object of cs- 



AD CLUB SHOWS HOW 
TO BOOM A CITY 



AN Ol TPOST OF DEMOCRACY ON TOP OF THE WORLD 




/""|NF. of the bright spots in life for the United States and British soldiers who 
" are fighting the Bolshevik up near the top of the world has been a little 
four-column American newspaper that has overcome many seemingly insur- 
mountable obstacles and bolstered morale, even now and then causing a hearty 
laugh, along the snow banked fighting front of northern Russia 

The American Sentinel was horn at Archangel on December 10, last, and 
has been issued weekly since. It is financed principally by the American Red 
Cross Mission. Capt. Roger Lewis, a former newspaper man who was attached 
to the mission and Reed Ixwis. the Archanglc representative of the American 
Committee of Public Information, decided that it was possible to establish the 
paper after the British had given the task up as impossible because they could 
not find the necessary type. 

The Americans spent two months combing the Russian print shops of the 
Archangel district for English type and finally gathered enough to start publi- 
cation It was voted the worst "pied" bunch of type ever thrown under one roof. 

Now, however, the American Sentinel is a going paper with a wide circulation 
and no advertising. It is true though it is not even now unusual to see Italic I-', 
nf 12-point G popping out more or less miscellaneously among the W point type, 
in which most of the columns are set. 

The Sentinel fcatuies news of the army such as minstrel shows, dances and 
communications from soldiers in the field, but it also prints the news of the 
outside world and "from home" so far as it is able tn secure it. The Sentinel 
has become a regular and necessary army ration and goes forward to the scat- 
tered units in the northern wilderness just like ammunition, bully beef and 
coolie powder. 

The difficulties that the mechanical force, which was recruited from the 
convalescent hospital and is assisted by Russian girls, had to overcome were 
many. In the very beginning it was discovered that there were no printers' 
tweezers in Archangel. This handicap was only mastered when the American 
officer commanding the local hospital heard of the matter and sent over a pair 
of surgical tweezers. 

It has been related in the Sentinel that a day or two after one of the 
printers had set himself to work to "un-pie" a mess of type which they hoped 
to use in part to get out the first issue of the paper sent the following communica- 
tion to the editor: 

"Von can't expect me to set up a pliunny column without any ephs nr quays 
or dgays. I quicque right here. It's bad enough! having to phish our kind oph 
type out Oph this Russquic siuphph bui iph il isn'i there when you get it. I'm 
phinished. And that's no dgoquc." 



Live Neosho lMo.» Organisation Provea 
Thai in These Days of Automobile*, 
Advertising Can Draw Business 
for Any .Merchant 



done and the foundations have been laid 
for much more. 

A great improvement in the direction 
of cleaner advertising can be seen in 
many British periodicals. Undesirable 
advertisements, however, are still far too 
numerous and their banishment is one 
of the reforms the society is continually 
working for. 

Circulations can be examined and 
criticised more justly now than during 
war time, and it must be remembered 
that the "net sale" is the one factor 
which must be kept in view in every 
rase. If an advertiser does not know 
that, he does not know what real value 
any periodical is to him. To obtain these 



tablishing itself, but that reason exist* 
no longer. With ihc membership it has 
i! is already representative of British 
advertising interests, as may be seen 
from the list of its officers. 

The president is Sir William P. Tre- 
loar, of Treloar's Carpets. 

The vice-presidents are: l^ird Lrs-er- 
hulme, Lever Bros.. Ltd. ; Sir Jesse Boot, 
Boots, Cash Chemists, Nottingham : Sir 
Woodman Burbidge, Harrods, Ltd.; Sir 
Thomas R. Dewar. Dewar's Wliisky; 
Sir Thomas Lipton, Lipton, Ltd. : Sir 
Herbert J. F. Parsons, "Phosferine :" 
Sir Medley F. Le Has. Caxton Publish- 
ing Company, Ltd.; Cyril Haslam and 
II Cordon Selfridgr. Selfridge Store. 



Already famous through the co-opera- 
tive efforts of its business men to bring 
new trade to town. Neosho, Mo., ha* 
taken another stride in Ihe same direc- 
tion, recently having begun lo buy full- 
page advertising space in a newspaper 
nf Joplin. Mo., which is a much larger 
city, to tell people what Neosho offers 
them as a trading center. The purpose 
was not to get trade out of Joplin, but 
from territory which might be served 
either by Neosho or Joplin. 

Business men of Neosho, through the 
advertising club of that enterprising city, 
became aware of the fact, some time ago, 
that in these days when nearly every 
farmer lias an automobile, trade can be 
drawn from a greater radius by any 
merchant, or any group of merchants 
v\ ho will go after it. At the last monthly 
"sales day" held by the Neosho Adver- 
tising Club, which followed the first of 
ihe advertisements in the Joplin news- 
paper, customers came as far as forty 
miles. 

While using full pages in the Joplin 
newspaper, the merchants continue, of 
course, to employ similar space in Neo- 
sho papers, and ihey also reprinl ihe ad- 
vertisements appearing in Neosho, and 
mail them to a list of 6,000 prospective 
customers. The cos! of all such adver- 
lising is equally distributed among the 
business houses directly participating. 
For example, the cost of the Joplin page 
M as S62.50. The thirty advertisers, shar- 
ing the space paid $2 each, ihe advertis- 
ing club paying the balance. 

In the meantime, the members of the 
advertising club had been making a care- 
ful study of advertising al their club 
meetings, lo make Iheir advertisements 
more effective, and in the club, also, they 
have exchanged ideas relative to better 
merchandising methods, thus enabling 
themselves to "back up" their advertis- 
ing to the fullest possible extent. 

The plan lias already been adopted 
by several other communities, both 
larger and smaller than Neosho, where 
advercsting clubs have been organized 
to handle it* operation. Frequently, 
business men from other communities 
have gune to N'eosho to investigate the 
plan at first hand. Business men of 
Clarksville, Tenn., under the leadership 
nf a banker of thai community, recently 
decided to make a personal investigation 
of the Neosho plan with the purpose of 
adopting it, and merchants of Blair, 
Neb., are now contemplating similar ac- 
tion. 

The honorary executive committee uf 
the society consists of: W. B. Warren. 
Burge, Warren & Ridgeley, L«d.; A. 
Bond Hickisson, John Bond's Crystal 
Palace Marking Ink; J. A. South, John 
Steedman & Co.: C. Brunning, Lewis, 
Liverpool. Manchester and Birmingham; 
W. E. Catesby, J. P. Caiesbys. Ltd.; Dr. 
G, E. Dixon, Capsuloids. Ltd. ; A. W. 
Fisher, J. Pullar & Sons, Ltd.; J, A. 
Kcnningham. Condy & Mitchell, Ltd.; F. 
A. 1-awman, Parke. Davis & Co. ; Alec 
Nathan. "Glaxo;" Fred A. Oetzmann, 
Oetzmann & Co., Ltd.; Dr. John J. Pil- 
Icy, Mellin's Food, Ltd.; John Prosser. 
Molassine Company, Ltd. ; D. Reynolds, 
Goodall, Backhouse & Co,, Leeds; Rus- 
sell Rumney, Ridge's Food Company; 
P. Sparks, Boots, Cash Chemists. Lid.; 
John C. Umney. Wright, Layman tc Um- 
ney, Ltd.; Edward H. Wiltmotl, Ash- 
toil & Parsons, Ltd. 

uigitized by Google 
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First in Its Unrivalled Field as a Producer of Business! 






Hartford, Conn. 



is clearly first in its field because open 
minded space buyers have found it to be far 
and away the best business bringing propo- 
sition in«the commonwealth. 



Its 36,000 three-cent circulation is all 1 
circulation — and the most sure-to-produce- 
circulation buyable. 



Over a Million Gain in Lineage 

The record for the first six months of 1919 shows The Times carried a total lineage of 

5,433,739 

A Gain Over 1918 of 1,065,067 



The Times has no Sunday edition. 

Compared with the lineage of the second 
Hartford paper, six days against six. the 
record shows The Times led by nearly 



2,000.000 lines or over 57 per cent. Six 
days against seven it led the second paper 
by 388.174 lines. In foreign business, six 
days against seven, it led by over 200,000 
lines or over 27 per cent. 



Times rates are much higher than those of the second paper, other- 
wise these volume figures would carry little significance, for as 
every space buyer knows, volume alone is not difficult to secure. 

Follow the example of over 100 national adver- 
tisers and concentrate on THE TIMES. You 
will get something for your money if you do. 



KELLY-SMITH COMPANY 



New York 
Marbridge Bid?. 



Representatives 



Lytton Bldg. 
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EDITOR & PUBLISHER 

Q& A 

Service Department 



NirTIl K 4Jtu'nl|.inn cnrvrolns n»*iM|iat 1( 'r n-efcitlritl frailt, lustier* MBit liew»te.i|ivr ail 
itIUI**- (tlw.iilil tii* -nlilrf ■•■•) 1.> Keillor, KIMT1IH A IM'IU.IKIIKK 1117 WnrW Hullil iik 
New Y <rs Tliiw cmtusmnSnMlmis and Slis«eni will lie Itnufliusrvl, isnlew ttsr eorres- 
]..i,.iftit r'H|i(f«i« private rej>|j; ttoew selfs'Stlrru^st! ttattsafd enters UmmIiI bv fwrnnii^l 
< .irT^»j...inlfiil» .1<-*lrlM anonriiiltjr sasmld iDdltatp Initial* it be imhltsbed. 



Q,— The cost of operating a newspaper, as ycu know, has been increasing 
along with the cost of ail kinds of service and commodities and I am anxious to 
know whether publishers generally are advancing their advertising rates If 
they are. upon what grounds— increased cn«t cf operating nr increased circu- 
lation? 

Are we justified in asking an advance? Our circulation is 80,000 daily and 
the minimum local rate where an advertiser guarantees to use one-quarter page 
daily is 8 cents daily and 8V« cents Sunday. 

The minimum foreign rate for 5,000 lines is 10M cents. Our rate has hem 
raised one cent a line each year for the past three years. II. R. 



A. — The tctwlenry in the new.paper iielda is all in the 
witness the following: 

We have juM finished summarising the A. B. C. and I 
i of 1.648 evening newspapers as of April 1, 1919, and we find 
I circulation of 18,026,323 and a joint combined sdvertisin 



fir 

rat. of I4U9% 



Contrasting these figures with the Government 
find |- 



I and A. B. C. figures as 

of October I, 1918. we find that the 1,647 evening newspapers listed in that compila- 
tion had a combined circulation of 18,373,904 and a joint combined agate line rale 
of 142.42. 

In other words, the April 1, 1919, figures show a decrease of 350,000 evening 
circulation and an increase in rate of something over $1.75 per line. 

Our figures nhow that there are four evening newspapers in the state of Ohio 
having a circulation between 50,000 and 100,000. The total combined circulation of 
the four is 316.673 and the average per paper 79,168. The joint rale for the four is 
46 Vi cents per agate line The average rale per line per thousand for the Ohio 
era is .0014684. 



vr average rate per line per thousand for evening newspapers in the central 
of Slates- -Illinois, Ohio, Mirhigan, Indiana, Wisconsin, Iowa— having a 
circulation between 50.000 and 100,000— is .0013422. 

Whereas the average rale per line per thousand for newspapers of that partieu- 
I it .00U778 r . CaU, ' OO ~ fOr ^ ^ " eW ' l>,p '" throaghont the 
In other word*, in Ohio, four evening newspapers of this particular class have 
a little better rate than the Central group, bul the avenge rate for Ohio, .0014684, is 
less — considerably less- than the average rale for newspapers of this class through, 
out ibe United Slates. 

Our judgment is thai you are entitled to a higher rate and we think you will 
agree with us if you will carefully study the list of English daily newspapers with 
circulations and minimum 5.000 agate line rale, that appear in this issue of EDITOR 
A PUBLISHER. We have listed 503 morning newspapers; 1.648 evening and 505 
Sunday newspapers, and have summarised the information by Stales with popula- 
tion and in classes. 

We are inclined to think that the following information may be helpful lo you: 

A leading daily of Texas reports to us that the present advertising rale is 54 
per cent higher than it was in 1914; while the circulation had grown 29 per cent and 
aoiual cost of production ha* increased since 1914 over 45 per cent. 

A leading Iowa daily had circulation of 46,000 in 1914 and an advertising rate 
of 6 cents per line. The circulation now is 60,000 and the rate 8 cents, lo be ad* 
vanced soon to 10 cents. The cost of production has increased 6 per cent since 1914. 

A leading Southern paper has increased rate only 1 cent per line since 1914; 
the circulation increase was from 53,000 to 61,000 in the same period of time. 

A leading Washington daily reports its rate per line per thousand of circulation 
i* now less than in 1914, explaining it b) increased revenues from cirrulation 
and volume of advertising. 

Your line of about of I cent per thousand of cirrulation is low. Compare 
il with other papers whose rales vie have noted. 

Increased costs of production are sure la force advance in ad rale In due time, 
Il is proper, we think, lo justify such advances on both increased circulation and the 
increased publishing costs. 

The subject of newspaper rales held the attention of the Southern publishers 
for an entire morning session at their recent Asheville convention. Il was brought 
onl thai a year or Iwo ago national advertisers were trying lo buy newspaper cir- 
culation on the basis of 1/6 of a crnl per line per thousand. Finally one of the 
member- introduced a motion with the idea of jetting some concrete results from 
the discussion to the rffert thai the association would go on record as favoring a 
rale of 1/5 of a eenl per line per thousand of circulation. This was unanimously 
volesl down. The consensus of opinion was that every publisher was a law unto 
himself in the mailer of fixing rate, and that he. alone, should be the judge as to 
what was fair and equitable rale for his spare. That was the prevailing view. 

Il seemed lo he tbe unanimous opinion thai there was absolutely no likelihood 
of reduced costs. The trend and the tendency is all in the oihcr dire 
numerous indications of higher for editorial and other unorgt 
newspaper business. 

It is our belief dial under present conditions il is possible for you to gel a 
higher rate and we say this in the knowledge that sour Gosernment statement for 
October 1. IH8. showed a paid circulation of 78.222. where., vour April 1 Gov 
eminent .l.tenienl for 1919 .hows a paid circulation of about 76,605. 



I employes of the 



First on the Ground 

First in the Air 

THE BROOKLYN 
DAILY EAGLE 

is now conducting an experimental airplane 
delivery on Long Island. 

In New York City the New York Times, 
the New York World, and the Brooklyn 
Daily Eagle were the three leaders in 
volume of advertising for the first six 
of 1919. 

A. B. C. MEMBER 



Meriden, Conn. 

Has oter 49,000 population, including large ad- 
joining town of Wallingford. 

93% of the entire circulation of 

The Meriden 

Morning Record 

is delivered in these two towns 



Very, very few daily papers of 
cities are gold in Meriden. 

About 75% of the high class national 
who use Meriden newspapers advertise in The Record 
EXCLUSIVELY in this city. 

The Record is THE ONLY MERIDEN newspaper 
that ha* ever submitted to A. B. C. AUDITS. 

The Record has much more A. B. C. audited 
cirrulation than the other local paper claims 
l\\ audi led. 

All EASTERN advertising bandied through the HOME OFFICE, 
(iilmon & Nicoll. Western T 
Chicago. 



===== 
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The Times-Picayune Building New 
Home Made Necessary by 
Increased Business 



rpHAT New Orleans is forging 
A ahead; its business men wide 
awake to their opportunities, and 
the people of this section appre- 
ciate a clean, fearless newspaper, 
is shown by the ever increasing 
business of The Times-Picayune, 
in both circulation and advertising. 

Its circulation is larger now 
than last year at this time, when 
war was raging and interest in the 
outcome was at white heat. New 
presses have been ordered to re- 
lieve the overload, and take care 
of a still greater circulation that 
lies within its grasp. 

Its advertising patronage is 50 per cent 
greater than last year. Notwithstanding the 
fact that nothing but clean advertising is ac- 
cepted, more than 42 per cent of the total ad- 



vertising carried by the three New Orleans 
newspapers this year was placed in The Times- 
Picayune. 

To take care of the business that is being 
offered, both circulation and advertising, The 
Times-Picayune is building a new home for 
the exclusive use of the newspaper. High 
prices of building materials and operations 
have not been permitted to stand in its way. 

Co-ordinating the newspaper with the home 
life of the people, as well as with the com- 
mercial interests of this section, through ser- 
vice that has taught them all to believe what 
it prints, brings to The Times-Picayune the 
largest and best clientele of readers and the 
greatest advertising patronage any newspaper 
here enjoys. 

No national advertiser can reach the pur- 
chasing power of this section without using 
The Times-Picayune. 

If any national advertiser wants additional 
service through trade investigations or other- 
wise, write to The Times-Picayune. 



THE TIMES-PICAYUNE 



South' s Greatest Metis paper 



National repre«ntatives: CONE, LOUENZEN & WOODMAN 
»w York Chicago Detroit Atlanta Kama* City 
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A.A.C.W. WILL FEATURE 
DAILY NEWSPAPERS 



Rnund Table Ducnniaa Ccveriag Thre« 
Half-Days Arranged for New Orleans 



Space Value 



The better and more profitable use 
of ihe newspaper as an advertising me- 
dium, both for local and for national 
advertising, will be considered in a 
round-table discussion, covering three 
half days, at the annual A. A. C. W. 
reinvention, to be held in New Orleans 
September 21 to 25. 

At the sessions of the Newspaper 
Detriment of the advertising conven- 
tion, publishers of newspapers and users 
oi newspaper advertising space will seek 
method* for making the -.pace of the 
newspapers of still greater value. 

"The increase in the use of newspaper 
spare by national advertisers," says a 
statement issued from the Association 
hcacUuiarters, "is one of the most strik- 
ing developments of the times. Many 
national advertisers who used no news- 
paper space only a few years ago, are 
now placing most of their advertising 
appropriations through newspapers, and 
they have believed that this was espe- 
cially valuable by way of co-operating 
with lueal retailers handling their goods. 



ing the Newspaper Department at the 
September cunvention are interested not 
only in way* for letting the advertiser 
know the advantages of using newspaper 
space, but arc equally concerned with 
any plan which will make this advertis- 
ing space of greater value." 

Walter G. Bryan, publisher of the 
Atlanta (ieurgian- American, as chair- 
man of the Newspaper Department, has 
general charge of the building of the 
newspaper advertising program for the 
convention, 

HEAliMONT ENTERPRISE GAINED 



Error Made in Transmitting 1919-1918 
Advertising Figures 

Transposition of figures in trans- 
mission made the Beaumont (Tex.) En- 
terprise show a loss in every classifica- 
tion, in the table of gains of Southern 
new spapcrs fur the six months period 
rmiiiig June .10, 1519, printed on page 8 
• if the I£t>m>ii & Pl'SLishu for July 1", 
whereas the F-ntcrprisc gained in all but 
i'las<itK-i|. 

The I mcrprise printed a total for 
first six months of 1919 of 2,<J20.078 in 
comparison with 2.487.744. In local dis- 
play the figure, were 1.585.«-62 for 1919, 
as compared with 1.4.Vl/il2 The foreign 
advertising totaled $03,581 for 1919, 
ag»in»i 606.M0 in 10IH The classified 
record was 4.10.535 in 1919 in compari- 
son with 442.522 in 1918. 



— personal and printed salesmen 



Mr. Advertiser— would yon employ 
personal salesmen if they could not sell 
poods? 

Would you permit your salesmen to 
create a demand that you could not 
supply? 

Would you try to sell goods where 
freight rates are prohibitive? 
Now consider the facts squarely. 
Advertising is part of your sales force. 
Why let it run wild in a scattered en- 
deavor to create a demand where your 
goods are not on Rale? 
Assign advertising to a specific terri- 
tory just as you do men. 
Localize your advertising in daily 
newspaper*. Plan to do some dealers 
a lot of good rather than to do a lot of 
dealer* little good. 
Logical? It is irrefutable. 

Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 

Established 1888 

Publishers' Representative* 

New York Kama* City 

Chicago San Francisco 




Over 94% 

of the Automobile Owners in 
Providence trading territory 



READ THE 



Providence Journal 



DAILY AND SUNDAY 



THE Evening Bulletin 

— indisputable evidence of the domin- 
ance and influence of these great news- 
papers, and of their supremacy for au- 
tomobile and automotive accessory ad- 
vertising. 

The Journal and Bulletin carried 
over 70' ( of all the automobile adver- 
tising in all Providence newspapers dur- 
ing the first six months of this year. 

19 'Ac a line weekdays and 
10c a line Sundays buys 
their combined circulation. 

THE PROVIDENCE JOURNAL COMPANY 

CHAS. H. EDDY CO. 



New York 
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1,306,802 Agate Lines Gained 

BY 

THE CINCINNATI ENQUIRER 

Covering thoroughly the rich and its stores do a tremendous retail 

populous territory of Cincinnati's husiness and Cincinnatians are kept 

metropolitan district of more prosperous through the diversity of 

than 700,000 population, THE manufacturing interests and neigh- 

ENQUIRER has been tested and boring great agricultural capacity. 

NOT found wanting by hundreds Evidence of this great prosperity has 

of Advertisers who sought commen- been reflected in THE ENQUIRER'S 

surate RETURNS and RESULTS advertising columns by Local Mer- 

with a comparatively nominal out- chants and National Advertisers 

lay of expense. during the past SIX MONTHS of 

1919 and enabled THE ENQUIRER 

The average retailing establishment of to outstrip its contemporaries in 

Cincinnati is a progressive and the volume of advertising space 

thorough-going organization. All gained. 

For the Six months ending June 30, 1919, THE ENQUIRER 
Gained over the corresponding period of 1918 the huge 
total of 

1,306,802 Agate Lines 

The Per Cent of increase in lines for the Six months ending 
June 30, 1919, over 1918, compared with other local papers, 
is further proof of THE ENQUIRER'S dominance: 

THE ENQUIRER, gain in % 38.5 

2nd paper, gain in % 25.7 

3rd paper, gain in % 25.6 

4th paper, gain in % 12.7 

Modern, Progressive, Wide Awake, THE ENQUIRER continues 
in the front rank because it renders to every Advertiser "SERVICE" 

THE CINCINNATI ENQUIRER 

CINCINNATI, OHIO 

Acknowledged Leader of the Great Middle West. 

Foreign Advertising Representatives 
I. A. KLEIN, Metropolitan Tower. New York JOHN GLASS, People's Gas Bldg., Chicago 

R. J. BIOWELL CO., 742 Market St., San Francisco, Calif. 
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Northern New Yorkers in 
Prosperous Period 

Bat They Are Warned That Newspaper* 
Mail Be Conducted Mare Efficiently 
la Be Profitable 



Mamcxa. N. Y, July 23.— Enthusi- 
astic forecasts of excellent business and 
a congenial get-together marked the 
meeting of the Northern New York 
Press Association here last Friday and 
Saturday. 

Interesting talks were given by G. F. 
Darrow, of the Ogdensburg Advance; 
WHtilton T. Manley. Canton Plain 
Dealer; Charles M. Redficld. Malone 
Evening Telegram: F. T. Swan, Pots- 
dam-Herald Recorder; Fay C. Parsons 
Cortland Standard, and F. D. Corse, 
Sandy Creek Newi. 

C. A. Willard, of the Boonville Her- 
ald, described his conception of an ef- 
ficient and practical newspaper plant lay- 
out. C H. Skelton, president of the 
Central New York Press Association, 
was one of the guests of honor, and 
gave a talk from which optimism and 
cheerfulness emanated. He said that if 
the newspapers of the country are con- 
ducted efficiently, and an effort is made 
to cut out the parasitical growths, there 
should be bigger profits for the publish- 
ers this year than ever before. 

F. D. Corse, president of the associa- 
tion, responded to an address of wel- 
come on lite part of Masscna residents. 

Aluminum in its application to the 
newspaper composing room was ex- 
plained by Manley P. Northam in a trip 
of inspection to the Masscna Aluminum 
Works. 

A picnic was one of the features of 
the program. 



WOMAN INVADES LARGER 
NEWSPAPER FIELD 

(Lanimued from Page 7.) 

Barnard College, and each evening she 
must hurry home to romp with two lit- 
tle Reids, a boy and girl. 

While she enjoys yachting and fre- 
quently accompanies Mr. Rrid on sail- 
ing races on I-ong Island Sound, her 
recreations, except her children and ber 
farm, are few. 

And she is proud, very proud of the 
fact that last year she led New York 
State in potato raising, with a crop of 
nearly 200 bushels to the acre. 



ODbttimry 

William W. A twill, for many yean 
connected with the advertising depart- 
ment of Emery. Bird & Thayer, Kansas 
City, died recently, aged 47 years. 

Rev. N. R. Pittsias, associate editor 
of the Word and Way, a Baptist paper, 
Kansas City, is dead. 

Ruth Pr/mn, daughter of Capt. W. 
D. Potter, formerly manager of the San 
Francisco Chronicle's classified adver- 
Balet Advertising Company. 

Jons Fn«»rs. formerly of the old Fort 
Scott (Kan.) Monitor and who moved 
to Fort Scott 50 years ago in a prairie 
schooner, died last week. 

Mas. Dale Ror.nas, wife of the adver- 
tising manager of the United Iron 
Works, Kansas City. Hied recently, fol- 
lowing an operation. 

Farrtll F. O'Dowd. a Civil War cor- 
respondent and for many years a ste- 
nographer in the City Court, New York, 
died at Freeport, N. Y, July 19, aged 
c 4 years. 



EowAiui V. Mutriiv, of Washington, 
D. C, for many yean official reporter 
of the United States Senate, a director 
of the Mergenthaler Linotype Company, 
and vice-president of the National Typo- 
graphic Company of Washington, it 
dead, aged 7t> years. 

HENtv S. Mount, for 35 years pub- 
lisher of the West Philadelphia Advo- 
vate, died recently, aged 70 years. 

Mrs. Jclia Hammill Giu.L-.nt., for- 
merly editor of the Cullman (Ala.) Tri- 
bune, died recently at Madisonville, Ky. 

Joseph W. Sumkek, formerly with the 
Brooklyn Daily Eagle's circulation de- 
partment, died July 13- 

Dtt. Michael A. Walsh, well-known 
in Providence, R. I., a few years ago as 
editor of the Providence Visitor, died 
July 18. 



New Agency in Detroit 

Detroit, July 22.— The Howard-Gar- 
field-Gray Advertising Agency has start- 
ed business in this city with Percival 
S. Howard, Hubert L. Garfield and 
William T. Gray as founders. 



Charlotte Reporter Flies Over City 

CHACLornr., N. C, July 21. — How a 
city in North or South Carolina looks 
from the sky was told in the Observer 
for the first time recently following a 
trip in an airplane over Charlotte and 
Camp Greene by Brock Rarktey, of the 
Observer staff. In addition to the de- 
scription of the view of the city, the 
sensations experienced by the human 
body on its first trip up helped fill four 
columns of space. 



NeU-MeUln Marriage 

Sav Fhancisco. Cal.. July 21— Oscar 
H. Neil, editor of the Escalon (Cal.) 
Tribune and one time candidate for 
Governor of Washington on the Pro- 
hibition ticket, was married here a few 
days ago to Mrs. Augusta Mellin, of 
Berkeley. Mr. Neil has edited and 
published newspapers in Minnesota. 
Washington and other States. 




Frances Mcdonald 

Witt;, sympathetic, practi- 
cal, and written in this 
Author's bed style 

"WHY DOESN'T HE 
PROPOSE?" 

has carried the country 
by storm. A feature dial 
is as clever as ill title. 

Three time* a week, about 
500 words. 

Rrleased by 




No. 443 
Fonrth Ave., 
NEW YORK 



The .Veu Berne Owned and Occupied 6y the Daily Argui 




FOUNDED 18W 



The Daily Argus 



I STILES & MERRIAM, INC, PROP.) 

Mount Vernon, N. Y. 



A 100 



Per 
Cent 



m 



Newspaper 
A 100 SB Suburban City 



THE ONLY DAILY NEWSPAPER PUBLISHED IN MOUNT VERNON 



ZW IT (;OES INTO PR ACTICALLY EVERY WORTH WHILE HOME IN THIS ENTIRE SECTION AND 
MOUNT VERNON CANNOT BE COVERED WITHOUT USING THE DAILY ARGUS 



34 Newspapers are published 
in Westchester County, New 
York. The Daily Argus is 
THE ONLY ONE, a mem- 
ber of the Audit Bureau of 
Circulation*. 

A. B. C. Audit for year end- 
ing April L, 1919—6,931. 



Mount Vernon is a city of over 42,000 population, and there is a tributary territory 
of 30,000. It is unquestionably one of the richest buying areas in the country. 
The city, itself, has 14 public schools, 3 parochial schools, 4 private schools, 36 
churches, a library of 40,000 volumes, 80 miles of paved streets, 3 electric rail- 
roads, main trolley lines, etc 

FOREIGN ADVERTISING AGENT, GEO. B. DAVID & CO, 
171 Madison Avenue, New York Cily. 



Digitized bf^0«5|fe 
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Complete in Every Detail 

The BRIDGEPORT 

Sunday POST 

conforming with its policy of combining the biggest organiza- 
tions in the newspaper field with the best there is to be had, 
has added a four-page section of 

ROTOGRAVURE 

Space may be procured in the foreign field in this choice 
section through the 

GRAPHIC NEWSPAPERS, Inc. 

450 Fourth Avenue NEW YORK 

BRIDGEPORT POST 

(Evening) 

Bridgeport Standard-Telegram 

(Morning) 

Bridgeport Sunday Post 

CONNECTICUT'S FORMIDABLE, COMBINATION 



JOHN GLASS SPECIAL REPRESENTATIVES 1. A. KLEIN 

People* G»« Building Metropolitan Tower 

CHICAGO NEW YORK 



2K 
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BRIEFS 



Tiiomss W. Lauhnt.of J. P. Morgan 
& Co., and owner of the New York 
Evening Post, has returned to his busi- 
ness desk after an absence of several 
mouths in Europe, as a special repre- 
sentative of the Treasury Department 
and as financial ad v nor to the Amer- 
ican Peace Delegation. 

I<EV. Willi AW W.MLACE ROSK, OF 

liriilgcpori Post and Standard staff and 
pastor of the I'liiversalist Church of the 
Redeemer. has accepted a call from 
I irst Universalisi Church of Rochester, 

X- Y 

When Sionev W. Cm mulsh* hit 
<o become manaKiilR editor of Middle- 
town Press. July 22. his associates mi 
Hnd Report Post presented him with a 
traveling bag and brief case. 

Oklahoma City Ad Cum has 
launched an "On to New Orleans" cam- 
patRtu and several hundred dollars al- 
ready have been contributed towards 
defraying delegates' expenses. 

SCHKHECTABY IN, Y.) UxiON-SrAR 

has adopted eight-column page. 

Dallas Advertising League will 
establish permanent club rooms. An 
assistant secretary will probably be em- 
ployed and an advertising library 
started. 

Fn«T Worth Ab Cll'r meuitois were 
guests of Chevrolet Motor Car Com- 
pany and the Beck Motor Company at 
Chevrolet plant, Fort Worth, last week. 

Srrrs am being takes nv Kansas 
City Ad Club tn bid for the next meet- 
ing of A. A. C. W. 

Ti'LSA An CU:b n.ANs to meet Ex- 
penses of delegates In the A. A. C W. 
in New Orleans. 

John Taylor or Stratford has 
joined Bridgeport (Conn.) Post staff. 

"Fuzzy" Wouuarir has left At- 
lanta Georgian to do publicity work for 
a motion picture company. 

Paul Wakefield is back to work 
on Houston Chronicle, after 19 months 
overseas with army intelligence depart- 
ment, 

NEWSPAPER EDITORS ABE LARGELY RE- 

sponsiblc for rapid growth of American 
Legion in Kansas, according lo an- 
nouncement from Legion headquarters 

Chicago Women's Awebtisinc Club 
has elected Mrs. Irene Sickcl president. 

MlD-SL'llllEB MEETING OF INDIANA Re- 

publican Editorial Association will be 
held at Magnesia Springs nn August 1. 

Prizes were so plextifiil at one-day 
golf tournament of Metropolitan Adver- 
tising Golf Association of New York 
Cily that fully half of seventy-odd con- 
testants were rewarded with tangible 
proof of their prowess. 

Sakford Jabbell will leave ToTKKA 
Capital, August 1, to become traveling 
man for Rock Island Magaiinc, at Chi- 
ia«o. 

L. H. Durst, assistant staff corrr. 
spondent at Fort Worth for Dallas 
Evening News, will sail. August I. for 
Constantinople, to resume former por- 
tion with Robert- College. 

A. L. Preston, who recf.sti.y sold 
Moberly (Mo.) Daily Index, has re- 
turned to Marshall. Mo., to resume con- 
nection with Oemoctal-Newi. 

R. K. Pinti.irs. or the Weathebtobp 
Democrat, and H. L~ Moseley have pur- 
chased Eastland (Tex.) Oil City News 
and will operate it as daily, 

Kansas City Journal has instai.i*i> 
t«„ Morkrmn t'ti'Hi»K instruments hi 
ii^ telegraph department. 

X \rtoNAL Tractmr Show, ;i-st 
clox d in Wichita, had an *-|«mc daily 
as one of lr:iiures. It published 
l.v a staff of seven representatives of 
Olivrr Chilled Plow Company. 



I OX STAN 1 1. Y IMKEA-INC. DEMAND FOB 

tuurses of newspaper writing in Kansas 
high schools has manifested itself in en- 
rollment of many school teachers in 
journalism courses and by many calls 
for graduate* of state university jour- 
nalism school, according lo Prof L. N. 
i-'lmt. 

H Z. Mitchell, editor Hf.mihii Sen- 
titicl, has been elected to executive com- 
mittee of Minnesuta Editorial Associa- 
tion, succeeding late Frank J. Meyst of 
Minneapolis. President Asa M. Wallace 
of Sauk Center is representing associa- 
tion on commission to codify printing 
and publication laws, 

New department or Adyrhtisers' 
Protective Bureau, Inc., has been formed 
in Kansas City to investigate advertising 
mediums and report on their standing 
and character 

Mrs, .\niw.w V IIarbek. wife of 
"Dad" Itarher, cartoonist on Bridgeport 
fConn.) Sunday Herald, herself "Bab 
Yickery'' special writer, rescued a 
woman from drowning, July 12. 

Dinner to nkwm-apmi men marked 
opening of new Hotel Fort. Des Moines, 
July 15 

Samuel B. Epstein, ow ner Franklin 
Jewelry Company, Indianapolis, is fined 
$50 and costs and sentenced to 10 days 
in jail for obtaining money under false 
pretenses through advertising. 

Will or Dr. Aiiraham Jaoobi be- 
(jueaihs $JCW,000 to his daughter. Mrs. 
Cicorge McAncny. wife of executive 
manager New York Times. 

Leonard Carroll, formerly of Stars 
S- Strii>ej and brother of Stuart Carroll, 
circulation manager of the S. & S.. has 
returned from overseas. 

Kim.vru C. Toner, pvblisher Ander- 
son (hid ) Herald, and his wife and 
young daughter were severely injured 
when auuirmiliuV was struck by delivery 
truck. 

C«i.ik;f or the City or New York 
announces surrmer course in proof- 
reading for mm and women, to last five 

w-eks. 

David J. Lustig. mriier and theatri- 
cal critic for Bridgeport (Conn.) Times, 
has resigned to do vaudeville and scena- 
rio writing in New York. 

Kansas Histkical Society has is- 
sued list of 142 newspapers and periodi- 
cals published of state. The society has 
complete rile of these papers, aggregat- 
ing SS.OOO vulutncs. 

Miss Madeline Yoight of Clevei.anh 
has stand campaign to entertain Na- 
tional Amateur Press Association when 
it rreets there, July, 1«20. 
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Th«m is I-. Sn miEss. for thirty 
years connected with Omaha newspapers, 
has resigned to enter the insurance busi- 
ness. 

Wilmington Chamber of Commerce 
is planning monthly magazine to adver- 
tise cily and its industries. 

Schenectady newspaper publishers 
and I. T. U. have agreed to raise of 
$4 a week for primers, making scale, 
day. $*>-. night. $J2-50. Contract runs 
to L>ecemli«r 15, 1920. 

A "Swap Column" is a new feature 
of the Buffalo Times classified advertis- 
ing pages. 

Halt! mohf. Pouts have started 
monthly magazine, in iheir own lan- 
guage, called the Traveler. Frank Mar- 
kiewici is edittir and publisher. 

Grfenmicro (N. C) Daily News, 
u)M<n recent opening of O. Henry Hotel, 
in that cily, home of late author, issued 
an "O. Henry Edition," devoted to ca- 
reer of beloved writer. 

Fred Carey has become editor of the 
Nebraska Leader. Omaha paper of Non- 
Partisan League. 

Ralph H. Mitchell has lfj-t Port- 
land Orcgonian to becotne assistant to 
managing editor Denver Times and 
Rocky Mountain News. 

J. Hammond Johnson has, left Min- 
neapolis Tribune for copy desk of St. 
Paul Pioneer Press. 

Charles Burnley, market editor of 
St. Paul Dispatch- Pioneer Press, has re- 
signed to start paper of his own and 
become secretary of East Side Commer- 
cial Club. His successor is Louis Mc- 
Kenna 

Lawrence Boarpman has left St. 
Paul Daily News to enter the service 
of the Northern Pacific Railroad. 

Percy Hais.tt.ad is. shiftet from 
"night side" copy desk of St. Paul Dis- 
patch-Pioneer Press to the "day side." 



Portland (Ore.) New* has bought 
building sue and will erect 2-story 
building. 

St El RENVILLE (Ohio) GAZETTE, A 

Democratic daily, has been sold by H. 
H Mcl adden to John S. Nolan, former 
member State Liquor License Commis- 
sion. 

Indianapolis News has increased 
salaries, ranging from $2.30 to S5 a week 
throughout busmess. circulation and 
editorial departments. New increased 
wage scales were negotiated recently for 
mechanical dejiartnicnls. 

Camp Shfrman News, a daily, wiu- 
disroniinue publication, July 31. 

Visiting nfwspapfr sif.n and advxr- 
tising men at Natiunal Tractor Show in 
Wichiia. Kan.. July U-l°. were guests 
at dinner given by Wichita Eagle and 
Capper Publications. 

Mi li nkix Advertising Agency has 
moved New York ofhee to 450 Fourth 
avenue. 



British Publishers Here 

Potueroy Burton, managing director of 
the llarmsworth Publications am] a for- 
mer American newspaper man, is among 
the British publishers who have arrived 
in this country within the last few- 
weeks. His stay will be of short dura- 
tion and is a business trip entirely. 
Olher visitors now in this country are 
John R. Scott, general manager of the 
Manchester Guardian, and A. G. Wise, 
general manager of the Melbourne 
Herald. 



C. M. Reed Virilt New York 

Clyde M. Reed, owner of the Parsons 
< Kan ) Daily Sun and private secretary 
to Governor Henry J Allen, who inci- 
dentally is owner of the Wichita Beacon, 
was in New York for a visit this week. 
He left for home Tuesday evening. 



Put The Clarksburg Telegram on 
Your List for Fall and Winter 
Advertising 

Get Your Share of Business from Prosperous West 
Virginia 

SOME FACTS ABOUT CLARKSBURG 



POPULATION- -35.000 

(Mostly while, ■ 

icaos.) 
BANK RESOURCKS- 

JIWS5.5S7.23. 
POSTOFFICE RECEIPTS, 1918- 

II38JS30J26. 
WHOLESALE AND JOBBING 

HOUSES— Twenty-five. 



FACTORIES -Many kind*, repre- 
senting— 

Investment, II5.0IHI.UTMI.00. 

Employees, 7 ,500. 

Annual payroll, td.OOfl.OOO.OO. 

RAILROAD pasMtnEer and freiihl 
receipts, exclusive of eaal and 



Telegram Maintains Supremacy in Clarksburg 
The Tclckrram published 105^ more foreign 



than the other Clarksburg paper during the month of June, 
1919, and gAined 39^ over it* own high record for the same 
month of the previous year. 

ADVERTISING RATE — Display, run of paper, flat, 2c line 
to February 1, 1920; 2i/ 2 c, line thereafter. 

Memorr Vrjt Virginia Select List 

J. J. DEVI1NE. Clarksburg, W. Va. 

Gnwiral Foreign Advertising 



New York Office 
103 Park avenue 
MACQIIOID AGENCY 



Member 
Audit Bureau of 
Cireoltlioni 



unlit e 

Chicago Office 
1111 Hartford Building 
A. R. KEATOR 
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IMPORTANT CIRCULATION AND RATE DATA 
COVERING DAILY NE WSPAPERS 

Editor & Publisher and Barbour's Advertising Rate Sheets, Inc., Present Semi-Annual List 
Showing in the Most Concise Form, the English Language Daily Papers Published in the 
United States July 1, 1919; Their 5,000 Agate Line Space Rate and Their Net Paid 
Circulation for the Six Months Period Ending March 31, 1919 
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lives each, nr through fifty »re'<tly mei- 
s.ites of If!) line* eaeh. the mm and 
womtn, and their families, who jmr 
chine theie 27.P75.127 pitK.r3 daily 

All C*n Profitably V>* P*p«ri 

Keirardle'S of the manner in which 
t-ii- ipacr i 5 tiled, it muil be evident 
that every worth-while pruduel for fam- 
ily u-.e or conMimptinn can lx prnfitably 
• old through daily newspaper adverm- 
lug. 

While this itatemeiit coven all of the 
mnniinp; and evening pajx-ri of the na- 
tion, the relative cost of territorial catit- 
juigm covering a number of Statei, a 
single state or a city with its trading 
radios varies little. 



\n anaH4t4 r.f the Te*ntti4- shows by 
-tai4-4. and i;r\r4 the tot.il fr.r tile na- 
tiiin. nf tlie p-:!>ii!;itioii as 4-siitnatc4l by 
tin- r,m rrnmi-nl July 1. H'lfi; tl lr mnn- 
l-rr nf mnrniiu-. eveninit and th4- tota! 
numfit-r of daily paprri: the morning, 
riming and ;<-fal i it nidation : thr ronro- 
174 tr. even : ng and total 5000 .igate line 
47«re r.ilf; the imtnl-er. circulation and 
5JW uifate line upace rates of ifnilv 
papers w'th Srnda;. issues, and a rem 
plelr analis.^ nf \ H C mnrning. c-en- 
ine ami Sondav nci paid eircnlaiion 

The detailed analysis which fn!|c.w4 
Rives rlearlv this infntination as rvrll as 
indiraiincr whether or not the rate -s 
flat: sshi-tlier the mitiitmim sparr rate 
is hasi-il on less rban 5,000 lines; un 
Tiii-ie lhati 5.00/1 lines or whrlher the 
minimum ralr is base-l r-n :n ( erlii-ns in- 
Head of the total volume of sp-ire. 

Fifteen L«i Now 

rnmiiating tbis resi.imr with that ap 
r-earinc n the January IS isme of 
Fniina k Pi nt Kitrn. there are 2.151 
daily papers now as acairivl 2.1'Wi then, 
a drop nf 15 The entire net cbanve 
occurred in the morning papers where 
we have hut ,WJ now, a* against 519 on 
la-mary 1. In the evening field, the net 
mrrense i< one, 

111 ciicula-inn there was a total for 
the sis months period ctvling March 31. 
1019, ,,{ 27.^5.127, a< against 2R,fi25,041 
for the six months' period ending Sep- 
temU-r 30. — a lois of tVfl.QI4_ 
322,333 in the morning papers and 347.- 
581 in the evening papers. The gain or 



loss in each ware \ ur14 s 1ml a sniall 
percental;! from '.be preceding figures 
and there was h-n nru- Stale that Tiiaite 
a cain in excess of SOXHW— New York, 
which gained 137,912 Thi« sli.-bt ilrop 
in citenhiioii. reprsscmuiK but 2' i per 
cent, is ni-1 in a sri-.sc a loss but a re- 
adjusirni-iit due to the ending of the war 
Pur-ng )he last fc.v mi-*ntbs preceding 
Ihr sinning of ihe armistice, and espe- 
cirilly in October and November, the 
Alli4-<l viciories wen- so ftei|iici>t that 
jx-nple naturally bnight papers contain- 
it-.g the latest favorable news Coniirl- 
erir.g this fact, -he slight diffetencr a: 
ihis linn is nut a- iir.-.it us -o «h - lie 
-•xpected. 

Clieapeat Form of Publicity 

ft is ni-i possible to make an accurate 
comparison nf rates for the rea«'m that 
lie lirei-cilillf figures wcie based oil the 
minimum space rate while these l.gnres 
are based 4-n the 5.000 agate line space 
rate Though ihrrr is a drnp nf f/>4»,914 
in r-rrnlati-in, and an .mate line in all 
lie papers, on a 5fln0-1inc basic, costs 
$ii-t0 more, the actual difference, were 
the comparison on ihe identical basis, 
would he very s||„hi certainly less than 
5 per rent Considering the increase 
during the past six m.:tiths in practically 
every line of business, and the increase 
in rales in other form of meilia. the in- 
crease in daily newspaper space is in 
keeping with its cost — the hmril e>f any 
form of printed publicity. 

In the Sunday field, that i* the Sun- 
day editions of ilaily papers, the general 



ciindili-.-iis are somewhat the reverse, fur 
l!i4Tc is a net increase of 2 idj-ers ; and 
a gain in circulation oi 5fil,U7 While 
it is uue that the rale is $3Jf> per line 
greater, the difference between the min- 
imum space and ihe 5.000 agate line 
space rate mns: be taken into considera- 
tion as W4-II as the inciease of more than 
5CO0TI) in circulation 

In this resume we ban- not only 
shown the total daily V H. C. circula- 
tion, but have shown' the division in ihe 
morning and evening fields While there 
is a slitlit drop in daily circulation, as 
'here is in the circulation of all the 
papers, the dernasc in A. B, C ritcu!a 
tion is niucli less in proputtion than «n 
the dailies as a whole, and is an indica- 
tion of the continual increasing desire 
aiiK iig publishers, agents and advertisers 
for A II C. rigtirrs Wilh the Sunday 
vaner-i an increase is shown, though 
this increase is slightly less in propor- 
tion than that of all the Sunday papers- 

Will Be Analried WeetJy 

From these figures, many other inter- 
esting facts and analysis will he made, 
and, in keeping with its policv, Editxw 
A PcmisnrK will prescn! from week to 
week articles further analysing and in- 
terpreting thrse figures. 

An important revision and analysis, 
according In population, will appear in 
the \ugust 7 isiuc. This will be differ- 
ent than anv analvsis yet made and of 
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Albany- Drratur Doll* 
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•Sunday I 
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(nun 
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i I awl 

♦.Vrtrr /Km 
•Reamer 

•Sunday tVlition 
♦Ad*eru*er 

•Sunday Edition 

'^•Sunday Edition 
TiWi 
rVrw 
JomtiMl 

Sunday 1 
7"i*vj 
Tn-CMa 




1,2*0 .0I4205H* 

t,M4 .«• 

tU.SU .05 

(20.705 06 

•17.UI* .»7« 

J-Smh* 

.msnw 

.•17*57 2* 
T4.07* .•17KS7J- 
0.011 .M7WW* 



Af>JJf.'T 

IVner ««.< 7W, Ooieiir 




aSi, 



M;i!vrm 
Mrmi 

E'.u il.*[iiiIi3 
»ta- Bluff 



Snaity 



i 7 *«ki-JS<»o 

•Southweal American 
•^Sunday Edition 
•find Rt«jr4 

•Sun-lay Edition 
[I'orW 

Sunday Edition 
ArJtaaraj Hoali 
A'rr /Va 



San 

rnt>»> ik 

Mrau«»u Drmcaal (K) 

•Ark., ... Gaunt* IB) 

•Sunday tuition (M) 

S'rm iK 

Ht<wi R> 

Star |R> 

/nirpmuVai (H) 

Pr.i, (rS 

Cuntmrr.iuf (R) 

(•raplui: (C'j 

IVj< (R) 

tuium (R) 

*aiii/» (R) 

rer. /'rrrt <R> 

Four State* Prear and Courier 



Berkeley 
Bmwiry 
Cateairo 
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Craalinoa 



< <s ..ill* 



Tf-uariuft 

CALirOlVIA 

7ia***s ">/f 0*4 .■.r.-vi 

:£»*"-• 

•Sunday 
Report 
fiaaeilr 
4MB 
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•An.' 
Record 
Km* 



I Hi 



laii,, Pre« 



l <au Valley 
Crldley 
) ianf<wd 

HnlliMrr 
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Imiimal 




2.1*2 .»ITI 

»I0.76* .01* 

fis.m .05 ■ 

US. 04a .06" 



•4. 

.OA* 



tn.isa M 



.0107141" 

.0107143" 



I. M0 
4.200 

2.414 



m 
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(I0.46S 
1,05* 

7S4) 
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1.714 



'i j- : 

.01.471 414 
-0254 

.017*572* 
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.017*572* 
.0107143" 
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.0170572* 
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015' 

w 
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I 100 
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.0125' 
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1. 1*1 
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(40.150 
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11.200 
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4*5 
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1.421 
MS 



2.576 .0142*51* 



•Sunday Krilbon 
II2-JI-I* 1 not 



MM 

1.050 
16.210 
tl.741 
tl.041 



6.627 
1.104 

41.2*5 



1.704 
1.741 
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t4,*08 
(5,116 

1,5*6 
10,156 
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.01' 
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am 

Herald 

w*w 

Monterey C'yarrjj-A 
\'ai» 
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Ontario MrtuH 
tlraap: tit 

Oiiuird 

!>»■ irlc Grove Ki 
Palo Alio TMI 

j|a^j3ru. *.W ,Vi 

Courier 
K.f.tJi.aB 
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Redding 
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Ridimood 



Rj\Trnde 



Journal 
San H-mardiiio'/.J,! 



Sac Die r , 



Santa Cruj 

Santa Mana 
Santa Mun>-.i 
Santa Roaa 

Stoclttoa 




Conn 
•Eaanjii 

nday 

ynaeaal «■/ f . 

Kw 

Paiilii Huililei 
Recorder ifcii. .In., 

(Cuuri JVeiMi 
San Joae •Mcrrury-llearld 

•Sunday Editic-. 
At'ewi 

San Louia OI^»|)« J 
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San Mateo .<.u« 3/alr.i Vrrr-Ij-aJrr 

Santa Ana ktnurr 
Santa liaibtua "A rui d«J 
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A'nrl 

/ im'l 

tlaf,';nl 

Hrr», Derwrra; 

*-,..',,..,T Ji'lJl 
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MaVonl 

Reiurt I Court Nevvn 
Talt V.aVay OnUa 

Tulare Advj 

VaUe>o 



Venice 
'• euujfa 



0l2H572r 

.023* 

.0120572* 

.021 4206* 
0142H58" 

.0154 
0I70572* 
02142K6" 
OI20V-2- 

.02X5715* 
02I42H*" 

.U5> 

.015* 

-0I7H.572* 

.0005715. 



niSTBICT OF IOH M1H 

Cockrdl'i Tranampt (Court 
Newt l IBl 
•HeraM IBl 
•Sunday Edition (Ml 
R 

M 

taii 

•Sunday Edition iM) 

roojij i:ri 



t2t, ,k»2 
121,4*7 
161. *4H 
100 1*5 
tlOI.641 
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( «™.n City 
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H i 

It. 

M 

IR> 
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Vk4or Record (O 



530 
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14.446 

14.764 
15.700 



004JM»: 
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.0107143" 
.025 
.025 
.015 
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Clearwater 


.Van 




014 


.010714.1* 


Daytona 


Journal 
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.0142*50" 
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&aln«vUle^ 


.Veu). 
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2.150 
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<R) 
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(20,572 
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R 
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K 
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.US* 
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K 
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(Cl 
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IB 
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I 
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2.517 
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•TriSune 
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15.54* 
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iHi 
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TartNin Stilt* 


timfiT 
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.0107142* 
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Beach 
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'ltn.«.t 



Pur E.pUnation of Key l-rttet. and Markin,. See Fc*i Note on Page 10 
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.•!• 



I raafurd.villr •y.ia^au.i 



Rr.i.-« 



II' I - ' 1 1 . 

Trenaliul t 



.Vlirl 
i »- ir- 
Knini 
■J .-.-i 

Ta.1 i.Md>» 
*r..»J 

Toutirt 

•Sinvlay Kilill'iu 

*^itaraal-.V«i» 

*.Vil(urJil3 /ililu'liiR 
•Sumlay Fi!itiua 

'JuufiL.1 (rajrtlt- 

•Sunday tditloo 
.V<ur anJ Sm,il 



ri"***', 

Vna4>7"tawi 

HVrulJ 



Him : 

Hartlotd CHr 



rtaarj 

JUl**- I'omm* 7'iaws 



liwKwKW Moni »lw 
Huutiunon •//».*.< 



ti.ni 

3. S3* 
J Jin 




MM 
70* 

l.*75 
tS.313 
1.314 
T4.7M 
3.433 
3.034 
3.373 
3.*** 



'.JS3 .*55 



tIMI* 



T7.137 .*3« 

tl».4«* .*Ji 

tl3.S«* .tiit 

USUI 4JI4W4- 

3.11* .•!»«). 

,**'• 

1.173 4147143- 

1.21* .**7I«J** 

<l».43* .US* 

•11.545 .»3»* 



tS.*73 
il.3*4 



.•>* 

.•IJI43** 



11, MO .0UI414* 

|.«77 .**7I4J*> 

3.»»S .»I35" 

3*35 .*I«7I41* 

3.0*7 01 ' 

t-Vt'O 



5.515 
1,475 
5,1*1 
4,7*7 
2,73* 
3,0*5 
1,425 

IK* 

1, »40 

2, **7 
1.812 

ltl.OtJ 
2.472 
2.41* 

•3.7*7 



'01*7143' 
01JI42** 



INDIANA— t™«a«d 

CommtrriaKCoimN'rwal (B) 



•Suruiay Edition 
.Vnri 

■a* 

Nrvt-Smn 
•Diipatdi 

•Sunday I'd tion 
•2"ri*»a» 



•Co-nir 
•Jouml 
Ar t m 



Mart.n..ilat 



*J'k-truI'lltp<*trr 
Tnburu: 



•To-rwr 

HfTtii 

*CkrtmteU 

•Sunday Rditaon 

i City Oiipauh 
A'nrj 

MonliecUu Journal 
MnnipiaVii Herat* 
Mount Vernon 0<ia«»al 
M uncle /V,ir 

•Star 

•Sunday Edition 

New Albany 

hw*i 

Nrw<Tiatlf liaHT 
Timn 

Nuturaville Udfr 



HepukiHsm 
Commercial Review 

le*r*4*4 alrtil 
Recmblican 



Rocheitrr 
Ru.hrille 



Atlantic 
Uoone 
burlinct on 



•rri*«.r 



J 1 1 
Mtlltmttr 

ran 

CufWaJ 
•CommrrdaJ 

•Sunday Edition 
.Sua 

/'Ida* Dyoto 
ria».»-.Vlar 



Tlta*3 

W»r*taM0 
Kr^. ( o. 



•Hawk Eye 
-Sunday I 



••7I42*' 

,010! I 4J* 
,»>I7»572- 
«l*7l4.i- 
•IJS572' 
.0:7»572» 
•I7»573« 
0107143* 
.•125' 
0107143* 

.•■•7I42* 



l>dar Falla 
Cedar Ralitdt *(AueUe 

•Re^booia (D) tll.lfl , 
•7l«ter (Tl 73.207 I 

•Sunday Republican I M I 

Sx£, lit; 

Clinton MaWiwer iRi 

•HernM IRI 
CouncU HI Jlf« Konpareil (Ci «.*I7 I 
AoarWed (Ri J.llll 
Crenon AaVertuer-Caaettr IRI 

Plain Demler 
Darmrort "/JeiaiKeol ««J late (Tl 
•Sunday Edition (Ml 
•r.'eael IRI 



A'rw (SI 47.043 

Record (Court New.) (Bl *2S 

•Sunday Edition (Ml 17* 745 

'Trlrirupk-tlrrM (Ri t».*7* 
•Teleura,.hlleruW:Ditl«.*»* 
•Sunday Edition (Ml 
•rimn-ZourW IR) **■«" t 
•Timra-Journal (D) t5.550 ( 



.•I357IV 
.01S» 



.03>7143- 
.*142S5K> 



tl*.*7* 
tl*,«7 

ttI.«2S 



•Sunday Edition 
rasrftelil Jamrn*! I 

Foil Du.!ce •JMesiealer tmj Ckronitlt I 
Fort Madumn •/Jemocral I 
Iowa City t'HatM I 

•I-T4S! I 

Keokuk •CaieCMvcrCoajliraiiua. 

fVwwrar 1 
Mariballtown •Tiaui-Kepaaliroa I 
MMM City •CV.Ae-r.ault- aad rimrt I 
MiMourlVaUeyriaiei 



14.1*4 
tl3,ll* 
t»,*l7 
3M 



1 o( KfT-Letlert *nd Marking* See Fnot Note i,n Far,* 38 



^ri VjJIry rtaau IRi 3A» 



.*3* 

.0107143- 

.03" 

.03143*4. 

.•■»• 

.»!»• 

0)>. 

.03*5715- 
.*)• 

•OH.57I5- 
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MAMHAC'HIHKTTH CunttnueJ 



Rrruf 

Hretid 
-Co. 

Chief 
•Journal 



Laiarrtt* 



Waahlntlon 



Guteti* 

American fVrlt 
MM .Vur 

•/Km 

Clrbcul Court K«j:*-j 
(Court Nctti) 

•5l4tM 

•Sunday Edition 
•Timra-Pirayuor 

•Sunday Editiuo 



t*: 

Kl 
(Rl 
r< 
r< 



u 

(R> 

<M) 

<M> 
R> 



2. tOO 
7S* 



ML1H 

114,104 
17S.4I7 
•54 424 



.0107143" 
.OI7N572* 
OI7R572 
»l 75572* 

.«»« 

ft 

.(1111714.1* 

47 

.•7 

.12* 

.15* 

Janut' 
.•»• 



SlifinKfi'lrl 
CamX 



NX Pill 

•Uniun (B) fa*.***' M>M 

•C«imt ?RI tl*.il» 1 

•Stuiday EJiv.,,, (M) ris.97* 
EnUrfrite 
•Ctletle 
Item 

Free Prest. 7>tt>unt 
Timrx 




l)url(n4BOT 
Chanute 
Chrrrrvnli- 
Clay Canlrr 
('(.nVrviHV 

Ctilumbui 
Contoldui 
Council Grove 
Dodge City 
El Dorado 

Emporia 
Fort Scott 



<B> 


l*.*J3 


.024 


IK: 


I5.W2 


• 275* 


.1.1 


■ ■.Ml 


•11141*, 


Rl 


J. MO 


• 157141 1< 


k 


4.141 


.0121424. 


k 




•I75572* 


(Tl 


Tl J 1*0 




(V) 


714.715 


Mi' 


(Bl 


fB.Ml 


•25* 


i Hi 


4.207 


,*F 


ki 


I2V2I.I 


•5. 


V 


121 .54*) 


.*375f 



MM MM. tS 

•7**1,4,4*4 
Returner 
•5'IM 

Times Sen-t 
•fii*jiKr#y 6- .Vaitj 
S<u«fdo» /Wl<lo« 
Sunday Edition 
(J-JI-I* } mat. ttm't 




Urn:, i K*rt..u 
UK Raplda 

CmlilUt 
Catgi 

I NvK-ivtin'-. 
'"r>(dw»l,r 



Mtai 

rl„ 

•Fret hm 

•Sunday Editlrwi 
•Jiiuraoi 
U*nl New (Court S'rwa 

Edition 




/•msi 
Coll 

'.Vnri 
.Wiail 
Mining C.iiaMt.. 
^.a<i«|.\Ju»JarJ 
. 7>ioaa,-&ila«tl, 
•Ciliwn- i" .ii r 1 1 

•Sota,!*, PMtian 
•Sunday lidiUon 
Newt I Let. oJiut 
.Sunday Edition 
*Ganette 




R 

IR 

k: 
ri 

k 
l< 

(R) 
R) 



■.MM 

Lin. «aa*4 
Rata 

.07 



.17 

400 .(107141 s 
77.52* .*1S« 

•iitusor 
•555715: 



2.574 
4.1 



2,725 *5J.57I5- 
2.542 •142SWI- 
• I7W172* 
2*. 444 .Mr 
22.272 *4* 



n 

.K 
■ H 
I 

<Y> 

Ml 

) 

IK 
iH 

(R> 

H 

,R> 
IK 
I Kl 
Kl 



I III 
M 
IK 

Mil 

IK 
I M | 

R 

K 
1 

c: 
R 

A. 

R 
R 

Rl 
Rl 
K 
^ 

CI 
iR 

[Rl 

(Tl 

■i;! 

IT) 
Mi 

<R) 



•10.420 
2.130 
t2.754 
7,iS* 
111.1*2 
t7.77l 

r».»n 

f5.»«* 
fl».77» 
4,050 
2.0M 
2.45* 
J.M7 
1.704 
1.715 

Il.t4.444. 

• I54..035 

T mi 024 
2.122 
tll»543 
tlB2 203 
tl».761 

i.in 

2.121 
2.K50 
t24.J»« 
1.4*1 
12.417 
fl4.717 
T71.WM. 

«m 

«.*I7 

(MH 

I MMI 

7.21* 



IHI42BI. ' 



•isr 

.•»• 

•J' 

.«• 

.*I5' 

.US 

.015" 
00H57I5- 
Ii I M J * 
•ll57lSr 

.♦!• 

.•I' 
17 

.2* 

.ITS 

0I42K5H4 

.23 

21) 

II.. 
.«' 
.«H_ 

<H2tSN 
.05 

00H57I5- 

iM 

04« 

.11 



IKI 

IKI 

(Rl 
IRI 
|R 
k 
k 
(Rl 
»:) 

IK 
IK 

(Ml 
ik 
IRI 

IRI 
IKI 

(Rl 
IH 
(R) 



MINNESOTA 

TVil-anf (R) 

0*7*11 

tMtpiat* 

Timet ifl, 
Fl44H< iol Re«"d a*J Law 

fla.'.'.ua ;C«aM .Vrs-r) (R) 
Hrrat4 (R) 
Xm rHhaM (R) 
•Sunday Eilitiun (XI) 
.l/i.I.n (n. lnJ<?r*Unt iRl 
Sentinel (R) 
A'rvj (Rl 
Jour mil (R) 
7>ioaM (R) 



121,55* 
M7.177 
tl4.»*0 
10.701 
■ •.215 

m.m* 
«».•»■ 

U2.14* 
t2*,ll5 
IJ.iW 
11.14* 
l.fll 
5.24* 
l.*2»7 
1.5M 
2.11* 



1.400 

*.I44 
1.524 
tlO.SM 

mjm 

12.1.320 
fll.»U 

4.1*7 

1.575 
2.414 

ri.mi 

4.154 
l.»45 



017HS72* 

*I5« 

1MI71424* 

0ll(57l5f 
.0I2K572* 
.014 
.05 

05 
.•5 
.025* 

•25* 



,»5" 

.015' 

-*IS* 

.0111141* 

.•254 

0M2B5*.' 
.•157141, 

•15' 

•I57141* 

.*! 

.•107142' 

M 

01 



0255715* 

05 

•5 

•125' 

0I57I41* 

*1*7I41- 

-*l' 
.01' 

.0I42S5*' 
.01*714,1' 



2,414 *I42S5»* 

2.24M .00*571 5* 

1.0*5 0107143- 

1.7*5 9107141- 

5,*w MM' 



•W.2K.I 
<JI,355 
'.l*,»54 

i.m 
i.u* 

I.5** 



i.'.: 



Journal 

Trnnttrtpt 
ftte I'ttM 
Rertrm 

Fia^iv anil CtmnartiT 
(Court ism) 



•Sunday Kditinu 
l/dftil Krtor.' I(.ralli; 
•,V. 



(Rl 
(Rl 

■; k 
(Rl 

(Bl 
k 
M 

(Kl 

(.«) 



.**• 

.mini' 

.OI42H5ll> 
•I42H5IC 
.0I07I4J* 
1.21* .(115* 

.*1*7141* 
•l*7143' 



1.4*1 

4. SMI 

1.475 



•I7B572I 
11 I-'- 



IB) tn*Jmn\ 
Trilmne (K\ \si.7W 
•^unday Edltloai (XI ) 
A aifrii ua (R 
A'nrr 

PV.ii.V'< Vten. 

F.ce'e 

(R) l.il 

Bulletin 

t'ott ami Hticei 
J.'nemt'Vren 



Ik. 

V 
H 

(Ri 
k 



425 ,*ir 

7*5.225 .IH 

t»*).t*f» .11* 

2.5**) ,0>5» 

t*i.«n .**• 

1 1 24.074 .144 

tl.U.«42 ,14< 

1 ,30* II 1 117 1 4.4 ■ 
.005714.1" 
1.444 0I42B55" 

.007l42»a 

2.7*7 .0125" 
2.7** 00«57I5» 

1.151 .01 1 1214" 
1,724 OI4285H" 

(1.7*1 ,0142*M> 

3IM.**1 .IS/ 



i and Mar*in«, Sre Fool Note 



• I i met 

(Rl tJ4.«5* 
en, (111 t*l.»5 

Fd.lliin IMI TS1,*I» .15* 
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Scull" &.PauJ •rOtorler ttjire Stuck and 

Aa-xultu-e) (1 
Stillwater G*uiU Q 
VVpnia -EWrreeii- 



cirJaia- l1m*Smm 



1.435 

1?' 



.025* 
.0I*7I43' 
.017SS71- 



R.Vxi 
<\<.cth 



M -n lull 



VicUburB 



. r .---*--.-l.f 

HlltlfT 

t»inm» 

GifVdCAU 

C*rfot>ion 
l ATlervilJe 

LhlltlcoUw 



lltrald 
RltlUtr 
Gtinlkun 
fvm-vr el -7"imrj 




2.504 
J.IM 

9HO 

Ml* 
MM. 
4. an 

14.772 

t5.27l 
5,474 

14,47* 
1.121 
5,712 

15. 705 

74.147 
1 ,100 
1.7*8 



.0107 IM* 

.gist 

I.I.I7I43- 

«iri7U.i« 

.•15* 

.021.-715* 
.•IS' 
.•IS' 
.•1* 

'.017SS72* 

.*i- 



,*I5* 

.•is 

:Si5!4js- 



0107143' 
.0071424: 



14.7SS .015 



2.44* 



1.7*5 
2.100 



1472 
1,358 



Coil 



wot, 
■ City 



•t ■ 

New. 

I ; i.i nt New, 
fVm.. .dl. .'>ii«rt 



•Sunday t 
•News '.erai. 

•Sunday Edition 

•Journal 

•Sunday Edituwt 



t Edltx... <M 

<R| '.'II IT.. 



tS.17» 
1.24* 



2.000 
•24.37* 
I27.5M 
•I4..5IO 
TI4.II3 
AS. too 

•4*. "14 
'46 413 

1144,4*5 
1I4X.0I0 



7I42»« 
.0071424; 
mi. 7.4... 
0071424: 
.0107143* 
0I42H5HJ 
. 0071424' 
.•I78S72' 
.0107143* 

.001I424* 
.0071420' 

0OS,«S7t» 
.•IS* 

•US' 

0107143- 
.•IS* 

O0H5715" 

0071474- 
-•*>• 



.!•• 
.IS* 
.!$• 



•442.3411 JS 




Kirk-rill* 


E tpretl 




iV*-vs 


.j»m»r 


Ortflixraf 


'•j-tinatna 




. ::|.|.IIU 


l*ftfU- J rmrnal 


Maum 


< Ml Ml. :. - . f / r* i 1 i 


11 ji .lull 


/Jfmrtfrai-.Vnri 


JlaryvlUe 






il ri-.o 


inlriUAtntXt 








Prmmrat 




hit* 




M ■• if T 


Vrvtt 




V--.V. 










Amrruan 




Km** 










Sl jc-eph 






•SmuUy E«!; 



1,»1S 
l.4*» 



'Snri ■ f'rrll 
.Slii.* I drill Ji-umal 
•CfcittcOcmcrr-t 

•Sunilay Kdiuon 
•-•aBflisfdu* 

•Sunday Edition 
7"*umJu, Mm™ 




•Swr 

Caprtal a.'4-ji 



Ttmtnn 



Edition 



•Suola'. H.f ii. " 
RtfublKS* i-ttil 7>«Hww.' 
!,-■- 

Star- Jown.il 




MM 

l.*M 

1.HI2 



117.4411 
114.114 
I.W.H4. 
8.42* 
1172.8*5 

Iiu.vm 
!'.«•.•»■! 



1NT.4M4* 
177.2** 
t 100. 2*0 
170.*** 
2.45* 
S.»H 
tH.*»S 
113.4*2 
1I3.*»I 
114.110 

IJM 

7110 



nosriij* 

•071421; 
•07 1 424' 

.0142»^N• 

00»*7I»- 

OI42KMI- 

.Ii4' 

M7I424- 

.4*71424' 

,«I42*'X. 

.•24 

.MSIS7I* 
.•107I43- 
.WJlHW 

• I42HMI- 
.•I42KSH* 

0»«71' ' 

*»«42W.. 
.0*7I424< 

041 

11 
M 
2»' 



I 

oi- 
ls 

.IS 
.U' 



.15* 
.0I2S' 
.01 7*472. 
,»3- 
.03» 
.01' 
,M* 

• I07I4V 
••71424. 

•»S»S7I« 
(KIIH71-- 



Ciuvcie 
< lj:rl.' 

Sunday 
Chronicl- 

•Min-r 

•S«ui»lay Kditujn 

•Po»l 

Ri«<» PWJJ 
•/.radVr 
Tiibunc 





«l*.076 


•4' 


(Mi 
«.J4S 
J.S70 


(14.747 


.045' 


12,115 


04V 


(Mi 


I0.ISS 


•45' 


<ci 


2.414 


.•»♦ 


(R) 


4.255 


042HS72* 




114.301 


04« 


(Ml 


t24.71« 


-•5« 


(R) 


113.2411 


-MS* 

.111117141' 

.025' 


(Hi 




(R) 


14.04.1 


li. 


(I2.4B4 


.04' 


(Ml 


1I2.44.I 


04> 


(C) 




rttMJM* 



Uvuitfslun 
MUh City 



MONTANA— L\<*Hnm«t 

Inijriwndmt 

inUt l-akt 
I> iiiiiii.il -Ni wi 
Eulrr.iriM* 

(A) 
(K) 




1 



1. 425 



17.141 



•J' 



1 .... . ...... 


E«al« 


(R) 


I.SM 


40X42J*' 


C (ill.OKt 


Xivuiiur 


rw 


2,234 


.•1* 




Pat/tot (Morn aIm. 


> (El 


3,074 


.•I* 


Dover 


'"oWrr i ZJimcMTiU 


:Ri 


1,44» 


JI4».«*. 








2.V4* 


XlnKhe-lft 


•XiMkr (R) 
•L'nlon IB1 


iJioiS! 


115,117 


•Mr 




Jl.rror oW.lmr.i 


14 R 


S.172 


.»2S* 


N»hua 


7 rlr/rii^h 


IRI 


4315 


42«i7H. 




ChrofilcV- 


• III 


1, 1*4 


.•I7K"72* 




Hr-eU 

ri-*« 




4.440 


• uWr 



Kinjruon 



l^ckavraniu. 
LitlU- FuU* 

Lon« III. City 
MoJoue 
Medina 
Mlddlecown 

Mt. Vernon 
New"mr*h 
New Rochelle 



new nua 

AAbury P.«k •TVrJJ 

•Su.id*y Edit>J.t 
Atlantic City Cue.le- Review 




17,124 

13.755 
5.240 



•AI4» iia«</ 
k Horn, Htm 

Sunday Time, l 
PimuIc •///•ro.'l 

II2-3I-IS 1 »™ .mi I 
•.Vrm 
fater-nn Call 



IVr.h^'.-j.hr.y 
Tretit.m 




r i, ...... nr. 

\-lnelanrl 



•Prr1»-l7«arJw« 

•Sgn.l»y rhr.mi. le 

Huarm-.Vewi 
S4a'.e Oaattte 

qGi 

•Sumlay Tln>e»- 
Adreni*er 
llud^nn ITucolch 
.1' O HVeAd.1,.1 



1*.l«» 



18,4*5 .0254 

l»,»4» 0.121424. 

IIO'NO 04< 

II2.MS ,M" 
IIOMMI III' 

W.72.1 

17.405 

10.420 .025 

10.OU .*»• 

114.431 .«»• 

12.114 .03- 



riaau 

•1-oal-Star 
Ttaa 
•Herald 

•teo.lrr.Ref«IVi<-». 
Ttltcram 
Tei4»Ne-r.'w, 
RtfttUr 

•Retiultucaa 
Vuwr*al 
.Vra-I 

U»H J5(4«J f »«» 

•JtainMl 
.Vmi 
•Prj« 
•Freemar* 
leader 
Jpurm.tl 
Timti 

't' mum-Sun and JuurxaJ 
-S.ar 

rrl^irdat 
7uura«l 
Ml 
•/".•WJ./VfJS 

Mffai 

•.VfTi-r da.4 ynaenal 

.KlaaaWd 

Slur 
•Arueruiui 

to.^l I 

hOH-i .VfM ( 

liond Buyer 

fi- ,: l 

•Call I 

Si.ndav liditlen I 
•Ccimmrrrial I 
rt.uuui.tl Anierira (rr*ti- 
**4 artel | 
•CttAr «nj Cummers iW 
.1 d*w/lt**r 
Xera^J | 
Sun.la> EJlwin I 
niu.tr.ned Dally Ne«4 . 
• I 

Jliilriutl of Comnteree and 
CitnirarmaJ BuUelm . 
t-itw Juttrtutl | 
•31 ... 

Mdl-lte Reuj|.J ( 
.Wrldl Ripmtf | 
News Record iTrauUt) I 
A'ttri* W< .Vrvr ( 

•.' . .. 
N'".. .rt-r 

•Sun 



13.5*1 
■ •.254 

10.141 
11VS.W 

i.n* 



4,747 
1.44* 
11.313 
(♦.644 
4.47S 

17,451 

r*,124 
'<..«.ll 



a 

1I4.HSS 
14,412 



.00115713- 
01214144 

.454 
**« 

.07142M.t 

<St 

.10 

Mi 
Mi 
IS* 



J*r 



13.4*1 
1,451. 
1102.341 



»2S' 
021425*. 



•Sail 

7'n'rtvan 

.Vu«4«y /-.d-iliuti 
Teleciulil. 



F JU .l Lai 
RtnweU 



Allmny 



Ifrrdld 1 4 
Journal 

Venn, l>«l»r ( 

Xrrt { 
*rrr»d 

Ara- 1/raira. I 

NEW YORK 

Arnu, I 
Vuttraal I 
•knjtkerbockeT Pren* . 

•Sunday Ejlitt.-c l 
•rim*r-/'nitui 
*RrttnJfT ua.( Prmntrilt 



lOSi ,*I7I4244 



i ii |g . i 



Harre Proootr- 

Tor ErpUnatian of Kcy-Uttcra and J.Urkin«. See Koot Note os P»|4 36 



. un. r.1 




Niagara Fall, 
N.Tonawa-ida 
Norwicli 
Nyack 



4.S75 .0I42H5H* 
7,000 .022IW72f 



(hailunii 
OawefiO 

I'eekiklU 

Pbttaliurs 

Port CtieJtef 
Port Jervl. 



•Tribune 

•Sutulay . 
Wall Si m l Juuraal . m* 

»|4l») (K.iuiaial) 
Wrd'a 

H omra'i ll'rur 
World 

Sunday Edition 

•Go-rtX 
•,Vnn 

Sum 

Journal 

New. 
•Re|tultlu-an-Jiuamal 
•Herald 

ftatoi 

Scar 

C'llilet^o'eialtncl 
talladtnm 
Ttmti 
Pirvi 
Vntvn 
Hre» 

Rriiultlican 



llll llll.UI 

I Ml 141.444 

IRI 1 144. 544 

tOI I4»,**7 

(W 
IBI 
IMI 

-a 

,41* 
140. Ml 




.71* 

(R) i.*n .«i2«'' 
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Inc.. Chloaao. 



R..ro» 
Salamanca 
Saratoga Spas 

SaiLcertlr. 
Schenectady 

Statefl Inland 

S)rr*fti« 



XKW YOBK—C oaltunn. 

Eailc-Nnn <B) 

•Sun- and finlerpri.. <R> 
•Democrat and Ctuonlcle (Bl 

•Sranday Edition (M) 

•IUti.I IB) 

♦Sunday Edition t M I 

Port t^fu <R> 

Record (Court Ne»4> IB) 

1t-['mium tr A4t*rti*fr <R) 

Smtinet (Rl 

fV.' n.'l:. Jn Pfflt (Rl 

. .Varauia >»« I Rl 

.Varoiuftun (R) 
Part 

•Gaaette 

•i.'a*on-S4ar 

1 -JL ill' 

•Suwlir Edition 



MH Pali 



« >ll It > 



in. .J 



S.J74 
14.411 



•P.W Smadaid 



Tairytown 



■day Edition 




5.720 

fll.OS* 
117.347 
2,71a 
144,344 
143,44] 
144.711 
15I.4U 
•44.190 



tI$,S41 .04' 

1*.1U Jfi' 
20.421 -US 



.at ' 

.04751 

uaHM 

niMin*. 

•121424. 
.OOM715. 
-•J" 

11*71*3' 
•5' 



17,797 
22.052 
4.111 
115.4*1 
1.41S 



MIRTH < AROl.lN* 



•C Itiaecj 

•'- n.' s> I 
•TYairt 



Trivia. 

Herald 



,S., 

EUlabetl^CHy Adrtamti 
Obimew 
Art** 
•Ken, 

•Sunday E 
AMaftJ 
NlM 
nV.C.rJu' 
ffl44MW 

mart 

Emttetwilt 
t'rtt rren 

New Bernian 
,5'ua Sat 



K.yrtlrvtlfe 

lV.lll.lK.tU 

GtrrtubutO 



Henderaon 
)"i S h°R»nt 



<B> 
M 



'a'y'S'ltSt 



Rocky Mount 
SaJl.bury 
Scotland N'eck 
I ,ir' ■ rro 
\A aahinalon 



'Nr 

*SutnUy 1 

Cemmomwtaiik 

.Stmlkftmr 

.VrttI 

•SutuUy F^lltkm 
Star 

SumUy Edition 



til. 434 

f*.*«i 

til. 173 

IK.II". 
tl»,044 
tl».41« 
1.441 

9.1*7 

s.ois 

UM 
1.100 
tl».Ji» 
til. 241 
1.411 
1.411 
I.1J1 



1.17* 
•;i ..-« 

tio.717 

• 5.055 
4 ..II* 
3 450 



Farr. 



•Sumlay Edition 



MMtTH DAKOTA 

•7V.I...W <R> 

Jourwrt IRl 

•Conrirr r 

•pora'm H i 

•Irarru*. (Rl 

•HrraM (t» tn.J4*i 



1.571 
5,105 

*.M1 

1.1*1 
1.1»» 
15.1150 
<».42» 
t»,714 



' Edition 1 

Un.fttt.wn 4/«rt 
Marxian Fro**** 

v'%«ki d STY*.?""' 

vLley City h-,,-,Wd 



tl*.IM 

tiun 

I. IS* 

l,*71 
4.100 



.14* 

:*}»s7is< 

.MS* 
•14T7141' 
.012*571' 
.IIHMP 
.015* 
.11* 

•171572' 
.071*2*,} 



.115' 
•4* 
.05. 

ootmint,' 

.11" 

.♦»• 

0107142' 

IMMW 1 

.0I07I41* 

.MS' 
.US' 

.0117141' 
0071419' 
II 41151' 
•Ottojtt*- 

.1121572. 



.125 r 

0142151- 

.0107141' 
.0131572" 
0107143' 
UI421M' 

.11* 

.02* 
.11* 

.021421a' 

JtV 

jfB* 



^iis 4 . if™ 



111,517 

Hi. m 
-tit. " 



,oa- 

I 



AS * 

.'It'- 
ll' 

•IS' 

urn SSffi 



Akrc.n 



Alli.ii ■ f 
A-ii:,.',l 
.\ahtabuln 
Al hrnt 



IIHItl 

•Btattm J<*'.... 
Pmi 
limn 

♦Stuadiy Rditltm 

rtWt^etnir 
•.Star aaj 1mm 



(R) 
( \1 



tVUrfiinlahir Kiumlntr 

/aat«.«#l>aAI*.o« 
Bdlrvur (j-atrlle 
Howtlac Gl^tl'>tat»a<i-Tr»»aia^ 
Bucyrus Pcrata 

c.tnbt Wt , -5;a. 

Canton A'tri 

Sunday Edition 
•Wr^lifory 

•.Vafarday P^ttt.,« 



14.5*7 
14, W» 
11.474 



♦5.151 
11.711 



12& 

1.17* 
tftllT 

2.25* 
11,111 



i.«*i 



.11' 
W 
49* 

ouDtva* 

11JM7J' 
.12* 

.i. ■[).- 

;lli3715' 
•005715' 
.•MS71S* 
KWI5715' 
•07HJ1' 
•117141' 
.1I7H.«7J' 
I»:i414' 
.11* 
.11' 



J0J1424' 



van 

41.712 



Curamatcial Ttlbune (A) 

Sunday Edition iM> 
Coun lndut«CounNcw»)( B) 

En-iulter EH »2.»ll 

Sunday Edition IMS 

Port (Ri l*2.»*4 

•ria«ls$»». |R> tlSl.712 

II noli IRl l.WS 

Inum-nmtd (R) 
•Jroa rrodf and Urui 

Mark* Rrncrt IT) 4,247 
Un\ Nfwaand R«otd« 

MfSwa (»i 



; . , r ... 



pun Nt^ra)^ 



DcliJ. 
Dennitou 
Da* 

Kaat Llvrtoool*K«^u 

•Ttlbnnc 
Eaat P»lf.linf Jya*t 



Pt/n 

Uuttnra, i 

(Coun 
CtJ»i*t» 

Sunday Etlttion 
Ohio Statt- Jnurnal 

Sunday Etlttlnn 
RrlKirtrr tCourt Nf»ll 
.Vrai-Hiraid 
•.--..'...nr jfij TinwlMf 



•Journal 

•Ninday tdltion 
*.Vnt! 

•Sunday Editinci 
frmnj ,\'nti 
h.i ftxi 
*Caari» 
^ut<raal-«<ra.'J 

fatilgrtfn 



Rl 



Flndlav 
Etwot^. 



Gallon 

•~r i-fc- 

Grnrva 



UsImmi 
Lorain 



•rtJtftara 

Oiart*T 
•Rp| liliran 

Rrrim- 

Timts 

Urllrmftr 

<J-11-1» 1 I 
/ajatprr 
rrrt.n, 

fw Prnt-Ttm 



jVru-j.KrpuNKSK 

Gttril^ 

•Sunday tdltlon 
*R^pilb)iran-Grtzrttr 
•Sunilay Editiua 
Timrt-I>rim*T4: 

Jtmtm 

•Srxs 



Man«ta ^aaraa,' 

#tri.Hrt.Z.tOdrr 
T » j 

Marion 'Alar 

ntai 

Martin'. I crry*r i»vr 

M,.„-.,.l| r r.tl.ar 

Ma>dlim •/•Jr^ndort 

MrcSanir.hurtj Tt'l'itam 

Mul.IVt.wn J.omoi 

•Vrvi.Vijaal 

Mount \Vtncm B*n.n 

■Hff -Aii.Un-.VruJ 

N't-Huia •Adt.valt 

.Im.rnUK J.*ht.M< 



Nr. Ptal.- 
dclrjhla 



Jtmrr 

.Vrttr 

i>aJ<T-r>u<a/<A 
Prr-JJ 

Xrw 

•7~»mrt 

Sunday Edit 

•Artl 
•Raalalrt 

•Sunday Edit 
•SaV /mm*! 

BE 



(R> 

M 



Slrubeuvi:< 



Toronto 
lluxaa 



v.ll. 



IE 



J.HI 
tl.477 



fs:l 



•Sun 

•Suntlay Rdllbaa t») 

C»nu <*> 

rttyald SMr (R) 

•<dr»rl.vy <R» 

J-nAaa. and H^aid iR) 

K...V IRl 
l«alN»w^<-nttrtNW,i Hi 

,\W>-/1« (Rl 

•Tltn™ <AI 

•Suwlay E.l.llun I M I 

Tr*a«« K 

XrM IRl 

Caroai-Jr iH' 

Cmwf (Rl 

C'arrra (mornina alauj (K 



.0*5* 

.MS* 
OOB5715- 
•071424' 
«*N7li' 

.M7I4J** 



tS.»l* .11$ 
||.J*1 .115 



n urn- 

.115* 
••S5715- 
.IIS* 

:»J»3715» 
•47142*' 
.414714.1' 

.Mdt5715f 
007142** 
.•I17IU* 

.0175' 
.0141151* 
.0107141' 
0IH57J' 

.M1S71S4 
.M8971S* 



4.1J* 
•4b45 
2.J41 

4.21J 



2.TH 
l.»71 
♦11.105 

2.251 
12.410 
-< 527 



It. 50 
•14.450 

♦11.525 
•11 1*1 
tll.SIS 
1.11 > 
t.7t* 
♦ 1.044 
!.*■• 
B1.471 



•ll»571' 



1. »T» 

2. **7 



3.2*4 



.11715 72« 
.Ot)7U2»« 



U'anvn 



Wa 



C*rnaul> 
7nhru 



C. H. Htr*U 
Wril»ton AVattaal 
Wiluitiixton A'n#j 
Wouat« .Vrwj 

•IbraaNuaa 



•Goirllr (Rl 
♦*«;...l 1. a.. 1'. 
•raffirara 
•Viadttarap 

•Sunday Edition 
•i«r-a( 

•Tirsra Recorder 



7'K.arer 
ArdmerriU 



ffi 
IRl 
(Rl 

(MM 
ti.i« 

(R) 

00 

tin 

IRl 
ill 



filer.™. 

•K*»4=1(I%*7T 



Driimricht 
Dunuit 

£1 Rrtu: 

Fredefick 



Kmgfifher 



iVr»J i H 

j rll'MNf (V) 

Eipwtss (Rl 
t*to£rt$M (flu 7'ampi : ijm) < R I 

A'm IKI 

Cituen (la 

.Vrwf |R» 

DrrrnJl (R) 

/Jr-flwrra* IRl 

.'"I,™ .pjf f.., 



l^tnv fai Our* 
KrCNu.. ' 

Mh 

prrr Prraj 
I t ran 

Coailllalfkw 
Newt 

♦.Vott-Caat/aJ 

Mtatai li.nrwr.Vrai 

Xnord/frrald 
•Phoenti 

•Sunday Edition 
♦rtr. 




Pooca City 
Par aril 
Saj.ulj.n 

Shanuuck 
Sotaanee 

^ .1. 

Tuln 



Sm 

Rrtiuer 

Ararrtraa 

HtraU 

Rmtlrtin 

Nrvi-HeraSJ 

frill 
•IVraixral :Rl 
Tlinra (Bl 



(R) 

•22.770 
tll.UJ 

Sunday Democrat iM> 



Daily Oil Record 



Llj. s 
Morid 



Hrrnld 
,\.-., ' . . "i 
(Wirt 
Drtti.a.'iat 
Hrra« 
•fla.'.'.li« 
<Ja«llrJ-t»rJ 

f.W J »< 
'. »,i„I 
•Reglter 

•Sunday Edition 
Crarrirr 



Klamath Fall. Hrrnld 
Ij> Graadr t*irrwr 
Mar.lif.riJ fo.o P.,, 1 



1'rf.dLrtuii 



lCo«t 



Uoaetiiirg 



l/drJ-rrM)aa. 

Sunday Sun 
EntrttTa»e 
m Eatl tlrriuR.dn 

iMm 

Sunday Ed.l 
•.Vrtli 
Oteton UuUdlng 
•Oteaonlan 

•Sunday Ed 
*i>r..,'a ^..ara.1. 1 
•Sunday PjI 
Recnri! Ab.tr». t 

•7W.fra« 

.Vrvl (It) 
Rr~\rv <R> 

•TaMtai- (R) 
OrrH.iu Slaleatnan (C) 
•TAruaitl. (Rj 

PKTVXHIXVAMA 

•Call (B) 
t kr'jmUi-t and .V#wt IRl 

:|^:: oCT • , is: ittffl 

Lraarr (R) 
•Mirror (R) 



.017K572- 



iMWJIS* 
0I47141- 



♦21. Ml 
114.W1 
•22.J41 
(I0.7W 
l»,7»» 



4.175 
12.4*1 
•J, on 



2.14a 

1.4*5 
*» 
1,»54 

2.1*7 
2.141 
11.171 
2.4T7 
1.7*4 
1U.»V1 
•11.434 
111.441 



.0I07143* 

Mmntk • 

0O7I424* 
.41071*3' 

•■•7142* 
.•157143* 

• I42H5I1* 

4I07I43' 



OI07I4.I* 
^>I07I43» 



1.734 



.Main 

#1I»7I 



11*7142- 

OUillOt 



w,4ii 



.IS* 
.M" 
.MA. 
.12I42*** 
.1254 
•una jnr.' 
.•2I41H*. 
.OM.'HSrt* 
.•2I42H6- 
.•171572- 
4|.)7l4f 

JM40H* 

.•142151- 



t34.*SS 
• 22.270 

tl».*M', 



i an ,ii» 

•IT 



11.420 
14.151 
14. .Ml 



3.074 
2.U1 
1.204 
fl.*75 
2.*M 

1 25.115 



.US* 
.0107143' 

.0157143- 
. 0011 2KI, ■ 
.1107141* 

.0142H51' 

iiinni' 

.0142KM" 
. 1107141' 
.1142XM- 



014»4«. 

MMfrt 1 

0I1M-J- 
.0107143- 
01071*3- 

.0I71572* 



♦ 51.1*4 
1.405 
1.711 
♦4.114 
4.144 



, ":il2 ilTlSTl. 

ft. 1*4, .02* 

412U72. 
123.501 .04 • 



Newt 



7.50* .02* 
1.415 .JM2M0, 



For I 
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FWnvn 



•7W« 
TV.**.. 



Bkminttturg 
Bradford 



ButkT 



P»rae 

Era 

Mdf into* Htiur-I 
Luwitr 
7>.'r|riJ«A 

OHmm 
7'iaari 

.Vrffi (morning aA»n;i 
LrorfVr 
ImN 
Volunteer 

Cftaulbrrabun FrilaUi* K/«ol>4<r> 
Public Ojilaioil 
^Olfey Sfirtl 
iaW 

• Republican 
•liauj 
/Voffrrr 
/'■Nil Spin! 

Ka 

£L 

.Vol 
.r M ,ii 

Nm 
M»r«iJ 
ftrawraf 
lM..li r rw 
Cnmriet 

•BeprMl CP 



Fan»U 



Cbajkroi 
Corner 



Clearfield 
Coati-wvtlle 




•7i»i« 

New MrroiJ 
77 aw i 

Revl™ 

1 r 1 < 

K,„W-'7rr.ilJ 
Record 



rvuannins 



Simpumi' Isadtr 
Timer 
£xu*wa/r 

Nr-.J..utluu , 
A'rw Era 
MWtt 
.Vni 

Rr|*»f 
Tim™ 

Lajjfar 

.Vraitarf 
iN J 

Mifanov City 4«ae»*i«o-fr»(»jn« 
JtV.e.1 
i Chunk A'ii'1 
7»»wrT 

•KiMiWmi 
•Tribune- Ri'nultbom 
Mreltanx-»burg Jnnrmal 
MiddVtown JourMOt 
Milton Standard 
V'^nnaen la<lrJ*ntlr*J 
UnnomraheU. «»|V 
Mount Carnal */lrai 
Nalrana /»r«j 
X'w Brighton JVjarr (alley .Vm 
Nna Caetle .7.- ,, .' 



Lraitbton 
l-e**i»town 
Lock Haven 
McKeeaport 



New 



O.I City 



Pi-litpatnirg 




Sfr 

KhW 
♦Timer 

•Otn.k 
M«i< 
•Inquirer 

•Sunday Edition 
•North Ainettrau 
•Sunday Edition 

^"•knd ay Edition 
•MtMlirlKl MU.024 
•Public Ledger iB> t«4 4*4 

•Sunday Edition |M> 
•Record LP. I 

•Sunday Edition iMi 
SMm 



•Taroaulr Trt'pot* l.RlT*»,J»0 
•Gaaette Timei (BltTMOl 
•Sunday (Jaaette Tlmea IM I 
•UuimuIi IB) 
•Sunday Edition C St i 
Law Bulletin (Court 

Newat (B 



Trtnita 

•Sunday Edition 
TVaai.ri/M 

r ''*"si«d.y Erfltia. ( 



0J971U4 
m.«M .07 • 
t*»,t»7 .08' 

IM.m 

tl«. 17* .07 r 

tn.ti" .07» 
U.SiJ .«*• 

00M7IS' 
■ ,7a* .014 JAM* 

0107HJ- 
J.MS .0JIIJK*. 

.MM7IS' 

0III7I4.I* 
*5» .010714.1' 
7.I4J JiiV 
7.»i4 -0»« 
l.tMJ 01 071 4.1* 



of Kej Letteri and 



i See Fool Note on Kai. J6 
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risar Srato Prrsa 
and Courser 



L Ark. 

i <.Vu flan i* 

rr-Timrl 



Colored (loaerveri, Negri 



7w» 

Tribune. 



ITlll 



Oadrn 



Ckr 



•Sunday Exit t kin 
*Sta*JdrJ 
8 Cuy^lXfJirrel .Vnti 

•S^/mrJay Ediliv* 
Kcr*M 



Trlbume 

•Sunday li-litlm 




J oli ii* bo ry CoJi 



Rr1<*mrr 

•Herald 

.Voir 
Jin* 



jirarrr 
,.! nun 



K 

IK) 
>llUl 
(B> 
VI 

(Si 

R 

1R1 
,1-, 
i A'. 
IR 
If I 



IR) 

Hi 

Mi 
K, 
IT. 

{« 

I 
I 

(Ml 



k 
K 

IHI 
I! 
K 

ik 
II 

R 

<R) 
■.Ri 



<Rl 



r. 1 1 t i a . - 
l.<M .OHMS** 

tm finiiw 

H2.**s .•»• 
tMN *15* 
7.**4 

.*25« 

1 110 407142<f 
5,7*2 .»2I42H«- 
4 WKI .425. 
**0 .407 112*. 

.0071 4>'> 



1.4.16 .0I42A5H* 
15,310 .0214201.* 
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EXPLANATION OF KEY-LETTERS AND MARKINGS IN FOREGOING TABLES 



The list of papers is corrected lu July I. 1919. The circulation figures 
are the averagx net p.iirl lor the 6 months' period ending March Jl. 1919, as 
reported to the Audit Bureau of Circulations or to the Government under 
the Act of Congress of Augu.l 2A. 1912. The agate line rate* (14 agate lines 
equal 1 inch) arc the 5.000 line space rates applying to general "foreign" 
advertising, in effect July 1, 1919, and include all changes in rates up to noon, 
Tuesday, July I, 1919. Roman type, published mornings; lioiYc type, published 
evenings. '(A)"— Every morning; "(B)" — Morning ex. Sunday. "(C)"— 
Morning ex. Monday; "(D)"— Morning ex. Sunday and Monday; "(E)"— 
Morning and evening weekdays; "(F)"-Morning and evening weekdays 
and Sunday morning. "(G)"— Morning ex. Monday and evening Sunday; 
"(H)"— Morning rx Monday and evening ex. Saturday and Sunday; "(I)" — 
M .riling ex. Sunday and Monday and evening ex. Sunday; "(M)" — Sunday 
exclusively; "(Q)"— Every evening; "(R)"— Evening ex. Sunday; "(S)*'— 
Evening ex. Sunday and Sunday morning; "(T)" — Evening ex. Saturday and 
Sunday; "(U)" — Kvrning ex. Saturday and Sunday and Sunday morning; 
"(Y)"— Saturday exclusively. The asterisk (*). preceding the name of a 
paper indicates membership in the A. B. C; following a rate, the asterisk 
indicates that the rate is Hat and not subject to time or space discounts. The 
bold faced circulation futures represent average NET F'AIO circulation for 



the 6 morlths period ending March Jlst: Hie light lace figures represent tile 
average NET PAID circulation for the 6 months' period ending September 
30th preceding. As a further service four characters arc used with the rate 
figures to indicate the rate basis. Where the minimum space rate is the 
5,000 line rale no character is used; if the rate is flat, the asterisk (•) so 
indicates the fact: where the minimum rate is based on less than 5,000 lines 
the ditto (") indicates the fact; where the minimum rate is based on more 
than 5.000 lines, the number character (5) indicates the fact; where the pub- 
lishers card does not give space rates but docs give insertion rates the open 
rate is used and the fact that lower insertion rates may be earned is indicated 
by the (t). The light face rate figures indicate that the rate has been esti- 
mated. Because there is no question as to what the A. U. C. figures actually 
represent, A. B. C. figures are used in preference to Government figures 
whenever available The dagger (t) indicates that the figures have been 
taken from A. B. C statements. 

This compilation of eight pages of Newspaper Circulations and Adver- 
tising Kates is part of an exclusive loose-leaf Statistical Service (fully pro- 
tected by copyright) and made available semi-annually for the use of news- 
papers, advertisers and advertising agents by EDITOR & PUBLISHER Co., 
New York, and Barbour's Advertijing Kate Sheets, Inc., Chicago. 
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THE MOST MOMENTOUS NEWS- 
PAPER FEATURE IN THE HIS- 
TORY OF JOURNALISM 

GENERAL LUDENDORFF'S INTIMATE AUTHENTIC 
CLOSE-UP HISTORY OF THE GERMAN EFFORT TO 
DOMINATE THE WORLD WRITTEN BY HIMSELF 
IS THE GREATEST CIRCULATION BUILDING NEWS- 
FEATURE BEAT EVER OBTAINED FOR THE NEWS- 
PAPERS IN THE WORLD'S HISTORY. 

The German side of the war has been shrouded in mystery, 
and up to the present time no one who knows has spoken. 
Now, Ludendorff — the man who conceived, planned and car- 
ried out the most colossal military campaigns and who directed 
the most stupendous military machine in the world's history 
— tells the whole story. 

Shortly after the signing of the Armistice, General Luden- 
dorff went to Sweden, taking with him a tremendous mass of 
records and a large staff of assistants. From these records and 
his own knowledge and experience, he, personally, has 
produced this amazing document — one for which the whole 
world is waiting. 

We know so much about our own defeats. Germany was 
so silent about hers that it seemed at times as if the balance 
of victory was all on her side. But Ludendorff discloses the 
real condition of Germany just before the war. and gives credit 
and places blame where he — (and Germany) — believes it be- 
longs. He tells also when and where the German plans mis- 
carried and the military crises through which the Central 
Powers passed, all unknown to the allied world. 

LudendorfTs story will be complete — the history of every 
great battle and campaign. It will not deal with disjointed 
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events, but will lay bare, without fear or favor, the whole Ger- 
man side of the war. It will not be a justification, but a history 
for all time. 

THE LARGEST CASH ADVANCE EVER PAID IN THE 
HISTORY OF THE PUBLISHING BUSINESS WAS MADE 
FOR THIS MANUSCRIPT. Some of the greatest expert judges 
of book and newspaper material were sent by the McClure 
Newspaper Syndicate, Sir George Hutchison, the great English 
publisher, and Lord Northcliffe to Stockholm to read the manu- 
script. They unanimously reported that it was THE GREAT 
STORY OF THE GERMAN SD3E OF THE WAR for which 
the whole world has been waiting and that its appeal will be 
universal. 

We have obtained the serial rights for the United States 
and Canada— Lord Northcliffe, for England and the British 
Empire. The book will be brought out simultaneously here, 
in Germany, France, Scandinavia, Great Britain and the British 
Empire, Spain, Italy, and practically every civilized country. 

The German story of the First Battle of the Marne is 
sure to be a revelation. The German side of Ypres, Arras, the 
Aisne, Cambrai, Verdun, the Somme, the Russian, Italian and 
Rumanian campaigns will thrill the world as Ludendorff 
tells it. 

No other great and compelling figure of the German mili- 
tary machine has survived, von Hindenburg, von Kluck, von 
Falkenhayn, Mackensen were favorites of the moment and 
passed out. LudendorfTs star rose constantly higher and never 
set till the whole German scheme was smashed. He is the one 
big, outstanding genius of all Germany's campaigns. 

FEW PAPERS CAN BOAST THE FOLLOWING OF ALL 
NEWSPAPER READERS IN THEIR TERRITORY. BUT 
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NO MATTER WHAT OTHER PAPER THEY BUY, EVERY 
READER IS GOING TO BUY ALSO THE PAPER WHICH 
PRINTS LUDENDORFFS STORY. 

LUDENDORFF'S STORY WILL STIR UP MORE CON- 
TROVERSY AND EDITORIAL COMMENT THAT ANY- 
THING CONNECTED WITH THE GREAT WAR THAT HAS 
YET BEEN, OR WILL BE, OR CAN BE PUBLISHED. The 
opposition papers are sure to advertise editorially several times 
each week the paper which carries this story. 

This is the first time in the history of journalism that the 
first publication of so momentous a work has been obtained for 
the newspapers. No magazine will carry one word of Luden- 
dorff's story. Book publication will not be made until the story 
is at least half completed in the newspapers. 

The newspapers alone will tell the world first and exclu- 
sively what none but those in the innermost circles of the Central 
Empires have been permitted to know. Their's will be the 
opportunity to lay bare the German side of the conflict to all 
the world. 

Only one paper in each territory can obtain this feature. 
Territories are already closing rapidly. New York, Boston, 
Pittsburg, Chicago, St. Louis, Toronto, San Francisco, Los 
Angeles, Seattle, Cincinnati asked us our terms before our 
announcement was made, and closed immediately at our price. 
Numerous other territories are now negotiating. 

There is not a moment to be lost. Quick action by wire 
for option and terms is the only sure way to be able to give 
your readers THE MOST MOMENTOUS NEWSPAPER FEA- 
TURE THAT HAS EVER BEEN PRODUCED IN THE HIS- 
TORY OF JOURNALISM. 
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GENERAL LUDENDORFFS 

CLOSE-UP HISTORY 

OF THE 

GERMAN EFFORT 
TO DOMINATE THE WORLD 

will be released in daily instalments of about 2,500 words 
each, beginning Monday, August 25th. Before our first an- 
nouncement and because they asked for option we have already 
closed with the 



NEW YORK WORLD 
CHICAGO DAILY NEWS 
TORONTO STAR 
ST. LOUIS POST DISPATCH 



BOSTON POST 
CINCINNATI ENQUIRER 
SAN FRANCISCO EXAMINER 
LOS ANGELES EXAMINER 



PITTSBURGH GAZETTE TIMES SEATTLE STAR 
LOUISVILLE COURIER-JOURNAL 

and numerous other papers are negotiating and are closing hourly. 

ONLY ONE PAPER IN EACH TERRITORY CAN RUN THIS 

STORY 

Quick action ie the sure way to secure it for your paper. 

WIRE 

OR LONG DISTANCE PHONE AT ONCE 



(First Page C 

LUDENDORFFS BOOK 
IS EAGERLY AWAITED 



Intimate Knowledge of Kai- 
•er** Part in War, and 
Estimate of Allies 
Expected to Be 
Set Oat. 

C„,.,rl,M. 1*10. M Tli. Vt+— PdMIiUIkj IV 
lTti» S.« York World K 
• SSpfrlsl <"sMe De«Mstcti to Ttte Worl.t.) I 
TjONDON. July 22.— The approach- 
ing publication of Gen. I.udcndoiir* | 
l»ook on the great war. throughout - 
tin- main part of which he wa. thei 



bit-gram to .Vru- York World HVnW 
doininat ing German ntilitarv figure, 
is arousing tremendous interest here. 
For He alone can throw authoritative 
light on malt)- obscure episode* of 
the highest Importance in judging not 
only of the German military system 
nt work, hut of thos* of the different 
Allied countries to which lie wan op- 
posed. 

N'olwdy can apeak with more inti- 
mate knowledge of the real part 
played hy the former Kaiser l»otli in 
triumph ami adversity and on the re- 
lations hrtween the German civil and 
military power in time* of <-ri>i«. for 
Ludendorff virtually became di.totor 



day, July 23.) 

in the roost crucial period of hi* 
country's fortune*. His estimate of 
the capabilities of the Allied military 
leader* a* viewed from the enemy'* 
experience uf their work and achieve- 
ment* should be highly instructive 
when allowance is made for the criti- 
cal ho»tility of their most formidable 
antagonist. 

Above all. Gen. I.udendorlTi liook is 
expected to provoke a storm of con- 
troversy on many points; controversy 
which must be fruitful in startling 
revelations. In abort. Cudcndorff is 
in a position to write the Ixtok of the 
war, and. it is understood, he ha* 



THE McCLURE NEWSPAPER SYNDICATE 



373 FOURTH AVE.. NEW YORK 



Digitized by Go< 



Editor & Publisher 



for July 24, 1919 



NEW SCALES SIGNED 
WITH PRESSMEN 



Newfptper* in Chi a go, Detroit, Cleve- 
land, Toledo, lodianipoliBt Taeoma, 
Boston and Other Cities Grant 
Higher Wsjes to Employee 

The International Printing Pressmen 
and Assistants' t'niun of North Ameri- 
ca report's to Hum* & Pi nr imii:r the 
following new agreements and Kate 
rhaiigea negotiated with newspaper 
publishers : 

fndlaaapalia. Jfinrf^rj tunn mcmbcra <■( 

tc* *et> branrh. awarded a wrrt addtthma: 
to Tonaer *--nie. t iracHtf, frnm Xir««uib*T 4. 

v.. Srpr.em»*rr to. ivim. with $: a w*«k 

rat*. <>n K*TM»1>pr 1'JtH. and $1 N "»-f*fc a*** 
« x-pi*mh*r 10. iron. y»|i|« an aiM1tt"**al war 
t-«!<i» i-f |3 a n*rt <t ■ tlrvr fr.'m Stptew-htT tu. 
:•>]*, until *!i muntLi after and of war with 
.irmtuy . >*Iv !■>> h * > r>- awanlnl a a laereaffe 
if )| « «fvk. Six if-cr* «vf» made a •lay's or 
-jlL-iif* urtck *.u tnilt-f-tiiUc^-i-, Lat^r. TliaTika 
iKlne and CJ»rl*cma* il»y« nni»-»» tb. »r Lapp^n 
in fell *>c a Friday <w Hmtnlnj A i-allbark on 
trdidaji »t* r.ilM^i t» S-* lnfi<«'i »( #1, 
Tanama. Waal. — I*itit'b t|t. f. a-c for foro* 
m.-r, mcA j.mrne? ft <.., ,,a> M.lf a and 

..r. m^rf.t «i.if< ..( Si:* a 

*l- rr~1r.il lo »Un and II Jli.T..aw -very 

,»1 ninblt.*. «1t*ti n mL'c »f (4 a Wi'ik for br. 
Slan-r* with Sa fiT •«-*.itid nod tidrd 

Trar S-'I -nor*- f-r fourth r"«r ami *:( addlilmial 
ti'- flflli v»»or. A ^T«T-l.f nr <lav •> *• *»tat>JI*b»"J 

«:-] a.iJiti..ml *>Mt'i*vi fc-i-ifl '•••ti for • 

fl» .. i,-^jt day -ii January 1. rv<mi>rj ~. TJ*mi»r- 
U! .I»t, Jiilv P'-urth. fjat.-r d**, Oitntul.na day. 
\r.i#«it H r K Than k'tfK toy and Cbr "tart 
I... rrpwi .ai;.d ti. tut .-mra. aTt.-r S p. to. M 
v ii M i..t u»» 'i .la/", pay. 
H»1yokc, IU«.-lnrrpa"- *.t » ww*. 

f,„ <.w- atl.1 -jlhMl-f *l JO f^T 

r, ,.r^^^ IT-'- ««i ff" :»» fnr rotary -H- 



iM-as City. U. — Roum of 

SarlncaMd. Maw — WVU »*4 IrwrruM- ifl to $11 
• " *«-a (i.f >'-urnf» int-e 

Wacw. Tax.— laor»*a»* to H a w#^k f»r cyl 
In-S-r pn->iiiNi). »4 f.T plotT* [^.-M^m. $2 f-if 
■^llu-l-r f'^tvn* ami $4 tu $i f.-r »rt t>w^*=- 

Lawrai*.. «ui,-Iii.twp » k f>r o»- 
=*-<lnl fr.^Mi-.ip S( t.i $«( f-ir 
».*. t» t' fer apf-r^ntli-r |> 

ftafannaV Oa. — S*«* »er- • »Mh m-*«p* 

,.-r» -»rrr tdtnii'i .t.-r paM la«< S.v 

1«n:l<r! -f S-* D <*--k !..r ftrr • ln>n «n<l '"P 
jmiri'j tll*Ci on r*»n:itk* l>tit>v»». C-'TitraCt* f •■ r 
ll»t »:m] jf l»« Ifn-rvaiwfi 111* l 1 - S»- V> ■ W»*k 

cr^f ;irr>->m<*n I* Si"- a wvi f"r mu c^^t. 

B«llaville, Hl.—Iix-r »■«)•♦* « i w*?i'k. i--t.pt 
[.r.^.iTi-Ti [Mnir ijlitnlcr wtlti •m'? J-i' 

. v]ln.l.T prr— . it -.or Jut. $S— ami on» 

♦.•I?.. i>/i-»» .tw *It-l iH*- « ifil'^iinff j»r«a — <t 

ETaaarUla, Ind — Inrrw *2.fa> a wort fi>r 
,T-|n.|iT prvMiurt, S-" I't f" r rial*-" i>rrMnioii. 
fl f i T cy tinier ai»pr»-»ll'?*# fl*"1 ftfi'Tt. atitl »*1 
•Aut a 'if S^A a wi-i-k ft't off^l 

.ii—r ii,i-niT*04 at*- r.i*i*vlrig *l 
►.-air. 

RaJaica, V. C— N^w «a:l^l ai^l web axrf*- 
m.-Tt. «• It h ia-r*-^- i.f r» S'-" 1 u " r^K fnr 
-.in. .i.f |tt..»Hhn-ii K »n »T f.-r <•• liml'-r »p- 
;r-n'|.'»' |iCyioiii-.. ».*. f>T rrUntlfr f..il»fii, S4 (" 
f:o Tor plal^H vr«*»MD«-n. fl'i f'»r iiff»»t pf.-MU.ci!. 
lAVt [n Slt.'Jt- f..r vv-l. t-r.^.nLMi «r. z.^rt.lnx |>n 
[ht. aod S« f»r pt*aam*a on *-»-c1na 
OaclaaJ. Cal.^l^rpu- *S a «r«k. 
"WlUi*» BarT*. P*.— S.*w arrrM»»ct icale* 
f. <■ *>fr«''( pn-»ftni-n. ila'cn 7.r.««tr-.T. ami ej Uo»l*t 
f«.-lv« ami rarrjlnie ai '.irrr«-«o- »f « a w<»W 
f-r ('•llD'lcr prr»»=»fi«, SI' to $t..V» fur i'yU«tl-.r 
»t'i'r"r''-tva. 

El fa»», Tam.— TNt- 'MntM ia* iu<.'f-ft»«-4 3"-ir- 
n/MQ'O $*.3i> l-> » 'a •'I'll 1 * 9 " 

L- r. »r* rw*l»l^* a « *r 

dijeitt. luikLiis: u»k»« S3 ■ 

at. ti. SI. 7"- f"T all "Mu-ra. 

San DL*»J t Cal— 1 »rr»««' S-1 a for rrUn 

,1, r fiiraici-u. nppmnnr^a mi-J ftf!*«. aod plai«t 
j*rrn«'T imii. fT a wi-rk ?»r o*l^'-' J^urocfnirn. 
„,t.-T» f..r.-«n. appnonH.f. aii.l r-.l.^n. «n.l 
»1.>. a w*-k f-r autom^Hc p^.n.n. W.->. l.a- 
^fvlvr a »..;un!ary Iwwi-r *f (w-iHj-fl«^ fti.tr 
a 4ay. 

Wichita, Kaa- — It*wa»f tn W>*h prc"»Tnnn $1 • 
i.hI f.jr foreman. M ft-f (vJuriii-Mi arid S3 for 
-h.-r li.mnt»ni"n < .>l..rii.i i. and J.mn,. , ni'-o if 
-»■- nf $1. 



of v> cvt.r» 4 



nmjn. an<! 



Milaa. KUh. — [turoat* M S? >• i 

r.tJLudt f )>rr»<tu' It and $2 U-t plilt 
and ijlhid'T fi«Uti. 

Watrrbuty. Oa«t)-— Inrrraw $^ a «»rt. 

Waterloo, la — Incrcticd a« (ollowt- Cyliw** 
pr#>«iMirH. rauaitif two c • liod-.-ra. |2 a 
prv>ahMai in L *tiar««- »f aii£iiiu<.- nnd<r tiv*- 

wan. *I.'J>. i.ru^pai^r «vU Wrti«<". ll.SOj 
Ji.iini*; ap«f/»r w It prv-MiUi-ll. S3, all 

i<lli. ra Si a wivk, rukvpt MlT»fl pn ««uii>li * Uo re- 
in-i*.J a-> ln*T»a»#. 

Jamvrlawn. K. Y.— Iwrww Ki 1« $< i wtrk 

f.v r/UDiU-r prc»*ru*-D. M for fvi|a.i#-r i»«l«Unt 
p rr^«Divii. i-*. >• for plat«a prva^mcn. S-l to S? 
fur i-lai'-u ft^Wra, 13 to SO for «fli pr*«aiD«D 
■ o>l *-^IaldJi*.la; a acalr of $M> a w»«-k fat off**! 

Otakaab. Wta, — lofrra^M $4 a w.y* t»r fjlli 
di-r- pro^nif n. S^*.&0 f»-r **yl -ndrr aw.|»i an* ■. »7 
f-r plat<-rt pr'-MiuMZi. $t* fur ptiL»n a«*>i-lr«nt», 12 
f.'r pr'-»aTi.cti, ind aa addltV-nal Inrrraio nf 

Si a »»«! fur all on Jaauari 1, 1K2iK 

Aiamora, OaJa, — liirrr-iw «f $tl u- ST a w».<k 
fi.r rj Under prfiwm^n. S4 to <3 f.rr idal'* j>raaa- 
m-n St foe cvllrmvr bthI finl— ft*~K<ra. alau 
t«ti.Litl»br4 am In of 133 I w-<.k f.. r otT»e-i prw- 
im-ii. S-U for "t^ ;-f«» for.-ai-^i ac*J S77 for w»t> 
).rt**a >fiurn«-vM>M>. 

Oary, lod.— Iiirr»**a.' $.1 a «<«k for c; tladrr 
;-rt lUnft, SI* *•»! f«v p:a!**u prrunra, ft for rylln- 
^.Ml,.f» « f :r p!afpn f^»^r«, $1A BO f..r 
n.-p. foe- awl.tatit 

r«Ml.l.thlnB a nr »X*. 

[■-«-a»iu**i . 

AtlaaUc City. H. J- Incr-ntc* $' a ^ k f.tr 
r>Ul..l,r ,.r.-.»ui.-l.. S4 to Si f.? platan pre «n»li t 
t.<r pljlm X-.^t-ra and St f-.r Wrl' l'T»-.»n«Ti. 

Bl.hmiad. lad. — J-rraa*" W in $.t a wi-.-k f-T 
pr- «Iti-*lL i!tj SJ f" SI f*--* fl-.^irra, 

CVariaataa, W. Vt-liutra^ |H to Si: a 
n'^i r..r ditr^wd .'ml. Sto fur w«-r» ri>d and e* 
tnM|-h|r.x an «tR^r *-ali> <>f S«1.1 a «»»-k. 

Maakotaa, Oala.— Flat Vd and brands* lt- 
<-f*a»««t- 

ftano, )l«v. — lnrT*a»r 9?> a wart for all. 

Tula*, Okl*.— *rt;* for no-ti In rtiancv ot a 
jir'-»fc SU a dn> f- r Jt'iirn. » men tt > da> . 
acr« i Itti-IH pt'tvl.l*-* f>>r ii' ftildlt "nal tunn «L 
•a Ii rr<-» and fllau f ■ t h f-. v.-[i tionr Plffit, 

Beaton. Maaa.— Jm-n «••• *.f a day f'T 

t,r*. |.r.«i^n le rt.arrf. Si a day f"f J-^rn.-r- 
!,..[,. an.) «n |.k*w nf :Hi t.t *tl r«i.la ar. b»tit 
f..r ..v.. n j.M. ..* Mturd^v ulfbia ai.d SLin.Uy 

Ci>v»l4*e\ 0.— W»». p>*-#oi*Q wolto I-", sxe 
i . lit i^crva^. inaalm: wa^.-« f..r un-u in ••hari* 
S»1,V.* 1 , « d-ir at>rt fcr >-«nu">&«n So. W « » 
Men wiTklnc Uj-T.- llintl a_;lfl Hiw 

ni-J nut* v *lf altrr flr«i Wiirt and bl#g i-all-r.1 bark 
wlili'.ii id* lit hour* r-vf-iv Unit' and lialf f-r 
all wi.rk itrffiirn:-*il '-n call ha>'k. tmt ivi lt-»« 
Itan a initlzuUU* day"* fr alitlit'* t-*y l-» In- paid. 

Calrtfo, — Si-it arU(ratl»n »tt*>- lit *!»*••• In- 

rr if r*nla a .»» 

f<>r SartJT-lfiT QlBbti. 

D-tfoiL — Al! t«(iuva T" " 
( im.d ff«m Jan.- tfl, tl'1T>. lr plai* -rf lb«- 

II..- *-mi» llftf l-.-1-h hnfn-'d »**-T Ml- a. it^ Itl 
i. Id t-v-tufut I S^i. ;i:-:li a In., f-r hfn lb . harw- 
-»r i^-inr pr»-«*. S» ■ iUj f«r moo In rarra-o of 
and S.'> *•*► * daj f -r -Ku-.r Ji>Mrf»*T- 



Tt.t- n>Hk* 
. -.-.-k f.ir i 
Ain- 



■ r, . 



I- 



i liar w - 



■ r- 



|1] a «n-ra f.*- Ill 



l--.iinr a.-ile 
I »7 f..r oili.-r 

UiT.a».« ..M-r 

elf 



ii r 



M U .i s: 



L4a Aaa>l«i. 



rk f.<r 



S'l.Sii a w>fk fur 
aod Juaraoy HK*n, fO for 
i.-ii«l..iia.ie. SIi and $U >i f<* ajiproiiCUva , 

Milwaukae. — Ji.ura>-> im-u n> t< L , " fc »it'Q *r*it 
nilu-.l fr-mi W t<* $1 V<:* a daj . 

Maatt^o. Waak — \\ .-l. [.r. f-in^ii a*arW uIj t-J 
.].r| l-.-f.-i,*. ^.f SI il J»» f»:ikllil! irajr.'» S2 

.irf «.n> t .r ST %- i «l.ii f-T xn.-:i in r^ant" 
■ ■f i-r. -v rt'.-l IT a .tar f.,r Jmiro.. ' m.-n. 

Salt Lak« Cny TJtah. fi.-r.-t ! "? 0-,-tir* a 

'in. i • »4-.< -r—.-..-n. ^.iik'tiit " »7 * May 
<.r =.|yht ?..t noli In oAaiif'-, *-".7i oibo-r 
j.'iifuv. t...'it uii dn.» «-i,lfi» aii'l S*> vii ni*; ti l «hiftt 

New I. T. U. Scale in Bo reman 

]'"/r \i >n, Mi.nt., July 24 — A new 
aurt'L-ini-iil l*y newspaper pttMiOu-i < ;md 
tIk- I T t : . provides :<>r the f..H,.w- 
lit it srale: \iwspaper, <!ay— Man<l- 
iiku, uptraiitrs, $5 jut ».la > Nifcht - 
\ landmen, »' per at or?. S5.5'"> per niirht, 
[ i^-ht hour, flay nr michi . Iiuti.iv, 
In .Tthlilion to above tlie con- 
ir.u! jMHO'b*; lUr the payment of 
a l>niin^ nf 5'l rntts prr *hif* n\er the 
Nt-alr. the di^c 'tHinnaiue of which i* 
ro hi- referred to local arbitration in 
event agreement cannot Se reached 
through ronciliation. 



ADVERTISING SECURED 

Advertising for Special Is»uc« of Daily Paper* and Ma 
Souvenir Program* of big event*. Publicity campaigns conducted. 
If you huve a legitimate reason for producing *omething upccial 
I have the men and mrnng to do it. 



J. L. Le BERTHON 



~ T?F.CT(IR STREET 



M W YORK CITY 



m^e 5Ja?iu ^ork limes 
Sunday Edition 



^HE basic advertising rate for the ir 

parable Sunday edition of The New York 
Times is 55 cents an agate line. This is a rate 
of one and one-tenth cents for each 10.000 
of circulation, almost half the rate per 
10.000 circulation that prevailed five years 
ago. Considering the quality of The Times' 
circulation, this is probably the lowest news- 
paper advertising rate in the world. 

The sale of the Sunday edition of The 
Times, 500,000 copies, gives to it one of the 
greatest Sunday circulations of any newspaper 
in the world. It is distributed to readers in 
5,000 cities and towns, going into every state 
in the Union. 

The Sunday edition of The Times in- 
cludes : 

Magazine Section, printed in rotogravure, 
which provide* information of a high lit- 
crury quality concerning the moat inter- 
esting and enduring phase* of American 
life. — Advertising rate 85 cent* a line. 



Rotogravure-Picture Section, consisting en- 
lirely of pictures, illustrating the most 
striking activities of the world. — Advertis- 
ing rule $1.30 per 



In six months of this year the Sunday edi- 
tion of The New York Times excelled every 
other New York newspaper in volume of ad- 
vertising. 

There is nothing in the newspaper world 
to be compared with the Sunday edition of 
The New York Times — in quality of news and 
pictorial features— in circulation or advertis- 
ing. 
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tips for the ad manacek 



BuntK Companv, 19 W, 44ih street. 
New York. Placing orders with news- 
papers for Street & Smith. 

Calkins & Hot wk, 250 Fifth avenue, 
New York. Placing 185-1. 3 col. orders 
with mmr Pennsylvania newspapers for 
I'ierce-Arrow Mutnr Car Company. 

Chambuu Agency. Inc., Maison 
Blanche building. New Orleans. Send- 



:opy to newspapers in 
We»l for "Grapieo.- 



South and Central 

Wknpcix P. Cultok Company, 165 
Broadway. New York. Making con- 
tracts with newspapers generally for 
Durham Duplex Razor Company. 

C'owin Company. 50 Union Smsare, 
New York. Placing tryout campaign 
with some Pennsylvania newspapers lor 
I.nrillard Tobacco Company. 

William f". Doras Agency, Danbury, 
Conn. Reported will make up lists dur- 
ing August usiug newspapers for Kerr 
Chemical Company. 

M. P. Got'LD Company, 60 W. 35th 
street, New York. Placing experimental 
campaign with newspapers in six cities 
for Hunyadi Jaflos. 

A. \V. Elus Company, 40 Ceniral 
street. Boston. Placing 1-in. 4-t orders 
with some Pennsylvania newspapers for 
James D. Crowley. 

Ciiaulm H. Fuu-ta Company, 623 S. 
Wabash avenue, Chicago. Again mak- 
ing contracts with newspapers for F. A. 
Stuart Company. 

E. J. Goulstok Agency. 18 Tremont 
street, Boston. Placing orders with 
newspapers for Burgess, I-ang & Co. 

(•ijndlach AwaaTisiNC Company, 122 
S. Michigan avenue. Chicago. Reported 
will make up lists of newspapers during 
ihe next sixty days for Farmer Burns' 
School of Wrestling. 

H. W alios Heecst«a, 25 E. Jackson 
Boulevard, Chicago. Reported will 
make lisis of farm papers during Au- 
gust for Empire Manufacturing Com- 
pany- . - , 

A. P. Hill Company, People's Bank 

building. Pittsburgh. Placing orders 
with some Ohio newspapers for Jersey 
Cereal Food Company. 

W. S. Hill Company, Vandergift 
building. Pittsburgh. Placing orders 
with some New England newspapers for 
Goldine Manufacturing Company. 

Hoyt's Ssaviat, 116 W. 32nd street. 
New York. Again making contracts 
with newspapers generally for Piso Coro- 



Wylie B. Jones Agency, _ 
N. Y. Making contracts with news- 
papers for Dash Balm Company. 

LiaxarY Advert 1st so Agency, 147 
Fifth avenue, New York. Making con- 
tracts with newspapers for Postum Ce- 
real Company. 

MacMahtin Agency. Security build- 
ing Minneapolis Will probably make 
list during Augu.l for I.a Crosse Trac- 
tor Company. 

Ma*chn-Robins/>n Company, Lincoln 
hniMing. Louisville. Reported will make 
list o( nrw«paperi during next thirty 
dav* for Peasler-C.aulberl Company. 

RrnrinJ) & Fisiira Actncy. 34 W. 
Mr.l ..itrl, NVw Y«rk. Placing orders 
will) Ticwipapcrs for A, B. Norwalk 
' r.mjianv. 

Josri'H R'cn van* Company, 9 E. 40tl> 
strict. \c« V.-rk Placing orden with 
wiine Peiin<vlvani.i newspapers for Lig- 
gett & Myers Tobacco Company. 

RLTIIBAtiKf 4 Uyan. 404 Fourth ave- 
nue. New York, Place* the adverlisiiig 
<<:r F.Uc-.ro Imp'.riinR Company. 

Rosm. M. Si:t.r>s Company. 330 Uni- 
^r:itv So.u.<rc. ln<liai).ipo!is. Placing 
.,',!cfi with n<-wsi>apers for Bnrrell- 
rjngger Company. 



AtivnTisiNC Agency, Wilton, 
Conn. Has started to place the adver- 
tising of the Hotel Empire, New York, 
payable in room accommodations; also 
placing advertising of hotels in Boston, 
Philadelphia, Pittsburgh, Detroit and 
Chicago; placing the advertising for the 
O/o Company, of Wilton, Conn., on a 
new drink called "Oio." 

Shehidan, Shawiian & Sheridan, 30 
E. 34th street, New York. Placing or- 
ders with newspapers for Bethlehem 
Motors Corporation. 

Tracy-Parry Company, Lafayette 
building, Philadelphia. Making con- 
tracts with some Middle West news- 
papers for High Rock Knitting Com- 
l»t:y. 

Stroh Pmoovcts Company, Detroit 
Advertising a new soft drink called 
"Mattay-Cola." This concern was for- 
merly the Stroh Brewing Company. 



Compcrs to Aid A. A. C. at W. 

Samuel Gompers, president of the 
American Federation of Labor, has ac- 
cepted a place on the program of the 
convention of the Associated Advertis- 
ing Clubs of the World at New Orleans, 
September 21 to 25, as a participant in 
a cotiference which will undertake to de- 
termine, first, the terms upon which the 
employer and employe can agree and 
thereby insure increased production, and, 
second, what advertising can do to help 
promote such an understanding. 



a. H. McKinney at Chicago 

R. H. McKinney, of J. P. McKinney 
& Son, special representatives of New 
York and Chicago, is temporarily in 
charge of the firm's Chicago offices 
122 South Mi< 



Berger Case Near End 

Washington, July 21.— Victor Ber- 
ger*s right to sit in the House as Rep- 
resentative from the Fifth Wisconsin 
District, after his conviction on charges 
of disloyalty, was taken up today for 
final determination by a special Elec- 
tions Committee, with his counsel. Henry 
!•" Cochcms of Milwaukee, again chal- 
lenging the right of Congress to exclude 
him. 



CO-OPERATIVE ADVERTISING 
• POSSIBIUTIES 

(Continutd from Page 14.) 
"Specialty House" pages are similar 
to the "Neighborhood" pages in many re- 
spects. The work of developing the 
contracts is quite the same and there 
have been instances where the newspaper 
retailed at least 50 per cent of tne ad- 
vertisers as regular patrons after the 
"Specialty House" page was discon- 
tinued. 

As in all cases where co-operative ad- 
vertising is used, the success of the plan 
will depend upon the sincerity of pur- 
pose, care in preparation and co-op- 
eration between publishers and con- 
of space th 



A. B. C. Meets in N. Y. Tomorrow 
The monthly meeting of the board of 
directur* of ihe Audit Bureau of Cir- 
culations will be in New York Friday. 



The Madison (Wis.) State Journal, 
recently acquired by the Lee Syndicate, 
will hereafter be represented in the na- 
tional advertising field by Cone, 
ien 4: Woodman, 



The buildini 
May 



? 1,000,000 



rmits for Norfolk in 



The FIRST effective means of securing distribu- 
tion of nationally advertised food products 

FIFTY of the leading GROCERY STORES of 
Worcester, Mass. (more are being added daily) 
AGREE TO STOCK and display THE GOODS 
of any manufacturer who advertises them in 



THE WORCESTER TELEGRAM 

These Worcester Grocers are taking their own medicine, for they have 
contracted to use a total of 

52 PAGES OF ADVERTISING IN THE TELEGRAM 




This advertising preaches the gospel of 
Dependable Service and Dependable 
Good— ADVERTISED GOODS. Under- 
lying the whole effort is a foundation 
supplied by the character of fifty or more 
of Worcester's reputable ' 



The first page of which was published July 
the 12th. The advertising the grocers arc 
doing is designed to bring trade to their 
counters — to keep old friends and custom- 
ers and to win new customers and make 
friends of them. 

If you would lessen SELLING RESISTANCE in Worcester 
County — if you would open the doors of Worcester's finest 
Grocery stores to your products — if you would engage the 
efforts of the leading stores of the city in your behalf — 

IF YOU WOULD SELL MORE GOODS IN WORCESTER 

with 



THE WORCESTER TELEGRAM 



NEW YORK 



PAUL BLOCK, INC., 

TtpresmXatit* 

CHICAGO BOSTON DETROIT 
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Again First in America 
The Detroit News 



The advertising recorda for the first six months of 
1919 show that The Detroit News has again come into 
its own as the heaviest carrier of paid advertising in 
America. 

This achievement is the best possible proof of the 
striking prosperity of "Detroit, the Dynamic," the 
thorough, concentrated circulation of The News in 
Detroit and its extraordinary lead over all competi- 
tors. The news has over double the city circulation 
of its nearest competitor, and practically treble that 
of the next paper. The Sunday News has over 40% 



greater city circulation than its only Sunday com- 
petitor. 

So many advertisers appreciate the effectiveness 
and economy of placing all or the greater part of their 
campaigns in The Detroit News that it has com- 
pletely outclassed all local competitors in advertising 
lineage and has also exceeded every other paper in 
America. 

Note the following list. As far as it is known, each 
paper is the heaviest carrier of advertising space in 
its respective field. These figures have been secured 
either from the newspapers direct or from the July 
number of The Advertising Age. 



OBSERVE THE DETROIT AWS' POSITION 



Seven Day a Week Field Leaden Which Exceeded 7,500,000 Lines, January 1, to June 30, 1919 



Lineage Detroit Newt Lead 

Iletroit Naw* 11.771.2S4 

Piu.burgh Pre.. 11.659.592 111,692 line, or .96% 

Chicago Tribune lt.794.S49 976.7J5 linen or 9. % 

Lot Angele. Time. 9,114.994 2,656,347 line, or 29.14% 

New York Time* 8.797.937 2.973,347 line* or 33.79% 

Cleveland Plain Dealer 8,459J12S 3,312^59 line, or 39.16% 

Philadelphia Inquirer 8,111.' TO 3,659,514 line* or 45.1 % 

Si. I.oui. Post Di.petch 7,937,320 3.813.9*1 line, or 49.06% 



Six Day a Week Field Leaden Which Exceeded 5,500,000 Lines, January 1, to June 30, 1919 



Detroit Newa 



Cleveland Pre.. 

Newark Newa 

Norfolk I.edger,|)i.palrJ 

Toledo Newt-Bee 

Buffalo Evening Newa. 



Lineage 


Detroit Newa Lead 


. 8,634,986 










. 8.351,084 


283,902 


linea 


ur 


3.38% 


. 7,786,718 


848.2*8 


linea 


or 


9.65% 


. 7.712,310 


922,676 


linea 


or 


11.96% 


7,431,477 


1403,509 


linea 


ur 


13.93% 


. 7,410,452 


U24.534 


line* 


or 


16.52% 


. 6,930,990 


1.703,996 


linea 


or 


24.58% 

32.83% 


6.500,912 


2,134.044 


linea 


ar 




2.636.420 


linea 


i.r 


43.95% 


. S.893,758 


2.74U28 


linea 


ar 


46.5 % 



THE DETROIT NEWS 

The Advertisers' Exceptional Opportunity 

"Always in the Lead" 



•N i. I .. K.ltimnrr Sun, l.\W.«9 line.: Kama, 
are cut included in ibe above li.t, aa their week day In 



duplicated and carried *n cr trout lite morning to tlie rirning rdi 
togrihrr .n.lr.d „l -. whiih makr. tompanxin with other daily 



ly Star and Time.. ID.'MI.OM line., and Si. Paul Di.palch and Pioue.r Per... i,U4,9» line., 
age i, tli* .iggrritilr .,1 !«„ nlitiona prr d.y and largr!} i»ii.,il. .>{ the same adverti.ing 
ihtion or vice ver.a; in other word,, including .Sunday, 13 edition, per week are added 
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SHOULD USE FULL POWER OF PRESS 
IN DEFENCE OF ITS RIGHTS 



Concerted Campaign of Education to Maintain Fair Postal Rate 
Would Have Forced Just Legislation, T. F. 

Telia Inland Publishers. 



NEWSPAPERS have not used the power and 
circulations with any degree of consistency in self 
tirm arose in the past, T. F. McPherson, 
consin State Journal, declared at the recent meeting of the 
Press Association. 



Continuing his address. 
Newspapers," he said: 



and Influence of Newspapers/' he said: 



of their great 
when occa- 
of the Wis- 
Daily 
The Power 



"If when we were fighting to maintain a fair postal rate, a campaign 
of education had been carried on through the columns of every newspaper, 
thoroughly informing the public as to the facts in the case, public opinion 
would have operated to force just legislation. 

Co-operation as an Aid to Propaganda 



"Publishers constantly confronted by 
local prolans often find it difficult lu 
concentrate upon questions that affect 
the industry generally. If tile Inland 
Daily Prc,s Association had a secretary 
whose remuneration was such as to 
make it profitable for him to devote all 
hii time and energy to Inland interests 
the time of this officer could be directed 
when necessary to creating propaganda 
for release in the papers of all members. 

Would this method of fighting for our 
rights enable the association to have 
such publicity prepared by a man who 
could by virtue of consultation with le- 
gal talent and close personal study of 
proposed legislation vita! to publishers' 
interests swing public sentiment in our 
favor ? 

Would Set Goad Example 

One publisher expressed the opinion 
that the idea of newspapers employing a 
press agent would be considered ridicu- 
lous by the public. Personally, I can't 
agree with that viewpoint On the COH- 
y, I think it would indicate to intclli- 
spacc buyers that publishers placed 
value and faith in the power of 
their organs as to warrant the additional 
expense of employing specialists tu pre 
pare the Copy when important publicity 
campaigns are launched. 

There is a firm conviction in my mind 
that were a system devised by the In- 
land Daily Press Association that would 
enable publisher members to adopt a 
standardized form of monthly analyxa- 
tion of their business, copies of same to 
be filed with a designated authority of 
this association and available for refer- 
ence, many nf us would be atna/cd to 
find that we have a long, long way to 
travel to reduce our properties to a cost 
producing level with that under which 
many of our fellow publishers operate. 

Passing up the detail let us focus our 
attention upon the big question: What 
is the earning capacity of a newspaper 
property with relation to its power and 
influence in its field 1 



Now Easentlal 

Do you agree with me that the great- 
est newspaper i> a given Held ir that 
newspaper which wields the greatest 
educational fiirct therein? 

Do you believe as I do that the Amer- 
ican people will no longer support a 
newspaper that leaves it to them to dis- 
cover what is false and what is true 
and that the people want the newspaper 
that wfll ferret out the truth for them 
and give them the truth? 

Do you agree with mc that to publish 
false statements about trade commodi- 
ties is to lose the confidence of the peo- 
ple and that to print the truth about 
i to barren 



If you do believe these things which 
my experience has taught me arc true, 
you will also realize the tremendous 
business responsibility of the newspaper 
in this extremely commercial era. 

Founded on Democracy 

My conception of <h» h " :, ding of a 
vast power and far reaching influence 
for a nswspaper is to establish the pol- 
icy of the newspaper on a profound be- 
lief in democracy. 

The work of the newspaper then is to 
reach, educate and uplift the average 
man To do this the newspaper must 
reach both the educated and the unedu- 
cated. It must cultivate a reading habit 
all the way from the primer stories to 
the highly important stories and the 
complex consideration of state affairs 
and fundamental problems nf life. 

The trend of the modern American 
newspaper is distinctly toward Service. 
Anil no man is fit to go into the news- 
paper game today unless he is inspired 
with a patriot's purpose and a soldier's 
courage and determination, all others 
are unfit. If wc are to have a better 
America, a cleaner America, a happier 
and more prosperous America it is to 
come through the service of the Amer- 
ican newspaper. 

BOOK ON SOUTH JUST OFF PRESS 

Filled with Facts and Is Ready for Free 
Distribution 

The South of 1919" is the title of a 
book of facts and figures on the Dixie- 
land of today thai has jnst come from 
the press and is being distributed 
throughout the country by the South- 
ern Newspaper Publishers* Association. 
The hnok i« flllcd with valuable in- 
formation and ought to be on file in 
even- advert) sing office, tender the 
title of "The Rejuvenated South" the 
opening chapter deals with comparisons 
of the hank deposits of Southern cities 
with cities of equal size in the East 
and West, greatly to the favor of the 
South. 

Industry, agriculture, live stock rais- 
ing, mineral production, manufacturing, 
lumbering and the various other activ- 
ities of the South as well as the work 
of such organisations as "Pig Clubs" 
and "Girls Canning Clubs" are dealt with 
under separate heads. Following a gen- 
eral survey each State is taken up sepa- 
rately and the work concludes with a 
list of the membership of the Southern 
Ww-spapcr Publishers' Association 
With a word ahont the advertising pos- 
sibilities l,elo« the Mason-Dixnn line 



Believes Pulp Paper Life Can Be 
Prolonged Indefinitely 

St. Paul, July 23 Dr. Warren 
Upliam, the archaeologist of the 
Minnesota Historical Society and 
in his day a geologist of note, 
speaking as a scientist, says he 
will not believe the wood pulp is 
so perishable until he has posi- 
tive evidence. He refers to in- 
sects, etc.. that are found intact 
after burial millions of years in 
the rocks, and seems to think 
that if wood pulp paper is prop- 
erly protected it may last indef- 
initely. 

Dr. Upturn expressed this view 
on the oft-expressed opinion of 
library experts ihat 50 years hence 
will <ce the ordinary newspaper 
file- of today only a little pile of 
"pathetic dust " This is the maxi- 
mum life lease given the wood 
pulp print paper now and for a 
generation past in use. 



Wilmington Aims to Check 
Signboard Invasion 

Up 



New 



RUMELY QUERY ABROAD 

Te>timony Will Be Taken in Switzerland 
for Former Editor 

A request of counsel for Dr. Edward 
A Rtimcly. former editor and proprietor 
of the New York Evening Mail, for the 
appointment of a Commission to lake 
trstimony of nine witnesses at Berne, 
Switzerland, in behalf of his client, has 
been granted by Judge Smith of the 
Criminal Branch of the Federal Court 
at New York City. Dr. Rumcly is soon 
10 be tried on the charge of hnving 
made a false return to the Alien Prop- 
erty Custodian regarding the ownership 
of the Evening Mail. 



Wu.MiNf.ioN. Del., July 21.— War 
against unsightly billboards, which has 
been waged here for several years, is be- 
ginning to bear fruit. Because there are 
00 municipal regulations, except those 
applying to tire erection of buildings, the 
billboard mania has run wild here, with 
the result that large signs arc stuck up 
all over town, some of them ornamental 
and in keeping with good taste, but many 
of them just the reverse. And, to make 
matters worse, some have been erected 
on the root's of buildings in such a man- 
ner as to cause doubt as to their stability. 

Now. however, the city has a new ad- 
ministration and it promises results. The 
new cits solicitor is already making a 
study nf the subject in other cities, with 
a view to drawing up a protective ordi- 
nance. 

Notwithstanding this rush to billboard 
advertising the newspapers here are al- 
most overtaxed with advertising, which 
is heavier now than ever before. 



Martin Le Chance, formerly of the 
Troy (N. Y.) Record, has joined the 
staff of the Albany (N. Y.) Knicker- 
bocker Press. 



Secretary Clans for Governor? 

Washixgwx. D. C. July 23— Secre- 
tary of the Treasury Carer Glass, who 
owns the Lynchburg News, may run for 
Governor of Virginia next term, as a 
stepping-stone to the United States Sen- 
ate, according to a report here. 



ClItc Ceaf-Ctirotltrlr 

Published st QllfcuHX Tunuo. 

the center of a rich agricultural an.t 
great dark tobacco growing section, is 
Sl'MEME in it. field. 

K.latihshnl UT». it in ■till growing. 

Member Associated Pleas ami S«ull*erii 
Kamaoaiui Publishers' Association. 

Advertisers cannot get the cream of 
the business of this favored section ex. 
ccj.i llifiiah the medium of 

P Cccif-Chrnuirlr 



lo«c« over varying periods of time? 



Gray, formerly nf the Bing- 
Press, has joined the Troy (». 
Y ) Time, staff. 



"America's Largest and Rest 

This permanent Weekly 
Business Man's Page secured 
■raont; non-regular adVertia. 
er» has been running two 
year*— it la ane ar a chain 
of pages we handle — it 
carries over one hundred 
thouaand lines of advertis- 
ing per year — more than 

thirty .five tboDUnd dollars 

annually in new business. 




otherwise obtain. The Page 
is beneficial in many waya — 
it baa made new advertisers 
and helped circulation — it 
has aided the paper in being 
recogniied aa tbe 
man's newspaper in it* 
m unity. 



Contracts with the advertis- 
er commence and end to- 
gether and are made far 
tweo'iy weeks at a time, be- 
g renewed each twenty 




The question ef ■ 
contract reala entirely 
All adverting U 



Representative sent anywhere upon 



John B. Gallagher Company 

Home Office, Ninth Floor, Dexter BuUding, Boaton, Maaa. 
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The DUPLEX 



Speed 



Reliability 



Economy 



FLAT-BED WEB PBESSES 

Model B 

High-Speed Flat-Bed for larger dailies — 
55004000 per hour, 4, 6 or 6 pages. 

Model D — 4, 6, 8 or 10 



Model A 

Small, light, less expensive, for small daily 
or weekly paper. All advantages of the 
Model B except the high speed. 3500 per 
r,4,6or8, 



" Tubular-Plate " Presses 

For the Stereotype Field. 

"They Double the Product 

of any other type of rotary 
press, plate for plate and 
running at the same speed. 
Built 2-page wide or 4-page 
wide, a« preferred. 



SOME RECENT PURCHASERS 
"Our Customers Write Our Ads' 



Duplex High-Speed Flat-Bed 



. .Democrat 

• • • 

• * * 

• • • 



Unless otherwise noted, U 

Washington, Indiina 

Santiago, Cobs 

Tampico, Mexico 

Tampico, Mexico 

Seattle, Washington Worth American Tim— 

Santa Rasa, California Republican 

Louisville, Kentucky Moionic Home Journal 

Dublin, Georgia Courior 

Fredericksburg, Virginia free Lane* 

Ionia, Michigan Sentinel 

Goshen, Indiana Democrat 

North Attlrboro, Massachusetts Chronicle 

Cleveland, Ohio Polish Daily Neve. 

Morrislowu, New Jersey Jersey men 

Waynesboro, Pennsylvania Preet 

San Joan, Porto Rico • • • 

Waltharu, Massachusetts— (12 page) Tribune 

Nashville, Tenneaaee. , Ilaptiu Publishing Co. 

Gijon, Spain Norma* 

I-ewUtown, Montana -1 12-page 1 Democrat fietct 

Antofagasl". Chile-' 10-page) ... 

Wincheater, Kentucky Democrat 

Santo Domingo, Haiti ... 

Richmond, Kentucky Register 

Blackwell, Oklahona jVesr-j Sun 

Annapolis, Maryland Capitol 

Cor.kana, Texas — ( 12-page I Sunlight 

Buenos Aires Argentina • • • 

Lewiston, Idaho -( 12-page) Tribune 

Monessen, Pennsylvania Independent 

Okmulgee, Oklahoma Chief Uin 

Yonngslown, Oliio Rom&nul Co.. inc. 

St. Augustine, Florida Record 

Lawlon, Oklahoma Netm 

Lawtotv, Oklahoma Constitution 

Shanghai, China ... 

I-arsmic. Wyoming— ( 10-page) . 

Vancouver. Washington Wm 

Prince Rapert, B. C. Newt 

Chronicle 



Duplex 



ex Tubular-Plate Presses 

Unless otherwise noted. Is 

Uatleton, Pennsylvania Plain-Speaker 

Pcrnamburo, Braail 

Pernambuco, BrasiJ 

Alexandria. Louisiana , 



* - • 

••••...•••..*••*..... 



...................... 




Rome, Italy — ( 
Rome. Italy— -(32-page 

Mur-ruiine, Iowa 

r.Juiah, Kentucky.. 



Town Talk 

octuple capacity) 
BerUngtke Tldendv 
. .11 Tempo 

) L'Epocu 

. . . .journal 
...... .Sun 



Sterling, Illinois Gazette 

Danville, Illinois— (24-page Tubular) Commercial .Vesta 

Paris, France — 1 b4-p.ee Tubular Plate outfit — equivalent of two octuple* in 

high-speed capacity or four quads) Nouteau Tempt 

Wichita Falls, Texa* Times 

Johnstown, Pennsylvania — > 24-page Tabular) Democrat 

Bethlehem, Pennsylvania— ( 20-page Tubular) Times 

Duliiique, Iowa Catholic Printing Co. 

Racine, Wisconsin -i 20-page Tubular! Racine Journal 

Oloan, New York Time* 

Cape Girardeau, Miiaonri < 12-page Tubular) Republican 

Johannesburg, Sooth Africa — 124-page press, added to 24-page Tubular now 
in use, making total of 48-pagt, or double sextuple in full-speed ca- 
pacity) ..Argus Printing end Publishing Co. 

Port Huron, Michigan— 1 16-psge press, duplicating present press, making 
32-page Tubular equipment, full-speed octuple capacity). .Times-Herald 

Lexington, Kentucky— (4-page anil) Herald 

Beloit, Wisconsin — (4-page trail) /Vest's 

Hichiuond, Virginia — ( Two 8-page anils added to present presses, mekiiiK 

two 3-page outfits in use) NesesyLenier 

Maine — ( 4-page unit) Sun 

New Haven, Connecticut — (4-page unit) Times-Leader 

Loganaport, Indinaa — (4-page unit) Pharos Reporter 

Alliance, Ohio— (4-page unit) Reri'esr 

Battle Creek. Michigan— (8-page unit, making Ji-psge press in all) 

Enquirer-Newt 

Windsor. Ontario— '8-page unit) star 

Rorkford. Illinois 14-page unit) Republic 
Illinois (4i>sge unit) 



DUPLEX PRINTING ~ PRESS COMPANY 



BATTLE CREEK, MICHIGAN 



Eastern Office: World Building, New York 

==========—— 
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CYRUS CURTIS FETED 
BY LONDONERS 



British "M. P." Declarer American News, 
paper Hen Responsible for U. S. 
Entry Into European War — 
Pledge to New Friendship 

By Hesbest C. Ridout, 
l.oiulnn EHitur Editor 9t PvtLisnia. 

London. July 3.— Cyrus H. K. Ctirti«. 
pruprirtor of the Philadelphia Ledger. 
Saturday Evening Post, etc . was (etcd 
July 1 in the old house of Dr. Samuel 
Johnson, in Gough Square, at a tiny 
thoroughfare off London's newspaper 
avenue. Fleet street. Banquet given by 




Cvmjs H. K. Cunts 

Cecil Harm<worth. M. P., and a number 
of eminent newspaper men, including 
John Walter. Wickham Steed, both of 
the London Times; Major General E. D. 
Swinton. "eye-witness" and pan inventor 
of the tanks. 

Cecil Harmsworth (a brother of Lord 
N'orthcliffe) said that they welcomed Mr. 
Curtis because his newspapers were de- 
servedly held in the highest respect and 
admiration throughout the world of 
journalism. They paid their tribute es- 
pecially in him because of the very great 
influence he had in America and because 
he threw its whole weight of his influ- 
ence to the support of the Allied cause 
from the clay that the war organ. 
Bonds Musi Never Be Broken 

It was unanimously agreed that there 
has been established a great friendship 
all must see that it is never broken 
again. 

Among the wise maxims of Dr. John- 
son was: "A man. Sir, should keep his 
friendships in constant repair. Mr. 
Curtis' hosts declared they must see to 
it that the friendship between this coun- 
try and the United States is kept in con- 
stant repair. 

It was pointed out that in looking 
through the press one could not fail to 
observe that already, since the date of 
the armistice, causes of difference had 
arisen between some sections of the 
people in this country and some sections 
of the people in the United States. 
There were honest misapprehensions on 
one side and the other, and there were 
dishonest misrepresentations. There 
wire old sores that some eager spirits 
would unwisely open up afresh. 

Those present agreed that it is for 
them to take care that they exercised in- 
fluence on public opinion to obviate and 
defeat such misapprehensions to the 
largest extent in their power. 



Mr. Curtis, whose reception was one 
that augurs well for the future relation- 
ships' between British and American 
journalists, said that if there is any dif- 
ference of feeling between the people of 
the United States and England, he did 
not know of it but that it was a ques- 
tion which had been brought to his atten- 
tion since he had been in England a 
number of times. 

Henry W'ickham Steed, editor of the 
Times, in his address said it had been 
his privilege to be brought into touch 
with the American Mission to promote 
Peace in Paris. He has come to feel 
strongly that the future peace of the 
world depends in the first degree upon 
the continual growth of the inter-compre- 
hension which has sprung up between 
the two chief branches of the English- 
speaking race; upon the constant effort 
all must make to appreciate the point 
of view of one or the other; and to 
give each other the benefit of any doubt 
on question that may arise. 

Closer Understanding Noeded 

Mr. Steed said: 

"It is impossible for the majority of 
Englishmen ever to regard the American 
people as foreigners. We might, how- 
ever, get nearer to understanding them 
if we extended to them the courtesy and 
took the same pains to comprehend them 
as we took with the people of France 
and of Italy. 

"For many generations Americans 
had been regarded as poor and distant 
relations. Latterly they had been re- 
garded as wealthy relations, animated 
by a spirit of enterprise we did not al- 
ways share. But if we came to realize 
the place of the United States in the 
world, their number, resources and ma- 
terial wealth, we should come nearer to 
understanding them. The chief element 
in the American people is their great 
undifferentiated idealism." 

Mr. Steed said he once had to explain 
to a French audience that the attitude 
of the Englishman in his moments of 
ordinary tranquility bore no relation to 
his attitude in a moment of crisis, and 
it was the latter action that counted 
most, ft was this difference which had 
obtained for Englishmen, with people 
who did not understand them, the char- 
acter of hypocrites; yet it was not 
hypocrisy, for hypocrisy presupposed 
conscious inconsistency. 

So with American*— their great fun- 
damental characteristic of idealism is 
somewhat less prominent in ordinary 
circumstances than their great commer- 
cial attributes. And it was this which 
made some people say it was only the 
dollar that counted. 

That was a fundamental fallacy, said 
Mr. Steed. When they approached the 
<|itc<tion of the war. there was no cal- 
culation of interest or canny reckoning 
of what was to their advantage, but only 
a sreat wave of idealism which Mr. Cur- 
tis had done so much to create. 



Discuss Relations Between 
Printers and Publishers 



Sandusky Star-Journal Building 

Sandusky, Ohio, July 23. — The Star- 
Tournal has let contracts for the erection 
of its new home, expected to be ready 
for occupancy February 1. It will he a 
handsome four-story structure, at the 
southwest corner of Jackson and Market 
streets, and will be one of the most com- 
plete newspaper plants in the State, 
erected not only to meet present needs 
but for the future greater Sandusky. 



Misaourlans to Meet In September 

Kansas City, Mo., July 23.— The an- 
nual meeting of the Missouri Press As- 
sociation will be held at Springfield 
September 25-27. J. W. Stonebraker of 
Carrolton, Mo., is president. 



Mewrs. Southam and Rom Explain to 
Canadian I. T. U. What Higher 
Wagea Mean 



James Hogan. second vice-president 
of the International Typographical 
I'nion, said the union had found a solu- 
tion for radicalism, Bolshevism and "I. 
W. W.ism." He urged the necessity of 
doing everything possible toward* ob- 
taining a greater measure of efficiency 
ami also for still closer co-operation. 



Ottawa. Ont.. July 23. — The relations 
between Canadian publishers and com- 
positors were discussed at a meeting 
here of the Ontario and Quebec Typo- 
graphical Unions' Conference, the dele- 
gates to which were welcomed by 
several prominent citiiens, including P. 
D. Ross, proprietor of the Journal, and 
W. M. Southam, head of the Citizen. 

They recounted how all disputes be- 
tween Ottawa newspapers and composi- 
tors during thirty years had been ictllcd 
by arbitration, to the satisfaction of both 
parties. Mr. Ross drew attention to 
what a wage increase actually meant to 
a newspaper, saying that a $2 or $3-a- 
week increase to compositors meant a 
great deal more than what it might ap- 
pear to represent necessitating, in fact, 
an upward revision of all salaries, as a 
matter of fairness to the whole staff. 
In the aggregate, it amounted to many 
thousands of dollars a year. 



An Opportunity for America 
to become the Authority 

on South America 
The Right, Title, Interest and 
Copyrights in the publication 
known 

The South American 
Year Book 

(Great Britain's Encyclopedia on 
South America) la 

FOR SALE 

An opportunity tor North American 

Eublishers or exporters to becooae the 
'ioeminators of Authoritative Sooth 
American Statistics anil other Infor* 
mAitnn from the Amrrican. instead of 
the British, viewpoint. 

For Particalara address 
AMERICAS, 
Box A805 Editor & Publisher 



Billy Birch of the old San Francisco 
Minstrels used to tell how he paid a 
visit to the North Woods, where 
great trees grew only two feet apart, 
and of how deer with horns twenty 
feet wide went dash mg about through 
the forest. 

And when Dave Wambold asked 
him hew the deer managed to do 
this, Bdly replied "That's the decr'n 
business " 



If j®m w$mt it© M m<w<£w Loinig 
■ Ma©<i, w -d<o> mot tm§© the 

B>wt if y<nm wsmt to tamest 
BffooMysnp them we o&on 

IMpj, jbxsc&uas® Bl per cemt 
of. the oirciid&tli©® of the 
SteadlwH Umoini fa soH kr 
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10,6-16,989 people. 

76 Cities of over 5,000 

51 Cities of oyer 10,000 

38 Cities of over. 15,000 

22 Cities of over 25,000 

10 Cities of over 50,000 

5 Cities of over 100,000 

3 Cities of over. 

1 City of over.. 

50,326 Square Miles. 
First in Population. 
First in Manufacture. 
First in Assessed Valuation. 
First in Apple Production. 
First in Potato Production. 
First in Hay Production. 
First in Onion Production. 

52,038 Tobacco Dealers. 
29,758 Groceries and Delicatessen. 

8,815 General Stores. 

5,480 Retail Shoe Stores. 

3,959 Garages and Repair Shops. 

3,920 Retail Dry Goods Stores. 

4,515 Retail Druggists. 

3,793 Retail Hardware Dealers. 

3,163 Auto Accessory 
675 Sporting Goods 
378 



NEW YORK 
STATE 



The total population of the cities represented in this list is 
7,157,506 people— over 67 per cent of the population of 
New York State. 

This, remember, is merely the urban population, the 
"town folks" reached every day by this list of daily news- 
papers. 

There is no other place on earth having but 50,326 square 
miles, where any such market can be found — or a market 
anywhere equalling this one. 



A daily newspaper campaign cooperative with local dealers 
in this territory will quickly popularize any meritorious 
line of merchandise and it is well known that New York 




The percent cost of intense cultivation of New York 
is lower than that of any other territory — first because of 
the preponderance of population, and second because of 
the unexcelled transportation facilities, enabling one to 
better time. 



Try New York State as a splendid field for intensive daily 
newspaper advertising and be quickly convinced that this 
is the logical, economical and satisfactory way for Na- 
tional Advertisers to link up with local merchants and 
get results. 

Don't ask the retailer to do all the cooperating. Do the 
cooperating yourself. Play the game HIS way. Don't 
try to force him to play it YOUR way— for he will not 
do it 

Your local dealer gets HIS customers through using his 
own home town newspapers. Go to his people through 
the same channel, and you will forge a strong link in the 
chain that will bind your customers to you. 



71,435 
2S.88V 
8,045 
6475 
6,245 
6,791 
9,131 
7,193 



Circa* 

UtirjU 

Albany Knickerbocker Preae (M).. 33,559 
Albini Knickerbocker Ptew (S)... 43.957 

Birnilinmloo Preitieader (E) 26.546 

•Brooklyn Dailv Eagle (E) 46,902 

•Brooklyn Daily Eagle <S) 69,046 

•Brooklyn Standard-Union (E) 53.264 

•Brooklyn Standard-Union (S) 58,929 

Buffalo Conner & Enquirer (W*E) 70,626 
Buffalo Courier A Enquirer (S)_. .115459 

Buffalo Evening News (El 103,634 

Buffalo Evening Timet (E) 56461 

Buffalo Sunday Tim*. (S) 

Plmira Sur-Cautte (El 

Ciena FalU Pott-Star (M) 

Clovernilla Leeder-Repnbliran (E) 
Cloveraville Morning Herald (M). . 

Ithaca Journol <E) 

•Jnmratown Morning Port (M> 

•Muunt Vernon Daily Argua (E).. . 

Mewburga New* (E) 10,613 

New York American *M> 305,241 

New York American (S) 947,270 

New York Globe (El 179,906 

tNew York Herald (M) 1 .„,.„ 

tNew York Herald (S» J ,t7 ' MJ 

New York Evening Journal (E).. . .675,118 

New York Pom IE) 32,369 

New York Sun (El 194.69S 

tNew York Sun (M> 

*New York Sun (S) 

tNew York Telegram (El 

tNew York Telegram (Si 

New York Time* (Ml 

New York Time. (SI 

New York Tribune (Ml 1 imoii 

New York Tribune (9) 5 ^ 

New Y'ork World (E) 355.069 

New York World (M) 334413 

New York World IS) 569.762 

Niagara rslle Caiette <E) 12.4S4 

Poughkeepeie Star (E) 9,920 

•Rocfaeater Times-Union (E) 67.121 

Rochester Herald (M) 35.826 

Rome Sentinel (E) 5453 

Schenectady Union Star (E) 17,660 

Srracaae Journal (El 45430 

Troy Record (M«E> 25437 

Yonkera Daily Newa (E) 3440 

•A. B. C. SlatemenU April lat. 1919. 

Covemaaent autrmrni, April 1.1, 1919. 

Total Circulation 

2,500 Line Rale 

18,000 Line Rale 



117,414 



30498 
00.(11)0 
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VIRGINIANS ENDORSE 
LEAGUE OF NATIONS 



At Annual Convention in Wert Point, 
L. E. Pafh Elected President— Will 
M«l Agi'n in November to 
Form ■ Daily Section 



Wist Point. Va, July 18.— Unini- 
mous indorsement of the League of Na- 
tion! was voted by the Virginia Press 
Association this afternoon. This action, 
with the election of the following offi- 
cers, closed the annual convention : 

L. E Pugh, of the Newport News 
Press, president; James C. Latimer, of 
the Roanoke Times, secretary-treasurer; 
W. R. Kennedy, of the Lexington 
{•azctte, chaplain; R, A. Anderson, of 
the Marion News, member of the execu- 
tive committee of the National Editorial 
Association; R. A. James, of the Dan- 
ville Register, chairman of the Daily 
Section. 

The invitation of Ncwpurt News to 
hold a special session in that city at a 
date to be fixed in November was unani- 
mously accepted. 

At the next meeting it is hoped to 
complete the organization of the Daily 
Section as well as to attend to business 
nf importance to the publishers of the 
State. 

Execntive Committee 

President Pugh announced the fol- 
lowing executive committee for the en- 
suing year; J. L. Hart, of Farmville; 
M. T. Harrison, of Bedford: George B. 
Keerell. of Harrisonburg; W. A. Land, 
of Black Hone; A. P. Rowe, of Fred- 
ericksburg. 

Ashby Land, of the Wakefield Enter- 
prise, and Carl Tomlinson, of the South- 
side Sentinel, Urbanna, were elected to 
membership. 

At the morning session Attorney- 
.Gencral John R. Saunders delivered an 
addrrss on "Tidewater Virginia." W. 
S. Copeland, C. J. Campbell and others 
urged ihe resumption of exchange lists, 
it being the consensus of opinion that 
the interests of the State could thus be 
.drawn closer together. 

Mrs. B. G. Kobinson-Martiii delivered 
the historian's address. In the future she 
will report her historical matter to the 
pr: jidcait who will include the same in 
his annual address. 

After an interesting discussion the re- 
port of the finance committee increasing 
the weekly paper dues from JJ to $5 per 
year, and the daily paper dues to SX per 
year, was adopt cd. 

Resolutions were also adopted urging 
the re-creation of the print paper com- 
milter. and urging the establishment of 
departments for linotype instruction at 
Virginia Polytechnic Institute, Blacks- 
burg; the College of William and Mary. 
Williamsburg; and the Virginia School 
for the Deaf anil Blind, at Staunton. 
Chairmen of Districts 

To take the place of the minutes of 
the association it was voted to issue a 
quarterly bulletin carrying information 
regarding the association and its activi- 
ties. 

Approval was also given to the or- 
ganization of the newspapers of the con- 
gressional districts into district branches 
for the discussion of business interests. 

Chairman for the various districts 
were elected as follows: 

First. A. P. Rowe, Fredericksburg Star. 

Secind. Norman R. Hamilton. Ports- 
month Star. 

Third, A. W. Perkins, Richmond Vir- 
ginian 

Fourth, W. A, t.and. Blackstone 
Courier. 

Fifth. K. A. James. Danville Register. 
Sixth. M. T Harrison, Bedford Demo- 
era'. 



Seventh, George W, Berry. Harrison* 
burg News-Record. 

Eighth, B. M. Bushong, Standardsville 
Record. 

Ninth, J. A. Whitman, Wytheville En- 
terprise. 

Tenth, Heirome L. Opie, Staunton 
leader. 

This afternoon the mrmlier* of the 
association were taken on an automobile 
tnur of the industries of West Point, 
and tonight they were the guests of Mr. 
and Mrs. Crosby Thompsun, at "Over- 
look," where a fish fry was enjoyed. 



Interesting the Motorists 

Fail Rmw, Mass., July 23. — The 
Herald has added an automobile section 
Saturdays, combined with the regular 
day's feature. Last week three pages 
were devoted entirely to automobile 
news and advertising. The page also 
contained a detailed description of a one- 
day tour. Each week during the sum- 
mer season one of these maps will be 
reproduced. 



Strikes Rich Oil 

F. vmi.ami. Tex. — S. F. Ballentine, not 
lung ago a $40-a-wcek reporter for the 
El Paso Herald, has struck rich oil on 
property he owns here and now is esti- 
mated to have an income of $100,000 a 
month. 



RECENT A. B. C. REPORTS 

Chicago. July 24.— A. B. C. reports 
have been issued for the following news- 
papers: Cedar Rapids (la.) Evening 
Gaiette, Galveston Daily News, Long 
Branch (N. J.) Daily Record. Middle- 
town (N. Y.) Times-Press, Newburgh 
(N. Y.) Daily News, New York Call, 
New York Jewish Daily Forward, New 
York Jewish Morning Journal. Sharon 
(Pa.) Herald, Asbury Park (N. J.) 
Press. Boston American, Boston Morn- 
ing. Evening and Sunday Globe, Boston 
Post, Boston Transcript, Boston Morn- 
ing Herald and Journal, Evening Trav- 
eler and Sunday Herald, Boston Sunday 
Advertiser and American. Lexington 
(Ky.) Leader. New Bedford (Mass.) 
Standard and Morning Mercury, Urbana 
(Ohio) Daily Democrat, Xenia (Ohio) 
(iamic and Republican. Little Rock 
(Ark.) Democrat. Little Rock Gazette. 
Mcadvitle ( I*a ) Tribune Republican, 
Spnnglield (Ohio) Daily News, Spring- 
field Sun. Taunton (Mass.) Daily 
Gaiette, Wheeling (W. Va.) Intelli- 
gencer. Wheeling New*, Wooster 
(Ohio) Daily Republican. 

N. Y. Circulator! Choose Watertown 

The fall meeting of the New York 
State Circulation Managers Association 
will be held in Watertown. October 20 
and 21. according tu an announcement 
of the board of director*. 




The Best Rotogravure Section 
in America 

A Complete 16-naee "Movie" Magazine 

Free Every Sunday With 

THE PHILADELPHIA 

RECORD 

Ciri illation I v . , . line I ttl.lli'tl , i li-int Kate« 

40c per Line — Yearly Contracts, 30c per Line 



Representative 
Newspapers 

in 

New York (Telegram) 
Boston (Globe) 
Philadelphia (North 

American) 
Baltimore (Sun) 
Washington (Post) 
Cleveland (Plain Dealer) 

will run as a leading Sunday feature 
in August and September: 

LIFE AFTER 
DEATH 

Do the Dead Communicate 
with the Living? 

YES 

Sir Arthur Conan Doyle 

Sir Oliver Lodge 

Janice Hyalop, Ph.D., LL.D. 

<Sari-rr,j,ry m tit* Amrnrsn Society 

for Piychical Rtsearch) 

NO 

Rupert Hughea 
Sinclair Lewis 

PERHAPS 

Booth Tarkington 
Harvey J. O'Higgin* 
Ollah Toph 

There will be eight fall-page ilia* 
(rated artic]en, release date* run- 
ning weekly. Each article may be 
used at a whole, or subdivided for 
daily o*e. No aerie* with a wider 
human appeal than thie was ever 
ataembled. Territory it eloaing 
rapidly, but your* may be open. 
For terms communicate, preferably 
by wire, with the — 

METROPOLITAN 
NEWSPAPER 
SERVICE 

432 FOURTH AVENUE 
NEW YORK CITY 

Frank H, Hur, MaaJaaiban KUcr. Jr. 
Editor. General Manager. 
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URGES FINDING COST 
PER SUBS< 



of S. N. P. A. Paper Calamine* 
No Prospect of Pre-War News 
Print Price and Saya 1 
MoM Art 



In a report just made to the member* 
of the Southern Newspaper Publishers' 
Association, Charles I. Stewart, chair- 
man of its paper committee, says "while 
there is reason to look for a reduction 
in the price of news print, there is no 
hope that anything approximating pre- 
war prices will result," and suggests that 
publisher make a very close cal- 
of news print and postage cost 
per subscriber, compare this with his 
subscription rates" and be governed in 
his rates and paper consumption accord- 
ingly. 

Thr Xewnprint Situation 

Mr. Stewart's report follows : 

"The paper market is undoubtedly 
much softer than it was a few months 
ago. Every publisher is doubtless aware 
of this fact, since there have been fre- 
quent offerings on the open market at 
prices nearly as good as the best con- 
tract prices. 

"In some cases publishers can buy 
paper now at less than the contract price 
There is a general impression that paper 
will be lower when the time comes to 
make contracts for 1920. Coal is more 
abundant and cheaper and the labor con- 
ditions are very much better than they 
were a year ago. 

"The price of chemicals entering into 
newsprint manufacture, advanced by war 
conditions, must soon return to normal 
pre-war prices. These things should re- 
sult in a material reduction in the cost 
of production, which seems to fore- 
shadow a lower price. 

"The big demand for advertising space 
has not, perhaps, caused an increased 
demand for newsprint much more than 
absorbing the consumption lessened by 
the falling off in circulation following 
the cessation of hostilities, but the pros- 
pect that the demand Cor newsprint for 
the fall of 1919 and for 1920 will be 
greater than ever before. 

"White there is reason to look for 
some reduction in price, there is no hope 
that anything approximating pre-war 
prices will result The publishers, 
therefore, are confronted with reason- 
able certainty that the price of paper 
will continue high. 



•There is no indication that any other 
element of newspaper cost will show 
a material decline. On the contrary, the 
tendency is for costs to increase. This 
makes it important for newspapers to 
maintain subscription rates, particularly 
for mail subscriptions. Unless Congress 
interferes, after July 1, the first lone 
second class rate will be W cents per 
pound on SO per cent increase as com- 
pared to the rate in effect prior to July 
1, 1918. 

"The increased bulk of the average 
paper, due to increased advertising, 
makes certain a marked increase in the 
newsprint and postage cost to the indi- 
vidual subscribers. Newspapers which 
under the War Board rules were able to 
hold their paper within a size— making 
it possible to hold the newsprint con- 
sumption down to 75 pounds per sub- 
scriber — will probably find it necessary 
now to consume 100 pounds per sub- 
scriber. 

"An increase of 25 pounds of white 
paper at 4 cents per pound, and increase 
of the postane rue to $1.50 on the first 
of July, will mean an increase, beginning 
Julv 1, of $1.75 per year per subscriber 



Sent tSUJDW Worth of Tobacco to 
Soldiers in France 

Montreal. Que., July 23 — Dur- 
ing the war, die Montreal Ga- 
zette's tobacco fund for Canadian 
soldiers overseas became some- 
what of an institution and a re- 
cently-issued booklet contains an 
interesting resumi of the work. 

The fund operated continuously 
for 195 weeks, or nearly four 
years — the longest period of any 
similar newspaper fund in Ameri- 
ca—and during that time tobacco 
and cigarettes worth, at Montreal 
retail prices, approximately $575.- 
000 were sent overseas. This sup- 
ply consisted oi 25.000,000 cigar- 
ettes, 500,000 packages of smoking 
tobacco, 6,674 pipes and 4,122 
pouches and lighters. All of the 
shipments crossed the ocean 
safely. 

The Gazette gave a weekly sub- 
scription to the fund and bore all 
costs of operating, while the Can- 
adian tobacco companies supplied 
their product at a price little high- 
er than actual cost. The Depart- 
ment of Militia and Defence co- 
operated to the extent of forward- 
ing the tobacco as military stores, 
thus saving cost of transportation 
and permitting the entire amount 
collected to be devoted to the pur- 
chase of tobacco. 



in the cost of newsprint and postage, 
with the same price for newsprint last 
year and this year. In other words, with 
a consumption of 100 pounds of paper 
per subscriber the newsprint and post- 
age cost alone will be $5.50 per year. 

100 Lbs. Per Subscriber 

"While some of the Southern papers 
consume more, others consume less, and 
it will probably be found that the news- 
print consumption of the membership 
of our association will average about 
100 pounds per subscriber. The seven- 
day papers in the larger cities will, of 
course, run considerably above this. It 
follows, therefore, that very few news- 
papers at the prevailing subscription 
rates will be able to get out of their sub- 
scribers more than the cost of newsprint 
and postage. Many of them will fail 
unless there is a marked advance in sub- 
scription rales, to secure from the sub- 
scriber enough to pay the newsprint and 



postage bills. 

"I suggest that every publisher make 
a very close calculation of the newsprint 
and postage cost per subscriber and com- 
pare this with his subscription rates. 

"Notwithstanding these conditions, 
there is a tendency to return to the 
reckless methods prevailing prior to the 
War Board's regulations. The smaller 
newspapers are forced into policies they 
would prefer to avoid because this ap- 
pears to be the only means by which to 
meet the competition of the cheap papers 
put out in the larger cities. 

"This appears to be one of the big 
problems confronting Southern publish- 
ers and one to which I believe very 
serious attention should be given. If 
the Southern association should be able 
to establish and maintain a fair circula- 
tion price, if it accomplished nothing 
else, it would fully justify itself." 



Starts free Milk and Ice Fund 

\Vi\-t..n-Sm.im. X. C. July 22.— A 
free milk and ice fund for the babies 
n( ricilv families lias been started 
by the Sentinel. More than SI, 000 in 
contributions already has been receive:! 
from readers 



rpHAT most insidious and 
palatable apple which 
opened the eyes and stimu- 
lated the industry of our 
remote ancestors, could not 
have been more tempting 
and luscious, nor grown 
amidst more romantic and 
beautiful surroundings 
than the apples of West 
Virginia! And this season 
promises a big crop. 

In fact, the harvest here generally is 
excellent in prospect — and then — 

There will be fine spending at all 
the trade centers, with something 
over for investment. 

Down here a little timely adver- 
tising in the daily newspapers will 
bring big returns. 

Study the map of West Virginia. 

Start with these papers, which are 
read at home and passed around: 
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\tartinsburg 
tJournal (E) 3.2 19 .0129 



•Echo 1,730 J011S 

Purktrtburg 

•News (M) 6\239 M 

(3) 4J39 JD2 

(E) M95 .017 

Wheeling 

floielligencer .(M> 10,139 .6325 

tNews (E) 14,749 M 

tNew. - (S) 17^00 .05 



•Government statement, April 1, 
1919. 

tA. B. C. statement, April t, 1919. 
^Publishers' statement, April 1, 
1919. 
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FOR SPACE BUYERS 

PUBLISHER, presents in this issue a 
laily iiewsiwipcr. of the United Slates, 
the English language, with figures 



published 

showing their average net paid ( 
ing to A. B. C. report, and Government statement. ) 
(or six-inonths period ending March 31, 1919. and 
their 5.UW agate line advertising rates as in effect 
July 1, 1919. 

This feature may be advantageously compared 
with the list of English language dailies printed in 
the Editor & FVni.iMttjt for January 11, giving cir- 
culation figures as of October 1, 1918, and minimum 
advertising line space rates as of January 1. 1919, 

This immensely valuable information is 
easily available to the profession, by 
co-operation of Editor * I'lbi isiim and Harbour's 
Advertising Kate Sheets, Inc. It will afford an au- 
thoritative guide to space buyers, advertising agencies 
and national advertisers, generally in planning na- 
tional and localized advertising camjaigns for the 
Fall. 

With these lists ai a basis, the matter of computing 
costs of advertising by States and sections is simpli- 
fied. Their publication serves the interest) of buyers 
of advertising quite as effectually as the interests of 
publishers. In the last analysis, these interests, are 
entirely mutual. 

The time was when many of the agencies con- 
tended that the placing of campaigns in the news- 
papers involved so much trouble and expense that 
ommissions did not justify the service re- 
Dependable information about circulations 
rates, covering all of the dailies of the country, 
was almost impossible to obtain. Editor &- Pun- 
usher and Uartiour's Advertising Rate Sheets. Inc.. 
have changed this situation through making such in- 
formation available to all. This service to adver- 
tisers and publishers will be continued, with semi- 
annual revisions of the facts and figures. 

f. • 

THE NATIONAL GAME 

MOST healthy-minded men like baseball. Yet 
even a confirmed "fan" will admit, if you pin 
him down to frankness, that the newspapers 
carry more baseliall news and gossip than he finds 
lime to read and that much of it i» trivial and 
foolish 

There is a tradition that newspapers must print a 
great volume of matter about baseball— and that 
tradition shows no signs of weakness on account of 
cither old age or of its unsoundness. 

The average reader of a newspaper doe. not fail 
to notice that, often, news events of "spot" interest 
and importance are treated inadequately, while a 
page is given over to baseball. He sees, too, a direct 
telation between these two facts. Space is limited— 
and wmf things mu«t be minimised He notes that 
ihe real news u.ually suffers in order that the base- 
ball stuff may be padded out to make a "showing" 
with those who are interested in the game, 

Editor & Pi'RLisitKR believes in ba.eball and in 
the wisdom of printing baseball news. But it is 
proper to urge that baseball gossip and piffle should 
not occupy space sorely needed for news and features 
of infinitely greater public interest and value. 

Editors should analyze their papers for the ex- 
press purpose of comparing the news value of the 
baseball gossip with matter which has had to be 
cither cut to the bone or left out in order to accom- 
modate such matter. A little cold-blooded consid- 
eration along this line will serve to bring about 
better balanced news policies. 




I A. Lu 



THF. spare grafter urges upon the editor the 
"news value" of the advertising matter which 
he offers for free publication. The same argu- 
ment will apply to almost evciy paid advertisement 
appearing in a daily newspaper. All good advertis- 
ing has news value. Some advertising may even 
contain news which the editor might have been glad 
to use and pay for. if we assume that the advertiser 
had employed a pre., agent to bring it to his atten- 
tion, No part of an editor's erlucation is more im- 
portant than a knowledge of where to draw the line 
—and he is generally safe if he draws it against the 
prtsi : 



Ni 



NEWSPAPER ADVERTISING RATES 

RATIONAL advertisers are to be congratulated 
•on the fact that, despite the enormous in- 
creases in the costs of publishing, they are 
now paying— generally speaking— a lower rate per 
line per thousand nf circulation for newspaper ad- 
vertising .pace than in 1914 

This statement is based upon reports made to 
Em-tor 4 PtrsusllMi by some of the leading big-city 
newspapers. The situation thus revealed, it may 
lie safely said, does not apply to any other product 
or service. That leading newspapers should he able, 
notwithstanding steadily- mounting costs, to sell ad- 
vertising at a lower rale per thousand of circulation 
than five years ago must he classed among the eco- 
nomic miracles of the times, 

The facts as to three representative American 
newspapers, the New York Times. Washington Star 
and Atlanta Journal, will illustrate prevailing con- 
ditions as to increased costs of production and cir- 
culation growth, and afford ground for wonder as 
to how it has l>een found possible by these news- 
papers to not merely maintain basic advertising rates, 
but t« actually lower them. 

In 1914 the circulation of the New York Times, 
daily Hid Sunday, averaged 246,118: for ihe six 
months ending March 31, 1919. the average was 
39J,17R The rate for run of paper in 1914 was 
40 cents an agate line The present rate is 50 cents 
an agate line for the daily and 55 cents an agate line 
lor the Sunday isiuc. this increase covering an in- 
creased daily average circulation of 147,060 

The w hite paper bill of the Times, due lwth to the 
advanced cost of new-sprint and to the larger amount 
mce.sary to take care of the circulation growth, has 
increased about JOT) per cent since 1914. The pay- 
roll of the machanical department, including print- 
ers, pressmen and stcreotypers. has increased more 
than 10(1 per rent in the same period. The adver- 
tising tale has advanced 25 per cent in five years, 
while the circulation has increased 55 per cent and 
the corns of publishing, as to two major item., have 
advanced 100 per cent and 300 per cent, respectively. 

The Washington Star, in 1914. charged 15 cent, an 
agate line daily and 10 cents an agate line Sunday. 
This rate was based on a daily average circulation 
a; that time of 66.080 The present rates arc 17 cents 
M agate line daily and 13 cents an agate line Sun- 
day, and the circulation for the six months mding 
April I. 1919. averaged 102,235. 

Thus, an increase of 13 1/3 per cent in the daily- 
rate covers a circulation gain of 54.7 per cent. The 
increase in the Sunday rate has been 30 per cent, 
covering an increased Sunday circulation of 656 
per cent. In 1914 national advertisers received 
4,4*15 circulation for each cent of daily line rale and 
4.9R5 for each cent of Sunday line rate. At present 
they receive 6.014 circulation for each cent of daily- 
line rate and 6.352 circulation for each cent of Sun- 
day line rate. 

The Star find. that, in five years, the cost of new s- 
print has almost doubled, and the total cost of news- 
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paper production has increased approximately 50 
per cent. In spile of these facts, the basic cost of 
space to advertisers has been actually reduced 36.5 
per cent daily and 27.4 per cent Sunday. The Star 
accounts for this surprising situation by the increase 
in circulation revenue and the volume of advertising 
carried. 

The Atlanta Journal's circulation in 1914 was 
53.000, and the minimum advertising rate was 8 cents 
an agate line. The circulation under ihe last Post 
Office report was 61.575. and the rale i. now 9 cents 
an agate line. The actual cost of publishing the 
Journal in May. 1919, was 662/3 per cent more than 
the cost of publishing in May, 1914. 

Thus it will be seen that, while national adver- 
tisers themselves have been forced by economic con- 
ditions to increase the selling prices of their prod- 
ucts to keep pace with mounting costs of manufac- 
ture and distribution, they are now profiting through 
a lower basic rate for advertising than they could 
secure five years ago 

Editor 4t Publish** will not be accused of parti- 
sanship in the interests of newspapers when the as- 
sertion is made that no other commodity is 
selling at so low a rate, considering cost of 1 
tion. as advertising space. The facts cited 
tiate this claim. That present low rates are i 
ically sound is open to serious question— but the fact 
that they have been generally maintained in the face 
of conditions in which all other manufacturers bow 
in submission is undeniable. 

If labor costs continue to increase, as seems im- 
minent, it requires but a minor gift of prophecy lo 
foresee drastic advances in basic advertising rates 
by all newspapers. In fact, ihe trend is already 
upward, as evidenced in the figures shown in Editor 
& PuitMBfli ratelists as of July I. 1919, compared 
with January 1. 1919 The increase in that period 1 
has been slight but it is significant, The moral for 
national advertisers is plain: When facing a rising 
market, buy early! ' 




AMERICANIZATION THROUGH THE 

npHE Inter-Racial Council and its co-ordinated 
■» organization, the American Association of For- 
eign Language Newspapers, are attempting in a 
big way to Americanize our foreign bom residents 
through first Americanizing the foreign language 
pres. 

The supporters of this movement are men of dom- 
inance in the business world— such men as Gen. 
Coleman Du Pont and Col. William Itoyd Thompson. 
I he Inter-Racial Council hopes to strengthen the 
foreign language pres. in its tight against Bolshevism 
and anarchy. The related organization hopes to turn 
a large volume of national advertising to these 
newspapers, thus aiding in making them not only 
l.ro.perous but vehicles ior educating their readers 
to the value of American-made products. 

The people who are directing this allied work in- 
vite helpful suggestions. Editor & I'i-blisher begs 
to offer one. 

• It should be made possible, at the earliest moment, 
for the foreign language newspapers of the United 
States to receive the news service of one of the big 
press associations. The Associated Press, the United 
Press and the International News Service treat 
new. in the American way. They are impartial, in- 
dependent, progressive. By using such a news serv- 
ice, without alteration in translation, a foreign lan- 
guage newspaper would become, inevitably, a real 
force for Americanization, developing the American 
viewpoint and attitude toward events. 

This would involve no attempt lo control the edi- 
torial policies of such papers. Their editors should 
be wholly free, in the American way. to i 
comment upon news and affairs. It 
place them in line with the l-'nglish language 
papers sn far as the treatment of news is con 
—and this would be a great achievement. 



ADVERTISING is largely an American idea." 
says J. W. Sanger, a cutmtiis.ioner of the U. S. 
Bureau of Commerce. Nobody will quarrel with the 
statement. And most Americans will feel that this 



idea has been a pretty 
progress of the world. 



anilM.me contribution to the 

(igitizedby VjOOgTe 
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PERSONALS 



IN THE EDITORIAL ROOM 

Major-General Sir David Watson, 
editor of the Q mktt Chronicle, follow- 
:ng his return from overseas after an 
alisc-nce of nearly live year*, ai a 
civic reception was officially wel- 
comed by citizens and afterward pre- 
sented lo the city a flag given him by 
the Commune of Abscon. a French town 
which his troop* liberated from Ger- 
man rule in Octnher of last year. He 
was also honored by the Garrison Club, 
which presented him with a silver lov- 
ing cup. 

Charles H. Craily, treasurer of the 
New York Times and formerly editor 
and publisher of the Baltimore Sun, ad- 
dressed the Baltimore Rotary Club last 
week on experiences in Europe as war 
correspondent. 

Victor Morgan, editor of the Clevc- 
'and Press has declined a job. Follow- 
ing the recent two-day street car strike 
and a tentative settlement certain mat- 
ters were to be arbitrated The city 
council selected Mr. Morgan for the 
work, hut he promptly turned down the 
honor 

Cant. F. W. Parker, of the 56th Pio- 
neer Infantry, who returned to his home 
*.n Portland, Me., two weeks ago, after 
service with the Army of Occupation in 
Germany, has become superintendent of 
the U. S. Senate stationery department 
in Washington. D. C. Before 
the army Captain Parker was city 
of the Portland Daily Press. 

Miss F.dna N. Taylor has returned 
•'rum France, where she did w-ar work, 
and rejoined the news staff of the Wil- 
mington (Del.) Every Evening. 

Lieut. Timothy A. OToole has re- 
sumed his duties as sports editor of 
the Wilmington (Del.) Sunday Star. 

"Hilly" Guard, formerly a Baltimore 
newspaper man. later with the New York 
Tiroes and now with the Metropolitan 
Opera Company, has been visiting the 
scenes of his early labors in Baltimore. 

Oscar Cesar*, of New York, cartoon- 
ist for the New York Evening Post, and 
Mrs Cesare are spending the summer 
in Asheville. having bought a home 
;tcrr. Mrs. Ci-sare is the only child of 
the late O. Henry, the famous North 
Carolina writer. She has spent a great 
part of her life in Asheville. 

Miss Mae Muller. of New York, a 
writer for the Hearst newspapers, and 
John Carter, wealthy medicine manufac- 
turer of Annisioo, Ala., were married 
'ecenlly. 

Miss Fannie Rivers, of Houston, and 
J. C. Sanders, uf the Tyler (Tex) 
Morning Tribune, were married July 13. 

Mrs. Kate Upton Clarke, a former 
member of the Brooklyn Eagle staff and 
Brooklyn Institute lecturer, is now an 
LL.D, by virtue of an honorary 
conferred by Whcaton College. 

Edward I-ngan, formerly of 
has returned to the editorial staff of 
the St. Louis Republic. 

Curtis Vinson of the Galveston 
(Tex.) News and Miss Clarice West 
Moore of Wallasey, Cheshire. England, 
were married in Houston last week. 
The marriage is the culmination of a 
romance begun in England in 1918. 
where Mr. Vinton was stationed on 
board the U. S. S. Stockton. 

Edith Knight Holmes, editor of the 
women s clubs section <»f the Portland 
Oregonian. was married to Joseph 
Adams Hill on June 25. 

John Kelly, well-known New York 
ship news reporter, and Miss Martinc 
Brevier, of the Navy ycomanctte force, 
have been married. 

David J. Davies. city editor of the 



Pittsburgh Dispatch, was 
Miss Norma Maier, of the Dispatch cir- 
culation department, July 9. 

Howard Underbill Archer, editor and 
manager of the Rye ( N. Y.) Chronicle, 
and Miss Elsie A. Mason, of Hornell. 
N. Y„ were married July 12. 

Miss Betty Adler has gone to Europe 
as a special representative of the Lee 
Syndicate of Newspapers. She is a sis- 
ter of E. P. Adler. publislicr of the 
Davenport (la.) Times, 

IN THE BUSINESS OFFICE 

A. R. Braun, vice-president oi the 
Pittsburgh Pint and Sun Publishing 
I ompaiiv. has liecn elected vice-president 
of the American Window Glass Ma- 
chine. American Window Machine and 
Window Glass Machine Companies. 

A. .1. McFaul. advertising director of 
the St. Paul Dispatch -Pioneer Press, 
was given a stfrprise dinner by his staff 
at the St. Paut Hotel. 

George V. Goldsmith, Jr., of the New 
York office of the Philadelphia Public 
Ledger, is at Atlantic City on his vaca- 
tion. 

Edward R. Ellis, of Boston, has been 
appointed New England representative 
of the Messenger of the Sacred Heart, 
of New York City. 

Joseph J Lane has been appointed 
New England manager of the Red Cross 
Magazine, with office in the Little build- 
ing, Boston. 

A. J. Putnam, of the Muskogee 
(Okla.) Phoenix advertising depart- 
ment, and Miss Margaret Thornton, of 
Dallas. Tex., were married July 13. 

Thomas A. Barrett, for many years 
at the head of the advertising de- 
partment of the National Farm Power 
papers in New York, is now managing 
the publishing work on the American 
Agriculturist and New England Home- 
stead. J. W. Hastie takes the title of 
F.astcrn advertising manager of the 
National Farm Power. 

Miss Marie Magee. for several years 
connected with the advertising force of 
the St. Paul Dispatch- Pioneer Press, 
has resigned to take up work for the 
livestock department of the Minnesota 
state go\ eminent. 

Bert Dunlap, for years connected with 
the Twentieth Century Farmer at Oma- 
ha. Neb,, is now with the Kansas City 
Journal Company in the management of 
the Missouri and Kansas Farmer. 

David W. Howe, for two years a 
Scribncr's Magazine representative in 
New York State and Southern territory 
and recently with the New York Tribune 
since his return from overseas duty in 
the air sen ice, has joined the advertis- 
ing department staff of the Syracuse 
Post -Standard. 

WITH THE AO FOLKS 

At I.. Baumgartner. president of the 
Thompson-Koch Advertising Agency, 
Cincinnati, runner-up in the Ohio State 
Golf Championship in P'17. has just cap- 
tured thr championship of the Hyde 
Park Country Club, putting up a new 
club course record with tt, He also won 
the long distance riming contest with a 
drive of 3sV) yards straightaway and won 
the approaching contest. 

George D. Briggs, formerly of Chi- 
cago Tails' News Record, has been ap- 
pointed publicity manager of Strong, 
Hewat & Co, New York. 

William Krtnii-k has joined the staff 
of the Allardt Thratrical Advertising 
Company. Chicago. 

Derby Brown has been appointed di- 
rector of production for Wood. Putnam 
4 Wood Company. Boston. 

Charles F. McCahill has become a 
partncT in the Tucker Advertising, New 
York, resigning as manager of the sales 



PRICE HAS LIV ED LP TO 
HIS OPPORTUNITIES 




T.I. i»>- C- P«ICt. 



pKOGKKSS is measured by 
i tuntty, and many a publisher of a 
small town new spaper has done nuite as 
well in his held 
as his brother in 
a larger city has 
done in his. 

Take Thomas 
C. Price, for in- 
stance, he owns 
and publishes the 
Lincoln County 
Niws at Fayette - 

v i 1 1 c , T e n n ., 
which has a 
population o f 
al*>tit 5.0T1O, One 
ought M have 
practical experi- 
ence in the me- 
chanical department to tun a newspaper 
in a town of that sire, and Mr. Price is 
full equipped He worked for ten years 
with the Methodist Publishing House at 
Nashville, in the composing room, be- 
ginning when he was fifteen years old. 
Then he ran a linotype machine for 
Marshall & Bruce Company for six 
years, After that he worked on the 
Nashville Banner for three years, when 
he bought the Lincoln County News and 
blossomed out as an editor and pub- 
lisher. 

He has trebled the circulation of his 
paper since he took hold, and last year 
did a business of more than S15.0fl0. 
Besides that, he has served as president 
of the Middle Tennessee Editors' 
League- That means he has lived up to 
his opportunities. 



service department of the Boston 
Herald. Record &: Traveler. 

Dewey Pinsker is now on the Joseph 
Richards Company staff. New York. 

A. L, Green has resigned a* manager 
of advertising and promotion for the 
Burgcss-Nash Company, Omaha, tu be- 
enme connected with the Modern Farm 
Utilities Company, in the same city. 

Norton Mattocks is the new advertis- 
ing manager oi the Klearflax I-incn 
Rvig Company, Dululh. 

George D- Wilcox has started an ad- 
vertising service in Detroit after over- 
seas air service. He was formerly ad- 



vertising manager of the Republic Mo- 
tor Truck Company, at Alma, Mich. 

H. I'. Muhari oi tlu Okmulgee 
i Okla. ) Time's has been made advertis- 
ing manager oi the John H. Moore Mo- 
uc Agency of Okmulgee. Mr. lluhari 
is said tu 1* the first advertising man 
in Okmulgee to devote his full time to 
a ccmmercial position. 

Edward Lloyd Schoeti of Chicago has 
ben appointed advertising manager for 
Schloss Bros., clothiers, Indianapolis. 
II:- formerly was connected with the ad- 
vertising departments of Chicago news- 
papers. 

L. V. Schneider has resigned from the 
staff of the Indianapolis News to become 
Indiana publicity director for the Uijir 
versa! Film Manufacturing Company. 

William F. Blaha of Chicago has be- 
come copy chief of the Coolidge Adver- 
tising < umpany, Drs Moinex. 

Paul Ayers. Rockwell, formerly of the 
Massengale Agency staff, Atlanta, is on 
the high seas on his way home from 
France. A bullet in his shoulder put 
him out of the fighting and he took up 
newspaper correspondence. 

Samuel M. Goldberg, New York City, 
publishers' special representative, will 
celebrate on August 11 the 25th anni- 
versary" oi his entrance into the adver- 
tising business. He started with Henry 
C. Hall on the Christian Standard, De- 
troit. 

Harris N. Pickett has become adver- 
tising manager of the Ohio Trailer Com- 
pany,* Cleveland. He was formerly ad- 
vertising and assistant sales manager of 
•he General Asbestos & Rubber Com- 
pany. Charlcslown. S. C. 

Ralph Barstow has left Rochester. N._ 
Y., for Greenfield. Mass.. where he as- 
sumes the duties of sales promotion man- 
ager for the Greenfield Tap & Die Cor- 
poration. 

Albert Warner has left the Albany 
Knickerbocker Press to do special work 
in the editorial department of the Troy 
Record- 
David Tewksberry, editor of the 
Ketchikan Times, hai returned to Seat- 
tie. and ifis now on the copy desk of the 
Seattle Post-Intelligencer. 

John L. Travis, managing editor of 
the Seattle Times, is spending his vaca- 
tion motoring about the highways of the 



C. B. Blethcn, editor, and Joseph Ble- 
then. publisher of the Seattle Times, 
have returned from a short business trip 
to California. 



"The Flint Daily Journal has signed a con- 
tract for the Haskin Service for one year." 












Frederic J. Haskin 
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brings the Govern- 








ment and the people 








together. 
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Is* creates good will. 
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GROUP ADVERTISING 
EFFECTIVE ABROAD 



American Manufacturers Shoald Uw II 
Overseas to Establish Good Will and 
Overcome Prejudice, Molar Export 
Manager Suggest* 



By P. S. SrutusTatrr 

(ieneral Manager General Minor* Export 
Company 



The passing of the Creel bureau ou 
July I marked the end of the official 
activities of our Government in promot- 
ing American publicity in foreign fields. 
Shall private enterprise continue the 
work which our Government found de- 
sirable and effective in giving our over- 
sea! friends a better conception of our 
ideals, purposes and activities during the 
war period, or shall we grant foreign 
competitors the exclusive use of the 
power of "group" or "pool" advertising 
in foreign fields? 

The value of this and other forms of 
publicity in the United Stales is gener- 
ally recognized. The growth of adver- 
tising of all kinds since the Armistice 
has been remarkable. One prominent 
American publisher is reported as having 
rejected millions of dollars' worth of 
advertising because his printing equip- 
ment was inadequate to handle the large 
volume of business offered. 

Foreign Field Neglected • 

N'evrr before in the history of Amer- 
ican business has the power of publicity 
been so generally acknowledged or so 
liberally employed in the United States, 
tven the Government has shown its 
acknowledgment and appreciation of the 
excellent results accomplished by adver- 
tising during the war by recently ex- 
pending with satisfactory results $184.- 
352 in a campaign for recruits for our 
new army. 

I'n fortunately, the very general recog- 
nition by American business men of the 
power and effectiveness of advertising 
in this country has not brought a cor- 
respondingly greater appreciation of the 
possibilities of advertising in the over- 
seas field. True, a few of our larger 
manufacturers are conducting rather ex- 
tensive overseas campaigns, and the 
American export publications have re- 
cently enjoyed considerable increase in 
their advertising patronage, but few 
concerted efforts have been made by 
large advertisers or groups of advertis- 
ers to systematically and intensively de- 
velop the foreign field. 

Prejudice lo Be Overcome 

The possibilities of "group" advertis- 
ing, sometimes called "pool" advertising, 
a plan offering great possibilities for 
promoting the sale of, and building good 
will for, American products abroad, 
seem to have been entirely overlooked by 
American manufacturers, although this 
method of building good will and de- 
veloping business for certain industries 
is already extensively and effectively 
employed by British advertisers. That 
other countries are awakening to the 
appreciation of the possibilities of this 
form of advertising is proved by the 
fact that Brazilian coffee growers re- 
cently started an advertising campaign 
in this country, backed by an appropria- 
tion of one million dollars, to increase 
the demand for and consumption of their 
product. 

If "group" advertising can be effec- 
tively and profitably employed to in- 
crease the demand for and the use of 
certain products in this country, why 
should it not 1«t even more effective in 
promoting the sale of American products 
abroad I American products will not 
Out) UKatWMr world competition in the 



foreign markets, but in certain sections 
of the globe more or less well defined 
prejudices exist against American prod- 
ucts and American methods. What more 
effective method could be used lo over- 
come these sales impediments than 
good "group" advertising? 

The motor car business overseas is 
in its infancy and the rapidity and ex- 
tent of its development will depend 
largely on the employment abroad of 
those aggrcsiive publicity and sales 
methods which have been so successful 
in building the business in the United 
States lo ils present huge proportions. 

The possibilities of a "pool" advertis- 
ing campaign abroad to increase the use 
of American motor cars are alluring. 
The field is the largest ever presented 
to an advertising man. and the purpose 
is to increase the usefulness, the wealth, 
and the happiness of the people of the 
entire world through rapid economical 
transportation. 

A "pool" campaign could be supported 
by placing a uniform assessment on each 
car exported or by taking a percentage 
of the net value of each car exported 
for the advertising fund. The benefits 
from the campaign accruing to such 
manufacturer would be in proportion to 
the number of cars which he exported 
and to his share in the cost of the cam- 
paign, while the industry as a whole 
would be greatly benefited. 



THIS COLLEGE PROFESSOR 
STARTED AS PRINTER 




Haor. Koboit W, Jones 

From a country newspaper office 
printer's case lo a university professor- 
ship has been the career traveled in 18 
years by Ruben W. Jones, who is now 
a member of the faculty at the Uni- 
versity of South Dakota, at Vermillion, 
as director of the course in journalism. 

Professor Jones holds three University 
degrees, A.B and LL.B. from the Uni- 
versity of Missouri, and A.M. from the 
University of South Dakota. He also 
has an honorable withdrawal card from 
the International Typographical Union 
dated August, 1905. He has been re- 
porter, copy reader and city editor of 
various daily papers in Missouri, for 
eight years was a special correspondent 
of the St Louis Globe- Democrat and 
has been professor of journalism at the 
University of South Dakota the last 
three years. 

Earl C. Donegan, editor, and William 
Steinke, cartoonist, of Bridgeport Tost, 
are Hying in connection with their news- 
paper work 



ILLINOIS 



205 
380 
56,665 
6,152,257 
83,905,321.075 



Miles Wide. 
Miles Long. 
Square Miles. 
People. 

Assessed Valuation 



Annual Production 

$2.000.<M)0,<K)0 
880,000.000 
400,000.000 
418,000.000 
244,400,000 
57,590,000 
30,400,000 
18,500.000 
13,500,000 
5.111,000 
3.438.000 
1,500,000 
1,315,000 
988,000 

Illinois Has 



Manufactured Product*. 
Sled Product*. 
Meat Product*. 
Bushel* of Com. 
Bushel* of l)al«. 
Tons of Coal. 
Bushel* of Wheat. 
Barrels of Petroleum. 
Bushel* of Potatoes. 
Hogs. 

Tons of Hay. 
Tons of Coke. 
Beef Cattle. 
Sheep. 



250,000 Farms. 
18,026 Factorie*. 
12.216 Mile* of Railroad. 
35,100 Tobacco Dealers. 
19,500 Grocer* and Delicatessen Dealer*. 
6,650 General Store*. 
3.700 Shoe Store*. 
3.600 Hardware Stores. 
3,200 Drug Store*. 
3,000 Garage* and Repair Shop*. 
2,800 Auto Accessory Dealer*. 
2,000 Dry Goods Stores. 
425 Sporting Goods Store*. 
304 Department Store*. 
73 Cities over 5.000. 
32 Cities over 10,000. 
25 Cities over 15,000. 
16 Citie* over 25,000. 
5 Citie* over 50,000. 
1 City over 2,500,000. 

What more could any one ask for a try out territory? 
It is all there. And the Illinois daily newspapers 
listed here are "on the job" to help manufacturers 
and retailers. 

Illinois is SOME state. 



Auror* Beacon News (E) 

Bloomington Panlagraph IM). 
Champaign Daily Gatette (E). 



'Chicago Hrrald-Exar 
Chicago Daily News 
Chicago Journal (El 
Chicago Pc-U (E) ... 
Danville Commercial 
•Elgin Courier IE) . 



Rorkford Rrgislrr-tJaieltr IE). 
Sterling Daily Guelte IE) 

Total Circulation 1.892,444. Rate per line, $2.3304. 
Govt rnmml Statement, April 1st. 1919, 
•A. B. C. Report. April 1st, 1919. 
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ADVERTISING MEN ARE 
"APOSTLES OF TRUTH" 



Prevent Demand of Public Is for Honesty 
in Print — Screen of Profession in 
War Activities Proves Its Value 
in Reconstruction 



SroKAxr. Wash., July 22 — The adver- 
tising man is a "regenerated apostle of 
truth." according to George A. Phillips, 
president of the Spokane Ad Club. 

"History tells us that the book agent, 
the quack medicine man and the cure-all 
artist were among the first and most 
aggressive advertisers to take advantage 
of printed mediums." Mr. Phillips says. 
"The purchasers of advertising in those 
days were impatient for results. So the 
'advertising man' resorted to high-pres- 
sure methods of appeal to bring quick 
re-stilts 

The. Days of Old 

"The most flagrant statements were 
made, the most unreasonable exaggera- 
tions were indulged in, to attract atten- 
tion, without any regard for the truth. 
The public rebelled at these ridiculous 
methods, putting the 'advertising man' in 
the same category as the common liar 
and the quack. 

"Then there came a demand for com- 
mon sense, honesty, and truth in adver- 
tising, and sound principles were laid 
down for the guidance of ethical adver- 
tisers. Nowadays, the right type of 
advertising man carefully analyzes every 
statement before putting it into print. 

"The results of the war activities ol 
advertising men demonstrate their value 
to their flag and their country. Their 
ability in aiding the government during 
war proves that they can aid immensely 
in the activities of reconstruction. 

Censoring Public "Scheme*" 

"The Spokane Ad Club has organized 
a 'Publicity Bureau' within the club, con- 
sisting of ten advertising men. all mem- 
bers of the club, served by a paid secre- 
tary. This bureau co-operates with other 
civic bodies and the newspapers in 
handling all publicity (or public enter- 
prises, carefully avoiding the giving of 
assistance to any publicity to private 
undertakings. 

"For example, this bureau handled the 
publicity for all the Liberty Loans, the 
Red Cross, and United War Work 
funds. It conducts publicity for patri- 
otic and community events, and for the 
promotion of community improvements, 
including good roads, public buildings, 
and hospitals. It is a central point from 
which is distributed reliable informa- 
tion concerning all these matters of 
common interest. 

"The Bureau standardizes publicity 
and practically eliminates misstatements. 
It forms a governing body through 
which the talent of every advertising 
man in the community is made available. 

A Serious Responsibility 

"The advertising man who joins in 
reconstruction work is assuming a 
serious responsibility. He must bear in 
mind that reconstruction means that 
something of value has been broken 
down and that he is engaged in rebuild- 
ing for belter ideals, not only in the 
business fabric of the country but the 
social, moral, and patriotic strength of 
the country. 

'The almighty dollar has brrn reduced 
in rank and superseded by good citizen- 
ship. These are heroic days, and the 
value of the advertising man as an aid 
in reconstruction is no greater than the 
value of the man. personally. 

"The late Theodore Roosevelt said 



that no nation could be great unless its 
sons and daughters have in them the 
quality to rise level to the needs of 
heroic days. He added that 'this heroic 
quality is but the apex of a pyramid, of 
which the broad foundations must solidly 
rest on the performance of duties so 
ordinary that to impatient minds they 
seem commonplace.' 

"The moral is: Be truthful in adver- 
tising." 



FROM RURAL PAPER TO 
HEARST MANAGER 



James A. Callahan, who, as Eorroa & 
I': m imiir lately had the pleasure of 
announeing, was recently made business 
manager, as well as advertising manager 
of the San Francisco Examiner, received 
his first advertising experience at Wa- 




Jamr-s A. Callahan 

aeca. Minn., about eighteen years ago. 
lie left there to enter the publicity de- 
partment of the Bel) Telephone Company 
of Minneapolis, Minn., and was appoint- 
ed advertising manager. After three 
years in that position, Mr. Callahan went 
to Grand Forks, N. D., as advertising 
manager of the Times, and when that 
paper was merged with the Evening 
Herald he became advertising manager 
of the Morning Herald & Evening 
Times, 

Mr. Callahan's- next step was his re- 
turn to Minneapolis in 1912 to accept 
the position of assistant advertising man- 
ager of the Minneapolis Journal. He 
continued in that capacity until 1916, re- 
signing to become advertising manager 
of the San Francisco Examiner, which 
position he held when Mr. Hearst ap- 
pointed him to act also as business man- 
ager. 

"Cal" — as he is familiarly known— al- 
though now weighted down with the 
well-known arduous and multifarious 
duties of business manager, continues 
to exercise direct supervision of the ad 
vcrtising department of the Examiner 



C A. McCullorh in Big Transaction 

Chicago, July 22. — Charles A. McCul- 
lorh. a former newspaper man who has 
been connected at various times with the 
Tribune. Post and Journal, has. in asso- 
ciation with J. Ogden Armour and John 
R. Thompson, purchased the Parmelcc 
Transfer Company from John C. Shaf- 
fer, owner of the Evening Post and In- 
diana Siar League Newspapers, and 
John J. Mitchell. 



WISCONSIN! 

"A STATE OF MIND" 



PERHAPS it will be news 
to you that Wisconsin built 
a line of ocean ships for the 
war that would stretch out two 
miles stern to bow. 



One Wisconsin yard alone delivered to 
the Emergency Fleet Corporation dur- 
ing 1918, twelve ocean carriers of 3,500 
tons dead weight each. 

Fifteen other vessels between 3,100 and 
4.200 tons were also produced, in other 
yards, and tugs, patrol-boats, and sub- 
marine chasers galore. 

Yes, Wisconsin is a manufacturing state 
as well as an agricultural state ; above all, 
it is a "STATE of MIND." 

If you have something that deserves to be 
bought and will advertise it in the daily 
newspapers, of course, Wisconsin will 
buy it. 

In Wisconsin the "word to the wise" can 
be best said in the dailies: 

I) . Circula- Rate for 

1 apers uon s,ooouDt* 

Beloli N. IE) 6493 .on 

Eau Clairr UailerTelegram (M&E&S) 9.042 .027 

Fond du Lar Commonwealth (E) "6,037 ,025 

tGreen Bay Preaa Gatette (E) 11,011 Mi 

Kenoaha News <El 5,221 .0143 

La Crosse Tribune- Loader Press <E«S> 13.547 .0)5 

Madison, Wisconsin. Slate Journal <E) 114,6*9 .035 

Madison. WiteoDain, Stale Journal (S). ~ 1 11.891 .03 

Milwaukee. Wisconain-News (E) *624M M 

Milwaukee Journal <E> 113,130 .14 

Milwaukee Journal (St 93.830 .14 

Milwaukee Sentinel I MAE) Hl.",2 Jl 

Milwaukee Sentinel IS) 0 7.102 Jl 

Racine Jonrnal News (E) 7,666 .025 

Sheboygan Preaa IF.) 6^93 .0214 

Superior Teleeram (E) 15,152 .035 

Wausau Record-Herald (E) 5.3S3 .01785 

Government Statements, April 1, 1919. 
•Publi-lwr". Statement. April 1. 1919. 
tA. B. C. Statement. April 1, 1919 
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CIRCULATION NOTES 



The ticket scalpers did not have a 
chance to do business with the happ>' 
newsboys who were the guests of the 
Portland (Mel Express Advertiser at 
the big Robinson Circus, for the medium 
of admission »»» an indelible stamp 
on the lack of the right hand of each 
..f the 



very large circulation, which heretofore 
was reached by trains up to Wilmington 
and thence back along the peninsula. 
Xow the papers arc bundled iuto auto 
tiucks, which carry them to Annapolis, 
from which they arc ferried across the 
Chesapeake Kay and distributed by the 
trucks. 



To keep in touch with the newsboys 
ihc Des Moines Capital furnished Dave 
I' idler, street circulator, to the General 
Newsboys Club for one week as boxing 
instructor. Fidlcr is known as the lead- 
As the result of successfully greeting jn| newsboy boxer of the middle W est, 
the K M British trans-Atlantic airship. The annual outing of the Des 
in an airplane when it recently arrived 
at Mineola. L. I., the Brooklyn (N, Y.) 
Daily Eagle experts shortly to deliver 
newspaper, by air to towns on Long 
Island, as an experiment to test the 
practicability of such a permanent ser- 
vice. 



The Portland (lit.) chief of police is 
working un a plan to revive the effect of 
the old ordinance regulating the sale of 
newspapers on the streets by newsboys, 
charging that children from five to 10 
years of age are being allowed to sell 
the papers without the slightest sem- 
blance of regulation of any kind. 

"When the circulation manager's 
away the assistants will play." This 
parody on the old adage came particu- 
larly true in the office of the Phoenix 
( Ariz.) Republican recently while Oliver 
King, circulation manager was attending 
the I. C. W. A. meeting in Buffalo, and 
the assistants' playing took the form of 
a one-day drive for subscribers. The 
result was that the Republican's circula- 
tion climbed 135 in the one day. Ray 
Kane and Harry Ornttt carried out the 
drive all by themselves, with one solici- 
tor and the paper's carrier boys as the 
drive workers. 

An "Aerial Extra" of the Topeka 
State Journal was thrown from an air- 
plane over the city July 10 by \V. G. 
Clugston. a staff member. It was the 
first newspaper to he so circulated to 
Tnpekans. 



newsies was held recently at "The 
l-cdges," near Hoone. la., the State camp 
i if the Buy Scouts. To show their ap- 
preciation of the outing the newsies dug 
an immense well for the camp grounds, 
which now furnishes the camp with tine 
drinking water. 

The Des Moines Sunday Capital is 
now printing the two outside pages of 
its rotogravure in green ink. It also car- 
ries a peach colored sporting section each 
Sunday, which is in keeping with its 
"peach sports edition" on the daily Cap- 
ital. Bo:h have been very popular with 
the readers according to Messrs. I.eg- 
gett and Ward, in charge of the country 
and city circulation departments, respec- 
livclv. 



About 1(10 realty dealers and their fam- 
ilies were guests. 

In the Atlanta Sunday American of 
July 13 there appeared a new depart- 
ment which readers will see regularly in 
the future unl.«s Atlanta Boy Scouts 
start things they can't finish and they 
have never dune that yet The young- 
sters will write their page, work for it 
and, with only the technical assistance of 
:> newspaper man, will edit it themselves. 

The Atlanta Georgian has published 
the Peace Treaty complete and distrib- 
uicd it in connection with all editions of 
Thursday. 



tion of the Metropolitan Magazine. He 
and P. W. lllakc, former city circulator 
of the Omaha Daily News, will estab- 
lish an agency under the Rhoads-W ar- 
Seld Company of Omaha and cover Min- 
nesota, W isconsin, northern 
eastern South Dakota, 



The 
tertained 



the circulation 



News Company en- 



Ralph Pr.Mie. formerly in temporary 
charge of circulation for the St, Paul 
Dispatch- Pioneer Press, has been trans- 
ferred to what is known as the New 
Business branch of the 
partmcut of those papers. 

John A. McNeil, former circulation 
manager of the Bridgeport I Conn. ) 
Evening Herald, and Mrs. McNeil will 
spend the summer in St. Louis and the 
in California. 



Greater New York at dinner in honnr 
of the opening of its new 
47-53 Chrystie street. 



Vernon S. Batty, circulation manager 
of the Glovcrsville (N. Y.) Leader- 
Republican, has succeeded F. Ernest 
Hinckley as circulation manager of the 
Gloversville Morning Herald. 



The Houston Chronicle's picture grav- 
ure section last Sunday featured the 
local Boy Scouts organization and it 
proved a very popular edition. A full 
page was given to the local troops and 
showed them in all their activities. The 
"Inquiring Reporter" column also con- 
tinues to maintain high interest. Every 
day the reporter asks live persons chosen 
at random, in his rounds of the streets, 
a leading question, sometimes on a topic 
of the day. 'omctimcs on rather personal 
matters, as for instance, w hat w ould you 
do if you were a boy again? The replies 
arc 



The Schenectady (N. Y.) Cnion-Star 
is conducting a six weeks' circulation 
campaign, offering four automobiles and 
4H other prizes, Ten per cent cash com- 
missions are given all who fail to win a 
prize. 



The Fall River (Mass.) Evening 
Herald issued a Welcome He 
July 3, consisting of X pages of : 
ing text and advertising. The general 
manager, Edward Gans, formerly of 
Editob or Pi ai l sura, has been treating 
the people of Fall River to a succession 
of newspaper stunts of the up-and -going- 
kind. 



C. E. Story, city district manager for 
the Des Moines Register and Tribune, 
is spending a two weeks' vacation on the 
shores of Lake Michigan.. 

Earl R. Foster, circulation manager 
of the Des Moines News, has been vis- 
iting the Scripps McRae papers in Cleve- 
and Cincinnati. 



The 'Daily Laugh Column" is a pop- 
ular innovation on the Houston Chron- 
icle. Contributions arc accepted and, if 
of sufficient merit, the contributor is 
paid $1. 

Fred M. Smith, formerly of the coun- 
try circulation department of the Des 
Moines Capital, has become circulation 
manager of the Fargo (N. D.) Courier- 
News. 



Louis Silverman, 15 years old, a St. 
Louis newsboy, won the Missouri Uni- 
versity scholarship in competition with 
three other high school graduates. He 
will enter the department of engineer- 
ing. The scholarship carries with it an 
allowance of J I SO, payable in install- 
ments, the first vear. 



Jar.e Marie Hall, of the circulation 
of the Omaha-World-Herald, 
to Dan J. Harmon, Jr., 
July 1. 



Fifty carriers of the Indianapolis Star 
were taken for a week's outing to Web- 
ster L'ike as a reward for excellent serv- 
ice throughout the past year. This was 
the sixth outing pany of carriers. 



The Buffalo Times held a "Kids' Day" 
at Erie Beach. July 14. A coupon from 
the Times was good for a free round 
trip to the resort for any schoolboy or 
girl under 14 years A prize baby show 
has also made a decided hit for the 
Times with Buffalo people. 



Bert Bowman has resigned as country 
circulatnr for the St. Paul Dispatch- 
Pioneer Press to handle western 



L C. O'nrien, formerly with the In- 
dianapolis News, Cincinnati Times-Star. 
St. Lonis Star and San Antonio Ex- 
press, is now in charge of the reorga- 
nized circulation department of the 
Okmulgee (Okla.l Times. 

When the Providence (R, I.) street 
ear men went on strike la«t week, t'nc 
tirwspapcrs were set to handle the cir- 
culation situation. In place of sending 
bundles via the electric cars, automobiles 
were used. On* faftt used a motor- 
cycle to carry' papers, while another 
pies.nl a moii.icjcle into use fur re- 
porteri. 

Through a newly perfected plan the 
Baltimore morning newspapers arc sav- 
ins several lmurs in their deliveries on 
the Eastern Shore where they ha\c a 



The Portland (Ore.) Journal pro- 
moted an automobile excursion from 
Portland to Vancouver, B. C. for the 
annual convention to the Interstate 
Realty Association, July 18, 19 and 'JO. 



Reason Results 

The merchants of Wash- 
ington, D. C, usually use 
more space in 

than in the other three 
papers comhincrl 



tryout market 



by onap 



i ftadhia can be covered 
It it dominated 
r which can create cenautner 



J n DiANApol is News 

OwJI"*.;!. a. c 



Avcr.g. 



U. S. P. O. Report 



76,652 

New Orleans Item 

Enjoys the Ur(tlt »lt»moon and 
S'.mdijr nei circulation of soy 

nesnpaprr published in the enltr« 



The St. Paul Dispatch -Pioneer Press 
offers a trophy to the playground win- 
ning the greatest number of points in 
a field meet to be held in August, and 
a me<lal to the boy or girl winning the 
highest number of points in each of ten 
classes The papers co-operate with the 
city Department of Parks and Play- 
grounds. Four thousand youngsters w ill 
contest. 



Stuart Carroll, circulation manager of 
the Stars <k Stripes, will continue in 
Paris for some time, where he is en- 
gaged in the publishing business. 



Monhoe, Ga„ July 17— The Georgia 
Press Association closed its convention 
today by electing the following officers: 
President, J Kelly Simmons. MeRae; 
W. G. Sutlive. Savannah Press, first 
vice-president; C. D. Rountree, Wrigbts- 
villc Headlight, second vice-president; 
Ernest Camp. Monroe Tribune, third 
vice-president; C. E. Benns. Itutler Her- 
ald, secretary; J. J. Howell, Cuthbcrt, 
treasurer; and Hal M. Stanley, Dublin, 
corresponding secretary. It is the I7th 
term in office for Mr. Stanley, who is 
also state labor commissioner. Next 
year's meeting will be held at Carrollton. 



Paper Cost Expert* Meet Tomorrow 

The executive committee of the Cost 
Association of the Paper Industry will 
hold a meeting at the New York head- 
quarters. 18 East 41st street, on July 
24, at 10 A. M. 



Photogravure Advertising 
25c line 

8 page supplement 
Every Sunday 

70JMO N«t Paid CircuUtUm 
I. A. Klein, New YorV Glass. Chicago 



The 
Pittsburgh 
Post 

has the sec- 
ond largest 
morning and Sunday 




culation in Pittsburgh. 
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MAKE MANY PROTESTS 
ON N. Y. STATE MAIL 



THIRD WAR MEDAL AWARDED 
TO MAJ. ADLER FOR GALLANTRY 



Farmers Bu.iiie*. Men, Private Citiienj 
and Post Office Employes Lay Com- 
plalnli Against Service Before 
Department lltve»li salon 



Major Julius O. Adler. 306th Infantry 
and of the New York Time* manage- 
ment, was decorated again Monday fur 
gallantry in action, when Col. A. Sapelli. 



Salem. N. Y, July 23.-Hcarings eon- 
ducted here this week in the investiga- 
tion of rural mail delivery conditions re- 
jilted in an aialauche of complaint!, by 
farmers and employes of the postal serv- 
ice. Farmers from several points in 
Washington county complained that they 
were without mail delivery for three or 
four ilays at a lime. 

Rural delivery carriers declared they 
were unable to cover the ruuies assigned 
them by the postal department. 

Inspector Dow heard the complaints, 
and announced he will forward hi* re- 
port to Washington. 

Hundreds of newspaper editors, civic 
leaders and private citizens attended the 
hearing at Hudson Falls, July 16. and 
heard of the woefully inefficient system 
in vogue in post offices in that vicinity. 
Mr. Dow listened to the complaints, 
making notations, and promised that all 
would he investigated atid reported to 
the postal department. 

Woeful Inefficiency 

One of the most striking incidents of 
the hearing was the testimony of a resi- 
dent of the Cambridge section, who said 
that often at 8 o'clock at night the car- 
rier passed his house, bound for the post 
office at Cambridge after his day's de- 
livery work was completed. The post 
office was 7 or 8 miles away from that 
point and the carrier still had the mail 
he picked up during the day. This was 
had enough in the summer, with excel- 
lent weather conditions, but under the 
present plan the man will he obliged to 
go over the same route in the winter, 
with even greater delays- 
Resignations of postmasters, carriers 
and other agents of the postal depart- 
ment were general throughout the sec- 
lion, witnesses tcstilicd. Since May 1. 
when the present working conditions 
were placed ill operation, scores of car- 
riers have quit, and in many cases "dou- 
bling up" has been practiced, with the 
result that conditions were even worse, 
with one man doing several men's work. 




M.siott J cites 0. Am. a 

Italian Colonial Troops, representing 
King Victor Emmanuel of Italy, pinned 
the coveted Italian War Cross upon his 
l.rea't. 

The citation shows that the King him- 
self recommended the award of the 
cross to Major Adler, "although you did 
not fight on Italian soil, but distin- 
guished yourself gallantly in action for 
the common cause." 

Maiur Adler said he had no idea why 
hi- should be decorated, unless the King 
hail reference to "that little affair out- 
side of St Juvin." 

Major Adler also has the Distin- 
guished Service Cross and the Croix de 
fiuerre. 

Col. Wilber E. Wilder, commandant 
of the New York Recruiting District, 
lade Major Adler farewell as a soldier 
and bade him take into civilian life the 
admirable qualities he had displayed as 
a soldier, of which the Colonel and the 
armv, he said, are very proud. 

Major Adler is a nephew of Adolph 
Orhs, publisher of the N'ew York Times. 



PRES. WILSON CONCEDED 
TO SAVE ALLIES 

(Continued from Pane S.) 

out for ourselves, just as they do, God 
bless 'em. 

Preparedness for U. S. 

Particularly, we must have just as 
big a navy as they or anybody else has. 
We owe that to our self-respect, as well 
as to our coast line. They must scale 
down or we scale up. Without naval 
equality this foolish old world won't pay 
much attention to our desire for justice 
ami peace. 

The kind of altruism which the old 
world singceats admire is altruism with 
a kick in it. Good advice without a 
navy is mere impudence. We mustn't 
offend our European friends in this way. 

Then we must have universal military 
training and service, nut only as a pro- 
tective peace measure, but as a measure 
to promote American citizenship and 
preserve the spirit of American national- 
ism—the real victory won by us for our- 
selves in this war. 

Favors League of Nations 

1 began last autumn by being for 
these things only, and against the League 
of Nations, but I have been drawn to- 
ward the broad view. I want to see 
\merica go out into the world and help, 
not so much for the others as for our- 
selves. 

Thai's the way to keep ourselves alive. 
There have been nations almost as great 
a* we. Most of them died from the in- 
growing and down-breeding effects of 
narrow selfishness. Let's be game in 
this country to try the other plan under 
ihe enlightened and safe leadership of 
the man who is today everywhere rec- 
ognized as the world's leader— Mr. Wil- 
son. 



MORGAN GOES TO BIRMINGHAM 



Maine Publishers Entertained 

Poan-AKD. Me., July 17.— Members of 
the Maine Daily Newspaper Publishers' 
Association held their quarterly meeting 
at Bath, yesterday, as guests of Prank 
R. Nichols, publisher of the Daily Times. 
The publishers were taken in automo- 
biles to New Meadows Inn, where they 
enjoyed a shore dinner. Later, they 
made an automobile tour of the city. 



PREMIUMS 

That Are RealSubierlpllon Producers 

S. BLAKE WILLSDFN 

Maoilfii<1«r»T« »tiil Plttill«**r« RonrviMiiUtle*, 

1606 Mrs worth Buildinc 
29 E. Madison Si. CHICACO 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET. BOSTON. MASS. 
<7. /. BOSPAN. £4>trr> 
More than 120 American and Canadian newspapers subscribe to our service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al human interest stories from alt lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers 

IN SHORT. MR. EDITOR— F.SPECI ALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. .... 

You will find our monthly subscription rates surprisingly low. 



A. 0. Reinhart Retires 

H v/M-TOK. Pa-, July 23.— A. O. Rein- 
hart retired from the Plain Speaker or- 
ganization yesterday after 21 years' serv- 
ice. 



Fifty leading newspaper pub- 
lishers in the United States and 
Canada will tell you that their 
membership in Tkt Associated 
Nrwspoptrs was worth more than 
it cost at the start and has steadily 
increased in value since. 

It your city is open, yoa may join 
st thr same MM tlooata rate, and 
.r , t'.r gtettcr tsJu* User have 

already Witt up. 

Write or wire for rates. 

The Associated Newspaper* 
170 Broadway New York 



The True News 
FIRST 



A I ways — A ccuratel y 



International News Service 
World Bldg. New York 



Will Fill New Advertisers' Service Post 
on the News 

Birmingham, Ala.. July 26.— To ren- 
der more efficient service to its advertis- 
ers tlte News has 
created the posi- 
tion of office and 
promotion mana- 
ger and appoint- 
ed Cole E. Mor- 
gan to fill this 
post. 

Mr. Morgan 
comes from the 
Louisville Cou- 
rier-Journal and 
Times, of which 
he w as promo- 
t i o n manager, 
and for which he 
conducted suc- 
cessful publicity and promotion cam- 
paigns, immediately following the armis- 
tice last winter and through ihe spring 
and early summer of 1919. 

Before going to Louisville, Mr. Mor- 
gan for eight years was connected with 
the editorial and later the advertising 
departments of the Atlanta Georgian 
until he entered the Army Y. M. C. A. 
service as director of publicity in Ten- 
nessee during the war. At other times 
he occupied important editorial posi- 
tions on Knoxville, Chattanooga and 
Memphis papers. 



Coi-s F- Mosxak 



Preaeher Files Libel Suits 

CoKCDtuiiA, Kan., July 23. — Charges of 
criminal libel have been filed against 
Kay Gree, editor of the Concordia Blade- 
Empire, and Fred Cook, editor of the 
Jamestown (Kan.) Optimist, by Rev. F. 
R. Beers, pastor of the Baptist church 
here. The suit is the outcome of a 
"parable" printed in ihe two papers some 
time ago, relating how a certain pastor, 
unnamed, had asked the share of profits 
from a meeting for orphans. 



New Era 
Features 



30 East 42nd St, New York City 

Forty Leading Papers 
Print Our Service. 

Smd for our Hmadlina History of tha 
World War 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
ture* which have created the 
greatest newspaper following 
in the world. 

"Hearst's Feature! Always 
Lead" 

Write for booklet 
-Hall Mill to. Dollar Faalwr. Sarvlc*- 



The International Feature 
Service 

246 Weal 59th Street 



HtWAPER 

GET THE FEATURES THAT HAVE 
WON THE BIRGKST AUDIENCE 
Wrlta w. for aajnplaa of our col- 
ored oonlca, dally mmd SasaABS* 
Sumjm la black anil color*. 

Newspaper Feature Service 

V KoENIGSKERG, Maaatr 
Jll WEST MTU ST. NEW YORK 
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LONDON TIMES ISSUES 
IAL U. S. EDITION 

of 

Jul,'" 



Hy Hubert C. R I BOUT, 
London Editor EoiToa At Poiuinn. 
London, July S, — Thai Anglo-Ameri- 
can amity is in thr course of becoming 
a liiing reality of tangible force and 
influence is quite apparent from the in- 
creasing attention being paid to Ameri- 
can interests and news by the British 
newspapers, the latest evidence being the 
tine American number of the London 
Times issued on July 4. 
The special edition must have been a 
of joy to Lord Northcliffe, who 
has made it almost his life work to form- 
ulate a spirit of understanding and com- 
munion between the United States and 
Great Britain, for it typifies in print the 
great publisher's ideals and aspirations 
in creating a bond of union between the 
two English-speaking countries. 

A 50-Page Edition 

The publication took the form of a 
separate 22-page supplement, full Times 
siic, presented with the day's ordinary 
issue, which by reason of the bulky 
American clement therein had to be en- 
larged to 28 pages, making in all a 50- 
page number, this I believe to be a record 
in British daily newspaper production 
and well worthy of the historic occasion. 

Xotable contributions from men of 
light and leading m both countries went 
to make a unique review of American 
progress with a friendly touch that be- 
spoke a delightful sympathy with the 
Anglo-Saxon cause. 

An article of exceptional value and 
interest was one by James Keeley on 
"The Newspaper Press," in which he en- 
dorses the suggestion first printed in 
Eimtok & Publishes for an exchange of 
staffs. 

That the suggestion should be ^iven 
this publicity under the aegis dl the 
Times prompts the belief that Lord 
Northcliffe may be one of the first to 
give it concrete realization. 

V. S. Advertisers 

American advertisers loomed large in 
this Times edition, and for their con- 
tribution to the commercial interchange 
— no small part, indeed, of the success- 
ful establishment of international rela- 
tions—their identities deserve recording. 
British advertisers were also well repre- 
sented. American users of space in- 
cluded the financial houses of Brown 
Brother* & Co. (New York), First Na- 
tional Bank of Boston. Guaranty Trust 
Company of New York, American In- 
ternational Corporation (.New York), 
Speyer & Co, Pritchitt St Co., Anglo- 
South American Hank, Bernhard, Scholle 
& Co., Harris Forbes & Co,, J. H. Bache 
& Co.. and Blair & Co.. all of New York, 
the Philadelphia Fourth Street National 
Hank Merchants-La Clcde National 



Bank of St. Louis, West & Co. (Phil- 
adelphia), Washington Loan & Trust 
Co, and the Old Colony Trust Co, of 
Boston, Mass. 

Miscellaneous national advertisers in- 
cluded Armour & Co, Ltd, Libby, Mc- 
Neill & Libby, Northwest Trading Co, 
Ltd. (Seattle), the Cities Service Co. 
(Henry L. Doherty & Co, Wall Street, 
New York), who used a whole page re- 
lating to their petroleum enterprise. 
Chapman, Ltd, exporters (New York), 
Bowring & Co. (New York), the John 
McE. Bowman, Motels Biltmore, Com- 
modore, Belmont, Murray Hill, Ansonia 
and Manhattan, of New York, being fea- 
tured in a whole page (the design of 
which bore the imprint of the Bryant 
Advertising Corporation, New York), 
while Cyrus H. K. Curtis in a page ad- 
vertisement printed a message to the 
British business man urging him to culti- 
vate the American field, pointing the op- 
portunities of the national market there, 
Philadelphia as the second largest mar- 
ket in the U. S, and the Public Ledger 
as the means to open the market. 

Idea for U. S. Newspapers 

The whole edition was a stupendous 
triumph of which not merely the Times 
may be proud but British journalism as 
a whole is mighty proud, and as an ef- 
fort on behalf of the cementing of 
Anglo-American friendship it is his- 
toric. 

It only requires one or two of your 
American newspapers to return the com- 
pliment by issuing an All-British num- 
ber, placing before the American people 
a record of British achievements and 
sentiments— covering in a general way 
what Fjiitc* & Publishers own Inter- 
national Number covered from a news- 
paper point of view. The fairway to an 
open understanding would be cleared and 
the nations brought closer together on 
our side of the Atlantic. 



TFill Concentrate on "Sports" 

Ottawa, Ont, July 21— An innovation 
in Canadian newspaperdom has been in- 
augurated by the Journal newspapers, 
this city, in the appointment of Capt. 
E. B. Archibald as associate sporting 
editor and supervisor of amateur recrea- 
tions and sports. It will be his aim to 
encourage sport purely for the purpose 
it serves in developing health and 
physical fitness. Captain Archibald is a 



The Biggest Gain 

in local advertising made by any 
Cleveland piper during May, 1919, 
over May, 1918, was shown hy 

THE PLAIN DEALER 

Largeit Morning CllW lSIISB Between 
New York and Chicago 

The PLAIN DEALER fined zn,i?s lines 
o4 local diiplar againet the m#<a Ha« 
at the second p*l»r 



Beloit, Wisconsin 
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LOS ANGELES 

Evening Herald 

Carrie* a greater volume 
of advertising than any 
daily on the Pacific coast 

DAILY CIRCULATION 

127,773 

A. B. C. 



URGES HOME ADVERTISING 
IN LOCAL PAPERS 

(Continued from I'afe 13.) 
newspaper for a year, the chances are 
the campaign would arouse nation-wide 
interest because of its practical results. 

A campaign of this kind to be a 
whirlwind of a success must have real 
energy and actual cash back of it. And 
it must be on a yearly basis, with copy 
changed regularly. There is a differ- 
ence between running a standing card 
about the town and a bang-up reason- 
why talking advertisement, A live, wide- 
awake town wants the kind of advertise- 
ments that say something, and say some- 
thing different every day. 

Make the Home People Proud 

Men who travel a great deal know 
very little ahout the towns they pass 
through. Impressions they receive from 
the car windows are not to be depended 
upon. Often a town does not sell well 
when viewed from the window of a 
passing train, yet it may have every- 
thing to offer a prospective citizen or 
factory-locator. 

Men who travel talk a great deal 
about towns, and the advertising town 
is sure to receive the additional word- 
of-mouth advertising which would re- 
sult from the interest its local advertise- 
ments would arouse. 

Every American town has an interest- 
ing story to tell. It should tell its story 
in detail, and keep repeating that story 
until it becomes as well known as any 
nationally advertised product. And, the 
place to begin telling that story is in 
the local newspaper, so that its people 
will learn why they should be proud of 
their own home town, and why the story 
should be sent into the outside world 
through the combined effort* of every 
citizen. 



HIS HOBBY IS 

ADVERTISING CLUBS 



Albebt Wii.ua it Stone, late or 
Pueblo Star-Journal, has joined 
Post editorial staff. 



BUFFALO NEWS 

EDWARD H. BUTLER 



"The only Buffalo newspaper 
that censors its advertising 
columns. Many of oar adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why." 

MEMBER A B C. 
fVretfr* Aivtrtiiimg fttPrtatntaiinn 
KELLYSM1TH COMPANY 

*o?i c a go"* 



After the War— 
and on a 2c Basis 

The circulation report of the Louis- 
ville Herald to the U. S. Postofflee 
Depu as of April 1. 1919, ahowi 
the follow' 



DAILY . . . 52,456 
SUNDAY. . . 48,767 
Average Daily & Sun. 51,930 

Use of premium* and reduced rate 
offers to mail subscribers were all 
discontinued in August. 1918. 

The Herald has the largest daily 
I morning) and the largest daily- 
Sunday average circulation in 
Louisville. 

Herald circulation is concentrated 
in the Louisville trading territory. 

The Louisville Herald 

Newspaper 



John EL Rennard, advertising man- 
ager of the Marietta Paint & Color Com- 
pany, of Ohio, is also president of the 
Advertising Club of Marietta, which he 
organized. He 
always has been 
active in adver- 
tising club work 
and was founder 
and president of 
t h e Wheeling; 
(W. Va.) Adver- 
tising Club. Be- 
fore taking up 
advertising he 
was a reporter 
on the Wheeling 
News and later 
became news edi- 
tor of the Wheel- 
ing Intelligencer. He has also served 
as chairman of the vigilance committee 
of the Pittsburgh Publicity , 



$1,000,000 to Boom Chicago 

Chicago, July 22.— The "Chicago 
Boosters" are perfecting plans, endorsed 
at a recent meeting, to spend $1,000,000 
during the next four years in an adver- 
tising campaign for the city. The pur- 
pose of the campaign, . as outlined by 
William D. Mcjunkin, with whom it 
originated, is to "remove the stigma 
falsely attached to the name of Chicago 
by other cities, largely through misrep- 
resentations in their press." 



J. fl. Ren hard. 



Florida, Georgia an 
are the principal producers of 
phates in the United States. 



You Cannot Cover 
Mount Vernon, N. Y., 
Without Using the 

DAILY ARGUS 

The mil* newspaper published there It 
goes into everr borne in that 



Foreign Representative, 

CEO B. DAVID & CO.. 
IT! Mad.aoo Ave.. New York 



Gift 

ptttsburg Siapatri? 

wilit ita dominating influence 
brings advertisers paving re- 
sults. 

WALLAC* 0 BROOKS) 
BraiMwlcE Building, New York 

THR ruRD PABSONS CO. 
Peep tee Oae Building. Caleag* 
H. O. ROOK 
•seat Batata Troet Building, Philadelphia 



New Orleans States 

Member Aedlt Iter can of rircnlatloaw. 
Sworn Net Paid Circulation far 6 
Months Ending April 1st, 1919 

43,701 Daily 

We guarantee the largest whlta noma 

delivered etcnlog rtrculatlew In toe trade 
lerrllorr of New Orleane. 
To reach a large majority of tk« trade 

TZ'" V .'"J'' ."" »""«T the States 
la the logical and e — 

nrcuUtloo data i 

The S. C. Beckwitb Soe'dal Agey. 

allies 

St. Louis 
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SOUTH'S FARM WEALTH 
MADE BY LOYALTY 



i Editor Say* Government Plea for 
Food Crop* Met With Response Thai 
Brought New Strength and 
Riches— A Buying Market 



The Slate of Georgia, long regarded 
in a financial way only as a land of 
cvitton. bought worth of 

Western meat in 1915. reduced it to 
S25.00O.OOO in 1916. arid thi« year will 
have meat to sell to the world, accord- 
ing to reliable authorities and W. T. 
Anderson, president and editor ol the 
Macon Telegraph, told F.onoa & r"ua- 
usitnt at the S. N. P. A. convention 
it Asheville, tliat this more than any- 
thing else indicates why manufacturers 
u( nationally advertised goods have en- 
tered the- South, knowing it is now pre- 
pared to buy the bcsl they have to offer. 

Mr. Anderson, who is a rccognired 
ttudenl and authority on the develop- 
ment and growth of the South during 
the preliminary period of coming back— 
i..r the South has only Marled— in dis- 
cussing conditions this week, said: 

True of South ai a 'Whole 

"I think the conditions prevailing in 
(Georgia are generally true of the South 
as a whole. In 1S65 the negroes of this 
nj-.mtry, constituting about 45 per cent, 
id the population, were dispersed, dis- 
organized and demoralized by the 
tircacbments of the carpet-baggers fol- 
lowing in the wake of Sherman's army. 

"The owners of the large plantations 
who gave employment to this entire 45 
per cent, population found it necessary 
to break up their farms into small tracts 
mil to rent these lands to their former 
• laves, furnishing the mule* and the 
f.»<d. In return the rent contracts with- 
•nit exception were made payable in 
•lit ion. 

The consequence of this system was 
that the South produced more cotton 
than the world needed, and our Agri- 
i ltural Department is authority for the 
oatemctit that we sold cotton at 
LTTMj per pound, the average corf of 
l.rxlucing it being IOJ4 rents per pound 
The way wc accomplished this miracle 
» tlruut going into bankruptcy was to 
use the labor of women and children. 
>>:h whites and negroes, without paying 
a cent for it. 

Profit by Government Urging 

"As a result of this over production 
nar buying power was so curtailed that 
a great many manufacturers of national- 
ly advertised and distributed goods kept 
nut of the South, knowing that we were 
:r.n poor to lruy their fine wares. 

"The great pressure by the Govern- 
ment put upon all farmers throughout 
•!w United States to raise food crops as 
■in act of loyalty, and the profit which 
the farmers of the South have been 
able to get on their cotton during these 
two or three years has converted the 
Southern States from a poverty-ridden 



ALWAYS A PIONEER 

At a recent conference, the ad- 
vertising staff of the New York 
Triliunc was Heated to a talk on 
the fast history oi the Tribune 
by Koyal Cortissor, who has been 
for many years its art critic. Mr. 
Cortissoi was at his best in te- 
calling incidents of the days when 
Whitelaw Keid was putting the 
Tribune on the strong, permanent 
basis of "Kirsl of alt — the News." 

For instance, at the time of the 
great Chicago fire, Mr. Keid sent 
John Hay, the Tribune's leading 
editorial writer, from New York 
to cover the story. (Mr. Hay later 
became Secretary of State.) An- 
other event in line with this policy 
was the sending of a leading staff 
man. John Haizard. to report the 
opening of Wagner's "Nibelungcn- 
lied" at Bayreath. Germany. 

Mr. Cortissor also recalled other 
ways in which the Tribune led in 
New York journalism. It erected 
the first office skyscraper in New 
York, with the most commodious 
and attractive newspaper offices 
in the world. It installed the first 
Hoe Press and aided materially in 
the development of the Linotype. 



liability of the nation into an upstanding, 
self-determining, nnbondaged people, 
who have the right to say what crops 
they will plant and to exercise some m- 
telligenie in the amount of each crop 
that should be produced. 

"The new development of Georgia is 
reflected in the packing houses dtstrib-t 
tiled over the State to take care of our 
caltle and hogs which are being grown 
for market There arc today six such 
plants. 

•'Cotton that was held is now selling 
for 33 cents per pound- The land is one 
oi plenty and the manufacturers of na- 
tionally advertised article* are coming 
nun mir section with unprecedented 
celerity" 



Bernard Douglas, formerly of the 
CoIhk's Dispatch, has lieen named edi- 
torial writer fur the Albany (N. Y.) 
Argus. 



The Newark (N.J.) 
Ledger 

beginning April lot, goaraataoa 
the second Ur«eti average cir- 
culation in New Jersey for the 
current year and accepts all 
advertising under this definite 
guaranty, and obligates ii»rlf to 
a pro rata rebate if it fails to 
maintain second place in New 
Jeriey circulation. 

L T. RUSSELL. 



"KIDNAPPED" WRITER 
GETS DAMAGES 

Wealthy Chicagoan Who Tied Webb 
Miller. Reporter Aligned to Inter- 
view Him, and Took Him to Jail, 
Settles for $500 

A hw suit begun against Mark Mor- 
ion, the "salt king." of <. Iiicagu, by ihe 
Chicago American in l°d4, in which 
\\ ebb Miller, now acting London man- 
ner for the United I'ress Associations, 
had the role of a kidnapped reporter, 
lias just been settled out of court, on a 
payment by Morton to Miller of $500. 
The damages ortginallv asked were $25,- 
1*0. 

In June, 1914. Miss Helen Morton, the 
'laughter of Mark Morton and prominent 
: n Chicago society, figured in a sensa- 
uonal elopement. Finally, she was found 
in Virginia and brought back to her 
home. The Morton family went lu great 
lengths to escape publicity and took the 
daughter to one of their country estates 
mar Wheaton, III. 

A Dangerous A Mi grime nt 

Miller was assigned hy tltc Chicago 
American to find and interview the illu- 
sive Helen. Later he was I old that Mor. 
ton had threatened to shoot the first re- 
jiorter that set foot on his estate. 

On arrival at the Morion country place 
by lured automobile. Miller sauntered up 
the driveway toward the house, lu the 
barnyard were three men tinkering with 
an automobile and one of them hailed 
him- He went over to the group and 
mi being asked who he was, cheerfully 
admitted be was a reporter. 

Then things began in happen. Accord- 
ing to Miller's story, the three men 
grabbed him. dragged him into the barn, 
ami lied him from neck to ankle with a 
long, heavy rope. Then the leader, who 
proved to be Morion, told the two farm- 
hands to get some 1ar and feathers 
ready. 

When they refused to participate in a 



Pnbtiahers : More "Reasons 
Why" yon, too, should deliver 
your N. Y. Agency Checking 
Copies by "S & M Insured 
Agency Delivery Service." 

—ice usr- 



New York 

Timea-Ammcan 
Jnumil World 
trloljr Tribune 
!'<it|.T«leyr*ltt 
Herald Stunts 
Mail-Eve. Sun 
Ere, Werl4-SuB 
WilmlnatBB 
Journal ■ Ne».» 
Every Evening 



Ni.tlli American 



Herald Traveler 
Pel -Tran script 



kecord American 
r;iitiir-A<Uerti»er 
lUltimore Sun 
luJianapolif News 
Wnn-'rsler Trlc-gram 
Ithaca Journal 
Bridgeport 

I'.i.l Trleararn 
SlMix City, lews 
Argus leader 
SpnngBtld (Mast ) 

t'nion 
Hartford (U.,1 

Times 
New 11m CD Reg' 
later 



(V«7 let f*)t foriivfir/ ef S £■ M 

450 F«Js AJ..HY 7W7MX>>LiS. 



tarring bee. Morion carried Miller on his 
lack and threw him into the automobile, 
announcing his intention of taking the 
reporter lo the W heaton jail. This he 
did, but not without further adventure. 

Motor Car la Wrecked 

About half way to Wheaton, Morion 
bwt control of ihe automobile and it tore 
into :i '.at bed wire fence at about thirty- 
five miles an hour. The machine was 
wrecked and bolh nrcuj>ant* severely cut 
by the barbed wire. Morton then com- 
mandecrrd the reporter's hired automo- 
bile which had been trailing the other 
car, and took the reporter to jail. The 
next day. Miller was acquitted of the 
only charge Morton could concoct— tres- 
pass. 

Then the Chicago American brought 
suit against Morton for $25,000, charging 
false arrest, kidnaping and assault. 
When the case came up for trial. Miller 
was in Mexico for the United Press- 
Whcti it next came up, he was in Lou- 
don, and later at the American front, for 
the U. P. 

A few weeks ago, Morton evinced a 
desire to settle the suit out of court and 
as Miller thought it would be too much 
trouble lo return to Chicago on the 
chance of a favorable verdict, he con- 
sented in settle. The other day he re- 
ceived a check for $54X1 and the case was 
dismissed. 

London Advertising Mun Here for Ideas 

Charles Wiles, advertising manager 
of lUrrods, London, has arrived in this 
country and will make a study tour of 
American methods in advertising that 
will take him as iai West as the I'acilic 
Coast. One of the purposes of his visit 
will be an interchange of ideas with 
American advertising men. 



The New Jemey Shore Resort* 
The Asbury Park Press 
and The Shore Press 

I5.>n<l.-.y) 



H* A«erta>W Prm arn i 
ja*»r» t*ti>lt«avn AawrtiEliai 
fo.f»».j «f nn-uUtlofi H'twu w 
Hl*r*lard kOtTTiXz* Rate rani 

Vttnk H. Vrlhrup, IVvIbI ErsprrwUtliw, 
301 fifth Awtwr. Srw CHy 



J ljlr Kir. 



M. K. J. 



The Dominating Force 

In h mMnntM<^mtlvt Icrr. i**rjr ft. moo* 
f.ir H< hiit.il.', llirlfl tiid pro-vsrltT 



Th* 



Brid 



;epo 



rt Post 



Standard-Telegram 

\-.t ot»ly tl«nilnalr tfcla aelii. bot tli*-y 
<.ffrf s<lv,ir(l*i-rs tin- lowct rste «M«t» 
stiU tn Ni-k EuielMtid. K»i-p rbcis nn 
...ut II. t. 

PiiltKION KRPREHBSNTATIVIS 
I V Kl-lii. 

Ui'lnMNtluan Mils-., S*>u- York. 
Julin liU.K. 

r*«iptr« a U«s lUrls- . Ctilrwm, )1L 



Perth Amboy t N. J. 

Moat Rapidly Crowing City in Eatt 
Thoroughly Covered er Only Dally in 



Evening News 

4. N. P. X.. A. ». C. A. r. 



■easoisarile 



F. B. 




Siimmpr In 
New London, Conn. 

Is the sraten ot social »c1irttles siul big 
that it sure l eum loe tb« asT 



The New London Telegraph 



JULIAN D. MOmAN. Prae. aad Btar. 

Renresentitives 
Psrne Burns n Smith, New Voelt— Boston 
J- Logaa Payee Co. Chicaro-Detroit 



3 OF A KIND 

New England Market 

$tostatt American 

Merchandising 



To cover the first effectively yon 
nerd the 



Cut 500rr,i<-.it tor Sia Mootka 

ExBee April lit SImsts 

301,270 



The 

Pittsburg Press 
Has the LARGEST 

Daily end Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 



I. ». KI.ICIN. J6H^ 



Betro^lUnTo.,. rvoplo. ^BM,, | 



J 



H 
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SUPPLIES & EQUIPMENTS 




AND .JP-" 




New York Sun Will Move 
To Stewart Block 



in 1V17 l>roh.bly Till Take 
■e Fall 



A» soon as alterations now under way 
arc completed, the New York Sun and 
ihe livening Sun. owned by Frank A- 
Mnnsey, will (rive up their present quar- 
ters at ISO Nassau ureet and move to 
the Stewart building, on old landmark 
of New York City, occupying the block 
front on Broadway from Chambers to 
Keade street, which Mr. Munsey bought 
in October. 1917. It is not expected that 
the removal will lake place until Oclober 
and possibly not until Decemlwr. 

The basement and sub-basement of 
ihe Stewart building are being remodeled 
tu accommodate the presses and the 
foundry of the two newspapers. The 

eludes five Hoe Sextuple "20th Century" 
presses and their number will be in- 
creased to twelve, A mezzanine floor 
in the basement will be used by the 
mailing department. 

The business offices will be located 
on the ground floor at the nonhwest 
comer of the liuilding, extending 40 feet 
along Broadway and about 225 feet along 
Keadc street. The composing room of 
both papers will be on the second, and 
the news departments, the editorial 
writers' offices on the third, andthe en- 
graving department, which now is 
housed at lo5 William street, will be on 
ibe seventh or lop floor. 

When Mr. Mun<e> bought the Imild- 
ing. which was built nearly 72 years ago 
by the late A. T. Stewarl, one of the 
pioneer New York merchants, he an- 
nounced his intention, ultimately, of 
tearing it down and erecting on Ihe sile 
as a home for the Sun and the Evening 
Sun. a building better fitted architec- 
turally to its surroundings, 

lie said at that time that the high 
price of steel and other building supplies 
made it impossible to say when construc- 
tion work on the new building would 
l>egiit and it is understood that while he 
'till has this project in mind, its realisa- 
tion has been postponed indefinitely. 
One of his business representatives said 
ihat when the new building was erected 
the basement would remain as recently 
remodeled. 



News Print Made in Philippine* 

The Philippines are in a position not 
only to supply news print for domestic 
needs but to export large quantities of 
this product, according to a report just 
made by the Director of the Bureau of 
Forestry. It is said that the raw male- 
rials available, such as the bamboo and 
two kinds of grasses, the cogon and the 
talahib, are of such good quality and 
ran be so cheaply secured that if this 
industry it given careful study the isl- 
ands will not need to import annually 
$2,000,000 worth of paper as hereto- 
fore 



NEW INCORPORATIONS 

New York. Travel Information, Inc.; 
advertising; $5,001); C. M. Barnard, H. 
Barnes, O. R. Bradbury, 51 Chambers 
street. 

Charles H, Amm Company; printing 
and publishing; $20,000; C. J. Amm, K. 
and P. Judkoff. 

Sinai Press; $20.(100; H. E. Golden. 
II. II. Hunter, A. II. Koscnbcrg, 364 
Alexander avenue. 

F'inc Arts Printing Company; $50,000; 
S. Taubcnhaus, I. Schmal, S, Schwarti- 
herg, 29 Convent avenue. 

iNDtAKArotts, Ind. — Indiana Farmers' 
Publishing Cumpany; $125,000; Edwin 
S. Whitaker, William IX Fitzpatrick, 
Nellie Prentice. 



FOR SALE 

AJttrlUemealg uudet tlUj rtaarinfefioa. tkirfy 
cenii pgr liar. Cvmnl tut words to tkt tin*. 



For Sale 

Unusual clrcunurtanec* place on the mar- 
ket for Immeolats aal* dally doing 1«S.0'» 
annual buslneaa (no *>1> dept.) and paylnK 
10% on Instalment. City of 4S.0OO: finely 
located; one other paper: 200 mil** rrom 
N..w York Address A-Jit, ear* of Bd- 
llor & - 



For Sale 

One twelve (12) pave Cox Duplex flat twd 
preM — rebuilt four year* ago. Splendid 
condition. Address A-789, eavr* of Editor 
and lllbllaher. 



Get A. B. C. 

Chicago, July 24.— Audit Bureau of 
Circulations reports have been issued 
to the following newspapers: Alliance 
(Ohin) Review and Leader, Chicago 
Daily News, Chicago Evening American, 
Chicago Evening Post, Chicago Herald 
and Examiner, Chicago Tribune, Hud- 
son (N. Y.) Republican, Los Angeles 
Times, Madison (Ind.) Courier, Park- 
ersburg <W. Va.) Sentinel, San Ber- 
nardino (Cal.) Daily Sun, San Ber- 
nardino Index, Springfield (Mo.) 
Leader. 

Kansas City (Mo.) Journal, Kansas 
City Post, Kansas City Star & Times, 
Kingston (N. Y.) Freeman. Martins 
Ferry (Ohio) Times, Mount Vernon 
(N. Y.) Daily Argus. Ottumwa (la.) 
Daily Courier, Pittsburgh Dispatch, 
Pittsburgh Gajettc-Times. Piitshuruh 
Post, Pittsburgh Press, Pittsburgh Sun. 
Portsmouth (Ohio) Daily Times. 
Poughkecpsie (N Y ) Kvening Star St 
Kntcrprtse. 

Fall River (Mass.) Evening Herald. 
Fall River livening News. Long Beach 
(Cal.) Press, Long Beach Telegram. 

Another Daily for Rome, Ga. 

RottC, Ga., July 22. — With Thomas E. 
Fdwards, of Anniston, as secretary- 
irea^urer and general manager, the 
\'ews Publishing Company of Rome has 
been organized wilh $40,000 capital. It 
will start about September 1 an after- 
noon daily pajwr. Officers, besides Mr- 
Edwards, are Julian dimming, president, 
anil R. A. Denny, vice-president. Mr. 
Edwards was until within Ihe last mouth 
business manager of the Anniston Star. 



For Sale 

Ocas Matrix Rolling 
HpnsgTie motor attached, alt In Brut claa* 
_ condition, and at a low price, Wrlta for 

Report* detail* Th» New*. Dayton. Ohio. 



Machine, with 



Equipment For Sale 

Also electric linotype p< 
Democrat. Albany. Or*. 



pot. (DOd ua 



Matrix Rolling Machine 

For Sale— Modern Cloaa Matrix Rolllne 
Machine. In perfect condition with dlr*rl- 
Kraircd three phase. 60 cycle. 220 volt A. 
5, Motor. Prleo I loo a* It stand* on our 
W* are aiitiatltutln*- dr: 
" m*. Ma**.. 



Tran- 



For Sale 

A I. *. 8 and 12 page Cos* pre** with 
stereotype equipment, motor, betting. 
■ haftlnc. «te. The Hlunilard-S.ntln*!. 



For Sale 

One 7 It. I*, motor: on* 2 H t' motor: on* 
si H.I', motor: on* foot pow*r round hole 

—-»"■"•"•■ 1 1 »■ MM hand 

B 



7j **.* . iiiuiui i sriisi imn ! I«l 

perforator; on* liaml punch: M 



• : aeveral 

te*. Mimt. 



Ei|uipnient For Sale 

For Sal* — One J6x5">. two revolution Oot- 
trell newapaper and book pre**: rebuilt, 
trip, hack up. rear delivery. In aplcli'tld 
condition and offered at an attractive 
Mall. 



price. 
Tamil 



corporation, at par for cash. This is in 
view of the "rapidly expanding business 
of the corporation." Prevent stockhold- 
ers wiil be given the first opportunity to 
subscribe before public offering is 



MkStory Home for Buffalo 

BtrTALo. July 23— William J. Con- 
tiers, owner of ihe morning Courier and 
ihe evening Enquirer, inlcnds erecting 
a 30-stnry newspaper and ofitrc building 
ai 246-54 Main street, the location of 
his present plant. It will have a front- 
age of Kg feel and will lie 100 feel deep 
and "will he ihe handsomest building 
creeled in Buffalo." according to Mr, 
runners. The structure is to he known 
as the Enquirer huilding. 



N. Y. to Have New Garment Daily 

A new trade daily, the Daily Garment 
News, will l>e launched in New York 
early next month, according to J. Dan- 
nenhcrg, of Kcady-To-Wcar Publishing 
Company. A staff is now being orga- 
nised. The Garment News will lie pub- 
lished mornings, and, aside from style 
news and oilier informaiion hearing 
upon ihe women's garment industry, the 
retail field and accessories, will present 
a number of new features not now cov- 
ered, it is said. 



Test wells for oil are now being 
drilled in Florida 



The board of directors of the Inter- 
tvpe Corporation. Brooklyn, N. Y.. have 
derided to sell the unissued $500.(100 par 
value of the lirsi preferred slock of lite 



Open Gravure Plant at 

Biffaijo. July 23— The Buffalo Grav- 
ure Company, Inc., has entered the print- 
ing field here lo supply gravure supple- 
ment* to newspapers, and produce print* 
itiK for advertising purposes. A con- 
tract has hern closed wilh Ihe Buffalo 
Courier for 120.1)00 right paitc supple 
ments weekly for three years. 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 

Print* and fold* a seven-column 
4-6-8-10 or IZ-paga paper to % or 
U page si»e at 4,500 per honr. 

A feed fltJ mt • rao/eaauWe prico, 

Walter Scott & Company 
PLAINTTELD, NEW JERSEY 



Take It To 

POWERS 

Open 24 Bourt out of 24 
Earth 

Power* Photo Engraving Co- 
rn Nassau St, Tribune Bldg. 
New York City 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Tjpc the Best in An» Cciie" 

AMERICAN 
TYPE FOUNDERS CO. 

Bcton PlmKnxh Kama. City 

Mr-York CW.cl.nd rVxT., 

Derrott U* Amides 

Chicago San Franriarci 

Cincinnati Portland 

St. Looil Spokane 

Minneapolis Wloninc* 



Prlntlnr Plaala and 

BOUGHT AND SOLO 

Printers' Outfitters 

Ann r,n Typaf otrodare' Product* 
Ptlntar* and BookatndWa Machinery at 
Ev*ry DaacHptlaet 
CONNER. FENDLER * CO. 
M Bnekmaui St. Nnr York Cltr 



Starts Ship Newa Bulletin 

The Bureau of Shipping Information of 
the Naval Communication Service now 
issues a daiiy bulletin carrying ihe nanu s 
of more than 10,fft> vessels, giving their 
location. The bulletin is of great value 
to shipownc'5, shippers and all engaged 
in business rviih a maritime connection. 
Daily reports' of the movements of ves- 
sel- are received from the Bureau of 
Operations of the Navy, the Shipping 
l.i-l. Ihe British Ministry of Shipping 
and other sources. The Naval Communi- 
cation Service is under the direction 
of Lieut. Commander R 0. Coffman. 
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CLASSIFIED ADVERTISING COLUMNS 

Mre.** lk, WmruW celaeuu of Eorra * I'ir«Lll«H torn ma, tnd a Darner lor an 
,„/«l me<»amcol oo»ipmnl tor wtuch m a* er <lf .f .,,„' A 'For Ma* fat » 

rWts frail fee '■»' ""J <»»» »a»a or* (ut k«<i«i»i awWs wnlj nrwn 
.„<•»— .a. iskiV* wali a» af r#el irrrui tm tomtboJ? otto. 



SITUATIONS WANTED 

U t a thmmn t* a.Jrr iku tloaUuatiom, torn 
craw per Urn*, rock itueriio*. Ceasl Mm 
avrdt to Ike tint. For thoio noomploytd. 
m% to tr<ord SO wer<f». two mirrtio+i FREE- 



Hushies* manager, thoroughly competent 
iiiin. wld.< aucoesaful experience as bual- 
■ manager; also as circulation man- 
direr good else dallies, accka engagement 
r,»r now or later date Woulil consider 
,t.,.it proposition Addreaa A-7lt. cure 
ivdllor & I'ubllaher. 

Experienced Copy Editor 
alsbee permanent position In New Tor* 
M Philadelphia; *7 year, old. college 

graduate; 
•t> l«: will 
.jr. Editor 

Cartoonist 

Cartoonist with some national reputation 

->.- r.i St ink *- ,i :il*iill Sept 1st. 

Ten yeara' experience, aevrn on one |>arM.r. 

" in political and human Inler- 
mtl >" got Into larger 
il.l.l — ih.t only rnan for desiring a 
" as A-"S«. car.' of Kdltor 



:an write head, to ault your 
come on probation C. J. T.. 
* Publlaher. 



and Put 



. 12. looking for opening 



time, an interest In tt 
t,r IIWSIQt, T>ix IT7, (larwcxid. 



Miliary, I2.KDO; nine years with Hearst NVw 
York papers, at present Covcrameril War 
Work. (' T. M.-laoighlln. Room **S, " 
IJIierty Street. N. T. City. 



Web Pressman 

Ni»w In chirtr of afternoon dally dralrea 
.'tuiiyra of location. Experienced on eight 
laige Scott or two-three or four <le> a 
(Viae. Hue or Scott presses. State what 
i -if > . . 1 1 I ..m. .i> f u c - 

.ttiiI help on press. Address A-7H1. care 
of Kdltor and Publisher. 

Reporter or City Editor 



SITUATIONS WANTED 



Change Wanted 

Man of 3i) with family, now (leneral Mun- 
riKi 1 r of paper In rlty of afi.oou and with 
13 years' newatrtiper experience, desires 
to make change. Ileal references. Has 
served one employer II years. Addreas 
llox A-7J-}, rare Billtor and I'ubllaher. 

Editorial As.Ut.nt ■ 

_ j, of real talent nnd promise, sue- 
sful as advertising writer, will aacrlflea 
„ -I imsltton for chance on publli-Htiori 
.1.1.1 A.7JJ. care i f Kdltor ar.d I'ub- 



IIELP WANTED 



Publication AaHistant 

fctenoKriipher with trxpiritjnrt^ In •r-illt'-irUI 
nnd advcrtUInx ii«paitm^nt* of h month- 
ly puMU-jitlr>n for work In N*w Yorl{, 
Mum be famllUr wllh and be able to 
hutuHr udvert.H'.nic jwr-eonnrl of tipwb- 
IHtpers and mnirnilnm. cut» nnd proof* 
and krep edltnrlAl aim! advi t tuinR r««-- 
orrtii. Addrixui A-R0«. vmrv Rdlior and 

l^lbll-tJKT. 



ft«CWpt *t*H>k tm part pn> n 
,V ltli«u. A-M13. i-nrf Kdlloi ai.tt IMbllnh-r. 



Wanted 

I*uni(lon a* ntaimjElnf. .ulltor and cdltfni.il 
wri'.rr of ufirrrMN.ri i*iwt lit rlty of from 
MWtO to 100.1100. Q.i«.inraU.M.tt; On* 
yrjir n* reporter; on* yeur ut» ttportfi ed- 
itor; one ypR r a* city alitor; one year att 
biifllntr*** maiuifffr; thiw»i- y*ain un nuinaK- 
ln« editor and rilltorlal writer, part own- 
er of publication, an afternoon pu,*r In 
city or 40.IHW. ITnlveralty educutlon: age 
i wt'nty-*'li;bt \ unmarr lt>d. \ ^demtand 
re«poit*lbUlty of owneranlp lnt«<r»*»t»d 
only In u p-ubHcnt!on whlrh m^Int«*riH a 
ronatructive, conaervat.vi* cdltifrlul ped- 
ley. not Involved directly In politics 
t b roujch owner's pn rt IcIim. t Ion. Dlaa p- 
provt' Ainerlfan itiernbn»n«bip In a l^MKUe 
of Nations, as now pro.towed and undcr- 
wtood. Will be dlHchnrifcd ait Army of- 
H<vr AtiruRt lit. A valla bio for duty 
H«-ptombi>r lat. (*orri»ai-iind»"n«-»' ami <-on- 
f«-rt'!n r d-*nlr«*d, Salary, IJ.rluo Addn-na. 
Bdltur No. 1. rare ICdltor A rubllaher 

Telegraph Editor 

A No. 1 totftRTuph *Nlltor, now ^mployt'd. 

In pld, plenty Of "pMlirb ." f.*t««blf MrM.'- 

ullve iO, irmrrie^l ('refer subfitanllal 
Krowtnc paper. StiitL* beat aalary to 
atart. Addrcan A-HUT, , are " 



Have you an op^nlnsr for an ambltloua 
younit Womftti? I h«v« he*n a proof- 
r. ndcr elicht yeann and wlnh to do nowa- 
pMicr wawk that will a.lvam-*- m* toward 
.OHorUl position. Alert )ntelll(f«-nc« and 
i-.*rn-»>t wurtc will be Klven for chani**' to 
rttik.- K'"m|. Address A-7X«, care of 
■ r .i ptibi iht r 



HELP WANTED 

,4 (ft rrtiztmrmti umdrr thi$ ei+tliGc*t%«m twtnty 
fir* «#«f« per (inr, Owar tig words to fa* 

In*. 



Y.^ana; man. University irraduate. f-v* 
wHt->i ».Jip*.rI«>i.r:i> as reporter and city 
-■lit.vr deairew |»oslt.on on OhW> or Weat- 
*rri Indiana dally n-*t rffomncca as to 
rriaracter and ability. t;«rresp4>nd*' ncc 
•nlirlted. Address A-7>5. rare of FMltor 

and rtlbllabcr. 



I'nunual Opportunity 

for an exp»-rlt'n.-*-d «<1 v«>rt l»ltiar nal^nfipin 
fox Houlhern trade Journal leadtnK it" 
field. Must make New Orleans head* 
quarter* and do considerable travel inc. 
iTovioua expt-rlenco essential. Umasual 
oi>|«irtunl1>' for man who can bandlx 
territory and who Is capable of developlna: 
Into advertlHlnc manaver. Slate aae, r\~ 
perleiH-e and salary expected. All replies 
held strti-tly confidential. .Southern 
Marino Journal Puhllablnc Houston, 
Texas. 



Advertising Manager 

Wanted -Advertlslnc Manacer for lead- 
Inc dally In Kastcrn town of thirty thou- 
Man with ability to d«\ ' 



Wumun Editor 

H .man wanto p*jHl(lon as editor woman's 
chlklrcn's department, or literary work 
-ii paper. Three years" experience Ad- 
dress A-7>i. caro or Kdltor and 1'ublliher. 

Circulation Manager 

J7 years old, 16 years circulation exper- 
ience on both mo mine and n f t e rno« »fi 
r-.i|>' rs, And now has charce of that de- 
toiriment mi a well known daily, deniri>s 
■■liHi'.jje, Kor fnrlbft!' Information ail- 
if^m A-7*3. care of Editor and IMWUher. 

Kililor 

Tliirty-f.iur iears old. now with one or 
tin. lendlric dallb-a of New York Oty, is 
ntHtlnc altout for a post aa alitor uf a 
•ally in a fifty of from 40,000 to 1S0.OO0 piip- 
tdaltoa, Muat have full Information on 
M ntt im-Im1 eond It inn of pa per a ml me- 
: tunica I comlUbm of plant. Ank alan uti- 
iih - llnnerl uutlvirlty In direct editorial 
tl"|*irtment lout»lde of political matter*) 
md an appioprlatlon May which to op- 

"*tr. WM| #\\» rhlmgo, lt.ik.tiMl Hti.l 

N-* Y«trk re<x>rd aa repoHer. re-wHh- 
min. city editor and editorial writer. Will 



from iM'Klnninc I'e 
Hxht party Addre 
Kdltor and Publisher 



BuaineaB Manager 



T.qnlness Manaicer wanted on a dally 
ewnlnc itan*r In a city of forty thou* 
sand, Must have, In addition to buHlno-oi 
abiltty, a tfeneral knowb'dKe of the newa- 
jKifXT Imslness. tng-elher with courage, 
optimism and imaclnatton. A splendid 



op|M)rtunlt> for a youi 
Wj^j«- h Addrca* A-737. 



care ..f 



Circulation Man 



Arcounlant — Executive Ability 

Y-'imjr W>im*«n, 23 yours n| ace Rood 
• x.ttjtive ability, I yetui*' e«|>«-rleiicr. de- 
wres fMMltlon aa HrcnuMi:*nt. Una a Oral r- 
ate lcn*i«M|ce uf all oltlce details, haiik* 
Iiib nnd em nlntu-n work tv*n nUn npcinit- 

lyavfrHtef and mrtafilwaia, ,%i 

rniployeil as hejid »r.^Miit-iit and 
Rtoaajtf «| d-iily naprff In » ||> with i 

t! l .! , . rt| Mf - Address A-SH1 



Wiinted— drculatii.n man to build up the 
circulation of this newspaper In the 
Tlojinh district of Michigan, of which VOti 
Miifon le* tb«- tint oral meimpolto, The 
|tri-aenl clreula«lo»i la 11, WMt, and we have 
iml employed a nlnxle iui||ctlor or can- 
vaster for -.everal years, yet ctrrulAtlon 
has been held Intact simply by selllnc th* 
Iiajtcr on its merits. The city c|reul*tit»h 
piai tlciilly already \w. and n>> problem 
whatever. t'm i.'Spnndeni-e tnvlted with 
the man who thinks he ran Increase the 
out aide circulation In a territory of 100,- 
>s«> |heople fmm three to five thoiiNiitiil 
'hitslde territory consists of numerous 
small towns and fine UKrhuKurHl district. 
Aitd.>.-HM Th« Times-lleratd, Port Huron. 
Mi.b, 



Syndicate SulcMnan 

(par of the totcst gniwlnc syndlcatafl In 

lb mi try has an o|H-idne for a mnii 

who has a wide tic«|iialni.inre ainona; 
n» ws|si|i.-i- f.lll.M>t who has twime ex- 

i.. .|. n.-.. in Hellimr wrvt. c and f. -allien 
The rlaht ni.n ..ui make H n uinisiiallv 
1 .veuhle rnntra.t Address A-S02. cure 
Kdltor and IMbllsbcr. 



Managing Editor 



Wanted- Managing; editor for newstxiPer, 
In city near All<atny, r>o not apply unless 
you are young and have plenty of Intt- 
Lnilv-a, Wonderful opportunity for man 
with ambition to cet ahead. Ktata pre- 
vious experlenre and salary expected Ad- 
dress A-79S. cnie of KilUor and l'ubllshcr. 



Wanted At Once 



Y'-ung mar 



takr 



managing e<lltor- 



shlp proposed afternoon dally In city 
15.000. Must be first ebiss all round, with 
requisite experience In all ways. de- 
tail experience und submit reference of 
former or present employers. $3fi.00 to 
start. Marc U. Perkins, Fremont, 
Nehraska. 

Adverti«ing Saleaman 

Wanted At Onre— Advertising Salesman 
a nd copy wilier fur ni- ini inx pa per In 
SiMtthern rlty of 30,000. Drawing account 
and commission to experienced man, Ad- 
dress A-aoo. cure of Kdltor and Publisher. 



BUSINESS OPPORTUNITY 

.t-h rruwrnrnti mmJer ttii* rUirttiration, tour 
..ni/ rrr ii'ae. f<M.n( nr n»e.fj In fn/ «ar. 



Half Intercut For Sale 

Kor Hale- Half Interest In mornlnjf paper, 
1'allfornla city of fl.onft, to a prac-tit'Ai 

man Hplen.lld field f.ir development. 
|hi..||.|v consolldiitUin- h'lne newspaper 
pmperly. poylne now better than 12 pet 
cent, with possibilities of cnnsl.ler.rl.lv 
mora. Prefer jpiml ailverllaltiK man. Ad. 
Iran A-»(i4. Editor and I'ubllaher. 



For Sale 

Hulltvan I'wlly Tlmca: only dally In clty 
of «.ix». county of Ji.iem. rich pruslwwus 
ac tion of Indiana. Property enjuya ■ 
revemie and excellent pnjspecta. 1 
clmnce for rlrht man. Personal reas 
r..r selllnit. Kor Information aildreaa Paul 
l\jynter. HullKan, ln.lUi.n 



«...-d 
Klne 



CHINESE PRESS SHOWS 
SIGNS OF PROGRESS 



I .ml M. Scholi Writes of Pioneer Work 
Being Done in Orient in Wajr of 
News Service lo I'apera— Ameri- 
can Advertising Going lo China 

Enlil M. Scholi. formerly publisher of 
the New York F.vcninu I'nsl, and who 
has been spcndinK several months in 
the Orient, expect? to return tn the 
I'nited Slates in Seplerr.her, bttl does 
not plan In return to Sew Yutk lie- 
fuie October. 

In a tetter lo Kdito« 4 PimtHROV 
wrillen from Shanghai, China. June 13. 
Mr. Sdioll dencribes the itcucral strike 
there in prntcM afrain^t ihe Govcrn- 
tncnt's aelinn in lhc Shantung mailer 
Everything Japanese is being boycot- 
ted, he says America stands very hi|th 
with the Chinese. President Wilson's 
speeches having been translated into 
lhc laiivnaRe of lhc country and very 
widely circulated. These speeches, ac- 
cordinu lo Mr. Sehob, consliiute a sort 
of political llihle for the natives, who 
arc looking more and more to America 
for guidance and for co-operation 

"The press of Clii.ia is in its swad- 
dling clothes," writes Mr. Sclml? 
'There is no paper here that has over 
311.000 daily circulation, ami m.xt ..I 
them are under KMOQ They are all 
ambitious to adopt modern mcllvwls. 
hut they are not ronimrrnaHy profit- 
able. Highly per cent, of lhc people 
here do not read, while exactly ihe re- 
vrrsr is true in Japan. 

"I have ir.ct Powell, who rails Mil- 
lard's Review, a"d he U one ai the pro- 
gressive Americans here. Carl Crow, 



$5,000 or less cash for 
investment in a small 
southern, southwestern 
or Pacific Coast daily. 
Proposition S. W. 

CHARLES VL PALMER 

125 FIFTH AVE. NEW YORX 



CONSOLIDATION 

is the recognized route to large 
rrtnrnt in nearly every line ol 
cu4na.crc.al industry. 

We believe that publishing | 
erties offer one of the mo 
tractive of all the 6e!di for i 
and consolidation. 

We have a record of 
this difficult work that y 
snvcsttgaUe. 

HARWELL & CANNON 

Prffftrtitt 

New York 



formerly of the Committee on Public 
Informaiion, has embarked in a new 
venture thai promises well, lie is plac- 
ing advertising in the vernacular press, 
and also conducts a news agency that 
furnishes news to the Chinese paiscrs 
here and in Peking, where he is asso- 
ciated with Roger Ames Burr. The 
papers are taking to the service. It 
looks to me like the beginning of the 
Chinese United Press. They arc plac- 
ing business like the Ingersoll watch 
in lhc Chinese papers. American man- 
ufacturers who expect lo open the 
Chinese market have got to advertise 
to the consumer." 

Mr. SchoU has addressed the adver- 
tising club in Shanghai on "The Com- 
mercial Development of American 
Ncwspaprr*," and alv> talked at the 
Peking Press Club, on which occasion 
his address was translated to the 
Chinese editors present. 



Get. Artificial Limbs for Poor Boy. 

Albany, N. Y., July 22. Two hun- 
dred dollars were needed to supply arti- 
ficial limbs for a boy whose legs were 
amputated above the ankles. The Knick- 
erbocker Press presented the case to the 
public, withholding the boy's name. It 
asked for aid from readers and three 
days later a table was 
the names of the readerj . 
more than twice the amount i 



oman to Fly Across Texas 

Four WostTH. Tex. July 21.- Miss 
Catherine Ogleshy, of the Star-Tele- 
gram, made an airplane flight to a num- 
bef of North Texas cities recently with 
Major Theodore MacCauly, the Satur- 
day Kvening Post wriler. Miss Oglesby 
is the first Texas newspaperwoman to 
make a flight across the state. At Paris, 
Texas, she was greeted by Governor \V. 
P. Hobby. 



History Again Repeats 

Sr. Paul, Minn., July 23— St. Paul 
Ju.l.l, descendant nf Daniel Webster, 
who had beea on the "day side" copy 
desk of the St Paul Dispalch-I'i.wieer 
Press, succeeded John Cowan, "night 
»ide" copy reader, it was not ihe lirsl 
lime be found himself "in his sieps." 
KUrvcn >car« ago Judd lefl his Massa- 
chusetts home to lake Cowan's place as 
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PRES. M'KERNAN NAMES 
I. CM. A. COMMITTEES 



Ed 



itor & Publisher for July 24, 1919 



Organisation Experts to Double, Mem- 
bership Before the St. Looi* Conven- 
lion in 1920— Noted Worker* 
Represented in Personnel 



President James McKcrnar. of the 
International Circulation Managers' As- 
sociation, yesterday announced his com- 
mittees, for the ensuing >ear at follows: 

Trans yorUllaa : Harold lloncli, chairman, Fort 
Worth (Tvtaet Klar TVIrcrasn: P. P, lledilow. 
J«. Ill- (Pla ■ Mltllwutbj; D J. Tool. Or.nrt 

Itanlila (Mien.) Herald: J. X. Kb»eup<ed, Chlrasn 
Imltllli It. K. ntodcblll. UnlsTllle 11-r.M; 
Jatne. I- Parter. Philadelphia N'nrth Amerli-an; 
Jiwiih leer. New orleja* turn. W. Ilatrluau-n, 
*t. fainl, <!!'•>« IK-m,-.fnt. P.ilwln U Powell, 

Plmetilx. Atlantia ilasettv, n .1.. i J. ('urrlKaa, 
Ib'n.er Nowa aa.1 Tim**. 

Convention: W. II. INsxe. chairman, I'Mlnmbaa 
llla> Hall* Lodcr. ttnhcrt II. MrS'lc.ll, New York 
I : > .-hi tiat Pint; llobrcl T. Ilalller. Buffalo Oorirtar- 
ItMlulffri Herbert l>lm lialvrMiio Trlbwae: C. 
P. Slum, Plalnllcld |N. J.I iv>nrler Nowa; lti>irl 
I. . ,., phlta.lelribla Valletta: Paol II llrown, 
charlotte (S. C.I UWrnr; B. II. Paean. Rrirltx 
Held nil I male Kei*tcr; Gtotn J. DeMBO**, 
Imlnth iMIna.l Xo«a Tribune, Robert &. Wall, 
lioitla.llte Courier Journal. 

Auditing 1 Altwrc Mlchaar. Hialnaan, llarrle- 
hnrf il'a.l Telvcri|.h. Alfred W. Oi-lcrlll, 
Hkl iN. T.) rna; Thinna. r. P.rrellj. 
ffafMMb i a (B- t.l Journal; Krneet ISrboli. New 
Yoen 111). Omell Pahlldilna: O. 

NewtUisV Walfara: lirorse tl. Reyanbla, chair - 
mau. New l*edfe.nl <Xat*.l gtaadard: Joseph R- 
TavUe. liranil Rapl'la 1MUI1.1 ha; T. J. 
h..»ana«lb. Da/tun IO.I Ihillj Sena; William P. 
Ut flM i Wonmlng-tcn, (III. I I>ally Paalanra|ih, 

Prafran: Jean M. Rebuild, chairman. Indian- 
nr--<l« Nova; John TMrr, Atlanta Conalltalloa; 
W I litem i„ Annie. Tnrtintu Hlar: Joan Laag, 
Tomato World: 1". U MrCratr. Superior iWln.) 
Td.*i.m. I. I', *>.», Itaernnorr ilowai Time.; 
J. P_ Xuan. lliin.lcw Chronicle: anwii W. Ills- 
Mt s, r..ii«e (N. Y.l Pnat Utaadard. Julia 1). 
HlmmnwU, Atian'n lUVt Journal; Julia Kalaer, 
Marietta III.) It. r .o r Leader. 

A«4lt Bmraau; Juha M. Hrhmtil. rhalrinao. 
l»i|<4n«j>olbi Ki>at; Oavlil II. .amltn. fartlaad 
iirrr.l Jouraal; B. A. Miller. tlerrlaturB iPa.l 
Xiua; U l'.»li«e4, Allaalle CUJ llalatt. 

Ketle*. W. 0 Tanner. 1 I lea ( X. Y.) Herald 

XMabanalf: J. J. I^rneli. chairman, Cleea- 
laad I're*-: «'. I.. Botta. Kmklra. N. Y.; T. 
P. Ilitanl. Pvliltaliera AdtrrlUlna Aaanelatlon. 
Kaaea* I He. M«., If. A. Miner, It Ira (N. Y.) 
OaMTMIl Clem. V. O'Ronrte. I'm- IO.I 
Jonmal; olleer Klmr, riu.nu lArla.1 BcnuMI 
ran; U I. Borar. IMn Slnlnaa llowal Capital; 
UmnPl W. MalUeaa, Wln'ni|u« iCaU-i Tale(rani. 
K. J. hairtiiit, laitie Horn (Ark.) Damorrat; I* 

A. Meirrla, Halelrl! (X), I I News and Ohaerarr. 

<varn-> It. Howlrli-li, laarkaa (S. C> Sun; T. R. 
Fulkaa. Heslaa ICaaul Leader; W. J, I^nena. 
TeeiHua iHid.l Sewa Ttllunw; Hurray r ll. rk 
JuliMtun ll'a.) leader. Prank W. Bluer?. New 
York lieralai C. W. liallvr. Raffaln Commeretal; 
Vlrlnr Irfltanaar, Mllaaukee. V/lnronala HnM| 
« II |iennl«. llallfai . N. ft.) Her. 1,1 Mill. 
Harry E. Sor.loenr. Jaekncri i.\1l- li. > Neva; M. J. 
Burke. Hr..klya Hull; |^.-|„ 

Pabllelty: J. M. Ananl^rg, coalman. Albany 
•N. Y.l Kulekerlue-ber Prca; WlllUm llofuianu. 
New Yrark Hlaai^KHtuM ; J. P. payae. Indian 

a Mia llnd.l Indiana Hall) Jamci B. 

tlcBdaraM. Unnrrea) Oaaelle; William l»arliy. 
T.euwlu Mall and Rvridre. c. J. rianakan, Naw 
Yuik Time.; I.. J. Ihw.bana. Connrll BluSa 
ll'^ral Nonpareil. Turn Ibiwney, II.-I-. UloW; 
Prank W. EaMla. CuH-lunail rnnxnrrelal Tribune; 
*a*uel N. Julinnnn. Phlladelpbla KoOAllrer. 

Caaaral Walfara: II A. Wenlj., rhalnnan, 
lileua r.ll. IN. Y.» p.»i Mar) CUarle. Water 
n.l.l. N.a \„rk lleralil; M. W. E<vp. W aa blo( 
ton Iti. C.J Time-; Wllllata <S, llnrua, Vi'aafc. 

'" 61 In M. llammnnd. Jr.. Rralun 

Tranxrtpl ; IU.» C. W . l..i..r. Ilnrllnrd Cnuiaal ; 
J. R. M11 utehjr. laaeramitilo flee; p 11. Pruaun. 
Nw fork Rollrllno lull. »,ni. R. O. Ilyer 
Mliwaaki- 1 Wit 1 TW Junrnil: William I. 
KAmnp, Blihniood lYa. I Yleftnlaa. 

XotanaJnaaal: A. r. MaeKlnann. rhalrmaa. 
New York; A. H. IJn.-u|n. HI. I^ula Pu*t III. 
paleh: W. A. Allark. HI. Luula Time. II B 
ilr.l.l.. w. Nun., WorU Oaakt I'rlntlna In,; 
W. llarriiiKlim. at. tnMak (JMi flemuerat ; R. B 
aieralnan. tt Ionia Kry~l,lie. 11. a. Trie Kl 
Pan. HeraM; Roy llatlen. UrlM: Pr.. Pro*.; 
M l>. Trewle. Burfat. Tim*.. 

Jfarraiatyi Clareiieo Kyater, ckalrman. r <>r » 
(III.) r»enin« Bur. William Elder, Toronto Trt». 



TVe amaUamatlon of ta* two Uadlof pre 
ireaalra Jawlab nawapapwra of New Tort 

THE DAY 



THE WARHEIT 



»- Ut* twing Hi* mo»t p*w*rrul tvdTtr 
tlriUff ftswUuta la lb* Jrwlab Bold 
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mi 



<rim: R R. Crafl, Jarkaon IMIcb.) CltUen Preia. 

By Lawn ti n u. Rear, rbalrmau. LoulnlDa 
1K7.I Staadanl Prlatli« Co.; Wltluun I. Antwr. 
T.etailo «ar; P.. H. [tabaoa. Newark l«l«er. 
J"«opb A !o,k.-/ .V'aabrUla Banner; A, C, 
Jeiiklna, Illnnlnf baaa tailcrr. 

rubliaknn Aain. Osmmittaa: A. Unroll]. ckiLr 
man. St. Lonla Piat-lrlrnalefc; A. E MarKIUMO, 
.New York City; Juaepk Taylur. Urand Raplda 
(Mleh I Prena. 

Railway Kail (wrrlea and Peat Omc. Com- 
■tttaal Albert MtetwrT, chairman, Harri.tiunt 
1 Pa I Trleiram; Juha S. hmld, lndlnha|u>lla .New.; 
B. II. Merlean, CItTelatlon Manaeur, New York 
I.>«u1iir piMt; Ruy A Weir, l*oulavUle Coarler- 
Juurml; U II I rla, El Paao H.raM; John ToJar, 
Allanl. Conalltallnu; Tbomaa P.. Parrelly, t'roel- 
ilenre ill. |.> JodTwaL 

The association now has live hundred 
memhers, and Preiiclrnt McKcrnan in 
his inaugural speech requested that the 
membership be doubled, calling atten- 
tion to the fact that this only requires 
each member to hriug in one application 
during the coming year. 

The membership committee is twice 
the usual size and it is f Kpf C W si that the 
organization will double it* membership 
in the nert year. The slogan is "One 
Thousand Members for St. Louts.' 

•'resident McKcrnan, who is circula- 
tion manager of the New York World, 
said to Kpnok & ['LBLisHyji : 

"The I. C. M. A. is doing effective 
work in the circulatiim field and busi- 
ness managers and publishers who ap- 
preciate having their circulation manag- 
ers keep up to date should sec that they 
join this association. 

"On the invitation nf the Publishers' 
Association, the WIS) convention of the 

I. C M. A, will he held in St. Louis 
June 15. 16 and 17." 

Following arc the officers and direct- 
ors: 

I'rr'idcnt, j'ames McKcrnan, New 
York World ; first vice-president, Will- 
iam L, Argue. Toronto Star; second 
vice-president, A. 0. Lincoln, St. Louis 
l'nst-1 Jispatch J secretary- treasurer, Oar- 
ence Eyster, Peoria Hvcning Star. 

Directors: J, M. Annrnbrrg, Albany 
Knickerbocker Press; James L. Farley, 
Philadelphia North Amrrican; James R. 
Henderson, Montreal Gazette; H. H. 
Fris. El Paso (Texas) Herald; George 

II. Reynolds. New Bedford (Mass.) 
Standard: T. J. Kavanaugh, Dayton 
(Ohio) News; M D. Tieblc. Buffalo 
Times; John Kisenlord. Chicago Amer- 
ican; William Fldcr. Torontu Telegram, 







LAWYER - EDITOR HAS 
MADE HIS MARK 



Walea Agency Girls Win Ball Game- 

At the annual outing and field day 
of the Wales Advertising Company, 
New York, held at Bear Mountain 
July 12, the surprise of the day was the 
showing made by a team of young ladies 
from the art. detail and stenographic 
departments, who made the men's nine 
play their hardest to defeat tliem by the 
close score of 12-11. The young ladies' 
team has issued a challenge to any simi- 
lar team in the New York Council of 
the American .Variation uf Advertising 
Agencies. 



R.J.BidwellCo. 

Pacific Coast Reprtseniativt 

Daily Newspapers 

of 

"Advertising Value" 

Rales, Circulation, Special DaU. 
Promptly Upon Request 
PACIFIC COAST OFFICES 

EDITOB & IM IJI.ISHF.R 

SAN FRANCISCO SEATTLE 
:v Market Si. IIO L. C. Smith Bldt. 



Eowaao Ai.a*tcnT. 



TF.N years spent in the practice of law 
and another decade as owner, pub- 
lisher and editor of a newspaper — that is 
the record of Ed- 
ward Albright, 
publisher and 
owner of the 
Gallatin (Term.) 
News. 

Mr. Albright 
was graduated 
from the law de- 
p a r t m e n t of 
Cumberland 
University i n 
189R, when he 
was twenty-five 
years old. He 
hung out his 
shingle in Galla- 
tin. Tcnn, near which town he was born. 
Just why lie dropped the aspiration for 
the wool sack that every young lawyer 
has, he doesn't say, but he bought the 
Gallatin News at the end of the time 
specified above and has been running it 
ever since. The News has no competi- 
tion, since it is the only newspaper in 
Gallatin, a county seat of 4,000 popula- 
tion and in a county of 30,000. All of 
which makes it easier for Mr. Albright- 
He loves the work of editorial associa- 
tions and has devmed hitmelf to it in 
large and generous measure. He has 
been president of the Middle Tennessee 
Editors' League and also of the Tennes- 
see State Prcs» Association and is vice- 
president of the National Editorial As- 
sociation. He hasn't any political aspira- 
tions, however, as he showed when, in 
I91R, he declined to enter the race for 
Governor of his state, though two-thirds 
of the newspapers in Tennessee endorsed 
him for the Ilcmocraiic nomination. He 
never has tare for political office. He 
has a good paying newspaper property 
•"•I >' c mtr-ii to ,r,r h:> attention to 
that. 



W. R. Robinson, formerly an editorial 
writrr on the Philadelphia Public 
l edger, is now doing similar work for 
the Cleveland Plain Dealer. 



H. R. Lautmann, city editor of the 
Pittsburgh Leader, is recovering from 
the effects of an auto accident. 



Foot! Medium 
of 

New Jersey 

Trenton Times 

A.B.C, 
2o— 12c Per Week 

KEU-Y-SMtTH COMPANY 
XI Fifth Avenue Lyttun Building 



NEW YORK 



CHICAGO 



Canadian Press Clippings 

The problem of COTerlaf the Canadian 
Ptebt la auawarad by obtaining tba 
•err lee of 

The Dominion Prefis 
Clipping Agency 

whJci. ft«.i tli* rllppdniia on all nult«>r« 
of .»i»r*«t to joq. piiottd to or*t W 
V* colli, «f is* c«wspipera *nd patillro- 
tlnn* nf CANADA. 

W» rar**>r tttry foot of Cmmmto and 
NB>wfoondtoTif1 at oar btad ofltro, 
74-76 Church St, Toronto, Can. 

IMoe of •rule*, rrfular r*rrw cllppinc 
rain*— rnwlnl r*it** and dtocouala to 
Tradr and N«wi«rijt»r r«. 



D. C. HATCHER COES TO ATLANTA 

Becomes Circulation Manager of Geor- 
gian Before His 26th Year 

DtTBOiT, July 23.— Douglas C Hatch- 
er, at present circulation manager of the 
Detroit Journal, has signed a year's con- 
tract with the Hearst organization as 
circulation manager of the Atlanta 
Georgian. 

Mr. Hatcher goes to Atlanta on 
August 31. His has been a rather spec- 
tacular career. Starting in Lansing. 
Mich, as a newsboy, "Hatch" first gut 
into the mail room of the Lansing State 
Journal. Soon after he was made cir- 
culation managrr, in which post he mi 
distinguished' himself that, early in 1915. 
Ik was offered and took the circulation 
manager's post on the Detroit News, He 
went to the Detroit journal on Janu- 
ary I, and now gets into the biggest 
newspaper organization in America — and 
all before he is 26 years old- 



Buffalo Men Join New Agency 

BurrAUj. July 23.— Besides Alex F. 
Osborn, other local advertising men 
who will became affiliated with die Bar- 
ton, Durstine & Osborn Advertising; 
Agency, are Clarence L. Davis, who will 
be assistant treasurer and local service 
manager; Donald B. Wheeler, director, 
and D. R. Davis, who will be production 
manager. He formerly was copy di- 
rector of the Vandcrhof agency of Chi- 
cago. 



Robert Fgan, Pittsburgh newspaper 
mail, has been appointed general director 
of the Knights of Columbus activities in 
Paris. 



You can reach 

Albany, Troy and 
Schenectady with 
one paper 

The Sunday Telegram 
Albany, N. Y. 

Circulation, 28.000 



We can increase your hnaineao — 

yen want it increased. 

You have thought of preaa clipp- 
ings sour self. Bat let u tell yoa 
bow preaa clipping can be made 
• business-builder for yon. 

BURRELLE 

145 Lafayette St, N. Y. City 

Ksiablishrd a Quarter of ■ Cmntury 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 45th Street 
New York 
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ENTIRE WORLD 
CALLS FOR STEEL 

Orders in Broad Inquiry Now 
Eiceed 



GERMANY ANDJUSTRIA BUY 

Situation Indicates Sulained Ac- 
thilj 



Dercloptnenta in the iron and »tcel 
trade tbia week have been of a very 
favorable nature. Producer* report 
that new order, have rxnrdnl ship' 
mcnta, coming: both from for* Urn and 
domeatie aourcea. In fart the week 
wan marked by a broadening iiwjuirr 
for »t*el and ateel product! from all 
part, of the globe, inrliiding Germany 
and Austria. 



50,000,000 

Gross Tons Of 
Steel For 1919 
Estimated Pro- 
duction 



PENNSYLVANIA 



has led in steel production in this 
country for many years — and still 
leads all other states in steel. 

With the entire world calling for 
steel, Pennsylvania's continued pros- 
perity is assured for a long time to 
come. Every industry benefits. 

Business in every line is good in Penn- 
sylvania. People are all working. 

These daily newspapers, covering the 
state from the east to the west, and 
from the north to the south, will 
carry YOUR message, together with 
the name of your LOCAL DEALER 
to the buying public of this territory 
— a territory well worth the most 
intensive cultivation. 



Call (M) M475 

•Alleooa Mirror (E) 23*76 

Alleen* Time* (M) H,?« 

HcuMrbeiu Glebe <£» 6,766 

•dorter Tin*, ft RepabHtan (M4E>.'l44?7 

CouneDrHIle Courier (E) 6,888 

•Eeetea Expree* <E)._ 11,096 

Eaatea Free Pre** <E> 15,455 

Erie Herald (E) t£12 

Erie Herald (S) 8,491 

HarrieboTf Telegraph <E) 28^910 

Johnstown Democrat (M) 9,841 

Johnrtown Leader IE) 8,039 

Laneader Intelligencer & Newt-Jour- 
nal (MAE) 22,018 

Lebanon Daily New. 8449 

New Caitle New* IE) 13,411 

Oil City Derrick iMi 6,135 

Philadelphia Record (M) 123477 

Philadelphia Record (S) 133,680 

Pittaborih Ditpalch <M> \ f 

Pituburgh Dispatrh (S> j-S*4H0| 

Pottrville Repalilican «E> 10,797 

Srranton Rrpukliran <M> 27.130 

Srranton Time. (E) 364161 

We.t f.h.rter Loral New. (El 11,926 

Wilke.-H.rre TimcUader (E) 19,376 

•William,.port Sin • K > 16,110 

York Gaartte (Ml 

Government statement April lit, 1919. 
•A. R. C. rtalement April 1st, 1919. 
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To Newspaper Publishers 

Just one year ago, after careful investigation of 
conditions, I launched a campaign seeking to produce 
closer co-operation between the newspapers and adver- 
tising agents for the purpose of producing increased 
volume of general advertising. 

I advocated the adoption of an increased commis- 
sion allowance to 15 per cent, and 2 per cent, cash dis- 
count, to help meet the agents' increased cost of doing 
business. I am informed that 90 per cent, of the daily- 
newspapers arc now on that basis. 

I advocated commission allowance to agents on 
national advertising linked to the names of local 
dealers — localized national advertising — and have 
definite assurance from hundreds of newspapers that 
they are now doing this. 

Millions of dollars of new advertising for news- 
papers is now in preparation in the agencies, and I 
most earnestly urge publishers to do everything in 
their power to help make it easier for the agencies 
placing it. 

The wonderful superiority of newspaper ad- 
vertising is about to have its greatest demonstration. 
We need have no fear of the result. 

JASON ROGERS, 

Publisher of the Afcw York Globe. 
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In Chicago The Daily News 

Six days a week, against all competitors, morning or evening 

Leads in Automobile Advertising 

There is no longer any troestion in well- .News is automatically selected as the right six- 
ordered advertising offices and agencies as to what Hay medium for the Chicago market, 
six-day medium is to he used in Chicago. The Lineage figures speak plainly. They cannot 
high efficiency of Daily News advertising as a he disputed. There is no way to go behind 
selling influence for Passenger Cars and Trucks them. For the month of June, 1910. they tell 
of all prices, and for Tires and other Accessories. the following story of the automobile advertis- 
has been so fully demonstrated that The Daily ing situation in Chicago: 

Total auUtmnbilt' litwago for all fix day new $pm p tr$, 
as prcjtarvil by an imb'/M-iiib-nl auilit rampany 

THE DAILY NEWS FIRST - - - 56,244 lines 

Post 43,863 lines 

Tribune 31.842 lines 

Journal 20,301 lines 

American 15,347 lines 

Herald and Examiner 11.469 lines 

AS TO THE COST OF THIS ADVERTISING 

If coat ia considered — anil it is considered in every ca»e — there is a wider difference between The Daily News and its nearest 
competitor than even theae lineage figure* show. The greater difference is disclosed in the following table allowing the coat of 
the above advertising in dollars and eenla: 

Lines Cost 

THE DAILY NEWS— FIRST - - 56.244 $20,247.84 

Post 43.863 5,263.56 

Tribune 31.842 12,736.80 

Journal 20,501 3,582.68 

American 15,347 5,064.51 

Herald and Examiner - - . 11,469 3,455.39 

III words, the automobile advertiser* who s|irnl money in Not a dollar of the lineage published in The Daily News 

Chicago newspaper* in June, -ju iii nearly twice as much for was involved in trade deals or other consideration*. It was 

Dailv News advertising as thev spent in the THREE OTIIF.R cash paid for value received. 

EVENING NEWSPAPERS COMBINED. Dollar, play few favorite., and when the automobile ad- 

They apent two-thirds as much money in The Daily News vertiacrs of the country make llieir advertising appropria- 

a« they apent in ALL THE OTHER. CHIC AGO NEW SPA- tions in Chicago in this manner there can be no question of 

PERS COMBINED for eix-day advertising. thrir preference as to media in the six-day field. 

THE DAILY NEWS 

FIRST in Chicago 
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"The Isle of Rhodes! 



99 



That is what they used to call "Little Rhody" 
in thespacious days of the seventeenth century. 

Today, the "Isle of Rhodes" boasts of a dens- 
ity of population unequalled by any other 
state, over 500 persons to the square mile, 
and 95% in the cities. 

Connecticut with double its population has 
only 231 people to the square mile, half of 
them RURAL, and still is the FOURTH 
state in the density of its population. 

Massachusetts is second state in density of 
population. Its population has increased 
nine times and over in the last century and 
a quarter, and 92% live urban. 

In contrast, Maine, New Hampshire and 
Vermont, have about the density of the pros- 
perous agricultural states, the first two being 
in addition maratime as well as industrial. 

As to Vermont, it is the beauty spot, and 
makes the most of its historic mountains, high 
plateaus and jolly little lakes and islands. 

And, none of the New England states has any 
prouder boast than its newspapers. 

Read the list. 

There is not one of those papers that has not figured NA- 
TIONALLY in the hip affairs of the Nation, and played 
the part of patriot. 

There is not one that has not had and does not earrv its 
full share of NATIONAL ADVERTISING and would not 
he proud to carry MORE. 

Every newspaper on this list can serve you better in its terri- 
tory than any other form of publicity. 



SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

MASSACHUSETTS-PopsUtlon, 3305322 

J.S0O 10.000 
CireaUlioa line* linee 

Boston Advertiser and 

American (S) 36S.660 iS J5 

(lotion American (E) 341,270 M M 

Boston Globe (ME) 293,781 J* JO 

Ho.ion Glebe <S) 329.7S1 45 JS 

Boston Post (M) 459,603 .45 AS 

Bo.lua Pest <S) 367,074 JS J5 

Boston Record (E) S0350 JS JS 

Boston Transcript (E) 29,820 M M 

Fall River Herald <E) 9.419 MS MS 

ritchbore. Daily News (E> 5,605 .025 .025 

Fiiehbarg Sentinel ..(E) 6\9U .02S .01735 

•Haverhill CaeetV (E) 13,819 .035 .025 

Lynn hen (E) 15,121 JK 33JS. 

Ljnn Tclrgrain- 

News (EdtS) 1S.0M M j04 

Lowell Courier* 

Cltisen (ME) 16,780 MS MS 

New Bedford Standard- 

HoTcary (ME) 26374 .OS .OS 

Salens News (E) 1SJ5S X5S J04 

MAINE — Population, 762,787. 

Portland Express ....(E) 25.263 j06 MS 

Portland Telegram ...<S) 21346 MS MS 

RHODE ISLAND— Population, S91315 

Pawlockol Time* (E) 23,752 M M 

Providence Bulletin ..(E) 55,300 .12 J2 

Providence Joqrnal <M*S> 32J>82 JtlS'W ^75' 10 

Providence Tribune ..(E) 28,156 .07 .07 

Westerly San (E) 4323 j02 .015 

Voutiaoeket Call- 

Reporter (E) 113*8 .04 .03 

VERMONT— Popnla lion, 361305. 

Barro Times (E) 6.765 j0214 J0143 

Burlington Daily News (E) 8,200 M .02 
Burl in alon Free 

Preaa (M) 10,489 .02S .025 

CONNECTICirT-Popnlation, 1,114,754 
l)ri>l«r-|iort P»-l Stamlanl- 

Teleiram (MAE) 45.4M .095 J09 

Kriiliccpurl Po.t (Si 13,20:1 .043 .04 

Hartford Coarant ...(MS) 24,745 .06 M 

Hartford Tiliw (E> 36.055 .07 .07 

New Haven Journal- 
Courier (M) 13,101$ M .033* 

New Haven Reaiflcr.. i Ei 26,<>S9 .065 .035 

New London Day ....(E) 11,636 M MS 
New London 

Telegraph (H) 4,830 .0128 .0123 

Wairrbnry 

Repabliran (MS) 10,762 J)3S* MS 

•Rate on J.50O line*. 
Government Statements, April 1st, 1919. 
tA. B. C. April 1st, 1919. 



The New England Daily Newspaper is NEAR to its 
people. It belongs! When they see your goods ad- 
vertised in their paper, it carries weight with them. 



Digitized by Go< pie 
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MARYLAND IS THE 
MOTORIST'S PARADISE 



MARYLAND'S splendid system of State roads, famed among 
all automobile tourists, leads the • driver into every corner of 
the State, from ocean and bay front to the tip of the Blue Ridge, 
with water and mountain scenery that rivals the show places of Europe. 

83,000,000 additional will be spent within the next year in further improvement of Mary- 
land's roads. 

The automobile, naturally, plays an important part in the life of the State, and automobile 
makers, tire and accessory manufacturers find Baltimore and Maryland a most profitable 
market. 



THE 



Baltimore Sun 

» 

is the first choice of automobile advertisers who wish to 
interest Mary landers in their cars, tires and accessories. 



Reach the Mary- 
land motor enthu- 
siast through his 
favorite newspaper 
-The Baltimore Sun 



In June The Sun published, in morning, 
evening and Sunday issues, 213,000 
lines of automobile display and classi- 
fied advertising, a gain of 94,000 
lines over the same month a year ago. 



The five issues of all the other Baltimore papers combined in June 
carried only 138,000 lines, The Sun publishing 75,000 lines of 
automobile advertising more than all other Baltimore newspapers. 



igmzea d 
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If you were to ask 

most any intelligent Philadelphian 

how to make your advertising 

do you the most good 

in Philadelphia, 

the reply undoubtedly would be: 
"Put it in The Bulletin." 



Dominate Philadelphia 

Create maximum impression at one cost by concentrating 
in the newspaper "nearly everybody" reads — 

The Bulletin 



Net Paid Average AAlAOl Copies 
for June < 9 *±U± a Day 

No priao, premium, coupon or other artificial circulation stimulation mt tho<l» have ever been used by "The Bulletin.*' 

Digitized by Gooile 
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ImuciI every Thursday — hum- closing at two P. M. on the Wednesday preceding the date of 
publication — by The Editor & Publkher Co., Suite 1117, New York World Building, 63 
Park Row, New York City. Private Branch Telephone Exchange, Beekman 4330. 
James Wright Brown, Prcaidcnt; Fenton Dowling, Secretary. 
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NATIONAL EDITORIAL ASSOCIATION MEMBERS 
START VICTORY TOUR THROU GH NORTHWEST 

Program Will Be a Practical Educational Course for Editors and Publishers of Smaller 
City Newspapers — Extends from July 26 to August 26 — Result Should Be 
Strengthening of Friendship Ties Between United States and Canada 



THE members of the National Edi- 
torial Association of the United 
States, representing the cream of the 
smaller city newspaper publishers and 
editors, are off on their international 
"Victory Tour," which will come to a 
cli.se with the annual convention scs- 
iitiiti August 9 at Portland, Ore.; 
\ugust 15, at Seattle . and August 18. at 
> icioria, B. C 

The N. E. A. party left Chicago last 
Saturday for Winnipeg, and during the 
last week have been the guests of the 
rJliMM and business men of Winnipeg, 
Portage. Dauphin, Saskatoon. Univer- 
sity City and Saskatoon, in Canada. 
They are in the latter city today, ami 
it ill leave at midnight for North Baiile- 
(orri. 

Will Strengthen Friendship Bonds 

On departing for the Northwest, Con- 
gressman Guy Hardy of the Canon City 
Record, who is president of the V I". A . 
said to EMVH & P< ausHES 

"The Victory Tour of the National 
Klitnrial Association is about the most 
pretentions ever undertaken sncc the 
.lays of the over worked pass— of sad 
and pleasant mrmorics. The distance 
DOTcrcd U great. The lour includes 
weeks to be spent in the world re 
ut.wned Canadian Rockies — days on the 
*aier« of the Pacilir, days in Mount 
Rainier National Park, days in Crater 
lake National Park, days in automo- 
biles and boats— a little time in the 
cities of the Northwest — and aboul three 
h>s in convention sessions. 

The convention sessions will be di- 
vided lvtween Portland, Seattle and 
'. icioria. a day at each place, with an 
occasional address slipped in here and 
There. The convention dates will be 
about as follows : 

""Saturday. August at Portland 

"Friday, August 15, at Seattle. 
Monday, August 18, at Victoria 

"There will be some serious talk - 
«ome heavy programmes but not enough 
to interfere much with the pleasure side 
at this wonderful tour. 

"A good, interesting, enlightening, 
elevating, inspiring programme is being 
assembled. Two great nalions are be- 
ing combed for talent. The programme 
will contain some big numbers— bigger 
and better than we promise — which 
promise I know is unique in convention 
literature. 

-Since last we met the Great War 
lias been brought to a successful close. 
The United Stales and Canada had a 
great part in the winning of this war. 
S'.ns of American and Canadian moth- 



ers fought side by side— many arc buried 
side by side in France. Canada is grate- 
ful to America and America appreciates 
the valor and worth of Canada as never 
l>efnre 

"And now in celebration of the Great 
Victory, the National Editorial Associa- 
tion will he honored and entertained by 



wright about 6 p. m., where they will 
be the guests of the city for supper. ' A 
visit will be made about the city and an 
opportunity given to view the Govern- 
ment herd of buffaloes, the largest herd 
of these animals now in existence. De- 
parture from Wainright will be made 
about II i »i 




HON. GUY. U. HARDY. 
Member of Congress, newspaper editor and president of the N. F. A. 



Canada as she has never been honored 
and entertained before " 

Complete Schedule of Tour 

From today on the program follows ! 

Friday, AfcrsT I, —The party will 
arrive during the early hours of the 
morning at North Itattlcford, where 
complimentary bieakfast will lie served. 
Auto drives about ihe city will lie made 
and departure from ihe city taken at 11 
A, SI. I.unrh will be served on the 
diners, and the party will reach Wain- 



S.snauAV, Alters! 2.— The City of 
Edmonton will be reached aboul 9:30 
s M., where the parly will be guests 
of the city at luncheon, and ihe after- 
noon will be spent in visiting altout tile 
city. A reception and supper will be 
tendered by the hoard of Trade during 
the evening. Edmonton is the gateway 
to the far Northwest, and is a very in- 
teresting city for the editors to visit. 
The departure will be made about mid- 
night, Ihe train departing from the 
Canadian National Station. 



Summy, Augi.'st 3.— The party will 
reach Jasper about Ham, where they 
will lie served a barbecue, after which 
the party will have ait opportunity for 
a view of the Mountains of Jasper Park. 
Departure will be made from Jasper 
ah. in 3 r. m The next stop being at 
Lucerne, reaching there about 6 r. u 
Devotional services will be conducted 
that evening and the train will be parked 
for the night at Lucerne, ai all of the 
travel in the mountains will be made 
during the day -light hours. 

Miiniisv. AuCDgf 4.— Departure will 
be made from l ucerne at about 10 A. 
St., and the day spent traveling through 
the mountains, reaching Kamloops aboul 
9 I 1 si., where the train will be parked 
for the night. 

TvtfMV, AtHRMf 5.— Leaving Kam- 
loops aboul 10 a. si ,, the day will be 
spent traveling through the mountains, 
rrarhing Koslon liar about 6 p. St., 
where the train will be parked for the 
night. 

WtuKtsiiAV, Atci'ST 6 — leaving 
about 10 a si., from RosU.ii Bar. a day- 
light run will be mule down the moun- 
tains, reaching Vancouver during the 
night. 

Tmnir, \rcrsT 7.— After break- 
fast on the diners the Editorial Party 
will be guests of the city of Vancouver, 
spending the entire day about the city, 
viewing the many places of interest. 
This is one of the leading ports a# well 
as one of the largest cities of the Pacilir 
Northwest The entertainment will be 
varied lo include a luncheon by the city 
and in the evening supper will be served 
by ihe Board of Trade. Departure will 
be made from the city about II p. u . 
enroule for Seattle, via boat from the 
docks of the C. P. S. S. Lines. 

l-mtiAV. AtNRlM 8.— The party will 
rrach Seattle shortly after the breakfast 
hour, traitsfrriitg lo a special tram on 
the Northern Pacific enroute to Port- 
laud, stopping about noon for a couple 
of hours at Chehalis, where lunch will 
l.c served, as guests of the Citizens' 
Club. The arrival of the party at Port- 
land is scheduled for about ifl) p. u 
Hotel reservations will be made en- 
route, permitting each member of the 
pally to reach the Headquarters Hole! 
and lo find his or her room with little 
difficulty. Autoe* will meet the train. 
At 7 30 p. H«| a reception of delegates 
and ladies will be held at VVaverly 
Country Club, where the addresses of 
welcome and responses will be made. 

Sati'iday. Avr.i'sT 9.— A business 
(ConlittUtd oh J'atr 2A.) 
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CHARLES H. FULLER, ADVERTISING 
PIONEER, DIES IN WEST 

Ltgion* AfTei-tioiiately (Lulled Him "Uncle Charley*' — One of 
Firsl Agency Men to Invade London — \\ .1- Interested 
in Organized Bane Ball in F.arly Day! 1 . 



CHARLES H. FULLER, pioneer advertising man and founder of the 
company that bean his name, died at the Hyde Park Hotel, Chicago, 
where he made his home, July 21 at the age of 75 years. 
To hundreds of newspaper and magazine men from the Atlantic to the 
Pacific Coast he was known affectionately as "Uncle Charley" Fuller. Hig of 
mind, heart and body, he tried each day through his active business life, 
which was spent entirely in the newspaper and advertising field, to make 
a new friend, and how well he succeeded is attested by the sorrow that 
was expressed throughout the publishing world when his death liccamc 
known. 

Started as a Police Court Reporter 



Wis only great activity outside of the 
advertising held was organized baseball, 
in which he was also, with A. G. Spauld- 
ing. a recognized pioneer, he having 
been a stockholder in the first Chicago 
White Sox club. He was among the 
first men to realize the possibilities of 
international advertising, and opened a 
branch office in London, England. 

Born in Rome, Pa., in 1KU, Mr. Ful- 
ler went to Illinois as a child, his par- 
ents settling at Belvidere. He attended 
the public schools in Belvidere and Lee 
Center, and began his career in a coun 
try hardware store. 

He entered the publishing world as a 
police court reporter on the Chicago 
Daily Mail, having gone to that city 
shortly before the great fire. In 1K71 he 
switched to the Chicago Daily X'cas, 
shortly after its establishment by Mel- 
ville 1C Stone and Victor Lawson. He 
was first connected with the editorial 
department, but later changed to the ad- 
vertising department, and is reputed to 
have drawn up the News' first rate card. 

w ith Daily News Five Year. 

Mr. Fuller remained with the News 
five years and then left, against the ad- 
vice of Victor Lawson, 10 enter the 
agency field, and with D. M Lord and 
C. E, Raymond, of the J. W. Thompson 
Agency, became one of the dominant 
factors in American advertising circles. 

The enterprise he founded prospered, 
and in 1888 it was incorporated as the 
Charles H. Fuller Company. Mr. Fuller 
became its president, which position he 
continued to hold until cloven years ago, 
but even during this later period he 
maintained private offices adjacent to the 
great agency he established. No other 
man in the Chicago section knew so 
many publishers intimately, and lie acted 
as philanthropist and father confessor to 
many men in their troubles. 

Hit Binding Friendship! 

Mr. Fuller was a great admirer of 
Joseph Magill. and for years kept his 
picture framed hanging over die desk 
in his office, while hundreds of other 
autographed portraits of prominent pub 
tubers and advertising men hung on the 
walls. 

diffident and reserved in manner and 
A lovable character, but extremely 
very dignified, he managed his agency 
always as practically a one-man institu 
lion. 

After the sale of the agency and Mr. 
Fuller's retirement in 1908 he traveled 
extensively all over the United States 
his retirement it is estimated he bad 
and part of Europe. I'p to the time of 
paid daily newspapers alone approxi 
matety (.WjutM.flOO for space bought. 



Charles H. Stoddart, Western Adver- 
tising representative of the Munsey pub- 
lications, and one of the men who knew 
Mr. Fuller best, said of him: 

Associate! Pay High Tribute 

"The passing of Charles H. Fuller 
will come as a shock to the newspaper 




Tin Lvri Chvklus II Puma 

and magazine nun of America, espe- 
cially those of a decade or so ago. lie 
was one of the pioneers and giant fig- 
ures in the advertising lirld when the 
advertising profession was more of a 
business and less of an art than it is 
today. 

"Possessing in a remarkable degree a 
genial personality, a vigorous business 
mind, and a rigid spirit of integrity and 
fairness at all times he quickly became 
Ml of the international figures in the 
advertising world. He was. I believe, 
the first American advertising agent to 
extend his operations into foreign coun- 
tries by opening an office in l.ondon to 
cover continental Europe. 

Was Always Fair 

"As a constructive advertising man he 
was a leader, and to bis farsightedness 
and business acumen is due today the 
solidity of many a monster business and 
possession of fortune by his earlv pa- 
trons. 

'To his keen sympathy, his absolute 
fairness and sense of justice many men 
now enjoying prosperity owe much. 
Young men in his employ for years and 
profiting by his instruction and advice 
have since become the heads of great 
business. They could he counted by the 
score. 

(Continued mi Page 14.) 



American War Reporters Great 
Service to Country At- 
te»trd and Praiaed 

Out of all those forty or fifty reg- 
ularly attached correspondents, I can 
stale that 1 never met one who was 
not willing to sacrifice his own per- 
sonal interests at any moment for 
the interests of lite American Army. 
1 think, in view of that reason, Amer- 
ica has a right to be proud of the 
American Press. 

> • • • 

No more patriotic service was per- 
formed by any officers of the A. E. F. 
than by the correspondents who cov- 
ered Chateau-Thierry and the Marne. 
It isn't easy to ride all day every day- 
over bad roads, and then work half 
the night besides. That is what the 
correspondents were doing on the 
Marnc, and the guod work they per- 
formed is therefore doubly lo their 
credit.— Herald Sf organ. Major of 
i'ietd Artillery and Chief Censor of 
the A. B. P.. in The .Saturday live- 
ning ''oil. 



A. N. P. A. COMMENDS 
STEREOTYPERS UNION 

Kellogg Compliments Union on Intttrit) 
in Holding lo Contracts — Asks Con 
federation for Publishers — Union 



Opposes Teaching Tradc- 



CX)NGRESS WILL QUIZ 
POST OFFICE HEAD 



Postmaster-General Burleson's Conduct of 
■he Department to Be Subjected to 
Searching Inquiry When House 
Resumes Work in the Fall 



Washington, July 29. Postmaster 
General Burleson is to have an oppor- 
tunity very shortly to explain all about 
his tight with the newspapers and Maga- 
zines of the country over the postal zone 
law. 

But he will have to produce facts and 
names, as he wilt be appearing before a 
hostile committee of Congress which 
will have for its announced purpose the 
gelling of his "goat." 

Representative Zihlmann of Maryland, 
chairman of the (louse Committee on 
Expenditures in the Post Office Depart- 
ment, is to conduct the inquiry into the 
mail service, but neither the Maryland 
member nor other members of the com- 
mittee have any hesitancy in going into 
all affairs of the Post Office Department 
Under Mr. Burleson. 

Want Concrete Information 

Members of the committee arc accu- 
mulating information bearing upon the 
alleged collapse of the postal service, 
with i!s consequent effect upon the busi- 
ness of the country. They are getting 
letters from many sections of the coun- 
try citing specific instances pj ineffi- 
ciency, and they are quite convinced that 
the Postmaster General wilt have lo 
produce some other response than the 
well known "$72,000,000 subsidy," which 
he has used tu answer any and all criti- 
cisms of his administration of the pos- 
tal service. 

He will have to show, they declare, 
"something stronger" than his charge 
that all criticism of the department has 
its origin, development and influence 
from his "steadfast refusal to permit the 
publishers of the country to continue 
to pilfer the public treasury." through 
the aforesaid well known "#2-000,000 
subsidy." The hearings are scheduled to 
begin soon after the recess of the House. 



Ad Agency for South America 

Lima. Pern. July 26.— The Interna- 
tional Publicity Company has been or- 
ganized here to handle domestic and 
foreign advertising. Branches will be 
opened in Buenos Aire* and in other 
centers of South America. 



t is inaeaArii) 

Dsn Via, Colo., July 29.— The ma 
successful convention of the Interna 
tional Stcrcotypera and Elecirotypcrf 
Union since its organization ninetrei 
years ago, came lo an end July 26. sitei 
being a week in session here. Approxi 
matrty HO delegates attended and actio* 
was taken upon important mailers. 

The convention went on record at 
condemning the leaching of trades ii 
their entirety by public trade schools. 

The Technical Education Commission 
of the national organization, recom- 
mended thai locals should investigate 
trade schools in their vicinity. 

Reports on a pension system the union 
proposes tu put into effect, nil assess- 
ments, and other matters pertaining 10 
the conduct of the union were referred 
to committees. 

One of the most important addresses 
was thai given July 23 by 11. N. Kellngg, 
chairman of the special standing com- 
mittee of the American Newspaper Pub- 
lishers' Association. He congratulated 
the union on its clean record in fulfill- 
ing its contracts and cautioned again.! 
Bolshevist tendencies. Referring to the 
unrest among labor unions, he urged 
stcrrutypers to consider that the publish- 
ers had been equally hard hit with labor 
by the rising costs of the last four yens 

Many Papers Not Out of Woods 

"The record of publications suspended 
since the inception of the great war is 
concrete proof of this," he declared, "li- 
the past few months business has hn 
proved, but there are still many that arr 
not by any means out of the woods." 

An inquiry was made into the recent 
Seattle labor troubles, believed to have 
been instituted by I. \V. W. leaders. 
Charles A. Sumner, secretary treasurer 
of the organization, was the only inter- 
national representative of the printing 
trades in Seattle at thai time, and it WIS 
declared lo be through his influence that 
the five printing unions refused lo fol- 
low the I. W. W. His vigorous action 
won the praise of Ole Hanson, Mayor oi 
Seattle. 

It was decided that matters of juris 
ilirtion between the two branches nf ihc 
union should lie settled by the local 
unions if possible. 

Eugene V. Dunuegan, delegate front 
Washington, occupied practically the en- 
tire session of the fifth day in a defense 
of his reinstatement by the Washington 
loral after being expelled from the in 
tional convention of 1918. 

Next Year in Boston 

Torunto was chosen as the convention 
city for 1921. At the last general con- 
vention it w as decided to bold the '19311 
convention in Boston. No officers were 
elected, those elected in 1918 holding 
over for two years. 

The dues were raised from SO to 75 
cents a month. 

Resolutions were adopted providing 
for the representation of the Interna- 
tional Union at the Dominion of Canada 
l-abor Congress, and for the transfer of 
$36,000 from the pension fund to the 
general fund lo meet deficits caused b> 
the war. 

A referendum vote will be submitted 
to the membership within the next few 
week, on a resolution calling for the 
adopti-m of a union lahel for all prod- 
ucts of the unioaU by VjOOQIC 



I 



Editor & Publisher for July 31, 1919 



1 



NEWSPAPERS MUST ECONOMIZE IN NEWS PRINT 
OR FACE SHO RTAGE IN N EAR FUTURE 

Consumption Is Largest in History in Spite of Fact There Is Now Less Than Six Per 
Cent Increase in Production Over 1918 and Larger Part of Supply Is 
Being Exported — National Survey of Conditions. 



UNI.KSS newspapers n( the United 
Stales take immediate and drastic 
steps to economize in their use of paper, 
:.«»- print conditions approximating 
lltvse ot if nnt worse, will con- 

iroiit •.hem again in the near future. In 
■rutli. the predicament next time threat' 
ens to be one of supply and not of price 
from which motley can Iwiy no relief 
in: the iinfnrmnatc. 
J-jnToa & Plrusheo bases Otis watn- 
nn us own inquiry and on opinions 
t-sjirtssoJ to it by news print ami pub- 
Ulung authorities, backed tip by reports 
t: priKluclioti. consumption and supply 
h> the Federal Trade Commiv 



\ll miinri (if information serve In 
i '■•-!»• ;'rin more news print paper is he- 
-.^ u*cd at the present time in the 
I unci States (hati ever before in his- 
*i while production has increased less 
t!i;i:i six per tent. This margin is far 
"-re iSan wiped out ity vast exports t<> 
A itftralia and eastward to lCuropc of 
•aper -jat, last year, because of the war. 

• i> available for domestic use 

So New Manufacturing Means 

Tile >i\ per cent increase in news 
lirint pr.-Klnciioti over last year is not 
:v result uf new mills opening up, hut 
i- entirety due to the relief from war 
loiitiitmns. Outside of new units started 
the International, the Great North 

• m ami the l-aurentidc Paper Com- 
■■ar.iei no new mill facilities art aiail- 

Prod-.tclion will be increased some 
oil tins year by the operation of a 
-'•«• machine, now being installed b) the 
! : -.'':ci[rt<in Pulp and Paper Company at 
Angus, Quehee, which will have a 
■"ipiciiy of sixty tons daily, and another 
-ivhine which Price Brothers of Quc- 

r have installed at their Kcno- 
s'i~-i mill some time in the fall, with a 
(jpicitv of hftv tons daily. But that is 
Jl 

T-ie International Paper Company is 
Winning to build a mill at TTiree Rivers 

u -.fve St. Lawrence River, which will 
">vt a daily capacity of 200 tons, but 
:hi; will not be in nperation for two 
'Mrs or even later. 

News print manufacturers hulh in the 
I 'ruled States and Canada say they will 
""i no ahead with expansion Iweause of 
'if ittimde of the governments of both 
t entries toward the industry No new 
TttlU have heen opened in the United 
States lor some years past, and prob- 
aMy 'here will be none until water 
H*cr legislation is enacted which will 
rrs-.yjt-agc capital to invest in the re- 
W-ed natural resources 

Only Six Papers Own Mills 

Both American and Canadian mill 
■ utters complain tJiat price fixing for 
■ictnestic consumption is unfair, and 
prefer to export at far better prices 
ihsu they can get from home con- 
•r-ners. The ligmres show they arc do- 
rs it, as far as they can 

There are only six news]»apcrs in the 
'-"lied Slates thai own their own paper 
mills and have independent sources of 
'tipvly They are the New York World, 
N>» York Times, Chicago Tribune, 
itoston Globe and St Paul Pioneer 



Press and Dispatch- The Minneapolis 
Tribune is just completing a mill of its 
own, 

The Minnesota Editorial Association 
is endeavoring to have the stale finance 
a paper mill for their use, as well as 
that of the state needs. 

The newspapers of South Carolina 
lime taken up again the proposition that 
was favorahly received before the war 
of establishing a pulp mill in that state 
for paper manufacture During the 
meeting of the slate press association at 
Greenville, a resolution was passed to 
push the project. Some of ihe leading 
financiers nf South Carolina favor it. 

These arc facts for the serious consid- 
eration of news print users who are 



the Chronicle used 506 pages, cight- 
coJttmn sire, as compared with 426 pages 
tor the same period during July, 1918. 
or an aveprage of nearly four pages a 

day. 

From ,'uly 1 to 36. inclusive, the Seat- 
tle Times printed 840 pages, as com- 
pared with 7*2 pages during the same 
period last year. The Post Intelligencer 
printed 704 pages, as compared with 
544 pages. 

The San Francisco I hronicle has 
printed during the same period this year 
676 pages and last year 4%: the Exami- 
ner. 760 and last year 716; the Call- 
Post 484 am! last year 432; the Bulle- 
tin 546 and last year 429 and die Daily 
News 242 and last year '88. 
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using up their reserve supplies, feeling 
that the mills will speed up production 
in the fall and prevent a shortage. 

In New Y'ork, Chicago. Cleveland and 
Detroit, and other lug newspaper cities, 
daily editions have run as high as *» 
pages in si« recently and few go larger 
than 20. The increases in consumption 
during the first six months of this year 
over last year, throughout the country, 
will average more titan 25 per cent. 
The New York figures are presented in 
a table accompanying 

Here ate some typical examples of 
how newspapers have increased in pages 
this year and conditions throughout the 



Some Instance* of Ineressassd Siaea 

The Houston Chronicle rrports thai 
hetwren 20 and 25 lias been the per- 
centage of its increases during July, 
iltte wholly to the demand for advertis- 
ing spare. It has no free lists, no ex- 
change lists, has allowed no returns, 
and has advanced hoth the subscription 
price and the street sale price During 
the tirst twenty-four days of the month 



The Atlanta Journal printed during 
the same period this year 684 pages 
against 532 last year; the ticorgian t(M 
pages against 506 last year, and the Con- 
stitution 614, compared with 466 last 
year. 

The St. Louis Post Dispatch printed 
during July 1 to 26. inclusive, this year 
796 pages as compared with 658 during 
the same period last year; the Star 361, 
and J(d last year, the Times 310 and 
274 last year; the Kepuldic 556 and 534 
last year; the Globe-Democrat 658 and 
510 last year. 

Newspapers in many of the smaller 
cities already- are experiencing the in- 
conveniences of a hard market. 

"An> one who has attempted to pur- 
chase paper in the open market within 
the last ten days has discoveresl a very 
tight situation," Charles I. Stewart, gen- 
eral manager of the I^exington Herald, 
writes Fjiiiok * FVw isima. "A news- 
paper not now assured of its supply for 
the remainder of this year is, in my 
opinion, in a very critical situation." 

Ihe Macon (Ca.l Telegraph reports 
that it has exceeded its supply under 



contract and is unable to buy paper at 
the mill for less than 5 to 6 cents. 

Between twenty and twenty-live per 
cent, of the print paper used by news- 
papers in Uie United States is consumed 
in tircater New York About twenty- 
live per cent of the total is consumed in 
Chicago, Philadelphia, Boston, and St. 
Louis. Another twenty-live per cent- is 
used in forty-five cities having over 
100.000 population. The increase in news 
print consumption during ihe first six 
mouths of this year as compared with 
the same period last year, is greater. 
projKjrtionally, in the large cities than 
in Ihe smaller cities and towns, 

Yet. in New Y ork City and other large 
cities, advertising is being refused in 
order to keep down the size of news- 
papers. 

Growth in Production Small 

The News Print Service Bureau in 
its bulletin for June of this >ear. states 
that 39 reporting companies produced 
150.938 tons and shipped 151741 tons 
during .i'unv. Shipments exceeded pro- 
duction by f<03 tons. Production figures 
include 715 tons of hanging, of which 
305 tons weie made in Canada. 

The average daily production of news 
print patur by the mills reporting for 
June amounted to 99 5 per cent, of ihe 
avcrairc daily output during the three 
months of greatest production in 1918. 

The comparisons for 1919 w:th 1918 
are hased upon the same identical mills. 

Production by the United Stales mills 
during the first six months uf 1919 was 
32 145 inns, or 6 per cent, greater than 
during the same months in 1918, 
Canadian production during this period 
exceeded that of ihe same six months in 
1918 by 17,745 tons, or 5 per cent., mak- 
ing the combined production of the 39 
reporting companies 49.890 Ions, or 6 per 
cent greater than in the first six months 
of 1918. 

The L : nitcd States mills shipped 1.175 
tons less and the Canadian mills 12,063 
tons more in the first six months of 1919 
than in the corresponding period of 
1918. 

Stocks during June decreased 930 tons * 
ai United States mill points and in- 
creased 1,454 tons at Canadian mills, 
making total stocks 525 tons more on 
June 30. 1919, than on May 31. The 
total of 35.424 tons on hand at all mills 
June 30 amuunied.to about six days" 
production 

News Print Service Bureau figures 
are used, because more mills report to 
it than to the Federal Trade Commis- 
sion. 

The Federal Trade Commission's fig- 
ures on lite amount of news print used 
and of stocks held by leading publish- 
ers in the United States from May, 
1918, to June, 1919, inclusive, show how 
consumption has increased, and the 
amount of paper on hand or in transit 
has decreased. 

Since there is some variation from 
mouth to month in the number of pub- 
lishers reporting, the figures are not di- 
rectly comparable, but they show that 
there was a decrease uf 14.008 tons in 
the hands of the 718 reporting publish- 
(Continued <m Pagt 20.) 
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U. S. SENATE ADOPTS 
"OPEN COVENANT" 

Secret Seaaion for Ditcnaaion of TraatiM 
Hit Pumi] Inta Hlatory— Presa Will 
Be Admitted) Monday to Cen- 
»We»»tl<m of Peace Treaty 

By Robert T. B*bv, 

Wutuugton Cor respondent for EstlToa k 
PoausMaa. 

Washington, July 29. — At last "open 
covenants openly arrived at" are to come 
into their own. 

The aecret seuion of the Senate for 
the discussion of treaties has passed into 
history. No more will the American 
people have to depend upon the willing- 
ness of some Senators to whisper to cor- 
respondents snatches of the business 
transpiring behind closed doors when in- 
ternational relations are on the legisla- 
tive calendar. 

The Senate voted today to begin this 
radical— almost f evolutionary — depart- 
ure from custom, honored and main- 
tained by mnssworn tradition, which 
commonly is regarded as having had its 
inception* in the "public be damned" pol- 
icy which governed all phases of inter- 
national affairs in bygone days. 

Throws on Full Light 

It is true, no doubt, that the present 
agreement to let the American public 
have full know lease at least of die sur- 
face transactions incident to the ratifica- 
tion of treaties, may be traced to politi- 
cal strategy, but what matters it when 
the end is justified by the means? 

President Wilson was unable to force 
European diplomats to swallow this plU 
nf "pitiless publicity," but the Senate has 
determined that the full tight of public 
discussion shall pervade the atmosphere 
during its discussions of the treaty with 
Germany, 

The real start in "open executive ses- 
sion" will be made Monday when the 
long- delayed Colombian treaty will be 
taken up. Prior to that, however, the 
Senate correspondents will lie permitted 
to enter the room of the Committee on 
Foreign Relations on Thursday, when 
the first of the "peace conference ex- 
perts" arc called for their views on the 
treaty. 

Will Tread on Sacred Ground 

Instead of loitering in the corridors 
outside the committee room as they did 
in the old days, the newspapermen will 
file right into the room where the late 
Senator Stone of Missouri presided un- 
til his death a little more than a year 
ago. It was Senator Stone who pro- 
tested most vigorously against Senators 
violating the rule of the secret session, 
by telling newspapermen as much as 
they remembered of what transpired. 
He once insisted that newspapermen 
seemed to proceed on the theory that 
they possessed an unwritten license to 
nose into the affairs of anyone they 
pleased. 

The Senator's remarks were published 
at about the same lime that George 
Cieet was charged with having described 
the Washington correspondents as "a 
pack of hounds going around snapping 
at the heels of public officials." 

But ibis is another day. and the corre- 
spondent!, perhaps a little battle-scarred 
from previous battles, are happy in that 
they will have to work about one-tenth 
as hard ;ind will get many times more 
news and accurate news at that, than 
before. 

Senator John Sharp Williams of Mis- 
sissippi whose delightful whimsicalities 
never fail to appeal to the Senate, gave 
a parting thrust to the secret session of 
the Senate this week. The Senator was 
discussing the charges of Senator Bran- 



Editora! A Friend of a Friend 
of America Wantu Your 
Help, Please 

General John J. Pershing is 
coming home from France within 
a few weeks. He has done a good 
job — a big American job — well. 
When he teaches the home shores 
bands will blare a welcome ; all 
real America will shout, "Well 
done, son;" silk Aags of the 
world's greatest democracy wilt 
again nutter from careful hand 
folds, and the manhood leader- 
ship of the dawning day will have 
its military idol home. 

For more than two years Gen- 
eral Pershing has been too busy 
with America's work in the 
world's remaking to notice what 
we were saying in print about him 
here, but when he steps ashore 
the press of America is going to 
decorate him— he is going to re- 
ceive a big book filled with the 
things that were said about him 
whin he was taking care of things 
over there for you and me. 

Yon must help make this dec- 
oration. Whether your publication 
is daily, weekly or monthly, to- 
day you should set aside fifteen 
minutes to rush all the best stuff 
you have printed (with or with- 
out pictures), wilh name of pub- 
lication and date attached, since 
General Pershing was chosen to 
lead the overseas forces, to : The 
Great Scrap Book Editor, The 
Times, Detroit, Mich. 

James Sehermerhorn, general 
manager of the Times, is respons- 
ible for this call, and in a letter to 
Edito* * Publish** says: 

• JiiM to show Jack Prriblna I Iwor 
bftn no 111 wUI tar "jamplng" me «ad 
making in* "brae*" rtro bo trot n int- 
f-lsntliftlt and 1 *°S4 ■ plabo it Waat 
I'olM M jt*n ago. I am gacttog op t 
Grpst Strop Book— dt title surolr— coo- 
uinlo* tbe rrooui of tba ekolc* tbtosa 

null! about IB* CoanmtlbdiT-lo-C'bblf at tba 
AaHTteaa KsiietUllddarr PoKO vblb) bo 
»M dot J lo Ku n>!«-" 



degee of Connecticut that President Wil- 
son had violated the Franco- American 
alliance by failing to present that cove- 
nant to* tbe Senate at the same time the 
German treaty was delivered. 

He referred to the fact that whereas 
Senator Brandegee, Colonel George 
Harvey and Will H Hays seemed to 
have discovered the text of the treaty 
on July 22, it had been carried in full by 
the Associated Press on July 3. 

"And the Associated Press certainly is 
public," the Senator added. "I know of 
nothing more public than the Associated 
Press unless it be a secret session of the 
Senate." 

HARD TO COVER CHICAGO RIOTS 

Motorcycles and Automobiles Used Prin- 
cipally by Reporter! 

1ST TSLCCUru) 

Chicago, July 30— To cover the worst 
race riots in the history of Chicago, be- 
ginning on the morning of tbe city-wide 
strike of car men anil the tieup of all 
mean* of public transportation, city edi- 
tors made use of many ingenious ideas 
for covering the story. Tbe Chicago 
American is advertising that it will pay 
S7 per day rent fur motorcycles with 
side cars and rear seats for conveyance 
of reporters during duration of strike. 

All papers are having extreme diffi- 
culty in getting men over the Urge city 
area covered by rioting. 



Hatold Place, sports editor of Des 
Moines News, is father of a 7 pound boy. 



A. B. C. PUTS NEW RULES 
INTO EFFECT 

Finally Ratified at Monthly Meeting of 

lug Time .1 Subscription. Neat 
Mailer to Receive Attention 

The monthly meeting of the board of 
directors of the Audit Bureau of Circu- 
lations, held at the Hotel Knickerbocker, 
New York, July 25, presided over by 
President L. B. Jones, advertising direc- 
tor of the Eastman Kodak Company, as 
usual, was well attended. 

A vast number of matters in the na- 
ture of questions were presented to the 
board by Stanley Hague, managing di- 
rector, relating to special cases which 
were awaiting rulings, and disposed of. 

The new rules and regulations cover- 
ing the bureau's standing practice, which 
had been submitted to the membership 
prior to the annual convention, were 
finally adopted. These rules and regu- 
lations are of the utmost importance to 
publisher members, and of course, to ad- 
vertisers and advertising agents as well. 
They clarify the treatment of all circu- 
lation methods in the auditing procedure 
and all audits made by the bureau from 
now on will have these rules as a basil. 
They were printed in full in ErnTon and 
Polisher of June 19 and 26, 1919. 

An important discussion on the next 
forward movements in the work of the 
bureau was a feature of Friday's direc- 
tors' meeting. For instance, the con- 
sensus of opinion was that there will be 
a constantly growing demand in future 
from adverlisers for the elimination of 
practices that tend to lessen the value 
of circulation, such as carrying subscrib- 
ers in arrears an undue length of time. 

Subscription Arrears Question 

The present post office rules and the 
rules of the A. B. C. permit carrying 
subscribers in arrears up to one year 
from the dates of expirations of their 
subscriptions. It was declared to be 
pretty well established, however, among 
the buyers of advertising space that this 
is nut sound business poticy ; that tbe 
number of renewals secured after a pe- 
riod of arrears of say three months does 
not warrant continuing old subscribers 
on the mail list beyond that time. The 
opinion was that it is fair and reason- 
able to carry a subscriber in arrears 
long enough to afford the publisher a 
full opportunity to bring about a re- 
newal, but the conviction is growing 
that this extension of credit to the old 
subscriber should be limited more than 
it is at present. That is, if an old sub- 
scriber wilt not renew his subscription 
within three months from the date of 
expiration, it ought to be assumed cither 
that he does not wish to renew or that 
he fails to do so because he is satisfied 
that the publication will be sent to him 
in any case for a second year. 

This and other questions of equal mo- 
ment affecting the improvement of cir- 
culation methods are crowding them- 
selves more and more upon tbe atten- 
tion of the A. B. C. board of directors, 
and it is the purpose of the board to 
give them all the time and considera- 
tion possible in future meetings. 



Editor Win* British Medal 

Mexico City, July 2R-— Felix M. Pa- 
laricini, owner of the newspaper El Uni- 
versal and former Secretary of Public 
Instruction, on Monday will be awarded 
the Cross of Commander of the British 
Empire by the British Charge d'Affairs 
at a public ceremony. The honor is in 
recognition of Senor Palacicini's pro- 
Ally services during the war. 



CAROLINIANS MEET TOMORROW 



Secretary of Navy Jooephu. Daniel* Will 

Re Gtseat of Honor 

Wughtstown Bit ACii. N. C, July 30. 
—All is in readiness for the opening of 
the annual convention of the North 
Carolina Press Association, which will 
be held here tomorrow and Friday. An 
especially frhe business program has 
been arranged, and sufficient pleasure 
will lie interspersed to make the occa- 
sion enjoyable to all. 

A big ship will be launched during the 
press convention and the editors will be 
special guests on this occasion, Presi- 
dent Whitehead says. Secretary of the 
Navy Daniels, editor and owner of the 
Raleigh News and Observer, and a mem 
ber of the association, will be the prin- 
cipal speaker of the occasion. The 
North Carolina Press association has 
about 12S members. 



WOOD PULP NOT AFFECTED 



Excluded from Scope of Canadian Reci- 
procity Law Repeal 

Washington. July 29.— Wood pulp 
and wheal are omitted from the scope 
of the proposed repeal of the Canadian 
Reciprocity Act as approved by the 
ways and means committee of the House. 
Representative Young of North Dakota 
filed the report with the House from the 
committee favoring the repeal of the 
Canadian Reciprocity Act, He explained 
that provisions of the bill affecting wood 
pulp and wheat which arc actually in 
operation, were re-enacted in the Under- 
wood tariff law, and hence are not af- 
fected by the repeal bill. 

The effect oi the repeal bill is to take 
off the statute books the measure which 
never was operative, because of the 
failure of Canada to enact similar legis- 
lation. 



"R. N. S" CORRESPONDENT HOME 



George T. Bye Was with C. S. Soldiers 
Through itje War 

Kansas Citv, Mo., July 29.— George 
T. Bye, correspondent of the Reciprocal 
News Service, is home from Europe on 
a brief business trip. He was formerly 
with the Kansas City Star. Mr. Bye, 
who was wilh the American troops on 
the British front much of the time after 
America entered the war, will spend his 
time, until he sails for England again 
on August 30, in getting into touch with 
American conditions and helping out in 
the extension of the Reciprocal News 
Service string of papers in the East 
The R. N. S. has its American head- 
quarters in Kansas City, where Regi- 
nald Davidson is agent. 



Chicago. Tribane May Have to Mot* 

Chicago, July 29.— It is reported on 
good authority that the Chicago Tribune 
has acquired a site on North Michigan 
Boulevard, half a block wide and a block 
long, to erect a building by May J, 1920. 
at a cost of SI ,500,000. The board of 
education, which owns the land on which 
the present 12 story Tribune building 
stands, has expressed its intention of 
taking back the property for school 
purposes. 



Mexicans Seise H. L. Foster 

Joi-lin. Mo., July 26— Harry L. Fos- 
ter, a Brooklyn newspaper man, has 
been seized by Mexican bandits, accord- 
ing to word receivi-d by relatives here, 
Mr. Foster was taken from a train near 
Colima, Mex., a few days ago, and the 
American government has been unable 
to obtain word of him. He was writing 
a ten*, of article, on Mexican affairs. 
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FRANK GRANDIN WELCOMED TO NEW YORK 
BY GOTHAM'S ADVERTISING HOSTS 



One of the Most Remarkable Tributes Ever Paid an Advertising Man was Tendered by 
200 Leaders of Profession — Gen. Felix Agnus, W. A. Thomson, J. W. Scott 
of the Manchester Guardian, and Col. Buxton Among Speakers. 



A WELCOME to New York such as 
no advertising man starting in 
business ever received before was that 
tendered to Frank C Grandm by his 
Eastern friends and admirers (assisted 
by many Westerners) Tuesday evening 
it tlit Hotel Pennsylvania. 

Mr. Grandin recently moved his ad- 
vertising organization from Bottle 
Creek. Mich, (where he established a 
nauixial reputation as a space buyer for 
the Post Cereal Products), to New York. 
:u cuter into the general advertising 



erty Advertising Agency is assured of 
success right from the start. 

William A. Thomson, director of the 
Bureau of Advertising of the A. N. P. A, 
wa% loastmaster, and filled the role as 
only he can. 

Toastmastrr Thomson in bidding Mr. 
(jrandin welcome iu behalf of his hosts, 
said the transplanting was not a dif- 
ficult matter, for as he remembered it, 
"'in the sixty-two years" of their ac- 
quaintance Grandin was to be found 728 
times in the Waldorf-Astoria. New 



which our guest has built his manhood— 
upon which he and others have built 
advertising — and upon which he and all 
of us in America have built our con- 
ception of liberty. 

"F — Fairness — an essential to success. 
"R — Reliability — necessary to win strung 

place in the world. 
"A— Ability— honorably applied, carries 

one over the top. 
"N — Nobility — the twin of honor. 
"K — Knowledge— a great asset of life. 



"I— Intelligence— applying care and good 

sense in making understandable 

statements. 
"N— Nerve— a quality that surmounts 

obstacles and gains the goal. 
"G — Grist — the result of zealous and 

honest application. 

"L — l-oyalty — the finest human charac- 
teristic. 

"I — Industry — the open gate to merest 
"R— Bnilding— aiming always to better 

conditions. 




NEW YORK'S ADVERTISING MEN WELCOMING FRANK GRANDIN AS ONE OF THEM AT HOTEL PENNSYLVANIA BANQUET TUESDAY EVENING 



agency field through the Liberty Adver- 
tising Agency. In putting Post products 
m the forefront of goods of their class, 
Mr. Grandin performed an advertising 
feat that has made him a nationally 
uuwn figure. 

A few weeks ago in Chicago his West- 
ern admirers tendered him a send-off 
dinner that was in a class by itself as 
far as the West was concerned, but New 
York was determined to bid him wel- 
come in a manner unique in the annals 
cf its advertising events. 

A committee composed of George A 
McClrllan (chairman) ; Howard Davis, 
lxmis Wiley. Thomas Conklin. George 
tarke, Paul Block, William Simpson, E. 
W. Preston and Barrett Andrews laid 
the scheme for a $10 a plate dinner some 
weeks ago, and it was staged de luxe 
Tuesday evening with fully 200 partici- 
pants. 

Friends Swear by Him 

And such a welcome they extended) 
Good spirits reigned supreme. Busi- 
ness and the worries of prohibition were 
forgotten in making Frank Grandin 
know that he was welcome to the best 
New York advertising fellows have 
within their power to give him. 

It is really remarkable how many 
friends this man Grandin has. all swear- 
ing by him through thick and thin. If 
well wishes count for anything the Lib- 



Yurk, to one time in Battle Creek, where 
he lived, and was supposed to do busi- 
ness. "It was just a rase of telegraph- 
ing to Battle Creek for bis shirt and to 
lock up his cutaway coat for the change 
to be made effective," said Thomson — 
which expression received unanimous 
endorsement. 

Then there was Gen. Felix Agnus, 
proprietor of the Baltimore American 
and Star, as a speaker of welcome, and 
the ever popular Civil War lighter told 
some things of Mr. Grandin and his an- 
cestors, as he knew them, that just 
glowed with warmth and stood feeling. 

Mr. Thomson then introduced William 
C Freeman "as the champion heavy- 
weight re-commender of the world" to 
really express to the honor guest the 
sentiments of New Yorkers with whom 
he is taking up his abode. 

And "Fop" Freeman proceeded to 
launch forth into oratory - short and 
hearty— that was the speaking gem oi 
the evening. 

This it what he said r 

"I am taking the ihirty-one letters 
used in the namr— Frank C Grandin— 
our honored guest, whom we welcome to 
New York with oprn arms and glad 
hearts— and in the word "advertising"— 
our guest ' hii«ine««— and in the word 
"liberty." the namr he has riven to his 
company— to initial thirty-one para- 
graphs that form the foundation upon 



"C — Character — the cornerstone of 
happy human existence. 

"G — Generosity — prompts heart and 
brain to act unselfishly and justly, 

"R— Reputation — the preferred stock of 
life. 

"A — Achievement— the reward of hon 

est endeavor. 
"N— Naturalness — invites confidence, 

love, respect 
"D — Determination the backbone of 

victory. 

"I— Intensity- -the basis of heart and 

love in work. 
"N- Never.— the word that prevents 

surrender or deviation from duty. 

*A— Aggressiveness— the ally of prog- 
ress. 

•|>— Dependability— the keystone of faith 

in the printed word. 
"V— Vision— that which leads men to 

great accomplishments. 
'E— Enterprise— continued effort. 
"R. -Resourcefulness — die quality that 

enables men to meet all situations 

squarely. 

T— Tenacity — holding on with bulldog 
grip till one wins. 

i -Integrity— the foundation of all ad- 
vertising success. 

'S— Sincerity— the passport to the peo- 
ple's confidence. 



"F.— Equality— giving opportunity to all. 

"R— Responsibility— assuming it, makes 
men strong and courageous. 

"T — Tolerance — makes us forget, for- 
give and help. 

"V — Yankees — the name given to men 
who made liberty possible. 

"And now, let me give our guest an- 
other paragraph — the thirty-seennd and 
the last. I want to emphasize what I 
think is his strongest qualification— 
LOYALTY— which I have defined a* 
'the I'mesi human characteristic' 

Cabaret de Lnxe 

"I know all about his splendid loyalty 
to the man who founded the business 
with which he has been so long and hon- 
orably associated. I know that his sense 
of loyalty has enabled him to give it in 
full measure to all who are now respon- 
sible for the conduct of the business. I 
know that Frank Grandin's chief aim is 
to do everything he can at all times and 
under all circumstances to further the 
interests of the business which gave him 
his first opportunity in life and which 
commands now and always will his af- 
fection and his ability." 

After this, James Gilrny of the Gudc 
Company, seized the floor and paid his 
respects in a humorous strain to Mr 
Grandin. 

In the meantime Mage 
(Continnfd »« Pag 
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ADVERTISING CAN HELP RETAILER 
MEET CHAI N STORE C OMPETITION 

Worcester Telegram Plan Offers Wide Possibilities — Places 
Merchant, National Distributor and Manufacturer Under 
Mutual Obligation to Do Share of Local Advertising. 

WORCKSTKR, Mass., July M — The new advertising campaign 
organized by the Worcester Retail (iroccrs Assiiciatiini in 
conjunction with the Telegram of this city to meet the com- 
petition oi chain stores without antagonizing the national distributor 
is already attracting wide attention. 

The Worcester Telegram plan differs from others that have re- 
cently been advanced for the benefit of the established grocer to meet 
the chain store competition inasmuch as it places the local merchant 
under obligation to carry a share of the necessary advertising, places 
the manufacturer or distributor of a nationally known product under 
obligation to advertise locally, practically assures him a shelf show- 
ing, and unlike the Southern California l J lan carries with it no threat 
of ultimate competition in the manufacturing field 

Worcester Movement Started in June 

In Itmo a movement was set on foot ment iKtwcrii the grocery and The Tcle- 
ili Worcester to raise capita! for (he «■ grain die (frtf is ihen ohliitatcd In the 
paiuion uf a chain of store* operating i cite his committee to stock the goods, 
lor cash at cut prices, which thrcatcnecl The concluding transaction* are only 
llie security oi the long-established retail a matter of detail. Provision is made 
dealers ' n11 M " : ' 1 advertising as is dune by the 

The condition existing attracted the national distributor in The Telegram 
attention of the grocers, and after see- shall War the words: 
cial conferences the retail grocers dr. S.»ld by the member* of the Retail 

tiroitr.' Association ot Worcester.'' 

This, of course, will >*rvc to reinforce 
the weekly association advertising 'I'he 
firms cntcrini; into this a^iei. -ment arc 
the must powerful and influential of the 
retail grocer*. including men who have 



cided io use a page of advertising a week 
in The Worcester Telegram tor a period 
of iifty-two weeks, 

The space is Ifitij used in demon- 
strate the greater worth of personal, de- 
pendable service and standardised goods. 

That :hc corner grocer is a family Wen established for many years in Wnr- 
itielld of long standing IS a thought that tester. Unit by a complete collapse of 
will be developed through the advertis- 
ing. 

Ill short, '.be idea of friendly service 
rathet than of impersonal service wib 

1* sold to the consumer. An otficial national distributor 
emblem has Ken adopted by the Asso- 
ciation, winch appears on all advertis- 
ing done by the grocer,, and will be 
.hown on the store windows 



the whole association can the Worcester 
Retail Grocer-*' Association plan tail to 
accomplish a betterment oi conditions 
for the consumer, the retailer and the 



Will Reduce Sale. 



The Worcester plan is calculated to 
reduce sales resistance, to cut down 
Advertlied Good. Assured Distribution selling <'"'c to secure a mote adequate 
For the national distributor, this plan '"M** »' •v.«rl.scd goods and to fur- 
i. the write, believes, the most effective '»*>> » representative ,n the per 

means devr-ed to quickly secure worth- *>" " f The Telegram promotton ma, 



legTam promotion man 
while" „!sVrib , utiwi* , "radreVtV«d"7<>id for the national advertiser. 

I . l or the local grocer it will have the 

V 'n goes further than the !»rs Moines «•« «<.mula.ing business in various 

plan or the Providctire Journal plan, for 
the subscribers agree to stock and dis- 
play the goods of any manufacturer 
(whose goods are approved by the Pub- 
licity Committee of the Retail Grocers' 
Association i w ho advertises them in 
The Worcester Telegram, to the extent 
of 10,000 lines or more within the year. 

Both the Des Moines and l'rovidence 
plan provide for the display of such 
goods as are carried in stock if these 
goods are advertised in the newspapers; Baltimore Scribes 

the grocers, however, do not agree to 

stock s«eh good, as are advertised nor ltiltnUon 0 , fmi „ f Cirenlariao. Edi- 
Ho they agree to spend any money for 



ways. The element of personal pride 
enters more largely into the conduct of 
his business. By virtue of having spent 
his own money for advertising which 
proclaims his store to be painstaking in 
service and up to date jn every par- 
ticular, the retailer at once becomes 
careful to live up to his creed 



Propc 



Labor Union for 



advertising, In Worcester the grocery- 
men will spend their own money to 
bring trade to their counters and agree 
to stock the goods of any manufacturer 
for ike national advertiser 

Committee Passes on Retrawll 



tor*. Copy Readers and Reporters and 
Promises Snpport for Higher Pay 



lho*e who know anything definite about 
this are not talking for publication. 

Several years agf> there was talk of 
organizing a Newspaper Writers' I'ntun, 
but no headway was made, the scribes 
apparently unanimously sidestepping the 
proposition. There are thos 
palters today who see no better 
for the present movement than that of 
sears ago, and the newspaper manage- 
ments, as far ;o known, are not worried. 

On (he oilier hand, the organi/er ap- 
|*cars to feel that the tune is opportune, 
and is setting forth tans concerning the 
compatatite pay received by "the brains" 
.,f the papers and the mechanical forces. 
Assurance is given those approached, of 
support of affiliated organizations of the 
Federation in securing better pay. 



PUBLISHERS SEE NEED 
OF LABOR DATA 



Will Profit in Parleys 
Information Being 



They 

by 
by 



fndustiial and wage problems of 
newspaper publishers and thus*' of com- 
mercial printing i stabltshments parallel 
each other in so many particular* that 
••ublishcrs are taking a greater interest 
than ever before in speciatir.nl work of 
the foiled Typotheiae of America, com- 
posed of master printers, toward solv- 
iiiK these problems, Those newspapers 
which maintain tob shops are particu- 
larly interested. 

In order to bring some degree of or 
der out ot the industrial chaos which 
prevails in the commercial printing ticld, 
and which is duplicated to no small ex- 
tent in the business of nesvsjiaper pub- 
lishing, the Tyjiothetae lias appointed an 
Industrial Relations IVireau, with hcad- 
nttartrrs at the main office of the oi 
gamration in Chicago. 

Lack of Uniformity 

In a recent issue of the Typothciac 
Hulk-tin. the official paper oi the organ 
i/ation, Arthur F. Sonthw or:h, tin 
president, addresses tlie uit-mlsers on the 
work of the new bureau. a» follows : 

"Vh.-o- l» an n|>|.allnf lurk uf no tr.-r into la 
u*tO' wal..* Kp.l w.trhlnr i-i,ii,|tll>,iiM in ttn< In. 
ttii.trs within li-t- Mm*- O'Otiwtloo- 

'Till* la'-k uf llnlr.-rinlt* . «• .ont-i nrlklce 
ko»i*s, t. tin- . itr»w ni i, or t«i»ltH-.i.. *i,| In M|,tl i- 
..r 111.- r.-,|nlo,|m lit* ol Sv.-Iloa ti »r ibr Von 
•noill"ii. i-rothlm* ifcal iv.|,li,. <>r .ill iia 

t-lilvtsit liilo ntlh Inl.:*" uitl.'UH In- M*nt In 

0. r.lalj .,1 III., r.~«-^ll.« .ova It. M ,ll» ..I 
Iwat.Ml oii.t* n-<|n.<«onie lDf<.rmntl..n n> 

*>*.*;■• MTtl.-a ami onrkltig 
ri'«F«OJM- lt». I^*n •••^tip-.t 

■ I VrUI^O ...ti rinixt 
»<o "» hmloi ml. tlntm .-.n,|itlcil erntrtlly. 
It win ni.-io f.in.ltl.oir, ih, iwsh i., tb. ».-> 
cIiuIod r.o Kelllu tools.- imlfcrui eotUlllous. SbS 
will main- .r.ll.bkt !., )»o l»f..tio«llnt. or In 
•sstlmsblo vslc* In jnor locil !».|t.i<ut!»Mi otlb 
ihe iinUsot. 

"Tliv lalx^r unrAliUotloiit hai^ nil shtlo ihiti 
Mtut Into tlo-lr lnl#rUMite«4l •i*rr#1arl*« aott fiir- 
nl*o lli#lr lorolN wtUi «f>-li>-0alv lofnrmiilt..n 
-S'n anrnlll.Mll U npnlxl If rnri'llinr J-on tloit 
.™-ti loforrullia la Jii.l >. ralilaMc Ov the em 

1. |..t*r -wWlhrr In ci*m#sI or n|ifn «Aop lirancli 
«■ II u to llir> nnlm.i, 

•',S..u, I in r«lnir !<• rtninl un nil iiiTnWra fo 

iiironich o-tih tin- fnlloulnc tnr^riiinltnn: 
•-SVaet- «.■•!.•* *i ctn*t.-» ct*lns oar hotiuaea 



Halt i ii(i(t. Inly 29— FlTort> are being 
made here to unionize the reporters on 
the daily pavers here Harry L Kichel- 
berger. general organizer of the Fed- 
Meetings are held each week between eratioti of l_ahnr. has the matter in hand, 
representatives of the newspaper and and every reporter, editor, and Copy 



Ap|.i.-ntl,.-. rullos aiil wnir» »'at.- to eff.n. 
' II, .on* .li* m.l blulit nod Siiu.lav. 
"W.^klni; .-Kixlltl.il-i* ahnj. tool tulllr*... ■Vxt; 
1;i**11..ii l.n.-», 

'Arl.llralloo axri'i'lovlila 'Jt Inforntal |,lno. 
i ..|.Ua ..f ninlno-l* ottS oegaulatW) laU.r. 
'TtiU tiir.irinallrai la nancrlatlj a»T*aaar| n..Tf 
thai Uierf anka S*an •atahlltaMl an lajdtialrlal 
lielinon* nnrrao. fnr 1LU Rureao eaa ka«nt ytoi 
f^rrrntly Infir^wl n*ly In protsorllnn to S'Olir 

representatives of the Retail Grocers' reader on the daily papers here has re- wiiinoror... i» moto-no. a~1 aaatpt t.y 

Association. At such meetings the apph- reived letters from him inviting them ""'""n ,D 
cation of a manufacturer who wishes to to become members of the Newspaper 
introduce his goods tu Worcester 15 re Writers' 1'iiion. Application blanks 
ceived Tlie application is at once were enclosed. 

passed upon by the publicity committee To what extent the movement has pro- 
of the grocers, and if it is accepted gre*sed has not been announced It is 
each member ol the Grocers' Association understood that apart from thr letters 
is immediately iiuliiied of the Commit- of invitation, a great deal of quiet mis- 
lec's action. According to the agree- sU.nary work has been undertaken, but 



Many newspaper publishers are agreed 
that similar means of getting light on 
labor conditions throughout the cnun- 
tr> should lac adopted by themselves, but 
in the meantime they are awake to the 
valuable service the information so ob- 
tained by the Typoihetae will be t<> them 
in negotiations regarding labor Condi- 



tions and wages, with their own union 
employes. 

In New York City, for instance, the 
local Newspaper Publishers' Association 
now has negotiations pending with both 
the engineers and machijiists. Commit- 
tees representing the publishers and the 
union have conferred on the demands of 
the union for an increase in the weekly 
minimum wage scale from $32 and S3J 
to SJ6, and by agreement have submit- 
ted to their respective organizations a 
counter proposal to make the wage scale 
flYi for cbiei engineers and $34 ior engi- 
neers 

•Negotiations io New York 

A conference may be held soon be- 
tween committees representing the Ncw 
Vork publishers and the machinists' 
union un demands of the latter ior an 
increase ill the minimum weekly wage 
irom $43 to $55, a reduction in the 
hours of labor of from 48 to 44, anil 
double lime for overtime. 

Ill January of this year the National 
War UWir Hoard granted to the ma- 
chinists employed on New Vork City 
newspapers an increase of wages to 
$7.20 daily, for an eight-hour day, the 
award to lake effect as of October 15, 
1918. and to continue for the duration 
ol the war unless either party cho.-.c to 
reopen the case. May !, \<iY>. "for such 
readjustments as changed conditions 
may render neec-vsary.'' 

The machinists took the initiative in 
reopening the mailer of further wage- 
adjustments 



FINE WELCOME HOME EDITION 



(.loveraville and Johnstown Ore 1 
to .-Soldiers Through Herald 

A splendid special souvenir edition oi 
ilie tiloversville and Juhiutown < N. Y i 
Morning Herald was published July 2i 
in honor of the Second District Sclcc- 
tives. l.arh one of the twenty page- 
contained a "welcome home" message 
irom the huMiicss institutions of the ter 
riiory or the people 

The lirst page was given over entirely 
to a reproduction of F. Mantama's draw - 
ing, "The Glorious Americans In Hat 
tie.'' The roster oi thr Second District.* 
selective*, the honored dead and many 
reproductions of photographs of men 
who entered the service as well as a 
complete lUr of persons on welcome 
home committees are included in the 
edition. 

Mr. Birmingham and Misa Glenn Weal 

Krne«t V. Ilirmingham. publisher of 
the Fourth F.statc. and Miss Mae Cathe- 
rine Glenn were married at llarperlry 
II all. New York, last Friday evening by 
llishop C II. Hurch. The couple left 
immediately for a honeymoon trip to 
Nova Scotia, The ceremony was per- 
formed in the presence of ISO guests, 
aril was followed by a formal reception. 
The Fourth Fslate staff presented Mr, 
and Mrs. Birmingham with a 
silver tea service 



Waahingtonians to Meet with N. E. A. 

DAvr.viiwT, Wash.. July 29— The 33d 
\niuial Convention of the National Edi- 
torial Association will be held August 
13-17 in conjunction with the Pacific 
Northwest Contention of the National 
IMitorial Association, according to an- 
rioiineement by \\ Russell Hill, of the 
Davenport Times Tribune, secretary- 
treasurer. _ 

Herman T. Sehliek Dead 

SfniNcnEi.il, 111., July 25— Herman T. 
Sehliek, tor many years owner and edi- 
tor of the livening News until he re- 
tired in l,"» died here last week, lie 
was iiorn in New York in 1851, and 
passed the greater part of his life in 

Rod»««Bjgitized by Google 
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BUCK PRIVATE AND OFFICER ADVENTURERS IN 
FOREIGN LAND JOURNALISM ARE HOME 



Stars and Stripes Set New Record in Quick Circulation Achievement — Raised Great Funds 
for French Orphans — Fearless to the Last — Complete Roster of Persons 
Who Served the Army through Its Official Spokesman 



urTpHIRTY" was sounded for the 
^ Stars ami Stripes, official news- 
paper of the A. E. !•'., with 
issue No. 19 of Volume II. June 13. 
1919, ud now Willy, "the Marine and 
Swedish cartooner," Printer Dave 
Walsh and the sheet's only board of 
censors — "three private* 'and a fat Ser- 
jeant"— are back home 

Other members of the ever changing 
staff of the famous sheet that at- 
tained a rirrulation of morr than half 
i million have been arriving in this 
country for several months. One of 
the things upon which the men who 
made this famous agent for higher mor- 
ale pride themselves is the fart that 
in editorial conference and i|iiestiotis of 
policy "Buck privates proceeded to out- 
vote hell out of the officers." according 
to the history of the paper m 'he last 
issue. 

When "J. J. I'." Made a Request 

The narrative cites incidents to show 
tliat silver stars on a man's scapulx 
never prevented a Inick-privatr manag- 
ing editor from saying what he thought 
when the policy of the paper was an is- 
sue, and then closes with 

"Only one request, which was couched 
as a request and not as an order, ever 
came to us in 16' months from the 
High Command. That was when the 
l'-iii-C. adopted two little French war 
waifs under our orphan department's 
plan. 

"U*ing American newspaper men, we 
naturally got all set to boost the cause 
heralding the adoption far and wide 
Hut a brief, yet polite, memorandum, 
signed "J. J. P„" asked tis not to play it 
up— asked, and not ordered. And so the 
best story in that week's paper went in. 
along with Cook Smith's and Private 
Jones' adoptions, as simply: 

"Cren John J. Pershing 2 

"We can remember another memo- 
randum, the outcome of a little differ- 
ence as to whether the paper was going 
to run for the enlisted men or not. It 
came from the fountain head of G. H, 
0, through channels. And it said, in 
substance : 

"The style and policy of The Stars 
and Stripes is not to be interfered with.' 

"It never was: 
and thus the old 
sheet was able to 
achieve whatever 
measure of use- 
fulness, whatever 
place in the 
hearts of its fel- 
low Yanks it may 
be credited w ith, 
now or in times 
to come." 

"Apologies lo 

Nobody** 

Inside on the 
editorial page of 
the last edition 
"Finis!" was 
written and in it 
will be found a 
touch of the dar- 
iti? that made it 



po>sible for America's army to lead the 
world to freedom. It follows: 

"Tw Ktara ami wlrlprw is ow. twor*. nut tvfuea 
lis »uan Bast II— lim-so It bail tin- walla 
ajffCSja • 1 ■ i - ti«- Anst stamp nr tm*. ii 

lleltr, tin- latl hratiri of ttiv frbitln* o.li. artlrln. 
tike tliiiu ami rvvHlli-. fur II waa cnttruu*!* 
Im-todud In ■ Imiif uf Arm; iirmlmMa and brltl 
op lu sl't.i.1 arrala-utimnt l,i a illarbarkoil od 

•lift Wbuw U-trdl tt. r i.t. .(Unto*! ||) tbo 

"AImhii Mm- vM.t.i Milne that our fowtla rrlttr 
could mo it . ml fba *wt waa tbo fart that ali 
tin- Hurt- Itial tin- tinrk wlm nil thr odltor sraa 
I'll. j anawtrlno; arijfrj li-ttora from tup cnttora 
ami utbor aitt-s-rata m l tnlng to act Wall? fw 
draw tiU rort.-.n a frw llr.iira to-fort- tin- 4t*d 
litii-. a li-iifint wat apto-arlad: nu II. e inwathoatl 
la whitb II 2 |i* an a |tarl of Mm 
bddrnao. 

Abw«t abbJ lb*- o.fi-ifal and pat down aa 

o4wf-r nolo III hla Inu4. H*ttt • tbai I'll n>l hwi-k 
anil l-ll Mm wurld ibaf lb*. ttnnnral SUIT ran a 
I I "I" c lJ.lt i>»i . t 

"Tttf rat-Is an* lanr. Ttmro waa a lonaorthlp 
IMS Tin' Htnrs alut Kltl|ww. II waa mailt- up tif 
on- , tlirvv pOtatoa anil una fal afiMM Tnry 
aal ow o»or> arllt-lo anil If two/ r«ua>t llm arml 
■ ' lilt- nr*H> axi-nt. tbo pritlnuMuw Itiilitrr. or Ihw- 

>i'i . r whti • oil In olplaln all alatllt whal Ibo 

antUrtHl man roallr thnnabt. tbaj IbN-wr Hit- twill 
runlrlbwlltui Inln tbo waatt- l.aikrl anil Italia, tbo 
emdwlntia onVr htomlh'tutiil. awalktwad It. • 

"thwro In ■ wblln llila tmapl waa foolod. tlnro 
In ■ wbllr now* iifwfbi r lia «tf twwfataak anil tro 
INni Boa Inlo Iho cidoma* bat illil not row*- 
trim niilll liaiK affrrwartl. On«t> in a wl.ll* MM 
J"*fnl pntbntlai-t |ial nvrr m mi I'nttjanna krt-|> 
amillnc tut- i»l lull it waan'l tiflrn. Van nB 
fool wow at tba fMaufikt all of Urn time bat yon 
iwk'l riml rita a Mibtlrr «ollt.>r all of the lima. 

■Si It- r tttttti a. .til Ititlr ban r» If tltt-i will 

TW Ulatw and Klnntw la b>wpri-<l wllb Ibla. Ita 
tatrnft aral ItotiM-. with mailt.- Inward Wat . Wltb 
rltarltj for all. anil a|ntlna;M-a lu aaw>wty.*' 

Praitted by Secretary of War 

Secretary of War Raker, who has 
urged the passagr of legislation that will 
prevent any private publication to adopt 
thr name, Stars and Stripes, in order 
that it might be preserved for a mission 
similar to that in France in case America 
should ever raise another big army, has 
written the following letter to Stillnuui 
II. Itingham, editor of the Ihiluth 
Herald: 

"11 la dlnSrnh |o aprwk itt-Ol ur lu Wllta 
annul two antornrtan of (ha Utara anil ntrl|*t* 
wltliiinf nalna abbor ajutw aU|o-rla1lvita than Mm 
rrmarkahlr f.iiirtr man In t-hnrcn nf llial |inb- 
Iwolltin wowhl l u ll ra ta. 

"I bail Int. prHllt-a-n of nmotlw* fbr «1a(f of 
Iho |ol|trr at Ilk uSBro of aot-laai lla ro-.rvoowta- 
llitw tl.ruiiirb all I bo linos of roanmwnlratwmt. 
anil of amlliiK lla |imtlwt1 all tho war np tn 
Mm frl-adli i-!tf tf No Man a l.itl, - 

"I ImtUala tw draw distinction* Itt-lwrob 
•orsito* In a kroal atlst-nlaro wborr arlf 
"•rrtato waa ptirfaartt lb trMrorr. lull I 
tkwalit If llmro waa an* oilalowto ..f st-lf forct-t 

fntnt-tt and Olsri-Kanl uf rank wlili-ti n ■ 

tt.it- *r Iht- tn. it mi Hit. Stats ami Hlrlswa. 

"As jwoj kauw. Israr ooalrtbutinna wirt nimfct 



hj I lit- aulsllar rvailcra of the napor for tin- 
ttlnrnMiiu uf Frtwrb wrfiltaba. WurktnC la eno- 
faMtfci wllb iho - . ."I... i rdllura of tba Hutra 
anil sttt|ttw. 1 tint* bail |irst|iaratl anil antit tn 
Concrt-sa n nrttDiwaHl Idll wlitrti will imraalt tltt- 
oajtlrw aatrptiia of Mm |ta|mr In nit lunattl ttttr 
to tin* aamo pnrnoao. lb atrttnlanro with Mm 
w-talms of lb* ■'.iT 

Thr Stars and Stripes Aegan its career 
with a circulation of 30.000 copies. Less 
than a year later its circulation had 
reached 550,000. a new record for growth 
in the history of journalism. At this 
lime the liaper was "rationed" to the 
soldiers, only mie man in three in a 
rompany or other unit being allowed 
to subscribe 

French Supplied News Print 

It was only at the beginning of this 
year that the Stars and Stripes received 
print paper from America ; before that 
it had to depend upon the generosity of 
the French press bureau, which had only 
scant supplies at its disposal. 

In addition to serving the A. F.. I*. 
with news and keeping the scallcicd 
units fiom the Mtirman Coast to Italy 
in touch with one another, thr Stars and 
Stripes maintained a French War 
Orphan Fund to which 450.000 soldiers 
contributed 2,000,000 francs, enough to 
"adopt" and maintain 3,500 French chil- 
dren for a year. t>iieratrtl a service de- 
partment for the soldiers -he field 
which answered 130,000 questions per- 
taining to allotments, insurance, pay and 
thousands of other problems, printed 
500 poems written 1>> soldiers — and re- 
jected 20.000. 

Made Pro fin from Start 

The Stars and Stripes made a profit uf 
MwOoQOO francs in its 16 months of life. 
It had lwen intended to turn this over 
to the French War Orphan Fund for 
the further rare of the A. E. FVs family 
of fatherless French children, but the 
Judge Advocate of the A E. F. decided 
that the funds belonged to the Govern- 
ment and must revert to the I'nited 
States Treasury. A bill is now pending 
in Congrtss. based on a petition of the 
editorial council, to appropriate the 
prolits of the paper to the future cart of 
the war orphans. 

I Cnntinut-d on I'tigt- 26.) 



Stars of Army Papers Will 
Head New Weekly 

Men of Start it Stripes, Cae Attack, Plane 
News and the Spiker Are on Staff of 
the Home Sector 



Vsf * a t^-S? 




Coityriatit by L'niWrwuutl a I'ndrrwood, N. V. 

Stasf or the St.\«s & Sntires L'fon Thei« Auival is Ntw Yo«k. 



Thr former editorial council of the 
Stars and Stripes, official newspaper of 
the American Expeditionary Force*, 
will conduct a weekly magazine for the 
discharged soldier and sailor to be 
known as The Home Sector, it is an- 
nounced. 

The council includes the several 
former soldiers— mostly privates — who 
went to F'rance in 1917 and were detailed 
to work on the A. li. }■'. newspaper mson 
its founding in February. 191H, 

The men who will comprise The Home 
Sector's editorial staff are II. W. Ross. 
n( San Francisco, formerly managing 
editor of the Stars and Stripes, who will 
l>e the editor of the new publication; 
John T. Wintcrich, of Springfield. Mass., 
news editor of the Stars and Stripes; 
Alexander Woollcott. of New York, chief 
correspondent of the Stars and Stripes 
M the front: Hudson Hawley, uf Hart- 
ford. Conn., according lo the announce- 
ment made by the publishers, the Rut- 
Icrick Publishing Company, of New 
York. 

The associated staff and regular con- 
tlibutori include: Franklin P. Adams, 
lirantland Kicc and W. E. Hill, all of 
New York; Tyler H. Bliss, of Hartford; 
J. W. Rixey Smith, of Springfield, 
Mass.; Phillip A. Vonltlon. of Cleve- 
land ; Jack Burroughs and R. J. Kirk, of 
San F'rancisco, most of whom were as- 
signed to the Stars and Stripes during 
its existence and all of whom were tn 
the army or navy in ihe war. 

The staff artists of The Hume Sec- 
tor include: C LeRoy Baldridgc. >taff 
artist of the Stars and Stripes, who has 
been called the greatest American artist 
of the war; Abian A. Wallgrcn. of 
Philadelphia, whose comic cartoons wrre 
a feature of the Stars and Stripes, R. 
Van Rurrn. of the Twenty-seventh 
Division's "Gas Attack"; George W. 

Alexander, artist 
on the Plane 
News the news- 
paper of the air 
sin ice in F'rance, 
and Lucien H re- 
nut, artist on the 
Spiker. a maga- 
zine issued by 
I he engineers in 
France, 

With these men 
» ill be associated 
members nf the 
soldier newspa- 
per's organiza- 
tion -its circula- 
tion department, 
i t s ser\ ice de- 
|> a r t m e n t and 
other bianchr*. 
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Taught British Gover nment Imp ortance of the Press 

Lord Burnham and Sir George Kiddell Are Honored by the Newspaper Owners of England 



By HERBERT RIDOUT, London Editor, Editor & Publiahex 

r> : 1 



THE men lo whom (he British and, 
in part, English-speaking world owe 
their knowledge of the events of the 
war and the progress of the peace ne- 
gotiation* are Viscount Burnham, the 
chairman of the British Newspaper 
Conference, and Sir George Kiddell. 
who has held the none too enviable 
ptiiliM of bison officer between the 
press atid the British Government, and 
rendered signal service to secure the 
freedom of the press in connection with 
the peace negotiations. 

The members of the Newspaper Pro- 
prietors' Conference have just honored 
these veteran press-lighters by present- 
ing them with their portraits painted in 
oils hy celebrated artists as a mark of 
appreciation for their notable work. 

Speaking of Lord Burnham. Viscuuut 
Northcliffe aptly said, in this connec- 
tion, that the newspaper world is for- 
tunate in hating one so willing ana 
able to champion its cause, and that he 
knew how often Lord Burnham 
smoothed over the difficulties at our 
Press Parliament, the Newspaper Pro- 
prietors' Association. 

Lord NonbcluTe Praises Work 

Luid Northcliffe was one of those 
who suggested the presentation, and. re- 
ferring to it, remarked that immediately 
hostilities commenced there were all 
sorts of curious discoveries as to the 
psychology of the Government and the 
public. Not more astounding than the 
famous myth that the Russians had 
landed in England, and were to proceed 
to Trance, were the extraordinary myths 
in the mind of the Government in re- 
gard to newspapers. 

It was, he added, largely due to Sir 
George Riddell lha! the press has come 
into its own during the war, He had 
himself many times met Sir George in 
Government offices, patiently awaiting 
the pleasure of v>mc miniMer in order 
that he might explain to him that the 
newspapers were not unpatriotic seek- 
ers after something with which to sell 
their warr-s that the Government 
thuught them to be, and that the British 
public and the whole world should know 
what our soldiers and sailors were do- 
ing and suffering. 

It is difficult to believe today that 
there were exalted personages at the 
War Office and the Admiralty and in 
the Cabinet who did not realize that it 
was essential to make the effort of the 
British Empire known. It was Sir 
George Kiddell who personally did 
much to overcome this opposition in 
high quarters, and, in addition to his 
untiring work at the Newspaper Pro- 
prietors' Association, it was his inces- 
sant effort* that secured the belated 
publicity for the British armies which 
has made our effort known in Allied 
and neutral countries. 

It is almost inconceivable, but it is 
true thai the British public did not hear 
of the first battle of Ypres till long 
after it had been fought. War corre- 
spondents were ircucd at that lime as 
reprobate camp followers. 

Lord Northcliffe said lie dwelt upon 
this point because he considered that 
Sir George's work for the war corre- 
spondent w-as one of the most important 
of his man> achievements for the press 
during the war. 



Lord Burnham, in acknowledging the 
presentation, said that in regard to the 
press, things had changed greatly in the 
last few years. It was almost incredible 
how little the press was recognized by 
the authorities of the State when war 
broke out. But now they had no reason 
to complain of the indifference of Gov- 
ernment offices. Indeed, the Govern- 
ment was now almost pestering the 
press with their attentions. 

Formerly the idra was to keep the 
press on the outside doorstep of Gov- 
ernment offices and to use it, if it were 
necessary, in the old ways, which were 
good enough 50 years before. At first 
the men who went abroad for the press 
were treated as if they were criminals 
let loose. War correspondents were 



he added Sir George Kiddell, who, he 
believed, was the be«t person .to be 
censor. 

"There is only one person who could 
do it with satisfaction," answered Sir 
George. 

When Sir George Became Censor 

"Who is that ?" inquired Sir Fred- 
erick, and Sir George answered: 

"The Almighty, and you may take it 
that the Almighty would not escape 
criticism." 

That seemed to dampen Sir Fred- 
crick's ardor. 

After an interview which Sir George 
had with Lord Kitchener it was decided 
in February, 1915, that a certain num- 
ber of correspondents should be al- 




SIR GEOKGE KIDDELL 



beked Up in stalls by a corporal's guard. 
That kind of thing could not occur 
again, and there was no doubt that his 
colleagues who. week in and week out. 
attended the press conferences had 
cslailished them in a position from 
which in the future no matter what 
happens they could never lie shifted. 

Sir George Riddell, telling of the ef- 
fort's made in the early days of the war 
to gei facilities for the press, said that 
all acted in co-operation and adopted 
the method of open diplomacy. So loyal 
was the British press to the Govern- 
ment that the Expeditionary Force was 
sent out and the British Navy mobilized 
without a word appearing in the news- 
papers. 

When Lord Birkenhead, the present 
I onl Chancellor, but then Sir F. E. 
Smith, first organ : *ed the Press Bureau. 



lowed to go to the front for a night's 
trip. At about that time he received a 
letter from Lord Northcliffe, which was 
almost prophetic. In that letter his 
lordship wrote : 

"If the Government wishes to avoid 
strikes and enlist in this country the 
services of the whole people, they should 
strain every nerve to get distinguished 
writers to make clear what the war is — 
a matter of life and death lo the na- 
tion." 

Lord Kitchener allowesl the corre- 
spondents to go for a fortnight— but 
ihey never came hack. We know the 
si-lf-nacriticing manner in which they 
worked, and that the spirit of the coun- 
try was in no small measure due to the 
magnificent descriptions of the heroic 
deeds of the British Army written by 
'hose correspondents. 



"I have had," continued Sir George, 
"an exciting time in Paris. We found 
the conference a very elusive and mystic 
body. and. as you will remember, it was 
necessary in the early part of January 
in this year to make representations 
with regard lo publicity. The general 
idea was that you could conduct the 
conference without any publicity except 
the mere official communique. 

Exerting Day* in Paris 

"We made certain representations, 
and a meeting of the press of the world 
was held. It was difficult to meet fifty 
or sixty newspaper correspondents every 
day and have nothing to give them but 
stones. But as the result of what was 
done, 1 find I have made among jour- 
nalists a great many friendships which 
will last during the whole of my life." 

Sir George paid a tribute to the ex- 
cellent services which had been rendered 
by the working journalists at Paris, In 
a reference to M. Clemenceau — that 
wonderful man who was a true repre- 
sentative of the spirit of France — Sir 
George remarked that it was a privilege 
to be in the same room with such a 
personality. He had conversations with 
him about the arrangements of the press. 

"Where shall I put the photograph- 
ers r" he asked, and M. Clemenceau an- 
swered : 

"You can put them in the dungeons, 
where they will be able to work in 
peace." 

"The press parted on very good terms 
with the celebrated three — Clemenceau, 
Lloyd George and Wilson," said Sir 
George. "They said, 'God bless you,' 
and without suggesting that the press 
had saved the ' Peace Conference, they 
expressed the hupe that they would see 
us at the next Peace Conference." 

Honored by the French 

Sir George Riddell, who has also been 
honored by the French Government in 
creating him an Officer of the Ugion 
of Honor, stands today one of the most 
prominent ligures in the world of news- 
papers, and rightly so, for only those 
who have had dealings with British of- 
ficial departments can conceive the mag- 
nitude of his light against red tape, and 
the colossal task involved in convincing 
the military and other powers that the 
method of trusting the people was by 
permitting full publicity and criticism in 
the press. 

It was through the initial efforts of 
Lord Burnham and Sir George Riddell 
and their persistent claims for the free- 
dom of the process that it was possible 
to use the editorial pens of the Allied 
press for Victory. 



Advertisement Cause* Suit 

Portland, Ore., July 27.— Frye 4 Co., 
a big firm of Western packers, has been 
sued for $102,300 damages as the result 
of an advertisement printed in local 
new spapers. Members of the Meat Cut- 
ters' L'nion brought the suit, contending 
that ihe advertisement made them ap- 
pear un-American and Bolshevists. 



The hotel accommodations of the 
South must he increased 50 per cent 
within the next 12 months to meet the 
natural increase in business, according 
to authorities 
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WANT F. A. SEIBERLING 
TO HEAD A.A.C.V. 




Sl. Paal Advertising Club .Nominate* 
President of Gcodyear Tire & Rub- 
ber Co. lo Succeed W. C. Dairy 
■I 1919 



I". A. Stibcriing. president of the 
Guodycar Tire it Rubber Company, 
Akron, Ohio, has 
been nominated 
by the St. Paul 
Advertising Club 
to succeed Will- 
iam C. D'Arcy, 
president o( the 
D'Arcy Advertis- 
ing Agency of St. 
Louis, as presi- 
dent of the Asso- 
ciated Advertis- 
ing Clubs of the 
World. 
Mr. D'Arcy', 
of 




r. a. .sustiLi.ii. 



twn years expires this year, ami he has 
announced that he does not seek re-elec- 
tion. The choice of his successor will 
he made at the annual convention of the 
A A C. W. at New Orleans, Septem- 
ber 21-25. 

In furtherance of its nomination of 
Mr. Sri tet Wi m who recently became 
one of the five trustees of the A. A. 
C. W., to carry out an enlarged "Truth 
In Advertising" campaign, the St. Paul 
club has addressed a circular letter to 
all the advertising clubs in the organ- 
ization, which reads : 

'Who tHall tie the IH-ll prcaklcal ,»f the 
Ae«.,latcl Aaerrllslas Club* of lb* WarMt 

"rrealilml D'Arej ha*. <li-ftnllel) Indicated 
Ibot be will Dnl nuiler »> rlrromatalicee •(- 
o-|t ■n,,lb*# Irrui. 

1W 81. Paul I lilt, MMM* u,al M Boat 
ha*,- a Ma t.u-ltio* limn whiwe ine.Mt~TI In the 



I W la- a lanre "*ee "f ailTerttMng. la 



.,1.1 In- a ma> «r,« has la-ca loVatlM 
rl„M.|, rrllh llir «.«»lBtl.ai »ho Me l«e».-l 
lla .. -..rl. ,< In, ha* believed la the ttalaar* foe 
whlrli II »1anile 

•Hiicli a man In rrank A. KelN-rllac. peeaMent 
of the Q saa >f ar Tire A Bnhfvr Cnmearj*. Ha 
and hu canpetir hare Wof rlteo aetlre Co 
«-I»ratlr«i lo the wort of the aaeoclatlon. 

"Wlta no thought except for the welfare of 
the aeenrlattan. we hare adopted the al l a n a M 



"We core lo riiu with the anr&eetlun thai 
Tour eltih ai|ot<t a atronc reeolutSun, actluc at i 
eluh of throilE* rotir eioellllvee, aeeoodlac out 
aetlon. and that jav lei oa have a copy of Itali 
rr««HtloB al Iha eartli-at |>,>«»ir,lr 

■ L We base Do lilea whether .Mr. 
Will accept. BUI We Ulle.e lie la Ibe Dtan fo# 
the i^ace. aa>1 we hope that when he hear* Ibe 
call of Ibe r I u t ■•. he will cunaetM Ihlla I* lead 
ue on to creeter lull*.. - ' 

The Houston (Tex.) Advertising 
Club announces its approval of Mr. 
a« a candidate 



COURT THROWS OUT SUIT 



Demurrer of Kansas City Slar 
in Hyde Libel Cane 

Kansas Citv. Mo. Julv 26. — The 
$»5nn,00u suit for libel, filed by Dr, B. 
Clark Hyde against the Kansas City 
Star, was thrown out of the circuit 
court hy Judge Willard P. Hall, who 
sustained a demurrer by the Star which 
set forth that the petilinn did not slate 
facts sufficient to constitute cause of 
agaii -• ill..- ili-ii i danl thai 
nd alleged cause of action 
passed with the death of William R 
XeKon. owner of the Star, at the time 
of the alleged lihel; thai no suit was 
brought aitain.l the administrators of 
the estate of Mr Nelson, and that the 
petition was barred by the statute of 
limitations, which provided lhat all cases 
of lilirl mu«1 be brought wilhin two 
year* of the alleged libel 

The Star printed testimony (which 
the court would not allow to l>e con- 
sidered bv the jury) in a murder trial 
in which Dr. Hyde was the defr.idant. 



< (. MfarMctf from Page 6. 1 

"His reputation for square dealings 
and personal honesty and integrity were 
put to ihe lest some twenty years ago 
when, hating lacked his judgment and 
failh in his patrons by his cash and his 
credit be fuiind himself in financial deep 
water 

'ln>lrad of having recourse to the 
quite usual resort to relieve himself of 
the burden he met his situation squarely, 
asked fur a little time with the promise 
to pay dollar for dollar, and with hardly 
a misgiving on the pan of the publish- 
er* ot the newspaper* and magarines of 
\iiirrica as a whole he was given ex 
ac-ly what he asked, and true to his 
■v. : , I .i - ' i |-di-.l i ht;, ili liar ;in-:l 

re-established his agency stronger lhan 
ever. 

"One of the strongest financial insti- 
tution, in the country allowed htm to re- 
fer to them by permission, and allowed 
hi HI lo print this cm his letlrrhead. To 
this day there arc publishers thiough- 
nui the I'niled Stales who went through 
this crisis with him and most of them 
are known personally to me, and I have 
never heard a regret expressed thai they 
gave "Uncle Charley" holler all that be 



Helped a Stranger 

William C. Freeman, of Paul Hlock. 
Inc., a long time friend of Mr. Fuller, 
said of him i 

"1 remember very well the first trip 
I ever made to Chicago as an advertis- 
ing salesman. I was not an experienced 
advertising salesman, anil did not know 
personally one man in any advertising 
agency in Chicago 1 knew many by 
reputation. 

"I will never forget the courtesy with 
which I was received hv both Charles 
H Fuller and A. U Thomas— both of 
them now gone lo their reward. 

"When I was informed at the Frank 
C. Grandin dinner Tuesday night, for 
the first time, lhat Charles H. Fuller 
had died last week, it meant to me the 
passing of another good friend and nat- 
urally I felt badly ahout it. 

"'Charlie' Fuller had his tronblcs~like 
the rest of u*. and I knew him inti- 
mately when he was passing through 
the mosl serious of them, yet he sinod 
up anil faced them with the kind of 
splendid courage that one finds only in 
strong characters. 



"I never believed lhat 'Charlie' Fuller 
would iuleiilionally do any man harm, 
and I remember sticking to him and 
landing up for him because I never 
forgot how kind he had been to me 
when kindness and help meant «> much 
to me 

"1 know many men in the advertising 
business today who shared with me. at 
the begriming of their careers, the splen- 
did co-operation and assistance which 
Charlie" Fuller gave us. My, what or- 
ders I brought back to New York for 
my papers from his agency, ju»l !iecau>e 
his associates were instructed bv him to 
lake care of me. 

"He lived a long life, and I am glad 
to know thai his closing years were 
spent in happiness and comfort. If one's 
closing years furnish thr reward* that 
come from having done one's very best, 
it makes life worth while 



Was a Trusted Adviser 

"To hundreds of the leading advertis- 
ing men throughout thr United Slates 
Mr. Fuller was a personal friend, to 
many he was a trusted business adviser. 
Known lo me personally are at least two 
of the leading men in the automobile 
business today who had their early 
schooling with Mr. Fuller Better than 
thai there arc known to me personally 
many men who while not so prominent 
in the business world were down and 
out until Mr. Fuller with his great kind- 
ness of heart gave them cuurage and 
cheer and financial assistance until they 
were able to stand alone, and who today 
will remember him with the feeling of a 
loving son for a falher. 

"My personal acquaintance with Mr. 
Fuller extended over a period of more 
lhan thirty-five years. I know special 
representatives who when they were 
young men found Mr. Fuller ever ready 
to go to their publishers and intercede 
for their personal advantage, and who 
feel today they owe much of their pres- 
ent comfort and prosperity lo his friend- 
ship. He was alwavs a true friend, al- 
ways a fair competitor, always a con- 



" 'Charlie' Fuller was one of the pio- 
neers in advertising agency work, the 
kind lhat a-sumed greal financial risk in 
starting mau> to advertise. He devel- 
oped accounts lhat put millions into the 
pockets of publishers .ill over the coun- 
try. He operated in days when adver- 
tising had not assumed the character 
thai it now possesses, and he swam 
along with ihe tide like many of the 
rest of us did. 

"There will be hundreds who will say 
as I do— when thev hear of his death, 



'Well. 1 have lost another good friend ' " 

J Howard Siart. present head of the 
Fuller Agency, who entered it in de- 
ceased's employ, knew Mr. Fuller inti- 
mately for a quarter of a century , char- 
acterizes his passing as a genuine loss lo 
the advertising fraternily. 

Mr. Fuller's old competitor, D. M. 
Lord, was with him almmi to the last 
and al the funeral. 

George Schoricld. of the E. H, Clarke 
Advertising Agency, said of Mr. Fuller: 
"We have lost him for whom all of us 
held highest re<ix-el and admiration." 

William Rankin, of the Rankin Com- 
pany, said: "He was the first agency 
man 1 ever knew. 

"I walked into hi* office one (lay in 
lOOti when I was connected with the 
Star League of newspapers He always 
conlinue.l warmly, friendly, and unself- 
ishly helping lo me and other special 
representatives. His was a fine char- 
acter. I know of no one more generally 
highly respected by all with whom he 
came in contact." 



"Review Week" Put Over by Ads 

St. Paul, Minn . July 29.— St. Paul 
was one of the cities to make the "Pic- 
torial Review week" experiment. The 
result was successful hcynnd all expec- 
tation. Such co-operation between na- 
tional advertiwrs and merchants is a 
new idea in ihe Northwest. Newspaper 
advertising was ihe keystone used. 



1 



— cure 



substitution evil at its source 



Mr. Advertiser, do you relish asking for an 
advertised product and having the retailer 
say, "I haven't got that, but here's some- 
thing ju»t as good?" 

What happens? — Then you. as an adver- 
tiser, damn the retailer aa a (ubatituter — 
the raseal! 

Who makes the substitute!-? 

The manufacturer who lets hia advertising 
run wild— he make* the stibatituter! 

If you were a retailer and a customer 
called for an article you did not carry and 
if you could recommend conscientiously a 
similar article,— he honest with yourself — 
what would you reply? 

The retailer cooperates best with the ad- 
vertiser who cooperates best with him. 



Support with local publicity the man who 
Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 

Eaiablished 1888 

Publishers' Representatives 



New York 
Chicago 



City 
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"We are 
Perfectly Satisfied — " 

an- now Melting quite a number of t nil 
page ads, the display linen entirely on the 
Mi nli I 20. I al*o find that an operator i» capa- 
ble of handling more than twelve magazine*. 
In my judgment an operator ran handle eight- 
een magazine* effiriently. We are perfect!) 
-ah-liid with the machine and rontemplate 
the purchase of another in the near future." 

The Dayton Jouhnal Com pant 



The Dayton Ei bninc IIekald Co. 



General Manager 



Set > Of K Display the Morlem V ay — 
IHrert /rum the Model 20 Keyboard 

Mergenthaler Linotype Co. 
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Si\ Fhimimo Caictco New Ohluni 

Canadian I.inol>|M- l.iiniliil, Toronto 
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Edward Marshall Syndicate, Inc. 



London Paris 



Rome 



Petrograd Stockholm New York 



Announces 

That on and after August 1st, 1919, it* sole distributing agent for the United 
States and Canada will he 




443 Fourth Ave.. 
New York 



to which company all inquiries regarding the famous Marshall newspaper 
features should now be addressed. 

We also take pleasure in announcing that hereafter the entire output of the 
Thompson Feature Service will be marketed by the Edward Marshall Syndi- 
cate, Inc., in European, South American and all other foreign countries ex- 
cepting Canada. 

Edward Marshall Syndicate, Inc., 

10 King Slreet. Covenl Garden. 
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Services 



The Edward Marshall Interview* 

hue become a standard feature of big American 
Sunday journalism and probably mt the moat gen- 
■rally used irntKMlam Sunday feature in America. 
»:»i-h week a talk. J.OtO In ifKD words, connnl the. 
Kiggv.t to^.c ol the day (mm the lipa o( the great- 
est autbor.tr on the subject Photo portrait.. 
Marshall comb, the world for interviews. 

Marshall. 



articlrl ^ word* 

Making the Moot of Our Children 
By Rgy C. Beery, A. B, M. A. 

President of Ihe Parents' Assoclalsoa 
ital feature of mtrrc«t to every lather and 
licit., 
inline and 
I that 



A 

nmher. 



,. to sotse the daily diftcoltiet 

just "talk" but prac 



ol 



.1 time* a 



week 



HD words 



Woman and Her Job 
By Hilda M. Ri char da 

Former < hiei ol the Women's Division, U. S 
Employment Service. 
T.welv articles m( information and advice No 
woman' is beltrr equlpced than Mrs. Richarda to 
extend to llie woman in business sound and helplul 
iJvice. 



Where the European Comics Come From 



l'(rhaj"> many editor* 
ifi I suctl »»a|»fy select 
European press 



under ln.w certain paprta 



. The answer is the Marshall 
vn.hcale. which keeps a sUff r«sdla« ererr tomic 

er in Euroc* and furnishing clippings to Amen- 
> newspapet. ,t -" 1 ' S »"W 

Marshall. 



iimei a week 

Are You Superrtitioua 
By Imogens Bnrch 

T-ld in a cVvll- stvle. Cue* the 
waning «< all the popular super 



-ig.n and 
A shott 



nan inter..! feature. 



Mnev a w~k "» *° l6t 

Muking the Moit of Marriage 
By Ray C. Beery, A. B, M. A. 

(•lain Talk, to Married People." presenting the 
arr:ed lite and indication 



neryday problems of 
their «o!u- 



A series of wide app< 



Musings of a Married Man 
By One of Tfaem 

Shrewd reflections from a mere man Thi 
..ro.ok.ng a» well as humorous >en.l for ill 
trated sample 



Original European Short Matter 

Evcrv Marshal! Svn.licale 'oil - service envelope 
tr.maiiis several short. original, always important 
articles <il news value- every one worth a ln«t neau 
Sane conscienceless r.lilnra habitually mark these 
"cable" Often they are use<l as tit.l »»««.■'»»•- 
t."ig«rd par.irulatl, for America Km bulk, but 
,o„d stufT Always Important; time.,. 

Marshall. 



Twice a Week 



with the Mi 
y R. F. II. 



One Column 



Some «• conversation i« a l""< DU ' , h " r 
„ .n the 'most entertaining an.l drl.ghtful tnem. 
lu.t latk. Iml informative. stnnulat.ng. lull 
anerdi.tv and news about the grrir ones of the 
r"nh and the thi,,,. that ...ntrliiitc ... modern 
n.llure 



Lady Mary's Exclusive Foreign Society 
Gossip 

British and Frrnch-the lie si and ror,.l i:isvin.i1ins 
m.tlrr lor women now comin* actually from l.on 
Im and Pari. She «F^tt.Y know, everyone; 
REU.I.Y tori everywhere; REAM.* s«.;< »>'. r '» 
thinr: she does NOT rewr te cl.ppmfs "^* h ^ r 



Special Features 



What la the Matter with 

By Carl tie f'onaxo. 

The qurstitm plaicty answerevS by a nan 
studied the situation for years. 



<aaro worda of 

rs.|n« and racy 



authentic narrative told in pvrttlrFsiini an 
style. Illustiated by original cartoons and 
*ra|ha. 



Do the Dead Live? 
By Imogeae Bnrch 

Kecent revelatinais rcaardiDB the lile beyoanL 
Xlas.ncis and customs on the "Twentieth Plane." 
rimiiiiunscstions from Lincoln, Ivmcraou. Shake 
,i.rarr Klbert Hubbard, etc The experiences of 
Mrs. Cnrrai. an.! Elaa Uarker. Intereatins caae ol 
kuuert Swain G.rTord, who continued his work after 
rl-.tli Abciut 6,000 words. Illustrated. 



The Private Life of the Kaiser 
By Baroness Ton Larisch-Reddera 

f.>r mini vevrv chief ol the Royal Household at 
Berlin anil Potsdam. 

The insidi story ol Kaiserissn laid hare. The In 
tritfiei., Jealousies and crimes cd the wickedest 
L.crt in Kii.iH'f lWttl) words. 



Short Story Sen-ice 

(Kir special »h.,u story service, including work 
„( „irh authors as Frank Condon. Frank V Finne 
jan. II I . Witw-r, nud Huah Pen.le.ler, .a being 
lurn.ibe.'. 1<. a Bumber <.l lea.i.ng newspapers, 
eluding Boston Poll, Baltimore American. Wa 
mgt.m Post. P1..la.lelpliia Inquire! 
Tribune, II.-,. land Plain Dv.ler. Pittoit News. 




No. 443 
Fourth Ave., 
NEW YORK 



Proofs and Prices on 



SERIA15 



By 



Joseph Hergrsheimer 
Ridfwell Cnllam 
Bsysrd Veiller 
Sarah Coraslork 
Frsnk L. Packarr) 
Grace Miller wTilte 
Wadsworlh Camp 
John MssweU Fortsea 

Tbese <eti»l, run from r.<f«> in ;(l].irti wnr.l, A 
number of shortrr N< IVEI.F.TTKS are also avail 
able, ranging Irutn J< in <0.I>X) words. List ol titles 
and authors vnl mi rniuest 



lansea Oliver Curwoad 
Sophie Kerr 
Urure Barton 
Arlinwd Abdullah 
Marjorie Benlon 

Cooke 
Doris Ecerton Jones 
] tkt u no C Bendey 
Cheater K. Steele 



li.il. 



V »" 



"Be Careful Alexander" 
By 



TTte funniest 
of daily 
l.gl t;til 



of the year In a series 

nd dc- 



t. urnr. ^ wr k. flUi^trateil verve- 

Today in History 

Verses by Carolyn Wella 
Illustrated by PhiUipps Ward 

A «l.<.rl in limes » week feature with great .11 
teuti'.n .aloe Full oe humor, interest and real 
ml. rmvl...n 



Services 



Column-a-Day, Six-a-Week 

The best European stuff in brief lor dailies, every 
line designed toe Americana. 1,000 to I.JO0 srorda 
each. Here are not only interesting tales from the 
old world, but big business thought, big sociology— 
ineral reflea of foreign events, thought, opiujr, 
i. a IMII.Y 



> gen 

Thi, 



a week ! 

From Woman's Viewpoint 

By Florence Dories 

Stimulating and timely editorial! from the worn 
an's pusbt n! view, Written in racy, individual 
style. Sure to prove of interest to men aa well as 



J limes a 

What 
By 



P. E. Grosznaann, Pd. D. 



tmivrmann's work as an educator 



Big Foreign Sunday Features 

Kll.l.V II. I.C ST RATED and WRITTEN BY 
TRAINED AMERICAN JtlL'RNALlST.S. Marshall 
-*v 'I'liiatr I'.^v oJli^cs and iTirtciMtniletils in Ixindon. 
>i;.rr.e, I'^i,,. Su.ck li.ilm and Germany. Soon Will 
I ..pen ill I' I'ltfr ,1 Tlie flow of s{.|r!n]|d Suii-Iay 
mii't.T, lull i.:iei- Icjli'i ■ I. It (: ii.it. nfni 

thrr-r a week, is cra.elr*. t>ur American inters 
gt. wherr the lug things are. . Recently sr sent 
1 l.vire Price to Palestine; then to Egypt; John S 
Steele is now In Ireland . we have several corrr- 
s|»ndrnls ill Pans Someone leavrling all Ibe time 

Msrshsll. 



b :ini«i> a week ljOOO »<jtil» 

Love Affair*, of a Lonely Woman 
By Mary H*U 

ll.|aMi>.rly mirrr»ttit(r Ktnfy nf a jirl full o( ^rit 
Jti<l ilxrmc, Hrr phicV carrirc her through the 
diO- cult it* iu.il trmptation* of wofk i d*r life lit a 
great city. Eax.li tnttaliaeet .civet the rrJkiUr in 



a week. SCO ««n1n 

Why Doe«n't He Propose? 

By Frjinces MrDonald 

an an old theme. Tlii* inUreatmir 
wslh humnr *n<\ mveh grod 



-rnw A highly 



b's Fa 
Letters 

And a Dramatic Letter Now and Then. 

t hurch intimately knows the literary life, library 
life, home life, studio life of more fansoas European 
novelists and playwrights than ar.y other writer. 
This column and a half to two colusnna feature ia 
one of the nsiist interesting and informative, per* 
sonal and chatty features of the time. 

Mari>hall. 



7 hall pages, tltnstratcd 

The Enchanted Land 
By Mary A. Lowe 

Interesting stones and illustrated directions for 
miking tile Bottle Doll chatactrrs that move 
through these stories. 



Tales of Toyland 
By Stuart Riven 

,\ J.wig time ago BnMiy discovered that il he hrnl 
very stilt all his toy, would conn- to life and Jilay 
Lbnut the Nursery (Ifior Hi. eaiiting adventures 
v*tb litem are luM in this aerie, Illustrated two. 
cilnmn hi ad and 1ni| pieces. 



Famous Figures in the Foreign News 

t. c»». il. wlc.t the title indicates. It coven 
fuscinating nersr.niil.t.es in anecdote and portrait 
fashion Two or tV.c perfect pholographa weekly 
Tliese chatty leiiesi, deal with F.neopean notables 
always Invm tile Aoencai. angle. 



m 

:t 



W 



■ 

- 

m 

■ 

i% f- Y ;-> 

•• I,, 

II 



i?V1 

m 



18 



Editor & Pub lit her for July 31, 1919 



BRIEFS 



Flank X. Fracaijl of the Pittsburgh 
Leader editorial stiff, has become sec- 
retary to Congressman Clyde M. Kelly. 
He recently was in the army, and before 
that was editor of La*oinc. an Italian 
weekly. 

C. V. Combe, formerly of the 8th 
Canadian battalion and for eighteen 
months a prisoner of war in Germany, 
is :hc editor of the Veteran, a weekly 
paper devoted to the interest* of re- 
turned soldiers published at Winnipeg. 
He is a former newspaperman, 

Harry B. Blows, formerly engaged 
in newspaper work in Dover, Concord 
and Boston, has been appointed post 
master at Farmmgton. Me , where he ha- 
bcen connected with the Fnrmington 
Journal, a semi-weekly paper. 

David I Davie*, city editor of the 
Pittsburgh Dispatch, and Miss Norma 
Maier have been married 

Maltha Poster, former reporter for 
ihe Register and Tribune, and who has 
just returned from overseas as a Sal- 
vation Army worker, will conduct the 
publicity campaign for finances of the 
Salvation Army in Nebraska 

Oryille W. Wool), late with the Dallas 
News, has been awarded an endowed 
fellowship by Columbia University for 
the Mtidy of political science. He was 
an editor of the Columbia l-aw Review. 

Miss Hazel Benjamin, one of the 
best known newspaper women in the Pa- 
cific Northwest, was married on July 2.5 
to Mr Smith Freeman Reavis. Ai the 
lime of her marriage Miss Benjamin 
was a member of the Seattle Times 
staff. She was formerly with the 
Seattle Post Intelligencer and the 
Seattle Star. 

Charles Kev Cillom, editor of the 
poultry section of the St Louis Repub- 
lic, has been appointed hy Governor 
Gardner as a member of the Missouri 
State Poultry Board, succeeding A. A, 
Coult. a former newspaper man. 

John E. TifUKMAN, at one time corrr- 
spondeal for the New York Herald in 
Berlin, later connected with the Asso- 
ciated Prcs> in various capacities and 
long a newspaper worker in Si Louis, is 
in San Francisco, waiting to he dis- 
charged from the army as a capiain of 



James F. Powell, the runner-up in the 
Towa Slate trapshooting championship 
event, is publisher of the Ottumwa 
Courier. 

Leon Silel. of the Houston Press, 
and Miss Kathleen Thompson were mar- 
ried. July If. 

Tut Pittsri-rgii PtEss has added a 
s|Hxial new. column dealing with" ihe 
doings of the Greeks who reside in 
Pittsburgh 

Ottawa (Ont. i Citizen on Ii-lv 17 
published Peace l.dition rh.it was attrac- 
tive from both advertising and editorial 
viewpoints. 

< l.u'KAMAs Col N TV BANNER ANI'THE 

Courier, both of Oregon Ciiy. have con- 
solidated under name of Banner-Courier. 
Hal K. Moss is manager 

AoYtRTISINC. HEI'ARTMF.NT or D«S 

Moines Rcyi-tcr and Tribune has offered 
a trophy cup lo winner of golf tourna- 
ment ,,f DM Moines Ad Club. 

W. L. M *rtin, or Missm-Ri. hss 
moved to Rusk. Tex., and established a 
new paiicr called the Cherokrean. This 
is second newspaper for Rusk. 

S. HOOI OF JnCltNAI|s»| of University 
of Missouri will open iis twelfih year 
September I. 

1 ■ -A (OKI. S 1 |lFVr»HU W As U AI* 

the It! ial paprr of Tulsa County. 

Gtctl.l W. CoRISIHAN, OW MR \K< M'l V 



Ohio Newapaper lute* Simple 
and Telling Carry-Over 
Story Key 

The carry-over on news stories 
from the first page has been one 
of the worries of news editors and 
make up men for many years. 

To repeal the original head on 
the carry-over, which is the prac- 
tice in certain sections of the 
country, has meant a big loss of 
paper space. To carry over only 
the rirst deck of a head often 
proves confusing to tile reader and 
a rewritten head for the carry-over 
makes the continuation of a story 
almost impossible to find. From 
time lo lime other systems have 
been put into practice without any 
great success. 

Sandusky (O.) Star-Journal is 
using a svsteni of handling carry- 
over that seems in every way to be 
a success. It is a space saver and 
at Ihe same time stands nut from 
thr page and makes the carry-over 
matter easy to rind. 

The billowing is a sample of the 
continuation line carried in the 
Star Journal. 

( 7 nr»i lo So. Five on Page J). 

And the following is a reproduc- 
lion of a bos sly It- and key thai 
is being used in place of a head 
of any kind over the carrv-over : 



No. 5 ' 0 " ,inut "' 



From Fajic 1 



I Kan. i Journal and also pastor of the 
Christian Church, has resigned his 
church charge lo devoir entire time to 
paper. 

Pai l Jones, owner and eimtok of 
Lyons (Kan.) News, has resigned as 

postmaster. 

Chari.es S. Kekwd has resigned 
from Marshall t Mich. I Daily Sentinel 
lo purchase an interest with Riley 
Boone in printing establishment. 

Miss M»rv G. Paxton, or [im- 
pendence. Mo,, a former reporter on 
Kansas City Post, was married to Fd- 
ward B. Kelly uyon her return from a 
vear s "V" service in France. She is 
said to be first woman graduate of Uni- 
versity of Missouri School of Journal- 
ism. 

Hlbebt S. Mottlt. fob si er Des 
Moines (la.) Register reporter, has 
returned frum France and he will assume 
charge of his own paper. Van Home 
(la.) Record. 

LlEI'T. F. W'.SV \F WlNOVRT. FtlHMER 

Topcka I Kan. ) State Journal reporter 
and Associated Press representative, has 



Dr. Herman Mi eller. who sir.Nin 
the peace treaty for German*, is a son- 
in-law of M. llueliinger. of Peoria. III., 
a former Iowa pi inter. 

llvHoi.p W. Snei.l. gram* ate or 
Kansas State Agricultural College 
School of Journalism, has been made 
cily Fditor of Manhattan Mercury fol- 
lowing his return from France, where he 
served with 7lh Division 

STAFF CHANCES 

Artiii-r Conkiin. who left Toiika 
I Kan. i Capital in 1917 to join the 
Armv. is lack again. 

Lrn t Wendell S. McRaf. formerlv 
of St. Paul Pioneer Press, has been re- 
leased from naval service and will re- 
sume studies at I'niversity of Miniic- 
sn'n 



Sehct. Earle D. Wilson, icst le- 
tirnkii from overseas, is new sports 
editor of New Bedford (Mass. > 
Standard, succeeding Harold H. Will- 
iamson, who becomes telegraph editor. 

Alexander E. Kirk of Chicago is 
new editorial chairman of Harvard 
Crimson, with David VV. Bailey, Merrill 
Buftington. Thomas S. Lamont and 
Harraun D Smith assistant managing 
editors. 

P M. Ross, formerly with Okla- 
homa City Oklahoman, St. Louis Post- 
Dispalch and Dallas News, has gone to 
Russia fnr Renter's Service 

Edwin Kirn-, lath of Baltimore 
News copy desk, has joined Austin 
(Tex.) American staff, 

Fred E. Tarman, assistant in- 
stuctok in journalism at Oklahoma 
Stale University, is acting city editor of 
Oklahoma News during summer. 

Walter A. Mntutow, formerly oyt 
Okmulgee Times, is on copy desk of 
' Iklahotna City Oklahorr.an. 

William Allen is now city editor of 
Albany (N. Y.) Times-Union, succeed- 
ing John C Crary, who takes up Cap- 
itol work. 

Frederick W. Caswell and Gilbert 
S. Oi'Tmwait of Troy I N. Y.) Record 
have returned to their dulies after long 
periods in war service. 

George Harder ins resirxep from 
Albany (N. Y.) Times-Union staff to 
join Argus staff. 

V.. T. I-ovepay, cocrt hocse unsMrra 
for Albany (N. Y.) Times-Union, has 
gone wilh Schenectady Union-Star. 

"Cy" Feeney. formerly of Spring- 
held Republican, has become sports 
editor of Providence (R. I.) News 
lean Sehaie is now city editor of News. 

I. R. Hi ntfr, advertising manager of 
the J. W. Henkins Music Store. Kan- 
sas t ity, Mo., has resigned to lake a 
position with the William H. Rankin 
Company. Chicago. Capt. Clinton W. 
Kauaga, - r man> • ars < rillected ■ Ltd 
the advertising department of the 
Lawrence (Km,) lourual- World, suc- 
ceeds Mr. Hunter. " 



Iowans and Nebraskang to 
Hold Joint Outing 

Midsummer Excursion Will Be Held in 
Western Nebraska August 4 to 9, 
Stirling in Omaha 



Omaha, Neb.. July 26.— Newspaper 
men of Western Iowa and Eastern 
Nebraska will be the guests of (his city 
when they gather here Monday, August 
4. preparatory to their mid-summer ex- 
cursion info Western Nebraska. The 
visitors will be taken to the Grain Fix- 
change in the afternoon, followed by a 
luncheon Following a banquet at the 
Hotel Rome in the evening they will be 
the guests of the Ak-Sar-ltcn, while the 
ladies will be taken to a theatre. 

The party will leave late at night for 
the west. Oihers will join them at Lin- 
coln, and stops will be made along the 
line to pick up editors. The party will 
spend three day* at Ghering, holding 
the annual summer meeting of the 
Nebraska Slate Press Association. The 
party will make a trip into the North 
Platte Valley, and will return about 
Almost 9. 

Will Israel, of ihe Havelock Post, is 
president of the association; Emerson 
Purcell. Broken Bow Chieftain, vice- 
president; W. C. Edgecomh, Geneva 
Signal, treasurer, and W. Q. Buck. 
Harvard Monitor, sccretarv. 



South Dakotans Meet Aug. 14-1 5 

Suing Fails. S. »,. July 28— The 
State Press Association will hold its an- 
nual meeting here August 14-15. Il is 
expected thai Government requests for 
free advertising will be one of the sub- 
jects to receive special attention on the 
program. 

Raised 110,000 for Poor Babies 

Pittsburgh. July 29. — The Chronivle- 
Tclegrapli in ' Tag Dav" for he benefit 
of the Pittsburgh Milk and Ice Fund, 
raised over $10,000 to provide for the 
needs of the poor babies of the city. 



"America's Largest and Bast Newspaper Industrial Advertising Agency* 

This permanent WeeJrJy 
Bminrn Man's Pate secured 
among non-regular advertis- 
er* has been running two 
yean — il is one of a chain 
of pates we handle — it 



thousand lines of advertis- 



ing par 
thirty-fhre thoosand dollars 
annually in new business, 
whirh the paper would not 
otherwise obtain. The Page 
is beneficial in many wi 
il has made new advertisers 
and helped circulation — It 
has aided the paper lo being 




^Sr* Yrt'J S{f- 'f'^* 




man's 




Contracts wilh Use advertis- 
er commence and end te* 

w^k.*!? 'ul ^ q"««'on of a cancellation of an accepted 

weeks at a time, bo- rontr „. t ,„„ mtinlr ^ ^ - ^n W 

All advertising is aolieited on an indirect 
result, general publicity basis. 

epreaenlalive sent anywhere opon request. 

John B. Gallagher Company 

Home Office, Ninth Floor, Dexter Building, 



■ 
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Other Shrewd Advertisers 

Follow the Lead of the Largest Space Users 

New York Department Stores — which last month used excess space 
in both The World and Evening World over all Metropolitan Morning 
and Evening Newspapers. Twenty leading retail stores used 219,217 
lines in The World in June, as against 200,474 lines in the second morn- 
ing newspaper, and 2C6,131 lines in The Evening World as against 
277,940 lines in the second evening newspaper for the same month. 



Abraham & Strauss 
B. Altman & Co. 
Best & Co. 
Bloomingdale Bros. 
Bonwit Teller & Co. 



J. M. Gidding 
Gimbel Bros. 
Hearn 

FredTt Loeser Co. 
Lord & Taylor 



McCreery's Franklin Simon & Co. 

Macy's Stern Bros. 

Oppenheim Collins & Co. Namm's 
Rothenberg's Worth's 
Saks & Co. Wanamaker's 



THE HIGHEST CLASS BUSINESS OF NEW YORK 
is reflected in the advertising from Fifth Avenue and 
Women's Specialty Shops. For the first six months 
of 1919 The World's gain in this classification was 
30 per cent, whereas The Times loss was 14 per cent in 
this same important classification for the same period. 
For the same period The Evening World's six months 
gain in Fifth Avenue and Women's Specialty Shops 
lineage was 45 per cent. 



Average Circulation— THE WORLD 

Morning Evening Sunday 

335,596 344,636 554,810 

91 per cent of The World's circulation and 97 per cent of The Evening 
World's circulation is concentrated in Metropolitan IN ew York 



Let The World's Merchandising Department 



your distribution 



World Building. 



The New York World & Evening World 



53-63 Park Row 
New York City 
Washington tendon Paris 



Chicago, 111. 
1603 Mailers Bldg. 
J. K. Middlctnn A. D. Campbell 



Detroit, Mich. 
429 Ford Bldg. 
Neil McGinn 
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MUST ECONOMIZE IN USE 
OF NEWS PRINT 



ft tirtinui-J from Pagr 7.) 
crs during June of this year. Approxi- 
mately, M per cent of thr total stocks 
was held by seventy publishers Stocks 
on hand or in transit on June 31 
amounted tu an average of iony days' 
supply a( the rale or consumption dur- 
ing thr month. Sixty-five publishing 
concerns held about 52 per rent of the 
slock at the end of June. 

The figures, month by month, for a 
period of one year, are as follows: 

c a r: - 

Mo.ll.. Firm. 5 5*5 SI J 5» 

so mi« kiii 121, toe. m«.we *> 

Ju» «H* 113. »»S IWIlTS M 

July . ... CHI IMS.IKK W1.-11 111 

auciui >rj? woe? iw.vtt « 

X*|.t bar Kill »n.WH 1«,JT» 

hi ii»mt sao.ow is 

™ m.int »>.«» w 

7W i».om rami m 

(■■at). 1fll»...J0l> 121.090 03.101 « 

rebroorr 7«0 122.MKI 2XZ.HS* .M 

Hir'b nA 1M..1BS 251.013 53 

April 5*1 lil.OSH 2I4.*B* 45 

M.y 711 141.4*3 l»t.T» 43 

June 7I» IMOrC H0.41I 40 

Export* from V. S. 

Besides the news print being sent 
abroad by Canada, a great deal that 
could be used here is being exported 
from the United States- The figures for 
May. 1919, as compared with May, 191H. 
show a considerable increase. They are 
»« follows: 

atar. I»i». si*;, aw. 
Net too.. Nel lo*». 
Tout Kiport* of New.prlnt. . I1W ti.*W 

To Bull J.tlia <•» 

T* Argentina 3.153 tffit 

To Cuba 1.01* 1.04I1 

To Aeotrall* 1M tw 

To atber eouatrl** 9.580 2.090 

This shows our exports of news print 
in May, 1919, were 11.106 tons greater 
dun in May. 1918. 

The tonnage to "other emintrir, '. in- 
clude* 6,990 ions tu Franc*. 890 tons to 
China. 346 tons to I'hilipptne Islands. 
291 inns to Uruguay, 230 tons to Hong 
Hong, and 163 tons to Greece 

Northern New York paper and pulp 
manufacturers arc quoted as saying iliat 
they do not intend t» allow Canadian 
mills lo monopli/e the foreign trade thai 
German and Scandinavian mills con- 
trolled before ihc war. or to permit the 
Scandinavian mills to gel it back if they 
can prevent it. Sulphite manufacturers 
in northern New York are said In be 
endeavoring to dispose of their surplus 
product in European and South Ameri- 
can counts and tu develop a regular 
market there. 

The imports by the United Slates of 
news print for May, 1919, which were 
all from Canada, were 5,736 Ions Ie»s 
than for May, 1918. The total number 
of tons imported in Mav of this year 
w*. VMS 



Sold Ad Space 3,000 Feet 
Up in the Air 

William T. OHcaitey, of the ad- 
vertising staff of the Schenectady 
( X. Y j Union-Star, claims (lie dis- 
liiKliun of being the lirst advertis- 
.nn solicitor 10 sign up a space cus- 
tomer while in the air in an aero- 
plane O'ileiuicy was i.tOO fi-et up 
when he sold the space 1o the owner 
oi a commercial plane in which he 
was a passenger. He wrote the copy 
ai.d Iheu dropped it 01110 the roof of 
the Uiunn-Siar building. I'ritiii'rs 
had ihc ad in the ncM edition 



Many publishers of new*pa f iers in the 
medium sized and small towns of the 
United States have very small stocks on 
hand, and already frequently arc obliged 
to hunt for a source of supply in a 
hurry in order tu keep on priming their 
papers. Often they appeal to jobbers 
for emergency paper and pay any price 
asked for it 

I'aner manufacturers frankly say 
new spapers must begin to economize in 
the use of news print by limiting the 
site of their issues, or "there won't be 
enough paper to go 'round." 

The mill men also seem to be unani- 
dious in prophesying that the price of 
news print is going up, principally be- 
cause of increased manufacturing cost. 

The International Paper Company, 
f ir instance, declares that its payroll, 



since the award of the War Labor 
Board, is rimming at the rate of at least 
$8,148,196 a year, against $3,K94.172 in 
]9l.s; ihat ihe lahor cost per ton of 
..,-ijH.r i» $19 against SH.6K in 1915, and 
ihc annual production per employe ha- 
iullt.il torn S00S tons in 1915 to fu 79 
today, 

Still "I. 1"' i-i.nim.in stuck is today 
selling above 70, iuinpinu up ft, m 19 or 
.30 in three years, l.kewi-c Canadian 
paper mill slocks ate at record figures. 

Other factor* which have combined to 
add enormously to the cost of manufac- 
turing, according to paper makers, arc 
the increased an of pulp wood, trans 
portation. and mills supplic-. 

Mill Price* to Publisher* 

The following facts are from :he l - e.l- 
cral Trade Commission'.* repori of July 
2.1. 1919: 

The wotirbuMI *rer**> prim- of ennlrai U l.e- 
tocou dotweatlc mill* ab* puhllnher. ilnrlo* 
Jour. l»U». r. a. Ii. mill hi rwrtoad loll for 
elaiidard newa I* roll* ih 19. 411 per 100 P"«d<I» 
Tlilo wela;bled areraf* la bleed upon the t*t«l 
lottfikKc of rontrart* InTolTln* morr tlia* oo* 
■tlluoo loo* of paper iD*nar*etur*d In th» 
rolled tslate*. Tbeae eontract*. rtioat of whirl. 

onUI UeeruitieT SI. 1»1B. I act ado * f*w 
lonr-tcrn eo«tT*ct* *d*<1* prior to tbo *«r *l 
**-f7 low pries* Tto majority of lb* conlr*ei« 
wSilcli cover lb* hulk of ttio lon»*co aro price*] 
loloooo p. DO ul tto poler ot la liai |m 10» 
loMixola o*«4 lb* r>d*r*l TraiSf CobikIbIoo.. 

Too wolcblod *v*e*R* eoolrarl prlc* b***>t on 
ilollTorSr* of man Ikaii U.uOO low or *t*n<tor<i 
trdl now* I* eorlooil lot*, t. o, k>, nil] |* Jnr* 
nil*, waa ia,<« per 100 lK.nn.lo. 

Tin wotjtliled *Tor*so itrlcc or ^onlrori« 
looon t'onndtan mlllo and tooooollr |.o*.|Ulo*t-« 
.lorini Jono. tm» r o ». rolll In 'orlood Wo 
for 010101111.1 now* In rolls w*« H. 3* per too 
ponmd*. Tbi* Oflgto t»d *r«r*cr u toocd opm) 
th^ |o|#| tonnocc ot cocdraela Inoolrloc abiyit 
l^o.qo lono of 1 oMdlan |.apor Tti" KT*oln 
nuinlo-r arc «bor1 in* conlra<1a rovorl** the 
ye»l lt-10 

Tlio M.-lchtoJ *\>raa.- iuork»'i prlc- -f 
•londanl r«4l Itooo It. eorlooil lolo t ... b_ Qilll 

I..O..I 0|N 

««. r.l.Tl i» r 10ft lOMin.l. 

"Moat Prerent Vaite" 

"\vr want to maintain prices on a fair 
.iiii! reasonable basis." said a manufac- 
turer. 

"There i» no reason for publishers to 
tie unduly alarmed as to the prospect of 
any shnrtaitc or unwarranted hi^li 
price* provided they take ordinary pro- 
vi*ion for future contract*. It ihe news- 
paper proprietors agree o:i ihc wisdom 
of keeping down sirrs it would he a 
good tiling for litem l<> raise their ad- 
vertising rates as well." 

Urges Hirher Rales 

The need of continuing the conserva- 
tion of jiaper by newspaper publishers 
was emphasized by Charles 1 Stewart, 
chairman of the Committee on Paper 
Conservation of the Southern Newspa- 
per Publishers Association, im an ad- 
dress at iis convention at Ashevillc, 
N. C He predicted a period of high 
prices in the pa]>er market, and said that 
beranse of risins costs, "newspaper pro- 
prietors must not be timid ahont the 
prices they ask subscriber^ and adver- 



that. after all, the real test of our protits 
is not the measure uf dollars and cents, 
but the measure of commodities. 

Point* Out ExtraTagaoee 

"It I* opportune. I boltova, to c*ll ;our atlo*- 

tl^oi 1o tbo Importoaco of IQo roBllllnsllo* of 

cnns«rt*tloa mothutta. Wblto tlioro were rtooe* 
of the War ruord rosotaloxoi th*t wcrkod 

I. ardsliliia In oo«Bf caaoo. ibor verc I* tbc main 
of v.-ry eroal tola* lo lb* p.ihll*a«r«. and tbrtr 
rlifld i-iif..rc^tui.ul over a perV4 of 7<*r* «««ld 
■ovo Ibr piiMlohlne Intcrrota « UfEc amount ot 
u."i».y, 

"Cboro hat oroa. 1 Im?IIo-««. a dlrpoaltlnn on 
Hi.- |o»r1 of Ihc (.utdltlicro to wolooaoo llio roller 
rii.ni till* rcrlTftl&t ood la m.iow caoro Ibo 
jrf-onutiini ha* awun* hack Ui pra.-tl<-.w oo had or 
oor*e ib*u lh.«o i rvvallln* boforo Ito w*r or 
ohen li, «. print oa. .-I..-.,,. Toon. I.oo loon 
. nnlural. uo vluhlo d.-rllr» lo rirrnlotlon .tnee 

II. r «l(ulM of I to. armlallco. and 11 *|.pcara thai 
ooni.- |A.l ll*horo toro lopn lompl-d lo practices 
rtllil lo Hilofl rirrtilalloe inclo-«l« 10*1 *rc, to *»T 
llto trool. (|Uoolli>flat>lo, 

•Tu Mi.n.. roofoi piiNlalirr* have been forced 
l.y omiiiollllioi lo rcoorl to rlmiuttlco moUiodo 
Ho-) ooo'.l i>rcfcr lo aTold. In rnj opli.lon. llil* 
oouo-lHtlon ran render no creator aorrlro in Ibo 
l.kil.tl«l.in*; Interests of the Konb tl.as to Itn- 
:.ro«» ..p.ti all i-nt.lloh.-r* 11..- lin|o.rlouro of 
...altilolnliiE a l.-Bllln.ato **li<a |.riro fur tto 
r.rs^nrtft of the uov.*]*|H.r plant, tool l», both 
for 'irmlatlon oc«J for odvortlolo* 

'I'ho av,-ras'.- tnrti.h.T of Hit* aoMK^nlton pob 
luhlo* a o-irt .lij |.o|o.r will ronoitmc about 
mo r*iuo*:« n.'wo i,rlnl |ot ool.of rli.cr- Nor o.ant 
,.f u» aer hotlo* i*|or ion inlo onr pre** rooma 
for Us* llioo 4 roulo a |K...n.l when w* *.ld 
ft. iclll fart.*, >u.t »«.o to tbr Bill coot. Wo 
«to now ioitloi in, rem. |.cr poiio.1 for po.ta*o 



and ll.l» moan* tbat the sicca** ooron-d*f 
l.apcf *-.n1o In wbltc p*T*r and pe*t*«* IA.90' p*r 
sobw-rlbor. *nd jot User* are * eonaldecaote 
nomto>r of aewapapara elteukstttig *mith of 1b* 
Ohio rlrer with tbo **bt prle* to the ntMeribrr 
conMl.toral.lj under IbSa aaoosint. 

■•'n.ore to at tbo proaobt ■ larff* voloroe of 
tdvcrttolnc. ortlb * reawnabla peaapoet ttatt till* 
will coaltn 1 !*. But 1b* T»rv eoluaoe of til* bu*t- 
neos lend* to 1nrtoa*r espen***. It m*k»* lit* 

rat belp * r.-rr aertou*' one andThi manj rwoe* 
Ii I. forelu* addlilotial lavcatmot la machinery 
at t.tj lilftb prlfoa. I doutd tb*t there I* a 
li.oiulo>r of Ibla a**oclntlon wbo h*s adrsDOOd 
hlo ailvoriwltiK rof.-o m proioarttoai to hla tn- 
crrnoe lo rlr.-.it*Unti plu* tb* proportionate ID- 
cecaoe to nil other c.im»c*llllr». 

Expraae* Are Increaiiog 

"A careful an*|r«U of tolnnce *teeta a* c*.m- 
pan-d Willi tbioe of three or fovr rear* aire 
wilt pralwMj brlztc tooio iltalllilalon hr dlaclo*- 
Iuk ibo f*ci that newspaper pioflt* ar* **>t oa 
lar«o no they •■•.■lo. .s nowo|Mi|ivf that made 
a pr<*lt of 115. (SMI In 1*14 or 1913 ts lining no 
better Ibla ymr 1b«n ll did Uo-ti If It make* • 
profit or 125, mn, fifteen 1a.i«*an.l dotltr* In 
11114 w,-.ald prolwl.lv t<or loorv In aluowt onr 
Southern cltj- lo real eotal.., 1U prlnlles m* 
rl.lner;. and In commKlllir* of anr ooel. than 
125 rial would buy now. 

"I Mm wt may lo** forward to • allaMly 
lower price for paper In low. hut there lo oo 
r.-**..it t.. osiwct a RTrwt decllnt. Ttterc la 
nott.ln* In rial.! to Indicate for manr yenro a 
t.-lurn lo the prlc* of Utlo. *nd what 1* Irwe 
of |.a|o-r la true of erery other clrmrnt of 
ti..w*iwt>er root. Just *s II la Iruo of the general 
price leret The l»t aulborlll.o agree that 
wo ro.y look forw.rd lo ■ frlM of blgb price*. 



PUBLISHERS' VIEWS OF NEWS PRINT SITUATION 



Jason Rogers, publisher of the New 
York Globe, said . 

"The reported print paper shortage 
which i« due to be upon us by Oeu>l»er. 
if it comes, will lie the result of lack 
of ordinary ounmcn sense on ihe pari 
of the publisher* and cleverness of the 
paper makers 

"Our nettspapers have it in their 
power to change the situation over 
flight if they had the nerve to do it 
which they will not. All we would have 
;<t do would tn be cut down the sizes 
of our papers twenty-five or fifty per 
cent for a week or so. So long as most 
newspapers are seeking constantly in- 
(-reasins; tonnage the demand keeps 
ahead uf the supply and makes the open 
market price of print paper firmer. 

"If any of u< were in the print paper 
making business we would probahly do 
exactly the same as those who are in ii 
now. I have no quarrel with them, but 
I am chagrined that my fellows in the 
newspaper business are permitting a 
new and serious situation to develop 
after our experience in 3916. A burned 
child dreads the fire, but our tiewspa- 
isert seem to want more of it," 

"Profligate Urn of Paper" 

"The lifting of ihc war conservation 
order last December, plus a large in- 
crease in the volume of advertising was 
all that wa« necessary to make many 
newspapers go wildly on in their profli- 



gate use of paper heedless of the no- 
nce that danger lurked in the distance 
if wc did not give the manufacturer! 
time and opportunity to get back on a 
quantity producing basis. Most of us 
thought this was wolf, wolf, business. 

"The main squeeze this time is going 
to come tu those big newspapers that 
are using much more paper than con- 
1 1 a. ted for and to the many little fel- 
lows deprived of their supply through 
the superior buying ability of the big 
wasters in the business. This is ex- 
actly what happened in 1916, and it 
would look as if history was to repeat 
itself. 

Banking Finn's Prophecy 

"This extract from the market letter 
datrd July .1. of llayden Stone & Co., 
a ccnscrvativc Boston banking firm, is 
significant: 

Ut*rn*tloa*l P.p«. -1* >U prebal.lUU • free 
market for in'wapelal, the Unreel product of 
It.lerBttlooal Poprr fowkp*ny will prerall by 
October neil. for *reer»l J rare Ibo price of 
r^woprlnt b*« been fixed by tb* Federml Trade 
Comcalaaloa. Wbtle tbla policy of GoT*rno*rot 
price regulation bat really oatlafled no enr. 
ettbrr the newspaper* or tbo newsprint pro 
diicera. It boa bad caw vary Inpectaat teoull. 
Tbr vofl.tiis tuToallgatloua and atwdlea of oat 
of prodeetlon which tbo r**S«r*t Trade Com- 
bUaolua baa mode bare leaded to eatabltah Ihe 
.-loliua ..f Ike Kllla for njRber price* for their 
t^..li.rl, r.o- yeara ibe root of Dew«prl*t har. 
b.o-1. a tvuKlaot ho*e r>r <s>otrt.tt^i hetweco tbr 
prl»l|ir...lwrcr and tb* hoyer and «* the chief 
pr.^ln™r In1*rn*tt--w*l I'aper ha* been aobjeel 
to * Croat variety of attack and alulae. 

put Ihe federal Trade romrolatlon wblck haa 
Sad n,i bin* In favor of Ibo inaBiifac 
(Ciiitiin.fff <iii Pagr 28) 



"There is danger in being dirrled by 
ihe prospect of a large volume of busi- 
ness, and if we make losing rates, the 
larger the volume the greater will be the 
lo..." he said. "We 
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The Millions Who Loved 
Theodore Roosevelt, Sr., 
Will Eagerly Follow This 
After-the-War Serial 
By His Son and Namesake 




The War as Seen by 
Lieut. Col. Theo. Roosevelt, Jr. 

In Advance of Book or Periodical Publication THE LEDGER SYNDICATE Offers for Universal 
Simultaneous Release, Commencing August 17 (or the Previous Evening) This Virile Serial in 
21 Daily Installment*. 

UTTERED WITH THE CHARACTERISTIC ROOSEVELTIAN PUNCH 

And Reflecting the War's Reactions Upon the Four Fighting Sons of the Strenuous President 



INSTALLMENTS 

First Days in the Trenches 
Montdidier 

Idiosyncrasies of the General Staff 
Soissons 

Pictures of the Author and Men in Action 
The First Argonne 
St. Mihiel 

Up the Moselle to the Bridgehead 

Occupying Germany 

After Effects and Reactions of the War 



SYNOPSIS OF 
Boyhood Recollections of His Father 
The Latter 's Efforts Toward Preparedness 
Advocated Universal Service During First 
Term 

Blood Tax- and Dollar Tax 
The Sinking of the Lusitania 
In the First Plattsburg Training Camp 
Commissioned in the Officers' Reserve Corps 
U npreparedness 
Overseas 
Training in France, Billeting, etc. 

Art in Mat or in Veloxe» of Half-Tone Pictures and Calendered Proofs of Line Cuts, Text in Proof Only 

Wire at Once for Terms for Your City's Rights 

LEDGER SYNDICATE 



Independence Square 



Philadelphia, Pa. 



SURPASSING 
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The Advance Sale of the 

GENERAL LUDENDOK 

Already Have Reached DOUBLE the Total ! 

IT WILL BE THE SENSATION OF THE YEAR. The first pages of General La 
for the McClure Newspaper Syndicate. It will be the first time that a great and epocl 
This extraordinary feature, the most remarkable in the annals of American journal 
September 3rd. Even before our first announcement was made options were asked b 



NEW YORK WORLD 
CHICAGO DAILY NEWS 
TORONTO STAR 
ST. LOUIS POST-DISPATCH 
CINCINNATI ENQUIRER 
PHILADELPHIA PUBLIC LEDGER 



BOSTON POS' 
SAN FRANCIS 
LOS ANGELE! 
SEATTLE STA 
LOUISVILLE ( 
BALTIMORE I 




UKNKKAL I I dendorff 

The Geniiix of Military Germany, Who** 

Revelation* U ill Stir the World 

Lodrmlfirff wa« the Keneral Grant of the 
(ml ml Power*, I'nknown, wilbnol influential 
frirmK * man of the rommnn people, il was hr 
who roae to five orilem to prince* anil prime 
MMfUN and ipiore llie wishes anil demandj of 
rraperort and kinga. 



Numerous Other Papers Are Negotiati 
LUDENDORFF SAYS: 

"It was the German Government's fault Germany was de- 
feated." 

"The U-boat warfare was justified." 

"Chancellor Bethmaun-IIollweg did not back up the German 
army chiefs." 

"The German Government thought more of making peace 
than of making war." 

"Germany's situation was serious from the start ; it was critical 
long hefore she collapsed in 1918." 

"Austria Hungary was a burden and not a help to Germany." 

"Germany had no inkling of the Russian revolution." 

"Bernhardrs book should never have been written." 

"Lloyd (Jeorge. Clemenceau, Woodrow Wilson were great 
statesmen — greater titan any who came to the fore in the 
Central Empires." 



LOSE NO TIME IN SECURING 

THIS MOMENTOUS FEATURE 



WIRE OR LONG 



THE McCLURE NEWSPAPER SYNDICATE 



Google 



Editor & Publisher for July 31, 1919 



LL HISTORY 



raper Syndicate Rights for 

?"S AMAZING STORY 

)£ Any Other Syndicate Series Ever Known. 

ffs inside story of the war from the German side are here, and now being translated 
* 1 >f the daily press. 

beginning Wednesday, 



j — __ — . — , — L 

ig book — real history — will appear first through the columns of the daily press. 
11 be released in daily installments of about 2,500 words each, beginning 1 



Mowing papers, with whom we have already closed : 

CANTON REPOSITORY 
LAMINER ATLANTA GEORGIAN 

MINER MILWAUKEE JOURNAL 

SYRACUSE HERALD 
ERJOURNAL MINNEAPOLIS TRIBUNE 

PITTSBURG GAZETTE-TIMES 

I Contracts Are Closing Hourly 

AN HISTORICAL RECORD 

• 

At last the German side of the war emerges less militarism, her lust for conquest. He 

from the mystery in which it has heen was the incarnation of Prussia. Nobody 

shrouded. At last the full story of the Ger- e,se ' through all the length and breadth of 

man campaigns, of Germany's titanic effort the l*™ 10 .™* of ***** powers, became 

, . i • . j e i 80 pre-eminently qualified to tell the story 

to dominate, the inside story of her incep- , , ' , 1 n> . , J 

/ r of the war from the teutonic side, 

tion of ruthless U-boat warfare, of the ups 

and downs of her mad struggle against an And here he tells it. He minces no words, 

aroused world in arms, told by her ixreatest He spares nobody. He strikes straight from 

military ftenius, is to be available to Ameri- thfi • h »» Mer at men . in hi * hest ^"f 1 

, posts. Uncompromisingly and unsparingly 

can newspaper readers. hc ^ fhe b , ame he thinkg . f ^ 

From the outset of the war to Germany's longs. 

final collapse, the name of Ludcndorff ^ ^ . g a reve , ation •„ German psy . 

bulked ever larger. He became a colossal chulogy. It is the history of Germany's side 

figure on the German side. He seemed to j n war f or w hich the whole world has 

embody Germany's aggressiveness, her ruth- been waiting ever since 1914. 

A MPT? 'PUniVF IF Y0U WISH T0 SECL1RE 

jIAIivxEj rilv/lirj RIGHTS FOR YOUR TERRITORY 

373 FOURTH AVENUE, NEW YORK 

Digitized by Google 
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N. E. A. ON VICTORY TOUR 




<*. I. Cmwcll 
fcarculive Committee 



(Conlimitd from Page 5.) 
session of the Convention will be held 
ai the Elk's Temple, commencing at 
9 30 A. Mi Luncheon will I* served at 
the Elks' Tern • 
pic. The party 
will take inter- 
urban cars about 
S P. M. for Ore- 
gon City, where 
officers of the 
association will 
unveil a monu- 
ment to com- 
memorate the es- 
tablishment of 
the first news- 
paper in the Pa- 
cific Northwest. 
The party will 
leave Oregon 
City about S 30 p. m. via intcrurban train 
for Portland. A banquet will Ik tendered 
about 6:30 r. si., at the Portland Cham- 
ber of Commerce, as guests of the 
Chamber of Commerce. 

Sunday, August 10. — Automobiles 
will leave the hotels at 7 A. M., for a 
trip over the Columbia River Highways. 
Scenic Road of the Pacific Northwest, 
up the Gorge of the Columbia River, 
passing Crnwn Point, with its matchless 
view of the Gorge. Chanticleer Point, 
and Rooster Rock. Latourelle Falls. 
Horse Tail Falls. Oneonta Gorge, to 
Eagle Creek, where a bear and fish 
breakfast will be served by the U S. 
Forestry Department, and about 1 p. si. 
automobiles will leave for the city. 
The party will board a special train 
enroute to Crater Lake, as guests of the 
Oregon Committee, at about 4:30 p. sc., 
slopping either at Salem ur Eugene, 
where the evening meal will be served. 

Monday, August 11.— The party will 
reach Medford about 6:30 a_ St., where 
breakfast will be served by the Medford 
Commercial Club, after the meal the 
pari) will take automobiles at once for 
Crater Lake, stopping enroute at Pros- 
pect fur lunch- 
eon, reaching 
Crater Lake 
about 4 p. si., 
s p e n d i ng the 
night at the lake. 

Tuesday, Au- 
gust 12. — Depar- 
ture will be made 
from Crater I.ake 
about 1 p. sc., 
reaching Med- 
ford in the cven- 
i n g. Departure 
will be made 
after supper, via 
special train for 
Portland. 

Wednesday, August 13. — Departure 
will be made in the early morning from 
I'nrtland. reaching Tacoma in the early 
nfternooti, where lunch will lie served as 
guests of the city. The party will leave 
in the afternoon en route via auto to Mt 
Rainier, reaching there in the evening 
and spending the night. 

Thursday, August 14, — Departure 
will be made from Mt. Rainier during 
the afternoon for Tacoma, leaving that 
city via boat for Seattle, reaching 
Seattle during the evening. 

Friday, August IS. — The first busi- 
ness session of the convention in Seattle 
will be held in the auditorium of the 
Seattle Press Club, commencing at 10 
o'clock in the forenoon. An afternoon 
session of the Convention will be held 



ITINERARY OF TOUR OF THE N. E. A. 




!:.■■■;■ AlStlfiHT 
V irr-Preaiitent 



1 0i Chirac*. 8o» Uu, Oraad Cwutrat SUtlc*. 

Saturday, July 2*. 
Ar. Mlnneaonlla. Son Um. Mllwaukeo Station. 

Sudi;, Jot; St. 
Li. Minneapolis. Son Uao. Milwaukee Station, 

SuadOjr, Jul? ST. 
Ar. Winnipeg. C. 1'. St. Station. Royal Aletandra 

UotoL Monday. July SB. 
Lr. Wlnulpog. C. B- Station. Twainj. 

Ar. Portage. C. N. B. Station Wcdaceday. July 

•0. 

Lv. Portage. C. X. K Station. Wednesday, Jot? 

an. 

.11. DaHr-la i:. N U. Buuoz, Wednesday. 

J all J*. 

I.v. H.opaln. C. N. R- Station. Wi.duaa.laT, 

Ar. Baekaloon. C. N. B. Italka, Ttiureday, 
Jul; SI. 

Lv. Baakatsoa. C. N. B. Station. ThsrvJay, 
Jnljr 81. 

Ar. Prima Albert. C. St. B. Statl m, Thursday. 
July 81. 

Lv. Prime AlUrt. C. N. B. Station. Thnrslay, 
Jalr .11. 

Ar. Nee-tli Ralllrfurd. C. K. It. Station. Friday. 

Aas;. 1 

I t North HaltUfard. C, N. ft. Station, Friday. 

Aug. I. 

Ar. Uattlefecd. C. N. H. Station, Friday, Aug. 

1. 

Lv. Battlctord. C. N. II. Station. Friday. Aug. 

1. 

Ar. Blggar. C. H. St. Statloo. Friday. Aug. I. 
Lv. Blggar, O. T. P. Station. Friday. Aug 1. 
Ar. Waluwrlgbt. a. T. P. Station. Friday 
Aug. 1. 

I t. WelnwrlghL O. T. P. Station. Friday. Aug. 

L 

Ar. Sdeaeetlou, O. T. P. Statkau, Saturday, Aug. 

i 

l.r Kdn-.-.ntnii, C N. h. station, Suuday, Aug. 
S. 

Ar. Jaeger. C. N. K. Station. Sunday. Aug. >. 
LT. Jaaprr. C. N. II, Station. Sunday. Aug. S. 
Ar. larttH. C. N. B. Station. Sunday, Aug. S. 
Lv. Lata raw. c. it. It. SUtlea.. Monday. Aug. 4. 
Ar. Ka mioses, c. N. B. Station. ktosday. Aag. 
ft 

Lv. Kauiloofa, c. N. B. Station. Tuesday. Aag. 

B. 

Ar. Boalon Bay, C. K. EL Stauos. Tuaaday. Aag. 

5. 

[*• Boa ton Bar, C. N. R. HUtlon. Wednesday. 
Aug. «. 

Ar. Vancouver, C. N. B. Station. Wsdneeday, 
Aug. «. 

I.r. Vancouver. Chartered Steamer. 0. P. Pocks. 

Thursday. Aug. 7. 
Ar. tVattte. Chartered Steamer. C. P. Ilorfca, 

Friday, Aug. B. 
Lv. BaatUa. St. P. H Station. Friday. Asg. S. 
Ar. Che kail*. N. P. SL Station. Friday. Ang. B. 
Lv. Casoalla, N. P. H Station. Friday. Asg. B. 
Ar. Purtlaad, TJaSau StaUun. Friday. Aag. s 
Lv. 1-ortuiltd, Iuterurbaa Cara, Fitat and Aldar 

BSJsajts, Siittintay, Aug. S. 
Ar. Oregon City. Ititerurban Cara, Hewley 

Mllla. Saturday. Aug. S. 
Lv. Orrgnn l.tty. Internrhnn Cara, Hawley Ullla. 

Saturday. Ang. V. 
Ar. Portland. Intc-rurbeu Cara. Sirac and Aldar 

Btrcrte. Sattxrdey. Aag;. B. 



I.v I'orUaml. Union KlatSon. Sunday. Aug. Hi. 
Ar. Salem, S. P. R. Station. Sunday, Aug. HI. 
Lr. Salem. S. P. B, Btatloa. Sunday. Aug. HI. 
Ar. Medford. S. P. B. Station. Monday. Aug. 

11. 

Lv. Medford. Autua. Monday. Aug. 11. 

Ar. Crater. Lake. Autoa, Monday. Aug. 11. 

L*. Cralee Lain, Aatoa, Tuesday. Aug. IX 

Ar. Mndford Autoa, Tuesday. Aug. IS. 

I.v. Medford. B. I*. B. Station, Tuesday. Aug. 

a, 

Ar. Pun land. InUaa Station. Wednesday. Aug. 
IX 

I.v Portland, I'nlon Station Wadaaaday, Ang 

». 

Ar. Tacoma.. N. P. It. StaUnn. Wednesday . Aug 
IS. 

Lv, Taranu. Autoa, Wednesday. Aug. IS. 
Ar. Losejuilre Spring*, Autoa, Wed . Aug. IS. 
Lv. Lnngtnlra Bprlngs, Autoa. Ttaora.. Aug. 14. 
Ar. Paradlaa VaUoy, Autoa. Thuradiy, Aug. 14. 
Lv. Paradlaa VaUay, Autoa. Thursday. Aug. 14. 
Ar. Taaoiua. Autaa, Tkuraaay. Aug. 14. 
I.v. Tamtna. Staainft Icdlaaaimlla. TaaaauaVF, 
Aug. 14. 

Ar. Snattlr, Staafnar ladlanalwIU. Tuura.. Ang. 
14. 

I.v. Seattle. Slaalofr. Sunday. Aug. IT. 
Ar. Vlclnrta. t. P, S, Ika-Sa, Honda >. Aug. 1«. 
L». Vletoria. P. *. Ilnoka. TuaaiUy, Aug. IS. 
Ar. Vancouvrr, C. P. » Itorka, Tlwaday. Aug. 
IB. 

Lv. Vaocnuvrr. C. I*. R Station. Toaaday. Aug 

IS. 

Ar. Slranoua. C. P. B. Station. Wad.. Ang. Sti 
I.v. Slcauoua. C. P. R. Sutlon. Wed., Aug. Sri. 
Ar. Ravolatofca. C. P. B. Station. Wad., Aug. SO. 
Lv Hatakatoka, C. P. R. Station. Wad.. Aug. .Ml. 
Ar. Plaid. O. P. B. Button. Tknra.. Aug. U. 
I.v. (laid, C p, II. Station. Tuura.. Ang. 11. 
Ar laka loulaa, C. P. R- Hlatloe, Tknra.. Aug. 
ST. 

Lv, lalka t^uiae. Narrow Oaga. Timra.. Aug, 21. 
AT. Ctiuteuu. Narrow Oaga. Ttiuratlay. Aug. 21. 
Lv. Chateau. Narrow Oaga. Thura., Aug. 21. 
Ar. Lake Loulat-. c. P. B. Station. Thura.. Aug. 
ft 

Lv. lake toutta. C. P. R. Btatloa. Than., Aug. 

n. 

Ar. Banff. C. P. R. Rtatlon. Thuraday. Aug. 21. 
Lv. Banff, C. P, R. Station. Thuraday. Aug. SI. 
Ar. Rod Ian, C. P. R. Station. Friday. Aug. XI 
I.v. Rad Doer. C. P. R. Sutloa. Prtday. Ang. TS 
Ar. Calgary. C. P. U Statl.in. Friday. Aug. JS 
I.v. Calgary. C. P. B Btatloa, Friday. Aug. 22. 
Ar. Letnaridg*. 0, P. R. Station. Saturday, 
Aug. 2S. 

Lv. Lrtlihaidgc. C. P. R. SUtloa. Bat.. Aug. 38. 
Ar. Medicine Hal. C. P. B. Btatloa. BaL Aug. 
9. 

Lv. Mcdlcln* Hat. C. P. It. Slattoa, Ban. Aug. 
SB. 

Ar. Bvrirt Currant, C. P. B. Station. Sua.. Aug.. 
24. 

I.v. Swift Current. C. P. R. Statlnn. Boa.. Aag. 
24. 

Ar. Moaoe law. C. P. B. Station. Sun.. Aug. 24. 
Lv. Moaae Jaw. C. P. R Station. Monday. Aug. 
29 

Ar. Regtna. C. P. R. Station, Monday. Aag. 29. 
Lv. Retina. C. P. R. Button, Monday, Aug. S3. 
Ar. Brandon. C. P. B. Station. Turaday, Aug. 24. 
Lv. Bramltm. C P. B- Station. Tuoadaj. Aug. 2tL 
Ar. Winnipeg, 0. P. B. Station. Tova.. Aug. IB. 



at 2:30 o'clock The Seattle Post-In- 
tclligencer. The Seattle Daily Times and 
The Seattle Daily Star will he hosts at 
■ banquet and ball to all the visiting 
delegates during the evening at the Ma- 
sonic Temple. 

Saturday, August 16. — The day's 
entertainment will give the Editors an 
opportunity t o 
witness the 
launching of a 
new steel steam- 
ship. Later in 
the forenoon the 
entire party will 
board a steamer 
and be taken for 
a trip over the 
extensive proper- 
ties of the port 
of Seattle. This 
will include pas- 
sage through the 
Lake Washing- 
ton Canal Locks, 
with a luncheon served on the boat. 
During the afternoon the party will 
be guests to a barbecue on the east 
shore of Lake Washington Part of the 
altrrnoon will be spent by auto drives 




over Seattle's Park and Boulevard Sys- 
tem. During the evening the ladies of 
the party will be entertained at dinner 
followed by a theatre party There will 
be a stag party at the Seal tie Press 
Club. 

Sunday, August 17. — The forenoon 
will permit the delegates an opportunity 
to attend church 



Ct/i. St-tiLoaasa 
Secretary 



services. Invita- 
tions have been 
extended to sev- 
eral of the dele- 
gates to occupy 
pulpits. In the 
afternoon t h e 
party will be 
taken to the 
Puget Sound 
Navy Yard at 
Bremerton. Af- 
ter a tour of in- 
spection of the 
Navy Yard a 
luncheon will be 
served, and in the afternoon the party 
will return to Seattle. During the early 
evening the party will go aboard boat 
for Victoria. 
Monday, August 18. — The delegates 



tuna* Caim 
TrMtiiTrr 



FaiMK N- Hum MRSOM 

gat i nve fomitaillfc 



will- have a very active day beginning 
with a reception at the Parliament 
Building at 10 o'clock, followed by an 
auto drive to the Brentwood Hotel 
where lunch will 
be served. During 
the afternoon a 
visit will be 
made to B u t - 
dnirth Gardens 
anda drive 
around the Pe- 
ninsula, stopping 
at the Govern- 
m e n t Observa- 
tory, the largest 
telescope in the 
world, returning 
to ihe city, after 
which a dinner 
will be tendered 
the party at the Empress Hotel, fol- 
lowed by a dance. 

Tuesday, August 19.— The party- 
will leave at 9 o'clock for an auto trip 
over Ihe mountain drives returning in 
time for lunch and hoard buat fur Van- 
couver. The day's entertainment will 
be a very enjoyable one, making a com- 
bination of auto and water travel of ex- 
ceeding interest. 

Wednesday, August 20. — The party 
will arrive at Sincamous during the 
forenoon for a short slop, later arriving 
at Krvrlstiike, where the party will be 
guests of the city for lunch j later reach- 
ing Field for a view of the Spiral Tun- 
nel, where the train will be parked for 
the night, 

Thursday, August 21. — Leaving 
Field during the forenoon the party will 
arrive at Lake Louise Station, where a 
transfer will be nude to Lake Louise 
and the party will be served to lunch at 
the Chateau and return to the station 
about 3 P. si., departing for Banff- 
reaching the latter place about 4:30 P. 
M., where a reception will be held and 
supper served al the Banff Springs 
Hotel. The evening will be spent at 
Banff as the 
guests of the city, 
the party depart- 
ing about mid- 
night. 

Friday, Au. 
gust 22. — The 
party wilt break- 
fast at Red Deer 
and be guests of 
the city until 
about 11 .30 a m. 
Departure will be 
made en route to 
Calgary, reaching 
there about 3 
P. at. ; supper will 
be served by the city. Calgary is one 
of the larger cities of the Province and 
an opportunity will be given to visit 
nsMy ntercsting places about the city. 
Departure will be made about midnight. 

Saturday, August 23.— Reaching 
Ixthhridge about 6 A. u . breakfast will 
he served at a later hour by the city, 
after which an auto drive will be pro- 
vided for the party. Departure for 
Medicine Hat will be made shortly be 
fore noon. The party will arrive at 
Medicine Hat about 4:30 p. M., where 
the city will entertain the party for sup- 
per. Medicine Hat has long been known 
as the place where the weather is made 
and the party is expected to discover the 
real secret of the Weather Man One 
nf the resources of Medicine Hat is its 
(Co-rwwif«t on Pan 39.) 




Will Wilks 
Executive Committee 
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OHIO, the fourth state in 
the Union in point of 
population, maintains a 
splendid balance between 
urban and suburban. 

2,842,500 people live in towns and 
cities 5,000 and up — (82 cities), this 
being approximately 55 per cent of the 
State's population — 5,150,356. 

While Ohio is known as a great and 
growing manufacturing state, Ohio, 
agriculturally speaking, is one of the 
really great units of this country. 

The average number of native born 
white people in the United States is 
74.4%. That of Ohio is 85.1% which 
is very high. 

The average negro population of the 
United States is 10.7%. That of Ohio 
is 2.3% which is very low. 

The average foreign born population 
of the United States is 14.9%. That 
of Ohio 12.6% which is low. 

Ohio boasts, and rightfully, of having 
furnished a large number of great men 
in the history of the country — claiming 
that for staunch up-standing American- 
ism Ohio ranks well toward the top — 
.and admitting that this is a fair indica- 
tion of the superiority of the Ohio 
products — contending that with the 
entire country to draw from, Ohio 
would not be called on so frequently for 
leaders if Ohio did not have leaders to 
produce at any time and for any occasion 

Ohio people are always intensely interested in 
Ohio, Ohio products and Ohio business, — and 
local retal merchants reach local people by Ohio 
daily newspapers. 

Manufacturers may obtain profitable results by 
cooperating with Ohio merchants in Ohio daily 
newspapers and reaching Ohio people. 



OHIO 
F I fv § T 

While Ohio's fame, just now, is growing because 
of the tremendous manufacturing activities, it is 
well to bear in mind the fact that Ohio, agricultur- 
ally speaking, is one of the really great states of 
the Union. 

These astonishing figures, although they are very 
conservative, indicate how tremendous is the 
value of the annual crops. 

150,100,000 Bushels Corn 
99,072,000 Pounds Tobacco 
78,100,000 Bushels Oats 
41,000,000 Bushels Wheat 
16,000,000 Bushels Potatoes 
13,923,000 Pounds Wool 
6,336,000 Bushels Apples 
4,154,000 Tons Hay 
1,093,000 Gallons Syrup 
558,000 Pounds Maple Sugar 
24,467 Tons Beet Sugar 
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CROWELL TAKES OVER 
COLLIER'S WEEKLY 



Famous Magaiine and Associated Pub- 
Iiahing Business Pas* to New Con- 
trol— Nunc, Staff and Policy Till 
Be Retained 



BUCK PRIVATE AND OFFICER JOURNALISTS 
OF A. E. F. ARRIVE HOME 

U'onlinufd from Page II.) 



Naarn- anil Rank Name unit Hank 
Ifunseht. Raymond W'. Myers, Alex. J. 

Si 



Collier's Weekly, tngether with the 
hook and publishing business founded in 
IW l">- Peter Fetielon Collier, has pasted 
from control of the Collier family and 
will henceforth be directed by the Cro- 
well Publishing Company, one of the 
largest publishers of periodicals in this 
country. 

Announcement of the change in man- 
agement was made by George D. Buck- 
ley, president of the Crowell company, 
who declared that a contract was signed 
July 25 to make possible the affiliation 
of Collier's Weekly with such well 
known national magazines as the 
Woman'* Home Companion, the Farm 
and Fireside Magazine and the Ameri- 
can Magazine, now published by the 
Crowell concern. 

The Crowell company does not intend 
to change cither the name of Collier's 
Wcrkl) or its policy, and will continue 
the employment of the same staff which 
has been publishing the periodical. 

In making known the deal Mr. Buck- 
Icy refrained from divulging what price 
had been paid to Mrs. Robert J. 
Collier, who came into possession of the 
properties after the death of her husband 
last November. The publication offices 
will remain at 416 West Thirteenth 
street. The capitalization of the holding 
company of P. F. Collier & Son is 
S2. 500.000. 

Mr. Buckley's qualifying statement 
that a contract had been signed, instead 
of declaring that the publishing house 
had been bought outright, was accepted 
as meaning that Mrs. Collier still retains 
some interest in the properties in defer- 
met to the expressed wish of her hus- 
band that the house founded by his 
father be perpetuated. 

In hi* will, which has been admitted tu 
probate. Robert J. Collier bequeathed the 
properties to three friends, Francis P. 
f larvan, Payne Whitney and Peter Finlcy 
Hutinc. but although the bequest was 
ratily worth millions, they renounced the 
gift and turned it over to Mrs. Collier. 

Negotiations with the Crowell Com- 
pany have been going on for some time 
Thomas' L. Briggs was elected president 
of Collier's on January 1 la*t 

For more than four years prior to the 
death of the publisher his friends acted 
a« a committee in managing the period* 
ical and bonk publishing concern. They 
succeeded in re-establishing it upon its 
old firm footing as. one of the best 
known and profitable busine"cs of its 
kind in thU country. 



New Moraine Paper for Idaho 

Pikatclio. Idaho. July 30 — Arrange- 
ments have been completed to begin 
publication of the News, a new morn- 
ing paper, heie September 1. The News 
Printing Company, a corporation com- 
posed of local men. is to l>c the pub- 
lisher, and Harold M. Sims, a circula- 
tion and advertising promotion man. is 
the general manager Contracts have 
been made for the full leased wire serv- 
ice of Universal Service. 



Following is the roster of all the men 

n ho at one time or another served the 

A. F_ F. as memhers of the staff of the 

Stars and Stripes : 

Stunt and Rank. Name ami Hank. 

Ackrrman, Henry H. Burrows, Harold l_ 



"City Life" In Winnipeg 

Wixniiw;. July 2V- \ nrw weekly 
paper. City Life, has made its appear- 
ance here. It specializes in city news 
and views and is owned and edited by 
W. Garfield Rees, former city editor of 
Ihe Winnipeg Tribune 



Pvt. 

Adams, Franklin P. 

Cap!. 

Adams, Kenneth C. 

s«i Mai. 
Aim. Mcyrr 

Hi im n. 

Ayrra, Milton J 

I -i Lt. Inf. 
Babbitt, laonalrt G. 

tat l.t. Inf. 
Bailey. Sclh T. 

Sgt 

Ilalalicn. MM 

Pvt. 



Sal 

Burton. I I' n R 

Pvt. in a. 

Burnett. Verne R 
Sgt. 

Rusaius. Charles J. 

Sgt. 

Byron. Daniel E. 
Cpl. 

Call**. Richard M. 

Cpl. 

Cannon. Perry F. 
Pvt. 

Carroll. I...r|.h W. 
M 



Hal-Indue C. LceRuy Carroll, Leonard M. 



Pvt. 

Harry, Arthur W, 
Pvt. 1st CI, 

I' I n l-'r ink \\ 

M.I rll I! M,,v Y 

Pvt. w tS 

UarWIor. I oui* R 

CpJ. 



Sal 

Carr.il!. Smart H. 

OM.. Sat.. S.G. 
t aahen, John L 

Id 

t barman. F.lbett B. 

CM 

Caslfcosite. Richard s 
Set. 



Name and Rank. 
Prank A. 

<SL 

Doyle. Lloyd L- 
Cut. 

Dunn, Walter F. 

BL 

Early. Stephen T. 

Cant.. Inf. 
LasinKwuod, A. IL 

F*t In CI. 
Km minis. Katcy H. 

CaC 

K|r»itrtit. hnr.tniii.url 

p.t. 

Fetnev. Joseph E. 

Cpt 

lerirenbarli. A. I. 

Cpl. 

Icndrick. R S. 

2nd Lt, A.S. 
t'nch . Roy 

I 'pi. 

Flood. Patrick J. 

t*vi, in a. 

Knrbrs, lohn P. 

Pvt. 1st CI 
Porting, Stanley W. 

Pvt. 

Franta. lohn C. 
S«t. 

trow nlrlirr. K. L. 

Set- 



Name and Rank. 
Haarrly, John P. 

Hale. William 

S«t. 

Hall, Nel.on R. 
Set. 

Hall. Norman D. 

CpL 

Hatntiici. Frank J. 
Pvt. 

Hall. in , In.rjill M 

Cms* f.a. 

Ilartnnn, Harold H. 
Set 

Hai .lltrrr, t* l~ 

Pvt. 1st CI 
llanl-v, William L. 

Ft. m cl 

Karma. IJ. S. 
liar nnaion, C I.. 

fan. 

Ilawlrr, ll-.ulson 
Set. 

Iloln. Thomas R. 
Sat. 

IliPernan. Joseph I.. 

Set ist a. 

Held. Renr F 
C|.L 

1 1. 1'.ia louit W. 




(Cpe.rns'Al hi t HdermoJ ft t'mdrrwood.l 

Sergt. Major P. A. Van Blon, Managing Editor of the Stars it Stripes. Official 
Daily Newspaper of American Expeditionary Forces, and Sergt. Tyler Bliss 
(left). Editorial Writer and Cartoonist : Holding the Paper's Mascot, "Rags." 
who is said to have l>een responsible for the disappearance of many press 
agent stories. 
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Cpl. 
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Sgt. 

BorlTrr, William C. 
Pvt. 

Bomly. Kd.ard W. 
Pvt. 

Bonnet, Fred L 



Thef 



Harold 



Borea 
Pvt. 

Born, Ncnor J. 
Sgt 

BolM.rlt. Donald 
Cld. 

Rra.lT. Richard V. 

_ Cpl. 

Hrnilnn, Donald R. 

2nd U. Inf. 
Bristol. Claude M 

Set. 

Bn-ion. Georee T. 

2nd It. AS. 
Bucher, Tohn M. 

ARC 
Brilt. George W. B. 

A. P.O. 
Rurcbitl. Arthur R. 

Cpl. 

Burke. Waller J. 
Pvt. 



Clary. Tbnntai M 

R S. Mai. 
t lowrr. Clarence E. 

Pvt. 

Coleman. Nelson E. 

Cnnkhn. Clarcrxe C. 

Crl. 
Conlee. C. S. 

Pvt. 

Connolly, Jack S 

Cpl. 

I orcutan. Paul B. 
S«l. 

CoH-blou. Harry B. 

Sat. Im n 
Cur. fcbrl K. 
Pvt. 

CiMunc. Charlea R. 

Ill I I 
Cnrhbertion. A. J. 

Pvt. 

dimming. J. P, 

Jnd U. 
lie tlianae, Juarph, 

Jin! l.t., F. A. 
Italy. Inicpb Qi 

Sal. I>| CI. O M.C. 
Dale,, Rxhard I). 

Bt, 

iHarhiic CheMer A. 
Cld 

Davie.. U L. 
Pst. 

Davit. Haruld I.. 

I si Sgt 
Daylnn, l.iienn M. 

CiJ 

Dre Invph P. 
€*pl. 

lb I »ilo. Charles 
Pvt. 

Dsrkrv. Willla T. 

B.S VI. 
■Mb, Robert S. 

Pvt. 

I'olan. lasuia F. 
IM 

tin. 111. Kneel J. 

Cpl. 



I ■ ug^une. latnaaa F. 

Fullnn. Robert E. 
Cpl. 

CiBjatrr, Leo E. 

Gardvne. Ruber! E. 

Cpl. 

Cavlurd. Dunald D. 
Cpl. 

i rfeai-y, ( tieuar I.. 

Sat. 
Oil. W. C. 

Pvt. 

Cerber, Albion T. 
Set 

C,erm.i,n, W iltiani F. 
Sgt. 

Crrachardi, Citing* A, 
Cpl. 

Gia,|ur, lame* R. 
... ... I Ana. K. 

tmSll I eland ft. 

S«t. 

fllennv. Jamca A. F. 
Cpl. 

C.Urnn. Edward II. 
Pvt 

l.ltrlman, Rudulph 

Pvt lat CL 
li.ll^rw. Saul 

Cpl. 
tioldcy. lamia 

Pvt. IM CI. 
Gteja, Arthur J. 

Pvt l<i CI. 
troulil. Georee l>. 

s«t 

Gora. Henslee D. 

in Sgt 
Greeley. Edwin 

Sgt 1st a. 
Green. George J. 
_ Set. 

Grcenihaw, DcW. T. 
Sal. 

I.rimtrail. H„eh G. 

Set lat a. 



llrndrr«on. A. E. 

K M 
llcnniue. L. A. 

Cpl 

Heniwh.en. A. V. 

I Pi. 

Ileotjce. W. II. 

CpE 

llrrlilo. Jokn K. 
til. 

11,-riori, F.dvaril I, 

Pvt In CI. 
Ilerrv. Howard A. 

II S M 

Hi'-". Edward S. 
CpL 

Hict-n.an. George W. 
S«t. 

Ilil.lii. Kuxrll K. 

Pal. 1st CI 
H aPaai.o aa r. F. w. 

Sri. 

Holt. Felia C. 
Sat 

HiiUav. Harvard E. 
Pvt. 

Houkes. William L. 

R S M. 
Hnrn. I hiiilupber J. 

Set. 

Ilousrr. Roy C. 

Set. 

Ilollatnlt, Sid 

Cpl. 

It '» 'I. * ll.Tlrt M. 

Cpl. 

Howard. Janses G. 

Sat lat a. 
Howell. Stanley A. 

Pvt 

lltark. Grorae C. 
S«t 

Huff, Norman D. 
Sal 

HufarrrTler. Stanley 
Cpl 

Hiirinv Erncat W 

Cpl. 

Humphreys, lamea P 
Sgt. 



Jlayi 

sr. in ci. 

li an. Dwight G. 
Sgt 

laackaon, Louis O. 

llerolrigcr. Letter D 

A Ft' 
Urnlia,' Millard F. 

Sax 

lentaen. Herbert 
Cpl. 

leneir.a. J. Edwin 

A.F.C. 
luhjiaou. Curtis O. 

Set- 

lonet, Hickard S. 

R S M. 
Klanr, ( harlea J. 

Set. 

Kala. Harry I_ 

Set 

Kay, Kendall K. 
Set. 

- r; r \\ . I It i in r 



Kelly. Edward M. 

Pvt 1st CI. 
Kelly. Frank J. 

Ilusp. Set. 
Kelly, J. J. 
Cpl. 

Krnyiin. Allien H. 
Pit 

Ketterman. Harry A 
S«i. 

Klrfhrck. Victor B. 

Set 

Kling. Robert E. 

abergrr. 

2nd Lt F.A. 



Krac 



Kraehel. Cnarloa J. 

2nd [J. 
Kra-mer. Georee P. 

. St 

l.autni. Marvin A. 

>«t i« CI. 
I-»m=ner», Henry E. 

. s «*' 

laeMayga, Rea H. 

Lavine. Harry 
Set. Ist CI. 
l-atnence. Joteph J. 

LetT Robert F 

Pvt. 
Lee John F 

Cel. 

LieliMt larroy W. 

•sgt. 
Let, nr. Mae 

Pvi. 

I ■ ■ ■ . Mat 

Set 

Lichlenalein, J. H. 
, Set. 
Latter, P. a. 

. s* 1 

l-une. Don M, 
. s ««- 

l.wkett Jack G. 
Set 

MrCollum. W. L. 

Pvt. ist a. 

McCoakie. Frank U. 

Itt Lieut 
McDeimott. HueH J. 

CpL 

McDonnell. John A. 

Cpl. 
Mack, Willant 

Capt 

MarVicholl. K. II. 

Sal. 
Maeill. W. F. 
Pvt 

Malnney. William H 

Pvt ltl CI. 
Manion. Emaouel 

Cpl. 

Marahall. Jokn L. 
„Pat. 1« a. 
Martel. Alfred T 
Pvt. 

Martin. James D. 
CpL 

Ma ton. Carman R. 
. Pvt Ist CI, 
Malhia, Frank H. 

Cnl. 

ManiCr. Robert E. 
S »' 

Manama. Frank J. 
Pvl 

Meilcatfe. Willis T. 
Cpl. 

Mrrnll. Prank C. 
, Set. in CI. 
HefTuaam Llovd C 
Set 

Michael, William K. 
.. .1st U. Inf. 
Miller, t ..it- 
Set 

Miller, Daniel U 
Set. 

Miller, Jaeob E. 

Cpl. 

Miller. Joseph A. 

CpL 

Miller, Herman J. 

Pvt 
Miller. Prter 

C|tl. 

Millar. William T. 

Mnlfiit. William C. 
Set. 

Mnran. Bruce 

Cpl. 

Mulvanry, C.coree E. 

Set. 

Helens, William C. 
Sgt. 

Miimfiiril. Philip G. 

Mai 01C.C. 



NicotT* La w reoce 
Cpl. 

Nichols. A. Ilaydcn 
CpL 

Korns. Lewis M. 
Pvt. 

CMna. Adolpk S.. l.- 
lst Lt. 

0- Mallcy. Neil R. 
Set. 

Oimautky, Jacob 
Set 

1 i n... lames W. 

Pvt. 

Pamton. Frederick 
Set. 

Palmer. Thomas W. 

CpL 

Parker. Harry L. 

Capt A-S.C. 
Parr, John E. 

Etc 

I'arrjN Duke N. 

1- atiey. Harry B. 
Set. 

Peuitland, William E. 
Cpl. 

Penny, George A. 

Sr- 

Planner, Robert B. 

Pvt. In a. 
Phillips. David L. 

Cpl. 
Plerson. Jacob 
CpL 

Plant. Marlowe H. 

Cnl. 

It '.V I \ 

Set. 

Pret-Hceaast, J. S. 

Cpl. 
Prints. Arthur 
Sgt. 

Proeser. Allied L. 

R S.M. 
RAPta^Hjrt, Loot* 

Raildanl. Georee T. 

Set 

Rbinlrs, Wallace W. 
Set. 

Rice. Gramtand 
in Lt 

Richard. Jesae I- 
S«t 

RiRney. Frank P. 

Riley. Earl E. 
let. 

Riley. James F. 

Rink. Dallas 
Pvt. 

Rodd. Harry C 
Set. 

Rogers. Wilson 

II. S.M 
Ross. Harold W. 
Pvt. 

Rawe. Walter S. 

H S M 
RuWer Uoyd J. 



Rvan. Patrick J. 

Pvt. ' 
Ryder CUyton M. 

Sgt. 
Ryder, stelvin 

R.S.M. 
Sanasier. Georee M. 

Set 

Schenck. Ferdinand 
Set. 

Scli-rl.le. Raymond It. 
Cpl 

Schneider. Hairy 

Cpl. 

Schneider. M. H. 

Pvt. 
Schwarla, Fred 

Pvt.. lat CI. 
Schwariknpf. Otto 

Pvl. 

ShallrrtlM-reer. Geo. 
Set. 

Scott. J. John 
Set 

SherMrd. Herbert O 
Cpl. 

SienroriL Harold 
Set. 

Siewall. Harold P. 
Set. 

Starht. Arlhor J. 
Cpl 

Slator. William J. 

Set in CI. 
tWUer, F. J, 

Set 

Smith. Iliimrr S. 

AFC. 
§■ Hi I W Rlaey 
Sat 

Smllh. Leslie H. 

o C|J - 

Smith, Harley A. 
. .'nd I t. 
SnaMr. Robert I. 
. Set 

Snrvflv. Iteitrr N. 

Ist Lt 
sgane, Clarence E. 
Pvt. 

Spiero. Gerald B. 
Cpl. 

••• li •• \t 

Pvt. 

Slanley, Harold B. 
- S «« 

Steepr, Toteph H. 
Cpl. 

Sterrtil, David R. 

R S.M. 
Sliinrr. Harry 

Pvt 
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lintrrsmrnt .Smlrswata April 111. 1*10. 
•A. B. C. •HttMBI, April U4. 1*1*. 
tPut.ll.ti, r t .tat. mint, April tat, 101*. 
llm-leAtai Brtatol, TV*u. 



Advertise where 
the Automobiles 

grow! 

These 10 Southern states — together — have 5 
times as many automobiles as they had 
during the first year of the war. Several 
have 10 times as many. 




The United States — in total— tripled its 
registrations in the past five years, BUT 
the ten Southern States up in the circle 
surpass all records; some with a gain 
of over 1000 per cent. 

And the daily newspapers listed on this 
page helped hring it about! 

Why not spend your advertising 
appropriation here where the 
automobiles GROW!! 
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PUBLISHERS' VIEWS OF NEWS PRINT SITUATION 

(Cpariaarw /ram Pag* 20.) 



tarn hat from time lo time petuilttd Increases 
hi tlio kIBii prtre «l newetnlut. ■■ en It hss 
aaeelited lo lae.rca.e'e whlrh by twcreaeive etepe 
&e»e edvarjtetl Ibc price from S. Ill KftU par 
peuud in 3.TS\. mdu. which t« tbe preeest let. I. 

A* a matlar uf rati, tba ao-celled 'eatable 
naarket" for uvwaprUt It ere* now above a T3»* 
oentt per pouml. ll la believed that lo Octaher. 
If a free market araialta. Ik price of newa- 
print will advance eseaafcdernbly, baaed on tba 
pnrvlf aaturat earratla* e« the law of eopplr 
am] demaad. 

Hum trade eothorlttee would out be tur|irlaed 
at a 4-teal ML Whatever tba wow price level 
prove, to be It will affect net earain«a of luler- 
oatloeal Paper lo toe laat qaartrr of 1UIP anil 
will almuet aeaurvdljr be tbe bane for tbe re~ 
aewal of 1*30 eimtreeta, BBoat of wbjcb cose* op 
fee rerule-ti In llereatbel ee January. 

While ■ price of 4 cub fee ocwaprlal eounwe 
altitudlaooa, coat|iared with tba pre-war terete 
of 2% lad t% centa, It la wwetb nollo* that 
the aewapapcra of practically every clll lo tba 
rutin Ire are now charvloc two real, and to 
many Caere rare. Illgher coet paper arul labor 
have put tbe 1-rcot paper alaaoat out of bwalurwa. 

Hut perhaps one of I be stoat lntcreetlrut eilua- 
tlnna far tbe fact tbat tbe pa pert of Ibe larcer 
etjfew are today extremely prospermia Pot 
eevermt moolne their advcrtbalnc baa been run- 
ning at record n«iiree- tea*, exphuatlaa of tbla 
to tba Intoeoe and esree. prallta taiea. Hear 
ceeporatjona— masoracttirrri. dlitrlbwlora. whole 
ealera— Store that ad>enl>lox iiwta tbera only 
Ml oe of wbat tbey actually pay the paprra. 
In other worda, If tbey did out tread tbla enirney 
lu advertkalnf tbey would be ehtbjed to pay 
tin er Tool, «f It to tbe Oorernmrot for tesei 
The lax taw la, therefore, an ally of oewapoper 
eiltertlelna- awd Indirectly of International Taper 
t>y mailt* Ibe burdi'u of blgb coat oowapeiot 
tree grleeroaM In boar. 

Very Utile bee been made of tbe fact tbat 
International Paper. r-D.Olfl.OiHl reenunin alock 
boa bee* cnneleteottjr etmng for tlx rkwiIIin. II 
baa at tlluee actually gone again**! tbe oiarbet. 
lo February It aold aa blgb aa »•% ami Ha 
recebt advance boa attracted eery little ntten- 
t: -u 

Tbe strength lo Paper eornmo* meaawrea lo ■ 
broad way tbe excellent reeolta of tow three 
yeare to rteeemtwr 31, I»IP, anil tbe probability 
of aaotlH-r good year be 19111. It alao meeeuree 
tbe pueeJbtlltv of Initial common dleldenda In 
l',»:» Willi- only a pmelMhty. there baa bee* 
ronalatent liuylaej of Paper roaeoten for mootba 
by iBtcrcata who were willing lo bade taelr time, 

In lt> weral year to Iteceroher St. later- 
national Paper earned 19.4% on Ita common, 
after fl.im.tno eel op for taxea. In l»IT It 
earned 31*1 after a tax reeerre of 13.300,000. 
In laid tbe bBlBbce eat 31.0'*. lb three yaora. 
tbervforo. 74.1% baa been earned on the com- 
uoib, none of whlrb bat been dlrMi-d with waare- 
liolilere. 

Proapeeta Bee that lew bet will exctml Ibe 
IPK record of If. 4*. but will fall below the 
Mgb walee mark of l»lt. when areata ear tto 
mlacellaneotte llnee of paper ga*e the cooipany 
an atmormallr good year. In fact. It now areata 
likely that lo the fowr yeare to fheretnher 31 
next. InteraattoMt will bar* earned eery doe* 
to $1011 per there on Ite junior tba re". 

Ib fonr year* th* company baa rejneenated 
Itaelf loanclally. It baa reduced booded debt 
from •13.ZU.0CO to e7.iss.000, a cot of 
SS.or.i.ntn It baa swelled working capital from 
lf-.n33.lH3 to IK.2IB.T03. a nla of S7.S14.ltO. 
or Hit. It bat alao cleaned ap S4% of arrenra 
la iireferred divide adt. with the laauaBce of bat 
St.3l7.0T* arhlltlotiBl preferred alack. 

In ISIS tie rumpany borrowed tO.OCO.OOO from 
the banka, all of tbla going Into polp wand, 
wlui i, wae arwnlred aa an tnawrance agalnat war 
rwadltlnne la tbe tlmberlartda. It wUl be mid 
Itch* before tbla bag atock of wood la all con. 
eerted Into paper. It would teem aa If tbla 
Ooatlng debt attuatlon waa. perhape, the moat 
Immediate factor reetralntng common dlrhleed 
Brtlo*. 

Can Co to Three Centa 

"Our iKtvipapert can go to three cents 
the copy and reduce the use of paper 
by cutting out duplication: the same as 
was done when we went lo two cents. 
We ran increase our advertising rales 
and reduce volume, but this is a longer 
process. We can reduce the quantity of 
reading matter in our papers and sare 
enormous tonnage. It is up to us to 
give consumption a hard cut or we will 
continue to be exploited by those smart 
enough to do »o. 

"In the case of the New York Globe 
we are g°i n g to hold our requirement & 
inside our contract tonnage by the same 
methods we employed in 1916, 1917 and 
1918. We will reduce reading matter to 
the war basts. We will limit the amount 
of advertising we will accept. We will 
increase our advertising rales as neces- 
sary, and we will go to three cents a 
copy if that step is forced on us. 

Matt Restrict Site 

F.rvin Watdman. publisher of the New 
Y..rk Sun. said : 

"The oulook for fall. - far as news 
print supply and news print prices arc 
oneerned, looks rather gloomy. 



"I do not believe in any artificial reg- 
ulation of consumption as a means of 
coping with the situation, but something 
will have lo be done, and I believe that 
the solution lies in restricting the size 
of papers and increasing advertising 
rates. 

"1 believe that advertisers will be 
willing to co-operate with publishers by 
using lea space and thereby enabling 
more advertisers to make use of what 
space i> available." 

Reserve It Far Short 

Don Scilz, business manager of the 
New York World, said that it was the 
practice of the World to accumulate a 
surplus stock of 100 tons of news print, 
weekly for a period of about twelve 
weeks during the summer, for use m 
the fall, but that this summer ii had 
been able to obtain a weekly surplus of 
only about seventy ions. 

"1 don't know what in going to hap- 
pen in the fall." he said. "Possibly, 
there will not be as much advertising 
then as a good many newspaper publish- 
ers seem lo think. Conditions arc ab- 
normal right now. For instance, this 
morning (July 22) we carried $15,000 
worth of advertising, and half of that 
sum was paid for "Help Wanted' ads. 

"Also, there is a lot uf advertising be- 
ing done now to force the buying of 
stocks held over from the period of the 
war, and when a normal demand for 
merchandise sets in there may not be 
the need for so much advertising. 

"However, no one can say just how 
supply and demand will operate, as re- 
gards news print, a month or two from 
now." 

Public May React 

George Vernor Rogers, business man- 
ager of the New York Tribune, said he 
knew of nothing to indicate that there 
would be a break in the price of news 
print though there might be a reaction 
on the part of the reading public against 
large newspapers and that the demand 
might be reduced in this way. 

"I doubt whether increasing advertis- 
ing rates would tend to limit volume of 
advertising. The increases would have 
to be absurdly large to do this," he said. 

II. L. Bridgman, publisher of the 
Brooklyn Standard Union, said : 

"The Standard Union knows of no 
shortage or indication of one of news 
print in its territory, nor of effective 
protection other than prudence and 
economy against ihe recurrence of 1916 
conditions. It has no gift of prophecy 
nor is it able to see indication of lower 
prices after the expiration in December 
of current contracts. So far in July the 
Standard Union has published about 
three and one-half pages a day more 
than for ihe corresponding days last 
year. 

"Five lo Six Cents at Mill" 

W. T. Anderson, president and gen- 
eral manager of ihe Macon Daily Tele- 
graph, said : 

"At the S. N. P. A. convention at 
Asheville. we had a talk with our pap* r 
manufacturers, the Great Northern, and 
we were impressed with Ihe seriousness 
of the situation which confronted us. 

"Upon our return home we put the 
screws on the number of pages, reducing 
them from twenty to a maximum of six- 
teen, except in cases of fire and flood. 
Wc had been allowing our news depart- 
ment sixty to seventy columns per day, 
and the advertising department was 
without restriction. We have reduced 
the news department to forty-nine col- 
umns, and the advertising department to 
sixtv-lhree columns. 



NEW MANAGERS IN OMAHA 

Conklin, Brandon and Boyd Head Daily 
News Departments 

Omaha. Neb.. July 29.— S. S. Conk- 
lin, formerly with ibe display ad depart- 
ment of the St. Paul Diapatch-Pioneer 
Press, and later do- 
ing similar work 
for the Omaha 
Daily News, has 
been made busi- 
ness manager of 
the latter paper. 

H. J. Brandt ti 
for several yea i I 
past connected 
with ihe advertis- 
ing department of 
the St. Paul Daily 
News, has been 
appointed director 
of advertising of 
tile Omaha Daily 
News. He will as- 
sume his new position immediately. 

G. H. Boyd, for twelve years circula- 
tion manager of the Kansas City Star, 
and more recently circulation manager 
of the El Dorado Times, has been chosen 
to a like position with the Daily News. 



M. J. B»a*i»-«w 



"We arc nmiinuinR "no returns' and 
the payment in advance on suhscnpiions 
Our average number of pages for the 
tint six months of 1918 were 15.5; our 
average numlwr for the first six months 
of 1919 are IMS, 

**Wi are impressed with the im- 
portance of keeping our requirements 
wjihin our supply. Our cuntrart ha» 
been exceeded and we are unable to buy 
extra paper at less than 5 to 6 cents at 
the mill. 

"Wc believe that the cundition in our 
nwn case is about average over tbe 
United States. .Several newspapers have 
earned more advertising and have de- 
veloped a tendency of loosening* up on 
the amount of news. The increase in 
white paper consumption usually aver- 
ages twenty-five per cent throughout the 
Uniied Stales.** 

Paul Patterson, business manager of 
the Hatlimnre Sun, said: "So far as I 
know, none of the Baltimore papers is 
actually short of news print at the pres- 
ent time, but I do not think any of them 
have any to spare, and will need all they 
have contracted for lo meet the con- 
sumption during the rest of the year. 

"You ask how the publishers can pro* 
tea themselves against the return of 
1916 conditions. It seems to me the an* 
swer is obvious. 

"1. Maintain a reasonable policy as to 
the amount of -.pace given reading mat- 
ter. 

"2. Do not return to 'returns.* 

"3. Do not revive any of the wasteful 
practices that were eliminated by the 
war conditions, 

"4. Increase advertising rates. 

"Our average number of pages for the 
nr«t twenty-five days in july compared 
with the same number of days last year 
is as follows: 

1918. 1919. 

Morning 14 17 

Evening 17 22 

Sunday 66 7T 

Not Alarmed — Yet 

Edgu D. Shaw, publisher of the 
Wa«hin^tnn Times, said: 

"I am not alarmed^ — not yet, anyway — 
at the newsprint situation. Naturally. 
Tbe Times is covered by a contract 
which runs until the end of the year, 
and the paper company ha« thus far pro 
vided regular shipments of sufficient 
size. I do not *rc the Hkelihnod of so 
big a total increase of consumption in 
the country as will overtax the capacity 
of the mills." 



Charles L Stewart, general manager 
of the Lexington Herald, said : 

■ 'Anynnr wb» Ita. ■tumjittxa to p-arctitve pap*** 
to tbe aprn nmrfct-t within thm Uat t*n dajr* v ■ - 
• rsyry tlRtkt ultuiitlota. X Mmwt+r 
M< mw iM-tred of It* ■iif-i>ljr for iiv*> r*matliiil>-r 
of taia Jtmi U. In my op*niot., la a rtrf critical 
tvituatiuQ. at tbe prtneat ealloak la tbat o»aa 
print will b* vttj acare* bo for* tbe 1st uf Um- 
r»3Bi»f?- ludi^tl It la alrfa'lr rrrr sea re* to lb** 
vniet of h*>lotf vrry dlfflcult to bar. 

"Thrr* la Jaal en* war foe paMlabcra tn 
n*M*t tbla altuallun aa*l that la to cowjame tewt 
paper. H la rraanaaMy rvrtafa, koarrrrr, that 
tb*?7 will eiHiaunn' -ntirr paiwr. TW faw new*- 
pap* fa rvndr to art-Tim* Biih*wrl|,tSoti a ad adrer 
dating ratra to keep oV>«*i roluaa* eanasM do ao 
b**raii»s- tbi-r are rtmfrc-ntt-d with roannatltMi 
laat baa r« turned to the evtraTaaant mrt inula. 
pertalUac befor* tbe War Board T^fulatlun* 
wrnt lata affect. 

"Ili- rarkWaa pabtlabar*. who la Ibe face of 
tbr prv-vat altuatluo caatlnue their araateful 
met***!* will Warn oaljr from hard BiperlrrK* 
and If there taWild ha aTPO a bk •Strata deetlne 
la take ralatne «f adverUalng th* loaaan would 
roar* T«ry awtrkljr." 

Roehepter Already Hit 

Frank E. Gannett of the Rochester 
(N. Y.) Times-Union said: 

l *lfctn la a asWIait* «f IMpvf beer Iwnn- 
W k lHHW hat* 1h«o rarrrlnit mar* adverUslni 
thnn tn«Jt year. \V» fcivn lure tiaabl* to find 
paper la npefi niirltH, eirwpt at mibrh higher 

prVea. Il»antlti-t t>t t in pnp-r* baa bad a bad 

"Nrwspaptri ta-nald •Mvw»omlae on raaailtuplluR 
In ev.-rT way [toaarlHe. War llaae raatrletlani. 
•tbiiiiM l>*> rontlBoed. larreaaM advert. xlnc 
rate* aa»d vtti*erlptl*a Ntw Im-erMnble and 

aratiM tend to caeraet eaadltlona.*' 

Anticipates Shortage 

Marcellus E. Foster, editor and man- 
ager of the Houston Chronicle, said: 

" Fr«m the Ktandpnlnt of wwerve (vuprpU**, 
nrw*ipa|-rra In thU arettnn uf Tetaa are far 
l-Mter f"TlllV<l rban t»-er were aar lint* (luriPK 
Ibe pa*t two rear*. M«re paprr baa bren eon 
auaaed tbrn far In 1(*1D than •ifinnt the aam* 
INftai of la«t year, iltie lam* It to the prnaperlty 
•>f l tilw keelbiu and ihe deiuaad tor advertUlnc 
«paee. 

•l>»e MsMaitiin Cbrntili-la* for eiaoipla, ha* iiaod 
SS per rent more paper f*»r Ibe Ural nit itwaillia 
iff IPin than for Ihe amne period Iaa| rear, 
(Seaplte the fart that H haa r**o -erred In ererr 
way. had on free lias*, an etrhance |tat*. 
lllowed ** retwrna and adrnneed both the anb 
aerlptloo prlre and tha a tree! aale prlee, 

"Par tba *r*t twenty four day* of Julr. 
ii»«aUr onn of onr dntlett aaontha. tha C*hr<-nle|e 
used S»>s pae***. elrbt-entaina ala*. aa en in pa red 
with 4M pacea fer th* aara* period of July. 
tniS, or an a re rase of nearly foar pai;e« more 
per day. 

"We hare had far tem illffleiilty In iprarinc 
anpply of itaper ' I- year than fbr aar p*rl**-d 
dnrtnt the paat two yearn, althnacb tbe altwa- 
11on rtise-i not lnnk an rood for the reaniiti fall 
and winter and we antlelpate artane abort a re to 
supply and an adrnwro la prlee A I moat all 
newapapera In thta aoetlnn have oKiUaned to fod 
loor tbe rale* elven eat by the pulp and paper 
department dur!n| tbe war period." 

^O-SO" Seems Impdratire 

M J. Lowenstein. business manager 
of the St. Louis Star, said: , 

"We bare aat noticed any ahuriaxe of newa- 
prlnt In tbla atetln*. We have no dlaVulty In 
■tettlod all Ibe paper w* want and tbe nther 
paper* of tha eltv aeem to he In a like pn«ltln«i. 

* 'A pparea 1 1 r dema nd ka keeplnff up w| t h 1 1* ■■ 
anpply and Mi In wnttld aeetn t* Indleate a prob 
ah|e abertaae thin fall, ttnteaa pnhllahera care 
fwltr ad)n« t their newa eoltimm to thrlr adr*e- 
tlalna; eninmaa. A W W proportion at*aaa to be 
Imperat1»e. 

•Tor tbp Brat rwentr two day* mt tbla innwih 
we have avernred ld,l> paitea per lat>we aKnlr.it 
14. tl per (aan* wafn* day* laal year." 

Mills Will Meet Demand 

Basil Brewer, business manager of 
the Cleveland Press, said: 

'TW snmler of pare, ma hr Ttir Clerelaatl 
lTeaa tbe Iran tli avintha ef mis wae 4. Ill at 
enrnnareil wltti R.ltgo paffea fur aaaae als mntilb. 
or last rear. 

"rraen wbat I ran learn, liaper atoeka are 
low ae*erallr In tbla BttljlBl, and with |irMitte4-tt 
fee rail bllalneaa hrlabler than eree before. 
aewe|ia|tera will make heavy ileaeainta n* the 
eitulpaaeat of the paper mtllt At the prete-lit 
eolnnte nf arieerllttna U apparenltr not a teas. 
aweary ana, awt rather a new tree], an itanhl Hie 
aallla will take <4e«nlte tfepa aeo* la meet the 
eew ilemanil. Some t>t them are alreaitf Anlne. 



Perea Vina Month's Coif Honors 

TVtr qnalifyine ronnd of the August 
tournamenl of lite Xevr York News- 
paper Golf Clnh was played Mondas 
over the Moshntu links in Van Cort- 
landt Park, and the high handirap mem- 
hers took all the honors. H. L. Pere7 
with a |3 Itandtrap, led the field with a 
gross score of R8. and a net of 7.1. Five 
strokes l>e!itml him was Clinton Scol- 
lard. who emerged s> ilh a eard of 101- 
23— 7R. E. F. Teasrne also had 101 
gross, but a handirap of 30 brought 
his net tlnevn to SI ami thirst place 
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IMPORTANT ANNOUNCEMENT 



The Editor & Publisher takes great pleasure in announcing 
that commencing in the issue of August 14th, it will start 
a new department — a full page or more every issue, entitled 



NEWSPAPER MAKING 

Conducted by Jason Rogers, publisher of the New York Clobe, 
and author of "Fundamentals of Newspaper Building," "News- 
paper Building" and "Building Newspaper Advertising." 



Mr. Rogers needs no introduction to news- 
papers in the United States or Canada, His fre- 
quent contributions to the trade press, his con- 
sistently outspoken views on all big newspaper 
questions and his writings constitute him as a 
leading authority. 

During the past nine years Mr. Rogers has 
done more than any other man to produce 
greater co-operation and efficiency in newspaper 
production and more advertising for all news- 
papers. He has travelled for over a million and 
a half miles about the country visiting nearly all 
leading cities studying newspaper problems. 

He organized the associated newspapers the 
largest and only strictly co-operative feature ser- 
ice in the country; it was his activities which 
created the united newspapers which formed the 
body of the present Bureau of Advertising of the 
A. N. P. A.; and it was his vision and activities 
that were mainly responsible for changing the 
A. A. A. into the present Audit Bureau of Cir- 
culations. 

In his books and writings Mr. Rogers' purpose 



has been to set down on paper all of the best ex- 
perience coming to his attention in nearly 40 
years' practical service for the benefit of those 
who have not had similar opportunity for study- 
ing newspaper making from the publisher's 
standpoint. 

In this new department Mr. Rogers will from 
week to week write whatever occurs to him as of 
timely interest to the newspaper industry. The 
Editor & Publisher is giving him an absolutely 
free hand to write and say whatever he wishes. 

He will answer questions from readers of the 
Editor & Publisher on all newspaper publish- 
ing subjects, consider and discuss the activities 
of newspapers and service to increase and make 
newspaper advertising more effective. 

Mr. Rogers has won his success and recogni- 
tion by hard work in the school of hard knocks. 
He makes no pretense of knowing it all. The 
Editor & Publisher feels pleased that it has 
been able to tie up to it such a dynamic instruc- 
tive force as is represented in the personality 
of this live wire metropolitan publisher. 



Remember the date AUGUST 14th, 1919. 



Tell your newspaper friends and urqe them all to subscribe for 
the Editor & Publisher, and not to miss this great series of articles. 



EDITOR & PUBLISHER 



M 
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FORD SUIT ENTERS 
CLOSING STAGE 



Rebuttal Being Presented and ClM It 
Expected lo Go lo Jury Monday 
— Marih.ll Clean Ford of Saying 
Soldiers Are Murderer* 



DUPLEX PRESS PLANT WILL QUADRUPLE OUTPUT 



Mount Clemens, Mich., July 30 — 
Evidence for the defendant in Henry 
Ford'a libel suit against the Chicago 
Daily Tribune was concluded July 28, 
and rebuttal for the plaintiff was begun. 
Every effon is being made to end the 
case within two weeks. 

Alfred J. Murphy, of Mr. Ford's coun- 
sel, expressed the opinion that the case 
would be in by Thursday aftemuun. 
Several legal pnints will then remain to 
be argued, and it is generally expected 
thai ihe summing up will commence by 
Monday and that the case will go to 
the jury' by the end of next week. 

A deposition hy Edward Marshall, the 
magazine wriier, whose article on Mr. 
Ford figured largely in the defense, was 
the first evidence introduced by the 
plaintiff. Objection hy Klliot Ci. Steven- 
ss.n, senior counsel for the Tribune, that 
Mr. I'ord had admitted the correctness 
of all but one item in the article was nnt 
sustained, and Attorney William Luck- 
ing read the deposition. 

The Marshal! Deposition 

Mr Marshall deposed that it was Miss 
Jane Addams of Chicago who first said 
to him that "the word murderer should 
be embroidered in the breast of ever) 
soldier." 

"Miss Addams made this remark 
when I called on her with. Woman Hap- 

•i"l." said Marshall. "I repealed it to 
Mr. Ford, and he said 'Yes.' " 

In Marshall's article the statement ap- 
peared as a direct quotation from Mr. 
Ford, The writer had much difficulty 
in interviewing the manufacturer, he de- 
posed. He said that he "couldn't hold 
him still" i 'ii.' enough lo get a satis- 
factory statement from him. Some nf 
the quotations came second-hand from 
John ft. I,cc. who had them from Mr 
l'ord. The article was pieced together 
and thr wriier said that it was approved 
at the Ford plant, either bj Mr. Ford 
or Mr Lee. 

Dispute Term of Anirehist 

The Tribune's assertion in 1916 that 
Mr. Ford was an anarchist, was disputed 
in court yesterday hy Professor William 
A Dunning of the Chair of History and 
Political Philosophy, Columbia I'niver- 
sity. 

In many of the utterances of the man- 
ufacturer the New' York scholar found 
statement* that he regarded as dis- 
tinctly non-anarchistic. Others labeled 
anarchistic by an expert for the Tribune 
Professor Dunning found might have 
lieen said 1>\ anybody. Certainly none 
of them was peculiar to anarchistic doc 
tfinc alone, he said, and he cited Plato 
Diogenes. Zciio. and Otbcr ancient phi 
I phcrs in support of his contention. 

Professor Dunning defined anarchy a< 
the nou existence of government, anil 
the absence of property rights as an an 
archistic doctrine. He picked a score ol 
statement- in the Ford writings to show 
that Mr. Ford believed both in govern 
mi nt and the ritht of iK-rscmal property, 
and tirti d the use of the ballot. 



Banner Educational Edition 

Ptrrsiii ac.il. Pa.. July 29.— The Pius 
burgh Dispatch educational number was 
published today and ran a banner 
amount of advertising of the leading 
schools and universities of the Tri- 
Siatc territories 




\ MoNG building projects put for- 
'•ward with vigor since the close of 
war activities, one of great interest to 
printers, and especially to newspaper 
publisher* is a large expansion taking 
place at the Duplex Printing Press 
Company's plant in llatile Creek, Mich., 
whereby what was already a large and 
efficient manufacturing establishment, is 
being prepared to take care of about 
four limes its former output. The scope 
of the new wlirk involves not only an 
immense new foundry' and machine 
shop, but a rebuilding, enlargement and 
ic-cquipment of thr old foundry lo such 
an extent that, when cumpleted. the 
whole plant will lie practically new. 

All of the new building is on ground 
adjacent to the old plant and will he 
directly in line and connected thereto. 
In order to facilitate the unity and ef- 
ficiency of the extension, the city of 
Rattle Creek vacated to the Duplex 
Priming Press Co two streets which 
separated the cily blocks, owned by tile 
company, bought some years ago with 
this large expansion in sieve. The vacat- 
ing of thee streets to the company 
gives them several city blocks in one. 
The new plant extends along the rail- 



road track for mute than a quarter of a 
mile, and is approximate!) 300 feel in 

w III ill 

This arrangement of continuous shop 
enables the use of continuous straight 
travel for all work, from the foundry 
at one end lo the erecting and shipping 
departments at the other No time or 
energy will be wastei! in liack tracking. 
Parallel lines of heavy duty electric tra- 
veling cranes will traverse the entire 
length, seising all work throughout the 
foundry and shop Five of these cranes 
are to lie installed immediately and' the 
others will follow In connection with 
the crane> there will be heavy magnets 
for quirk handling nl iron and steel to 
and from freight cars as well as in the 
shop. The railroad tracks run directly 
into the buildings and under the crane 
works. Slow manual labor is avoided 
in every possible way. 

Itesiiles the main plant, foundry and 
office building, Ihe Duplrx Printing 
Press Company has the additional fa- 
cilities of a large five-story warehouse, 
with man) thousands of feet of floor 
space, which will he used for all the 
light work ol the factory, pattern mak- 
ing and storage, stuck room for repair 
parts, employees' Service Rooms, etc. 

The new building is built entirely on 
the principle of daylight construction 



Steel sash constitutes almost the entire 
area of holh 'ides and the interior of 
the entire shop will be practically as 
light as the open air and equally as wrll 
ventilated. With the exception of the 
railroad track and the wide streets, the 
company owns all of the land adjacent 
to the buildings, so there is no possi- 
bility of any other construction ever 
shutting off the light and air. 

Tracks from both the main lines of 
the Grand Trunk and the New York 
Central railroads will run into the build- 
ing at two poinis. one for receiving and 
the other for shipping, and each of these 
tracks will have a capacity of several 
cars for loading or unloading 

Tin- foundry, entirely new both in 
building and equipment, is said to lie 
the only one in America built exclu- 
sively for newspaper press work and de- 
s'gned accordingly. 

The site and capacity of the new plain 
testifies to the widening use of the l)n 
plcx Printing Press Cumpany's products 
the I luplex Flatbed presses and "Tubular 
Plate" Rotary Presses. The company 
now has orders on its books for work 
sufficient lo keep even its new plant 
"humming" from the day it is ready for 
operation, which, if all goes as now an- 
ticipated, will be some time in the late 
summer or early fall. 



NEWSPAPERS' ADVERTISING GAINS 
IN 1919 OVER 1918 



TIIF following figures ate .u| pi , , -,, ■ t,. those printed in Hmro* ami 
Pi w isher of July 10 and 17, showing the gains in advertising leading 
newspapers <>( the country have made in the first six months of 19I9. a, 
compared with the same period of 1918. The table is self-explanatory: 



First Six 

Newspaper. Months. 1919. 

Atlantic City Press and Union 4.eJtVi 744 

Dayton News ,ES) 6,620.614 

Evattsville Courier (MS) 4.305.546 

Serapton Republican t.Ml 3 392 088 

South Bend News-Times ,MES) j]sMVi]8l3 

Springfield News fF.S) 4.633.8X8 

Washington Post (MS) 5.309.867 

Wheeling Intelligencer iM) 2 2**2 010 

Wheeling New s <FS> 3.936.968 



First Six 
Mouths. 1918. 

34)2,044 
4.73*). 152 
3,1111.940 
2,664.??" 
2.478.800 
3.422.720 
3.721. 893 
2.064,272 
3.604.642 



Gain. 
1,334 7 ;n 
l.two.462 
1.194.606 
727.531 
928.013 
1.211,168 
1.587,974 
227.738 
242,326 



Forming Rochester Pres* Club 

RochkisTkr, X. Y.. July 27. — Active 
and former newspaper men of the city 
have formulated a tentative plan for a 
press club. The organization committee 
consists of Bernard J llaggerty. secre- 
tary to the Mayur; United States Mar- 
shal John D. Lynn, Ernest Pavior, Jar'< 
Knabb. secretary of the Ad Club: Arthur 
I'. Kelly of the Post l-xpress, Willis G 
Itroadhonks of the Herald, Harry Y. 
Koff of the Democrat and Chroni.lc 
and George B. Snell of the Tinics- 
L'nion, It is expected thai the new rj« • 
will start with a membership of between 
100 and 200 



Teachers to Be Tau«hl Juuraalimi lo taldine H. Murray, a former member 

Albany. N. Y., July 29.— The first of the city staff of the Albany Knicker- 

cotirse of journalism at the New York Wker Press. Miss Murray returned 

Statr College for Tcachrrs, and believed recrntly from a conference with officials 

to be the only one with a woman as its of the Columbia I'liivcrsin School of 

director, will be given this fall by Miss Journalism. 



Millard Against Shantung Part 

Washington. July 28— Thomas F 
M ilia t it, edilor of the Far bastrrn Re- 
view, Shanghai, an American, has romr 
from Paris to Washington tn wage an 
active campaign against ihe Shantung 
selilrmint in the IVace Tteatj. 
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I MTES ALL INTERESTS 

mcnt and business men and citizens gen- 
imn rDl'tTro Mim t rally arc- talking— thinking— ami boost - 

n,n trKtiA I bK 1,1 1Y ; I1K f,„ a vri . atrr CaiMnbu. 



•. idumlras (Ca.l Ledger Gathers Ideaa 
rrom Readers, Then Cell. Business 
Men of Comniunil) Together al 
Banquet lo Discuss Suggestions 



ARRANGING FOR "DOLLAR DAY" 



foLi'imi-s, Ga^ July JO.-A novel and 
Mpe stroke in progressive journalism 
was made here this week when the Co- 
lumbus Ledger, edited by R. M. Page, 
at a titling climax lo the publication of 
i series of communicaiions on the needs 
(or a greater Columbus, furnished by 
leading business men of the community, 
M the suggestion of the last contributor 
that seme means he devised to get all 
"f the Columbus boosters together for a 
conference on ways and means of pro- 
cedure, sent nut invitations for all- 
near a half hundred in number- to be 
its bwsis a« a luncheon at the Ralston 
Hotel. 

I'racticallv all of the participants in 
the greater city booster campaign ac- 
cepted (he invitation. Enterprising citi- 
zens of Phenix City and Girard, Ala., 
were represented, it being strictly a 
community movement launched mainly 
m efforts to aid the Clumber of Com- 
merce in its drive for a city of 100.0110 
>y 1920. 

The series started near six weeks ago, 
and the suggestions for enlargements, 
city expansion and general betterment 
haie been published, one nr two a day, 
consecutively each day since: every' 
communication being accompanied by a 
leading editorial pointing out its merits. 

The announcement that the splendid 
ummunity drive was lo lie followed up 
■ i*h direct efforts on the part of the 
Ledger to set in motion machinery for 
carrying out the sugsrstinns, has been 
received with hearty enthusiasm. 

The Chamber of Commerce, numrrnus 
members of which contributed to the 
•erics, has warmly endorsed the move- 



Wilniinglon Newspapers, Store* and Com- 
merce Chamber Plan Bit August 6 

Wilmington. Del., July 27.— The Re- 
tail .\dveniscrs Section of the Chamber 
of Commerce, in co-operation with the 
local newspapers, expects to put over on 
August 6 the most successful "dollar 
day" Wilmington has ever known. In- 
cidentally, "dollar day" does as much to 
advertise the city as its stores and every- 
body regards it as an import. nit occa- 
sion. 

The Chamber of Commerce has picked 
Ihe following sub-committee of newspa- 
per men in assist wilh the plans: Wil- 
liam K. Mettcn, business manager of 
F.very Evening: F.dward W. Snyder, ad- 
tcr'isirig manaitrr Morning N'ews; B. G. 
Strickland, advertising manager Evening 
Journal: Horace P. Warrington, adver- 
tising manager Sunday Star, and John 
Itlinsingrr. 



Ranger Will Be at New Orleans 

Rascjui. Tex . July 29 -The Chamber 
of Commerce, which al.o performs the 
functions of an Advertising Club, is pre- 
paring a larve relief map of west and 
northwest Texas showing the oil fields 
which will be sent as RanKer's exhibit 
to the convention of (he Associated Ad 
( lubs of ihe World at N'ew Orleans. 
Ranger is regarded as the premier oil 
city of Texas. It has grown from a 
country village of less than 1.000 people 
lo a city of more than 40,000 inhabitants 
in lew than a year. 



Two More A. N. P. A. Members 

The Omaha Dailv News and the Mew 
Castle < Pa. I Herald have been elected 
to active membership in Ihe American 
Newspaper Publishers' Association 



SANDUSKY STAR-JOURNAL WILL BUILD NEW HOME 




A CONTRACT for the erection of a four-story modern newspaper building 
*■ at ihe corner of Jackson ami Market slreels, Sandusky. I >., has been 
awarded by the Star-Jotirndt and construction work is already under way. 

Architecturally of collegiate Gothic, the exterior will be of tool finished 
null Bedford limestone. Wflh the exception of a public IIMWlblJI room on the 
mezzanine floor, the entire building, 58 ft. x 85 ft, will be given over to the 
Mlar- Journal 

The new building will be fireproof throughout and only the most modern 
and up-to-date equipment will be installed in an effort to make it ihe last 
wurd in newspaper plant construction. 




owa 



Iowa is gaining in wealth 
much faster than in popu- 
lation. That is why its 2,000,000 
have nearly as many automobiles 
as they have families while the 
slate with the most automobiles 
of all has more families than 
autos, notwithstanding its riches. 



IT is a pretty good thought to give 
the weight of your advertising to 
the territory that can buy the 
freest, and where the newspapers 
are read at home for the advertising as 
well as the telegraphic news. 

Where there is money 
at home to spend, your 
advertisement in the 
city's daily is sure to 
receive attention. 

Try it out with these papers first: 

Rite tor 

C inflation 5.000 Lines 

Boone News-Republican (E) J,6J6 .0111 

Burlington Hawkcye (M) 10.908 .03 

Burlington Hawkey*. (S) 11.116 .03 

Clinton Herald (E) 7,553 .fjj 

Council Bluffs Nonpareil (E4S) 16,228 1)3 

Davenport Time! (E) 15,643 M 

Dei Moines Capital (E) 60,655 jOt 

*Des Moines Sunday Capital (S) 46,668 .08 

Dea Moines Register and Tribune (M & E) 111. CI : .14 

Dea Moines Sunday Register (S) 70,745 .12 

Dubuque Telegraph-Herald (M&E) 16,078 .04 

Dubuque Telegraph-Herald fS) 16,037 X4 

Fori Dodge Messenger and Chronicle (E) 8,762 .03 

Marshalllown Times-Republican f£) 13,781 .028571 

Mason City Globe-Gaxettc-Times <E) 9,602 .03 

Mu.eatine Journal and News-Tribune <E) 8,331 .02 

Oltumwa Courier (E) 13,606 .035 

Sioux City Tribune (E) 51,342 .08 

Waterloo Evening Courier (E) 14,484 .03 

Government Statement*. April 1st, 1919 
• Publisher's Statement. 
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CONSERVATION STILL NECESSARY 
/CONDITIONS in the newsprint market art 
'—'not reassuring. The unprecedented volume of 
advertising carried by the newspapers this rear 
— a happy circumstance in itself— has called for 
heavy drafts upon the inadequate reserve stocks of 
the mills- The anticipated Summer slump in adver- 
tising volume h-»s not materialized on any large scale, 
so that the manufacturers are not accumulating the 
usual surplus stocks with which to meet the Fall 
needs of the publishers. 

Indeed, during the supposed dull Summer months, 
publishers have been forced to look about in the 
open market for additional tonnage, and frequently 
the quest has been fruitless. 

It was to have been expected, on account of the 
high prices to be obtained and the increasing demand 
for newsprint, that the paper makers would Have 
been prepared by this time to greatly increase their 
output. It appears, however, that production will 
not be .in a much larger scale than last year— at 
which time war conditions were assigned as the ob- 
stacle. 

The policy of limiting production in urder to main- 
tain high prices, or to force still higher ones, is no 
longer considered as good business in American in- 
dustries — to say nothing nf its ethical unsoundness. 
The paper manufacturers of the United Slates and 
Canada arc. for the most part, big business men. 
and publishers will not hastily accuse them of such 
practice*. 

The fact remains that the manufacturers are not 
ready to men the normal demand for newsprint, and 
that the publishers will find themselves in an awk- 
ward situation when the Hood of new advertising 
comes to them in the Fall months. 

The policies of paper economy so successfully 
adopted during the war should be continued in force. 
The unnecessary consumption of newsprint in "cir- 
culation wars" should be wholly eliminated. Waste 
of every kind should lie avoided. The closest pos- 
sible cons* nation of space for text matter should 
be made. Lately we have had greatly enlarged daily 
issues of newspapers, due to the fact that most pub- 
lishers try to conform to an established ratio between 
advertising and reading matter. Up to a certain 
number of pages a proper balance between text and 
advertising is essential. Hut this balance need not he 
maintained strictly in issues carrying unusually heavy 
advertising. 

Conservation nf newsprint must Its' a corner-stone 
of administrative policy with every newspaper if a 
serious shortage in supply is to Ik- averted. 



A COMMON-SENSE INTERPRETATION 

PUBLISHERS have felt a natural anxiety con- 
cerning the interpretation which should be 
made by the Commissioner of Internal Revenue of 
the Child Labor Law as it applies to newsboys and 
carriers. This anxiety has been relieved by the Com- 
missioner's ruling that the law does not apply to 
children tinder sixteen who are employed away from 
the offices of publication in the sale or delivery of 
newspapers 

The average American boy is sure to acquire self- 
reliance and manliness through working as a news- 
paper carrier hefore nr after school hours. The work 
develops in him the impulse toward thrift and indus- 
try, ll involves as little of hardship as he would 
encounter in any employment open to him. It teaches 
him lo be systematic, and gives to him a sense of 
responsibility. 

The carrier is an important factor in the distri- 
bution of newspapers. He renders useful service to 
the taper and lo the community. In organisations 
where he also collects the weekly or monthly bills, 
and accounts for them, he receives a training in busi- 
ness which wilt l>e an asset to htm all of his life. 

It is fortunate, therefore, that his work is not to 
be taken away from him through the Child Labor 
Law. which was framed fur the protection of chil- 
dren from drudgery and hard conditinns-not to de- 
prive them of healthful and useful employment, 

IN every rity nowadays there is a lively race be- 
tween publishers to score the greatest percentage 
of idvertisinit Bains over the same month last year. 
This is the kind of sporting event which appeals to 
the live newspaper maker. 
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PUBLISHERS AS ADV 

TPHOMAS H MOORE, of the Bureau of Ad- 
* vertising of the A. N. V. A., said to the 
Southern publishers at their recent convention; 
"The pnores* advertisers today are the publishers of 
daily newspapers." 

Mr. Moore related how the magazine publishers 
were spending millions of dollars in advertising— 
chiefly in the daily newspapers He could recall but 
one newspaper publisher who had followed a definite 
policy of advertising in other newspapers. This pub- 
lisher, he thought, would spend about a hundred 
thousand dollars this year in newspaper advertising. 

The fart that ihe magartne publishers find it so 
profitable to advertise in the new spapers is gratifying, 
of course. It evidences the development among them 
of the new perspective in business, which takes into 
account neglected factors of expansion. 

And while the publishers of daily newspapers are 
not advertising in other newspapers as yet to the 
san'e extent that the magazine men are using their 
space, still there is a noticeable trend in that direc- 
tion. It was not long ago that local 
of publishers in large cities had 
ding the advertising of one newspaper in t 
of a rival. We are outgrowing that sort of petty 
policies. 

Mr. Moore might have found better grounds for 
optimism if he had considered the change of attitude 
.if the publishers of daily newspapers in recent years 
n retard to trade newspaper advertising. We may 
all rcmemlier the lime when publishers doled out 
ads to Iheir trade papers now and then more in the 
nature of good-will donations than as investments 
for profit. That has all changed. Publishers arc 
advertising their advertising to space buyers, and 
using the trade journals which space buyers read. 
It is a matter of business with them— not at all of 
sentiment. They realize that a good trade news- 
paper can carry their selling messages to buyers of 
advertising quite as effectively as the daily news- 
paper can carry the selling messages of merchants 
to the people of a community. 

('if iiur-t i' M piesiie •■■ lume i ' ffMUbtat adver- 
tising, as carried-- for example— in the columns of 
Eotroa & Pl'MJSMM, is far smaller than it should 
he; and this is true in spite of the fact that it Is 
ten times greater than tn Dll and increasing all the 
time. When publishers generally are "sold" on the 
policy of advertising their advertising. Edito« & Pub- 
Lisnra will doubtless reflect that fact through a vol- 
ume of business running into more than a hundred 
pages a week. And that will be merely a normal 
state of affairs. 



THE Supreme Court of Missouri has ruled that 
criticism of a public official by newspapers, where 
surh criticism has to do with his acts as a public 
official, is not libelous, This principle should 



Id pre 

vail in all simil/r lilvel litigation everywhere. When 
a man accepts office he accepts responsibility to the 
people and full accountability, 
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MEETING A MENACE 

VAST majority of Americans believe that the 
L system of government under which we live 
is the best that has ever been devised by men. 
Wc are democrats; we have a democratic govern- 
ment, and we believe that, under that government, 
and through its processes, every political and eco- 
nomic ill may be cured, 

Wc are given, however, to the habit of believing 
that this governmental system of ours, which ha» 
functioned so splendidly through the long years of 
the Republic's life, is secure from assault from within 
or without. That belief does infinite credit to our 
patriotic optimism— but it carries with it factors of 
danger to the democratic ideal. 

We see the insidious spread of doctrines about 
government which are hostile to our established 
order. We feel a wholesome desire to strangle the 
propagandists who are engaged in spreading Bolshe- 
vist poison among our laboring classes, cunningly 
fostering discontent and disloyalty. But we do not, 
after all, arouse ourselves to the fighting pitch. We 
do not lake adequate mea-ures to meet the menace. 

Under present world conditions, affecting us only 
in less degree than lhey affect some of our I 
nations, agitators arc boldly preaching the 
throw of our government -appealing lo organised 
workers to take over the reins of power and to c<- 
tabl'sh class dictation. Radical socialists, with or- 
gans of opinion through which to advocate their 
doctrines urge revolution. Wc are tolerant of all 
this, tcaliging that free speech is guaranteed under 
a democracy and that it is very' easy to drift into 
autocratic policies in dealing with those who abuse 
that privilege. 

We should realize that democracy in the United 
States is under assault. And we should not be too 
prone, as its defenders, to shut our eyes or to turn 
the other cheek. The menace can be met and de- 
feated in Ihe democratic way. 

Our newspapers should PREACH DEMOCRACY. 
They should "sell" the democratic ideal all over 
again to Americans. They should bring to all our 
people, particularly to the discontented, a new sense 
of the value of the political system under which we 
have become the greatest nation in the world. They 
should meet radical doctrines with the doctrines of 
reason and common sense which are the basis of our 
national structure- 
Democracy should be advertised anew. We must 
not rely upon past performances. We must keep the 
fires of loyalty burning— not trust them to be sclf- 
pcrpeluating. The way to put an end lo a false 
doctrine is to drag it into the light and show its 
falsity. 

The newspapers may drive out Bolshevistic senti- 
ment through showing its utter inadequacy to meet 
the needs of the people — by showing what a pitiable 
substitute it is for democratic government. They 
cannot drive it out by ignoring it. I-et us Have a 
real revival of Americanism in America I 



IN his administration of the Navy during the war 
Secretary Daniels established a record of ef- 
ficiency of which all of his countrymen arc prop- 
erly proud. This newspaperman, called to high re- 
sponsibilities, acquitted himself with honor. He 
met the great emergencies arising in a common-sense. 
American way. Now he proposes lo advertise for 
Navy recruits. As there is no special appropriation, 
lie will properly utilize a part of the appropriation 
for "recruiting and transportation." And through 
this policy he will further serve the best intercsti 
of the naval establishment and of the nation 



I H ALLISON, of the Fort Worth Record, who 
J • has Seen honored by his confreres in the South 
hy election to the presidency of the S. N. P. A , is a 
newspaper maker of the progressive kind He played 
a stellar role in the creation of a splendid newspaper 
at Nashville— making friends while "making hay." 
He is now associated at Fort Worth with a kindred 
spirit, W. H. Ilagley kinsman of Secretary Daniels 
and long one of the South"* distinguished journal- 
ists. Mr. Allison will win new laurels as head of 
the great and .till growing Southern organization. 
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PERSONALS 



IN THE EDITORIAL ROOM 

Harry Parker, for five years past on 
the copy desk of (he Chicago Tribune, 
hu been appointed assistant managing 
editor of the Milwaukee Journal. 

Milion rainier, later of the Detroit 
Times and Saturday Night, has been 
Med editor of the Dctroiter, is- 
sued by the Board of Commerce. 

Mark S. Watson, former reporter and 
one-time Washington correspondent for 
the Chicago Tribune, who recently re- 
turned from U. S. army service in 
France, has been made special assistant 
to Thomas De Wilt Cuyler, chairman 
of Uk Association of Railway Execu- 
tives. 

Dean Collins, "colyumist" on the 
Portland (Ore.) Telegram, has resigned 
to enter the moving picture field. He 
•ill manage the publicity and service 
departments of the Universal Film Com- 
pany in Portland and Seattle. 

M. M. M al thas! has been recalled 
front the Washington bureau of the 
Seattle Times to the local staff. 

Richard E. Jones, Seattle newspaper- 
man, has gone to Washington, D. C-, 
join the staff of the new Stars & 
Stripes, to be published in this country 
11 a private enterprise. Jones worked 
Ml "S. St S." while a soldier in France. 

John Joseph Connolly, San Francisco 
newspaperman, lately in Uncle Sam's 
Ktoji and Miss Mary Alice Randall 
have been married. 

Robert Egan, Pittsburgh newspaper 
man. has been appointed general director 
of the Knights of Columbus activities in 
Paris. 

Miss Leila MacDonald, assistant li- 
brarian of the Cleveland Plain Dealer, 
i»d Clyde R. Miller, of the Hcnderson- 
Japjie publicity firm, were married on 
July 16. Miss MacDonald is popularly 
mown as "the good angel" of the 
'P. D." editorial department, and re- 
rrcts of all in losing her were expressed 
b) one associate, who said : "None 
knew her hut to love her. nor named 
bnt lo praise her." 

Ensign Paul McCrca, city editor of 
ihe Boone < la ) News-Republican, is 
back al work, but may enter college ihis 
fall. 

George Milion Baker, Pittsburgh Post 
ranoonist. has resigned to give his en- 
lire time to syndicate comic work. Mr. 
Baker, who is creator of "Oh, W hat's 
the Use," "It's Human Nature," and 
"Atta Boy. Aggie," is just out of naval 
•ervice, during which he was sports edi- 
tor of Navv Life. 

Bernard Douglas, formerly of the 
r nboes Dispatch, has been named cdi- 
lorial writer for Ihe Albany fN. Y.) 
Argus. 

W, R. Robinson, formerly an editorial 
•tiler on the Philadelphia Public 
' eager, is now doing similar work fur 
'he Cleveland Plain Dealer. 

Gilbert B. Ouihwaite, formerly of the 
editorial department of ihe Troy (N. 
V.) Record, has returned from England 
*ith Base Hospital No. 33. and is now 
usistant secretary of the Trny Cham 
ier of Commerce. 

Frederic C. Smith, who before enter- 
ing the army was city editor of the 
Keokuk (la.) Gate City, has been 
named editor of the A. E. F. News, 
published by the students of the Uni- 
versity of Beaune. Cote d'Or. Mr. 
Smith was at one time with the Des 
Moines Register and Tribune. 

Arthur G. Jackson, lately returned 
from war and who was made city ed- 
itor of the Bridgeport (Conn.) Tele- 
s-ram. has decided that night work will 



be detrimental to his health, and on 
June 23 he will become sporting editor 
for the Evening Herald. 

John Apple, formerly city editor for 
the Des Moines News, is handling spe- 
cial assignments for the Register and 
Tribune. 
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IN THE BUSINESS OFFICE 

Stuart tl. Perry, publisher of the 
Adrian (Mich.) Telegram, in recently 
receiving the 
honorary degree 
of Master of Arts 
from t h e Uni- 
versity of Michi- 
gan, was "cited" 
by President 
Hutchins as fol- 
lows : "Stoart 
Hoffman Perry, 
Adrian. Mich. A 
graduate of the 
University, Col- 
lege of Litera- 
ture. Science and 
Ihe Arts in 1854, 
an editorial writer of widely recognized 
merit, whose lucid, vigorous and con- 
structive contributions upon the great 
questions of the hour attract wide at- 
tention and receive most generous and 
deserved commendation." 

R. F.. Yamis. publisher of the Athens 
I Tex.) Review and a member of the 
Texas House of Representatives, and 
Mrs. E, A Seller, of Temple, were mar- 

ried July is. 

John C Telford, publisher of the 
Braver Falls (Pa.) Evening Tribune, 
»ith his family, have returned from a 
three weeks' automobile tour of eastern 
Pennsylvania. Maryland, New Jersey 
and New York. 

Lieut. Ray B. Dulwr. who before the 
war was advertising manager of the 
Fort Scott (Kan.) Tribune, is home 
from two years' field artillery service in 
France, and intends going right back 
inio newspaper work. He took part in 
all the engagements of his regiment, and 
was wounded once. For the present 
Lieutenant Duboc will reside with his 
family at 6600 Woodlawn avenue, Chi- 
cago. Prior to the consolidation of Fort 
Scott dailies. Lieutenant Duboc owned 
the Daily Republican. 

H. H. Windsor, pnhlisher of Cartoons 
Magazine and Popular Mechanics, Chi- 
cago, who is an old-time city editor of 
the Marsliallomii da. i Republican, has 
purchased a new Kvanston I 111.) resi- 
de net iVr a reported consideration of 

mow 

Lieut. Hirbcri A. ( one. formerly con- 
nected wiih the New York Times staff, 
ami Mi»s Florence Collin Gutman, of 
Minehamtnn. N Y , ha\c announced their 
engagement. 

WITH THE AD FOLKS 

H. C Seely, formerly of the Chicago 
Herald & Examiner, is now assistant 
advertising manager of ihe Hurley Ma- 
chine Company. Chicago. 

Frank O Young, Jr., has left the 
I'rwin & Wascy Agency- staff. Chicago, 
to join the farm paper department of 
he. John M. Branham Company, same 
city. 

\ arina M. Losey has been appointed 
i dle the advertising of the Kabo 
Ccrre Company, Chicago. 

I<s V. O'Donnell. formerly ad- 
ir -i ins! manager for the Messenger of 
the Sarred Heart, is now a member 
of the Phillip Ritter Agency staff in 
New Vnrk 

II M. Gravel has been appointed ad- 
vrr smg manager of the Southwark 
Foundry A- Machine Company, Phila- 
delphia He has been with the Loge- 
mann Brothers Company. Milwaukee. 



Conservation Commiimion Op- 
posed to Billboard Ada 

OTTAWA, Ont., July 29 — "War" 
on bill-board advertising has been 
declared by the Commission of 
Conservation for Canada. This 
body has expressed the opinion 
that "It is high time our mu- 
nicipal authorities recognized their 
• duty towards public amenities, 
and regulated the erection of 
signs and billboards." 

In a recently issued statement, 
the Commission says, in part : 

"How the advertiser spends his 
appropriation, from the stand- 
point of securing results, is his 
own concern. The medium by 
which he reaches the public, how- 
ever, concerns the public, and the 
people are awakening to the fact. 

■Appearance counts. For this 
reason and for no other, all mod- 
ern daily newspapers, notwith- 
standing that the greater propor- 
tion of their revenue comes from 
advertising, have excluded display- 
advertising from their front pages. 

"When a private enterprise, so 
dependent upon its advertisers, 
can take a stand on behalf of ap- 
pearances, how much more im- 
portant is it that our public 
streets, the front pages of our 
cities, should be protected." 



Oliver B. Byerly has become adver- 
tising manager of the Billings-Chapin 
Company. Cleveland. 

William C. Dudgeon has gone from 
the Campbell-Fwald Agency, Detroit, to 
the Gardner Advertising Company, St. 
Louis. 

I'rank B. Finch, former advertising 
manager of the National Bank of Com- 
merce, of New York, has become south- 
western representative of the Irving 
National Bank of New York, in Kansas 
City. Lately he has been business man- 
ager of the Western Financier. Kansas 
City. 

Samuel Frommcr has become sales 
and advertising manager of the McCas- 
key Register Company, Alliance, Ohio. 
He was formerly in charge of advertis- 
ing for the U. S. Fidelity & Guaranty 
< oiti| anv, Baltimore. 

L W EnMt, laie of the Smith Form- 



a-Truck Company, is now advertising 
manager of the Atlas Educational Film 
Company, Chicago. 

Fred W. Jones has assumed charge 
of advertising for the Holt Manufactur- 
ing Company. Peoria, ILL He is from 
the International Harvester Company. 

D. S. B. Slannard, late of the Los 
Angeles Express, has been added to the 
staff of the Crank-Paris Advertising 
Agency, I-os Angeles. 

Charles D. Isaacson has been appoint- 
ed advertising director of the Goldwyn 
Pictures Corporation, New York, suc- 
ceeding Kenneth McGowan, who has re- 
signed to became dramatic editor of the 
New York Globe. 

J. Albert McCoIlum has been ap- 
pointed advertising manager of the 
Traffic Motor Truck Corporation, St. 
Louis. For many years he has been in 
charge of automobile advertising for the 
St. Louis Republic, where he is suc- 
ceeded by Gus U. Klemme. G. Elmo 
Holke will remain as assistant advertis- 
ing manager of the Traffic Truck, and 
will edit the company's house magazine. 
Horse Sense. 

Miss Mary Jane Albert, formerly a 
reporter on the St. Louis Star, has 
joined the advertising staff of Scruggs- 
Vandervoort-Barney, a department 
store. 

Paul Hutchinson, former secretary of 
the Advertising Club of St. Louis, who 
was recently discharged from the army, 
has been made advertising manager of 
the Brokaw F.den Company, manufac- 
turer of washing machines, which has 
moved its office from Alton, III., to St. 
lain is. 

Elmer C. Albrerht has left the adver- 
tising department of the Elder Manu- 
farturinit Company, St. Louis, to juin 
the service and promotion department of 
the Globe- Democrat, succeeding Merrill 
Vincent, who will return to college in 
the fall. 

Gordon A. MacEdward has been ap- 
pointed sales manager of Walker & Com- 
pany, of Detroit, outdoor advertisers. 

Fred C. Miltis, formerly of the Hous- 
ton Chronicle, has been appointed chair- 
man of ihe "On to New Orleans" com- 
mittee of the Indianapolis Advertising 
Club, which is making strenuous plans 
to get the 1°20 convention. 

Harry Varley. of New York, has gone 
to Lancastershirc. England, for six 
weeks tO visit his folks and make an 
industrial investigation for the govern- 
ment • 



The South Bend Trihune has signed aeon- 
tract for the Haskin Service for one vear. 




Frederic J. Haskin 
makes friends for 
the newspapers he 
serves. 



"He supplies reliable information." 



A READY REFERENCE SYSTEM OF CARRIER FACTS 



By L. T. Warp 



One of the secrets of sucivss of any district manager dealing with a group 
of boys under the independent earner system is to he ahlc to at once find any 
weak spot in his district, and be able to strengthen it. 

To help each man keep hi* records more completely we have devised a 
book of information for each man. Part of this hook deals with each route 
and its record is completed monthly by the district manager and information 
furnished by the circulation statistician. 

Each manager carries his book when he is out on his territory . It give* 
htm at all time* a method of quickly finding out which routes are needing 
help, and which ones are producing best. 

In cases of trouble he has a record with him that he can show a boy's 
parents, and give them a picture of what the l>oy is doing in comparison with 
other boys who get nut and hustle. 

It has already stirred some of our boys to a fuller realization of just what 
they can do in the way of giving lietter service and what it has meant for 
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boys who have had no complaints. Where the record shows no complaints 
the route shows a nice gain, and these records are shown to careless carriers. 

The book also has other sheets that provide similar information for all 
newsdealers on each man's district. It also carries a collection record in 
case the collection of dealers is handled through the district managers. It 
furnishes a valuable means of comparison between the daily and Sunday- 
papers, and proves more valuable the longer it is used. 

The sheets arc made separate, and face each other in the book. This 
allows for a change of the record sheet when new carriers arc put on routes, 
and still leaves the sheet intact which carries the yearly record of the route. 
The new carrier is usually shown the record of the old carrier and given a 
certain mark to strive for. 

When districts arc changed and a group of carriers are given to another 
manager the record sheets arc merely changed from one book to another and 
the new manager has a ready and comprehensive record of just the routes he 
is taking charge of. He loses no time in "getting on to his routes." He is 
readv to handle each route in the light of its previous record, and the cir- 
culation manager can look each book over occasionally to see what each dis- 
trict manager's record is. 

In the Capital office we have a girl keep a separate liook for the office, and 
handles other office records. It i* usually the girl handling the A. B. C. 
record book. 



Will Puh Thrift Stamp 

Ci.».vu.ANti. O. July 23. - Hans Hcig 
Ki-itf. reiirrsiMiliiiK tl:r foreign UiiKiiagt 
sec tii in .if the Treasury Department, 
dunlin a meeting of puMMu-rs oi («r 
ciitn language new .papers, emphasized 
the importance of ihrir fceitiiiK hehmd 
» War Thrift Stamp campaign in 
Cleveland. Richard Rrecvc, editor 
Waei'hter und Aractgcr ; A. I! Bartos- 
jxwkh, editor Piiva ; and George Mc- 
larangnn, rdili.r Italian Voice, were 
ma. If im-mhers uf a Thrift cuinmittec. 



Fire Injure* Rotogravure Pre» 

Si L»t-ts, Mn.. July 2».— Static rlcc- 
lricily in the ink fmintain iicncrattd 
Ia fiirliim c.f juper la-t \Ve<lnr<rJay 
:itirr:u>on caused a lire that damaged 
the new roi.ixrnvnrc prt»« .it the Sun- 
day I'ost-Diipjilcli .in the tilth flour nf 
the Pml-rjisjiDt.-h hiiilding The pres> 
was ptlt mtt uf n.mmis^i>.>n and vester 
d;iy\, Sunday f >t-I H-j>;iirh cuntaincd 
nn rotogravure <ei-tn.n. a >)\-|>a(;r pic- 
•me <ecti..n with illu.-iratirms in half- 
tone brine su-utitutc-!. 



You would want a territory not too hard to get 
arouud in, not large enough to be unwieldy, not 
small enough to be piffling. 
Take Indiana for instance. 
275 miles long 
140 miles wide 
35,910 square miles 

50 cities of 5,000 or more 
5 c ities of 10,000 or more 
12 cities of 15,000 or more 

3 cities of 25,000 or more 

4 cities of 50,000 or more 
1 city of over 275,000 

A total population of 3,000,000 

7,168 Retail Grocery and Delicatessen stores 
4.258 Retail General Stores 
1.931 Retail Hardware Stores 
1.801 Retail Drug Stores 
713 Retail Dry Goods Stores 
277 Sporting Goods Stores 
The best railroad facilities in the United States. 
The best Interurban traction facilities in the 
United States. 

25,000 miles of improved roads. 
Indiana is a territory worth cultivating. You 
have everything in Indiana to make a business 
success — people, stores, money, transportation 
— everything. 

These daily newspapers have a wide influence 

in Indiana — and are the kind of newspapers 

that believe in co-operation. 

Co-operate with them, and through them with 

the local merchants, and you will find that they 

will co-operate with you. 

Win Indiana. 

Indiana is worth winning. 

Indiana Hews/tapers for 
lnduma Trade 

Circulation aJMMinerate 



Anrferaon Herald (E) 

Flkhart Truth <E) 

Eeenaville Courier (M) 

Evanaville Courier (S) 

Fort Verne Jouroal-Gatcttc (M) 

Fort Wayne Journel-Guette <S> 

Indianlpolii MeWi (E) 

IndiaDapolU Star (M) 

Indiauapolia Star (S) 

Kokono Diapatch (M) 

Lafayette Courier (E) 

Lafayette Journal (M) 

La Porte Herald (E) 

Loganaport Pharoa-Reporter tE> 

M uncle Prcea <E> 

Muneie Star (M> 

Muneie Star (S) 

Richmond Item (M) 

Richmond Palladium <E> 

South Bend Tribune (E) 

Terre Haute Star (M) 

Terre Haute Star fS> 

Terre Haute Tribune (E) 

Terre Uaute Tribune (S) 

Vinrennea Capital (E) 

Total Daily Circulation and Rate 

Total Sunday Circulation and Rate. 



5.797 
8,205 
•2S.893 
•2H.W7 
29.2J6 
24,350 
123.473 
92,851 
106.381 



•8,'M4 
10.415 
J.S76 
4,621 
9.646 

26,858 
16.818 
8.22.-, 
ll.M'J*. 
•17.436 
26.945 
19,422 



.0215 

.04 

.04 

jftS 
-OS 

.1* 
.11 

.1471 
4171 
.OS 

.02143 
.01286 

.01 S 

.017*6 

.05 

.OS 

.OK 

.03 

.035 

.04 



•A. B. C. Report. April let, 1919 
Government Statement April 1, 1919. 



19.192 
1,049 

446.522 
21)7.15(1 



.71396 
J6 
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CIRCULATION NOTES 



Admit McKenzie Letters to 
Christian Science Case 



The lilcns I'alls (N. V.) Times is 
vuinhictinit a "Popular Baby Contest," 
.-ifiriag gold prizes. Keen interest is 



Writer "Unequivocally Stood for Di- 
rwlori u tbc Aqthority of 
the Mother Church" 



The Schenectady (N, Y.) Union-Star 
is running a "salesmanship contest," 
(cnulactcd on the voting system Among 
;he prize* is ;i $1,700 automobile. 



Chester A, l>arlin|t, former circulation 
manager of the Duluth News-Tribune, 
anJ who has been overseas (or the past 
IK months on the Stars and Stripes, 
wji discharged at Camp Dodge last 
ueek. 

W Matthew., late of the Winnipcu 
Telegram, is now city circulation man- 
ager of the Winnipeg Tribune, succeed- 
ing C. O'Shauuhncssy, who has gone to 
'he 1'aciric coast, K. l.aChappelle is now 
my cirrulation manager of the Telc- 



The chief of police at Portland. Me , 
ha« completed a contract for the pur- 
chase of oicr 250 'nadges tu be used by 
the newsboys. A campaign was started 
recently to haic she ordinance gokcrning 
newsboys enforced, as it has been a dead 
i^sile for several years. 

Newsboy* who handle the Lcwistoii 
: Me i Sun were emertained by the 
management nf the Sun recently with 
;m muting at Siliattus. Prizes were 
i-nen tu winners of various events. A 
feature of the day was a game of base- 
all between the Sun's regular tune and 
'TUdsheviks.'' 



The St. Paul Newsboys' Club is t,, be 
:cnrt;ani/etl. This lias been decided 
upon by the general delinquency cum 
rrhlee of the St Paul Association of 
Pr.lilic and llusinr--. Attain-. A three 
•tilt budget will lie obtained if possible. 



Bneoo. Aire* Seeks Ad Club 

Dallas, Tex , July .£7.— Apparently the 
fame of the Dallas Advertising League 
has penetrated to a point somew hat near 
the South Pole, C. H. Abbott. Bueno. 
Aires, has written a letter to J. C. 
1'lielps, fnrmerly president of the league, 
asking for information as to its organi- 
sation and operation, it being his desire 
10 otgani/e an advertising league in the 
Istnnh American city. 



Celebrate. 13JJ Birthday 

PiTTsBtHcit. Pa.. July » The Ga- 
Jette-Times today celebrated its IJJrd 
lnrthday, and in the Sunday issue previ- 
osis a whole page was given over to a 
special story with illustrations outlining 
the history of this big Pittsburgh news- 



(av lli»i;p«riil 

Hoston. Mass., July 2°— Utters writ- 
ten by the Rev. William P. McKenzie, 
an editor oi the Christian Science pub- 
lications, to Herbert W. Hustace, chair- 
man of the trustees of the publishing 
society, were admitted as evidence in the 
Christian Science controversy here yes- 
terday. Objections were tiled by coun- 
sel for the directors, but Judge Dodge, 
sitting as master, ruled in favor of the 
trusters. Editor McKeniie testified he 
cams $°JX0 a year. 

Ill closing one of these letters Mr. 
McKenzie wrote : 

"1 have the assurance within myself 
that in framing the deed of trust Mrs 
Kddy's desire was to safeguard the 
movement. If it should ever happen 
that the church mighi be divided iulo 
schismatic political parties the unity of 
the ITnst could still be preserved through 
the publishing society." 

In a subsequent letter to the trustees 
Mr. McKenzie recited that he "unequi- 
vocally" stood for the directors as the 
authority nf the mother church. 

"I believe then with all my heart that 
the publishing society should rest where 
Mrs. Eddy placed it, in the mother 
church as an accepted gift," he wrote. 
"As one of the lirst members who ac- 
cepted the titt standing, 1 am sure, in 
ti'.II agreement with the vast multitude 
nf church rnemliers in the world. I re- 
pudiate any theory, legal or otherwise, 
which would claim the publishing so- 
ciety a» the possession of any person or 
|«tmjiis. "It any such claim has been 
made then the Christian Science I'uh 
lulling Society should 1* rescued from 
•he grasp of legal power, and now it 
must be put hack into the arms of love 
if we would not be found lighting 

<..«!" 



Mrs. Allan 1) Husted, general chair- 
fiiil of the Buffalo ( X. Y.) Newsboys' 
llenevolent and Athletic Association, 
wiies a newsboys" pedrn party every 
IVrdncsday evening at their club rooms. 
Sirteen valuable prizes will be given 
There is dancing after the games The 
proceed* go toward the new building. 

Twenty-one children of non-linglish- 
-licakinsj parents were presented silver 
medals by the New Bedford (Mass.) 
Standard at an "Americanization"' meet- 
rag held at the high school. The pres- 
entation is an annual event, the children 
reading selections from the Standard 
ir.d prizes being awarded to the winner 



Van! Pure Ad Law in N. Carolina 

OiAHM/m. N C. July 30 The Ad 
vcrtrsetV CtuJ., an institution separate 
and distinct fiom the Charlotte Mer- 
chants Association, will introduce a bill 
in the North Carolina legislature making 
it a misdemeanor to publish a false or 
misleading statement in an advertise- 
ment, thus protecting the legitimate and 
truthful advertiser. The club, of which 
Leak Caraway is president, has been 
working on the matter for some time. 
The new club has the endorsement of 
the merchants' Association of Charlotte. 



Alma Mater Booors E. P. Bell 

Chicago. July 30— Edward Price Bell, 
London rnrrcs.|iondeiLt of the Daily 
News, was honored this week by his 
alma mater. Wabash College, at Craw- 
fordsville. Ind. Mr. Bell spoke in the 
course of the commencement festivities, 
and on the slay of the graduation ex- 
ercises he was given an honorary degree 
of doctor of letters, ansl made a mem- 
ber of Phi Iteta Kappa, a scholarship 
fraternity. 



New Women's Wear Weekly in Chicago 

( »m vi*>. July 30 — The rumored week- 
ly newspaper, to cover the manufacturing 
and wholesale ends of the women's wear 
field, has appeared here under the name 
of the Women's Apparel Review. The 
publishing corporation is headed by Al- 
lan L. Rosenthal Offices have been 
established at 53 West Jackson boule- 



New Jersey 

Manufacturing 

New Jersey is a great play ground. 

Pleasure seekers with money to 
spend find plenty of places to 
spend it pleasantly along the coast 
of New Jersey. 

New Jersey is a great home state. 

Many beautiful home towns, given over prin- 
cipally to being ideal places for people in easy 
circumstances to live, Hot the entire state. 

But .New Jersey as a manufacturing state — 
as a state producing wealth, tangible wealth, 
is — well, look at these figures and see. 

$1,150,000,000 in manufactured products 
annually. 

$71,000,000 in refined oil. 

.53.000,000 in silk. 

40,000,000 in wire goods. 

37.000.000 in chemicals. 

35,000,000 in rubber goods. 

31,000.000 in woolens. 

There are 8,820 factories in New Jersey. They 
employ 375,000 jrcople, people who earn good 
pay and live well. Customers, every one of 



Reach New Jersey people through the daily 
newspapers of New Jersey. « 

Cultivate a market unsurpassed in any equal 
number of stpiare miles. 



Aabury Park Pre.. (E) 74» 

Atlantic City Pre- (M) Union (E) 14J71 

Elisabeth Journal (E) (A.B.C.) 17.6S6 

H.rkenssck Record 4379 

HudMO Observer (Boboken) 43.000 

Pawaic Herald IE) &S3S 

Parnate New* (E) 8,427 

f'strrscn Press-Go. rdi.n IE) , 12,686 

Forth Annoy Evening New. (E) •8,71$ 

(E) 

, April lot, 1919. 
•A. B. C Report, April !«, 1919. 



Rate 



MSS 

.035 

.01141 

.0178 

.08 

MS 

.03 

.02S 
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TIPS FOR AD MANAGERS 



Fweu M. Randall Company, Ford 
building, Detroit. Planning to start a 
national campaign in newspapers and 
magazines for the "Diamond T" Motor 
Track Company, Chicago. 

Olkn Buck Sekvice, Chicago. Pre- 
paring a national campaign for the Rub- 
ber Products Company, Barberton, Ohio, 
manufacturer of "Stronghold" automo- 
bile tires. 

William H. Rankin Company, 104 S. 
Michigan avenue, Chicago. Now han- 
dling account of Dearborn Truck Com- 
pany. Chicago; L. W« Coulson is adver- 
tising manager. 

Federal Agency, 6 East 39th street. 
New York. Has been named by Thomas 
A. Edison. Inc., Orange, N. J., to handle 
Edison Phonograph advertising. 

Gary (lnd.) Post, Marion (Ohio) 
Star, Ogden (Utah) Examiner, Ogden 
Standard, Pueblo (Colo.) Chieftain, 
Pueblo Star-Journal, Colorado Springs 
Gazette, Colorado Springs Evening Tele- 
graph, Fond du Lac (Wis.) Daily Com- 
monwealth, Fond du Lac Daily Re- 
porter, Lynchburg (Va.) Daily Ad- 
vance. 

Lynchburg News, Oshkosh (Wis.) 
Daily Northwestern, Racine (Wis.) 
Journal-News, Racine Times-Call, Ro- 
anoke (Va.) Times- World News, San- 
dusky (Ohio J Star- Journal, Sandusky 
Register, South Bend (lnd.) Tribune, 
Toledo (Ohio) Times, Winfield (Kan.) 
Daily Courier. 

Waltcb H. Blaku, 110 West 40th 
street, New York City. Making con- 
tracts with some Pennsylvania papers 
for Dr. Bellins Wondersloen Co. 

Chic Mint Gum Co., Wilmington, 
DeL Asking rates in newspapers gen- 
erally. 

Riciiakd A. Foliy Amncy. Terminal 
BuUu.ng, Philadelphia. Placing 636 
inches, one-year orders for Liggett & 
Myers Tobacco Co, for "Velvet Joe" 
tobacco with selected list of newspapers. 

M. P. Gt'Uio Co., 60 West 35:b street. 
New Yurk City. Making contracts for 
7,000 lines for Peplax Medicine Co* 
with Texas newspapers. 

Majtin V. Kelly Co., Second Na- 
tional Bank Building, Toledo. Making 
17,000 line contracts with some Penn- 
sylvania newspapers for Cole Motor Car 
Co. 

LotD & Thomas, Mailers Building, 
Chicago. Reported will make up list of 
farm papers during September for 
American Bee Journal 

Aiken Eiskini Milling Co. Making 
17,000 line contracts with some Middle 
West newspapers. 

Komxt M. McMullen Co., Cam- 
bridge Building, New York City. Mak- 
ing contracts with some Pennsylvania 
newspapers for George Washington cof- 
fee. 

Massingale Advertising Agency. 
Cabdler Building, Atlanta. Reported 
will make up list of newspapers during 



98% Sandusky Homes 

take the evening 

STAR-JOURNAL 

M<-mti«r A- B. C. foreign :. . i I - • * 

- \\ ■ ■ ■ r ! i ! i ■ r - ; 

I* Cmm K Maxwrll, 
45 W. Mlh Street New York 

C J. Anderaon Spl. Agency, 
M*r<iurttr Building Chicago 

THE ALVORD A PETERS CO. 
Publishers, Sandusky, Ohio 



September fur ljxaret Co,*s Face 
Cream, 

Ward McK. Mathewson. 1777 Broad- 
way, New York City. Placing one-time 
orders with some Southern Sunday 
newspapers for Jules Stroud Co. 

Morse International Agency, 449 
Fourth avenue. Placing 2V4 double col- 
umn, 6-month orders with Mime Penn- 
sylvania newspai^rs. 



HELPED NEW ORLEANS 
WIN A. A. C. W. MEETING 



AIRPLANE ADVERTISING STARTS 



Introduced to St. Louis fa "Bargain 
Sale" Copy in Newspaper 

St. Louis, Mo., July 28.— Airplane ad- 
vertising has arrived in St. Louis. The 
first copy to be placed was a full page, 
which appeared in yesterday's Post- 
Dispatch. It is the announcement of the 
Briscoe Motor Sales Co. offering air- 
planes of the Curtis-Canadian type for 
$3250, delivered in St. Louis. The ad- 
vertisement tells of the uses to which the 
airplanes may be put and gives the speci- 
fications of the machines. 

There is a "bargain" element to the copy, 
it being announced that the price is "an 
exceptionally low one. These planes 
cost the British Government from $7,000 
to $9,000 each," and adding that "only 
a limited number will be sold at this 
price." 



PAPER CARRIERS ASK INCREASE 



75 Genu 100 Ponnd* Asked by the 0. W. 
R. A N. Company 

Salt Lake City, Utah, July 29.— The 
Oregon Washington Railroad and Navi- 
gation Company has filed application 
with the Interstate Commerce Commis- 
sion asking higher rates on news print, 
w rapping paper and paper bags shipped 
to Utah over federal and non-federal 
controlled railroads from Washington 
and Oregon points near Portland, ac- 
cording to H. W. Prickett, manager of 
the Traffic Service Bureau of Utah. 

An increase from 56}4 cents to 75 
cents a hundred pounds on news print 
and wrapping paper and from 75 cents 
to 85 cents a hundred pounds on paper 
bags is sought. A protest probably will 
be filed with the commission by the 
Traffic Service Bureau, Mr. Prickett 
said. 



Economiie in News Print. 



domiivarvce 

You can absolutely domi- 
nate one of the most 
easily cultivated markets 
in U. S. A. through its 
dominant paper. 

hsr 

[NDiANApoils News 

CSmltobT^ 8, C. 

/vensf *r Btf 9k%% isl^fj ppj | 
Dan A. Carroll, Trlbun* Bids , New York 
J. E. Luti, Fint Nat. Banc Bide,. Chicago 



The circulation of 

in Washington, D. C. and 
suburbs, is believed to be 
about three times that of 
the corresponding edition 
of its afternoon contempo- 
rary in the same territory. 




L. R. I'lltaaK, 



L. R. Putman is director of Adver- 
tising and Trade Extension of the 
Southern Pine Association of New 
Orleans. 

He was born 
i n Fayetteville, 
Ark., and was 
graduated from 
the state uni- 
versity, which is 
located there. 
Immediately on 
leaving college 
he entered into 
the mail lumber 
business. Later 
on he became a 
stockholder, di- 
rector and gen- 
eral manager of 
a line of retail yards, which operated in 
addition, a wood-working plant, and 
sold hardware and all kinds of building 
material. The manufacture of all classes 
of wood-work was turned out and sold 
at wholesale and retail. 

He went with the Southern Pine As- 
sociation of New Orleans in January, 

1917, as advertising manager. In Janu- 
ary, 1918, the trade extension and sell- 
ing policies were turned over to him. 
and he was given the title of Director of 
Advertising and Trade Extension. At 
the present time he directs the national 
advertising for the Southern Pine Asso- 
ciation, as well as the compilation of its 
technical booklets and dealers' selling 
helps. In addition, he keeps in close 
touch with the 800 sales managers and 
salesmen representing the more than 200 
sawmills comprising the Southern Pine 
Association. 

He was elected president of the Ad- 
vising Club of New Orleans in April, 

1918, and represented that organization 
at the San Francisco meeting of the As- 
sociated Advertising Clubs of the World, 
where the 1919 convention of that or- 
ganization was secured for New Orleans. 



J. J. Ahern. city editor of the St Paul 
Daily News, is the father of a baby 
daughter. 



TO REACH THE RICH 
TRADE OF KANSAS 

Daily Capital 

Sworn Government Report 
for Six Months ending Apr. 1, 191} 

35,247 

It* sales promotion department li 
al the service of advertisers. And 
ll really promotes. 



Member A. B. C. 



PuMiaJwtr. 



U. S. P. O. Report 

Foe the period radtnf; April 1, 1919. 
Avmgr Daily and Sunday Circulation 

76,652 

New Orleans Item 

Eaioya the larceat afternooe lad 
Sunday net \>* il circulation ol any 
newapaper publiehed hi the entire 

South. 



BETTING ODDS CAUSE TROUBLE 

Detroit Police Court lasses Warrant! 
Agaiuat Newspaper Distributors 

Detroit, July 29.— Nine warrants 
charging violation of the State law in 
selling newspapers containing betting 
odds on horse races, and two charging 
publication of such information have 
been issued by the polite court. Six of 
the warrants charging sale of papers arc 
against Prank and Louis Grosscup, pro- 
prietors of the Wolverine News Com- 
l»ny. Three were issued against Max 
and Sam Solomon, proprietors of the 
Solomon News Company. 

Chicago, Toronto, Philadelphia, Huf 
ialo, Cleveland, Toledo and New York 
newspapers are named as having been 
distributed by the two companies. 

The warrants charging publication of 
belting odds were issued against E. D. 
Stair, president, and W. H. Pettibone. 
business manager of the Detroit Free 
Press. 



SEN. HITCHCOCK MAY RETIRE 

Saya This May Be Hia Laal Year is 
Pablic Life 

RfKvroN. July 27.— Senator Gilbert M. 
Hitchcock, of Nebraska, proprietor of 
the Omaha Wurld- Herald, who is lead- 
ing the fight in the Senate for unquali- 
fied indorsement of the Peace Treaty, 
and who has been mentioned as a presi- 
dential possibility, will, in all likelihood, 
retire from public life when his present 
term is finished next year. In an inter- 
view with newspapermen at the Union 
Club here he expressed a yearning for 
the peace and quiet of the lot of a private 
citizen, and said he had about made up 
his mind to return to it. 

'1 am thinking strongly of withdraw- 
ing from politics," said Senator Hich- 
cork, "I have been in the Senate for 
fourteen years— a long time for a young 
man like me." 



Opens Transpacific Bureau 

Sratile, Wash., July 27.— Dr. Fred- 
erick A. Murphy, an authority on Ori- 
ental affairs, who has spent many years 
in China and Japan, has been placed in 
charge of a newly created trans-Pacific 
hureau of the Post-Intelligencer. Dr. 
Murphy recently returned from the Far 
East. 



Photogravure Advertising 
25c line 

B page supplement 

Every Suatday 

Sea iHomrs 
&pgfsta?r 

70400 Nmt Paid Circulation 
L A. Klein. Near York-John Glaaa. Chlc*s* 



The 

Pittsburgh 
Post 



.-co 



has the 
one. largest 
morning and Sunday cir- 
culation in Pittsburgh. 
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EDITORS CO-OPERATE 
IN THREE STATES 




(•T TUAGKiriL 

Qvmcv, IU., July 28.— The Illinois 
City and Telegraph Editors in a meeting 
bcre Sunday took action that will greatly 
enlarge the membership and to make the 
association a real serviceable assoda- 
t:im All workers in the editorial de- 
partments of the daily newspapers in 
Illinois Iowa and Missouri and the pub- 
lishers of the papers were made eligible 
to membership. 

Under the reorganization the publi- 
cation of a bulletin will be started. It 
will he of interest to the nei 
workers and publishers in 
Personal mention is to be given to the 
doings of the newspaper workers on the 
papers having membership. Staff 
changes are to be told, mention is to be 
made of accomplishments of reporters 
and editors in securing and handling 
notable stories and other new* of inter- 
est to the newspaper workers and pub- 
lishers will be given. The bulletins will 
»lv> tell of the needs of the different 
newspapers wanting new and additional 
help. 

All Will Cooperate 

It will be the aim ot the Association 
to serve as a co-operative body. The 
members in the various cities will pledge 
themselves to be of service 1<> the news- 
papers and fellow members in the vari- 
ous other cities. To give news informa- 
tion that may be of interest in some 
other city represented by membership 
is one of the new pledges. 

When the meeting came to a close 
Sunday night the membership repre- 
sented newspapers in central and west- 
ern Illinois, eastern Missouri and south- 
eauern Iowa Newly elected officers 
acre instructed to carry on a campaign 
to enlarge the membership. 

The meeting in Quincy was well at- 
tended and highly enjoyed by those 
present. It was a two-day meeting, with 
the first day. Saturday, given over to 
in all-day boat excursion on a specially 
chartered boat to Keokuk. At that 
place the members of the party were 
permitted to make an inspection of the 
Keokuk power dam, the 6rst time this 
privilege has been given to anyone since 
the outbreak of the war. 

The business meeting was held Sun- 
day in the Quincy chamber of commerce. 
Shop and experience talks were made, 
and the plans for enlarging the mem- 
bership were threshed out. A banquet 
was later held in one of Quincy' s lead- 
ing hotels, followed by an auto fide 
through Quiney's park system, residen- 
tial and factory districts. 

Dean Williams, of the University of 
Missouri School of Journalism; Pcrley 
Boone, city editor of the Chicago Tri- 
banc, and Frank H. 



city editor of the St. Louis Post-Dis- 
patch, were on the program to make 
talks at the meeting, but none of them 

Officers Elected 

Officers elected for the new year were : 
Roy Crthficld, of the Bloomington (111.) 
Pantagraph, president; Paul B. Whal- 
loit, Fort Madison (la.) Evening Dem- 
ocrat, vice-president; John M. Schone- 
man, Quincy (III.) Journal, secretary- 
treasurer; \V. T. Eddy, Quincy Herald; 
Charles L. Miller, Burlington (la.) 
Hawkeye; Ralph L. Sisson, Decatur 
(111 ) Herald; W. A. Fay, Jacksonville 
(III.) Journal, and Miss Houri Murphy, 
Kort Madison (la.) Evening Democrat, 
executive committee. 

The place and lime for the next meet- 
ing was left with the executive commit- 
tee to decide. 



Says Trade Papers Should 
Have Human Interest 



COMBINE FOB STATE NEWS 



Texas Dulies Co-op* rate in New 
Leafed Wire Service 

Dallas, Tex., July 2ct. — To improve 
their state news service the Dallas 
Morning News. Galveston Daily News 
and the San Antonio Exprrss have in- 
augurated a leased wire service. The 
wire runs from Dallas to Galveston, via 
San Antonio and Austin, and all news 
leathered by any one of the three papers 
is interchanged. The state has been 
divided into three districts and each 
paper is held responsible for protection 
im all news originating in its district 
and is given charge of all correspondents 
in that district. The plan enables the 
papers to exercise a closer supervision 
over correspondents and affords a great- 
ly improved service. 



Narrowly Escaped "Blimp" Pele 

Chicago, July 27.— The terrible dir- 
rigiMe disaster in Chicago, July 21, which 
cost the lives of two newspapermen pas- 
sengers, nearly added three others to 
its fatality list. In a half-hour prelimi- 
nary trial, Robert H. Rhode, city editor 
n< the Chicago Evening Post; George 
Putnam Stone, of the Post news staff, 
and Eddie Mahoney, reporter for the 
Chicago Evening American, all took a 
flight, leaving the machine at Grant Park 
exactly six minutes before the catas- 
trophe. 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET, BOSTON. MASS. 
(/. /. BOSDAN. Ediloe) 
More than 120 American and Canadian newspapers subscribe to our service 

Each week our subscribers receive between 30 and SO column* of copy. 
Authoritative article* by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nation*, translations from every important foreign newspaper ; 
these and nutnberleis other items day after day are sent to our subscribers 

IN SHORT, MR. EDITOR— ESPECIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rate* surprisingly low. 



Their 




It. Floyd 



"There is romance in business, and 1 
have become convinced recently that the 
readers of business publications like to 
read about it," said Floyd W. Parsons 
at a luncheon given in his honor by the 
Editorial Conference of the New York 
Business Publishers Association. 

The luncheon, which was held at the 
Automobile Club last Friday, was com- 
memorative of Mr. Parsons' having re- 
tired from bis position as editor of Coal 
Age, to become a member of the staff 
of the Saturday Evening Post, special- 
iring in the writing of human interest 
stories of trade under the beading, 
"Everybody's Business." 

"The work I have been doing on the 
Saturday Evening Post has made me see 
that human interest is latent in even 
what seems to be the most matter-of- 
fact subjects, and I believe writers on 
technical publications should develop it," 
he said. 

"Furthermore, I believe that technical 
publications should not confine their 
writing solely to their own lines of 
trade. 1 am sure that their readers 
would welcome a broader field for both 
news and editorial comment." 

Mr. Parsons was chairman of the 
executive committee of the Editorial 
Conference of the Business Publisher* 
Association, and speakers at the lunch- 
eon, which was largety attended, were 
enthusiastic in their references to the 
'eat and interest he had taken in the 
work of the organization. 

W. W Maron, managing editor of 
iron Age, was chairman ; David Bee- 
croft, editorial director of the Class 
Journal Company, another sneaker, pre- 
sented Mr. Parsons with a handsome 
traveling bag. on behalf of his former 
associates in the 



Reduction in R. F. D. 

Oswioo, N. Y., July 28 -Fourth As- 
sistant Postmaster General Blakslee has 
rendered to Congressmen and Mott 
Snell a report on rural mail changes m 
Lewis and St. Lawrence counties as a 
result of the order of July 1, revising 
the order of May 1, showing decreases 
in the route length*. The report shows 
the average length of rural mail routes 
in Lewis County prior to May 1 was 
23.94 miles ; May 1 it was increased to 
24.9 miles, and July 1 it was reduced to 
24J miles. In St. Lawrence County the 
original length of rural mail routes was 
24.12 miles, which was increased to 2552 
and then reduced to 2571. 



Ml Vernon (Wash.) Argas Said 

Mt. VnNON, Wash., July 29. — Sale 
of the Argus, by 1-red Ornes to Ray El- 
dridge. of Kansas City, and Ray Thorpe, 
of Ellsworth, Kan., is announced. Trans- 
fer of management will take place 
August 1. Mr. Orues had published the 
Argus since 1903. 

Veteran Omaha Man Dead 

Johnstown, Pa , July 25.- Charles P. 
Williams of Fdgar, Neb., a former 
Omaha newspaper man, died a few days 
ago in this city, aged 70 years. He 
worked nn Omaha newspapers for forty 
yean, and also edited newspapers in 
(irand Island and other cities. 



PREMIUMS 

Thai Are Real Subscription Producers 

S. BLAKE WILLSDEN 

Ma»nracf«r»ra and PnMlt^.r. R-i.?**MiUCUr, 

1606 Hevwurtb Dnilding 
29 E. Madison St. CHICAGO 



TheBiggestGain 

in local advertising made by soy 
Cleveland paper daring May. 1919. 
orcr May, 1918, was thnwn by 

THE PLAIN DEALER 

Larfctt Morning Circulation Between 
New York and Chicago 

Th* PLAIN DEALER fiinttf ZH.I» line* 
of local d-apla? »(ai 

» L, _ -A*v«ta*il asSm-p 

oi inr "■vvUv-ju c 



MORNING, NOON AND 
NIGHT 

The Near York Times ii read in the. home 
Mint in the orfice arid Been and women, at 

'.h' rti't nf the d*y, in homeward bound 
r»n and tram, reid Ttie New York 
Tiniei, became they have not (ouod time 
carter to tkoniuehlr al.mrU tin editorials 
ati<t thr nn,,, 

Oni.rw,, m Pn often finiih their reading 
of TV Timea at Ivorne in th« evening, 
after the acti«il,ra ot tka day. 

THE NEW YORK TIMES 

"AO the news ,W, fit to print" 



Stuvdey Paper for Worn. 

Chicago, July 30— The Press, a new 
5 -cent illustrated Sunday morning news- 
paper, has made its bow here. Mr. and 
Mrs. Ferd T. l-'isher, publishers of the 
Women's Press, with general offices at 
Randolph street and Michigan boule- 
vard, are in charge. 

Aerial Mall Now Two Cents 

Postage on aerial mail has been re- 
duced to the two-cent-per-ouoce basis. 
It will be the policy of the Post Office 
tn send all possible first-class matter by 
air route, but letters designated by send- 
ers for that manner of handling will re- 
ceive preference. 



New Era 
Features 

East 42nd St, New York City 

Forty Leading Paper* 
Print Oat Service. 



lor our Headline 
World War 



WE SPEND MORE 
THAN 

$500,000 

per yw to produce the fea- 
tures which bar* created the 
greatest newipiper following 
in the world. 

"Heartit Features Always 
Lead" 

Write lor koekltt. 
Dollar 



International 

Service 



NeWBt 



GET THE FEATURES THAT HAVK 
WON THE BICCKST AUDIENCE 
Wrila ■> lor uanplxa of oar C«4- 
orwd oomira, dally aad Si^vLt 
pajfoa in black and colon. 

Newspaper Feature Service 

M. KOErlTGSB EJtG, Maaaor 
») WRST -Jn, -ST. NEW yoM 
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Col. Griffith J. Griffith Dead 
in Los Angeles 



Noted 
nier 



and Land Uvsncr 



For 
Expert 



I -os Asceies. L'il. July 25- Oil. 
< P rirtith J Griffith, newspaper man, 
philanthropist and mining expert, died 
here a lew days ago. Mi. Griffith was 
bum in Glamorganshire, South Wales, 
Great I'-main. January 4, 1850. He 
came to America in )<S65, settling in 
A»lilanJ. Pa lit 1873 he came to Cal- 
ifornia and located in San Francisco, 
where he engaged in Wsniess ax man- 
ager of the Herald Publishing Com- 
pany. In Us/8 he became mining cor- 
respondent for the Aha Caliiornia, the 
San Francisco paper fur which Mark 
Twain wrote hit famous travel letters, 
which later were published as "jnnn- 
ccnts Abroad," 

In his capacity as reporter Col. Grif- 
fith liecame thoroughly acquainted with 
the mining- industry of three Coast 
Slates as well as of Nevada. He gave 
up reporting and became a mining ex- 
pert, being employed to examine and 
report on properties owned or con- 
trolled by various mining syndicate*. 

As a mining expert Col. Griffith ac- 
quired a small fortune In 1882 he 
came to Los Angeles and purchased the 
Los Frliz Rancho, consisting of 4,000 
acres in what now is Hollywood. He 
made other fortunate investments in 
land which accrued enormously in value 
with the growth of the city. Among 
other things he donated Griffith Park to 
l.*>s Angeles. 

Col. Griffith had taken an active in- 
terest in the welfare of the city for 
the last thirty-seven years He formerly 
w as a member of the Chamber of Com- 
merce. Merchants and Manufacturers' 
Vssncialion anil the Jonathan Club. 



CAPT. Al'PPERLE DIES OF TYPHUS 



Red Cross Officer Wan Well Known V. S. 
Newspaper Man 

tap: Harold Auppcrle, newspaperman 
and member of the Red Cross Commis- 
sion to Serbia, died of typhus at Nave 
Varo-.lt. Serbia, June 18. He was bom 
in Sioux City. la., and prior to the war 
had l>een managing editor of the Grand 
Junction (Colo.) News: news editor of 
the Gram] Junction Sentinel, and a fipc- 
cial correspondent for Denver and Salt 
Lake papers, covering a large territory 
in Colorado and western Utah. He also 
worked for a number of papers in Cali- 
fnmia 

dpt. Auppcrle was widely known as 
an athlete, being captain of the Stanford 
I'mversity track leant (Mineral services 
w rre held from the residence of the Red 
Cross Commissioner in Belgrade. A 
company of Serbian soldiers accom- 
panied the body to the grave on a |>oppy- 
covered hill that overlooks the Danube, 
and fired a salute of honor as the last 
words of ihc service were 



Beloit, Wisconsin 
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John Mahin. for fifty years editor 
of the Muscatine Journal, itirsl in Chi- 
cago, July 24. following an illness of 
three weeks. Mr. Mahin was for many 
sears the dean of Iowa newspaper edi- 
tors. He was a pathfinder in the tem- 
perance crusade, and his home was one 
of several to be dynamited some years 
ago as a result of his light on the saloon 
John Mahin was born on the eighth of 
!)ecrml>cr. 1K33. at Xoblesville. Ind lie 
learned the printer's trade in the office 
of the Bloomtngiou (now Muscatine t 
Herald in 1K47. In 1851. the name of 
the Herald was changed to the Musca- 
tine Journal. In 1856 the daily edition 
was established; it was first a Whig and 
later a republican paper, and one nf the 
rirm, tuttliuehing advocates of temper- 
ance He is survived )iv his wife, Anna 
Lee Mahin, and four children-John Lee 
Mahin and H. J. Mahin. of New York 
City, Mrs Ixitiis T. Jainme. Chicago, 
and Mrs. J. Warren Alford. of East 
Orange, N'. J. 

PsorasscpR Spina, former editor of 
La Lnca in L'tica. N". V., and one of the 
best-known Italian residents of the ciiy. 
died a few day* ago. Mr. Spina was 
Ikitii in Missanello, l'otcn*a, Italy. 62 
years ago. He received collegiate edu- 
cation and for a score of years was en- 
gaged in teaching. He came to Amer- 
ica in 1905. He had been editor of La 
I. uca from its founding, and about 10 
years ago became its proprietor. In 
Scptcinlter last he sold the property, but 
retained the editorship until April last, 
when failing health compelled him to 



Miss Xgra Donovan, for 26 years a 
cook at the lloston Press Club, is dead. 

John J. GetiJt. president of the Greer 
News Service Company, Kansas City, 
Mo., died July 1° of apoplexy, at Mil- 
waukee, while on an automobile tour. 
A widow and two sons survive him. 

SvMitt. It. SitiuiNijs. publisher oi 
the Chicago Dairy Prudure Journal and 
formerly president of the National 
Creamery lintter Makers' Association, 
died July 22 in Chicago, aged 66 years. 

I low ard F Hi ts*, one of the pioneer 
publishers of Wisconsin and president 
of the Janesville (Wis.) Printing Com- 
pany, died July 24. aged 75 years. He 
also was superintendent of the state 
school for the blind from 1895 to 1WL 



OVER 
TWO MILLION 

lines r»in during tHr first half r4 
111V ii ihr mule the Plain Drake 
►el tor llle olfirr aevcUnd i.Mpcrs 
That is bersusr the men who buy bijj 
space, and wan aaal tiux esrrfallr, 
Itssr au.blrsl Ihr Ketd and found that 
to rovfr Orveland and northern Ohm 
the) must use. 

THE PLAIN DEALER 



Circulation Be- 
tween New York and Chicago 



LOS ANGELES 

Evening Herald 

Carries a greater volume 
of advertising than any 
daily on the Pacific coast 

DAILY CIRCULATION 
127,773 

Charter Member A. B. C 



Milton G. Noams, intrepid 
rapber fur the Chicago Herald & 
Kxamincr who losi his life in last week's 
"blimp"' accident in Chicago, was buried 
July 25. Pallbearers were bis fellow 
photographers from the other dailies, 
including Lyman Atwell, Merwin 
Hrentou and R. H. Gallavan, of the In- 
ternational Film Service. Alden Brown, 
of the l>aily News, and F„ II. Johnson, 
of the Chicago Tribune. 

M«s.. Marion M C. Low, widow of 
Theodore T. Low. who was for many 
years connected with the New York 
Times, died July 26 in Brooklyn, N. Y. 

John W. Akin, a veteran compositor 
on the Knickerbocker Press staff, died 
last week. 

Mi's Asgelixe PlttLiBUer, 47 years 
old, who died in PirT. Mo., recently, was 
with the St Louis Republic for 27 years, 
alternately as clerk, bookkeeper and 
cashier, holding the latter position 15 
years. Death was due to cancer. 

Mas Wit. i. t,s si II. Khgar, widow of 
Colonel William II. F.dgar, founder of 
the Jcrsryville Republican, the first Re- 
publican nrwsaper in Jersey County. 
!M . died July 21. in Chicago 

Kellogg O. Gould. 70 years old, who 
devoted more than 35 years of his life 
to newspaper w ork, died July 20 in 
Webster Groves, Mo At one time he 
was a printer on ihc St, IxHiis Repub- 
lic, later holding an editorial position 
with the Little Rock Gazette. He was 
engaged in the dry-goods business in St. 
Louis, retiring about ten years ago. 

Mas Hlnhv Clay Go* van, a direct 
descendant of Henry Clay, died in Fort 
Worth, July 21. She was a former 
president of the Texas Women's Press 
Association, editor of a maga/ine called 
the ISohemian. and author of several 
hooks. 

John A. Mvtus, for many years a re- 
porter and desk man on Providence 
<R. I.) newspapers, and later sporting 
icliior of tV llctioit Free Press, died 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and PtuVliaker 
"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly The above is one of the 
many reasons why." 

MEMBER A. B. C. 
P*rntn Aifirlitint Jr»*vwi»f *rir« 
KELLY-SMITH COMPAKY 



Reach 
Indiana 

with the Star Lotpif, th« following 
three papers, at ibe W«m com with 
mont telling effect. 

The ^ ttr *" JK-opI* in lo- 

ss diana c i I i < % aod 

IndianapollS town, rra^ ih* In- 
CAj.— dianapolt» Sundij 

' S(ar I Nan ally otbrr 

Indianapolt* r>ipti. The Daily Star has 

The (lirra 
U ' Ca thr circula- 

MUnCie SIsAl" tion of any oth«f 

esr-s 

Hat. thr Urif?*! cir- 

Terro Haute o u i « t i « «f m 7 

g^^y Trr»r Hant< j>j^» r. 



KEU.Y SMITH CO . 

Hu.ia.~c, N»w York atr 
JOHN CLASS, 
Ppoplr* Cm BuiMsav. CtUea#» 

R. J. BID WELL CO., 



fn Providence last week, following an 
operation for internal trouble renultini; 
from gas poisoning received while in 
France. He was 27 years oi age, a 
member of several Catholic organwa 
tiom and of the Pen and Pencil Club 

Cbaeies F. EauliAN, formerly an 
editorial writer for the New York 
Staats-Zeiturie., died last week of cancer, 
aaed r«5 years 

Win. F AaritiaAtn, the man who 
handled the lirst cable across the At- 
lantic I addressed by Clueen Victoria 
to the President of the United States!, 
died at Nanaimo. U. C, July 26, aged 
81 scars. He began telegraph operating 
at fourteen years. 

Thomas A. Fcexev. for more than 15 
years foreman of the Boston Post's mail 
ing room, is dead. 

Cii*»ij:s K, Thaherx. 49, for 18 
years connected with the Kansas City 
Star mailing department, died .Inly 23 in 
St Louis, lie had been connected with 
St Louis and Kansas City newspapers 
for thiily years. 

S'atiianim, S. Wiison, 35, former 
Salina (Kan.) newspaper man, died at 
Iola. Kan., where he was cuurt reporter. 



Patterson Gets Fox Film Account 

The advertising account oi the Fox 
Film Corporation has been placed in 
charge uf die W. A. Patterson Com- 
pany. Irx , I Madison avenue, New York. 
Extensive advertising will be started in 
the ven near future. It is claimed that 
the Fox Film Company will spend the 
largest amount of money ever put into 
an advertising L'amjsaiini by a mcml>cr ot 
ihc niovins pictuic industry, intending 
to make good the slogan, "Fox Films 
Fncirclc the Globe." 



The Mount Vernon, N. Y. 

DAILY ARGUS 

carries more display advertttinic 
than any other newspaper in 
Westchester County 

Thin is an acknowledgment of its 
power that the advertiser should 
heed, if desirous of reaching the 
people of Mount Vernon. 

GEO. B. DAVID & CO. 

Foreign Representative 
171 Madison Ave. NET YORK 
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with proper condition* sel- 
dom, if ever, fails in its duty 
to its advertisers. 

waixaca a bbookb 

BrausrWt RuIMlns, New Tor* 

Till rORD l-ARSONR CO., 
Pevplsss Ou Ballilliia. CRtesa* 
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New Orleans States 

Mtvber Aodtt Rurvau »f flrritlatltiria. 
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WARMLY WELCOMED 
IN WINND?EG 



OFFICERS OF N. E. A. 



M Hours Spent by N. E. A. Members in 
Winnipeg Filled with Hearty Evprea- 
•ion* of International Good Will 
-Received by Officials 

WtssiPBC, Man.. July 29— The two 
hundred mcmlirrs .if National Kditurial 
Association of the Unitrd Statu, whn 
arrived from the South yesterday morn- 
ing and left tonight for their swing 
a<ro»* the Great Western plaitu, are a 
Happy hit. From the momcnl they 
trussed ihc holder into the lam! of their 
northern cousins, officials of the Can- 
adian Government, of the Manitoba 
Government, of the city of Winnipeg, 
am) the press of Western Canada fell 
upon their necks and proceeded to show 
rhem a good time. The whole forty- 
right hours spent in Winnipeg were 
titled with hearty expressions of good- 
will between Canadian ami American 



The complete incumbent officer pcr- 
> .nnri of the National Kilitorial Asso 
i-ialioii, whose term* expire this, year, is 
as follows: 



PROGRAM FOR N. E. A. 
BUSINESS SESSIONS 

PORTLAND 
Fiidi Am .. »— 7 10 P. at. 

aa-t Kt-reptloli. 
of Wtk»m» Ma.or Maker. 
II. C. .». 1*11 umidenl. 




*. II. 



ry. >i*orce 7Vkl.»t»r. W 



1. Hyr-.n rata. BcDi- Ilala. Kan. 

-Will wtlkr, any Oa 



The party in scheduled to arrive back 
;» Winnipeg by August 26. Newspaper 
men from as far West as Colorado and 
is far East as Maine are in the party. 



11. I'. Hall.,, IMnoIon < 111 I . tu.pubtl.nu. 
Iralik lleademua. I till. Ilnrk .Ark.) lienelle. 
K- K tlnMlLe. <*T*m City lOrv 1 Rot*r|.rU,-. 
i; I., raawell. [H-ntawn ila.l fluJUfln 
LnftiUtiT* Committaa lle-orge r. Iliwfi 

i.-tialrmanl. trentev r-itdk rv>riiaa, 
II I.. vnillaittaon. rtprlnffleM '111. I I'likdleher 
II I HI ini. hi. l>nrla i M.j i Appeal, 
■i w. c. Ferry- c-bun.-i.tha .tmioi uanette 

lr.uk E. Oaaaett. ftorbeeter (S. T.I " 

t'liluQ. 

II B. Vnroer. LaltacWo IK. C.» 
Wayne Tlii 
Julin 0. 
riaaetle 

f. S. hn.nraw., S3 Reno I ok la I A. 

« Marld*. Port Xci.ll lKsa,.l 
vr w. Alkeoa. Praaklla llnd.l star. 

Comrnlttaa M Kama far Ratlrad EdlUra. 
Writers and Funllsaars- VY, H. Il-nliea Rleepy 
»;.». Minn-, ebalrutan: C. %. Adama, Monlruae. 
i'«lu. ; Pnd PattM, Ultra Roe*. Ark.: Wdlilal 
SI. ttltaii, Tribuaa. Kaa. ; J. M Palmer. Ulue 
Ijrrlb. Minn. 

A4T«miini Oaraavlru* H. C. Uo*alln(. 



M.iruliia Sr*»l.rt»- t) :tn. 
SI Hal. . 
Irtt.M-alloea, 

Iteinurke ty the prealdeot. <i»y DL llar-lr. 



B. P 

lauil i Ore i Journal. Oni.-u. 

-Villi Aditillilatrallon At,-..iiipllabui»nte la 
Tllla,-1»" K«H. Prr-d K Hti-rlltia, rllalr 
Trr-a,.tM.r ..t IlllmtU. editor rUekr«rd Hotly 

Baajatu QaiaMr. 

"The r.immunlly Rreoev" tli-orge W, Marble. 
puli|lei~r ri X. ..1I . Kan I TrlMiiM- Monitor 

Hi- lUlalxmr'a Boil fur ttw Newspaper foli 
lolan.l l'rlater. 



umaa, Plaal City iPU.I Cuiir 
Rogera. til-ralmra- iTaliu I 




>is Deal Repreaenled 

has the largest delegation for 
any one State. The dean of the gather- 
ing is V. 11 Mills, one time editor of 
Des Moines Daily Register. He is 8° 
years old. and carries a dress suit in 
rdi r in lake fi II advan'.ags . : i" '•>• 
cial opportunities. He claims he is 89 
years young. 

Ciuy Hardy, president of the National 
Kilitorial Association, and a member of 
Congress, is along, lie is publisher of 
Canon City Daily Record, Colorado. 
The party made the Royal Alexandria 
Hotel its headquarters in Winnipeg. 
They were taken on an automobile ride 
around the city, visiting the Grain Ex- 
change. Agricultural College, old Fort 
Ijarry. which marks the foundation of 
Winnipeg, and other s^>oi« of intetest. 

A section of agricultural editors were 
liken out foriv miles m the country to 
we ihc working out of the Manitoba 
Kjral Credits Act. In the evening the 
visitors were entertained at a dance at 
the Royal Alexandria Motel. In the 
afternoon Ule women of the party were 
nut-its of the Women's Canadian Club 
u luncheon. 

CueaU of City and Government 

On Tuesday the editors were gucsls 
• -f the city of Winnipeg at luncheon at 
^vjniboinc I'ark. and in Ifcfl evfjung 
irrc guest- of :1 e \\ ii n.,... t 1! ■ , i ' ■ 1 of 
Trade at a banquet at the Fort Garry 
Hotel. 

The party left on special train al II 
"'d ick as guests of the Canadian Gov- 
irtUKIII. President Hardy and other 
mrmbsrs of the party expressed delight 
it live hospitality shown by Winnipeg 
lieoplc. Hundreds of ciliicns 



at the station to cheer the visitors as 
their irain drew out The editors 
cheered lustily in reluming the compli- 
ment. 

J. Bruce Walker, Canadian Commis- 
sioner of Immigration, and a furmer 
newspaper man, and prominent officials 
of the Canadian railways are accom- 
panying the party to the coast. Steps 
are lo be made at all principal cities in 
Western ( anaila. 



Pawtnrfcet Times Names Representatives 

Pawtlckit. R. L, July 29— The 
F.vcning Times has just announced the 
aptiointmrnt of Gilman, Nicoll & Ruth* 
man as special advertising representa- 
tives for the eastern and western terri- 
lories. The appointment is of special 
interest, because for a number of years 
th< F'vining Times has been handling 
all eastern advertising from the home 
nfnee. The F*vening Times will shortly 
increase the sire of its plant. 



ITuiTna & P 

N E. A. Con v. 



'lira will cover the 
in fully by telegraph 



The Newark (N. J.) 
Ledger 

is ■ 7-day Morning Araoci- 
ated Presm Newspaper and 
in the only morn ins; news- 
paper in industrial centre 
with a million population. 

Morning Edition, 2c. 
Sunday Edition, 5c. 



Aftaraaaa aaaaiaa. S la S P. Bf. 

-Ataarawlam N--ar liir- War" R-laar II. Pt|- 
alitor l-cellarii] on-c>'lllati. 

"Tb» larrf-r OtltSr-»k" ■ llarTer laelia-n. rd|i 
It-*- kliila-ra Kealrrter. 

oiwrallvc ronir-rtltloif ' -W. Lluyil 
l-oliltabn llext-orK lldabo) Slan.l«rd. 

T>. r r.-aolry ■V.-.Hy - VI. > IHItim SU 
•aril AIUrlal.1. llalktllu. Tina. 

Ti| J «r.i»k- aad < 1-riilaUmi ' - Bmjamla 8. 
M-rl—r! adllur Malfea-al 
rSMaajraa 

<r|H-Ti trlreiiaalnfi 
HtialDFfa I'nil.lpma of the 
Dally and Weekly l-nlilltkaf-i. 
RetKirla t>t Comaslltta*. 

BararassB, 



SEATTLE 

Priraajr, Aag-MS IS. 
tsr-attl* f-rr-aa <-lrja>. 
Uiimlov Se talon S'SO A. at. 

MimIc. 

lnroc*ll«t- Dr. Braaal VUjrval SeaayUr. 

Addrraaa* sf Wrlruaat- — H.m. Praak I*. Ot-aa, 
ehalrsuaa Wa-dilaalun i n-.. 

(lus. rii. r !>..n. »'. Hart. XUIe vt W «.(.lo«lc.n. 
E. A Balarell, i-r<-ald»-hl Kaaltla lTtssa n.ll>. 

It, II Para-Mnt. peraldrot Ca«rut-rr at C'«rainare* 
and I'.imrar-rrlal t'luK 

■twin M. Cs-aaer, prt-aldeut SVaablnauai 81al« 



r. 



lit 



.11. 



'BvtatWa lli-tK-M'ti ibe l iMaulry NeMiitaF-rr 
• lid III-- Clly IW-J, f. Mralb.. edll.r A.larla 
.W'a.li I E.-.I.J lluda.t 

TS... ll..-~ alFTraan. and 
o K—'fr Kna.ina 



l-ri'M-nl and future Iie-elof.ti-rnt of Our Na 
ll.inal Parks" ll»». ->tet-l»a T. Stalker. Dlrae- 
l..r. Vail. -rial Park 8,-rvlee. 



Publishers : More "Reasons 
Why" you, too, should deliver 
your N. Y. Agency Checking 
Copies by "S & M Insured 
Agency Delivery Service.** 

SOME SERVICE USERS 



Sr. Term City 

Times-Amrrican 

Journal-World 

Globe-TrtbviDe 

Posl-Teleftara 

Iterald-StJali 

Mail- Eve. Sua 

E»e. World-Sun 

WUmla«lara 
loumal-Krwa 
Evert Evening 

PMIatkalpIkU 
North Amaricaa 

Baa lata 
Herald-Traveler 
Post -Transcript 



Kirnore Sua 
lianaptshs New. 
.rcester Telegraas 
.aca Journal 



Record American 
Clobe-Adrert.acr 
■ajS 

Mh 

Worcester 
Ithaca 
Brldaatvart 

Post Telecram 
Siotaa city, tatea 
Argus leader 
Stwinirlicld (Max.) 

Union 
Hartford (Conn.) 

Timet 
New Haven Ktg- 

ister 



[i.a< tor full tartiraltrj cl S eV M 

450 F~,Js Aa.. NY. 72O5-r»0MatLS, 



». a r, at. 



AiMreaa— ll.>a ole llatiann. Mayor •! neallle 
ii. - Making ..r I'iiMIc Oiiluloa"— l>r. Henry 
_ In. prealdeat. t'alverrdly *f Watblnrrlcc. 
'Jotiraallart, lu Oj.. noutb PaelSe" II. W. 



»y. r. a. a. 
-OTxatiitaltiiii and 
Wallla |.r.-l:..,l rial. 
>trual, I'lali. 

of t'oraiiilll 
Hiialra 
*f Odlrrrfl. 



Ataay "-l«l. P. J 
II 



N. K. A. VICTORY TOUR 



i, LiirfJinrtYij trom I'a^t 24.) 
large supply of natural gas used ex- 
tensively to create power for its man, 
manufacturing plants. The party will 
h ave about midnight. 

Sunilay. August 24— A stop will be 
made at Swift Current about noon, 
where the city will entertain the party at 
lunch. Special devotional services will 
be held during the afternoon, after which 
the party will depart enroute to Moose 
Jaw. 

Monday, Auguat 25. — The forenoon 
will Ire spent in Moose Jaw with auto 
rides about the city, and the party will 
Ik- the gucsls of the city for lunch, after 
which departure will be made for Ke- 
giua, which later city will be readied 
alx-ut 3 p. M. A reception and dinner 
al Kegina will only be a part of the 
eniertainment of the day. Departure 
will be made at midnnight. 

Tuesday, August 2»i— The forenoon 
will be spent at Brandon as guests of 
the city, who will entertain the party for 
lunch Auto rides about the city will 
give the parly an opportunity to view 
the interesting places in the city. De- 
parture about 2:30 r. m., for Winni- 
peg, which will be reached shortly after 
6 o'clock that evening. 



CONCENTRATED 

CIRCULATION 

tM of the (Ircolalioo ol Ike 

Asbury Park Press 

(Evening) Hi 

The Shore Press 

(Sunday) 

ia within a mdiut of 25 miles. For 
a concentrated advertising campaign 
Ihla >a llie SofKal medium in I MS 

vicinity. 

Erank R. Northrop. Special Retire 
tentative. JM Klflh Ave , New York 
t'ily. Attotiatwiit Building, Chicago. 
J. Lyle Kinmonth, Publisher. 

A.bury Park. N. J. 



The Dominating Force 



fur Its Hustle, 
wtier* a 
waekl) in 

The Bridgeport Post 
Standard-Telegram 

Nnr nnly dominate this fletd. bnt taey 
offer ndterttaere the Itweal rata <*»lali- 
■Mr In Xew Caslaad. Xeep rkem un 
ynur llat. 

rOBEHJN RBTllESB.VTATIVEU 
I. A. Klein. 

Metropolitan Btdf., New Tart. 
Joan aian. 



Perth Amboy, N. J. 

Host Rapidly Crowing City In Bast 



Evening News 

afeaaker A. N. P. A.. A. B. C A. i*. 

Reaaonable requests for trade informa- 
tion given prompt altmttora. 

t. R Northmp. V>3 Sib Aveone 
New York City 



Summer In 
New London, Conn. 

i*. the *ea*«tt ol 
Wusimas that an 
vrrtimr who naea 

The New 




JULIAN D. MORAS. Fran, aaatl Mar. 

Representatives 
Payne Bum i a Smith, New York-Boston 
J. Logan Payne Co. Qucafo— Detroit 



c 



CLINCHING 

THC 

AMPAIG1N 



B 



T)i<* M*rrrh«i.iiniii|i Srrvioc 
Drpnrtmrnl of ihn 



Uclps lo *»nir« and in-«rr dealer 
co-operation and the autcessful 
rlinehins ol your advirrUcmK 
and sales campaign 

Govt. Statrrsient For SU 
Muntht En-tfiBf April lit. 

301^70 



The 

Pittsburg Press 
Has the LARGEST 

Dally and Sunds, 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

For tit* A<Jt<rtu%ng Ktfrts t w taHwtt . 

I. A. Kf.KIS. JOHN <1UU», 

Hrtrnpnlitaa T»w«r. PeopI<« . • • BMf. 



3 gle 
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SUPPLIES & EQUIPMENT 



*For 7*ew,spape,r 



WANTED 



PARIS PAPERS AVERT 
PRINTERS' STRIKE 



Union Vdle Overwhelmingly in Favor, 
but Action Reconsidered When Pub- 
!i -h- rs Promise Aid in Reducing 
the Cost of Living 

4*00*1 Oil* OWK CO**a*rO«DSXT) 

Paris, July 1 1. — Paris was within an 
ace of having no morning paper* ihe 
day after the ceremony at Versailles lo 
descril>e how peace was signed. The 
typographers and allied unions met the 
day of the great event and discussed 
whether they should strike that night 
or not. They demanded 25 francs a 
day for day work ($5 at normal ex- 
change) and 30 francs ($6) for night 
work. The proprietors offered, re- 
spectively. 23 and 26 ($4.60 and $5.20 • 
When the vote was taken there was 
a majority of only 4S for. 813 voters 
a strike. 



Try to Reduce Living Cost 

The proprietors' terms, however, were 
accepted on one condition, thai the press 
should at once inaugurate and carry on 
an aclive campaign for reducing the cost 
of living, as the typographers recognized 
that increased wages always result in 
increasing the cost of living. 

Aj a result of this vote a deputa- 
tion of employers and employed con- 
nected with printing, books as welt as 
papers, had an interview with If, Clem- 

him on which he has since acted— 
that frontier restrictions on food should 
be lifted; that parishes should lie en- 
abled to construct homes for workers, 
and create communal co-operatives for 
the sale of food stuffs: that minimum 
tariffs should be applied to the transpurt 
of food stuffs, and that severe fines 
1 be inflicted on speculators. 

Terr's Sensational Journalism 

(written in one word), CfU»- 
tave Tery's bright evening paper, lias 
not been in existence seven months and 
yet has been seized by the police seven 



P 



FOR SALE 
OTTER PRES 



s 



and Equipment 

Sixteen pages, eight columns 
twelve ems. Rebuilt with metro- 
politan fold, delivering half page 
aise. In splendid rendition — a 
Poller never wears out — printing 



in fifty 

COME SEE IT 

May be seen running daily until 
September 1, in the office of The 
Klgin Daily Courier, Klgin, III 
Selling only because we have out- 
grown its capacity, and are buying 
larger press. Full equipment of 
slereot) ping machinery, double 
Meam tabic, mat roller, etc trucks 
and chases. A dandy little outfit, 
good enough for anybody. Prints 
rut* like a magaiine. 

First reasonable offer lakes outfit 
as we mu'l dispose of il in next 
thirty days. 

The Elgin Daily Courier 

Elgin, I1L 



oyster shell, marked "Glory, Bank- 
ruptcy" to a tattered figure representing 
France, and the other shell marked 
"Ruin. Slavery" to an equally tattered 
Germany, conveying the suggestion that 
the oyster has been kept by the Amer- 
ican-F.nglish representative. 

Reconaidered This Time 

Tery's equally lively morning paper, 
L'Oeuvre, bravely announced on June 
23 that after that dale (the peace treaty 
having been signed I it would no longer 
submit its proofs to the censorship, but 
the director of the Press Bureau, the 
official name for the censorship, warned 
him that he would have the paper seized 
every day before il left the priming of- 
fice unless the proofs were sent in for 
examination and the threat was suf- 
ficient. 



(1) For reproducing an interview 
with Marshal Foch which had appeared 
in the Daily Mail, London edition, but 
not in the Paris edition. 

(2) Three days later for alluding tn 
certain passages of the same interview. 

(3> For reproducing an item from 
Ihe Paris edition of the Chicago Tribune 
to the effect tlial President Wilson was 
about to publish a message to the Ital- 
ian people. 

(4) For reproducing from the Ant- 
werp Entente a report that Foch and 
I'oincare were about to resign and from 
the Independance Beige that serious dif 
ferences had arisen between Clemenceau 
and Foch on the military terms of the 
peace treaty. 

(5) For publishing certain extracts 
from ihe peace treaty. 

(6) For an article headed "Aoh, 
Yes!" accusing Clemenceau of having 
been "done by his friend Lloyd George" 
over the peace negotiations, and 

(7) For a cartoon shutting a winged 
figure representing peace, draped in 
American and English flags, giving one 



NEW HOME FOR ST. PAUL NEWS 

Site f. Purchased for Concrete Building 
to Cost $500,000 

St Pai'i., Minn.. July 30.— The Daily 
News has purrhasrd a site for a large 
new publishing home tn cost approxi- 
mately $500,000. on 4th street, between 
Cedar and Minnesota streets, and will 
begin w ork on a concrete fireproof build- 
ing immediately. It will be completed 
within the next 12 months. 

The building the Daily News now oc- 
cupies lias hecomc loo small, because of 
Ihe growth the paper has enjoyed ever 
since il was started 19 years ago. 



Daily 

Hicm Point, N. C. July 2H— The Re- 
publican, a new six-day morning paper, 
was launched here today George W. 
Ilolloway, former editor and manager 
of Ihe Asheboro Bulletin, a weekly Re- 
publican paper, is manager, and F. W 
Prather is editor Aside from covering 
the local field, I'liivcisal Service has 
been installed for world news. 




FOR SALE 

Aivtrtiitmmli aisaTr Isil clutUcttica. Mrty 
cnu prr MM Casual sis mtrii u Is* Jus*. 



For S»le 

UnuauoJ circumstance* placs on the mar- 
k*t tor immediate sale dally doing 165.000 
annual bualnaas (no Job dept.) ana p*>lng 
lv% on Invastmant. City of 4S.0O0; finely 
located: one other paper; 200 mlleo from 
New York. Addreaa A-7S4, care of Ed- 
llor * Publisher. 

For Sale 

Uoaa Matrix Rolling Machine, with 
spruarue motor attached, all In first claea 
condition, and at a low price. Write for 
d«.t«lla. The N«wa. Dayton, 



For Sale 

A 4, C. S and 1! page Co** preas with 
stereotype equipment, motor, belting, 
aliafllng. etc. The Standard-Sentinel. 
Ha»elton . Pa. 

Newspaper For Sale 

In a live territory, the Mussel Hhoats dia- 
trlct Largcat hydro electrical develop- 
ment since Niagara. The Albany Adver- 
tiser located tn Northern Alabama. Plant 
will Inventory around $7,000. Outfit con- 
sist* of weekly newspaper. Job plant and 
modern office supply store- New cylinder 
preas, eiltchlng, perforating and punch- 
ing machinery, also two Jobbers and a 
tine composing 
a An* dun 
a dalty pa 
Albany, Ala. 



alng room equipment. Here I* 
ice for unyon* wt*hlng to Mart 
per. Address H. E. Hlldreth. 



For Sale 

A profitable dally newspaper tn a middle 
western city of 4'>.u0t> can be purchased 
ut a fair price. The property will not be 
sucrlltced. but will be sold on a ahowtnff 
af past and present profits. A capable 
man can secure deferred payments f.ir 
part of the purchase price. The proposi- 
tion will Interest only- a man who has 
S7S.00O to Invest, but will stand the moat 
rigid inveatlmitlon. For particular* ad- 
drens A-slt. ear* Editor ami Publisher 



For Sale 

Two revolution 
nlna condition 
First check 1600.110 takes 
Hiunswlck, fieoula, 



For Sale 

At sacrifice for Immediate acceptance— 
Imple* ftusa pre**, eight columns, twelle 
em*. Sis* Inch cut: factory rebuilt two 
years ago; perfect condition. Also serai- 
uutupUte motor. ISO volt, r>. C; pot and 
pump. Subject to prior sale Address 
J H It.. Una I5M, Boston. Mas*. 



INCORPORATIONS 

N'gw York.— William Li. Willman; 
<U»J.0t»; I), ami L, Greenlaum. W. G. 
W lltr.au. 51 Bcekman street. 

Kennell Press; $5,100; T. J. Byrnes. 
II. Kaufman. S. Laviu. 1498 Si. Nicholas 
avenue. 

Itrann Publishers; $100,000: S. Hcrz. 
G. C. Sallsberg, A. Scherl. Ill Rroad- 

* World Trade Research & Publishing 
Company; $50,000; P. P. C.ourvitch, W. 
C Teasdale. Jr., W. E. Atkinson. 788 
Riverside Drive. 

Groonburg Fashion Company ; book- 
selling and publishing; $50,000; C. C 
Wallgrcn, C. A. Spogard, G. Prescolt. 
18 West 53d street. 

Martman Company; publishing: $25,- 
000: H. S. Ilechhrimer. I Bernstein. 
M Oppertheim, 220 West 42d slreet. 

Federal Advertising Agency; active 
capital reduced 1« $66,250, 

St. Louis Car Advertising Cumpany ; 
$5.1 Ml; W. C. Price. E. Kress. It Good- 
man, 163 Lenox avenue. 

Its ■ v v Y lav in! I Vi g ft 

Manufacturing Cumpany : dissolved. 

Wn MiNm-HN, Del. — Amos- I'crcival 
Printing Corporation; $200,000; M. L. 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 

Print* and folds a aeTeo-eolnma 
4-6-8-10 or lt-pege paper to Vi or 
Vi page also at 4»S00 par hoar. 



A „ u frtu «| s 

Walter Scott & 




Take It To 



POWERS 




Powers Photo 

154 Nassau St, 

New York City 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate 



"American Type th*r Be* in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 



FVtshuntfv Kansas Cars 

New Yotk Cleveland Denver 

Philadelphia Pen-on Los Angelas 

flalliraure Chicaoo San Francisco 

Richmond Oncsnnsri Portland 
St. Louis 



Priatlsg Plant* asMt 

BOUGHT AND SOLD 

Printers' Outfitters 

'and B'^Mndt"re" ! 

£ v*»ry Dafa-crtptloii 
CONNER, I tNULtK * CO. 
..man St. N~ York Qty 



Mschi.sry of 



Horty. If. C. Kelly. S. L Mackey. Wil- 
mington. 

Dover, Dei.— National Agricultural 
Publishing Company; $l(»J0OO; Orvilfc 
Mcrion Kile, Baltimore; Oliver Smith 
and Paul Scman. Chevy Chase, Md. 

ttaantam. N. Y.— Shepherd Paper 
Company; $28,000 . M. M Shepherd. R 
It. < iriftiith. (i. \' llolion. 



Begin Building in Shawnee 

Shawnee, Okla . July 27.— Work ha« 
been Iscsjun on the new home of the 
Morning News, which is expected lo lie 
one of th 
plants in 
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CLASSIFIED ADVERTISING COLUMNS 

uttl.l mtckamcal it' s»Wk T— asw M e..,„t -«« <1 "flf *W" •* as 

llttVrt »" li« "»> <*■» <"*» "** l»"»fe«af wilt* MW mirtty tltrttt 

«M«_W ssWa aseaH »# »f r««l «mM Is wmreeaVv till. 



EDITOR SENTENCED 
FOR CONTEMPT 



SITUATIONS WANTED 

^sTrrfurssaat* ss^er I sis rloseMcasiea, lea 
tMl fee Raw. '«» .aatctiea. CtmM H* 



HELP WANTED 



Copy Writer Wanted 



Newspaperman. 22. looking for openlng 
on »m»H dally or good weekly where In 
time. »n Interest in Ihe property might 
b* secured Box til, Garwood, N J. 



An experienced ropy writer desired by 
leading newsUH[ier In Middle Western 
rlty of to.lllill. A man who can meet ad- 
vertisers and help plan campalgna »i* well 
an write attractive. strong copy, Perm- 
anence of position asaured right man 
tilve details of experience In letter stat- 
ing salary desired, etc Addreaa A-HIl. 
i-are Kdltor and I'ubllsher. 



Business* Manager 

Raaltwaa manaarer. thoroughly competent 
man; wide aoceeaeful experience aa bual- 
neas miuicr; alao aa circulation man- 
ner rood llxe dalllea, seeks engagement 
for now or later date. Would consider 
itock propoaltlon. Addreaa A-*««, car* 
»r Editor A Publlaher. 

Automobile Editor 

Of one of the beat known papers In the 
Middle Went would consider a rhangr. 
Aivjualnted with aitency and factory men. 
formerly advertising- maimer of large 
automobile company AKe 3» and mar- 
ried. Protestant. Duties alan Include 

that ol lavage UmiVgag^wu»M»r. 



Wanted Managing Editor 

An evening dally, published In a live com- 
munity is In need of capable editor who 
can take complete chance of editorial 
room, writing heads, editing telegraph, 
etc. Middle aged, married man pre- 
ferred^ Must be^>leaaln« apfieamn 

.aie of Kdltor and It 



veiling Pally" 



Ily one of the lament newspaper publish- 
ing houses In the Middle Went. Must be 
able to install ayatems In all departmenta 
and supervise taking of trial balances, 
etc. Good opportunity for man not afraid 
of work. State age. experience, where 
mployed and salary expected Ad- 
A- .11. care of Kdltor and 



dreaa 

lUher. 



bv experienced circulation manager to 
correspond with a live publisher of a 
dallv and Sunday newspaper who Is In 
need of an A-l t'lrculatlon Manager with 
regarda to a poeltlon on salary or commis- 
sion baals. or will sell the circulation out- 
right, Will guarantee to build up the clr 

Copy Editor 

wlaha* permanent poeltlon In N*ew Tork 
or Philadelphia; 17 yeari old. college 
graduate: can write heads to suit your 
style: will cotne on probation C. J. T.. 
cire Editor A Publleher. 

Woman Editor 

Woman wants position aa editor woman'a 
or children's department, or literary work 
on paper Three years' experience. Ad- 
dreaa A-791. care of Editor and Publisher. 

Publisher* — Attention ! 

We supply literary material of all kinds 
lor newspapers or magaalnes at very 
reasonable rates- Everything le original 
and by competent writers. No matter 
what you need, we can furnish It. Will 
take advertising In exchange for all or 
part. Addreaa Literary Bureau. M O J «. 
Hannibal. Mo 

Position Wanted 

li) circulation manager, eleven years silc- 
• ewful experience In newspaper clrcillis- 
llon work In largest city In the Kast. de- 
sires to make change. Thoroughly 
trained In every angle of the business of 
circulation building and management Kx- 
rstrlenc* In both the morning and ow n- 
ing Held. Married. Heat of references. 
K K A. tin. care Kdltor and IHbliaher. 

Situation Wanted 

bv former publisher or Western dally, 
letsltlon as business manager or advertis- 
ing manager rm live paper In Beat or Mld- 
ille Weal. Fourteen years OStpsjrlSIK • Ml 
nil branches of newspaper work Beet 
reference. Address Lieut. Ilu> T. DUtaM 
•:«••»• WoodUvrn Ave,. Chicago, 111. 



lu/'wlllln, To^'joln N W.S 
A-H19. cure Editor and 



Huslnesa Manager wanted on a dally 
evening paper In a city of forty thou- 
sand. Must hats. In addition to bualneaa 
ability, a general knowledge of the news- 
paper bualneaa. together with courage, 
optimism and Imagination. A splendid 
rtunlty for a young man with am- 
n.^Addrei«a A-797. cara of Bdltor and 



BUSINESS OPPORTUNITY 

.t.fterlurmsMr ss.Vrr titlt rtwreSrsrwn, fWry 

,r„t; frr „», CoS.| tit WKtdl lO Hit Hut. 



Buainesa 

A real opiKirtunlty Is oftered a man with 
a limit-"! amount of capital, but with the 
extterlenoe and ability to successfully con- 
duct a dall> newspaper In a mid-western 
city, to get In the game In a profitable 
way. I-ooa! people are Interested In 
prnnvotlng a company to take over a pay- 
ing pmperty and are looking for a man- 
ager who will back up hie claim with a 
little ready cash The property la profit- 
able and la only on the market because 
the owner wants to Quit A man who can 
qualify will have an assured future. If 
Interested address A-»IJ, care Bdltor and 



Canadian News Bureau in New York 

Montreal, July 29.-~l.icut -Col John 
A. Cooper of Toronto hat genu- to New 
York lo open a Canadian publicity office 
anrl clearing hoiinc for Canadian nrwi 
and information Hcforc the war he was 
editor of the Canadian Magazine, Col. 
C>opcr wrved oversea* for over a year, 
lie is a past prcMdrnt ot the Canadian 
Chili in Toronto and a member of the 
Canadian Pre** .Wsriaiinn. 



fcr 

iei<imn>ended. 
I M Wisher. 



HELP WANTED 

JititJtHflllt HwuVf -A.* J a^PaW/lHsTallwCt'* ' ear" " ' 

(M «»««« ttr tmt. Ceaa» nr sseri; le Ik, 



in C.undlarb Agency 

CHICAGO, July Sn.— With the rcjurn 
of E T. Gundlach from Government 
work lo his duliet at president of the 
'iundlach Advertising Agency, C W. 
JacksOn has l>ecn defied sci'rclary of 
the rompany and lv K. Ihigftan is irea>- 
tircr. Pioth have been with the 
for a number of years. 



AuMin. Texas American 

Only morning newspaper In Auslln and 
Central Texas, most beautiful vlty In 
Texas, famous for Its air. WMIta li> get in 
ouch with good live i lr. ulilion manager, 
nlse lire ne»e editor who li thoroughly 
expertenoed In hundllng Ae-nclat.d I'ress 
and local news Preferable some one In 
ihe forties. IMbhsher will be In New 
York city August «th or ;th. Addreee 
llihllsher Austin American, cure tlen- 
J^mlo and Kentno-. 223 Fifth Avenue. 
New York City. 



Ahernalhy Leaves Hooeton 

llot sTON. Tex., j'tily 2t>, — J. O, Abrr- 
nathy. formerly atsislani inaiiasinB rdi- 
tor of ihe Hgaillltg PrUt, has none to 
Wichita Falls to oner into husinos. and 
K. IV N'icM.-. Jr., siuvreiU him. The lat- 
ter is from ihe Louisville Courier- 
Journal. 



Southerner Will Enter Jail Monday- 
A ttomeys Say First Time Libel Con- 
siti.c. Wa» Ever Secured on Cir- 



Mr.Mi-His, Tont, July 30— Edward T. 
I-cech. editor of the Memphis Press, 
will enter the cnumy jail herr Monday, 
Aunust 4, to begin servinR a 10-day 
sentence for allcijed contempt of court, 
as the climax of what hit lawyers say 
is one of the strangest cases in legal 
history. 

Leech was sis eti the maximum sen- 
tence provided under Tennessee law fnr 
having printed in llie Press, July 20, 
1919, a general political editorial which 
mentioned no names, referred In no 
court or any cases and which was ad- 
mittedly intended to influence an elec- 
tion, only 10 days distant. He was 
convicted of being in contempt of Chan- 
cellor Israel H Peres, a candidate for 
re-eledinn The decision was sustained 
by the Court of Appeals and the Su- 
preme Court refused lo review it, lhus 
ending the case. 

Following the final upholding of Ihe 
case, Mr. Leech refused an offer by the 
prosecution to itispence sentetice if he 
would file in court a written statement 
amounting to an explanation and 
afwdogy. Ia-cch filed in court at the 
start of the trial a sworn answer ad- 
mitting the authority of the editorial in 
question, refusing to retract or apologize 
hut declaring that it was obviously of 
a general nature and was aimed at no 
specific judge or case. 

He was found guilty, however, of hav- 
ing referred to a decision in a political 
lawsuit which had been rendeted the 
day previously by Chancellor Peres 
While the decision had been rendered 
thC case was technically pending until 
the lime limit lor asking a rehearing 
had expired 

Tile editorial charged that a political 
machine had caused waste, inefficiency, 
dishonest elections and untold shame, 
and nad brought even the courts and 
judgei into disrepute. 

larcch pleaded the truth of his ref- 
erence to the courts, citing the fact that 
only i short time previously the judge 
<>f the criminal court of Memphis had 
licen impeached and removed by the 
lrcitlature, titling as the Stale's high- 
est court, for corruption in office He 
aworc that he made no specific refer- 
ence lo any individual, that he was 
dealing with a general political condition 
and thai those whom the shoe fitted 
could put it on 

He contended alsn that, even had he 
referred directly le Chancellor Peres, 
the latter was a candidate for election 
before ihe people and cmild not punish 
any citiren for criticism of his fittiets 
for olfire, except in so far as he was 
protected by such civil procedure as is 
open :o any ordinary citizens, no wit- 
ness testified that he knew Ihe case re- 
ferred to Chancellor Peres, or that 
Leech had marie any other atlack on 
Peres. 

Mr Leech's lawyers say ihe rate was 
decid.-d on circumstantial evidence. Ihe 
chief of which was thai the editorial 
appeared lite dav aflrr Peret had ten- 
dered a political decision and that the 
ttrkrt tupportcd by Ihe Prett had sub- 
stituted anuther candidate for Peres. 

The Court of \ppeals opined that 
the suhstinttion of names mas free lead- 
ing ma-ter. though the list of candi- 
dates was prinlrd at paid political ail 
vrrti.-iiig. was v,. marked and receipted 
hill- for the advertising are tlill held 
by the business 



Democratic weekly of a far Wert 
county seat paid owner |3j5T5J0 
In year ending April 30, 1919. for 
bis personal effort and income on 
the investment. Can be bought 
for fB.SOO; $3,500 cash necessary. 

Proposition S. Y. 

Charles M. Palmer 



IIS FIFTH AVJE. NEW YORK 



CONSOLIDATION 

is the reeagnitcd route to large 
returns in nearly seery line of 
commercial industry. 

We believe that puhllshiog prop- 
erties offer one o« the most at- 
tractive of all the fields for merger 
aad consolidation. 

We have a record of results ia 
this difficult work that yoa should 
investigate. 

HARWELL & CANNON 

iVtf\sW^tr^4*»" and Mac*Min* Pfoftftui 

Time. Building New York 



Lawyers defending Leech declare that 
this is the first case on record where 
a contempt convictitin was found for 
writing which contained no names of 
any judge or any litigation, which ob- 
viously could not interfere with a de- 
cision already rendered, which was in- 
tended to influence an election rinse at 
hand, and in which the offended judge 
u< 1 candidate. 



Nime anil kxiiV. 
Watson, J«iui>h 11. 
CpL 

Wa!.on. Mark S. 

Mai. V A. 
Wrestler. Edmsrd F. 



BUCK. PRIVATE AND OFFICER 
JOURNALISTS RETURN 

(Cotf/into'iT from I'agt 26.) 

N»mc and Rank. 
Sluut. Thomas W. 
CpL 

Sluanti. Niirmaa E. 

Starr. Thomas W. 
Pvt. 

Sullivan. Dsvid F. 
Cpl. 

Sundln. fttilmar 
Pvt 

Sseeucy. Arthur V. 

Sgt. 
Thomas. A R. 

S ( t. 

Tostevin. Earle II. 

Pvt. 1st n. 
Tmslrm. Harold M 

UL 

Tuck. Willis*. 

Qa. 

Tyler. S I- 

2nd I t. 
Vance, lirorce K 



Sat. 

Wests lis. G. W., Jr. 

Sat. 1st CI. 
White, Kgherl G. 

K..4.M. 
Waits, Frnctt F, 

Cat, 

Whittle. Williim E 



Willises. Oscar 

• Sgt- 

Willough.br, flrntTrcT 

Pvt. 1st CI. 
W.lson. Albert C. 
H S M, 



2nd Lb .'nd Lt. Inf. 

Vat , Hoose. Iler,hell WdssW, I eo M, 

Sat. 
Virau, Kmc 
Sat- 

Viehman. t art F. 

Cat. 

ViskniskkL <".uv T. 



Wig 



JaJ.. tnf 
Vin Bk.ii. T llif 
R S M 

Vroc^n. CI.R,.r,l 11. 

U s || 

WilaoV Richer.! H, 

Walker!" Ravmond F 
Pvt. 

W.llace. n H. 

Cel. 

Wiillaten. Abisn A. 

WaWb I>avi,t J. 

Wslth. Pcler C. 
Sat 

Wallman. William C. 

Jnd Lt 
Walty, Frsssit J. 

R.S M 
Warren. C"batlei« I. 

Cnl. 

WsrKek, Rcrnic < 

Trl, 

Warner, Clifford T. 

Sat. 



» 1,eo A. 

Sit 

WiaterkK lohn T. 
P»t, 

Wonllrott. fllilagill 

Wonv'.. Nathaniel T. 
Sgt- 

Wfcnclt. (ienrae P, 

Cpl 

^ ■>Iln^. King II. 

7 Pvt. In CI 

.inimern 



M<I.o™.li. C,,| p. 

^esneiCe^et, 
Ba»rf.o. Ilavid R. 

lag, 1st ci. 

Snr.mes t emelris 
RiJsud. Heasct C. 

k:!e Cesser, 

MlltrnWrr-r. W F 

l« It 

SiircMiestemelfTv 



Fxnanding in Little Hors. 

Littli: RosK. Ark. July 29.— Can- 
trai ls have Iieen let for a nne-story addi- 
tion 



is have '.ieen let for a one-story addi- 
to the New, building 
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GRANDIN WELCOMED TO 
NEW YORK 



(Continued from Page 9.) 
Zirgield lollies and the Midnight Frolic 
were treating the assemblage to an ex- 
hibition of Grade A tinging and danc- 
ing, through the courtesy uf Flnrenz 
Ziegfeld. A little six-year-old hallet 
dancer proved the popular favorite of 
the evening. 

I-ieot.-Col. G. Edward liuxtnn, Jr., of 
the Providence Journal, wax next in- 
troduced. Col. Buxton has jmt returned 
from service in France, where he won 
three citations for gallantry, and was 
warmly received. He said he had hardly- 
time to get his hearings in the new or- 
der of things home, hut he did see evi- 
dence on every hand that the men who 
served L'ncle Sam in the war were re- 
turning hume better Americans, and 
were bound lo make their influence for 
good felt in every walk of life. 

Speaking of Bolshevism, he gave the 
following example of the attitude of sol- 
diers toward it: 

Soldier* Wont Stand Boldieviara 

"In the month of April, while my regi- 
ment was at Bordeaux waiting to sail 
ior home. Bolshevist propagandists be- 
gan looking for support among the men. 
They listened for a while until one day 
the agitator picked out a select bunch 
of rough and ready fellows for likely 
converts and launched forth on a speech 
Ik- thought would convert them. 

They stood it for a few minutes 
until the Bolshevist reached the point of 
advocating the nationalization of women. 
He just got that far — and no further. A 
doughboy stepped forward, and thrust- 
ing forth his chin and fist hall an inch 
from the Bolshevist's nose, said: 'Where 

the h do you get dat stuff.' Thai 

ended the propaganda right there, and 
the agitator had to scurry away for his 
life. 

"That is the spirit Uncle Sam's sol- 
diers are bringing home. Watch them. 
Their influence will tend to make hettcr 
Americans all. 

Grandin Couldn't Reply 

Mr. Grandin was too tourhed by the 
evening's tribute to make an address, 
and the hosts wrre satisfied with a sim- 
ple "Thank you all" from him. 

A. H, Huischcr. one of his associates 
in the Liberty Agency, and long a 
worker with Mr. Grandin, expressed 
hearty thanks for the welcome accorded 
them, and assured' all they would give 
the best in them to make good the high 



J. W. Scott of the Manchester Guard- 
ian lent an international flavor to the 
occasion. He was one of the official 
welcomers, and said he felt highly hon- 
ored to he present and pay tribute to an 
American advertising man such as Mr 
Grandin. Me declared the Manchester 
Guardian has long been an admirer of 
\merican opinion, and his greatest wish 
is that I. real Britain and America will 
Continue to lie drawn more closely to- 
gether in honds of 
knowledge 



TW ai 



at tr,a t-» waist 
•f Hrw 



THE DAY 



THE WARHEIT 

The Salwnsl JmU Daily 



DEMOCRATIC LEADER HEADS 
DELAWARE DAILY 




JMI. 



*HK new president of the Wilming- 
ton Every Evening Printing Com 
pany. J o s i a h 
Marvel, has long 
been prominent 
in the public af- 
fairs of Dela- 
ware, always 
manifesting the 
keenest interest 
in matters and 
movements per- 
taining to the 
general welfare. 
And it was but 
following t h e 
natural trend of 
his activities 
«hen he became identified with the only 
Democratic, daily paper published in the 
State of Delaware, tic is one of the 
leader, of his party in the Stale and 
prominent in its higher councils. 

He was born at Georgetown, Del., 
January 18, 186(5, and comes of a family 
long prominent in Maryland and Dela- 
ware, one of his ancestors, John Marvel, 
coming from England and settling in 
Virginia prior to KM, subsequently re- 
moving to Worcester county, Maryland, 
which is now a pari of Delaware. Part 
of the land granted lo him and his son 
Thomas is still the property of the 
family. 

Jnsiah Marvel was educated in public 
and private schools, and studied law 
under Federal Judge George Gray. He 
was admitted to the har in Wilmington 
twenty-five years ago. specializing in 
corporation law, and is now a member 
of the firm of Man-el, I-ayton & Golds- 
l.orough, with Ml brother, David T. 
Marvel, Caleb S. I-ayton and W. Laird 
i ioldsborough. f 

Mr. Marvel has been chairman or vice- 
chairman of various civic committees, 
and in 1918 was president of the VVil- 
niiigtc.il Associated Charities and of 
local council of the Boy 



Mr. Scott said the warm welcome ac- 
corded him since he has been visiting 
\mcrica— and especially New York- 
has impressed him deeply. 

An Englishman's Tribute to U. S. 

'When any of you advertising and 
newspaper men come to England be sure 
to visit me in Manchester, and it will 
In' my delight to return, as best I can, 
the hospitality shown me while 1 have 
lion here," said Mr. Scott, who intends, 
sailing for home August 9. "You will 
nfld that London is not England, but 
that Manchester is the industrial capital 
pi England." 



R.J.BidwellCo 



Daily Newspapers 



Value" 



Upon 

PACIFIC COAST OFFICES 

EDITOR & PUBLISHER 

SAN FRANCISCO SEATTLE 
7C Mark.t M 1MZ L. C. Smith Bli, 



The toastmastcr read a telegram from 
Charles H. Stoddard of Chicago, ex- 
pressing the wishes of Mr. Grandin's 
friends in that city for his success in 
New York. 

Chairman McClellan and Hugh O'Don- 
nell of New York Times closed the 
speaking program. Mr. O'Donnell pre- 
dicted the highest degree of success for 
Mr. Grandin by horoscope and head 
character reading, and likened him to 
Thomas Moore, the Irish poet, "whose 
statue in Dublin tared* no name nor 
tablet to identify it." 



"A Jolly Good 

Jocularly, Mr. O'Donnell blamed Mr. 
Grandin (or hringing prohibition to New 
York "Frank Grandin started the 
trouble by getting folks to stop drinking 
coffee (and taking Postum instead) as a 
means of taking the edge off the taste 
of 'the night before,'" Mr. O'Donnell 



"Undoubtedly that put the thought 
into the prohibitionists' heads to go him 
one better and remove the reason for 
Ihc 'taste.' 

"But, withal, we forgive and welcome 
him as a business man and resident of 
good old New York." 

As a tilting close, with a few words 
by Gen. Agnus on upholding the hnnor 
of America above all things, the even- 
ing's festivities concluded with the old 
familiar and hearty "He's a Jolly Good 
Fellow" by all. 

Mr. Cran din's Hosts Were: 



Akttu. H. 
au»r. foam 

At*iand»r. B. M. 
Adaa». K. R, 
Avail*. Can, Prill 
An.taraj.ll. P. K. 
Aptrar. I". I. 
A|.|.l.l.y. P- 
■liOU.m. 0> Bd«ord. 
Jr. 

ttoyla. I Mara 
|:ntlerw«iTth. II. T. 
Ilnyi*. <»rlr» J. 
ntnrk. Paul 
llmwo. J. W 
neckwltti. J. T. 
Ilnickcr. ft W. 



n.-f r» Win. Henry 
■nana, a. a. 
Rrrant, M P. 
BinM. John 
Mark. Heraaan 
Hucklay, Onrn. 
HmwWr Prank 

AtJftf'it*'*! 

I'allandW. W.. Jr. 
I'.tnktlo, Turn. K. 
. nrrlni;te«, H, A, 
lleTeland. W. V. 
r<.r*a»y. J. A. 



('rckrit. A. J. 
r-ouwar. Martin 
i nnklln. E. W. 
CteeL A. W. 
Ontta. fcl C. 
Oake. II. H. 



rrraaM. I. II. 
Pratler. W. W. 
Francis. J. A. 
r-rtsxk. Rutin T. 
Pork**. Encaun 
FUteb-r. R. A. 
FTacmaa. Win. C. 
Pulton. K. R. 
flraan. C, C. 
oortnao, T. 
llarratrjin. J. 
ftnllck, K. 
o«il.Utntrra lia«irn«. 
l.tlrnj. Jatne. 
• ..i.la. W. B- 
Oaiiaa, K. L. K 
Uraonln. rrank ft 
(iraan. I>r. C, W. 
liatttafiT. Wa. 
Itoeton. E. B. 
Ilalstad. H. 0. 



J. W. 
Ilodaaa. <i, T. 
Ilala, Henry, Jr. 
Hawk. H. r 
Hooaar. C A. 

■Im.|H.r, t 
Il.iotaml. Kill. 
Hia>ktua J. SI. 
Ilularliar A. II 
lltor;. R M. 
Ilnaa. N. A. 
II. nth, K. <t. 
lawetl, W. P.. 
Mm—, t„ I.. 

Kara. <1. H. 

K>ny. «x r. 
Kkstn. I. -A. 
Knill. c. p. 
Ki-nnerlr. W. J. 
gala. K, 
Kimball. P. A. 
►inMilanherg. at. 
taraate. H. D. 
tarrh. O. PJ_ 
ta Tfenr. I., E. 
tawrene*. W. W. 
t-amaon. I.. J. 
latch. Onorffa 
I..oaT. Monraa tl. 
Morton. Win. J 
Martta. Jokn r 
Mullleaa.. R M 
M™«r. Arrkur 
Moare. Tr«. H. 
M*tx. P»..l P. 
Moora. Eliot n, 
Moora. Aribnr It 
Momand. Pan. St. 
Mllbnllaiid. H, C. 
MaklB. H. 
M.ra. A n. 



CtUtatd. a. I. 



rtilrara. A. B. 



l-batranl. E. 



i'maa, K, B. 
Iiajton. J. C. 



li«rar. T. r. 
Ilavla. Hanard 
Plea, rrtaa E. 
I>o«.IIk. J. P. 
l>iitr>. J Prank 
llarla. C, O. 
!>a Will, E D. 
flMy. r, P. 
Eddy. Cliaa. H. 
KtfcrrMx*. Oaa. 
E'laannrlan*. K, K, 
Kwanuol, Alhart 
Prlandlr. R. 1. 
l>nrnmn. J, W. 
Ptrna. T. t. 
Mnlejr, J. P. 



Food 
ISew Jersey 

Trenton Times 

A. B. C 
2o— 12c Per Week 

KELLY SMITH COMPANY 
NEW YORK CHICAGO 



Canadian Press Clipping! 

Tba probata af eararlBC tka CanadUa 
Plant la anawarad by aMatalaf tka) 
aarvlea af 

The Dominion Press 
Clipping Agency 

at kJl matter. 



. at tha aawanapara and pnbllra 

liana at CANADA. 

We eoaar aaary fool of Canada and 
.Vawfoaaattabd at our boad od*r« 

74,76 Church St, Toronto. Can. 

PrU-a ih* aaralca, 
rnlaa— »p»H«l ntpa 
1 New, 



Slat An. land. B. It 

MeKlnnay, J. P. 
ktlllar. D. P. 

Nuttlat-1, Owofa 
O'Pnaaall. Ru t k 
o'SIara. Jab. K, 
llrmanaa. M. H. 
Oaklay. William 
I'naddrn. II. J. 
IVrry. I> 1 
I'raatnaj. B. W, 

I'lI'MP. C. I. 
I'alna. I* C. 
I'attanajai. Oraham 
Parker. Don. M. 
Pike. M. 0. 
I'arnah. J. B. 
Plarca. Pant 
ralruar. W. O. 
Parkar. W. H . Jr. 
PravVdanea TrtlmiH* 
Payar, n. tana 
ttadnuind. J, T. 
Ralrl.ard, R. H, 
Rlrkarda, P. «l J. 
Raniloti.il. K. tl 
Roawrtann. K. B. 
llaLkhitn. Jay 
Rna. Jan*pT«oi» , 
K^lhf^iltrrk. O. V, 
Hamvy. Robert E. 
Kalalm. K. orla 
Keymour. J. ft. 
.•smith. May 
Xeott. W. M. 
Nltnpton. WUIIam 
Klorv. H. C. 
tailrk. ft M. 

Arwal 
T. R. 

r. 

Keotr. J. R. 
istuntia. W. A. 
TtiomiMMin, M. It. 
TotM-y. r. n. 
Thnma^i, William t 
Taylor. M. P. 
Toy. P. R. 
Ttlitra.il, J, M 
Ttiaoian. J. R 
VoaoVrllalli. n. I., 
Warrlaar, B, M 
Walaoa.. H. R 
Walara, lt,,i.,n H 
Walab. Prad, 
Walab. Jark 




Whitman. 
Wardaaan. B. 

W.Krf, R K. 
W.U-b R 
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S..nn», 



Vb. 



(280 x 150) 




The Detroit News 
First in America 



in i<tvrru»ina/ lineaKe (or 
moolha <•! 1919. 



Wo can 



Vm have thought of proat clipp- 
ings yonraelf. But let na toll yon 
how press eiippinf can b« made 
a buatneka-biiilder for you. 

BURRELLE 

145 Lafayette Sl, N. Y. City 
af-4 



Hemstreet's 

PRESS 
CLIPPINGS 

1,-tnh Avenue at 45tli Street 
New York 
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CANADIAN WEALTH 

Figures Showing Why Canadian Business Is Well Worth the 
Most Intensive Cultivation hy Manufacturers looking for 
the Best Places to Sell Good Merchandise. 
Figures of Great Interest 

/"""AINADA has nearly 15,000,000 acres of wheat, yielding ap- 
proximately 235,000,000 bushels, which will bring around 
$455,000,000 in money. 

ANA DA has nearly 13,500,000 acres of oats, yielding approxi- 
^ mately 405,000,000 bushels, which will bring around $280.- 
000,000 in money. 

HE total value of the field crops of Canada will approximate 
1 $1,150,000,000 in money. 



ANADA has other resources, too. The fisheries, the mineral 
wealth, the luml>er valuation, all go to swell the total wealth 
of Canada so that it mounts well into the big billions class. 

/CANADIANS have the money, they have the ideas, they have 
the desire and the tastes for the best of everything. 

rVAlLY NEWSPAPERS published in Canada, with the Canadian 
viewpoint, the Canadian ideas and the Canadian angle on 
things reach Canadians IN THEIR HOMES, and manufacturers, 
co-operating with local merchants, through these daily newspapers 
complete the cycle in making the sale. 

T TSE THESE DAILY NEWSPAPERS and watch your sales grow. 
It will prove more than gratifying. 



Circulation 

Border Cilien Sl»r (Win.l.or' 12.403 

■fBruitford Enpoailor IE) 10.160 

tBrockville Recorder-Time* |F.) 4,225 

Chatham Daily New. i E > 2.172 

•Gait Reporter ..IE) 3.955 

Guelpn Mercury I E l 3415 

•Hamilton Spectator IF.) 50,357 

Hamilton Timet (E) 11,200 

Government Statement. April I, 1919. 
■A. B. C. Report, April 1, 1919. 
tPnbliabera' Statement, April 1, 1919. 

Circulation 

M.intraal C-aielte. I3c-t8 yr.) <M> 32,183 

•Montreal La Prr<»e 12c per copy t.i Ei 15I.90J 



PROVINCE OF ONTARIO 
Population 2.323471 
Line. 

2.390 10.000 Circulation 

03 ' oj Kingston Britinh Whip .'El 6,237 

025 !o2S London Free IV < MNAKi 41*10 

ni«7 PrterlMjrounh Evamiiirr » K I 5.900 

n! Vurr. St. Catharine. St nml-r.l < Ki IW 

., „ll 'Toronto GloU iMi 874K. 

.015 .0125 Toronto Star iEi 85.077 

.015 .01 Toronto Star iSi 6">.7d3 

.055 .05 Toronto Worl.l (M> 24.M6 

JUS JU Toronto World . .(Si 92.128 

PROVINCE OF QUEBEC 
Population 2,002,73I^Enaliili 3974M 
French 1.605439 
Line* 

2400 10,000 Circulation 

Mi J)7 'Montreal Star (E) 111,151 

.13 .11 Qnelwr U Soleil (El 41.863 
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New York Adverftkiog Situation 

An interesting comparison showing the use of spnee l»y these twenty leading firms during 

the first six months of 1019 



I 



Abraham Ik Straus ... 

Altaian 

Arnold, Constable 

Best . 

Bloumincdale 

Bon wit Teller . , 

GickSiag 

Girnbel 

Hcarn 

L*.Tvcr 

Lord at Taylor 

Mr-Creery 

Mac?. 

Oppcnhcini, Collins 
Franklin Simon 
Stanley &> UucGillom 




WorU 


Journal 


Glob, 


Mail 


Sm 


Tetrfrom 


Post 




67,074 


•15.700 




46,748 






8J.26J 


84,040 


84.020 


82,849 


84,479 


81,789 


80,777 






70,604 


50,071 


47,785 




44,287 


71.344 


70,910 




69,687 
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CLEAN "MEDICAL" COP 
PUTS TRIBUNE AHEAD 



For years The Chicago Tribune has 
trailed other Chicago papers in 
"medical" lineage. Year after year 
it ranked fifth or sixth in this 
classification, although first in al- 
most all others. 

Recently, however, the situation has 
been changing. Worthy "medical" 
copy is increasing more rapidly 
than "quack" stuff. Although The 
Chicago Tribune's rigid censorship 
has been in no way relaxed, The 
Tribune ranked first in "medical" 
advertising in June and July, 1919. 
The total "medical" lineage in all 
Chicago papers for the two months 
was as follows: Tribune, 90,190; 
American, 78,758; Journal, 76,739; 
Herald- Examiner, 72,412; News, 
30,333; Post, 12,719. 




Note that of the following fifteen 
leading "medical " advertisers in the 
Chicago Tribune in June not one 
offers an internal remedy: 

Marinello Nestles Food 

Djer Kiss Cutex 
K. D. X. Freezone 
Scholl Foot Appliances Pompeian 
Pepsodent Lysol 
Cadum Pebeco 
Resinol Tiz 

Mulsified Cocoanut Oil 

Alt but three of the above placed more advertising in 
The Chicago Tribune than in any other Chicago paper 



"Toilet preparations" would be [a 
better title than the outworn name 
"medical" for the above type of 
advertiser. 



In June, 1919, The Chicago Tribune carried 90' | more local display 
and 145' , more foreign display than in June, 1918. The aecond Chi- 
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The South— An Empire 
of Vast Importance 

Four ways of looking at the South as a market for goods. 

Firhl Area and population. Room enough to work, in, 
people enough to make it worth while. An empire in itself. 

Second — Retail distribution. Figure how many sources 
there are for your product*, be they what they may. 

Third — Daily newspaper help — intensive cooperative effort 
at your disposal. Reaching the people via the home route. 

Four tli — Sources of revenue. Thin list shows some of the 
principal agricultural productions, and there arc many 
more. Note that there are no manufacturing statistics in this. 
The manufacturing activities of the South, already enor- 
mous, are growing larger every year. 

Dealer and daily newspaper cooperation in this territory is 
sure to make a showing that will justify any expenditure. 



Groceries Dry Hardware BooU Drue, Depart. Tnharrn 

Area Population General and l)elira> Gondii, Stores, and Shoes, Stores, ment Dealers, 

Stores lessen Stores Rctatil Mi'ttiil RcUil Retail St ore e Retail 

Alabama 51,279 2,269,945 6,055 1.912 377 547 565 870 49 6,230 

Florida 58,666 921,618 1,362 1.132 404 359 413 580 32 4,761 

Georgia 59,475 2,776,513 7,511 4,492 696 782 878 1,158 76 11,668 

Kentucky 40,400 2,350,731 6,708 4,412 736 942 809 925 65 5,375 

Uuisiana 45,167 1,773,482 4,086 3,916 462 336 521 715 32 6,568 

Mi iffi 46,750 1,901,882 7,084 2,460 336 476 339 717 30 4^07 

North Carolina 52,426 2,339,452 6.181 2,036 437 644 627 806 81 7,619 

South Carolina 30,495 1,590,015 4,145 1,228 323 321 538 507 44 5,124 

Tennessee 42,000 2^54,754 5,842 4,492 575 676 637 784 42 7,925 

Virginia 42,627 2,150,009 5,864 2.436 395 572 690 673 81 7,683 

Total 469,285 18,213,401 54,839 27,616 4,741 5,655 6,017 7,735 532 67,460 



Annual 
Production 

899,000,000 
Pounds Tobacco. 

566,272,000 
Bushels Corn. 

487,000,000 
Pound* Sugar. 

52,170,000 
Bush. Sweet Potatoes, 

45,427.000 
Bushels Wheat. 

40,642,000 
Bushels Oats. 

38,204,000 
Bushel* Potatoes. 

30,364,000 
Buahcla Peanuts. 

18,388,000 
Bushels Bice. 

14, 125,000 
Bushels Apple*. 

11,487,000 
Tons Hay. 

6,000,000 
Pounds Hemp. 

5.902.000 
Bules Cotton. 

5,652,000 
Gallons Syrup. 
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THE DOINGS OF THE DUFFS 



—BY W. R. ALLMAN 



IS THIS ^00 Ml.Hl? 
villi .SAN. fit M A UTTLE 
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tVtUlJO AS I «AMT "To STOP 
It* "WE BABMR SMo4> 
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EVERY DAY WITH N. E. A. 

Write or wire 

THE NEWSPAPER ENTERPRISE ASSOCIATION 

(A BlfHio Willi a Syndicate.) 

CLEVELAND, OHIO 
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Philadelphia 

is the greatest building and loan 
centre in the United States 



PHILADELPHIA BUILDING 

AND LOAN LEADER 

Greateit Loan Centre in Country, 
Convention it Told 

i *3i hji jjti in in the area leaf buMlni 

iml loan centre In the United State*. 

This stutement was made by \V. R. 
Adair president of the Omaha Hulldln* 
and l»an Association, addressing the 
annual convention of the United Stale. 
l.ea*/ue of fiolMlna: awl l^iri Associa- 
tions, now In session til l»etrotl. 

He said that slnee the It. and U plan 
had been transplanted to the United 
Slate. In Philadelphia had de- 

veloped thl» method of thrift to a areat- 
ar dear.* than any nthar community. 
As the fault, Mr, Adair pointed out 
Philadelphia enjoys Ihe proud title of 
The City of Home* " 
He praised the proposed Federal 
hulldlna and loan bank system, and 
aald It will provide ample mean* to 
meet buildliuf demands and also result 
in uniform lealatoilon for hulldlna and 
...m aeaociullotia In maklna II. and L. 
otvlnae tax free 

Representatives of numerous associa- 
tions In this city are at the conven- 
tion and some will read papers It I* 
that rhaladelphlana will 



There are approximately 7.300 B. & L. Associations in 
the United States, of which 1,200 are in the City of Philadel- 
phia, with assets exceeding §180,000,000. 
Philadelphia now has 392,000 separate dwellings. 
The North Philadelphia Tenants Protective Association will 
erect 6,000 dwellings at once. 

All previous building records for July in Philadelphia were 
broken last month by an aggregated completed construction 
value $6,281,930 greater than for any previous July. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the 
newspaper "nearly everybody" reads 

The Bulletin 

Net Paid Average A C C 110 Copies 
for July L ±OO t) ±±^ Q Day 

No prize, premium, roupon or other artificial circulation stimulation methods have ever heeii u*ed by The Bulletin. 
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GREATEST CRISIS IN HISTORY FACES NEWSPAPER 
INDUSTRY, DECLARES S. S. CARVALHO 

Noted Newspaper Authority Supports Editor & Publisher in Warning— Twenty Per 
Cent More Paper Being Used Than Manufactured— Higher Prices Certain— Stocks 
On Hand Reach Danger Line— Department of Agriculture Asks Survey 



l HI') newspaper publishers of 
America are today facing the 
(Ti'a'.o: crisis in the history of 
their business, and paramount of the 
causes is the newsprint situation," is the 
..pinion expressed to Editor it Pun- 
ISHOt, by S. S. Carvalho, expert coun- 
teUor, former general manager of all 
publications of William Randolph Hearst 
and recognized authority on every 
branch of die newspaper making busi- 
ness. 

Mr. Carvalho bases his belief on a 
survey of general conditions, backed 
by his years of experience. Me warns 
the publishers of America that unless 
they do something at once to curb 
the excessive use of newsprint at the 
present time, the entire surplus will 
be exhausted and the coming months 
of December, January and February 
will be the gravest in the history of 
the newspaper industry Many will 
find themselves up against a stone 
wall when they attempt to meet their 
paper needs. 

Higher Prices Sure 

The entire question, as Mr. Car- 
valho views it (and as was pointed 
out by Fjiitor & I'i'tti.iMlKR last week), 
is not one ol paper price, but of 
available supply meeting excess de- 
mand. He does not believe an in- 
crease in the price of newspapers 
which would be followed by a circu- 
lation decline, would assist materially 
in solving the problem. 

Recognizing the seriousness of the 
present situation, the t'nited States 
Department of Agriculture has asked 
that immediate steps be taken to de- 
velop the pulpmaking industry in the 
Northwest and Alaska with a view 
of relieving the users of newsprint 
from depending entirely on foreign 
markets for their supply. 

I'»e of Paper Is Excessive 

Thai five cent news print will prevail 
in a very short time is now the belief 
of many paper manufacturers, hut 
these same men say that the question 
of price is secondary as there will be 
not enough paper to go round if the 
lire-sent excessive nse is not stopped. 

In discussing the present situation 
with F.W1HI Jt IVbi tsiir*. Mr. Car- 
talho said: 

"The newspapers of America are 
today enjoying the greatest prosper- 
ity in their history. The present 
conditions are most unusual. This 
prosperity is the result of advertising 
volume with some increase of rate. 
Newspapers today are making money 
in months that were formerly looked 



upon as loss months; but there is 
going to he a reckoning. 

"In October the publishers are 
liable to be confronted with a de- 
mand for a 40 per cent increase in 



i» not going to be the worst of the 
publishers' troubles. 

"The excessive use of paper during 
the present summer months has heen 
caused by the unusual volume of ad- 




C.VRVAI.HO. 



wages, and at about the same time 
the shortage of paper will begin to 
lie felt. Tlie present excessive use 
of paper cannot continue indefinitely, 
lor with the demand exceeding the 
supply it is only a question of time 
until the crisis will come. 

"I would not he surprised to sec 
fiic-ccnt-a-pound newsprint, but price 



verlising which has carried a stream 
of wealth to the newspapers. Sev- 
eral things have contributed to Ibis 
advertising activity. A great deal of 
it has been caused by a desire to find 
a place in the new world business of 
which the United States is to be the 
center; there has been an unusual 
increase in the established lines of 



advertising caused by the general 
prosperity of the country. 

"Then there is a third contributing 
factor to the excessive use of while 
paper. This is the new advertiser 
who is establishing hi* business, prod- 
uct or product* in the minds of the 
public at a cost of 35 cents on the 
dollar to himself and 65 cents on the 
dollar to the United States Govern- 
ment. 

The Government's Toll 

"This third factor has been created 
by the excessive and unfair excess 
profit and income tax laws. Adver- 
tising is chargeable to running ex- 
pense and rather than pay the exces- 
sive demands of the law a part of the 
money that would otherwise go into 
the treasury of the United States is 
being spent with the newspapers to 
establish goodwill and trade-marks. 

"When I say that the price of paper 
may go up I base that statement on 
the following facts: 

"First — The lahor cost per ton on 
white paper is now $20 against $10 
four years ago. 

"Second — It takes one ton of coal 
to make one ton of paper and coal 
at the mill has practically doubled in 
price. 

"Third — The haul on pulp wood is 
growing greater each year, likewise 
the freight charges. 

"Fourth— The 6 to 9 cent markets 
ol Europe. South America and Aus- 
tralia are now asking for Canadian 
ami L'niteil States paper. 



Danger Point Reached ' 

"The production of newsprint has 
been increased this year, roughly 
speaking, between 5 and 6 per cent, 
but the use of newsprint has in- 
creased 25 per cent. This means that 
20 per cent of the paper now being 
used is not only coming out of the 
surplus, hut is rapidly rating its way 
past the recognized margin of safety. 

"Contrary to the practice of many 
years, no surplus has been built up 
by paper mills this summer for u»c 
next winter. Mill stocks arc down to 
the danger point and the mills, in an 
effort to meet conditions, arc rapidly 
using up their surplus supply of wood 
stock. 

"With the wood piles disappearing 
price ceases to be the real question. 
There is only one thing to be done — 
newsprint must be conserved; but 
{Continued on page 19} 
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NEWS PRINT SAVING NEED URGED 
ON NORTH CAROLINA EDITORS 



Dr. Taylor Startles Annual Convention with Facta and Figure* 
on Production and Wart* — J. A. Sharpe Elected 
President Peace Treaty Endorsed. 

WR1GHTSV1LLE BEACH, N. C, Au«. 1— At the annual con- 
vention of the North Carolina Press Association, held here 
yesterday and today, various matters of interest were dis- 
cussed, such as the need for conserving news print, question of ex- 
changes, the cash in advance plan of subscriptions, political advertis- 
ing, etc. The cash in advance plan for subscriptions, it was almost 
unanimously agreed, is the only businesslike way of handling the 
question. Secretary of the Navy Daniels was a utlest and speaker (in 
the need for an adequate navy and U. S. merchant marine. 

Officers for the ensuing year were elected as follows : 'President, 
J. A. Sharpe, Lumberton Kobesonian ; first vice president, K. T. 
Wade, Morehead City Coaster; second vice president, J. F. Hurley, 
Salisbury Post; third vice president, Parker Anderson, Wilmington 
Dispatch and Greensboro News ; secretary-treasurer, John B. Shcrrill, 
Concord Tribune (for 33rd term) ; historian. M. I.. Shipman, French 
Broad Hustler; orator. Miss Beatrice Cobb, Morganton News- 
Herald ; poet, B. L. St. Clair, Sanford Express ; executive committee. 
W. C. Hammer, E. B. Jeflress, I. S. London. Santford Martin and 
H. B. Varner. 

TWnly New Members Are Elected 

By a rising vole the association fleeted years ago. He urged thai the North 



Carolina Press Association set in motion 
influence* {or the conservation of paper 
resources by the alxitement nf waste, by 
the growing nf more timber and by other 
means. 

The association heard with every evi- 
dence of interest an exposition of the 
state's new tax program by Tax Com- 
missioner A. J. Maxwell. 

Peace Treaty Endorsed 

The report of the committee on reso- 
lutions committing the North Carolina 
Tress Association to endorsement of the 
peace treaty without reservations was 
adopted by a vote of 32 to i. and was 
then made unanimous. A long argument 



Mr. William Laurie Hill poet emeritus. 

Invitations from Waynesville and 
Greensboro In meet there in 1°20, pre- 
sented by J. D. Moon and E. B. Jeffress, 
tcspectively. The mailer was left with 
tlic executive committee. 

Twenty new members were received 
inlo the association, as follows: 

J D. Boone. Waynesville: J. B. Craig- 
miles, Rakersville; J. N. Mowers, Free- 
mont; H. W. Haywood, Raleigh; W. 
Rrodic Jones. Warrenion; W. H. Lind- 
say. I Iamb i ; Mrs. Carolina Land, Albe- 
marle; G. I. N'esbit, Waxhaw; L. Bus- 
1« Pope, Dunn; J. P. Kawley. High 
Point; R. G. Shockell, Scotland Neck; 
V. M Shute, Roanoke Rapids; F. J. . 

Tripletl. Hertford; Ronald B. Wilson, Al . a i„ tl ,|,e , rraty wa5 |„j b) . R 
Raleigh ; Grey Gorbam. Aslicvillc : C. M. Anderson of the Greensboro Record and 
Brown, High Point; A. C lltinneycutt. Wilmington Despatch. Mr. Anderson 
Mbcmarre: A. C. Joltnson, Lumberton: ^jd [ IiaI ,| lc League of Nations plan hit 
O. J. Peterson, Clinton, and Ren Dixon at tne vt . ry foundation of American in- 
McN'cill, Wilmington. ilependencr and that "Section Ten" re- 

quired (bis country to go immediately 
New» Print Situation Startling ,„ ||ie aid of France in the event she 

The newspaper men were enabled to were attacked. The only unqualified 
secure many facts of value from ad- negative vole was that cast by Mr. An- 
drews bv Dr. Jobe Taylor »f Roanoke dcrson himself. But on Mr. Anderson's 
Rapid, and Mrs. Caroline Land, man- motion the vote was then made unam- 
aging editor of the Albemarle News, the mous. 

latter succeeding in making her point "The sex barrier is down. Convention 
that women have a place in newspaper and prejudice will not in the next few 
work «■ clear and definite that the i-di- years Weep a woman from success in 
tors were ready at the conclusion of her whatever railing she elects," said Mrs. 
very interesting talk to elect Miss Rea- Caroline Land, of the Albemarle News, 
trice Cobb of Morganton orator for next in a paper on "Woman and the Fourth 



year's meeting. 



Kstatc." "Woman." said Mrs. Land, "it 



The paper read by Dr. Jolie Taylor, a in danger of finding her greatest hin 



paper manufacturer of Roanoke Rapids, 
was pronounced by W. C. Dowd. editor 
of the Chariot le News, to be the most 
remarkably informing paper on the news 
print situation he bad ever heard. Dr. 
Taylor sketched in rapid outline the 
wlw..lc history of paper making and 



drance in her own nature. The pro- 
fession of journalism is strung with 
Kipling ill the belief that the game is 
more than the player and the ship more 
than the crew. The personal element is 
abandoned. A complete sheet, bearing 
the limitations of no man's nature, is the 



startled bis hearer.-, when he told them apotheosis of good journalism. It 
,l,e paper mills of the country are pro- game that a woman can play. Rut if she 
Huang only 75 per cent, of the paper wants it. slie will be under the necessity 



that is being consumed and that the for 
ests <>f tin- country are being depleted 
three times as last as nature is repro- 
ducing them. 
"We are wasting our forest product 



f turning out her copy without the fig 
leaf imprint." 

II, Gait Braxton of the Kii.st.n Free 
Pres. in a paper on "Propaganda Ail- 
vrni.ii.g." declared tli.il the time had 



Advertimng Pay* Fruit 
Grower* 

Sfc.iTn.r, Wash, Aug. 4.— Cali- 
fornia's animal fruit sales would 
probably be something like 4,000 
carloads today, as in 1893. but for 
advertising, declared Paul Find- 
lay, of the California Fruit Grow- 
ers' Kxchange. in an address to 
Seattle advertising men- He de- 
clared that the expansion of this 
industry to an annual output of 
50.001) carloads of fruit is exclu- 
sively due lo extensive advertising. 

"The successful business man 
has the goods and tells about it. 
while the failure may have the 
L'oocls but does not tell about it," 
he said. "This is live difference 
between the merchant who adver- 
tises and the 
not." 



More than $500,000 will be ex- 
l>eiided in advertising the apples 
of central and eastern Washing- 
ton state this year in Eastern 
newspapers and other publica- 
tions, according to an announce- 
ment made by P. R. Parks, gen- 
eral manager of the Co-operative 
Fruit Growers' Agency, with head- 
quarters in S|>okane, Wash. I-ast 
year's advertising appropriation 
was $67,000. 



PREDICT FIELDING'S ELECTION 



Favorite for 
Canadian Liberal Party 

Montreal. Aug. 6.— Indications art 
that Hon. W. S. l idding. Ediior of the 
Montreal Journal of Commerce, will 
chosen as ibc leader of the Liberal 
Pany at the national convention tin. 
week in Ottawa to select a successor to 
the late Wilfred Laurier. 

Mr. Fielding was formerly editor of 
the Halifax Chronicle, but gave up jour- 
nalism thirty years ago to become pre- 
mier of Nova Scotia. He held that post 
lor twelve consecutive years, and then 
for fifteen years was Minister of Fi- 
nance in the Laurier Cabinet. When 
•he Liberal Party was defeated in 191 1 
on the Reciprocity Agreement, Mr, 
Fielding again look up journalism, this 
time in Montreal. He was re-elected to 
Parliament two years ago where he has 
been an outstanding figure. His selec- 
tion as leader of the Lilseral Party will 
eventually mean the Premiership of the 
n, it is 



Or Taylor warned "Nothing in the come ivl-rn a newspaper publisher bad 
I is >o appalling as the manner in to distinguish between free adscrmiiiK 
which we are chopping away at the very ai d the ««-al news of the day. News- 
,-t /s of the national life, He pointed paper in.-n must app'.y business print- 
out that substantially less paper is being pies to th.irs -he same as any other bust- 
produces! today than was produced ten ncss enterprise and the propagandist 



must be referred to (he counting room 
for a rate rard. Mr. Braxton excepted 
propaganda put out by the government 
bureaus with educational aims and ap- 
peared to have in mind principally the 
bifiness man who seek* to secure ad- 
vertising in the form of so-called news 
matter. 

With the subject, "What Is an Ade- 
quate Price for a Weekly or Semi- 
Weekly Newspaper?," J. A. Sharpe, edi- 
tor of the Lumberton Rohesonian, 
reached the conclusion, subject lo 
amendment depending on circumstance*, 
that the subscription price ought lo be 
three times the cost of the white paper 
and the mailing costs isomhincd. He 
said, however, that it was a question 
largely for each publisher and that it 
was difficult to lay down a general rule. 
He thought a committee ought to be 
appointed io consider what would lie a 
suitable relation between advertising and 
subscription revenues, 

President Whitehead supplemented the 
remarks of both Mr. Sharpe and Mr. 
Braxton with the declaration that the 
papers must make both advertising and 
subscription yield more or continue to 
live on glory and work for nothing. 

The editors witnessed the launching 
of "The Cape Fear," the first concrete 
ship from a government shipyard. In 
his address. Secretary Daniels said: 

■ Today, as never In-fore, the American 
people understand the real meaning of 
sea power. The war brought us to a 
realisation of our weakness on the seas 
and never again will we be in the hu- 
miliating position we found ourselves in 
1917. 

"We will build a merchant marine 
which shall carry our commerce lo the 
ends of the earth. We will never again 
permit the trade of this nation to pass 
into the bauds of others." 

In an address on the place of the 
editor in reconstruction, Roland I", Beas- 
Icy. state commissioner of public wel- 
fare, said 

"At no lime previous has the impulse 
for service been so great as it is today. 
The editor must keep alive the spirit of 
public service and apply it lo the com- 
plex questions of community life." 



POSTPONE HOT AGRA VURE 

Will Not Be 

Present 1 

Cl-rvM sND. Ohio. Aug. 6— The Plain 
Dealer and the Sunday News-Leader 
have decided not to reissue a rotagra- 
vure section at present. Arrangements 
had about been completed whereby each 
of these morning papers would resume 
such publications, which were discon- 
tinued dttripg the latter part of the war 
period. 

The Plain Dealer has just completed 
the installation of an additional press, 
which is necessary to meet increased 
circulation and advertising demands and 
ha< spent alioul f7.000 in installing an 
up-to-date wash room, including a doicn 
shower baths for employes, on the fifth, 
or editorial floor. 



Captain Playfair Returns Hone 

Montreal, Aug. 6 — Capt. W. E. Play- 
fair, who went to Siberia as Canadian 
Press Correspondent with the Cana- 
dian lixpeditionary Force, has returned 
to Montreal and a few days ago ad- 
dressed a meeting of the Montreal Pub- 
licity Association. Before going over- 
seas Captain Playfair was on the staff 
of the Montreal Star. The captain is 
not able to find much comfort in the 
Ruisian situation, He was of the 
opinion that the Russians would have to 
work out their own salvation and thai 
the process would be a long and tedious 



Canadian Soldier's Paper Stops 

MoNrkfc.tt., Aug 5.— The Canadian 
Daily Record, the overseas soldier?' 
paper, ceased publication July -M. It 
commenced publication in the spring of 
l'>!5 as a newsslip atiachrd to the rou- 
tine orders of the day. It gradually 
grew in sire and importance, until it 
ln-came a six to eight-page paper fillti! 
with illustrations, editorials and news 
of the Canadian overseas force>. It 
also contained home news which wis 
cabled overseas by a bureau establishc* 
in Ottawa. 

Holchiuson Editor Homeward Bonml 

Hutchinson. Kan, Aug 5.- -William 
V Morgan, owner and editor of -he 
News, who has been engaged in wc.r 
work for the V. M C. A., is believed 
lo have sailed tor home about July 2». 
Mr Morgan was engagt-d in V work 
with the .v ; th Division. Recently he has 
been louring t term any securing material 
for a book he contemplates writing. 
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BETTER UNDERSTANDING BETWEEN NATIONS 
OF WORLD M UST BE MISS ION OF PRESS 

American Editors and Publishers Join English Newspaper Makers in Demand for an 
Established System of Interchange — J. R. Scott of Manchester Guardian Says 
His Paper Will Send Men Regardless of General Action. 



A' TALL and almost thin man, whose 
rye* twinkle easily and who talks 
like an American, tiul has the manncr- 
■>ins of an Englishman, came lure to 
look us over a (ew weeks ago, and he 
is very much pleased with what he has 
MOli and likes a great many things that 
he has heard from us. 

Ilis name is J. K. Scott. He is the 
member of a family of leading English 
journalists and at present is general 
manager of the much-quoted Man- 
chester Guardian, of which his father 
has been editor for nearly half a cen- 
tury. 

Mr. Scott not only believes that a 
closer relationship between the Anglo- 
Saxon races is necessary for the future 
pCACS of the world and the security of 
the rights of the United States and the 
British Empire, and that the mission of 
longing about a belter understanding 
lielongs to the press of the countries 
concerned, hut is today putting intu 
practice, insofar as the Guardian is con- 
cerned, agencies that will aid in this 
development. 

"I do not know the details of the 
plans for the interchange of men lie- 
tween the newspapers of the United 
States and England, but I do know that 
the idea is a good one, from which not 
only the newspapers but the people of 
both countries would profit, and we 
slimild. by all means, attempt it." said 
Mr. Scott to Emit* anii Pum.lHiiEa. 
I outinuing, he said : 

Want* All Departments Included 

"I object to the use of the phrase 
'interchange of editors,' however, and do 
not sec how that could lie made to bring 
all the results desired. I do not think 
the interchange should be confined to 
editors or department heads in the 
editorial department, and I would 
strongly urge the widening the scope 
of the entire proposition to include even 
the business side of the newspaper as 
well as the editorial. 

'AVc would proliably derive the 
greatest benefit from a business office 
exchange, but thai should not stand in 
the way, for wt can all help one an- 
other. Publishing and advertising, 
there is no duuht, has been developed 
to a finer point in the United States 
than in England, and there arc many 
things that 1 want to learn from you, 
even if I have to make another trip 
back for that purpose. 

Guardian Will Send Man Here 

"I think so well of the interchange 
idea that if it should for any reason fail 
to go through, although I cannot ron- 
ccive of lhat, I propose to send some of 
the fellows of our paper over here to 
learn something about your newspapers 
and your people. 

"It would be my idra that the men 
exchanged in the editorial departments 
would secure a belter understanding of 
the people and the newspapers if given 
roving assignments as reporters. 

"In this connection, I think the men 
from our side win have a little the best 
of things for a time, for our papers, as 



a rule, have established styles of long 
Mamling that we rarely break, while 
your papers change style at times with 
an ease lhat is startling. 

"What I mean is that your papers 
more generally adapted themselves to 
the style of an editor or writer, while 
in England the editor and writer must 
adapt himself to the style of the paper 
1 rather imagine lhat would prove hard 
for a time for the American. 

The Mianion of the Press 

"The new friendship that is to be 
cttabHilSed between the English-speak- 
ing people is entirely in the hands of 



London editor to the liritish Committee 
to investigate interchange." 

The Manchester Guardian, in carry- 
ing out its advocacy of a closer relation- 
ship between England and the Unites! 
States, has already taken the first step 
and is now issuing a weekly edition for 
American readers. 

This edition prints the week's digest 
of news and timely English editorial 
comment that carries with it an over- 
seas interest. The new edition is made 
with a view of informing Americans and 
Canadians of events and opinions across 
the sea, which hold special interest lot 
the people of North America. 




/'.idfo by Luttu. 



J. R. SCOTT 



formerly of the London Times, is in 
charge of the New York business office. 

Not Hit First Visit 

The present visit of Mr. Scott is not 
his first to this country. Twenty years 
ago he was student in the department 
of mechanical science at Massachusetts 
Institute nf Technology, but at that time, 
he says, he did not give a thought to 
the newspapers of the country and the 
business methods employed in making 
them, which has caused the conditions he 
has found on the present >rip to be all 
the more amazing. He confesses that 
now he even likes our high office build- 
ings, with their inrrrased facilities for 
rtmh'ght and fresh air. 

While he recognizes a general con- 
dition prevailing in the world that 
means a readjustment in established 
conduct, he believes that the newspaper 
business as a whole is on the eve of 
greater prosperity than ever before, and 
that it has a wider field for its effort" 
than was true a few years ago. 

Will Not Lower Prices 

In speaking of publishing conditions 
in England. Mr Scott said: 

"Prices of newspapers in England w'l) 
not be reduced, not in the immuliair 
future, at least. Some few paper* base 
increased the size of their editions, 
although it has not reached the pre-war 
days, but taken as a whole, changes tiiat 
'■<• war forced upon ti» as a means ol 
conservation, have come to stay. I do 
i:i t think that we will again return tn 
Oh lavish use of paper that i-revrilnl 
before the war. Our editors generally 
agree lhat there will he no return to 
the multiplication of special feat m 
wh eh was a very common practice be- 
fore paper economy became a necessity." 



ihc press, and 1 think that a thing like 
the interchange which they can do to 
bring about the results we all desire 
should receive every consideration front 
the men of both countries." 

"It was with pleasure lhat I learned 
nf the appointment of James Hone, our 



In keeping with the new policy of 
closer relation of the Guardian, an 
American nflice has l>ecn opened in New 
York and a Canadian office in Toronto. 
Mr. Scott has made it plain that this is 
only ihe first step in the greater plans 
of the famous paper. W. J. Curtiss. 



WHAT AMERICANS SAY ABOUT INTERCHANGE 



American newspaper makers are show- 
ing a deep interest in the subject of 
staff interchanges, not only with the 
newspapers of England, but other coun- 
tries as well, as is shown by the follow- 
ing discussion nf the subject by Fiinna 
& Pt'iusHEi readers: 



nut a great development of inler-com- 
munication throughout the world. An 
international league of newspapers seems 
in me an essential feature of any league 
of nations for peace. 



MELVILLE E. STONE 

Gcsieral v ...... , . ,-. .1 Press. 

I heartily approve of the proposed in- 
terchange of staff newspaper men be- 
iwccn England and America. Indeed. I 
approve a like interchange with the 
newspapers of our oiher allies, if 
feasible 

I follow the views of Plato, who held 
In Ihe omnipotence of public opinion 
anil I can see no permanent peace with- 



CYRUS H. K CURTIS 

I'lonlnil, I'jIJ" l.ril(cr lompanr. Pliilaorlpbia. 

I heartily favor the proposed inter- 
change of staff members by Itriiish and 
American newspapers and discussed this 
subject with Lord Northcliffc and Lord 
Hurnham when I was in Loudon a few 
weeks ago. 



WILLIAM SEAVER WOODS 

Editor, Literary Uisest. 
The plan for an international ex- 
change ct editors would at least do one 



splendid thing thai nobody can dispute. 
It would prevent those misunderstand- 
ings and misconceptions that are usually 
at the root of international hitlcmc-cs- 

lf every leading city in Great Britain 
bad one or more editorial experts with 
a comprehensive and intelligent under- 
standing of American affairs, all the 
ridiculous rumors and downright lies 
would hr nailed on the spot, and the 
really constructive work being done here 
would lie righlly interpreted to our 
friends over ihere. Of course, British 
editorial experts here would perform a 
reciprocal sersice. 

N'o doubt many criticisms can be lev- 
eled at the scheme, and as I sometimes 
drop into humor myself, 1 am sure I 
could write a rip-roaring satire on all 
the things it would not do. But ihe 
very salutary mission outlined above is 
something that it would do. and some- 
thing that would be well worth while. 

MARCELLUS E FOSTER 
raiMiisMT. Msit'tiu* (Msomi'i* 
The suggestion lhat Itriiish and 
American ncw*i»aper» exchange staff 
men as discussed in a recent issue of the 
EuiToa Si Publish!* impresses me most 
favorablv. » 
I would he very glad indeed to have 



8 Editor & Publisher for August 7, 1919 



some good writer on a British paper 
visit Texas, and discover that Indians 
and wild cowboy* are very scarce ill this 
State and that we have a Manchester 
Cantl "leading from the Gulf to Hous- 
ton, and that there are some evidences of 
culture and refinement, as well as big 
business in this State, and that cotton 
doesn't grow on trees, and I would also 
It glad in have one of our men visit 
London, mingle with the people there, 
and find nut for himself that they speak 
Knglish on that great island, and that the 
slagc Englishman with which we have 
been so long afflicted, is not typical of 
that great country. 

1 am quite sure that we could obtain 
many good ideas frum British news- 
paper* and we might be able to imparl a 
few. 



CONGRESSMAN GUY V. HARDY 
raSkiniMT. nation al koitimul association 

I i looks to me like Mr. Hlumcnthal 
has hit on a good idea. It is a goud 
subject tu discuss at various associa- 
tions, more especially among the bigger 
publishers. It would be a good idea for 
ihe big city papers In endeavor to ex- 
change a member of their organisation 
with the big city papers of Europe.— 
something after the fashion that uni- 
versities made an exchange of professors 
a few years ago, by which method Ger- 
many succeeded in distributing a great 
deal of valuable propaganda. 

The National Editorial Association 
appreciates belter than most people the 
benefit that newspapermen get in travel- 
ing about the country. In the past years 
the leaders of our association have l>een 
in almost every section of the United 
States. This year we propose to meet 
in the Northwest, holding conventions 
at Victoria, Seattle and Portland. 

HERBERT L. BRIDCEMAN 

Publisher, Brooklyn Sianitard-UrMoa. 

That a better understanding between 
Great Britain and America is highly de- 
sirable and that it can best be promoted 
by the newspapers of boih countries 
seems to me indisputable. 

Not informed of the plans and scope 
■ if the proposed co-operative or exchange 
arrangement, I must ask to tie "shown" 
arid in the meantime to preserve a rather 
conservative frame of mind concerning 
It. In other words, it seetns to me thai 
the freest play of individual interests, 
opinions and authority would be more 
useful and effective than any general 
organized campaign or centralized over- 
head authority. Individualism has al- 
ways Inren a strong point with American 
newspapers and it seems to me that 
wholesome rivalry will not only promote 
better work, but more independent think- 
ing, presentation of all the facts and 
intelligent study from all angles. 

To command public respect and do 
itself and the international cause real 
service, the alliance should be absolutely 
free of suspicion of obligation to any 
interest, political, financial, other than to 
tell the truth and ihink and talk honestly 
about it 

R. A. CROTHERS 

rnrro* amd raortitroa. ntu-rriii. ur 
rMtfctpo 

The proposal for an interchange of 
slaff members by British ami American 
M wspapers must appeal to all who wish 
to promote a friendlier feeling between 
•he two countries. To know more of 
each uther is to fear each other less. 
International enmities are three-fourths 
misunderstanding, and there is nn belter 
means of eliminating mutual suspicion 
than fuller and more accurate informa- 
tion as to what is happening in each 
country. 

Whai applies tn America and Great 



RUTH MAN ADMITTED TO 
PARTNERSHIP 



A. G. Ruthman, who has for some 
lime been in charge of the Chicago office 
of Gilman & Nicoll, has been admitted 




A. G. Ruthman. 

'iito partnership in the firm, which will 
hereafter be known as Gilman, Nicoll 
& Kulhman. It is in recognition of Mr. 
Isuthman's excellent services in Chicago 
that this step was taken. He will con- 
tinue to have charge of the Chicago 
office. 

Gilman, Nicoll & Ruthman will retain 
New York offices in Ihe World Build- 
ing, and the Chicago offices in the Trib- 
une Building, as heretofore. They have 
recently added ihe Pawtucket Evening 
Times to their list of newspapers. 



Britain applies also to America and the 
resl of the world, though as a news- 
paper agency for a better understanding, 
ihe suggested interchange is ihe most 
practical of all beginnings. Some day 
the interchange cnuld be extended to 
France, Italv. Russia, Germany and other 
countries. In the meantime the proposal 
promises to vitalize the League of Na- 
tions, to give to its statutory skeleton 
the flesh and blood of a sympathetic 
popular sentiment. Wc must know more 
of each nlhcr if we are to work together 
harmoniously in the cause of interna- 
tional peace. 

And on the still more practical side, 
there should be mutual advantage to the 
newspaper business of both countries. 
We have all something to learn from 
somebody else ami the best of all medi- 
ums for such learning is the newspaper. 



W. H. DODCE 
nniKHT, KiimHna lsaci-i or 

U KWSFAPIM 

The proposed interchange of staff 
members by British and American news- 
papers would, in my opinion, lie a mighty 
step forward tn the time when the whole 
world will lie united into one great 
family. 

Headers of American newspapers will 
lie enabled to perceive more clearly the 
motives and ideals of Britain's states- 
men, and through this mutual under- 
standing, ihe two nations will be brought 
into more friendly relations than any 
formal treaty could accomplish. 

The slace Englishman is just as unlike 
the true Englishman as ihe stage Yan- 
kee is unlike the real American. Hostil- 
ity and enmity among nations sometimes 
rests upon such trifling questions as 
Ihese. 

Ihiring thr rr.ming years America will 



have to solve many intricate domestic 
problems. English new<|>aprr men may 
have the ability to aid in their solution 
because these problems are, in a meas- 
ure, common to both countries, and the 
influence of the press is a vital factor. 

British diplomacy is quite evidently 
determined to bring about close, friendly 
relations wilh ihe United States and no 
doubt the proposal Tor the interchange 
of newspaper editors had its inspiration 
in Downing street. If this surmise be 
correct, we may feel confident that our 
own government will not be backward 
about coming forward, and in that case 
British and American newspapermen 
will have the privilege of becoming a val- 
uable auxiliary to those in charge of for- 
eign resolutions. 



CLARK HOWELL 

OITON ATLANTA ruSmTTTlOW 

I have read wilh interest the article 
in the recent issue of hum* & Pira- 
i istrira on the progress of the movement 
for an exchange between KugLand and 
American journalists. 

I note wilh pleasure that the move- 
ment is receiving Ihe hearty encourage- 
ment of prominent English journalists 
anrt Irom expressions already made in 
youi columns from well-known Ameri- 
can newspaper men. it seems that inter- 
est in the suggestion on this side is no 
iess keen than among English newspaper 
men. 

We can make no mistake in doing 
everything possible to encourage more 
cordial relations with our British 
brethren. 

There are a few malcontents in this 
country, just as there arc some over 
there, who are doing everything in their 
power to keep the two countries apart. 
Fortunately, they are in a hopeless mi- 
nority, and their motives are so well 
understood that their very activity de- 
feats their efforts in brewing dissension. 

World wide peace and human freedom 
the world over depcnda upon the close- 
ness of the co-operation of the two great 
Fnglish-speaking nations of the world, 
and whatever is done to this end benefits 
civilization that much. 

No greater assistance can be rendered 
than by the press of ihe two countries. 



J. K. OHL 

auutAMIM rum™, slw yoak nzssLO 

Mr. BlumenfeUrs suggestion for an in- 
terchange of editorial writers between 
English and American newspajsrrs is 
worthy of serious consideration on this 
side of the now greatly narrowed Atlan- 
tic. The idea seems to me to possess 
real merit, and I believe American news- 
papers, and therefore the American pub- 
lic, would be greatly benefitted by lU 
being put into effect. 

W hile it is not accurate to say that as 
the result of the great war. the United 
States has suddenly Isecome a world 
power — this nation having been a world 
power from its formation, in the sense 
of exrrling a powerful influence upon 
world affairs— it is true that the war has 
added greatly to America's responsibili- 
ties and has put its in a position with re- 
gard to old world affairs which we have 
not held before- 

It is of vital importance, therefore, 
that the American people in the mass 
should be belter informed concerning 
European matters — ccunomic as well as 
political— than they ever lie fore have 
been, and it is manifest that the agencies 
to furnish that information, and to carry 
forward the desired education, are the 
newspapers. 

As we on this side of ihe Atlantic need 
a right understanding of our brothers 
across the seas, so also do they need a 
right understanding of us. In the past 
this has liecn enjoyed by only a fa voted 



few. For the current misunderstanding, 
or lark of understanding, of one another 
the newspapers have been largely re- 
sponsible, Mr. I tinmen icld has sug- 
gested one way lo belter a situation in 
which all of us should In: interested 

\\ hen the great war came m] hi the 
world, the question most often heard in 
this country was, "What is it all almut?" 
The American people then were brought 
to sudden realization lhat so closely had 
MM of them devoted their thoughts t» 
home affairs that they hail remained iti- 
nerant of ihe currents of conflict which 
had been working toward ihe undermin- 
ing of civilization their iv iliraticui — 
and which, they were soon to know, 
would inevitably involve their own coun- 
try. They fell their lack of knowledge 
of old world affairs and being rather 
ashamed of it. Ihey said lo themselves, 
"never again." They art in the never- 
auain frame of mind today. 

Such an exchange as Mr. Rlumcnfeld 
suggests would operate to furnish 
A merican newspapers, ihe educators of 
public opinion, wilh men equipped with 
that more intimate knowledge of Euro- 
IH-ati affairs which would enable them • 
tu give their readers the light lhat they 
have the right lo expect. It would re, 
si-It. particularly, in bringing about a 
better relationship between this country 
Mid Great Britain— and lhat is of great- 
est importance 10 both countries. 

The American or Britisher who does 
not see thai the working together of our 
iwo countries is the prime essential lo 
Ihe preservation of peace and the pro- 
motion of civilization, is blind indeed. 
I or that working together, the most es- 
sential requisite is a 1-ctlcr understand- 
ing of each of Ihese peoples by ihe other. 
Ihe one sure way to bring that about 
is for the newspapers of one country to 
deal fairly and intelligently with the 
affairs of the other. 

As I understand Mr. Blumenfeld's 
plan, there seem in be no serious ul>- 
siacles lo its l>eing put into effect | cer- 
tainly none that are insurmountable. 



Music Trade Arwociation Haf 
Atlvertiniiig Censor 

CumLMW O.. Aug. 6l— The 
Cleveland Music Trades Associa- 
tion, whose membership cunsists 
of the reiail piano, player piano 
ami several talking machine deal- 
ers, has appointed A. L, Maresh, 
secretary, as "official advertising 
censor." Mr. Maresh's duties con- 
sist in looking over newspaper 
advertisements wilh a view of 
eliminating false statements made 
by certain dealers whose methods 
of exploiting "bargain sales with 
profits" have been severely con- 
demned. 

Some of the dealers were "cor- 
nered" anil told they would have 
tu analyze their newspaper state- 
ments before printing them. One 
advertising writer admitted that 
he used "ralchy" terms and 
phrases so his copy would make 
"more acceptable reading" for the 
public 

Mr. Maresh has the co-operation 
of a police prosecutor in prose- 
cuting any violators of the Ohio 
law. and the piano dealers say 
they arc determined lo put out of 
business concerns which dupe the 
public into paying high prices for 
used instruments, purchased with 
the understanding on the part nf 
buyers that the instruments art- 
new. 

The memlwrs of the Talkinx 
Mac bine Dealers' Association of 
Northern Ohio are also backing 
up the piano dealers. C^f\C\C 
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Wanted — Informatio n for Disc ussion at A. A. C. W. 

Officers of Newspaper Department Issue Questionnaire as Aid in Formulating New Orleans Program 
By WALTER G. BRYAN, Publiaher Atlanta Georgian and American and President of Daily Newspaper Department, A. A. C. W. 



D 



) you believe in a flat rate? 
Do you lielteve in free publicity (or 



Do you believe you or the advei 
should pay the co»t of lending out cir- 
culars and letters to the trade? 

r>o you advocate the amusement or 
ammercial rate for movies? 

Do you believe in the tame rates for 
local and foreign advertisers? 

Do you pay the full agency commis- 
sion on automobile advertising sent you 
uu the fifty-fifty basis? 

Do you believe the advertiser should 
pay the agency for their work instead 



of making the newspaper allow IS per 
cent, commission? 
There are dorens of problems like the 
should be thoroughly 
closed doors by the men 
advertising man- 
agers of daily newspapers. 

We want you to send your advertising 
manager (or the man who supervises 
your advertising department) to the 
meetings of the Daily Newspaper De- 
partment to be held in connection with 
the coming convention of the Asso- 
ciated Advertising Clubs of the World 
in New Orleans, September 21 to 25. 



Wr need his help and in turn believe 
hc can help you by sending him back 
home with a lot of new idea*, enthusiasm 
and "pep." 

At the San l-Vancisco convention last 
year many advertising managers ob- 
tained information and ideas that were 
worth hundreds of dollars to their pa- 
pers. 

Buford Goodwin, general manager of 
the Birmingham News writes me that 
Charlie Miller, the News' advertising 
manager, brought back one idea, •'Shop- 
ping with Polly." that has already been 
worth tjver (5,000 of revenue to the 



News, besides coming back fully rested 
and refreshed, ready to do a big year's 
work. 

What Miller did, your advertising 
manager can do and I most sincerely 
urge you to send him to our meetings in 
September. 

Please 

Fill out the following questionnaire 
and mail it immediately to : 

Charlie Miller, secretary -trea rarer. Daily 
Newspaper Department, A. A. C. w\ ear* 
the Binnaghu. (Ala.) i 



Slo* of Paper 

Addreae 

Wbeo l«M-Vacsll( 

PsQUshcr's Stoat • 

Ao»rtista( Uiuiit'i Natne. 
Will you sural It* X.w l 
Will Tod ulw la a t to M I 



: will t,e • 



I .t our Meet l lis' 



Liu Them u the order o» Your Interest In ' 



of Too* CI 17 . . . 

»f Tirnr Pap*— DsUy. 



Olatrtrt. . 
. JStinday . 



ate— Uimasm ktaiimasa 

Featgu AdtenleJng Bat*— Ulolrtmm Manama 

Amuaesnent Rate hfo.lag I'lctvs Rata 

AototoobUe Bat* Chorea or Charity Bat* 

Pa yoa atad <hii circulars or rolders for AdmUam r«atartaf Copy ta Towr Papart 

for rt*e Out of B«l»«Dd Puttie* for tnb Wort? 

* • 

' •"•I*. ........ , , 



Do ron bt>t)«TM th* n*wt9«j>tr «t>**ajd Crttarft. lb** F^irrifB AdTf rtl**r t 
eh* Artntrj it* i» per wit. or •tuwia tt*t Fortlfa A«9r*rrU4<r p»iy 
•wl tbco p«y thm tgoocr for tb« ■vrrk* r«odtr«4 blml 



Do You Cbtugo tW 
Do To* Fa.or lk» Flat ftatvl 
.<Uat« Way If no ire For or 



■ *• * .......... 



...... a ..... , 



DO YOU 




A CENTRAL OFFICE FOR DAILY NEWSPAPER ADVERTISING MANAGERS WITH FOLLOWING SERVICE COULD BE HELPFUL TO YOU: 



To ««k will. Ua Aasorlsttea at Adrenl.lng Agencies to . 
th* necessity of 0-wa4.sl.-r. baring 10 I 
la order to obtalo rontrett, for adrertlidne. 

To oasis tbe edtertlser besr is* etpen,* for help, printing sad 
postage to stssl oot circulars ssd broadside* and for putting op 
ctrralar. In aludews, <tr easing oliuSsws, et«. 

To work fur the elllnlaalbu at ag*n.-» dletounta by showing Ida 
ideeruter U» sdtsatage of hi. psylug I 



A aeries of ct-T-r 1 
to help detrtop IS,. Ilaaa ro* ore waak la— foe taataaca, • rsurpslgn 
addr.B.d to US* rionsls ona nrt. to tr* Sboa dealers tba nast 
wool, ate, to show them to* sdrsntngs* of newspaper adeertletad. 
Tale property llhiatrated sod printed la year newspsper will kelp 



Do re* fass* 
tola I 



UXTH: 
Da •« : f 

tun I ... 

•ZTtj-TH: 

Do y. 

tint 



To "orb f..r s 



To wot* for IS* ellnilr.atl»* of all oil. r^iper and 
sdeertlalag. ablrh rennet stand tba aaost rigid Intel 
fot the eltmlnallmi of rlatrsujattt, rortUAo-lalllna, 
sgeucf. and otber forma of known fake adrtrtlslag. 

To furaUi. r«ia wllb Infuroaalloa retarding ts« vsni'tia adsertlazog 
uiatrts ser*lrt*— to herp buy lr>e belt for your use at the 
lo*fe,1 prl'-o cbsrgod 17- the iitsbara la rlllea t.f jour ^s.. 

A Ms Sire drvarroieat tj arird you oples -jt (ompeLgna. faatupa 
pafp., et^ftoo, nr edlthsAa that bate Im»-o a.ittMd .uecrasrolly to 
othar cities. r>ery n-w Idot d*T"lop*d t.y a rat^l^r of *>sr depart 
moot ta be »wol In to ttm fvntrsl oltVu obffw J-^tit.llfO. or 
r.pn-l..rttoM ,r, l„ b» m.,1,. .ml ,„„ tar».ll.l.l, . Till. 

alM.uJd mean a s*. bl*t <-t ffsinre st bast e.rrr .-.t If we oeiMjre 
M.*.ral liui.drt*d lnv.ub.ri. >'io tli.1at.re, .ine ad.ertl.lnii ttiauager 
r.x-'-n'lr miM . <.t..|>nlsu ... ifae i-«1ti~ rno. let It. lit-, cltr «l.|.'li 
us. .u..'oes.faUj tnpl^l in 15 « tuart cllU-s wbLlo tl... asu... uiso 
on.keJ a tsmiotlil. frunj as liklabunia pai^t wblrb be a..l.| I., ibe 
el.-rtrl-Uns of 1.1. .-It, 

To farnl.b a o.rli-. -.f stl.loi 
nui siij i-erU. ular a>w»ptprr vst 
lit-u,|.n:«r i-amiulsn. a, n»cBL;..r>-<l 
im./.tlii -tr . and ..Ih.-r fi-ruis .if sd,<nlslng 

lult-u ..lib [.,-el .il.i.lar ailtrtll.llis. 



To bare a ratspM, Ust at adeertislBc aollrttors who mlgkt.be 
teraiad Wars Aeon throofb ka.lag made fake raottaeta, Janptng 
aorj ta other wars being udrstratit* sad in that war pro 
-prober, of ot 



talk. i>o ni'u-.pefvr alwli-lna— 



aotd la 




A rw.rrsi department to Flasstty apeHat soccess la 1 
— for Instance. If jrra are iky on jewelry sataitbtng. to Sail ami 
aeod you tbe beat esrthoAa »d.rpt*d In cltlea where arwapspara bate 
aoireeded In edocatlsg jeoelers 10 sdterllee wlrh load raaelta. 

To standardise a rata thai wmild be fair to tbe 1 
pared c. th* legitimate sod rsoderlll. | 



Tg srrlte at . t*.|, «f gt.i,, , 

for earti Inch of 1 



To work for tbe rllmlaattee of sit so-cslled aulODollUo puWKIty 



lofiirm.tloo 00 bow to arrsnga rate, or 
• smsll regulsr sdrertlsera PlrsM who should 
1 work, year In sad year oat. 



T>. work for a uniform ,1,1, of 



Whirs of ta* preredlog lt.-n.a tr.. .»>ee:lait> sttrs :lv.. 1,. ....«' ..». 



Will III yu.it pep., I» 
rllwa IH-I..W nity t 
rlttre o.or rite hi 
:^r..i.i li. cl.srge ,f s oumpetent 1 



y. say r«>. per wet* lb 
up lu lion * w.»S In 
' t.aaar* of n enrol 



What aerbiwi .^.Jertlon. If any. d.i yuu are In ttile aur.U-e If I 

•••• ••• *»■» «n» aVpsnsseal and get the ,sme lertlee? 

menta cso ymi inipil l r s itotral l.ur.as (Lf una la 1 
W«k Is behalf ef lb. ilal 



. . 

. papers In th* same town 
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STORY OF PERSHING TO 
BE SYNDICATED 



Harold F. Wheeler Has Spent Much Time 
Cathering Dili for Human-Interest 
Narrative of the Mail Whose 
Career Is the Pride of All 



Reports thai a book diving the human 
interest story of the life of Genera) 
John J. Pershing, Commander in Chief 
of the A. F_ F-, who is returning from 
France in September, would shortly be 
offered for newspaper publication 
reached Editor & Pi blishes early this 
week. Yesterday they were confirmed 
by Irwin Barbour, manager of the 
Wheeler Syndicate, who said: 

"We have obtained newspajwr rights 
to the story of General Pershing by 
Harold F, Wheeler. In gathering the 
material for this work. Mr. Wheeler 
traveled to every' P»r< of the United 
States in which General Pershing was 
known lie went to the General's old 
home in Laclede, Mo., and talked to 
the men and women who had known 
the General there since his babyhood. 

know* Perxbing Intimately 

"He went to West Point, to Wash- 
ington, to the border where he talked 
with soldier* who knew the General — 
and besides getting a great story which 
covers every point of General Per- 
shing's career, he has turned out a book 
which put" the Ceneral in an entirely 
new light before the country. He makes 
ns understand that Pershing is not a 
hard-boiled caslc-bound military driver, 
but a real human being with a heart as 
big as a watermelon, and a fund of 
human kindness and understanding 
which will make him even more loved 
by the people when they learn to know 
him as he is. 

"The first release on this work will 
be made early in September, and sam- 
ples of the work will be available 
shortly. It will lie )ioth a daily and Sun- 
day feature." 

With definite assurancrt from the 
War Department that General Pershing 
will return from overseas early in Sep- 
tember, newspaper campaigns have been 
begun in a number of cities for a se- 
ries of tremendous welcomes to the 
man who led America to victory in the 
field. 

Fall Title of General 

General Pershing, as Congress re- 
cently decided, will be thr only officer 
in the I'niied Stales Army to bear the 
full title ol General— a rank vacant be- 
tween the days of Grant and the World 
War — in recognition of his great serv- 
ices to his country. 

General Pershing's life, especially of 
late, lias been in his work, though no 
less so of his son, little Jack, the only 
survivor of the tragic loss which Gen- 
eral Pershing sustained when his wife 
and two other children lost their lives 
in Ihe burning of his home at the Pre- 
sidio, San Francisco, at a time several 
years ago when he was on the Texas 
border. 



C. C. Rice Indicted Again 

George Graham Rice, well known as 
a gel rich-quick stock broker, prumoler 
and publisher of a financial weekly in 
N'ew York, was indicted July 2H, by the 
Grand Jury on charges of assault and 
grand larceny This is the third indict- 
ment returned against him in the last 
year. One of the previous indiclmrnts 
was for grand larceny, while the other, 
returned hy the Federal Grand Jury, 
was for using the mails to defraud. 
Rice's real name is said to be Jacob 
Simon Hervig. 



Fairbrollwr Recuperating 

Gmunmhbu \. C. Aug. 5. — Al F'air- 
brothcr, who recently sold the Daily 
Record to ParkcrJC Anderson and asso- 
ciates because of a breakdown in his 
health, writes from Kedondo Beach, 
Cal.. where he is now domiciled, that he 
has gained twenty pounds in weight, 
much of his indisposition and lassitude 
has passed away, and tint he expects to 
return to North Carolina in the fall 
ready to take up business again. 



Association Changes Name 

With the approval of new by-laws by 
he committee on. organitatiou, ihe name 
of the American Association of Foreign 
l-anguage Newspapers has been changed 
to the Publishers' Association of the 
/ mcrican Press in Foreign Languages. 
The officers remain the same, headed by 
Jacob Ginsburg of Philadelphia as presi- 
dent. Headquarters arc at 120 Broad- 
I ay. with Frances A. Kcllor, vice-presi- 
i ent, in charge. 



OHIO LIST AFFILIATES 
WITH AD BUREAU 



A. E. BRAUN HEADS PITTSBURGH POST AND SUN 




A. E. BRAUN 

PITTSBURGH. Pa.. Aug. 6.— A. F^ Urauti has been elected president of the 
Post Publishing Company and the Sun Publishing Company of Pittsburgh to 
succeed the late T. H Given who died the last of Jure. Mr. Braun will 
continue to act as general manager, wh'ch office he has held for the last six years. 

J. E. Trower has been elected vice president of bolh companies and will 
continue in charge of the advertising departments of both the Pt:st and the Sun. 
II H. King has been elected secretary and C H. Irv'n treasurer. 
All of these officers have lsrrn connected with the Post and the Sun for years, 
so that their advanr- mcnt comes to each as a merited promotion. The same 
policies which have placed litest two newspapers in tht'r present strong position in 
the Pittsburgh field will he continued. 



Just Can't Forget the War 

Itw IIUi ar. Aug. 5 -Returned war 
correspondents have been taken with 
the book fever, and already two his- 
tories of Maryland tcgimcnts have been 
published One is by Raymond Tomp- 
kins, of the Sun and Evening Sun, and 
the other by Lester Mueller, of the 
American and Star. 



Want Movie Ads Guaranteed 

S: aiti K, Wash., Aug. 4. - Authority 
by an ad of the city council to censor 
advertising of Seattle moving picture 
bouse' "in order that palmns will not 
I e misled as to what they may expect 
to sec" has been asked by the board of 
theatre censors. So action has yet been 
taken on the request by the legislative 
h.dy 



Directors Authorized to Enter Organiu 
Hon— CoL F. S. Van Gorder Elected 
President— Heavy Expense* Work 
Hardship on Publishers 



(ar nutum) 

Clevioaxd, Ohio, Aug. 5. — Col. F". s 
Van Gorder, business manager and one 
of the owners of the Warren Daily 
Chronicle, was elected president of the 
Select List of Ohio Daily Newspapers 
during the meeting, which closed at the 
llollenden Hole! today. He succeeded 
Harry E. Taylor, publisher of the Ports- 
mouth Times, and one of the real live 
wires of Ohio's newspaper publislirrs. 

Mr. Van Gorder was commander of 
the One Hundred and Forty-fifth In- 
fantry during its service overseas and 
made an enviable record, 

E. B. Cappeller of the Mansfield News 
was elected vice-president, and C. H 
Spencer of the Newark Advocate was re- 
elected secretary. The gathering, which 
was the annual one (the olher mcetitms 
being usually held in Columbus), was 
attended by over 3(1 publishers and 
editors. 

Don't Fear Paper Shortage 

Advertising methods were discussed 
and a resolution pledging the organira- 
tion to affiliate with the Advertising Bu- 
reau of ihe A, Ki P A., was unani- 
mously adopted. 

The publishers took an optimistic view 
of the newsprint supply, despite reports 
that production has increased not more 
than a few per cent over the output last 
year in the face of greatly increased con- 
sumption all over the country. 

Though line advertising conditions 
prevail, increased labor and other over- 
head expenses are still lelhng heavily 
i n many of Ohio's smaller dailies, it 
was found. 

"I think we will see better days in a 
newspaper way." said Mr. Taylor in re- 
tiring from thr presidency. "I see better 
advertising rales coming and more cir- 
culation is in sight, hut it will take hard 
licks to overcome olher burdens puV 
lishcrs must carry in the face of the ad- 
vancing prire of lalsor, material and food 
prices." 

See Better Times Ahead 

The publishers gave their sanction to 
the movement now at high tide to cut 
ihe cost of food prices, all pledging their 
co-operation and that of their papers in 
aiding city, state and federal authorities 
in trying to slop profiteering. 

The dircciurs were instructed to plan 
a campaign of mail advertising among 
advertisers and agencies and also to fig- 
ure un a publicity campaign in one uf 
the leading advertising trade papers. 

At the election the following named 
directors were chosen: E. B. Ca|>pellrr. 
Mansfield News; Fred S. Wallace, Cos- 
hocton Tribune: I. B. Sedgwick, Mar- 
tin's Ferry Times; J. A. Chew, Nrnia 
Gazette. 

The list, which numbers 55 members, 
in as many Ohio counties, will hold its 
next meeting in Chicago on October 6th. 
Bi-monthly meetings are held, usually in 
Columbus. Robert F- Ward, the List's 
foreign advertising manager, and Mr 
Ward's eastern representative. W. E 
Jewett, of New S'ork. attended the 
Cleveland meeting, which ended in an 
outing 



H. Roseoe Hailey. advertising manager 
of the Koscoe (Miss.) Daily News, is 
making a study of the Texas oil fields 
for a scries uf investment 



tentaniclc, 
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ENGLISH FIRMS ARE BUSY PLANNING 
AMERICAN SELLING CAMPAIGNS 



Special Advertising Service Has Been Established — Many New 
Publications Established in England — French Journal- 
ists Complain About British Methods 

By Bmni C. Ridout, 

l.anJon K.!iu.r. t »HH » hMM 

THK American Chamber of Commerce in London is at present engaged 
in the education of British manufacturers and producers regarding the 
American market, and its promotion work is of .such a far-reaching 
character that it cannot fail to have its effect in ultimately benefiting Amer- 
ican newspapers by creating advertisers among British commercial" houses. 
The last Bulletin of the Chumbcr reveals an activity in this direction that 
I know has struck a numlier of old-established British houses as being altru- 
istic in the extreme. 

Founded in the belief that the best commercial interest of the two coun- 
tries in every way demand a full exchange of goods between them on the 
broadest possible basis, the Chamber, with its 500 American and 500 British 
(non-voting) members, has arranged to give practical assistance to British 
tirms entering the United States. 

"Sell to America!" I* England s Cry 

Of particular interest to American trihutor uf newspaper and periodicals, 
newspaper men is the fact that special laid recently that he considered the 
service is given in advertising, as (he day of the halfpenny paper had de- 
Chamber's advisory' committee on ad- parted. Representing, he believed, all 
vertising lias a most practical and use- sections oi the distributing trade, he 
ful method of supplying prompt infor- could say that they hoped it hail gone 
mation and advice. never to return. They willingly paid 

It has been arranged, too, that each their penny, their three-halfpence, their 

of the twenty other committees of the two-pence, or even their three-pence. 



Chamber shall he ready with special 
assistance in this "sell-to-America" 
campaign, the Trade Information com- 
mittee taking the lead in developing 
sources of information. 

Victory Loan "Push" 



they made their choice, and they got 
more than value for their money. 

International Press Relations 

Frank R. Bird, the secretary of the 
British Newspaper Society and editor 
of the Society's Monthly Circular, is 



Great Britain has 1-een passing doing a good work in cultivating WOT 

through the excitements of the Vic- it g relations with similar organizatioi 

tory Loan "pu<h" an<i the National in other countries. His idea is that 

War Savings Committee Headquarters the visits paid hy American and Cana- 

in London, with Sydney Walton, for- dian editors to Great Britain during 

merry press associate at the Food Min- the war has enlarged the iUn of those 

istry and more recently with the Cana- responsible for the management of 

dian Mission in Britain, as the head newspapers in hoth hemispheres and has 

of its Publicity Department, and L H. created a comradeship amongst individ- 

Hartland Swann. managing director of uals which ought to he equally active 

li-ilma. Lid., and formerly advertising among organisations. For many years 

adviser to the Coal Controller as press a regular interchange of information 

advertising manager. has l>een operatise between the Secre- 

The press has shown a united front tary of this society and the American 

in concentrating its efforts upon break- Newspaper Publishers' Association, with 

:tig all previous records and it is an considerable benefit to their respective 

open secret that the one desire of the organisation, 

uruaniicrs is to beat the high record It was felt thai this was only a he- 

of the American Victory Loan News- ginning, and that other channels were 

papers have adored the loan as their unlouched. Mr. Bird accordingly got 

leading topic, christening it the Joy into communication with other bodies 

I. ".in. the "Lucky Dip" Loan and other in the I'nited States and Camilla with 

names. Advertisers like Selfridge and the happiest results. The various hul- 

the Sir Alfred Butt theatrical enter- letins and other information regularly 

prises are offering large prizes in lot- received from the Canadian Press Asso- 

tcry form to subscribers who purchase riation. Inc., Toronto and the A. N. P. 

. A. are tiled at the office of the News- 
paper Society for the use of its rnem- 



thc loan through them. 

Newspapers Maintain Pric 

Mr. Walton, in discussing the present 
campaign, acknowledged the special 
Victory Loan and Victory-International 
editions of Entrust ash Pumishek to 
useful in furnishing 



hers. 

French Journalists Complain 

Whether from crassitude or inad- 
vertence on the part of officialdom the 
correspondents of French newspapers 
in l^indon arc smarting under the dis- 
m ™ y " ,oal : ,c *■» for ,ne , f»n>paign gbHWei which, they complain, British 
The British publishing world is hy no mctho ds compel them to endure They 
means inactive. New publications of havc seC ured the ears of their Brit- 
the most diverse character-newspapers. i<ih press ^leagues. wh o give wide and 
popular periodicals, magazines and scathe tic publicity to their statement . 
trade papers-ar* constantly making n,,. correspondents point out that 
their appearance, and. generally speak- throughout the war they suhmitted 
ing. are established with every sign without demur to the restrictions im- 
of success. posed hy the British authorities, but 

The prices of newspaper show no they now enter an emphatic protest 
change, and in no important insianre against preferential treatment being ac- 
h>s there been any reduction of price corded to the press representatives of 
to pre-war figures. Indeed. Sir Horace another nation while they, as they 
Brooks- Marshall, the Lord Mayor of allege, are still obliged to work under 
If a publisher and dis- the old difficulties 



Jolly Well You Know H'it 

The editor of one of England's 
greatest daily newspapers, on his 
way to the office one day last 
winter, stopped at a strange bar- 
ber shop just off Fleet street for 
his morning shave. 

"I 'ear the h'influcnza h'is in 
the h'air," remarked the man with 
the razor in an effort to make 
conversation. 

"I hope you are careful as to 
the brushes you are using, in that 
case.'* volunteered the Great Ed- 
itor. 

"H'oh! You don't h 'under- 
stand, me. sir. You're thinking 
about the 'air on the 'ead and I'm 
talking about the h'air of the h'at- 
mosphcre." was the hasty re- 
joinder of the worker as he 
stroked his customer's chin. 



BAND ESCORTS EDITOR 
LEECH TO JAIL 



Tile Union of French Correspondents 
in Ixindon is now taking steps to bring 
the matter to the notice of the Syn- 
dscat de la Presse Parisicnue with the 
request that, "should the Mate of in- 
feriority in which the duly accredited 
French correspondents are kept in Eng- 
land be maintained, the French author- 
ities be asked to extend llie same treat- 
ment in the future to British journalists 
in France." 



All Christian-Science Case 
Evidence Is In 



Arguments Will Be Made on 
B— Diltcfnore Artion Set 
II- hi in; Ortobrr 6 



for 



IWiox. .\og. 2.— Evidence in the suit 
of ihe trustees of the Christian Science 
Publishing Society to restrain the Board 
of Directors of the First Church of 
Christ, Scientist, from interfering in 
'heir conduct of the society's affairs, was 
closed today. The hearing, which has 
been held hefore a Master, has lieen in 
progress for 27 court days. Arguments 
will be made on September 8. 

An opinion given the directors on Scp- 
tcmlsrr b. 1916. by General Frank S. 
Stnrtff to the effect that it would he 
illegal for Ihem In increase their sal- 
aries from S2.500 to $10,000. which wa* 
introduced by counsel for John V. Ditte- 
more, a former director, was the prin- 
cipal feature of the evidence loday. It 
was shown hy records also that Ditte- 
more and Archibald McLellan had op- 
posed increasing the salaries. 

The action of Mr. Dittrmorc against 
the directors, in which he claims he was 
removed illegally as a member of the 
hoard, will l>e heard on October 6. 



De» Moines Women Organise 

lies Moisrs. Aug 5— L'pon realiza- 
tion of organization importance, the fair 
sex of the four Des Moines newspapers 
held a dinner at the Tip Top Inn Tues- 
day of this week and organized a 
Women's Press Club. Miss Martha 
Porter, who has recently returned from 
war work overseas and who was for- 
merly connected with the Register and 
Trihune staff, was elected honorary 
president. Mrs, Dorothy Ashby Pow- 
nall of ihe Capital was elected president, 
and Miss Hazel Ross of the Register 
and Tribune was elected secretary. 



Days' Sentence for Contempt 
of Court in Unusual Legal Case 
Will B. M... Meeting of < 
on Hi. 



Memphis. Tcnn., Aug. 4.— Preceded 
by a band anil accompanied bv scores of 

busi- 




ness men who 
paraded the 
principal streets 
of the city, Ed- 
ward T. Leech, 
editor of the 
Memphis Press, 
an afternoon 
newspaper, en- 
tered the Shelby 
County Jail to- 
day to begin 
serving a sen- 
tence of ten 
da>s' 



E»w*it, T. Liich 



n em \t.\ a r.1 for contempt of ( 
Israel Pere's court. 

I lie contempt charges grew out of an 
editorial written by Leech during a local 
political campaign last year, as was told 
in detail in EniToa & Pitousher, last 



f riends of Leech, who organized the 
parade today and accompanied him to 
jail, are planning a mass meeting next 
week when the editor is released. For- 
mer Mayor Lilty. who was a leading 
figure in the parade, addressed a group 
of several hundred persons at the jail 
just hefore lxech was locked up. 

On beginning his term, Mr. l-ecch 
said: 

"I enter the county jail for a ten- 
day sentence liecausc the Supreme 
Court of Tennessee has ruled' that a 
general political editorial, containing no 
references to any judge or any case, 
can lie construed in contempt of a judge 
who was himself a candidate in a pend- 
ing election. This, I helicve, is the big 
ixsint at issue in my case. 

"This attack on the right of news- 
papers to discuss judicial candidates, 
and this ruling that ihe strictures con- 
tained in an editorial can be held con- 
temptuous without the necessity of 
showing interference with the court's 
procedure, ran. if accepted as precedent, 
he used to silence other editors under 
similar circumstances. I do not believe 
the law ever intended such a condition, 
and I will be satisfied if my imprison- 
ment will help only a little in prevent- 
ing a recurrence of such decisions." 



Newspaper Man Heads Deaf Asm. 

Spokane. Wash, Aug. 6.— James H. 
O'Leary. the new president of the 
Washington Association of the Deaf, is 
a well known Spokane newspaper man. 
going West in 1902 from Minnesota. 
He was born September 27, IK70. in 
Hennepin County, Minn., and owned and 
operated a number of small newspapers 
in the East hefore settling in Spokane. 
In 1901 he was elected delegate to the 
State Democratic Convention in Minne- 
sota. He is at present employed in the 
printing department of the Spokane 
Chronicle. 



U. N. Hoffman, who recently resigned 
as city editor of the Tacoma Ledger, 
has entered railroad work in the freight 
traffic department of the Spokane, Port- 
land & Seattle Railway at Astoria, Ore. 



Presented Complete News Reeord 

WrfflriRC, Man.. Aug. 4.— During the 
general strike recently in Winnipeg the 
newspapers were out of business for six 
days. On resuming publication the Free 
Press carried a page devoted to a sum- 
mary of the day's news for each of the 
days it had missed publication. This 
was done in order that its record of 
events might he r^nte«i Dy VsjOOglC 



Editor A PubliMher for August 7. 1919 



TO FEATURE EXHIBIT 
AT NEW ORLEANS 



Among representative firms 
h»vc recently expressed an interest in 
the work of the Associated Advertis- 



which CHALONER 



POST SUIT 



Asaoclatsd Ad Clubs of World Will Show 
Complete Advertising Campaign!, 
National, Territorial and Local — 
More Sustaining Members 



Information of a most valuable char- 
acter will be available to those who visit 
the National Advertising Exhibit, to be 
held as a part of the convention of the 
Associated Advertising Clubs of the 
World, at New Orleans. September 21 
to 25, says a bulletin from the advertis- 
ing association. 

In addition to the fact that this year's 
advertising exhibit will take a new form, 
embracing complete showings of several 
actual advertising campaign*, it is also 
announced that at stated hours those 
who planned and executed the cam- 
paigns shown will be on hand to ex- 
plain them and to answer any ques- 
tions which are not answered to the 
complete satisfaction of the visitor by 
the exhibits themselves. 

AU Media Covered 

Several campaigns are to be shown. 
There will be national, semi-national, 
territorial and local campaigns in the 
showing Advertisements from publica- 
tions, and from all other mediums used, 
as well as "follow-up" matter employed 
in the campaigns will be shown and ex- 
plained, and Joseph S. Potsdanier. of 
Philadelphia, chairman of the exhibit 
committee, has declared that it will be 
such an exhibit and explained in such 
interesting detail as to bring notebooks 
from the pockets of those who see it. 

In addition to these campaigns, two 
other features of importance are being 
planned. 

One of them, following the chief 
• of the convention, will show cam- 
which have been used by manu- 
facturers, merchandising establishments 
and other employers in gaining the co- 
operation of their employes. 

This section will be supplemental t:> 
the plan to have a labor leader and a 
man equally representative of capital 
present what they believe to be the 
terms upon which capital and labor can 
agree, so as to insure increased pro- 
duction, and thereby insure continued 
prosperity. Samuel Gompcrs, president 
of the American Federation of Labor, 
has accepted a place on the program. 

Neosho Plan in Detail 

The other fealure of importance will 
be a complete exhibit showing how the 
Advertising Club of N'eoshu has built up 
the business of Neosho through a plan 
of co-operative advertising, and by o- 
operatiuti among the merchants to in- 
sure that all of the advertising donr 
is so truthful'as to insure thai the cus- 
tomer who comes to Neosho will desire 
to make Neosho his regular trading 
point. 

The Neosho plan has attracted na- 
tional attention and was explained in 
Emto* & Pmuma last week. For 
years the business men of that com- 
munity, through the advertising club, 
have continued to build steadily, with 
the result that the litle Missouri city 
quite frequently entertains business men 
from other communities who go Nam 
to make a first-hand study of the meth- 
ods successfully employed in Neosho, 
wild the idea of adapting them to their 
own cities. 

Recognizing the wide interest which 
this co-operative work has attracted, the 
advertising clubs conceived the idea 
of "taking Neosho to the business 
world." in furtherance of the associa- 
tion's work in behalf of making all ad- 
vertising absolutely truthful. 



ing Clubs by becoi 
hers, the association announces, are the 
following: Bearings Service Company, 
Detroit; Exchange National Bank. 
Spokane; Dayton Wire Wheel Com- 
pany. Dayton; Phoenix (Ariz.) Repub- 
lican, Phoenix. Arir.; MacMartin Ad- 
vertising Agency, Minneapolis; LaSallc 
it Koch, Toledo; A O. Smith Corpora- 
tion, Milwaukee; Liberty Motor Car 
Company, Detroit ; Old Colony Trust 
Company. Boston ; Grecnebaum Sons 
Hank & Trust Company, Chicago ; Su- 
perior Savings 4: Trust Company. Cleve- 
land; Purity Oats Company. Boston; 
National Spark Plug Company. Rock- 



Court Grants Him Immunity fro 
talion Until August 2 

Judge Ford in the Supreme Court of 
New York has declared John Arm- 
strong Chaloner, who recently won a 
libel suit verdict from the New York 
Evening Post, to lie sane and competent 
to manage his own affairs and business. 

The jury which heard the evidence in 
the libel suit gave Mr. Chaloner a ver- 
dict for $30jOOO, which was reduced to 
$1K,500 by Judge A. N. Hand on condi- 
tion that the defendant did not appeal 
The appeal has been taken from the 
$30,000 verdict and not from the re- 
duced amount. 



N. Y. Select* the Grunewald 
as New OrleanB Quarter* 



IF YOU DON'T KNOW ABOUT KANSAS CITY, YOU WILL! 



total railway thJUo^c of ^ 



DO you know Kansas City? 
No We thought not. But don't worry, neither did Mr. Kansas 
Cityan until a few weeks ago. Then the Kansas City Star started some- 
thing with a punch that primed all good citizens with a multitude of con- 
densed facts about his own home town and made a legion of good citizens and 



Now they are going to tell it to you. One hundred and twenty of the 
leading daily newspapers in the country are going to be used for the telling, 
and for thirty-tive consecutive days they arc going to drive home to the 
people of America facts about Kansas City that will fix securely in the public 
mind the importance of that Mid-West metropolis. 

A public fund of $75,000 lias been created by subscription for this unusual 
home pride campaign, and the Star is justly proud of the fact that nothing 
that paper has done before has aroused so much favorable and enthusiastic 
comment among the men interested in the welfare of Kansas City. 

The campaign of the Star, which has just closed, has already inspired 
similar campaigns in a dozen or more other cities. 

On the first page of the Star for fifty-five consecutive issues, morning aud 
evening, there appeared in a double-column box, of which the one above is a 
reproduction, a pointed fact about Kansas City Each fact, written in bold 
script, was introduced by the words, "Do You Know?" 

The people of Kansas City are so proud of the superiorities of their city 
as residential haven and industrial center, of which they learned through the 
Star, that they now want to tell them to the world. 

"Do You Know?" has been issued in booklet torm by a printing firm that 
is making free distribution. "Do You Know?" postcards can now be found 
at all Kansas City newsstands. Letter heads of business firms and the backs 
of envelopes coming from Kansas City carry the little fact sermons, and after 
a 24-hour canvass it was announced by the Chamber oi Commerce that the 
people had subscribed $75,000 to tell the story of the city to you through the 
daily press. 



PtiiLMitxi'ii u, Aug. 4-The Roger 
Business Building Service has opened 



ford. III.; National Association of Ac- 
credited Commercial Schools. 

In addition, it is announced that the 
Houston Post, the Pennsylvania Rub- 
ber Company Jcannctte Pa., and the oftv " ln ,hr Mutual Life Building to 
Ketterlinus Utho. Manufacturing Com- handle advertising and sales promotion, 
pany. Philadelphia, have materially in- Joseph S. and John L. K.igrrs are the 
creased the sums of their memberships, organizers. 



John Budd Organising Strong- 
on F.ver— Urges That 
Reservations E 



The committee in charge of the New- 
York Advertising Club's delegation to 
the meeting of the A A. C. W. in New- 
Orleans has selected the Hotel Grune- 
wald for headquarters, and Chairman 
John Budd is urging that all who in- 
tend going make reservations i 
ly. In an announcement just 
Mr Budd says; 



\V,i 



«itit to iah» [r» lb* N«w OMea&s Conswn 
[las lb* Uf***l and stmucMt delesatluw *• 
bave aflJVf h*J at an; of Ihew* eon veal Iowa. 

'"The trtn down and bark by rill or ateamer 
•rill to rleli»htfnl The problem* tbat are to to 
4|ara«aed at the Convention will to of vital Im- 
|K.rta»-- P , tr you <lo not tn from tba addresses 
Information thai nil bo worth at laaat SS.OO0. 
It wlU be jo'ir o*vn fault. A monitor of Itil* 
club wbo altendod lb« Sr. Loula Ceavmlkrn aaji 
tbat <m Idea to picked «ti at tbat meellu* bad 
resetted la a aaila. t» bla firm of SM.OCO. 

"An we anal at nnce re «** r? " room* (<1 ^ir 
deloaalloa at tba llatet Ornjoevmld. wblcb Is to 
to our towifequarteea, are ask tbat 700 tell ns at 
"are what aeeoaamodntlom 70a wtll Brett estbar 
fur yourself or tor roar rvprMeBtatlra*. 

"Tina «f trip — Br rail. 42 town. Br a»a, s 
daya. LoaTe Now York Friday, {September Ititb. 
at 3;3S p. arrlee In New Orleaaw at XI 311 

S-lwday ownln«. Seplember Hal. Retwmtn*. 
learo New orlean* Ttmrwtar eeeal*«. !*es>tew)tor 
IMS, arrtre la New Vnrk. Saturday afterwri 
Meptemtor rttb. Hy taklnf the rail root* tboo* 
who attend the ro«rentloo wilt to away from 
borne S daya. 

"Tba trip bv aaa— Leaving New Tort, Wrii« 
day. September 17th. Ill* ateamer ki due In New 
"i\ .... M .Ja> utomios. sv»t*» 1- ■ 334 R. 



toptec 
In New' Tori 



ISSUES "FRONTIER DAYS" EDITION 

Albert Heartl Makes Advertising Sales 
for State Leader * Number 



The Cheyenne < Wyo.) State Leader 
broke all records this year with a "Fron- 
tier Edition" that contained 96 




which is lookeil 
upon as an un- 
it s u a I achievc- 
m e n t in the 
smaller city jour- 
nalism of the 
Far West. 
The paper con- 
a -SaTaj a-*-»d 47 full- 

Ah ^ page advertise- 

:ff cSaiw 1 rnents, mostly of 

local merchants, 
jj^v^ and more than 

1 sixty pages of the 

advertising con- 
tained in the 
number were sold ill less than three 
weeks by Albert Hearst, the associate 
manager, ile also wrote must of the 
copy contained in the advertisements. 

The special edition, which is an annual 
event, marks the twenty-third annual 
"frontier Da\"s" celebration, and the 
fifty-second birthday of the Sta'.c 
Leader. Incidentally, when the State 
Leader was founded in 1S67 Cheyenne 
was Crow l reek and Wyoming was 
overrun with buffaloes and wild Indians, 
according 10 a story by Frank Walter 
Sylvester. 



Grute Locates in Cincinnati 

• Cincinnati, 0„ Ailj. 4.— Nain Grute. 
for eighteen years with the New York 
World and more recently with the 
Times. i» now with the Cincinnati Com 
merctat Tribune in the double capacii> 
of news editor ami Sunday editor. The 
O mmerrial Tribune's news bureau w ill 
be in direct charge of Mr. Grute. At 
one time he was 

f. tin 
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PLAN WARM WELCOME 
IN OREGON FOR N.E.A. 

Four Days of Unall»ve<i Pleasure Await 
Publisher* — Jfi.oiKi Trip from Pert- 
land to MeiWord anil Return It 
Outstanding Entertainment 



By E. E. B«odie 

Publisher Orrjran City Morning Enterprise *r»d 
Member N. K. A. Executive Committee 




Four day* of unalloyed pleasure have 
txtn alloted for the approaching conven- 
tion of the Na- 
tional Editorial 
A i s o c i i I i o n 
which comes t» 
Oregon and thi 
Pacific Northwest 
in August. Port 
land will be th 
first convention 
city, and the edi- 
turial party will 
arrive on a specia 
train on Fridav, 
August 8. at 5.05 *■ E - WW 
P. M. Nothing has btcn left undone for 
the comfurt of the guesti, e»timateil at 
nearly 300. 

At Seattle, hotel men from Portland 
will join the train and assign rooms, so 
tlia: upon arrival at Portland, there will 
be no delay nor confusion, ami after a 
liaih, the members of the party will be 
mutored to the spacious grounds of the 
Waverly Country Club for dinner, ar- 
rmictd and served by the Portland 
Caterers' Association, on the lawn at the 
club by the banks of the beautiful Willa- 
mette Kiver, near Portland. 

Welcome by Mayer Baker 

There the usual preliminaries will be 
held, Mich as an acMrc*s of welcome by 
Mayor Baker of Portland and the re- 
sponses, so that the decks will be clear 
fi r the business session next morning. 
Portland's crack municipal band will 
furnish music at the ctub grounds- 
Saturday, August 9, will be given over 
to the business of the convention, at the 
Elks Temple, and at noon luncheon will 
be served in the dining room of the 
Portland Press Club in the Elks Build- 
ing, through the courtesy of the Home 
Industry League of the Portland Cham- 
ber of Commerce. Adjournment will be 
taken at 4 o'clock and by arrangement 
of the Commercial Club of Oregon City 
llie party will lie taken on tnterurban 
rars to the pioneer city of Oregon, at 
the Falls of the Willamette, ami the 
association officers will formally dedicate 
a monument, now being erected by W. 
P. Hawlcy, president of the Hawley 
Pulp &• Paper Company, of Oregon City, 
to mark the establishment of the Oregon 
Spectator, the first newspaper on the Pa- 
cific Coast, in February. 1846. 

The vi«ilors will then he taken back 
to Portland and the formal banquet held 
at the Chamber of Commerce, through 
the courtesy of the Portland Oregonian 
and ihe Portland Telegram, 

Famous Columbia River 

Everybody is expected to be up and 
about early Sunday, for it will be a busy- 
day, and guests arc expected to gel a cup 
of coffee before leaving their hiitcK for 
breakfast will be along toward noon. 

Automobiles will lake llie parly up the 
famous Columbia River highway, over 
60 miles of paved road, through the won- 
derful gorge of the Columbia, around 
Crown Point, with its 20 miles vista, and 
down past succeeding waterfall", going 
as far as Eagle Creelc where the Oregon 
Fish and Game Commission and the U, 
S. Forestry Service have arranged to 
provide a bear and trout breakfast, 



The return will be made to bring the 
party into Portland in time to go to their 
hotels and take a special train out of the 
Union Station at 4:30 P. M. for Salem, 
where at 6:30 P. dinner will be 
served by the courtesy of the Salem 
Commercial Club, and Governor Olcott 
will welcome the visitors. 

Leaving Salem at 8:30 P. M , the night 
will he spent in Pullmans and the East- 
erners will waxen at Mcdford at 6:30 
and will have breakfast there, the Med- 
ford Commercial Club arranging it. Then 
the long line of motor cars will start for 
Crater Lake, "eighth wonder of the 
world." Rasket lunches will be fur- 
nished, lo be eaten at any point on this 
wonder highway, and the lake will be 
reached about 4 o'clock in ihe afternoon. 

I shall not attempt to give a descrip- 
tion of Crater Lake. No pen has ever 
been able to do justice to its elusive 
blue. 

Next day ihe party will leave the lake 
right after Junch and return lo Mediord 
and it is hoped that arrangements will 
be perfected to go over the Pacific high- 
way to Ashland, where dinner is to be 
served at Lithia Park, famous for its 
mineral water and its beauty. 

Special Train to Mr. Rainier 

\t 8 30 P. M. Tuesday, the special 
will pull out for Portland, arriving at 
7 -30 A. M. Wednesday. August 13, tak- 
ing a little better than an hour for 
breakfast at the Multnomah Hotel and 
then start on the Northern Pacific spe- 
cial at 8:45 for Tacoma. Washington, 
and the trip to Ml Rainier. 

The Portland Chamber of Commerce 
has agreed to finance the special train 
from Porrland to Mcdford and return, 
at a cost of something like $6,000, and 
the Mcdford Commercial Club will care 
tor the party from its arrival at Medford 
until its departure, with the single excep- 
tion of the expense at Crater Lake lodge, 
an item for the coupon book of Secre- 
tary Schlosser and Chairman Wilke of 
the transportation committee. 

Committee in Charge 

The committee in charge of arrange- 
ments in Oregon is as follows : W. J. 
Ilofmann, Mayor George L. Baker, 
John M. Mann, J. E, Wheeler, John M 
Scott. Phil S. Bates. Fred L, Boalt. 
George M. Cornwall, George H. Himes. 
Oscar Ovcrbeck, I. N. Fleischner, Mr. 
C. E, Jones, C. C. Chapman, Robert E. 
Smith, C. S. Jackaon, W. P. Strandborg, 
Kdgar B. Piper, A. C Gage, Henry L. 
Curbett, Dr. Henry Waldo Coe, R. A. 
Stewart, Sidney B. Vincent. Thomas 
Sherrard and H. W. Kent, all of Port- 
land: W. P. Hawley and Lloyd kichc< 
of Oregon City; B. T. McBain of West 
Linn: F. J. Simpson of North Bend and 
W ill G. Steel of Medford. 

Oregon will be on hand in August to 
extend a warm welcome to (he editors of 
the nation. 



LET HOFMANN DG^Tt ? 
PORTLAND FOLKS SAY 



When anything is to be done out in 
Portland. Ore., they don't say: "Let 
George do it." They say: "Let Her- 
mann do it!" meaning W. J. Hofmann. 
advertising manager of Ihe Oregonftin 
and office holder extraordinary. 

And Hofmann docs it. He does it so 
well that there is hardly a civic organi- 
zation in the riiy lhal docs not appeal to 



GOV. HART TO WELCOME N. E. A. 

Seattle Han Made Hi* Preparations— State 
Association Meet*, Too 

Sr.vm.r, Aug. 4 — In conjunction with 
the convention of the National Editorial 
Association, the Washington State i're««. 
Association will hold its annual meeting 
in Seattle during the week of August 14. 
With ihe editors of ihr nation assembled 
in Seattle, this year's stale gathering is 
expected to be one of the largest in the 
history of the organisation. 

Governor Louis F. Hart will wclcume 
the N. K A. editors to Seattle at the 
oprning session here. An elaborate 
pn-gram of entertainment' ha» heen ar- 
ranged in honor of the visitors under 
the direction of Frank P. Goss. of the 
Po<|-lntellii!cncer staff 




W. J. Hofmann. 

him when there is real work lo do. 
Hofmann has tackled so many hard 
jobs and put them over so successfully 
that he has made a reputation that there 
is no hope of living down; consequently 
new duties are always being added 
Hofmann hasn't shown any signs of 
weakening as yet. 

There is a more or less general im- 
presson that the advertising manager 
of a city daily has a full-sired day's 
work ahead when he goes to the office 
in the morning. His office duties, how- 
ever, are only a sort of appetizer for 
W. J. Hofmann, as may be appreciated 
when one glances over the following list 
of offices, all of which he is occupying 
at the present time : 

President of the Pacific Coast Daily 
Newspaper Association. 

Presidem of ihe Pacific Northwest 
Tourist Association. 

Director-general of the National Edi- 
torial Association convention, which 
meets in Portland next week. 

Chairman of the entertainment com- 
mittee for returning Oregon suldiers. 

Potentate of At Kader Temple. No- 
bles of the Mystic Shrine. 

President of the Irvinglon Ctub, a 
community social and tennis chili of 
seveu hundred members. 

Director of the Trails Cub, which is 
making Oregon's muuniains more acces- 
sible. 

Director of ihe newspaper division of 
the Advertising Clubs of the World. 

Rather a formidable list, but, of 
course, it does not take into account 
• •thcr titles that he has but recently 
dropped. 

l-'or instance he is an ex-prcsident of 
•he Portland Ail Club, and up lo a short 
time ago had been for ten years a di- 
rector of ihe Portland Oiamhcr of 
Commerce. He is also credited wild 
■ rganiiing the Royal Rnsatians, a body 
nf 100 Portland business men who act 
as the official entertaining committee 
during Rose Festivals, body-guarding 
the king and queen, receiving outside 
delegation. 



Oregon Association to Meet 
In Portland, Aug. 8-9 

Buaineak Seaaiona Will Be Held Jointly 
with N. ¥.. A. Meeting — Members 
lo Be Goetrta of Local Publishers 

Eugene. Ore., Aug. 4.— Lloyd Riches, 
secretary, announces that the Oregon 
Editorial Association will meet August 
H in the Portland Press Club, just pre- 
ceding the opening of the National Edi- 
torial Association convention sessions. 
The first will adjourn in time to join 
in the reception of the N. E. A, mem- 
bers, who will arrive in Seattle by special 
train at 5 p. m. that day. 

following is the tentative program of 
the State association gathering, as pre- 
pared by President C. E. Ingalti. of 
O.rvallis j 

0:30. Aihtreaa of Welcstoe— Mayor Baker. 

UfapaHiMr for tbe I'reaa C. B. IngiUt, 
Prealileot Mat* Aaeoclation. 
10:OtX ReftatUoa ■do Cooporstlof.s of Vr»m m4 
Agcnrr Ctorbn. E Coo* to, Cmirbo 
AdVi-Mlalng Afeury. 
How AOwfLl.idK AjtetKt... r>| My Coot— 

Elbert BwSe. 
riUriiMilonN, 

Curirmatfiit AdTerllalog— B, C. Morton. 

FtoMnaia- b. w. Bate*. 

Horn* Toduetrlfa and the Preaa A. E. 

Clark*. 

Motoaalon*— Ed. AMrlcb. Bruce ftoanta. 
Preaa Appeals to Femininity— UIm Aile«n 
Brno*, Society Editor Portland 
Telegram. 

Both Hideo of tbe Foottlgbta. Thc-ogli 
tit* Ravbewer'a 01aaa*-a — L*am Caaa 
Ra*r. ■ 
Gathering N'ewa tnr an Ami; — Ttwvlit 

W Ml 
I if.-rarr IHgeatltig the Oregac Pr*eo— 

C. V. thapman, 
Bualoee* Meeting. 
Tbe big abow alarm at 7:30 tbat evening,, 
when all Ujtmbtrt uf lb* National Editorial 
Aaeoclation. aad If joo have paUl joor duo* 10 
thv Mate .\ tm i Inn ,<"> are a ntoWr of tba 
Nalkmal Awariatbao, will to t*tul»r*4 a rt- 
i ♦ i.l Ion and Jlrwr at tb* War+rlv Country 
L'lati aa (he gw*U of the Pv>rttand Catwnra 
A««i>etn1hin. with the eoilliealea of Ito Wav»rlj 
I lob. Mnalc will be for»1ta*4 hy Ptorllond'a 
crack montctpol band, addrtao of wclmmo bj 
.Mayor Baker, recpaowro. ate. 

Satatday, Augtiat 9. 
•.SO a.m. — HwaliMw* ww.ii.ri Rika Temple. 
Iadl«a uf f«rty will Tlall the large •torea, 
abuf.|i!iiK. fie, 

I- a*. — Ijtocheun. hf*adr|«artera of t*rc«a Club 
at Klka Teonple Luncheon oowtaay of Oregon 
Hooae todnolrj Loagwe. 

it, av-tn. — Lutleo of party aatonoblln trip 
arrwnd Portland. Antomobllo* court *«y uf War 
Caaap Community Barrier. Ura. Allen bvutcin 
Itr-acfc lo charge. 

1 p.m. Adjournment of hiudneui atwicsn. 
Pony tokea Interurbau rar* t*i Oregon CMj, 
■■aero cifllrrra of aaNrrlallnu tin veil Btoamraeol 
l» e«uimaaiirite eaUtillabjaenl nf flr«1 newo- 
ia|ter on Paclftr Coast. Monument erected by 
W. P, flawley, Hr, prerldrnt Hawley Pokj and 
I a|>er Cmnpany of Oregno City. Inti-rrnrhao 
tram court ear Omirjiercla] Club of Oregon City. 

.V3« p.ai.~l>eaTa Oregoo city by luterurbao 
ear* far Porllaoal. 

MM p.m. Banquat at Portland Coainbar of 
I RMCggj enurlaaf of Pwtund Telagratu aad 
P«rtUod OregiinUn. 

Swnday, Augwil 10, 
7 a.m. — Anlooaottlkea leave hotela for trip 

■ in roUmltia Klver lllgbway, areoW- rto>l of 
lie I 'arlllc Sort bwrat , «p t be Ovrge of the 
( •ilumMa river. paa«lng Crown Polot, with the 
iiini'hlrfa view of tbe Oorg*. i*ban11cleer Prdnt 

■ nd RiMiMer Rock. La too r til* Fall*. Sbcpberd'i 
Hell. BrVtal Tall. taUa. Moltnoinab Palla, lloraa 
Tail Palis, Onouuta norgo to Ragle Crook, wbaro 
(•ear and tab broakfaat orlll be a*rt*<l by tbe 
t'filleit Matin Eure«try Kervlee, 
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Si>eeial N. E. A. Edition in Winnipeg 

VVunfTfM. Man., Aug. 4.— The .Mani- 
Cotki Fftt Pro* issued a special souvenir 
edition a« a compliment to the memliers 
of the National E<!itorial Association 
when ihey visited this city, July 28, in 
the course of their Victory Tour. A 
warm welcome was extended in a full 
leading ptgt article written personally by 
J. VV. Dafoc, editor-in-chief. The edi- 
torial entente fiirnifthed valuable facts 
and figures about Winnipeg and Mani- 
loba Province snrh a* the American edi- 
tors can use well when they return home. 



Connolly with King Features 

Joseph V. Connolly, late of the New 
York Sun and New Haven Union, has 
succeeded William B. Scabmok ai 
publicity manager of the King Features 
Syndicate. New York. Mr. Seabruok 
retires to return to Georgia, 
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GUIDE FOR SPACE-BUYERS IN COMPUTING COSTS OF NATIONAL, 

SECTIONAL OR STATE CAMPAIGNS 
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THH latmlatioii here priniH affonl. to buyirs of ncuipaprr 
Miacc <lata on which ciihcr natiuiul or state campaign* may be planncJ with 
> mimimum <>t cffurl iii computing cons. 

It i» a nummary of tile fact* prcitiitcd ill detail ill itic complete I ■ st of Knitliih- 
Unuiiiitc daily newspaper' of the United Stale*, wilh their circulation tisuri* and 
adveiti.MHK rale*, in ihe i*«iir of July 24, 

The asrate line rale., env critic: 5.000-linc coiuracti. .how total cost* for using 
cither all of the Morning. Kvening or Sunday rewspapers in each 6tate, and al«o 
in the L'nited States as » whole Fisiinnit Rroup* of states, major market irrouji*, 
for campaisns in ciihcr nf the three cla4*e» of newspapers is a matter of .implc 
arithmetic. 

For example: Colorado ha6 28 Kvruing newspapers, with a total circulation 
of 215.876 and a combined advertising; rate of 667W81 per aitate line. Thui 
5,000 lines in all ol these Colorado Evening papers will cost S>5.067.8(j 

In Indiana there are 2-t Morning newspapers, wilh total circulations of 
280J9S and a coinhincd advertisinc rate of .55625117 per asatc line The cost 
for 5.000 lines in all of these Indiana morning dailies will total $2,781.26. 

Ohio has 23 Sunday newspapers, with total circulation* of R16.668 and a 



bined advertising rate of $1.5253574 per agale line. Thus 5.000 lines of advertis- 
ing in all of the Ohio Sunday newspapers would cost live thousand times the 
line rate or $7,626 ti7, 

This summary should he preserved for instant reference by every spare 
buyer for an agency or a national advertiser, as it will serve as a reliable guide 
as to circulations and rates as applying to blanket campaigns 

The detailed information as to newspapers referred to above as having been 
published July 24, will be supplemented in next issue oi KDnoR. & Pmsusiitai by 
the publication of the same complete lists of 2,151 Knglish-language dailies ar- 
ranged in a different manner. Populations of states and of cities will be given, 
and the cities will he listed according to populations, nut alphabetically as in 
the lirst publication. 

This re-arrangement of data will emphasize for space buyer, the comparative 
importance of markets in units of cities, based upon populations, and will also in- 
clude all of the rale and circulation data originally presented 

Thus the issue of lituroR & Puni.ij.mji for August 14 will have for space 
buyers an entirely new element of interest and value, and will be preserved for 
reference in connection with the tabulation given herewith and the lisls printed 
July 24. 



nOSKINS RETURNS TO HOUSTON 



Mode M*n«iin» Edilor of Po*l After 
Service on Co»M 

Urn M.is. Tex.. Auk 5 —1, V Ho- 
!<ins has taken editorial charge of the 
IV. t, M!.-ci'eil:tiK Charles Macs a. nian- 
aiiti'g cil ior Mr lickin* ii an old 
I li.liv.'ni.tti. but ft it the |ia-.t nineteen 
\e^r- l'."is In. i o li\itv.' in California, He- 
i.ire kniiiK ivi-'.i he iv ;i-- e rnpli iy»-(J on the 
I'm,! iur i\v.> >r;irs as \^*.Htatei I'ress 
rc!egr:iph< r ami for a shorter |ierli.il as 

•i 'i ,M ipil ei'-tor. 

Mr Jl.i.knw a..i.eiaicil him-rlf with 
the I .os AllL'ele- l'>.vini<-r w h. tt that 
Jin' . :iiirni w.i. fiHir.il.-d. I" LJit seaf. 
j.' U-ume tn;>n*6:ii-K climr .it tin 

J ii- "\n^eli-.. I r 1 1 -nri i- ,i'ii! l.il'.'t Inn-; >" 
lli.. iilii.-nal marac-mern i.i I e l.os 
i ).x|.r,--.. i:i:-..::i l: l:n i-lit nri.,1 



management of the tsen papers under 
one head. He left ihe Tribune-Express 
connect ton in 1^17 and became assistant 
io S. A. Perkins, of the Perkins Press 
al Tacotna \\ hen the Perkins papers 
were sold to the ltaker interests, and 
ihe Tacntna Vews was merged into the 
Tacnma News Tribune, Mr Moskins re- 
newed hi. Hrarsl connection, going to 
Allan'a as day editor of the Georgian 

Gern*hty Managing Irish Pre*. 

I'm ti.stu:! rn i a, .in-:. • I he Irish 

I'r. s-., a neii ly del '•> tile mitre-Is 

"i Ireland, h.is niin.d its hend'liM rter« to 
-'4 KilVn 1 1 reel. .irnJ loin, I'.. < icraghty 
- n ,:r.n r:il n:ati:.g<-r. He i. prt paring 
l Lin. lot .i '. ■ tenia' ion c- . with 

■ \h> I >T \>i\i-- .-. 1 1 : 1 m - in Ir.-latid ,h llit 
I rir. : .1 1 r/i " Joseph M-: 1 uirrity is 

■ ••si • r i"d i u ; .'.;-li. 



CROIX DE GUERRE FOR MeDONALO 

Chicag* Newaptpcr Man Cited by 
Marshal PeUln Personally 

Ctiif.mi, Aug 4 N'irhotas Mrrion- 
ald, for live years a staff pr.itoi'rapher 
ot the Chicago Herald and Examiner, 
and now a captain in the United Sines 
army signal corps, ha* received the Crnix 
<le (incrre on the direct citation of Mar- 
shal lVtain Tlic medal was sent direct 
ft' ' ' in France to the la fc keeping of 
l.ieiitrnant Many l^c. of the Intcr- 
:i."itintl j] Xews Servi.-e. an old frienil 
M. I )oii.-ild still is 'otnewherc in France 
ami has nut yet learned of his new 
honor- Tlic oltici.il citation reads: 

•t... lit, VI. h, i,« M. I^.TiaM. r ,, i"t"C"irl'T 
.'■rv -• .Siin ii. -ii. iirin. Hill.-- I In . to. r ul v nf 

.■'.■I •.'•ii 1 '- Mill lil"ll"'- lli'M-. ^til ..!<:•> nf 
II- l|> . ii All .-• ..lilt ' I :tl..tli^ 

111 ^ •-•.t.l.i.MlMH- ■ :,l.-r ......... II- I". -.]i.lll. ■ 



lo* *n ait.<klft< unit, lie look part In all 

t ill In. Wl.ll,. > SI aunl In rronnlla x nliiahl. 

«••» ' " !•» «l«i«r llu. dl.l.lnti. |„ 

i"i if' "^ "~ ""™|" "' *•*"«« •>•• 

cui. Ore 1 4D ^ nae^itii* 

■•736. Vlnnlial of I'ranep, 

•t'oijilimiHl.'f i.f lt.r Frcorli Aruilra of the East, 



Captain Fiweelt Return* Tett 

S .v Fram imo. Aug. 6— Capt, Ros- 
en- r.nvccti, f. imrr sports editor of the 
IV«:an<l tttrgonian, has been released 
front the U alter Keed llo.piiat at Wash- 
ington. D. L . and has returned to the 
We.i. Ainr :wo months' leave he will 
cuter the Leitemtan General Hmpital 
at San l-tinc »t» for further treatment. 
C;i|it. I asM. it was seriotisly injuresl last 
<'>••• '1'er \sli.-tt lin airplane fell, after he 
,1 tun lis. i„ , f.;.g over England. 
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MRS. J. T. TOLER HOME 
FROM OVERSEAS 



Wife of 



"Ceor*.." by 
Ssys Service Willi 
W» Most Enjoyable 




The doughboys in Frame 
"Georgia." At home she is Mrs. John 
T. Toler, whose husband i» llic popular 
circulation man- 
ager of the Atlanta 
Constitution and 
jail president of 
ihe International 
Tirrulation Man- 
agers' Association, 

Back from s i x 
months' active serv- 
ice with the Arnur- 
iean soldiers i n 
France as a V. M. 
C -V canteen work- 
er, "just to have Ml , JoM „ T , T „ ti . 
lone something ior 

my country." Mrs. Toler brings home a 
»ar work "record of which she can well 
be proud and the thanks of thousands 
of "her boys"— who will never forget 
her. 

Mrs. Toler. young, handsome and 
[-harming daughter of the Sooth, in her 
smart "Y" uniform, arrived in New- 
York on the U. S. S. Ml. Vernon last 
Saturday on her way down to Atlanta, 
just bubbling over with praise and ad- 
miration for the work and conduct of 
the American soldiers in France. 

She look up her work with them just 
after the armistice was signed (al- 
though it was not her fault that she did 
ix-i get overseas sooner I, at the time 
the hoys were beginning to come lack 
irom the front, yearning for home and 
Wed ones. 

Soulh and North Were One 

It was the critical pcricd of morale 
maintenance, and the war workers re- 
alizing it concentrated their efforts on 
making 'he boys as happy and contented 
as possible until the arrival of their em- 
barkation orders. This was Mrs. Toler'i 
duty, along with others, and the was as- 
signed to the "Blue and Gray" Di- 
vision, composed of men principally 
from New York. New Jersey. Maryland 
and Virginia. 

"Once I was the only woman in the 
ramp for a period of five weeks," she 
related to F.MToa & Pi'itisHU, "and 
in that time I had a wonderful oppor- 
tunity of studying the American soldier 
and his spirit. 

"There wasn't anything they wouldn't 
do for me. I was the first American girl 
they had seen for as long a' eighteen 
month* — some of them and there was 
nothing too good for me. They would 
confide in me and ask my advice, while 
ears stream 1 ng 
and batten faces, of 
mothers, sisters, wives, brothers, fathers 
and sweethearts hack home whom they 
were so anxious to see and be with 
again, 

Soft-Hearted Boys Again 

"O! the spirit of those boys was won- 
rlerful — just sofl-hearled youngsters 
again, transformed from fighting demons 
who only- a few days before were bat- 
tling the boche to death in the fight 
for human rights. 

"When they found out I was from At- 
lanta, they promptly nicknamed me after 
my native state, and I was 'Georgia' to 
them thereafter, losing entirely for the 
time heing my true identity. 

"When I received orders to move on, 
to erect and take charge of another hut. 
what a protest those boys made Thcv 
threatened to appeal to generals, col- 



onels, and every other authority in the 
army and the X, M. C. A. In keep me 
with them, but or"dcr» were orders with 
us and I had to move along, hard as it 
was to break away. 

Respectful and Courteous Always 

"It was the same in the next ramp ami 
wherever else I went. Kindly respect 
and courtesy marked my reception and 
labors. It was most enjoyable work and 
I wouldn't have missed it for anything." 

As the soldiers were gradually sen! 
home and the camps broken, Mrs. Toler 
was assigned to duty in Paris and 
opened up and managed the first Amer- 
ican ice cream soda parlor in the French 
capital. >he served ice cream, sodas 
and sundaes over the counter, crushed 



flowers 1 will never forget the oc- 
casion as long as I live." . 

Luxuries of Life Forgotten 

Asked if she didn't enjoy tile Atlanta 
Constitution every day from home, a 
merry twinkle came into her eyes, "in- 
deed we did," Mrs. Toler replied. "\Vc 
didn't get much time to read it, but it 
was fine tor making fires in the morning 
when wood was too wet to light. Many 
a time I thanked my husband from my 
heart for sending it to me. Mr. Toler 
must have felt badly at first at the treat- 
ment of his daily love letter, as he called 
the Constitution, but I made him under- 
stand he could not send me anything of 
greater use, so he kept up the supply," 

As for toilet luxuries. Mrs. Toler 



Waterloo lEuimmg Courier 

AND W ATKRLOO DAILY REPORTER 

Waterloo. Ia., July 29, 1919. 

EDITOR & PUBLISHER: Yesterday I received your 
edition of July 2-lth, and read it with even more interest 
than ever. 

I nni moved to express my appreciation of 
the wonderful paper you are issuing. This 
hud number seem* to me to he the most com- 
plete and instructive issue of the kind that I 
have ever »een. 




.V W. l'ti»*o> 



'I his is surely a very remarkable era of 
willingness upon the part of the public to 
come out in the open with thoughts for the 
purpose of exchanging views and benefiting 
the public in general. You are playing your 
part well in printing and distributing infor* 
motion which you are bringing out for the 
welfare of all who will read. 



What i- true of the reading matter pages of the EDITOR 
& PI/RUSHER is also vividly illustrated as true of the ad- 
vertising pages. The advertiser seems to have caught the 
spirit of the times, and is telling his story in a very corn- 



Very truly yours, 

A. W. PETERSON, Central Manager. 



Mr. Peterson i* President of the Inland Daily Press Asso- 
ciation and Chairman of the important Grievance Commit- 
tee of the American Newspaper Publisher*' Association. He 

the Inland Asao- 



has made a wonderful record in building up 
ciation and the Evening Courier. 
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N. Y. TRIBUNE DROPS 
OWN DELIVERY 

After Year's Trial It Go*. Back to Ameri- 
can News Company's Joint Delivery 
Dealer Price to $110 
Per 



the fruits for syrups and did everything 
else possible to make the doughboys feel 
at home, and "Didn't they appreciate 
real American ice cream ami sodas." 
Mrs. Toler cxcla tned. "To many they 
were the first they had had since leav- 
ing home." 

Asked what impressed her most in 
France, Mrs. Toler said it was a visit to 
the American cemeteries at Bell can 
Wood and Chateau Thierry, where a 
number of unidentified dead are buried. 

Craves of Unknown Impress Deeply 

One cannot describe the feeling of sor- 
row and emotion thai arises when medi- 
tating altos e those graves," Mrs. Toler 
said. "To think of those poor fellow-s 
Is ins? dead under unmarked mounds,- 
thousands of miles from dear Mies at 
home, who perhaps are expecting their 
return daily, and bow they made the su- 
preme sacrifice for their country, brought 
tears to the eyes of all of us as we made 
a pilgrimage t.. decorate the graves with 



laughingly admitted that for a long time 
cold cream had to take the place of 
water very often. 

When it was suggested that she must 
have had home training and experience 
ill work to enable her to make surh a 
success of her V, M. C. A. mission, 
Mrs. Toler said: "No. I never did a 
stroke of work worth while before I 
went overseas, and I don't know what 
I'll do when I get home again and won't 
have anything to do. I'll just have to 
find something I guess, 

"Be»t of all now I'm going hark to the 
best man on earth, and I just can't get 
down lo Atlanta soon enough, but I 
can never forget my hoys of the A. 
K. P." 



Fred L. Kctitz. manager of the New 
Castle ( Pa.) News, celebrated his 37th 
anniversary of connection with the 
par-cr, July 30, by being host to the News 
staff at dinner. Places were laid for 
ni'scty. 



After a year's trial of independent 
delis ery service, the New York Tri- 
bune has abandoned the plan and re- 
turned to American News Company's 
joint distribution along with the 
other daily newspapers of the ci'y, 
At the same time the Tribune also 
raises its dealer price from $fj« to 
J1.4U per hundred copies. The change* 
were made effective Monday of this 
week. 

Last summer, when newsdealers de- 
manded a reduction in price of ill 
New York dailies to $1.20 per hundred 
copies and attempted to enforce their 
demands by boycotting the Hearst 
newspapers, the Tribune management 
met the dealers' rale, hut the Ameri- 
can News Company refused to handle 
the papers at the lower figure. 

The Tribune declined to withdraw 
from its stand ami formed its own 
system of dealer delivery in charge 
oi Berthold Yokel, long with the 
Hearst papers. Mr. Yokel retired 
from the Tribune several months ago, 
and the circulation department was 
placed in charge of Frank M. Ball, 
who announces the latest change in 
policy. 



NEW FIRM IN NATIONAL HELD 



Heaslip. Gets & Balrhelor. Publicity 
Councillors, Open New York Offices 

Charles T. Heaslip, Carl H. Get* and 
Brousou Batclielor have become asso- 
ciated ill. business as councillors in na- 
tional publicity and in commercial and 
civic problems affecting public relations 
under the firm name of Heaslip, Getz tc 
llatchelor, with offices at Job 5th avenue. 
New York. 

Mr. Heaslip is a newspaper and maga- 
zine man of years' experience and re- 
cently was director of publicity for the 
United War Work campaign, the Y. M. 
C. A. and the Centenary movement of 
the Method^t Episcopal church. 

Mr. Geti is a newspaper man who 
has worked in nearly every state, was 
formerly with F.ditob & I'ttBiisHEJt and 
was associated with Mr. Heaslip in the 
United War Work, Y. M. C. A. and 
Methodist campaigns, 

Mr. Batchelor was formerly Washing- 
ton correspondent of the New York 
Tribune and has been associated with 
Ivy L Lee in corporation publicity in 
addition 19 being director of the Red 
Cross campaign in Washington. 



C. F. Johnson In Complete Control 

HiNXHAMTox, N. Y, Aug. 1. — Less 
than one month after purchasing the 
ninghamton Republican-Herald, in co- 
operation with George F. Johnson. Rep- 
resentative in Congress William H. Hill 
has resigned as vice-president of ihe 
Biitghamton Publishing Company, sev- 
ering all connections with the newspaper 
and leaving Mr, Johnson in complete 
control. Differences over tsnlioes were 
the cause <>f Mr, Hill stepping dosvn. 
He will continue as editor of the John- 
son City Record. 



k's Population Claim* 

Norfolk claims a greater gain in popu- 
lation during the last four years than 
any other Southern city. In 1914 the 
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MARKETS OPENING TO 
AMERICAN GOODS 



DOES NOT BELIEVE IN EXECUTIVES BURYING TUEMSELVES 



Business Men May Lay New 
Pacific Ocean Cable 



Oor Mil nu fin (iijfn Face Great Opportun- 
ity for Winning British Favor— 
James Keeley TelU of English 
Advertising Method* and Media 



James Keeley, editor of the Chicago 
Herald before its consolidation with the 
Examiner and who has just established 
himself as advertising; counsellor in 
Chicago, on his recent return from a 
year's visit to Europe, nine months of 
which was spent in England, gave an in- 
terview to the New York Times, in 
which he analyzed with his usual keen in- 
sight the present possibilities for devel- 
oping markets for American goods in 
Great Britain. 

He believes that during the reconstruc- 
tion period our manufacturers may find 
the time particularly propitious for win- 
ning British favor for any good product. 
He warns against the folly of trying to 
force American selling and advertising 
metbod« over there, suggesting that cam- 
paigns should follow the accepted British 
policies 

Advertising Medium 

"The American merchant and manu- 
facture who wishes to introduce his 
goods to the British market has not a 
difficult problem in advertising his prod- 
ucts," says Mr. Keeley, "By using about 
two dozen papers he can secure a good 
market, the character of his product gov- 
erning the character of the papers se- 
lected for his rampaign. 

"I looked into this question thorough- 
ly and then seenred from one of Eng- 
land's leading advertising agents his 
judgment as to the leading mediums, 
their circulation and pulling powers. 
The circulations given are approximate, 
as English papers rarely guarantee cir- 
culations. We divided the papers into 
three classes: (a) Those that appeal to 
the best class of the thinking public; 

"The fifteen leading dailies of London 
have a circulation of 6,665,000. ranging 
from the 'million a day' Daily Mail to 
the 35,000 of the ultra-conservative even- 
ing paper. No. 2 in circulation is a pic- 
ture paper. Xa 3 is the evening sister of 
The Mail, No. 4 another picture paper. 
Six of the nine morning papers have 
half a million and over, while the three 
leaders in the afternoon field have 900,- 
030. 600.000, and 300,000, respectively. 
The ihree morning papers, classed A, 
each has less than 200.000. and the other 
six are marked B. Of the afternoon 
papers four are A, one B and one C. 

Enormous Sunday Circulations 

The Class A mornings gel, roughly, 
$100 a column per 100,000 circulation, 
while the big fellows average from $375 
10 $400 per column on the basis of a 
million circulation. The evening rales, 
with ihe exception of one rate of $250 
fur 300.000. arc much lower for the bulk 
and somewhat higher for the class- 

**In the Sunday field the circulations 
are ei.ormous. Thirteen London papers 
have a gross circulation of 9,420.000, 
lug from 2.500.000 to fO.OOO for a 
sroriing paper. Number 2. a picture 
paper, has 2J0O.000, with two others 
with 1 .250.000 each, one of these being a 
picture paper. There are two class 'A' 
Sunday papers, neither of which quite 
reaches the quarter of a million mark 
The cock of the walk, with ils 2,500.000. 
is classed T.' hut its close rival is 
placed in 'B' category. Curiously 
enough, all picture papers are in the 
'B' class, and they arc all tabloid in 
form. The class 'A' Sundays get a 
mraMirably higher rate than the class 




HARVEY W. WHITE. 

NOT many newspaper makers are better known to the members of the craft, 
especially in the city of his adoption, than Harvey W. White, editor of the 
Buffalo Commercial: and there's a reason. Men who sit inside al a desk 
meet comparatively few of their fellows in the same line of work, but the reporter 
meets everybody— and Mr, White served many years in the capacity of a 
reporter. 

Mr. White's home town is Klmira. N. Y., where he was born February 6. 1867. 
He comes of old Pilgrim stock, and on his father's side traces his descent from 
Peregrine White, famous as the first male child of white parents born in America 
His mother, also, carries his origin back to New England, being of ihe Adams 
slock, which came to this country from Devon, England, in 1632. None the less, 
he chose Knox College, at Galeshurg, 111., for his alma mater, and pursued the 
classical course there. 

He came home after taking his 'degree, of course, and began his newspaper 
career on Ihe Elmira Daily Advertiser, then owned by J. Sloat Fassctt. He after 
ward made a brief visit to Lockport. N. Y„ where he took the city editor's desk 
on the Union, bat returned to the Advertiser as its city editor. That was when 
Edward I- Adams, now V. S. Consul at Dublin, was the Union's managing 
editor. Buffalo seemed to offer attractions to him, however, and he went to that 
city in 1897 and served the Times there in various reportorial and editorial 
capacities. Six years later he joined the staff of the Commercial as a reporter, 
and rose steadily from one position to another until he became managing editor. 
When the Warren family sold the Commercial lo Charles A. Finnegan. Mr White 
was confirmed in the office of editor of the paper, thus reaching the apex of the 
editorial pyramid. 

While some men permit themselves lo be buried by the duties of supervising 
the editorial conduct of a newspaper, Mr. White is of different menial calibre. 
He has never lost personal touch with the world's activities, and always finds time 
lo contribute the leader on the editorial page, daily. He is a master with the 
pen, and his writings have contributed noi a little to the prestige of the Commer- 
cial in Western New York. 

Perhaps his chief source of pride is his family He is happCy married and 
has six children who vie with their parents in family devotion. 



'A' dailies, namely. $250 for 220,000 cir- 
culation, as against $250 for 150,000 
<!ai!v. The 2.500,000 circulation one pays 
$1,100 per column. 

"In the weekly field circulations are 
small, with the exception of John Bull, 
with 1, 200.000. and Punch, wlih 300.000. 
Of fourteen weeklies, II are in 'A,' 2 in 
'IV and 1, John Bull, in 'C The lat- 
ter gels $1,650 a rage, and Punch gets 
$750. 

"In England advertising has not 
reached the pinnacle of gf fill attained 
in America, but it is a growing and po- 
tent force. Recognition by (he Govern- 



ment of the paid announcement as a vi- 
tal factor in raising armies, in supplying 
'he Treasury with funds, and recently in 
informing the public of the difficulties 
of and ihe reasons for the delay in de- 
mobilization, has placed a hall mark of 
value on advertising that is bound to be 
M great benefit. One of ihe byproducts 
of Ihe war has been this eau»c of educa- 
tion in publicity. The real business man 
is taking advantage of ihe situation thus 
created, and the astute American manu- 
facturer and merchant who is willing to 
I lay the game according to the rule will 
gather his >hare of the harvest." 



Present Service So Bad That Drastic 
Sleps to Remedy Conditions Are 
Needed, Says Davia 



Unless there is an improvement in 
the Pacific cable service soon large 
business interest! will unite to estab- 
lish adequate means of communication 
in competition with the existing com- 
pany, according to O. K. Davis, secre- 
tary of the National Foreign Trade 
Council. I Hanover Square. Mr. Davi. 
says that the long delays in transmis- 
sion of cables have become so frequent 
and serious that business was being 
seriously interfered with. In a state- 
ment this week he said ; 

"There are three rates of charges 
for cable messages across the Pacific. 
One is the commercial rate, which is 
Ihe standard; another is the press ratet 
which is usually one-.hird of the com- 
mercial rate, and the third is the urgent 
rate, which is three times the commer- 
cial rale. Ordinary business messages 
are usually paid for at commercial 
rate. Such messages submit precedence 
to all Government business. The urgent 
rales lakes precedence over commercial 
business, and in normal limes would re- 
quire from thiriy minutes to an hour in 
transmission. 

"I have repeatedly sent urgent mes- 
sages from Manila to New York by way 
of London when only forty minutes 
were required for transmission, but now 
from two to three days are required 
for ihe transmission of an urgent mes- 
sage. 

"I think it w'ill be admitted that 
bus nevs of such importance as to war- 
rant communication at a rate of from 
$4 to $o a word is entitled to have 
that communication made effective with- 
out delay. That certainly is the feeling 
among the business men concerned 
They know from cosily experience what 
the situation is. and are not seeking ex- 
planations of its causes, bul means of 
relief" 



HAUBRICH FIELD SECRETARY 

Colorado Editors Follow Lead of Iowa 
and Utah 

Denvm. Aug. 4 — The Colorado Edi- 
torial Association is to have a field sec- 
retary looking after the state newspa- 
paper's commercial interest and has 
named George T. Haubrich. secretary 
and treasurer, for the work. 

Among his duties will be to secure 
foreign advertising for ihe Colorado 
papers; try to obtain an equal distribu- 
tion of political and quasi-public corpo- 
ration advertising: settle circulation and 
advertising disputes, and establish uni- 
form rates for advertising and job work. 

Mr. Haubrich's position and work will 
he similar lo thai done hy field secre- 
uries in Iowa and I'tah. 



Official Canadian News Bureau 

The new official Canadian bureau ot 
information has opened offices at 1463 
Broadway, which will be available to 
American writers and publishers 
throughout the United Slates. Lieut- 
Col. John A. Cooper is in charge 



Brakrles Joins Red Cross 

GcorKe flrakclry has reigned as Stin- 
dav editor of the N'cw York Sun to 
Rrd Cro's Magazine. New York. There 
has been no permanent appointment to 
assume the managing editorship of the 
hi* placr on the Snn. 
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A. P. NEWS WIRES SPAN 50,000 MILES 
OPERATION COSTS OVER $2,500,000 

Story of Gradual Development Showe How Mechanical Genius 
Has Been Applied— Automatic Printers Hasten News 
Delivery — Wireless Is Logical IS'ext Step 



By Milton Garces. 

*CT1»G CHftr 4. r TSAfriC DKrABTMKMT. 



SOMETIME back in the early part of the Nineteenth Century a Com- 
missioner of Patents wrote to the Secretary of the Interior that he wanted 
to resign. The reason he gave was that everything that could Ik- invented 
had been invented, and that he didn't want a job that was a sinecure. 

Ouite a few things have been invented since then. None has been of 
greater service than those which have made for the rapid dissemination of 
information. Our people have became so accustomed to the world's news 
served hot from the press that it is hard to realize that it is not such a far cry 
from the pony express to the automatic telegraph. Not so many years ago 
the news from Europe came by sailing vessel or slow steamer, the vessels on 
arrival being met down the bay by reporters who, after preparing their bud- 
gets, sent them off to the editorial room by carrier pigeon. In those days, too, 
New York got its news from the seat of government at Washington by pom- 
express riders. 

Made Press Associations Possible 

With the invention of the telegraph increasing familiarity with the typewrit- 

ind the stretching of the Atlantic cable er they could copy much 'faster than ihe 

the development of press associations best Morse operator could transmit the 

became possible, and while it is not the dots and dashes; also that it was eas- 

purpose of this article to detail, the icr to work at a higher speed. Having 



Schleswig-Holstein, Heligoland, Nt Ger 
& Holland. T trip w> chid bi xmy ufb 
wea T trf is rgdd as rnkg as ph t mi 
notbl flite f k dev utkn." 

And as it would be turned out by the 
receiver, it would read: 

LostDOM, March E3> — The first account is 
now officia.Hv published of i remarkable long 
distance flight over the North Sea which vm 
performed by a British noa rigid airship, the 
US11, during the Mat few days. The voyage 
took the form of a circuit, embracing the 
ciiaat of Denmark, Schlrawriii-rtiil^trin, Heligo- 
land, North f>rrmany anil Holland. The trip 
was characterised by extremely unfavorable 
* rather and therefore is regarded as ranking 
as perhaps the nose notable Sight of its kind 
ever undertaken. 

It readily may be seen that the use 
of this code, with which the telegraphers 
soon familiarized themselves, made it 
possible to handle a greatly increased 
volume of dispatches and at a much 
higher rate of speed, but without impos- 
ing any hardships on the operators 
themselves. 

(Contimucd ois Pagr 42) 



many steps in the gradual march to 
present-day efficiency, it may be inter- 
esting to point out some of the milc- 
posti. 

When The Associated Press decided, 
in 1885, to lease its wires instead of de- 
pending upon the commercial compa- 
nies to handle its dispatches through the 
regular channels, probably the most im- 
portant forward step was made. It be- 
came possible greatly to increase the 
service given to its members, both as 
to quantity and quality. It made avail- 
able a wire connecting the principal 
ciues which could be devoted entirely 
to the transmission of news dispatches. 

Enter the Typewriter 

It made possible the employment of a 
corps of efficient telegraphers whose 
skill with the dots and dashes made for 
ipeed and accuracy. It involved, of 
course, what in those days seemed a 
tremendous increase in costs, and the 
newspaper members in only the larger 
cities could undertake the innovation. 
It soon proved its worth. The amount 
of news delivered by this method was 
immense as compared with the meagre, 
abbreviated service . which had come 
through by the commercial lines. 

For some years prior to this a teleg- 
rapher here and there had been experi- 
menting with the typewriter as an aid 
in receiving press dispatches. The great 
advantage of this method soon became 
obvious, and when the Associated Press 
established its leased wires it required 
lis telegraphers to learn to use the type- 
writer. 

The men were quick to respond, the 
typewriter relieving them of the strain 
of the old time stylus and flimly method 
which had put so many of them out of 
commission with "telegrapher's arm"— 
a form of writer's paralysis The man 
who had to handle the copy on the tele- 
graph desk of ihe newspapers also re- 
joiced. Now he had clean, typewritten 
copy, ever}- word spelled out in full, and 
all the punctuation marks in their prop- 
er places. It made his work easier; it 
enabled the printers to handle the copy 
faster and with fewer errors: when 
nearing the "deadline" he found that the 
copy could be "railroaded" to the print- 
er, something impossible with the flimsy. 

The telegraphers soon found that with 



increased the speed capacity of the re- 




Wcw Paper for the Men 
of Occupation Army 

Anuroc News Launched at Cohlena and 
Will Operate on Plan of "Stars 
and Stripes" 



WANT MAIL PRIVILEGES 

United Amateur Association Selects 
Birmingham for 1920 

Seattle, Wash., Aug. 5.— Two hun- 
dred delrgates from all parts of the 
I'nited States attended the annual con- 
vention of the United Amateur Press 
Association of America held here this 
week. Birmingham, Ala. was chosen 
as the 1920 outventinn city. 

Roy Erford of Seattle was elected 
president ; J . H. Hasemenn of Brook- 
lyn, X. Y., was elected first vice-presi- 
dent, and Anita R. Kirksey of Havana, 
Cuba, second vice president. Dottie X. 
Florance of Snohomish. Wash., was 
elected to the secretaryship. Other offi- 
cials chosen were Henry Crcmer, Seat- 
tle, treasurer; D. Z. Gourman, Seattle, 
official editor; L. Adelaide Sherman, 
Conlocook, N. H., historian ; Lenora 
Pearl Brace, New York, laureate re- 
porter. 

A resolution was passed to petition 
the postriffice department for a second 
class rate on the amateur publications ol 
the urbanization. 



The Amaroc News, a new third army 
daily newspaper, has been launched. 
It will be printed at Cobleni, the Army 
of Occupation headquarters. It is 
planned to run four pages daily and 
eight pages on Sunday and to dis- 
tribute the paper to the most outlying 
points of the advanced area on the 
day of publication, says die Stars and 
Stripes. 

The paper has been authorized by 
Major-Gen. Joseph T. Dickman, com- 
manding general, Third Army, who him- 
self selected the name. It is made up of 
the first two letters of the words Ameri- 
can Army Occupation. Lieut. William J 
Corcoran ii the editor. 

The paper wilt he printed at the 
plant of the Vblkszeitung, American 
soldier printers supplementing the Ger- 
man workmen. There will be a daily 
cartoon strip and a page of illustrations 
every Sunday. 

The paper will come off the presses 
at noon to be delivered to its readers 
by mess time. 



Urges Patience with Correspondent ■ 

Ca«novia, N. Y, Aug. 4.— More than 
100 members and guests attended the 
summer meeting of the Central New 
York Press Association held here and 
in Chittenango Palls. A. P. Bradt, of 
the Fulton Observer urged editors not 
to lose patience with correspondents be- 
cause copy is poorly prepared, but show 
them how it ought to be done. He de- 
clared much valuable news is thrown 
into the wastebasket because editors will 
not take time to edit copy, and the paper 
loses good will and prestige as the re- 
sult. 



Ml I.TOM Gaacw. 

ceivers, the next thing was lo find a 
way to utilize this increased rapacity 
by increasing the amount of matter the 
sender could produce. 

Walter P. Phillips had evolved a code 
system which he originally used as a 
method of shorthand reporting. This 
consisted of a series of abbreviations, 
more or less arbitrary, but which were 
easily acquired. It was found that this 
could be adapted to Ihe more rapid 
transmission of press dispatches. The 
sending operator, instead of spelling out 
the words, letter by letter, as previously 
had been necessary, could send the ab- 
breviation corresponding to a word or 
group of words, the receiver would rec- 
ognize the combination and transcribe 
it in its proper form on his typewriter. 

Code System in Uae 

For example, the sender would trans- 
mit a dispatch like this: 

"LD. Mar 22— T fs ac is nw ofly pud 
o a rmkb Ig dsc flite ov t Nt Za wh 
ws pfmd by a Br non-rigid aisp. the 
UStl. dur t pst fii dys. T vyj took I 
form o a ckt mbeg t coast o Denmk. 



A Chineoe Bureau of Information 

A "Bureau of Information" has been 
organized in Shanghai, to disseminate 
news of China, free of cost, to ihe news- 
papers of America. Dr. F. C. Tong is 
chairman and George F. Sokolsky is 
manager. Their post address is Box 
2001, American Post Office, Shanghai. 
It is announced that "the expenses are 
covered by patriotic merchants and stu- 
dents of Shanghai," and the request is 
made to "please put us on your ex- 
change list, as wc want the Chinese to 
know what America is doing." 



Michael Joins Reciprocal Service 

l.ieut. William K. Michael, who wai 
business manager of the Stars & Stripes 
in Paris, has joined the Reciprocal News 
Service organization, as promotion man- 
ager. Like George T. Bye, K. Walter, 
Margaret Walter, all London staff corre- 
spondents of the R. N. S , Lieut Michael 
is an alumnus of the Kansas Gty Star. 
He will make his headquarters in Kan- 
sas City and New York. He went over- 
seas as an officer of the 121 st Machine 
Gun Battalion- 



Spencer Head* Journalism School 

SrArrtr. Wash.. Aug. 4 Matthew L. 
Spencer, who rose from reporter to 
chief editorial writer on the Milwaukee 
Journal, has been chosen director of 
journalism at the University of Wash- 
ington. Mr. Spencer will succeed Colin 
V. Dyment, head of the journalism de- 
partment for several years who has ac- 
cepted a similar position at the Univer- 
sity of Oregon. Mr. Spencer was re- 
cently a member of the faculty of the 
University of Wisconsin. 



"Sraitty* CUd to Get Back 

Cleveland. 0„ Aug. 6.— Josef Schmidt 
who lias just relumed from a year's 
military service overseas, is back on his 
old job as automobile editor of the Plain 
Dealer. "Smitty" was a motor truck 
driver and saw a lot of the war zone. 
"Y'ou bet I'm glad to get back," he said. 
"I got enough of that country. I would 
rather live in the United States." 



Carter-Johnson Eniagoninel 

Chicago, Aug. 6.— The engagement of 
Mis* Helen E. Carter, their founder 
and president, to Ralph Gcrhardt John- 
son, Western representative of the Mer- 
chant's Trade Journal, is announced by 
ihe Women's Advertising Club. Miss 
Carter will retire from advertising work 
after her marriage, which will take place 
August 2S 



Want Movie Studio in Atlanta 

Atlanta, Ga-, Aug. 4.— The Atlanta 
Writers' Club has appointed a commit- 
tee, consisting of Mrs Norman Sharp 
of Atlanta and Mrs Jacques Futretle of 
New York to look into the feasibility of 
establishing a moving picture studio in 
Atlanta as a permanent institution. 



Glasgow Now Publisher 

New Bf.dfomi. Mass.. Aug. 6- — William 
J. Glasgow. Jr., for a long time business 
manager of the Times, has become pub- 
lisher, and Gardner Hart has been put 
in charge of ihe city desk, y (jQOglC 
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FOREST WASTE HARMS 
PAPER INDUSTRY 



Embarrassment of Pulp Mill-. Doc to Lack 
of Supplies, Causes Increasing I n 
easiness. D. S. Fores! Experts 
Say — Industry It "Unstable" 



"The main problem uf the lumber in- 
dustry is a forest problem," declares 
William M. Greeley. assistant forester, 
of the United States Forest Service, in 
a bulletin entitled "Snmc Public and 
Economic Aspects uf the Ltiml>cr In- 
dustry." 

"Beginning as a widespread industry 
uf small units, like farming," he con- 
tinues; "lumber manufacture has run 
mare and more to croups of large mill* 
which move from region to region and 
use up the forests of each in turn. 

"The industry seems to have been 
built up beyond the need* of its mar- 
ket, for at least a third of its saws are 
idle. 

Pressure on Mills 

"The vers abundance of timber itself 
—taken into private ownership in too 
large quantities and capitalized too 
highly— weaken* the lumber industry 
through its pressure upon the mills. It 
now seems clear that holding the great 
stumpage surplus of the West should 
base reslcd with the public. The prcs 
ent difficulties of western lumbermen 
thus arc partly the outcome of too lib- 
eral a disposal of the public lands." 

Largely front unavoidable economic 
causes, lumbering and private land own- 
ership have used up forest resources 
section by section without restoring 
them. Parts of the United States arc 
suffering from timber shortage and de- 
pleted industries in consequence, 

"Progress toward an adequate forest 
policy rests mainly upon co-operation 
lsrtween Use public and the lumberman. 
Little can be done by either single 
handed." 

No Let-Up on Waste 

In another bulletin, entitled "A Na- 
tional Lumber and Forest Policy," 
Henry S. Graves, chief of the U. S. 
Forest Service, writes: 

"The policies of the Government and 
the States during the next few years in 
matters relating to forests and lumlsrr 
will he of far-reaching importance. 

"The fundamental economic situation 
that has heretofore kept the lumber in- 
dustry in a state of unstable equilibrium 
still exists. Labor problems, in consid- 
erable part due to the unsound indus- 
trial situation, loom up with no perma- 
nent adjustment in sight. The dissipa- 
tion of our forests goes on with no let- 
up. 

"ExbMtttSosj of local forest supplies, 
the closing of industries dependent on 
them, the emharra*«ment for supplies of 
the pulp milts and oilier consumers 
using special classes of forest products, 
tltr generally mounting prices tn con- 
sumers, are other factors which are call- 
ing sharp attention to the effect of for- 
t'-t destruction, and are causing increas- 
ing public uneasiness" 

Mills Are Well Supplied 

Ml the American mills, for the pres- 
i-ni at least, are well supplied with wood, 
according to K. S Kellogg, secretary of 
the N'ews Print Service Bureau. 

"Early hist Fall, when it seemed the 
uar was going to last a good deal 
longer than it did the mill-, put in heavy 
orders for winter delivery." he said 
"The labor supply wa* g<>od and the 
winter was a good one for W'ging, so 
tin- mills now have on hand more wood 
than they will need for a long time to 
come " 



CHANGES IN CHARLOTTE 

t.roomr. Miller and Sims Leave Newt — 
lliitto. City Editor 

Ohkuittj:. N, C. Aug. 6.— Bailey T. 
Groome, whn, since February a year ago 
has been city editor of the N'ews, an 
afiernoon paper, has resigned, and will 
establish here on August 8 a weekly to 
be known as the Review. 

Julian S.- Miller, who ha* been editor 
of the News for two years, has resigned 
to Isecome a rural welfare agent. 

Also leaving the News is J. V. Sims, 
circulation manager, who will head a 
company handling a farm light proposi- 
tion. The News' new city editor is J. C. 
Hutlo. 



BIG STAFFS ON PACIFIC COAST 



Give a thought to page 45. 



Many Publishers Exceed Quotas to Take 
Back Service Men 

Skattle. Aug. 5. — With the discharge 
of men from ihe army and released 
from the Naval Reserve Force, the 
newspaiier tield in the Pacific NnrihweM 
is liccomiug overcrowded. There is no 
serious surplus of newspapermen out nf 
isork. but all of the newspapers are car- 
rying unusually big staffs in order M 
care for former employes returning 
from the service. 

Newspapers generally in the Pacific 
Nnnhwest have made room for those 
■rho answered ihe country's call while 
serving on their staffs, although in many 
instances it has meant exceeding iheir 
quotas. 



JURY SOON TO GET 
FORD CASE 



THEODORE S. FETTINGER 

ADVERTISING AGENCY 

KINNEY BUILDING 



Newark. N. J., July 29. 1919. 

El >l I ■ >K \ PUBLISHER : I was glad'to read jrottt edi 
torial on "The National Game." Like you, I believe in 
baseball — have in fact been a fan of the virulent type 
since boyhood — but never for the life of mc could I see wltv 
the newspapers of tn-tlay devote so much 
space to the boosting of the baseball business. 

No wonder baseball clubs do not advertise. 
Why sTtould they when the newspapers not 
only record the giitncs played as we might 
expect them to do, but write columns of 
dope, more or less insane, on the most trivial 
subjects ? 

One would think that, even through the 
war. the sporting pages were sacred and not 
subject to the curtailment that was made in 
every other department of newspapers. 

'i'liiuoonx s. Frmircu 1 hope that the jab you gave the news- 
papers will brar some fruit and that more 
adequate news reports of things vital to the people will take 
precedence over the idle gossip about ball players and the 
ynnie generally. 

And the same may be said of the boxing game, for which 
there is less excuse for the inordinate space devoted to it by 
even the respectable newspapers. 

Sincerely yours, 

THEODORE S. FETTINGER, 




The editorial referred to by Mr. Hettinger has aroused 
widespread commendation from readers of EDITOR & 
PUBLISHER, especially from buyers of advertising space. 
The views <if Mr. Eettinger are reproduced as a composite 
opinion, and coming from the head of an advertising agency 
should bear especial weight with newspaper publishers who 
give free publicity to Insisting business ventures masquerad- 
ing under the guise of s]H>rts. 



-S & S" Men Mustered Out 

Cash- IXmk.1', la.. July in.— The fol- 
lowing newspaper men connected with 
the A. E. V newspaper, the Stars & 
Stripes, "have been mustered out of 
service at this camp: Harold 11. 
Herman and l-cwis W. N'orris, Kansas 
City Star: Raymond K Walker. Okla- 
homa City l>aily < iklahoman ; IVtei (•■ 
Miller ant) Wallrr O. lull, Minneapolis 
lesjnwl; W J McCollum. Sioux City, 
la.; Siirmnnd Ilergh. Minneapolis Tri- 
bune: Clayton M. Ryder, Kcvkw of Rc- 
views, Minneapolis; Merman Shine 
Miller. Dubuque < la. > Telcgraph- 
llerald. Miller was one of the original 
«latT of four to found the paper. 



Sherman Leaves Hartford Cnuranl 

II \Hi n mi. i onn., Vug. J nifti ii L. 
Sherman, managing editor of the Cour- 
ant, has resigned and will retire from 
newspaper work. Mr. Sherman licgan 
Weill on the Springfield L'nion. He 
came In the ("ourant in MB and has 
lieen with that paper since then, uilh 
the e xception of live years on the staff 
of the New- York Sun. Mr. Sherman's 
successor is F.mile (iauvrean, who has 
been assistant managing editor far some 
iin;c- 



F.videnee All in Record Now and a Ver- 
dict Will Probably Be Rendered by 
Next Tuesday— Till Have 
Lasted Three Month* 



Moi st Clkukss, Mich., Aug. 5. — A 
verdict in Henry Ford's $1,000,000 libel 
suit against the Chicago Daily Tribune 
is expected by next Tuesday night, just 
llirer months from the day the hearing 
began here Isrfore Judge James C>. 
Tucker. 

The evidence was all in the record tn. 
day. tii. n importance is attached by 
■ lie attorneys to what definitions of 
"anarchy" and "anarchist" Judge Tucki-r 
instructs the jury it may consider. 

The hearing is one of the longest on 
record It produced a searching analysis 
of liltel law-* and precedent and an im- 
mense amount of testimony. Approxi- 
mately 130 witnesses were heard, includ- 
ing Mr l ord himself and the publishers 
and several editorial writers of the 
Tribune, and * »> exhibits were put in. 

Arguments will begin Thursday and 
continue Friday, Monday and Tuesday. 

Vigorous method* were required to 
complete the presentation of testimony 
today, l-.ditnrials were tiled fur use in 
argument without first bring read and 
cross-examination was virtually aban- 
doned. Four witnesses placed on the 
stand by counsel for the plaintiff were 
not permitted to testify, Judge Tucker 
ruling that the subjects on which they 
were called already had been adequately 
covered. 

William J. Cameron, co-author of 
"Ford's Own Page" in The Dearborn 
Independent, was sworn to refute lit-; 
intimation that Mr. Ford, who refused 
to do any reading while a witness, could 
neither read nor write. 

"I have heard him read and seen him 
write," said Mr. Cameron. 



PORTLAND TELEGRAM PROMOTES 



Cannon Assistant to Publisher— Captain 
Scolt Managing Editor 

PmrtiNNU, Ore., Aug. 5.— Richard D. 
Cannon, for many years city editor of 
the Telegram and for the last year man- 
aging editor, has been made assistant to 
thr publisher. 

Capt. W. S. Scott, who went to the 
Telegram several months ago from the 
Chicago Trilmnc, where he had served 
:n various rapacities for twenty years, 
is thr new- managing editor, 

William H. Raymond is ihe new news 
editor, and Herbert J. Campbell has 
!>cen made head of the copy desk. 
Charles L Butmau, formerly night edi- 
tor of the San Francisco Chronicle, has 
taken charge of ihe Telegram's new au- 
tomobile and farm section. 

Three Wisconsin Hodies Elect 

W vi keshs, Wis, July 31 —The Wis- 
consin Press Association has re-elected 
President Kuypcrs, and chosen Miss 
Laura Dow of Palmyra secretary and 
treasurer. 

The W eekly League re-elected Presi- 
dent Km per s. vice president H. E. 
Howe. Prairie du Chien Courier, and 
J Walter Strong, Klkhorn. secreury- 
trrasurer. 

The Franklin Club re-elected Presi- 
dent. \\ alter Mayer : i ice president, 
George Nash. Eau Claire; secretary, 
treasurer. II G Hansen. Marinette. 



Dsnxoir. Ana. 4 —Wilbur llrothcrton 
a list ti.-iKr C. Trrntaine ha\c established 
an advertising agency here. 



Dr. Jnie Santiago Rodrigutr, special 
commercial agent for ihe United Slates 
of Venezuela, has recently arrived in 
New Voik lo promote ihe growth of 

mutual fjj^tized by Gooolc 
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SEES GREATEST CRISIS IN 
NEWSPAPER HISTORY 



I Continued tram fatt' i l 

even if that is done now there is still 
likely to be a shortage next winter. 

"Some publishers seem tn he rest- 
ing easy because they have contracts, 
hut what will their contract* amount 
to if the mills cannot manufacture 
fast enough to supply their demand*? 
Even now many mill* arc looking- 
with apprehension on their coming 
deliveries 

"The International Paper Company 
has sent men all through Canada and 
met every demand for increased 
money fur wood, hut the piles at the 
mills .ire still continuing in diminish. 

"Increasing the selling price of 
papers to force down circulation will 
not help so long a* the present vol- 
ume of advertising continues Cir- 
culation has already fallen off hut the 
consumption of paper has increased. 
You must War in mind that four pages 
added to a in p.ige paper, on a circu- 
lation of 500.000. will eat up a circula- 
tion rcdiiai. n of 50.000. wish an added 
10 per cent oi white paper." 



t 'nder the head. 'Sun of Prosperity 
Shining on Pulp and Paper Mills," 
the Paper Mill and Wood Pulp New . 
of August 2, says that newsprint pa- 
per is today selling in 200-ton lots at 
$4 90 and J5-per hundred pounds vvith 
very few takers, "for the reason they 
cannot set ii." The fairer Mil! 
that a paper shortage now exisls and 
places the Manic upon the publishers 
for refusing- to contract at the prices 
which the manufacturers were asking 
sonic months ago. 

There is no surplus of paper for 
emergencies, according to the Paper 
Mill, which adds that the reserve 
usually carried wa* almost entirely 
wiped out during the strike of sul- 
phite and ground pulp makers. 

Government Alarmed 

Alarmed at the conditions existing 
in the paper market, the l.'nited State* 
Department of Agriculture has issued 
the following statement • 

"Nearly all oi the American news- 
print manufacturing industry is Incaicd 
in the Northeastern Slates — half of it m 
New York. Forests of wo<k! suitable 
fur pulp-making arc Isvittc exhausted in 
the Northeastern Stales. At the present 
rate of depletion none to speak of will 
be left at the end of ten or twenty 
years. Hut in the Pacific Northwest — 
Washington. Oregon and part of Cali- 
fornia — and the Inland Empire of North- 
western Montana and Northern Idaho 
are great iorcsts that haw been no 
more than touched by the few pulp mills 
in that section of the country. And in 
Alaska are enormous areas oi forests— 
the annual growth of which would sup- 
ply pulp enough for half of the ti- •, s. 
print pajicr mcd in the United Slates 
No pulp mills are there 

Few MiU. Established 

"Few pulp mills have Wen estab- 
lished in the Northwest and nem haw 
been established in Alaska, in par? 
cause of the disadvantage -ii freight 
rales in teaching ihe eastern markets 
The Panama ("anal is believed to have 
removed much of the re i-m w this 
disadvantage, but t.tber nhstar'.es snell 
as the disinclination o: huvness to 
pioneer :n new HebU remain, lb-vet 
opmcnt of newsprint product in the -c 
regiiitil is also retarded, it is helu-vrd, 
>iy the lack of authoriatiw know -ledge 
of the extent anil character op -he 
available supply of forest trtatcii.d. thv-tt 
location and ao cs> : l ibv . availaVc .v.vrr 



power, and the general situation which 
confronts the industry, 

"The practice of forestry, which is 
now the only possible means by a per- 
manent supply oi domestic pulpwood in 
the East, it is believed, would W greatly 
stimulated by such a survey, which 
would develop in detail the seriousness 
of the situation. 

"The sum oi existing conditions is that 
American newspapers are becoming 
more and more dependent upon foreign 
sources of the raw material irom which 
newsprint paper is made: the raw ma- 
teria! is Wing exhausted in the section 
where the domestic industry is concen- 
trated, and mills are moving frnm this 
country to Canada ; while at the same 
the United States contains forest 
in the Northwest and in 
Alaska that promise abundant supply 



equal to the annual growth. This par', 
oi the program would require Federal 
and State legislation. 

"As soon as practicable, development 
of the pulp-making industry in the north- 
west and in Alaska. " 



NEWS PRINT PAPER VIEWS 
OF NEWSPAPER MEN 



HcrWrt \\ >le. business manager of 
ihe Baltimore News, said ; 

"Haltimore is not going to suffer any 
shortage of news print this year. The 
newspapers are fairly well covered, but 
there is no question in my mind but 
what prices will go considerably higher. 
I don't believe publishers will be able to 



SPACESAV1NG TABLE FOR CROWDED LOCAL ROOM 




THK sketch shown above is of a reporter's table in use in ihe office of the 
Wausau I Wis i Daily Record-Herald. It has attracted a great deal oi 
attention among visitors to the local room and should prove of interest to 
other publishers whose office spate is limited 

J L. Sturtevajii, president and manager oi the Record-Herald Company, 
describes the table, which was designed by George D Derby, secretary oi the 
company, as Wing 7.0" x .56', with accommodations for four men. It is built oi 
birch wilh mahogany finish, has drop shelves for typewriter* and ample drawer 
and working space. A telephone is conveniently located on the top shell for use 
of all four workers 



for many years, and indefinitely under 
proper observation, it the industry can 
be built up in these regions. 

"A condition of dependence upon for- 
eign supplies of newsprint carries with 
it serious possibilities not only fur con- 
sumers of newsprint (ehieliy our news- 
papcrs). but also for other business in- 
terests and the public generally. It 
would afford a dangerous opening lor 
covert interference with the freedom nf 
the press and with untrammclcd di- 
wlojMitciit <•) business through adverts- 
ing. Thai such a danger is no: imagi- 
nary has been evdenrod abroad. 

Dependent I |x>n lmpe.ru- 

"A permanent domestic newsprint in- 
dustry is th.-retorc a matter of p-.lblir 
importance lis ni.vun r.ance is believed 
lo W entirely practis-able if the proper 
public action is !.vVc:t. 

"The Forest Service of the United 
Slates Department ..f Agriculture, to 
-irevctit -\nirriran tu-w sjiyjn-rs from be- 
es m'ng bcallc dc;«.-ndcnt «l»wi a foreign 
supply, ri -omtiirmK : 

"Imnieilt.Hcly. an ailcn'iate govem- 
itlcnlal survey ■•! American resources in 
this field. 

"Inimcibate !_v , stein to bring pil'out 
the practice of forestry and the con- 
servation oi \irc-ts ill the pulp-produc - 
ing rcipi.uis, tu ihe cas! 'hat the aiinual 
'<»"•■ tls ai-n the forests will W lessened, 
-iid eventually will U- n-> more than 



protect themselves against l^lh prices 
at all. mostly for the rca-on. however, of 
the icw hoarding hogs at an insane 
panic, buying more than they need and 
paying any price at all for it, that is, of 
course, the rich ones. They could pro- 
tect them selves against shortage by hav- 
ing an intelligent paper committee, one 
that 'he publishers would have confi- 
dence >n. look after the needs of the pub 
lishers, who don't serin to know how to 
look cut for themselves, ami to prevent 
any publication from hoarding paper. 

"Of course, there »s< a big contract- 
The ■oinmitlce also should W made a 
pennant ill one and .,ne also that the 
manufacturers would have confidence in 
so that they could W encouraged in in- 
creasing production, rather than feel, as 
a great many of ihein do now. that then 
is no use of making any effort toward 
ncrca-e, when their whole market is 
-ind'tig a way. or trying to find a way. 
!<> keep them out of legitimate profits 
I understand iha: there are vaiidaN 1-1 
the manufacture oi news print the same 
as there are vandals in the publishing of 
new spapcrs. 

"I be I icw thai the willingness of pub- 
lishers to pay a decent proiii over cost 
of manufacture will do more to stimu- 
late product ion than any tiling else and 
with ille increase in the si7c . 1 papers 
from an adcer:i-ing standpoint, and the 
lucre: ■ se in circulation, naturally causing 



an increase in the use of news print, and 
with no appreciable increase in the mat- 
ter of news print, something is bound to 
snap. 

"The only course for the coming sea- 
son is coolness in action, buying only 
such paper as will W needed and the 
let-live' policy not alone toward the pub- 
lishers, but toward the honest matiufac- 
turers as well. Kight now it is deplor- 
able to get into the New York market 
and find big publishers bidding higher 
and higher, in many cases, one against 
the other, for paper which lhcy don I 
expect to use," 

Ample Sopply in Seattle 

(" A. Hughes, business manager of the 
Seattle Post- Intelligencer, says: 

"The news print supply in this terri- 
tory seems to be ample for present re- 
quirements, although a strike at one ol 
the mills, which however has been ad- 
justed, interfered quite seriously with 
production for a few weeks. 

"As to future prices. wc are unable to 
offer an estimate. In common with 
practically all Pacific Coast publishers, 
we are operating under a contract for 
paper supply covering a period oi years. 

"Have no suggestions to offer with 
reference 1o lUIti conditions to which 
you refer. 

"Our circulation is averaging about 
fifty thousand net paid daily; sixty- 
two to sixty five thousand Sunday — or 
slightly in excess of the output twelve 
months ago for like period." 

WORLD GIVES WAGE INCREASE 

All Department. Are Affected by 10 Per 
Cmji Raise Dating frnm Augo»l 1 

All employes of the editorial, re- 
port al, editing, art. clerical, advertising 
of the New York World, its fourteen 
bianch offices and several news hureaus, 
earning less than S5.000 a year and 
whose wages have not been increased 
during ihe last year, have been given 
an advance of 10 per cent. . 



Warned «f New* Point Shortage 

Lvevj. N. Y„ Aug. ■*• — Members of 
the Western New York New spaper Pub- 
lishers' Association were the guests of 
Charles II. Hells al their summer meet- 
ing here Keporls nf satisfactory husi- 
ncss by those present were unanimous, 
but it was realized that advertising rales 
and selling prices must be raised to make 
any profit in spite of the large income 
flout business Warning id a news 
print shortage was sounded by Frank 
Gannett of the Rochester Times-Union, 
unles. papers were kept small Another 
meeting will W held in Rochester. 
October 1H. 



Pulpwood Prices Go Up 

i n.\WA Out . Aug. (>. The h:gh cost 
of limit- will doubtless be advanced in 
the near inline as one of the con- 
tributory causes of the high cost oi 
newsprint lion <■ Howard Ferguson. 
Minister of Lands. Forests and Mines 
:n the Ontario tiovcrnmenv announces 
that limits recently sold brought the 
highest prices ever received. One berth 
1 rough! SL'J.sO per l.IKi) feet on the 
stump, while several brought S20 pc; 
\sm feet sue the stump 



Rale I'p in Anpusta 

Avi.'.-st >. Me . ' ,:/ 5 - *■- ii .vKar.cs- 

. t s-.v. cents an inch, effective V.leint 1. 

i.« atitioiiiicr.l . .. -he Kem .•'•«••• .lournal 
lo ".la-tiallv -met t!ie rc.eitl.v er.-.iey 
iucieased price ■ i boor, h-.'.'.t and 
ether materials •••itcrii'S into the ..; 

pub,ic " ion Digitized by Google 
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WILLIAM AI 



WILL INTERPRET AND EXPOUND FOR AMERICAN NEWSPAPER READERS 
AND THIS CONTINENT—THE IMMEASURABLY IMPORTANT QUESTIONS Wl 

DELICATE AND MOST INTERESTING 11N 



Some of ihe Problems 
With Which William 
Allen White Will Deal 
in His Great Articles 

The High Cort of I.miu— 
Where will it end? What u to 
be ilone lo hill profiteering, and 
the indiulri.1 unreal wfaieh fol- 
low* in itt train? 

The Problem of the Railroad.— 
Wbai ia the Government going 
to do? What solution i> poaai- 
hie that will be equitable lo all 

America and the League of Ne. 
lion.— What the League in it> 
preaent form meana lo the 
United Sate.. What i* the Sen- 
ate going to do about it? 

America's Labor Problem - 
Will European unreal make 
headway in thia eountrjr? Can 
BoUheviam get a foothold 
here? 

Hundred, of .nrh que.tien* 
confront America. William 
Allen While i. probably the 
beat informed man in thi. coon* 
try on them. What he *ay. it 
authoritative, the raggeaiiont be 



He gela fact, and eel. them 
down on paper, in clear, forci- 
ble English. Hia ronrluiiona 
are bawd nn what he know* to 
be the truth. 



Mr. White recently returned from six months in Paris, when 
cisions of the Peace Conference for more than fifty of the gre. 
and Canada. He devoted especial attention to translating foi 
the effects decisions of that great body of statesmen which re 
have on America. 

So extraordinarily successful were these articles, so great the 
White's pen, that THE WHEELER SYNDICATE, INC., has su 
write a weekly article analyzing and interpreting the political 
and other tremendously difficult and important questions wl 
people. 



These articles by WILLIAM ALLEN WHITE will run from 3,500 to 5,00( 
They will deal with the questions occupying the public eye at the moment. Mr. Win* 
tical minds in America. He is a statesman as well as a writer. He sees things ii 
writing his thoughts and views so clearly that all may understand. 

IN WRITING THESE ARTICLES HE WILL TRAVEL FROM ONE END 01 
IARIZING HIMSELF WITH CONDITIONS IN ALL SECTIONS. 

He will visit Washington and, as part of his work in interpreting the greai 
as they affect America, WILL REPORT THE FIRST MEETING OF THE LEAGU 
IN THE NATIONAL CAPITAL IN OCTOBER. 

His political articles will be most timely, leading up as thev will to THE GREA 
SPRING AND WHAT PROMISES TO BE THE HOTTEST CAMPAIGN EVEI 
POLITICS. 



WILLIAM ALLEN WHITE has been -ailed "the greatest reporter in the world 
of statesmen. He knows, through private sources, what is going on in the Nation 

He is the intimate of many of the most prominent men in the United States. H 
surging in America today. He is the equal of any Cabinet officer, any public man i 
any statesman in Congress. He writes out of clear knowledge and has the confidenc 
camouflage or beat around the bush. He talks straight from the shoulder. An 
finds it impossible to supply the demand for his work from some of the greatest 
In these weekly articles he will analyze and interpret the various tremendous currents ai 
life today and will disclose the great and vital mpulees which are fhe moving forces behint 



The first of these articles will he released within a short time. The demand for theii 
ceived. Act now to secure for readers of your newspaper these great articles which 
and to think and talk and act with high intelligence and patriotism. 

W IRE FOI 



THE WHEELER SYNDICATE, INC. 
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LEN WHITE 

rHE VITAL AND COMPLICATED PROBLEMS CONFRONTING THIS NATION 
[CH MAKE THESE AFTER-THE-WAR DAYS THE MOST DANGEROUS, MOST 
rHE HISTORY OF OUR NATIONAL LIFE 

ie reported and interpreted the de- 
•st newspapers in the United States 
Vnierican readers of newspapers 
lafted the map of the world won Id 

lemand for more work from Air. 
seeded in persuading Mr. White to 
e«islative, industrial, commercial 
li confront this government and 



(fords each and will he for Sunday release. 
i£ noted as possessing one of the keenest analy- 
heir proper perspective and he has the {lift of 

THE COUNTRY TO THE OTHER FA1VHL- 

irohlems facing America, and world proldeins 
OF NATIONS. SCHKDIT Id) TO BE HELD 

POUTICAL CONVENTIONS OF NEXT 
IMAGED IN THE HISTORY OF WIERICAN 



But he is more than that. He is the confidant 
Capitol and in every great center of this country, 
ein touch with all tin- vital, throhbtng elements 
the administration — the equal or superior of 
»f tlie people. He tells truth. He doc? not 
what he says is so worth listening to that he 
nagazines and reviews in the country, 
cross currents in American political and industrial WILLIAM ALLEN WHITE 

very problem which this nation face*. 

is certain to be tremendous. Options w r ill be granted in the order requests are re- 
vill enable them to understand clearly the pregnant cpiestions confronting America 

OPTION 

373 Fourth Avenue, New York City 

Digitized by Coogl 




22 



Editor & Publither for Augutt 7, 1919 



LETTERS OF AN EDITOR TO HIS SOX 

About six months ago a young newspaperman undertook the 
management of a jomw/wl slow' going country town d.iiiy. His father, 
an experienced editor, has written him many letters of practical advice. 
Kditob & Pi ni isher h'ts st cured extracts from these actual Utters 
for publication in several chapters, the first of which follows. 



I CANNOT forbear one litlle I-told- 
you-so. Vou will remember that I 
warned yuu thru you had utidertakc-ti 
the biggest contract of your youtig life 
in tackling thai rundown daily, and that 
it would make that shave-tail lieuten- 
ant's job of your* louk like carrying 15 
hours in college, by comparison I am 
glad, though, the enthusiasm of youth, 
and its self ■ confidence leil you cheer- 
fully and ho|>efully into the job, And 
I am sure that thai same enthusiasm 
and self-confidence will land you a win- 
ner, if you will hut add to them paii- 
cme, persistence and perseverance, not 
always the attributes of youth. 

Never lor a moment have I regretted 
the advice I save you to enler the small 
lowu held at the beginning of your 
newspaper life, although there would 
have been advantages in a year or more 
«i city experience. The danger 1 fore- 
saw was based on my own experience, 
for as you know. 1 started in the city, 
met a modicum of success which in a 
way proved my undoing, at least as far 
as breaking away for a chance at inde- 
pendence. Promotions and salary in- 
creases came rather fast, and carried 
me over the lime when it mighi have 
been easy to make a change. 1 mean 
by that lhat I stuck to the city game, 
and rose as far as I could as an employe, 
with never a chance of being my own 
chief. 

Introspection 

When I ttsrd the word iWc/vhoVnc* 
a few lines hack. I sounded the keynote 
of this little sermon, the hope anil 
equally the disappointment of many a 
capable newspaper man, who is inclined 
to introspection, and we all arc- that at 
times. And introspection usually leads 
to a sort of cynicism among newspaper 
folk, introipeclioM ami inevitable knowl- 
edge of the weaknesses and selfishness 
of humankind. When newspaper men 
foregather you are sure to hear them 
grumhlr about their hard lot. traceable 
chiefly to ihe allcgrsi fact lhat they are 
slaves to a whip-cracking city editor or 
other buis who in turn is the slave of 
someone higher up. Most of them are. 
of course, looking ahead to the lime 
when they can swing lhc whip and make 
other poor devil dance. 



Much Yet to Be Done 

Kcally these chaps are hoping for the 
day of indrpriulciicr. hut. of course, 
many of them will never be fitted for 
independence, jti<t as you will agree 
that all soldiers ate not lilted for shoul- 
der ornaments even if they do think 
iliev are The real chance ior inde- 
pendence fi>r these grumbling newspaper 
men he- in ihe small town held, which, 
as you know, I haw- 1m cu preaching |o 
every congregation that would give me 
a hearing, and some thai wouldn't As 
I liiivc cr-'Wn "Met I h:r. e rep* nu-d by 
own mistakes and base endeavored to 
recti f> them l y precept and example, 
ion have given me the example This 
l- toy i.p|i-rtuio:y n< it is loots. 

V I !.u before- me a Copy of the papel 
as it was when yon ".ok hold of it. 
and compare it with one of a few 
w rk-. later I <e«- many notable improve- 
T-o-it-. aiol vet so ninth to he dam. I 
i, ,.|| -.:me of y.iur remark* about whip. 
|i:n-: rn'<. -""i :i t -c a Vntirh ■>'. raw rookies. 
;i i -ni i ,.i n^i j-i -.hat no ilo.il. t come, lo 
s-.-ir miiii) it: any times \ on g- -t one 



man straightened out. only to see how 
much tnore awkward another fellow ap- 
peared You make one betterment in 
the paper, only lo bring into bold relief 
a doien glaring faults. In my sugges- 
tions and criticisms from time to time 
ynu are likely to find me forgetting the 
fact that my own experience has been 
largely on newspapers which had plenty 
of material, human anil otherwise, tu 
work with Having seen your plant I 
know your handicap. Inn I must insist 
lhat there are a thousand things you can 
do to clean up and make better your 
paper even with the tools you have at 
hand. 

Turning Capital into Dividends 

Your paper has been losing money 
because it did not have circulation. Not 
having circulation it has not enough ad- 
vertising, and what it has brings only 
ruinously low rates. With these, your 
only two sources of revenues, at such a 
low state, how arc you going lo improve 
your product? 

That's your problem, and in a measure 
mine. Putting the case in another way, 
how are you going to turn your little 
working capital into dividends' Your 
cftoris to improve your paper is your 
answ er. 

It is far better printed than it was. 
but don't let up for a minute on your 
pressman, for he can nun your work- 
as an editor and as an advertising solici- 
tor, Your readers will not stand for a 
smudgy p:vge, particularly when your 
competitor is giving them a clean one. 
Kind time to familiarize yourself with 
your pressroom, know enough of the 
machinery to understand its limitations 
and possibilities, giving the pressman 
what he actually needs to get results 
Watch Proofreading 

Quite as bad as smeary printing is 
diny proofreading. Your paper a 
month ago was as lull of errors as a 
bush league box scorr. and the worst of 
it was the. editor did not see them, 
neither did he care. Hardly a head 
without a type mix-tip, sonic of them, of 
course, due to the printer, but many, 1 
am sure, due to bad copy. Heads and 
stories were "railroaded" to the form 
without proofreading, hut I doubt if gal- 
Icy proofs would have made much dif- 
ference to lhat editor, who was both 
careless and carefree. Errors now- arc 
'he exception, whereas they used to l*e 
the rule, but don't relax for a minute, or 
you are lost Appeal to the pride of 
vour printers, for even the poorest of 
them must have some self-respect. 
Mark the errors as you see them in the 
paper, and run down the culprit b> proof 
and copy. I know of one small paper 
whose smaller editor rather proudly 
lob! mi that he never saved even to the 
next day enny and proof. He was a losi 
newspaper cut who. I know, has ic- 
ceivcd his reward. 

Take t'p 

Cottcii is not a pretty word, hut it 
mean' a lol. and it -its so well the make- 
up of niarv a new sjiapcr. 1 read not 
long ago of ,i western country cdit.n 
who re-enled in hursh word* what he 
Called tlvs new i.-o-.i.lrii higher crinci-m 
<•!! .he liiirt -it r-.:\ lies sp.iper let-it and 
ICicbcis tit ii.or'i.ihs'ti who urged a:t 
cnbrlv and ai'i;..nw arrangement of 
ncv.s auc symmetrical atid •ritortnattve 



heads. He wrote any old kind of a 
head, and shoveled the stones into lhc 
form without rhyme or reason, and still 
made money. Maybe so. 1 know uf a 
storekeeper who boasts that he keeps no 
btKiks and vet makes money, but these 
incidents prove nothing except bull- 
headed luck. Your make-up now has a 
batting average of about 30ft, a Rani ol 
about 200 over a month ago, bin you 
have quite a s|iell to go before yon can 
break into the big league. The old edi- 
tor had an idea, about the only one he 
ever had. that six or seven siorics was 
enough for the tirst page, and on these 
he put big sprawling heads, poorly com- 
posed and uusymmctricat. and thought 
he was fooling the reader into believing 
that he was getting big and important 
news, whereas all the time he was losing 
subscribers. Now you have 18 or 20 
items on the tirst page, with heads ihat 
are at least human. You are learning 
how to trim your show window 

I Tu tV Ci'NtUIMcrf I 

McNeil-Orr Wedding Celebrated 

I tent. Archibald McNeil, Jr., until re- 
cently head of Ihe Bridgeport I Conn. ) 
Post, Standard and Telegram, and Miss 
Ann Or. co-star in "She's a Jolly Good 
l-'ellovs." were married in the Church of 
ihe Transfiguration. New York, on Mon- 
day noon, 1-icui. McNeil is a former 
I onnecticut state senator and was in 
acme service in the Navy until June. 
He is now in the wholesale coal business. 



Preparing Wounded Soldiers 
For Advertising Career* 

Port Douce, la., Aug. 4. — A com- 
plete and practical advertising course 
lias been opened by the educational 
department of Port Dodge, at Hos- 
pital Wart! No. 1, and already nine- 
teen men have enrolled. Another 
class opened in Ward No. 13 had 
seven men enrol! the first day. Miss 
Elirabeth Canaday Is one of the in- 
Struciors. 

The soldiers arc enthusiastic about 
the work. The men are returned 
soldiers from Prance, who have been 
wounded, and are being educated for 
rivil life before being discharged. 



Junior. Eleel Officer. 

The Junior Advertising Club of New- 
York has elected Jack C.nldsiein, of 
Harry C. Michaels, Inc., president: 
Maxwell lltuckenstein. New York City 
Car Advertising Company, vice presi- 
dent; A. J tfuinby, C'nited States Rub- 
ber Company, treasurer; Charles l'orbcs, 
Automotive Pxporter, secretary In 
addition to the four officers, the follow- 
ing committee chairmen were elected to 
make up the executive council of seven 
members E. 1.. Sullivan, publicity; S. 
ttybeck. membership . P. J. liaictti, co- 



—give the retailer a square deal 

Mr. Manufacturer— put yourself 
in the place of the retailer who 
stocks your goods. 
The retailer receives an attractive 
folder announcing a big national 
campaign, each advertisement to 
be seen by millions of people! 

True! — But millions of people in 
that retailer's territory will not 
see this advertising. 

If you were the retailer, what 
would you care about the gross 
circulation of any campaign? You 
would want to know how much 
circulation is in your territory. 

U that the truth?- -The Solution? 
— Localize your advertising. Give 
the retailer a square deal. 

Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 

fetablished 1888 

Publishers" Representatives 
New York Kansas City 
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In July— a "dull" month 

— — — — THE— = 

Baltimore Sun 

Maintained its stride and again 
Gained More Than a 

Half Million Lines 

of Paid Advertising 

This makes the advertising gains for the seven 
months of 1919 well above three and 
three-quarter million lines 

IflThe three issues of The Sun (Morning, 
Evening and Sunday) in July carried 
more than two million lines of paid 
advertising, 200,000 lines more than 
appeared in the five issues of the 
other Baltimore papers. 

^ The Sun's consistent gains month by month show 
advertisers find it "good business" to increase 
their investment in Sun space. 

Cover Baltimore Completely With the 
Home Delivery Circulation of 

THE BALTIMORE SUN 
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FROM THE TRANSLATION OF THE THR1 

LUDENDOl 

WE CAN SAY UNEQUIVOCALLY THAT H 



It is not a defence, or justification, of the German crimes. It 
against right in the world's history. Ludendorff admits that f 
impotence and weaknesses of both the German armies and t 



LUDENDORFF 



TELLS how Germany feared that Holland and Denmark would 
join the Allies and give her her death-blow on those unpro- 
tected frontier* which she had not a tingle man available to 
defend. 

RELATES in detail how the high command saw nothing but de- 
feat facing them in 1916, and of the counties* effor 
to bring about peace. 

REVEALS that Germany had no inkling of Russia's 

previous to it* happening. Had they known of it in ad- 
vance, Lndendorff would never have favored unrestricted 
U-boat warfare, which brought the United State* into the 
war and sealed Germany's fate. 

EXPLAINS that at no time had he any hope of the collapse of 
any of the Allied Nations. 

CONFESSES that Verdun was a colossal mistake, with its 
ghastly toll of wasted lives and material. 

TELLS of the Battle of the Somme and admits the terrific ef- 
fectiveness of Marshal Haig's policy of attrition which 
caused huge losses that Germany could ill afford. 

FRANKLY ADMITS that the weakened man-power of the 
German Army and the shortage of munitions on the West- 
ern front was more alarmingly serious than the Allies ever 



A FEW HIGH SPOTS FROM THE THI 

STORY ALRI 



ACKNOWLEDGES that at the end of 1916 the German a 

on the Western front were completely exhausted. 

i 

ADMITS that the attempt to organize the Polish Army t 
crease their available man-power was a complete failu 

EXPLAINS how many of the fighting methods of the / 
were adopted by the German commanders. 

GIVES DETAILS of the serious troubles between German r 
men and the High Command on the one side and tho 
Austria, Bulgaria and Turkey on the other. 

REFERS AGAIN AND AGAIN in terms of scathing hitte 
to the inefficiency and lack of co-operation of the Imp 

Government, 

ADMITS REPEATEDLY the weakness of German state* 
and lauda the abilities of Lloyd George, Clemenceau 
Wilson. 

CLAIMS that the constant talk of peace by German state 
destroyed the will of the people to wage war i 

SHOWS that the Crown Prince was for ) 
for Germany as early as 1916. 



any 



Lndendorff s story of the war, as only those in the high command in Gem 

tory can afford t 

Released for daily publication, beginning Wednesday, Septei 
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UNDRED PAGES ALREADY FINISHED OF 

F'S STORY 

DELATIONS WILL STARTLE THE WORLD 



auk confession in detail of the most colossal failure of might 
>16 on the German cause seemed hopeless and lays bare the 
lerial statesmen. 



IUNDRED PAGES OF LUDENDORFFS 
TRANSLATED 



VOXFESSES that the campaign against Roumania, which 
wemed a brilliant military victory for Germany, left her 
in a greatly weakened condition without compensating 
results. 

IECOGNIZED the Allied determination to defeat the Central 

Power* and to accept no other ending of the war. 
TELLS of the unwillingness of those in power to take any 
responsibility for unrestricted U-boa^warfare and dirul| 
who actually gave the order at last. 
iEVEALS that Germany hoped in September, 1916, that Presi- 
Wilsou would act as a go-between for peace,. Says 
ennan Government knew in November, 1916 of Prest- 
Wilson's plan, for his note of December 18lh, on 
"Peace Without Victory." 
T.LLS how Von Bernstoff attempted to farther Wilson's peace 

plans and to keep the United Slates out of war. 
tDMITS that the Allied propaganda against Germany through- 
out the world was eminently successful in contrast to the 
complete failure of the German propaganda. 
UTTERLY ASSAILS the publication of Bernhardi's book. 
tDMITS the so-called strategic retreat to the Hindenburg Line 

was actually a necessity with no alternative. 
THROWS NEW LIGHT on the attempts of Germany to embroil 
Mexico with the United States. 



Among the papers that have ordered 



New York World 
Chicago Daily News 
Boston Post 
Toronto Star 

Louisville Courier. J onrn a] 
Bridgeport Post 
St Louis Post Dispatch 
Atlanta Georgian 
Milwaukee Journal 
Syracuse Herald 
Dayton News 
Buffalo Times 
Youngstown Telegram 
Baltimore News 
Omaha World Herald 
Austin (Tex.i American 
Fargo Forum 
Paducah (Ky.) Sun 
Lexington Herald 
Portland Oregonian 
Washington Post 



Philadelphia Ledger 
Pittsburg Gazette Time* 
San Francisco Examiner 
Los Angeles Examiner 
Abilene (Tex.) Reporter 
Canton Repository 
Waterbury Republican 
San Diego (Cal.) Sun 
Nashville Tennessean and 

American 
Springfield (Ohio> News 
Springfield (Mass.) Union 
Albany Knickerbocker Press 
Salt Lake City Tribune 
San Antonio Light 
Greenville (S. C.) Piedmont 
Portsmouth (Ohio I Time* 
Superior (Wis.) Telegram 
Tacoma Times 



ave until now known it, is something no paper claiming leadership in its terri- 
i competitor obtain. 

rd, about 2,500 words a day for approximately one hundred days. 



WITHOUT DELAY 
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CUSTER'S LAST BATTLE 
WAS ALBANY SCOOP 



Argun Carried Story Exclusively Al- 
though Opposition Received Same 
Wire Service — John Talman 
Tells Happenings of "70* 




Imagine a newspaper today "scoop- 
ing" its rival, in regular publication 
hours, on the most important news for 
over ten years, 
both papers hav- 
ing the Associated 
Press dispatches! 
But just this did 
happen, in the ex- 
perience of John 
T a I m a n of St. 
Paul, newspaper 

librarian of the 
Minnesota Hisim- 
icat society, who 
im thirty-seven 
years was in daily 

newspaper work. 

The bitt story in question announced 
the killing of Gen. George A. Custer and 
his entire command hy the Sioux Indi- 
ans under Sitting Hull in Italtle on the 
Little Hit: Horn river in Montana. 

"It was about midnight tin July 5. 
1876." Mr. Talman tells F.iiitok & I'm- 
LisHU, "that the news of the tragedy, 
which was enacted on June 25. first 
reached ihe newspapers. It was brought 
in Salt l ake City, I'tah. hy courier. I 
was telegraph editor of the Albany 
( X. Y.t Argus, and, of course, made the 
proper front-pane display of the Meager 
details then at hand. The next morning 
our contemporary, the Express, had not 
a word on the subject and the public 
was inclined to regard the story a hoax 
until the afternoon paper* confirmed it. 

"First" Once Too Often 

"This lapse on the part of the Ex- 
press, which wctit out of existence sev- 
eral years ago, was dtie to its habit of 
shutting off arbitrarily before the press 
report was all in and going to press. 
The Express prided itself on being the 
first on the street. \mj for once it got 
there too soon, and it was understood 
:hal some employes had a most villain- 
ous quarter of an hour because of this 
awful break. 

"I had a personal reason for feeling 
unusual interest in Gen. Custer. In Civil 
War limes the suburdinate officer he 
rhnse for companion in the brief inter- 
ludes of relaxation in the desperate 
fighting in the Shenandoah Valley in 
1864 and 1865 was my brother, Byron 
Talman. Byron, who died in 190°. was 
first lieutenant of Company M, Twenty- 
secund New York Cavalry. He was in 
command of his company practically all 
the lime it was in the South and in sev- 
eral engagements acted as major 

"Byron was a year older than Custer, 
who at that time, though a major-gen- 
eral, was oiil) twenty four. With his 
yellow hair streaming over his shoulders 
and with his fiery energy and daredevil- 



Rollvr Maker Wanted 

Competent man as foreman. Good 
'slory ' ,r steady, reliable man. Ad- 
dress lt.ill.-i-. Care of Kditor & 



ncss he was as inspiring a cavalry 
leader as Kupert or Murat. 

"At the time of Gen. Custer's dramatic 
end, Charles Emory Smith, later editor 
of the Philadelphia Press, Postmasier- 
...-ifT.il and Minister to Russia, was 
w riling the Albany Evening Journal edi- 
torials and all the New York Republican 
slate platforms. 

Staffs Were Limited 

"The manager of the Argus was 
Daniel Mauling, political 'boss,' and a 
few years laier Secretary of the 
Treasury under Cleveland. The manag- 
ing editor was Stephen C. Hutchins. a 
erochetly, irascible man, forceful writer 
and enterprising newspaper man. He 
was succeeded in 1878 by the late St. 
'.'lair McKclway of the Brooklyn Eagle. 

"The political editor was the smooth, 
silent, ever agreeable Daniel S. Lamoiu, 
Secretary of War during President 
Cleveland's second term, and afterward 
president of the Northern Pacific and 
heavily interested in New York city 
traction lines. Fur several months while 
Col. Lamont was ill I took care of his 
work as political editor. 

"To show the sharp contrast between 
the newspaper work of those days and 
this, let me slate that for years and 
years I. single-handed, edited all the 
telegraph and the vicinity and state 
news, wrote the obituaries, reported 
afternoon lectures, did not a little edi- 
torial writing, and. with the city editor, 
read all the proof but the advertise- 
ments. And once I labored nineteen 
months without a 'night off.' 

Mr. Hill Changed His Mind 

"This was 'going some' I ihought. as 
did others; but in after years my work 
nn St. Paul and Minneapolis papers was 
such that I used to sigh for a fortnight 
of my old Albany job as a vacation. 

"In 1877 David U. Hill, subsequently 
governor of New York, I'nitcd States 
senator and a formidable candidate for 
the Demncraiic presidential nomination, 
was a member of the legislature. He 
controlled and managed the Elmira Ad- 
vertiser. 



PROF. RAY C. BEERY 

Pttndrmt of tkr Pmrtntt I.. . Ji. » 
has come to the forefront 
as a writer on domestic 
problems. His new fea- 
ture 

"Making the Most of 
Marriage" 

is notable for its broad- 
ness of view, and plain, 
practical ronimon sense. 
Now appearing in some 
forty papers. 

Three times a week, 
about 5(H) word-. 



Publisher, 



The Truth About Mexiro! 

t-'trr Srrt.ce ol timely news an.1 Irv 
Ivors, written by loyal AmrrtcAlis rr 
rrnlly or ni.sy in Mrsieo. 

Not i . i- Uganda: tact! vVr havr nn 
astt tn giiii.L 

Mrili-iH C.mm.tlrr. Lraffuc of t'ltr 
\sl,.ms' Assncsation. IJ9 W. -*2n>! St . 

ffva. V..rk fiiy. 



Released by 




"Mr. Hill's political interests were in- 
creasing so rapidly that he decided to 
drop the more onerous of his new-*paper 
cares. He asked Mr. Manning lo lind 
him 'a giod managing editor.' 

"Messrs. Manning and Hutchins rec- 
ommended me for the post. Then Mr. 
Hill changed his mind and concluded to 
go on running the paper himself, which 
he did. Many a time have I speculated 
upon what my future would have been 
if David Hill had not changed his mind." 



Barry Writes from Brazil 

J. P. Harry, who formerly was New 
York manager of the A. R. C. and laler 
assistant advertising manager of the 
New Vork Evening Post, writes BKTM 
& PUHIMH on July 12 from Para, Bra- 
til, as follows: "Have just got hack 
from a two weeks' cruise along ihe 
coast as far as French Guiana. The 
weather here is perfect— not Isot as I 
expected. We start our up-the-river 
trip in a few weeks. I h >pe EKTM & 
Pi bushu is still forging ahead merrily. 
Kindest regards to all." 



Tom Downey Injured 

llosros, Aug. 6.— The many friends of 
Tom Isowney, veteran circulation man- 
ager of the Roston Globe, will regret 
to learn that he is confined lo bed in 
the City Hospital with a broken hipbone, 
the result of a fall last Saturday. 



Congratulated by Officials 

Congratulations have been bestowed h> 
Governor Smith. Mayor Hylan, Police 
Commissioner Enright and other police 
officials on William J. Murray and 
Charles E. Aeelig for their successful 
publicity work fur ihe recent New York 
Police Departmeni Field Day games 
which drew some 230,000 people. They 
turned out enough pol:ce field day 
stories that were printed to lilt four dip- 
ping Ixmks of ihe fourth deputy police 
commissioner. Mr. Murray and Mr. 
Feelig are both veteran New York 
newspaper men. The former is now in 
ihe insurance business and Mr. Seelig is 
n« with the Tribune. 



liar Reporters from Police Stations 

Oklahoma City, Okla., Aug. 6. — A 
petition for a mandamus writ 10 com- 
; el Minor Walton and police officials 1" 
Meow reporters of the Times and ihe 
Da ly flklahuman access to the police 
aid public records was filed in the dis- 
trict court here Monday. The Mayor 
ordered on July 25 that no representa- 
tives of these papers be allowed in the 
police station unless under arrest. An 
order for police not to discuss matters 
with rqsorters was later rescinded. 



Building contracts totaling $790,000 
have been awarded at Tulsa, Okla. 
Thev include a high school building to 
cost' $300,000. 




The Best Rotogravure Section 
in America 

A Cnmplele lti-oaire "Movie" Masra/irn- 

Free Every Sunday With 
THE PHILADELPHIA 

RECORD 

Circulation— Exceeding 1 10.000— Advertising Hate* 
W' per l.inr-1 early Conu-aria, JOe per Line 

''liiiUiiJiiiiiiiiiiiiiiiiiiiiiing 
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Men and Millions 

Seeking Oil Create a Giant Industry and a Great Market 



When an oil "scout" in the Texas fields flashes 
into the home office the news that another "gusher" 
is adding its thousands of barrels to the section's 
wealth, the glory of that tense moment has its 
background of weeks of ceaseless toil, careful 
management and treasure spent. 

Oil production in Texas today represent* the 
peak of high-pressured human endeavor. 



It demands the best products for its work money 
can buy. Prices are seldom reckoned. Time is the 
vital factor. 

When vou see the exploration of the Texas oil 
fields summed up in figures you are, perhaps, 
amazed. But the material demanded and con- 
sumed by development makes a really staggering 
total. 

One hundred million dollars each six months •- 
the average drilling period for a well being three 
to six months — is now taken by th- actual drilling 
The organization back of this vast 
and the preparation for the care of the 



crude oil takes millions on millions more. 

The great oil industry today is literally demand- 
ing things which make good in its business. Trucks, 
motor cars that stand road punishment, steel 
products, tools, modern machinery, all classes of 
building material, mill supplies, laboratory sup- 
plies, electrical equipment of rugged type and 
dozens of other industrial products have a greedy 
market awaiting them in Texas. 

Finding the safe, sure road to this new era of 
insistent demand is the real task for the sales 
manager. Oil men do not waste time. They 
expend every ounce of energy in an eternal race 
with the clock. . They demand the same spirit in 
those who deal with 



The Fort Worth Star-Telegram, a great daily in 
the heart of the oil fields, takes you there most 
adequately. An impressive percentage of oil men 
read it to the exclusion of all other daily papers. 
Its general news service and its special oil pages 
satisfy in every respect their need for a "regular" 



NO SUMMER SLUMP THIS YEAR. 

The Star-Telegram carried 388.958 lines more advertising in July, 1919, than it carried in July, 1918. 

Gain for First Seven Months 1919 over 1918 
2,821,618 Agate Lines. 

Greatest Gain of Any Texas Newspaper 

FORT WORTH STAR-TELEGRAM 

Second Paper in Texas— First Paper in Fort Worth Territory 
OVER 65.000 DAILY 70,000 SUNDAY 

MEMBER A. B. C. 

A. G. CARTER. Vice Pres. and On. Mgr. A. L. SHUMAN, Advertising Mgr. 
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One Hundred 
and 

Fifty-Four 
F amities 
One Hundred 
and 

Fifty-Four 
Star 

Subscribers 

A glimpse of Sunset Hill District — one of the exclusive 
residence sections of Kansas City, famous for its beautiful 
homes and magnificent scenery. Every family in thig district 
of one hundred and fifty-four homes is a regular subscriber 
to The Kansas City Star. 

There are mare Star tahurtaert in u r eaier 
Kanaas City Ilia* the'e art f.tmdin. 



Eighteen 
Families 
Eighteen 
Star 

Subscribers 



Another block in Karma* City — Benton Boulevard from 
Twenty-Sixth Street to Twenty-Seventh Street. A high class 
boulevard neighborhood, in which reside eighteen families, 
all of whom subscribe to. The Star and have it delivered 
twice a day to their homes. 

There are merre Slat tnbtcriberi m Greater 
• Kaaiat City than tlert art iamitiet. 





Twenty-Five 
Families 
Ttventy-Seven 
Star 

Subscribers 



Kansas City's newest and most exclusive family hotel — 
Georgian Courts, located at Cillham Koad and Armour 
Boulevard. This building, occupied by twenty-five families, 
represents twenty-seven Star subscribers. Twenty-four 
families take one copy each, one family takes two copies and 
the janitor subscribes for one copy. 

7 here are m-re Star tmbtertbrri rm Greater 

fC4 iimj f. rljr f Ada there are tamiiiee. 



THE KANSA 



"Everybody in 
Kansas City 
Reads The Star" 

These six photo- 
graphs represent a 

cross section of Kan- 
sas City. They are taken 
in six different neighbor- 
hoods, ranging from 
boarding house districts 
to the exclusive residence 
sections and are pre- 
sented in this advertise- 
ment to show that, irre- 
spective of wealth, station 
or social position, every- 
body in Kansas City reads 
The Star and has it deliv- 
ered regularly twice a 
dav to the home. 



THE KANSA! 



MORNING EVENING 
215,000 215,000 

Chicago Office, 1418 Century Bldg. 



Google 
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;iTY STAR 



"Everybody in 
Kansas City 
Reads The Star" 

In Greater Kansas City 
there are: 

Telephone Subscribers. . . 75,100 
(Two Systems) 

Natural Gas Users 98,150 

Electric Light Users. .... 69,100 

Water Rent Payers . . 80,391 

Star Subscribers. 104,210 

The count of Star subscribers in 
this statement does not include 
suburban circulation, out-of-town 
readers, street sales, counter sales 
or any circulation except that 
which is delivered direct to the 
homes of Kansas City people by 
The Star's regular and exclusive 
carriers. The total circulation of 
The Star, including newsboy and 
news-stand sales and out-of-town 
distribution, exceeds 215,000 
copies twice a day. 



;iTY STAR 




SUNDAY 
215,000 



WEEKLY-STAR 
315,000 

New York Office, 2 Rector St. 



Twenty 
Families 
Ttcenty 
Star 

Subscribers 



A neighborhood of "less expensive" bouses in Kansas City 
Chestnut Street, the block extending from Howard Street to 
Twenty-Fifth Street. In this block live twenty families, and 
to these twenty families there are delivered twice every day 
twenty copies of The Star. 

7Ae*t art matt Stmt ' . ' '■■■< i ,., Grtmttr 
Kant't City t'iam there are famihet. 



Sixty ~!S ine 
Families 
Seventy-One 
Star 

Subscribers 



A boarding bouse neighborhood in Kansas City — the "six- 
teen hundred block" on Summit Street. In this block are 
sixty-nine residences and seventy-one Star subscribers. No 
matter to what part or corner of Kansas City you turn you 
will find that The Star is universally read. 

Tkert art matt Star nbstrtbtrt in Greater 
Kttuat City *t'9m there are familttl. 



Forty-Eight 
Families 
Forty-IS'ine 
Star 

Subscribers 



A block of Kansas City apartment buildings on Harrison 
Street just south of Linwood Boulevard. To this group of 
buildings, housing forty-eight families, forty-nine copies of 
The Star arc delivered every morning and evening. The 
extra copy is subscribed for by the janitor. 

Thtrt ate murr Star rut-it rtl; i , tm Greater 
Kai j.' Tit? than there art famititt. 
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CIRCULATION NOTES 



Street newspaper verniers in Indianap- 
olis were ordered by city auilioriui-s 
recently to rcntuve all of their news- 
stands from the streets, but they ap- 
pointed a committee which induced the 
officials to change their ruling u> a. to 
permit them to maintain movable 
stands that may be folded up ami put 
nut of sight when not in use. 



The Kocky Mountain News and the 
Denser Time* entertained 300 newsies 
•it a picnic at F.ldorado Springs. Sunday, 
July 27. 



The Texas Daily Times 
the Manger newsboys at a special show- 
ing nf the "Masoue of Life" at a local 
movie iheater. 



The life and drum corps of the Sche- 
nectady (N. Y.) Newsboys' Association 
marched in its first parade July 19, be- 
ing guests oi the Moose convention. 
There are cij pieces in the corps and the 
association numbers more than 100. 



The July VMi edition of the Schenec- 
tady I N. Y, i I'nion-Star was delivered 
to hallston Lake and Burnt Hills sub- 
scribers by airplane, Clans are being 
made for permanent air routes of de- 
livery. 



Rohert K. Maltice, former assistant 
circulation manager of the Schenectady 
Times-Union, has taken charge of the 
Rochester I X. V. ) office of the Crowell 
I'uhlishing Company. 

P. N. Blake, former circulation mana- 
ger of the Omaha Daily News, is taking 
charge of a new branch office opened 
in Omaha. 

Earl H. DigRS, formerly connected 
with the circulation department of the 
St. Louis newspaper* and recently a 
second lieutenant in the army, has been 
placed in charge of the new office in 
Fort Wavne. lud. 

J J. Maguirc. formerly connected with 
Chicago newspapers, is now in charge of 
a new Grand Rapids (Mich.) office. 

The Dcs Moines Evening Thhune is 
promoting an annual swimming contest 
to be held August 16. Medals will be 
to all winners of first places. 



Attempts of radical leaders of the 
Seattle Central Labor Council to sustain 
ticms vendors who discriminated against 
uther Seattle newspapers in favor of the 
Daily L'uioii Uccord. organized lalior's 
organ, in violation of an agreement 
signed with all of the publishers of the 
cilv, were overridden when delegates 



A. A. C. W. Recognizes 
Work of Advertising Women 

Women members are suon to 
enjoy all the privileges of the men 
in the Associated Advertising 
Clubs of tile World according to 
the intentions of President Wil- 
liam C D'Arcy and the executive 
committee of the 'organization, 
who plainly express their views in 
the following letter addressed to 
the advertising women of the 
clubs. 

■"Ttlt- .'St-cull,. iHonlnltlv*' „t ill*- 
i'lal*.l .\ih*rlU!tx I'lulu mt'l in S#w Or- 
Srdll* nil .1,111,' 2. ft,i-«.|>l,>[| a ^Tf^v«U| nf 
mil,*, ftnit t hulvii t- Birr sun tile wnnl 
lb«t «<■ will mntr plan. t„ !ta«> ~|T 
c,.ii»lUull,.r ill mir av\t cxnTrnlioli -Sit, 
t»tnl..r tfl -*'l to j-r»sl,l* r.,r • sstnmi 
mtmkr of lb* t-s«v«itlv,- cuinialtu,-. 

■'Ailvi-rtlilDE ff*ocalwa uo lifttt*-, (w*tl 
or «iU*. It !■ tin* fnluuUi- •uriaiit uf 
all. tin- |ir»;*Hy ,if i Jvillin1l>.|i. att,l ihv 
lli.toiimuotll) r..i it.ftl.liii.-. iiml.linit anil 
mifttftlftitiw |.nl.Me ..t*iil«>-»~-UI n- u.lt 
a* i-muition-lisl. 

'Tile nonifii ut 1fc* wnrld linr« lolitt 
.la*„ d*au„i«irsteit thilr oipi.-tt? In 
ti-tliy H'.'M» nn-t tftf.v mote frrUlnly oatr 
Initi'ilMr tni]>ri-s*s»t their |*fftnnallti; l.ii 
tbf 6>J(J ot nilTf-Ttlstuc. 

■'Tbrrrr"rr. It III to* hope . f tb» i-Iei-u 
tl»e coainillt.w that ss'llti Hits Inc-n-k.,- 
la Air niintlvr |,.ir»Ki,i.l I In- affair* „r 
the elmla at.J lliii .9.nlr» .>f wnratn In 
MMlful.nf mar l» ft«lrance<1 ami Idol we 
limy nil Iwlter «riil iliat tt>* peo.fo*il->ii 
ftlni titiMlovaa ot advertising be tiiufr 
4)>£tilt|,|T (••tanlithefl nrvl an<l#nitocO. 

-It U utir further aor-r lust J<*u ••luh 
ulll ..ml a larce ttelreatt-sai ta tlm New 
OrliADft mnTratton am] rrsan tli<i»o |m-s 
Mil himur nne with ft nutiiltialtcli wlilrfe 
will llu-ii he ,xi.tlfmc-l by all ■ I..- .M» 
jtatc* a.stttl,l«l." 



BUYING CONTACT WITH PUBLIC 

ADtomobile Marnier So Characterizes 
Daily Newspaper Advertising 

Milwaukee, Aug. 6— Newspaper ad- 
vertising was advocated by William C. 
Rcinhold. Western manager of the Vim 
Motor Car Company, Oiicago, in an ad- 
dress before members of the advertising 
section of the Milwaukee Association 
of Commerce. '"When you buy news- 
paper advertising yon do not buy spare 
—you buy contact with the public," 
said Mr. Kcinhold. "It is like buying 
from railroad ticket agents; you do not 
buy tickets but transportation, A 400.- 
OOt) circulation of a new*j>jper is the 
same as a city of l^XKUKXI inhabitants " 

After Mr. Reinhold's address the re- 
maining assets of the Advertisers' Club 
of Milwaukee were sold at auction. 
Tlicy included pictures and office cguip- 
mer.i. The club formerly was a sepa- 
rate organization, and maintained club 
ronm« Later it was merged with the 
Milwaukee Association of Commerce. 



from the Scatlle News Hoys' I nion 
threatened to withdraw from the council 
unless il stoud by them in the agree- 
ments their officers had made. The 
newsboys' representatives bitterly op- 
jxjscd any discrimination in favor of 
's paper. 



The Evening Times 

PAWTirCKET, RHODE ISLAND 
Announce* the Appointment of 

GUM AN, NICOLL & RUTH MAN 

WORLD m ll.DING TRIBI'NE »» II.DING 

NEW YOKK t:HICAGO 

A» Atlvcrtisinjt Re|iros« titativ<'. in the 
Foreipn Field 



EITeetive AnpiM 1st. 19l«>. 



C. O. BLACK, 
ftr'ternf .tfuiniger. 



INCREASES AGENCY' COMMISSIONS 

Louisville Courier-Journal and Times 
Set* l$ r i and Z r > m» New Raau 

LiLtsvit le. Ky.. Aug. 2 — I'-crt N. 
Ca'stin, advertiving nuuiager oi the 
Cuiirier-Journal and Times, announces a 
change in commission to recognized ad- 
vertising agents and cash discount from 
HI per cent and 5 per cent to 15 j>cr Cent 
and 2 per cent, effective on all advertis- 
ing contracts accepted on and after Au- 
gint 1. 

This action is taken "in recognition of 
the splendid creative work being done 
by American advertising agencies in the 
realization that they, like we, arc labor- 
ing under vastly increased nperating e*- 



Stiet for Life Insurance 

St. Lot is. Mo., Aug. 5. — Suit his 
been hied by Mrs, Mabel W. Bragtlnn 
against the General Accident, Fire am! 
Life Insurance Company to recover id 
a policy for $7,500 on the life of her hus- 
band, the late Dudley A. Bragdon. vice- 
president of the D'Arcy Advertising 
Company, who shot and killed himse'.f 
in his home October ), 1917. Mrs. 
Bragdon alleges her husband's dca'.b 
was an accident The coroner's jury 
returned a verdict of suicide. In addi- 
tion to the value of ihc policy she sues 
for S2.5O0 attorney's fees and $750 dam 
ages fur delay in seitlement. 

Roberu Just Couldn't Stay Away 

Ati.anti, Cia.. Aug. 4. — Those eifti- 
nected with tile automobile industry of 
Ailatna are greeting their oldlinx 
friend, Kelly Roberts, in bis best role— 
that of automobile edtior of the Geor- 
gian and Sunday American. For sev- 
eral months past Mr, Roberts has been 
on Auto Row as manager for the re- 
tail department of Patterson Auto Sales 
Company, but be Coulil no longer witb- 
siand the temptation to go back :o his 
old calling, newspaper work. 



Leave Schenectady for Syraeaae 

S< ni Nrrr sov. N \ ., Aug- 4.— Clyde 
D. Wagoner, managing editor oi the 
Schenectady Union- Star, has resigned 
last week to accept a positiuit on the 
copy desk of the Syracuse Post-Stand- 
ard. He is succeeded by Raymond 
Mowers, former telegraph editor. Frank 
J. Early, police reporter, has gone to 
the Syracuse Herald. I. E. Davidson 
has retired from the newspaper ricld. 



CiMSt.r* Frtti ami Ed Dasforth 
have returned from naval service to the 
Atlanta Georgian. 



H. V. Parratt. late circu 
ger of the Oakland iCal.i Daily Trib- 
une, and with the E! Paso Morning 
Times, and San \monio News, is now 
with the Salina (Kan. I Daily Union. 

J. A. McNeil, formerly manager of 
circulation for the Bridgeport (Conn.) 
Post Publishing Company and the Evcn- 
:ng Herald, ban made a connection with 
the New Haven Times-Leader, where 
he will conduct a subscription canvass 
for the next two or three months. 



About fifty Dallas newsboys left the 
cily last week under the direction of 
W. A Ziichang. secretary in charge of 
the Dalla> Newsboy." Home, for a 
week's outing at Camp Dallas, near 
Lancaster, on the Trinity River. Funds 
for the outing for the newsboy- were 
contributed in a ''fiig Brother' cam- 
paign conducted by the Rotary Club. 



Akron 



The 

EVENING 

AND 
SUNDAY 



FIRST IN AKRON 




Times 



In the month of June, 1919. The Akron Erenluf 
Tiroes publishal a zrealer volume 
•nd recorded • arenter 
gain than any other Akron newspaper. 

1/11/1 AQA AGATE LINKS OF ADVERTISING PUB- 
,414,000 LISHEI) DURING THE MONTH OF JUNE. 



The 
Akron Times 

c.irot s I wire J* math 
.1,1,, in,. "..lit »,|t,tOmi:K 

as .VI .W1..11 »»•■ 

IMl.rl-s cimilM.ic.l, 



|[ i, .11 in,T<-u»- ul . ,11 Jmir tu>.I rcaf Slid 

r,i<r?-» l'1-s ^ If ll ct JIK-.S; * in if .itntr litlrl ol 
,l> - ,si;l lint'C tlian ss.- |iu l.l:>lic-l V ntlv , l:ut Aftion 



FIRST 



IS" WW.- IN l'KK> I M'.K- IN AUVKRTISINO. 

\.- 1 I',,-. Sr,„„, 

T,->,'',-' (a .'t! J»«r.-a» . f I -re .f«fl ••••». 
1. . - . r U -'"- Willi 
. |.,r ■-■ tii- 



The Akron Evening Timei 

I! I VV.M.K.KK. <;.-«. Ui-. '>*,,. s- '.V. Kl > M WWI I I,. F.i.wr 



) ■ :,.,'»• ~-.ll r. r 
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Place Your Advertising in 
the Big Convention Number 
of Associated Advertising 

The monthly circulation of Associated Advertising which is 15.500 A. B. C. will be increased 
by the distribution of several thousand copies of the September issue at the New Orleans 
Convention of the Associated Advertising Clubs of the World September 21 to 25. 

The delegates and visitors to the Convention, who will spend $200 or more each in expenses, 
will read every line of the program, plans, day-to-day happenings, entertainment features, etc. 
These all appear in the September number. 

Space taken in the September Convention number will have greater publicity and actual result 
bringing value than in any other issue. 

The remarkably enhanched editorial value of the publication has attracted such a volume of 
advertising in the past four months that it has been necessary to increase the book from 

36 to 52 to 60 to 68 to T2 Pages 

* 

Business already scheduled forces the September issue to more than 100 pages. To get a good 
position, wire your reservation for this number at once. 

One page, 8150; 85 an inch. All advertising next to reading matter. (Page 8 x 10; 3 cols. 
2>/ 2 x 10). 

Associated Advertising 

A MONTHLY MAGAZINE 
Associated Advertising Clubs of the World, Inc., Publishers 
H. C. DAYCH P. S. FLORE A STANLEY IKERI) 

Eaulem Repr? irritative Humid-m Mann err Wc*l*n Representative 

110 We,l M)tl. St. 110 West 40th Si. 123 VI • M«<l»woSt 

New York City New York City Chu^o, HI. 



Tel.: Ctiilr.l J021 
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BRIEFS 



Due to m«i» ow newspapees. post 
offices at Warrensburgb and Lake 
George, N. Y.. have been advanced from 
•bird to second class. 

Miss Mae Norton, op Portland Tele- 
gram, was recently a passenger in army 
airplane from Portland to Seattle for 
what was longest flight yet made by a 
woman in Pacific Northwest. 

Houston Chamber or Commerce m- 
cently gave luncheon for reporter* of 
local daily papers. 

OrTON E. Goodwin, formerly with 
various Portland newspapers, is com- 
piling a history of Red Cross activities 
in Oregon. 

Sergt. Larry WsZDKatAtnij formerly 
nf Boston Record, is assistant editor of 
"Battle of Bourges," a new paper started 
by A. E. F. at Bournes, France. 
'Canadian Government has lifted 
r.V lr censorship on all messages to 
points within British Empire, except 
Egypt. Senders may now use cede. 

Walter Mendenhall, of lnt Burling - 
ton Junclion (Mo.) Post, has sold an 
interest to Stewart Lewis, of Warrens- 
burg. Mo., who returned recently from 
army service overseas. He was for- 
merly with the Houston (Tex.) Post as 
assistant city editor. 

The Cherokee (Okla.) Republican 
has purchased the subscription list of 
the Byron (Okla.) Promoter, which 
ceased publication recently. The Repub- 
lican will publish a special page of 
Byron news. 

The Jamestowx (Kaks.) Optimist, 
the property of Fred M. Cook for the 
past eleven years, was sold to Walter 
A. Carlile, of Jamestown, July 3L Mr. 
Carlile has worked for the Clifton 
News, Concordia Kansas. Clude Voice 
and Clay Center Republican. 

The Fremont Publishing Company. 
Fremont, Neb., has been organized, and 
stock is being sold- A $50,000 building 
will be erected and a daily established. 

The Newton (Kan*.) Journal has 
changed from a weekly to a daily, morn- 
ing edition. R. E. Nye is owner and 
publisher and Mrs. Esther Nye is editor. 

GEORGE TuRNBL'LL, PROFESSOR OP 

journalism at University of Oregon, will 
spend a part of vacation editing copy 
on the Portland Oregonian. 

Raiph H. Mitchell, late head op 
Portland Oregonian copy desk, became 
assistant managing editor of the Denver 
Republican, August 1. 

Georcc A. Wejier lias established the 
Uehling (Neb.) Post, a weekly. 

The Pratt (Kansas) Hich School 
paper, the Mirror, published by the 
students of journalism, was awarded 
first priie for the best In t • paper 

by the Department of Industrial Jour- 
nalism, Kansas State Agricultural Col- 
lege. The Winfield. Winfield, Kansas, 
was second; Lawrence Budget, third; 
Topeka World, fourth, and Wichita 
Wtchitan - Messenger, fifth. Twenty- 
papers were entered. 

Governor Fremwick D. Gardner, of 
Missouri, will address the Missouri 
Editorial Association at their annual 



meeting Sept, 25-27, in Springfield, Mo. 

Hugh McVey. former advertising 
counsellor of the Capper publications, 
ha* resigned and is establishing the 
Southwestern Advertising Company in 
Wichita, Kansas. Mr. McVey, before 
leaving Topeka, inserted an ad. in the 
Capital, offering his home for sale. Be- 
fore evening he had closed the deal. 

The Kansas City Post held its 
annual picnic at Electric Park, Kansas 
City. July 31. Twenty-five thousand 
people attended. Several hundred dollars 
in prizes were given in a "better babies" 
contest Unknown to the news editor 
of the Post, C. A. Sturgis, his grandson, 
Richard Clark Sturgis, won first prize 
for the best baby 18 months old. 

Lieut Harry A. Davis. U. S. NL C, 
former K. C. Post reporter, ha* left the 
military service, and after a short rest, 
will re-enter newspaper work. 

Cakt. Ben S. Hudson, owner and 
editor of the Fred on ia (Kansas) Herald, 
recently back from France, was awarded 
the distinguished service cross by Gen- 
eral Pershing. 

Robert Fotht. editor or the Eureka 
(Kansas) Herald, ha* been appointed 
postmaster of Eureka. 



Partisan League interests, will be held 
in Fargo. K. D, August 18-19. H. P. 
Knappen, of Bismarck, is president. 

North Dakota Press Association 
will hold annual meeting in Mandan to- 
morrow and Saturday. 

Houston Advertising Association 
will publish series of papers on adver- 
tising presented at weekly luncheons. Il 
also plans lo finance Advertising Asso- 
ciation News, official publication of the 
club. 

Committees from Houston Ad Club 
and other clubs of cily have presented 
Judge Chester H. Bryan with a gold 
watch in recognition of his services in 
leading Liberty bond drive in Harris 
County. 



BUSINESS NOTES 

Dallas (Tex.) News Building is de- 
dared by fire department inspectors to 
be best fire risk in cily. 

Annual picnic op Houston Post 
family was held at Galveston, July 30, 
with about 300 present. 

D. L. Stump, formerly or Smith- 
ville (Tex.) Headlight, has started a 
weekly at San Jose, Tex., called Epi- 
tome. 

General Publishing Company, Al- 
l>any, N. V., will publish a 100-page 
book, "Albany's Part in the World 
War." Two newspaper men, Edward 
F. McGowan and Harry Cohen, are of- 
ficials of company. 

Gloversville (N. V.) Chamber of 
Commerce has started national news- 
paper advertising campaign to attract at- 
tention to its glove making industry— 
$150,000 will be spent. An appropriate 
slogan for city is sought and prize of 
$200 set up for best suggestion. 

S», Paul Sunday Pioneer Press has 
put out second effective "Own-your-own 
home" section. 

American consul at Nairobi. Brit- 
ish East Africa, urges sending more 
American trade newspapers to that ter- 
ritory. 

Fred M. R\ndall Advertising Agen- 
cy, Detroit, has moved to new quarters 
in Book Building. 

Weekly paper, caij.ro "The Tenant," 
for occupants of New York office build- 
ings, has been started by Wardell fit 
Aarnns Publishing Company, Tribune 
Building. 



ADVERTISING SECURED 

Advertiaing for Special Issues of Daily Papers and Magazines. 
Souvenir Program* of big events. Publicity campaigns conducted. 
If you have a legitimate reason for producing something special 

1 have the men and means to do it, 

J. L. 

2 RECTOR STREET 



Le BERTHON 



NEW YORK CITY 



STAFF CHANGES 

Suk.t. Walter B. Stoddard has re- 
turned to Watertown (N. V.) Times. 

Henry J. Steketee has resigned from 
the South Bend ( Ind.) Tribune staff to 
go with the Racine (Wis.) Journal- 
News. 

CaPT. OgDEN J. RosS HAS RECEIVED HIS 

discharge and returned lo his duties on 
Troy (N. Y.) Times. 

Ciiablek Maes is now city editor or 
Houston Post, 

F. Leonard Donovan, associate edi- 
tor of Troy (N. Y.) Record, has been 



placed in charge of Record's Watervliet 

bureau. 

WitJ-tAM T. Lockwooo, formerly or 
Buffalo Courier, and John J. O'Connell. 
of Glen* Falls Post-Star, have joined 
staff of Schenectady (N. Y.) Union- 
Star. 

Walter V. Wooo has left Troy 
(N. Y.) editorial department to enter 
Columbia School of Journalism. 

Miss Sadie Erlich has been Ap- 
pointed society editor of Troy < N. Y.) 
Times. 

E. Clarke King has joined staff of 
Albany (N. Y.) Times-Union. 

C. M. Bristol, City Hall reporter 
for Portland (Ore.) Journal, has be- 
come associated with a bond house. 

J mk Hammond is leaving Detroit 
Free Press to return to St. Paul Pioneer 
Press copv desk. 

C. Elliott De Forest resumed work 
for Bridgeport (Conn.) Times August 
4. He wa* a sergeant in Medical De- 
partment of Army, Morale Section. 

Coleman Craig, associate editor of 
Baptish Standard, Dallas, has been elect- 
ed editor of Baptist New Mexican, at 
Albuquerque. N. M. 

Miss Elizabeth Wadlev has besignid 

from the Capper publications to be- 
come city editor of the Manhattan 
(Kansas I Mercury. 



ASSOCIATION NEWS 

Military Tract Press Association 
of Illinois, meeting in Ouincy. decided 
lo clamp "the lid" down tighter than 
ever before on Government free pub- 
licity. 

Second annual meeting or Peoples 
Press Association, representing Nnn- 



The June advertis- 
ing record of the 
Brookl yn Standard 
Union shows a 
total of 646,255 
agate lines. 

This is a larger 
amount of adver- 
tising than this 
newspaper ever 
carried* in one 
month. 

The increase over June 
of one year ago is 
202,939 lines. 
We thank you. 
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NEW YORK STATE 

A MARKET FOR FOOD PRODUCTS 



7,157,506 people in New York state 
are "city folks." 

They do not grow their own food — 
hut must buy what they eat — and 
7,157,506 people eat a lot of food. 

This, of course, does NOT include 
the hundreds of thousands of people 
from all parts of the country who go 
to New York on frequent trips — and 
who are also eaters of foodstuffs in 
large quantities. 

There are 29,758 retail grocery and 
delicatessen stores in the state of New 
York, and 233 wholesale grocery 
houses. 

8,852 of these retailers are in New 
York City. The other 10,906 are 
scattered throughout the state — 1,530 

at Buffalo, 814 at Rochester, 608 at 
Syracuse, 440 at Albany and so on. 

It would be hard, indeed, to imagine 
more ideal market conditions for food 
products of all kinds. 

The market is there. The demand is 
there. Dealers are there. Jobbers 
are there. Transportation is there. 
Money is there. 

All kinds of people are included — 
those who buy because of price as 
well as those who buy in spite of the 
price. 

Just as New York state is an ideal 
market for food — so is it an ideal 
market for any product that bears a 
trade mark. 



New York daily newspapers, as listed 
here, cover the state in a splendid 
manner — and reach two out of every 
three people in the state. 

Link your product up with the local 
dealers in the city in which it is sold 
and get and give the cooperation that 
results in sales. 



Circu- 
lation 

Albany Knickerbocker PreM (Ml 3 3,559 

Albany Knickerbocker PreM (S) 43,957 

Albany Sunday Telegram 27.9S9 

'B.tavia Newt (E) 8.158 

Kinghamton Prew-Leader (E) 26,546 

'Brooklyn Daily Eagle (E> 46.902 

•Brooklyn Daily Eagle <S) 69.046 

'Brooklyn Standard-Union (E) 53.264 

'Brooklyn Standard-Union (S) 58.929 

Buffalo Courier & Enquirer (MAE)... 70.626 

Buffalo Courier ft Enquirer (S) 115,359 

Buffalo Evening Now. IE) 193.634 

Buffalo Evening Time. <E> 56.861 

Buffalo Sunday Time. (S) 71.435 

Elnura Star-Geaett* (E). 
Clent Fall. Po.t-Slar (M). 



117,414 
190.681 



GloveraviUe Leader-He publican (E) 6 J 75 

Glover.ville Morning Herald (M) 6.245 

Ithaca Journal ', E) 6,791 

'Jamettown Morning Pool (M) 9,131 

'Mount Vernon Daily Argna (E) 7,193 

Newburgh Newa <E> 10.613 

New York American <M> 305.241 

New York American (9) 947470 

New York Globe (E) 179,906 

tNew York Herald <M> linyta, 

tNew York Herald (SI { 

New York Evening Journal (E) 675.118 

New York Port (E> 32469 

New York Sun (E) 194.695 

tNew York Sun (Ml 

tNew York Son (S) 

tNew York Telegram (E) 

tNew York Telegram (S) 

New York Time. (M) 

New York Time. (S) 500.000 

SJ' W v^SfiS! 8P ! J0M11 

New lork Tribune (») * 

New York World (El 355.069 

New York World (M) JJ4.513 

New York World (S) 569.762 

Niagara Falla CaaeUe (E) 12,454 

Poughkeeptie Star 'K< 9.920 

•Roeherter Timea-Union <E> 67,121 

Roebc.ler Herald (M) 35,826 

Rome Sealine] (E) 5453 

Schenectady Union Star (E) 17,660 

Syracuae Journal ( E ) 45,030 

Troy Record (M&E) 15,537 

Yonkert Daily New. (E) 

•A. B. C. Statement. April lag. 1919. 

Government ■tatemenla April lai, 1919. 

Total Circulation 6.914^« 

10.000 Line Rale 94766 
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LITTLE TRAGEDIES OF A NEWSPAPER OFFICE 




GEORGE C DIESTEL. cartoonist for the Buffalo Commercial, is com- 
paratively a newcomer in the newspaper world, but hi* work is mak- 
ing a hit in Buffalo. 
Asked for a few facts about himself by Eoit<« & Pi hush ax's representa- 
tive, Dicstcl replied: 

"Don't you know I'm a cartoonist — a fellow who is supposed to get 
oodles of cash every paynieht for performing the simple process of tran- 
scribing ideas on a piece of white paper, and making them look tike something 
they are nut? 

"But listen. Get this right in your 
Editor & Pviushm. I may lie a car- 
toonist, but I am not an artist. No. 
sirrec. When 1 was about seven years 
old 1 overheard my father and mother 
discussing my future. 

" 'I guess we'll make an artist oul 
of this priceless gem of ours,' said 
mother. 

" 'I guess wc won't.' said father, and 
for those words I love father. 

"But I honestly did try to fulfill my 
mothcr's wishes for my future welfare, 
and started along the lines tradition 
has laid oul for an artist to follow. 
Then I went to work in a commercial 
shop. From there I advanced to a 
place on a newspaper. 1 stayed there 
until the business office felt that the 
paper couldn't afford a staff cartoonist 
any longer. 

"From then it was just one ihing 
after another. Now, I am on the Com- 
mercial and when I pull something 
made out of rags, or drawing 
paper, in other words, that gets by 
'Hill" Hippler. city editor of the Com- 
mercial. 1 walk home full of good cheer 
and feel as if mother was right." 




Grater C Diestel. 



AMATECRS MEET IN CLEVELAND 

Discuss Launrhine Chapter of N. A. P. A. 
Northern Body Launrbed 

Cues eland, Ohio, Aug. 4.— Amateur 
writers and youthful publishers of Ohio 
held 3 meeting at the Hollendrn Motel 
today to organize a Cleveland chapter 
of ihe National Amateur Press Associa- 
lion. The N ••riliern Ohio Amateur 
Press Association was also launched 
during ihe meeting. 

S;imncl I-o\cman is at the head of the 
Oescland amateurs. Marry K Martin. 
<-f the Mountain I'nion College and 
Mount I'niun Press Club, ami past 
president of the national organisation of 



amateur publishers and writers, was a 
speaker. 



Sells Great Tract to Japanese 

Lists, Peru. Aug. .V — It is reported 
that Dr. August.. Durand. a prominent 
landowner anil proprietor of the news- 
paper l.a Prensa. has sold about 81)0,000 
acres of land near lluan-.ico. on the 
Amazon watershed, to a Ja|>anc»r 
syndicate. 



Sr. Pai i. Minn.. Aug. 6— Earl Craven 
has sold his interest in the Marquette 
i Mich, t I hromrlc and will come to the 
Dbnardl PWfttf Press. August II, as 
editorial writer. 




If It's Worthwhile 
It's In West Virginia 

West Virginian* — because they are prosperous — are 
up to the minute ami they enjoy the benefits of all the 
new ami worthwhile things that are put on the market. 

They know what is meritorious am) what its not because 
they have the happy faculty of seeing into things quick- 
ly. They understand what it is that a manufacturer is 
trying to tell them about when he advertises in their 
daily local newspapers. If he has a worthy product and 
gets the facts before them through their newspaper, he 
is pretty close to making a sale. 

In West Virginia, the farmers have their own electric 
lighting systems and they first learned of this conven- 
ience through their local daily newspaper. 

West Virginia has about 60,000 automobiles and yet 
you will rarely see a make of car here that is NOT adver- 
tised in the West Virginia newspapers. 

West Virginians respond so readily to the advertising of 
worthwhile articles in their local daily newspapers that 
there is keen competition among the merchants and 
dealers to handle those products that arc advertised over 
the dealer's name. On the other hand, a. canvass of 40 
merchant* showed that 28 of them would not be in- 
fluenced in the lines they handled by the so-called 
''national advertising" in magazines and metropolitan 
papers with only scattering circulation in the merchants' 
territory. 



Circu- 
lation. 



.(M) S.46S .02142 
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.025 



7,864 
8,351 



Hlu«fUU 
'Telegraph 

Charleston 

tGuette i Mi 11,411) 

tGaaeUe (S) 11,700 

TMall (E) 9,336 

Clarksburg 

■(Telegram CE) 

tTeleixam (S) 

after r«b. m. i»ao. . . 

Fairmont 

♦W. Virginian .(E) 
Grafton 

•Sentinel (E) 

/runitngton 

t Advertiser _..(E) 

tHerald- 

Dispatch ....(M) 11J6S 
tllerald- 

Di.p.tcb (S) 11499 



Usu- 
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n.cnn 



.02 
.02 



«a itov i list). 
S.192 A2 
2,275 .014 
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MartUuburg 
tJourrul (E) 
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3.219 .0129 



Moundst-iHt 
•Echo .... 

Parkeriburg 
*Nes»» .... 
•Newi .... 
tSentinel . . 

rWirtg 

tlntelUteneer .(M) 10,119 

tNews (E) 14,749 

tNews _ (S) 17.800 
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6,239 
6439 
6,695 
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•17 

.0325 
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•Government statement, April 1, 

1919. 

U. B. C. statement, April E1919. 
tPuhlishcrV statement. April 1, 

1919. 



Read Up on West Virginia! 
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"GREATER FRANCE" 



NUMBER OF 



EDITOR & PUBLISHER 



WILL BE ISSUED ON THANKSGIVING DAY, 
November 27, 1919 



IN cooperation with M. Henri-Martin Barzun. head of the French Press Bureau in America, and 
former editor of Premier Clemenceau's newspaper. L'Homme Libre, EDITOR & PUBLISHER 
will issue, on November 27. a notable SPECI AL NUMBER devoted to the cultivation of closer 
press and commercial relations between the peoples of the great French and American Republics. 



The "GREATER FRANCE" Number will have 
for it* chief purposes the strengthening of the im- 
memorial ties of friendship which bind together in 
common ideals and aims the two peoples — comrade* 
in war and cooperators in peace; the establishment 
of mutual understanding and amity between the 
newspapers and newspaper men of the world's great- 
est Republics; the promotion of closer trade rela- 
tions through the presentation of essential informa- 
tion about market opportunities in "Greater 
France" now awaiting American manufacturers. 



This effort will he on the same scale of complete- 
rs.* and impresniveness which characterized the 
recent Victory-International Number of EDITOR & 
PUBLISHER — an issue which has attracted world- 
wide attention and interest. 

The "GREATER FRANCE" Number will present 
authoritative reviews of the French Press, not only 
in the homeland itself, but in European countries 
of French language — Belgium, Luxembourg, Switz- 
erland and French North Africa — as well as in 
French Dominions and Protectorates throughout 
the world and also in Latin Europe, — countries of 
French interests and culture, such as Italy, Spain, 
Portugal, Roumania, Greece. Egypt, Asia Minor, 
South America, Mexico, Canada and the United 
States. The publications issued in the French lan- 
guage total more than six thousand. 

THE "GREATER FRANCE" NUMBER WILL SET A NEW MARK OF 
ACCOMPLISHMENT IN CONSTRUCTIVE TRADE JOURNALISM 

It will commemorate fittingly the first Thanksgiving Day after the signing of Peace, and will 
link more closely than ever before the cultural and commercial interests of the two great nations 
that have best typified, for more than a century, the ideals of freedom and liberty — of "Govern- 
ment of, by and for the people." 



American business men, seeking trade expansion, 
wUI find in this "GREATER FRANCE" Number 
the fullest information as to how to win their places 
in the French markets— facts as to ways and means 
of developing these markets and the planning of 
advertising campaigns in connection therewith. 



EDITOR & PUBLISHER 

The OMe.it Publishers' and Advertisers' Journal in America 
SUITE 1116. WORLD BUILDING NEW YORK CITY, U. S. A. 
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NEWSPRINT OUTLOOK 

MANIEACTL'RERS uf newsprint are, a? usual, 
delegating to publishers ihe" task of^ worry- 
ing over the present and prospective con- 
ditions in respect to supply and price. In substance 
the attitude of the manufacturers is: 

"We are producing as near to the maximum ca- 
pacity of our mills as is possible under present con- 
ditions. We have labor difficulties to meet and grow- 
ing costs of every kind Our product must be sold 
a1 a price which will yirtd a profit commensurate 
with the hazards of the industry We can sell to 
other countries at a greater profit than at hnme - so 
we must take the utmost possible advantage of thai 
fact. Publishers know that our present shipments 
equal, and sometimes exceed, our current output. 
They must know that conservation is necessary if 
they would avoid trouble in securing the paper thai 
will be needed for the months of heavy advertising." 

As to prices, it is freely predicted lliat we shall 
have, in due course, four-cent paper — that is to say, 
four cenis a pound at the mill under contracts for 
large tonnage. In what is called ihe open market— 
ihe sources of supply for extra tonnage and special 
needs— the four-cent price has already been passed. 
Recent inquirers have been quoted prices above 
four and a half cents on limited quantities. Emerg- 
ency purchases are nfien made at prices much higher 
than this. 

The advertising volume this year has been very- 
great, and manv newspapers are using now reserve 
or excess tonnage «hich should be held for the needs 
of October and November. Thus present necessi- 
ties are being met at the cost of future trouble. 
Publishers generally realire that the problem is nni, 
after all, one of price— but of supply. 

In war times the readers of newspapers were con- 
tent with a smaller proportion of text matter than 
they now expect. They submitted, for palrioiic 
rea.ons. to the curtailment of feature matter— the 
need of which, in the present period of world read- 
justment, is so vital that, in Ihe puhlic interest, ii 
should be met There was never before a period 
in our history when it was so essential that the 
people should have the fullest light on- all problems 
confronting mankind. Economic condition* should 
not Iw allowed to Interfere with the great tasks now 
entrusted to the press. The larger interests, ihe 
common interests, are paramount, and must lie 
served. 

Hut how is this to be accomplished ? Surely not 
through any revival among the newspaper* of the old, 
discredited "circulation wars." Not through prac- 
ticing waste of white paper to meet the same kind 
of "competition" on the part of rival newspapers. 
Not through selling newspapers for less than the 
cost of white paper and distrihulion expense. Not 
through accepting advertising at rates which spell 
loss. 

Nor can the interests of the press as a whole be 
safeguarded by adhering to old traditions as to the 
necessity of allotting big space to such topics as 
baseball, the movies, automobile gossip, etc. If these 
things were treated on their comparative news value, 
anting nut precedent and all outside considerations, 
a space saving of tremendous proportions would 
result. Of course, in the process of conservation of 
spare for worth-while matter, the pros amnt must 
be eliminated altogether. 

It is the belief of many well-informed students of 
the situation that conservation of newsprint will be 
mint effectually attained through a general increase 
of price to three cents, EniroR & Prni.l*HU RM 
frequently pointed out the logic of a movement to 
this end The chance la the two-cent price had much 
to do wilh saving the situation during war time. 
The result on circulations was wholly for better- 
ment. That is a recent history, and familiar to all 
The three-ceni price may In-come necessary thrniiKh- 
out the country 

Newspaper adi ertisinr; rales, grnrrallv sneak-ng. 
are lower than publishing conditions warrant. Ev- 
erybody — including the advertiser— knows this to I* 
true. The reason rates rrmain too low is one that, 
on its faee. seems so unsound as 1o be almost »b«ird. 
It lies in Ihe fear that the other fellow will adhere lo 
the losing rale, and succeed in rapturing the business 




I A L 



of the piper that adopts the sound rate policy. Ad- 
vertisers, however, are not fooled by rates. They 
buy factors of value in advertising mediums— not 
merely space. They will always pay a fair price for 
space in the newspaper which can best serve them, 
irrespective of competitive rates. 

The wise publisher will protect th* value of his 
product by cutting out trivial matter to make room 
for the vital, both in news and features. He will 
practice every possible economy in white paper- 
that he may be able to take care of the increasing 
volume of advertising. To do less— to be stampeded 
by the spectre of wasteful competition into reprisals 
in kind -would be to court avoidable trouble. 



ON TO NEW ORLEANS! 

Pl'M.lSHERS will find it highly profitable to 
arranne for their advertising managers to at- 
tend the New Orleans convention of the A. A. 
C, \\ , September 21-25. This year special efforts 
are being made to bring to the foreground the meet- 
inns of the Daily Newspapers Department, and there 
is in process of making a very notable program of 
lop es for intimate discussion at these sessions. 

W. G. Bryan, publisher of the Atlanta Georgian, 
is chairman of the Newspaper Department and 
Charles Miller, advertising manager of the Birming- 
ham News is Secretary- treasurer. These live wire 
executives propose to make the New Orleans con- 
veiilion one long to be remembered by the news- 
paper men in attendance— and to see lo it that there 
shall be such an exchange of ideas as to funda- 
mental advertising policies and practices that every 
man fortunate enough to participate will go home 
with "pep" and enthusiasm to spare. 

ll has always been a matter of regret that the 
daily newspapers have not been adequately repre- 
sented in the activities of the Associated Adver- 
tising Clubs of the World. It has been felt that the 
great pr marv medium for advertising should play 
a more conspicuous part in the big annual conven- 
tion! of the association, thereby conserving the ob- 
vious "fitness of things " 

ll is lo be greatly hoped that the attendance of 
newspaper advertising men at New Orleans will be 
fully representative. It is to the interest of alt 
i lo see lhat this is fa 



THE Association of foreign Press Correspond- 
ents in New York, whose membership is lim- 
ited to wUioriicd representatives here of overseas 
newspapers, is an organization of which much may 
naturally lie expected in the way of furthering that 
inlernaiional good will which the war has helped so 
mightily to create. These men interpret us to the 
world. They give 1° the people of our neighbor 
nations a daily picture of American events and af- 
fairs There should be. in the common interest, close 
an. I friendly relations established between their asso- 
ciation and our own organizations of 
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MR. DOCKERVS REASONING 

HON. A. M. DOCKERY. Third Assistant Post- 
master General, in explaining the depart- 
ments ruling "lhat book reviews, in which 
prices are given, must be classed as advertising, says : 
"All advertising must be considered, regardless pi 
whether it is paid for or inserted free, and must « 
charged with postage at the xune rates applicable 
to the advertising portion." 

A strict adherence to such a ruling would place 
a great deal of current news matter in the cate- 
gory of advertising, A glance through a New York 
evening newspaper, of August 4, reveals a good 
news stories in which prices of 



On Ihe first page we nole that stocks have 
slumped, and the sK-ry names a long list of stock) 
affected, with their selling prices. The financial 
pages of the same newspaper are given over largely 
lo new s in which commoslily and stock prices are 
freely quoted. 

There arc news stories about the army's surplus 
fond stocks, quoting prices. The racing chart quotes 
the prices bookmakers accept for wagers on horses. 
In a Senate debate wheat prices are discussed in 
detail. The price of gas in New York is advertised 
in a court ruling. Hotel prices in Scranton have 
been advanced ten per cent. A story about Naval 
recruiting emphasises the fact that hospital ap- 
prentice-, second class, will receive $3590 a month 
and expenses. An editorial names the amount being 
suught by different Universities and Colleges as ad- 
ditions lo their endowments. Merchants, we read, 
have formed a Thrift League, lo sell bonds in de- 
nominations (if $10 and $100. in co-operation with 
the Treasury Department. 

If the mention of the price of a book, in connec- 
tion with a review of it, turns thai review into ad- 
vertising, then the news stories mentioned above are 
advertising, loo. They are not paid advertising, of 
course. In fact they are news stories and features 
paid for as such by the newspaper just as are book 
reviews But they could not escape the advertising 
classification under Mr. Dockcry's reasoning. 

That the absurd «one rale for advertising sections 
of publications carries with il the possibility of such 
an interpolation as is now given to it by Mr. Dock- 
ery is simply one more reason why it should be re- 
pealed altogether. 



IE you rent a store or office, you rent by the year. 
Why not plan vour advertising campaign in the 
same way— on the yearly basis"- In the long run 
the "frequency of insertion" advertiser derives the 
largest possible return from his investment. Obvi- 
ously, therefore, the '"every week" plan is a "short 
cut" to success because the rate is lower and the 
impulse to buy is impelling. 



KING ALBERT of Belgium has conferred 
Marse Henry \V attcrson the Order of the Crown 
in recognition of conspicuous services to the cause 
of the martyr nation If Marse Henry could receive 
from his fellow newspapermen individual tokens of 
ihe esiccm in which ihey hold him— mementos of 
their debt to him for worthy inspir 
be swamped with keepsakes. 



ONE of the reason, fur the present era of South- 
ern prosperity is the faci lhat the South is adver 
'ti'ing her resources and her newspapers. She is com- 
pelling attention and attention means interest, for 
the South spell* opportunity for all who seek a mar- 
ket for worth while products. Thu» advertising ii 
not a result of the big development of Dixie— it is 
one of the causes of lhat development. 

Till" merchants of the country find no particular 
difficulty in refraining from giving away 
merchandise. Why should the newspapers find it 
so hard to resist giving away space lo press agents? 



XJU press agent can hold his job unless he sue 

Z^^"- 1 * (or noU " ns lhM io ™* n 
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PERSONALS 



IN THE EDITORIAL ROOM 

dry Dowd. managing editor o[ the 
Charloiie (N. C.) News, may be a 
candidate for the Democratic nomination 
for Congress. Mr. Dowd is one of. the 
most popular and influential editors in 
the state and he is expected to make a 
strong run. 

1-eo Thomas Heatley of the United 
Press cable desk is very proud. An 
eight-pound girl that arrived July 30 is 



Steven Philip Verner, former Wash- 
ington correspondent and now editorial 
writer on the Colon (Panama) Star- 
Herald, was a visitor in New York 
and Washington during the past week. 

W. C. McGinn, formerly on Dallas 
Morning News, is home after service 
with the marines. He was wounded at 
Chateau-Thierry, having one elbow cn- 
lirely shot away, but after spending 
nearly eighteen months in hospitals, by 
processes of skin and bone grafting, his 
arm has been rebuilt and he is able again 
io work as a cartoonist. 

Basil E. O'Meara, recently returned 
from overseas, has been made sports 
editor of the Atlanta Journal newspa- 
pers. W. M. Gladish, former occupant 
of the desk, becomes automobile editor. 

Elmer Lockwood of Ithaca. Dennis 
O'Connell of Rochester and Glens Falls, 
and William Lippman of Schenectady 
are new additions lo the 
(.V. Y.) Union-Star staff. 

Keith Clevenger, former 
publisher of the Osawatomie (Kan.) 
Graphic is now managing editor of the 
Salina Union. 

Victor Ross, who gave up the financial 
desk of the Toronto Globe to became 
assistant to the president of the Stand- 
ard Oil Company of New Jersey, has 
been vice president of that company and 
a director of the Imperial Oil Company. 

Ralph H. Turner, formerly with the 
New York Evening Post, is now on the 
staff of the United Press as cable editor. 
For two years Turner was United Press 
correspondent in Tokio, Japan. 

Joseph H. Shea, on the Standard- 
Telegram for nearly a year, has re- 
signed to join the staff of the Bridge- 
port (Conn. ) Post. 

I.ieut. John W. Shaver, until his en- 
listment with the 18th Engineers a re- 
porter on the Portland Orcgonian, was 
married in New York on his return 
from France to Miss Margaret Magin- 
nin of Portland. Lieut. Shaver now has 
a position on the Engineering News- 
Record staff. 

Margaret St. V'rain Sanford, former 
music critic of. the Rocky Mountain 
.News, has returned lo Denver after sev- 
eral months' service abroad with the 
American Red Cross. 

Frank E. Nolan is again sports editor 
of the Bridgeport (Conn.) Post, follow- 
ing the resignation of Jackson J. Dono- 
van. He has been also made official 
scorer for the Americans in the Eastern 
League. • 

Cap!. William Marquat has returned 
to the Seattle Times as'assistant auto- 
mobile editor. 

Lieut. Thomas A. Hendricks, formerly 
a member of the Indianapolis News 
ttaff. has lieen appointed to the United 
States courier service, which will in- 
volve much traveling in Europe. 

Miss Lois Willoitghby, formerly with 
the editorial department of the old Chi- 
cago Inter-Ocean, was married on July 
26 to Edwin H. Stillman. of Westerly, 
K. L The couple will reside in New- 
York city. 

Parke F. Hanley, formerly with the 
New York Press and Sun and more re- 



cently an ensign in the Navy, was mar- 
ried last Friday to Kathryn E. Baer- 
mann by City Clerk Scully in New York. 

Raymond Mowers, managing editor of 
the Schenectady t X. Y.) Union-Star, is 
father of a new son. 

Arthur K Purington, city editor of 
the Bath (Me.) Times, was honurcd 
with the following "personal by the Lin- 
coln County News: 'Arthur K. Pur- 
ington, of Bath, the talented newspaper 
man and efficient automobile inspector, 
was in town Saturday. As he drove out 
it was noticed that he had no tail light." 

Carlton J. Ketchum, who was a "cub" 
on the Ottawa (Ont.) Citizen when he 
enlisted in the early days of the war, has 
returned with lieutenant's stripes and 
the Military Cross. 

Harold Place, sports editor of the Dcs 
Moines News, is the father of a seven- 
pound boy. 

Miss Daisy McGregor, formerly of the 
Ottawa Journal, the Calgary Albertan 
and the Calgary Herald, was recently 
married to Mayor Marshall, of Calgary 

Marshall Crosby Rogers, an editor at 
Fall River, Mass., has filed intentions 
of marriage with Marion Stetson 
Brown, at Portland, Me. 

Earl E. Evans has relumed from 
eighteen months' service overseas and 
resumed work as news photographer of 
the St. Paul Dispatch- Pioneer Press. 
After the armistice was signed Mr. 
Evans made historical pictures in 
France, Belgium and Germany. 

Alex Sayles, sports ediior and pho- 
tographer of the Albany (N. Y.) Even- 
ing Journal, has received the Republi- 
can party endorsement for supervisor in 
Albany county. This is his first start in 
politics. 

H. B. Croiier. assistant managing 
editor of the St. Paul Dispatch-Pioneer 
Press, represented his papers on the 
trade tour of St. Paul business men 
through South Dakota. Howard Kabn 
represented the St. Paul Daily News, of 
which he is financial editor. 

IN THE BUSINESS OFFICE 

Fred B. Robinson, vice president of 
the Waco (Tex.) Times-Herald, with 
his family, is spending the summer in 
Los Angeles, Cat. 

Charles D. Ocain. who has been ad- 
vertising manager of the Santa Ana 
(Cal.) Register, assumed a similar posi- 
tion wilh the Tucson (Aril.) Citizen, 
August 1. 

Harry Watts, advertising manager of 
the Des Moines Register and Tribune, 
is spending his vacation in the wilds of 
northern Minnesota, fishing and hunting. 

Ralph M. Henderson has returned to 
the El Paso (Tex. 1 Herald organira- 
ti»n as advertising manager. 

Lieutenant Juhn I. Rancourt, formerly 
connected with the Providence Journal 
advertising department, has been 
awarded a Distinguished Service Cross 
by General Pershing for gallantry in 
action at Fiames. France. August 9, 
1918. and also a French war cross from 
the French Marshal. 

Wesley McCurdy. assistant to the gen- 
eral manager of the Manitoba Free 
Press, recently won fame in Winnipeg 
golfing circles by making "a hole in one" 
on the Bitds Hill course. 

Harry J. Benner, of the Easton (Pa.) 
Express business staff, and Miss Mar- 
joric M. Pritchard, were married a few- 
days aim ai Camden, N. J. 

Rolwrl Lipsett. former news editor, 
has been appointed assistant to the gen- 
era! manager of the Winnipeg Telegram. 
He is succeeded as news editor by Ver- 
non Knowles. 

Claude R. Sanagan has left the ad- 
vertising staff of the Toronto Globe to 
join the Overland Sales Company. To- 
ronto. 

Jacob A. Triller. until recently of the 



PRINTER'S DEVIL STUCK 
TO VIRGINIA AND WON 



L. E. Pugh. the new president of the 
Virginia Press Association, is no rolling 
stone. He was burn in Virginia in 1875 
and has stayed 
right there near 
his home town 
folks since. 
Twenty - two 
years ago he 
started to work 
as a print er's 
devil and stuck 
for promotion 
and self-made 
prosperity. 
His upward 



t_ K. PrtK. steady and sure. 
In turn he has been a successful primer, 
linotype operator, foreman of the com- 
posing room, advertising solicitor, ad- 
vertising manager, and now when he 
takes a run over to Waynesboro the 
grown-up kids that played with him in 
his hare-legged days point him out as 
the enterprising business manager and 
one of the principal owners of Newport 
News' only two daily newspapers. t 

Pugh believes in Virginia and himself 
and does things. In December. 1917, 
the plant of the Newport News Sunday 
and morning Press and evening Times- 
Herald was destroyed by fire and put a 
man-sired job up to him. He bought 
new equipment under the existing 
market difficulties and in the face of the 
scarcity of labor caused by the war and 
the high wages paid at the Newport 
News shipyards installed it in record 
time. Not the least of the things that 
he had to overcome was the embargoes 
then in force. 

Mr. Pugh is a leading spirit in the 
Newport News Rotary Club, a director 
of the Chamber of Commerce, and when 
a progressive movement for betterment 
of his city is underway he is usually 
found in the midst of it with his coat 
off and his sleeves rolled up. 



art in the Galvestun public 

J. G. Lloyd, who was for many 
private secreiary to Jason Rogers, pub- 
lisher of the New York Globe, has been 
commissioned a first lieutenant in the 
I , S. A, engineers. 

WITH THE AD FOLKS 

John Sullivan, secretary-treasurer of 
the Association of National Advertisers, 
is spending his vacation at Nantucket, 
Mass.. 

Prof. C. M. Sembowcr, of the depart- 
ment of English in Indiana University, 
has resigned to join the Homer McKee 
Company's staff at Indianapolis. 

Lieut. H. F. Bauerman has joined the 
Chicago office staff of J. P. McKinney 
& Son. newspaper representatives. He 
is well known in Chicago general and 
special agency circles. - - 

Miss Edith Sampson, advertising 
manager for the Daniels & Fisher 
Stores Comjrany, Denver, hat been 
added to the staff of the University of 
Denver, where she will lecture on ad- 
vertising problems. 

George S. De Rouville, head of the 
De Rouville Advertising Agency. Al- 
bany, X. Y., has entered the theatrical 
field and will head a corporation erect- 
ing a new playhouse in Albany. The 
De Rouville agency will be continued. 

F. A. Wilson-Lawrenson, president of 
the New York Advertising Club, has 
been elected vice-president of the Prest- 
o-light Company, one of the subsidiaries 
of the Union Carbide & Carbon Com- 
pany, of which he is sales manager. 

George B. Sharpe. of the Cleveland 
Tractor Company, paid a visit to his old 
friends in New York last week, and the 
Advertising Club took the occasion to 
present him with a beautiful Roycroft 
leather bound volume of letters written 
by members last spring when Mr. Sharpe 
retired as president and moved to Cleve- 
land. 



advertising staff of the Gait (Ont.) Re- 
porter, has joined the Ottawa Citizen's 
soliciting force. 

II. W. Sierichs, president of Press 
Illustrating Service, New York, was 
married July II, to Miss Callie Thorn- 
ton Cnrnelh formerly instructor of 



New Members of Capper Staff 

Recent additions to the staff of the 
Capper Publications of Tokepa are: J. 
S. Boyd and H. D. Fanslcr. New York; 
B. J. Reynolds and L. ft Follette, Chi- 
cago: F. B. Righy, Kansas City: F. R. 
Butttpus and Lee McMahon, Omaha; R. 
E. Archer, Detroit ; George Bishop and 
W. A. Connor, Oklahoma City; G J. 
Masseck, B B. Brewer, A. W. Bover, 
M. G. O'DelL A. C. Ross, W. W. Bow- 
man. Marshall Crawford and P. P. Peb- 
ble. Topeka. 



THe Cleveland PreSsS- Has* 
»ridned a contract for the 
Ha sk'm Service for one year 




keeps his 
finger on Uncle 
Sam's pulse and an- 
swers all questions 
for the readers of 
his papers free of 
charge. 



GET THIS SERVICE FOR YOUR TERRITORY 

Address FREDERIC J. HASKIN. Washington. D. C. 
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Popularizing Ice Cream 
Cones Through Ads 

New Kind of Advertising Begun by Con- 
solidated Wifer Company Through 
Mallory. Mitchell & Fauat 



UP IN MICHIGAN EDITOR 
TOUTED FOR GOVERNOR 



Chicago, Aug. 5.— Mallory, Mitchell 
& Fjuji, Security Building, Giicago, 
have begun placing fairly large-tpace 
campaign in newspapers in and within a 
20O-milc radius of Chicago for the Con- 
solidated Wafer Company, Chicago, on 
ice cream cones. The campaign is at 
preient restricted to those territorial 
limitations in the way of an experiment, 
hut it is expected that by next year it 
will lie extended through leading news- 
p»per« all over the country. 

"This advertising," stated Mr. Mit- 
chell, whn is handling the account, lo 
Editor & Publishes, "is, to my knowl- 
edge, the very first lo exploit ice cream 
cones to the general public. It is esti- 
mated that the ice cream cone manufac- 
turing business of the United Slates 
amounts to approximately $20000,000 i>er 
year, whence may be gathered some idea 
of the magnitude of this hiiherto-un- 
attvertised industry. 

"Heretofore, cones has been a sort of 
uuttawed product, suitable only fur ihc 
consumption of children or the very 
pour. The advertising campaign now 
under way is doing everything possible 
to create an impression of dignity to 
rehabilitation in public respect for the 
cone- 
It stresses numerous uses for the cone 
by adults as well as children. It forces 
consideration of the tasty edibility of 
the cone, and takes it nut of the class 
of a mere doughy container for the 
cream. With the country about to go 
dry, we anticipate possibly the greatest 
development of the cream business the 
country ever has seen." 



Ohio Woman's Annual Outing 

IV wunc Green°. Ohio, Auk. 4. — The 
niinmcr meeting of the Ohio Newspaper 
Woman's Association wilt be held at 
Lakeside Saturday and Sunday, August 
13 and 24. W. K. Matthews, chief edi- 
tor of the Dayton Journal and Herald, 
will be the principal speaker. Mrs. 
Ljdl Krck Wiggins, Springfield, and F. 
Roiner of Pep and the Newspaper En- 
terprise Association of Cleveland, are 
other principals on the program. The 
association membership is speeding 
along rapidly and l>oasts of the most 
prominent wumen writers and reporters 
in the State. 



Will Handle Army food Sale 

Binchamton, N. Y., Aug. 6.— The 
management of the Press has informed 
Mayor Barnes that it will provide the 
financial guarantee necessary to allow 
Hinghamtou to participate in the benefits 
frum the sale of unused Army food sup- 
plies. The offer was immediately ac- 
cepted. This overcomes the difficulty 
caused by the New York Slate Laws 
no*, allowing a municipality to enter into 
commercial undertakings. The Press 
will lake over the entire proposition. 



Publi.hers Pick Jury 

Hot ston. Tex., Aug. 4 —The August 
Grand Jury of Harris County will lie 
made up of men picked by the publishers 
of three daily newspapers of Houston. 
Judge Robinson of ihe Criminal Dis- 
trict Court having appointed M. E. 
Foster, publisher of the Chronicle : Roy 
Watson, publisher of the Post, and (i- 
V Sanders, editor of the Press as jury 
commissioners. 
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A. II. VaNDISUKM; 



AVING been horn on March 22, 
1884 — Ihe same day that the Jocr- 
xaj-ist, grand- 
daddy of the Edi- 
tor & Publisher, 
made it* first 
how lo the world 
— a n d c h o s c i 
newspaper work 
as a life activity, 
Arthur H. Van- 
denberg, who has 
just been elected 
president of the 
Herald Publish- 
ing Company of 
Grand Rapids, 
Mich., was bound 
lo succeed. 
His newspaper training has been thor- 
ough. His upward trend has been by 
slow degrees from an "office Iwy" be- 
ginning and covers a period of twenty 
years. For many years now he has 
been vice-president, editor and manager 
of the Herald, and when cx-L"nited 
StRtffs Senator William Alden Smith de- 
cnlcil to retire as president, after nearly 
a quarter of a century' of service, it was 
only natural that Mr. Yandcntierg should 
be chosen to succeed him. 

Mr. Yandcnbcrg is very earnest in his 
belief in the responsibility of journalism. 
He is one of the few newspaper pub- 
lishers in America today who insist upbn 
writing their own editorial columns. * He 
is the original author of the plan known 
as "The Right of Industrial Petition" 
for establishing indu<triat peace and in- 
dustrial justice — a plan we arc liable to 
hear something about in Congress 
shortly. 

The Herald was one of the first news- 
papers in the Coiled Slates to swing out 
for a program of "l-eaguc of Nations" 
reservations. L'pon the occasion of Mr. 
Taft's visit to Grand Rapids, the Herald 
prtst-uted him with a questionnaire upon 
the subject, and as a result was able lo 
print a Taft reservations letter ten days 
Ijcfore ihc disclosure of the Taft corre- 
spondence on this same subject with 
William Hays, chairman of the Republi- 
can National Committee. 

Being one of the most popular orators 
in the Northwest, it was mil unusual 
that Editor Vandciiherg should lie called 
upon to try for a s|iecch-makiiig mara- 
thon record during the various Liberty 
l.oan drives. With " Jacky- Band" trains 
he swept up and down the slate of Mich- 
igan and scored a total of 810 war 
speeches in less than two years of hos- 
tilities, besides serving as a first lieu- 
tenant in the Michigan State Troop*. 

Mr. Vandcnbcrg is married and has 
thfee children. In addition to other ac- 
tivities he is vice-president and treasurer 
of the Newspaper Engraving Company 
of Grand Rapids and Kalamazoo, and a 
director in Ihe Grand Rapids Savings 
Bank. His only public office was on the 
Grand Rapids Charter Commission, but 
for years he has been a meml>er-at-largc 
of the Stale Republican Central Com- 
mittee. He was chairman of the com- 
mission that put "Zarh" Chandler's 
statue in the Hall of Fame under the 
dome of the Capitol at Washington. 

A Michigan govertiship fight now 
looms in the offing, and there are many 
people up that way who say that Editor 
Vandenberg's hat will be tossed into the 
Republican "ring." 



Ads on Editor & Pi'Bt ishui's Equip- 
ment Page arc read by real buyers and 
srllcrs. 



ILLINOIS 



Saturday Evening Pout Fortv - seven magazines — the 
Ladle.' H ° mc loamal pick' of the entire country. 

Cosmopolitan . . 11 e i 

Woman'. Home Com- Goon magazines all of them. 

panion They are the popular sellers, 

Delineator ij ie magazines that cover the 

Good Housekeeping rountrv so thoroughly. 

American * 

McClure's t 

Pictorial Review Well, in the state of Illinois, 

People'* Home Journal for instance, the newspapers 

Metropolitan j igte(1 in ^is advertisement, 

Centur)^ alone, have MORE circulation 

Harper's than ALL of thes« magazines 

Scribner'i COMBINED. 
Hearst's 

Sunset The COMBINED circulation 

Everybody', f AU Q f thege maf , azinc8 fly 

Review of Reviews , „ . ., .,_ , 

World's Work ILLINOIS is 1.2 [0,485 copies. 

Designer The COMBINED circulation 

Mr-Call's 0 f the daily newspapers listed 

» T C " V * U * a7ine here is 1 .892,449 copies. 

Mothers Magazine 1 
Svelte m 

Current Opinio.. The COMBINED rate for ALL 

Munsey's of these newspapers is 82.3304 

St Nicholas per agate l me , 
Rov - Magazine 

I^DiS There are 250,000 FARMS in 

Collier's Illinois, and they are the most 

Le*lie'a valuahle farms in the United 

Outlook States. 

Scientific American Thc at,m,al grain output of 

Popular Mechanics these farms approximates 692,- 

Popular Science 800.000 hushels. That is 

Theatre Magazine w heat, corn and oats alone. 
Physical Culture 

Field and Stream T , . wis. - 

IIou.c Beautiful & 18 harVCSl tII1,e ,D 11,1110,8 

Motion Picture Maga- NOW. Farmers on 250,000 
nine 0 f t} ie most valuahle farms on 

Photoplay earth are cas hj np i n . Thev 

Modern rrisctlla . x , , . ., 

Christian Herald ALL rpa<1 < lall > , newspapers. 
Atlantic Monthly Get me? Sure thing you do! 

2,500 10.000 

Circulation Lines Lines 

Aurora Beacon New. (E) 16.000 .04 .04 

Bloomington I'anlagraph (M) 17,213 JUS .035 

Champaign Daily Gaaette lE> 4.60$ .0129 .0129 

Chicago American (E) 326.998 .40 .40 

•Chicago Herald-Examiner (M) 2B9.094 38 .31 

♦Chicago Herald-Examiner <S) 596.8S1 .53 .40 

Chicago Daily New. (E) 386,498 .43 .43 

Chicago Journal (E) 116,807 .22 .18 

Chicago Po«l (E) 55,477 JS .12 

Danville Commercial Newt <E> 15.086 .03 .03 

•Elgin Courier <E, M73 .02 .02 

Molinc Di.patch IE) 10.113 .03 .03 

Peoria Star (E) *g M 

Ouinry Journal (E) '8J591 .025 .025 

Rockford Regirter-Caaetl* (E) 13.477 .03 .03 

Sterling Daily Casetle <E) 5,072 .02 .02 

Total Circulation 1.891.449. Rale per line, $2.3304. 

Gortmmrnt Statement, April 1st, 1919. 
•A. B. C. Report, April l»t, 1919. 
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RECORD YEAR FOR OIL 
PROMOTION SCHEMES 



Estimated That Credulous Will Pari with 
$200,000,000 ia 1919 for Worthle.. 
N, 



MODERN WOMAN DEMANDS 
WIDER READ1NC SCOPE 



rtUwa 



That hundred) of thousands of hope- 
ful, but sadly credulous people, will be 
parted from their money — and their Lib- 
erty bonds — to a total of two hundred 
million dollars this year by adventures 
in "oil" investments is the estimate of the 
New York Sun 

The army of falters, whose lifelong 
business it is to capitalize the greed for 
easy profits which rules so many men 
and women, has now turned its atten- 
tion to "oil," and to the advertising and 
selling of shares in mythical or worth- 
less claims. 

A western publisher said, in a recent 
conversation with a representative of 
Editor and PuausHrH: 

"Everybody out our way knows that 
an investment in oil is a gamble. They 
know that it costs so much to drill a 
well, and that there is only a chance 
that oil will !i« found. If it is found, 
they win — sometimes in a big way. If 
it i» nut, they lose. They do not buy 
shares on any assurance that they will 
win out. They like to take the chance 
of winning, or of losing. It is human 
nature We feel, therefore, justified in 
accepting such advertising, with proper 
limitations of the style of copy and the 
claims made." 

This publisher voices the attitude, in 
a general way, of all publishers who 
accept such advertising. It is their be 
lief that with proper censorship, the 
elimination of absolutely misleading 
claims, etc.. such advertising is legiti- 
mate. 

To Stampede the Credulous 

It is, of course, conceivable that there 
are honest concerns engaiird in promot- 
ing- oil venture*; that they use modera- 
tion in their appeals to investors Hut 
it is obvious that the bulk of the oil 
share advertising is intended to stam- 
pede the credulous into making invest- 
ments which have little or no chance 
r>f producing anything. 

The aim of a great deal of this oil 
shares advertising in the new*paj>crs is 
tn produce inquiries, to lie followed up 
by circular literature of the most al- 
luring kind. Thus, while the newspaper 
advertising may lie moderated to suit 
the scruples of the business manager, 
the concern has usually in view the ob- 
taining of an up-to-date "sucker list." 
in which rirh possibilities exist What 
the newspaper w ill not permit the pro- 
moter to say in his advertising he is 
thereby enabled to say in direct letters 
and circulars, 

Once on a "sucker list" the victim is a 
target for such onslaught, by letter, 
night telegram., etc., as would turn the 
head of all but [he most cautious in- 
vestors. 

Newspapers which try to safeguard 
their readers from misleading adver- 
tisements of. all kinds arc drawing the 
line stoutly against oil 



MacKinnon at Winthrop, Me. 

A. E. MacKinnon of N'ew York, cir- 
culation authority, is spending the sum- 
mrr at Winthrop. Me., and runs into 
Boston two days a week in connection 
with special organization work lie is do- 
ing for the Herald. His Winthrop ad- 
dress is R F. D. 24, where he would 
like to hear from friends once in a 



VISITOR one time asked Frank 
W. Taylor, managing editor of 
the St. Louis Star, who was the 
best man on his 
staff. 

"Kathcrine Rich- 
ardson," was his 
I prompt reply. 

That was several 
years ago, when 
Miss Richardson 
was dividing her 




write, fires, mur- 
KanaaMa Ricusiwo, dcrs. eternal trian- 
gles, movie write-ups and high-brow 
dramatic reviews At the time it was 
her daily habit to snub the "woman\ 
page" and ignore "best recipes for rare- 
bits." 

Having accepted the declaration of 
war as clarion call to all womankind 
to "come out of the kitchen," Miss 
Richardson hailed with joy the feature 
editorship of the Star, which included 
complete charge of the comic, the pic- 
ture and the woman's pages, About the 
last of these she confessed ,hc knew 
nothing, which prosed oi great value 
to her in making a success with her new 
responsibilities. 

"The general plan I have outlined to 
pursue on the Star's woman's page is 
to admit that women have intelligence— 
that their reading is not limited." re- 
marked Mis* Richardson the other day. 
"and it i« on that theory I am working 
ill trying to hold the mass of women 
readers who were developed by the gen- 
eral discissions of world questions car- 
ried on at all women's gatherings, and 
the daily search for word of their hoy. 
that were "over there." 

"In uetting up my woman's page." 
continued Mi,s Richardson. "I work on 
the theory that the home-keeping woman 
wants to know boss to rear her cbil 
dren; how to arrange well-balanced 
meals ; how to preserve the family'-, 
health without constant appeal to the 
doitor: lsliat women in her own and 
other walks of life are doing; what 
civic reforms are afoot ; the newest de- 
partures in methods of education . how 
the sutTragr situation is progressing. 

"Working women. I feel sure, want 
to know how to better themselves They 
want to know what professions are 
open to them and in what lines of work 
women base made most marked success. 

"And the answer to all of these de- 
sires and questions ran 'ie found in a 
ibout, an interview with, or a 
article from, some person— man 
-in St. Louis, so yuu see, 
our woman's page has ; 
appeal in more ways than one." 



A. B. P. Changes Convention Date 

The date of the convention which the 
Xssociatcd Business Pa|xr,, Inc. had 
planned to hold in Chicago during Oc- 
to'^r his been changed to September 
18, 19 and 20, One or more uf the ses- 
sions will lie of especial interest to ad- 
vertisers and advertising ai-ents The 
dates have been selected with reference 
to the convenience of those who attend 
the A A. C of W. convention. 



New Free Edition 

Marshall. Tex., Aug 4k— H. M. 
Price, publisher of the Sentinel, a free 
distribution daily, will begin the puhli 
cation of a morning edition Sept. 1. 



The purpose of these little talks ahout 
Wisconsin is not to sell newspaper adver- 
tising directly, but to picture to the 
reader the actual territory, as he should 
see it for himself. 

He may be a long distance from Wisconsin, 
and hr may not have a correct impression of 
the territory. He may not realize the develop- 
ment of the "middle west," industrially or 
educationally. 

He may see farms in his neighborhood that 
would not be farms at all by Wisconsin stand- 



He may see shipbuilding in a salt water cove, 
yet it would not be ship-building in fresh 
water Wisconsin. 

He may see factories, with blazing furnaces 
and sweating labor, but that would not mean 
manufacturing to Wisconsin where the per- 
centage added by the MAKING is to mate- 
rialize into QUALITY. 

Picture Wisconsin as the poet has described 
it, ''every mile a mile of beauty or a mile of 
riches"; its people earnest, ambitious, striving 
for knowledge as the royal road to wealth by 
achievement. 

Ami then you will have the vision to plan for 
your business in Wisconsin. Living at a dis- 
tance you will no doubt have something to 
SELL. Well, Wisconsin will buy it, if it is all 
right, AND you will let them know about it. 

Just advertise it in diese papers to the home 
folks, and SEE that it is easy to order and get 
delivered. 



Papers CireuUlloh 5,000 lines 

Beloit News I F. ■ <j^OJ ,025 

Eau Claire Leader-Telegram (M&E&S) 9,042 Ml 

Fond du I.ar Commonwealth <E) '6,037 .025 

♦Green Bay Press Caxetle 11,011 .025 

Kenosha News (El 5^221 .til 43 

La Crow Tribune-Leader Press (EASi ll£61 j035 

Wisconsin, Slate Journal (E) tl 1,689 .035 

. Wisconsin, Stale Journal IS) 1 1 0,891 jOJ 

Milwaukee. Wisconsin-New* (E) •62.000 .10 

Milwaukee Journal (El 113,830 .14 

Milwaukee Journal (S) 93,830 J4 

Milwaukee Sentinel (MAE) 81,752 .11 

Milwaukee Sentinel (S) 67,1*2 .11 

Racine Journal News (E) 7,666 .025 

Sheboygan Pres. (E> 6,693 .021* 

" • Telegram (E) 15,152 .035 

•Id <E) 5.3SJ .01785 

. April lrt, 1919. 
•Publisher', St.lemenl. April 1, 1919. 
tA. B. C. Statement, April 1. 1919. 
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TIPS FOR AD MANAGERS 



23,622,636 LINES GAINED 
IN JUNE 



AIDS BETTER BUSINESS 
IN LOUISVILLE, KY. 



AMWIIumu AegNCris CflaUKJatATIOJt, 
Metropolitan Tower, New York City. 
U, S. Navy Department win advertise 
through this corporation. 

Rlack man -Ross Comfaky, 95 Madi- 
son avenue. New York. Placing orders 
with a list of newspapers for Samuel W. 
Peck & Co., -Sampeck Clothes," 806 
Broadway, New York City. 

Calkins & Holdcn, 250 Fifth avenue. 
New York City. Reported will make a 
list of newspapers during the fall for 
Foss- Hughes Co., Philadelphia. 

Caxton Acijjcy, 9 East 40th street. 
New York Gty. Will place advertising 
of American Tobacco Company's "Pall 
Mall Cigarettes." 

Wendell P. Coltok Co., 165 Broad- 
way, New York City. Again placing 
copy in selected sections for Durham- 
Duplex Razor Company. 

Dai-chy Company, 9 Murray street. 
New York City. Reported will make up 
list of newspapers during September for 
Kenyon & Thomas' "Hale's Ointment." 

Alrebt Fiank & Co.. 26 Beaver street, 
New York City. Placing orders with 
New York newspapers for Delatour 
Beverage Corporation's ginger ale. 

Wvlik B. Jones Agency, Binghamp- 
ton, N. Y. Placing orders with news- 
papers for Arrow Chemical Co., "Bitro 
Phosphate." 

Loan 4 Thomas, Mailers Building 
Chicago. Reported will make up list of 
newspapers during September for "Ham- 
lin's Wizard Oil" Company. 

Lynxuc & Hanto«» Company. 200 
Fifth avenue, New York City. Again 
placing copy with newspapers for Bon- 
opto and Nicotol. 

Rvihravft & Ryan, 404 Fourth ave- 
nue. New York City. Reported will 
make up list of weekly newspapers dur- 
ing September for Radio-Round Incu- 
bator Company. 

Shemdan, Shaw h an- 4 Shexidan, 30 
East 34th street. New York City. Will 
place accounts for American Beach Mag- 
neto Company, and Karry-Love Indus- 
trial Truck Company. 

Wabc AMOBIHM Agency, 37 West 
Van Buren street. Chicago. Reported 
will make up list of farm papers within 
next sixty days for Keystone Steel » 
Wire Company. 

Williams & Ci-nnyngbam, 6 Michi- 
gan avenue, Chicago. Placing orders 
with >ome New York City newspapers 
for Innovation Daytime Bakeries. 

Edwin Bout Wilson, 68 William 
street. New York City. Placing orders 
with list of newtpapcrs for Bankers' 
Trust Company. 

Andww Cone Abmcy, Tribune Build- 
ing, Chicago. Placing 250-line copy 
three times a week in list of 40 news- 
papers fur C. D. Knapp. Jr., It Co., Sing- 
er Building. New York, investment 
brokers- 



Only Two Oat of 88 Daily Newspapera 
Id 18 Leading Cities Printed Less 
Advertising Than in Same 
Month [.••■ Y'ear 



In the month of June, of 88 papers 
in 18 of the leading cities of the United 
States, 86 publications gained in adver- 
tising and only two lost, according to 
the figures just compiled by the New 
Y'ork Evening Post's Statistical Depart- 
ment. The 88 papers printed a total of 
75,117,642 lines. 23.622,h36 more than in 
(he same month of 1918. 

The figures by cities follow : 

mis. »is. Gala. 

w.w Yolk is.2ss.ni '.m.soo s.«o».«H» 

MivlackM J.1M.012 i.«n.ss» SM.8S2 

ii.lr.Co S.HM.OS4 S.SBO.TM l.SU.ItSO 

I'UUdtlpUs ....«,»».«» J.0S2.TM 1.SW.T1*. 

i.,. awIm ....4,7:14. 2mi i.mi.ssi 

imtln.urv (.:»».::! S.tt*.S44 1.301. OSS 

IVlrolI MU.tM SJIS.S«4 L.KSLSSM 

rii.».t««a «.as».0Ts z.sss.sno 1.412.711 

WaiMiwIoii S.S70.MH Z.S15.TST 1.0B4.BC7 

n«(r>to 2.00. sw l.ass.iot sacscr 

»t l,..U. ».STI.«!0 Z.4I3.M0 l.lSA.Seo 

San SVaoriara ... J.LIS.T»4 2.2»3.«12 M2.C»2 

•Mlnn.arnlla 2.SO4.0O0 2.043.S32 SJO.JOS 

Ir.tlairaiK.il, 2 » »..|.v. 2 . ." «.4 '■' • 

Mlhraotee JS4S.404 1.S7S.M.1 Ml Ore 

New llrMna .... 2.SSB.TT0 1.SP5.07S SM.'BI 

n I'aill 2 0M IC« 1.4R.SSS taaXOSS) 

Cincinnati 3.TT0.MXI l.WS.WO KZ7.000 

Total! 7S.IIT.o42 S1.44S.000 2S.022.O10 

Six-Month Records 

The following figures are supplemental 
to those printed in Kniroa & Pl'M.isree, 
July 10. 17 and 31, showing the gains in 
advertising made by leading newspapers 
of the United States in the first six 
mimths of 1919, as compared with the 
same period of 1918. The figures arc 
self-explanatory: 

1»I». MIS. Gala. 
Tort Worth IUri.nl „ 4.30S.100 1.SS1.04O 2.314.SS0 
Jeraer Cltr Jmirnal 2.2SS.33Il 1.IKK.L27 170.912 
Kanaka City Foal. .. 2.723,200 1.SW.230 7O4.OS0 



prestige 

You boy mora than bo much circu- 
lation whin you par chaw N»w» 
advertising. You buy real leader 

interest, deul«r 

influence, end 
the co-op-ration 
of th« Jobber* of 
The Indianapolis 
Radius. 




FOR 50 YE ARS A NEWSPAPER. 

is-r-J 

Oairfrr AfwAr» A ,8. C 



Sandusky Homes 

take ibe evening 



98% 

STAR -JOURNAL 

Mrnbtr A B. C Foreign ad.crlismi 
reprrarnlatives: 

La Coale * SLaawell. 
45 W. Jttli Street New York 

C J. Anderson Sol. AfencT, 
Marqoelta Building C3iicaio 

THE ALVOHD A PETERS CO. 
Pmbliabera, Sandusky, Ohio 



Reason Results 

The merchant§ of Wash- 
ingtoiL, D. C. usually use 
more space in 

th. in iu the other three 
papers combined. 




Wal.tla C. Hiujaan. 



D ROUDEST of the boasts of Walter 
I C. Hellman, past president of the 
Advertising Club of Louisville, Ky., is 
that he was re- 
sponsible for the 
formation of the 
Better Business 
Bureau, whose 
activities are 
having a whole- 
some effect upon 
advertising i n 
and about that 
city. 

Mr. Hellman 
had an ambition 
to be a mining 
engineer, so he 
took the full 
course in the 

Lane Technical Preparatory - School in 
Chicago, his native city. The news- 
paper business drew him, however, so 
he became a reporter, but soon turned 
his attention to advertising. The wan- 
derlust took possession of him soon af- 
terward, and he "hopped" a cattle boat 
in Boston and sailed away to Liverpool. 
He doesn't say much about the pleasures 
of being nurse maid to a lot of steers, 
but he'll still talk by the hour of the fun 
he had loafing through the British Isles, 
Belgium, Holland, Germany, Switzerland 
and France for a year. 

Back to Chicago then, and into the 
advertising business again, this time 
under the tutelage of Thomas M. Bow- 
ers, becoming secretary of Mr. Bowers' 
organization after three years. He saw 
something in being advertising manager 
of a commercial concern, so transferred 
his allegiance to The Hub, on State 
street, Chicago, in that position, and 



Plan Missippi Valley Exhibit 

St. Louis, Aug. 6. — Newspapers and 
advertisers have joined in boosting the 
plan for an exhibition of manufactured 
and kindred products of the Mississippi 
Valley, tu be held in the Exhibition 
Building, this city, from October 27 to 
November 8.- Robert L. Burch is man- 
aging director of the exhibit, which will 
in its entirety be illustrative of the 
achievements and potential greatness of 
the territory. 



GAINED 
over a 
MILLION LINES 

Dnring the tir»t six months of 1919, 
publishing 1,090.808 agate lines more 
advertising than during the same 
period of 19M. 
It pays to advertise in 

The Clarksbubg 
Telegram 

"Wtat Virt imVs leottmg AWspapar." 



Photogravure Advertising 
25c line 

8 page supplement 
Every Sunday 

Ilea iHnuirs 
uni.au 

70,000 Net Paid Circulation 
t. A. Klein, New York-John Claaa, Cklcaaw 



U. S. P. O. Report 

For the period ending- April L IMS, 
Ararat* Daily and Sunday Circulation 

76,652 

New Orleans Item 

tin. .vi the largest atlarooon and 
Sunday oet paid circulation of say 
nevipaper published ID the entire 

South 



Required a Neutral Court 

St. Catharines, Ont., Aug. 6. — 
J. M. Elsen, publisher of the 
Evening Journal, has been acting 
as police magistrate during the 
absence from the city of the regu- 
lar incumbent of that office. A 
few days ago he got a decided 
"jolt" as a result of the arraign- 
ment before him of George T. 
Strong, his city editor, and W. 
Arthur Moore, former city editor 
of the Journal and now city 
editor of the Daily Standard. 
Moore was charged with assault- 
ing Strong. Publisher Elsen de- 
cided that the case demanded a 
neutral court, and adjourned it. 



stter two years went to Louisville to 
attend to similar work for Levy Bros., 
the large Louisville clothiers. There he 
is now as chairman of the Advertis- 
ing Department of the National Asso- 
ciation of Retail Clothiers, of which body 
he is an officer. His brother, Fred W. 
Hellman. a former member of the 
Junior Advertising Club of Chicago, was 
killed in action in France last Sep- 
tember. 



Timely Local Featorea 

The Philadelphia Press believes in ex- 
elusive local fcatnres of a timely kind. 
"How Women Will Vote." "Mayoralty- 
Possibilities," and "Is Handshaking a 
Carrier of Disease?" are current Press 
features which afford daily symposi- 
ums of opinions from readers in all 
walks of life. 



(ISO x 280) 




The Detroit News 

is the recognised diily and 
Sunday Want Ad medium in 
Detroit, Daily, it pnblichca 
more Waul Ad* than all lla 
rompctitom eombitic<l. San* 
day it carries 40% more 
Want Ada than ita only 
Sunday competitor. 

Tbi* ponition in the Want 
Ad field proves that The 
New* thoroughly reaches the 
people who read and respond 
lo advert! aero enU. 

The Detroit News 

First in America in Vol- 
ume of Paid Advertising. 
Tn« l.ii . rrL'.-r'i Exceptional 
Opportunity 



The 

Pittsburgh 
Post 



has the sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 




— 



Editor & Publisher for August 7, 1919 



TEACH MERCHANTS TO 
ADVERTISE 



Dealers Vint to Co-operate with 
farturera anil Jobber*, IJul Do Not 
Know Ho*. Declare* Fred 1\ 
M.nn, of Devil. Uke, N. D. 

Pah. Minn., .\ii K . iV bred I'. 
Mann of IVvilv lake. \ |), ,|iinks thai 
-i:-.crn'MiiR is the grcait-si tiling <m 
e.nh. He Nairf so ai a dinner given him 
tine July }] ?!>■ ibe johhefa and manu- 
uemrers ..f .he oily, who ulke.l over 
i.V-tr recent "Vicinry Trade Tmirs" in 
M-iit!u-rii Minnesota, Wisconsin, Iowa 
j.-i.J South Dakota, 

Mr. Mann is president of V. V. Mann 
' >-iins and president of the state or- 
i-.tii/atioii nf the North Dakota retailers. 

I liiiuiv."' Ja -d Mr Mann, •that St. 
; ,ui. <!. a!. rs desire to cooperate Willi 
r merchants in their territory. [ 
.in onisiiiccd there mu<l l>c more of lllil 
r ■ <»l«-ratiun. On the recent trade tour 
I iliink I found the solution of belter 
r 'i-rrhamlUinK- The selling end of the 
ln--iiies« must U- better developed. Ad- 
'-."i.-ini; •hum l.r universally applied. I 
have round this true in my own himnem 
I know it is true in others." 

Last year, he said, the business over 
It counters of bis general merchandise 
-i ■■■r.- |. tatr.I SCflO.fiT). "I liii purees:, 
rarer from a start as a uroeer with 
of stock bmiKlit on credit from a 
V I'jnl jobber. Ilia Mures- he atlrib- 
•i" t' advertising. 

Ik South Dakota." Mr. Mann went 

i, "1 calli-tl on .100 merchants and 7ri 
H I found that not 10 pet cent 

ii the merchants made a real effort to 
nil their merchandise. I found some 
i them di<l not lielievc in advertising 
md sr.me of them do little of it. I asked 
vcrchanl after merchant • 

"*"•• - vo " -advertise in your papers"" 

"fill, we advertise some.' was the re- 

" ' \dvrri;«e more and then advertise 
rore," was my advice to them," 

Mr. Mam: exhibited a two-paste ad- 
. > r- i --incut published lately in his home 
:;';.-. !t .lealt exclusively with the hard- 
/..ire branch of his business. 

The next day after that ad appeared," 
i" cisserieil. "we >aw a Rri'.vt increase ill 
;t hardware -ales. That increase i* 
:u\ f-e inn felt. I talk with intense con- 
.•.rtiort on advertisiim. It has been re- 
I- ti'ible in (treat degree for the success 
f our business, I am convinced that 
i lvrl lisillK is the ureares! thitiR on earth, 
i i not lose your enthusiasm. Keep it 
-", i You v. ill Ret results" 

Indastrial Feature Makes a Hit 

i , uvvs.sjh.ro. Y C, Auk '■- The Daily 
l.'n-ord ' afiernof.il > has added a page 
!■ .^4 nir with the personal and industrial 
tuition in the cotton mills. There are 
■ii. milting districts in Greensboro 
Involution. I'mximity ami While 
i. the taller bring ibe largest denim 
' .II it: the world. The new feature has 
ilt:adv Ixm>skiJ the circulation of the 
•iio'ol cnusiderably. 



Unique Employees' Club 



Dallas, Tcv. Aug. 4 -Will, 
the object of bringing alKiut closer 
co-operation of all de|iai tnunis, 
-V If. lleio & t o, publishers of 
the Dallas Morning News and ihe 
Dallas lucnini; Journal, has or- 
ganized a "'Dinner ( lub" anions 
ii» employees. This club is com- 
posed of two members irom the 
larger departments and one mem- 
ber irom the smaller departments, 
all elected liy the employees them- 
selves on sccrel ballot. Heads of 
departments are ineligiiilc ior 
election. 

This club meets once each week, 
on Tuesday evenings at 6 o'clock, 
at some hotel for a luncheon and 
get-together meeting lasting one 
hour and a hall. All expenses 
of these meetings are borne by 
the company. At these meetings 
problems of the various depart- 
ments are discussed, suggestions 
are made and ideas interchanged. 
Information gathered at these 
weekly meetings is lu be imparted 
t<> otbrrs in the various depart- 
ments by the department's repre- 
sentative in the club 

In order that all cinplojees may 
seise on this dinner clul«, under 
ihe rules adopted a member elect- 
ed serves for one month, when 
lie or she ts supplanted by an- 
other ireinlxr elected in the same 
way, and memU-rs who have 
served on the club for one month 
are ineligible to serve again for 
a period of one teal or until all 
oilier members of that department 
have served. 



WHAT OI'H READERS SAY 



Advertising a Solution to Labor Trouble. 

I lllt'AI.II. .lutu.l 1. 1..1II 
t . IXII»r * l1.lill.U-r: SV.-liiiit ll.nl II >. Hi* 
,(■.! .it "i.r.i .ro.t.1 . It s.-,, ■•• It »o|. is.a 
.Iruil.t. Iti.iittrl,! o> 1h, m-llto- i.f Ma mm 
Ily timr, tarll. ulorlj al .T»rti a tin. o 
On* I a*. •^t.naioi.K an i'«i.rt ..it.ii tin a ttlMn- 
II.,: mltlrli mm-hi. t. l» l-.'..mll.i i.™ll™l. 
i. i n.lnj. 

I t,- |4^^ i^-iu-i-n l4|.lt«l 4inl lAlit.r It i.a 
l.,.i„ .»iiii, i.r ■.tino ic. ff.t. it u ftr fr-jni 

I.-IU thv Its-?.! il lllt'Htt t.l Hit- |'l->ai-i,ia oill 
(I -li'llllf 11^ .-lll.ff Ll.Tl'-llllly "F S-^.uy. 'flit- 
o-|. Ir. lii.-lil. -.f l-.tli l ufllnl ami l.a>«r a.- 
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' it. >l " In a* rx.ll msnc i.| tta no-union link.. 
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PREMIUMS 

That Arc Real Snbacriplion Prodocera 

S. BLAKE WflJ^DEN 

Hn^nriirturt>rt anil I'dl.tlabfra RcnraaaDlalli-*., 

1606 Heywarth Building 
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THE INTERNATIONAL NEWS BUREAU, Inc. 

15 SCHOOL STREET. BOSTON. MASS. 

U. J. BOSriAH. Milarl 
Mare than 124 American and Canadian newapapara tubacribe to our aerviee 

Each week our subscriber! receive between 30 and SO columna of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers 

IN SHORT, MR. EDITOR — ESPECIALLY MR. SUNDAY EDITOR 
—WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our' monthly subscription rates Surprisingly low. 
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WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
ture* which have created the 
(:reiitert newspaper following 
in the world. 

"BWi Fcaturt 
Lead" 

Write for keoklat. 
"Kali MUllaai Dallar Faaliara -Wvlo.- 



Aluayi 



The International Feature 
Service 
246 Weal 59th Straot 
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!„?..,.. I ilUimte tt>nt la Ilia aOrlal lor of tar 
••laic nf tha I: at. an 4.,.iry la maila tt.at tbr 
alilu rarrlnd ru|,Wa i*t Utr PLIIa.jrlpl.la l*».liljr 
latter atvl that » wtli^r newai^apar la 111.-11 
1 1. Kiel |a lb, .iig.lal I.m; 

I am b^t a.kl^x 7"'- corract ynur iti-iu 
1.1,1 1 luatvly nam tu In Jou knuw Unit .a- 
i-naliiuall, ,a„ nntil.V ,f N„ y.»k 1... 

Uli nrla.nal IIiiiiikS-I. 

v. :r» a.ry lo.lr. 

.IOIIN j. MTln.KON. 



The True News 
FIRST 

A Iways—A ccurately 

International New* Service 
World Bid* New York 



Foond A Baaebail Magnate Wlio Be- 
lieves in Paid Advertising! 

Nl.'W ll.SVBN, ruiiu. . Jul, 'J.\ !:i|-v 
l^tle..r ami I'ut.lii-tti-r. 'IS,, ti„pnaall4 e h, u p. a|J 

New ttawa Isaa a S«a.-liall mariaci-r wliu h,- 
It.vaa In |iaM Br t.-»|iti|t4.r inlwrlUla^, au.1 la 
•-ntlra-l, 4.|.|,4a.al t, tin- prlAfial' ut tia^'hatt 
liiaeBat,^ sr-ifllnf; .m tt|, nrWHUin-ra. tl« la 
Ii4. Wi-la*. tiwnar BI>1 Jttf.tSatil nr tit* Nr» 
lla. ill b41a,liatt t,oiu la lb* Baali-rn |4>4|XII^. 
aial t„ la aalur ItiL- dlllj b»wa|.a|>4.rn to B.-II 

Jut oa an, aori-tiant .,r mannfartotcr 
nl I., dlapina of Itla namtctt. It la a» 
a tnarliall inaaaci-r In t»i- nilrartlalu in 

alt ..r il..«. .h,.i,i „ it, n,,, 1 f,^, 

. will W li.l.r-.,..1 

Vnrr tniljr >.mra. 

U IIRMIKII-K. 
..I, 
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Star Ouilled in Error 

OKTKOIT. Jut) 31, tutu 

r,. Ktlllnr a 1 II~J.it : W« Unit U1.1 II., Waah 

lllut-.li Star Urn-air, r„r tl.. Oral 6 a.»||,. „f 
Hill* aaa umlttisl fr.:«, ih«- llau in tha full |.atfi- 
u.t.arllaam^iTt .if Ittc IVtfutt Srn In 70iir July 
54 .aan*. Thll waa be fault irf ,4.«r« nnr nf 
nun., aa at na.-4 Danri-a furnlahtMl tia In aitiaatv 
I-, Ilia Atlvrrtlatac Aa, ..f rtilmro. Bad lln-y 
4IM B4>f Inrlmla thl- Rtar In tliclr Hat ta lla, al- 
tluillitl, lltft July Italic nf lu, maranil, dlil 

Hi, Waililna-lm Star rarrlrHt Sfli:s,2:al lliv, 
.'all, ami |i,:,»luy ami f..tt:i».Tr,| ,,«.k,i. T , 
>■• Tl.|» tln-aar mlltl,a U„ K|„r I.. fll,t 

,. „,, on ».» », „., .„„ .s K l,t«. H.,., n. 

Ill, .11 ll.lt II, t. 

HETROIT MC« s 
W. II. M.«.„. ►..o-lrii A.|i,tiu.,„t U.nat». 



Jack l erhan and Harold Mc Michael. 
«( the editorial department on the Des 
Moines (Is.) Capital, have resigned. 
Al'aii Kuhan. formerly with the Kcsis- 
t. r ,111,1 Trihinu-. has )k-cii appointed as 
<|xirts editor. 



New Era 
Features 

30 East 42nd St, New York City 

Forty leading Papers 
Print Onr Service. 

Send for our Headline Hittory of tk 
World War 



PRESTIGE 

Tt*« lUniMnr «f jfom> tftrapapt^ la ywr 
•rfty I* a»rn-*'ir*«] tllf.-^tlr l,f tli< txtant «f 
Voor wrrvlsrp to f*nr rrtiJ*rm, Ttirra It Ut- 
tl« itir«rsaDa?c u> th» n#w»— n»m*11m»B pnlj 
■IlKtt tf1irer»flr» 1» rslltwUl oeXnhxM. 
TUtp kfrvlca to jour rrnAcr* U Itugtlf ■ 
«»*l(fr *»f cnUrUlsittftit urtij InraMnatUv, 
«at4t rrom tlia ttpwt. 

On (hit {irttirlpl*. tlic wrilrs? »f TV 
Aamlatuil X+mpnftr* hti fevllt. Th* 
sciatic tirtr* tifrv mi'tnWr to a »■»!. 
t»t •faTtttlnr to Ita wtittDBtitty. 

H'ritr t»f Wife for rattt. 

The A«Bociated NcwapaprrH 
170 Brokflway New York 



warn 

4.KT THE FEATl'HES THAT HAVk 
WON THE BIGGEST AUT>IE\C E 
Write us lor Munpl** «l not rol- 
orvd conic*, daily *md S^mdmj 
p*f*a la hlie&t mtiS c*l«fr*. 

Newspaper Feature Service I 

^ vsr* Saw I 
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Editor & Publisher for Augutt 7, 1919 



LOVES, AND IS LOVED 
BY, CHILDREN 



P. IP IRES SPAN 50,000 
MILES EOR NEWS 



< dm/in », -if rr 
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rrnu moktjmek lewis, who is 

known as the editor of the "Tamper- 
ii: with "I rifles" column of ihr Illusion 

IVi*!, the Post's 

•oet and the 
friend ni children, 
.nay Ik; honored 
by the city uartr-ns, 
ichool after him 
Mr. Lewis' child 
'in* are known 
ill over the world. 
He has been with 
the Houston Post 
ince I90O in one 
apacily or an- 
ulier and has 
Jens. MosriNta Lewis .mveit his effi- 
ciency in all lines of newspaper work. 
He btsati to earn his living when a very 
small boy in Cleveland, Ohio, where his 
parents had moved from Pulton, N. Y., 
hi* birthplace 

Lewis did not have much of an op- 
portunity for education, for he had to 
help to take care of the family, Bill he 
"read tip" in everything and got into 
newspaper work. About the time of 
the Siwinish -American war he took to 
poetry and verse w riting and made good 
riuht off. Nineteen years ago he joined 
the Houston staff ami continued his suc- 
cess there. 

Peeling that be ought to dn something 
for humanity, Mr. Lewis conceived the 
idea of conducting a "baby bureau" 
through the column* of the Post, This 
proved a wonderful work and attracted 
attention all over the L'nited State*. 
I Inly recently, the Post under his man- 
■gemeni gave what was called the "Kid- 
die*" Picnic." The Po«t is still receiv- 
ing letters from little friend* ihanking 
it for the good time they had at the 
p cine. 

Mr. Lewis has two young daughters 
nl hi» own who are known as "Eyes of 
liluc" and "Tou-lchrad" through Ins 
child poem*. He is called upon t.. tell 
stories at the various schools and every 
rhild know* and loves him. 

Hearst Editor Abroad 

T. V, Ranck, managing editor of Ihe 
N'ew York American, has sailed for 
Kurope on a combined vacation and 
husim** trip, lie plans making several 
additional news service conncclii ns for 
the American liefore returning home 

Meyers Off lo New Hampshire 

Alvin J. Meyer* of New York, who 
has just completed special numbers for 
the Pittsburgh Observer and the Phila- 
delphia Press, will leave thi* week for 
New Hampshire to spend a short vaca- 
tion. 



Ewn* & Priuistim cuts only $.1 a 
year— why delay? 



The Test Town of the Country 
for llie National Advertiser 

Beloit, Wisconsin 

g.U'l w|tnn ;«n highl, sioiie.1, 
ti'tt'itr-pssd saechaiiH-s in thirty lac- 
tone* whose deposits in tm-al tanks 

Are yon gnioK sour share »l this 
ilaituttrisl wraith? 

rleliHt has n«ir osper-the Daily News. 
< .r. iiI. ii.ji mrr 7.1X1 Rate. IV, cents 
agate hue. elf er lite October 1st. 



Newspaper publishers always hav 
a progressive lot. and it wasn't loni 
befure the leased wire system was fur- 
ther extended until it embraced most of 
I ie i ities cd a hundred tho is md pnpu 
latum, or more. 

The publisher iu the small town, who 
could not afford the cost of a leased 
wire, but who required a greater vol- 
ume ot news than he could secure over 
the commercial companies' w ire*, had to 
be taken Care of. This led lo experi- 
mentation with the long-distance tele- 
phone as a MCI hod of transmitting news 
dispatches. From these first attempts 
eventually was evolved a system whirh 
has bem highly beneficial lo the small 
town publisher. 

The telephone comisany agreed to 
lease wires for what it termed PNT 
and SIT circuits (which mean Public 
News Transmission and Special Period 
Talking circuits) at a rate much lower 
than the usual charge for commercial 
calls. It also provided a special instru- 
ment for the transmitting and receipt 
of dispatches by telephone. 

The reader (who corresponds to the 
sending operator on a telegraph cir- 
cuit) talks into a special transmitter de- 
signed lo increase the volume and car- 
rying capacity of hi* voice. He is 
equipped with a head-piece which per- 
mits him to hear any "breaks" from 
the rctciveis, and also frees bis bauds 
ior handling the copy. 

At the rereiving end there is a corre- 
sponding instrument. The receiver 
straps oft ihe head-piece, unlimbcrs hi* 
typewriter and i* ready fur business. 
The calls come in periods ranging from 
live minute* at a time to half an hour 
or more. With three live-minute calls 
Ihe small town paper can receive from 
1.1 Ot lo 1,500 words a day, while in an 
hour as much as 5,000 words can be 
transmitted by this method. 

The newest method of transmitting 
news dispatches, and the one whirh it 
is thought will eventually show the way 
to the greatest development of press as- 
sociation* is the automatic telegraph 
pr nter. 

This machine was first experimenled 
with by The Associated Press in 1912. 
as a method of local delivery to the 



Setting the Pace 

DariM the first half of 1919 the Plain 
tVnlrr prmod I.MS.JS1 Unas of adeems, 
oil, a U.s.l e| l.ttS.MI lire* over the ss-e- 
urtit |>a|<er. 

For norland Advertising use the me 
<!.um lhal art, Ihr |ia,e. 

The Plain Dealer 

...iTH-r t>l MttrniriB fl r r-.il »fwin BVlwrcn 
New Vttrk ., 



When the East RoarlW 
the West 

LOS ANGELES 

Evening Herald 

The groatrist week-lav 
advertising I 
the Pacific . 



DAILY CIRCULATION 
127.77:. 



New York papers. From the headquar- 
ters at 51 Chambers street various tele- 
graph lines radiate to the eighteen news- 
papers which are members of this or- 
ganization. At the newspaper cud of 
each of these lines is a machine, in ap- 
pearance much like the ordinary type- 
writer, which reproduces all news trans- 
mitted from the central office. The mo- 
dus operandi is this: 

At the central office there is a tape 
lulling device by which the operator 
|-crforatcs a strip of tape in a code 
which, when it is passed through a 
transmitter, sends on the line a combi- 
nation of positive and negative impulses 
l ive impulse* in various combinations 
form all of the letters of the alphabet, 
ihe cardinal numbers and punctuation 
marks. At the' receiving end, a series 
ot selectors pick up the varied combi- 
nations, and partly by the utilization of 
ihe electric current, partly by mechani- 
cal operations put into effect by Ihe cur- 
rent, the proper letter or figure un the 
tspcwheel is presented, the type is 
sirmk agaimt the paper and the wheel 
stepped forward for ihe next letter. At 
the end of a line the line space and 
carriage return selectors perform the 
functions indicated. 

It is possible to operate these ma- 
chines at a speed of 60 words a min- 
ute, so that one of them can, in ten 
hours, deliver the equivalent of more 
than 30 columns of news. 

The experiment with los-al delivery by 
this method was so successful that the 
..uinmatic was tried on long line work. 
It was equally successful here and cir- 
cuits are now ill operation between New 
York. New Haven. Hartford, Worces- 
ter, Springfield, and Boston ; between 
Chicago. Milwaukee, St. Paul and Min- 
neapolis and between New York and 
Philadelphia. 

It is CJtPeCted that soon it \vill he 
possible tu adapt the automatic printer 
to the smaller services now carried by 
telephone, and it is not beyond the 



BUFFALO NEWS 

EDWARD II. BUTLER 

Editor and Paid. .her 
"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- ' 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why." 

A. B. C. 



Y-SM1TH COMPANY 

Chicago"* 



HP HERE ere some lines of 
advertising the appeal of 
which is directed almost exclus- 
ive!* lo the class of people finan- 
cially able to (ratify their desires 
for the best 

In every tart* city yon will find 
one paper of such a character and 
so edited that it reaches practical- 
ly every person belonging to this 

THE CHICAGO 
EVENING POST 

is nieb a paper and automobile 
advertisers find their customer* al- 
most exclusively among this elats. 
For years THE CHICAGO EVE 
NINC POST has carried more au- 
tomobile advertising than any 
olber Chicago evening paper. The 
figures for 1918 follow: CaVamu 
The Chicago Evening Post 1,049.42 

The Daily News 891.17 

The journal 550.05 

The American 



realms of possibility that within a vei 
few years ever)' telegraph editor wi 
have an automatic printer at his eIbo< 
unreeling reams of copy ready for hi 
band. 

The rapidity with which transmissic 
improvement* have developed press i' 
snciations may be indicated by the siati 
merit that to-day The Associated Pre.- 
has more than 50,000 miles of lease 
wires carrying its service inio ever 
state of the Union ; employs nearly 70 
skilled telegraphers ; uses a hundred at 
tomatic printers and serves about IS 
of its 1,165 members by telephone I 
expends annually in wire rental* an 
operators wage* more than S2.5tti.llXi 

In addition it has linked the who! 
we*tcrn world in a network of cummu 
mealing lines. It serves the great pa 
pers of South America which hm 
memberships in its co-operative organ 
'ation willi a daily news service o 
nearly 4,1X10 words. This gors to thcr 
on a cable 7,850 miles in length. I 
serves its members in Mexico City b 
cable working directly from it* Gal 
veston bureau to the City of Mexico, I 
has a leased cable tu serve it* member 
in Havana, while the half-dozen or mor 
members in Alaska receive a cable ser 
vice over the government lines. 

Member* at Honolulu and other cit 
ie* in the Hawaiian Islands get tbei 
daily news budget Hashed by wirclct 
fmm San Francisco, while Ihe whole o 
Canada is served through the alliauc 
wilh the similar co-operative organi/.i 
lion known as The Canadian Press. In 
tercsling experiment* arc being mad 
with the mrelcss telephone and it i 
expected that before a great while thi 
marvel of science also will be yokcsl t. 
ihe press association chariot. 



The Mounl Vernon, N. Y. 

DAILY ARGUS 

carries more display advertising 
ihon any olfcer newspaper in 
w'estchesler County 



Thi* is an acknowledgment of its 
power that the advertise*- should 
heed, if de sir oil. of reaching ihe 



GEO. B. DAVID & CO. 

Foreign Representative 
171 .Madison Ave. NEW YORK 



<&be 

■p.ttBburg Btspatrl? 

with proper conditions sel- 
dom, if ever, fails in iu duty 
to its advertisers. 

WAIJ-ACB O. BIIOOKR 
Brim.. Irk IvalWa*. .V. w V.»k 

CO.. 




New Orleans States 

Mrmt*y .todlt llcrrsni nf I lrrtilatl»li* 

Sworn Net Paid Circulation for 6 
Mouths Ending April 1st, 1919 

43,701 Daily 



W*> iruarfltilr* lis Urnv-it 

• tell******. s>Ti>nlnir rlrrtilntltin In Mic i 
tVrrttcry pf N.-w ilrlfin*. 

To fp«ph ■ tainte majorltr *>t tr-^- 
VrmpsMti |a tb« loci. IrrrlturT tbo St«c-. 
1* th* k-nlPtt ami swuiiumlr iu»<ihiib. 

nrcnliilJnn •ftfa »rnl it|) n><im>wt. 

The S. C. BeekwrU. Special Agey. 

S.J.. F-.nlea H»r-"swnmlr,« 
N»w V-r* Clilras* nt. lanfi 



Editor & Publisher for August 7, 1919 



TRIBUTE TO MR. FULLER 
BY OLD ASSOCIATE 



D. M. I-ord Say. World h Poorer for Hi. 
Passing Only Two or Three of the 
Old Generation of , 
Men Left 



Hy D. M. Loan. 

The world is poorer for the passing 
of Charles H. Fuller. The advertising 
fraternity, especially, has lost a leader. 

Mr. Fuller belonged to what might he 
termed the second (mention of the ad- 
vertising fraternity. G. P. Howell. S. M 
Pettinghill and J. H. Bales were the 
originals in the business in this counlry. 
I hey have long since passed on, and 
the second generation is now on the 
borderland, with probahly but a few- 
years to remain with us. 

Mr. Fuller's conception of the adver- 
tising business, was of ihe highest order. 
He did not believe in spending money in 
advertising without h.ipe of return to 
the spender. He might well be classed 
as the highest type of promoter nf busi- 
ness by advertising. Given a manufac- 
turer with a line nf goods that the gen- 
eral public needed, so great was his 
confidence that advertising would bring 
success that he would risk his money in 
promoting the business, which undoubt- 
reptc- -tiled tl'e ■'■trtlu-st advance of 
any of the older concerns in this line. 

Helped Make Advertising ■ Science 

At the limr he established his busi- 
ness, advertising was nut recognized as 
a science, in fact, was looked upon with 
suspicion. He early realued that it was 
a science deep and hidden, its develop- 
ment worthy nf Ihe thought of ihe 



He retired frqm business early enough 
in life to enjoy the money he had made, 
and was not forced to spend the rc- 
nainder uf his life in nursing a body 
■ rippled with overwork and nervous 
. xhauslion. 

He ha* passed on to that mysterious 
lieynnd lo receive the reward of a life 
well spent and to receive ihe reward 
that comes to thnse of whom it may be 
said "Well done." 

There remain only two or three of 
what may be termed the second genera- 
lion in the advertising business, and 
their call cannot be lung delayed. 



(Obttttnri) 



Willis S. Thompson Passes 
Away in Indianapolis 



Onre Owned 
Sun. Syrai 



To place it where il belonged, he dc- 
\ntcd much time and ihought. It wai 
in Chicago that the first Advertising 
\itents' Asviciation was formed. He. 
with two or three others of like mind 
as hinisrlf, spent many hours planning 
and working to place advertising on a 
;'Ijiic with other sciences and force its 
recognition as one of the most necessary 
factors in the development of modern 
husines*. 

It cannot be claimed that the present 
high standing of the profession is the 
result of the efforts mentioned, bul it 
cannot be denied lhat from these meet- 
ings started the curtenis lhat have car- 
ried it to its wonderful position. 



Perth Am boy, N. J. 

McmI Rapidly Crowns! City in East 
I hy Only Dadr la 



Evening News 

Utmbtr A. tV. P. A.. A. B. C A, P- 
RrswnsMr rrqu«r*u (or trade in form 4 
Hon ciwn p*omiK ideation. 

F. R. Northrop. 303 Sth Arena* 
Now York City 



Willis S Thompson, former owner 
and publisher of tile Indianapolis Sun, 
died of heart trouble on August 1 in an 
Indianapolis hospital, aged 57 years. 
He was connected with many newspa- 
pers throughout the country, was the 
I'uunder of the Pittsburgh Sun ami at 
once time was the owner of the Syra- 
cuse (N. V.) Telegram. 

Kor two years he was wilh the San 
l-'ranrisco Examiner and for twelve 
years with Denver pa|>ers. Fur the last 
two years he was in charge of publicity 
•lid directory publications for the Cen- 
tral Union Telephone Company. 



Ceyer Head 

Bklmae. N. J.. July 31— Andrew 
Geyer. president of the New York pub- 
lishing company bearing his name, died 
here today, aged 70 years. He founded 
Geyer's Stationer, a weekly trade paper, 
and was one of the organisers of the 
Stalinners' Association of New York, 
the Stationers and Publishers Board of 
Trade and the Buokscllers and Station- 
ers' Provident Association, as well as an 
honorary memlwr of the Association of 
Stationers and Manufacturers. 



Was lo Help Other. 

In character he was high-minded. He 
believed in standing for what was right, 
even though it meant financial loss. He 
believed the ethics of the business were 
built on the lines of the golden rule Ik- 
was known among the fraternity as 

- . it < li uli. 

His great pleasure was to reach a 
helping hand to some stumbling adver- 
tising man and put new life and hope 
in one who was headed for failure 
There were a number of 



The Newark (N. J.) 

Ledger 

i» u 7-tlay Morning; Associ- 
ated Pre** Newspaper and 
i* the only morning news- 
paper in m, lu-iii ,1 centre 
with a million population. 

Morning Edition, 2c. 
Sunday Edition, 5c. 



Summer In 
New London, Conn. 



t*j ihr iralon ol 
buain»*« that *»»urr 
vcrtiMr who mei 



tessa 



The New London Telegraph 



AiK.rTl.. your good* mt 



D. MOHAN. I'rel. uW M«T. 

Renrraentatieee 
Payne. Hum* A Smith. Near York— Boston 
J. Lofan Payne Co, Chicago—Detroit 



Willi ssi T.sit, 95, paper manufac- 
turer and former president of the Tait 
& Sons Paper Co., died in Bridgeport. 
Conn, July 2S. He learned the paper 
making business in Tnimhull as. a boy. 

JaMM A. MiokE, a reporter for the 
W.-itertown (N. Y.) Times, was killed 
when crushed beneath bis automobile 
last week. He was covering an acci- 
dent in which there had been several 
deaths and in attempting to rush one of 
the victims to the hospital accidentally 
drove off the road and into a gullcy. 
Other newspapermen with him were in- 
jured. 

Hssav J. Caiman. 61 ofitOf and 
owner of the Troy ( Kans.) Chief, died 
July 29 from apoplexy. Mr. Calnan 
came to Troy in 190* to assume the 
editorship of the paper, following years 
ui ntwspapcr work in Iowa. Colorado 
n.td other mid-West States. He later 
purchased the paper. 

Edwabii Coxkoi.lv, 25 years old, fell 
.- m , , .. ; i the Vru Haven Regit to 
plant Sunday and died shortly aflcr- 
wards from a fractured skull. 

M«.<. KstlLY K. CirriEs. mother of 
Monie Culler, a New York newspaper 
man. died of apoplexy in the New Ru- 
chelle Hospital, July 31, in her 85th 
year. 

CiiAw t.s Q. Laffehty. a veteran com 
po&itor who had worked on newspapers 
in Akron. Newark and Pittsburgh, died 
July 25 in the latter city, aged 05 years. 
He leaves a widow and three children, 
of whom Joseph E. l-afferty is with the 
Pittsburgh Sun and Mary is in the Iwisi- 
of the Dispatch. 
Ward Cook, for 50 years prom- 
incnl .is I newspaper man and |x)litician 
in Ma«»achusclls. died in Haverhill re- 
cently. Alter serving in the Civil War, 
Mr ( ook learned the newspaper busi- 
ness on the Newbury port Herald and in 
the office of the Law rence American. He 
established the first newspaper in Water- 
town, also the Everett News, and in enn- 



Veleran Editor Dead in Brooklyn 

Wallace P. Groom, eighty years old. 
fortnerlv editor-in-chief of the New 
York Mercantile Journal, died August 
•4 in Brooklyn of old age infirmiiics. 



Publishers: More "Reasons 
Why" yon, too, should deliver 
your N. Y. Agency Checking 
Copies by "S & M Insured 
Agency Delivery Service." 

SOME SERVICE USERS 

Mrs. Yoefc air Recor.l-Atner.eao 
Tones Amenean Qobe Adrerliter 
Journal- Wotld Baltimore Sun 

*;iobc> Tribune Indianapolii Newt 

Post-Teletrram Worcester Telesram 

Herald-Souls lthscs Journal 

Mill Eve. Sun Bridgeport 
Eve, World Sue, Posl-Telegram 

WlltainstOB SlaalM CjtT, low* 

Journal- Newt Argue Leader 

feverr Evening Springfield (Mass.) 

Philadelphia. Union 
NWtb American Hirlloril (Conn ) 

BsMtael Timet 
Herald Traveler fir. Ila.en R«f- 
Po.l Transcript itter 
; s. .,( t.,r lull fjrti.-.lari el S & il 
.l/m«.] 

6> c-aralrsV^ 

p*ht*t »/ M>nd»l bit 

450 Pew*. A*.. NY 7!O5-7500M«ii, 



ReachingtheMOSTBuy- 
ers at the LEAST Cost 



Covt. Statpmant For Sis 
Month. Ending April let. 



B 



301,270 



Tlie LARGEST Homecoming 
Circulation in New England. Can 
produce for YOU as it has for 
others. 
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junction wilh Hon. Wihtiot K. Kvans, 
president of ihe Winthrop National Bank 
of Itoston, published and edited the 
K\rrcll Kepublican. He later was editor 
and proprietor of the Beverly Times and 
rtlitnr nf the Beverly Ciliicn. For four 
years he was the Newhurypori enrrc- 
'P-^ndent of the Boston Globe, and alsu 
worked on the Wakefield Item. 

KmvAMi McGoWAN, for 30 years an 
employe of the New York Press Club 
and widely known by newspaper men. 
died in Roosevelt Hospital August I, 
ased 63 years. 

A. H. Stciii.tvi'-iii. cdiior and pub- 
Usher of the EUentntrg (Wash.) Capi- 
ta], dud July 8 of apoplexy. Previously 
he had been associated wilh the Salt 
l ake Tribune and other Western news- 
papers. 

l > rii I Sw 1 1 m v as.. •!..!-.'. i ircula- 
lation manaiter of the Brooklyn Citireu 
and eoniiccicd with that paper for more 
lhaii JO seats, died July .10 of appendi- 
citis. 



May BVinn Bark Soeba'a Body 

Los KmtUtt, Au«. 4.— The body of 
Max Socha, editor and publisher of G«r 
mania, a newspaper published here until 
after the United States entered the war, 
will probably be brought home from 
Santa Paula for burial. Socha commit- 
ted 



UeTHLEHFM. Pa., Auk. 5— The Beth- 
lehem Bank-rs' Association, organizes! 
hy financial men of Ihe three Bethle- 
heins. lias nameil n r> tnmittct lo | JS! 
on all local advertising by the institu- 
tions before the latter take up with any 
schemes. 




it enjoying 
in itt* hintory. 



I«t- I* tta«U 



Tlie Asburv Park Pkm 

(Evenin«l 
and 

The Shore Press tSund.yi 

Mrntrr Aullt Hirrui rf itrrsilstlia. 
Kls3<Ur4 Sile Car4 ns Hrsrmi 
Trent t Mwflew, St>r-ul aonvsuitte. 
308 riflh Aseuie. Nrs Trek CJI). 
AwrlsUm Ksllllne. l*klr«|v 

1. Lite Kli.niMh. riillibr. Ailury Tut. N. 1. 



Tlie Dominating Force 

»raetnrlna^ Irrrlt^or; tin 



te lis tiustle. 
us^re a million 

Mrvlllv In ^afii-». 

Tlie Bridgeport Post 
StandarH-Telegram 

Nr,| nnl,- rlnmlnale ibis Selii. bat Ihrj 
ofler ,<ltertl,er> tli» ln«™t rale oraaln- 
• Irle In Sear ElielaDd. Kero them •'» 
M.nr list. 

roBEION REntKBBVTATlVES 
1. A. Klein. 

Mitrsioolltap Bldg.. Na« Vork. 
Jnkn Rlaat. 



The 

Pittsburg Press 
Ha 8 the LARGEST 



CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Fit* si'* it AtivrtUnnt Rtpr*t*mit*U* 
I. A KIaCIN. JOHN OL.il 

UHTofsrIIUo Tower, l*popl*« 0*9 1 
N*w York. Catlrmgo 
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SUPPLIES & EQUIPMENT 




For .Newspaper 2VL«\kii\Q 



WANTED 



AND 




FOR, 



TWO DAILIES QUIT IN 
TULSA 

The Morning Timed and The Worlds 
A f I fr ii i>rj ti Edition Canuot Stand 
Hilih Coal of Operation and the 
Prohibitive Labor Conditions 



NEW EQUIPMENT IN BI.NGHAMTON 



of City Are 



BiwciMMinN. X. Y_ Aur. 5.— The 
HiiiKliamton Press has just announced 
the purchase of extra equipment which 
will amount, it is estimated, to ahout 
$15,000, to carry out its policy to en- 
large and improve its daily editions. 
Two new Intertype machines have been 
purchased and are twins installed, mak- 
ing a battery of twelve machines now 
operating. Other new equipment will 
he added as rapidly as it can be ob- 
tained, it is said. 

At the same time it is Mated that the 
ItinKbamton Republican-Herald w-ill 
spend about $50,000 on new presses and 
machines and other eqiti|>ment to be in- 
stalled in its new building, which, it is 
expected, will l>e ready for occupancy 
in less than six months. 



Sr smr. Auk 5. The Chronicle, pnb- 
lislicd at Ketchikan, is Alaska's newest 
daily newspaper. The first issue ap- 
peared July 23. It is an eight-page even- 
ing paper and edited by Edward G. Mor- 
rissey, formerly connected with the 
editorial staff of the Seattle Post-In- 
telligencer, ami well known in Alaska 
journalism. Bernard M. Stone, formerly 
of the Seward Gateway 
Alaska papers, is business 



ScauncTABT. N. V.. Aug. 5 — A new 
addition is being constructed to the 
present plant of the Daily Gazette to 
enable enlargement of the composing de- 
partment. When the work i* completed 
a number of new linotype marhinc* will 
lie installed and oilier mechanical im- 
provements added to the present equip- 



Fire in Troy Dudaet Plant 

1 aov, Aug. A.- The plant of the Troy 
Budget suffered several thousand dol- 
lar* damage as the tcsult of a fire July 
21. Twrnty rolls of paper and two bar- 
rels of ink were consumed by the flames, 
which threatened at one time to spread 
to the editorial and advertising depart- 
ments. 



EQUIPMENT FOR SALE 

i a-. 'i '.'u.mrnft tttxitt Pu( r I J j/l V .Mir 0», thirty 
trnlt Prr time, Count fix words to tksj J.nr 



Sale 

■uaI clrc 



AllliUttl bu H I D t-3 ■ 

10% on Investment 



imstances place on thn rnnr- 
Slate malm daily dolnjr $6R.ono 
no job d«pt > imi paylnic 



.. City of 45.0*0: finely 

ttor & 



Tulsa. Okla.. Aug. 6.— The Morning 
Times, established three years ago by 
Charles Page, owner nf the Tulsa 
Democrat, as the morning edition of the 
Democrat, suspended Thursday. High 
cost of operating expenses and the em- 
ployment situation caused the suspen- 
sion. 

The Tulsa World's afternoon edition 
also suspended Thursday for the same 
reason. 



24-Page Hoe Press 

For Sal*— This preas la In A-t condition. 
May be seen prlntlna* now. Prints 4. «. 
X, 10 or 12 [wires at l&.owi to is. 000 per 
hour. It, t«. IS. 20 or 24 unite* nt T.SOil 
to s.ooo per hour. Folded to '-s - pare atae. 
Full aterootype and eleetrlrat equipment 
Koiiler System. 1 in ran In to a quick pur- 
chaser. Cheater Times. Chester. Pa 

For Sale 

Monotype matrices, altgtitly uaed and In 
beat condition. "2 to set. In the following 
alaes: 14. IS. 24. J«. 2s pt. of the fnllowliue 
faces: »», (4, 8*. 82. 140. 141, 8*1, 881. 
40 a«t« In all. Atao 10 steel matrix cab- 
inet*, capacity 4B0 Ins. Address A-B1S. 
care of Editor and r 



For Sale 

Standard Hall Player Board. s»12. Satis- 
faction guaranteed. I, S or 10 year else: 
Order how for World's Serin. Special 
rates George H. ReynoMa, Treaa.. The 
Standard. New Itedford, Mass. 



EQUIPMENT WANTED . 

/firrerrwemea>> ameer lair cluMctien, ISirtr 
resit f„ V*,. Ce.i.1 /■> aW. ( , ,k, f,,e 

Wanted 

Foot power press lOxlt or under: also 
paper cutter and type. Address A-S1S. 
ear* of Editor and Publisher. 

"The Street" New Financial Weekly 

The first issue of 'The Street." a new 
financial weekly, appeared in New York 
lulv .10 It will aim to 511 the role 
of "interpreter of the new prohlems and 
responsibilities of America as the finan- 
cial leader of the world." J. Edward 
Meeker, formerly a publicity director 
of the Government Department of Labor, 
is editor of "The Street" and Louis C. 
Whiting is financial editor. Publication 
will be every Wednesday, from 49 Wall 



of Finger Prints 

Cmrsoo. Aug. $,— The lalesl jour- 
nal to be established in the trade paper 
field here is the Finger-Prim Maga- 
zine, which will concern itself entirely 
with the realm of identifications by 
means of finger prinls. George A. 
I'arghcr, lately with the Manufacturers' 
News and the National Mttilder. is man- 
aging editor. Publication offices in the 
Mailer, building. 



Photo News Service 

David A. Murphy, until rrcrnily gen- 
eral manager of the Central News Photo 
Service and previous to that manager 
of ihe photo news department of the 
\mcricau Press Association, has 
launched a new news photographic ven- 
ture, the Graphic News Bureau, in New 
York. Offices ate at 32 Union Square. 



ihi 



\issny. N. Y., Aug. 2-Fire it 
romiiosing room of ihe Times-Union 
did several hundred dollars' damage. It 
threatened to spread lo the stereotyping 
equipment, hut was pul under control be- 
fore much damafc-c was done. 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stuck for Immediate Shipment by 
Selling Houses conveniently located 

"Arrarriom Type the Bert in Any Cast" 

AMERICAN 
TYPE FOUNDERS CO. 



Pittsburgh Kama. City 
New Todt Cleveland Denver 
Phlbdelphla Detroit Lot Ansclet 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 



Print, and folds a 



i-eoln 



4-6*10 or 12-page paper to Vi or 
(4 page lite st 4,500 per hour. 
A sees' at a eewnsaMt frit*. 

Walter Scott & Company 



Plant* aasd 

BOUGHT AND SOLD 

Printers' Outfitters 

American Typafeunaaca' Product* 
Prfntara and BeokMadera Machinery af 
Every Description 
CONNER, FENDLER at CO. 

St. New Vara City 



Take It To 



POWERS 

Open 24 Hours out of 24 
The Fastest 



Powers Photo Engraving Co. 
154 Nairn St, Tribute Bidg. 
New York City 



=G0SS= 



the name that stands for 

SPEED, DEPENDABILITY, 
SERVICE 

THE GOSS 
« High Speed Straightline " Press 

V "* 'I. 'a &T'snd*Eu^£ r P, " u 
THE GOSS 
Rotary Half Tone and Color Magazine Press 

Specially designed lor Mail Otdet. 
Catalogue and atagasinc Work. 

THE GOSS 
"Comet" Flat Bed Web Perfecting Press 

Pfints a 4. a or I- page newspaper from 
tips forms and toll paper. 

GOSS STEREOTYPE MACHINERY 

A complete line for casting sad 



DESCRIITIVE LITERATI,'RE CHEERFULLY 



THE GOSS PRINTING PRESS CO. 

Main Office and Works: 
1535 So. Paulina Si., Chicago 



New York Office: 
220 W. Forty-second St. 
===== 
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CLASSIFIED ADVERTISING COLUMNS 



FRENCH JOURNALISTS HERE 



Tmrpmgk las rimukHmd roreetaj 



*/ Kairas a Pnuiut »»■ "<ij «•■( 
■sasri je« km as sresear oars'. A 



See lias ata] Iku Mrs asss ess* /emrtai.f 
askira swale* Se »/ r»l miki I* imiM) i 



■ sayer fee amy 
~Frr Smtf- mi 1 



SITUATIONS WANTED 



AJtrr, 



r IS* hmt. Ftr lAer* •eessS'leyea'. 
met lo ticttt M assess. In alirlMW FKhB. 



Assistant Advertising Manser 



_ man, IS. desires position u s assist- 
ant advertising manager, or charge of 
' production department, nine years 
mm. Box A-Sl*. care of Editor 
ubllsher. 

Business Manager 

A man live lo create new business In ad- 
vertising, understanding the difficulties of 
circulation building, possessing an agtee- 
,.(•]» peraonalltv that makes friends, and 
wish executive ability to handle em- 
ployes, wishes to connect with newspaper 
needing the services of u competent man. 
conscientious, loyal worker. age 3». 
I'haracter and recommendations the very 
A-S22. care of Editor and 



Publisher. 



HELP WANTED 

Advertising Solicitor 
and Copy Writer 

Advertising Solicitor and Copy Writer 
Wanted— Man of Ideas win. thoroughly 
underatanda retail ads erttslug, 
ment store and other work. 
ln« for department and oth< 
Permanent poaltlon and »ood |xay for the 
right man. Writ* at once citing Pa«t 
experience, as* and aalary wanted to th« 
Journal yulnc y, III. 

Advertising Manager 
and Solicitor 

An opportunity with a future for a live, 
earnest advertising man: complete charge 
of the advertising on un aggressive daily 

of S.*i« circulation In a city of IS. > with 

a rich agricultural trading territory. We 
want a man Immediately ; Mat* aalary and 
full particular* In your drat letter. The 
Free Press. Mankalo. M 



Business Manager 

Builneaa manager, thoroughly compatent 
man; wide successful sxpertence ss busi- 
ness manager , also as circulation man- 
sger good sue dallies, seeks engagement 
for now or later dat«. Would conalder 
stock proposition. Address A TM. cars 
wt Editor * Publisher. 



Salesman 

Salesman wanted who KNOWS he can 
sell high cUaa feature service to news- 
islpers. Should be practical newspaper- 
man. Salary IS, l<*>. traveling expenses 
and small commission with rapid advance 
to producer Address A-SSt. care Oilier 
and Publisher. 



Newspaperman. Xo years old. unmarried. 
Just back from Kurope with ten years' 
experience European field wants position 
on New Tork or other eastern city dally 
or weekly, preferably leader writer, 
political correspondent, foreign editing. 
Best of references- K. H. F. S«». car* of 
Kdltor an d Publisher. 

Experienced Copy Editor 

wlsnss permanent position In New Tork 
or Philadelphia, tl years old, ooltsgs 
graduate; can writs heads to suit your 
a-.vle; will come on probation. C. J. T.. 
^<re Editor * ~ 

Desk Man 

I.lva young newspaperman, six years' ex- 
• •.rlance street and desk, now managing 
editor of every morning (Sunday! paper, 
dealrea desk position with live evening 
dally. Address l>xyllght-lv. csr* of Kdltor 
and Publisher, 

Circulation Manager 

aeeka change; hard working, careful and 
thoroughly trained In the principles of 
management snd circulation work, nearly 
2" veara' experience on morning and 
afternoon papers puree me In a position 
to conduct business with regard for 
economy snd efficiency: best of references 
Addrees A-»U. care of Editor and Pub- 
lla her. 

Circulation Manager 

A capable man understanding the details 
of circulation work. wleh*» to get in touch 
with dally newspaper My knowledge is 
baaed on experience gained by yeurs of 
hard work. At present employed. Good 
bjslneaa judgment married, satisfactory 



man experienced on 
....j desires employment 

'■tii" r car e''of Edi tor 7nd Publisher. 
Cartoonist 

Young nkan wants position with Western 
dally — highest references— political car- 
toons and comics. Address A-llI, care 
cf_Kdltor and Publisher. __ 

Advertising Service Man 

\r present In another branch of the busi- 
ness 3S good presence and address, can 
write and solicit advertising, thorough 
c irresieindcnt. seeks connection Willi hrst 
v lass dally which puis premium on sit- 
ing tlrsl-clasa. courteous service to clients 
In the belief that whoever Invests loci 
cents for space In Its column- I* entitled 
1„ a dollar s worth Hillary 15o. Address 
Energy, care Editor an d Publisher 

Experienced Circulation Manager 

Competent, experienced circulation - 
age? ooen for engsgsmt 
lnl.I., can take entire 
ment and show re-ulls. 
A. Minor Shutt. :•>:• South Main. Jn 
town. N. Y. 



Editorial Assistant 

Permonent position Is open for right kind 
of man as editorial asalstant on old- 
established national news weekly of large 
circulation. State experience, qualifica- 
tions and salary expected. Pathfinder. 
Wjt«hlnM1on, I' C 

Experienced Designer 

Wanted at once an experienced designer, 
a creative artist for newspaper promo- 
tional work. Must be especially good In 
styles. Send samples, stule salary ex- 
pected. Advertising Manager. Columbus. 
Dlsisttch, Columbus. Ohio. 



City Circulator 




PEKSONAL 



rnt: thoroughly re- 

charge of depart- 'J^i_ 

; member I. < M. _. . 

..nib Main. James- Ivendi 



«eatj f-c liar. 



aifea. flurry 
■S tit line. 



Woman Editor 

Womsn wants position ss editor woman's 
or children's department, or literary work 
on paper. Three yesrs' experience Ad- 
Jresa A-794. care of Editor snd Publisher. 



Four RepresenlslrreB of French Pre-- 
Welcomed as High Commissioners 

Four French tiewvpaper men have 
come lo the United States to serve as 
of the French High Cummii- 



BUSINESS OPPORTUNITY 

Publishers — Attention! 
We supply literary material of all kinds 
for newspapers or magazines at very 
rsssonsble rates. Everything Is original 
snd by competent writers. No matter 
what you need, we can furnish it. Will 
take advertising in exchange for all or 
part. Address Literary Bureau, UOJi, 
Hannibal. Mo. 

Opportunity 

Mnvr esr-llent opening for man with lim- 
ited capital. old publication now In- 
corporating. The Commuter. Newark, 

n. r 



Kendall n. Creeeev. editor anil publisher 
of the Austin American, asks that Wil- 
liam It. Olmon cTimmunicale with him. 

Would uppierlate Information as to the 
present address nf John K. Ilalemuli who 

recently conducted a circulation contest 
for the News Address W. C. Pirwd, Char- 
lotte. X. C 



sion. and » dinner to welcome thctn and 
in honor oi two departing commission- 
ers was given at the Vandcrhili Hotel 
last Friday, with Judge E. H. Gary as 
the principal speaker. 

The tuastinasler was Maurice Carsc- 
navc. chief of the French lliish Com- 
mi-sitm, who paid a glowing tnhutr to 
Othon <Jerlach, professor of ihe depart- 
mental studies nf the French Commis- 
sion, and Henri Delmas, of the Havas 
Agency, who left here on Monday. 

He welcomed lo America E. Gro- 
sclaude, of the Paris Journal: H. C. 
Dclavand. of the Havas Agency; Lieu- 
:enant George Dinago, nnw representing 
Ls Figaro in this couniry, and L'aptain 
L. Loewy, of 1-' In format ion, of Paris. » 

In speaking of the making of peace, 
Melville F_ Stone, general manager of 
the Associated Press, declared that "it 
is more difficult to establish a peace than 
to -onduct a war— much easier to de- 
stroy than to build up. A child can 
ouch a match that will destroy a palace, 
hut tint child cannot build a palace. 
Let us look forward," he 
MM backward." 

Percy Ritllen, treasurer of the Asso- 
ciation of Foreign Press Correspondents, 
spoke of the co-ordination between the 
prr>» associations during the war. de- 
claring there had been no more harmom- 
«r)t work throuiihnut ihe great war ma- 
chine 



Democratic weekly of a for West 
county seal paid owner 13.675-80 
in year ending April 3(, 1919, for 
bis personal effort sad income on 
the investment. Can be bought 
for 18400; 15,5 90 cash necessary. 

S. Y. 



Charles M. Palmer 

725 FIFTH AVE. NEW YORK 



Afternoon paper In the southwest's fastest 
growing city wants s capable wide-awake 
experienced young man as city circulator. 
Must have a tact for handling carriers and 
making producers of them thereby taking 
a city circulation that already leada and 
"forging ahead' with It, A place with s 
good future for the party who makes 
good, but no banker's salary to begin with. 
State exper ience, salary expected, and en- 
close references with nrst tetter. Address 
A-815. care of Edllor ami Publisher. 

High-Class Advertising Salesman 

Wanted: Knergetlc high-class adver- 
tising salesman, on only dally paper In 
city of 22.111111 people, circulation of S.IMJII 
l-ople. Oood opportunity and wages to 
right party The Itevlew. Allian ce, Ohio. 

Woman Reporter 

The young woman who takes this Job 
will be thoroughly dependable and able 
to take responsibility. She Is wanteil ut 
once us a feature and straight news re- 
porter for the Sunday edition of an eve- 
ning paper published In a middle west 
city of Hm.ih*). ITeferably she will come 
from a smaller city and her age will be 
from 2o to 25. She will have a liking for 
work and an ambition lo get ahead, (live 
full Information In first letter, state sal- 
ary expected and send photograph If pos- 
sible. Address A-RZa. care of rvdltor and 
Publisher 



CONSOLIDATION 

is the recognised route to large 
returns ia nearly every line of 
commercial industry. 

We believe that Missing prop- 
erties offer eoe o! the raoit at. 
tractive of sll the fields for merger 
sed consolUlstioa. 

We have s record of results in 
this difficult work thsl you ■ " 



HARWELL & CANNON 



New York 



Psper Experts te Meet SepL 14-27 

(.MiCAtio, Aug. 5. — The fall meeting 
of the Technical Association of the 
Pulp and Paper Industry will be held 
here at the Coliseum September 24-27. 
Secretary Thomas J. Kcenen, with 
headquarters at 131 East 23d street. 
N'e» York, in announcing the meeting 
says; "Research work of the utmost 
importance to the industry will he out- 
lined. The standing committees of lite 
associaiion will present outlines of en- 
deavor for ihe improvement of pro- 
cesses, machinery and apparatus and 
thc-e will form the basts of their fin- 
ished reports at the next 
ing." 



Student-Joi 

.-U'siiN, Tex,. July 31— Oi the class of 
24 of the School of Journalism of the 
University of Texas, Miss Annabel is 
reporting at Tulsa. Okla. ; Miss Maud 
Milan is reporting and doing feature 
writing an the Waco N'cws-Tribune; 
Miss Jesse Mary Hill has a position for 
ihe summer on the Chautauqua ( N. Y.) 
Daily; J. F. Angly. Jr., is sports editor 
of the Galveston News; \V. J. Wcgg i» 
reporting on the El Paso Herald; Miss. 
RuNy V Black is a student assistant in 
the School nf Journalism and acting as 
managing editor of the school publica- 
tion, the Daily Texan, and Hill Cooke 
is reporter on ihe San Antonio Evening 
News. 

Sues to Protect Car Ad Contract 

St. Lnvta, Mo„ Aug. S— The West- 
ern Advertising Company ha* taken into 
court its fight to hold it- contracl for 
sired car advertising in St. I-ouis and 
suburbs, and an injunction was issued 
yesterday by Judge Dyer in the United 
Sta'es District Court to restrain Rulla 
Wells, receiver fur the L'nitcd Railway 
Co from interfering with the contract 
and advertising for bids for the privi- 
lege. August 4 was set for ihe hearing. 



tiuiKi a pai-icc 

continued, "and LECION POST IN MARTINS MEMORY 



New York Newspaper Men Veterans to 
Honor Correspondent'! Memory 

A post of the American Legion, to 
be formed among newspaper men war 
veterans in Nets York, will be named 
in honor of Don Martin, war corre- 
spondent for the New York Herald and 
The Syracuse Herald, according to 
present plans 

Don Martin, widely known as po- 
litical reporter, went overseas as a 
war correspondent just before Christ- 
mas of 1917. He contracted pneu- 
monia while covering, under most 
trying conditions, the historic Ar- 
gonne offensive, He was taken to 
Paris, where his death occurred Oc- 
tober 7th last 

Barber Agency Moves 

BacTOK, Aug, 5 —The J. W. Harbrr 
Advertising ,-sgcncy lias removcu Iron. 
338 Washington' street to new quarters 
on the eleventh Mom uf the Li.tlc Build- 
ing. This is one of the oldest adver- 
ting agencies in the country. J. W. 
Barber, the president, stat led in the ad- 
vertising business in Boston in IrVSo. 

INCORPORATIONS 



Xr.w York. — Harenurt, Brace & 
Howe; printing and publishing; SAK).- 
0l»; W. D. llovse. D. C. Brace, A. llat- 
court, Mt. Vernon, N'. Y. 

Fred R. Moore Corporation; printing 
and bookbinding: fJU.OOO; I. M. Dudley, 
I. I- and R R. Moore, 14 Douglas street. 
Brooklyn. 

Technical Advertising Service: f!0,- 
0CO: A. H Cleason. J. J. Hayden. ). U . 
Snling. 238 Broadway 

Jewish Publicity Service for Thcairi- 
cal Enterprises; $30,010: S. and S. M. 
Insclhach, M. Kielson, 1004 Eastern 
Parkway, Brooklyn. 

BfrrAto. N. Y. Pollock Ink Works; 
dissolved. 

Brooklyn. N. Y'.— Paper Specialties 
Corporation; $5,000; S. J. Cohen. B. 
Waldman, S. I. Goldberg, 37 Liberty 



I'tica, X. Y.-Clinton Puhhshing 
Company ; dissolved. 

SnaCVMi X. Y\ — Empire Xew Eng- 
land Company; printing and puhlUhing: 
$5,000; H. M Motl. B. A. and S. H. 
Kemper, Syracuse. 

Digitized by Google 
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Attempt to Unionize News 
Writers in Seattle 

h Is Reported That $42.50 Will B« 
Demanded as Miniraum Weekly 
Scale — Editors Not Wanted. 



Seattle. Aug. 4. — A movement his 
been launched to unionize the newspaper 
men on the Pacific Coatt. Newspaper 
Writers' Union No. 12 hat already come 
into hcina;, and members of the Daily 
Record start, published by organized 
labor, are fathering the plan, which is 
making some headway. 

Individual letters were sent out this 
week to every newspaper man employed 
on the Seattle dailies, "except editors 
who employ and discharge help," calling 
upon them to attend a meeting to be 
held soon. It is reported that the union 
plans to ask for a minimum wage of 
$42,50 a week for experienced reporters 
and copy desk men. 



All Wages Raised in Binehirnton 

Binchamton, N". V.. Aug. 5.— The 
employes of the mechanical departments 
of the Binghamton Republican- Herald 
and the Binghamton Press have won 
their demands for increases, the pub- 
lishers agreeing to increase the scale in 
all departments $7 a week. This gives 
the compositors and linotypers working 
on the clay shifts $34 and those on the 
night shifls $37 a week, with time and 
a half for extra work. General increase! 
are also made in the editorial and busi- 
ness departments, affecting all classes of 
employes and ranging from $3 to $8 
weekly. 



Wates Co Up in Lewi It on 

l.EwisTON, Me, Aug. 5. — Sixty union 
employees of the Lewiston Sun and Jour- 
nal, lespectivcly, morning and evening 
papers, received an increase averaging 
$6 weekly by an agreement reached on 
July 24. The new scale, effective at 
once, and in force until July 1, 1920, 
provides a minimum of $24 for day work 
and $27 for night work. 



Dry Law Hits Chicago Press Club 

Chicago. Aug. 4. — The boast of the 
Chicago Press Club to be the only large 
L"op organization of like nature whose 
doors never are locked, can no longer 
lie truthfully made. After nearly five 
decades of distinguished and sleepless 
hismrj, the directors have decided to, 
for the first time, dose the clubrooms at 
12 midnight, from July 17 and through- 
out the month of August "at least." At- 
tendance has fallen off radically since 
Ihe dry legislation went into effect. 



Portsmouth to Have New A. M. Paper 

I'oKTsstoUTH.. Ohio. Aug. 4. — The 
Times is planning a new morning 
edition in the fall, in addition to the 
Sunday i««ue recently established. A 
site for an enlarged plant has already 
liecn purchaseil and a new Goss press 
and stereotyping machinery ordered. 



The imstfsnstloa «T tb« tsr* lMdtnt pro- 
g l m ln Jesrleti SMMeapapare of New Tor* 

THE DAY 



THE WARHEIT 

■ • late being tha moat powtrfnl ilrer 
tUt o« awdtua U Lb* Jrwtaa f»Ul. 

The National JavUh Daily 



THE MAN WHO HANDLES 
DOUGLAS ADVERTISING 




1 HAN K L. JiHSKINE 



AS an Incentive to other young men 
not to neglect their parents, just 
see what exercise of the filial spirit did 
for Frank L Erskine. 

Frank is a Reading. Pa,, boy by birth, 
and the birth occurred July 29, 1874. 
He got into high school ai the usual 
age, and after school hours worked in 
an insurance office as an outlet to his 
industrious proclivities. Then he went 
to Philadelphia to take a place in the 
office of the famous lawyer. Wayne Mc- 
Veagh. Young Erskine intended to 
study law a' he got opportunity, but 
the fates sent his parents to live in 
Brockton, Mass. The lad stayed where 
he was until his next vacation in 1891. 

Instead of devoting this spare lime 
lo an ouling ai some resort, he traveled 
to Brockton to pay a visit to his parents. 
While he was ihere he met W. L Dou- 
glas, the iamous shoe manufacturer, 
with the result lhat he started work in 
the advertising department of the Dou- 
glas Shoe Company the next month- 
October. It took him only seven years 
to climb to the position of advertising 
manager, and four years after achiev 



Food Medium 
of 

New Jersey 

Trenton Times 

A.B.C 
2o— 12c Per Week 

KELLY-SMITH COMPANY 
a Fifth Avenue Lylton Building 
NEW YORK CHICAGO 



PUBLISHERS' 
Service Bureau 

Invites editor*, publishers, motion 
picture producers, and syndicates 
lo write staling kind and length of 
MSS. desired. We have a variety of 
literary material suited to news- 
papers. DMKasines and motion pie- 
lure production. We will be pleased 
to submit MSS. for examination. 
Addresa Publishers' Service Bureau, 
Dept. K. Washington. D. C 



ing that step he was elected a director 
oi the enmpah}. 

Mr. Erskine was identified with the 
campaign that resulted m the election 
of his chief to be Governor of Massa- 
chusetts in 1504. He has served in the 
Brockton city government and has been 
on the school board there for six years. 
Last year he was made sales manager of 
his company. He is somewhat of a club 
man, but never allows club life to inter- 
fere wilh his business. 



AUDIT BUREAU REPORTS 

Chicago. July 31— A. B. C. reports 
have been issued on the following news- 
papers : 

Lexington (Ky.) Herald, Manst'rld 
(Ohio) News. Moline (III.) Daily 
Dispatch, Newark (Ohio) Advocate. 
Staunton (Va.) Daily Leader, Vincennes 
(Ind.l Commercial. 

Gary (Ind.) Post. Marion (Ohio! 
Star. Ogden (Utah) Examiner. Ogden 
Standard. Pueblo (Colo.) Chieftain, 
Pueblo Star-Journal, Colorado Sprngs 
<ia>ettc. Colorado Springs Evening Tele- 
graph. Fond du Lac (Wis.) Daily Com- 
monwealth, Fond du Lac Daily Re- 
porter, Lynchburg (Va.) Daily Ad- 
vance. 

Lynchburg News, Oshkosh (Wis.) 
Daily Northwestern, Racine I Wis. I 
Journal-News. Racine Times-Call. Ro- 
anoke (Va.) Times- World News, San- 
dusky (Ohio) Star-Journal. Sandusky 
Register, South Bend (Ind.) Tribune, 
Toledo (Ohio) Times. Winfield (Kan.) 
Daily Courier. 

Aberdeen (S. D.) Daily & Sunday 
American. Atchison (Kan«.) Globe. 
Davenport (la.) Daily Times. Ft. Madi- 
son (la.) Evening Democrat, Greeley 
(Colo.) Tribune • Republican, Lorain 
(Ohio) Times-Herald, Mt. Vernon 
(Ohio) Republican News, Rochester 
(N. y.) Democrat and Chronicle, 
Rochester Herald, Rochester Times- 
Union. 

Brooklyn (N. Y.) Standard Union, 
Chattanooga (Tenn.) News. Chatta- 
nooga Times, Connellsvillc (Pa.) Daily 
Courier. 



R.J.Bidwell Co 

Pacific Coatt Rapraentative 

Daily Newspapers 

of 

"Advertising Value" 

Rales, Circulation, Special Data, 
Promptly Upon Requeat 
PACIFIC COAST OFFICES 

EDITOR & PUBLISHER 

SAN FRANCISCO SEATTLE 
til Market SL UK L. C Smith Bld f 



Canadian Press Clippings 

The p rota leas of covering the Canadian 
Fsrkt la answered nr ohtatotna the 
oeevtee at 

The Dominion Press 
Clipping Agency 

whsfm glree Use clippings on all matters 
tit Interval in ron. Delated la near 95 
per rent, of Ibe nesreaapere anal publica- 
tion* ol PANADA. 

We cover eeeer fool of Canada and 
SewfmiB-slan:! at oqr bead office. 

74-76 Church fit, Toronto, Can. 

I'M i of eervlce. regular press clipping 
ratr*> — •onial rales and atlacoaata to 
Trad* soil Newspapera. 



All-Soldier New* Staff for 
Lexington Herald 

LrxiNCTos, Ky., Aug. 6. — The 
Herald announces ihe reorganiza- 
tion of its editorial news depart- 
ment as toMow s: Associate editor, 
Maurice Karnaugh; managing 
editor. LcMar <J. Ball : city edit, u . 
G. Mi Pedley; state editor, Her- 
bert Graham : telegraph and sport- 
ing editor, Herman Phelps: com- 
mercial editor, Fred Jackson. 

Sergeant J. II. Turner, Medical 
Corps, who served in Base Hospi- 
tal Unit No. 40, will return shortly 
to the Herald's advertising depart- 
ment. 

Wilh this reorganization in 
effect every man in the Herald's 
news department wore the uni- 
form when the armistice was 
signed. There were 55 Herald 
employes in various branches of 
the service, and under the reor- 
ganization the Herald has now .16 
returned soldiers, including a cap- 
tain, first lieutenant, second lieu- 
lenant. sergeant and 3i privates. 



Jacob Schmidt Elected President 

SraiNcriEtr, 111.. Aug. 1. — The Tare- 
well County Publishers' Association has 
elected the following officers: 

President, Jacob Schmidt, of the Pe- 
kin Free Press; vice-president. II. D. 
Lewis, of the Deer Creek Progress; 
secretarv -treasurer. W. R. Johnson, of 
the Morton News; executive committee. 
Mrs. F. C McKee. of the Delavan Ad- 
vertiser-Times; George Cramer, of the 
Mackinaw Enterprise. 



MORNING, NOON AND 
NIGHT 

Thr New York Times it read in the home 
and in ihe office and men and women, at 
the end of thr day. in hnmrwiird hound 
cart ami train*, read The New York 
Tune*, became they have not found time 
earlier to thorough!? ahftfirb the editorial* 
and thr new*. 

Btiaintst men often finish their reading: 
of The Time* at hone in the evening, 
after the activities of the day. 

THE NEW YORK TIMES 

".4/1 tn« neves theft fit to print" 



We can increase your business — 
yoo want it increased. 

You have thought of preea clipp- 
ings yourself. But let ua tell you 
how press clipping can be made 
a business. builder for you. 

BURRELLE 

145 Laf sycttr St, N. Y. City 

EUoblukmd a Quarter of a Century 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 45th Street 
New York 

Digitized oy Google 
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PENNSYLVANIA 

AND 

r a, 

Woolen Goods 

This year's production $80,000,000 

Pennsylvania's chief fame lies in the production of Coal, Petroleum and 
steel products and we are liable to overlook a mere matter of some eighty 
millions of dollars worth of woolens which come from Pennsylvania looms 
this year. 

The fact is Pennsylvania is second only to Massachusetts in this most 
important industry — and woolens amount to practically one third the value 
of the manufactured products in the state — the second most important 
state in the Union. 

Pennsylvania, ranking second in importance of all the states, ranks equally 
high as a trading territory, and, 
when properly cultivated, (that is 
cooperatively with local merchants 
and local daily newspapers) pro- 
duces astonishing results. 

These daily newspapers work in 
harmony with local retailers in 
their communities, and can do 
great work for national advertisers 
in making a mighty worth while 
market worth a whole lot to them. 

The city population of the cities in 
which this list of daily newspapers 
is published is 3,204,696. 

The combined circulation of these 
daily newspapers is 678,802 and 
the combined rate on 2,500 line 
basis is $1.6323 and on the 10,000 
line basis $1.4418. 
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Gorernnenl etateanent AprU let, 1919. 
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New York Advertising Situation 



Figures showing the growth in the volume of business 
placed by these stores during the first six 
months of 1919 and 1918. 



THE STORES — 

Abraham & Straus Bonwit Teller Lord & Taylor Stanley & MacGibbons 

Altman Gidding McCreery Stern 

Arnold, Constable Gimbel Macy Stewart 

Best Hearn Oppenheim, Collins Worth 

Bloomingdale Loeser Franklin Simon Wanamaker 



EVENING PAPERS 1919 1918 

The Globe 1,831,094 1,251,571 

The Journal. . .1,644,337 1,105,050 

The World . . . .1,438,053 1,053,982 

The Sun 1,518,941 1,139,153 

The Mail 781,322 1,029,429 

The Telegram.. 686,960 737,116 
The Post 311,885 450,753 

Total... 8,212,592 6,767,054 



579,523 gain 
539,287 " 
384,071 " 
379,788 " 
248,107 loss 

50,156 " 
138,868 " 



The Globe leads both in total volume and in lines gained. 



These merchants, in a position to know the comparative pulling 
power of every dollar spent in advertising, 
are good people to follow. 



Member 

A.B.C. 



THE NEW YORK GLOBE 

JASON ROGERS, Publigher 



NOW 
180,000 




EDITOR & PUBLISHER 
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July Advertising in Chicago 

The dominance of The Daily News in the six-day field is strikingly revealed in the fol- 
lowing statement of advertising for the month of July, 1919: 

Automobiles 



THE DAILY NEWS 



THE DAILY NKWS 



THE DAILY NEWS 



THE DAILY NEWS 



THE DAILY NEWS 



The Daily New*. 62,663 line*. 
Nrxl highest score, 47,703 line*. 

Books 

The Daily New*. 7,482 line*. 
Next highest wore, 1,988 lines. 

Clothing 

IV Daily New*, 119,626 linen. 
Next highe*! neore, 107,952 linea. 

Department Stores 

The Daily Nam, 234,215 line*. 
Next highest wore, 139,486 line*. 

Educational 

The Daily News 16.338 line. 
Next highest wore, 14,917 linen. 

Furniture 

The D«il> News. 23.840 line.. 
Next In .'In -i wore, 9,018 line*. 

Groceries 

The Daily New*, 43,105 line*. 
Next highest wore, 43.505 line*. 

Hotels ami Restaurants 

The l)uil> New*. 5.727 line*. 
Next highest wore. 4,777 line*. 

Jewelers the daily news 

The Daih News. 0.319 Hlail 
Next highest wore. 5.293 line*. 

Musieal Instruments 

The Daily New*. 21.608 lines. 
Next highest wore, 13.713 line*. 

Total Display Advertising 

The Daily iNew*,*805,899 lines. 
Next highest wore, 719,382 lines. 
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A days against 6 



THE DAILY NEWS 



Till I > M I N NEWS 



THE DAILY NEWS 



THE DAILY NEWS 



THE DAILY NEWS 



FIRST 

6 Jays against . 

FIRST 

6 days against 6 

FIRST 

6 day* aum i . 

FIRST 

6 days against 6 

FffiST 

6 daya «|ibiii si 6 

FIRST 

6 days against 6 

FIRST 

fe dayx jpumM 6 

FIRST 

6 daya against 6 

FIRST 

6 days against 6 

FIRST 

( days against n 



IN NEARLY EVERY IMPORT AM CLASSIFICATION 

THE DAILY NEWS 

FIRST in Chicago 

• Figures famished by Advertising Record Co, an independent audil .rnirr -ubsi-ribed to by all Chicago ne*> spapers. I 
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Nor Industries 
so over- 
whelmed 
with 
business 




And New Kngland has always 
been a rich manufacturing field 



It would seem 
as if no national 
business 
could fail 
to reap a big 
profitable 
harvest from 
interne adver- 
tising in the 
Daily Newspapers 
thru-out 
New England, 
this autumn 
and winter 

Local advertisers 
are 

having splendid 



returns 
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Seven Consecutive July Gains 

for The Star 

The St. Louis Star lias made substantial gains each July over the same month 
of the previous year for seven consecutive years. No other St. Louis daily 
newspaper has shown this unbroken record of successes. 

IN JULY, 1919: 

The St. Louis Star Gained 
102,396 Lines 

Throughout 1918, when all other St. Louis newspapers were experiencing ter- 
rific losses, The Star recorded nothing but gains. This year The Star is mak- 
ing gains over gains — The other papers are only showing gains over previous ] 



Again in July, as in previous months, The Star published, as the following figures show, more advertising of 
local classifications than TWO and often THREE other St. Louis daily neicspapers COMBINED 

DEPARTMENT STORES Lines 

The Star 108,383 

Glohc-Demoerat und Time* COMBINED 103,025 

The Star's excess over TWO 5,358 

GROCERY 

The Star 13.947 

Post-Dispatch. Globe-Democrat nnd Republic COM- 
BINED .13.676 

The Star's excess over THREE 271 

MEN'S CLOTHING 

The Sur 3,690 

The Time* und Republic COMBINED . 2.460 

The Slur's over TWO 1,230 

MUSICAL INSTRUMENTS 

The. Sur 4.340 

Time*, Globe-Democrat ami Republic COMBINED 4,092 
The Star's excess over THREE 248 



LOCAL DISPLAY ADVERTISING Lines 
The Star .229 311 
The Time* and Republic COMBINED! !!!!!!!!!!! 19IU118 
The Star'* excew over BOTH 31.293 

AMUSEMENTS 

The Star 21.876 

Posl-Dispulch null Globe-Democrul COMBINED. . . 16.879 

The Star's execs* over TWO 4,997 

WOMEN'S READY-TO-WEAR 

The Star 17.590 

Clobc-Deniocrat and Republic COMBINED 12,705 

The Star's excess over TWO 4,885 

FURNITURE 

The Star 8,245 

Globe-Democrat. Republic and Times COMBINED. 8,210 

The Star's excess over THREE 3S 

During July, The Star published 24.251 lines more Local Display Advertising Week Days than the 
Globe-Democrat and 31,293 lines more than the Times and Republic combined. 

For Thirty -Six Consecutive Months The Star has published MORE Ix>cal Display Advertising Week 
Days than the Globe-Democrat. Times or Republic. 



The Star's Gain in National Advertising during June 
was 189% 



Foreign Advertising Representative* 

STORY, BROOKS & FINLEY 



CHICAGO 
Peoples, Gas Building 



PHILADELPHIA 
Colonial Trust Building 

say "Paper,"— Say "STAR" 

Trade Murk Rcginlrrrd 



NEW YORK 
Fifth Avenue Building 
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Philadelphia 

is a very active market for Building Supplies 



BEAT JULY BUILDING RECORD 

Completed Construction. Here $6,. 
2SI.930 Mora Than High... Figure 

Building work started in l'hila- 
gdlpMl this month has an IMPTf- 
galc completed construction value 
..f S6.281.9.10 greater than that for 
any previuus July. 

There were 917 permits, for t.SoO 
opct aiioits. taken out at the Bureau 
of Uuilding ln»peelion. The value 
hKurr COIf HI with $1,137,745 for 
July last year. $5,195,-165 for 1917. 
anri S3.KM..W5 for 1916. the year 
before the United States entered 
the war against (icrmany. 

In the first seven month* this 
year the bureau granted permits for 
$28,264,920 worth of building, dis- 
tributed among 8.565 operations 
The valuation figures for the cor- 
responding period in recent years 
were: 1918) SI0.269.W0: 1917. $25.- 
726.585. and 1916. S28.I55.105. 

Itemization of the current July 
report includes 658 two-story 
dwellings valued at W.15O.J0O; 74 
three-story dwellings. $810,500; 7 
lactones, $347,500 : 92 garage*. 
$2.12.770. and additions, alteration] 
and repair*, to present buildings. 

SUSMJ& 



Home and factory building and con- 
struction is going forward with a rush 
in Philadelphia. 

War-time scarcity of houses has led 
to the formation of many Tenants' 
Associations, one of them alone plan- 
ning to put up 6,000 dwellings. 

Building construction, alterations, 
enlargements, renovations, refurnishing 
and painting are the order of the dav. 
411,583 buildings of all kinds are now 
in Philadelphia. Thousands more are 
under wav. 

Are vou going after any of this Phila- 
delphia business? 



Dominate Philadelphia 

Create maximum impression at one cost by concen- 
trating in the newspaper "nearly everybody" reads— 

The Bulletin 

Net Paid Average /ICC 11 O Copies 
for July ftfD D , ± ± Z a Day 



No prijte, premium, coupon or other artificial circulation •timulltiori method* have ever been 0«*d b> "The Bulletin." 
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NEWSPAPER PUBLISHERS STRIVE TO CONSERVE 
NEWSPRINT, A NTICIPATIN G SHORTAGE 

They Plan to Profit by Editor & Publisher's Warning That Conditions for Future Delivery 
of Paper An* Daily Becoming More Critical and United Action Must Be Taken 

for Their Mutual Protection 



\V/ mi 1 hid reaUxatlon of the «ri- 
YY ouinesi ol the newsprint >itua- 
tion in the United Slates and 
Canada, a* a result of the wanting 
suunded by Edit.* & Pubij-iii «. news- 
paper editor* and publishers are now 
'.ending ever)- effort to meet the big 
problem of supply and excessive demand 
that face* them. 

Ii U generally accredited that the 
conditions fur the future delivery uf 
paper are growing more critical each 
day, and that some united action must 
':< taken by newspaper makers at once 
for the protection of their own business. 

In a bulletin, that has just been is- 
s icd from the New York headquarters, 
members of the American Newspaper 
Publishers Association are warned that 
.he utmost possible conservation of 
newsprint is now necessary- It is 
pointed out that publishers «rc expe- 
riencing extreme difficulty in securing 
additional tonnage above contract, and 
inch that can lie found is offered at 
prices well in excess of $3 75. 

Hecently some lots of newsprint have 
been offered at from $4 10 to $4.40 
lob. mill, and some small offers are 
rrpnrted Bl high as $5 20 delivered. 

A meeting of the publisher* of Louis- 
ville has been called for this week to 
lisrtiss the situation and the same ac- 
tion will probably he taken in other 
nties. 

Hopeful INote from Canada 

The one hopeful note during the last 
week came t'rom Montreal where the 
Newsprint Bureau is in session. Mann- 
futurer* pointed out that an increased 
production was to be expected and mak- 
ers of nets sprint machinery reported un- 
usual artis-itv in their business. 

Some publishers arr now advocating 
a return to government control of the 
-I'ttation :is *he possible means of over- 
riming the threatened crisis. The 
statement of S S. Carvalho. one of the 
hiehest authorities in America on pub- 
tubing conditions, published in the last 
ix-.ie of RutToa & PritLtSHOt. in which 
le.-tarrd that paper slocks at the 
mill had already readied the danger line 
and immediate steps to bring about cor- 
onation are a necessity If actual paper 
want during the months of December, 
January and February, is to he pre- 



While the general raising of news- 
paper sales rates to dealers and car- 
rier* seems to be one of the possibilities 
if the s*rv near future, mans- Ameri- 
can publishers believe that this alone 



will not be enough, and that other 
means will have to be taken to save 
paper. 

It is now generally accepted, as 
pointed out by Knm* & Pi m.imik*. that 
supply and not price warrants first con- 
sideration. During the past week the 
topers of America have continued to eat 
into the available supply. The bulletin 
issued hy the A. N. P. A. says: 

"It ii reported that the mills now have 
on hand an average of but four days' 
supply, or less than at any lime during 
1918. not withstanding the fact that dur- 



print lieing secured at the expense of 
the production of specialties because the 
specialty market is reported to be at the 
present time a* high or higher com- 
paratively tlian newsprint. 

"There is reason to believe that the 
quantity of advertising will increase in 
the near future and the only viiible hope 
of relief for the present seems to lie in 
unis rrsal ami thorough economy on the 
part of consumers. 

"It is suggested that publishers imme- 
diately cooperate with other publishers 
in their city with a view to taking steps 



If Newsprint Goes to 3 Cents a Pound and You Inereaw Your 
Selling Price Your Revenue Will Be: 
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Natl — Figures given above arc based on the street price of Sunday 
newspapers selling ai 2c. 3c. 4c and 5c. in the order named, and daily 
papers selling for retail at 5c. 6c. 7c. 8c, 9c and 10c. in the order named. 
All figures on the prices of newsprint are based on the possibility of 
t«l>er going to 5 cents a pound, or $5.40 delivered in the press room. 
Sunday paper weights are figured at the rate of 70 page*, or one pound to 
the paper issued, and the daily paper weights at 24 pages to the paper. 



tag the first six months of thi 
production exceeded that of die first six 
months of 1918 by approximately 6 per 
rent. The Federal Trade Commission 
reports show that on June 30 there wa« 
on hand and in transit an average of 
about 37 days' supply against the sup- 
ply of 56 day* nn June 30. 1918. 

Supply I* I i»v» 

"There seems to lie less surplus news- 
print availahle for use at the present 
time than at any time during the war, 
and any interruption of production or 
transportation would result in even in- 
creased prices lsecause of the absence 
of reserve stock or any margin of safety. 

"There seems to be no nope of relief 
through increased production of news- 



lo 



seii the danger of largely increased 



The Paper Mill, current issue, says 
that all mills are now running to capac- 
ity and are having a hard time to sup- 
ply the daily demands nude upon them 
and are absolutely unable to accumu- 
late the surplus being demanded to pre- 
vent a shortage next winter. News- 
print will rearh a price of not less than 
$75 a ton at the mill according to R. B. 
Maltby. secretary and treasurer of the 
Remington Paper and Power Company, 
in an interview in the same publication. 
Reports to the Paper Mill show great 
activity in the establishment of new- 
mills but no assistance can be expected 



from them for one year at least. 
Canadian Kxports 
Canada's exports of paper, pulp and 
pulp wood continue tu increase. In the 
month of May exports amounted to 
SM.418.000 as against $8,407,000 in May, 
1918. Paper (newsprint) showed the 
largest gain; its increase being $1,410,- 
000. Chemical pulp fell off $483,000, me- 
chanical pulp $76,000 and pulp wood 
$KIX.W0. 

In the first two months of the present 
fiscal year newsprint exported gained 
$1.883.0110. The figures show that Can- 
ada is manufacturing more of the fin- 
ished product and sending less of the 
unfinished product abroad In the fiscal 
year closed March 31. 1919, Canada ex- 
ported over $W.9W.OflO worth of ; 
pulp and pulp wood. 
Hither Price. Will Not Solve 

W hile the lielief is growing that 3-cent 
dailie* are a po»*ibility of the near 
future, it is the general impression that 
this alone will not meet the neesls, in 
itself, of the present great crisis. 



every effort to increase their output and 
reap returns during the present emer- 
gency Paper makers say the present 
conditions will continue in the paper 
market for several years at least. 



DODGE I1F\I>S BIRF.AU 



Print 

Succeed the Late C, H. P. Gould 

Mon-ikeal. Aug 13— P. T. Dodge, 
president of the International Paper 
Company, was elected president of the 
Newsprint Bureau with headquarters at 
New York, at a session held in Montreal 
this week, succeeding the late (1. II. 1'. 
Oonld. 

Reports on production for the first six 
months show that Canada manufactured 
.188,924 tons of newsprint and the United 
States 671.141 tons, an increase of 6 per 
cent over the figure* for the COrTtiasmd 
ing period last year. It was also shown 
that the demand for newsprint was 
never greater than at present, while the 
supply on hand was never smaller. 
Advertising in the United States is 46 
per cent heavier than at this time last 
year. 

On the other hand, it was pointed out 
that an increased production of news- 
print was t<> tie counted on and that 
makers of newsprint machinery re- 
ported great activity. 
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WHAT NEWSPAPER MAKERS SAY 
ABOUT NEWSPRINT SITUATION 



T. R. Willi.nu 

IIIlcimku Man agi.ii, Pirtsattsc PssssJ 
All the important war-time 'regula- 
tion have heen and still are in effect in 
I'ittsburg In addition, the Pittsburg 
publishers adopted many additional con- 
servation measure* and economies not 
required by the War Industries Board, 
.mil these also are slill in effect. 

You will recollect that Pittsburg was 
the pioneer in the matter of starling 
economics and in making news print 
conservation rules— in fact, the regula- 
tions of Pittsburg were taken as a 
model for the War Industries Board to 
work on. when ihc latter made regula- 
tions governing news print during the 
war. 

Pittsburg has also been pioneer in the 
matter of increasing subscription and 
retail prices, having advanced to 2c. in 
1016 on dailies and a llttk later to 10V. 
cm tie Sunday issues. The Sunday 
price is the highest, we believe, in the 
United Slate* for any city of the siie 
of Pittsburg. 



print consumption that was established 
during the war period. We are sticking 
to the no returned basis despite the 
handicap put on us by the Philadelphia 
(■apers in going back to the return privi- 
lege. 

Baltimore papers arc united in their 
intention to maintain strict economical 

policy. 

Erwin R. Davenport 
!M- v l' t-tts Tiuw'TnionI 
The Rochester publishers are car- 
rying out war time regulations, but in 
spite of that fact, we are running 
ahead of our contract*, and it is prob- 
able that by united action, we wilt 
make further restrictions as regards 
news matter and may even limit the 
amount of advertising carried. 



AIRPLANE MAIL FOR LINER 

Shock Absorbers Will Be Used to Deliver 
Newspapers at Sea 

Shock absorbers and a flexible cable 
will It used to. Iain] newspapers and 
other mail aboard the steamship Adriatic 
from an airplane in the first Government 
test of marine mail delivery by airplane. 
It was pointed out by naval aviators that 
the mail pouch if dropped might hit the 
deck with a destructive force, so it was 
decided to land 'it by wire cable. 

Postmaster Patten received word from 
Second Assistant Postmaster-General 
Praegrr to-day that special mail carried 
via aeromarinc flying boat need bear 
only the regular rate of postage required 
to the country to which it is sent. • 



W. F. WUey 

I'..' I.. i MAstscts. fiffrifcKsii Ksgetssal 
Cincinnati publishers are already 
making a concertetl effort to conserve 



Atlverttsing Revenue Above Paper Cost If Newsprint Goea to 
S Cents a Pound 
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The altove figures on weight are based on 70 pages to the psMsadi the 
page return on advertising is based on a count of 2400 agate 1-ne* to 
the page; the paper cost is figured at the possible chantc of $540 per 
hundred pounds delivered in the prcs» room. 



In view of the news print shortage 
there is no disposition, that we know 
of, among Pittsburg publishers lo annul 
an> of ihe conservation measures, nor 
to reduce the pricr of the daily and Sun- 
day papers. 

J. H. Hiuins 

JlitSUH M.SSJ.UJKB. HOST"* llt»sLp| 

Xo action has as yet tieen taken by 
Boston publishers in relation to the cur- 
tailment of consumption of news print 
except that the no return policy is still 
effective. Personally I believe a limita- 
tion of matter other than advertising 
should be put into effect 

H. L. Roger* 

|lti tiKKSs Maxagam. Chicago Dailt NswiJ 
Do not believe possible paper short- 
age condition can be adjusted through 
publishers' co-operalion nationally or 
locally. It was necessary for the War 
1 rade Roard to art in order to get con- 
servation during war and I believe that 
only a body with similar authority could 
help situation except in isolated cases 
now. 

Marrellu* K. Foster 

| PklMDISI. HivsToir ChsokicsiI 
The Chronicle will lie very glad in- 
deed to co-operate in all matters pertain- 
ing In conserving of news print. We 
do not allow returns, do not issue any 
free copies and we hold down on the 
sire of our papers. 

Paul Patterson 

llii .11 us Uasaim. llALtmisti Sr«l 
Baltimore publishers have maintained 
the conservation policy reuarding news 



news print. Advertising demands, how- 
ever, militate against a large saving and 
publishers are imposing Government 
war timi- restriction* ntson themselves. 



H. C. Grant 

IPtnitsnu. alliWAt-Ksl JoltrKAL] 
Until publishers can be made to un- 
derstand that careful editing and not 
Milume of while space used make for a 
successful newspaper policy, it will be 
impnssihle to eliminate wasteful com- 
petitive practice and effect logical sav- 
ings in news print consumption. 



Victor Rosenwater 

(F.Dltos, Omaha Iiailt P-ssl 
I do not know any way to conserve 
news print unless by resuming the plan 
urged by the paiier conservation com- 
mitter prior to the close of the war. and 
actually living up to it. 

Audit Bureau Reports 

Chii'aoo, Aug. 12. —A. B. C. Reports 
have lseeii issued on the following 
newspapers : 

Cambridge (Ohio! Daily Jeffersonian, 
Coshocton (QhfcO Tribune and Times 
Age, Davenport la) Democrat & 
l-eadcr. Kork Island (HL) Argus. 



Named in Honor of Publisher 

Rivirtgton Street, one of New York's 
East Side thoroughfares, was named in 
honor of Jamr* Rivington. who was 
publisher of the Xew York Gazetteer in 
pre-revolutionary times. 



THIRTY YEARS A BUILDER 
OF CIRCULATION 




tisNtAr A. Soml.l 



* RNEST A. SCHOLZ lias just 
'rounded out thirty years of continu- 
ous circulation 
work, all of it 
under two own- 
ers, and he is not 
much over forty 
at that. The twig 
was bent early 
and the tree has 
inclined to grow 
into one of the 
foremost and 
highest paid cir- 
culation mini- 
ger* in this coun- 
try. As an oi- 
lier h o v nosing 
around the circu- 
lation department 
of the Chicago 
Daily News, thirl) years ago, he started 
to add lo his fund of information and to 
make friends. He has been doing ii 
ever since. Thirty years' circulation ex- 
• cricnee have only added to his ability 
to grasj> facts and to use thtm. to malty 
>ricnd* and keep thtm. 

Under the ownership of Victor F. 
I aw son. Krncst SchoU worked first in 
ihe circulation department of the Chi- 
cago Daily News and then liecame cir- 
culation manager of the Chicago Rccord- 
ilerald. later lieecwning business mana- 
ger, which post he held until Mr. Law- 
son sold the Record- Herald. 

A quarter of a century in Chicago 
newspaper work prepared Mr. SchoU 
for the place he now holds, circulation 
manager of The American Magasinc, 
Woman's Home Companion and Farm 
and Fireside— the Crowell group. Since 
the acquisition by the Crowell Company 
of Collier's Weekly, his capacity for or- 
ganitation finds additional opportunity 
for work. 

His ability lo produce tits him lo 
handle a big joh in a big way. It is 
claimed that today F.rncst SchoU directs 
the largest number of men and women 
i-nitag-d in circulation work fur any sin- 
gle concern in the world. In the 
i rnwell < ompany alone he probably di- 
rects as many circulation men as the 
number who attend the annual meetings 
of the International Circulation Mana- 
gers' Association. He hold* conventions 
once a year of his own organization, 
sery much similar to the I. C. M. A 
meeting*. A large number of news, 
ptfptf circulation managers and members 
of the 1. G M. A. are now included in 
ihe Crowell circulation orgaiiiration. 

A graphic chan of ihc Crowell Circu- 
lation Department look* like a massive 
oak tree spreading its branches in every 
direction, so multitudinous are the 



branches of the work. Twenty-eight 
branch orbec*. each with a manager ti 
charge, employing crew managers, can 
vassers, collectors and clerks, are eacl 
in reality circulation departments it 
themselves. 

Yet. so thoroughly is the work orga 
mired that the branches in the principal 
cities of the United States move aloii| 
under prrfect control from the home of 
lice like well-oiled machinery, ami th- 
branch office department is only a sntal 
part of the job which requires traines 
men of character and selling ability 
Even Mr. SchoU's best personal friend 
do not know how or where he gets then 
all. 

Perhaps that pur/le explains a pre 
dominating characieristic. It is a maxin 
of Ernest SchoU that, "if you arc ; 
friend of a man, stick to him ami le 
him know that you are his friend.' 
which implies sincerity, also willingucs 
to inspire and dctclop. Many men now 
holding important positions under Inn 
formerly w orked for him on the Chicago 
papers. They are glad to come lack tt 
him. 

They seldom leave his employ, foi 
there is a certain pride in being able H 
hold a job under F.rncst SchoU. He k 
a father to all of them and yet not ok 
enough to be. for thirty >ears of circula 
linn work such as he ha* been doint, 
have somehow or other kept him youns 
—learning something new and usefu 
every day. hut with the good judgment 
and stability that comes to the youns. 
man of forty. 

Canadian War Daily Endt 
Useful Career 

The Record, for Four Years, Kept Do. 
minion's Fighting Men Informed 
About Events at Home "With the 
Regularit) of Rations" 



Ottawa. Ont.. Aug. 13.— After a pic- 
lurcsquc and useful career, begun in 
the Spring of 1915. the Canadian Daily 
Record has ended its existence as a pur- 
veyor of news to the Dominion's fight- 
ing men. During the period in question 
it enjoyed the reputation of keeping 
Canada's suldiers informed about events 
at home, even in most strenuous nrnes, 
w ith the regularity of rations. 

The Record began as a news slip, 
issued with orders of ihe day. It re- 
ceived such an enthusiastic reception 
ihat the Canadian War Records Office 
in London derided to expand it into a 
fiiur-iinur daily. 

For a time, the cost wa* Isnrne by the 
Canadian Government, but it was not 
long before the unique paper was put on 
a business footing, with the result that 
in latter days the only government 
assistance necessary was the half cent 
|tcr copy paid for distrihnting it without 
charge In ihe entire C. F.. F. 

In the early days, cable news amounted 
lo only a very brief summary of fifty 
words sent by the Press Gallery. This 
steadily increased until the Record car- 
ried up to two thousand words daily. 

The editorial staff of the Record was 
composed of Canadian newspapermen 
who had served in the line, and under 
whose directiuit it was made a "live" 
paper of from four to eight pages, carry- 
ing both "home' and army news. 

The numerous war veterans' publica- 
tions that have sprung up in Canads 
simii will have their number increased 
hy the Imperial Veteran, official orgaij 
of Canadians who have fought with thr 
British regulars. Captain G. C. F. 
Wheeler, president oi the association, is 
making arrangement* ior the issuance m" 
the first number. 
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GOVERNMENT TO RELY UPON FREE PUBLICITY IN 
GETTING HIGH PRICE FACTS TO PEOPLE 



No Plans Made for Use of Paid Advertising in "Supplying the Puhlie With Information 
Regarding the Actual Supply of Particular Commodities "—Newspapers, in Face of 
Threatened Paper Shortage Expected to Shoulder Burden 



lis-. si nvi ii^L-tM co»nr»rowp«Hi> 

Washington. August 12. 

IT'S the uik aid answer: "We hadn't 
thought of that " 
The Federal Government docs not, 
it lent, at this time, intend using the 
advertising columns of the newspapers 
in its tight for price publicity 

The President's assurance that the licit 
results toward reducing the cost oi liv- 
ing may ije obtained through imbrication 
if "fair prices" i« taken here to mean 
nothing more nor less than that the 
Federal departments will collect and 
puMish the information as "news." In 
Miner vv. mis, in this as in most of the 
thins* it has been doinK for years, the 
Government doe? not comprehend that 
advertising has any connection with 
publicity . 

Publicity can accomplish a gnat 
dial." the President said, and proceeded 
t • sell how the Government proposed 
: • handle that publicity "The Depart- 
ment of Commerce, the De partmctit of 
Agriculture, the Department of Labor 
-ad the KeHcral Trade Commission can 
r..j a great Heal ...wards supplying the 
public, systematically and at short inter- 
vals, with information regarding the 
-ictual supply of particular commodities 
.vitcli are i:i existence but not available 
I ceausc of hoarding and with regard to 
■'u- methods of price fixing wh-.rh are 
'•■eiiiK used bv dealers in certain food 
'tuffs and othrr necessaries " 

Government Bead* Self-Satisfied 

HtiiTOk & Pi'M.i>fir.K*.s correspondent 
has been rtinn niir itttn the blind alleys of 
Htrcauerauc self-satisfaction and immo- 
bility :n the effort to find one depart- 
ment head <>r •economic expert" who 
t'linfcs it is tlte function of the Govcrn- 
iium to nuke the information referred 
:o l.v the President available to the 
American consume/ through the medium 
of paid advertising. 

Here is what will be done: 

The Administration will get further 
appropriations from Congress to fight 
tile cost of living. Tho.e funds will be 
.icv -ted to the mobilization of addi- 
tional clerks 1n Washington and the 
printing of reports When these reports 
have been mailed to newspaper offices in 
Washington and through [he stale and 
t .uitiy food administration organiza- 
tions, which have been revived for the 
purpose, to local papers, the Government 
will have considered its work il -ne and 
well done. 

Army and Navy Advertising Pioneers 

It it should occur that the papers ope rat • 
i-i sr. in the face of a possible or threaten- 
ed shortage of newsprint, are forced to 
omit or curtail one of the reports out 
of the numerous cues which will be 
l rilic.nutig from four or tivc different 
sources, then we may expect to hear 
something more about the necessity of 
"cooperation by the public press." in this 
"crisis'" It may even happen that some 
complacent little mind entrenched be- 
hind a bureau desk may fling something 
about the urwspapers being subservient 
to "interests engaged in profiteering" 
All of this traces tu the fundamental 



tack ot appreciation here in Washington 
of the projscr relationship between the 
Government and the press. It is true 
that some strides have It-en taken to- 
ward changing this. The Army and the 
Navy and one or two isolated bureaus in 
other departments have taken the bit in 
their tesih and gone ahead wth adver- 
tising campaigns, but that happened 
solely and chiefly because it had been 
brought home to them that they could 
not longer expert the papers to con- 
tinue donating millions of dollars ot 
sj«ice 

Investment for Common Good 

The answer now to inquiries relative 
to the Government advertising its price 
reports in newspapers as a direct invest- 
ment for the common good, is that there 
is so much interest ill :he«e reports that 
they possess giea- new, value and ilic 



papers "will 1* glad tu get them " It 
means simply that the newspapers must 
conduct the fight against the cost of liv- 
ing. They will gel the information from 
the Government, but it will be the 
papers and not Ule Federal departments 
which must carry the fight to the people. 
Of course, if any good should come of it 
in the form of lower prices, ihe Govern- 
ment will take— and doubtless get— all 
of the credit. Some kind-hearted bureau 
chief may issue a statement thanking the 
papers for their "splendid patriotic co- 
operation,"' and pat himself on the back 
for his forethought and broad vision. 
The publishers then can add those thanks 
to the thousands they already have 
and turn to ihe consideration of i 
rising production cost: 
wage demands of the 
chapel. 



Government Advertising Should Folio 
President Wilson's Attack on Profiteering 



By JAMES O'SHAUGHNESSEY 

t * n ill- 1 t- Secret; i ; , \tuc-t, «n V ...vtjli. „ o ; V. I . rt -.>•>- \umii. 

>kl-..SIDK\T WILSON offered a so tisnig alone has the power to dispel. 



r lution to the problem of living costs 
in a single paragraph of his message 
It is to be desired above all else that 
his suggestion should be properly voti- 
sidi red hy Congress and by the public 
at large The winds of the President, 
however, on this point, need amplifica- 
tion and should have re-iteration in 
every newspaper. Here is what he said; 

"And publicity can accomplish a great 
deal. The purchaser can often take 
care of himself if he knows the facts 
and influences he is dealing with ; and 
purchasers ate not disinclined to do 
anything. e : tlu-r singly or collectively, 



If this suggestion of the President 
is acted upon, in the wisdom of the 
President with the counsel of advertis- 
ing agencies, the abnormalities in the 
high cost of living will be absolutely 
eradicated. The evils in the high cost 
of living will bo positively if moved. 
The disturbed mind ot the puMic will 
he put at ease. 

This dees not mean that prices will 
go back to 1916. It means that prices 
will go where they ptopcrly belong, in 
justice to the consumer and to the pro. 
ducer, ami in fairness to the dealer- 
Official Washington knows advertising 



that may fir necessary for their self- „„!;,,• iin d has an appreciation of its 

protection." vi | uc 

Hy publicity the President means Since President Wilson has thus 

proper publicity. specifically called the attention of Om- 

l'roper publicity translates into ade- gress to the potentials of advertising in 

i|uale jaid-for advertising this emergency, it is to be desired as a 

Proper advertising is a cure and a paramount thing that every newspaper 
preventive of prolitecring 



Properly advertised goods are not and 
hav e not been profiteered 

The crimes of the profiteer are pos- 



sible only in the darkness which adver- proper action 



publisher in the country will respond to 
the President's call for advertising by 
giving him the moral support which will 
ju-tify Congress in immediate and 



FRANCIS DISCUSSES RUSSIA 



Ambassador Is Guest nf IS. Y. Advertising 
Glob at l.unrbron 

David K. Francis, Amlussadnr to 
Russia, was guest of honor at a 
luncheon at the Advertising Club of 
New York City Wednesday Me spoke 
briefly on conditions m Russia, bring 
introduced by John Adams Thayer. 

One of the biggest problems con- 
fronting the United States is that of 
helping to restore order in Russia, ami 
the Soviet government represents less 
than 10 per cent of the population and 
holds us |».wer !>y a reign of terror, he 



PUBLISHER GETS RARE PRINT 

Charles Spall Is Presented with Boser- 
town Democrat Ancient Sonnet 

Bovnrtows. Pa., August 13. — Charles 
B. Spatr, publisher of the Uoycrtown 
Democrat, has lis en presented with a 
rare print from a French press by his 
friend and fellow townsman, Col. 
Thomas I. Rhoads, who has just re- 
turned from alnoad. 

It is a copy of a Sonnet, entitled "The 
Happiness of the World." written and 
printed by Christopher I'lantin in the 
sixteenth century, or almut 1380 It was 
printed from the oiiginal type, which is 
still in existence. 



ASKS $2,000,000 FOR 
WAR INSURANCE ADS 



U. 9. 
ley-Jones 



of Which Col. R.C. 
Is Director. Want, 
by Congee.. 
Expedite Its Labors 



The United States Bureau of War 
Risk Insurance has asked Congress for 
an appropriation of lsi.000.000 for adver- 
tising, most of which, if the money is 
forthcoming, will be spent with news- 
pa pcrs. 

The need of this appropriation was 
emphasised by t ot. R. G. Cholmley- 
Jonrs. director oi the War Risk Bureau, 
in an address at a luncheon in his honor 
Wednesday, at the Hotel McAlpiu by 
the American Association of Advertising 
Agencies. 

More than 3)0 men prominent in the 
publishing and advertising fields at- 
tended the affair. Col, Ciiulmtey-Jnncs, 
who formerly was advertising manager 
for the Review of Reviews, was intro- 
duced hy William H. Johns, president 
of the A. A A A. He said: 



"I have asked Congress to give the 
War Risk Insurance Bureau an appro- 
priation that will enable us to advertise 
to millions of men who have been in 
war service abroad anil who are now 
returning to their homes facts regarding 
the insurance, allotments and allowances 
lo which they are entitled and concern- 
ing which most of them seem to be 
bewildered or in densest ignorance. 

"At present ihe Bureau of War Risk 
Insurance is handling abint ."0,000 
pieces of mail daily. About 30 per cent 
of the letters we write to men who have 
taken nut fiovcrnmcnt insurance come 
back to us, lsetause the men who have 
returned from service abroad have 
changed their home addresses. 

Will Solve Problem 

"These men do not know where to 
reach us and we do not know how to 
communicate with them Advertising 
ill solve this problem and end much of 
the censure of the Bureau of War Risk 
Insurance for failing io pay 
claims promptly. We are doing the ' 
we can under the present 
but widespread advertising will enable 
us to do a great deal better," 

A bill to appropriate $2,000,000 for 
advertising for the Bureau of War Risk 
Insurance is now in the hands of a sub- 
committee of the House Committee on 
Appropriations 



Montana Democrats Organise 

Gkest 1-si.i.s, Mont., Aug 1 — An or- 
ganization of the Democratic weekly 
newspapers of Montana has been effect- 
ed, vvj'b the following officers P nil R. 
Flint. Malta Call, president; T. A. 
Huscy. Conrad Independent, vice -presi- 
dent: Herbert M Per:. Harlowton 
Press, secretary ; C. I Yas Hinder. Bow - 
doin Krarrm, tri 
ti'K will t H held 



ft 
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Y. NEWS WRITERS 
PLAN UNION 



Committees from Editorial Department! 
of English Language Papers Confer 
with Orfaniier for Typographical 
I'llion on Details 

An effort is being made, with the en- 
couragement and support of the Inter- 
national Typographical Union, to or- 
ganize a labor union of men employed 
in the editorial departments of the Eng- 
lish-language newspapers of Greater 
New York. 

A conference at which plans were 
made to this end were discussed has been 
held by committees representing news- 
paper workers of Manhattan and Brook- 
lyn, with J. E. McLoughlin, eastern rep- 
resentative and organizer of the Typo- 
graphical t'nion. These committee* 
agreed to have every newspaper office 
in the two boroughs canvassed to learn 
whcihct prevailing sentiment was in fa- 
vor of a union. 

Previously a meeting to discuss the 
organization of a union that would in- 
clude only newspaper men of Brooklyn 
was held at the reporters' room in 
Borough Hall, Brooklyn. There was an 
attendance of about twenty-five men. 
who expressed themselves in favor ol 
the project. 

Later, on advice of Typographical 
Union officials, who explained that a 
charter could not be obtained for a 
union limiting its membership to a sin- 
gle section of the city, it was agreed 
thai newspaper workers in ihe other 
boroughs, particularly that of Manhat- 
tan, should he asked to assist in forming 
the organization. 

Thomas F. Reilly, of the Brooklyn 
Standard-Union, was appointed tempo- 
rary chairman of the Brooklyn meeting 
and in turn appointed John I'". Geis. of 
the Brooklyn Times, chairman of a com- 
mittee to ascertain what sentiment there 
was, both in Brooklyn and Manhattan, 
in favor of organizing. 

Want* Experienced Men 

"If the real newspaper writers of 
Greater New York want a union they 
can have it and it will be a success," 
•aid Mr. Mcl-oughlin, organizer fnr the 
Typographical Union, after his confer- 
ence wilh the committees from both 
boroughs. 

"I found that there was some reluc- 
tance on the part of the men employed 
in Manhattan to unite with the men in 
Brooklyn because the prevailing scale of 
wages in Manhattan is higher. 

"I explained to them that any attempt 
that might be made to change the wage 
scale would be similar to that effected 
w hen Rrnoklyn became a part of Greater 
New York. 

"Thr wage scale of the members of the 
Brooklyn Typographical Union then was 
lower than that of the union men in 
Manhattan, but ihe two unions weie 
amalgamated and the scale of the Rrook- 
'v n men was brought up to that of the 
men across the river. 

"Ilowr'cr. if the proposed Newspaper 
Writes' Union of Greater New York 
is to be a success, we must have experi- 
enced newspaper editors, copy readers 
and wrilrrs in it. from thr start. I don't 
want to take a chance with correspond- 
ence school journalists or amateurs. I 
want men who hate had al least three 
ye»rj' experience at the game, and I 
waul In get an enrollment of at least 75 
per rem ol them in evrry office. 

"l urihermnre, I don't want any part- 
lime workers, hut men who make a busi- 
ness, at least six days a week, of work- 
ing for newspapers." 

He added that he was going In be 
absent from the city until Labor Day 



and that in the meantime he understood 
thai committees and sub-comtniitees 
rct.reieniiiig the Manhattan and Brook- 
lyn newspaper workers with whom he 
Conferred would be active in getting ap- 
plications for membership. 

German Writers Organise 

The attempt to form a union com- 
posed of men in the editorial depart- 
ment of English-language newspapers 
in Greater New York follows close ui>on 
the organization. Monday, of a union 
composed of editors, copy readers, and 
reporters on the live German newspapers 
of the city—the muming and evening 
Siatts-Zcitung. the morning and evening 
Herold. and the socialist paper, the 
Volks-Zeitung. 

This organization has an initial mem- 
bership of 5°- and will receive a charter 
from the International Typographical 
Union. Its officers say it will have a 
membership of 100 or more within a 
week, including approximately 97 per 
cent of the men actively engaged in 
work in the •dilorial departments of 
German newspapers. 

"Tile next step will be to make plans 
for obtaining higher wages and better 
hours of labor." said one of the new 
officials. 



ST. LOUIS WOMEN AS DELEGATES 



Will Be Well Represented al New Or- 
leans Convention of A. A. A. W. 

St. Li IMS. Mo., Aug. 13.— The 
Women's Advcrisinig Club of St. Louis 
has circled these delegates to the con- 
vention of the 

Associated Clubs 
in New Orleans ; 
Miss Mary 
Wheat, president 
of thr club; 
Mrs. Julia Ship- 
Icy Carroll. Miss 
Olivia Brueggc- 
iii. in and Miss 
Louise Lenoir 
Thomas. 

Other mem- 
bers of the club 
who will attend 
the Convention are 
Miss Mary Simple Scott and 
V A. L. Jones. 



HIS OWN MEDICINE 
HELPED HIM TURN A 
CRITICAL CORNER 




Miss SIsmv Wiikat 

Mrs. H, T. 



\xtell, 
Miss 



The erection of an assembly plant of 
an American automobile company in 
Cadiz is the latest example of what the 
Spaniards call a commercial invasion. 



EDITOR LEECH'S IMPRISONMENT FOR CONTEMPT 
MAY LEAD TO CONGRESSIOINAL INVESTIGATION 



J7 DWARD T. LEECH, editor uf the Memphis Press— a Scripps newspaper— 
L-t nas j US | concluded a ten day jail sentence for contempt of court. As has 
been mid in detail in Emma 4- Publisher, Mr. Leech was convicted of contempt 
on the elaim that he had commented upon a caar which was still pending in 
court. 

The offending editorial, however, contained no reference to any particular 
case nor to any particular judge. Names were not mentioned. The charge was 
made that the judiciary had been corrupted by the politicians — that the courts 
had been virtually controlled by political bosses. It happened that an election 
MM at hand. A judge, who was a candidate for re-election, had just rendered 
a decision favorable to an election commissioner who was under lire in a political 
war. This judge, contending that the editorial was an attack upon htm and that 
it interfered with the administration of justice in his court, cited the editor 
for contempt before another judge. He was convicted and the conviction was 
affirmed by the higher tribunal of the state. 

The Scripps newspapers, considering this case in the light of an assault upon 
press frecduin. are calling for a congressional investigation of the tendency of 
the judiciary, federal and state, tn encrcach upon the rights of the press to 
criticize public officials and candidates for office. 

This Memphis case would seem to emphasize the nerd for a Federal Libel 
Ijw, in which the limitations of newspaper criticism of public officials and candi- 
dates should Ik' clearly defined. In many states the rulings of courts have already 
stated these definitions with entire clarity. As the constitutional right of criticism 
—of a free press — is not subject to violation by states, it seems obvious that a 
Federal statute should supersede the mass of contacting rulings and precedents 
upon which state courts base their decisions. It is absurd to contend that a 
thing is constitutional in Missouri and not in Tennessee. And only recently a 
Missouri court has upheld the right to criticize candidates for office quite as freely 
as public officials. 

h is nnt the purpose of Editor & P urn. is he* to discuss the merits of ihe case 
against Editor Leech. The facts have l*cn publishrd and speak fcr themselves. 
It doc* seem, however, of high public concern that press freedom should not be 
abridged in principle through the establishment of precedents growing out of a 
purely technical interpretation of those laws which are aimed to protect our 
courts from interference with their processes. 



WILL MAKE IMPROVEMENTS 
Donnarona Paper Company Issues Bonds 
— Output Comes Here 

Montreal, Aug. II.— The Donnacona 
Paper Company, whose plant is located 
at Donnarona. between Montreal and 
Oneliec. is making a new issue of $1.- 
750.000 of 6 per cent first mortgage sink- 
ing fund bonds, maturing in 19-16, 

The issue has been purchased by a 
Moiitre.il syndicate whfch will soon offer 
it in thr public, the funds In be used 
to provide for extrusions and additional 
working capital. 

The original financing of the Donna- 
rona company was carried out some 
vears .igo by a group of American capi- 
lalists. among whom were thr laic Gen. 
P Gould, president of the Gould Paper 
Company. Utira; Charles B. Rogers, of 
the First National Bank. Utica; and 
George McKee. the rnmpany's present 
•ranascr. 



The output of the mill has been going 
almost entirely to New Y'ork City. The 
mill has been producing 30.000 tons of 
news print. ]S.l«m tons of sulphite pulp, 
and 37,500 tons of ground wood pulp 
per annum 

Patriot ir "Newsies" Honored 

Boston. Aug. 12.— A handsome sou- 
venir lxxiklct to commemorate the 
work of thr Liberty Loan Newsboys' 
Association of Boston has just been 
issued, under the auspices of President 
.loll n J. Marlin, of thr Exchange Trust 
Company, who backed the newsboys in 
all their campaigns. 

One Copy to Advertisers 

\V vHiNc.Tox. D. C. Aug. rV— Third 
Assistant I'osimaslcr Grncral Dockery 
has notified publishers that only one 
copy of a paper may Iw sent second class 
to prove imcrtion M any advertisement. 



TllliKK is one man who practices 
what he preaches, and tinds i: 
profitable. When Guy U. Hardy, presi- 
dent of the National Editorial Associa- 
tion, had the nomination for Congress 
from the Third Colorado District thrust 
upon him last fall, he found himseli up 
against a Democratic nominee who had 
U'en in Congress for six years It 
looked like a forlorn hope. 

As owner and publisher of the Caiion 
City Daily Record, he had been urging 
other folk to advertise if they wished 
lo accomplish anything. With full con- 
fidence in the power of the printed 
word in the display columns of news- 
papers, he played that as his best card. 
Practically every newspaper in his dis- 
trict carried his ads— column, double 
column, half page and full page — all 
paid fnr at regular rates. Many of the 
newspapers were liberal with their news 
campaign activities in creating news, for 
be swept through eighteen of the twenty- 
columns, aided thereto by his personal 
two counties of the district, travelling 
more than 2,000 miles by automobile atid 
making many speeches. Of course, he 
turned a forlorn hope into a decisive 
victory. 

Takes Several Tripa a Year 
Twenty-five years in one place have 
not fossilized Guy Hardy. He has had 
to hustle for himself since childhood, 
and the hustling habit sticks. He travels 
a whole lot ; not occasionally, but a con- 
siderable part of the time. Every year 
he takes several educational trips, and 
it would be difficult to mention a section 
of Ihe country he has not visited and 
studied. He was barn in Illinois in 
11572, and his parents died when he was 
a young lad, leaving him to carve out 
his own destiny. He worked his way 
through school and college, taught 
school for a couple of years and then 
went to Canon City in 1895 to work on 
the Weekly Record. One year later he 
bought the paper, soon turned it into a 
daily, and since then has been its pub- 
lisher, making it a notable success. 

Has Several Jobs 
One job, however, is nol enough for 
hit active mind. He manages to keep 
fairly busy by being president of the 
Canon City Chamber of Commerce, 
president of the University Club, presi- 
dent of the Fremont Building and Loan 
Association, director of the Red Cross 
Chapter, director of the Y. M. C. A., a 
member of the State Y. M. C A., war 
president of the last Colorado Republi- 
can State Convention and a member of 
'he Executive Committee; was Food 
Administrator for Fremont County dur- 
ing the war, was formerly president of 
the Colorado Editorial Association and 
is now a member of its Executive Com- 
mittee, heads the National Editorial As- 
sociation, and now has the Congressional 
job on his hands. He gets out a Weekly 
Record, in addition to the Daily, and 
also the Colorado Press, a quarterly 
published in the interests of newspaper 
workers. 

He has a wife and four children, a 
'amily which, he declares, helps him on 
'lis way. 



Ferguson Arrives Home 

Fred Ferguson, who represented thr 
United Press as staff correspondent on 
the American frnnt and at the peace 
conference, returned lo New York City 
from France last Saturday, with Mrs 
Ferguson, who has been with her hot- 
liand during the past year. VJV -'*-'g Tt 
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London Newspapers Are Now Featuring American News 

Labor Ministry Undertakes to Teach Ex-Offirers Journalism "In a Few Weeks" 
By H. C RIDOI T, London Editor, Editor & Publisher 



THE I_on<lon newspapers have al- 
ways devoted a (air amount of space 
to American news, but latterly the 
tendency has been to feature it in promi- 
nent poiilioni. Conspicuously was this 
lhe case during the present week when 
several papers quoted cabled extract* 
from the American press speaking 01 
the delight experienced in the I'. S. A. 
at the honor paid to the American 
forces by including them in the front of 
our Peace Day procession. The cheers 
which greeted General Pershing and his 
men on the nmie spoke, too. of a com- 
plete understanding and sympathy be- 
tween the people of the two nations; the 
reception of the American troops was 
no less hearty than that accorded to the 
British in the procession. 

As a note in passing it may be inter- 
. to mention that the London offices 
of the Chicago Daily News had per- 
haps the finest view of the proceedings 
in the whole of London. 



University Degree of Commerce 

A new Degree, that of Commerce. has 
hltt been created by the University of 
Loudon, and il is interesting to notice 
among the committee appointed by the 
Senate of the University a number of 
prominent British newspaper and adver- 
•:-ing men. They include Sir Herbert 
Morgan. K. U. E. tof W. H. Smith & 
Sen, and now associated with Lever 
Bros.. Ltd.) as chairman of the Organ- 
iring Committee. Mr. Ernest Debenham 
(of Dehcnham's, Ltd.. the London 
More l. Mr. StaiiRy Muchin i vice-presi- 
dent London Chamber of Commerce!, 
Mr. J. Daw ranee (of Babcock & WW 
sox). Mr. W. L. Madgcn (British Elec- 
tric Traction), Sir George Ridded (pro 
BriMOf News of the World), and Sir 
EriMtt Hodder Williams lot Dodder 
& Stoughton, publishers of British 
Weekly, etc.). It is a unique departure 
— this recognition of Commerce by a 
British university— and tile names 
quoted show that the l>cgree of Com- 
merce will possess a value of a practical 
as well as an abstract nature. 



! Healed dial "even experienced linan- 

• rrs could not always be sure of its 
ir caning." 

Die fad that it was held over to the 
last minute and then launched in the 
t'lust unfavorable week was, however, in 
li e view of advertising men in London, 
to reason why the publicity arrange- 
I >-nts could not have been formulated 
well in advance. 

Enterprise of London Express 

The London Daily Express has just 
s-ued a magnificent prize offer of £10,- 
( I 0 to encourage, develop and prove the 
) i .irticability of commercial fly-ins/ with- 
in the British Empire. When it is re- 
n emhercd how the Daily Mail offer 
v as responsible for the first Transatlan- 
ic flight, it must be recognized that this 
■ii « proposal will have tar-reaching ef- 
fects in the application of flight over- 
- as to commercial purposes. 

All types of aircraft are eligible. The 
entrants must produce one aircraft fur 
1 r Might to and from South Africa, and 

• : r aircraft of a similar type for the 
I' eht to and from India. All aircraft 
i- mm carry a useful load of at least a 
t n both on the outward and homeward 
I) ghtv South Africa and India arc the 

• serscas countries selected as goals, and 
lhe aim is In demonstrate that these 
'erritories are within easy air-reach of 
I ondon with a sustained traffic. 

Already the Secrelary "' State for 
kdia. the Bight Hon. E. S. Montague, 
l-.as recognized the momentous character 



of the "Daily Express" offer and has 
sent the editor a letter of appreciation. 

Cartoonist Becomes Editor 

Captain Bruce Bairnsfather was a dis- 
covery of the war. Me lightened Brit- 
ain's burden by the creation of a walrus- 
whiskered "old contemptible" whose life 
at the front was one continuous grouch 
- "Old Hill." In play form you have Old 
Bill on the stage in America. Captain 
Bairnsfather sent his first sketch in the 
most casual way from France to the edi- 
tor of the Bystander, and that gentle- 
man need it and asked for more, W hen 
on leave. Captain Bairnsfather called 
upon the editor and introduced himself. 
The interview ended with an exclusive 
coin raci to draw only for the By- 
stander, of which "Old Bill" was and is 
a rrsular feature in cartoons. The car- 
loons were subsequently issued sepa- 
rately in a series of brochures under the 
title of "Fragments' from France." and 
their success was so great that Captain 
Bairnsfather was invited to start a 
newspaper called I'ragmcnts. The first 
number has just appeared, and the 
publishers stale lhal orders for it 
amounted to over a million. It is light 
comment on the news of lhe day and 
is probably unique in journalism as a 
newspaper that grew out of a cartoon. 



Miners Strike 'Worries 

The closing down of the Yorkshire 
coal mine* and the threat of others to 
follow has set our newspapers thrnugh- 



Vielory Loan Advertising 

Il seems that the total of 70S millions 
sterling raised during the British Vic- 
lory Ixian drive is considered a poor 
showing for the efforts lavished upon it. 
Il is true that a thousand millions was 
the goal aimed at. and if fault there be 
1 should say it lies with the Govern- 
ment who gave the publicity directors 
loo little notice and loo little time in 
which to do iheir work. The appoint- 
ments of the men to handle the advertis- 
ing were not made until the very last 
moment; the official prospectuses were 
issurd before the publicity staff had tune 
to organize themselves. 

Practically the whole of the directors 
were new to this particular phase of 
Government publicity, hardly one of 
those identified with the advertising of 
previous loans being engaged. But in 
the short time those publicity men 
worked miracles of achievement in sheer 
hard work and if there he any disap- 
pointment in the result it cannot be lair! 
at live door of the advertising Indeed, 
financial writers are now declaring that 
the loan issue was so intricate and dim- 




out the country thinking or precaution- 
ary and emergency measures to meet 
the situation as far as possible should it 
affect them. The Belfast. Ireland, 
newspapers have already had an un- 
pleasant experience of a local strike, on 
the occasion of the shipbuilding differ- 
ences, when one adapted a war tank's 
engine to enable it to carry on, and all 
were reduced to candles for illumination 
and kerosene healers for linotype ma- 
chines. 

But if the present strike develops it 
will have a national effect and will exer- 
cise both wits and ingenuity of publish- 
ers to evade unpleasant consequence*. 
Already plans are in being for the ex- 
tensive use of aeroplanes and automo- 
biles in the event of transit services be- 
ing crippled. 



Saturday Evening Post lo Havr 
English Edition 

One of the fruits of Mr. Cyrus Curtis' 
slay in London is the announcement 
thai his Saturday Evening Post is to 
have an English edition. Il is to be 
published by Odhams. Ltd , the proprie- 
tors of John Bull, which with its two 
million weekly circulation demonstrates 
the organization of the house to handle 
any such success of the Saturday Eve- 
ning Post should it develop that way. 
• There was an effort some years ago 
to establish a luindon periodical on 
somewhat similar lines, but it was be- 
fore its time. Messrs. Odhams venture 
will be watched with interest, though 
those who know J. S. Elias. the man- 
aging director, experience no doubt as 
lo the result. 

Ex-Offirers Being Trained as Journalists 

No one in this country has more sym- 
pathy with or has done more to assist 
ex-officers inwards finding suitable em- 
ployment than British journalists. But 
they are up in arms to find that news- 
paper and press work is thought so 
lightly of and so easy that the Appoint- 
ments Branch of the Ministry of I-ahor 
has undertaken to train ex-officers as 
journalists. They declare that while 
unemployment is slill rife in newspaper 
circles and while so many able journal- 
ists remain in the army, it is manifestly 
unfair that an official department should 
encourage and offer to introduce further 
competition. But most of all they re- 
sent the suggestion that journalists can 
be made in a few weeks or months. It 
is an awkward situation. 



DOBERT DONALD, former editor of lhe l»mlon Chronicle and more 
recently managing director of the papers of the United Newspapers. Ltd., 
who has purchased the London (jlolie, one of the oldest Kuglish dat ies, accord- 
ing to an announcement just made The Globe is an evening paper. 



Notes of the Press 

It is proposed that there should be a 
Midland Counties Federation of News- 
paper Owners embracing the Associa- 
tions of Three Shires, Shropshire and 
North Wales, Staffordshire and War- 
wickshire, and Leicester. 

Among notable Peace Numbers is the 
Golden Edition of the l-ondon Daily 
M iil— a special issue printed in gold on 
art paper. Although issued on June 30, 
the demand is such that only a small 
proportion of lhe orders have been exe- 
cuted. A privileged circle has been 
specially honored with copies auto- 
graphed by Lord Norlhcliffe. 

The Aberdeen Journal offices were 
i . ...i,m. 'o .i' on /jjc 50) 
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N. E. A. OPENS OREGON SESSIONS 
OF ANN UAL CONV ENTION 

New Mission of the Press in Home Reconstruction and Interna- 
tional Relations Discussed — Newsprint and Business Stand- 
ards Receive Consideration — Portland Entertains Lavishly. 

PORTLAND. Ore.. Atij;. 13.— Plans to enlarge the National Edi- 
torial Association by more thoroughly covering its field among 
the smaller newspapers of the country and to strengthen its 
work through the employment of a field secretary, and by other 
means, is the central theme oi the annual convention of that organi- 
zation. 

It was voiced by Congressman Guy U. Hardy, of Canyon City, 
Colo., president of the Association at the opening session held in 
1'ortland on August 9, and has been alluded to by nearly every 
speaker at the several meetings. Steps to put into effect will be 
taken at the business session, which will be held in Victoria. British 
Columbia, August 18. 

Tiro Hundred and Sixteen Editors on Tour 



The Portland meeting was the first 
{urinal session. The X. E. A. speed 
train ha? been touring ihe Canadian 
Rockies since it left Winnipeg on 
Jul) 29. 

The 21') editors on the train have been 
deeply unpriced with ihe west, arc en- 
tluisiasnc about the scenery and the cii- 
icriaiuiticni accorded them at evert stop 
awl are looking forward to many more 
pleasant days before the return, but they 
arc not forgetting the serious side of 
thnr convention and arc devoting much 
aiietniuti to discussion of many new»- 
I ,i|<, r problem* am! hetlermenlv 

The Newspaper's Fntarc 

' 1 have the highest regard for the 
newspaper profession," said President 
Hardy in his keynote speech at the 
opening session, and continued: 

'•[ believe there is no greater The 
newspaper business i- the best business 
in your town, the editorial profession is 
the Iksi profession m your town, and 
the newspaper man is the biggest, ablest 
and most inrlikMli.il man in your town 
if he is big enough for his job, Since 
las; we met peace has come, and with 
it new problems 

■'A year ago publishers everywhere 
vvcie scared to death. But few were 
seriously hurt and many have built up 
undreamed of nieces*. Most of our 
worries everywhere arc founded <>u 
fears of things that never happen, and 
1 believe the publishers will meet the 
problem- :n the future and conquer 
then), just a« I believe the people of this 
great country will meet the problems of 
reconstruction and give us the best l-»s- 
•ible solution " 

Recommends Field Secretary 

I'residein Hards spoke of the print 

paper situati stating that the drastic 

order of the war inslustr.es board was 
rewritten by a memUr oi the executive 
commit!, u of the association and that 
more moncv was saved the newspaper 
men through the association in this mat- 
tor m ,-ne year than they had paid in in 
,|i!r- dur'tig the entire life of the or- 
ganisation. The president iec«>niinended 
:]..■ employment of a permanent field 
i 'us and the raising of the dues of 
■In- ..-.oon-jor.. 

\"o tnisin, s. was transacted at -he 
f'ortl.ind session, but ihe formal papers 
:oi,i iIim ii. o.ii -s are proving of great 

h -ie >'. 

r > r i - of 'be inosr iinpT'.-ssisr talks was 
h. Harry llillmau, editor of -he Inland 
l't nter ot Chicago, imdir die title of 
"The Rainbow'. Kn<l 'or the Newspaper 
TV'.; s'-ier " Mi liillman urged the 
.,..•« *..ts of k.-epmir newspaper charges 
Ml a 1.,,-k on which tbere should be 



no falling of standards and in service to 
ihe public. 



Measure Up to New Standard* 

"Cntcss your newspaper contains a 
mixture of practical business it will not 
measure up with the standard oi pres- 
ent-slay demands." he said. "There is 
no other industry of such vital import- 
ance 1o every ]vhasr ot human activity 
as printing and the newspaper, nothing 
that gets right down into the heart of 
humanity in such a way. and no busi- 
ness that demands more actual intelli- 
gence and wider knowledge. We loo 
often set our price at what the customer 
will pay and not at what our product is 
worth " 

"The Community F.vener,™ was the 
subject of an address by George W. 
Marble, publisher for the Triburte- 
Moiutnr Fort Scott (Kans.) His was 
a "sho,, (alk/' and took up the problem 
of petty jealousies which nearly always 
arc found to exist in the smaller cities 
ami towns. 

Mr Marble held up as the ideal news- 
paper that organ which could tactfully 
bring rhe contending parties to a 
friendly understanding and develop a 
spirit of harmony in his community. 

Great Opportunity Faces Press 

!n bis address, on "The Larger Out- 
look." Harvey Ingram, editor of the 
Des Moines Register, wave a scholarly 
presentation for tile great opportunity 
that fa>-es ihe press in settling the prob- 
lem, thai have arisen out of the war. 

"In the mnulding of civilization in the 
last ?TI0 years no force of man has 
playrsi such a decisive part as the 
printed word." he ssabl. "The news- 
paper is wrapping Ihe world with lands 
so fraud- they ran hardly bear the con- 
tact of the press, yet stronger than 
bands of steel In the 1 ra thai is to 
come the newspapers have a tremendous 
opi>nrtunity and responsibility to speed 
the doctiine of international good will " 

Two local speakers on the program 
weie Edgar B Piper, editor of the Ore- 
goiiian. who spoke of his exiverienees 
with a party of American editors who 
vi.itesl the war zone, and H. F. Irvin, 
editor of the Journal, who discussed the 
part the press can play in bringing about 
a bt tier feeling in regard lo imlus'rial 
problems 

Mr. Piper was greeted with gieat ap- 
plause when be s.vd tluv, one thing tbr 
American soldier discovered was that 
there i-i.'i any best soldie: in America. 

"The soldi, rs from Texas, the soldiers 
from Maine, i'ie -obliers from Oregon, 
and frr-in every s-iaie in the Union are 

all best soldiers, because they are all 
\lneriean." he ikrlarod. 



To Name Ship for N. E. A. 

Stairi g, August 12 — -The news- 
papcr editurs oi the United States 
are to have a ship — in name. 

In honor of the national con- 
vention of the National Editorial 
Association, which is being held 
consecutively in Portland, Seattle 
and Itritish Columbia, the V. S. 
Shiping Hoard Has authorised the 
renaming of a big steel 9.600-ton 
steamship to be held at the famous 
Skinner & Eddy plant on August 
16 frnm b'.lkton to Editor. 

Mrs. Guy V. Hardy, wife of 
Congressman Hardy, president of 
the assuiiation. will christen the 
ship. Addresses by members of 
the association will precede the 
lat 



OREGON EDITORS WILL 
RESIST NEW SCALE 

Reported Printm Will Demand $1 an 
Hour— State Walkout 

to Act 



Monam.nl lo Fir- 

The eslitor paid as a special privilege 
their opportunity to dedicate a monu- 
ment on the place where stood the office 
of the Oregon Spectator, founded in 
1846, the lirst newspaper published west 
of the Rocky Mountains. 

hollowing the business sessisin of 
August tJ they journeyed to Oregon 
City, where the dedication took place, 
with speeches by Mrs. Eva Emery Dye, 
Oregon author; George H. Himes. sec- 
retary of the Oregon Historical Soeiely ; 
Mrs Jennie Barlow Harding, of the 
P. A. K ; Edward E. Alhright. vice- 
president of the \. E. A., and W. P. 
Haw ley, president of the Hawley Pulp 
& Paper Co. donor of the monument. 
(C'Tn/iBUfij on page M) 

Delegates Receive Prop-am 
M umber at Seattle 



Editor & Publisher Is Distributed Among 
N. E. A. Members *a Tliey Board 



Sc.vni.*:, August 12.- Rushed to 
Seattle by special delivery, copies of 
Editor eV Publisher, carrying the full 
program fur the annual convention 
of the National Editorial Association, 
were placed in the hatnls of every 
delegate as he left the Puget Sound 
city for Portland, Ore . on August !*. 
The contribution of ibe Editor .t 
Publisher to the entertainment of tbe 
newspaper makers was deeply appre- 
ciated by the delegate*. 

When the delegation arrived in 
Seatlle from Vancouver, 1! C, they 
were met at the dock bv a large dele- 
gation from the Seattle Press Club, 
the Washington State Press Asso- 
ciation and the Seattle Chamber of 
Commerce, whisked in automobiles 
to the nutter Hotel, when- a break- 
fast was ready to be served, and 
were then taken to the depot. They 
spent only about an hour and a h'slf 
in Seattle on their "passing through" 
visit but it was a busy period. 



Orejton Trout Attract Publishers 

1 G. Ilonfils, publisher of the Denver 
*'«»'. and 1 \V. Keltogg. publisher of 
'be Los Angeles Express, recently made 
a successful invasion of the big trout 
'-tr.am-. of Southern Oregon. Irici- 
ilenta'ly they ca"ed upon newspaper 
men in Portland tx-f , m leturning to 
I heir ' 



A wireless station of long radius is 
being erected at Soerabaya. one of the 
chief ports of the Dutch East Indies. 
This is one of 1be indications that mer- 
cantile interests there look for a great 
trade development. 



Po«71.ami, Oreg., Aug.lL — Steps to 
resist a pay scale of $1 an hour which 
the printers are said to he ready to de- 
mand throughout Oregon were taken by 
the State Editorial Association at its 
meeting here Satursby. 

The smaller dailies, and weeklies as 
well, see a grave crisis confronting them 
if an attempt is made to institute this 
scale and the association was assured 
that such a movement is well developed. 

Lloyd Riches, secretary of the associa- 
tion, reported that printers already arc 
considering a general walkout. The 
publishers hope to head off the move- 
ment by showing what such a wage 
scale would mean to them. 

A committee named to handle the 
problem consists of J, E. Gratke, As- 
toria. C. II. Fisher, Salem; E. E. Aid- 
rich. Pendleton; E. E. Brodie, Oregon 
City, and R. \V. Sawyer. Bead. 

It is suggested that printing courses 
may lie installed in the public schools. 
Another tentative plan is to advertise to 
bring more pi inters to Oregon, 

A resolution was passed calling on 
Congress to reengnise the country press 
in the matter of Government advertis- 
ing 

C. E. Ingals was re-elected president 
and Lloyd Riches was re elected secre- 
tary. George P. Cheney of Enterprise 
was chosen vice-president 



Editors Visit Crater Lake on 
Convention Tour 

Gov. Oleott, of Oregon, anil F. N. Hen- 
derson, of Linle Rock. Address, Bon- 
fire Gathering— Mow EnrotUe to 



Ashland, Ore.. August 12.— Mem- 
bers of the National Editorial Asso- 
ciation arrived here tonight on their 
return from Crater Lake, one of 
America's natural , wonders. They- 
slescribcd their visit to the lake as the 
greatest treat of the journey. 

Last night a great bonfire was built 
on the edge of the lake and there was 
an informal program, with a welcome 
from Governor Hen Oleott of Ore- 
gon and a reply for the editors by 
F. N. Henderson, of Little Rock 

liusincss men of Portland provided 
the train that carried tbe editors to 
southern Oregon and citizens of 
Medford .md Ashland entertained 
them hcte Tonight tbev left for 
Portland and from there will go di 
rectly to Tacnma 



PRINTERS SUBMIT NEW SCALE 



Be Effective September 1 

I'nion printer, have submitted a new 
sr.ile to Tacoma i Wash , newspapers 
which is to to into effect September 1. 
They ask for a six and one-half hour 
■ lay ai a wage of for day work and 

?!0 for night work They further ask 
•or double time for nvertimr in place 
of lime and a half as at present. 

The pfhiUts IV(W - working for a 
-rale based on the dollar-an hour sched- 
ule 

Howard Rboailes, of the New York 
Sun. ediiorial department, is spending 
bis vacation at Columbus, I.)., his former 

home. Digitized by VjOOgTe 
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"Ml TT AND JEFF" MAKE THEIR BOW 
TO L ONDON FO LKS 

Quaint Pair Generally Well Received — Unprecedented Adver- 
tising Aids in Victory Loan Triumph — "R-34" and 
Her Advertising Record. 

By IImiiipiit C. Kidout. London Editor, Ruin* & Publishk*, 

THE last week of the Victory Lou drive was a monumental effort 
in publicity. Those who thought they knew something about 
the possibilities of advertising ami who declared that the previ- 
ous War Loan efforts could never be transcended found themselves 
hopelessly out of reckoning. Whole pages in the newspapers were 
the order of every day in the week, with cartoons by the best British 
pen and ink artists — each advertisement leading up to the grand 
climax on the Saturday. 

It was a phenomenal display of official activity guided by com- 
mercial men who knew what they were doing and a wonderful proof 
of confidence in the knowledge that newspaper advertising would 
not only get there but get there in the short space of time available. 
Estimates as to the success of the Loan varied, but it is now an- 
nounced to have reached 708 million pounds sterling. 



"Mutt and Jeff" 

We are beginning to see some of the 
fruits of R. D. Blumenfeld's recent visit 
to the U. S. Bud Fisher is now con- 
tributing special "Mutt and Jeff" car- 
toons to the Daily Express and the 
Sunday Express, and both papers have 
made much capital out of Fisher's vogue 
in the American press. They only 
started here last week, and on the an- 
nouncement being made, a great number 
of letters were received by the Ex- 
presses welcoming the advent of Fisher's 
creations. But as showing that, as Car- 
lyle suggested, you cannot please every- 
body, a few letters have been received 
from individuals devoid of any sense 
of humor, in which the authors rate the 
Daily Express severely for its lade of 
the same commodity in running Mr. 
Fisher's cartoons! To which the paper 
retorted that as the Mutt and Jeff car- 
toons are popular with the people of 
nearly every great country, and the let- 
terpress accompanying them has been 
translated intu six languages, they have 
achieved a standing which precludes any 
doubt that they will be well received by 
all those who have a true sense of 
humor. 

R-34's Advertising Stunts 

Apparently no historic event of the 
future will be complete without the aid 
af the enterprising advertiser. R-34, the 
British airship that had the grace to wait 
until the Atlantic had been bridged hy 
a British aeroplane, flew both ways in 
an atmosphere of ingeniously contrived 
publicity. Even the British Air Min- 
istry realized what an advertisement the 
achievement was for the country'* pres- 
tige, and kept three or four well known 
journalists feeding the press with almost 
hfui-to-hoiir incidents nf the double 
flight, and the interval between. Vari- 
out newspapers sent and received mes- 
sages by the airship, the Daily Mail 
scored with first photos of the Dcmpsey- 
Willard fight brought over by R-34. 

The London Times and Philadelphia 
Public Ledger scored a joint honor by 
bringing over copies of the latter, whirh 
were placed on sale in London and sold 
out within an hour. The gasoline on 
which she ran makes good advertising 
for the Anglo-American Oil Co., the 
Rritish branch of the Standard Oil Co., 
the lubricant, Castrol, is a Rritish 
product of the C. G. Wakefield Co.: 
Adams chewing gum is the subject of 
half page newspaper spaces because in 
addition to the gum being used as part 
of the crew's rations, it was employed 
as an emergency repair for the broken- 



Sturm London 

down engine on the outward trip; the 
phonograph which was taken on the 
same trip would also have been adver- 
tised, but for the unfortunate remark in 
the ship's return trip log that "our new 
gramophone is a vitally better instru- 
ment than the one on the outward voy- 
age." 

Newspaper Man's Generous Gifts 

Mr. Frank Lloyd, formerly proprietor 
of the London Daily Chronicle and 
Lloyd's News has signalized his retire 
ment from the newspaper press aftrr 
forty-six years' active association by 
several munificent gifts to newspaper 
organisations. Among them are a spe- 



cial dunatiun of $20,<J00 to the News- 
paper Press Fund, another $20,000 to the 
Orphan Fund of the Institute of Journal- 
ist., and $5,000 to the National Adver- 
tising Society of Great Britain for its 
benevolent work. 

Honors to Rlddell 

The good work that Sir George Rid- 
del] did in Paris for the war and peace 
rrportlng journalists is being glowingly 
extolled by h>* grateful British col- 
leagues The most recent is a prcscn 
lation hy the mrinlsri if the Weekly 
Newspaper and Periodical Publishers' 
Astociation nf Great llritaii., nf whirh 
Sir George is rliairmati. of an inkstand 
and Oriental lacquer cabinet. The chair- 
man of the evening. Mr, G. J, Maddick 
< Illustrated London News and Sketch 
Lid ). «aid that it was Sir George him- 
self who flashed ihr news to London nf 
peace being signed wilhin thirty seconds 
of the actual signing. Sir George Rid- 
del) said that there was very nearly a 
little contretemps over the sending of 
the peace message. Immediately the 
first German had affixed h's signature, 
a representative of each of the three 
agencies, French, American and English, 
all dashed out to telephone the news to 
London. He heard his own assistant say 
"Peace signed at 3:14." He thought 
there was a slight error and found that 
the American and Frrnrh representatives 
agreed with him that peace was signed 
at 3:12 and not 3:14. "The error was 
corrected." added Sir George, "and 
Heaven only knew what serious com- 
plications were ■voided," 

It is said that Sir George Riddell on 
this evening propounded a conundrum 
by asking if anyone knew the difference 
l>etween an unruly goose and the Gov- 
ernment. The answer was ihal neither 
could losik after its own "proper- 
(Ci'itttnttt'd on f'a^f 42 I 



MANY PAPERS SHOW 
GREAT GAINS 



PORTRAIT OF HOUSTON POST'S FOUNDER IS PRESENTED 
TO HIS SON BY NEWSPAPER'S EMPLOYES 



v 



I : • 




A PORTRAIT of I. L. Watson, founder of the Houston Post, has been pre- 
sentrd to l-.is son, Roy G. Watson, president and publisher of the Post, hy 
the employes of every department of the paper, among ihcm 14 men who served 
with the elder Watson. It is an oil painting for which a commission was given 
several months ago to E. Cerracchio, a well-known Houston artist. It has 
been placid in the office of the recipient 



Reports from All Sections of the Country 
Show Increased Advertising Volume 
—No Losses Shown in Figures So 
Far Given Out for July 



The following ligurcs are supplemental 
to those printed in Emtob & Publish », 
July 10, 17. 31 and August 7. allowing 
the gains in advertising made by lead- 
ing newspapers of lac United States in 
the first six months of 1919, as com- 
pared with the same period of 1918. 
The figures arc self-explanatory: 
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FORMER TEXAS GOVERNOR SUES 



Newspaper of Present Coventor I* Do- 
fen il in t isi Salt for Alleged Libel 

Hem miint. Tex . Aug. 13.— Former 
Governor James E. Ferguson has tiled 
suU against the Beaumont Enterprise, 
of which Governor William P. Hobby 
is editor and publisher, asking damages 
in the sum of $100,000 for alleged libel. 
The suit grows out of the publication 
in the Enterprise on July 28, 1918, of 
an editorial dealing with the candidacy 
of Hobby and Ferguson, both of whom 
were then running for Governor of 
Texas. 

At that time Ferguson had been im- 
peached and disbarred by the Texas 
Senate from ever holding public office 
of trust in Texas, but he had announced 
himself as a candidate for Governor in 
spite of this and was running on a plat- 
form of vindication hy the people for 
his alleged illegal arts which formed the 
basis of his impeachment, and the edi- 
torial in question discussed these condi- 
tions. 



Conloe Sells to Risien 

l!«ECKt..vmixit, Tex, Aug. 13.— John T. 
Risien. for fourteen years editor and 
publisher of the Carrollton Review, has 
purchased the interest of E. E. Conlee 
En the Breckenridge Democrat and Oil 
Field Review, and has assumed the posi- 
tion of manager of these two publica- 
tions. Mr. Risien is president of the 
Dallas County Press Association, in 
which county Carrollton is located. C. 
M. Nichols will he associated with Mr. 
Risien. 



Joint Outing in Bridgeport 

IIridceioht. Conn.. Aug. 8.— The 
Bridgeport Sunday and Evening Her- 
alds entertained wiih a joint outing last 
week all employees of editorial, business, 
circulation, advertising and mechanical 
dcpailments at Lordship Manor. Those 
present included the publishers, depart- 
ment heads, assistants, printers' devils 
and the office boy. There were water 
sports, a baseball game, a shore dinner 
ami a dance. 



J. M. B. Greene Is Hone 

John M. It. Greene, formerly of the 
siaff of the Portland. (Me.) Express- 
Advertiser, later of the Hartford Cou- 
rant, has arrivrsl at Newport News, Va.. 
after a long service overseas. He re- 
lumed as a special courier, bearing mes- 
sages for delivery at Washington. 
Greene was with a group of newspa] 
men who made a trip itllu Germany. 
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GLIMPSE BEHIND THE SCENES IN A GREAT NEWSPAPER OFFICE— CITY ROOM OF CHICAGO 

TRIBUNE, SHOWING LOCAL STAFF IN ACTION 
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Here is a closc-up of the lineal Room of the Chicago Tribune, made one evening recently when the street care strike and riots were serving to beep 
the staff pretty busy. It doesn't look like a good place to loaf or spend a quiet hour in gossip If the proverbial busy bee has anything whatever on the 
Tribune news writer, judging frum this pictured scene, said busy bee would have u> present pretty strung evidence in support of his claim. 



ST.LOUIS SCRIBES UNITE 
FOR BETTER PAY 

Membership of New Or (urination Is Lim- 
ited to Men and Women Employe*, 
in Active Service, of Dally News- 
papers and Press Associations 



St. I ■>!■!■.. Mo, Aug. 13. — The St. 
Louis Association of Journalists has 
been permanently organized with 62 
working newspaper men and women. 

The membership is limited to profes- 
sional employes in the active daily serv- 
ice of one or another of the live St. 
I.rniis F.nglish language daily news- 
papers and St. Louis employes of the 
various press association*. 

Richard L. Stokes, of the Post-Dis- 
patch, ha< l-rrn elected president. Other 
officers arc: First vice-president, 
Thomas Butler, Globe • Democrat ; sec- 
ond vice-president, George Henger, 
Times; secrrtary. Prank Sullivan, Star, 
and treasurer. Herman H. Hoc Ike, Re- 
public. 

In the report on the purposes of the 
organization, as prepared by a commit- 
tee headed hy Samuel J. Shelton, of the 
Post- Dispatch, it is asserted that the 
newspaper profession has often been 
underpaid; that the present critical cost 
of living has brought distress to many 
newspaper men and their families, and 
that journalists possess the -atne right 
of or ga niration and of collective bar- 
gaining as is possessed by employes in 
other occupations. 

Purposes Outlined 

The purposes nl the organization as 
outlined and ordered incorporated into 



the preamble of the constitution of the 
association, follows: 

1. To unite in occupational fellow- 
ship all the professional newspaper re- 
porters, writers, editors and artists of 
St Louis. 

2. To encourage sympathetic co- 
o|>eration between newspaper publishers 
and their professional employes. 

3. To improve the standards of jour- 
nalism and help to obtain recognition by 
:he public of the professional standing 
of newspaper workers on equality with 
other professions. 

4. To encourage confidence on the 
part of the public in the integrity and 
hii:h ideals of newspapers and their pro- 
fessional workers. 

5. To obtain general recognition of 
the public servfceej performed by news- 
papers and to undertake investigations 
nf matters in which it is believed public 
service can be performed. 

fi. To provide for discussion of que*- 
lions by the members and others, and 
to encourage and assist members to im- 
prove iheir abilities by intensive study 
of the particular branches of the profes- 
Sl OH in which they are most interested. 

To Adjust Compensation 

7 To advise and work fnr. by fair 
and open means, such adjustments of 
salaries as arc deemed necessary justly 
to compensate professional newspaper 
workers for services of a specialized 
character rendcretl by them; to enable 
them to live in a manner commensurate 
with their professional standing; to en- 
courage them to remain in the profes- 
sion, and to enrourage young men and 
women of character, education and abil- 
ity to choose the profession. 



8. To discourage the employment in 
a professional capacity of persons whose 
character, educational qualifications and 
training are not sufficient to render them 
a credit to the profession, or of persons 
who are known to ha\e broken faith 
with the public, their employer or this 
organization. 

9. To co-operate with similar profes- 
sional organizations in other cities with 
the ultimate object of a national asso- 
ciation of newspaper workers. 

The association is divided into five 
chapters, each tu be composed exclusive- 
ly of members employed on that par- 
ticular one of the five publications. The 
initiation fee is SI and the monthly dues 
arc the same amount. 

Miss Richardson Heads Committee 

It is announced that under the scope 
of the organization, thr individual re- 
tains unimpaired freedom of negotia- 
tion and contract with his employer and 
that each chapter possesses full freedom 
of treaiy on any program it may adopt 
as collective, with the newspaper by 
which its membership is employed, the 
organization as a whole basing original 
jurisdiction over matters dealing only 
with the rise newspapers collectively and 
the profession as a whole in the city. 

A general wage and economic investi- 
gation of the situation among the jour- 
nalistic profession in St. Louis is to be 
conducted by a committee of which 
(Catherine Richardson, of the Star, is 
chairman. 



WELCH MADE AD MANAGER 

R. f. Wood Leaves Springfield Repub- 
lican for Autocar Company 

SntiNcmui. Mass.. Aug. 12.— Robert 
F. Wood, advertising manager of the 
Kepuhhcan, has resigned to take a posi- 
tion in the advertising department of the 
Autocar Company, at Ardmore, Pa, and 
is succeeded by James E. Welch. 

The latter was a local advertising so- 
licitor on the Republican from 1909 to 
l°l 1 ; he then went to Chicago for two 
years and was there connected with an 
advertising agency, after which he 
served for six years in the advertising 
dcparinstnt of the Hartford Times 



New Weekly at Bridgeport 

ilww.riVKT. Conn.. Aug. 13. — The in- 
corporation of the New Knglaud Sun 
Publishing Co., with a capital stock of 
$25,000, admits conduct of a weekly 
newspaper as well as a general printing 
business here. 

The incorporators arc Thomas Sal- 
dino. Louis E. Richards, PasquaJe Al- 
lien. Luigi N'apolitani, Florin do Far- 
race, liennaro Striano, Joseph Cubelli 
and Joseph DcXigris. 



The New York Dispatch, a weekly, 
has bren revived. It will tie devoted to 
women's interests exclusively, it is an- 
nounced. 



Iowa Weekly Sold 

Jerry L Plumb and Archer W. liraiit. 
under the firm name of Plumb 
Krant Company, have purchased the 
Iowa City (Iowa) Republican, taking 
over all the rights of David Brant & 
Suns. Mr. Plumb will be business man- 
ager and Mr. Brant, editor of the paper, 
which will continue to be published as a 
weekly. The Republican is one of the 
oldest weeklies in Iowa. 
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THE MACHINE THAT LASTS 




10 Fingers vs. 2 Fingers 



The original Linotype was a success because it introduced 
10-Finger Efficiency to displace 2-Finger hand composi- 
tion. For the same reason, the Model 20 Display Linotype 
is a success today. Display composition direct from the 
Linotype keyboard sets new standards for speed, econ- 
omy — and quality — which you will find profitable. 

Investigate the LlNOTIFI 10-Finckr Efficiency for display 
Write for Model 20 literature 

Mergenthaler Linotype Company 

Nmw York, V. S. A. 
S»n Francisco Chicago NmrQtUMM 

Canadian Linolypr Lid.. 68 T«mprr«iic* St., Toronto 
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WILLIAM SOWBEN SIMS 



Admiral Sinu' story will amaze the world. Had it not 
been for the co-operation of the American Navy and the adop- 
tion of the convoy system the submarines would have starved 
Great Britain, cut off her communication with the Continent, 
and brought her to abject surrender by November, 1917. 

Th.it would have meant the immediate defeat of France 
and that America, with the British fleet in the possession of 
the Germans, would have been left with her seaboard open 
to attack to fight Germany alone. 

Thi» is the cataclysm from which the world was but barely 
saved. 

Admiral Sims' story starts with a graphic picture of con- 
ditions as they existed in April, 1917— especially as regards 
the submarine menace, up to today known only to cabinet 
officers and inner officials and not dteamed of by the opti- 
mistic public. 



THE GREATER 

EVEI 

ADMIRAL 

THE VITAL PAI 

A STORY THAT WII 

SHOWS THE VOLCANO OVER WHI 

1917, WH 



The reader will hold hi* breath as he realises how close 
to disaster we were, all unsuspecting. 

Sim*, knowing the real and desperate situation, was the 
man to decide in what way the United States could beat play 
her part in the naval war. He was a strong advocate for an 
offensive rather than a defensive light against the submarine, 
and he was just as strong for the convoying of merchant ships. 

THIS STORY MAKES ONE REALIZE THE IMPOR. 
TANT PART AMERICA PLAYED IN THESE SUCCESS- 
FUL PLANS. 

There are exciting and picturesque accounts of U-boat at- 
tacks upon merchant convoys and vice versa, making clear 
the whole interesting mechanism of the convoy system. And 
of how submarine fought submarine, not knowing whether it 
wa» friend or foe — often resulting most tragically. 



While Admiral Sims describes the operations of the American Navy in deta 
a particular point of the much greater achievements of the British forces. 1 

German cam pa 

Supplied with attractive photographic layouts. 
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PAGE IN OUR NAVAL HISTORY 

MER1CAN WILL WANT TO READ 

SIMS' OWN STORY 

OUR NAVY PLAYED IN THE WAR TOLD 
FOR THE FIRST TIME 

DULL EVERY AMERICAN WITH PRIDE AND GRATITUDE 

HE PEOPLE OF THE ENTENTE NATIONS WERE STANDING IN APRIL, 
HE UNITED STATES DECLARED WAR. 



The accounts of the dashing exploit* of the American sub- 
marine chasers are at thrilling an Decatur's attack on the Cor- 
sairs of Algiers. And the sinking of German submarines by 
American destroyers add particularly brilliant pages to our 
naval history. 

The accounts of the "Mystery" or "Q" ships of the British 
Navy read like romantic works of fiction. Not much could 
be said about these ships while the war was on— hut Sims tells 
the whole 



There arc details given of the aeroplane war on the sub- 
marine and the escorting by the combined British and Ameri- 
can nuvies of more than two million troops to France. 

The story tells of the construction by onr navy of a mine 
barrage from the Orkneys to the coast of Norway— more than 
230 i 



It was an American who invented the submarine, and it 
was also an American who invented one of the most success- 
ful ways of defeating it in the hands of Germany. Admiral 
Sims' story gives for the first time the details of this invention 
which practically kept the U-boats shut up in the North Sea 
by the time the Armistice was signed. 

The most important figure, in contemporary European 
history— such as. King George, Balfour, Lloyd George, Jel- 
licoe, Beatty — figure in Admiral Suns' pages. His conversa- 
tions with men of this type, particularly in the Spring of 
1917, when they frankly told him that Germany was winning 
the war and that the Allies at that time could see no way of 
stopping her. will be noted as long as the history of the last 
four years is read. 



does not exaggerate the part it played in defeating the submarine. He makes 
nrpose of the story is not to exalt our Navy as much as to show just how the 
f as defeated. 

.r weekly release beginning Sunday, September 21st 

ITAL AND VIRILE AMERICAN STORY 

ladison Sq. 3070) FOR OPTION AND TERMS. 

373 FOURTH AVE., NEW YORK 
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AD MANAGER SHOULD 
NOT LIMIT SCOPE 



To (>l Hen Renults, He Should Study 
Every Activity of Stare Thil En- 
plo>« Him, Sheldon R. Coont 
Tells Coast Advertisers 

There are thousand!, of stares in the 
United Slates J 



manager! and there arc less than a 
doren that have made their advertising 
and their stores distinctive. Sheldon R. 
Coons, Miles and advertising manager 
~>i Lipman, Wolfe & Co, of Portland. 
Ore , asserts. 

In speaking recently on "The Scope of 
A Retail Advertising Manager's Activi- 
ties," Mr toons gave an explanation of 
why more stores do not develop a per- 
sonality that would yield hist profit*. He 
said the trouble i» due largely to 
J>e diffidence of advertising managers 
He declared that most advertising man- 
igers were remiss in believing their 
field of activity to be limited to adver- 
tising "copy." 

"Let's analyze the advertising factors 
of a store and see if vre have not been 
too easily satisfied with mere writing 
of advertising from copy supplied us 
and too pleased with surface results." 
he. said. 

Many Angle* to Advertising 

"If an advertising manager will realize 
thin fact— that every visible point of a 
business is advertising, he will get in 
a sentence what the scope of his activi- 
ties should In-. 

"Now. then, haw many of you have 
placed yourselves «t that point where 
you can survey the store from that 
viewpoint ? 

"Few, I'll warrant. 

"Do so — with me— and later for your- 
self. 

"How does your store look— its win- 
dows, the interior, its tables, the signs, 
its displays, its cases, the way its slocks 
are kept Is it as it should be? If it 
isn't it's your job to see that it is. 

"Make the display manager see the 
light or get a new one Make your 
buyers keep their new storks, their dom- 
inant lines, their regular lines as well 
displayed- as the special 
yon advertise. 

"Fight for 

"Offer prizes to your sales-people for 
the best appearing section Change Ute 
appearance of your store's displays fre- 
quently—once a week is not too often. 
See that your sales-peoples' appearance 
is jealously attended to by the superin- 
tendent—and fight for these thing- till 
thev arc done. Thai is advertising. 

"Are vour stocks short or complete' 
Do your buyers buy often or do t>icv al- 
low shorts to accumulate «o that they 
may take a trip to New York 1 Are 
you trving to sell people «hat they want 
nr what you want to sell them? Are 
your assortments varied or immoio- 
nnu»? 

"If your stocks are not r ght make 
them so— it's your job. Make compari- 
sons with your competitors jack up 
your buyers and if they won't produce, 
set after the merchandise manager. 
Give Quick Service 

"Is your service quick and -atisfac- 
tory' Is it prompt and courteous? 
I>o you deliver on time and when 
promised? Dt your people direct cus- 
tomers correctly? Do the salespeople 
<now the stocks' Are thry enthusiastic 
or lackadaisical? If they aren't all 
these things -get busy. It's your job. 

"Show your superintendent facts and 
figures until he gets busy. If he won't, 
show thrm to the firm Ot in touch 
with the salespeople yourself. If you 



have a big outfit, make the 
educational director. 

"Is your store conservative, or up-on- 
its-toes? Is it broad or narrow? Is it, 
in your mind, pursuing the wrong pol- 
icy as to special prices? Is it running 
too many store-wide sales? Is it of- 
fering in its ads only things it had bet- 
ter not have, or things people are de- 
manding? If the policy is not to your 
way of thinking — get busy, it's your job. 

"Analyse— show them by example that 
they're wrong. Shape a new policy— if 
possible along the lines that they made 
their first success and then sec that 
they stick to it. Show them the error 
of their ways if errors exist. Fight for 
a chance to try your way. Policy is ad- 
vertising 

Prices Must Be Right 

"How are your values? Are you 
asking too much for your specials or too 
much for anything' Show your firm 
that turnovers at short profit are better 
than holdovers at long profit. Insist 
upon your opinion playing a part in 
price-making. 

"Make the buyers submit to you their 
plans before going away to buy and 
give them yours. If they won't co-op- 
crate, don't you. You are entitled to 
know as much about purchases and buy- 
ing methods and price making as anyone 
—you have to sell the goods and— that's 



The Value of Initiative. 

"And now you are ready to write 
the ad. Everything is set— except the 
ad. F.verything is bought except the 
space. The public is waiting to be 
sold. Are you buying the space — or 
the firm? Are you choosing your 
medium — or following the other fel- 
ow who is merely a slave to tradition 
and habit? 

"Are you buying circulation or re- 
sults? Are you duplicating with in- 
direct mediums or holding good will 
through good values and right meth- 
ods? Are you getting the newspapers 
to keep objectionable advertising out 
of their columns? Arc you buying 
the best are procurable 1 Are you mer- 



' This is your job. 

"Huy your space— or don't call 
yourself a manager Advertise the 
ihings that proplc want when they want 
it — and only run clearance days 
monthly and then you'll find out 
svh-ch buyers -re irakiitg mistakes over 
and over again. 

Reduce "Clearance Day*." 

"Clearance days are largely pages 
nf buyers' mistakes. Don't run them, 
except at «ct times, and you'll see the 
mistakes dwindle, Don't give up WHV 
dow space or selling space or adver- 
tising space to bad buys except on 
these days, It's cheaper for you to 
pocket >he loss than your customer, 
lie won't come back — and you can't. 

"Write informatively, avoid extrav- 
agant statements I better to pleasantly 
surprise than to unpleasantly disap- 
point). Avoid over optimistic com- 
paratives, use good type, display it 
well, with (preferably) actual illus- 
trations — and pay your writers well 

"The mot successful stores in this 
country have the highest liriced ad- 
veri's ; og departments. Ten or fifteen 
per cent of your appropriation is not 
too much to spend for the produc- 
tion. For instance, an outstanding 
New York retailer went into the 
men's clothing business He hired a 
man to Write his men's ads. exclusive- 
ly, paid him Jlfl.000 a year and told 
him to buy pagrs Instead this mm 
bought two and three-column ads. 
on seven and ten inches and put it 



over in a year. It isn't how much you 
say — it's how you say it that counts. 

"Let me repeat — every visible factor 
in a store is advertising— everything 
that's selling is advertising, for ad- 
dling— and you're the 



ONE TIME PROFESSOR WRITES 
SAXON MOTOR CAR ADS 



advertising manager. That's your 
job's scope— and that's m 



Before the Paper Age 

"Well, anyhow , , " 
The husky stone-age poet chipped the 
last comma in his granite-slab ode to 
Summer, and wearily dropped his chisel 
and hammer. 

-, . . if the editor of the 'Neolithic 
Age' doesn't find this available, I'll have 
the satisfaction of bouncing it off his 
ivory-dome. The return-postage gag 
't been invented yetl" — Paragrafs. 



Anyone who can find anything but 
perfect English grammar, syntax, style, 
and construction 
written or edited 
by M. A. Hol- 
hnahrad. adver- 
tising manager 
of the Saxon 
Motor Car Cor- 
poration, of De- 
troit, Mich., may 
not lie overbold 
in asking for a 
Saxon as a re- 
ward for per- 




Oxford Pulp Wood Burns 

RiviFoaD. Me., Aug. 11. — Fire de- 
stroyed between 8,000 and 10.000 cords 
of wood used in the manufacture of 
pulp for the mills of the Oxford Paper 
Company here yesterday. The loss, esti- 
mated at $17.\ifl0, Is covered by insur- 
,■ \ irk In m a shifting engine is 
said to hasc caused the fire. 



Attorney-General Palmer is preparing 
to furnish newspapers with full details 
of food hoards, with the purpose of 
bringing to bear upon profiteers the full 
force of public opinion. 



The reason is 
that Mr Hoi- M *■ IIolliiisniss 
linshcad served 

as head of the English department of 
Nebraska Military Academy and as in- 
structor in English at the University of 
Illinois, fallowing his graduation from 
Albion College in 1911. He has also 
written feature articles for newspapers. 

He entered the advertising business as 
advertising copy writer with the John- 
son Advertising Corporation of Chi- 
cago, and later became manager for the 
Haddorff Piano Cc of Rockfard. III., 
leaving this company to take his present 



—your obligation to the retailer 



Mr. Manufacturer, do you think that your 
responsibility cease* when you have •old 
the wholesaler? Or do you consider that 
your responsibility continues even beyond 



retailer, 
to give 
effective 



What better cooperation can you give than 
creating or increasing consumer demand 
exactly in territory where you have in- 

goods? 



You cannot get along 
Now isn't it only 
him, and the jobber too, tbe 



Indeed, when you scatter your advertising 
through national mediums reaching many, 
many places where you have not a nickel's 
worth of distribution, are you playing fair 



live? 



Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 



Publishers' Representatives 



New York 

Chicago 



Fr.m ■Mains' I-k. it!" '/ .'rri< H. «•>»• 



City 
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ft The Supremacy of the 

. New York 
Evening Journal 

r ■''HE following figures show how much more 
space was used in the Evening Journal in 
the most important classifications during the 
first six months of 1919 by New York well- 
informed merchants: 



Lineage of the Classification Pertaining to Home Essen- 
tials as Carried by the New York Evening Newspapers 
for the First Six Months of 1919 

Compiled by the New York Evening Post: 



EVENING JOURNAL 

Ev«. Journal Evr. Mail Err. Pom Eh. Sun Telegram* Eve. World Eve. Globe *£?rmng' NEWSPAPER *BY 
Lo«l Di.pl.j 3.159.076 MIIU90 1,114,529 2.45L217 U 12,209 2,521,641 2,772.027 21% More 

Dr, Good, 2474,719 776,205 344,019 1,461,1137 613,288 1,581,166 1.641,956 26% More 

Musical In.tram.nu 205,000 15,919 52.789 87.116 66.962 53.120 78JS0 134% More 



Men'. Wear 401.032 63.103 31,648 161.372 241.188 122,743 206,996 66% More 

Women'a Tear 492.759 26,332 39,592 136,180 75,236 358/124 332.657 37% More 

Brooklyn Adv. 612.520 8330 1,050 101.250 38.952 139j669 45J19 338% More 



The New York Evening Journal has the Largest 
Circulation of Any Daily Newspaper in the United States 
and Nearly Double the Circulation of Any Other New 

York Evening Newspaper. 

[THE NEW YORK EVENING JOURNAL IS A MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS.) 
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Cyrus H. K. Curtis' 

Philadelphia 

PUBLIC $§$M$ LEDGER 



has adopted the 




A Vending Machine 



Full information regarding NEWSBOX 
Service will he forwarded on request. 

NEWSBOX SALES CORPORATION 

Candler Building New York City 

Boston Newark Philadelphia Baltimore Washington 
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NEWSPAPER MAKING 

A Department of Practical Service for Publishers and Advertisers 
Conducted by Jason Rogers, Publisher of the New York Globe, 
and Author of "Fundamentals of Newspaper Building," "News- 
paper Building" and "Building Newspaper Advertising." 



IF ik wspaper publishers ge nerally could 
be brought to a greater realization 
oi how much more influence and power 
they could secure through more effective 
co-operative effort, they would under- 
take it tomorrow and would thereby win 
such a degree of public confidence as to 
secure vastly increa»ed prosperity. 

Viewed from the outside, the news- 
papers in most of our cities and towns, 
take on more the characteristics oi a 
group of hack drivers at a railroad sta- 
tion fighting for a fare than business 
men conducting institutions for the 
greatest possible public service. 

Local rivalry between competing 
newspapers often produces very deeply 
lodged sore spots which contaminate 
the whole system until publishers are 
led to many unbusinesslike and wasteful 



too closely to one model, presenting the 
news as they see it, and each practically 
trying to duplicate the efforts of the 
others for fear someone will get away 
in the lead for some special service. 

All of this is expensive, wasteful and 
destructive, and leads to further rival- 
ries and jealousies regardir 
advertising and general results. It 
to foolish wastefulness regarding the 
size of our newspapers and permits 
shiewd merchants to buy advertising 
space at ruinous rates. 

There will come a time, and I think 
at no far distant date, when newspaper 
publishers will get together to iron out 



Of others, along 
similar lines, they 
will continue to 
lose opportunity for 
establishing success 
along lines of indi- 
vidua] initiative. 
Where there might 
be an excuse for a 
man Inning two or 
more papers of 
strong individuality, 
the process of de- 
to select is readi- 



While it is probably too much to ex- 
pect to have the owner of a dominant 
local newspaper willingly co-operate for 
greatest possible efficiency with less for- 
tunate competitors, I think that i 
be proved that even 
progressive step is 

while. _. . 

Unseat, CsM*cnrtlon Cited 

In Chicago, for example, we find the 
great Daily News and the Tribune lead- 
ing in all co-operative movements to 
the greatest and most far- 
results for all the Chicago 
Years ago Mr. Lawson 
the great advantage he had on 
through his own carriers 
for the greater benefit and economies 
of joint official carriers. 

By closer co operative effort I don t 
mean to produce a situation in which 
the newspapers of a town, acting as a 
close corporation, would boycott, anni- 
hilate and destroy all who declined to 
cheerfully fall in with their dictates 

Ml of such offensive and despicable 
methods can be left to those engaged m 
other lines of industry, such as the doc- 
tors with their medical societies, which 
are nothing more nor less than tolerated 
trusts seeking absolutely to control pro- 
fessional activities. t 

By similar methods the dentists, the 
lawyers, the dealers in foods, the rail- 
roads, the labor unions and many other 
indu.lries and profesiions seek and ef- 
fectively put over a control of traffic 
conditions that would not be tolerated 
in the case of big business or the news- 
papers. 

Our newspapers often present the sad 
and humiliating spectacle of (frown men 
engaRcd in the most important construc- 
tive influence in the community allow- 
ing themselves to be exploited through 
plaving on selfish and foolish jealousies 
by keener husincss. men and politicians. 
Plenty of R..» for All 

According to my theory, after careful 
study of newspaper conditions in most 
of our American cities both in the 
United States and Canada, comparative- 
ly few towns are over-newspapered, and 
even where there are too many news- 
papers there is opportunity for success 
if they would but 
apart. 

The trouble with 
,,e* papers is that they as a rule stick 



Unfair competition has 
been characterized by the Federal Trade 
Commission as not only illegal but a 
most unfair tax on the resources of the 
community. .... 
Far-sighted Policies 
Straws show the way the current 
runs. In Ottawa two newspapers, in 

such "a radical and of foreign advertising, work as a unit to 
distinctly worth sell the Ottawa market. They 
which newspaper is used first so 



_ as 

(he business comes to Ottawa. 

In several cities in Michigan the 
Booths have consolidated all of the 
newspapers into one worth-while, rep- 
resentative, independent. successful 
newspaper. This 
effective in eliminating the fool 
in the newspaper business. 

In a middle west city of 
importance the publisher of one news- 
paper is now working tooth and nail to 
get the other newspapers to join with 
him in an effort along the line of the 
Ottawa experiment, and I think he will 
pull it through. 

Combination delivery, such as has 
been carried on successfully in Boston 
for many years by the Hotel and Rail- 
road News Company, owned by all the 
newspapers, if put in operation in other 
cities, would mean enormous saving in 
expense. 

Likewise, the joint nse of a single 
plant by a morning and an evening 
newspaper would reduce overhead con- 
siderably and save the publishers of the 
country millions of dollars of money in- 
vested in plants which stand idle half of 
the day. 

This last idea is being carried out by 
and between two of the largest and most 
successful newspapers in the country, 
and when it is worked out and in opera- 
tion it will produce double capacity for 
each of them at practically no extra ex- 
pense. 

Ganged by Grade of Service 

No matter whether a newspaper be a 
little cross-roads weekly or a large 
metropolitan daily, it should and can be 
made interesting, may be made informa- 
tive and will win and iiain support en- 
tirely in accord with the grade of serv- 
ice it renders to its community. 

There is no possible excuse for the 
production of a flat, tasteless and un- 
interesting newspaper anywhere, except 
laziness or inability. The sooner own- 
eri realize the forrc of this basic truth 
the hrtrcr newspapers they will own. 



ciding which one 
ly provided when one is a mere attempt 
to duplicate the other, by buying the 
best of the lot. 

The Globe's Problem 

In making the New York Globe what 
it is today, in a heavily over-newspa- 
pered city if there ever was one, our 
problem mas to make a different kind of 
newspaper than any of the rest and pro- 
vide something different for that part 
of the public which desired the sort of 
newspaper wc desired to make. 

We have won success just as did 
Adolph S. Ochs, who started in 1896 
with his New York Times, and as did 
Joseph Pulitzer with the World, starting 
in 1883. Meanwhile those of our com- 
petitor* who thought they were injuring 
us by imitating us in many directions 
only gol deeper into the mire because 
while they were imitating ns they were 
al«> watching other newspapers. 

There never was an imitator who suc- 
ceeded in putting it over on the man 
wirh the real goods, who was ever on 
the lookout for greater achievement, 
and who could continue to cut new paths 
and chart out new, worth-while services 
faster than the trailer could follow. 

There are newspapers in many of our 
large cities today, just as there always 
have been, which will continue to be 
"mere newspapers'' till the end of time, 
as effective devices for pouring dollars 
down into a bottomless pit without any- 
more chance of success than selling fur 
cats at the equator. 

Until our newspaper publishers can 
come together, like the doctors in their 
medical societies and like the lawyers in 
their bar associations, and establish 
sound and workable ethics, to be prac- 
ticed by all in their relations with the 
public, they will be operating at a great 
disadvantage. 

Nearly all of our so called publishers' 
associations, either local, sectional or 
national, have been ineffective in the 
past because they have dealt more in the 
superficial than in real fundamentals. 

Reams of idle talk, some of it reduced 
to printed records, without any unani- 
mous decision regarding sound funda- 
mentals, is the net of most publishers' 
meetings. 

If the newspapers would hut come to- 
gether and each year adopt just one 
basic principle to be religiously applied 
and carried out by all members, they 
would in ten or twelve years accomplish 
more than they will in a thousand years 
by present melhods. 



QUESTIONS AND ANSWERS 
"Western" — According to my ideas, 
it is the utmost folly to try to placr a 
flat rate of so much a thousand circula- 
tion on advertising space It is equally 
foolish tor a newspaper to arbitrarily fix 
its rates on the basis charged by other 
newspapers of the same po'mtial in 
other cities 

No other business on earth could en 
dure on such an unsound basis, anil 
those who seek to beat down our rate 
and redure us to arbitrary prices, such 
as 1-10. 1-8 or 1-5 of a cent a line per 
thousand of rirculaiion should not be 



ONE JOB IS NOT ENOUGH TO 
SATISFY THIS MAN 




MoVTCOMEaV H. 
WplonT 



Being publicity director of the John 
B. Sletsnn Company might seem to be 
all that • an average man would find 
time to do, but 
Montgomery H 
Wright, who has 
held that job for 
the past ten 
years is not an 
average man. 
and so he has 
been able to in- 
dulge in at least 
such light pas- 
time as serving 
as director of 
the Philadelphia 
Chamber of 
Commerce, as a 
member of the executive comn 
the National Association of 
Schools, to help organize and serve as a 
director of the Children's Playground 
Association of Philadelphia, and as Di- 
rector of Public Information of the 
U. S. Food Administration for Penn- 
sylvania. 

Aside from that, Mr. Wright's lime 
has been practically his own, except 
when he has been busy as secretary of 
ihe Patriotic Society of Philadelphia, 
which he organized, and in promoting 
the activities of the Poor Richard Club 
of Philadelphia, and of the Association 
of National Advertisers. 

Once, when time was hanging heavily, 
Mr. Wright acted as director of public- 
ity for M. G. Brumbaugh when the lat- 

sylvania. 

He was educated in the public schools 
of 1'hiladelphia. was wiih the Philadel- 
phia North American from 1898 to 1901, 
and with N. W. Aver & Son from 1901 
to 1911. 



An edition of the Louisville (Ky.) 
Courier.Journal was delivered by air- 
plane through eastern Kentucky. 



competing If the newspapers of a city each seek blamed for seeking to buv cheaply, but 
rule stick merely to imitate and ouldo the other. (Continued on Pace 42) 




MARY HALE 

Hu written her greatest 
daily love story. 
A ntory tinglinft* with heart* 
throb* ami ratUined interest. 

"THE LOVE AFFAIBS 
OF A LONELY WOMAN" 

No better feature than a 



been devi.ed far holding cir- 
culation. 
No belter love 
been written. 
Six liraea ■ 
wordfc. 



Be!«a»ed b 
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DAILY NEWSPAPERS OF U. S. LISTED BY STATES 
ACCORDING TO POPULATIONS OF CITIES 



RATES IN EFFECT AUGUST 1 GIVEN FOR INFORMATION OF SPACE BUYERS- 
COMPARATIVE IMPORTANCE OF MARKETS, BASED ON LATEST POPU- 
LATION ESTIMATES-DATA SUPPLIED HERE WAS COMPILED BY 
EDITOR & PUBLISHER IN CO-OPERATION WITH BARBOUR'S 
ADVERTISING RATE SHEETS, INC. 



¥T»mtor & Pibijsher with the co-operation of Barbour'* Advertising Rale 
■'-'Sheets, Inc., presents, on ihe following ten pages, a list of the English-language 
newspapers— Morning. Evening and Sunday— of the United State*, revised to 
August 1, together "with minimum foreign advertising rates for S,000-line con- 
tracts in effect on that date. 

This lis! is not a mere revision of the data published July 24, but is a pre- 
sentation of market units according to comparative populations of cities, linked 
with space-buyers" information in regard to circulations and rates of the news- 
papers covering these markets. 

The tabulations are arranged by states, for convenience in reference. Under 
the state heads the cities arc arranged in the order of their site, as indicated by 
the latest available population figures. 

These tabulations, therefore, present primarily a visualization of markets, Na- 
tional, State and City. 

Campaigns planned to concentrate on dominant cities may be quickly esti- 
mated as to coils by a selection of the newspapers to be used in such cities and 
the use of the rate information given. 

Space-buyers working on campaigns to be carried in the smaller cities of 
any section will find the data ai hand for computing costs and listing mediums. 

This information, which is of such timely value to national advertisers, ad- 
vertising agencies and space-buyers, has been gathered and collated for Editor & 
Pinusiir* by Barbour's Advertising Rate Sheets, Inc., Chicago, an organiration 
wholly devoted to furnishing data as to rates and circulations of newspapers. 

In a complete summary of the information contained in these lists. Editor & 
PcKJSHQ will present, in August 21 issue, statistics classified under nine heads, 
showing number of Morning, Evening and Sunday papers, with rates and circu- 
lations, in cities of less lhan 5,000 population; in cities from 5,000 to 9,999; in 
cities from 10,000 to 24.999; in cities from 25.000 to 49.999; in cities from 50.000 
to 99,999; in cities from 100,000 to 249.999; in cities from 250,000 to 499,000, and in 
cities of more than 1,000,000 population. 

The arrangement of this matter prepared by Justin F. Barbour will show 
the number* of cities in each slate coming under the population classifications 
outlined above. 

For example: Alabama has two evening newspapers in cities of lrss than 
5,000 population. Their combined circulation is 6,040, The joint agate line 
advertising rate is .0392858 Xo Morning or Sunday papers are shown in this 
classification of cities in Alabama. Following through the nine groups of cities 
we find the same sort of data is afforded, including under the different heads, all 
oi the English-language daily and Sunday newspapers of the state. The same 
iacts are given applying to ocry state in the Union. 



The labor involved in compiling this summary lias been very great and the 
expense involved very heavy but the results secured are bound to be of inestimable 
value to the newspaper in making it easier for the space-buyer to use the 
newspapers. 

It has often been contended by national advertisers that the primary con- 
sideration in planning sales campaigns is the market unit. Given facts as to 
market possibilities, the selection of advertising mediums to reach such market* 
naturally follows in the order of importance. 

Thus KniTiia flr Pi lu.istira. in the lists now presented, follows this order, 
showing the dominant, the intermediary and the lesser markets in each state, 
based on populations of cities. 

To the national advertiser desiring country-wide advertising, the data afford* 
complete and authoritative, as well as up-to-date, circulation and rate information. 

Where campaigns are aimed to cover particular territories or sections, the 
lists furnish, at the cost of but little research, the essential facts. 

If an advertiser deals with states as separate market units, the 
of costs and the selection of mediums is simplified. 

In instances where only cities of a particular ctass, as to 
covered, the data is at band. 

Just now the big fall advertising campaigns arc in the making. Markets and 
mediums arc being decided upon. Costs are being carefully estimated. The data 
given in these pages will serve as a handy guide to all space-liuyers in this work. 
It is presented in a methodical manner, so classified that it is but the work of a 
moment to ascertain any given facts about population or about mediums, with 
their rates and circulation. 

This service to space-buyers, rendered to EnrroR and I'l'BUSmct in co-operation 
witli Barbour's Advertising Rate Sheets, Inc, is an unbiased, impartial service. It 
deals with faets, and these facts carry their own significance. No advertising con- 
sideration is involved. No newspaper has paid for representation in these lists. 
No newspaper has been omitted from representation. The purpose has been one 
of helpful service to space-buyers and daily newspapers. The obvious require- 
ment has been met— the presentation of authoritative and compete information. 

Twelve dailies, recently established, have necessarily been omitted from these 
lists fur the reason that circulation figures and other data were not immediately 
available. These new dailies are: Montrose (Colo.), Daily Enterprise; Dublin 
(Ga.) Tribune; Twin Falls (Idaho) Chronicle; Danville (Ky.) Messenger; 
Clinton (Mo.) Record; Leaksville (N. C.) Observer Gazette ; Wnynesville (fa.) 
Press; Jackson (Tenn ) Progress; Corpus Christi (Tex ) Times; Dallas (Texas) 
Commercial Record and Nampa (Idaho) Free Press. 

A late telegram announces thr purchase of the Cuero (Tex.) Star by the 
Record of that city. The Star should therefore be eliminated from the Texas list. 

Next week's issue of the Epitor & Pi;M.i$iie«— Thursday, August 21— will 
carry the most complete and important analysis ever made for merchandising 
purposes of daily newspaper marker, 
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POPULATIONS VISUALIZED FOR SPACE BUYERS BY NATIONAL, STATE 

AILY NEWSPAPERS ARE PUBLISHED SHOWN BY STATES IN OHM 
VENIENT CUIDE IN PLANNING ADVERTISING CAMPAIGNS, FOR 
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AND CITY MARKETS 

CITIES IN WHICH DAILY NEWSPAPERS ARE PUBLISHED SHOWN BY STATES IN ORDER OF POPULATION IMPORTANCE, AFFORDING A CON- 
OR ANY DESIRED MARKET UNITS. 

PUBLISHER h r„ md Barbour • AaWtwna R» 



Advertisers 
National 
Local 
Classified 

All Kinds 

And All 
in 

The Denver Post 



dollar* (or additional 
and equipment. The net 



i January 1 lo July 31. 1 
almost 
capacity Mae, a 
two day* a week to a 
away" business. 

They have actually been step- 
ping on the aceelerator aa a 
continual performance, to give 
lift more and still more advertis- 
ing. Pre rent equipment limit- 
viae of paper to one hundred and 
four page*. We are now apend- 
ing over fi\e hundred thousand 
uilding 
I result 

of these advertising ordera in 
•even montha wait 
Total arlrertiaing line*, 

7,755,944 

Increase over corn** pond- 
ing montha 1918, lines 

2,029,944 

In seven months this year The 
Denver Po.l printed 884,464 
lines of advertising more than 
the next two Denver dailies 
combined, allowing them 213,- 
440 lines of rity and slate adver- 
tising, a class of business this 
paper docs not print. 
The Denver Post in these 
months printed lines of 



Financial 964,846 
Antomobile and Tire*. Vr."..4sl 
Magaaine and Book. 8I.SJI 

In eaeb of the foregoing kinds 
of display advertising The Den- 
ver Port printed a greater vol- 
ume than all of the other Den- 
ver Dallies in combination. 

In paid circulation The Den- 
ver Post print, every week day 
over thirty one thousand copies 
more than all of the other Den- 
ver papers combined, and on 
Sundays more than eighty-five 
thousand copies per Issue. 

\. B. C. audit of circulation 
relraaed July 31. may be had on 



»nic.tio 



application. ^ 

The Denver Post 

DENVER, COLORADO 



CONE. LORKNZEN AND 
WOODMAN 
125 Fifth Ave.. New York City 
' or 

72 Wet Adam. St., Chicago, 111 
or 

American Huildine. Detroit. Mich. 
■>r 

Victor Building. Kama* City, Mo. 

It ARA NCEK-W F. A V ER CO, 
CaT ' 



CALIFORNIA OmH.«<d 




•.Sua 

TVuasirifl ;Cuuil NVwa.' 1.R1 
•T>.(.uiK (R) 1 15. IS* 

■i :.l ■ <ui 

•Suodav lidltloo 1M1 
IN) 



f ta«,471 
t24.S» 



M 

si- 



".Vlur-.t=*r«dl (Si 

fiW "" , '* J 51fr«lar Edition (m! 
•rVOfras* (R> 
T-sai-nN (Court News) (Rl 



Is 



Editor & Publisher for August 14, 1919 



: 
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The 
Washington 

Star's 
Supremacy 
in this 
World Center 



To cover Washington 
the Star is the only 
medium necessary. It 
has the unlHiundeii con- 
fidence of this com- 
munity — a confidence 
which is shared by it* 
advertising pages as well 
as by its news pages — 
gaining for its adver- 
tisers the practical co- 
operation of the local 
merchants and the inter- 
ested attention of this 
great cos 
«enry. 

★ 



or specific 
and call 



Write our statistical de- 
partment for 
information 
upon it for 
in furtherance of your 
national advertising 
campaign — to be 
logically begun in Wash- 
ington. 

★ 

The 
Evening Star 

with Sunday morning 



Washington, D. C. 



U.JIJ »11 !.!>*• 



Write us direct « 
our 

New York Office 
Dan A. Carroll 
Trihune Building 

Chicago Office 
J. E. Lutz 
Fir,, N„f. Bank BH* 



For Enlaiutitm of Kev U«fn 
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POPULATIONS VISUALIZED FOR SPACE BUYERS BY NATIONAL, STATE AND CITY MARKETS 
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VEND-NT GUIDE IN PLANNING ADVERTISING CAMPAICNS. FOR ANY DESIRED MARKET UNITS. 



The net paid 
circulation 
of the 

Des Moines 
Sunday 
Register 

is greater 
than that of 
Anv Two 
other Iowa 

Sunday 
Newspapers 

July net paid 
average 

70,666 
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Linton 

Mount Vernon 

Lebanon 
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SPACE-BUYERS' GUIDE TO 



COMPARATIVE POPULATIONS OK CITIES HAVING 
CIRCULATIONS (A. B. C. AND GOVERNMENT i 

EIGN 



NATIONAL. STATE 

ENGLISH-LANGUAGE DAILY 



AND CITY MARKETS OF THE UNITED STATED 



NEWSPAPERS, ARRANGED BY STATES, WITH AVERAGE NET PAN 
OF ALL DAILIES LISTED, FOR SIX MONTHS ENDING MARCH 31, 1919; AND MINIMUM 5,000 LINE FOR 
" ADVERTISING RATES IN EFFECT AUGUST 1, 1919. 




Announcement ! 
The 

Times-Picayune, 
New Orleans, La. 

Announced the appoint- 
ment of Stanley W. Ray to 
take charge of its Service 
Department, with J. L. 
Griswold as principal as- 



Mr. Ray has successfully* 
filled the position* of re- 
porter, sporting editor and 
night editor of The Times- 
Picayune, and annuities his 
new duties with intimate 
knowledge of the trading 
territory and the people 
served by this newspaper. 

Mr. Griswold has been 
trained in gathering statis- 
tical information through 
association with one of the 



These important additions 
to the staff of the Service 
Department of The Timea- 
Picaytme have been made 
necessary by the great vol- 
ume of national advertis- 
ing which has been flowing 
.it*. 



National advertisers and 
advertising agencies may 
obtain any information 
they may desire relating to 
this market, and may se- 
cure trade surveys or other 
co-operation by writing to 
The Times-Pica rune for 
the information desired. 



The 

Times-Picayune 

South's Greatest 
Newspaper 

D. D. MOORE 
Editor & General Manager 

JOHN L. EBAUGH 



HARRY McENERNY 
Assistant Business Manager 
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The Only 

7-Day 
Associated 
Press Paper in 
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Minneapolis 



Tribune 



Largest Daily 
and Sunday 

Circulation in 
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Easily the 
Most Popular 
Paper in 
New York 

is the 

NEW 
YORK 
AMERICAN 

—More than 300.- 
000 daily fin-ula- 
tion in New York 
and Mihurha. 

— And the neatest 
circulation in the 
United States on 
Sundays — more 
than 900.000 — 
right now in the 
middle of news- 
paperdom's poor- 
est circulation 
month. 

— Progressive, red- 
blooded, forward - 
facing men and 
w o men — people 
really interested 
in ideas and 
ideals — keep 
step with the 

NEW 
YORK 
AMERICAN 



For F:,,,l.nalion ol Key Letlera and MarV.nori See Fool Nete on Taor 32. 
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The Cleveland, 
Ohio, Situation 

The News 

ClntUnd i Btit .Vrreafofrr 

Alone of the CLEVELAND 
Daily Newspapers Gained in 
Circulation 

All other Cleveland Daily Newapapert 
LOST 



Accurding In hguirt compiled 
Ir-nn awum alalrniciila filed with 
■ he Govcrnncnt uy the ihrtc Daily 
Xcaatapcra and pi-l.l-.hcd in their 
.,wn i-iilu-^n*, for the eia m..ntha 
ending March 3I«, '.tit. aa com- 
pared wtta the preceding at* 
month* ending Seiltrnticr 10th. 
191«, the fnllnomg nine end 
Uk> «erc •hnwii l.y the t Uve 
l.oi! Dmlly Ncwapapcr*: 

The NEWS Gained 2,912 
Copie* Per D«y 

PLAIN DEALER Lost 14,112 

Copies Per D.r 

The PRESS Lost 7,792 

Copieg Per Day 

It ava in April. 1513. thit the 
Government first required daily 
newepepera ro file and ptibliab a 
■ma atatement of circulation cov- 
ering the average number of eople* 
per day. Comparison* made be 
intra tiie am month, ending Marvh 
31, 1913, and the alx jnqnthe ending 
Marrh 3t»t. Iff'. |»o« that 

The NEWS in SIX YEARS has 
INCREASED 97% in 
Circulation 

The PRESS in SIX YEARS has 
INCREASED 6% in 




The -Miser creninjr dauly. Tbr 
PreM, ha* liven only 6 per cent 

in circulation. 



The Sunday 
News-Leader 

D'-inn* thr mix iiinnth» covered 
hv inr U*t *>wotn -utemrnl Wed 
with Ihr lioTernmem « c-.mp 




OUR RESEARCH AND PROMO- 
TION DEPARTMENT 

Advert. r»tTf pUnni nc cimpjii rna 
ii> thr Orv*'-*ud ne-M n&av regard 
tlsi* drrart-iu'tvt a* their "Advance 

Afrnt, ' i) m<! UK it at tlici* OWD 
liuirtu-i if frltitile informatiun con* 
■- ■ tint territory. 

ImjK-rUnl •ttlU».t<* .Utniahed, at 
writ inv *p4-cUl tiifnrmmtinn dtj- 
ttrert. tocher wilb rotile tirta and 



era 

The 
Cleveland News 

i» llie only Cleveland Ktctuiif 
New *|H,p*cr Mtmbtr af the A»dtt 
Hut ran r>! (in MtUfwiNi »n^l ibf 
oriily ClrvrUnd Evening Nr*»iunrr 
having JtwUtfti Pwtu Wv* 

PAUL BLOCK, Inc. 

Forae* A limiting fttpnientohvt? 
NEW YORK £HICA«0. DETROIT. 



NKW Tl 

9,*13 Port Jetrta Caartar 




fa 

RrfmMuxm PreJJ 
5«a 

".fVi-'rn/er ("Rj 
Jimr**/ (R) 
.V«J (R)l,744i 
Aft JWd«l .Venn <R) IMj 
Jdoal 
Kectieter 



1.M1 
I. TO 
*,•*•* 
2,7"M 
4.I0O 



.**57l*l' 
.O0n57l»l 
• I ju/ti 

0I2A572' 
.015* 
.01M572* 
J.aaa aujw 





•Star 

Tribune 
•J«»a/ 

•Tlniaa ReennUe 
•Xdaoiiite 

77,31 1 PtartamoaUi Timt! 

27,000 Steubetnrtlle 

Wai 



I7.MI Charlotte 



CAROLINA- MftyMI 

umal (D) 
rsundav Edition (Ml 
♦I.-.. Lily Se«faef (R> 




Paagn 
I3.SM Ctaad Foeka 



10.053 MJuM 

6,300 lameatown 

6,1-M lllamarck 

4.:&3 Valler CUy 

4.523 Devil, I^ikc 



4.142 Uandan 

I At J Sew Roeaiof 



630.431 CW-v^and 



•Snradar 1 , 
N'ewa A Ojitlc Ra-jwrter (G) 
dlert (R) 
•rrrawaa 

7 it; I 

Joaraa 
U'arti 
/'ion«v 

Slaw C< 

OHIO-w^TRJIU 
a/roa 7>aaV and Moot 

Uaiktt Rtpcrt (T) 
Legal Newt and Recorder 
(Court Neara) (|J 



Live Stock New, 
'Km 



•Sunday Nra»laa.l»(M| tl«.»3* 
"saler B) tl67.720 

(M) T30».lltl 



401.175 



•Plain Dealer 

" •Sunday EdiUoa 

Aaneritaa 
Cocimercial 

SiiniU) 
Court lot" 
Kn.qutrer 



I i h hi Akron 

IJ3,;u4 Dayton 




•Rrot-Jalurj 

•AiMnrdjy f^ltaoa 
•Survlay- Filitiim 

•Htm 

•Sunday Erlrtlon 



•Sunday Edilion 
■ mat 

vKuda-.Vraal 
Kl-Hrvald 
It 

• -i. ii i. !■:.!, (joo 
•Reciublican-Gajette 
•burday Kditloo 



21JW7 



M.474 

20,127 



•.Vewl 
SSileld 
Eaat Uvrrpool'Xriw 
•Iribune 




Sanduaky 



U.MHI Chilucot-'ie 



17.71a 
17.396 
13.000 

14.012 
I4,8J» 



Elyria 
lid-aire 



Flndlay 



I4.M0 1 
1*427 



... ! ; 
•Retiiter 

•Sunday F.ditiim 
•-Saor-ycaa-nai 
t!iwt-Adv*Tli»tr 
Sliala iMiaaile 
•Rrtarw data* Ltain 
•CarimMe 

JLaodee 
•/adeaawaawJ 

Coarirr 
•Republican 



1M9S 
12,023 

12.640 

12.27! 

12.000 
;n.y if. 



•.Vnei-3iga.lt 

L^'orr ii.lj-K.a 

/Veil 



Canibridg* 
Tlflla 



Conneaut 
Coehoctcn 



I0.57» Fremont 

10.392 
10,131 



7*>iaal 
*JrJirhmio* 
Tlroca 
•A^acrlurr 
rraaaiae Mat HaeaM 
.Veil I /fee aid 
•Teioaae and J 
•-- :nr! 
Afrllrarer 
•/.•ra-i 

(J-3I-I9 3 nioa 1 



Mount Vance flo 



7"^ 



10.000 
9.7H 



9,323 
9,470 



Sidney 

Mawg 

Martina Ferrynmri 
Delaware *CaaaU< 

.ftnoW-H/raaV 
Salem '.Vcai 
New F7,ila- 



delQlui Jfir-J 
Bellefoatalaw rjmwr 




t»;7j.j 



7'lmel-OdaeU< 
Clrclrrtlle Werald 

Vmicm-nmU 

a* 



6.621 Dover 
6,137 Greenville 



6.122 
6,000 
6.000 
5.732 
5.560 
5.501 
3.443 
5J22 
5.209 
5.03a 
5.000 
4.90VI 
4,401 
4,271 
4.023 
4.008 
3.779 



3 J 76 
3.493 
J.0»4 
3.490 
1.446 



•Jdrnr^ee 



aai 

7 nr.nae 
.Vewa 
•eUawUieaa 
Troy .Vewa 
ULrlctiavlUa Caroaacle 
WipaLu&K, ,Vewa 
St. Mini iadder 
Cailipoua Trttaeu 
PaineavUle 
Athem 
Bowling Gr 
Rellavue 
Deltihoa 

!"m>- FaVatiiie teiufar 

Shelby 

Wilmington 
Toronto 
Pumeroy 
Dejiiiiaon 
Upper San- 
duaky 

MarywvUk 
Celina 
UaJaai 

Genera Prt€ Pro* 



New 
Trldaae 



J.- 



Telegram 
OKLAHOMA 7..J77 ,g» 

.VewliCouilNewa) ( R) 

•r.aii/ <r{ TattW } 

•Sunday OkJi 
CiaioAoeaa .Vein 

Polnler 



•Sunday Democrat (Ml 

•W lit IBl 



►Vlluao C 



ft.*!! 

4.4*4 
1».7»XJ 



l.l«7 
tl.»l« 



4.411 

1.154 



.•IS' 
0I7H572- 

01I42JH.' 

0I112xa.- 

01»IS72- 
.»!• 

IXIKA7H- 

.W 

.HIIID* - 

.0O7142'J 
.01 »' 
0I1A572- 

MS' 

0HJXM.. 
.e*M71V 

•0AS7I5- 
.•I4J*.<M* 
.0ll42Ha- 

•I2»572# 
.•IIS* 
.•107143" 

•I1H572' 
.01071 If 
.•107143' 

• l«7IA.t' 
.01 71157 !• 
.••7I420* 
.011*7151 
.••U7I5* 

.•I7A572- 
.6I7A572' 
.(*7I4.»I- 
4107I4.0 

At( 

Oll«-5715> 
•071429' 
OOA^7I5' 
(g)7!4.'va 

• I07I4.O 
.»I3« 
-OOA57I5 1 

O07I429- 
.NIIS715* 

•I2S57J- 
.•*H7I»' 
.0OAS7I5- 

007l4r-- 



5.26* .017*572* 



S.071 
1.412 
1 545 
),♦*» 



.M4357I5' 
.e*«37l»> 
-«I7I42»« 
•I07I4.C 
ea>7l429» 
0I428AS' 
.•1571*1* 

• I07143- 
.•■•?■ *!• 
.••71*19" 

0I07IU* 
.•■•71U* 
.••U7IS* 
.*««S715* 
0121429- 
0l«7l4f 

aWTI429* 

• I42H.50- 

0OA57I.V 
0OM7I5" 
.(•K.4JIW. ' 

.•MS7I5* 
.0957I4J' 
.••U7I5* 

iSSJiwi 



i.74« 
1.112 
1.4A2 




0107143- 

.•WS7I.*.> 
.•oaa.715* 
.007I429" 
.•••S71S* 
.•10714.1* 
dW7!429* 



jOI42*V<[ 
.•MS7I5* 

.*7» 

.•5* 
•45* 



"1 



T95.*ll 

1**.**) 

29.6I* 



1 10,7*4 •*• 

4.791 J»l« 
*.i7f j*l*7l*>> 



F.,e 



<■! Ke, t.etiera and Marking, See Frnit Note on Page 32, 



Editor A- Publisher for Augutt 14, 1919 



SPACE-BUYERS' GUIDE TO NATIONAL, STATE AND CITY MARKETS OF THE UNITED STATES 

COMPARATIVE POPULATIONS OF CITIES HAVING ENGLISH-LANGUAGE DAILY NEWSPAPERS, ARRANGED HY STATES, WITH AVERAGE NET PAID 
flw n.ATIONS (A. B. C. AND GOVERNMENT) OF ALL DAILIES LISTED, FOR SIX MONTHS ENDING MARCH 31, 1919; AND : 

EIGN ADVERTISING RATES IN EFFECT AUGUST 1, 191». 



ass 




UUHI 
uooo 

1. (c» OUnuixw 



II ill Gutfirx- 

<* Ardmon 



•trammer 

Sui 
A mfruan 
ilVaJa 

Dtrrwjt 
Prmroai 

P«fy Sentinel 



4,175 

1.012 
4.RS3 



»i" 

.onwn* 

mMOP 

.0125572* 
02I42S6* 

.0175472* 
014.'.»SH- 

.0175572* 

.0214286* 
• IS* 




3-31.1*1 



:.Mr* Hataiyetl* 
7.2110 Duraat 

:im Hum 

Miami 



i.coo Nocman 

1,5*50 CoUinarill* 

4,349 Ada 

1,052 Vlnita 

as r,^ cuy 

■ 4*5 Alva 

1,671 Nmu 

i.«44 SUHwraar 



Newi 

/IramcriU 

< ilUMl 

,Vnl 

J ' ' -' n J • I , 

mw 

WflH 

journal 

"f>£«.a.-C*4i/ 
J*40««y 
Slar 



3.717 

J,»77 
1.7« 



1*71*1* 

.0142AM* 
.0107142* 

«107I43* 



640 0I42S5H. 

- .02* 
Mi' 
51 1711!' 
.0107143' 



2.100 
BJ0 
2.0M 



J. MO 
795 



um 

2,064) 




Fr« 2V<14 
Tltwi 
Ea»(« 

Bmitlin 

OKKUON 

•TVewi 
•Oren 



0IO7HJ- 
.0141555* 

010714.1* 

02142*4,. 
.•**»1S*' 

0*71 4 2** 
.•4H2SM* 

I 4.-1 - 
.0142555* 
.01425.55* 
•175572* 
.0175572* 
.0I42555* 
.0107143* 
.015714)' 
.0107 143* 
.0107 14J* 



*- F.diliuu 




Rrcsrd-Abatract. iCourt 
Newt) 



IIS 
214 
*»7 



.I2» 
.!*• 



155, 14* 
'4,52-4 



.017*572* 
.10* 

0175572* 




4,14* .»!»• 



HnaU 

Gtuttt-TImM 

Obltrttr 

Emerprlae 

Wm 

Krrint 
•t ».,.»..■!, 
'!,:'■■ < 

TrUtumt 
Rumi 
•fluuVii. 

Cnu-i.. 

Coal flo> 



2.211 

2.474 
2.111 



MM 

2.125 
1.20* 
1.4415 
1,7«5 
1 1.144) 
•2,675 
2.454 

TM7 
991 
2.752 



•I42IM* 

• 1755 7 2- 
•23* 
•1 25572" 
•125572- 
.0107141- 
0175572. 
010714.1' 
•1571 " 



Fall* Jffrald I 



.«l»7142* 
J 14)7 Ml* 

007142** 
.0107 I4J' 
.0142*5** 
.0107142* 
01425.55' 
cmn»J»»* 
0107143* 
,»!7»»72*> 



SW1<H« 

•lnQulra 



K 

Bl 
(M) 



•Su' 
•N'orth 

•Sunday 
♦Preaa 

'"Bandar Bdtiloa 

•/■u*!« IH 1IH.024 

•PaWi<l-*<l«*tlRl 154.404 

*f Jay IM lion 

•Raened 

•Sunday 
Slar 



•Sunday Gajette 
*D»patcn 



1 7.401 Rrt. 





i-SaraH 
MaraU 
Vot-jnleer 

3^? — °" 



10.540 

lajnt, 

9.745 
9.000 
5.971 
. r.-- 

7.772 
7.I0I 

7,505 
7.SI7 
7 

7,400 
7,414 

7,412 
7.199 
7,176 
7,017 



7,000 
7,000 
«.5»l 



Mil 

«.<2< 
6.546 
5.749 
5.S0O 
5.500 
5.4011 

MM 



Latrobc 

Lewittown 
Drx >fi 
New Bnahiiyn 
Tltuivilk 
Lock Mivrr. 
New K««alBi- 
ton 

Muomvgakeia 
Danvlll. 
Savtt 
MJlnn 

r.irrn'. -in 



Coavwr 
Srnitnfl 
HmU 
Ktmtw Vat 
Hnald 
Sa*r<u 

ataf 

Neua 
Tiavl 
SU ».<a*< 
TtiffQm 
t elio Im 
Pryaa 

H»*W« 



Corry 



Rrcur'l 
Sua 



JomnOl MatJ 2 
,V™i 
Tdrtfram 



SNrtl 

Kanr K*»aal*<oa 

St. Mary a »«l 

Indiana Cdi/OV 

CarwinatrUDl .Vdfrl <mi 

Nmi-jna f'f'll 
Rilaway 

.l»r*rv Shot* HfwnU 



4.042 
3.200 
5.2*2 
2.744 
1.52* 
4.772 
2,713 



7. 56! 
2.415 

3.6*2 

1.7*3 
1.4*6 
6,311 
3,»»7 

') vm 

1,52* 
2,671 
l,9M 

1.415 

5.13* 

2.35* 
95* 



2.73] 

MM 



.0107143* 

.0107143* 
.01755724 

0107141* 
.•1*71 43* 
•I42HM' 
•I42M5' 

.0142*55* 
.•1*7143* 

.*i«iua* 

• l2*«-72- 
•17V572* 
•1*71*3* 
0*55715* 

.•2* 

.0142*55* 

• 1*711.1. 

.MSS7IS* 
•I2I42*< 
.•1*7141* 
0107141* 
IM1714JV* 
•I42K54W 
,**5< 
.•125* 
.01071434 
.0055715' 
.007142^* 
.0107143* 
.0107143* 
0053715* 
*!' 

•07142*4 



IF YOU 
TO ASK most 
ANY INTELLIGENT 
PHILADELPHIAN 
How to make 
YOLR AD^RTISING 
DO YOU the 
MOST GOOD in 
PHILADELPHIA 
THE REPLY 
UNDOUBTEDLY 
WOULD BE: 
"PUT IT in 
THE BULLETIN." 



Dominate 
Philadelphia 

Create maximum im- 
pression at one: cost by 
concentrating in the 
newspaper "nearly 
everybody" reads. 

The Bulletin 



Net Paid Average 
For June 

447,401 

Copies a Day 



No price, premium, cou- 
pon, or other artificial 
circulation stimulation 
method* have ever been 
used by The Bulletin. 



Ggogle 



o( Key Letter* and Markina* S«f Foot Note on Par* 32 
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Editor & Publisher for August 14, 1919 



POPl LATIOISS VISUALIZED FOR SPACE BUYERS BY NATIONAL, STATE AND 



CITIES IN WHICH DAILY NEWSPAPERS ARE PUBLISHED SHOWN BY STATES IN ORDER OF POPULATION IMPORTANCE 
VEMENT CHIDE IN PLANNINC ADVERTISING CAMPAIGNS, FOR ANY DF,SIREl) MARKET UNITS. 



CITY MARKETS 

AFFORDING A CON- 



Tublutiwd for to* Infonr&atlea tod Qbldatior, of Spec. Bur/are, Adrtrti.ixar As -- ti 



id Kntaun.l Adt.rtia. 



»y EDITOR * PUBLISHER X 



Ad..rti.iad Rate Sbeetl 



The 

Houston 
Post 

Foreign 

advertising 

Jan. 1st to 

June 30th 

1918 

556,780 

lines 

1919 

909,538 

lines 

A gain of 

352,758 

lines. 

Total advertising 
Jan. 1st to 
June 30th 
1918 

3,665,900 

lines 

1919 

4,846,674 
lines 

A gain of 
1,180,774 
lines. 

These figures do 
not include any 

ft 

medical, oil stock 
or other objection- 
able advertising. 

Foreign Representatives: 

Benjamin Kcntnor Co., 
225 Fifth Ave., 
New York. 

900 Mailers Building, 

Chicago 



MLNNNVLV 

5.374 Mvddietonro ;«'»W 

5. <»« Raotor Meant 

5..H7 BCTwk* £nf<r*i» 

!.)lt Uhiabton Le»4W 

KJb2\ Rfoon Rttard 

4.MHI SuwtidsoniM T'***ait< 

4.46" MeeWriralniia: Journal 

4.379 Stro»dabur« Ku-i 

nap 




1.137 .a*5714)> 
0*71 429 • 

00*i7lS» 
1.115 W7I4»* 

(WII429* 
1.0*0 4I97143' 



3.952 



Ttmu 
New 
Timit 

l,5<5 PhllUpfbun Journal 
3,45a Bearer T. 
3,330 E. Stxoudnburl Preae 




55.335 
40.075 
30.419 

10.175 

3,100 



Pawtucktt T tow 

Wooneodrat •CaVI <wi 
Nerrpoet HetnlH 
rVrau 

Weairrly *5«a 

»Sm 

AreUc 



SOUTH CAIOU.M 1.4*4 .JO. 

American 




1,1.17 .MS* 
J,73» »1»47I5» 
1.41 • II 4 SHU 4 

3.431 .♦147143* 
7,114 OI07I43 - 
.M7141** 
0107I4J* 
.•It' 
•107143' 
0071424' 



45.111 .!•• 
•4( 

24.718 W 
47 ' 
_ *454 

i.tn n 

• 1571454 
4.230 42471434 
14.221 •!»• 
T4.345 .♦!*• 

01571454 



,015" 
M0.S6* .*!' 

112, ,(H J M.i- 

112.411 .U* 
tl3,79l .43' 
til. 743 03' 



17..193 

XT. 

0.145 



*♦,;.- 

Venarno; IR) T4.42* 
•Sonday Herald 
rw» 

•TWanvni 



7.214 
7.057 



/jrVaij 

rnMi 

NOITH DAKOTA— 7745,4*4 
S4HM Fall* M.;.. 




Public Opinion 
Call 

•AVfaftlfcaa (R) tM'.- 
•Republican (D) Tl.274 
•Sunday Edition (M 




Tf£.VNE8»EJJV- 1,171,7*1 

•Commercial Aiipral 
•Sunday Edition 

^SSa, 
fenny /tee 

•Anrerwaa (K) 
•Tetuievaeu (B) 

•Sejnday Tei 



•Surolay Edition 

I' l^nfT.U, .' J i ' ■ (COUIt 

Nmi (R) 
•Jour-al and Tribune (B) 
•Sunday Edition (1 mo. 

(Ml 



14.318 
10.143 
10,000 
S.754 
4-O07 



Jacaaoa 

lotinaoa City 

ClaiaiTiUe 

Columbia 



•.Vei 
•Tin. 

5a. 

Stag 

Uof-C 

HtrtU 




<B> 

(B) 433 

•Sunday Edit!.*, (Ml ta». 
I (Tl tU. 

•-Vaiardoy iidalnxe (V) ill. 
•Hurray Edltloo (51 

'R 



451 
047 
7*7 
27* 
514 
533 
014 



.«* 
•74 
•74 
44 S 




Lin iioc* Rtftntr 
•Record 

•Sunday Edition 
•5lar f /if pom 

•Sunday Edition 




^♦Sunday Edition 

•Enterprise 

•Sunday Fdltl^o 
Vpwrat. 

•Sunday Edition 
Cakxnl (leant valNraeoitBl 



•Neni* Tribu^ 



17,000 

H.OOO 
15.U00 
I4.4051 

14,000 
13,585 



••- in.3»> 



Hdltlon 



Coipua Oiflad Caller 
Coriurana Sum 
San Anaek) 
Denlaoa 

ANlro. 
AIC4I ilk* 



I3.4W Laredo 



Temple 




11.984 
11,704 
11.310 
12.041 

11,722 



11447 CWburae 



Noonday Sentinel 
•Trle«t»m 

•Sunday Edltlo. 
Herald 
Smliiu-l 
AdSaxdle 
[Hmntr //ore 
. Near4 
Four Staiee Prea. 



r...i.*a«. ^r*. 
fiaceeyrur 

Sunday Edilin 




WrrdM 



^iT.'kZi Vi«l 



Wldiua ■ 
Lender 
/tanner 
Herald 



/.1441 
A'evj-Heeded 



Hea(«riaa 

Tr**nrtft 
TrcW-e 

Sunday RdlUon 
Faaorale 

Re<nrd and C/rramkle 

Herald 
Tleaea 

K 



5,151 
5.074 
4,718 
4,164 
4.000 
3.950 
J.87B 
3.073 
3,554 
3.549 
JJeH 
3.154 
3.1 Ki 
3,11 -J 



Belton 
Athena 

Mineral WeOa 
Mai Ln 

Victoria 
Ballinaey 
Nacc-gdocliea 
Sivneota 
Bay City 



Lfdtr 

Timei 4Ml 
.Vei»J-7"«ler»*»n 

Herald 

Aaamer-?V*M 

.Veaa 

Review 

Imlrx 

/Irmoerol 

Adrtnaae 

LtJtr* 

JWnrtnel 

tr4n.ia^.4le»(atl 

TraraM 



( uero 



3.00O Sao Benito 
2,934 Mart 
1,874 
2,818 
2,749 
2.694 
2.S0O 
2,119 
1.959 



RecieJ 



2ji*i 

Herald 



Lulkln 
Mexla 
Tljnpaoa 
L^ni :ian 
KaufSa; 



H. 
Hear* 
Titael (.Vo 
leasee 

Hi 



McAllea Rio Cr 

Ranaar Tima 



UTAH -4tS,M8 
I Late CKr*Oe4'rrt Ktwi 

•Salaeday Kdrlena 
HenU.1 

Sumlai Edition 




Jammai 




1 



1.878 .♦178.47 J' 
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SPACE-BUYERS' GUIDE TO NATIONAL. STATE AND CITY MARKETS OF THE UNITED STATES 

COMPARATIVE POPULATIONS OF C1TIKS HAVING ENGLISH-LANGUAGE DAILY NEWSPAPERS, ARRANGED BY STATES, WITH AVERAGE NET PA1I 
CIRCULATIONS (A. B. C. AND GOVERNMENT) OF ALL DAILIES LISTED. FOR SIX MONTHS ENDING MARCH JL 1919; AND MINIMUM S.000 LINE FOR 



DGN ADVERTISING RATES IN EFFECT AUGUST 1, 1919. 



VIBI.IMt 



met DLpattl) 
•Sunday Hditiun 
Vii»»i»i. 
•Ltlg" !■„• .: > 
•VirmuL.n-IMr.l 



17.549 
11 8«> 



•V- 



(R) 

HI! 

iMl 

A 

k 

IHI 
\! 

(Dl tlO.bM 

IS> 
I*) 
(Dl 

*^ua-Uy EitilMin iM| 

AppcI ii 



.vi/kmi t-etefibut. Intlirx 

TO 44* Ntwrwrt Newt*Ptr» (D) 
•7W*-/7mi/./IR> 



HUM 

1S.0OO 

II. lift 



D»lliili» T 



•llcrilil-CourirT 



H 

(CI 



II) non 



M37 



ChaikiiusviOr Prn«r/*r 
Covineton I'trfiaiin 
Frr^rnckrtuj* Mar 

Kit'*.! 

A«v 2>li,r 



w^shimtkn i.ss»j» 

I' nl >r,n i,>: ii. '.n. 



•Ckromuh 
Ff.u 

*Spok«ft*n.n.. Review 

•Sunday Edilkm 
/■4m K ouri Vfwi) 
•l.-.'. i 



* '• 'ii F J '"'".I. 

Tint! 
Tribon* 



IM 

23.275 WJUW.ll. •fl^lai. 



18,7 II Ylkun. 



•Vnloo 

•SunrUy Edition 
•YakMu HrnM 



18.220 Abadm 

M.»JO ViKWVfi 

10,440 Hoqtilir, 

7.311 rrntr»ll» 



•WmU 

W«,hinato4il.ti 

Chrtmuir 
Hut 

gar 

Stti 
ttr:<wJ 
Port Tciamd Uoctff 



6.0-J6 Otriapt. 
S.0OH Pwi An k »>. 



4.209 
4.IS1 




41,315 Htintlncloti 



Sunday tvlilv.n 




21.611 
t4«.18l 
730 0112 
t47.S2l 

UJM 
t4.«.MI4 
tU.lll 
t42.497 

1 21,953 
tl$.2*» 
1.551 
TS.SI4 
111.114 
til. lit 



•7* 
•7- 
»•• 



• IS* 
.•Ii 



5:12 

ll*.9M .04* 
04" 



(4.4.47 
-11,181 



♦S.0I7 
1.240 



1.15* 
•1.718 



017H572. 

•IS' 

•121424* 

•I78572* 

1I2HS7J1 

••7I424- 

• MUM' 

• I»7I4(. 



jut 

t5l.»l9 .4t 
H8.477 .12" 

•2S57I4- 
tl.4.144 1*5- 
(71.541 .11 
">4 t*5 |5 
41.474 14. 



• I- 

4*4 

.114 



7.417 
T41.S25 
(M.774 
4*1 
tl4.177 



tl5.tU 17' 

1 5. 117 .MS* 

112.141 .«!• 

1.142 .»»• 

:*» 

1.775 .»!»• 

ri.iw 

t4.MI 

tl.144 »J- 

1.1711 .«J« 

4.411 •!• 

5.441 • !• 

4.491 S2» 

1.111 .•!• 

I M* 9I4214V8* 

1,4*1 4I7M72- 

2,tJ* ni42*v«- 

MM ,»1* 

i.ins tit 

1.175 015 

•1MS71' 

4*0 •!)»«• 

1.171 .*14i*M> 

tl,» 



n.m aim. 



♦I4.705 »4« 

fn.iM .Mt 

I*. KM .«• 



l.HM .11* 
•15 • 

(MM S*""' 

t«„V51 •!• 

til, 14.4 *1»571/ 

hi. 171 ttmnt 

IttS «■ 




Gnttoa 
7.«)i> frirtcmn 

Elluiu 
5.000 Ksyier 

4.I50 Wrll>b» 
1.656 Hintun 



3.561 
4I7..M4 



| S 8 

(A) l.l.W 01M57J: 



(III2A5II 
H.J71 1I7M14; 
1.HM 4)1 
•1/ 

5.44* ,W 
1.5*7 »I4»5*' 
1.111 •I4JX5><> 
.01I41M< 

1« Site 

1.475 .•11414b- 
•17I414- 
MM .•142444- 

.ai;,Mi5 

01O7U3* 

lltu 1 1 ,- 

KM l|41?lUi 

Alt47|4> 
4*.».47|4' 
1.544 •llK47i- 



44.52B lUrtor 



44.144 

15.IW7 CUhkadb 
15,(100 Ml 



•SuoddV KJili. 

Rrl«*i'- \Ciym V 
•Sroli»-l (B| t4l.ll9 
•A««li«rf IR| fJ.4.M8 
»s..mUv FJiiki (Mi 
•M'iJ.,HiJ,»-,Vnri < 
Voi.(«al-.V™< , ^ 

•A'oR.irrltmi w 

( .»|-i.ial flWI (R) 
•l>«iiirnit I } 

•Surd.y kdilloe (Ml 
•H'u.u«i> .Slaw Ji»r*ii; IRl 



(R) tlll.t«3 .14* 



"M.H.W !«• 
•7 




f71.BI7 
-15.284 
54.718 
t7.6M 

»i.or» 
-15.150 
II.I.W5 
4.011 
I5.K81 
t5.475 
1 14. 184 
tlO.MI 

(R) tll.tll 



.41571,. 

.IM 

.11' 
.!•• 
.•25 - 
124 ' 
.•15* 

41 

•2* 

.U* 
.•2* 
115- 
*14» 
.•25' 



Hn 
♦.Vrvi 

20J4J l o»d ,|j •r..i.i»«nK*ll* 

I9COI Wmumj •««. .I llrraU 

16 647 Ran ( lair* *Uudn (D) 
•7Wrpai« IRl 

K.,uli 

17.492 Ap|,lrti.n 



9.231 rh.nr-w. 4 '.It. (-».>«« «»^.< 



11,122 Bck.il 

14.6111 Minnellr 

I4.I05 lunvllt 

11,55.1 MarMtowuc 




'1214281. ' 

0107 1 4.1» 
.•15' 
•I42856f 
.?»« .«2« 

•I7H572- 



tB.8IJ .•271429* 
•271429, 



8.994 Watrrtuwa 

•.752 MciriU Hm 

KbVJ Swvmi Pnmt .to*rm*( 

7.196 Antilo /...riul 

4.758 bcftvrf Dim ruilclt 

1.521 Grinil K.^,], U.iJt 



Tim,, 



IRl 
IRl 
(R) 

IRl 

»• 

IK 
IRl 

n 



(IH28581 

n 

.015* 
.025* 
75.021 01 142M 
- 007 1 129 • 



M4t> 



6.J24 r-arabcrj 



t iM 
5.714 
4.037 
5.440 
4.7»1 



Mrna^i. 
NWnah 

PIxiaii- 

'-.I 



k - .- v', .. 

.VrtM 

.vv.> 

/<imi«fiil i- 

(:<..-«,//.► 



!Si 

IRS 

R 
IRl 

HI 
IK! 

I' : 



01428,48 • 
0091429 
0142848- 
.0128472* 
.01 5« 
0II42BH 
0107141* 
.0107141- 
Mlllf*- 
••571 Ml 

on? i n- 

952 •I28472- 
11171 II- 
014" 
I.I04 .01171 U. 
800 1*71429. 



7.M7 



l.»7l 
1.251) 
1.4ft* 
I. ON 



10 000 
|n>«K) 



10.000 FUrriitan 
4.HJ Ununt. 
I.TM 



SU.tr I*a,|,r 
•WV'im.f Matt 
Knlrtfriu 
l-DM 

Boomer a»k 



'R) 

El 

R) 
R. 

'A! 

s 



1..44* 
1,8*1 
15,847 
1.174 



• 25 • 

ru 

••25- 



1.142 :Ith«T*- 



Two Distinct and Separate Seirviee Features 

Pages 29 to 36 inclusive of Kditor & Pt in.isHER for July 24 might very happily 
be termed a Space Buyers' Handy Reference Guide because it is possible to find in 
these data almost instantly the circulation and the minimum 5,000 line space rate of 
any daily newspaper in the United States. The arrangement by States and cities and 
papers being made alphabetically. 

Pages 21 to 32 inclusive of this issue contain more information about n«"u\s paper 
markets than has ever before been brought together in one place for the service of the 
man who must plan and estimate the cost of a newspaper campaign. Here it is possible 
to quickly visualize a market by town, city or by the total units comprising a State. 
Here we have population arranged in order of size, plus newspapers morning, eve- 
ning and Sunday— with circulations and advertising rates as of August first. 

EDITOR & PUBLISHER Grows Because It Serves 

I r K\ptj|i.lio4i ■>< Kr> Lrllcrt and M.tkinr" St- F<^( Notr im P««e 33. 



"What news- 
papers have 

you in 
Milwaukee? 



and the a' 
answer: 



will 



"We have the 
Journal" 

Sterling character and a clean 
aggreeaive editorial policy makr* 
The Journal Milwaukee's domi- 
nant newspaper. Nine out of 
ever}* ten English-apcaking; fami- 
lies read it— do you wonder that 
it's name is on everyone's lips? 

"If you could 
advertise in but 
one paper which 

would it be?" 

And the merchant will in- 
variably 



"The Journal" 

Keyed advertisements are sel- 
dom used in The J.uinml — by 
Milwaukee merchant* — they 
resort to that method in tenting 
othrr papers. The sterling 
worth of The Journal is defi- 
nitely known. 

Statistical 
Information 
for the National 
Advertiser 



An 
highly 
tion 
is at the 



Sale. 



of the National 
Let us give yon 
as to the 



•Utilities of your product— with 
ive figure* a* to the 



comparative figun 
popularity of 

DTCDtJa, 



competitive 



The 
Milwaukee 
Journal 



You can't pass up 

The Fort Worth 
market, one of 

the richest 
in the country ' 

Includes all the vast, 
new Texas oil fields 

With $200,000,000 annual 



Bumper crops 
for 1919 

and (Cotton, Grain, Live Stock, 
Peanut*, Dairy Product*, Feed- 
stuff*, etc.) offer* to the national 
advertiser a 

Potential 
buying power 
of over a half 
billion dollars 

TheTity of 
Fort Worth 

Vila • populltioo •( 1S0.WH) md 
growing at Ihe rate ef from 3,000 to 
1.000 per msuth, in now engaged in * 
TWENTY-KIVK MILLION DOLLAR 
BUILDING PROGRAM, which in- 
clude* OFFICE BUILDINGS (from 10 
to 14 stories), HOTELS (including 17. 
■lory, $2,000,000 structure oew build- 
iag). tight at* oil rrfijurln, in .ddi- 
lion to ton* already tain, iwmu/ar. 
luring plaiu>. apartment /iwa (in- 
cluding several with over 109 apart* 
each) and HESIDKNCE ITCH- 



YOU CAN COVER THIS CITY 
AND MARKET WITH ONE 
NEWSPAPER 

Fort Worth 
Star-Telegram 

Over 65,000 Daily 



70,000 Sunday 

Paper in Texai 
Fort Worth 



hi 



Write for booklet on market and 



COMPLETE MERCHANDIS- 
ING SERVICE DEPARTMENT 
Member A. B. C. 



Vice Pre*, ft Con. Mgr. 

Advertising Mar. 



Editor & Publisher for August 14, 1919 

EXPLANATION OF KEY-LETTERS AND MARKINGS IN TABLES 
PRINTED ON THE FOREGOING PAGES 



THE list of papers it corrected to 
August 1, 1919. 
The circulation figure* are the av- 
erage net paid for the six months' 
period ending March 31, 1919, a* re- 
ported to the Audit Bureau of Cir- 
culation* or to the Government under 
the Act of Congress of August 24, 
1912 t 

The Agate Line Rates (14 agate 
lines equal one inch) are the 5,000 
line space rates applying to general 
foreign'' advertising, in effect Au- 
8 u»t 1, 1919. 

Population figures taken from N. 
W Ayer's (1919) American News- 
paper Annual and Directory. 

Roman type, published mornings; 

type, published evenings. 
The bold face circulation figures 
represent average NET PAID circu- 
lation for the six months' period end- 
ing March 31; the light-face figures 
represent the average NET PAID 
circulation for the six months' period 
ending September 30 preceding. 



Where the minimum space rate is tlic 
5,000 line rate no character is used. 

A— Every morning, including Sun- 
day. 

R— Morning except Sunday. 

C — Morning except Monday, in- 
cluding Sunday. 

D — Morning except Sunday and 
Monday. 

E — Morning and evening, week 

days. 

F— Morning and evening, 
days and Sunday morning. 

G— Morning except Monday, 
day evening. 

II — Morning except Monday. Eve- 
ning except Saturday and Sunday. 

J — Morning except Sunday and 
Monday Evening except Sunday. 

M— Sunday exclusively. 

Q— Every evening, including Sun- 
day. 

R— Evening except Sunday. 

S — Evening except Sunday. Sun- 
day morning. 

T — Evening except Saturday and 
Sunday. 



Lr— Evening except Saturday and 
Sunday. Sunday morning. 

Y — Saturday exclusively. 

•—Preceding the name of a paper 
indicates membership in the A. B. Cj 
following a rate indicates that ths 
rate is Hat and not subject to time 
or space discounts. 
. Lens than 5,000 lines. 

Ih-More than 5,000 lines. 

t— Where the publishers' card doe* 
not give space rates but doe* give in- 
sertion rates the open rate is used and 
the fact that lower insertion rates 
may be earned. 

t— Taken from A. B. C. statements. 

This compilation of ten pages of 
Newspaper Circulations and Advertis- 
ing Rales is part of an exclusive 
loose-leaf Statistical Service (fully 
protected by copyright) and made 
available semi-annually for the use of 
newspapers, advertisers and advertis- 
ing agent* by Editor & Publisher Co.. 
New York, and Barbour's Advertising 
Rate Sheet.. Inc., 



THE SERVICE TEST" 



T^HE difficulty in securing up-to-date, complete and 
authoritative information upon which to base estimates 
of the cost of newspaper advertising campaigns has 
served, in the past, to divert a great volume of business 
from the newspapers to the magazines and periodicals. 

Advertising agents were able to furnish estimates of 
the costs of campaigns in magazines and other publica- 
tions of national circulation on short notice. But to fur- 
nish such estimates for campaigns in newspapers was a 
task involving a great deal of research work. 

It had also been a widespread belief, impossible to 
refute without facts and figures, that newspaper adver- 
tising campaigns were expensive in comparison with cam- 
paigns in other classes of publications. 

EDITOR & PUBLISHER, through the presenta- 
tion of the facts, has lightened the work of agents in 
furnishing estimates to prospective users of newspaper 
space, and has— through the same means— demonstrated 
that space in the newspapers is far less expensive than 
in other classes of mediums. 

No other trade journal in this field has ever rendered service of equal 
value to space-buyers, national advertisers, advertising agents — and to 
the daily newspapers of the country. And the end is not yet. Further 
analyses of markets and of mediums will follow in regular sequence. 

EDITOR & PUBLISHER GROWS BECAUSE IT SERVES 



Digitized Dy 
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Editor & Publisher for August 14, 1919 



PERSHING 

The real story of the man who led America's arms to victory 

told for the first time. 

A breezy, informal, personal biography, 
attained from relatives and hitherto private 
sources 

by 

H. F. WHEELER 



Illustrated with rare photographs loaned 
from the albums of Pershing's closest 
friends and relatives. 



Genera] Pershing is coming home from France early in Sep- 
tember. America is awaiting him with open arms. There will be 
celebrations in his honor in every city which he visits. 

This great serial describing in intimate detail the real life of 
the man who led America's millions overseas will be released to 
synchronize closely with his return to this country. It will cover 
a period of a month in daily installments, fully illustrated. 

It will give the story of the man whom the American Congress 
has decided alone shall bear the full title of general at a time when 
that man's name is on the lips of all Americans, eager to do him 
honor. 

And in addition it is a thrilling, human interest document 
which tells intimate details and incidents of the life of a great 
man which never before have come to the attention of the public. 

It puts General Pershing in an entirely different light before 
the people. It shows him a warm, human figure, rather than a 
stern military chief. It pictures him as a boy, a cadet, a teacher, 
and, finally as a dominating military man in Cuba, the Philippines 
— all leading up to his service and leadership in France which 
have made him the hero of the nation. 




GENERAL PERSHING 



In gathering the material for this story the author visited all places in the country 
where General Pershing had lived and had been known, obtaining at large expense 
a mass of remarkable detail which will make this serial one of the most remarkable 
descriptions of the life of a great man ever printed. 



Territory will close rapidly on this great serial. 

Wire For Option 

The Wheeler Syndicate, Inc. 



373 FOURTH AVENUE 



NEW YORK CITY 



M 
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BRIEFS 



rC. L MORRIS IS GOING TO 
BOSTON— SOME DAY 



Paul J. Thompson, graduate of the 
University of Missouri ami former busi- 
ncss manager of the Billings (Mont) 
Gazette, will teach the business adminis- 
tration of journalism at Texas Uni- 
versity during ihe comiiiK year. 

John S. Cowr-RR. M. P- or the edi- 
torial staff of the Vancouver (B. C) 
I*rovince. has gone to England on a busi- 
MM trip. 

H. C. Hocken, member or the Cana- 
dian Parliament and publisher, has been 
re-elected Grand Master of the Grand 
Orange 1 mine of British America. 

The Atlantic Leader, a bright, new 
illustrated weekly, has made It) debut 
in Halifax— capital city of Nova Scotia. 

Courses in the history or jolrnal- 
ism and in country journalism of the 
Universily of Texas will lie ready for 
correspondence students by October I. 
The course in the history of journalism 
will earn- full university credit. Both 
courses will he given by Will H. Mayes. 

Old St. Stephen's ClM in Phila- 
drlphia. used as a service men's club 
during the war. has been reopened as a 
club for newsboys, with the motto 
"Someone does care." Admission to the 
club is free. 

C. V. McDowell, sormerly or the 
editorial staff of the St. Paul Pioneer 
Press and later automobile editor of the 
New Orleans Times-Picayune, has been 
appointed .secretary and general mana- 
ger of the Louisiana-Mississippi Auto- 
motive Tiade Association. 

Jam** J McCaue. foa merit member 
of the editorial siaff of Bradstrcet's 
Journal and the business news staff of 
the New York Tribune, now is asso- 
ciated wilh the investment house of 
Ford, Lambert St Co, 

Miss Emma Blackemure St apt, mem- 
ber of the Pes Moines Capital staff for 
a number of years and a writer of story 
books for children, has been chosen by 
the Belgian government as "organizing 
president of ihe school children of 
America for ihe Belgian Orphan Fund." 

W. P. Abbott. OttWH editor or 
ihe Nachcz Democrat, is one of a good- 
ly number nf newspaper men who will 
OCCOpy seats in live Mississippi legisla- 
ture, but enjoys the distinction of being 
one of ihe two members of the stale 
senate elected without opposition. 

Garmet-i> News and South Bercen 
Eagle of I.yndhurst, N. J., have been 
bought hy Lieut. Max L Simon, lawyer 
of Passaic. N. J , and former newspaper 
man. 

Floyd Hem . maMERLV with the St. 
Ix>uis Star, will go with Ihe Sporting 
Goods Dealer. St. Louis September I. 

jAVEs T. KuLBERT. rORMULY Of THE 

Detroit News and later with the I'nited 
Press in Chicago, is now Cleveland cor- 
respondent. He covered the strike in 
Winnipeg for the L". P. 

William S. Lloyd, two years lirra- 
rian of the Cleveland Plain Dealer, has 
accepted a position with the Chamber 
of Commerce as secretary of several bu- 
reau commute, s. For many >ears he 
was a political and general writer foi 
the Cincinnati Commercial Gazette, be- 
ing stationed ill New York, Columbus 
and Washington during ihe regime of 
the late Muiat llaUtcad. 

Construstivi work OS THE 16-StllRY 
office and theatre building being creeled 
hy Dan Hanna. owner of the Cleveland 
News and Sunday News-leader, is be- 
ing rapidly pushed It will be a dupli- 
Can! of the l-cader-N'ews building. 

Importer-, who cover Niw Jersey 
politic* f»r newspaper* of New York 
Cilv. Philadelphia, and the principal 
cities and lovvn* of New Jersey were 




Visiting Boston 
was an event in 
Ihe lives of many 
people even be- 
fore the election 
oi President 
George Washing- 
ton. During the 
last 100 years it 
has been the 
vacation goal of 
thousands upon 
thousands of our 

citizen*. Some 
C! L Morn, liavc alta incd 

their ambition and climbed Bunker Hill 
liui o.hers have nol. 

Charles L. Morris belongs in the 
latter class His case, however, is 
different from thai of all Ihe others. 
Through eighteen long New York 
winters he has talked about and 
planned his coming summer vacation 
trip to lloston, bill when time to slart 
arrived he has always turned about 
and traveled south. 

He is just back from his old home 
at Miirfrecsboro, Trim., and says that 
next summer he is going- but what's 
ihe use? 

Mr. Morris knows a great deal 
about Boston. Even has an explana- 
tion of why they can't keep the main 
entrance to South Station clean. He 
is *o well acquainted up that way 
that there arc a great many people 
who have never been nut of Boston 
that he iamiliarly calls by their iirtt 
names. 

You see. Mr. Morris ha* been night 
news editor in the New York office 
of the Boston Globe for the last 
eighteen years. His principal duty 
is to keep two leased wires loaded 
each night with all the things that 
the people of Boston are interested 
in — which shows that he must know 
hi* Boston pretty well 

Before coming to New York Mr. 
Morris was chief operator in the 
Washington Bureau of the As*»ciated 
Press, and prior to lhat he was super- 
intendent of the Southern Associated 
Press, wilh headquarters at Atlanta. 

Some day Col. Taylor, who owns 
the Boston Globe, is going to order 
him to come up and see the city that 
he thinks most about 



guests Saturday at luncheon of Warren 
C. King, an aspirant for the Republican 
nomination for Governor, at his home 
in Bound Brook. N. J. 

f'sRTTR Brooke Jones, who served 
for nrarlv two years in United Stales 
Army Intelligence Bureau. Paris, has 
re turned to staff of the Seattle Post- 
liHclligenrrr. Richard Seeyle Jones, 
who also recently returned from France, 
lias rrjnined the rrpcrlnrial staff of the 
tame paper. 

Seattle Post Intellicexcs-r has been 
increased in si/c from seven to rich! 
columns. 

Sheldon R. fjOOIrtj w ELI. known ad- 
vertising man, was recently banqueted 
in Portland (Ore) nn his departure 
from that city, where lie has bi-en ad- 
vertising director for the department 
store of Lipman, Wolfe & Co. He has 
accepted an executive position with the 
.oKetiisiiig staff of Gimhel Brothers, 
N'cw York. 

Sergeant Joseph F. Diirrvii, roa 
mnny years reporter on Troy (N. Y.) 
new -papers, and now with ihe Tliirty- 
liflh Service Company of the Signal 
Corps, in Paris, has Wen recommended 
for a civ'ition fur meritorious service. 



Mime than $700 was added to the 
children's summer vacation fund of the 
Albany Knickerbocker Press as a result 
of performance* of "The Mother and 
ihe Us," in a local theatre last week. 

Martin H. Glynn, editor or The 
Albany (N, Y.) Times-Union, has been 
appointed wilh Commissioner John H. 
Finley of the state education depart- 
ment to investigate alleged food hoard- 
ing in New York state recently. 

The second annual picnic or the 
Houston Post was held Wednesday. 
August 6. at Galveston. 

The Sharpe Building, at the corner 
of Henry and Chenango streets. Bing- 
hamton, N. Y., is being remodeled to 
provide for the press rooms and edi- 
torial departments of the Binghamton 
Republican-Herald under its new man- 
agement. 

The Rochester (M, Y.) Her ald com - 
nicmoralcd its fnrlietli anniversary wilh 
a big anniversary edition. Members of 
all departments nf the paper had an 
•/tiling at Manitou beach. 

N. B. A. OPENS OREGON 
SESSION 

( Continued from page 10) 

Hesidcs reviewing the history of the 
Spectator, which perished in IR5S from 
the hardships of pioneer journalism, the 
speakers called attention to the great 
work in the cause of education, civic 
righteousness and progress thai the 
newspaper has accomplished in the 
early days of every section of the coun- 
try. The monument was unveiled by 
Mr-. Hardy, wifr of President Hardy, 
and Aaron Wail, grandson of the 
fourth editor of the Spectator. 

Annual Banquet Held 

The annual banquet was held the 
same night, when the editors were the 
uuesis of three Portland newspapers, 
the Oregonian, Telegram and New*. 

Fully 500 people were present, for 
many Oregon editors are attending the 
meeting and newspaper men from other 
States, besides those who came on the 
special train. 

Mayor Baker Spoke 

President Hardy. Mayor Baker, of 
Portland: Frank P. Goss, of the Seattle 
Post-Iiitclligrnccr: Herbert Cuthberi, 
secretary of the Northwest Tourist As- 
sociation, and Fred L. Sterling, state 
treasurer of Illinois, and editor of the 
•,Rockford Register Gazette, were among 
those who responded to toasts. 

tintcrtainment throughout the Port- 
land visit has been on a lavish scale. 
\\ hen the visitors arrived on the eve- 
ning of August ft they found awaiting 
iliem an elaborate dinner, spread under 
ihe trees of I -aurclhtirst Park. 

Bear Steak for Breakfast 

This was followed by a jinks at the 
Portland Press Club, while on Sunday 
they look an automobile trip over the 
Columbia River highway. At Eagle 
Creek, ihr objective of this ride, they 
were served with a bear and trout 
breakfast It was spread on a table 300 
feel long in a •citing of exceptional 



Newspaper Profession Greatest of 
All, Says Ford 

"You know," said Ford to the 
correspondent in parting, "you're 
in the greatest business in the 
world. The press uf the country 
can do more good than any other 
in th<i world if it will only print 
what's right and drive home 
•hese essential things." 

{From an interview of George 
If, Holmes, of the International 
.Vetcj Servite, with Henry Ford 
as the latter was leaving with 
John Burroughs and Thomas A, 
Edison on a camping trip through 
the stdirondaeks.) 



beauty. Fifty members of the Progres- 
sive Businessmen's Club of Portland 
spent the night at Ragle Creek and 
cooked and served the morning meal. 

Special auto rides and other entertain- 
ment have been provided for the ladies 
nf the parly in Portland and el-ewherc. 

Illinois Well Represented 

The feminine contingent is enjoying 
the outing no less than the men. and the 
adventure of one of ihem, Mrs. Willard 
E. Carpenter, of Lincoln, representative 
of ihe Illinois Women's Press Club, has 
attracted much attention. 

At the invitation of General Manager 
Scott, of the Canadian Pacific, Mrs. 
Carpenter rode over ihe great divide on 
the cowcatcher of the special's locomo- 
tive. Illinois, wilh forty delegates, has 
the largest representation on the N. E. 
A. train. 



Many Visitors at Laks Wsukewsn 

Boston, Aug. 13. -Harry R. Durant. 
well-known New York writer, ha* pur- 
chased the estate of Dr. Ralph Brown, 
of Maiden, Mass.. including a large 
point of land on Lake Waukewan, a 
cottage and several acres of land at 
Meredith, N. H. Other well-known 
writers spending vacations in the same 
section include Clarence Ruddington 
Kelland, Forrest llalsey, Frank Condon 
and Herliert Corey. Harry Leon Wil- 
son and Booth Tarkington will also try 
their luck at bass fishing in Lake Wau- 
kewan shortly. 



Theodore Broders has resigned as 
manager of Ihe service department of the 
St Paul Daily News to take charge oi 
thr promotion and service department of 
the Omaha Daily News, another of the 
t lover Leaf papers. 



Julian Miller, editor of the Charlotte 
(N. C.) News, has announced that he 
will not resign to he a candidate for 
Superintendent of the Public Welfare. 



Roller Maker Wanted 

Competent man as foreman. Good 
salary for steady, reliable man. Ad- 
dress Rollers, Care of Editor & 
Publisher. 



ADVERTISING SECURED 

Advertising for Special Issues of Daily Papers and Magazines. 
Souvenir Programs of big events. Publicity campaigns conducted. 
If you have a legitimate reason for producing something special 
I have the men and means to do it. 



J. L. Lc BERTHON 



2 RECTOR STREET 



NEW YORK CITY 
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Newspapers that are 

using Goodrich 
"ONB-BET" Rollers 



Akron livening Times 
Ashcville Times 
Atlanta Constitution 
Atlanta Journal 
Baltimore ,' 
Boston Post 
Buffalo Courier 
Buffalo Evening Times 
Buffalo Times 
Canton Repository 
Chicago Tribune 
Clarksburg Exponent 
Cleveland News 
Cleveland Plain Dealer 
Cleveland Press 
Columbus Dispat 
Dentu'son Daily 
Denver Post 
Detroit News 
Elkins Inter-Mountain 
Erie Times 
Fairmont Times 
Houston Chronicle 
Huntington Advertiser 
Indianapolis News 
Jamestown Post 
Kansas City Star 
Muskogee Daily Phoenix 
Newark Advertiser 
New York Tribune 
Parkersburg Sentinel 
Philadelphia Evening Bulletin 
Philadelphia Inquirer 
Philadelphia Press 
Philadelphia Public Ledger 
Pittsburg Leader 
Reading Sentinel 

Rochester Times Union and Advertiser 

Sioux City Journal 

Springfield News 

Wheeling Intelligence 

Wheeling Register 

York Gazette 



and the list is continually 
growing 



What 

The Plain Dealer 

Said To 

The Constitution 



We told the Constitution that Goodrich had de- 
veloped a new ink-distributing roller unaffected 
by heat or cold— a roller for feed and distributive 
services that outwore others two, three and four 
to one. 

As proof, we told them how the Plain Dealer had 
used one set for over a year. It was hard to be- 
lieve — the Constitution checked up, and this is 
what the Plain Dealer told them: 

"We have been using the rollers made by the 
B F. Goodrich Co. for the past year and a 
half and have found them very satisfactory, in- 
deed. The original cost is somewhat greater 
than for composition rollers but the life of the 
roller seems to be indefinite — those originally 
placed on our machines are still in use and 
apparendy as good today as when installed." 



Goodrich ONE"SET Rollers are unaffected 
by heat or cold. You never need to change in the 
middle of a run — you can even use the same set 
winter and summer. 

Their distribution of ink is perfect; they are un- 
affected by water; they will not melt at highest 
speed in hottest weather. You don't even need 
to stop to wash them. 

The best proof of their superiority is the calibre 
of newspapers which have adopted them. 

In asking for prices, specify core diameter, 
finished diameter, and length of cover face. 

THE B. F. GOODRICH RUBBER COMPANY 

The City oi Ooodrirh-AKRON, OHIO 




GOODRICH 




ROLLERS 



M 



Editor & Publisher for August 14, 1919 



RECRUIT CAMPAIGN IS 
PROVED SUCCESS 



LIEUT.-COL. COOPER APPOINTED 



Report from Adjutant-General'* Office 
on Results of Newspaper Advertising 
to Obtain Enlistments Show* 
Effectiveness of Media 



An official detailed report on the 
$174,000 campaign conducted by the 
Government in newspapers during the 
last two weeks in June to obtain recruits 
for the United Slates. Army has just 
been issued from the office of the Ad- 
jutant General, demonstrating that the 
campaign was an unqualified success and 
one that probably will be repeated. 
Plans are now being considered for a 
similar campaign during the coming fall. 
A campaign for Navy recruits already 
ha* been authorised. 

Four pieces of advertising were used 
in the June army campaign, these ad- 
vertisements appearing in all English- 
language newspapers in the cities where 
recruiting offices are located, or more 
than 200 newspapers in 56 cities. There 
were two full pages and two pieces of 

I. 100 lines. The account was handled 
by Frank Seaman. Inc. - 

Results During Four Weeks 

Results attributable to the advertising 
were checked, not only during the two 
weeks it appeared, but during the two 
weeks succeeding, and are considered in 
the official report, as follows: 

"Total number of applicants for the 
(our weeki, June 21 to July 12, inclusive, 
as reported by the recruiting officers, 
was 24.239. Total number of accept- 
ances, 10,663. Applicants obtained 
through advertising were estimated to be 

II, 250. The cost of the entire campaign 
was $174,000; therefore, the cost per 
applicant was $15.45. 

"It must also be borne in mind that ap- 
plicants from advertising arc still com- 
ing into the recruiting stations in large 
numbers, although the advertising cam- 
paign ended nearly six weeks ago. Esti- 
mating the number of acceptances from 
advertising at 6,000, the cost per ac- 
ceptance is $27. 

Many Enrolled at Camps 

"The large increase in the number of 
recruits obtained in the camps coincident 
villi the advertising has not been taken 
into account in any way in arriving at 
the figure of $15.45 per applicant, or the 
sum of $27 per acceptance, although 
there is undoubtedly a considerable per- 
centage of the increase of 5.593 attrib- 
utable to advertising. 

"If but 20 per rent of this increase 
were taken into consideration, the cost 
per applicant would be $14, and the cost 
per acceptance would be S24 44. These 
figures compare favorably on a percent- 
age ha*i* with any commercial mail or- 
der campaicn. where results are judged 
solely by the number of inquiries from 
advertisements. 

"The 'good-will' so much desired by 
every commercial concern is becoming 
a lasting heritage of the Army through 
the medium of advertising. It is no 
luiirer necessary for the public to ask, 
'Does the Army need men?' or, 'What 
will my 1hi>- get in the Army'* or, again. 
'Where is the recruiting station?' — lie- 
cause through the newspapers the mes- 
sage of the \rmy has gone fa those 
who read." 



Former President of Press Association 
Represents Canada Here 

Sir Robert Borden, Crime Minister of 
Canada, ha« appointed Lieut. Col. John 
A. Cooper, a past 
president of the 
Canadian Press 
Association, to be 
a special Govern- 
ment representa- 
tive in New 
York A bureau 
o f information 
has been opened 
in the Brokaw 
building, Broad- 
way and Forty- 
second street 

Colonel Cooper 
raised and 
trained a battal- 



LitLi.Oi.Joni, A. 
Coons 



ion of troops in Toronto known as the 
"Canadian Buffs," and took them over- 
seas in February. 1917. He has only 
recently returned from France. Colonel 
Cooper was at one time editor of the 
Canadian Magazine, and later founder 
and editor of the Canadian Courier. He 
was the first president of the Canadian 
Club of Toronto. 



Canada's Liberals Led By 
Former Reporter 

Three JoomiliM* Were Contenders for 
Sir William Liurier's I-eadershlp — 
W. L, Mackenzie King Is Winner 



Montreal* Aug. 1.— The Hon. W. L. 
Mackenzie King, who was chosen leader 
of the Liberal Party in Canada at the 
conveniotn held in Ottawa last week, 
was formerly a reporter on the Toronto 
Globe. 

It is somewhat significant that out of 
the four men nominated for the leader- 
ship of the party three arc now, or were, 
journalists. 

Mr. King defeated the Hon. W. S, 
Fielding by 38 voles. Mr. Fielding is 
editor of the Montreal Journal of Com- 
merce. The third journalist was the 
lion. George P. Graham, editor and 
proprietor of the Brookville Recorder & 
Times. 

Mr. King was educated at the Uni- 
versity of Toronto and at Harvard- 
Later he was a lecturer on political 
economy at the University of Chicago, 
and also held the same post at Harvard 
University. For some two or three 
years he was associated with the Rocke- 
feller Foundation and did considerable 
■mcstigaiing at the request of J. D. 
Rockefeller. Mr. King is 45 years of 
age 



Texas Resorts Will Advertise 

San Axtokio, Tex.. Aug. 13.— First 
steps in the plan for co-operative ad- 
vertising of Texas resorts was taken 
Saturday. August 9, when representa- 
tives from San Antonio and four other 
rrsnn cities of Texas met at Galveston 
to discus* arrangements for a publicity 
campaign in connection with the adver- 
tising by the United States Railroad 
•\dn ; nistration. The five cities repre- 
sented at the Galveston meeting were 
San Antonio, Corpus Christi, Mineral 
Wells. Marlin and Galveston. The meet- 
ing m> held at the Galve* Hotel. 



Tribune Children in Danbury 

Sixteen N'ew York children are regis- 
tered at the Xew York Tribune Fresh 
Air Home in Danbury, Conn. The home 
will uperate thtough August 



Iowa Paper Boosts Price 

T»aw. la, Aug. 13.— The Star Clip- 
per, which recently advanced its sub- 
scription rate from $1.50 to $2.00, now 
announces that the rate hereafter will 
be $2 25 in Tama County and $250 to 
all other points. 



Iowa 
Educators 
have their 
salaries raised. 
Now they can 
spend more. 

ECONOMIC Iowa does not depend 
upon hoarding money. Its over 
600,000 savings bank depositors 
exercise their dollars and nour- 
ish them. That is why wealth GROWS 
faster in Iowa than population. 

That is why EDUCATORS 
have credit at home. Des 
Moines has raised its teachers' 
salaries 15%, Waterloo 22%. 
Burlington 10 to 12%, Daven- 
port $8 to $10 per month, 
Sioux City 33%, etc. etc. 

In studying your business possibilities, 
you should KNOW all you can about 
a territory. 

Here is a territory where you can 
afford to invest your money in good, 
heavy, persistent newspaper advertis- 
ing. Write these papers for informa- 
tion: 

Kal. (or 

Circulation 5,000 Lines 

Hum,,- News-Republican <E> 3,636 .0121 

Burlington Hawkeye <M» 10.908 .03 

Burlington Hawkeye (S) M.116 .03 

Clinton Herald (E) 7.5SJ .01 

Council Blufs Nonpareil <EftS) 16.228 .03 

Davenport Times (E) 25,643 .OS 

Des Maine. Capital (E) 60,655 .08 

•Des Moines Sunday Capital (S) 46,668 .08 

Dr« Moines Register and Tribune. • M & E) 111.517 .14 

Det Moines Sunday Reenter (Si 70,745 .12 

Dubuque Telegraph-Herald <M&E> 16,078 .04 

Dubuque Telegraph-Herald (S) 16.037 .04 

Fort Dodge Messenger and Chronicle. .(E> 8,762 JQ3 

Mm- In, 1 1 1., w i, Times-Republican <E) 13.781 .028571 

Mason City Globe-Gaaette-Tlmes (El 9,602 .03 

Muscatine Journal and News-Tribune.. ..(E) 8431 .02 

Oltuniwa Courier (El 13,606 .035 

Sioux City Tribune (E) 51,342 .08 

Waterloo Evening Courier. iE) 14,484 .03 

Government Statements, April 1st. 1919. 
'Publisher's Statement. 
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South Bend, the shopping center for 
Northern Indiana and Southern Mich- 
igan, offers one of the best balanced 
markets in America. In the heart of 
rich farming territory, South Bend 
is also the central and largest of 
a group of hustling industrial cities 
and towns. A dozen electric and 
steam railroads radiate from South 
Bend. 

The South Bend market can be thor- 
oughly and completely covered by 
using one medium — The South Bend 
News-Times. This newspaper, pub- 
lished morning, evening, and Sunday 
editions, blankets the territory with 
more than 17,000 daily and 18,500 
Sunday circulation. 



Both foreign and local advertisers 
recognize News-Times leadership. In- 
disputable evidence of News-Times 
dominance is contained in a compari- 
son of the July advertising score of 
The News-Times and its competitors. 
This shows The News-Times far ahead 
in total space carried. The News- 
Times' lead in automobiles and acces- 
sories, for instance, is nearly 100 per 
cent. 

co-operation 

The News-Times is alone in its field 
in giving service to the advertiser. 
Competent co-operation is guaran- 
teed. Our service department works 
intelligently to make every dollar 
invested in News-Times advertising 
as productive as possible. 



SOUTH BEND NEWS-TIMES 



Morning 



CHICAGO 



NEW YORK 



Evening 

J. M. Stephenson, Publisher 

Cone, Lorenzen & Woodman 

DETROIT ATLANTA 



Sunday 



KANSAS CITY 



1 

* 
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TIPS TO AD MANAGERS 



Blmsf.-Thoupson Companv, Fourth 
National Bank Bldu, Cincinnati. Mak- 
iny ijOOl contracts with some Texas 
newspaper* fot Freeman Perfume Com- 
pany. 

limxnT AoviaTismn CmarANY, 8 S- 
Doarborn street. Chicago. Making 
5.0JO-1 contract* with newspapers for 
A'.I-Amrrican Ttack Company. 

I RircHHtiD & Co. lirookj Bldg., Chi- 
cago. Making up list for 
(or J. W. Miller Company. 

DAVCHY COXfANV, 9 

New York. Taking up renewals for 
Him-o.t Chemical Works. 

George L. Dykk Company, 42 Broad- 
way, \*ew York. Again placing copy 
with newspapers for Simmons Com- 
pany. 

En wis * Wasey Compaky, 58 E. 
Washington street, Chicago. Making 
new contracts generally for Reserve 
kemedy Company. 

Cit.XESSEE AwunsiM Agency. 45 E. 
17th street, New York. Making 3/100-1 
contracts with newspapers /or Sentanel 
Remedies Company. 

Hummett-Hattfiela Company. Rail- 
way Exchange Bldg., St. I-ouis. Will 
make list during September using some 
newspapers for Keys Piston Ring Com- 
pany. 

Kuholpu GvEXTHta-RusSEU- Law, 25 
Broad street. New Y'ork. Will at pres- 
ent place the advertising for Liberty 
Calculator Company in San Francisco. 
Atlanta, Chicago, Miiladelphia, Boston 
and New York 

I-issinc Advebtisino Co. pany, Dav- 
idson Bldg.. Des Moines. Placing the 
advertising for Enamel Concrete Cum- 
pany. 

Powra, Alexander & JutKiNS, De- 
troit. Will place the advertising for 
WillvLee Company. 

Ki'sstu. M. Swds Comcanv. 330 Uni- 
versity square, Indianapolis. Making 
1.800-1 contracts for I year for Berg- 
hoff Products Company. 

M. Spivak. 386 Fifth avenue. New 
York, Placing the advertising for 
Columbus Shoe Polishing Company. 
Placing advertising with some New 
York City, Philadelphia and Pitlsborg 
newspapers for Richard Fink Company. 
Placing advertising in some western 
cities and will soon start East for Hof- 
fay Talking Machine Company. 

Howard Marcus Swonci, 33 Lyman 
ureet, Springfield, Mail, 
orders to r hi Mondays 
ber. Otol*r and November for Na- 
tional Blank Book Company. 

\ AMimiioor & Company, Marquette 
B!d)i.. Chicago. Sending out orders to 
the national weeklies for Common* 
wealth Motors Company. Full pages 
will l.c u*cd 

\V A. Patterson Company, Inc., 1 
Madison avenue, New Y'ork, has secured 
account uf Cottrell & l.ermard. Albany, 
X. Y.. makers of "Aetna" brand men's 
hatv 

Publishes*' Secretary Admitted to Bar 

s ton, Aug. 12. — William J. Dela- 
hanty, a Boston newspaper man, was 
one of the successful candidates for ad- 
mi.- sion as an attorney in a recent ex- 
amination at Boston. For the past six 
>i;irs he has been secretary clerk of the 
Huron' Daily Newspapers, with an of- 
fice in the f.luV biiiMiim 



Western Farmers Demon- 
strate Faith in Advertising 

Tanners' otganirations of Jack- 
son and Josephine counties of 
Southern Oregon have voted 
financial support to the commer- 
cial clubs of Medford, Ashland 
and Grant's Pass in their move- 
ment to advertise Rogue River 
Valley. Their action is excep- 
tional, at least in the West, 
where commercial organirations 
have always met the expense of 
such campaigns without the as- 
sistance of the rural districts. 



Allen White Will 
Write for List of Papers 

Villi Tuur Country to Discover Seulimt-nl 
on Vital Questions and Cover Fint 
of League of Nation* 



William Allen White, newspaper- 
rhose work as an interpreter of 
news and events and world currents 
has heretofore been confined all too 
largely to magazines and periodicals 
— plus an occasional book — is to find 
his greater audiences through the 
newspapers. 

Mr. White is to tour the country 
with a view to ascertaining what pub- 
lic sentiment is today in regard to 
the grave industrial, social and politi- 
cal problems which arc crowding for 
solution. He will write a series of 
articles picturing the attitude and 
convictions of real Americans as a 
prelude to his news reports of the 
first meeting of the League of Na- 
tions, expected to take place in Wash- 
ington in late October. 

Mr. White has recently returned 
from abroad. His reports of the 
Peace Conference, and his London 
articles, were syndicated to about 
fifty newspapers through the Wheeler 
Syndicate, and the same organiration 
will furnish his forthcoming articles 
to their clients. It is certain that Mr. 
White will, through this plan, be able 
to reach a wider circle of readers than 
he has ever before addressed. 



AD WOMEN 
Miss 



Vice-President of 
Chicago Club 

Chicago, Aug. 13. — New officers of the 
Women's Advertising Club of Chicago 
are: President, Mrs. Irene Sickel Sims; 
first vice-president Miss Claire Samel; 
second vice-president, Mrs. Elizabeth 
Kleinsorge ; corresponding secretary'. 
Miss Ida Pines; treasurer, Miss Janet 
A. Olson. 

The following arc chairmen of various 
committees : Publicity, Mfss Elsie Johns ; 
membership, Mrs. Agnes G. Hayward; 
social, Miss Otlotilde Roscnfcls; pro- 
gram, Miss Agnes Pilney and Mrs. 
ltlance Stranahan; vocational. Mrs. Va- 
riiu M 1-oesy. year book. Miss Grace 
VVhitwoftb. Miss Jane Bricksc-n is his- 
torian of the club 



New Paper in Texas 

TAt.ro, Tex, Auk 13 The Talco 
News is a new Texas newspaper, pub- 

li-lu.' here U Nance & IsVueth. 



Marietta Times Adda Sunday Edition 

Marietta, Ohio, Aug. 13— The Ob- 
server has been sold to the Times Com- 
pany, which lias stand publishing the 
Marietta Sunday Times, making the 
times a seven-day pap.r Part of the 
equipment of the Observer, luc-ethcr with 
1hr subscription list and good will was 
included in the sale James I-'. Ilovcy. 
editor and maimer r of the Observer, 
which had lx-i-n in existence for more 
than three sears, lias become a member 
• A the T:m. v staff. 



INDIANA 

Sutunlay 1. vening Post Fortv- seven magazines — the 
LadieV Home Journal ' & 

Cosmopolitan pick of the* entire country. 

Woman'. Hotnt Com- maKazines a \\ „f them. 



Anwican U * e,teCp,1,R They are the popular sellers, 

McQure't the magazines that cover the 

Pictorial Review ft , , 

People . Home Journal country so thoroughly. 
Metropolitan 



Red Book 
Century 
Harper'. 
Scribner'a 
Hearst*. 
Sunset 
Everybody's 
Review of Review* 
World's Work 
Designer 
MeCall'. 

Women's Magazine 
Mother's Magazine 
System 

Current Opinion 
Munsey's 
St. Nicholas 
Boy's Magazine 
American Boy 
Literary Digest 
Collier's 
Leslie's 
Outlook 
Life 

Scientific American 
Popular Mechanics 
Popular Science 
Theatre Magazine 
Physical Culture 
Field and Stream 
Howe Beantifnl 
Motion Picture Maga- tory 

nine 
Photoplay 
Modern Priseilla 
Christian Herald 
Atlantic Monthly 



The combined circulation of 
all these good magazines in the 
state of Indiana, according to 
the latest A. B. C. report is 
510,695. The combined cir- 
culation of the Daily news- 
papers listed here is 651,511. 
and the combined agate line 
rate for advertising is 
$1.07396. Indiana is harvest- 
ing and selling the greatest 
crop in the history of the state. 



This crop is bringing record 
prices. The people of Indiana, 
nearly 3,000,000 of them are 
the kind that live well. 



Indiana is a good try-out terri- 
1 Indiana daily news- 
papers, especially those listed 
here, cooperate with national 
advertisers to produce results. 

Circulation 5,000-line rale 



Anderson Herald - (E) 

Elkhart Truth <E) 

FvunsvUle Courier (M) 

Evsneville Courier (S) 

Fort Wayne Joamsl-Caaette (M) 

Fort Wayne Jonmsl-Cstette (S) 

Indianapolis News (E) 

Indianapolis Star . I M) 

lnJi>n»pflli« Star (S) 

Kokomo Dispatch (■) 

Lafayette Courier (E) 

Lafayette Journal (M) 

U Porte Herald <E) 

Logamport Pbaroi-Reporter (E) 

Miinrie Proas (E) 

Muneie Star <M> 

Mtroeie Star (S) 

Richmond Item (M ) 

Richmond PalladioJn <E> 

Sooth Bend Tribune (E) 

Tern Haute Star (Ml 

Terra Haute Star (S) 

Terns Hauie Tribune (E) 

Terr* Haute Tribnne IS) 

Vincennes Capital (E) 

Total Daily Circulation and Rate 

Total Sunday Circulation and Rale 

Total Hails and Sunday 

•A. B. C. Report. April lot, 1919 
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Ten Million Lines 
In Seven Months 

In seven months this year The New York Times pub- 
lished 10,262,770 lines of advertisements — a gain of 2,669,- 
727 lines over the corresponding period last year, a greater 
volume and a greater gain than any other New York news- 
paper. 

In July The New York Times published 1,464,833 lines 
of advertisements, 526,078 lines more than in July, 1918, 
surpassing all other New York newspapers in volume and 
increase. 

No other New York newspaper prints so large a volume 
of advertising, notwithstanding that all advertisements in 
The New York Times are censored and many columns ex- 
cluded. 

The net paid circulation of the daily edition of The 
New York Times is greater than that of any other New York 
morning newspaper. 

Jfeto loxk $im*£ 

"All the News That's Fit to Print" 







Editor & Publi.her for Augutt 14, 1919 



E D I/F- 



LOCAL COOPERATION 

TO bring about co-operation between 
ers of competitive daily newspapers of a city 
hat, always appeared to be an impossibility. 
Tinve and again within the war periods Uie need for 
such co-o|>cralioii h.n been urgent, but it has never 
been actually accomplished lo any effective degree. 

True, publishers generally adhered to the conser- 
vation regulations established by the War Indus- 
trie* Board. This fact saved the industry from 
something like disaster. Perhaps the most import- 
ant policy connected with the paper economy pro- 
gram of war days was that of eliminating returns 
and free copies. This policy was very generally 
adopted in the days of stress, and it proved so wholly 
sensible and helpful that there should never be a 
return to the old system. Vet, according to informa- 
tion which has come to Editor & Publisher, newt- 
papers in at least one big city are reverting to this 
practice of waste and improvidence— even in the 
face of a threatened paper shortage Local 
tition for circulation is assigned, as always, as 
reason for this dangerous backward step. 

Local co-operation between publishers should, sim- 
ply for reasons of common sense and prudence as 
well as of high public policy, be established — if news- 
papers as a mass are to be guarded from the threat- 
ened paper shortage and its effects. The old alti- 
tude of suspicion of the other fellow— the convic- 
tion that he wiU not play fair— should be set aside. 
Kor, if the "hated rival" insists upon following a dis- 
astrous policy, that is a course which will operate 
to eliminate him from the held if newsprint condi- 
tions should become as serious as anticipated in 
many quarters. 

Publishers who have the larger vision should 
make every effort to secure an agreement between 
local rivals to adhere to certain sound standards 
of policy in paper economics. These standard* 
should include commnn practices in the matter of 
space conservation. If publishers and editors in 
any city will agree upon a maximum cf space for 
basehall news, for example, fixing the allotment upon 
the basis of the actual news value of baseball in 
with spot news and striking features of 
a great saving will have been ac- 
complished. The old tradition that readers 
baseball gossip to the saturation point is 
Baseball should be treated as news. If the magnates 
want gossip and personal piffle regarding the game 
printed, let them buy space in which to do it. These 
men will be content with a smaller volume of "dope" 
if they pay for it as advertising 



remedy for many of the paper-wasting policies now 
in vogue. Through it common practices concerning 
press agent matter of all descriptions may be de- 
veloped Automobile, moving picture and amusement 
advertising, masquerading as reading matter and, of 
course, actually published free — could be eliminated. 
All advertiser? could be placed on the same basis 
so far as "write-up" stuff is concerned. This would 
be simple juMice to the advertiser who pays for all 
he gets — and it would serve to save an immense 
amount of white paper. 

Tf the sincere effort is made to secure local co- 
operation in a city, and meets with the opposition of 
some particular publisher, that publisher should not 
be permitted to impose upon his competitors his 
own wasteful and disastrous practices. He should 
lie permitted to follow his vrlnsh pnhcy to its incvil- 



THE kind of circulatn.il which is profitable to 
advertisers is never secured through wasteful 
and suicidal circulation "fights." The advertiser gets 
results from a newspaper which is read bv people 
because they believe in it and consider it 'the best 
paper in its field. 



THE controversy over the case of Mays, the 
baseball pitcher, has occupied in many biy news- 
papers lately more space than has been given to 
the hearings on the peace treaty and league cove- 
nant bring held by the Senate Committee on Foreign 
Relations. Can this sort of editorial judgment as 
to comparative nrws value, be defended' 
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MR. BARBOUR'S GOOD WORK. 

J I-'. BARBOUR, president of Barbour's Adv 
# ing Rale Sheets, Inc., Chicago, has again placed 



all newspaper and advertising 
space buyers — under obligations to him lor valuable 
service, patiently and painstakingly done. 

The statistical matter covering all English-language 
dailies in the United States, their circulations and 
advertising rates, as presented in Editor and Pub- 
lishu of July 24 ; the space-buyers' summary of this 
information as presented in the issue of August 7, 
and the complete visualization of market units, 
national, State and city, with complete figures as 
to rales and circulations, as presented in this issue, 
represent service-tasks in the cause of judicious ad- 
vertising which have involved an amount of labor 
hard to realize 

Mr, Barbour's cooperation with Editor and Pub- 
lisher in this unprecedented service to our readers 
has been enthusiastic and unselfish, He has utilized 
the fine resources of his splendid organization with- 
out stint in making these tabulations authoritative 
It is doubtful if it has ever before 
fortune of a trade newspaper in this 
field to be able to present to the space-buyers of 
the country "brass tacks" facts and figures of such 
timely value as are shown in this issue in the tabu- 
lations classifying market units of all the States ac- 
cording to populations of the cities. 

These lists will be used as handy guides by spaec- 

which are now under preparation for Use fall and 
winter months Agency men and national adver- 
tisers, having before ihrm the latest data as tu 
market units, rates and circulations of daily news- 
papers, will be enabled to put on full steam and to 
reduce to a minimum the problems of territories to 
lie cohered and mediums to be used. 



THE question of fixing a basis for the number 
of lines of advance publicity to be given for each 
inch of amusement advertising is proposed for dis- 
cussion at the New Orleans Convention of the A, A. 
C. W. Would not such a policy properly classify 
such publicity as advertising? Under the Bourne 
Law. would it not be necessary to designate it as ad- 
vertising? And. if it is proper to givr advance pub- 
licity to amusements, why not to all other lines 
of advertising? The higher rate charged for amuse- 
ment advertising is no defense of such a policy. It 
is merely an excuse— and a lame one — for it. Amuse- 
ment advertising should He placed on the same basis 
as other advertising— neither penalized through a 
high rate nor subsidized through donations of read- 
ing matter. 



offers 
your 



EDITOR AND PUBLISHER 
recent issues, facts and figures which show the 
gravity of the newsprint problem — which bas 
taken on the character of a problem of supply rather 
than of price, in an interview on the conditions lac- 
ing publishers in respect to their fall requirement - 
for extra tonnage, S S, Carvalho, one of the fore- 
most authorities in America on newspaper publish- 
ing, has expressed through Editor and Pubusher 
his views as to the serious possibilities of the threat- 
ened shortage. 

Mr. Carvalho voices but one conclusion — that im- 
mediate conservation of lwper is necessary. Even 
this, he concedes, will nut afford a complete safe- 
guard against a coining shortage. Vet he see» in it 
the only sensible and practicable policy for news- 
papers. He is not ready to admit that an increase 
to the three-cent price will greatly help in this 
conservation, 10 long as the present volume of ad- 
vertising continues and grows. 

Contracts, Mr. Carvalho observes, will afford little 
protection to publishers if it shall develop that the 
mills are unable to produce sufficient paper to fill 
them. On this head, it may be said, however, that 
the manufacturers have, in the past, confuted their 
to limits well within normal 
on possibilities. The chief difficulty facing 
contract customers will be, as it is right now, to 
secure ihc extra tonnage needed for taking cart 
of current needs. 

One of the factors of disturbance in the newsprint 
market has been the competitive bidding by big con- 
sumers for extra tonnage Protected by contracts, 
at generally fair prices, for the bulk of the paper 
they need, these publishers have felt that they 
could bear the extra burden of paying speculative 
prices for excess supplies. Thus far, it seems, it has 
been possible to find such supplies— at a price, h 
is obvious that this condition has served to unsettle 
the market for small publishers, having no contracts 
and depending upon jobbers or brokers for their 
regular needs They are forced into competition 
with the big publishers on a basis of ability to pay 

The publishers of small city dailies are thus 
placed at a disadvantage which properly arouses 
their ire, and in seeking a remedy they are likely to 
brim; to bear piessure upon their congressmen for 
such investigation of the newsprint market as may 
result in further litigation in the Federal Courts 
The manufacturers may, conceivably, face auch a 
situation as now confronts the Chicago packers. It 
is lo their interests, therefore, to put an end to a 
speculative market, so far as they are able to do so. 
and to protect alt users of newsprint paper alike. 



THE DANA CENTENARY 

CHARLES A. DANA, who exercised a greater 
influence than any other man on the journalism 
of his tinve. was born one hundred years ago 
He became a figure of national importance during 
the civil war, serving as Lincoln's "eyes at the front" 
during the critical campaigns of that great struggle 
for national unity. 

The full force uf his genius was spent in his work 
for The Sun. in which he established standards of 
newspaper practice which have endured. He suc- 
ceeded in making the day-by-day life of the world 
an absorbing story. He relieved the gray tints of 
that slnry by flashes of satire, by whimsical treat- 
ment of men and things essentially grotesque. He 
made of his newspaper a human document— a helpful 
interpretation of life. 

He lived for seventy-six years. He never grew 
old. never settled into a comfortable conservatism 
He loved conflict, gloried in a long list of enemies 
of his own making, poured the floods of his wrath 
and sarcasm upon the heads of presidents and pu l dk 
officials who tailed to measure up to his standards 
He was a force in our public life, either admired or 
feared by all men engaged in the public service. His 
service lo journalism is gratefully acknowledged b\ 
ihe present generation of newspapermen, and is a 
heritage for those who are to come after. 



TIIS i.vue nf Editor ssn Pi'M.ishkr carries a 
valuable directory of the English-language 



dailies of the Unit 



T5i§IW2fed by Google 
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PERSONALS 



IN THE EDITORIAL ROOM 

Carl T. Robertson, editorial writer lor 
the Cleveland Plain Dealer lor many 
icars. has attracted much attention by 
hit Sunday editorial! on "Nature." Mr. 
Robertson has been an extensive wan- 
derer in foreign countries, including 
Africa His "off days'* and vacation 
period* are spent in studying nature, 
and the coloring of his articles is true 
to life. 

Scrgt. Stanley K. Faye, former music 
critic of the Chicago Daily News, is 
home from ordnance service overseas 
He is a son of the late Charles M. Faye, 
former managing editor of the Daily 
News and an associate of Horace 
Greeley. 

Sergt. Robert C. Graham of the Ma- 
rine Corps ha* resumed newspaper work 
in Tulsa. Olcla. He was formerly with 
Niagara Falls (N. Y.) newspapers. 

Andrew V. ("Dad") Barber, cartoon- 
ist for the Bridgeport (Conn.) Sunday 
Herald, while repairing the engine on 
his houseboat in the Itousatonic River 
dropped a piece of machinery upon his 
right foot, fracturing the great toe. 

Lieut Harold L Smith, formerly a 
reporter on the Ansnnia (Conn.) Sen- 
tinel, is just back home in Shelton. 

Miss Elsie Farnhain, who has been 
'The Little Sister" among the reporto- 
rial writers for the Cleveland Plain 
Dealer for several months, has resigned 
in. I i-. now editing a house organ for 
the H. Black Company. 

Vivian J. Gray is acting as Sunday 
and feature department editor of the 
I'rveland Plain Dealer in the absence 
ol William G. Vorpe, on vacation. 

Mrs Clarice White, who has been so- 
ciety editor of the Geveland Plain 
Dealer, is now a feature writer for the 
Sunday edition, and Miss May Duffey 
lorceeds her. 

David McG. Cheney, formerly special 
»riler on the New Bedford (Mass.) 
Standard and who has just returned 
from "Y" work in Italy, has been named 
professor in English and instructor of a 
"current events" class at Tuft's College. 

George W. B. Britt, formerly of the 
New Bedford (Mass.) Mercury and 
more recently a prominent member of 
the staff of the Stars and Stripes over- 
seas, has been appointed assistant sec- 
trtary to Senator Lodge of Massachu- 
setts. 

G. A. Cowan, of the copy desk of the 
Kansas City Post, has resigned and left 
: >r California. 

Dean Rciirel. head of the Kansas City 
Journal copy desk, is spending a 
month's vacation at Beatrice (Neb.), 
following an accident. 

"Ted" Robinson, editor of the "Phi- 
losopher of Folly," a Cleveland Plain 
Dealer feature, is spending the summer 
in Xew England 

Charles Gillespie, formerly feature 
writer on the Pittsburgh Press, is now 
doing rewrite on the New York Evening 

Sun. 

A nine-pound boy who arrived August 
' is the cause of the wide smile of Wil- 
liam Stewart, commercial manager of 
tbe United Press. 

"Vic" Harris, city editor of the St. 
Paul I loncer Press, has been appointed 
•porting edimr. He is succeeded as city 
eili-or by L Spehr, late of the copy desk. 

M. T. Came, sports editor of the St. 
Paul Daily News, is taking his vacation 
it Yellow lake, northern Minnesota. 



"Tom" Hastings, of the sporting de- 
partment of the St. Paul Dispatch-Pio- 
neer Press, has resigned and connected 
himself with a sporting goods firm in 
Minneapolis. 

Mrs. Mary Dillon Foster, club editor 
of the St. Paul Daily News, is spending 
her vacation with her husband, Dr. Fos- 
ter, in their cabin in the northern Min- 
nesota woods. 

Miss Sadie Mossier, of the city staff 
of the St. Paul Daily News, is passing 
her vacation in northern Michigan. 

John Keefe, of the city staff of the 
St. Paul Daily News, is putting in his 
vacation days at Hackensack. Minn. 

Miss Mary Kelly, assistant dramatic 
editor of the St. Paul Daily News, is 
spending her summer holidays at Lake 
Minnetanka. 

W. J. Styles has left the local staff 
of the Ottawa (Ont.) Journal to go to 
the Renfrew Mercury. 

Alan Longstaff, until recently tele- 
graph editor of the Ottawa ( Ont.) Jour- 
nal, has joined the staff of the Canadian 
Cress at Ottawa, and will go in the 
Press Gallery when the House resumes 
sittings. 

Mrs. Charles George, known to Cana- 
dian newspaper readers as Ida L. Web- 
ster, realizes an ambition. She will be 
the first woman member of the Ontario 
legislature. She has announced her 
candidacy. 

"Roh" Snadjr, who w-as one of the 
editors of the Stars & Stripes in France, 
lies returned to the copy desk of the 
Cleveland Plain Dealer. 



TEXAS PRESS LEADER 
STARTED IN WORKUM 




ll.iaiv tit* it 



IN THE BUSINESS OFFICE 

William J. Dclahanty, for the past six 
years with the Boston Daily Newspaper 
Publishers' Association, was a success- 
ful candidate in the recent Massachu- 
setts Bar examinations. He was a mem- 
ber of tbe staff of the Boston Journal 
for several years. 

J. T. Duiilap has been appointed man- 
ager of the Missouri and Kansas 
Parmer, Kansas City. Mo. He has been 
with Twentieth Century Farmer, and 
the Nebraskan Farm Journal for a num- 
ber of years, and in close touch with live 
stock and agriculture in the Missouri 
Valley. 

Per uard A. Davey has resigned as ad- 
vertising service manager of the Wash- 
ington Times to become advertising 
manager of the National Sportsman, 
Boston. Prior to military service he 
was with Marshall Field & Co, 

Edmund C. Larson, formerly in 
charge of the service department of the 
Minneapolis Journal, has affiliated him- 
self with the Dcs Moines Capital in the 
same capacity. 

Keg. Jennings, war veteran, has taken 
charge of the service department of the 
Ottawa (Ont.) Citizen. 

P < Treviranus, business manager for 
the Dei Moines Register and Tribune, 
is spending a week at Milwaukee, his 
former home. 



Think of having to pay forty dollars 
a year for the privilege of setting and 
distributing type eleven hours a day! 

Yet that was 
whfi? Henry 
Koch, well- 
known as presi- 
dent of the Texas 
Press ft Until 
lion, did — or 
rather what his 
father did for 
him — when he 
was apprenticed 
for three years 
to a printer in 
tile town where 
he was horn, on 
the Znyder Zee. 
in Holland. 

And the name of the town was Wor- 
kum ! 

There were no stools in the print shop 
to encourage idleness and young Koch 
learned his trade well. When his ap- 
prenticeship was finished, he traveled 
around for a year or so and after in- 
specting critically some nf the biggest 
and most celebrated cities of the world, 
decided that Quanah, Texas, had 'em 
all beat. 

Quanah, previously famous for being 
part of the universe, now is additionally 
noteworthy for being that particular 
IMirt of it where Mr. Koch published the 
Tribune-Chief. It has the best equipped 
printing plant. Mr. Koch says, of its size 
•n Texas, which is considerable stale. 
It had the first linotype machine in the 
whole state that was equipped with an 
electric melting pot. 



Ray Menge. formerly connected with 
the Register and Tribune of Dcs Moines, 
has returned to work in the classified de- 
partment. 

L. Barton Motherwell, formerly of the 
editorial staff of the Portland (Me.) 
Expres$-Advcrti»er, who returned re- 
cently to his home at Augusta, Me., after 
two years' service with an ambulance 
unit in France, has accepted a position 
in the advertising department of the 
Sunday Telegram, published by the own- 
ers of the Express-Advertiser. 



Alfred J. Silberstein has started his 
own advertising service organization 
with an office at 44 East 23rd street. 
Mr. Silbcrstein was until recently 
associated with Advertising Artists, 
Inc. He has disposed of his inter- 
ests in this company. 

Arthur B. Churchill has resigned 
as advertising manager of The Syra- 
cuse Herald and is now associated 
with the American Seedtape Com- 
pany of Newark. N. J, as president and 
manager. 



Dean E. F. Gay of Harvard 
Will Head Evening Post 

"Will Take Charge January 1-Wu Mem- 
ber of the War Trade Board— la 
Native of Detroit 

The Evening Post (New York) an- 
nounces that Edwin Francis Gay, since 
1908 Dean of the Harvard School of 
Business Administration and recently a 
member of the War Trade Board at 
Washington, will cm January 1 assume 
general direction of the paper, becoming 
president of the corporation. 

Dean Gay is a native of Detroit, Mich., 
and a graduate of the University of 
Michigan in 1890. He studied in the 
University of Berlin and received the 
degree of Ph. D. in 1902. Immediately 
afterward he became Instructor io> 
Economics at Harvard and became a 
full professor within three years. In 
1908 he was made Dean of the Graduate 
School of Business Administration. 

In regard to the announcement. 
Thomas W. Lamoni. owner of The Post, 
said : 

"Of course, I am conversant with the 
plan as to Dean Gay. 1 know that the 
editorial staff and the trustees of The 
Evening Post have all felt for some time 
the advisability of further building up- 
the staff of the publication in order to- 
meet constructively, as a great news- 
paper must, the problems brought about 
as a result of the war. 

"I have known Dean Gay for years, 
and I am convinced, together with the 
editors and the trustees, that by reason, 
of character, capacity and experience, he 
is admirably equipped to undertake the 
new and responsible work which he will 
assume." 



WITH THE AD FOLKS 

J. Albert McCollum it the new ad- 
vertising manager of the Traffic Motor 
Truck Corporation. St. Louis. For 
many years he was automobile editor 
of the St. Louis Republic 

Joseph R. Hunter, advertising and 
merchandising expert, has joined the 
copy and production staff of the Will- 
iam EL Rankin Company. l-'or several 
years Mr. Hunter has directed the ad- 
vertising and selling plants of the J. W. 
Jenkint' Sons Music Company of Kan- 
sas City. 



The Fort Wayne News -Sentinel 
ha j signed a. contract for trie. 
Has kin Service for one year 




Practically 
all the world 
comes to 
Haskin for 
iiiformation. 



mmo 



Writ* today for particulars about his Mrvic*. Addr.u Frstderic J. Haakia, 
Washington, D. C 



Editor & Publisher for August 14, 1919 



FORD LIBEL SUIT READY 
FOR THE JURY 



Count)- borough of Darlington. York- 
shire. He is already an alderman of 
town, and has occupied the 
chair with distinction. 



• Vorl! ' II? 
n of the 



Newspaper's Senior Counsel Contend* 
That ibe Term "Anarchist," Applied 
to Defendant in Editorial Did 
Not Mean "Borah-Thrower" 



Mount Clkmins, Mich, August 12. 
—Argument* in the $1,000,000 libel 
suit of Henry Kord against the Chi- 
cago Tribune closed today with the 
summing up addresses of Elliott G. 
Stevenson, senior counsel for the 
Tribune, and Alfred Lucking, senior 
counsel for Mr. Ford. Judge Tucker 
excused the jury until Thursday 
morning, when, he said, he would in- 
strict it and send it to its delibera- 
tions. 

Mr. Stevenson read many state- 
ments from the Ford peace propa- 
ganda and from Emma Goldman and 
declared that the jury could not tell 
which was written by Ford and which 
by the woman anarchist. Discussing 
the alleged libelous editorial, he in 
sisted that there was not a word in 
it to justify the plaintiff* contention 
that by "anarchist" the Tribune 
meant a bomb-thrower. 

"And now comes Mr. Ford and sayN 
that his reputation has been ruined, 
his life blasted, by this editorial." 
went on Mr. Stevenson "Nothing 
but $1,000,000 of Tribune money 
would heal it! Why. his reputation 
was to ruined that Michigan, two 
months after the editorial gave him 
the primary vote for President!" 

Mr. Lucking characterized the ad- 
dress of Mr. Stevenson as an ippeal 
to the passions and prejudices of the 
jury. 

"A Sub ia tba Back" 

"It was insidious, unlawful a stab 
in the back," said Mr. Lucking. The 
lawyer, to illuatrate, pointed to the 
charge of Mr. Stevenson that twenty - 
four times in twenty-one pages of the 
Ford booklet Mr. Ford called war 
"murder." Mr. Lucking gave his own 
construction of the booklet, and 
asserted that "Mr. Ford never called 
any one a murderer." 

Mr. Lucking took up the question 
of the "right of fair comment" claimed 
by The Tribune in defense of the 
editorial, and asserted that the right 
existed with regard to comment on 
views, but not comment on individ- 
ual* He quoted the testimony of 
Tiffany Blake, chief editorial writer 
of The Tribune, to show that the edi- 
torial wi< comment on Henry Ford, 
not his views particularly. 



NEWSPAPER MAKING 

Bv JartoD Roger* 



MITT AND JEFF IN LONDON 

(Conlinwd from fo^r II) 
gander." The story may be apocryphal, 
hut it is brinit fathered on to the popu- 
lar newspaper proprietor. 

The Daily Sketch ha* been running a 
Iwiby welfare scheme with prizes amount- 
ing to $10,000 It was unique in that it 
secured a good deal of official recogni- 
tion all over the country, nearly 600 wel- 
fare center* being persuaded to link up 
with the Daily Sketch scheme in prefer- 
ence to conducting their own baby 
show*. Tile lota! number of entries is 
said to be over 250,I«T>. and they were 
received at the rate of some .10,000 |*r 
week. A special baby number was issued 
last week, with rounllen picture* of 
thrivini! int\i:its anil minn-rotis compli- 
mentary mcs>aife- from eminent person- 
age v 

Sir (~1*.ir]rs Surmcr, tin* j*f opiiet<*r of 
the British "lug three" in newspapers, 
has !.ren offered >hc freedom of the 



( Coitlinttfd from foge 20) 

ihuuh! lie made to pay at least cost, plus 
a reasonable profit. 

On the figures submitted you are sell- 
ing your space too cheaply. You should 
pet at least 5 cents a line net in order 
to earn a fair and reasonable profit on 
your turnover, so to speak. 

H you will send me statement of the 
volume of business at the different net 
rates. I may he ahle to show you huw to 
produce the required higher average 
without great disturtwnce 
• « • 

"A. B. C." — I should appraise your 
property as worth at least $100,000. I 
reach this by capitalizing your average 
profits of $7,000 a year for the past three 
years, plus excess of tangible assets over 
liabilities. Likewise, by capitalizing your 
circulation, plus excess of assets over 
liabilities. If you will send me trial 
balance sheets as of June 30, 1918 and 
1919, I will gladly give the matter 
further 



-Canada"— Don't waste time with 

foolish special editions. Work for 312- 
days-a-year business. Any money that 
such pan-handlers extract from the 
people of your town on a 50 per cent, 
basis is just so much handicap to the in- 
dustrial prosperity of the place. 

• • • 

"Inquirer' — The eight-column page 
represents a great economy for almost 
any newspaper The coming standard 
Seems to be 12 ems pica, with columns 
300 agate lines deep A fult page is 
2400 lines, with halts and quarters easily 
reconciled parts of it. 

• » • 

Dry Matt — Great improvements 
have been made during the past three 
years, hut I would hesitate to throw out 

my steam tables if in your plarc. 

• • • 

Print Paper — Notwithstanding the 
rr|>orts of shortage of supply caused by 
increased wastefulness of many targe 
newspapers and the extra consumption 
caused by increased volume of advertis- 
ing, I do not look for radical advances 
in prices. 

Even at 4 cents a pound at the mill, 
and that may lie forced on us if certain 
publishers continue in their mad careers 
instead of raising advertising rates and 
reducing the volume of low-rate busi- 
ness, our newspapers can live and make 
money. 

1 have ceased t<, be an advocate of 
cheap print pa|>er I don't look for a 
return to a price below $275 mill for 
several years to cume. High prices will 
gradually induce additional capital into 
the print paper manufacturing business, 
and as the supply passes the demand 
price* will soften. 

! would increase my subscription to 
12 cents * week regardless of my com- 
petitor. The loss of a few hundred cir- 
culation really means nothing even 
though he gains what you lose. With 
t!-ie inncasvd revenue you could afford 
to your advertising for less money 
than he could, and still make more 
money than he 

Adverser* are commencing to reali/e 
that the publisher who is doing every- 
thing he can to hold down rates is a hel- 
ler one lo :'ol!oiv than one who primarily 
seeks inrl.ited circulation figure* secured 
on an uneconomir 



New Jersey 

2,820,000 People. 

7525 Square Miles. 

8820 Manufacturing Establishments. 

$1,150,000,000 Value of annual production. 

17,700 Tobacco Dealers. 

6,900 Groceries and Delicatessen Stores. 

1,660 Dry Goods Stores. 

1,555 Retail Shoe Stores. 

1335 General Stores. 

1,300 Garages. 

1,200 Drug Stores. 

1,100 Retail Hardware Stores. 

1,050 Auto and Accessory Dealers. 
110 Department Stores. 

53 Cities over 5,000 

32 Cities over 10,000 

22 Cities over 15,000 

16 Cities over 25,000 

10 Cities over 50,000 

5 Cities over 100,000 

2 Cities over 200,000 

1 Citv over 500,000 

and then the entire New Jersey court is one great 
big resort, entertaining a million visitors every year. 

Atlantic City, Long Beach, Asbury Park and other 



Cultivate New Jersey. It is a big little state, a state 
of infinite possibilities. 

These daily newspapers of New Jersey can do 
you an awful lot of good in reaching the people 
you want for customers. 

Rale 

Circulation. 5,900 lines 

Asbury Park Pre.. <E» 7,122 .0225 

Atlantic City Press (M> Union (El 14,871 Xlii 

Elisabeth Journal (E) (A.B.C.1 17,656 .0414J 

Hackeosack Record 1,879 J017S 

Hudson Observer (Hoboken) 43,000 .08 

Passaic Herald <Et 8,5*5 j02S 

Passaic News (E> 8,427 j025 

Peterson Preat-Gaardian (E) 12,686 M 

Perth Amboy Evening News (El •8,723 .025 

Mirier-News iE) 7,*» .0214 

Government Statement, April lut, 1919. 
*A. B. C. Report, April Irt, 1919. 
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CANADA 



Where They Do Things 



Canada is the country of activity — of blood and brain 
and brawn; the land of promise and of purpose, of people 
and principle, punch and pep. 

Canadians demonstrated their might during the war. 
Canada produced more men, per capita, than did any other 
part of the fighting forces. 

Not only more men, but such men! Ye Gods! 

Canadians went "over there" and literally mopped up. 

Canada is worth while — mighty worth while and Can- 
ada, as a market, is just as well worth while as are Canadian 
people. 

Canada is dependable — Canada is forceful. 

Canada is readv, willing and anxious to buv the right 
kind of merchandise. 

These daily newspapers of Canada, published by Cana- 
dians for Canadians and going to Canadians will carry your 
advertising message where it will do the most good. 

They cooperate with local merchants, who will cooperate with you in 
putting your goods into the homes of Canadians. 

USE THESE DAILY NEWSPAPERS and watch your sales grow. 
It will prove more than gratifying. 



Border Citie. Star (Windwr) 12.403 

tBrantford Rat|M>Mtor IE) 10,160 

tllrockvillt Recorder-Time. (E> 4,225 

Chatham Daily Newi (E) 2,472 

•Gait Reporter (E) 1,955 

Cnelph Mereonr (E) 3,315 

•Hamilton Spectator <E> 3<U57 

Hamilton Time, (E) 11,200 

Government Statement, April 1, 1919. 
•A. B. C. Report, April 1, 1919. 
tPabli.her. 1 Statement. April 1, 1919. 

Ctrrulntio 

tell. <3e-l8 »r.) <M> 32.183 

La lV«e <2cpercopyUEt 131,905 



PROVINCE OF ONTARIO 
Population 2.523.274 

Um 

10,000 

.03 .03 Kina.ton British Whig (E) 6.237 

.015 .0JS London t'rt* Prew (MN&E) 41,610 

oito nini Peterborough Examiner <E> 5.900 

n ftn?l Si. Catharine. Standard (E) 8.006 

„' 'Toronto Globe (M) 87.296 

.015 JH25 Toronto St.r (E) 85,077 

.015 .01 Toronto Star (S) 65.763 

.0j5 .0j Toronto World <M> 26,64)8 

.035 .03 Toronto World IS) 92,128 

PROVINCE OF QUEBEC 
Population 2,002.731— Englith 397,392 
French 1.605.339 

Lbm 

2,500 lOjOOO Circulalio 

.08S J)7 •Montreal Star <E) 111.151 

.1J Jl Qneber Le Soleil (E) 
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WOULD CURB FOREIGN 
LANGUAGE PRESS 

Strong Sentiment In Senate ami House 
fur Complete Abolishment of Peri- 
odicals Not Primed in Engli'h 
Four ilillt Are Introduced 



Washington, 1). (_"., Aug. 12.— In 
h. .ih thr Senate and the 1 1 OHM there is 
now in evidence a •.Irons sentiment for 
the complete abolishment uf periodicals 
printed throughout the Unilcd State* in 
languages other than F.nglish. That the 
Senate i> prepared to work some revolu- 
tionary changes in the conduct of alirn 
jsctiodirals in indicated by four bills 
which have teen introduced on the nibr 
ject within the past nvmth. 

Members of Cong real jay that they 
have been wearied by the obstinate re- 
fusal of a large proportion of the foreign 
language press of the United States to 
adopt and adhere to a policy of sound 
Americanism and that they are alarmed 
by the almost general capitulation of the 
Socialist foreign language papers to the 
spread of Bolshevism. 

Opposed lo "Melting Pot" 

The Senate is convinced that much of 
America's difficulty in assimilating its 
vast alien population is due to the stub- 
born determination of alien periodicals 
lo fight to the last ditch against the 
Amcricaiiiiation process, as the success- 
ful operation of the melting pot is hound 
to turn aliens away from their own peri- 
odicals and their own periodicals 
know it. 

The Senate also believes that a great 
portion of the opposition voiced by 
certain elements to American partici- 
pation in the great war was inspired bv 
hundreds uf foreign language papers 
working for the enemy. In general, 
there is a Considerable group of Senators 
who believe that ihe only good foreign 
language press is a dead one. 

The sentiment in the Senate on the 
f • •reign language press is divided into 
three elements. One taction, led by- 
Senator Myers of Montana, is deter- 
mined to completely annihilate the 1.20(1 
or more foreign language periodicals 
palliated in ibis country, and tu that 
end Senator Myers has introduced two 
bills— one which would prohibit admis- 
sion to the I'nilcd Stales mails of any 
periodical printed in German, and the 
other, of periodical* printed in any other 
language but English. 

Restrictive Legislation 

The sreond f anion led by Senator 
King, favors restrictive legislation which 
would hold out a reward of merit for the 
Utter sort of foreign 'anguage papers 
by issuing to them a certificate or 
license. Other foreign language publica- 
tions would be forced, by the provision* 
of a bill he has submitted, to tile with 
the postmaslcr, at ihe office uf mailing, a 
complete translation of certain classes of 
reading matlcr particularly of matter 
that refers to the United Stales, its 
policies, international relations, etc. 



98% Sandusky Homes 



STAR-JOURNAL 

Mrmber A B. C. Forego advertising 

lives: 



l.i Cost? 4 Massrell. 
4! W Klh Strtel New York 

C. J. Andrrtuo Spl. Agency, 
Mirqu'tt? Budding Chicago 

THE ALVORD ft PETERS CO. 



I-ong Life uf Newspaper Ad- 
vertisement Proven 

An inquiry recently received by 
a big drug firm in Seattle com- 
pletely smashes any idea that the 
pulling power of a newspaper ad 
vertiseiuent ceases shortly after 
its publication 

1'. M Krida, who javc his ad- 
dress as Kclamya, Ceylon, wrote 
the firm inquiring about a iood, 
which lie said he saw advertised 
in the column* of the Si-alt!e 
Timet in "the April 13, 1915 



The third element is led by Senator 
Smith of Georgia. It is represented by 
a bill, offered by the Senator, providing 
that the use of the mails shall be pro- 
hibited after October 1. to all foreign 
language periodicals which do not con- 
tain translations of their foreign lan- 
guage content, "column for column, page 
for page." 

Secondly, the Smith lull would allow 
all foreign language papers only until 
January 1. 1925. to wind up their affairs 
and would prohibit the mails after that 
date to any publication printed in any 
language other than l-.nglish 

The four bills are all l*ing considered 
by the ComniUef on the Judiciary and 
almost any day may see thr favorable 
reporting back of one or more of them. 



CIRCULATION MEN WILL MEET 



Important Papers Being Arranged lor In 
lemlale Gathering at Seranton 

Saanw, Pa., Aug, 13.— The fall 
met ling of the Interstate Circulation 
Managers' Association will be held here 
September 10 and II. Albert K Mich- 
ener. circulation manager of the Harris- 
burg (Pa,) Telegraph, is chairman of 
the program committee and promises 
papers on subjects of considerable in- 
terrsi lo circulation managers at this 
time 

Fred I. Cook, president of the associa- 
tion, whose home is in Seranton, i» 
arranging the slay of delegates so that 
only a one-day absence from homc- 
desks will lie necessary. The first day 
will be given over entirely to a business 
session and the second day an <>|>en dis- 
cussion of subjects and a social 



TO REACH THE RICH 
OF KANSAS 



(Toprka 
Bath; Capital 

Sworn Government Report 
for Six Mentha ending Apr. 1. 1919 

35,247 

Its sales promotion department ia 
at the service of advertisers. And 
il really promotes. 



ABC. 



CIRCULATION NOTES 



WAR SERVICE COST 
THEM THEIR JOBS 



I hi ; -> i ' :i t ■ i r Mi par' mem > il the 
Lewisloa (Me.) Daily Sun gave out 
several prires to carriers Saturday morn- 
ing. They were offered for boys gain- 
ing Ihe largest mimlier of weekly cu»- 
lowers on their routes. The contest was 
by far the most successful ever conduct- 
ed by the Sun. The actual number of 
papers delivered to subscribers in Lewis- 
ton and Auburn alone lor the week end- 
ing Saturday was A?H a day more than 
for the same week tnie year ago. The 
tust prixe was a $33 bicycle, awarded to 
Natsnlron Landry, who made a gain of 
more than KW per cent on his route. 
Seven rash prizes were awarded. 



A strike of union newsboys against a 
union paper' was threatened in Seattle 
recently by the Seattle Newsboys' 
Union, which alleged that certain union 
leaders had tried to get news venders 
to discriminate against other Seattle 
newspapers in favor of the Daily Union 
Record, The newsboys' leaders declared 
ihal such practices were in violation of 
agreements signed with the publishers, 
and unless they were discontinued, 
newsies favored boycotting the labor 
organ. The matter has not yet been 
settled. 



Revival of the ordinance i-assrd in 
IMVi. (hat no hoys under 10 years of age 
be allowed to sell newspapers unless 
with the written consent of their parents, 
and further provision that all boys so 
engaged be compelled to wear a !>adgc, 
is to be brought about at once as a re- 
sult of a meeting held at the Portland 
(Me.) Boys' Club 



The Gary (ind I Kvening Post was 
delivered by airplane on August 1. A 
big Interstate Air Line plane carried a 
shipment of the newspapers and Walter 
O. Marquis*, city editor, from Gary to 
I lobar), eight miles aw ay, in a little 
more than live minutes. 

The Fall River (Mas*.) Herald is 
giving a series of weekly outings at 
Sandy licach to children and the 
"grown-up" members of their families. 
More than b.UKI persons enjoyed the 
Art) one last week. 



Conneclirul Editorial Dating 

Baii)«iE.Ki*T. Conn „ Aug 13. — The mid- 
summer outing ul the Connecticut Edi- 
torial Association will be held Saturday, 
August 16. at Derby Shclloti on the 
Hotisatonic river, the Board of Trade 
in those towns co-operating 



supremacy 



The Indianapolla Newa 
practically aa much apace both 
from local and national advar- 
tuxra aa all other Indianapolla 
papara combined including 
Bunday •dinona. It haa bean 
doing thla for fifty yoara. 

TJlElNDlAiWOLIS. 



If— So 

A. B.C. 



NEWS 



g the Mven months ending Jul? S\ 

614,922 r; 



The Clarktiburp 
Telegram 

a ffatn ov*r the iume p<nod o* I9\i oi 

74.5', 

tl pays lo adsrrtite in "West Virginla'a 
U».tm« N,»»j,»e*f." 



Re-Employment 
perienerd New 



73 Ex- 



in New York 



There are seventy-five writer* and ad- 
vertising men in N'ew York City who 
are jobless today because they went lo 
war. according lo a statement just issued 
by the Ke-Knipluymrnt Bureau for Sol- 
diers. Sailors and Marines at 505 Pearl 
street. This number includes twetuy- 
eight editors, reporters ami publicity 
men and forty-seven advertising men. 

Alfred I-. Smith, executive secretary 
of the Re-Employment Committee of 
N'ew York Cily, expresses the hope that 
publishers will notify the bureau when 
they are in need of employees. Mr. 
Smith laments the fact that there arc so 
many experienced men who are without 
newspaper jobs today. He asks the pub- 
lishers to give ex-righters the preference 
when there is a joh open. 

"As is generally known," said Mr. 
Smith, "some writers are not paid any 
too well. Thai they are liberal spenders 
is also universally acknowledged. There- 
fore, when they strike a period of un- 
employment they suffer more than the 
man who is perhaps better paid or more 
economical. 

"We have had experiences!, trained, 
well-educated newspaper men applying 
at the bureau for temporary positions 
paying a« little as $3) a week Those 
men ordinarily would lie earning about 
$45 a week. 

"Unless there is a change in the pies- 
em situation there is surely going to be 
a shortage in trained newspaper men. 
The boys who ramnl get jobs in the 
publishing field ate going to seek oilier 
occupations " 




The Detroit News 

First in America 
In advertising lineage for 
the first six months of 1919 



The 

Pittsburgh 
Post 

has the sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 




U. S. P. O. Report 

For the oenod (tiding April I. 1919, 
Daily and Sunday Circulatioo 



76,652 

New Orleans Item 

Enjoy • the Ur*e«t afternoon tnd 
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LETTERS OF A.N EDITOR TO HIS SON 

About six months ago a young nen-spaperman undertook the manage- 
ment of a somevhat slirw going country f»un daih. His father, an ex- 
Peru-need editor, has written him many tellers of practical adi-iee. Editor 
* F'l BLIsiim has semred extracts 'rom these actual letters for publication 
in savral chapters, the second of ttUtk follows. 



AN attractive show window is im- 
portant, but it is not the whole 
»torc. Pay attention to what it be- 
hind the window, meaning by that, keep 
your bark pages shipshape. Examine 
your contracts to see if you ate not giv- 
in i! positions not nominated in the bond. 
1 am not asking you to throw away good 
business to force the pyramiding of ads, 
but I am suggesting that you can im- 
prove appearances without any sacrifice, 
One thing you can do at once. Take a 
!>x>lc at that official advertising, of which 
tmi have some days four or five col- 
umns, scattered on as many different 
pages. Bring it together and keep it to- 
gether always on the same page. And 
;hen there's that medical reading matter. 
Don't put news heads on it unless you 
are obligated and don't mix it up with 
unless you can't help it. 

Keep Department Intact 

Keep your departments in the same 
place every issue, and keep them intact 
as far as possible. You will find that 
the lary make up will break into a de- 
partment now and then to justify or fill 
up other culumns. Sorm- times this seems 
unavoidable, but not often. Don't scatter 
your country correspondence which, hy 
the way. is an important part of your 
paper, and should not be treated as a 
poor relation, but rather as a circulation 
i'tiilder over the county. 

I have tried to touch on some of the 
fcigh spots of the value and art of make- 
up, so essential to a good newspaper 
fonder them, even if you can't do them 
all at once. 

Get the Foreman Interested 

I have marked a paper which I am 
returning herewith. I have gone at it 
rather roughly, not with the idea of mak- 
ing your job heavier, but with the pur- 
pose of making you see some of the 
many things to be done to clean up the 
paper. Take them slowly, and if pos- 
>:!i!e get the foreman to seeing things 
for himself. And above all, don't let him 
know the suggestions are coming from 
inyone but yourself. He ought to see 
i t himself those wornout column rules 
uid that bruken type. What would you 
ihink of a storekeeper who kept in his 
show window dirty, fly specked goods? 

Vow printers are not artists. I know, 
tot perhaps you can get them to take a 
little more pride in the make-up of your 
-t»t page, and you will have to depend 
M them rather than on your editor, 
»ho is too old to learn any new tricks, 
i-h.jiv them a good looking paper 
jrnnns: your exchanges and excite their 
powers of imitation, at least. Lay be- 
fore your foreman the marked paper I 
«m sending and get him to point out 



oiler places for improvement. Better 
this nay than vising him orders. 

Beware of Padding 

Another word about the editor. I 
know you have to worry along with 
him until you can get the new man, but 
that does not mean that he i» to be let 
alone in his ways of ignorance. For 
instance, don't fail to call attention lu his 
practice of putting in his editorial col- 
umns long articles taken from another 
paprr. It is palpably an effort to pad 
out, and besides these columns are for 
the editor's own. writing. It's like the 
old story of the man who had the 
Lord's prayer printed and hung on the 
wall over his lied Then he would jump 
into bed. saying. "Lord, them's my sen- 
timents."' 

I was interested, not to say amused, 
by the account of your first experience 
with the drunken printer. Just one wurd 
of advice on this subject. Don't labor 
under the delusion that you can reform 
the man. Make up your mind to get 
along with him, or else fire him. Coax- 
ing, persuading and threatening are use- 
less w times in 100. (let along with 
him if you have to, but don't delude 
yourself with the idea that you can up- 
lift him. Of course he's a good man 
when he's «ol>cr. They all are. 

Local Interest in Editorials 

I spoke in a recent letter of your 
editor's practice of using reprint edi- 
torial, and I must refer to it again. He 
had a long extract from the Digest, an 
article that was important, of course, 
hut I doubt whether your readers are 
devouring matters of that kind. The 
suspicion is. of course, that he is taking 
the luy way of rilling his editorial col- 
umns. And what he does write is al- 
together on general subjects instead of 
on matters of distinct local interest I 
have yet to see an editorial indicating 
any interest in your town or county 
affairs | know there are some editors 
who believe in the safety of neutrality, 
but I think that theory entirely wrong. 
Hunest opinions, sanely expressed, com- 
mand respect if not approval of all. Be 
independent if you want to he, but in- 
dependence dots not lie in failure to 
have opinions. 

Home News of Prime Importance 
Ycru say your editor does not believe 



much in local news on the first page, but 
holds that the readers want the telegraph 
news. He is wrong again as he or you 
will find out if he talks to intelligent 
readers. Get all the home news you 
can, and put it liberally on your first 
page. Your readers like to read about 
what they know something about, and 
put good heads on the local news instead 
of on some of that news from Europe. 
So much of the latter is only guesswork 
s>r rumor, to be denied tomorrow. You 
had yesterday two double column heads 
on stories that should have been run to- 
gether, and even then were not worth as 
much display as that fire in the busi- 
ness section. 

You are after circulation now, and as 
I sec the case, you can gel it only by 
making your paper the best in town. 
You cannot heat the opposition on tele- 
graph news, but you can on local with- 
out half trying. Impress your reporters 
with your dependence on them to make 
the paper go. and then play up what 
they get. They will be your best cir- 
culation getters and keepers. Circula- 
tion is part of your circle. You must 
get the news to get and hold readers, 
and you must have readers to get adver- 
tising 

[To be continued. > 



PRINTER'S DF.VIL IS NOW 
ADVERTISING MANACER 



"I am a great believer in short copy, 
a lot of white space, attractive colors, 
and illustrations 
that tell a story. 
The imagination 
i* very elastic; 
therefure, if wc 
take our lesson 
from the force- 
ful story-telling 
power of the mo- 
tion pictures and 
apply the same 
principles to 
printed pictures, 
we are bound to 
get results in ad- 
vertising." writes 




O. Gmsc 



NEW PUBLISHER AT PENSACOLA 

Journal Publishing Company Announces 
Appointment of Wayne Thomas 

Lois K. Mayes, president of the 
Journal Publishing Company of Pensa- 
cola, Fla. 4 has sent out an announcement 
that Wayne Thomas, a practical news- 
paixr man of IS years' experience in the 
Florida field, has been appointed pub- 
lisher, effective August I. 

The Journal is represented in the 
foreign field by Cone. Lorennen & Wood- 
man. 

I- W. Prathcr. editor of the newly 
established High Point (N. C.) Repub- 
lican, has sold his interest to George 
Hollow-ay, business manager, and re- 
turned to his home at Detroit. Mich. 



y- . . >"ii»inK. wrncs 

U Gngg. advertising manager of the 
Harley- Davidson Motor Co. 

Mr Grigg began earning a living as 
a inntrrs devil, and then promoted 
I unself successively to !>e journeyman 
1-r titer, foreman, superintendent, buyer 
of printed matter, engravings, and paper, 
and latest of all. advertising manager. 

"Although 1 have main- times cussed 
'he printer's trade." he writes. -| am 
now thankful to have had the practical 
experience it gave me. It has proved 
to be a valuable asset in my present 
w ork." 

I'ndrr Mr. Grigg's supervision, the 
llarlty-Davidson Co. is educating its 
' ralers lis spend a certain per cent uf 
their sales for advertising, jn conjunc- 
tion will, advertising done by the com- 
pany 



PREMIUMS 

That Are Real Subscription Producers 

S. BLAKE WILLSDEN 

Msnorsetiirvea stirf t'uNlahem II. r.-,. -nest 1 1 v 

160* Heyworth Building 
29 E. Madison St. CHICACO 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
ture* which have created the 
greatest newspaper following 
in the world. 

"Hearst's Features Always 
Lead" 

Write tor booklet. 
-H.U Mlllloo Dssllar Tmmtun Sorvloo- 



The International Feature 
Service 

: K. Weat S9tb Street 



New Era 
Features 

39 East 42nd St, New York City 

Forty Leading Papers 
Print Our Service. 

Send for our Headline History of tht 
World War 



Fifty leading newspaper pob- 
hshers in the X'nited States and 
Canada will tell you that their 
membership in Tht Associated 
Newspapers was worth more than 
it cost at the start and has steadily 
increased in value since. 

If your city U open, you may jolo 
«' the ini pronornonauj rste, tori 
■ft !*• moter rmJtM User hm", 

■ilresdy built up. * """" 

Write or wire for rates. 

The Associated Newspapers 
1T0 Broadway Now York 



THE INTERNATIONAL NEWS BUREAU, Inc. 

15 SCHOOL STREET. BOSTON. MASS. 
(/. J. BOSPAH. £oW) 
More than 120 American and Canadian newspapers subscribe to our service 

tu&S&XSt 22 »" b «"ben receive between 30 and SO columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
*".""«« "'on, all land, and climes, revelation, of l£™pean 

S2SL *5 tche f. and of men and women whose words influence the 

fought of nations, translations from every important foreign newspaper 

In "short MiTrn.Tnr «° ™ KSSSrV 

mvKttV w^v^DM^^SS^Jiiy MR Sunday editor 

ALL ANGLES SPREAD THE WORLD BEFORE YOU FROM 

You will find our monthly aubscription rates surprisingly low. 



The True News 
FIRST 

A lways~A ccurately 

International News Service 
World Bldg. New York 



NEWSPAPER 

GET THE FEATURES THAT HAVK 
WON THE B 1 tJG EST A U DIBNCK 
Wrtto mm (or uu.pt m of oar col- 
orosi conic*. cUUr mad Suadoy 
Vltt to block ud colon. 

Newspaper Feature Service 

M. KOEKICSBERO, Miuer 
m WEST SSTH ST. NEW YORK 



46 



Editor & Publisher for August 14, 191° 



SOUNDED THE DEPTHS 
OF HUMAN NATURE 



By ll> War Work, Advertising Penetrated 
to the Elemental and Shows World 
Iu Power ti Never Before, Say* 

P. H. 5:,::m 

ClIICMO, Aug. 13.— Francis H. Sisson, 
vice-president of the Guaranty Trust 
Company, of New York, in addressing 
the Advertising Council of the Chicago 
Association of Commerce, recently said: 
" Xdvertiaing has played a very impor- 
tant port in creating for and revealing to 
us the new conception of our national 
responsibilities and duties. America's 
titanic efforts and achievements during 
the war would not have been possible 
without the aid of publicity, which 
helped to make the 'impossible' possible. 
Advertising was never before so univer- 
sally recognized as one of the most pow- 
erful creative and constructive forces in 
the world. 

"But. like every other great basic ele 
mem in our existence, it, too, has under- 
gone changes and has caught the spirit 
of the dawning era of a new peace. It 
hat been quickened into a new life; it 
has acquired new potentialities; never 
helore has it exerted such influence over 
the minds and hearts of mankind, it has 
reached and stirred our souls to the *ub- 
limc«t sacrifices 

"It matters not tliat this power re- 
sulted from the most intense emotional 
period in the world's history and that it 
was due chiefly to patriotic fervor, for 
advertising was largely instrumental in 
Treating the tery emotion and patriotism 
in.m which it gained its greatest strength 
of appeal. 

"Each reacted upon the other*: each 
developed the others. And for the first 
lime, advertising sounded the depths of 
human nature. It penetrated tn the ele- 
mental in human nature 

"That is the paramount lesson, as it 
was the paramount achievement, of ad- 
vertising during the war. That is the 
inundation upon which advertising mu«t 
work in building the business of the fu- 
ture. That is the basic truth of which 
we must not lose sight. 

Laws Cannot Be Codified 

"We realiie as never before that ad- 
vertising is limited only by the limita- 
tions of human nature; that its laws can 
imi more be codified than can those of 
human naiurr; that every new discov- 
er) ahuut human nature furnishes a new 
factor in advertising: that all our 
vaunted accumulation of advertising 
knowledge is only fragmentary, incom- 
plete, disjointed, and defies detiniiion in 
roncrrtc. precise, axiomatic terms, even 
at OW knowledge of human nature, 

"Thero i* an excellent protpect that 
our foreign trade, which is exceeding all 
records, will total more than $10,000,- 
000.000 this tear. This is a colossal sum, 
e»cn in these day of billions. 

"The war has literally scattered Amer- 
ican product* all over the world, Dur- 
ing <he luti four years our goods have 
Imhi introduced in markets where ihey 



HIS SUCCESS STARTED WITH 
DUTCH NEWSPAPER 



Where is a good place to start a 
Dutch newspaper? 

Some people might answer this by 
saying : "In Hol- 
land,"' but when 
John A Kuy- 
pers, well known 
as president of 
the Wisconsin 
Press Associa- 
tion, was a 
young man in 
the Netherlands, 
he decided that 
there were 
enough Dutch 
newspapers there 
already, and so 
he came to 



Jimix A. Kniui 



America to start one. 

He settled at De Pere, Wis., and that 
town has been proud of the fact for a 
long time past. Jt has twice elected him 
its mayor. Now he is completing his 
first term as postmaster. He is a 
Democrat and was elected presidential 
elector on the Democratic ticket in 1912. 

Kor 26 years he has been editor and 
manager of I»c Volksstem, a weekly 
paper in the Hollandish language, which 
he disposed of in 1916. Sixtrrn years 
previously he had assumed the manage- 
ment of the Brown County Democrat, 
and he sold this paper in 1916 also. 

Then he launched the Brown County 
Journal, merged it later with the De 
l'ere News, the oldest weekly paper in 
the county, and now publishes it as the 
Brown County Journal-News. 

He i* married and has one son, Har- 
old, who is going to be a newspaper 
man also. He is studying journalism at 
Marquette University, Milwaukee. 



had never before sought admittance or 
where they never before had entry. And 
they were introduced at no cost what- 
soever to the manufacturer. They were 
distributed on a scale which would have 
been impossible under normal conditions. 
There was no competition. 

"Our products will no longer Mil 
themselves abroad, as they did during 
the war. The demand for them which 
dire necessity created will not sustain 
itself ; it must be stimulated and kept 
active by effective advertising. Other- 



Lar/zest & Fastest 

The I'll I ; ■ i ■ - ruTr r t mi ir iltw flit 
ing and i» miking lugger rams than 
any other paprr tn OrvrUbd- 
Durinff tbr tirtt hall o. 1919 it print**! 
ov«r a million mi>rr linrs than the **t 
ond puprr and gainnl •Imeat twk» at 
much a • the ■ - ■ ■ i ■ I ; ■ 

The Plain Dealer 

/.drg.-jl .Merlin/ CVfeta.-nn bttwten ,Vn> 
Sew York A- CAuaaf 



The Test Town of the Country 
for the National Advertiser 

Beloil. Wisconsin 

Rftoit it In the heart of the richest 
*.tft.t ^Itural and dairy rrarjt>n of the 
I hi led MatM, ftVloit has thirty fac 
lor,**: Bel. • is highly cilm-atrd; 
lUtot hat *calth-wrll di«inl«utfd. 

One paper— the Itrloit !>ailj NVw»— 
»l"ne irrvrt this splendid American 

l»»tiiilati»ti- 

t*irtula<tion, o\et 7,(uu 
Hate. ;t attarta per agale line, effect- 
ive October 1st. 



T.OS ANGELES 

Evening Herald 

Circulation p re a I e r 
than tli«- combined 
circulation of its two 
evrning competitors. 



Charter Member A. B. C. 



wise the unprecedented advantage which 
chance has bestowed upon us will grad- 
ually, but inevitably, be lost. 

Our Prosperity at Stake 

"This is absolutely essential, not only 
to maintain and to foster our foreign 
trade but also to preserve our present 
prosperity. The cessation of hostilities 
found us with a tremendously expanded 
industrial capacity which the war had 
made imperative. But Mars has with- 
drawn ftom the world markets, and we 
are confronted with the problem of ad- 
justing our industrial machinery to the 
demands of peace and of keeping it busy. 
We cannot lessen our productiveness 
without impairing business and prosper- 
ity. Consequently, we must encourage 
as never before the consumption of 
American goods in foreign lands. In 
helping to accomplish this result, there- 
fore, advertising will assume an eco- 
nomic importance that can scarcely be 
exaggerated. 

"The occasion is auspicious; in fact, 
advertising could not be employed to 
better advantage than now, for, thanks 
to the intensive and broadcast war-ad- 
vertising campaigns conducted by the re- 
spective belligerent governments within 
their own countries and through propa- 
ganda publicity — only another form of 
adveriisiug to which they resorted in 
neutral lauds, the world is prepared to 
respond more easily than in the past to 
advertising appeals. 

Building for the Future 

"Today particularly invites the adver- 
tiser to lay up stores of good will and 
prestige for future markets. Now is the 
time particularly for advertising to be 
informative and educational, to help cre- 
ate new standards of living, to stabiluc 
markets, to make life more comfortable 
and attractive, as well as more just and 
sound. 

"The war has opened up many new 
fields for advertising service. Financial 
and advertising geniuses are invited to 



You 



can react 



Albany. Troy and 
Schenectady with 
one paper 

The .Sunday Telegram 
Albany, N. Y. 
Circulation, 28.000 



rpHF. CHICAGO EVENING 
A POST is the oik indispensable 
financial medium among Chicago'a 
daily newspaper*. 

I] THE STAR LEAGUE consists 
jI of the Indianapolis, Star, Terra 
Haute Star and Muneie Slur — each 
leads in its field and is invaluable 
in covering Indiana. 

art THE ROCKY MOUNTAIN 
NEWS and DENVER TIMES, 
unbeatable in their 6el«L are Den- 
ver's premier newspaper*. 

fl| THE LOUISVILLE HER \LD 
i has by far the largeet circula- 
tion and practically no advertising 
competition in the morning news- 
paper field of Louisville. 



The Shaffer Group 



devise plans through which to meet the 
investing needs of the nation, to dis- 
tribute sound securities, to inculcate 
thrift. Within two years our inveslitiK 
class has sprung from three hundred 
thousand to twenty millions, and there 
arc yet no plans devised which adequate- 
ly meet the need of these newborn in- 
vestors. 

Investors Multiplied 

"Economic and social fallacies crowd 
upon us; industrial problems rise on 
every side. Only through understanding; 
can they be solved, and understanding 
can be created only through publicity 
Legislative action rises out of public 
opinion ; public opinion is based upon 
current information and popular preju- 
dice. 

"These can be met most effectively 
through such public mediums as you 
command. In meeting them you are 
serving not only the ends of good citi- 
zenship and social progress, but business 
advantage, which can be secure only in 
an established social order based upon 
tumid economic thinking. 

"We who serve as the conveyors of 
ideas have before u* this great oppor- 
tunity and duty as never before in his- 
tory— an opportunity to realize profits 
never dreamed of in the business of the 
past — a duty to do our part, to help to 
make real and vital in our national life 
the principles for which we entered bat- 
tle, and for which thousands of our boys 
have laid down their lives — a high and 
holy trust that these young lives which 
have been sacrificed on the altar of hu- 
man progress shall not have been given 
in vain" 



I). I). Moore, publisher of the New- 
Orleans Time-.-Pica.vune, is a visitor to 
New York this week, stopping at the 
Bresbn 



The Mount Vernon, N. Y. 

DAILY ARGUS 

carries more display advertising 
than any other newspaper in 
Wertchester Coanty 

Thi* in an acknowledgment of its 
power that the advertiser should 
heed, if drftirous of reaching the 
people of Mount Vernon. 

GEO. B. DAVID & CO. 

Foreign Representative 
til Madison Ave. NEW YORK 
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is the daily buying guide in 
thousands of thrifty house- 
holds. 
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TUB FOBD PARSOKS CO., 
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New Orleans States 

M'ml^r AimIII llnrr-aii *>f I lr<-.ilafS>m. 

Sworn Net Paid Circulation for 6 
Months Ending April lit, 1919 

43.701 Daily 

H in tltH |«r(<»: wti1i> tnnn* 

•!*ll*«r*.t KTt nlni; rtmiUtUifl) la tkr trsaV 
urrltoej 1 *f S*w ortvana. 
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[T.«t...'U tn th* Wal territory lb* dial** 
la tt>r loKtrsl fiM ifonovJc max) I tin* 

ClrrnltMnn <1atn sent oa rrtjn—t. 

The S. C. Deck with Special A (try. 

ftoU furflvti lUprwDtatKr-s 
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WILLIAM A. SMYTH DIES 
AT OWEGO HOME 



£ krepsic Evening Star and ihc Newburgh 



W.S 

Long a Power 



of 

in New York 



Collin F. Maednnald. Veteran 

Editor. Die* al St. Cloud Home 

St. Cli in. Minn . Aug. 10— Collin 
Francis Macdonald, editor ami publisher 
nt the Daily Time* died at his home 
here yesterday. Mr MacDonald was 
"(i vears uld and had been state senator 
and mayor of St. Cloud. He was a 
Civil \\ ar veteran and a member of the 
Minnesota War Records Commission. 

Mr. Mardnnald was born at St. An- 
drews, N. S He edited and published 
the St. Cloud Times 44 years and was 
aUo the ioundrr of the Shaknpee Argus, 
one of the oldest weeklies in the state. 



Perth Amboy, N.J. 

Moat Rapidly Growini'bly in East 

Co.«c.l tf Ool, Dall, io 



Evening News 

A. N. P. A.. A. B. C, A. P. 

Reasonable reqiieat* for trade informa- 
tion (tvrn prompt attention, 

F. R. Northrup, 303 Stfa Avenue 
Now York dry 



Owego, X. Y . Auk 13— William A 
Smyth, propretor and editor uf the 
Times, died yesterday in his home 
here. Mr. Smyth had been ill for 
uearly two years with a complication 
■-■I diseases and on frequent uccasiuns 
had Rone to New York to consult 
specialists. 

Mr. Smyth for more than a quarter 
of a century was the Republican 
leader of Tioga county, the home 
county of the late t'nited States 
Senator Piatt. 

Mr. Smylh was not only a well- 
known Republican editor but for a 
number of years was president of the 
New York State Editorial Associa- 
tion. For nearly twenty years he also 
w> postmaster at Owego. 

He attended as a delegate the Re- 
publican National Conventions which 
nominated Blaine, Harrison. McKin- 
ley, Roosevelt and Taft. and he was 
a prominent delegate in the conven- 
lion of 1912 which renominated Taft. 

Mr. Smyth represented his district 
on the Republican State Committee 
for thirty years or more In the dif- 
tcrences which arose between Mr. 
Piatt and Benjamin H. Odell Mr. 
Smyth stood stoutly and consistently 
!.v bis old chief. 



PIONEER NEWSPAPER MAN DEAD 



News, Union and American. 

M.\M1N liHIJlS:, (OH MAN V YEARS EN- 

gaced in newspaper work in Alaska, 
died recently in Seattle. His last news- 
paper wurk was at Juneau. Later he 
entered the government reindeer service 
in the Northland. 

Mrs. Makv. M. Bow mam, a well- 
knuwu California newspaper woman, 
died in Los Angeles recently. She was 
born in Mtrlliii, Pa., and went to Iowa 
to become the first librarian at Creston. 
She began her newspaper work first as 
contributor then as edi:«.i of the Abilene 
(Kan.) Chronicle, In April, 18K7. she 
moved to California and bought a half 
interest in the Santa Paula Chronicle, 
later being one oi two women who were 
made charter members of the Southern 
California Lditonal Association. For 
six years the was reported for the Los 
Angeles Herald, contributing many ar- 
ticles and poems to eastern periodicals 
at the same time. 

Mus. Sarah McO i.ij>ch, wile of A. 
W, McOilloch, business manager of the 
Gadsden (Ala.) Journal, died recently, 
aged 44 years. 

William H. HathoLKV, for nearly 
50 years connected with R. Hoc 4 Co.. 
New York, died a few days ago in 
Brooklyn, aged 78 years. 

William II Harrison, assistant 
editor of the Patlie News, a motion pic- 
ture weekly, died in Newark. N. J.. 
August 6. of appendicitis. 

Mrs. WaLTS) Howarh, widow of Wal- 
ter Howard who was a well-known At- 
lanta newspaper man. and hcrsrlf at one 
lime with the Atlanta Journal, died re 
rently in Atlanta, 

Dr. Enwis Mi xstLL Buss, who died 
in Washington, D. C, on August 6, aged 
71, was a proline writer on missionary 
matters and conditions in the Near East, 
lie was the editor of several census re- 
ports on benevolent institutions. His 
editing of the Encyclopaedia of Mis- 
sions gained him the degree of doctor 
. f divinity from Amherst, his alma 
mater. From 1M to 1901 he was an 
associate editor of the Independent, and 
during the two following years was an 
editorial writer for the New York 
Times 

Will N. Harbin, author of many 
-hort stories and novels of life in the 
South, died August 7 in New York 
ll..rn in Dalton. Ga , :<n July 5. 1858. he 
moved to this city some years ago, but 
mi hi« writing* he remained faithful to 



the surroundings of his youth. Amnng 
his novels were "Pole Baker," "Ann. 
Boyd," "The Desired Woman," "The 
Inner Law," and "Mama Linda." For a 
time he was an IMOdaM editor oi 
Ynnth's Companion. 



OBITUARY 

Col. W. J. Thornton is dead at Hot 
Springs, S. D. While a boy, before go- 
ing Wcsi. he sold newspapers to assist 
in supporting the family while his father 
served in the L'nion Army in the Civil 
War He had charge of the circulation 
rf the Deadwond (S. D.I Daily Pioneer 
in the late 7<Js and was later a slate 
senator and county judge. At the time 
of his death he was assaycr in the 
Oiled States assay office at Deadwooci 

Ricmarii Svhskv Ti-rnfr. a cartoon- 
ist, died suddenly Sunday al Newburgh, 
aped 4<i He had worked for the I'ough- 



The Newark CS. J.) 

ledger 

it a 7-<]»y Morning Associ- 
ated Pr.-«» Newspaper and 
i» the only morning news- 
paper in industrial centre 
with a million population. 

Morning Edition, 2c, 
Sunday Edition, 5c. 
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June. Is Dead 

PaUUMUBM, August 12— Samuel 
H. ("Butch") Jones, widely known 
m baseball circles and formerly of 
the Philadelphia American League 
Club, dieil today. He was 67 years 
uld. Mr. Jones spent twenty-nine 
years in the service of press associa- 
tions, retiring from the Philadelphia 
office of The Associated Press in 190" 
to take an active interest in the Phil- 
adelphia Athletics. 

FIRST AIR MAIL NEWSPAPER 



Dirigible R-34 Take. Copies of II 
to England 

Among the many envelopes which the 
dirigible R-34 carried to England on its 
return trip from the United States was 
one containing the first "Air Mail News 
paper" ever published. Using "copy" 
carried to this country by the dirigible 
telling of England's recent advances in 
Ihe conquest of the air. the International 
News Service printed in New York City 
anil mailed to MO newspapers in the 
United States a miniature five-page 
newspaper. 

While carrying to London copies ot 
this newspaper, which the R-.U brought 
lack, L Malabar of the staff of the In- 
ternational News Service was injured. 
He is still in a hospital but will recover. 



Gov. Cox Buys Old llome 

CistvrLAXn O.. Aug. 12. — Governor 
lames M. Cox. owner of the Dayton 
News and Springfield News, is reclaim- 
ing his "ancestral home." mar Middle- 
town. O. This home, a farm, was owned 
by the gov ernor's father for many years, 
but long ago passed into other hands. 
Some time ago the governor bought back 
lite place. 



Publishers : More "Reasons 
Why" yon, loo, should deliver 
yonr N. Y. Agency Checking 
Copies by "S & M Insured 
Agency Delivery Service." 

SOME SERVICE USERS 
New York City KeiordAoaericao 
Times- American Globe- Advertise* 
Journal. World Baltimore Sun 

C:obc Tribune tl 



Post Telegram Wormier 

Herald Stuala lihica Journal 

Mail-Eve Sun Bridaapofl 

Eva. World Sun Post-Telegrata 

Wllmlnjjton Sloua City, Iowa 
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Boston Times 

Herald Traveler New Haven Keg, 
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ReachingtheMOSTBuy- 
ers at the LEAST Cost 




301,270 



The LARGEST Homecoming 
Circulation in New England. Can 
for YOU >• it has for 



'Teaser" Campaign Scores 
for Globe-Democrat 



St. Louis Newspaper 

Advertising Campaign for 



Gel next — 

These two words, set usually in three- 
column space, and appearing in all the 
St. Louis daily newspapers and for sev- 
eral hundred mites around in the daily 
and weekly jircs;. was part of a "teaser" 
campaign, just concluded by the St. 
Louis Glube- Democrat lu excite interest 
in its new artgravure section 1 hi- news- 
paper demonstrated its faith in news- 
paper advertising by spending $50.1X10 in 
this manner and t k t W v C I that it got 
more than its money's worth. 

"Get next? Get next to what?" were 
questions hundreds of thousands of per- 
sons in St. Louis anil iIitoukIhiui the 
central Mississippi were asking them- 
selves for several weeks. The mystery 
was solved when there appeared this an- 
nouncement, rcierring to last Sunday: 

"Get next Sunday's Glove-Democrat, 
with the beautiful new feature art- 
erasure section. More pictures— letter 
pictures." 

The Globe- Democrat's Arturavure 
Picture Section will lie a regular Sun- 
day feature. The gravure process is ihe 
-ajnc as that used by the New York 
Herald. Tribune, and Sun. the Wash- 
ington Star, and Baltimore Sun. The 
mechanical work is done by Alco- 
Gravure, Inc. of New York City. 



John Solatium, an illustrator for the 
lintterick PuDlUhing Company, died 
August J. in Brooklyn. N. Y. 
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The Bridgeport Post 
Standard-Telegram 
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"Better Business Week" Is 
Celebrated in Portland 



Puhlie Mi-riinic» licinn Held in Orrjnn 
Cits ta Acquaint Housewives 
with Truth in Advertising 



I'oatLVNi-, Ore.. Aug. 13— ""Itctter 
Hiisiucss Bureau'* week it Wing tili- 
served here (roin Auitust 11 10 16. under 
the direction of the Portland A J Club. 
It i» tu a larm extent a review of the 
work already accomplished by the llei- 
trr Business Bureau i>i the Atl Club, as 
this orsraiiiraiion has been very active 
here i'-r several years and has. with ihe 
co-operation of the publishers, put I lie 
adw-nisini; in Portland ncuspaprrs on 
a high plane. 

lhirini! the week meeting* are to hr 
held, particularly for uomen of the rily. 
Because nf the large pari housewives 
have in the purchase of supplies lor the 
home, a splendid opportunity will be 
given litem 10 learn lite value of truth 
in advertising and honesty in business 
practices of atl kinds. Public meeting 
«ill l>e held at which prominent speak- 
er* Mill promote the cause of honest 
advertising and explain how fakers, fly- 
hy-nighiers anil unscrupulous advents* 
its are dealt with Meetings will also 
be hrld for the managers and employes 
• •f Portland stores. 

The national vigilance committee has 
notified Charles \V. English, manager o( 
the Belter Business Bureau, that il will 
assist in the campaign in recognition of 
the work lhat already has l accom- 
plished in Portland. 



BROOKLYN EAGLE TRAIL 



Fifteen Mile* of Road Will Connect Tit- 
tional Park lliahwaya 

Gl.vcim Nation vi P.xbk. Mont., Aug. 
f.— The Brooklyn I 'ally Eagle National 
Parks Tourist^ are spending $1,105 on 
the reconstruction of a road in north- 
w> stern Mioiiaua that will he the last 
link in die international highway con- 
necting the National Parks nf the dated 
States and Canada. 

The SI. 100 was raised at a moment's 
notice at a gathering in Ihe Many-Gla- 
cier Hotel shortly after the arrival of 
the E:'gle parts there, and it will be used 
at pnee !<i convert a rough wagon trail 
from the Glacier Park highway to the 
Canadian boundary into a good moior 
road. It is a stretch of 15 miles and 
Wttl I*- known as thr Brooklyn Eagle 
Trail 

The Eagle tourists have officially 
o|ieiied the roads linking the Rocky 
Mountain, Yellowstone and Glacier Na- 
tional Parks. 

This excursion is being run entirely 
by the Kagle in connection with Infor- 
mation Bureau 



Ohio Select Mil Dixeclora 

Ci_i.vki.sso. • >., \ti«, 12.— In addition 
lo officers recently elected during the 
annual convention of the Ohio Select 
List .,t" Dailies, in Cleveland, Fred Wal- 
lace of the Coshnrtan Tribune. J A. 
Chew n( the Xenia Ga/rtte, and W. IV 
Thompson of the "Delaware Gazette 
were chosen directors. 



I'rgea Timber Advertising 

Seattle, Wash.. Aug. 12. — The 
Paritic Northwest is the "timber 
capital" of the United Stales, and 
the people of the nation should 
lse acquainted with this facl 
through a campaign of national ad- 
vertising, declared C P. Constan- 
staittine, vice president of the Cun- 
sianline & Tyler Advertising 
Agency, of Seattle and Portland, 
in an address to the West Coast 
Lumbermen's Association and the 
Western Pine Association held 
recently on Mount Rainier. 

The associations are expected 
In take up the question of national 
advertising at a later meeting. 



EQUIPMENT FOR SALE 

.-Idersti/rmeerj nnd/r tlitj clasti&cmtion. thirty 
teuti ftt hut. Count tin wt it to iki fine. 

For Sale 

L'nuaual circumstances place on the mar- 
ket for Immediate sale dally doing IGS.nnn 
annual h-.islr.css (no Job dept.) ana paying 
10% on Investment. City of 46,oe*o; finely 
Im-ated; one other paper: ZOO miles from 
New York. Addreaa A-764, care of Ed- 
itor A I'ubllaher. 

For Sale 

Newly nrgiimzetl morning paper In South 
Ituplilty gaining In circulation and adver- 
l in uk i:<M-l healtti) inland elty riant 
inventories at IJI.0O0. exclusive of tnlllit- 
Ing and goad will. Will sell majority • ■ 
stoek and tionds for that price rush. Ad- 
■trees A-sSll, *wre of Kdltor and I'uhllshrr 

For Sole 

Linotype model No. 57*7. l-letler set s 
point No. 2 with Gothic No. 3 matrli-es 
Including individual motor. *>:-<'. Also 
extra maguxlnc for Model S LtnotyiM*. 
JIS.OO. Meridian i Miss l Htur. 



PAPER MAKER BUYS RAILROAD For Sale 



Will He II seal to Haul Lime Products to 
Pulp Mills 

kia.Ki.ANp, Me., Aug. 11.— Gatreti 
Schenck, president of the Great North- 
ern Paper Company, who purchased a 
large block of bonds, of the Georges 
Valley Kailroad. a standard gauge road 
extending from Georges River station 
i il the Main Central Railroad to I'nion. 
about 15 miles, has bought the railroad 
at a foreclosure sale for S50.750. the to- 
tal amouni of the outstanding bonds 
anil unpaid coupons. 

The road will be improved, including 
:be construction of a bridge about 150 
feet lonR. 

Mr. Schenck and his associates, rcp- 
-eseming ibe St. Croix Paper Company, 
•s well as Ihe Great Northern Paper 
Company, are ihe prinrirnl owners of 
the Knox Lime Cotti|>any's properties at 
Warren and I'nion. Possession of the 
railroad was obtained In improve il for 
transporting lime products to the pulp 
mills. 

CHESTER TIMES GROWS 

Owners Are Spending l.sO.000 Improv- 
ing Home— Add Equipment 

Chestkk, Pa.. Aug. 13.— The Times' 
publishers have just let a contract for 
improvements and alterations amounting 
tii $.M>.(I00 to their present building. It 
will lie faced with stone on the City Hall 
side, and a new colunial front put in to 
correspond with the new civic cenler 
The interior also will be remodeled 
The M.-rning Republican's building, 
which joins the Times, will remain in- 
tan 

The Times has also purchased a new 
.12-page Hoe press, wilh all up-to-date 
devices and carrier system attached. A 
Hoe automatic plate finishing machine 
and stereotyping outfit also liave been 
purs-based. 



Two Wins mailers In good condition, The 
IVst-.star. (ilen Kails. New York. 

For Sale 

Monotype matrices, slightly used and In 
lies! condition, 72 to set, In the following 
slaee: 14. IS. 24. 30. S6 ut. of the following 
faces: 39. 44. M. IS. 140. 141. 881. Ml. 
to sets In all. Alao 10 steel matrix cab* 
Inets. capacity IT 1 ' lbs. Address A-Sls. 
■ il.' ..r Killtor lout lMlMlslier. 

For Sale 

Standard Ball Player Board 8x12. Satis- 
faction guaranteed. 1. & or 10 year alxe: 
order now for Wortd'e Series. Hpcrlal 
rates, rleorge II Reynolds. Troas , The 
Mi.n.lsi.l. New ll.-drnnt, M»»s 



Commercially Dixie is very much 
awake. Commercially Dixie is showing 
more speesl. just now. than is any other 
part of the country, and from all indi- 
cations, one is justified in pinning one's 
faith to Dixie as the land of big ihings 
for some time to 



EQUIPMENT WANTED 

V. .HUfsten// under rAij cfasjtnrafien. thirty 
rmtt frr t'nr. Count nr srerilf • rne Jose 

Wanted 

To buy second hand nuitrlx rolling 
machine. I ■ • i ■ ra til e In take eight col- 
umn page and for wet or dry nsata. Ad- 
dress Kt. Worth Itecord. Kt. Worth. Texas. 

GUM OPENS LONDON OFFICE 



Will Represent Many American Newspa- 
pers and Assist British Agents 

Gustavc A. Gudc, formerly- associated 
for many years with the Hearst news- 
papers, has announced the establishment 
in London of an nflice to represent in an 
advertising capacity a group of leading 
American news-papers The nrtiie also 
will assist British and European adver- 
tising agents in establishing agency con- 
nections in strategic centers of the 
I'uiietl Slates for the products of clients' 
who are contemplating entering the 
American market. 

The "American Advertising and Sales 
Information Bureau." is the title of the 
new office, which is located at M Nor- 
folk street. Strand, W. C. 2. Il will 
represent officially ihe New Y'ork Her- 
ald, Evening Telegram, Wall Street 
Journal, and Journal uf Commerce and 
New Y'ork Commercial, the Philadelphia 
North American, the Pittsburgh Press, 
Detroit News. Milwaukee Journal, Dcs 
Moines Capital. St. Paul Dispatch and 
Pioneer Press, Minneapolis Tribune. 
Seattle Post-Intelligencer. Travel Maga- 
zine, and Bnllintinn Delia Sera. 



"The Towell Cadilacian," issued hy ihe 
ncvcland-Cadilae Company, is the latest 
publication venture in Cleveland. It is 
a monthly. 



FOR SALE 

Duplex 12-Page Flat Bed 
Newspaper Printing 
and Folding Machine 

Prints and folds a seven-column 
4-6*10 or 12-page paper lo H or 
44 page riae at 4,500 per hoar. 
I eood prtu at • reofessaesfe eeire. 

Walter Scott & Company 

PLAINFIELD, NEW JERSEY 



Take It To 

POWERS 

Open 24 Hours out of 24 
The Fastest Engravers on 
Earth 

Powers Photo Engraving Co. 
IT, I Nassau St, Tribune Bldg. 
New York City 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock far Immediate Shipment by 
Selling Houses conveniently located 

"American Type die Best in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 



fltt-bumb 



Boston 
New York 

Philadelphia Detroit 
Bsltimor* Chsraio 
RKKmond 
Atlanta 

ITaOjIi 



Cincinnati 
St. Levis 
Minneapolis 



Kansas Clef 
Denver 
tot A nsetes 

Ssn t-ran. isri, 
PnsrlanJ 
Spokane 
Winnipea 



Prinltne Plants and Business 

BOUGHT AND SOLO 

Printers' Outfitters 

American Typefounders' Prssducta 
Prtattrs sod BeokblesUn MacHineer ol 
Every Description 
CONNER, FENDLER « CO. 
a* Bsslmwi St. New York City 



INCORPORATIONS 

N«w York.— Associated Engravers; 
$100,000. F. ^• Kceler, \\ H. Adams. I 
J Ward, 45.s West 2hth streel. 

TypO Tratlins Corporation ; SSOjOHf'; 
T. K. Parsons, ) It. Kemp. C. II. Ram- 
sey. 221 Fulton street. 

Carey Show Print Company ; name 
rhantied to Peter J. Carey lit Sons. Inc. 

Albany, X. V. -W. II. Smith Paper 
Corporation. $25X100; W. H. Smith. W 
UacMurray. R F. Delehant, Albany. 

Riciimomi Hill. N \ Richnt i 
Hill Publtshlng Company. $5,000; A, I! 
Larralsee, C and J. F, Sullivan. Jatnaica 
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CLASSIFIED ADVERTISING COLUMNS 

T**e>*£h the clamntd cciumm of Ldito* <fc I'rtuintt >■)« may And a buyer f+r *my 
ujft'itl mechanical e^mirmenl tor which yem na f+ttent' *-.eed. A "For 5«f/* otf at 

MfPtV rrriij r« VM «%fl* • •)«» <■*** jowpfr'tinf srAifft mereiy rrgmWr rt»c«r# 

'to' r«J NWi *• wn ta rf i fta. 



SITUATIONS WANTED 

MffA to the lime, Fcr t^otr uuemploytd. 

m+t !q *xeer4 30 wvrds, two n%iertwnt FREE- 



Advertising; Man 



I » in anxious to atauclnte myself Willi a 
Hi.. n>w*|Mn.T In an advertising rapacity 
1 am a thorough advertising man. a aales- 
man of rare ability, original copy arrttsr 
ami crratnr of advertising Ideas. A g""d 
rnl*-* of hiimiin nature Mini «•■!*• who ha* 
always e-.rv...l nx a good pacemaksr to 
his men. I have hail many year* success- 
ful experience with a clean producing rec- 
ord If there la a publisher In the coun- 
lr> anslous for quick, healthful, teyenue 
producing growth, he tan use my services 
and t ran prove It. My earnings luat yaar 
wera close to $10.00* After my credential" 
snd ouallnVnllnne have la-en lasssid upon 

l an, r..».lv to arocpl $5 > .V drawing 

account ugalnM the Intereat of my own 
,,fr..its. or will arrange for salary Will 
cheerfully call for Interview. Address 
A-*45. rale Kdltur and Publisher. 



Advertising Service Man 



At present In another branch of the busi- 
ness 15. good presence and address, can 
write and solicit advartlalnc; tlioiouKli 
. ..despondent, seeks conlisctlon with flrst 
.••_.«» cUlly which puis premium on rlv- 
ng ftrat-claaa. eourtcoua scrv Ice lo clients 
in the belief that whoever Invests III 
cent* for apace In Its eolumna La entitled 
to a dollar's worth Salary fio Address 
Energy, care Editor and 1'ubllsher. 



Mr. Publisher or 
I'-n-nn -- Malinger 

Vre you antlsncd with your present elrru- 
' itlon? tin you contemplate u csiiiimI*.'!. 
for Increased business thta fall? This Is 

lour oppoMunllV lo engage the service* 

if an expert to direct the energies of your 
i licuUtlon department, river fifteen years 
:i* circulator on morning and evening a ml 
Sunday |Mpers east and west. Kxperienred 
in every form of circulation development 
.imong newsboys, carriers, and city and 
country dealers. Wide experience In 
F. D work and contents of every descrip- 
tion. Am seeking permanent connection 
i- circulation director, but would cunsl.lc 
l.roisielllon for special work In any dc- 
l A-K«. care of Bdlfsr 



• : .us'.t.ess manager, thorouithly competent 
ttvan; wide surcsssful axperlence aa busi- 
ness manager, also as circulation man* 
liter Hood slue dallies, seeks encasement 
■or now or later date Would consider 
«oek proposition Address A-T44, cara 
f Alitor 4k 



leal experience, now nil 



Manaajer-owner. wanl to be free* Mali- 
nger, broad prucllc 

r-lcved. nin be reailj thirty days to make 



.our newspaper most successful leading 
mwl and laiyln* Inveslment Rrfereip-es 
'xrluinc-ed Address A-»SK. care ol r.d- 
hir and Piil.llj.htM 



Future \\ .mi. il 



i inverslly of Illinois Graduate, married. 

^ .unci character. »«."l liersolnil address, 
with nine > ears' experience in every de- 
tainment, desires executive connection 
which has a future. Because of ex- 
Tlenec and a ila pi-thlllty prefer geneiwl 
"ianaa*emenl or adverlislns mananer. 
Th.iroiia*hly familiar with co-operative 
wi.ik. Recently general manager sub- 
vuntlal southwest dally. Address A-»2«. 
. ..t Editor snd fiil.14.il. ■ 

Circulation Manager 

jeeks jhance; hard working, careful and 
thoroughly trained In the principle* of 
iiiHiuiRcment and circulation work, nearly 
M years' axperlence on morning and 
afternoon paiwra plsces me In a position 
to conduct business with regard for 
economy and efltrirncy ; best of references. 
Address A-JlH. cure of Kdltor and Pub- 



HELP WANTED 

ertiirmentt umJte Mis tUsittit*!*** nrci 
ttsr s fnti trr tine. ( ■mtit *% 



Advertising Solicitor 

l,cudlnit aftrrn>>on paper in llvi v\\y iiw-itr 
» 'IiNmiito, mi'mtwi- t»f Alt'", wj ni* 
\ Tl IkIiik *>>].r).'.r who ran m"rlt<! copy. 
Muitt be able to turn mit ii.lwr tlj.lnnr copy 
which will *eU the- »m«llrr h<1\ vi 1 1***- 1 * 
n nd non - n it vcrtliicrs. W hu t » »• vt » t ► 
a <li»Vw«luin*r of aorount*- llr may be the 
rtrnt or pven th*» »«r«nd man on «w»mr 
pn*Krt*m«Ue n.-w»|uiwr A (treat oppor- 
tunity for «n tiJvertiHirm ttuflcftor wlt)i 

• I. . p. ! .- ■ . i,, ] ", r. . [■ i . I; i ■ Ir'.i- il' 1 1 i nil ' I • 
Mill y la WTlti» VstmiieillnKT cop> . ilv inuii 
however, roin*' up to utir fttektuLartl urn I 
be a comer We want a man to whom 
martin*; salary tioev m>t menu ho mui'h 
an opportunity Write, itivliiji foil 
pftrtU ulara. a**. axpeiienea. salary 
Vftltt-ed an<1 re it rtnro* AdUrean A-VS1. 
care of Kdltor und raWMT. 

Advert iaing 
und Solicitor 

An oppt-'rtunlty with a future for a live. 
M*riiei»i Hrtv*-r liaJriK man . rvtmpIMc chartce 
of the aJvrrliuinic on an aK«T»-nmvH ilnUy 
of ^,-■K( circulation in u city of l^.(»^Xl with 
a itch acrlcultural trading U'rrilory. W* 
wont a man Immediately. Jtatr nalary and 
full prtrtltnilar* In your flrat letter. Th«- 
Tree I'reiw. Mankato, Minn. 



Tin y-iunir woman who taken Uil* Joh 
will hv thorouithly dt-pendutdc and able 
1« S t;tke rt'cM-iM-lMllrv > I . i- t* wanled .«t 
onre an » feature and xtraljfht newa re- 
porter for the Suntla> edition of an #»ve- 
nliu? paper published In u middle w*<h< 
elty of 17o,ihh>. Preferably ahe wlU eume 
from h Mir.ull*ir city and her aire win be 
from 2M to 25 She wilt have n llklnc for 
work and an urab.tlon to get ahead. Olve 
full InformutU.n In tlrwt letter, mate *hI- 
nry cxp»neted and »end photograph If por»- 
Mlhh- .VildiecM A -SITU, eare of lvditor and 
IMbllaher 



Editor 

l.lve, proftrenalve rdllnr for trade ptAt»'T 
iinr with real en t ate and dally neWMpup*--! 
experience preferrert. Isoouu per month 
I il v*- espet l.-ni-4- and *end photo. I'ortei ■ 
l,aj»«tr> romtamy. Oty Hall .^luaie BskaH 
i 'he in • 

Experienced Designer 
Wanted at once an experienced designer, 
a crentlv* artlat for n#wapapcr promo- 
tional w-.rk Mum be enpet-Uliy mx«i Ir. 
■tyt«a. Send aamplea. ftate aalary en* 
peeled. Advert lulu* aManuger. ClMiNl 
iJtttpateh. t-'utumbui, Uhlo. 



BUSINESS OPPORTUNITY 

eirfsasllaaaiiafj nsjer tin rM«iiirsrlos, /»rty 
iesft fee lis*. Cesst jit aassij le tse Mm 

British Sales 

Plrst-rnte opisirtunity for limited num- 
ber IT. S A. publications ^technical, pop- 
ular and otherwise) to be fully repre- 
sented In ilreat Britain by live expe. 
rlenced l^indon man on a iiitiuiilsslon 
taisls. tleneral presentation on editorial, 
business and publishing sides. Kend 
spc imen of publication and any proposal 
'— - and l-ubllshir 



lo A- tat, care of 



Experienced Copy Editor 



Opportunity 

Have tin. one for Initial payment on aft»r- 
luMin iwtper or high grade weekly, w • 
more behind il. Will buy whole or rem- 
inding Interest. Address A- 127. care ol 
Kdltor and Publisher. 

FEATURE SERVICES 

AivrrtUrmtV, .«f<r iM) rfaxitneatst. <Wt, 
res ii trr lilt. Ce«s« rir swifi to l*» fiaa. 

Joke. 

lteprlnted, with credit. In Ihe press anil 
magaxlnes. advertlae your newspuiwr 
n.vl-.i.r.allv. Ibus attracting foreign adver- 
tising. A dally sparkling column of 
humor Increases circulation I i-.vn furn- 
ish such a column Address A-»5:. rate 
of Kdltor and Publisher. 



wlshsa permanent poaltlon In New 
Off Philadelphia: iT years old. © 
graduate; can write heads lo suit your 



<:artooni«l 

V.. nog man wants position will. Western 
dally— highest referancsia— political car- 
toons and comics Address A-fcSl. .-are 

.if Kdltor and Publisher. 



itton In K«w Tor* London Spwiala 

Journalist o.cupvliig prominent [position 

Kvents sp.i lall) covered. Address A->3I. 
•-are of Killtor ami Pilbll ' 



IVrsons who use ihe rti 
of Kditor & 
thrv want. 



FAVORS INTERCHANGE 
OF NEWSPAPERMEN 



Eslilor of Wat«rtown Times Points Out 
Advantaaes of Bluinenfeld Plan — 
' - I ..nli ni: InlaniJ Papers 
Should Co»operat6 



In a Uaditur ctlitorial the W'atrrtovvn 
(N. V.) Times discusses ihe suitgeMiun 
for an interchanKr of stat? men between 
llritish and American newspaprrs and 
points out llic difTcrencex Wtween New 
York anrl "Oulland" |>apers. 

•'Uenelii MaM uiuiui'slionalily cutne 
:hroui;h an mtercliaimc of itaflf mem- 
hcrs tiy Brilivh and American newspa- 
pers Ralph l> Iflumrnfrld. editor of 
Ihe I-ondnn Daily Express, recently 
nude llic stiygetttiin in, an ariiile in ihe 
Kiiiina «. l"i m.iMirg of New York. 
The plan would Iw to send one or mure 
newspaper men from the staffs of ihe 
New York Times. The ITiiladelphia 
Public l.edxer. The Chicag.o News, or 
any other papers of this country lo fill 
lilacei on ihe London Times, the Man- 
chester Guardian, the Louden Daily Ex- 
press or other jiajxr made vacant hy 
men on those papers coming tn the 
American newspapers. 

"Tin purpOM would be to educate llic 
newspaper men of one country in the 
ways of the other anrl ihe mcthnds of 
newspaper work, not alone to improve 
the newspapers, hut m promote a hcucr 
undervianding between the two peoples. 
An exchange professorship system has 
lwcn adopted to prnmoie ihe same ptir- 
poses in reward lo brinsiiiK the peoples 
rearer toiretlier. t'eci! l<hodes had this 
in mind when he established the Rhodes 
vcholarvhip* at Oxford for American 
youth. The exchange of iicwspalH'T 
men would work to a Wtler purpose, 
however, to the very extent thai the 
•ewapapers would bring the results 
nearer ihe iwoplc. 

Papers of Broad Appeal 

"The plan should work great good, 
but il must not 1*c cnnlitied to the cilics 
of the Atlantic seaboard. American 
journalism in the big towns improves 
as it proceeds west. The newspapers of 
the west are less provincial than ihosc 
of New Y ork. The Manhattan press is 
ptiidutcd fi r ihe Manhailancsc and for 
no one else. The Xcw Y'ork publisher 
finds a population sufficiently large to 
'iipport his paper with a profit, so he 
produces a paper almost entirely for 
ihat population. 

"The newspaper cdiior in the cities as 
we advance west must have a paper ihat 
appeals to a broader territory in iltat 
his own Community is not sufficiently 
large usually lo give him the support he 
would wish. In Grcaier Xcw- Y ork ihe 
Urooklyn Kaglc is perhaps the vingle 
excrptinn to the rule. The Eagle to 
many persons is the most intcresiing of 
the metropolitan |»pcr» for the reason 
thai i'v j:ubl:sherv aim to make its ap- 
peal one of brcadih, lo cover a territory 
beyond the limits of the city in which it 
is priti'ed. The Kansas City Star and 
Times is a paper for tile entire Missouri 
river valley: the Portland Orcnonian 
covers the entire Columbia and Willi.- 
n en,' m i r -. .ill. . « .in ' iii I,.. ' thi entire 
nurlhwesi. 

"In the exchange the paper in ihe 
l itland must not be lost sight of. Jusl 
as ihe journals ot Manchester and I.iv- 
erpool are broader than the papers of 
and more reflective of the 
of the country so the journals 
of the cilics beyond Xcw York are 
usually more directly reflective of the 
general spirii of America. That is the 
thing we aim to get to England and it 
is the average thought of England ihai 



Democratic weekly of a far West 
rouni) seal paid owner $3,675.80 
in year ending April 30. 1°1°, for 
effort and iueome on 
Can b 
00 cadi nf 



Proposition S. Y'. 

Charl** M. Palmer 



225 FIFTH AVE. NEW YORK 



CONSOLIDATION 




We believe that I 
.■rties Oder nne ol the most at 
tractive ol all the fields tor aietger 
and 



We have a recosd at results in 
this difficult work that you should 
investigate. 

HARWELL & CANNON 

' -r.^aeer aad Jfagarine Proftrtist 
Times Building New York 



wc wnuld bring to America through llic 

proposed exchange.*' 



RIA'MENFELD PLAN WILL 
IMPROVE SERVICE 



lames A. Wood 

l-'ijitor Seattle Port-Inicllisenrer 

American journalism would be hide- 
bound indeed if it failed to discern and 
appreciate the possibilities of good in 
Mr. Rlumcnfcld's plan for the ex- 
change of staff members with the news- 
papers of Britain. 

The technical and professional advan- 
tages alone are sufficient to commend 
ihe plan to every thoughtful American 
newspaper man; hut beyond these, anil 
far more important, are ihe opportuni- 
ties to qualify both British and Ameri- 
can publicists for more enlightened and 
more valuable national and inierualiniial 
service 

Shortly after the armistice was signed 
the I'osl-lntclligcncer remarked edi- 
torially that whatever might be the lerms 
of final setloment with the enemy and 
among ihe Allies, the peace of the world 
and ils future progress would depend 
chiefly upon the better understanding 
and closer co-operation of English- 
speaking peoples. Mr. Uluineiifelds 
plan is in direct line with this belief. 



MIDDI.ETOWN JOURNAL BUILDS 

W ill Occupy Modern Two-Story Building 
Early Next Year 

The Middletown (O.) Journal will 
erect a new building, two stories in 
height, to be used exclusively by its 
own departments. It will he constructed 
of Matttrjr brick with Bedford stone 
iriiiitniiigs. The mechanical departments 
will he equipped with new and modern 
machinery. 

Construction work will start within 
a month and it is expected that the 
building will lie completed within six 



Air Paper 

New Rtorntin. Mass . Aug. 12— The 
Standard is to publish "Fly Paper," offi- 
cial newvpaper of the Chatham air sta- 
tion. Howard E. Gamhlr, Knights of 
Columbus secretary at the station and 
editor, has made arrangements In bring 



so 
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100TH ANNIVERSARY OF CHARLES A. DANA, 
"WHO CREATED JOURNALISM IN AMERICA" 



Won't Pay Insurance on 
Writer Killed at Work 



AUGUST is the birth month and 
the year is the hundredth 

birthday anniversary of Charles A. 
Dana, for many years editor of The 
New York Sun, and the man who is 
credited with having "created the 
protcssion of journalism in America."* 
Mr. Dana was born in the town of 
Hinsdale, N. H.. August 8, 1819. 
When twenty-five years old, he was 
in editorial charge of "The Chrono- 
type," published at Boston by I 
Wright Three years later, he 
tO New York City and went to work 
as a reporter on The Tribune at $10 
a week. He became city editor and 
later spent eight months in Europe 
a» a correspondent. Within the next 
two years Horace Greeley made him 
managing editor. 

During the time he was on The 
Tribune, he found time to compile the 
American Cyclopedia. During the 
Civil war, he was made Third Assis- 
tant Secretary of War under Edwin 
XI. Stanton. He went to the front 
and kept Lincoln and Stanton posted 
as to the character of the men who 
were conducting operations and the 
meaning of events there. Lincoln 
once referred to him as "the eyes of 
the government at the front." 

In 1865, Dana went to Chicago lq 
take charge of "The Republican," a 
new paper established and supported 
by a ting of Illinois politicians ami 
financiers. It did not succeed and 
after a year Dana returned to New 
York, 

The Sun was purchased from Moses 
Y Beach in 1867 by a group of men 
of which Dana, William M. Evans, 
Marshall O. Roberts, and Fred Conk- 
lin were the principal member*. It 
a success. Every page 



was a mental picture of its editor. 
"The Sun was Mr. Dana and Mr 
Dana was The Sun." 




He was in complete control of the 
paper until bis death in 1897. 



Ml ST WATCH OIL ADS 



TOKIO NEWSPAPERS SUSPEND 



Paper. Held 

Blue Sky Laws 

Tomcka. KaiL, Aug. 13.— Kansas news- 
papers handling oil advertising must 
take care that the companies placing ad- 
vertisements with them are authorized 
to do business by the State "bine sky" 
board. This is the advice of Attorney 
General Hopkins to a number of news- 
paper advertising men and solicitots, 
who asked for an interpretation 

In case of doubt, the newspaper men 
were lold to consult lawyers as to 
whether the ad was legal Recently a 
number of complaint" about unauthor- 
ized atls were made to the board, prin- 
cipally from ihc Wichita and Newton 
districts. A list of companies author- 
ized to do business is furnished news- 
papers on request. The law is designed 
to protect the people from "fake" stock 
Themes. 



No 

Tokio, Aug. 13. Virtually all the 
newspapers of Tokio ha\e suspended 
publication, owing io the demands of 
the printers for higher wages, which the 
owners refuse to grant 

Numerous strikes are in progress 
elsewhere m Japan, some of the govern- 
mental establishments being alTected. 
There have been no disorders. 



tim wiirio* i| it,* two NAaaafl iee- 

ftaaalrs Jawtab na<rst«D*ra af Maw Yea* 

THE DAY 



THE WARHEIT 

batata lata Mas tilt Mt • • aOrar 
tuio, m*4Um la the Joels* Said 

The y<,tU,n.l JeulJi 



RJ.BidwellCo 

Pacific Coast Rtprestntaiive 

Daily Newspapers 
of 

"Advertising Value" 

Rates Circulation, SpeeUl Dtila, 
Promptly Upon Recraeit 

PACIFIC COAST OFFICES 

EDITOR & PUBLISHER 



In Court Will Decide Whether 
t "In Line of Duty" 



Watebtuwn. N. Y, Aug. 13— News- 
papermen here are awaiting with inter- 
est the disposition of the claim for com- 
pensation brought by relatives of James 
A. Moore, a reporter for the Watertown 
Times, who was killed while covering 
an automobile accident recently. 

The case involved the question 
whether Moore's death occurred in "line 
of duly." aud chief interest attaches to 
it for a determination as lo what com- 
pensation a newspaper reporter's sur- 
vivors are entitled tu when the news- 
paperman dies while engaged m one of 
ihc hazardous angles of his work. 

Harold B. Johnson, editor of the 
Watertown Times, at a recent svesion 
of the claim, testified to Moore's being 
assigned io an automobile accident, in 
covering which he. himself, was killed 
when his automobile went over an cm- 
baalemeiit. The Aetna Insurance Com- 
pany, in which the Brockwav Company, 
publishers of the Times, was insured, 
objected to an award on the contention 
that the injuries did not arise out of his 



Moure left a dependent molher and 
wiie. 



WHAT OUR READERS SAY 



As to Zone Rates 
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A. J. Mcb'aul. direcior of advertising 
of the St. Paul Dispatch- Pioneer Prrss, 
is devoting his vacation to motoring. 
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of 

New Jersey 

Trenton Times 

ABC 
2c— 12c Per Week 

KELLY-SMITH COMPANY 
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Lytlon Duili ne 
CHICAGO 



Canadian Preu Clippings 

TW rresden of < 



The Dominion Precs 
Clipping Agency 
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tlnn* of CANADA. 
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SewfnuedlaDit at nar hsad efflra. 
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LONDON PAPERS FEATURE 
AMERICAN NEWS 

(Continued from fagt 9) 

burned down this week It was typical 
of nev, s|\a|>cr enterprise that while the 
lire was at iis heittht arrangements were 
being made 10 pnxlure the following 
day's mnrning and evening editions in 
another building. 

Hritish journalists are lo visit Dam- 
mark in August as the guests of a parly 
<jf Danish newspaper owners. 

1'ry's Metal l'oundiy. London, report 
:hat the whole of the I'cacc Treaty, both 
the official copies for the use of the Ger- 
man delegates and those for public sale 
«ere printed with "l-'ryotype" metal. 
As noled in our International Number 
this metal was turned into shrapnel bul- 
lets during the war, and it is curious 
that it should be tlm> applied literally 
to l'cace. 



John H. Elliott, legislative 
spondent of ihr Brooklyn Times, has 
been appointed executive assistant di- 
rector in the income tax bureau for New- 
York State. The position carries a sal- 
ary ot $4,500 a yaar. 



BUFFALO NEWS 

EDWARD H. BUTLER 



"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why." 

MEMBER A. B. C. 
Far'tign Adverlumr /Vaprf jrafafavci 
KK1.I.Y-SM1TH COMPANY 
Fiftb Arecua Lylton Buildinjt 

NEW YORK CHICAGO 



We can increase your businesa — 
yon want it increased. 

You have thought of press clipp- 
ings yourael/. Bat let as tell you 
how press clipping can b* nude 
a busineu-builder for yon. 

BURRELLE 

145 Lafayette St., N. Y. City 
£*Ui6liarW a Quite of a Century 



Hemstreet's 

PRESS 
CLIPPINGS 



Tenth Avenue at 45th 

Digitize? by"feoogIe 
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OHIO FIRST 



From Cleveland on the North to 
Cincinnati on the South; from Youngs- 
town on the East to Union City on the 
West, Ohio is about as near an ideal 
market territory as can be found any- 
where. 

Cleveland. Cincinnati, Columbus, 
Toledo, Dayton, Youngstown, Akron, 
Springfield, Zanesville and Lima, all 
cities ranging from 30,000 to 700,000, 
furnish metropolitan markets aggre- 
gating approximately 2,000,000 people. 

Seventy-two other cities of over 
5,000 population bring the urbaij 
population up to 2,842,500, or about 
fifty-five per cent of the entire popu- 
lation of the state, 5.150,400. 

Incidentally Ohio is the fourth state 
in population in the Union. 

To reach these |>eople there are 
27,258 Tobacco Dealers; 25,918 Grocers 
and Delicatessen Dealers; 2,863 Garages 
ami Repair Shops; 2,800 Retail Shoe 
Stores; 5,511 General Stores; 2,669 
Hardware Stores; 2,200 Druggists; 1,742 
Dry Goods Stores; 284 Sporting Goods 
Stores and 250 Department Stores. 

This assortment practically solves 
the problem of distribution. There is 
no trouble finding places to sell any 
product, and the prosperity of these 
stores proves their ability to sell. 

Ohio's agricultural production is a 
tremendous thing. The annual output 
of "home grown" merchandise, stuff 



that sells for good money, makes Ohio 
rich, and the manufacturing interests 
of Ohio produce goods that sell all over 
the world. 

Ohio furnishes all kinds of people to 
buy all kinds of merchandise, and Ohio 
daily newspapers, reaching these peo- 
ple, cooperate with local merchants in 
selling goods. 

Manufacturers can get splendid 
results from cooperation in Ohio. 

Iiet these daily newspapers help you 
popularize your goods. They CAN do 
it, and they WILL do it if you will give 
them a chance. 
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•A. B. C. Report, April let, 1919. 
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Newspaper Advertising 
Is Cheapest and Best 



An advertiser can use daily newspapers with 
3,224,629 circulation covering the ten 
great business centres of the country 



NEW YORK 

CHICAGO 

PHILADELPHIA 

BOSTON 

DETROIT 



ST. LOUIS 

CLEVELAND 

PITTSBURGH 

CINCINNATI 

BALTIMORE 



For $4.15 per agate line on a 5,000-line contract 

(One-eighth of a cent per line per thousand circulation.) 



Tn order to cover the same territory by the use of 
magazines the advertiser must pay at least 3 times as 
much per line per thousand, and besides he must pay for 
at least half as much more circulation which is of no 
direct benefit to him. 



Member 
A. B. C 



The New York Globe 

JASON ROGERS, Publisher 



18%000 
A DAY 



\/ This Issue Contains 40 Pages and Special Space-Buyers' Supplement 
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NEW YORK, THURSDAY, AUGUST 21, 1919 



Vol. 52, No. 12 




A QUESTIONNAIRE 

to readers of The Chicago Tribune residing outside of Chicago 
bears powerful evidence to the radiating influence of this great 
metropolitan newspaper. 

One question, for instance, read: "Check any of the 

following kinds of advertising that you are accus- 
tomed to read in The Tribune?" 

45% were accustomed to read clothing ads 
40% " 
34% « 
33% 44 
32% 



44 " financial 44 

44 44 book 

" 44 auto 44 

H U 



Of all those who answered the ques- 
tionnaire, 46% stated that their local 
grocery carried Tribune advertised 
products, and 42% stated their local 



A full tabulation of all replies to this 
Chicago Tribunes 1919 BOOK OF FACTS « 
dising, which will be mailed to any publisher 
requested on business stationery. 



grocery 

drug store had the same policy. 
Forty-four per cent expressed them- 
selves as interested in farm adver- 
tising. 
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HKtHB WORLD'S GREATEST NEWSPAPEP/fj^ 
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Saturday Evening Post 
Ladira' Home Journal 
Coamopolitan 
Woman'* Home Com- 
panion 
Delineator 
Good Housekeeping 
Ameriean 
McClure's 
Pictorial Review 
Peopled Home Journal 
Metropolitan 
R«d Book 
Century 
Harper's 
Seribner'» 
Hcant's 
Sunoet 
Everybody** 
Review of Reviews 
World's Work 
Designer 
MeCallV 

Women'* Magazine 
Mother'* Magaxine 
System 

Current Opinion 

Mun*ey's 

St. Nichola* 

Boy'* Magazine 

Ameriean Boy 

Literary Digest 

Collier's 

L.e.lie'. 

Outlook 

Life 

Scientific Ameriean 
Popular Mechanic* 
Popular Science 
Theatre Magazine 
Physical Culture 
Field and Stream 
House Beautifnl 
Motion Picture Maga- 
zine 
Photoplay 
Modern Priscilla 
Christian Herald 
Atlantic Monthly 



Forty-seven magazines — the 
pick of the entire country- 
Good magazines all of them. 
They are the popular sellers, 
the magazines tint cover the 
country go thoroughly. 

The combined circulation 
of all of these good magazines 
in these ten states is 1,566,- 
375. 

The combined circulation 
of this list of daily news- 
papers in these ten states is 
2.053,339. 

The combined population 
of these ten states is 18.213.- 
401 people. 



The South as a 
Market Unit 

Ten states: 469,2a5 square miles, 18,213,401 
people. 153 cities over 5,000; 65 cities over 
10,000; 56 cities over 15,000; 34 cities over 
25,000; 16 cities over 50,000; 7 cities over 
100,000; 532 department stores; 6,017 shoe 
stores; 7,736 drug stores; 5,655 hardware 
stores; 27,616 grocery stores; 54,839 general 
stores. 

Figures show that daily newspapers reach the people 
of the South in greater numbers at smaller cost than they 
may be reached in any other way. 

The daily newspapers listed here co-operate with local 
merchants in selling goods. 

Manufacturers co-operating with local dealers 
through local dailies secure splendid results. 

This territory is well worth vour attention. 



Southern Daily Newspapers with Cooperative Spirit 
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SATTCRriCLD'S CARTOONS 




£/a?r d4y with Ne-A- 



1 



write or wirt? 

™ B N£ WSPAPER ENTERPRISE AjJOCIAT/ON 

(A. jCTVICE NOT A 5VNDICATE) 



Editor « Publisher for August 21, 1919 



The prime essential of your advertising 
in Philadelphia is to get the people 
to ask for and buy your goods 

"Dealer co-operation," 'Trade Helps," "Personal Service" 
and all the other fancy schemes fall by the wayside in get- 
ting DISTRIBUTION if you do not properly and dominantly 
get hefore the public. 

Retailers and wholesalers do not stock your goods because 
they like your pretty label or are impressed with your name 
or your trademark. 

What they want is volume of business, and they are bound to 
give the widest distribution to the article for which there is 
the most demand. 

Big demand can only be obtained bv constantly and strongly 
advertising the merits of your commodity. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the 
newspaper "nearly everybody" reads 

The Bulletin 

Net Paid Average A^ 1 ^ 119 Copies 
for July "±<J <J.> ± ± ^ aDay 

iNo priac, premium, coupon or other artificial circulation stimulation method* have ever heen u*eil hv "The Bulletin." 




EDITOR&PUBLISHER 



Issued every Thursday — forms closing at two P. M. on the Wednesday preceding the date of 
publication — by The Editor & Publisher Co., Suite 111?, New York World Building, 63 
Park Row, New York City. Private Branch Telephone Exchauge, Beeknian 4330. 
Jamr* Wright Brown, President; Fcnton Howling, Secretary. 
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656 NEWSPAPERS IN PROPOSED $90,000 CAMPAIGN 
THIS FALL IN SMALL TOWNS FOR ARMY RECRUITS 



Insertion of 5,000 Lines in All English-Language Dailies Where Recruiting Sub-Stations 
Are Located Is Recommended to Secretary of War Baker to Round Out 
Results Obtained Previously in Larger Cities 



Bv RomaT T. Baku v. 

Washington, August 20. 

RECOMMENDATIONS by Col. J. 
T. Conrad, chief o{ the Publicity 
Bureau o£ ihe Army Recruiting Service, 
for a newspaper advertising campaign 
in 449 cities, none of which was in- 
cluded in the 56 cities where newspapers 
carried army advertising in June, will 
be presented to Secretary of War Baker 
by the Adjutant General's office within 
a few days. 

The recommendation calls for an in- 
sertion of 5X100 lines in each of the daily 
newspapers in each of the recruiting 
sub-station cities, and would cover 
about 656 daily papers. The estimated 
cost of the advertising is $90,821.42 
gross, or with discounts for cash 
amounting to J1.W2.18, $89.21924 net. 

Liil of Paper* Already Prepared 

It is proposed that this advertising 

MMiajn shall be undertaken early in 
the fall, and a list of papers already has 
been prepared. The recommendation is 
based on the conviction of the recruiting 
Kttim chiefs that the $174,000 invested 
in the June campaign achieved such ex- 
cellent results as lo make newspaper 
advertising an essential feature of Army 
rrcniiiitut efforts. It reads, in part: 

"It is recommended that newspaper 
advertising be used in every sub-station 
:ity throughout ihe United States. A 
two-weeks' intensive drive, similar to 
:be one just completed in the large cities. 
Oiould be inaugurated city by city, using 
TwMonnet from the main stations to sup- 
plement the efforts of the local party. 

"This campaign would round out and 
complete 'he results so far obtained. 
The newspapers that have been used 
lave covered the 56 main recruiting sta- 
tion cities thoroughly and well. These 
newspapers are, with few exceptions, 
rn'irely local in their influence, and it is 
fair to assume that ihe principal benefits 
itom the campaign have been gotten 
mostly in these 56 cities, although sup- 
plementary work has bren done so far 
as possible in sub- station towns. 

Few Complaints of Discrimination 

"The newspaper publishers who re- 
rehed the advertising have, of course, 
been pleased and have more than made 
good in ihe matter of co-operation. The 
newspapers in the United States that 
have not been favored with the adver- 
tising have been, in the main, content 



with ihe ruling of the publicity bureau, 
that the initial effort must be confined 
to selected cities, and in only a few cases 
are we aware that any complaints have 
arisen (hat the small towns were dis- 
criminated against, and the reasons, 
when stated, have met these objections 
adequately. 

"The smaller newspapers of the coun- 
try, doubtless, were disappointed that 
they were not included in the first ad- 
vertising campaign. They have been 



"It should be hoi ne in mind, that in 
ihe stib-siation cities and towns there 
arc several hundred newspapers all of 
local influence and all ready and eager 
to provide the same sort of co-operation 
in their localities that have been fur- 
nished in the cities already covered. 

"Furthermore, there is no doubt that 
in the small cities the local newspaper 
dues very fairly cover its field, reaching 
and influencing a larger proportion of 
ihe inhabitants than is true in some of 



NEW YORK HERALD'S CORRESPONDENT DENIES 
HE AIDED REVOLUTIONISTS IN EGYPT 



r\ENTAL of an official report of the 
•-'State Department to a Senate com- 
mittee that detention of himself and son 
in Cairo. F.gypt, for nearly a month was 
because he was active in the Egyptian 
nationalist movement, is made by Dr. 
W. T. Ellis, foreign correspondent of 
the N'rw York Herald, who has just re- 
mriiri! to this country. 

"If commonplace, industrious activity, 
such as exercised every day by thou- 
sands ,-f American reporters, in trying 
to we ftir myself the conflicts and dem- 
onstrations in Cairo, may be called 'con- 
spicuous activity in nationalist move 
ments. I suppose I must plead guilty." 
he said. 

"Hail 1 followed the example of the 
American military attache, and stayed 
snugly in Shepherd's Hotel, drinking 
wild Rritish officers and cursing the 
Egyptian principles when the city was 
in a ferment of excitement and deadly 
disorder, I certainly would have bren 
safer from flying bullets, but the Ameri- 
can people would not have had the only 
eye-witness account of events which 
have affected the history of the entire 
Near East, if not of the British Em- 
pire. 

"The nature of the charges against mc 



^how how - complaisant our officials are 
lo even the most absurd schemes of 
those British authorities whose blunders 




Dr. W. T. Ems 

lo the llcsert of Sinai 

arc entirely responsible for the Egyp- 
tian insurrection and its conse- 
quences." 



reasonable in the matter, however, in 
the vast majority of cases, but if they 
now learn that they arc themselves to 
have a share of this War Department 
advertising they will redouble their ef- 
forts to prove that the small town papers 
are alive and alert. 

"Thry will resloublr their efforts to 
prove by results that the small towns 
can produce a big quota of recruits. 
Their incentive is plain. It would be a 
Matter M patriotism and pride with 
them to outstrip their larger neighbors. 



the ini-tropolitan centers. In New York 
City, for instance, with its. more than 
four million |ie,'ple, and in spile of the 
thoroughness "f the advertising, there 
can In no doubt that there was some 
waste circulation, which, of course, 
would lie due largely to the cosmopolitan 
character of this city. It is our belief, 
therefore, thai in proportion to each dol- 
lar of expenditure in the sub station 
towns, a larger number of people would 
actually lie reached and influenced than 
in the hig cities. 



"All ncuspapcrs of general news char- 
acter I'll..', in English in the sub- 
station cities have been listed and ihe 
cost of a campaign in these newspapers 
estimated. There are 449 of these cities 
where daily newspapers arc published 
I this figure of 449 is subject to change 
as new stations are opened). The total 
number of daily newspapers on the list 
is 656. Of the total number of sub- 
station towns there are 46 towns where 
no daily newspapers are published. So 
it is possible that in such towns no ad- 
vertising would he done, 

Kaglith Language Papers Only 

"It is recommended that in a general 
way the same procedure for securing co- 
operation lie followed as that followed 
for the initial effort of Jane. All the 
recruiting offices will have had the ad- 
vantage of their experience in the pre- 
vious drive. They will have learned 
what stumbling blocks to overcome and 
how to overcome them. 

"They are familiar with the method 
of handling newspapers and securing 
from them the utmost degree of as. 
M'tancc. They know how to approach 
merchants and get window displays. 
They have on hand doubtless a consid- 
erable volume of window display mate- 
rial collected or prepared for the initial 
drive. 

"The big city papers in the 56 main 
recruiting station locations are of a 
mure metropolitan character. They 
reach urban populations; the small- 
town papers mnre generally go out into 
the rural districts, reaching the young 
men on the farms. Therefore, from this 
seconclarv campaign we should look for 
a considerable increase in the number 
Of recruils from the back country. Pco- 
| ls- ,>f -mall towns are more accustomed 
to serins their names in the local news- 
papers. There would, therefore, he an 
intimateness in the small lown cam- 
paign thai was, of necessity, lacking in 
the metropolitan effort." 

Again Ask Free Publicity 

As in the June advertising campaign 
for ihe army, fne publicity will be 
souith* from newspapers carrying adver- 
tisiim. hut an effort will be made — doubt- 
less because of criticism of this feature 
of 'he previous campaign— to improve 
on the "news value" of all matter sub- 
mitted for publication gratis. The rec- 
ommendation of ihe Army's Puhlicity 
Bureau on this suhject is: 

"Maintenance of cordial relations 
with newspaper editors and reporters is 
(ConlinufJ ox Pag.- 14.) 
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CONGRESS WILL PASS ON $2,000,000 
WAR RISK BUREAU CAMPAIGN 

Publicity Director Declares It Is Absolutely Necessary to Use 
Newspaper Advertising to Find Thousands of Policy 
Holders — Plans of Navy and Shipping Board. 

(iruiu CT>ut»ro*Dcacr) 

WASHINGTON". August 24. — Congress which has talked much but 
done little with rrspert to official advertising is to have nn oppor- 
tunity soon of showing just how it stands. While it is true that 
funds have Isccn invested in advertising by executive departments, it is not 
recalled thai Congress ever has said that a certain amount of money should 
be so expended. 

The issue will be raised by the request of the Bureau of War Risk In- 
surance for an appropriation of $2,000,000 for advertising in connection with 
its efforts to locate thousand* of soldiers, sailors and marines whose failure 
to give proper addresses are held to be important in the present troubles of 
the bureau. 

.Way Dewlap Definite Policy 

Thee are no indications of any change 
Of heart on the part uf the various 
branches of the Government which are 
to cnttatfc in the fight for reduction of 
ihe cost of living. Appropriations ag- 



Thc House Committee on Appropria- 
tions is expected to act this week on the 
request of the Uurcau and then 10 throw 
the matter into the House for debate. 
Should favorable action follow, the first 

step will have been taken toward rreog- grrgatim: about $.1,000,000 have been re- 

nition by Congress of government ad- ipjcMcd of Congress to gather statistics, 

vertising and should lead to something public reports, engage additional clerks, 

like a definite policy for the future. teach people how to eat fish, and employ 

While the War Risk Bureau is await- field agents, but nowhere has there been 

ing decision of Congress on its proposed any mention of advertising, 

campaign, other branches of the Federal 



government continue to outline plans for 
advertising. 

Besides the War Department's pro- 
posed second recruiting campaign, in 
which copy would be sent to newspapers 
in 449 cities, the Director of Sales of the 
War Department, is preparing to open a 
campaign for the sale of the smokeless 
powder plant, near Charleston. W. Va., 
and is obtaining bids on full-page and 
half-page advertisements from leading 
daily paper*. It is proposed to run 
either a half-page or full-page at least 
three limes in each of the papers se- 
lected. 

Nary Department's Plans 

The Recruiting Service of the Navy 



Labor Crisis Most Grave 
Carl Ackerman Finds 



Fanner War Correspondent Is Now Can- 
darling a Nation-Wide Investigation 
far Philadelphia Public Ledger 

Cleveland, O., August 20.— Carl W. 
Ackerman. until recently war corre- 
spondent in Europe for the New York 
Tin-.rs and the Cleveland Plain Dealer, 
now on a nation-wide mission to dis- 
cuss with manufacturers and others the 
possible solution of existing labor dis- 



putes, spent a day last week in this city. 
Department is getting its program under The q( hij ro j,.j on wi|1 bc wrj ,. 

way and a definite outline of what it is (rT| for (hc p hiladel p hia p uWic Ledger. 



proposed doing is expected within a few 
days. 

The Shipping Board is undertaking to 
dispose of many thousand tons of ship- 
ping through advertising in the principal 
daily papers which feature ship news, 
and will advertise in trade journals'and 
daily papers in the effort to sell close to 
$75,000,000 worth of surplus, supplies. 

R. W. Emerson, publicity director of 
the War Risk Bureau, informed Editos 
& Pitmisuni today that he would be un- 
able to outline the scope and details of 
the Bureau's newspaper advertising cam- 
paign until he had information as to the 
amount of money Congress will appro- 
priate. He declared that the Bureau 
feels it is absolutely necessary to use 
the advertising columns nf the daily 



Z£Z£T^TZ find thousands prices and wages upward ultimately will 



of policyholders who cannot otherwise 
be located. 

Wonld End Criticism 

The Bureau has been under attack 
for many months and the most severe 
criticism has been directed against its 
officers for failure lo issue policies to 
men who applied for them. It is con- 



hreak the public. 

Mr. Ackerman says there is "little lo 
he feared from radical groups," such as 
•he L W. W. 



Newt Print Mill for BrockvlUe 

Iiw« kville, Onl., Aug. 19— Plans are 



underway here for the erection of a 

tended that much of the trouble is due newsprint paper mill by the Brockville 

to the fact that soldiers did not give Paper Manufacturing Company, which 

cornet addresses, names or other infor- has increased its capitalization from 

mation which would enable the Bureau $150,000 lo $250,000. The mill will be 

to handle ihe work. It is proposed to i|, ri . c stories high. 185 feet long and Go 

retch rim* men through advertisements fret wide, and will employ 150 men and 

which will carry simple questionnaires women. No figures have been made 

f ( .r the men to fill out and mail to the pul.tic as lo ihe probable output of the 

!!ureau. P'» nt - 



PARKE TO HEAD PARIS 
RIIREAU OF INTER- 
NATIONAL 



EXCLUSION OF RIVAL 
PAPERS FORBIDDEN 




N'zw i: • C- Pi'SKS- 



The International News Service has 
sent Newton C. Parke to Paris to take 
charge of that 
press associa- 
tion's Paris bu- 
reau. Mr. Parke 
sailed on Satur- 
day. 

Robert J. Prew. 
who has had 
charge of the 
Paris bureau 
since Mr. Parke's 
return to this 
country, a little 
more than six 
months ago. will 
shortly come to 
the United States 
and spend a year in ihe American serv- 
ice of the L N. S. before reluming lo 
Europe. Mr. Prew's newspaper experi- 
ence has all been gathered abroad and 
he is lo study American methods. 

Mr. Parke is a native of Ohio and is 
30 yrars old. He worked at various 
times in Columbus, Dayton and In- 
dianapolis and for a time "covered" 
politics for the St. Paul I'ioneer-Prcss. 
For five years he was connected with 
ilic United Press in Chicago and later 
was cable editor for that press associa- 
tion in New York. 

He has been connected with the 
I. N. S for three years, and before go- 
ing to Europe originally for the Inter- 
national he was manager of the day and 
night bureaus in Chicago. Mr. Parke 
was with ihe American Expeditionary 
Force in France continuously from the 
beginning to the end of America's part 
in the war and showed himself an able 
and clever writer and news gatherer. 
He covered the opening phases of the 
peace conference in Paris, but returned 
to the United Stales early in the winter. 

Since his return to this country' Mr. 
Parke has been assistant day editor at 
the New V'ork office of the International. 



Kedrral Trade Commission Rules That 
Neither Newspapers Nor Magazines 
May Monopolize Services of 
Dealers 



OHIO AMATEUR WRITERS ELECT 



He visited several big industrial plants 
while in Cleveland. 

"The problems in which America is 
interested in Europe arc far less im- 
portant than our industrial relations at 
home." Mr. Ackerman told the corre- 
spondent of the Eorrou & Publisher. 

"Some satisfactory solution for indus- 
trial and economic unrest must be found 
and found scry soon. The seriousness 
of the labor situation lies not so much 
in strikes themselves as in the fact that 
every lime a manufacturer pays his 
workmen more, he passes the increase 
on to the consumer, and prices are going 
up and up. This makes his worker ask 
for more money, and so on without end. 
"If unFcstrained, the movement of 



Warren Broedie and Harry E. Martin 
Are Chosen Presidents 

Warren J. Broedie, dean of Cleve- 
land's amateur press writers, has been 
elected honorary president of the Clc- 
land Amateur, representing the national 
organization of amateur newspaper 
writers. Other officer are A. F\ Moilo- 
ret, president; Samuel Loveman. vice- 
president and official editor: William J. 
Dowdcll. secretary-treasurer, and Will- 
iam H Porter, literary director. 

The Northern Ohio Amateur Journal- 
ists' Association has been organized with 
Prof. Harry E Martin, head of the de- 
partment of English at Mount Union 
College, of Alliance, as president. Other 
officers are John O. Baldwin, Twinsburg. 
vice-president ; A. R. Fletcher. Salem, 
official editor; Mrs. Dora H. Moitoret, 
West Park, corresponding secretary. 
Cleveland, Toledo, Alliance, Scio, War- 
ren and Canton are represented on the 
advisory' board. The next meeting of 
the association will bc in Alliance, 
Thanksgiving Day 



Will Advertise Texas Resorts 

Plans have been made by the Com- 
mercial Association of Galveston for a 
campaign to raise $52,000 to advertise the 
winlrr renrts of Texas, beginning Sep- 
tember 15. San Antonio, Corpus Christi, 
Martin ami Mineral Wells business men 
will help raise the money. 



Washington. Aug. 27.— The Federal 
Trade Commission has established an 
imjiortant precedent by ruling in the 
case of the Curtis Publishing Company 
thai publishers of newspapers, as well as 
of magazines, may not maintain con- 
tracts with wholesale news dealers, 
which provide lhat such dealers shai; 
not, without written consent of the pub- 
lishers, handle the publications of com- 
peting companies. 

Although the original complain: 
against the Curtis Publishing Company 
for alleged unfair methods of competi- 
tion in enforcing the "exclusive clause" 
contract with news dealers covered only 
the magazine circulation, the Commis- 
sion in issuing its restraining order in- 
cluded newspaper distribution. 

The Commission set this precedent by 
linking the Philadelphia Public Ledge; 
with the periodicals of the Curtis com- 
pany — the Saturday Evening Post, the 
Ladies' Hume Journal and the Country 
Gentleman. 

This course was followed on the 
ground lhat Ihe Public Ledger was pub- 
lished by the Curtis company, while the 
facts are that while Cyrus H. K. Curii* 
is ['resident of the Public Ledger Com- 
pany, this organization is distinct from 
•he Curtis Publishing Company. 

The order of the Commission follows 

Text of the Order 

IT IS OMIIKKKIl I fast Hi*. reseoertcnt. CurUf 
I-ohllshls*- Compeer, mud Us onVern, directors 
areolt and employees, resse and desist. wbl> 
i-ncnred In rojwpeltllon la tvenmwrce anions tbr 
eerersl states and terrllorliw of Use tailed 
aisles and tbt Mslrlct of Columbia, from en 
tortus; Into sor contracts, aircrhsente or under 
siandlngs with persona. psrtsersbtps or cut-purs 
Hons slreedr ciizirrj In too sale or dlatnsolvit. 
of tliv mas-ailne* or newspapers, or both, of 
.Hilar publishers, srhteb provide Last sac! per 
soas, partnerships or corporations snail not set 
as agents for, or sell, or sapplj to others st 
wholesale rales, any periodicals other than those 
uf rcepxodrnl without Use written consent of re 
spesMSnni: and from entering Into enjr contracts, 
ag nes si n ts or understandings svllh piflieii 
partnerships ce corporations alntodj engsirert la 
the hale or distribution of the magazines e: 
nrnapepers. or been, of olsec pnbUanern, wblrb 
pruslde tbst surh persons, partnership* or <- r 
pumtkms shall not sot) or illstrlbojte, or shall 
nut i-uallnue to a»)l or distribute the maxssUlr* 
ee nsoapopees, or both, of other pobltajsers ; ant 
front emtte-rlng any prorlslnn which may be cm 
lalni.t In aor of re a pstpdent's present oalataad 
use ntutract* with perrons, partnerships or cor 
porallons nuir ctvessed in 11* sale or dlntrlbs- 
Ussu of nisaaslnea or newspapers, or herb, of 
other rebllshees which provide that such per 
■una. pertnershlps or ' ~] ' rr '1 'a abet! not sell 
ur distribute the tnsnailnre or newnpnpers. or 
bulb of nther publisher*, or ehevll not sell sr 
itlatrlholc ibe mat-Mines ue nee ppapers, or both, 
nf other publishers evllhwst lbs written constL: 
nf respondent." 

Complaint Against Oklahoman 

In another publishing company rase 
involving a newspaper, the Trade Com- 
mission has entered a complaint againsl 
the Pictorial Review Company, of New 
Vork, and the Oklahoma Publishine 
Company, publishers of the Daily Okla- 
homa!!, of Oklahoma City, alleging un- 
fair methods of competition. 

The complaint alleges the Pictonii 
Review Company, for the purpose ot 
"hampering and embarrassing a com- 
petitor publishing company," and obtain- 
ing "an unfair and undue advantage" in 
the sale of ihe Pictorial Review as 
against a similar periodical, induced the 
' iklahoma Publishing Company to havr 
compiled, Ihrough die "service depart- 
ment" of the Daily Oklahoman, a list el 
new s dealers throughout Oklahoma han- 
dling the competitor magazine, together 
with ihe number of copies of each issue 
sold by each dealer. 

This information, the complaint iet< 
forth. «. obtained without tlisc|. • i - 
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GENERAL CHARLES H. TAYLOR COMPLETES HIS 
46TH YEAR AS EDITOR OF ROSTON GLORE 

Dean of New England Journalism, Who Has Played a Conspicuous Part in the Develop- 
ment of the Modern Newspaper, Still Actively Engaged in Editorial Work at the 
Age of 73 — Proud of His Newspaper's Record of Unselfish Public Service. 



GENERAL CHARLES II. TAY- 
LOR has completed hi* forty-sixth 
year as cditor-in-chicf of the Bol- 
ton Globe, and ihr event — interesting 
and gratifying to every newspaperman 
in the country- was commemorated on 
Monday. August 17. On that date news, 
papers throughout the country carried 
dispatches noting the fact, and the Globe 
on Sunday, last, carried a brilliant spe- 
cial article by James Morgan, long an 
editorial associate erf General Taylor, in 
which was outlined the brilliant service 
to journalism embodied in the career of 
the distinguished editor. 

Two years ago General Taylor con- 
tributed to the columns of Editor & 
i' i' ;- in v a notable story of his life, 
in which he recounted in a modest »i) 
his early struggles, ideals and eventual 
victories over great odds. That brief 
autobiography was a classic, and was 
widely read. It has served as inspira- 
tional matter -for students of journalism 
as well as for the younger men of the 
profession. 

The Globe came under the control of 
Charles H. Taylor in August 1W3, and 
he has directed its policies and domi- 
nated its course at all times during the 
46 years intervening Tin paper was 
itarted in March, 11*72. but never really 
"came into being" until Mr. Taylor ac- 
quired it. I 'tiller his direction it has 
attained and steadily held a place of 
leadership among American newspapers, 
and in New England this leadership is 
cheerfully conceded even by its strong- 
est rivals. 

Has Subordinated His Own Personality 

General Taylor has always been a be- 
liever in impersonal journalism — so far 
as he himself was concerned. In the 
Wing course of his control of the Globe 
it is said that his name has been signed 
to but three or four articles. He has 
not imposed this limitation upon his as- 
sociate!, however. Rather, he has al- 
ways generously encouraged them to 
sign their names to special articles— and 
to use full-face type. 

Now that the days of vicissitudes are 
merely a memory, General Taylor often 
recounts his experiences in the tint years 
of hit control of the Globe, when he was 
often hard pressed to meet the weekly 
payrolls and white paper bills- Having 
tic capital of his own, he had to finance 
what had been from the beginning a 
losing venture solely on his personal 
credit. The load of obligations was 
often very difficult to carry, and friends 
advised him to go through the processes 
of bankruptcy in order to relieve him- 
self of the strain and to gain a fresh 
slan. "If I went back on the friends 
who have helped me," said the young 
publisher, "there wouldn't be an alley 
in Boston dark enough for me to skulk 
trough." 

Ovaries H. Taylor didn't go back on 
his friends. He fought on until a losing 
business was transformed into a winning 
oor. He made good every obligation he 
tad assumed — including that biggest and 
°>ost important one of all : to make the 
Globe the unbiased ttnbought, uninflu- 
enced champion of the rinlits and inter- 
ests of its readers and the people of 
kuton and of New England. 



W hen the Globe was young it was, 
like practically all newspapers of that 
•lay, edited from one angle. It was a 
man's newspaper, (rcneral Taylor was, 
perhaps, the pioneer in the movement to 
broaden the appeal of newspapers 
'h rough devoting special attention to the 
interests and concerns of women and 
children. The Globe was, as a result of 
this policy, one of the first "home news- 
papers" of the country. And it has al- 
ways remained a publication for the 
whole famils. 



One of General Taylor's policies is to 
keep the organization— the family — spirit 
strong with the Globe folks, lie "raises" 
his own staff members and keeps them, 
advancing them as occasion arise*. A 
publisher once called upon him to ask 
if he could recommend a capable man to 
•ake the place of a man who had re- 
signed from an important position on his 
paper. General Taylor told him that lie 
did know of just the man for the place, 
and he named the man on the visiting 
publisher's own staff who should ,!ogi- 




Gerveral Cha He/ H . Ttwlor- 



M.de the Globe a Family Newspaper 

General Taylor has always been a man 
of ideas. He has never carried his lik- 
ing for the new and original to freakish 
extremes, but has had the courage to 
break away from outworn traditions. At 
thr time of Garfield's death he devoted 
the entire first page of the Globe to a 
collection of poems, w ritten by the fore- 
most i«irts of that time in commemora- 
tion of the martyr President. Dr. Oliver 
Wendell Holmes contributed one of 
these, and was astounded to receive 
General Taylor's check for SrflO in pay- 
ment. 



cally succeed to the post. It was a new 
idea to the publisher. He had not 
thought of looking for the right man so 
near home. 

It is related that an office boy once 
look it upon himself to get out an extra 
edition of the Globe before any of the 
editors had arrived on the scene. The 
job was well done, the propriety of the 
daring venturr was obvious — and that 
office buy was suitably rewarded. 
His Editorial Ideals 

General Taylor does not claim to have 
"ideals" ihat arc so "high" that they 
cannot be practiced. He has always fol- 



lowed, and enforced, among his asso- 
ciates, common-sense, humane, unselfish, 
golden-rule policies. Here are some of 
his instructions to his editors and news 
writers : 

"Never say that a man refused to be 
interviewed, as if he were an evasive 
criminal in the dock: a man has a right 
to refuse. Never needlessly drag in the 
family of a man who has gone wrong; 
they are suffering enough through no 
fault of their own. When a man gets 
married, or dies, do not go into the 
'urairyard' and dig up unpleasant things 
'n his past if he has lately been living a 
decent life Whenever you make a car- 
toon of a public man, draw a caricature 
of him that even his wife can laugh at. 

During General Taylor's 46 years at 
the head of the Globe he has witnessed 
a change in the ownership of all other 
Boston papers except the Transcript. As 
,n young editor he was the contemporary 
of William Cullen Bryant, Charles A. 
Dana, Whitclaw Reid, Joseph Pulitzer, 
George W. Childs. Wilbur F. Storey, 
Joseph Mrrlill, Murat Halslead, Samuel 
Bowles -and Henry Watterson— the lat- 
ter and General Taylor being the only 
kurvivon of the brilliant group. 



EDITORS DENOUNCE SEDITION 



"One Language. One Flax" Is Slogan al 
Minnesota Outing 

WixNkSMvn. Minn, Aug 15. — Mem- 
bers of the Second Congressional 
(Minn.) Editorial Association at their 
annual outing here passed unanimously 
a resolution in favor of "one country, 
one language, one flag." 

"Since the United States has aroused 
the highest type of loyalty and patriot- 
ism, all persons found guilty of dis- 
loyalty and sedition and conscientious 
objectors should be disfranchised and 
deprived of American citizenship," the 
editors voted. 



CANADIAN MAY MEET SOON 

Press OSsciils Are Making a lour 
Through the Weil 

MotmnML, Aug. 20. — W. J. Taylor, 
president of the Canadian Press Asso- 
ciation, and John Imrie. manager of the 
Vssociation. passed through here this 
week on their way 10 the Maritimr 
Provinces, where they will consult with 
the Provincial Association and generally 
KCt in touch with the newspaper men 
there. 

It I- expected that the annual meeting 
of the Canadian Press Association, post- 
poned from last June because of labor 
troubles in the west, will be held in To- 
ronto about the middle of October. 

Mrs. Mayes Again Honored 

Mrs, Lois K. Mayes, owner of the 
Pensacola ilia.) Journal, who recently 
was elected a nirmlser of the executive 
committee of the Southern Newspaper 
Publishers' Association, has also been 
t lected executive secretary' of the Florida 
State Newspaper Association. She 
placed Pensacola in nomination as the 
State convention eily fur l"20 and wou 
out over Tampa and Jacksonville. 



B 
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URGES THAT PUBUSHERS OPPOSE 
LICENSE BILLS IN CONGRESS 



Paul E. Famt Declares Extension to the Press of the Principle 
of Government Control Proposed in Kenvon and Kendrick 
Measures Would Be "Perfect Muzzle." 



By Paul F. Faust. 
M,i-. Mitchell a Fauu. „ . 

IHE first step towards licensing all Imsiness" epitomize the legis- 
lation now pending in I'onjjrcss, typified by the Kenvon 
and Kftitlrick bills. 
Business, publishing, and advertising men are supremely concerned in this 
legislation which purposes not only to fundamentally rebuild nur present 
national food processes in this critical period of reconstruction but also to 
introduce a confessedly new principle into our natina] business economy and 
thereby establish a precedent which bids fair to become increasingly danger- 
ous. 

"A Commandeering of Capitaf 



The Kenyon Mil, which proposes tn 
apply iht new control-by-license princi- 
ple to the meat industry, would estab- 
lish a Commissioner of Foodstuffs un- 
der the Department of Agriculture, who 
shall have authority tu issue necessary 
licenses to all the larger dealers in 
meats and dairy products, to compel the 
obedience of licensees to such regula- 
tions "as the Secretary of Agriculture 
shall from time to time prescribe," to 
revoke licenses or appoint receivers, ac- 
cording to his judgment of the proper 
business conduct of licensees — subject 
only to review by the Circuit Court of 
Appeals. 

The Food Commissioner may also 
dictate the kinds of business any li- 
censee may engage in. may deprive him 
of branch houses, railroad terminals, or 
private cars and decide his proper mar- 
gin of profit. 

In essence, the "license plan" as out- 
lined in the proposed bill, means "gov- 
ernment operation — private ownership": 
a "hrads I win— tails you lose" propo- 
sition for the government: a comman- 
deering of private capital, organization 
and equipment for governmental con- 
trol and use. leaving to private owner- 
ship only the financial risk and what- 
ever margin of profits happens to be 
left. 

It is a perpetuation of the most strin- 
gent measures for war-time control of 
industry, minus Ihe financial guarantee 

Indefinite Powers 

In addition, the powers of the gov- 
ernmental agent, a political appointee 
called the Commissioner of Foodstuffs, 
are not defined but made purposely in- 
definite and elastic Mr. Colver, the 
chairman of the Federal Trade Com- 
mission which is fathering this type 
of legislation, clearly expressed the issue 
before the Hnuse Committee on Inter- 
stale and Foreign Commerce. To quote 

Mr. Raybum : "i think thai is a very 
unsafe governmental policy to put some 
power in a man's hands— and «ay : 'You 
are never goiug to use it' " 

Mr. Colver: "There is no end to be 
gained by running away from a square- 
toed admission that this is the theory of 
the bill. There is no quibble about that. 
It ii." 

That the license plan has already 
found deep root in Washington is rlcat- 
ly evidenced by President Wilson's mrs 
sage to Congress on August R To 
quote ! 

"l«et me urge, in ihe first place, that 
Ihe present food control art should be 
extended both as to the period of time 
during which it shall remain in oper- 
ation and as to die commodities to 
which it shall apply. I should judge 



that it was clearly within the constitu- 
tional power of the congress to make 
similar permanent provisions and regu- 
lations with regard to all goods destined 
for interstate commerce. We should 
formulate a law requiring a federal li- 
cense of all corporations engaged in in- 
terstate commerce." 

What would lie the effect on Ameri- 
can business, if the license principle 




cleus of those changes appears almost 
Indisputable and highly injurious to 
business. Indeed, it can hardly be im- 
agined how such a plan in general ap- 
plication could be tolerated for any ap- 
preciable period. 

The license principle strikes a direct 
blow at the mainspring of American in- 
dustry—the American irresistible en- 
thusiasm for individual achievement 
which absolutely depends upon private 
ownership and control. 

If Applied to Newspapers 

As Charles M. Schwab, who paved 
the Atlantic with wooden ships, has so 
well said: "I think the development of 
this country lias come and for many 
years is likely lo come • » • from 
individual initiative. • • • And that 
is lo say. that the best and most eco- 
nomic results will not be obtained in 
America by government ownership or 
direct control: thai there should be na- 
tional supervision of all great enter- 
prises, supervision such as will prevent 
destruction, but will preserve in business, 
and elsewhere, our priceless gift of na- 
tional freedom. Of that 1 am sure." 

If we theoretically apply the license 
principle to the publishing business, we 
will discover its dcstruciivencis more 
instantly and vividly. 

(Continued on fag,- 26.) 



WILL DISCUSS ADS AS 
FOES OF HIGH COSTS 



Pall F_ Faust. 

were applied to all person' anil corpora- 
tions doing an interstate or foreign busi- 
ness? 

Clarifying the Issue 

Senator Muses of New Hampshire 
lias vivified ami clarified this license is- 
sue — as entirely separate from the case 
of ihe packers — by his proposed amend- 
ment to the Kenvon Bill, which calls 
for a licensing of all interstate business. 
The identical powers proposed for the 
Department uf Agriculture and the 
Commissioner of Foodstuffs by Senator 
Kenyon are to lie delegated 

Can we imagine a Commissioner of 
Industry with authority to deprive the 
Texas Company of their lank cars, the 
Ford Motor Company of its branch 
houses, the U. S. Steel Company of its 
ore docks; lo forbid Rcid Murdoch & 
Co, to sell woodenwarc or Duller 
Brothers lo srll 'oap* Senator Moses 
does not si-em In have exceeded the 
provisions of the Kenyon MM by so 
much as a hair, but the net result uf his 
amendment seems to be "reductio ad 
absurdum"- perhaps intentional. 

Though accurate prophecy concerning 
the details of such radical changes as 
would result from the proposed licens- 
ing of industry is impossible, ihe nu- 



Capitalists and Labor Leaders al A. A. C. 
of W. Convention Will Seek to Evolve 
Plan for Reducing Expense of 
Production and Distribution 



Will Split Paper's Profits 
With Its Employes 

(George F. Johnson of Bingturolon Re- 
publican-Herald Announces Policy in 
Changing Paper's Name to "Sun" 



ItiNGHAMTox, N. Y., August 9.— The 
mum- of the Binghamlon Republican- 
Herald, the oldest morning newspaper 
in the southern tier of counties of New 
York stale, was changed this week lo 
the Morning Sun. and coincident there- 
with, the new owner, George F. Johnson, 
announced that whatever profits were 
made hereafter by the paper would be 
divided between the newspaper and em- 
ployees who helped to make the profits. 
He also said thai sick and death benefits 
would be established for the employees. 

The change of name was announced 
at a dinner given the employees of the 
paper by Mr. Johnson and came with 
the 218th number of the ninety-seventh 
year of the paper. Il was in line with 
the policy of the new owner to make the 
paper entirely independent, the name 
"Republican" carrying with it the inti- 
mation that the paper still was the offi- 
cial organ of the Kepublican party of 
Broome County. Mr. Johnson, in mak- 
inr the announcement, said : 

"We ex|>ect to spend a half million 
dollars on new equipment and the run- 
nwv expenses of the newspajier in an 
effnri tu publish a paper worthy of the 
support of the community. I do not 
think that I need to explain to you that 
for some time at least, there is not likely 
In be any profit in the conducting of this 
taper Quite the contrary. I uuuldnt 
l»r surprised if our newspaper lost 5100,- 
(IKi for several years. To serve thr pub- 
lie ought lo W our aim. rather than to 
n-ake the mo*t out of the investment. 

"There are 65 people on ihe staff, 
which has hem increased from about 
Vr. If you can help us make this paper 
profitable we will split the profits with 
sou fifty-fifly- -after we have paid yon 
I mod liberal wage for your work. If 
it is a success it will be your success 
and. if a failure, your failure " 

Cienrge F. Geming, ior many years 
pMclIsfcir "f ihe \\ averly Sun, and post- 
master of the rillaite of Waverly, N. Y., 
bM hern add. d lo the editorial staff of 
the paper 



Advertising as an aid in solving the 
liigh-ecst-of-liviug problem, by reducing 
the cost of production and of merchan- 
dising, will be the chief topic considered 
at the annual convention of the Asso- 
ciated Advertising Clubs of the World 
at N'ew Orleans. September 21 to 25 
The problem will be studied tram ihr 
following five angles: 

What nt I W *mploi»r oo toward ftjtsSStlMtH 
to tils workiiirn. ttirn-ltr inerrsrins r<r>Mltu-i»»n 
hy nuking tlirm In-tlrr vwlcrstaml toe r.:«- 
sfclp 1" t » r*« emptor** anil workrr? 

Wlist ran Hie employee ilo kj- aorrrtltlnc t 
tW [rootle Ui* Mans anil Ideals of bis bllslwrs- 
lustltmloo. thn» fiwefcla* employ** liullra«fl> 

Wtiat eaa li* .tot* ill almllar lines lis awauru 
tSocw of maiiiifaelumra and oUWr 'BpIiiJKi* 

What rati latar I > - ■ I . ■ r - du br ailverttalnx - 
lb* working i anil w,<dn*nl 

What ran rlvie bmlt**., ottelal agencl*-*. a- • 
iitl».ni woo are not lif*c!la>4 either aa ensplot.r 
or work**, do lo h*tp promote • better wodrr 

-r I- ' * 

Aitilrc'ses will be delivered by men 
high in live councils of labor and capital 
and a committee representing various 
lines of industry will meet and will 
formulate a number of basic points upon 
which it appears that capital and labor 
can agree. 

They will then study methods em- 
ployed by others who have used adver- 
tising to help solve such problems, witli 
the purpose of making recommendations 
for the further use of paid advertising 
space as a method for obtaining harmony 
and co-operation between employers and 
employes. 

Will Send Special Trains 

There will be special trains for dele- 
gates to the convention from N'ew York 
City, Texas and Indiana, people of the 
latter Slate being especially interested 
because Indianapolis is after the 1920 
convention of ihe association. A prut 
of a silver loving cup. offered by die 
Indianapolis Club, for the best reasci 
why that city should have the next con- 
vention, was won by Miss Mary Cod- 
dington, a department store saleswoman 
who wrole : 

"Indianapolis should have the 1920 
convention of the Associated Advertis- 
ing Clubs of the World because more 
advertising men can gel here in less time 
and at less cost and get more after they 
come, than in any other city on the 
western hemisphere." 

Chicago, Cleveland, St. I.nuis, Boston 
any many other cities have indicated that 
they will send record-breaking delega- 
tions, and a party of twenty busines' 
men has already been as«ured from San 
Francisco. Cable messages have beer, 
received for hotel reservations from me 
as far away as Australia. The Adver- 
tising Club of. Shanghai also has made 
reservations. 

The \C-4. the first airplane to cross 
the Atlantic, will be brought lo New Oi- 
lcans by Lieutenant Commander A. C- 
Kced for ihe last day of the convention 



INI. WD PRFSS SYMPOSIUM 



Proper Relationship i>f Department Heail. 
lo Be Diseussed al October Meetini 

The Postal Zone law will be discussed 
at a meeting of the Inland Daily Presi 
Association, October 21 and 22 and there 
also will lie a symposium by an editor, 
an aiberiisitig manager, a circulation 
manager, and a foreman of news room 
as to the relationship that should pre- 
vail between the quartette ou each panel 
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'PITILESS PUBLICITY" IS EXPENSIVE, 
CAPITAL CORRESPONDENTS FIND 



They Arc Refused Admittance to "Public"' Conference of Presi- 
dent and Foreign Relations Committee and Forced to Pay 
"Official Stenographer*' Fancy Price for Transcript. 



NEWS WRITERS AND 
DESK MEN STRIKE 

i 'hi. ill. i Bee Reporters and Copy Reader* 
Demand Hither Pay Form Union 
When Publisher Hoeewaier Re- 
fuses lo Comply 



■ pv -ii » irtiiAi couur hocmt) 



Washington, August 19. 
^4 "Ti" 1I.ESS publicity" and "open rovenants of peace openly arrived at" 

K^wi-re served to the press of the nation — and accordingly to the Amcri- 
can people — at fancy prices here to-da>. The publicity market 
Opened strong and remained firm at about "twenty-five dollars for the first 
tliree hours and al<out three dollars for each hour thereafter." The news- 
papers paid the hills. 

Efforts of the W ashington correspondents to obtain admittance to one 
of the really momentous and absorbing conferences of the current era of 
American history proved just about as effectual as did the light of the cor- 
respondents in Paris against the stone walls of stand-pat diplomacy. 

Forced to Make. Own Arrangements 



The {'resident and Senator Lodge — 
the dominant figures in the conference- 
were agree-:! that "full publicity" should 
":>e accorded everything occurring at the 
White House today, but the newspaper* 
were forced to nuke their own arrange- 
ments and to rely solely upon their own 
resources, financial and otherwise, tu ob- 
?a:n as much as possible uf that "full 
publicity." 

No numerically greater assemblage of 
newspapermen has covered any story in 
Washington in a generation The cor- 
respondents literally were "shouting at 
the key-holes." in their demands for un- 
censored stenographic reports of the ex- 
. h.ir.Kcs between the President and the 
members of the Committc on Foreign 
Relations. 

Admission to a very limited number 
of correspondents was requested by Gus. 
J, Kariter, chairman of the standing 
.-ommitlce of the newspaper correspond- 
ents, but his letter to the ('resident was 
not permitted to get beyond the desk 
i.t Mr. Tumulty. That ever-alert guar- 
dian of the White House sanctum took 
:t upon his own well-rounded and care- 
fully groeimcd shoulders to withhold the 
letter from the President aiirl to inform 
Mr Karger in response to a telephone 
inquiry, that he had talked it over wiUl 
the President." 

Tumulty Says "Nothing Doing" 

The Karger letter 10 the President 
»i> read lo Tumulty over the telephone 
by Ralph Foster. Foster then informed 
Kargcr that Tumulty said he had "taken 
Bp" that mailer with the President and 
that there was nolhing doing. No writ- 
ten reply was sent la the chairman of the 
. ^respondents' committee. He got his 
information by phoning ihe White 
House. 

Senator Lodge sent a courteous reply 
m Karger. He said the committee was 
willing that newspaper men should be 
present, hut he was forced to confess 
that even the' Senate is impotent in some 
ihings. especially in retaliating affairs at 
ihe White House. 

The official reporters of Senate de- 
bates are not authorized to cover com- 
mittee hearings, and the Foreign Rela- 
tions Committer accordingly lias en- 
gaged a commercial stenographer to 
report its hearings on the treaty of 
peace. The contract was sought by all 
commercial stenographers in Washing- 
ton. Carbons obtained by newspaper* 
must be paid for at Ihe arbitrary rales 
of the stenoirraphers. 

Newspapers desiring transcripts of 
the conference had to make their ar- 
rangements with Griffith Johnson, a 
commercial stenographer There were 
some complaints against the sum 



ISV TILls,fc.sri(J 

Osi.sha, Neb., Aug. JO. — Fourteen re- 
porters and ropy readers uf the Omaha 
llee struck (or a 35 per cent increase in 
pay. Tuesday evening. This was all ihe 
reportorial staff except one man, a spe- 
cial writer. 

Victor kosewatcr, editor and pub- 
lisher of the Bee, refused lo gram the 
demands or to negotiate with the men 
collectively. 

The salaries of the men ranged from 
$20 M $35 per week. Dissatisfaction 
has been brewing for some lime and 



charged by him. but on the whole the 
correspondents were happy to get the 
stenographic reports at any price. 
Without Mr. Johnson's organization the 
aftcrnrion papers would have been out 
in the cold with little else than the 
formal statement read by the President 
ai ihe opening of the conference. This 
statement had been mimeographed in 
advance. 

Johnson set a flat rate of $25 for each 
paper for the first three hours of the 
conference. For all time after three 
hours, he set a rate of $70 an hour, to 
lie prorated among the papers getting 
carbons. ICightcen newspapers and press 
associations anrl two other organization-, 
obtained carbons. Johnson, accordingly, 
received his usual pay from the Senate 
ami $5(0 for the first three hours and 
$70 tor the approximate fourth hour. 

With the very efficient service of 
"Jim" Preston and William Donaldson, 
the superintendent of the House gal- 
lery, the correspondents had no Com- 
plaint against the speed with which they 
obtained the carbons. The first take of 
about 2.00U words was ready thirty 
minutes after the questioning of the 
President began and it ran along at a 
very fast pace until the full 30.<««i 
words were distributed shortly afier 4 
o'clock, The press associations ran 
the text of the report rather fully and 
the afternoon papers obtained a gener- 
ous share of it. 

These Received Transcript- 
Transcripts were made by Johnson for 
the Associated Press. International 
News Service. Cnitcd Press. Central 
News. New York World, New York 
Herald, New York Times, New York 
American. New York Sun. Philadelphia 
Inquirer. Philadelphia Public Ledger, 
Philadelphia Press, Chicago Tribune. 
Boston Evening Transcript. Christian 
Science Monitor. Washington Times, 
Washington Star. Baltimore Sun, The 
League to Enforce I'eace, and the Re- 
publican National Committee. 

While the corrcs|>ondenis were 
grouped in the long corridor of the 
White House, the President appeared. 

"Are you getting what you want 1 " he 
inquired, and when assured they were, 
the President added : "That is very 
gratifying" 

It was not the cost of the "full pub- 
licity" which drew the fire of the corre- 
spondents, but the principle involved. 
The newspapermen knew that their 
patters would gladly bear the expense 
in order to get the stenographic reports, 
and not a few of the correspondents 
would have been willing to pay admis- 
sion fees of $100 each to get into the 
Cabinet room. 



COLLEGE PROFESSOR CHOSEN 
HEAD OF N. Y. EVENING IH.IST 





(rfiru-rt. ' >.0-is|.,„,J fr I mJ. ru.-i'il 

Dean Edwin Francis Gay, of Harvard, 
who will move In New York. January 1, 
lo assume Ins new duties. 



this came to a head Tuesday when the 
force organized and signed a petition 
which Ihey submitted lo Mr. Kosewater. 
reading as follows: 

"We the undersigned members of the 
staffs of the Omaha Morning and Eve- 
ning llee respectfully request an in- 
crease of 35 per cent of our salaries 
retroactive to Saturday. \ng 16, and a 
six day neck to provide one full I.e. or 
night ort a week. We will expect your 
answer not later than this evening." 

Mr. Roscwatcr rephed immediately 
with a written statement in which he 
said: "Answering your communication 
dated Aug. 19. I cannot see my way 
clear to comply with such a drinand. 
which does not rven attempt to present 
a justifying reason. Those who wish to 
quit will please notify me ill writing hy 
lomorro.v. < \ug. 2(1 1 noon. Yon will 



Boy» Will Preside *t Trial* 
of Newsboy Ordinance 
Offenders 

PottTLANU, Me., Aug. 19.— One 
of the interesting new features 
planned by the Portland Boys' 
Club for the season of 1919-20 ii 
a newsboys trial court, which will 
enable a jury of the boy's peers 
to sit upon any alleged violation 
on his part of the urdinance gov- 
erning the sale of newspapers in 
Portland. The plan is said to 
have the approval of the chief of 
police. 

The proceedings are to be con- 
ducted as in a regular court, and 
the verdict turned over to the 
chief of police for his approval. 
The era of newsboys under ten 
years of age is about over in Port- 
land; likewise the era of badge- 
less newsboys, according to Chief 
of Police Irving S. Watts. 



convey this answer to all who signed 
the paper. 

Victor Rose water.'* 
Organise Local Number One 

Following this, the reporters and copy 
readers repaired to the labor temple 
where they proceeded to organize a 
union. Here they interviewed C. J. War- 
ren, district organizer of the A. F". 
of L. who immediately wired eastern 
headquarters for a charter for Local 
.Number One of the American News 
v\ riters' L'ttiun. Mr. Warren then in- 
terviewed other union employees of the 
Bee in regard to possibility of a sym- 
pathetic strike, but is >aid to have re- 
ceived little cncouragcnicni. 

Striking reporters arc today, picket- 
ing the news runs ana attempting to 
prevent any outsiders from obtaining 
news for the Bee. 

"1 will uever treat with these news 
writers as a body," said Publisher kose- 
water, "but will be glad to deal with 
them individually. One of the signers 
of the demand had been employed on 
die llee for only ten days, and only two 
at them had been with the paper con- 
tinunusly for more than two years, and 
one of these in that time had already 
bad his pay raised 30 per cent." 

Taylor Kcnuerly, managing editor of 
the Bee said: "Many of the strikers are 
cubs and five of them are under twenty 
years of age. I employed one reporter 
three days ago at $30 a week and raised 
him $5 yesterday. Today he walked 
out, We will gel out a newspaper all 
right." 



MUNSEY BUYS SIN BUILDING 



One of Firat Sky-Serapers — Sold for 
About 11,800,000 

Frank A Munsey, owner of the 
New York Sun and the Evening Sun, 
has bought the twenty-three story 
building at Nassau and Spruce streets, 
now occupied by these newspapers, 
for about $l,HO0.OO0 from the New 
York Life Insurance Company. 

A» soon a« alterations are com- 
pleted in the Munsey Building, for- 
merly the Stewart Building, at Broad- 
way. Chambers and Rcadc streets, the 
two newspapers will be moved there. 



Buy Wichita Falls Piper 

W. H Bagley and J H Allison, own- 
••rs of the Fort Worth Record and the 
Ranger (Tex.) Daily Times, have ac- 
quired the Wichita Falls (TexA News- 
Tribune, ami base changed its name to 
the Wichita Falls Recorit-NeVsr^^^S 
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ISEWSPRINT AXD LABOR PROBLEMS 
HOLD ATTENTION OF N. E. A. 



N. E. A. ISSUES PAPER 
CONSERVATION APPEAL 



in imparling knowledge to the rising 
generation, has the power to mould the 
student's mind, and unless they are rea- 
sonahry paid, Bolshevism is going to 
continue lo get encouragement tight in 
the cla«rnom. he said. 
Dr. Sn/iallo praised the press for the 



Warning of Editor & Publisher on Paper Market Condi- 
tions Is Discussed by Delegates — Mayor Hanson 
Asks Press to Suppress Bolshevism 

(if T>:-».ti 

SEATTLE. August 17.— On the inside, the chief problems now 
facing newspaper business in this country arc: First, scarcity of 
newsprint, which demands not so much conservation on news 
but on elimination of non-essential matters from papers. 

Second, what is facing many publishers is marked scarcity of 
trained workers in mechanical departments. 

On the outside, the chief duty of newspapers today, whether 
large or small, daily or weekly, is to give deep thought and study to 
the industrial situation in order that Bolshevism may be checked 
and stamped out. l'i>on editors and publishers of the country will 
largely determine survival of real structure of true democracy in this 
country. 

N. E. A. Delegates Are on Their Way East 

The above were the dominant nutei 
that rebounded at sessions of the Na- 
tional Editorial Asportation'* conven- 
tion held here. The newspaper chiefs, 
gathered from all parts of the nation, 
left Seattle at 6 o'clock tonight, after a 
.May of four days, for Victoria, where 
the last session of the convention will 
he held before the party returns East. 

In discussing scarcity of newsprint, 
several speakers referred to articles on 
the suhjeel appearing in Editor & Plb- 
t.iMire. particularly Mr ( arvalho's 
Waning to the newspaper industry. 

Warning Attracts Attention 

"'In comim; here ihi* morning we re- 
ceived the last edition of EMM & Plb- 
usmm. and in thai we are warned of the 
newsprint situation," said J. E. Gratke, 
editor of the Evening Budget, of As- 
toria. Ore. "It is a timely warning. 
The time has come when newspaper 
puhlithrrs must tackle ihcir problems 
in a scientific manner In avert any crisis 
that may he impending. It is a duty of 
urganitations of ncwspaiier men like 
ours to employ expcrls to analyse prob- 
lems that we must face, to advise us on 
the operation of the business ends of 
our publications and to nrganile joint 
buying agencies, etc. 

"Co-operation and unity of action is 
what we must have in the newspaper in- 
dustry, particularly among publishers 
and editors of the smaller papers." 

Mr. Gratke also said that newspapers 
should encourage the movement to have 
journalism included in the curriculum 
of high schools, as well as univcrsitie*. 

Mayor Hanson Speaks 

President Manly and H. C. Motaling 
also pleaded fur unity of action on the 
part of the members of the association 
in newsprint and other business matters. 
Mayor Ole Hanson, Seattle's famous 
foe of the "Reds," and Dr. Henry A. 
Surzallo, president of the Cniversity of 
Washington, were tlie chief invited 
speakers at the convention. 

Mayor Hanson appealed to the dele- 
gales t<> wn»tle with Bolslnsism and 
the great power that lies within their 
hand- to rmsh it. It is a menace that 
is threatening every' structure of Ameri- 
can liie, he said, and if the nation's edi- 
tors don't light i<> ibeir inmost, it will 
spread its (anus rapidly 

HoWhevlsiu in Schools 

In attacking this problem, Mayor 
Hanson said editor- can make good 
pr*ress by urK'nn more substantial pay 
for sch.iol teacher-, wfc" were being paid 
as a cenrral rule k*l than mo-1 tin- 
skill, d laborer*. It i> the teacher who. 



Albright In Elected President 
of N. E. A. 
(•Y TSticturnl 

Yht<«ia. B. C, Aug. 20— The 
following officers of the National 
Editorial As- 
sociation were 
elected here 
yesterday a t 
t h e closing 
business ses- 
sion of the 
annual ton- 
vention, the 
general opin- 
ion being that 
good men had 
been chosen, 
fitly r e p r e - 
senting the 
membership 



Enwssu AiMiDirr 



President Edward Albright, Galla- 
lin tTenn. > News; vice-president. 
Will Wilkc. Gray Eagle (Minn.) 
(•a/cue; recording-secretary. George 
Schlosser. Wessinton Spring (So. 
Dak.) Republican; treasurer. J. 
Byron Cain, Belle Plain (Kans) 
News. 

. Executive Committee, two-year 
term, Edward E Brodie. Oregon 
City (Ore.); G. L. Caswell, Bloom- 
field (Iowa); Frank N. Henderson. 
I-ittle Rock (Arkansas). One year, 
W. W. Aikens, Franklin (Indiana). 



work it has done in the war. and in 
educating the |>eople on international 
questions, particularly since the armis- 
tice was signed. 

"The work of education carried on 
by ihc press during the last few months 
lias been the most colossal accomplish- 
ment in American public life," he said. 
Frank P. Goas Speaks 

Col. Peter J. Hennessey. V. S. A , and 
Herbert Cuihbert, executive secretary of 
the Northwest Tourists' Association. 
«. re oihrr speakers at the opening busi- 
ness se*sion. 

The .l.lm.-io-. were welromed to the 
city by Frank P. Goss, of the Seattle 
I'ost-IntelliRencer. Stale chairman for 
the convention : E. A. Batwell. president 
of the Ssatile Pres. Club, an l Edward 



Boston WiU Be Next Convention City- 
Zone System of Mailing Endorsed— 
Urge Government Publicity 



(•> hum*™) 

VtCTowA, B. C, Aug. 20 -The selec- 
tion of Boston as the next meeting place 
of the Naiional Editorial Association 
was the final act of the delegates at the 
closing business session of ihc annual 
convention here yesterday before sailing 
for Vancouver where they will board 
their special train for the homeward 
journey through the Canadian Rockies. 

The convention issued a special appeal 
to the newspaper publishers of the 
I nitcd States to immediately eliminate 
waste in the use of newsprint and to 
continue to use all the practicable 
methods of conservation in force during 
the war to save paper 

The following resolutions on subjects 
that had been under discussion since the 
dclesates began their northwest tour 
four weeks ago were adopted : 

Endorsement of immediate ratification 
of National woman .suffrage; pledged 
support to assist the Government to 
bring about readjustment of living costs, 
reconstruction and normal economic 
conditions; commending the work of the 
Federal Trade Commission, urged Con- 
gress to grant additional appropriations 
immediately so that body may continue 
investigations to prevent profiteering ; 
endorsed tbe roue system of mail distri- 
Uition. rondemned the publication of 
veiled advertising in the guise of read- 
ing matter; indorsed the campaign lo 
secure the adoption of uniform rate 
cards; urged the establishment of a 
non-partisan publicity bureau by the 
Government. 



(.onnor. president of the Washington 
State Press Association. Mr. Hotaling, 
cdiior of Enterprise, of Mapleton, Minn, 
and former president of the national as- 
sociation, responded. 

Following the business session the 
visiting editors were guests at an elabo- 
rate banquet, given by the four daily 
newspapers of Seattle. Six hundred 
persons attended. The chief speaker of 
ihc evening was John Kendrick Bangs, 
famous author and humorist. 

Armistice Branded Crime 

Hangs declared that "in ten years 
clear-minded editors and other thought- 
ful citizens in this country will see that 
•.inning of armistice with Germany was 
Ihe greatest crime in alt American his- 
tory, 

"The only place that the armistice 
shi-uld have been signed was in Berlin, 
after Allied troops had occupied the city, 
and you men and women will appreciate 
that after a few years have elapsed." 

Tile speaker, who has recently re- 
turned from a tour of Germany, said 
there is "not man, woman or child in 
'Vrmany with a consciousness that their 
country was defeated. 

"To newspapers of the country dur- 
ing the past few mouths there has been 
sent propaganda just as vicious as the 
I lun propaganda btifoN and during the 
war." he said. "It i< deigned to drive 
;i wedtr between the I'nited Stales and 
bet Allies, and we must he on stiard 
auainst it," 

Other speakers at the banquet wete : 
President H.-.rdy. Harvey Ringham. edi- 
tor of the Krui-tcr I.cadcr. Des Moines 
I lowal ; Mrs. I. G. Stafford. Siftinus- 
Ni ws. Idaho Springs (Colo I ; "Will" 



Wilkc, of ihc Gray Eagle Gazette, Graj 
Eagle (Minn.); Edward Albright, vice- 
president of the X. E. A., and C. E 
'ngalls. president of the Oregon Start 
Editorial Association. Judge C. E. Clay- 
pool acted as the Seattle Press Clul ft 
official toastmaster. 

Following the banquet, a ball wsj 
gi\en in the Masonic Auditorium. 

Steamship Editor Launched 

One of the chief features of Seattle's 
program, in honor of visiting editors 
was the launching of the 9.600-ton steam- 
ship P.dilnr, named in honor of the newv 
paper profession, at the plant of uV 
Skinner & Eddy Corporation, 

Mrs. Hardy christened the vessel M 
the newborn craft broke away from its 
cradle and »lid gracefully down the wajs 
to the cheers of assembled editors. For 
many- of the editors from the inland 
Slates, ii was the first launching of ar. 
ocean going vessel they had ever wit- 
nessed. 

On the (treat prow of the ship was i 
sign bearing the legend. "In honor r • 
Ye Editor." Paintings of large ink-well; 
dotted the red, white and blue walls ei 
the sponsors' stand. 

—and the Paste Pol Was There 

At the lop of the steps rose an arch 
that brought pleased smiles from even 
face. The arch, consisting of a hut-e 
pair of shears, supported on one side 
by the rrplira of a quill pen and on the 
oiher side by the replica of a blue pencil 
From the central pivot of the outspread 
scissor blades hung a gigantic paste pot 

At closing of ceremonies, President 
D. E. Skinner presented a beautiful dia- 
mond and platinum bar-pin to Mr. 
Hardy as a token of appreciation from 
the company. 

Following the launching the editors 
inspected the plant and then Imarded > 
specially chartered steamer that took 
ihrm on a cruise of Elliott Bay, and 
then through the Government Canal 
Locks into Lake I'nion and I-akc Wash, 
ingion. They were escorted through ihr 
canal by airplanes. 

Yesterday's program ended with a 
royal Western stag |iarty at the Seattk 
Press Chili for visiting newspaper mer. 
and an elaborate banquet for visiting 
newspaper women at the New Washing- 
ton Hotel. While the men enjoyed a 
riot of fun invited by competent riotma»- 
lers, the women were feted and heard 
addresses from members of the naiional 
and local newspaper organizations. 

Women Hold Banquet 

Mrs. James W. Wood, wife of the 
editor of the Seattle Pus: -Intelligencer, 
introduced Mrs. H. C. Hotaling as toast- 
mistress of the evening. 

Responses were made to toasts by Mrs. 
Honora M, Connor, of South Bend: 
Mrs. Hardy. Mrs. Will Wilke, of Grav 
Eagle, Minn.; Mrs. E. E. Brodie, of 
Oregon City. Ore. and Miss Adella 
Parker and Mrs. Lorence W. Wilson. 
Seattle. 

Aside from one speech, that by 
Stephen T Mather, assistant to Secre- 
tary of the Interior. Frank K. Lane, the 
Star High Inks was giien over entirely 
to fun. 

Yi.it Navy Yard 

This li-ornirig the delegates went on 
a spenal steamer to Bremerton and in- 
spccUtl l'ui;et Sound Navy Yard. Latfr 
thry were luncheon guests of the Brem- 
erton ChamU-r of Commerce. W. B. Jes- 
siip. editor of the Bremerton Searvhligfi:, 
was in charge of arrangements. Re- 
turning to Seattle at 3.30, editors were 
taken in am. .mobiles on a tour of die 
city, and at 6 o'clock they left for Vic- 
toria, warm in their prai<e for ScanV 
new spaper men for the hospitality sho»: 

1hm - Digitized by Google 
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Leaving Oregon- the editorial party 
irrived in Tacoma last Wednesday and 
were entertained at luncheon by the Ta- 
:oma newspaper* and the Chamber of 
Commerce. After luncheon they were 
:aWcn in automobiles to Mount Rainier, 
where they »p«nt the night near the 
snow-capped top oi the famous peak. 
Returning to Tacoma they attended a 
concert in the Stadium and then left on 
a special boat for Seattle, arriving here 
at midnight 



ft. E. A. DELEGATES SOUTHWARD BOUND FROM SEATTLE 



Oregon Editor* Pay Amount 
of Tribune I.ibel Bill 

The management of the Chicago 
Tribune on August 15 wa» in re- 
ceipt or the following telegram 
t'rnm Seattle. Wash, i 

"To the Chicago Tribune, Chi- 
cago. III.— The Oregon Editorial 
Association, regarding the Chi- 
cago Tribune as vindicated by the 
verdict of the jury in the Henry 
Ford libel case, has this day, 
through its officers and executive 
committee, sent the .Chicago Trih- 
une a draft for six cents with the 
rrerocst that it be used to pay the 
judgment secured by the world's 
leading candidate fur frivolity 
"O. E. Isgall*. President." 




The Above Picture 

Copies of This 



Was Taken for BUM & Publisher at the Great Northern Railroad Station as the Delegates, to Whom 
His Journal Had Just Been Delivered, Were Preparing to Board a S pecial Tr ai n for Portlan d. 



FORD LIBEL VERDICT 
SATISFIES ALL 

Charge* of Selfish Design) of Tribune in 
Mr\ie»n Intervention Not Proven — 
Costs of Long Trial Estimated at 
Half > Million Dollars 



F AV OR ALASK A AS NEXT 
MEETING PLACE 

Convention of Pacifir Slope Newspaper 
Makers May lie Held Aboard Ship 
on Northern Cruiw Washington 
Asportation Close* Convention 



St.vrn.t. Aug. 16 — A movement to 
hold a joint convention of the editorial 
associations of the Pacific Slope next 
vear aboard a steamer on cruise to 
Alaska, was launched at the annual con- 
vention of the Washington Slate Press 
1 illillilllln held litre this week in con- 
junction with the meeting of the V 
EC A. . 

On motion J. C Kaynor. editor of the 
Ellensburg Record, the convention »u- 
thorued the appointment of a special 
committee to investigate the practicabil- 
ity of the joint assembly and cruise. 
Kavnor declared the time has arrived 
when the newspaper men must get to- 
get together from a 
wider area and ex- 
change ideas and dis- 
cus* their problems of 
business. 

A. R- Gardner, edi- 
tor of the Reporter, 
Kennewick. was elect- 
ed president for the 
< n-uing year, succeed- 
ing Edward ML Con- 
nor. Clarence Elling- 
ton, of the llee-Nug- 
gctt, Chehalis. was 
named vice-president ; 
E. I. Wheeler, of the 
Times. Waitshtirg, 
second vice-president. 

and N. Russell Hill. 

of the Times-Tribune. 

Davenport, secretary 

treasurer. 

On motion of I ; red 

Kennedy. University 

of Washington jour- 

nalism department. 

delegates voted for 

the appointment of a 

special committee to 

investigate the need 

of a special field agent 

for country newspa- 
pers of the State. 



Mt. CUaMKS, Mich., Aug. 15.— After 
deliberating ten hours the jury in the 
ease of Henry lord against the Chicago 
Tribune for $1,IVX>,(XX) damages for libel, 
based on an editorial in the head of 
»hich the plaintiff was called an "an- 
archist," last night returned a verdict 
•<f vjx cents and costs against the de- 
fendant. Under the laws of Michigan, 
"costs" are limited In $50. it is stated. 

On) lltiletl, foreman of the jury, 
saul they took "nine ballots that I ran 
remember." the first one. according to 
Leonard Measel. another juror, standing 
8 to 4 in favor of awarding Mr. Ford 
some damages. 

Mired J. Murphy, attorney for Mr. 
Ford, 'aid : 

"The important isiuc has been deter- 
mined favorably to the plaintiff. He 
Ink keen vindicated. Money damages 
were entirely subordinate and were not 
sought by Mr. Ford He stands not only 
vindicated but his altitude as an Ameri- 
can citiren has been justified. Hit 
friends are entirely satisfied. 

Weymouth Kirkland. of counsel for 
the Chicago Tribune, said : 

"We consider it a victory for the rea- 
son that Attorney Fred Lucking, in clos- 
ing for Mr. Ford, stated that anything 
le«s than substantial damages would be 
a defeat for his client." 



Members of Daily Press Association Sub- 
mit Various Replies to Question- 
naire on That Sabjecl 




Mr. l ord was not in court. The Chi- Inland Papers DisaCTee On 

caeo Tribune was represented by Capt. i e. T 

Jo- eph Medill Patterson, one of the pub- { ostal ZoilC Law 

lishers. ' 

Judge James G. Tucker in his charge 
to the jurv held that a newspaper ha» 
no greater privileges in making com- 
ment than has an individual. 

The Judge said that plaintiff's charges 
of pro-Germanism against the Tribune 
and of a selfish interest in advocating 
intervention in Mexico had not been 
proved and the jury need not consider 
it. He told the jurors : 

"The editorial as it appeared in the 
paper and standing by itself, without 
explanation, is libellous, or. in legal 
terms, libellous per se (of itself). 

"Tb' defendant Chicago Tribune ad- 
mits the publication, and insists that it 
was true, and therefore justified: and 
thai «ven if not true, it was fair com- 
ment upon a matter of public interest, 
either of which defenses are sufficient 
if proved." 

Trial Cost. Set Record 

He held that the heading "Furd Is an 
Anarchist" and the editorial asserting 
that he would not provide for enlisted 
men or their families and referring to 
him as "so deluded an individual" and 
"an ignorant idealist." and recommend- 
ing his banishment to a country without 
law and order were libellous. 

Judge Tucker, however, upheld the 
fight of a newspaper or individual to 
fair comment on the acts or utterances 
nf any public citizen, and held that Mr. 
Ford, because of the large number of 
his employes, could He considered a pub- 
lic character and his acts and expres- 
sions subject for the public cirticism if 
•heir criticism was just and in good 
faith. 

The tremendous legal costs of the 
trial set a record for expenses in ratio 
to ihe monetary damages obtained. The 
costs to the Chicago Tribune are esti- 
mated at $250,000, which does not In- 
clude the court costs which the Tribune 
must pay. The«e include pay of jurors, 
Ju-lge, court officials and Sheriff for 
four months. 

The Ford ex|«nscs are estimated at 
another $250,000. making a total $500,000 
ior the four months. The testimony and 
yrgiiments extended over three months 
and one month was consumed in the pre- 
liminaries. 



\t Oregon City N, E. A Delegates Took Part in the 
Imul-ng of a Monument to the Spectator, First 1 aper 
West of the Rockies— Mrs. Guy U. Hardy, Wtte of the 
President of ihe Association, Who Unveiled the Monument. 



Correction 

The April I. 1919, Government state- 
ment of the Warsaw tlnd.) Union re- 
ports a circulation for the preceding »ix 
month-,' period of 1.900 copies daily. 
This statement was not available when 
the last ratings for Eiiitor & lVnusum 
were compiled, and the paper was cred- 
ited with 2.085. the average reported 
for the six months previous to October 
I, I91R. 



The Inland Daily Press Association 
has tabulated replies received from 
members to a questionnaire on the 
■Wtal /one law. The question. "Are 
you in favor of the postal *onc system 
for all publications, as now in forced" 
was answered by forty memlwrs of the 
as'cciation in the affirmative and by 
thirty-seven in the negative. 

The question. "Are you in favor of 
the lone system, the present law to be 
modified in accordance with justifiable 
costs after investigation by Congress?" 
was answered by seventy-six members 
in the affirmative and by thirteen in the 
negative. 

The questionnaire was accompanied 
by a copy uf a letter regarding the postal 
rone Jaw. addressed to Congressman 
Burton E. Sweet of Iowa by A. W. Pe- 
terson, publisher of the Waterloo Even- 
ing Cuurier and president of ihe asso- 
ciation. It read, in part: 

"Much national advertising is diverted 
from the country papers on account of 
large periodical publications carrying it 
at a low rate per inch per thousand cir- 
culation on account of their having a 
privilege which requires Uncle Sam to 
haul their papers all over the country 
at a loss. 

"Representative Mansfield of Texas 
is championing the law as it now stands, 
ami I believe the right step is to sup- 
port him in this first move and then, 
later on, if we can have the law amend- 
ed so that it will be perfectly fair and 
Ust to all, the situation will be agree- 
able to every class of publication," 

Two questions were submitted to 
members of the association, pertaining 
to the Audit Bureau of Circulation. 

"Do you think the A. B, C.'s semi-an- 
nual statements of publishers are of use 
and should be circulated among adver- 
tisers'" was answered "Yes" by fnrty- 
KVcUi and "No" by eight, while others 
qualified their replies. 

"Do you think the publishers' state- 
ments should be abolished and thBt 
newspaper members of the A. B. C. 
should depend solely upon the audits 
which are made annually by the A. B. 
C?" was answered "Ve«" by twenty-one, 
and "No" by forty-two. 



Lady fiathursi, proprietor of the Lon- 
don Morning Post, is the only woman 
in England owning a newspaper. 



Chandler Goe* to Business Office 

ATLANTA, Aug. IR— Charles Chandler, 
formerly circulation manager of the 
Georgian anil Sunday American, has 
been promoted to assistant husiness 
manager nf those papers. He will also 
have charge of the foreign advertising 
department. C D. Hatcher, formerly 
of the Detroit Jnurnal, succeeds him as 
circulation I 
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It's Just us Well, Occasionally, lo Advertise Advertising and to Do It in an Inescapable Way, for the Merchant I* Rather Impressed Whom He 
Sees the Doctor Show Faith in His Own Medicine. By W. Livingston I.arned. (Original Illustrations for Editor & Publishtr.) 




(i T T strikes mc thai iherc is more 'advertising of 
X advertising' of late," said the General Man- 
ager to the Ad-Man. "than ever before. The 
agencies arc exploiting their ambitions and their 
purpose and many daily newspapers carry con- 
vincingly written arguments in favor of the public 
print as a means of selling goods For my part. I 
like to sec this. It should have been done a long 
while ago." 

"But you know the adage," responded the 
Ad- Man, "the shoemaker's children going bare- 
footed. Advertising men have always seen the wis- 
dom of exploiting their own wares, but the mere 
thought of it frightens them. If you want to sec 
agony, undistilled. drop in on a copy writer at the 
moment he is attempting to create an advertise- 
ment for his own shop. You'd think he had never 
written a line before in his life. Cold chills go up 
and down his spine — and. as like as not, he makes 
a sorrv mess of it" 




"Then why not settle upon a very obvious solu- 
tion." interrupted the General Manager, "no doctor 
tries to prescribe for himself. It's not being done, 
lie goes to another physician. That's what adver- 
tising agencies should do — call another group of 
specialists in and turn the responsibility over to 
them Then they wnuld get results." 



™ tis 



Professional Jealousy 

HAT about professional jealousy? Advcr- 
ising men have it in a highly developed 
degree. I sometimes think Lver sec a bunch of 
them lighting over a new account' Wow! Some 
•onftict ' On the other hand, it is perhaps no worse 
lhan the healthy competition that must always and 
inevitably take place in busmen of any kind. It's 
true to groceries or hardware or— or anything 



The purpose of this series is to help 
the advertising; manager develop nets lo- 
cal busmen. Earnest effort is made to 
make the text reflect actual merchandis- 
ing conditions in the smaller cities ; and 
the illustrations are designed to enhance 
the value of advertising space. 



The weaker ones arc pushed out of the nest. 

"I am not so sure that one advertising agency 
should command the services of a rival — and rivalry 
must be universal — there arc professional secret » 
and methods and internal mechanisms that one house 
would not care to divulge to another. And you 
can't write an advertisement unless you KNOW 
ihe proposition from top to bottom. 

"No— I'd rather look at it in THIS way- -an 
agency should use its own problems as a test case 
Certain agencies are advertising their own wares in 
a highly efficient way. That shows it CAN be 
done." 

"I think," said the General Manager, "thai all 
peoples everywhere are more interested in adver- 
tising than they were even two or three years ago. 
As a matter of fact, the I'ublic is more interested 
than the very' man who SHOULD reach out to it— 
the advertiser himself— and particularly the local 
merchant who uses space in his home-town news- 
papers. He is ihe last in the procession. 
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"And yet there is no excuse for this. Every man- 
ufacturer, jobber and wholesaler with whom he does 
business is constantly bombarding him with educa- 
tional matter — about advertising 1 can't think of a 
man who has MOKE sources of educational help. 

"In any line of business you can start a shop to- 
morrow and in a week you will be given a free 
course in how to advertise your store and your 
goods. There will be illustrated ads in electrotype 
form that cost you absolutely nothing — there will be 
broadsides and window trims and store cards and 
follow-up letters and heaven only knows what else. 
Moreover, you will be told how to APPLY and 
USE this immense amount of material. There will 
not be one weak link, 

"You just ought to see some of the advertising 
departments of certain live concerns when they 
unlimber on dealer campaigns. It's quite the most 
vital issue of all— to them. There is no underesti- 
mation of values and of significance. 



like hav- 
ini. a 
salesman 
in every 
home— 



"Vet a vast proportion of this co-operative scheme 
shoots high over the head of the little dealer. He 
just doesn't get it, that's all — and even if he DOES, 
he will not apply it." 

"You are optimistic this morning." 

Won't Take Advertising Seriously 
itJ'.M trying to see conditions at they are. You 
know I arn in a position to know the 
TRl'TH. Every day I'm out with these chaps in 
their >ti>res. I know them personally. I do my 
best tu -ell them space. It very often astonislie! 
mr lo discover that they look upon mc and the paper 
a» e\ils that must lie tolerated. Some day they 
might waul a favor of the paper. They recognize 
ITS power, but they will NOT lake advertising 
seriously." r -. , 
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"This situation is improving, however?" 
"Yes. I'll grant you that." 

"And the advertising that advertising men arc 
: these days to explain and make clear the 
of their own business— do you think that 
are reading it and that it will have any 

them "r" 

y. yes. It's all a wonderful part of the 
growth of the IDEA OF ADVERTISING. Adver- 
tising is young as ytt. It is just getting over the 
awkward age — it's all legs and arms and self-con- 
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always felt that the small 
sincere excuse. He is so busy trying tn make his 
establishment pay— so husy facing the hundred and 
one problems that confront him in a new guise every 
working day, that he has no genuine opportunity to 
give Advertising the thought it deserves. 

The Utile Dealer Must Be Educated 

it A GREAT department more -yes. There we 
hint M advertising department with a 
competent head That's different. 

"But John Smith has a little comer haberdashery. 
One or iwn clerk* help him. Me is his own liook- 
kreper, expert accountant, treasurer, landlord and 
«.ttwk-taker, Morning, nnon and night he's on the 
joh. A large collar house sends him a Ixwk of titty 
cirri ros for local advertising. Hut John Smith never 
gels around to reading the introduction. Kvrry 
time he starts, a rustomrr interrupts him And it'* 
always that way, year in and year out. 

"The demands upon John Smith, even with a ■-mall 
shop, are far greater than you can imagine. I really 
think that if John and his associate merchants on 
Main Street HAD THE TIME TO SIT DOWN" 
ANT) DIGEST THE RIG TRUTHS OK THE 
POWER OF ADVERTISING, they would he the 
first to follow out its rules and regulations The fact 
remains thry haven't the time." 

"Which grts back to educating him " 

"Every newspaper in the country and every manu- 
facturer are in the midst of that problem," 

"Do you think that these large space advertise- 
ment* in newspapers, paid for by the manufacturer 
and run as campaigns, discourage the loral man?" 



"I don't think I get you. They help move stock 
from shelves in his own shop." 
"No. that isn't what I mean. 
"Suppose I am an independent tobacco dealer in 
an average prosperous town. Suppose I am not 
tied down by trade restrictions to any one big trust 
or combination; I am merely satisfied to keep a 
fine line and run my own business in my own way; 
and suppose you come to me as representative of 
the News-Courier and solicit me for a scries of 
advertisements; I open your paper and spread it out 
on the counter and point to one or two or perhaps 
six large-space illustrated advertisements, put out 
by the American Tobacco Company or any of * 
of others 



An "Independent's" Argument 
if^TOW, these ads are shrewdly put together 
They arc monopolizers of space and of 
attention. They go about advertising in a way that, 
I. the small dealer, could NEVER dream of doing. 

"And they come along relentlessly. It seems as 
though they would never end. The best grade of 
advertising brains in the country' has | 
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Is it not true that I look upon competing with 
such advertising as a hn;>ele»s task? I can't use 
single-column and double and hope to drown them 
nut or even inert them nn anywhere near c<|ual 
ground. The)- frighten me off the reservation. I 
say to you: 'Don't mention advertising! How ran 
I compete with llic-se lug fellows—these so-called 
monopolies ' 

"'No— I will continue my policy of winning indi- 
vidual customers, via personal solicitation, friend- 
ship appeal and close attention to quality. It will 
not pay me to fight these gigantic campaigns. I will 
build a comfortable business on the strength of 
legitimate exclusive brand* of cigars and cigarettes.' 

"I have been watching the progress of these 
present-day tobacco advertising campaigns. Million-, 
of soldiers came back with a preference for cigar- 
ettes, for instance. That is what thry smoked while 
in service. Tlte cigar folk* began to get a little 
frightened So they are advertising more than ever 
—and more cleverly. Whereupon the cigarette 
crowd said: 'All right— we'll show yon how two 
can play at that game,' and cigarette publicity ap- 
pears in unbelievably large space. 

"Walch the latest Camel srhemr-a teaser series 



to arouse new- interest in an old brand, Four 
column space, newspaper, carried an impressive 
showing of tracks in the desert sand — that and no 
more. Then came men following the tracks in the 
direction of a brilliant oasis— and finally the large 
camel— and the package of cigarettes. 

"These stunts monopolize attention. If I were a 
tittle dealer I confess I would be apt to view the 
situation as hopeless— that is, in so far as my little 
modest ads were concerned." 

"But that is a false premise," ame back the Ad- 
Man, "and I'm surprised to hear you say these 
things. Any advertising of cigarettes and cigars or 
smoking tobacco that appears is a help to ALL 
brands and all tobacco shops The fallacy of your 
reasoning has been shown time and time again. Size 
of copy, moreover, is not necessarily significant. 
I have seen a single-column display, properly keyed, 
do as much business as a jagr." 



The Newspaper's Part Pointed Out. 



Si 



I^TEED again for educational matter on our 
part— the newspaper," parried the General 
Manager. "There are times when I think we should 
run some surt of appeal every day in the year- 
simple, educational displays on the general subject 
of advertising that are different from straight type 
harangues, such as most newspapers are prone to 
apply. It can be done in any number of ways," 

"We begin a scries this week." was the quick 
answer, "I agree with you. If the advertising agents 
can find a fat appropriation, then we should give 
assistance — keep the movement alive Sometimes 
this constant hammering away with hutnely truths, 
tersely put, wears down the opposition. 
"Our first series is made up of MERE SEX- 




(you wm 



TEKCES ABOUT ADVERTISING— what it is 
and what it does. And I want you to run them on 
the first page." 

The General Manager shrugged his shoulders. 

"First page!" he exclaimed. 

"What's the matter — docs that scare you?" 

"Why not in-ide— you fellows can't expect to take 
the place of nc« s !" 

"Ah. but that is precisely what good advertising 
IS." answered the Ad-Manager— NEWS— and the 
MOST IMPORTANT NEWS IN THE WORLD— 
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656 NEWSPAPERS IN PRO- 
POSED $90,000 CAMPAIGN 



(Continued from Page 5.) 
highly necessary. Requests on their 
space should be modest and the story 
offered for publication should he viewed 
from the standpoint of the newspaper 
and its readers, and not the recruiter. 
The story offered must I* a timely one 
■ insistence that stories of any other 
naiure be printed only leads to friction. 

"Every recruit enlisted should be 
questioned, for there is a potential hu- 
man interest story in the life of every 
man. When one is discovered, it should 
be developed, prepared in an attractive 
way and given to the press. As far as 
possible, newt should be supplied to lo- 
cal newspapers of men enlisting in 
towns where the papers are published ; 
that U, keep track of the men alter they 
enlist. 

"It would be entirely possible to oc- 
casionally send a questionnaire through 
the Adjutant General's office, following 
up a list of, say, twenty men. 

"Facts about them, such as promotion, 
expert marksmanship, acts of hcroiim. 
etc , could then be woven into the stories 
to be given out by the recruiting officers 
to their home-town newspapers. A 
service of this kind would be of great 
value in gaining favorable publicity." 

General Peyton C. March, chief of 
Maff, has issued a statement voicing the 
pleasure of the War Department over 
the unexpected number of enlistments. 
The speed with which the "first hundred 
thousand" recruits asked for the perma- 
nent regular army has amazed army of- 
ficers and officials generally. 



NEW YORK AND CHICAGO ADVERTISING 
TEAMS PLAY FOR CHILDREN'S CHARITY 



Nevada 

K*n» -ouaril*. \. . . . ftulr Junml; 
('-•mum. Tim** 

New Hampshire 

Mkii.-tii-ittr— t'nloo at U-jJi-r, stirrer * A in ex 




HERE is reproduced a photograph of the "New York Advertising Giants" taken 
at the White Snx Hall l'ark recently when they played the "Chicago Adver- 
tising White Sox" for the benefit of the ••OA the Street Club." a children's 
charity supported by advertising men. The score was 9 to S in favor of Chicago. 

Those in the photograph arc: Lett to righl, Handing. Arthur Mower, ad- 
vertising manager. American Tobacco Co. ; I.. M. Hart, assistant advertising man- 
ager of Collier's ; H. R. Smith of A. W. Shaw Co. ; Lee Maxwell, vice-president 
and advertising director of Crowell Publishing Co.; Howard P. Rugglcs, Rug- 
glcs & Brainard. Inc. ; kneeling, A. C. G. Hammcsfahr, vice-president. Glen Buck, 
Inc.; seated. 1.. D. Fernald. business manager Christian Herald: lohn E. Williams, 
advertising manager Collier's; Robert Rankin (mascot), sun of Win. H. Rankin; 
M. A, Kergfrld, Ruggles & lirainard. Inc. ; Graham Patterson, publisher uf 
Christian Herald. 



NEWSPAPERS LISTED FOR ARMY'S NEXT CAMPAIGN 



The newspapers to be given copy, ac- 
cording to present plans fut the next 
advertising campaign by the Recruiting 
Service, follow : 

Alabama 

iwun - bill: Gailalaa — Journal. TU»»» 
N*m„, SI..I.11* -N«*n- Mans. >:...(■ Muni- 
garawr — Atltarilaer. Journal. Ttmtu. Mm<- 

Jmtrual. TltiM*; Tu**nloan N*«* A Tlraea. 

Otnaattt 

Ariiona 

rMii -Ariui aawtia. Irii • Ripur.ll- 
tu. 

MMrai 

ft. umlrh— Baatfapaai Am*rwan, Tliu«» Bee 

onl: inorii***— *«n, Trlfcul**; Mtua— altar: 
Xaurporr— ln«**p*n.l*u.l ; Tasartana— Pour atalaa 
rrr»t. Triarkanlaa.. 

CaUfornia 

llakmrlaM ■'•'Ihai'U. !>»«■ i:«r»k»— has» 
IhiI.I1 *t*»!ar.l. Iliim'-il It Tlu..-.; Fr*uDo— 

Ml B*|iubii.»» ata ii na ra i aaprat. Damo- 
mrt; muad Emiinf, i'.*t nlMMj b«i 
dine t .MttliT Krr»- l*f-v Hr- wW a M i Kacra- 
m*nto— He*. Hlar. I'nkai. ftaa IWmanlluo— 
In.lei. *nn: »4n IHrfo— Sun. X'nl<m Trtl.un*; 
tstn Jw — M-r<*iirt H*raUI. N*wa; Han Luis 
DAtaJM Ttl.-aruu., TrltMor; Hants DartMra— 
X«». * lalirinSonr, IT*—; SiiU Ro*a I'm* 
Ii. lii.^-tl. IUt-ul'11' an; Sl.»H«o— 1 0il»p«n<l*mt, 
R.<n>r4. 

Colorado 

<..:«*« J.. Ssruu*— tlau-li*. T***»rap»: Do 
r:i . i-. ...it ll-r.|il "intvl Jutt.-llo*— 
X*u.. SVnllnol. 1 " J«nla -lt*«*-<r*t; puablo— 
ri.l-tt.lt Star Journal: Tr.til"U4— laronkU 
g t W , l'Uh«lwir*. 

Conne rlicut 

Hrtitit>-|»>rf I'utt a Telrrtrani. Tlntoa: Hart- 
fi.rtl — t'.jotaal. I'ctt. Tin***. 5l*rMra Jourual. 
Ito*urtl: Naw Hat*n Journal 0«BtU-r. M«ai»t*r. 

ft [*a<l.t. t'tilou. Nit* L»«.4f>a liar, tllona. 

TeJeaWajkV Wati-rtMar>-~Aa*rlcau. Draaaerat. 
R.^.nt'ltran. 

Delaware 

Wllmluiton— ti'rj Kt*a.lu>. Journal. Sawn. 
Florida 

Miami ll»'al.l Metrnpelta: Oral*— Ban«»r, 
Jlrar; urlau»lu--ll*port*r rltar. avntlr.*!: Talla- 

a«-—i- — WiiMMfal: Taiui>a Tim**. TrlLane. 

Georgia 

MkaW — ItrraSa; Atu.na - Ban«*f. II. mH: 

Vi Kta ■ s.r-nl'l* tl*ral<l; llrnn**/l.-h Itana.*, 

N*«.; IVI t.n. t><|iilr«-r. l.-ti-.-r; Slu'-<ot — 

v..,.. i. ...... i ■. Raaaa Tlllnaa HMaMl 

Utotaamlll* Tl'ii^* rntrrrcl**: S'alil.^.1* — 
T Hi"-*; WaJr^,«« I i Iltfal.l. 



l.Uho 

Hol«*-r r apttal Xi-ui. Iilnfe.. lOalivuiaa. 

Illinois 

Ath* ■ Tf I'trn;.!.. rim.-» .lopfi — ftrftra* 
Nrir*; Bell.-rl JU- - A-a*-«.*« l». Xt-wi D«;turx-rat ; 
■Iflmoii -ftttlUlln. I'attt •!»(«• . Cm\u\ — Hul- 
> t In i' it U, ti, If.r«M . i rui rail* — M> tidnxl ; 
riinmimlf ii— 4.»»ll*. \«*itn; liaqtRlo— Cnmoifr 
rial Svwa, Drrntm— IIpiuM, |C«Tkw: 

Kaat XI. t^-nla— JnoTtial; <i*|f«ty>rv— Mill. U? 
IxiMlran Urtiilor: 1l< -r - . n-trlslcf: Jollrt 
— BenM Kankik-T l>i'iu'>rrtt. *.»*■•:;•■. 

Itt-rniltiiran; KfWAhn HNM C+mtler: L* Halle — 
Pint. TrllmDc: MaU>»-«* A'i>iuu»rrHal Himr, Jour 
ml llMWtm MvpkfMMtV hi>i>-|H-E*ilfNi, |!*-ritil 
Urjn Era; Qulurr— lUrald, Jiturmal. Wblf: 
Ri*rkftir<l- Rrclmrr fUieHto. Ri*piiblk. Ktar; 
SiXlftxIloM -lUlnnlt |kMt J -nnial, lllltv>.» 8t«|p 
Mgtfrtrj .llnrllnit— 4oam-lli>. 

IndUru 

AoaUrrMHi — Hiiltoftn. ItrraM. lkijford Prruo 
ml, Mali; DlbWl II-»hw, Tmtli: Pt. Way»f 
— Jtmnttl <imt*i I*. »« • A Xcntliipl : Oarj ■ 
tv«t. Trtitnnp: li*in ■ I. CuUriif TIib**. 
IMMM iMapitrt. Trlb«Trr>. lAfayetl* — Comrl*t. 
Journal: t^purt* .vr«.ut>. ii- ti-i ..(!-■ — Ctti- 
■ii> : ta<a<aaa|N<«rt - - I'liam* H>-|Mtrwr, T^lb«ni>: 
Wait I Km — Courier. HtraM ; Marit'D — Caiwlete. 
Laraili-r TrUtiiao; Uum !■> -I'r>>*t>. Star; Kkhm«a>4 
— Item, palladium a Hau; .<<>pth |lt-n.l — Jtrwa 
I i ■ • Trlliutiv: T«-rft' i ■; ■ ■ j'. t star. 
Trll*anr> ; Vl»*t*iinr<> * a pi i al. < '■•miner*.' la I. 8ua\. 

Iowa 

Biir.lsjrf.in— T.aiDrtlr. Hi i Er«: r, :.r 
RaiiliU— WMfflTi H-r*«l'l1t'*n. Tltavm: Crvatiiu - 
A.l.rrtl-i- l.atania*. PlaltxlNlcr: I>m M«4u»«— 
«"np|»«I, Nrfti. Kxclalrf. TrlNam-. |»altuii*i«- — 
IVL-fraph llmM. 'Ilniw Jfuraal; ft. Dtwla* — 
Mi^^liifrr k Cbronkir: Marialvalltonn Ttmra 
R>'|>nMUnl. Mj-. ii fit; — *;iub«> t. , 1 1,. Qt- 
!«iu*n I'ssurUr iOisax Clti — Jnurnal. TrltviiM: 
n*ai*>rltM> ■ ■ i : A Kr|>(irti*r. 

Kmih 

Arkaiu«ft Cllj — NVvi-. Tra«"Jrr; CotTaTTltl*--- 
I»iir*al; Vm\g* Plly— *i\nbr J^orna): Emp»rla-- 
i.ai.tt. . ; pi. fiv..ti-TrtMn.. h M«nli«r: Hm<*lila 
aoa - Rv»f1 1*. Ne nn ; Kiowa— Kro*r4 ; Lva»i*n- 
w..rtt> -p.i.i, TIoh-. Manh4lt«u -M^nvrt, Xa- 
IkmaltKl iHlatti Ifjaj ...| |*srt. ^ Krlli*«p 
It. i-nMkan. sun. PitHl.tir*. rii-aiHlabl, Hun : 
rtaRaa -JiMtmal. raftlBl Tupika— A?a|illal, *,\m\* 
Jtsiiraw*!, 

Krntucky 

(.mil -lnii-i>.-ntl> hi [tMtAihia <ir.- park 
ri«i V'wa DiMD'Sfrai ..)|«s*t>.a<rr. Tlmea J«uruj|. 
r. t Iniil*^ K«a1urky V'**l ; lati.otHTrllte — • Tourl- r 
Juim.a! Tlni' * I!, fa VI, |\^t ; I {WtHAtiH — 
Mp»-im«T. ltv<>ulr>Y. l-*4arnb ~S*n* l»iamgnlt. 



Maryland 



H it- f- i a a — 



r«mti*'rUti<l — Nrua 
IN** \lml4. Mill. 

DiMrirl of Colnmbia 

WaahlngU-u— Hf-raia, |w, 8l»r. T)m««. 

MuiMarfaiiielta 

ItpHkriio Eiite-ritflfs,-, *J i . Pall RiTcr— 

OMa, H-raM. S*»i. Pli*-lil>nnr— N>wa. Mr mi- 
ni- 1; Ha*rrallt — Oatiiiff: M--)yok«? — Tplrfram, 
Tmu«rl|>r. l*mr+*rw — r.»u\r, TiilMia**. Mua 
A mrrloan. Trl»craiii ; !-«*» ni — Oiuirt •? iltttva, 
rVaa : I a an — I trtii. Tvb-jrrani > ; ajr*, 
f«r»l— Mrrrerr. <«tiiiuUril. Tlaora: North A4aoH — 
Ili>ral4. Tran»- rlpl ; PimtfipM .V~k*t.!t> Ea*k; 
railaleji— <;aiu>(i»>; W-TCtrH-T Casrtt*. Po«Jt. 
Tilfaram, 

Mhftlgw 

All»>na Artri HattV Cr»**k — Enqulrrr. aloao 
.i-Harnal; Hay QtJ Time* Trlluiast; CaiUUar — 
Ni-wa: r>^»-oycan TrlliitBkf : l^mialia — Mltrcr, 
r>n»>l PMiiT lournal; J«n'k*hfi -Cltlt*>ii Pairtof. 

K i !af»* nau ltf ; Laajalajt — Mtala 

Jaa mal : M uak •■«•!. - < 'd r -nl.- !* | I* <ni Lar — Prrm 
unt.-fU. Port lhif.iti -Tlmin llrratd; Saarloan — 
CuurVr; Tr»i»r.f <Hy — Hr^ml lUttr. 

Minnesota 

lUnrliliro Ainnt~r. i"rnrt*««io Tldiaa. rvoluth 
— H»ralil. N«Mra Trnmno: Intfrnailmial v • 
Jiiiiriial: Mi'-tti'ii Pro*- Pfi»*. Rail**: Hi. PaaJ 
— I'llstti*. PloiH-r Ifraa. NVata, Vlrtlmla— 
KntTt<rl*>f. Vlnlalaa. Wlu-na — aWpmlilli-aii 

Miausaippi 

MIoxl tls'iaM. r-iriuta— CfiattiUti; <:rvrn- 
t t tl * I Vn.fsvt a | TIbmo . Ila 1 1 l>'*bu t%-~A mcrkno | 
MatlaVB -m«|iati lt. Star; Vlrkalivg— Ifi rald. 

hattl Witt I i. H<*ra|i| 

Mt&ftourt 

far* ttbiaaaaMi Xmtt* *- - , r >■ H.. tl fit MM 

mttii.— C tlt-oilnn. TrthuB»: < ..latuWa— UU 

"^»rlnn, TlifiM. TrllMiif TTaiinltual — Courier 
1^1: J*ff<rana Htv 4'apltal N.-n-, Dfttstx-rat 
l-|fv«T>r, po«t: Kir ha v lit*- aatajraaa Nr«-a; Mo- 

o*TlT — pfTniKrat. Ilit|i \. M.'nlr.ir; PuiiilUr W»iT 
Ami-rloan: SMalla -fa|ill.il. IVinoi-rat: Kprlaa* 
fl'-t-t I>ai1«r. H«>j)uli:ii-an: Ml. J.t***p* — liarrtte. 
\>w» Praa*; Tr. -.■ -i. :: .m : , A Trtliuo*, 
THim"*. 

Montana 

mil nit* — Oaa»t*a>i ii«m*> _ nuii..tm. m- - 

IWl l.lTlflffMl«ll l r. M. -Mia 

-■oltaii, Raallaarl. 

Nebraska 

r,r ami I -la ml \*^. w4cnt ■ ii«.tlnr* Trtt* 

ii'lo l.lB.-..l«*-Slar Main Journal. .N.irfolk— 
N-«a. 



NeK Jrnry 



famrli-ti — f iiurl.T, P>H>t Ti'lfuram; EllaabrtL - 
Journal, Tlaava; l(o1*a*rti — Huilaoa Otaaarrar. 
Jrnarj i ll v — Joa.ri.al; I'hI»t>» .n— < all. Nm» 
prma tfiianllaa: Pi-rtk AmlKn — Ntwi; Traataa— 
Mlate Uaii-ttr. Tltnr*. 

New Mexico 

Alb«gui'riiua.* — Mi-raUl. Journal. Eaat 1m* VatCai 

"*»|.tlr. 

N«h Yark 

Atilmrm— Aib- >i t- i Journal. CllU«a; BIli 
lianirmi - I'mtg A I *■*.»!* r tCfiiitr-lkan 1 1 r I < t 
HoriiFll — Ttaar* Trlluipr. [ta^a— Journal. Nfan 
Jaaaratoaru — Joamiai, N»-wa, ]S»*t: Nlafara Palia 
• ■aaette A Journal: Oli-an— Herald. TIbqcj 
P»>ia;bk*cpl4C t m »" hi Star i .■ . , : .- 
S- ticawtailT — Uaii tta, t'nloa Htar; TTOT— Rrconl 
Tlax-a; Utlca— HrralJ DUi*atrh. OtaMrrar, Praaa, 
Watvrlonii — StauiUrii. Iltuvr.. Voukar* — IlaraM 

Wmn, 

North Carolina 

AssLfvllla-Cltba'n. atawaj Char|ott«j — Neva. 
(rWrn-r; [Varliain H.-raM. t**m, ri»jrerte*IIle— 
Wa m I t a, lialrUti— A U*a*Tver. Ttmrt 
Winattiti Ka>rtn— Jonraal. Twin Cltf ftaattlMl. 

North Dakota 



Kiirart- — Courier XeVrfl 
Aavsrlraii, llolH.il, kloi 



Fni urn; Cra ml Pork - 
•t— Xf>«a. 



Louiatana 

Al-tanilrlii Town Talk II iVu Umh^, -^Hlate 
TIiiim; l.ak< fliarlit Am. rl>-au I'ro^; Mlir«*r»*- 
port-— Jvartia], Neaa Atni-rlran Tlaara, 

Maine 

Ranaor-^'nmmf'iMtii, Raapai ij.*l.inii -Jont 
nat, J.IIH. Watenlllo Siiillarl. 



Ohio 

Akron- lira ran Joiinwl. Prraa. Thnva; Aaaia 
liula Htar A Ri-an-o. Ath-ea> U*Mi>u«*r ; P*l 
'air* Ucrald TtlbuM. tDriapeaijkat, I^auar, 
Can too -'.Wwa. R»p«al:orT; barton— HpraM, 
J 'UriuU. Xiat; Caal l.lr»ri"» I — MrtL-w, Trtbuaw 
llauilltun -Jotirttat, IU-(itiH||caa Nvwa; Irooton 
IroiitiiiiUu, ItmUtrr; I Jnift — »wa. Tlnara Lh>iu» 
itbI. RniMiiMloit. i.ijaotti'; Lorain Tlroea HortU 
ManafVtn— Neaa, ifbleM: Marlatta—JoumaL 
Rr-xlarcr L>a4eT. Tlmoa; Mar tan— Star, TrUnina, 
fort- month— llraea. Raloru— Nawa; ftorlnjrfleM-- 
Nrwa. Sun | T.oi ton a— T>li« raan, Vlmiaratm 
Xanr«TlH*> Kiiibil. ll . . : ,-.r.i.-- 

OklAhonia 

Anlmuw — Anlaaarrtrr: Rart tike villa— Enter 
|.rl»f. Kaaaalnar: Ctikhaalia Expraaa; EttJo— 
Kafir, .\rara; i'. - Xaanj rapltal; Maaki> 
ai-r— Pheenli, Tlmn iM-morrat : Shawn***— 
Neira Herald; TvJao -I>#-morral. Ttmaa, WorlA 

Oreaon 

Aataela— Aatortan, Ka4|et: HakfT -Democrat 
Hi-rjld; Enjrrnia— 4iuanl. Rrrt»ter; Olaata Paaa— 
Rim|u*> River Owrt** ; Satrui -Tapilat Jtmrnai 
iin-son Kialt-tman. 

I*mnsylvania 

A.knloati — Call. Clirontrk A Nee/a. Denioera). 
Item, leader; AHoona— Mirror. Tlnira. TrlNnii* 
iu fl r*r Pad*— Trtt.nn*': Balkr— Cltlaeo. i . 
Tlmea: i i.B'j.ts/ T.r .rt PrnnkMn BepoaJturr. 
l*v).Ur Orslnlon. Vatky Spirit; Cheater— ttaaaa- 
I- tu Ttinea; > ■■'■ ■>.! - Ri*mrd. Eaaleo~-El- 
peeaa, Prre Prrsaa ; Erk— Dlapateh, Herald, 
rkeeasliurc- R#f.fd. R»r1r« , Trtliun*: Jitlina- 
lowu— IVavai't-al. l>aike, Trfliuaa; Lam>ea»1«e— 
Kiaiulurr. latrlh||i>noer k N Juuraal \- - 
f a»1li> l . : : New»; NorrUlo^ii— Ueralt 
TlOaea; OQ Ciiy— Rllxsard. IVrrteh; Pettatowa— 
1 rn«t* r. S vn a ; put t a* Ulr>— Cfcrtaskle • Journal. 
RifuMkna: R^adliiv— Eaak. UenM, New*. 
Tlmr«. Telrrraaa; 8a* rook in— Olapatrb, Bar tit. 
N (■«•»: t'Btontown — <Jcn1>ia, HrraM, > ■ 
i:tamtard: iVaahlncron— Newa. Obaerrar, Be- 
|o.riiT: Wllkea Rnirr -Newa. Record. Tiro** 
Manltf: n"I1Iln3V«pi>r- Oaartla A Ballrtto, Sun; 
York Msaalch, (i**i-Me. 

Rbmlr Uhaftd 

Sl.-.o-orkr*( — tall k Ri>!Hirter. 

South Carolina 

f|iarkati>a -Ameiiran. Nt-wa A Coarler. Poet; 
Cat oaalda— Record. state; Floreoce -Tiaaai: 
i;i*.-n*»llla— Nrara. Plr<dai«ut: Rock Ulll -Ht-f 

a Id. --,':!.-! in _ -Hi-rat-l. Jnurnnl. 

South Dakola 

I i*ail — fatty tall; Mlovv Palta -Arena L««oVt. 
Pn-a. Walt-riown -l^iliH* Hr-lnlon: Yankton - 
Pn aa it Dnkoiin. Uakotn Herald. 

Teniii---er 

rhattanooca tttJra. Turn- . i, hi. i ., ■ 
*' .'fatlck; Columhla Herald: Jackaoai-^B*. 
J. Iitraon Hit SlalT: Mt'inpM- -f omoaerclal Ap- 
I ii sal. Va an, fTcltnltar. RMfea 

Texaa 

A l>|l«*fic- lto|M<Tter; Amarl"*- -\nwa, l^an 
handk: Auatln — Ataerleau, SlatMUian; Rraa 
mont— Kalerprlaa, Joatrnal; i 'orpe* Cairlatl— 
I'alkr k Il*ral4; th-nt^— »;«r*itr, Herald: r«t 
Waetn— He*^tnl. rtiar Trkitram: Oalre a t— 
Newa. Trlhiioc; ParVi— New i. I>lnntT Horn; Baa 
\nnr!o Standard : *an A«<"nlo> Erpreaa, Llaht 
XeejTBl Vk««li« Aikiiwlc: War*> Now a- l'r!'. 
hIh . T)k«« Ih-raM. 

Utah 

Ojrdan— Exaaalinr. ^ n, lar ". 

Vermont 

HurlliiRtoa— fre*> Pr> N-n\* RniUord —Her 

still. \ . ■ ■ ■ ■ 

Virginia 

Pnarlik -Roff-. M*v jalef : l.*in*lilHarf— Adeaact. 
\ew*: Norfolk — tflErr |i -|x<teb. VlrglQ.ir 
I'lM: li*«tiofcr Ii:..- H.irl.iNm. 

Washington 

Ahs-nksii— tr«rM; Rflllnclinrn — Aanarkan E" 
• ll<-, Horalrd. Journal; port T. two •read— leader: 
I*"f1 Aii.--lii> — Horatd, Snt> Ta<*ouia — 
X Tiiuaia Vaklaaa — aVrtM. Repnbllr: Vitr 

at»hat*< — World. _ - 
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NEWSPAPER MAKING 

A Department of Practical Service for Publishers ami Advertisers Conducted by Jason 
Ropers. Publisher of the New York Globi-. and Author of "Fundamentals of News- 
paper Building," "Newspaper Building" and "Building Newspaper Advertising" 



MANY years ago I commenced tu 
u'c a loose -leaf book, with pages 
4x7 inches, for vital data regarding 
he business end of the New York 
Stoke. J called it "the little book." 
A-htch I have described in contributions 
o I-'ditub & Pibi iNiim and in my other 
A-ritings. more particularly in "News- 
paper Building." where 1 reproduced 
many of the pages. 

This form nf crude memorandum has 
been very generally adopted, on my sug- 



'•J 


few 


>•/•/ 


f»" 




•44 


toy 




tit 


ice 


"•7 


ittj 


'•7 




•ft- 


loi- 


IW 




IS 


ttM 






">1 




tot 


lie 




It-O 


ift 




lit 








■X 






•ft 





SfMlslf.S No. I. 

gestion, by newspaper publishers all 
over the country, and as expressed to 
me in many letters received has helped 
tu chase away the clouds of uncertainty 
and discourage ment in many places. 

By processes of natural development 
fi>r a per* m of my temperament, al- 
ways seeking something new and more 
effective, my original "little black book" 
crew so thick that it had to be assem- 
bled in two rovers, and finally three. 

1 kept adding new series of pages 
covering every phase of business activity 
in quickly comparative form. Each 
segregation of expense, for example, had 
a separate pane and gradually covered 
many years' experience. 

In every rase detriment totals cm- 
•muted the first page for that depart- 
ment, with added pages for each sub- 
division, such as. for example, editorial 
total, editorial salaries, editorial space 
and correspondence, etc.. etc. With our 
system of some loO «tib-division« this 
made a hook in itself. 

Keeping Informed •» to Competition 

Then I methodically recorded adver- 
tising earnings in total and by classifica- 
tion, kept track of the advertising of 
all of the large stores in all of the Nrw 
York newspapers in a way which en- 
abled me to know more regarding what 
they were doing and had done than tbey 
knew- themselves. I have these records 
back to 1900 in some details and in ab- 
solute detail back to 1914. 

I opened similar «eries tor watching 
circulation, profit and loss and about 
everything else that I could reduce to 
the condensed form, until 1 had every 
detail at my instant command, without 
calling on the accounting department for 
any data. 

All of this was very interesting and 
most effective, but thrse little Mark 
books did not serve the purpose for 



which I had originally designed the first 
one — a bandy record which I could con- 
veniently carry in my pocket for study 
at odd moments on the train or at home. 

Along alxmt last March I determined 
tu reduce the cumbersome mass to 
greater simplicity. I bought a little book 
with pages 3' !j x *H inches, and culled 
out the vital figures that I wanted and 
really thought I bad struck bottom, but 
I hadn't. 

Shortening the Records 

Instead of the old priscess of writing 
out rignres the way we are taught in 
school. 1 hit ui>on the plan of merely 
using thousands or hundreds so as to 
save spare and get all the essentials. 
Thus 3*1.000 became 36. while in some 
deiiartments 2.HK) lecamc 21, the two 
before the decimal point meaning thou- 
sands and the one after it hundreds. 

Profit and loss account might read 
2, meaning a loss, while 2. meant two 
thousand profit. 

The only figure* I wanted were what 
I call "gut" ligures. the vital facts that 
tell the storv. I wanted enough figures 
to emble me to work out the answer 
to :.ny problem that might come up. but 
not a figure that would occupy space. 

' 'pri.itig one pane for each item. I 
found that I had a bunk of only 2u 
pages, which I could carry in my vest 
jacket. The items were: 

Cross expense, gross earnings, profit 
or loss, net advertising earnings, lines 
uf advertising, cost per line, rate per 
line, circulation rev nine, mirage gross 
print, average net paid, paper bill in 
•h'-ii* i- ids of dollars, ton* used, with 
p:ige* for expenses of editorial, compo- 
sition, advertising department, circula- 
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linn department, business office press- 
room, stereotyping, and general expense. 

S»-irm Shown by Cuts 

Tin- same shnwti in cuts in this 
page show the way these pages look in 
re.it life. Instead of writing in the name 
of the department and months, I used 
utuner.ils for titles, and knew that the 
third figure down a column means 
Maf*ft, the sixth. June. etc. 



This little device was for the purpose 
• •f leaking tbr book burglar-proof, so to 

spiak. 

Shortly in advance of the meeting of 
the American Newspaper Publishers' 
*H«Xs»lluSi in April 1 made a still 
further reduction in the site of the pages 
of my lit-lc- "dope book." as I now call 
it. to 2 x 3 inch pages, and by using 12 
new page* keep track of the daily ad- 
vertising earnings day by day, the col- 
umn rate per month and other vital 
sniff. 

"Dope Book" a Treasury of Facts . 

The "dope Vx.k" is not loose leaf, 
but a little leather bound affair that one 
can carry in any pocket without really 



15 

summary on the other side. Cut No. 2 
shows the front side and No, 3 the re- 
verse. 

Tile summary shows the total cost for 
the month, the total numlier of columns, 
the average net rate, the column rate in 
dollars. 

Perhaps there may be some better 
system, but I have never seen it. If 
you have never kept such daily dope and 
records, my advice is to start tomorrow 
and wear a smile instead of a frown. 
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SrectMES No. 3. 

knowing that it is there. From it I 
can answer any i;uestion that can come 
up retarding major operations. If I 
require further details I can go to my 
larger hooks of which I keep a copy at 
my hi-tre and my office. 

V IihI Sperimrn Passes Show 

lv'eiernng to the specimen page* 
-lii-wti. No. I rcflrn* total expenses 
mouth I iy month for three years. The 
gures are purely imaginary. Kach col- 
umn is composed of 13 figures, the last 
'erg the total for the year in tens of 
thousands instead of thousands, just to 
make it harder for the uninitiated to 
follow. 

Each of the items specified is covered 
in this way. It serves my every purpose 
and every publisher visiting my office 
since last April, and there have been 
many of them, ha* assured nte that he 
v.-as going right out to buy a lew of the 
little blank books. 

Referring to cuts Nos 2 and 3, here 
we find a method for watching daily net 
advertising earnings day by day so as tu 
know exactly where we are at any time. 
I purpose to watch this in group of six 
day«. a full werk of »ix publications, re- 
gardless of when the week in any month 
start 5. 

Years ago I gave up the method of 
matrhiug the nrst Monday in June. 1918, 
against the lirst Monday in June, 1919. 
All I want to know is what we did in 
the first six publication days (the first 
w i-s'k i in each of the years. 

In these I gures I continue to use the 
thousand and hundred: 2.1 means 2.100. 
38 means 3.800. etc. 

In the hook I And that I run get three 
wreks on the front- side of every pagt 
an.l the uther week and odd days and 



A 7.1 7.1 CLOU \ LANDED 
MACE IN DEPARTMENT 
WHICH III NOW HEADS 
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HERE is merit in knowing what 
you want, going after it with vigor 
and determina- 
tion, and having 
ability enough to 
hold it after you 
catch it. That's 
the reason why 
A. C Mace be- 
came advertising 
manager for the 
National Biscuit 
t'ompany, and 
the reason why 
he is still hold- 
ing down t h e 
job. 

Soon after the 
IH| any was formed Mr. Mace was de- 
voting his after-school hours, in 1900, 
to a small advertising business of his 
own. He had a natural talent for draw- 
ing, developed and improved by attend- 
ance at the Chicago Art Institute. He 
saw some possibilities for advertising 
display in the National Biscuit Com- 
pany, atsd asked for a job in the adver- 
tising department. Every place was 
titled. 

That did not discourage him. He 
gave up his business and took a place 
in the package department at $40 .. 
month, so as to be on the inside. Then 
he worked up ideas n' nights and pre- 
sented them to the advertising manager. 
They didn't go. One day he submitted 
a number of car cards featuring the Zu 
Zn Clown that everybody knows now. 
The Clown made a hit, and young Mace 
was taken into the advertising depart- 
ment. He worked up to the head of the 
art department, and finally to tlie adver- 
ting manager's position, lie is only 
ihiny-six years old now. 

Mr. Mace is tall, broad-shouldered and 
broad-minded He is rapid in action 
and prolific in ideas. He has developed 
what many advertising experts describe 
as the 1**1 follow-up system of adver- 
tising in use. 



DES MOINES "NEWSIE- REJECTS 
NOHTIItXIKFE OFFER 



Champion Salesman uf The Stars and 
Stripes Returns to His Iowa Home 

Dts Moist-. Aug 19.— Pat Ryan, who 
served overseas with the A. E. F., and 
made a sensation in Paris by crying The 
Stars and Stripes on the streets, just as 
the boys do in American cities, has at- 
rived home, lie sold 20.000 copies of 
one issue of lite paper, being accompa- 
nied by a Red (>. -ss nurse who collected 
the monev. Many of the papers sold for 
a hundred francs. Lord NorthcliAc 
heard of the feat and made Ryan an 
offer to remain in Europe and sell the 
London Daily Mail in Paris, but Ryan 
insisted on returning to He* Moines, 
where he learned the art of selling 
pat-ers. 

Of course. Pat returns home with 
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CHART FOR SPACE-BUYERS PRESENTED AS A 
SUPPLEMENT TO EDITOR & PUBLISHER 

Timely Analysis of Markets, Based on Populations of Cities, Together With Cireulatioq 
and Rate Data of Daily Newspapers of United States, Under Handy Group Classi- 
fications, Compiled for This Issue hy Barbour's Advertising Rate Sheets, Inc. 



IN' a special supplement, which is part 
of this issue of Editor 4 Pubushe*. 
i» prevented the most compre- 
of the circulations and 
of the English-lan- 
giiagc daily newspapers of the United 
Stales ever published. 

This tabulation, occupying the space 
of three full pages, is in effect a 
SPACE-BUYERS' GUIDE, affording 
answers to every variety of question in- 
volved it, estimating costs of advertis- 
ing campaigns in the daily or Sunday 
newspapers. Used in conjunction with 
the complete list of morning, evening 
ami Sunday English-language papers, 
with the detail' of the circulations and 
rate* of all. a» published in the issue of 
August 14. this tabulation— which is 
much more than a mere summary — will 
enable space-buyer? to readily formu- 
lae campaigns for any desired market 
units and to calculate costs accurately. 

1 hi* data chart was rnnccived and 
compiled for Editor & IV»lisiik« by 
Barbour's Advertising Rate Sheets, 
Inc.. and i, is the belief of Mr. Justin 
F. ltarlxinr that it represents the most 
comprehensive chart ever prepared for 
the tt-e nf advertisers The labor in- 
volved in the making of this statisical 
lable has been very great, but the re- 
sults achieved justify the painstaking 
ca'c w ill, which the task has been done. 
It rovers every daily paper, whether a 
newspaper or a trade daily -such as 
Women's Wear and the Racing Form. 

The llarlfonr organisation, appreciat- 
ing tlv.* importance oi presenting these 
statistics ai a time when they will be of 
the greatest possible use to space-buyers 
— just now, when fall campaigns arc in 
the making— has worked overtime in 
completing the material for presentation 
in this issue uf Editor & Pl-blisiicr. 
To expedite matters, a representative 
of Harbour's Advertising Rate Sheets 
made a special trip from Chicago to 
New \ ork, carrying type and proofs 
with him. 

Nine Grouping* Classify Markets 
The table is divided into nine sections, 
or groups, covering the number of news 
papers, trtornir.g. evening and Sunday, 
with circulation ligurcs and advertising 
rales, tor each sta'c in the Ininn. 

The groupings of newspapers are on 
the basis of populations of the cities in 
wlvclt they arc published. 

If an advertiser desires to cover a 
inarkit in any state limited to cities of 
K - that: 'M population he will find 
in Group Number One die vital facts 
concerning such markcls 

1'ot example: 1'iidcr the capii»n of 
III, rots he iv ill < in I lll.it. in cities of this 
class, flicre are 2 morning and 14 even- 
inj pa:,., r-i published. He will tied that 
i lid two -norniug p:i|>crs have a cirovila- 
<>:' 1..I4-. with a joint advertising 
rate on a basis of a . : .<Wl-1ine contract 
-.,1 aI; agaic line. The II 

eii 'iinv; papers in e-i'ie* nf this c-l :s*.s 
Ita'. '■ rt combined circulation of J-"*-!, 
ails! ' 'ihii t afUertisiiiK rate of .]4 J '7324 
an »i..re line. He- will I n. I that in thw 
group '.''ere i< but one Sunday paper, 
ii iili a ritenUtior. "f 1.3« and a rate of 
.C\ti7l43 an agale line. 



If. therefore, an advertiser desires to 
use all of the English-language morn- 
ing, evening and Sunday papers in Illi- 
nois in cities of less than 5,000 popula- 
tion. Ite will place on his list a total of 
17 papers, with a combined circulation 
of 25,50° copies (net paid averages ac- 
cording to A. li. C. and Government 
statenten's for six months' period end- 
ing March 31. W>1 and the combined 
rati for ihis group will he found, by 
■adding the figures given, to be .I800W 
an aga'e line. fly multiplying this rate 
by the number of lines required — 5.000 
or more — he will have an accurate esti- 
mate of the cost of such a campaign, 
through which he would be able to 
blanket the smaller cities, towns and 
tutal communities of Illinois The 
rates given here, as in all other groups, 
are those in effect August I, 1919, 

No Dailies in Tbi. Clasa 

This Group Xumlx-r One of the tabu- 
lation reveals that there are no dailies 
published in cues of less than S.OOO 
pnpulatinu in the following stales: 
Connecticut, Delaware. District of Co- 
lumbia. Maine. Maryland. Massachu- 
fells. New I lauipshire, Xrw Jersey. 
South Carolina. I tah and Vermont. In 
sot-ic slates, however, n will be seen 
'hat there are a goodly nurmVr of 
dailies published in this class ot cities. 
I alifornia, for instance, has ten morn- 
ing. .IN evening and 10 Sunday papers 
in cilirs oi less th an .s.OtJt) imputation. 

The alphahclieat grouping oi lite 
states is toll. lived in this chart The 
• pacc-biiyrr Mill lind. under each slate, 
ill.- same general information as to 
newspapers, circulations and rates as 
noted above for the -late of Illinois 

Advertises will find, by reference to 
the lists published in Kiutur & Pit, 
ii-iiik of Auitnst 14. in which the cities 
were listed tor each stale ..cennhng to 
llit tr populations, the names oi the pa- 
|sct> enumerated „, this chart Ho will 
abo lind the rates ,ii each paper stated, 
so that if it is desired to use only se- 
lected papers in such territories the 
matter is simpliiied. 

lllinoit Cited as an Illustration 

Group Number Two deals with news- 
papers in ciiics of more than 5.<l00 and 
less than 10.000 (stipulation. Cnder lllis 
clas-i:i.-ation wc find a greater number 
ni paper*, and tarter circulaii",,. gen- 
erally sp.,,kvng To billow through 
with the illustration as to Illinois, we 
rind thai in this group we have 4 morn- 
ing. 36 evening and 3 Sunday pa|>ers, 
Tlie morning papers have a combined 
cm iil.f.iin oi »i.J7l) ; tin- evening papers 
have a .-..nibiner! circulation of 76, 1 .76: 
tin t\o* Sunday papcis have 2.W2. The 
j.!!!* ailveriisinc' rate for the four 
morning paper* is .(M8U287 ; ; for the 36 
evening papers die mint rate i, .4039205: 
tor tb. tun Sunday papers it is .11328572. 
Tims iri. i . i : r 1 1 .irtverri.iin; r.vc ior these 
12 ria-,e-s. with a combined circulation 
of .''■,'> i. .4. w r7l.s4 an .i^alo lire on 
5 .UN line e. nl i act- 

'il.'.lp *vt,nil .'f I '.v.. sln.v.s no daily 
newspapers in . "i - oi more than ?.0<RJ 

an-! I-,- ,hv, HllOfl in the .-ales of 
Delaware. Ni.yIj. isll--.lt- Kami. Wy- 



oming, or the District of Columbia. All 
other slates make a showing under thi* 
classification. 

765 Papers in Group Three 

Group Number Three deals with 
cities oi more than 10.000 and less than 
25,000 population. This classification 
•hows some facts of remarkable inter- 
est. In cities of this class we find that 
there are a greaier number of papers 
published than in any other grouping 
of cities shuwn. The morning papers 
in these cities number 152; evening. 
469; Sunday. 144 The tutal is 765. 
The combined circulation of the morn- 
ing papers is 715.183; evening. 1AH.- 
569, Sunday. 691.547; total. 3.248,299. 
Ity using the newspapers in the cities 
grouped under the third classification 
an advertiser would be able to reach 
every slate in ibe Union except Dela- 
ware. I "tali and the District of Co- 
luntbia. 

The morning newspapers in Group 
Three have a joint advertising rate of 
$2.7+85767: the evening newspapers, 
$7.4736572; the Sunday. $2.9313428. 
Thus at a combined rate of $13.153576? 
an agate line an advertiser would be 
able In purchase 5.000 lines of space in 
every morning, rvening and Sunday 
new spaper, m. the English language, in 
every city in lhc I'nitcd States of more 
than ten thousand and leu than twenty- 
live thousand population. This would 
mean reaching markets which support 
a greater number of daily newspapers 
th^r anv o:her classification shown 

• 

States Which Lead in This Class 

Turning to slate statistics under 
Group Number Three it is shown that 
f'oiitisv Iv atna has 66 morning, evening 
and . Sunday papers in cities of more 
than 10.0CO ami less than 25.000 popula- 
tion ; In. liana ranks second among ihe 
siaus wiili 50; Ohio has 48; New York 
anil Texas have 47 each; California has 
4J and Illinois 41. 

I'eimsylvania also leads in total cir- 
culations for this group of papers — 
270.416 Ohio's toials are 202.004; New 
York. 1*8.852: Illinois. 158.079. Texas. 
1A3.6HJ; California, 113.340; Indiana. 
84.267. 

Group Number Four includes cities 
with populations ot more lhaii 25.000 
and less than 50,000. In cities of this 
class there are published 74 morning, 
181 evening and 'AI Sunday newspapers, 
a total of 345 These papers have a 
combined circulation of 3,713,667. Thus 
the 345 newspapers in this group have 
a total circulation +65,370 m excess of 
the contained i.ual of i lie 765 pai-crs in 
Group Three. The combined advertis- 
ing rate for this group is SIO.2431476. 
as compared with $13153576? for the 
papers in tsroup Three. 1 his illus- 
trates the genetal and perfectly sound 
,l,'e that hue rales are less per thou- 
• and of circulation in larger newspapers 
than in the smaller ones. 

Reaching the Lareer Cities 

Group Xuinher i-ive covet- cities of 
nv-re than Wf1*\ and less than 1(1)00 
p polar irnv In cities of this clas; there 
at.- V i,|.|isli....l loial ,•• \9l morning. 



evening and Sunday papers, with a c i» 
bined circulation of 3J78.402 and a jou* 
advertising rate of $7.3400010 an ag>« 

line. 

Group Number Six, aimlyinff io ritiei 
of more than 100,000 and less than 2'$,- 

000 population, shows a total of 211 
morning, evening and Sunday newspa- 
pers, with a combined circulation ol 
7.076.974 and a combined advertising 
rate of $132340007. This joint rate il 
but slightly larger than the rate chatge4 
in Group Three for papers having a 
total circulation of 3.24K,29V. 

Group Number Seven includes cities 
with populations above 250.000 and ';tl 
than 500.000. There arc 115 morn.-is. 
eirning and Sunday newspapers in tliii 
group, with combined circulations of 
7,284.133 and a joint advertising rale of 
$12.3505071. 

tironp N'umlwr Eight embraces cinei 
between 500.000 and t.ftW.OOO popula- 
tion There are 66 morning, even-rj 
am! Sunday newspapers in this grcj^ 
wiih a combined circulation of 7.306- 
' 50 and a joint advertising rate ci 
Slll l o7.W2 an agate line. 

Cortring Metropolitan Markets 

Group Number Nine includes all eioo 
of more- than 1,000,000 |soptilation tr. 
these cities there arc 81 morning, even- 
ing and Sunday newspapers publisher, 
wiih the vast total circulation of 
1 10.138 and a combined advertising —if 

01 $lS7(Xi2K52 an agate line. The tot; 
circulation of the 81 papers in tiif^ 
cities is 3.810.181. greater than the n-j: 
iTtsiilatit^ns of the newspapers in Gri^;. 
Number l-ight. while the average Li' 
rale is slightly higher, per thousand : 
circulation, providing an exception •-, 
the general rule. 

I 'inler lhc section of Grand Tou> 
in die Chart we lind that there are 2. l'u 
tTioming and evening papers and 5fts 
Sunday issues in the United States, 

The evening papers outnumber f 
morning issues more than three to or: 
the 1'iRures l«ing : Morning. 506; even- 
inn. 1.65G 

The morning papers have a cuttibrt: 
circulation of Q.919.339; the even:r.r 
papers. 1 H.ifiifH 0 : tb,. Sunday i«su:-. 
17,611,517. 



Circulation Totals 

Thus the combined circulations of (-.: 
inocniec and evening newspapers 
printed in the- Knglish language in the 
Cnitid Slates total 27,'>93.299 ; il't 
Sunday papers being added bring the 
•otai circulation of the English-languor 
daily and Sunday papers of the UniV-i 
States to 45.6I2.816. 

The combined advertising rate of t'ne 
mornino papers of the t'nitcd States :: 
$23.1118855 an agate line, 

The cmbinn! advertising rate nf tat 
r veiuru newspapers of the I'nitcd Stair: 
,-. s-t|.4<Al0272 an agate line. 

The combined advertising rate of -.It 
Siiinl.iy ini>ers of the I'nitcd Statrs- 
Sunday issues of dailies— is S39.3l.231'.' 
an agate linr. 

The joint advertising ra-e for ..' 
oi ihe morning, evening and Snr.lj. 
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GREATEST NEWSPAPER FEATURE OF THE YEAR 

WHAT HAPPENED TO EUROPE! 

By FRANK A. VANDERIIP 

i's Foremost Banker and Financier 



Now Appearing in Leading American Newspapers Including: 

NEW YORK SUN PITTSBURGH GAZETTE-TIMES 

CHICAGO DAILY NEWS PORTLAND OREGONIAN 

ST. LOUIS STAR SEATTLE TIMES 

FORT WORTH RECORD PHILADELPHIA PUBLIC LEDGER 

ST. PAUL NEWS OMAHA NEWS 

BUFFALO TIMES INDIANAPOLIS STAR 

SYRACUSE JOURNAL DES MOINES REGISTER 

"The articles are exciting intense 
and wide-spread interest in this city" 

—PHILADELPHIA PUBLIC LEDGER 

Mr. Vanderlip spent three months in an extensive study of 
European conditions. 

He came to some startling conclusions. 

Important adjustments must be made, in his judgment, if the 
present order of civilization is to endure. 

Even phase of the economic disturbances now exciting the 
attention of all American newspaper readers has previously made 
its appearance in Europe. 

In "What Happened to Europe," Mr. Vanderlip tells how the 
greatest political, financial and labor leaders of the allied nations 
arc meeting the emergencies that face their countries. 

Every employer, every merchant, every working man and 
woman in your city will find in "What Happened to Europe" a 
direct appeal to their keenest interest. 

An American feature for American newspapers. 

Wire for option and rate today- 

« 

UNITED FEATURE SYNDICATE 

318 WORLD BUILDING NEW YORK CITY 



18 Editor & Publisher for. 4 ugutt 21, 1919 



SMALL PAPERS ALREADY FEEL PINCH 
OF TIGHT NEWSPRIN T MARKET 

Available Supply Is Rapidly Disappearing or Has Vanished — 
International Paper Company Has Contracted for Capacity 
Until 1920— Shipments in July Exceeded Production 

THE outstanding feature of developments in the newsprint market during 
the past week was the issuing of reports by the Newsprint Service 
Bureau, on J9 mills showing that shipments exceeded production by 
1,204 tons for the month of July. 

The report credits the companies with producing 157,07* tons and with 
shipping 158,278 tons. The average daily production of newsprint for the 
same mills for the month amounted to 99.6 per cent of their average daily 
output during the three months of their greatest production in 1914, 

Export* for July Were Tfo Per Cent of Production 

In the past July has been one of the 50-ton machine does not benin turning 
low months for consumption. During not newsprint in a few days after the 
that month it has been the practice ot order is placed. A 50-ton capacity mi- 
newspapers to lay in a surplus stock to chine weighs 700-tons. Two years is ihe 
meet winter needs, hut shipping reports usual time allowed for building and then 
this year show that conditions were re- an additional 6 months must be allowed 
versed 

Kxport* of newsprint to countries 
outside of North America, for July were 
7\ j per cent of total production, or less 
than for the same month last year. Im 



More it reaches the point of perfection 
where ii will turn out news print " 

Blames Government Regulation 

A. Kntliwei:, president of the Ca- 



pon reports on pulp and pulp wood im nadian I'ulp and Paper Assoc anon, in 
June show that we purchased 4117 tons * 'ccc-nt much-quoted signed artic'c that 



from England and JO tons from the 
Netherlands. 

In its survey for the tin nth vi July the 
News Print Service Bureau in the 
monthly bulletin just issued. says: 

"Production by the United States 
mills during the -irst seven months of 
1919 wis 38.41d tons or 6 per cent 



appeared in the Canadian edition ot the 
New York Sun of August 12, said 

"It is true thai Ihe domestic coimmip- 
iion of newsprint has increased ma- 
terially in the past six mouths. A. her 
t'sinij has extended very consiil'-rab'v 
Newspapers are no longer conserving 
•In ir supplies as they were doing cltiriny 



greater than during the same months in "be war. Nc» publications are springins 



191K. Canadian production dnnni; this 
period exceeded thai of the ssuiu seven 
months in 1918 by 23.14S tons, or 5 per 
cent, making ihe mmhined production of 
the 3V reporting liompani.. r-I.SM tons, 
or 6 per ceri greater than in the tirst 
seven months of 1918. 

"The L'uitcd Slates mills shipped 3,- 
fv5 tons and ihe , anadtan nulls 1.1.551 
tons more in the- List sevca months of 
1919 than in the torrcspondirm penm! of 
1°1H, making comb ntd shipments 17.226 
tuns or 2 pei ft in more. 

"St->Ws dtinitir July decreased 1,151 
tens at I'niied Slate- mill poin'.s and 
increased 218 tons :, I 1 -madijit mill*, 
mafcmn tolal stocks 9.1.1 tons lc,s on 
July J I. 19|i, ,| UI1 M | um - jri The 
total of 34.4MI ; t >nt on hand a: all milis 
July .11 amounted to slightly inote titan 
five days' pf diicti>.n " 

Small Papers Keel Pineh 

Many small Papei s art air. .oh feel- 
ing the pinch of a light mars.iv aorord- 
lng to ri'iKiria reaching f-'tei-'K & Prn- 
iisum and at least one naps r in a plea 
i- r newsprint has stn'cd that it will l-s- 
c -inpclleil to su-pend unless a supply for 
immediate needs is secured 

I lie available supply is rapidly disap- 
pearing or is already gone. The inter- 
national Paper Company is completely 
told <>m ior ll-eir entire production up 
to January 1. l"2l>. 

Large purchases e.t surplus sle-cks .it 
prices ranging around the 5 cents a 
IH'iie.d mark have keen rumored ami gen- 
erally ctt'dilcd during -lie [..1st wees' 

Keaardless oi figures which show 
thai excessive demand is ra|. ; d!v c.itii.:< 
up available supply .in ea»v feeling has 
been created in some circles .v rtpnrls 
of new paper mill projects. incotpora- 
ti.'H-. .Old mipr.iv, niei.l* a nhl i:n!l< In 
spr:.kin^ of tin* art atl'hotits saol. 

•f'llSli-ll.Ts slnotM n. t e I CT is rl 

away by fabc hop,. Mam v..?, nulls 
an: e>«itcmj>l-ved and vr. :.t improve- 
ments are under consideration, lint we 
must not g. : aw.r. Ironi the tic; that a 



brins alxju: so undersiratde a situation.'' 
In discussing a recent article appear- 
ing in F.i>iiu« & PunLisimt, Mr. Both- 
well said: 

"The opinions of newspaper publishers 
of the experience and standing of S S. 
Carvalho are certainly entitled to the 
utmost consideration, and when he says 
that an increase of ltd per cent in the 
paper manufacturers' costs for labor, the 
doubling of the price uf his .coal, of 
which it take* practically one ton 10 
produce a ton of paper, the added ex- 
pense of wood gathering due to the more 
extended areas from which it has to be 
brought, and the fact that the foreign 
markets are offering to pay almost twice 
what domestic consumers are now pay- 
ing for their paper must inevitably result 
in higher prices for domestic consumers, 
no sensible man will desire to dispute 
him. 

Urgei Conservatian 

"Mr, Carvatho ur"es conservation and 
Ihe cutting out of waste as a proper 
means to meet the situation. Certainly 
waste and unnecessary hoarding will not 
help Sound business would also sug- 
gest that waste is not justifiable under 
any circumstances, but it is for the con- 
sumers themselves to define what is 
waste and to take whatever helps may- 
be necessary to forestall it 

"In the various Government inquiries 
into the news prim industry the manu- 
facturers have made attempts to show 
that all publishers were not making 



rarcful use of their raw material, I Tit 
publishers themselves resented any sticb 
suggestion coming from the manufac- 
turers. They have always maintained 
that they know their own business W 
and undoubtedly they do. Statements, 
however, which represent the manuiic- 
turers as indifferent to the situation and 
to Uie possible difficulties that await 
publishers in getting their paper supplies 
do the manufacturers an absolute injus- 
tice. The only criticism the manufac- 
turers have to offer is that the policies 
pursued by certain newspaper publish- 
ers in the United Stales and Canada 
during the last three years in bringing 
about Government regulation of the in- 
dustry are reacting upon the publishers, 
since without such regulations the Cana- 
dian end of the industry at least would 
now be in a much lietter position to sup- 
ply the increasing demand for paper." 

Within the last few weeks production 
has been increased 50 tons by putting 
an additional machine in operation at 
the mill of the Brompton Pulp ar.d 
Paper Company at East Angus, Que 
The Spanish Kiver Pulp and Paper 
Mills, Ltd., have orders in for two Hi- 
ton machines for their mills at Saul: 
Ste. Marie. OnL From an authoritive 
source Editor & Publishm teams that 
these machines may be in operation i- 
about eight months 

This will increase the available str, 
ply by July 1 next year 150 tons and 
(OniliMiirrf on Fage 23.~\ 



and -he plihh-l'.ing business was ne 
more prosperous or more active, to judge 
from outward appearances. But that 
do-s not mean ihat any one is going to 
l.e deprived of pa|st-T. Time lias always 
hi -n sulnciem to meet tile demand, and 
ploh.il, 1; always will be. 

"I'vpalisioi: ot the in wsprit:! industry 
h i- been unduly han.li, app..-! hi ob- 
stacles put :t] i:s way, such a- linvern 
m. ri cnntml of prices, cc. I'Hr t'nc*c 
tin,* manufacturers arc trt nowise r. 
Maine. Now- can an industrs- he o\- 
l-vcti-il to c spard when it due- Lot kn. i .s 
w hat price it is receiving for iis . input : 
Government prices ri veil as applicable V. 
paper sold throughout I9IH, ate still a 
nutter for judicial decision in both 
i ai'-.nla and tlie L'nited Sjatc-, and h ub 
man i: fact ure rs and ihe consumer* are 
left in igie..ratiee as to what thee ulti- 
mately will be Government legula'ioti 
in (Canada hail the immediate »ud certain 
el 7 -.-! of shutting off plans to increase 
the output of paper, as therr is ample 
sworn evidence in the various leeords to 
prose. If this ha* resulted in a shortage 
of paper and higher prices, those who 
invoked tbivcrnnient regii'atnei-, arc rc 
sponsible not the manufacturer-." 

(Mo Price Reductions 

In another place be said 

"' \s to prices, it is tri:e, ns state*!, tlut 
c.'iidiboiis do not favor an immediate 
rciluctioi:. Industrial deni.inds. ;b.e ri*<- 
in trar^portation rates ami the u-.CTeased 

ro-t of raw materials arc all -.p| i| to 

it On the ether ham! the majority ot 
■he tii.uiufa. hits n am not disoo^ed to 
take undue advantage -,f die situation 

I 'll" ill ■-!■! c T * aim are will in L- be t:or rte'l 

rtj.ni(H- an- basing no ih'b'-.'li;. in 
*, i iiring lair ;.ml n-a <• •n.-bb' cnniraet* 
Some i'. 'i . . i acts already mai'.e f - tie vt 
> ear's s.ippb, show -ippre, ■-.able -tI- 
■, am-.- ■ , r th - i :<r\ pr:rv. 

"I'cttaitilv lov. if any. of the larger 
manufacturers ds sire to .ee i r.ir.aw .v 

n-iiket. ,vi:l: -.tic* - adv .•«••! 1>ih. ml all 

*s.i«ii ri or will tb.v do jiieimv :.. i:rlp 



— adaptability 



What iiiainifucturcr lia* not had tlic prob- 
lem of "spotty" «ah'**; of lightning move- 
ment in rertuin rscctioits and Ma|:nation in 
othor»? 

The diagnosis usually givrs you the reason 
and wHiii'tiniPn th<> solution. Rut occasion- 
ally fiTtain loral eonilitioni. niakc it impo«- 
•iblc to conduct n profit able busiucsi*. 

Now if yoti cunliot *how a pruftl. why ad- 
vertise therr? 

Convcrffly, if local appeal, a treatment 
different from any other in the country, 
w ill enable you to -how a profit, why doti't 
yon corit'cnlratc there? 

Throii|{h natiolial mediums part of your 
advertising hat* at least two obvious chances) 
of potng to waste: inadequate distribution, 
wrong appeal. 

Through newspapers you stop advertising 
leaks. You eon fine your campaign to 
channels of distribution. You change your 
copy appeal to meet local conditions'. 

A newspaper rutnpaign is the obvious and 
logical adjunct to your sale* organization. 

Invest in Newspaper Advertising 

E. Kalz Spe<'ial Advertising Agency 

KstnblolK.j pea 

Publishers' Representatives 

\ew York 
Chicago 



City 
San Francisco 



. ,., /Visire,' /«*. u„, ,1 Uty «. 1919. 
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NEW YORK STATE 



A MARKET FOR MERCHANDISE 



IT ERE is a real story of a real advertising cam- 
paign, told by an agency man in New York 
City, whose name, for obvious reasons had better 
not be mentioned. 

A MANUFACTURER of a floor covering was it* 
duced to trade mark his product and then, 
naturally, to advertise it, thereby popularizing it 
and creating a permanent market. 

r P HE agency man who tells the story took hold of 
the proposition. He was given a large, juicy 
appropriation and proceeded to buy pages in many 
of the standard magazines — not only to buy pages, 
but to have colored plates made, and finish up the 
job brown in every way. 

^HIS campaign ran for nearly a year, and was 
scheduled for an indefinite run. and salesmen, 
armed with proofs and copies of the advertise- 
ments, went out on the road, looking for business 
— which they did not find. 

r PHEY were asked, in almost every instance: 
"What stores in New York have this mer- 
chandise on their floors?" 

'T'HIS was an embarassing question, for it was 
a fact that the goods were merelv "sampled" 
in the stores in New York, and there were no real 
goods on the floors, and merchants in other places 
did not want to handle the goods unless they had 
"made good" in New York. 

A LMOST every expedient had been tried to 
■'"■induce New York merchants to handle these 
goods — but New York merchants argued that 
there was no demand for them, and unless a de- 
mand appeared they would not stock them. 

IN ALLY New York daily new spapers were 
used. They were not treated as well as the 
magazines, to be sure — but they were used. 

AND the dei?» uid was created, and the mer- 
chants stocked the goods, and the traveling 
men went into the territory and sold the goods 
because they had "made good" in New York, 
and thev had made good in New York because 
the demand was created by daily newspaper ad- 
vertising, and the merchants were alive to the 
demand and stocked the goods — and that is the 



N 



EW YORK daily newspapers can do it. They 
have done it a thousand times. They are 
doing it all the time. As a well known moving 
company advertises we say: "When the side bines 
of advertising won't, daily newspapers will." 

A NOTHER thing this story points out is that, 
-^once you win a market in New York the rest of 
the country is easy to 



T^HESE New York daily newspapers can and 
will open the door for your goods if you will 
give them a chance. 



Circu- 
lation 

Albany Knickerbocker Pre* (M) 33,559 

Alhanjr Knickerbocker Frew IS) 43,957 

Albany Sunday Telegram 27.959 

•Batavia Newt I E) 8,458 

Binghamton 1'reta-l.eadcr (E) 26^46 

•Brooklyn Daily Eagle (E) 46302 

•Brooklyn Daily Eagle (S) 69.046 

•Brooklyn Standard-Union <E» 53,264 

•Brooklyn Standard-Union (S) 58,929 

Buffalo Courier & Enquirer (M&Kl... 70,626 

Buffalo Courier & Enquirer (Si 11S459 

Buffalo Evening New. IE) 103,634 

Buffalo Evening Timea ( E) . ........... 56.861 

Buffalo Sunday Timet (S) 71,435 

F.lmira Slar-Casette (El 25.889 

Glen* Fall* Potl-Star (M) 8.045 

Glovertville Leader-Republican ( E) 6.275 

Glovertville Morning Herald (Ml 6.245 

Iihaea Journal (E) 6,791 

•Jameilown Morning Poll (MS 9.131 

•Mount Vernon Daily Argtu (E) 7,193 

Newbnrgh Newt (E) 10.613 

New York American (M) 305.241 

New York American (S) 947,270 

New York Globe IE) 179,906 

tNew York Herald (Ml lin-aa* 

tNew York Herald <S> 

New York Evening Journal (E) 675,118 

New York Poll (E) 32.369 

New York Sun (E> J94.69S 

tNew York Sun (Ml 111? 114 

tNew York Sun (9) f «'*»*" 

tNew York Telegram (El 

tNew York Telegram (S) 

New York Times (Ml 

New York Timea (Si 

New York Tribune (M) 

New Y'ork Tribune (SI 

New York World (E> 

New York World (M) 334413 

New York World (S) 569,762 

Niagara Fall, Catena (E) 12.454 

Ponghkeepaie Sur (E) 9,920 

•Rochester Timea-Unlon (E) 67,121 

Rocbetter Herald (M) 35.826 

Rome Sentinel (El 5,353 

Schenectady Union Star (E) 17,660 

Syracuse Journal <E) 45^030 

Troy Record (M4E) 25,537 

Yonkert Dailv Newt (E) 3,640 

*A. B. C. Statement! April In. 1919. 

Government itatemenU April ltt, 1919. 

Total Circulation 

10.000 Line Rale 

2,500 Line Rate 

tSeven-day average. 
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A DOUBLE 

Having purchased the exclusive serial rights of 

GENERAL LUDENDORFFS OWN STORY 

for the United States and Canada— which rights are fully protected by copy- 
right — and having sold exclusive publication rights of this story in their terri- 
tories to more than sixty leading American and Canadian papers, we hereby 
notify all other papers in those territories that publication of extracts or 
paraphrases of the Ludcndorff material — whether taken from the American or 
European press — will be a direct infringement of the rights of those papers 
which have purchased the publication rights for their territories, and any publi- 
cation in open territories — except through an arrangement with us — will be a 
direct infringement of our rights. 

THEREFORE 

To avoid complications, all publishers and editors are respect- 
fully cautioned not to print any Ludendorff material except 
through arrangement with us. 

AND 

Those in open territories have still the golden opportunity to 
obtain the biggest feature in the history of journalism for 
their readers. 

Publication begins September 7th. Will run appi 

If your territory is open, close today by wire, and advertise 

publication in 



THE McCLl RE NEWSPAPER SYNDICATE 
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WARNING 

The papers which have already arranged 

publication of 



with us for the 



LUDENDORFF'S OWN STORY 

and whose rights we are protecting by this announcement are 



NEW YORK WORLD 
SAN FRANCISCO EXAMINER 
LOS ANGELES EXAMINER 
TORONTO STAR 
BRIDGEPORT POST 
WATERBURY REPUBLICAN 
DAYTON NEWS 
SPRINGFIELD (Mass.) UNION 
SAN ANTONIO LIGHT 
PORTSMOUTH TIMES 
FARGO (N. D.) FORUM 
TACOMA TIMES 
LEXINGTON HERALD 
OKMULGEE (Okla.) DEMOCRAT 
HAMILTON SPECTATOR 
LINCOLN STAR 
SASKATOON PHOENIX 
MOOSE JAW TIMES 
BOSTON POST 



LOUISVILLE COURIER 

JOURNAL 
CHICAGO DAILY NEWS 
SEATTLE STAR 
ST. LOUIS POST DISPATCH 
CANTON REPOSITORY 
ATLANTA GEORGIAN 
BALTIMORE NEWS 
BUFFALO TIMES 
ALBANY KNICKERBOCKER. 

PRESS 
ITHACA JOURNAL 
SUPEBIOR (Wis.) TELEGRAM 
PADUCAH (Ky.) SUN 
ABILENE (Texas) REPORTER 
PORTLAND OREGONIAN 
CALGARY HERALD 
LONDON FREE PRESS 
EVERETT HERALD 
REG IN A LEADER 
WINNIPEG FREE PRESS 



PHILADELPHIA PUBLIC LEDGER 
ROCHESTER TIMES UNION 
PITTSBURG GAZETTE TIMES 
SYRACUSE HERALD 
MILWAUKEE JOURNAL 
SAN DIEGO (CI.) SUN 
NASHVILLE TENNESSEAN 
SPRINGFIELD (Ohio) NEWS 
YOUNGSTOWN TELEGRAM 
SALT LAKE CITY TRIBUNE 
GREENYTLI.E (S. C.) PIEDMONT 
OMAHA WORLD HERALD 
AUSTIN (Texas) AMERICAN 
FRESNO (CaL) REPUBLICAN 
VANCOUVER PROVINCE 
EDMONTON JOURNAL 
OTTAWA CITIZEN 
LETHRIDGE HERALD 
FUNDI. AY (OHIO) PUBLISHING 
CO. 

EVANSVILLE COURIER 
WASHINGTON POST 



CLEVELAND PLAIN DEALER 



MINNEAPOLIS TRIBUNE 



lately one hundred days. 2,500 words daily. 

most momentous story that has ever been secured for first 
newspapers. 

373 FOURTH AVENUE, NEW YORK 
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TIPS TO THE AD MANAGER 



F. Wallis Ahmsthonc Company, 
North American Rldg., Philadelphia. 
Dicing copy for a linoleum combination. 

Geocce Batten Company, 381 Fourth 
avenue, New York. Sending out orders 
generally for E. A. Mallory & Son. 

Nelson Chesman & Co., 1127 Pine 
street. St. Louis. Will make list during 
September tnr Marmola Company. 

CxiTcnriELO & Co,, Brooks Bldg., Chi- 
cago. Placing full page advertisements 
in newspapers for Firestone Tire & Rub- 
ber Company. 

D'Aiscy Advertising Company, Inter- 
national Life Bldg., St. Louis. Placing 
advertising for Indian Packing Com- 
pany. 

Daklow Advektisisc Company, World- 
Herald Bldg_ Omaha. Making up fall 
list for George H. Lee Company. 

Dippy &■ Aitkin, 12th and Filbert 
streets, Philadelphia. Placing the ad- 
vertising for Mason Tire & Rubber 
Company. Placing the advertising for 
Eavenson & Sons. Inc, using only Phila- 
delphia newspapers, but will gradually 
extend their campaign. 

FauY-HAXLr AnvianstNC Company. 
1130 Walnut street, Kansas City. Plac- 
ing the advertising for Kansas City 
Chamber of Commerce. 

1 1 a nff- Met/ger . 95 Madison avenue, 
New York, Placing mostly full page 
copy generally for Famous Players- 
l.a<ky Corporation. 

Wylie B. J i M l U Adyextising Agency. 
Placing orders for Dr. Cary Marsh 
Root. 

H. K. McCurX Compaxy, 61 Broad- 
way. New York. Making contracts gen- 
cralh for Standard Oil Company. 

y.i<i L T. MiRTis. 280 Broadway, 
New York, Placing large copy with 
mipi ptft licneratly fur Friends of 
Irish I'reednm. 

Mcsvox Homeopvtiiic Remedy Com- 
pany. 54th street anil Columbus avenue, 
Philadelphia. Usually make up their 
new list during September and October. 

E. P. RtulNCtnx Agency, 1280 Main 
street. Buffalo. Again placing copy gen- 
erally for Kondoit Manufacturing Com- 
pany. 

Riitjr.Bviu. VtivutTisisc Agency, 621 
Broadway. New York. Ai present plac- 
ing large Copy in New York City and 
Washington. D. C, and contemplate 
adding more newspapers later to their 
list for American Committee for the Re- 
lief of Hungary. 

SiiMtuw. Shawhnn & Sheridan, 
Inc. 30 L'.isr 34th street, New York. 
Will place their adtertising in cities 
where local dealers will assume 50 per 
cent of the cost for Bethlehem Motors 
Corporation. 

VxMWWtuS) & i n, 140 S. Dearborn 
street. Chicago. Placing full page ad- 
vertisement in National weekly news- 
papers for Commonwealth Motor Cons- 
pan v. 

Van Pattest, Inc, SO East 42nd 
street. Nrw York. Sending out orders 
to Canadian newspapers and to newspa- 
pers in most large cities in the United 
States for Cosmopolitan Magaiine. 
Al-o sending nut new copy for Chalmers 
Automobile and Maxwell Automobile 

Wood. PtrraMM & Ui«>» Company. 178 
Turnout street. Boston. Making up list 
for fa'l campaign for Peerless Knitting 
Mills Company. Placing advertising for 
American Woolen Company. 

>>.. k s, Smiim It FtENCit. Inc.. De- 
troit. Placing an extensive campaign 
for LarfuW's Milling Company. 

W. A. Paiiliis"N Company. Inc., I 
Mj'Ii-mm avenue, New York. Will place 
the ait I ml for Dailey & Co, 



LIVE OAK OF HARTFORD 
TAKES I P NEW YORK AT 
BUFFALO 



Win Contest to Control 
Western Labor Newt) 




Wjlie> A. Alum 



WHAT is a loss to the advertising 
field of Hartford is Buffalo's 
gain in the transfer of Walter A. Allen 
to the latter city to take charge of the 
office opened 
there by the 
M a n t e r nach 
Company, of 
which he is sec- 
retary, for as 
president of the 
Charter Oak Ad 
Club be played 
a big part in the 
live activities 
that have helped 
keep the Con- 
necticut city up 
and doing things. 
Mr. Allen's 
connection with the Manternach Agency 
dates back to 1913 when he joined the 
organization as manager of sales. His 
business experience started in 1902 when 
he gave up farm life at the age of 18 to 
enter ■ strictly commercial pursuit Dur- 
ing the period of ten years, he was con- 
nected with several large organizations 
including Meld Work for Armour & Co, 
The Hartford Rubber Works Company 
<U. S. Tire Company), etc. 

Mr. Allen has made a life study of 
selling and advertising. His experience 
is very practical, including work with 
manufacturers and then in the more 
strictly advertising business. He is, 
therefore, admirably fitted for his posi- 
tion of president of the Charter Oak Ad 
Club to which he was elected in 1918. 
Prior to that time he had served in the 
position as secretary to the club. 

As secretary and then president of the 
Charter Oak Ad Club. Mr. Allen was 
largely responsible fur the very active 
participation of the Ad Club in war 
work. The club handled advertising and 
publicity campaign for the entire state 
of Connecticut on Liberty 1-oan drives, 
War Stamp drives, etc. 



International Union Members Oua Edi- 
tor Who Represented Their Rivals and 
Pal Circulation Manner in Charge 



"Automatic Newsboys" Now 
Serve Philadelphia 

Slot Machines at Street Corners Deliver 
Copies of Public Ledger and Evening 
Ledger — No "Ulankn" 

Philadelphia, Aug. 20. — Philadel- 
pliians may now purchase the Public 
Ledger and the Evening Public Ledget 
from "automatic newsboys" at various 
street corners throughout the city. Two 
cents dropped into a slot machine re- 
leases a copy of cither of the newspa- 
pers, The machines are placed only at 
such corners as are not served regularly 
by "newsies," or whicti Oo not have 
newsstands. 

One reason for installing the slot ma- 
chines, according to announcement by 
the two newspapers, is that frequently 
the newsboys quit business early in the 
evening and often ihe newsstands clusr 
up soon after sundown. 

In the case of the Public Ledger— the 
morning newspaper— only the local edi- 
tion is put into the slot. With the Eve- 
ning Public Ledger, however, changes 
are made as each edition appears "on 
the street." 

The papers may be had for two cents 
only. If any other coin is dropped into 
the apparatus it drops out again. When 
the papers in the machine are exhausted, 
money dropped into them is automati- 
cally returned. 

The machines are painted yellow. 



Winnipeg, Aug. 20. — A fight for the 
possession of the Western Labor News, 
formerly the official organ of the Win- 
nipeg Trades and Labor Council, is one 
of the aftermaths of the Winnipeg gen- 
eral strike, and a phase .of the struggle 
between the international unions and the 
One Big Union. 

At a rrcent meeting of the Trades 
and Labor CounciL which the interna- 
tional element declares was "packed," 
the O. B. U. carried a vote to take con- 
trol of the council and all its property. 
The international men fought the trans- 
fer and won out. 

It was held that the O. B. V. had no 
'egal right to anything belonging to the 
Trades and Labor Council, which is a 
branch of works under the authority of 
the Dominion Trades Congress, with 
headquarter? at Ottawa. 

The Rev William Ivens. one of the 
leader? in the recent strike, and a disci- 
ple of the O. B. V., has been dismissed 
as editor of the I-abor News, and Alder- 



man W. B. Simpson, formerly circula- 
tion manager, is in charge editorially 
until the status of the paper is definitely 
settled and a new editor appointed. la 
the meantime the One Big Union fac- 
tion is preparing to issue a bulletin o( 
its own. 

The Western Labor News claimed a 
circulation of 30,000 as a weekly. Dur- 
ing the strike period it was publishr-l 
as a daily. 



WAGES UP AT ALBANY 

Old Conlracl Allowed to Lapse by Mutml 
A greemem 

Albany, N. Y„ Aug. 18 -The Press- 
men's Union No. 23 of Albany, which 
includes about 40 employes of loca: 
newspapers, has agreed to a new con- 
tract with the publishers, which calls for 
an increase in pay of $5 a week for 
pressmen and $4 a week for assistant) 
They will gel an additional raise on 
January 1 of $2 a week for all except 
female employes, who will get $1. 



J. S. Clark, secretary -treasures or 
the Birmingham (Ala.) News, is in New 
York City for two weeks on business 
and pleasure and is stopping ai the St 
James Hotel, He is accompanied b> 
Mr-. I lark 



Brooklyn has about 
400,000 homes. 

What have you to 
sell that goes into 
a home? 

How many of these 
400,000 Brooklyn 
homes contain 
your product now? 

Here is a concentrated 
market, and all of the 
Standard Union circu- 
lation is concentrated 
in Brooklyn. 
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British News Agencies Busy 
in South America 

John F. Barry Sees Need for More Exlen- 
•ive Sen ice There hy the Press Amo- 
rimiam of the United Mules 



John F. Barry, special staff core- 
spondent of the New York Commercial 
in South America, writes from Para. 
Hrazil. concerning the efficiency of the 
Hritish system nf news propaganda in 
that country, tie points out the great 
amount of news matter furnished to the 
Brazilian papers from London, all of it 
written from the Uritish angle. 

Telegraphic dispatches have lately 
been specially emphasizing the domi- 
nance of England in the development of 
the airplane tor commercial purposes, 
says Mr. Harry, while the reader is 
naturally disposed to believe that the 
United State* is doing nothing at all in 
this line. 

Mr. Barry notes the good work ac- 
complished—although as yet only iu a 
small way, comparatively— hy the Amer- 
ican press association*. He believes that 
an extension of this work, through 
which news of the United States will be 
made available to all South American 
newspapers, will prove to be the most 
vital factor in the extension of our trade 
to South America. 



COX ATTACKS F»H>I> PROFITEERS 

Ohio Govemor-Kditor Wants 2,000.000 
Pounds of Food Seism) 

('twin (Mi. vuvr -*> — ' mvcrn.ir James 
M. lux, whn-e iw'i new -paper*, the 
Davicm New* ami 1 lie- Spnni;:ield News, 
have been <I<-m.,v.iiciii food proritecring, 
has asked I'uited States Aitiiriicy-tjen- 
era' Palmer t.» take ~ c|is n: scire more 
than J.00U.l<i> ;..:mrU •>: meals alleged 
to |.e held in "t.-rase in this city in vio- 
lation . ! Ian 

Many daily nev. s;ia;n-r, in other cities 
of Ohio are conducting campaign* 
anantFt ic-nd pru-in-ering, the subject 
fttrnUhitiK m..r<- live -news copy jnsi 
now than aiiytl'ins: c.se. 



The l-'ort Worth (Texas) Star Tele- 
gram has l'i>-mi excavating for a new 
building, which will cost i-KXMXO and 
whtch it mil occupy exclusively. Alnilit 
S^Xl.OUO will lie spent for new equip- 
ment, inrlmling two high-speed Gciss 
octuple presses and complete sitrcotyp- 



n;i-. ration with Barbour's Advertising 
Kate Sheets. Inc. presents this mattct 
to its mders — the space-buyers, adver- 
tising agencies, national advertisers and 
newspaper publishers of the United 
States — with full realization of its im- 
mediate value and helpfulness to them. 
The task has lieen done in line with the 
policy of Editor & Pcm-Ishiji to give 
the fullest measure of service — "a meas- 
ure pressed down and running over." 
There is otic element of selfish interest 
involved— the knowledge that "we grow 
as we serve." 



CHART FOR SPACE BUYERS 

I ( <iil/:>n>C(i rViiin /'iij.v U>- 1 
newspapers of the United Stairs is 
Jinfi7i'4i!Aj an astaie line. 

t 'nlv Sunday issue- ol daily newspa- 
pers are included m : lie- enumeration of 
Sunday newspapers in the United 

States. 

Presents Unanswerable Arguments 

This chart for spaet-buyct.i afford*, 
in the astoiiiidini figures it presents, the 
strongest pnssitvle brief in behalf ot 
newspaper advertising— show-tiig the in- 
tensive way in which new-papers cover 
every market unit, the adaptahilny '»:" 
newspafrr can-pan;-!* to localised na- 
tional advert siti,[ ml the amarinvtlv 
low rates al vv h c'i ihc t.cvv-| a|n-t- -<-!l 
adveriisiriv svacc 

U 5 cd in rnrniectii-n villi tin- dv'ailrd 
lists of iii-wspai i-i-. wuh liieir ritcttla- 
ttons ami rau-s. containr.l in l l-inik & 
PrRUfittm for Auitnst M, the task of 
makinvT cstimaio t t prospect t'. e ailvrr- 
tisers on campaigns of any character or 
extent is made comparatively easy Tin- 
value of this chart and of lite detailed 
lists to agencies is therefore apparent. 

F.ntToa 4- Pvsusiim. working in cn- 



SMALL PAPERS ALREADY 
FEEL PINCH 

I ( i?N(insicii 'r>)nt I'axe IS.) 
will put back on the market an amount 
of newsprint e«|ual to that lost since 
the Niagara Mill of the International 
Paper Company has been closed. The 
Niagara Mill discontinued the manufac- 
ture of newsprint in February, 1918, 
when it went on war work and it is 
understood that the International has 
no present intention of returning this 
mill to newsprint production un account 
of the high cost of operation at that 
point 

Price Brothers & Company are under- 
stood to have placed orders for two 
?0-ton machines with an linglish firm. 
KntTOK & PcsLlstUM learns from a well- 
informed source that work on these ma- 
chines has not yet been started. 

The International Paper Company has 
started work on a .JOOttm mill at Three 
Ivivrrs, Que., which may lie ready tor 
operation in two years. A 100-ton null 
at I'on Arthur. Out., is being discussed 
for p"..ible promotion. 

Paper Mill, under a Washington date 
line in the issue of August 16, said : 

•'< hits-aii'liiiK facts in the newsprint 
situation todav as Government officials 
in Washington view llie natter show 
conclusively that the price of tins com- 
ni'cloy is bound to take another step up 
the ladder of high prices. 

"f irst, in the cycle of events is the 
Canadian proposal ot an embargo oil 
iv 1. 1 id pulp from Canada. There is an 
ci-il.jrg.i iiuiv from L'ruati lands, 

"Second, the proposal of the United 
Stales to repeal the Reciprocity agree- 
ment '.ictweeti the United States and 
Canada. 

"Third, the demand of Europe for 
newsprint paper withholding from the 
American market Norwegian and Swed- 
ish rxjiorution of wood pulp. 

"Fourth, the absolute destruction of 
the extensive Russian spruce and hem. 
lock forests, taking care of the Euro, 
pean market fc»r newsprint supplies and 
the necessary absorption of the Scan- 
dinavian output. 

"1 if;h. and perhaps more serious, is 
the growing scarcity of paper making 
materials in the United Stales. 

"While the timber supply in the United 
Stat.-s, if properly developed, would be 
entireb. adequate for all demands of the 
paper consumer in the United States, the 
Forestry Division of the Agriruttnre De 
partnieiit predicts that within twelve to 
twenty years, the near market supplies 
will be entirely exhausted. This esti- 
mate i« premised on the present con- 
s in-p'iois for k.th r mrtcr purposes snd 
I supplies to laper manufacturers." 



Mexican Pre»» Makes Protest 

The newspapers of Mexico have made 
i n. irons protest rnrainst rfcc invasion of 
their c.iiiilrv ?iv cur military forces, sent 
in -o irvtiliire the bandits who raptured 
the U. S. aviators and held them for 
ransom F.l Universal, nf Mexico City, 
has ill-continued it- l-'nirlisli-lanpnagc 
section until such time as the American 
troops are withdrawn. 



more THAN 



IN 



f-UNDTYPE 



V ARK * 



THE MACHINE THAT LASTS 



REVISED 
PRICES OF LINOTYPES 

Matrices, Parts and Supplies 

Effective August 25th, 1919, the following prices of 
Linotype Machines supersede all previous quotations: 

LINOTYPE MACHINES 



Model 


4 


$3700 


Model 16 


$4150 


Model 


5 


3150 


Model 17 


4350 


Model 


8 


- - - - 3800 


Model 18 


3700 


Model 


9 


.... 4800 


Model 19 


3900 


Model 


14 


. . . . 4000 


Model 20 


3100 


Model 


15 


2600 


Model L 


2400 






Model K - 


. • - $2700 





Effective August 14, 1919, the following prices of 
Linotype Magazines. Linotype Matrices, and Linotype 
Parts and Supplies supersede all previous quotation!, : 

LINOTYPE MAGAZINES 



Model 


5 .... 


$150 


Model K ... 


. $165 


Model 


15 


155 


Model 20 




Model 


16-17 - - 


185 


Lpper Half - 


■ 100 


Model 


9 .... 


175 


Lower Half - 


83 



Auxiliary Magazines - S30 
LINOTYPE MATRICES 



Tico Letter Fonts 

1,500 Matrices. $95 

1.200 Matrices. 76 

1,044 Matrices, 66 

Sort*, - - 6\4c Each 
Heat I Letter Fonts 

1,031 Matrices $170 



$77 
56 



Sorts, 



17e Each 



One Letter Fonts 
1,400 Matrices, 
1,021 Matrices, 

Sorts. - - r»y 2 e 

Model 20 Fonts 

523 Matrices, $120 
Sorts, .-- 24c Each 



LINOTYPE PARTS AND SUPPLIES 



All other Linot 



y/x> 



Parts 



and 



Supplies are 



are 



THESE comparatively small advance 
made necessary by greatly increased and in- 
creasing costs of manufacture and expenses in 
every branch of the business. All prices are 
subject to change without notice. 

MERGENTIIALER LINOTYPE CO. 

New York, U.S.A. 







n 
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MANY WOMEN ATTEND 
N.E.A. CONVENTION 



Took Leading Pan in DtacttMions — Thrir 
Place u Factor la Ealablitbed — Mr*. 
Mihfl Show Cummvnd* Work lo 



Seattu:, Aug. JO — One of the out- 
standing feature* of the annual conven- 
tion of the National Editorial Associa- 
tion, held in the Pacific Northwest, was 
the turn out of women editors and pub- 
lishers and the demonstration by their 
presence in the party of their importance 
as a factor in newspaper work. Never 
before in the history of the association 
have so many women editors attended a 
convention. 

"Speaking generally and not specific- 
ally, I believe that women can be very 
Miccrjifiil in newspaper work." said 
Mrs. Mabel Shaw, owner and publisher 
of thr Evening Telegraph, of Dixon. 
Ill- one of the 42 delegates from that 
State to the convention. "It is a work 
that will thoroughly absorb a woman's 
interest, and she will throw her whole 



Woman Con B« Power 

Mrs. Shaw insists that a woman at 
the helm of a newspaper can be just as 
forceful a power in a community as a 
man, if she has the right spirit. 

Mrs. Shaw has published the Evening 
Telegraph since the death of her hus- 
band, fifteen years ago. 

Another interesting woman delegate 
to the convention is Mrs. Frank Edge- 
i-oinbe, of Tlte Signal, of Geneva, Neb. 
Mrs Edgecombe is the chief associate 
of her blind husband, who. though 
without sight, is the active publisher of 
tlte paper. 

I Hlirt women delegate' to the conven- 
tion include Miss Patiicia Studsttll. of 
the Oddfellow, of Montgomery, Ala,; 
Mrs. Fred \V. Allsopp, of the Gazette. 
:.f Little Rock. Ark,: Mrs. 1 G. Staf- 
ford, of Sifting News. Idaho Spring*. 



Colo.: Mrs. II. E. Hoguc, of the Herald. 
Eaton, Colo.; Miss Mareta Blade and 
Mrs. W. L Black, of the Daily News. 
Elgin, 111 ; Mrs. R. L. Davis, of The 
Register, Mt. Vernon, 111.; Miss E. 
Alvord, of the Western Monthly, Chi- 
cago; Mrs. C. Woodring. of the Daily 
Journal. Peru. tnd. ; Mrs. W. W. 
Alliens, of the Daily Star. Franklin, 
Ind. . Mrs. John Mead, of The Monitor, 
Fort Scott, Kan.; Mrs. W. A. Buck- 
ingham, of the American Pen Women, 
of Baltimore, Md. ; Mrs. Amanda L. 
Xanders, Columbus, Neb. ; Mrs. D. 'R. 
Carlson, of the News-Tribune, Towner. 
X. Da. ; Mildred Donahue, of the Enter- 
prise, Palmyra, Wis.; Miss Hazel 
Hobarl, of the News, Woonsocket, S, 
D„ and Mrs. C. N. Searl, of the Herald, 
Humboldt, S. D. 



Si' ART WORK ON NEW PLANT 



Rivers Mill Should Be Completed 
in Three Year* 

Moxthim., Aug. 20.— Work has been 
started on the new plant of the Inter- 
national Paper Company at Three Riv- 
ers, Que. This will cost in ihe neigb- 
horho<xl nf $4,000,000 and will have au 
output of sonic 200 tons of newsprint 
per day. Now that ground has been 
broken, the work is to he rushed with 
all possible speed and it is expected that 
the structure will be op by the end of 
the year. The plam will employ about 
3.000 men and will be in operation in 
about three years. 

Thr International Paper Company has 
absorbed the St Lawrence Lumber Com- 
pany, which has been carrying on opera- 
tions at Three Rivers for some time. 



I. L McCool. who has charge of the 
foreign advertising of the St. Paul Daily 
News, won tlte second prize for the best 
essay on the subject "The Advantages 
of Home Ownership." in the contest for 
a legend for the Victory arch erected 
in St. Paul in honor of soldiers return- 
ing from France. 



Newark (N. J.) Ledger's 
Great Gains 

Fira Six Mouths 1918— Total Lineage. 1,95 1,802 
Firtst Six Months 1919— Total Lineage.3,155,962 
Gain 1,101.160 

Percent Gain 51% 

NATIONAL ADVERTISING 

First Six MonthH 1918 18.032 

First Six Months 1919 132.138 

Gain 114.106 

Julv I Morning onlv ) 1918 357,781 

July ( Morning only ) 1919 474.751 

Lineage Gain 116.970 

This i» the largest percentage gain in New Jer- 
sey for Display. ('lu*»ified and National Ad- 
verti»ing. Newark Morning ledger, each day, 
j* the highest priei-il morning newspaper in 
Newark, being 13 eent* againut 10 eent* for the 
next highent prieed home delivered newspaper. 

S<ile Price, single copies, Morning 2c, Sunday 5c 

L. T. RUSSELL, Editor and Publisher 



EDITOR AND 
PUBLISHER 

"GROWS AS IT SERVES" 

CflAnd an example of HOW it SERVES 
is shown in the presentation, with thin 
number, of a SPECIAL SUPPLEMENT 
carrying a SPACE-BUYERS' CHART, in 
which the market units of the United 
States are outlined in groupings based 
on populations of cities. 

€J This chart shows the circulations and 
advertising rates of the daily newspapers 
through which these markets may be 
reached. 

This valuable statistical table has been 
compiled for EDITOR & PUBLISHER 
by Barbour's Advertising Rate Sheets, 
Inc.. and its accuracy is guaranteed. 



WHERE and HOW 

— not to spend one's 
publicity funds is quite 
as important as the 
know-how of doing it 
right. 

An experience in the 
handling of many mil- 
lions of dollars has 
taught us many things. 

This experience is at the 

service of a limited number of 



accounts, providing after in- 
vestigation it should appear 
we could be of mutual value. 



LIBERTY ADVERTISING 
AGENCY, Inc. 

149 Fifth Ave., New York 
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CARNEGIE DECLINED 
EDITORIAL JOB 



■'Dutch Boy PuinterV 
Maker One* Sold Book* 



Asked to Acl an Editor of Piti»bur*h Pott 
For a Day or ■ Week, lo Demonmrate 
Hi. Idea, of New.p.per Making. 
I to Be 



in 



By Joseph S. Myers. 
Obio J*l»lc Cniveru!)', Cutumbui. 

The death of Andrew Carnegie re- 
minds me of a meeting I had with 
the library-Hiving Scot more than a 
decade ago. 

While I was managing editor of 
the Pittsburgh Host I conceived a 
brilliant idea, among others, please 
remember, and proceeded to acl upon 
it, as a good managing editor should 
do. 

Mr, Carnegie had shaken the dust 
of Pittsburgh from his feet, a* many 
steel millionaire has done 
he has made his pile, and was 
living in his new mansion in Fifth 
avenue, New York. In those days 
Mr. Carnegie occasionally returned to 
Pittsburgh, where he was welcomed 
by his young partners whom he had 
transformed into millionaire*, and by 
the reporter* with whom he was on 
far better terms than most men of 
his class are. It is true that he had 
seldom had much of importance to 
communicate, but he liked to say 
something about itis pets, the Car- 
negie Institute and the Carnegie 
Technical school, preparatory to giv- 
ing them a few more millions in L".S. 
Steel S per cent bonds. Several times 
he had jokingly said that he would 
like to be a newspaper man, and it 
was even reported that he was going 
to be the angel fur an endowed news- 
paper that would revolutionize jour- 
nalism. 

Here is where my idea came in. 
The Mir. Idea 

1 would ,a>k hint to edit the Post 
for a day or week, or longer, to put 
into effect some of his notions as to 
how a newspaper should be edited. 
I wired him at once asking for an 
appointment, without, of course, tell- 
ing the dark purpose. The answer 
came promptly, fixing the time for 
noon of the following Thursday. 

After walking around the block 
two or three times so as to be punc- 
tual I was admitted and told to wait 
in a small room at the side of the 
front door until I could be an- 
nounced to the laird. From there I 
was shown to a large room, the li- 
brary, and a moment later Mr. Car- 
negie emerged from an adjoining 
room, greeting me cordially and in- 
viting me into his office, or den or 
sanctum, another large room. After 
a few questions and answers about 
dear old Pittsburgh. ] told him of my 
brilliant idea. 

It would be easy here to put into 
quotation marks our conversation, if 
I were dealing in fiction, whieh I am 
not. When you read a conversation 
reported after several years you may 
be sure somebody is faking. 

He Liked the Idea. But— 

The great little man listened at- 
tentively with a growing «mile. and 
when I had finished, admitted that he 
may have said once upon a time that 
he would have liked brine an editor, 
but he had not thought seriously of 
rising to such heights. The experi- 
ment now suggested to him would be 
edifying and profitable, no doubt, hut 
he would not be able to accept the 
invitation: he was busy, his health 
was none too good, perhaps some 



EX EVER you see a reproduc- 
tion of the "Dutch Buy Painter," 
it i- perfectly 
permissible t o 
think of 0. C. 
Harn. He origi- 
nated the Boy, 
his business be- 
ing at that time, 
and now, to see 
that the National 
Lead Company is 
properly and ef- 
fectively adver- 
tised. 

Mr. Harn has 
had splendid 
preparatory cx- 
agcr's 




0, C H..» 



pcrience for an advertising 
work. Born in Dayton, Ohio, he was 
educated in Ohio Wesleyan University 
and then went to Cornell University, 
graduating from the Ithaca institution 
in im. 

He had had some experience in busi- 
ness, having clerked it in a book store 
when he was a l>oy, but after he got his 
she-p%kiii he aimed higher, and covered 
a reporter's billet on the Geveland 
Leader The Cleveland Press wanted a 
good telegraph editor some lime after 
that, and Ham got the job. Subsequent- 
ly he edited the Interstate Architect and 
Builder and the Inland Grocer. That 
wa« the end of his editorial work. 

He became advertising manager for 
the II, J Heinle Company, but in 1905 
look Ins training and his advertising ac- 
tivities to the National Lead Company. 
He was one of the organizers of the 
Association of National Advertising 
Managers, the predecessor of ihe A. 
N. A., and its second president. Lor 
lwo terms he was president of the Tech- 
nical Publicity Association, and more 
recently was elected chairman of ihe 
National Advertising Commission. 

When ihe Government needed the 
services of advertising men during the 
war, Mr. Harn became a member of the 
Division of Advertising of the Commit- 
tee on Public Information. The efficient 
work he did on that patriotic body will 
always lie remembered by his associates. 



other time, and so forth. As it was 
not a time for arguing and coaxing, 
not much more was said, although I 
received the clear impression that the 
ironmaster was pleased, not to say 
flattered, for you know every man 
ha* a sneaking idea that he can edit 
a newspaper better than the man who 
is on the job. 

As I arose Mr Carnegie remarked 
that lie always took a constitutional 
about this time of day, and asked me 
if I would like to walk with him. 
Of course I would. As we passed 
through the library I made some re- 
mark about his home, perhaps it was 
something about the pipe organ. 
Anyhow I got an invitation to see 
the house, and of course 1 praised his 
paintings, the magnificent dining 
room, or rather banquet hall, the organ. 

We walked for half an hour through 
Central Park, my companion, of 
course, doing the talking. He spoke 
freely of the Carnegie Steel Com- 
pany and its sale to the Steel Cor- 
poration. He spoke, too. of how he 
had built the Bessemer Railroad be- 
cause his company could not get sat- 
isfactory freight rates to the lakes 
Then he talked real estate, pointing 
out to mr parcels of expensive land 
he had bought and sold at a profit, 
certainly. 



ILLINOIS 



The population of Illinois, 6,152,- 
257, is six percent of the popu- 
lation of the United States. 

Out of this, 76.7 percent are 
native bom whites; 21.4 percent 
foreign born and 1.9 percent 
negroes. 

Illinois, as a manufacturing state, 
ranks away up toward the top of 
the heap— as a railroad state, it 
is the king pin and as a farming 
state, the Illinois farms invoice 
higher per acre than do the farms 
of any other state. 

Erom Chicago on the north to Cairo on the 
South; from Danville on the East to Qui no- 
on the West: Illinois is made up of 58.980 
square miles of "Business Opportunity." 

In manufacturing, alone, Illinois producers 
merchandise to the tune of 82.000.000,000. 

Tryout campaigns in Illinois daily news- 
papers pay big profits. Use these daily 
newspapers listed here and get your share 
of this business. 

2.500 10,000 

Circulation Lines Lines 

Aurora Deacon Newt (E) 16,000 .01 .04 

Blooraington Panlagraph <M) 17,213 .035 .035 

Champaign Daily Gaiette i El 4.605 .0129 4129 

Chicago American (E> 326,99* M M 

'Chicago Herald-Examiner I M ) 289,094 .iK Jl 

*Chicaio Herald-Examiner (SI 596431 .33 M 

Chicago Daily News I El 386,498 .43 .43 

Chicago Journal I E) 11*407 .22 .11 

Chicago Post i Ei 55,177 .25 .12 

Danville Commercial .News IE> 15,086 .03 43 

•Elgin Courier (E) 8,173 .02 42 

Moline Dispatch (E> 10.113 .03 43 

Feoria Star <E> 22,738 443 44 

Qniney Journal <E) '8491 .025 .025 

Rorkfnrd Reguter-Gaxetle (E) 13.177 .03 43 

Sterling Daily Gazette (E) 5472 42 42 

ToUl Circulation 1492,449. Rate per line. 12.3304. 
Government Statement, April 1st, 1919. 
•A. B. C. Report, April 1st. 1919. 
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URGES PUBLISHERS TO OP- 
POSE LICENSE BILLS 

{Continued from Pa[t 8.) 

The axe would be slashing at ihc root 
of the tree of advertising immediately 

The war-time slump in revenue from 
railroad advertising due to national con- 
trol would fade into insignificance be- 
fore a nation of partly licensed, partly 
nationalised huiiness. Not alone for 
selfish reasons should the publishing 
and advertising business oppose the li- 
cense principle; from the pilot-house of 
business, editorial and advertising men 
can readily see that our nation cannot 
afford in this period of reconstruction 
and striving for world markets, to give 
up the tried and tested methods of 
large-scale competitive merchandising 
lubricated by the oil of advertising in 
exchange for wartime bureaucratic con- 
trrd of business. 

A Mnule for the Press 

Not only a crippling loss of revenue 
tad a denial of the great business service 
of advertising would result to the pub- 
Bltlisll business, but a license to every 
publication would be the moil perfect 
msUtU for the press ever invented by 
repuhlie or monarchy. Under the li- 
cence regime, as so far explained, the 
editorial, news and advertising depart- 
ments, the subscription and advertising 
rates, the wages and salaries, the postal 
htUM and methods must all conform to 
the Washington idea. 

The leaders of American thought, po- 
litical and commercial, appear lo have 
l>een tending away from the petty (ac- 
tio of hampering big business merely 
because it is big. Taught by the war 
that powerful nation-wide business or- 
ganization enables armies to go over 
the top lo victory'- taught by the na- 
tional buying and selling pools of for- 
eign business which American firms 
have had to tight single-handed. Con- 
gress recently passed the Webb-Pomer- 
ene Act. the first raw passed contrary 
to the Sherman Act since 1890. By this 
act, numerous business men with limit- 
ed individual capital, can combine into 
an association and increase their finan- 
cial power. 

Must Move with Events 

Secretary Redftcld, before the United 
States Chamber of Commerce recently 
deplored the suspicious attitude of the 
public toward big business and declared 
the Sherman law out of date. John 
Franklin Port, ex-governor of New- Jer- 
sey, now a member of the Federal Trade 
Commission, in the July Scrilmers says 
of the Webb-Pomcrene Act: 

"Let us give thanks that il is there 
Inn the statute books)" and again, "Alt 
business in domestic and foreign trade 
should be fostered and left as unham- 
pered and unrestricted as possible." 

As men of the business world, as 
well as citizens, we must read affairs 
ill their setting. The license principle, 
applied to all business may appear too 
obviously a stringent war measure, too 
absurd to be seriously considered in 
time of peace read in the light of con- 
temporary events, it needs a different 
interpretation. Not only do we have the 
testimony of the President of the United 
States dial he believes in "permanent, 
similar (to food control act) provisions 
with regard to all goods destined for 
interstate commerce," but we have the 
demands of two million railroad men 
for parl-natinnali'ation, part labor- 
ownership of the entire rail system of 
ilie country. 

It hardly behoove* American leader - 
slup In allow lawmakers, unusually ob- 
sequious this one year out of four, be- 
sieged by a public goaded into exaspera- 
tion by the high prire level, to force the 



Daily Mail Starts Campaign for 
American Comforts in Eng- 
lish Homes 

LOMM, Aug. JO. — American 
household efficiency and comfort 
devices arc becoming so popular 
in K.ugland that the London Daily 
Mail has offered 2,500 prizes to 
architects and the public for plans 
and suggestions to revolutioniie 
the interiors of antiquely planned 
homes. 

Even the American custom of 
healing houses with steam, for- 
merly scorned in England, is mak- 
ing headway here, principally lie- 
cause of lhc dearth of servants 
and their antipathy to carrying 
coal to top floors. The Daily Mai! 
says that SO per cent of the fuel 
used in grates is wasled and re- 
ports that in a recent efficiency 
test a maid walked nearly a mile 
to make and serve a pot of tea. 



nation to adopt as a temporary ex- 
pedient a harmful principle which may 
later catch the popular fancy and in 
these limes of unrest and indefinite dis- 
satisfaction, form a demagogue's tool 
to cripple our economic future. 

Aa Nicholas Murray Hurler said re- 
cently: "To put the matter bluntly, 
there is under way in the United States 
at the present time, a definite and de- 
termined movement to change our rep- 
resentative republic into a socialistic 
democracy." 

Leaders of public opinion must recog- 
nize this reactionary principle of li- 
censed industry lor what it is and may 
become ; must definitely oppose reac- 
tionary legislative experiments that 
tamper with our industrial machinery 
in lime of national crisis; must teach 
the public the difference between busi- 
ness bigness and badness; must find a 
method of controlling badness and stim- 
ulating bigness in industry — instead of 
applying 'he wet blanket of license over 
Isoth the just and the unjust. 



Bargain Tire Dealers Often 
Trap Unwary 

Only Safe Procedure Is to Bay Produeti 
of Known Quality, A. A. C. of » 
Bulletin Cautions Motorists 

The unknown dealer in unknown lircs 
and automobile accessories, who is here 
today and gone to seek greener pastures 
tomorrow, or who offers his "bargains" 
by mail from a far-away city, is in his 
glory at this season, sa>» a bulletin from 
the Associated Advertising Clubs of the 
World. He is working night and day 
upon the principle of "giitin' pinny 
when he's gittinV 

There is more fraud, and therefore 
more loss, in connection with "bargain" 
automobile tires than in relation to other 
needs of the motor car owner, says lhc 
bulletin, because a layman cannot tell 
from the appearance of an automobile 
lire whether it is good. 

The only safe procedure, it is sug- 
gested by the Association, is to buy a 
tire of known quality. The manufac- 
turer of a tire which has stood live test 
of time cannot afford to put his name 
on a tire which will not give service. 




FLORENCE DAVIES 

prrhap- lli** niot-t Lr ilium. 
.Hi. I lliouffhtful woman 
*ritrr in tit"* country, ha- 
rotilrihulri) for year*, a 
-lioli, sUiU olitorioJ: 

•WOMAN'S 

VIEWPOINT' 

A feature of unusual qual- 
ity, and of the kreiict in- 
terest. 6 limes a week. 

\boul .VIO words. 
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PRAISES COUNTRY PRESS 

A. A. A. A. Executive Committee Tele- 
*rap» Greetings lo N. E. A. 

Seattle. Aug. 20.— In sending tele- 
graphic greetings to the annual conven- 
tion of the National Editorial Associa- 
tion, the executive committee of the 
American Association of Advertising 
Agents, said: 

"We desire to record with your con- 
vention the belief of the organized body 
of ethical, creative, constructive adver- 
tising agencies of America that the 
country press is a promotion and a 
defense of national strength fundament- 
ally essential to the progress and main- 
tenance of the general welfare of the 
country. Every truly rational undertak- 
ing, either social or economic, must hate 
the aid of the country press to attain 
to proper success." 



The average wages of professors is 
eighteen cents an hour, according to a 
Harvard announcement that has just 
been issued. 



Harold McCralh Visits Old Shop 

AuuMT, N. Y.. Aug. 18.— Harold Me- 
Grath, novelist, became Harold Me- 
Lirath, reporter, for a few minutes re- 
cently, when he visited the Knicker- 
bocker Press rditnrial department, w here 
he broke into the newspaper game. 
Several staff men who were in the em- 
ploy of the paper when McCrath was a 
cub, greeted him and he was honor guest 
at an informal dinner given by his 
friends afterward. 
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BRIEFS 



Stvrx v (Kwj TurBLNK akl. mt 
?en< c.i Courier Il.nio-.-rat haw hern 
L"'..tiiMi!id;itc'l a< the Seneca Ccuritr- 
Tn'-um-. .1 weekly. Cirnrite I . \driance 
.in-: Dora Adri.ince arc lln publishers. 
sV. II Jordan published the Tribune 
mini hi' death a shot! time ago. 

L X Stonehjc AkE«, i'kt:>iut\7 oi rfi»: 
Mi-'otin i'resi Association. ha» sold 
tlic C.irrulhou i XU.,) Kcpiihhran-Kctnrd 
liarry L. Thomas, lit lias owned 
the Pl'tr jr.r the pas' rive years. 

iluTiiH <Mo.i Moiimsi. Stah is a 
:w newspaper, with l.ewellyn Smith as 
, cliiur. 

Aha <Oki.a ) Nr.w.s. Marvin Bkou.n, 
owner, hav taken over the Ada Star- 
iJetnocial. I'uther Harrison, tonner 
■ .wrier of the Star-Democrat. Lulhet 
Harrison, former owner oi the Star- 
I Jemocrat will he assistant editor, and 
W. B. Little, business manaRer. 

Tltr U.AS.S IV JOURNALISM OF Tllfc 

Kansas City I Karl. I IliKh School has 
received a new $3,500 printing press and 
paper cutter, and will begin publication 
of a newspaper at the oiiening o! school. 
Howard Morgan, former Kansas City 
Star reporter, will teach the classes. 

Mie-sn-., Cmir. and Darnis, uwners 
of the Athens (Tex. I Keview. recently 
entertained their county correspondents 
with a lnndicon and theater parly. 

Orpaniration of the newsboys of Kati- 
es City. Mo, into a labor union has 
received the endorsement oi the Central 
I.alor I'nion. 

All DErARTMtNTs of Tin: Perkins 
• N J.iDailv News recently held a "ge«- 
tuvetlur" dinner at a hotel and a com- 
merce was appointed to form a perma- 
nent oriianitatioii. 

< -, vnr 1-1. Mociimi.'Hi city editor of the 
F< i?i,;a C it s (t iVia.l Daily News, has 
tirMi uectcd president of the American 
I.LLH.n joM : I 1'i.liea I uy. 

K sv M<(.iu. or lUwiajs. C,\„ iia> 
...en appointed local Cartoonist on '1 he 
\:lattta Georgian. He ha» just returned 
irt.ni service overseas Mr. Mclitll was 
•..rincrU with the Intel nannna) Harves- 
ter Co.. Chicago; »l«n irve lanced in 
Chicago- 

Mis- Noxms Abr.vm*. who list viu. 
rati" uf the Seattle I'ost-Iutelliitenrer a 
.car and a half a«.< ti> go to iran.c with 
•he Red Cross, has returned home. -She 
is uftidal war historian of the medical 
,,iid -urgicat departments of the. Red 
Cross. 

Elois (III.) Daily Colrmr will 
move into a new home early in the fall, 
iti tirsl chanjjc of location for thirty 
scars, h will ©ccr.p.v the Usemftit and 
•:rst tloor of the OBcarne liuildinii 

SlHV loNEt. HIRUfRI.V OI THE Si: \T- 

:le I'ost-Inielli«cn-er, h.n returned from 
iratKe where he scned as an army field 
clerk 

Staff Changes 

Wstua II. Main, six year'- mate 
erlnot of the I'tica (X. Y.> Saturday 
Ghbe. has become an editorial writer 
.111 the Schenectady Ciuon. He was iur- 
nerlv wilh the Troy 1'iine- 

»WrM S. Ror.EKS II A- K»>ir.NED FROM 

the ropy desk of the Philadelphia Eve- 
ninir. Public Ledger to conduct a circula- 
tlori campaign for the Irish Press 1'bila- 
ije!;ihia weekly newspaper, He alio 
roa'.lishcd the Ropers IV.t«ines» Ittiild- 
isia Srrvite with John I- R"ltcr». his 
; r- ther. 

Tons- II Mru-ER. roHMmiv <--i'"vr 
?:mday edit'-'t oi the \e". V"rV- -\meti- 
,-.-,n. h:i- aisttrneil e'l.-irtr, of i!ie few 
W/adelphia l edcer Ph..-..> Service 

Hnmi v Rwi'ill il RF' I'VTty :S TV.r 

-,. r v di -k o: the rii.l.-oC ■■>'ii i Pn'-'Vi- 
l.rdner. is now nn ihr \:b.-'U <«• 



ASSOCIATION NEWS 

VtvnoLss M PiitERS has been ap- 
iiuiiii.-d chainnaii oi a committee of the 
Syracuse ( N. Y.) Advertising Men'» 
tilth 10 arranse for reptesentation of 
I he club at the A. A. C. of \Y. enpven- 
ti-irt at N'ew Clrleans. 

1 in: dimmer \u;FTi\n of the Ohio 
Vr".vs|iaiuT W "umrn's Association will be 
held at I -ikciih", AnRust Z?, 23 and 24. 
\Y, K. Matthew-, editor of ihe Day- 
loi' Journal, will V-c one of the speakers. 

Waitih C JoiiNtoN, secritnry and 
treasurer of the Southern Newspaper 
Variation, who has been busines» 
matiairrr of ihe ChaitanooKa News, 
has been made general manager of 
that paper. 



BIG AD GAINS IN JULY 
BY N. Y. PAPERS 

Every Newspaper Shows Increase in 
Yolnme Compared wilh Same Period 
a Ye«r Ago— Totals Show Uigb 
Tide for Mid-Summer HuuneM 



According to statistical tables just is- 
sued by the New York livening Post, 
the newspapers of N'ew York and 
Brooklyn all showed substantial gains in 
advertising volume during the month of 
July, 1919. as compared with the same 
month last year. 

The total number of pages of adver- 
tising, of all classitications, printed in 
the MurniiiK newspapers during July, 
1919. carried a total of *$74 pages. 
2,\7(> paxes in July, )9ia 

Ihe Kvrning newspapers, during July, 
1919, earned a total of 4.W4 columns. 
«lnh- in July, 191S, the total was 4,138 
pages. 

The Sunday newspapers carried in 
July. W). J.452 i>ages, compared with 
J.17(. pages .„ July. VAS. 

These ticures cover seven Morning 
lavers. nine Kvitnng pajitrs and nine 
Sunday issues. 

GET $5 WEEKLY INCREASE 

New Scale 1s Obtained by Winnipeg 
Newspaper Printers 

YVi--n tii. \uj. Jtl. — The new srale 
for '.' r rid-. -paper printers m Winnipeg 
i. M.V.V) tor day men and $3^50 lor 
niill.t men. eitlit honr<. day. and seven 
I ,,ur-. rinilir Tile new scale dales back 
. May !. 

The irciciw over the old rale is ap- 
;it. ••ximiitely $"5 a week. A new scale 
for the Winnipeg job men is now being 
•U--..I-.I.I.-II I lie aarecincnt is gond for 
one >• .ir. 



Bays Dodgeville Chronicle 

li . .• ":i> Wis., Aug. 1". -The 
Chronicle, which has been published dur- 
ing the la*t seventeen years by John M. 
}<• -.e, has been purchased by Byron D. 
S'<ikr«, of Chis-agn. who has had many 
ye-irs' experience in the country news- 
o.u.er tielil, a^ well as in metropolitan 
i..ririi.-i":--tt 

Bristol Mav Hare New Paper 

Pristoi.. Conn.. Aug. l g - Connecticut 
new-paixrmeti are interested in the ru- 
mor that the Bristol l're«s is to have a 
rival Arthur Barnes, cil tor of the 
1're-i. anno-.inres that his paper will 
•[-■ -Tr.intic t" dig out the news of the 
cits" 

I'rinls Peare Falition 

The \Y..i-;r.-U-i- iMj-ii Telegram 
r. .-itIv published a Pence Kdiiinn, de- 
• • -ted ei|itnriu"s to the part Worcester 
' .,,1 I-Nved ,-i r i,- wor:.l s«ar. •shieh Cat- 
,-,-d '1.<W1' . twhss of ad-.eit-'ng. 




What West Virginia 
Supplies to You — 

You may not know it, but Wegt Virginia minra 
probably furnished the coal you hum in your 
home and your factory — and the miner* are NOT 
foreipiers. They are Americans whone families 
live near the mine* and they read the West Mr- 
ginia daily newspapers. 

The crisp water cress you enjoy so with your meals 
in the country's best hotels and clubs probably 
came from West Virginia — even the beauty spots 
here produce wealth. 

The great steel industry comes to West Virginia 
for the high grade limestone— hundreds of car- 
loads a day — that in used in fluxing. The best steel 
you buy is made '"best" by the best limestone from 
the great cpiarries that in West Virginia are operat- 
ed by natives whose families read the local daily 
newspapers. 

The apples, the peaches, the apple products and 
vinegar you use on your table — if you get the best — 
come from West Virginia and by the price you pay, 
you know the orchardists here are making big 
money. They read the West Virginia local daily 
newspapers. 

The water power from the mountain streams of 
this "little mountain state" operate hundreds of fae- 
lories that supply your silk hose and the woolens 
for your clothes. The factory workers are spenders 
— they read the local daily newspapers. 

These readers buy what they see advertised in these 
local daily newspapers that they read. 
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CONSERVATION AS A POLICY. NOT MERELY 
AS AN IDEAL 

FOR ihr first lime within the recollection of men 
in the new sprint industry it ha* not been possible 
during the summer months this year to accumu- 
late surplut stocki to meet the usual fall and winter 
needs of the newspapers. Shipments, for three 
months past, have been in excess of production. Mill 
Model are lower than ever before -below the line of 
safety. 

• In face of this situation, and with the assurance of 
a very great volume of fall and winter advertising, 
publishers should cooperate in strictly enforcing sen- 
sible conservation policies. 

This docs not mean that advertising revenues are 
to be ruthlessly sacrificed, or that worth-while feature 
matter should be cut out. It does not mean that we 
shall have to sacrifice the actual % aluc-factors in our 
newspapers 

It doc* mean that paper waste must l>e slopped 
It mean, that the reaclopiiun uf the old system of 
returns, even on a limited scale, is unthinkable 
Returned copies of a newspaper represent sheer 
waste of newsprint that l-asic commodity witbuut 
a supply of which a newspaper ceases to be. To 
adopt this old and wasteful policy, the need for 
w hich does not now exist, is to court disaster. There 
is a lusher consideration involvrd here llum lhal ot 
meeting the suicidal competition of some rival news- 
paper— the consideration of the common good and 
the public interest. That should be controlling A 
waster should not be permitted to force his own 
policies upon hi* competitors. 

Happily, there is no general tendency among pub- 
lishers to revert to the return privilege. A few 
instances have l*cti no led, and they should be 
promptly corrected. The old virus in the blood of 
circulation mm— prompting them to adopt any and 
every measure for capturing the last possible reader 
—was pretty thoroughly eliminated during the war 
period. If it shows signs of renewed activity, the 
i-sense curative should be applied. 



A BIG IDEA WINNING FAVOR 

WHEN the proposition of R. D. Hliimcnfcld. 
editor oi the London Express, for an inter- 
change oi staff men. for periods oi a year, 
between British and American newspapers was first 
nude through the columns of Epito* and Pi;iusheb 
it mu«t l>e confessed that it did not win immediate 
approval on the part of our newspaput executives. 
It appealed at once to some, but others looked upon 
it as merely an idealistic plan, not likely to be 
seriously undertaken. 

The leading British publishers, however, acted 
promptly on [he suggestion, and proceeded to name 
a committee to formulate details. In a recent issue 
of Fjhtlhi vsn Pi m-ism* a distinguished British 
newspaperman. J !< Scott, of the Manchester Guard- 
ian, who has beefl visiting New York, expressed his 
cordial approval oi the idea and proposed that the 
plan be made to include men in the business depart- 
ments as well. 

That a favorable public opinion is developing 
among our publishers is shown by the messages of 
approval printed in F.iiiToa and PunusHOt from 
such leaders oi the American press at Melville E. 
Stone, Cyrus H. K. Curtis. Marcellus E. Foster. 
Hon. Guy V. liardy. Herbert L Rridgcman, R. A. 
Crothers. W. H. Dodge, Clark Howell and J. K. 
OhL 

This, plan of Mr. Blumenfeld's was conceived in 
broad vision. It takes into account the new con- 
ditions in the vs. .rid. calling f»r better understanding 
ami closer unity between English speaking peoples. 
It offers BO immrdiate revenue gains to those who 
participate in it. But it dues offer an opportunity 
to build for the future welfare of mankind— to set 
in motion those forces which shall be potent for 
future peace and concord among the nations. 



I X his comment on the newsprint situation in 
1 I r.i-p > *■ Pi lutsiim. Paul Patterson, of the Balti- 
more Sun, speaks of certain newspapers "lining hack 
to the return privilege." "Going back" is the proper 
phraseolngy And in a time when the only safe 
road is the one ihat leads forward! 
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TIMELY SERVICE 

THE three-pages wide tabulation by States and 
market classifications, based on population 
groupings, of circulations and advertising rates 
of the English-language daily newspapers of the 
country, prepared for EntToa & Pusushe* by Bar- 
bour's advertising Kate Sheets and published as a 
supplement with this issue of Edito* & PUBUSBD. 
contains such obvious factors of value to space- 
buyers that the need tor comment on this head is* 
negligible. Needless to say it is like all "E. & P." 
and "H. A. K. S." Service Features — close to 10CK5-. 
Indeed, so confident are we of the accuracy of Mr. 
Barbour's work that we will pay $1 to any one 
pointing out an error in it. 

This service-featuic is presented at a time when 
it will prove especially helpful to those who are 
planning fall and winter advertising campaigns in the 
newspapers. Such campaigns are now in the mak- 
ing. The rale men in the agencies arc unusually 
busy. Market units are being studied more closely 
than ever before. Lists of newspapers to be used 
are being prepared with care as to their adaptability 
to the selling campaigns in hand. 

The relation which a newspaper bears to a market 
unit — a city or section — is a subject for close analysis 
by space-buyers It is a subject on which they wel- 
come actual information - not mere general claims, 
which no longer exercise their old spell. The facts 
as to circulations and rates of newspapers— supplied 
by Editor s% POBUSIKB in this and previous issues- 
arc highly important, of course They serve 
space-buyers as a means by which to visualize 
fundamentals. 

It remains for the publishers of newspapers which 
dominate their fields — or which liavc in their com- 
munities special prestige and influence with the 
people to give to space-buyers for national adver- 
tisers that intimate information which it is impos- 
sible to carry in statistical tables. Publishers are 
sometime* inclined to lake too much for granted. 
77o'v know the reasons why their pa pi- is may not be 
overlooked in campaigns of localired national ad- 
vertising; theii local merchants know, and their 
readers know But space-buy e is for national ad- 
vertiser* may not know, or give proper weight, to 
thcic rrasons They are in a mood to listen. They 
want the facts They want to be able to appraise 
the elements of value in every newspaper which is 
available for selling service to them. 

Publishers, therefore, have betorc them an oppor- 
tunity for advertising *bcir newspapers to buyers 
of space in a constructive way -giving to national 
aelvertiscrs in detail the information about their 
newspapers which these advertisers are eager to get 
and lo consider. 'ITus is the new era in advertising 
—in which facts count large It is a lime when the 
old attitude of stand-pat ism is no longer impressive. 

Buyers of advertising, nowadays, expect that 
thiisc who have space to sell shall themselves utilize 
advertising in selling it. 
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STANDARD OIL ADVERTISING 

RTHUR BRISBANE, in hit widely prime, 
column, "To-day." intimates that newspaiet 
criticism oi Standard Oil and the Rockefeller 
interests has been tempered— and, in some instance! 
stilled— through the generous distribution of Rocke- 
feller advertising. He mentions particularly "Nui. I" 
advertising. 

It is hard to take Mr. Brisbane seriously in this 
attack upon the essential integrity of the press, Ansl 
it is still harder to see what public interest is served 
by this brilliant writer through an attempt to destr jy 
the confidence of the people in their newspaper* 

Would Mr. Brisbane have his public believe that 
our newspapers, for the most part, are for sale— so 
far as their editorial principles and public obliga- 
tions are concerned— to any rich man who desires 
to muzHe them through buying advertising space 
in their pages? 

If this were true the cause of democracy in our 
land would be lost. It is not true, of course. It 
has never been true. It never will be true. 

There are. certainly weak and venal publishers, a 
few of them in every country in the world, who 
strive tei use their newspapers as mere instrument: 
of private greed or indirect blackmail. Every in 
dustry and every profession is cursed with som< 
men of this breeel. But to make the indictrncii- 
as thoughtless critics sometimes do. 
as foolish as to charge a whole people with 



Advertisers in newspapers buy space in which to 
develop markets for their goods. They do aM 
thus purchase immunity from criticism- This :s 
assured through but one cemrse — living anel acting \r. 
such a way that criticism is not justified. 

Corrupt newspapers would be quite as great a 
menace to the public gnoel as corrupt cenirts. Amer- 
cans know- that the charge of corruption will BM 
hold against either. To utter such a charge is an 
offtsse not to be lightly overlooked 

THE GOOD SHIP, "EDITOR" 

THE L\ S. Shipping Board has launched « 
Seattle, a 9,fj(X)-toii freighter, named "The 
Editor," in honor oi the ncwsjiajHT men an«i 
women of the country. While this particular publi- 
cation naturally regrets that the words, "& Publisher 
were not included, yet must w« summon enough 
grace to express proper appreciation, on behalf ni 
the editorial proicssion, for the romplimcnt. But 
why. it occurs, should the name have been best, wti! 
upon a freighter, instead of a passenger ship? Has 
the Government chosen by this means to subtly 
acknowledge that the editors oi the country ha»e 
been patient bearers of public burdens during the 
great world crisis? Is it in the official mind tha: 
this role should 1* made a perpetual one? 

Now that "Tlie Editor" has been launched, spun- 
sored by Mrs Hardy whose husband is a g,., l 
editor and a good public servant — may the staunch 
craft soon start upon the first of a long list of happy 
and useful voyages. living up to the tradition, cluster- 
ing about its name May no useless cargo ever 
encumber its valuable space, nor deadhead freight 
he carried just lo please the shipper! May it never 
alter its course to suit the whim or caprice «i 
wind or wave— or King, merchant or »eri! May 
be iortunate enough to avoid a libel suit! May 
he the servant of all— the slave oi none! 



t«I BELIEVE a limitation oi matter other thas 
1 advertising should be put in effect." says ). H. 
Higgins, of the Boston Herald, in discussing cor 
sci , at ion measures. Let the limitation begin wit's 
baseball, the most overplayed topic of news in our 
papers. Let it include advance notices of amuse- 
ments. Let it extend te> the deletion of all prest 
agent stuff ' 



A TAILOR, in a Western city, conceived the idea 
of wearing Isi tter clothes than any other man in 
ie>wn. He found that it paid Publisher! who have 
advertising to sell tind it equally profitable to do a 
little belter advertising than even tlie most progres- 
sive of iheir advetf^^jt&xj by CjOOQlC 
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PKRSONALS 



IN THE EDITORIAL ROOM 

Li.-Ool. K W. M. Grigs, who is the 
I nner of \\a\n' military secretary on 
his Royal Highness - Canadian lour ami 
American visit, was associated with the 
London Times and ihe Outlook (Lon- 
don ) before the war. 

Hugh Ayrcs, a reporter on ihe Mani- 
toba Free Press, has started uut to see 
the world, lie will have a look ai Cali- 
fornia and Honolulu for a beginning. 

Edward Duheny of the Chicago Trib- 
une editorial department is on a vaca- 
tion. 

John Gairing of Chicago, editor ol 
■be Publishers' Auxiliary, the weekly 
newspaper organ of the Western News- 
paper Cnion, is on a month'* vacation. 

fames Hamilton Lewis, former U. S 
Senator from Illinois and member of the 
Press (. hih of Chicago, was guest of 
honor al tunrherin in ilu club la.i week, 
addressing members on ' The liovcrn- 
ir.ent Duty to Relieve Ciliicits of the 
Expensive Burden in the Cost of Liv- 
ing." 

Frederick A. Shepherd, city editor of 
the W aierville l ite. ) Sentinel, who has 
hi en in France nearly two years for the 
V M. C A. has arrived at Hoboken. and 
o expected 10 rcltirn lo W aierville soon 

City Fditor Herbert M. Sawyer of the 
Worcester (Mass i Telegraph is passing 
his vacation at his bungalow a: Cox's 
Head, near Bath. Me. 

John Clair Mitiot, recently returned 
f- .m duty overseas, now connected with 
i he editorial staff of the Boston Herald, 
is ':avltig a rest al his former hume in 
Hrlgrade, Me He was at one time asso- 
ciate ediior of the Augusta Kcnnelscc 
Jnurnal. 

Key Atkinson of the Boston Post, 
fet nier!) connected with ihe editorial 
s:alf of the Augusta Ketim-hcc Jour- 
nal, Ills just completed a vacation of two 
weeks at his home in I-armington. Me. 

Captain Carl F. White, former tele- 
graph editor of the Kansas City Journal, 
has returned from overseas and is on a 
Uaic of Absence. He has not yet de- 
nied whether to enter newspa|srr work 
again, or remain in the army. 

John W Keys, a reporter on the Kan- 
sas I liy Star, ami a sergeant-major of 
ihe 140th Infantry, has been given an 
official citation for distinguished and ex- 
eeptioiial bravery in action. 

\ Iter iwo years with the army. Lieut. 
\nvrht* Birch, a former Topcka 
i Kan > Capital reporter, is visiting in 
Topcka "n thirty days' leave. He was 
wnuiided in battle just an hour before 
the armistice was signed. 

K \V. Atkeson has been appointed edi- 
tor oi the Butler (Mo.) Democrat, suc- 
ceeding Sam Davis. He is a son of 
W. O. Atkeson, former editor of the 
Bates County <Mo.) Record, and nerved 
v. ith the A. E F. in France. 

Frank E. Burkhalter. a newspaper 
man formerly wilh the Houston Chroni- 
cle. Fort Worth Record. Waco News 
am! San Antonio Express, has been 
placed in charge of the publicity depart- 
ment of the South in Ihe campaign for 
i-.t-.i'.s for ihe Baptist Church. 

iiniil E. Hurja. who was recently dis- 
charged from the air service of ihe 
j-t'iv. is in Trxas making a tour of the 
V, -ifl'l. representing the Seattle Post- 
" ute Ki u i ncr r. the Morning News and 
ScieMifif Press oi San Franci-m and a 
strir.8 <>f paper? in Alaska - Fairbanks, 
\:.iska. bring his heme, 

E. New-kirk, who formerly pub- 
1 shed a small country newspaper in 



New Mexico, has joined the repor- 
torial stafi of the Seattle Times, hav- 
ing just been released from the army. 

Hamilton Easter Field, art editor 
of the Biooklyn Daily Eagle, had a 
narrow escape from death while mo- 
toring in Maine, when his ear col- 
lided with another automobile and 
was hurled into a ditch. He was un- 
injured, 

Herbert Graham, recently mustered 
out of army service as a captain, who 
had planned to take the slate desk of 
the Lexington (Ky.) Herald, has 
bought an interest in the Frankfort 
Stale Journal, and instead will be 
Humected wilh that paper 

Charles N. CTiristman. for many 
years with the ediiorial department 
of the Philadelphia North American, 
lias been appointed city editor, to 
succeed James S. Benn. The latter 
was named by Governor Sproul as a 
PuUir Service Commissioner at a sal- 
ary of $10,000 a year. 

Carl Zcisbcrg. who recently re- 
turned from overseas, where he served 
in the 79th Division, has joinrd the 
editorial staff of the Philadelphia Eve- 
ning Bulletin. 

Stuart H. Perry, of the Adrian 
(Mich J Daily Telegram, was given 
the honorary degree of master of arts 
as "an editorial writer ofcwtdely rec- 
ognized merit" at the commencement 
of the University of Michigan, from 
which he was graduated in 1894. 

Edgar A W'aite. for four years in 
the International News Service at 
New York. Los Angeles and San 
Francisco, has assumed the post of 
associate editor oi the Santa Rosa 
• Calif.' Repiibliran, 



IN THE BUSINESS OFFICE 

P. K l'.r. s .ker. who has Isccti in charge 
"I ihe automobile advertising of the 
\\ imiiprg l-'ree Press, has been ap- 
r-ointid prc.niiifuui manager, He will 
coniinne to direct the newi side of the 
ruihunol.rle tiages nf the 1'Vcss Press. 

'■. E Rice, manager of La Pas Her- 
ald at l,if Pas. Manitoba, is visiting 
Angiota, Watervillr ami other Maine 
..ires ' He hai -i en overseas service 



WITH THE AD FOLKS 

Fred Sbnknevht has led the St Louis 
RcTml'tie's advertising department to 
tniii Howard Lee iU-rgcu's advertising 
service. 

J Albert McCollum, formerly of the 
advertising department of the St Louis 
Republic, is advertising manager of the 
Traffic Motor Trust Corporation of St. 
Louis. 

W'iiold Markwitr. recently wilh the 
Push Advertising Service, and previ- 
ously with Blackman-Ross Company, is 
now connected with the New York office 
nf the S. C. TWkwith ^secial Agency. 

The Western Advertising Agency of 
Racine, W is., has engaged W. A. Jones, 
advertising manager of the I.aCrosse 
Tractor Company, to take charge of its 
agricultural department, beginning Sep 
1. 



"Arch" Jarrell. who since his retnm 
from overseas has hern connected with 
1 lie advertising department of the To- 
peka Capital. ha« resigned to become as- 
sistant In 7.. C> Hopkins, special assistant 
f i it Ihe southwest region of the I". S. 
Railroad Administration, 

Lawrence H Merrick, formerly islitor 
of the Zancsvtlle (Ohio) Times-Re- 
corder. -larT vol respondent for the 
I'nncd Pre-' an<! special writer for the 

N'uv Y.-.rk W. .rbl. has heroine advertis- 



Nathan Haiti, Famous Jour- 
naliin, wae Born 135 
Year* Ago 

< )n August 16, 1784, Nathan 
Hale, journalist and author, a 
nephew of Nathan Hale, the pa- 
triot, was born at Wesihampton, 
Mass. In 1814 he became proprie- 
tor of the Boston Daily Adver- 
tiser, which paper he conducted 
for nearly 50 years. At fust a 
Federalist, he became a Whig 
when lhat party was organized, 
and finally a Republican. 

He was a strung opponent of 
the slave power, and antagonired 
the repeal of the Missouri com- 
promise and the Nebraska bill in 
ISM. He was chairman of the 
commission which created the 
water works of Boston; was ptesi- 
deni of ihe Boston & Worcester 
Kailroad. and was a member of 
ihe Slate Legislature, and one of 
the founders of the North Ameri- 
can Review. 

lie died in Brookline, Mass., on 
February 9, IfibJ. 



HOUSTON TO BAN BILLBOARDS 



Aakt for Ordinance That Will 
. Prohibit Them 

Houston. Tex, Aug. 19— Houston 
has started a movement to rid her land- 
scape nf the unsightly billboards. Mayor 
Ammerman has asked City Attorney 
Krahl to prepare an ordinance forbid- 
ding them. 

Houston has one of the most beautiful 
boulevards in the country on her main 
street, and objects to the billboards that 
line lhat aristocratic thoroughfare tell- 
ing where she can liny mntor cars, food- 
stuffs and patcm medicines 



inx manager of the Cambridge (Ohio) 
Daily Jcffeisonian. 

Charles J. Daren, formerly advertising 
manager oi ihe General Tire tt Rubber 
Company. Akron. Ohio, has been ap- 
pointed advertising manager oi the 
Marathon Tin- 4 Rubber Company. 
• nvahoga halls 

Mitchell l.oeb, recently commercial 
art teacher in New York high schools, 
has associated himself with and sis 
directing the art department of the 
Arthur Rosenberg \dvcrtising and 
punting Service. 

Wallace Perry has resigned his 
position a- state editor for the Daily 
I iklahoman of Oklahoma City to be- 
come publicity manager for the Sea- 
mans Oil Company and associated 
concerns, in New York City. 

L, L, Putnam, formerly advertising 
manager of ihe Modesto Evening 
News, and for twelve years in the 
advertising department of the San 
Francisco Examiner, has been ap- 
pointed advertising manager of the 
Santa Rosa U'ahi.i Republican. 



A. B. C Reports 

ClIIC.sco. Aug. 20— The Audit Bureau 
ot Circulations lias issued reports on the 
following new spapers : 

Oil City ( Pa i Derrick. Titusville 
I Pa.) Herald, Warren (Pa.) Evening 
Times, Denver Post, Denver Times. Den- 
ver Mountain News, Elyna (Ohio) 
Telegram. Hastings (NclO Daily Trib- 
une, Harrisonburg (Va.) Daily News- 
Record. Lcwiston (Me.) Daily Sun, 
I.ewiston (Me.) Evening Journal, l^w- 
istnn Saturday Journal. 

Mar-.insburg (W. Va.) Evening Jour- 
nal, Salt Lake City Deseret News, Sail 
Lake Cuv Telegram, Salt Lake City, 
Triaune, Scranton (Pa.) Republican. 
Scranton Times. Syracuse (N. Y.) Her- 
ald. Syracuse Journal, Syracuse Post 
Standard. 

Charlnlte News Changes 

The Ch.-irtoiie < N. C. I News has ap- 
pninte.l J. P. Hutto. formeily of Ala- 
bama, city editor, and J. H. Britiain. 
formerly wilh the Birmingham News, 
circulation manager. Julian S. Miller 
wil' continue as editor. 



Horieoo Rrportar Sold 

HouiciiN, Wis, Aug 20— The Re- 
porter, which has been edited and pub- 
lished by A. A Washburn fot the last 
twenty years, has been sold to Henry 
lloate. of Janesville. Wis. 

Joint A. N. P. A. 

The New burgh (N. Y.I Daily News 
has been elected !»■ associate incnil'ct- 
ship in the American Newspaper Pub- 
lishers' Association. 
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ONLY PRACTICAL TALKS AT SESSIONS 
OF A. A. C.'S NEWSPAP ER SECTION 

Ban Ha* Been Put On Generalities At New Orleans Convention 
and DitH-uMiom Will Be Limited to Topirs That Pertain 
Strictly to Advertising Departments 

THK Daily Newspaper Department of the Associated Advertising Clubs 
of the W orld has 1 put its ban on speeches containing generalities at 
the New Orleans convention of the Association, September 21-25. 
It has prepared, instead, a program of about two practical talk* each day. 
After this part of each day's program, it will go into executive session and 
discuss matters and ideals pertaining strictly to the advertising departments 
of daily newspapers. 



I. N. S. REPORTS GO IN RECORDS 



JOINS NATION S BUSINESS 



Atrocilic. in Egypt Are AUeged J. 



Uvrv Is the Program of Talks 



Washington, Aug. 18,— Senator 
llorah, of Idaho, today read into the 
Congressional Record the report carried 
by the International News Service un 
»W*t»< British atrucities in ligypt as 
charged in the protest bled again<i llie 
British protectorate in Egypt with The 
Peace Conference at Paris. 

Senator Borah charged that the rea- 
son news of these alleged atrocities had 
not been reported from Paris was be- 
cause the iwn biggest continental news 
gathering agencies. Reuters and I lavas, 
are dominated by ihe British and French 



I he 



program of talks, as just an- 
by Charles Miller, advertising 
manager of the Birmingham (Ala.) 
News and jecritar) -treasurer of the 
Daily Newspaper Department, is as fol- 
lows : 

Jason Rogers, publisher, New York 
Globe— "Necessity for a Greater Stand- 
ardiiation oi Newspaper Advertising." 

Frank D. Webb, advertising manager, 
Baltimore News— "Selling the Local 
Representative for Nationally Adver- 
tised Goods on the Use of the News- 
papers in His District." 

James W. Brown, publisher. Eulioa & 
Pi alistiai— Proper Advertising Rates." 

James O'Shaughnessy, executive sec- 
retary. American Association of Adver- 
tising* Agencies— "The Relation of ihe 
Advertising Agency to the Newspaper 
and Advertiser." 

bred Milliv assistant advertising man- 
ager, Indianapolis News — "Building 
Steady Business,." 

William Woodhead. former president 
of the A. A. C- of \\ .. now director of 
advertising puhlicity for the Sperry & 
Hutchinson i.nmpaii} — "Value of Trad- 
ing Stamps." 

Major Roy Dickinson, associalc editor, 
Printers' Ink— "Proper Compensation 
for Advertising Solicitors Labor." 

A. B. Weil/, advertising manager. 
Tulsa tOkla.) Democrat and Morning 
Times— "Automobile Show Under the 
Auspices <>i a Newspaper " 

Herman Phillipson. Dallas Times- 
Herald— "Converting National Adver- 
tisers lo the Use of Daily Newspapers." 

A. L. Shumati. Fort Worth Star Tele- 
gram — " Build-a -Home i ampaign." 

A. \ Brentaino. F.vansville < Ind. ) 
Courier-"Making Social Editions Pop- 
ular and Profitable ." 

There may also 1* a lalk by (jeorgc 
Creel and one or two others. . 

Till DUruti 24 Topics 

The department also has prepared a 
list of twenty topics it will discuss_at 
•he contention and has sent UMM to "OU 
newspapers, inviting them to tie repre- 
sented at the convention. The topics 
are: 
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ADVERTISING SECURED 



Advertising for Special Issue, of Daily Papers and Magazines. 
Souvenir Programs of big events. Publicity campaigns conducted. 
If you have a legitimate reason for producing something special 
I have the men and means to do it. 



J. T, LeBERTHON 



2 RECTOR STREET 



NEW YORK CITY 
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Ileal rarthfO. la Barial i«. rl.ulnV.I adr.rtl.lt.,:. 

To "Convert" Big Bnycn 

Considerable lime also will be >pent 
in discussing plans for converting na- 
tional advertisers to the use of daily 
icM'papers by selling Inral 



for the benefit of newspaper publisb- 
er« who join the Daily Newspaper De- 
partment, the dues of which arc $1U a 
ve.ir. the department will prepare and 
*t'ii<! out .1 rnmpletc digest of the entire 
I roccedings. so that publishers who have 
no representative present will get a good 
idea of what was accomplished- Only 
representatives of publications which 
hold membership in ihe department will 
be admitted to its executive sessions, 

"It is onr intention to make the Daily 
Newspaper Department sessions at the 
convention of real value in newspapers 
throughout ihe country, and I believe 
every publishers who send* his adver- 
tising manager to the convention will be 
repaid a hundred-fnld," Mr. Miller, the 
secretary-treasurer, writes BanWJ & 
PvsLisiira 



The International News Service car- 
ried the first of (he Flgyplian stories 
August 16 a\ a special feature, and con- 
tinued lo carry stories ipioiing from and 
liased on the report to the Peace Con- 
ference on Monday. Tuesday and Wed- 
nesday of this week. 

The Statc-l-ake Theater. Chicago, has 
installed a playroom for cliildretL 



F. Jurrell. 
Will Be 

TOMTJCA, Kan.. Aug. 20-). F. Jarrell. 
former publicity director for ihe Atchi- 
son, Topeka & Santa be. but during the 
war connected with the railroad admin- 
istration in Washington, has resigned to 
become transportation editor of "The 
Nation's Business." Prior lo his taking 
the ro«ilion. Jan. I, next, he will has-e 
charge of a publicity campaign of the 
United Stales Chamber of Commerce, 
publishers of the paper. 

Mr. Jarrell is a well-known Kansas 
newspaper man, having been cmneclcd 
with the Kansas City Times, Topeka 
State Capital and owner of the Holton 
(Kan.) Signal, prior lo entering the 
Santa be service iii 1W9, His wife. 
Mrs. Myra Williams Jarrell, is a well- 
known newspaper woman, having been 
Connected with Topeka papers as society 
editor and special writer for years. Two 
sons, StWfbN and Archibald, also are 
newspaper men. 



Now turn to page 36. 

you. 



It will interest 



Hold Annual Picnic 

Employes of the Manitoba Free Press 
held their annual picnic to drand Beach 
on August 9. Five hundred attended. 
\ special edition, called "The Harpoon." 
was issued and sold on the picnic train 




'.< , \ 
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.n* « *• h I** y,j* 



Herman G. Halstead, vice-president 
of the Paul Block Co.. has returned 
from a business trip through the 

South. 



The Great Task of Construction 

the present exce** htirdeu of 
traffic and provide for fu- 
ture requirements. Extension 
which cares for immediate 
demand only, is uneconomi- 
cal and calls for continuous 
work of such a character as 
to be frequently detrimental 
to the service. 

During the war the Rell Sys- 
tem devoted all its margin to 
the needs of the Government. 
The great task of getting back 
to normal pre-war excellence 
of operation requires the re- 
establishment of an economic 
operating margin capable of 
taking care of a larger growth 
than has ever before con- 
fronted the Bell System. 
Construction i« being pushed 
to the limit of men and ma- 
terial!.: while every effort is 
being made to provide the 



With the coming of peace the 
Bell System faced an enor- 
mous construction program. 
Conditions arising from war 
resulted in the wiping out 
of the reserve equipment nor- 
mally maintained, and neces- 
sary to give prompt connec- 
tion to new subscribers. The 
release of industry and ac- 
cumulated growth of popula- 
tion now makes telephone de- 
mands almost overwhelming. 
Telephone construction, in- 
cluding buildings, switch- 
boards, conduits, cables and 
toll lines, must, from its in- 
herent nature, be undertaken 
in large units. A metropoli- 
tan switchboard, with its 
tens of thousands of parts, 
may require from two to 
three years to eotistruet antl 
install.' 

Only great extension can 



Q 



l>o*t. present tcvri 

American Telephone and Telegraph Company 
and A-Miciuted Companies 
One I'olic} On* System t'niWsoI Srrrice 
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.\. Y. PRESS.MEiN WIN 
NEW WAGE CONTEST 



Majority of Arbiiraiioa Board Extend! In- 
crease of $6 Weekly to Foremen and 
As.iatant Foremen— Loait Wiley 
Dissent* 

A dispute Ikiuciu the Newspaper 
I'H'.lisiiers' Association, of New York 
i."ny, and the Web Pressmen's Union 
as lo whether the decision .si" an arbitra- 
tion board, rendered Ma> 3, granting ait 
increase of $6 weekly to all journeymen 
members of I he union, applied a.i well 
to foremen and assistant foremen, Has 
Seen decided affirmatively, in favor of 
the union, 

YoUn in favor <>(' this interpretation 
of ihe arliitratiiwi Ixard. composed of 
Charles Stelrte. chairman; Albert Kreit- 
Vr, rrprcsctitmij ihe preismen. and 
I.f-uis Wiley, business manager of the 
New York Time*, representing the pub- 
lishers, were cast bv Mr Stelzle and Mr. 
K'rcitlrr. with Mr. Wiley dissenting A 
<ta-rrnent issued liv Mr Wiley, explain- 
inij his dissent, reads: 

"Stamps Bono* » Wage* 

•'Tin, cTilj <7n1-.ts.-0 l.-f -rr- It.- arMrrstl.'rt was 
tli- -atatsllaunis-lll Ot S *,lr-l:n.iti. wast- -at-. 

"The rcqu.it if the pr..wii...u '. ml.,, !• .inf. 
tsr to th.l rustic hr lh» I . t»MC»»J.lil' s 1 "*!'"« 
sort r e fiu~l tr the arbitrator in Itist ea~. 

"Tlsr. iec'-.b-w terms to mass- . In.. -h «- 

Is -said 1 f'T-msli sh-sra lb- wafl" .^a'.-. 1 |,ICT 
of r»ie sswll' 

■'The statrtti.nl slsnea by w-.ar» HI. Lt-i.- su-I 
Krcltler stait.i.. A t-ju«i I. a was-, il.-.ir-* In* 
ti.1 ptSD Of ■ tls-,t »l-»ll., tt^ , ny»C lw.r,ll*-« .liff-r 

tu .scrr pr*.s.m.>ti.. 

■^Tlia de.|.lon t<-*»ii to alrolzil.o tli.- ' i.n'ml 
nf ..wlrra 'T pitMI-Lerr. ..T-r tl--lr :,r. ..m,.iii» 
ar.,1 Wss>»r.< thesr IU1WIH „V,T Ill.'lr f,.r,in,n 
11I1.TS ,>f (»» tir.-.-iti-n'. mil 



■ |l,,H.i.-r, Hi.- W-l. E'i-,->sliii-i*'« rnlue, ii.»l»ta 
rli.. * . ,-«•«• Is Dot pnrall.-l— Ib.st ll ssaa oanltr- 
*.T Ibeui list lb* fooui-n w-r* u>flottol<r 
Ir,. :n,l#il to lb* r«<ruf«r fs.r in la-rasinc i.r ntnu 
,1, .liars [K-f w..-k nml ttist Oils was not ss> In 
tin; riM uf TrDoa-rapblrwl l"ol<sai No. «. 

•Ai.|«r«llT, llMTcfore, ther* i-eoss to bo t 
inlsiiii.Waiw&dlisa Wsra the TCot. Pr.*stii««Vs 
IV.I..II anil tb- l*nblt«^er%' ,Sas>.e lallon n* l,. ■■t,i, 
wi. to r». iDcttnlt-il to tbs doliialrJs insil.. Iij lh» 
UlSl tt t>» 
an.l tin. pnb- 

_ tbjt It S|l|lllrHl rm|T to 

tbtrffd, suit si: other p,r*wirji<n 
.. 'Yitlly w-.-fktnR ud thp (rrs«t<e*. 

Voluntary Incrcuct 

"ll^rr^Ter. IS* f»ct tbst prs<-St^4llT ererT 
T.r^r-i.sp^r e,>&beet«it wttb the ToMlshcrs' Asso 
-;stl--n of \.-w Voe» cltr f»se tl..- lneo.sM« to 
l'» ri<«ui.-h suit xMlstaot rorrmcD o-ltlt.rtil snj- 
<)liestlon M.MIUM tr» Im^l^ that tbr^ |>rvtuiu*tt> 
»tow ftf ti* >-»»e was ncc-tf.tto' 1>j pab- 
:Ubcr«. 

It >t>t.s) thtl onl/ tt?o no-.|.«r>»rs hsa 
.1.^-llm.l t.. fntt sb lacroftM* In lb., wsfps of 
f»rKbi«.n avi ssslstilit f»r?ra»a, sltliouffb It 
wss Ktslpd that In wm* Inatsorvt ujc sastiicw 
was st*-n bj .rlber UMMs^ai^rt mcretr bivnua- 
II wit helltssd b, il, r |r i,-at,llih«r< Uisl lh« 
ri.rvmr-n asj ssalslsut f.ir«>rj]eD .Icfetrsnl at >*a«t 
s rroportl-aun. ln.-r.-...- In tb«li v*(m »ltf*tit 
regsf'l l i il... ctil.ii. » <lcmsri.il. 

'"Thst Ibw ;.ubllr>^rs hsTo b»r«t.if.>r* InetoOod 
t^t- f.**Wi.n tu rlr<|il4tts v.tileh rrt»m4 to 
ar^u.l..M, (L« im»>Tj. f *<• tlitxiicb f«r-TOr-n wsro 
r»t Iti»-1M*,H>H »rw|ft-ullj , la riMnoDitrstiM] la 
laj- srl.liraru*it '|k|.>-« r..iirl-nMl Oetooar Is, 
1W1S. wb.-n the lin-io»« vrsntrd tbs Jairsn- 
«.••« i.r»»rorii »«. alv^u <0 th« foTem<.|i 

nr*J aiulxiani forr-niMii wlthoDt aaj Qu«ail.Mj on 
1U- |.arl nf the pul.lM.r.. 

•»'h|t» It ll imv |l,i,t tl» srMlntlnD TOOi 
v lllrt. (114 not bat- an.lrr spoeuW rnasl.t^ratloa 
ibc InrTesie of ustri?* <>t foreinoti Anil ssslstsni 
fi.reinen. s[] tb«- iKpllrstlous N.rai to J«st!fy 
t:.r r]rvljt.4 llisi a* nj«s*brrs nf tfae Wt4. Pma- 

''"I f,T.-lii.-ii »M the iislalanl 

f,,r *' n fcf.. PSIIMtHl to tli«- umr lserause in 

"*' M K.*aiir.-il t.. sit otljer Jnurs^Trnrsi Bt«railipr» 
„f the u&l„n— namelr, i^-r w?v* ao.l th* 
.mltt.ro 10 flrrMM.'- 



\ HAY MOW OLTING 



The Union's f^>nlenlion. 

The dec '.s ]. 'ii v, hu): man-- f..-.-tren 
and assistant- the si-iv iriTei.-e in 
»a«i> as lOpi-r rrennn-r-' . -f .1 |.n--s- 
ni'.f's inv.iiti, is as full.-iw- 

• It Is r.-*»trr-l.-l -.t lb.- -.Iil-rll tinl »li>-» ell — 
f-T- tii*i» sri.l s-.«l«-s»t f'.t.-ui.-n sr* rd»n.l..,r» of 
;li- uni..fi tt aspli.-s l<- ili-ri. eqils'lj win. all 
*IIift Juueii.-i nivn t-e.'.-laltj In of the fa-'t 

mat tli. nnl-vi mail.- lli» fnJ-wlne i^ritrsel. 
rbc tMnbi tu* .IL«.-usslob I'll.' "IbI"I. r«i>..-l« an 
|-,rrfaa.. <'t tH per w-.-k f-.r all J-UtBrT i.|.-ll 

ms-niTtrr- ..tit tin- pr^. ni srae-s pnlil ' 

"Tb- plllrll*l*rs ->a U.r> ,,tl..'r liall.l ln»Ut that 
tt« t.tT of for»=-s. assail issUssn! f t. lsieti 41.1 
u«t »i,t>r Oslo lb* a. t ..n-<sl.in sn.t ts.il It «s- 
nol « SUKJ.T-I for atMttnll.n l"in» th» '.SilV 

■millaf un.Ser ryr.sl.sr?itl-.« 1> is tlx- alal I. 

waie.-s to b<» psii.l ns J.iiiro./nirii sr,-l 1Mt wlial 
-x-r l> bsll'l to fnrvmvra ".» -s^.-i« of this mini 
m.sm **•«*■ Is purrljr |.mslt.,s lH-lui*n pnhllilirrs 
^ril f.wass#o asM aails'aal for.-ui.-n 

•Th.- sanlon ds>:Isrof mat Us.' iul.J». t »iilimlti«l 
f,.r srtstrall'.n was nor t^.i. mlalm.mi wnjts- but 
h. Ix wia-rss f-w 'ill )<rarli.> u«sa D,-tn 
lb.- t r. it-lit Wf,B-« -villi 



A Prelhulniry Issue 

It Is s>>nl>.n<l««l br tin. onion 
that tb- qiis^tbMi of slit tsirr-sss*- In Ibr- fore 
urn's wscea was a p^lnt »t Isiu* in tt.a pte 
UnjInBrr Jl»fc*uaiii.n tsefore ttn- .-a— -nisss- Irs 
arS.ttrstlnn sskI that by aaor\,sl asrr.-ernr.s.l tlla 
polirt was rr-f.-rnsl I ) a s-.-nniill t<-. nio-l«ll«a ..f 
Mr Pblsch^k sort Hr Mlioosr.. " l,o toirr.'I.T wr- 
l.» franu- .1^ the prjnta 1.. I«, asl.llrire.|. It la 
a-a-rlisS br Mr. Wnsjin. thai It wis alfr-M tbst 
■:„■ onka was to |r- ..rr».rrst. la Ha ib-iiian-l a 

ri.TrifS.-! site Atslr-n I ol.l-l Ill lll.-l.-T-- 

,n p,.l»t.. sol malnallr aiwl '.|h.h .IiiiIoi: tli.- 
r^rt-Ilrcliiaf v tllteusslon. 

■Ttn.. II Is aflirnl t" ll'- ■■sili.ss »s. Ii. 
Tjn.l-s-las^l«« wlwu It Iim.tI.i1 .-la ..<■■ wlo.i 
■ r B iM ilist tu- iQorvos-' «n I • t»- k-i*"ii si. 

J.-irn-Tn-s-n inniilwr.. i.s tt-s .|.i*-il r ,.i, 

t... rr'.-lse.l by f rv n sn.l s-lsinii r..,„ 

n Iit.l irV l.-n ..-u..il In III- pr.-llMiliiar. 

fonlToss-ris. 

•The nnl^o aal-l Hs.il •1.1!.- ii" t-'-r.-n-. 

tnailo iper-lflrally 'i 1-r--_-,--3 aiol ii.^I.ii.iii 
f-.r. in. -ii wlion Ire l..-ni.* i.r',|-rsl, 1 Ii 

.ioJrr.W) ll.o- whll- tli- sr«.i:...S.i. :..s.|.- 
M lli» lir.1,111 W.tC .lion ll.- lM-1- ■( I lii-iil:i,'i i 
■T livtue' wsc-. f„l.-l..-l. .11.1 a.---'sol f. -.-..,» 
sl,, ill.| alw> altars- lis SOT I Iv^n, - tlir.1 isi 1 1 r |,,- 

yli. i. tlt.- --lli.T ),,i|ltl, v ili'- r, 1 i ti- 

t. a. ihs-s il.-..-i t.-.i ii !.-■: n |.r ,.(.., r 1 1- I - 

Lh, r In l*;rir *s.i-J- - . 

Cites a Pfeeedeni 

lU'ft.t. ll-e ssa^ [n„il.- ,i it,,- - th- 

1,1. Ion frt-trrr-l t.s lr.|-k M--rrl, ti l„ t;,i , I — 
-' t>;-vtsitlil,-sl I ' ill,, u N , ■; in-1 'Ii- I'i.Ii 
l!,li.-r» .if S'.-m' V -ft. -t.ir na w:.:, ti a r, ti,- 
q [,,-,:!.-« ai t^ ,il..tl,*r ,,r rt,l - I ■ .in-r- 

emrii-it ti--- J.-nrrv-. iiii-u »■>-- -- !■! -a j ■ | , v t,-. f.-r- 
in,-,, In !h- !■■ u|.,,.lr.r 1, -.:i. Mr M ,-rl- -r, 
,1,- -„• that Hi- Hi' r- -I-- I ■ lo- * .tit ..J 



(.risrsie Reynolsls Asks Fellow Circulation 
Manastert lo Share One at Nanlneket 

Vi'.v I'.iin.rk;,. Mass.. Aus Jti.—Thc 
, •.V|,..-.d AnKUTi mttiriif f .f il„- \,u 
es—TitiT- p...:il.<ia o.i.i eis-n uiTtib r-.-.. ,i.it.r.it, I tiij.ii, J .\»>.i.-i.vion of <_'i rcutalinv. 

Ma,ia K ers al Nantueket. Mass . has been 
called uiT. Isecauso, acrordinn to r.eor S e 
H Ke>nolds, of the- New- Itedfon! 
Standard, it is almost iin|>.ssililr to oV 
tain liotel aci'orainodations Mr. Rev- 
noiils is. howevrr, lioldiiiR an ouliiiE 
there anyway. 

"Hit AuL-nsi 30 f am at.in>[ to Nan- 
tuckei and stay over m'uhi. bavins an 
■•ptiutt a tirsl-cUss hay mow. Will 
> -ii )s.in m< ■?" he wrote reccnlly in a 
s-.reiilar letter it. nicmlxrs <.f the Ai- 



CIRCULATION NOTES 

More than one hundred newsboys— 
I'^rrie-s of the lilRin (Illinois) Daily 
\tws-wiTs. the guests of their paper 
at an ad slay piciiic at Wing Park on 
August 7 A parade through the busi- 
ness section .,f the city preceded the trip 
Us park. 

J K. l.rnwn, for ten years eonnecied 
with the sirculation departtnetit of the 
I os Angeles Kxatiiinrr. am! two years 
circulation nuina K rr of ihe Modeito 
Kveiiing News, is now in charge of ihe 
. ir.TiUii, n department of the Santa Rosa 
■ ("al. i ke[m|s|ican. 

The Hamilton (Ohiol Repulslican- 
Yews U giving away ihe Evansville 
Js.y-T. .y Muiniplaiic to boys and girls 
win. s.i-.ire new snlisi-riptioiis to that 
iuil»'r. 



I I:. liiisT->t.iic l ircnblion Mantigers' 
Assiiciatisiii will hold :t< fall mcLting at 
Scf»n«i.tt. Penn.. Sepu-nil.t r 10 and II, 

Jj.ti^s I,, [l.-nlitile. ui the circulation 
ds -tanns nt .if tin- Dcs Moires Kecister 
and Tfiliiinc. lia.- resigned to ttecome cir- 
cuUti.m nianager of the Port Huron 
I Mich i Times Herald. 

The Call Kiscr .Mass.) Herald is con 

ttilliini; rv pvpulsr outillSs for kidd.c-. 




Wisconsin IS. 

That is its appeal to YOU. You 
want to sell to a LIVE, solvent 
customer. 

Wisconsin IS. 

In order to BUY, to really ac- 
quire the high grades in what- 
ever goes to make up INDUS- 
TRIAL, SOCIAL and domestic 
life, there must be MONEY and 
taste — 

The taste to discriminate; the 
where-withal to pay to gratify it. 

Wisconsin has both ! It specializes in the 
products of the farm, in livestock, in edu- 
cation; and it MAKES specialties that it 
gets well paid for. 

It does not make so MANY things, but 
in a FEW IT LEADS and there puts 
forth its big effort. 

To lead, requires the equipment, and 
the habits of a LEADER. 

If you have anything to sell to leaders, 
here is your market. 

Papers ^n 1 " sjmoi'». 

Bailoit New* (El... 4,593 .03 

Eau Claire Leader-Telegram (MAF.4S) 9,042 .037 

t Fond du Lae Commonwealth (E> 6.017 .025 

tCrecn Bay Press Gazette <F.> 11,011 .03S 

Kenosha Newt (E) 5^221 .0143 

La Croaae Tribune- Leader Press <E4S) 13,5*7 .035 

Madison, Wiseonain. State Journal (E) H 4.689 .035 

Madison. Wisconsin, Slate Journal IS). tlO.891 .03 

Milwaukee Wiseonsin News (E» *6MJI .10 

Milwaukee Journal (E) ll.i.HJO .14 

Milwaukee Journal IS) 93,830 .14 

Milwaukee Sentinel (MAE) 81,752 .11 

Milwaukee Sentinel (Si 67,162 .11 

Raeine Journal Newa (E) 7,666 .025 

Shebovian Pre.s (E) 6,693 .0214 

Suisermr Telegram <E> ] 5,1 52 .OSS 

Wausau Record-Herald (F.) 5JS3 .0178S 

Government Statement*, April 1, 1919, 
•Publisher's Statement. April 1, 1919. 
tA. II. C. Statement. April 1, 1919 
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NEW SCALES SIGNED 
WITH PRINTERS 

Newspapers Sign Agreement! Car- 
of SubstaDti 
Day or Night, 
Working Schedule 



The TjiMjgtauhioil Journal tor Au- 
gust rcpons the following- increases iii 
wage scales for 
newspaper offices: 

aT.wborTjiart, Mam. — ItawJiitt'ii, »|ii>rMlcva, $~<- 
Ktglit ln>nr«. Inrrrwre. ST. 

Call Out.— Ilnrrfui.il. <.|»r*ti.r». K4. El»lil 
ao-jr. Ii«r,^~^: II. !,.!=>.,,, Sr.; c ,.r,l„r. 111. 

Dwj-ton. 0— ll.ii.iiii. d. .^.nil.f. ,il.,.. 

lOlsKI) MIL 1-lga.l lluut.. 1KM». *0. 

Yakima. Wash.— SJ-.m don; Htt3> ulst.ta 
Increase, la. 

bru. kik.- 11. u.l..,, ., ..|««t.ir. ..In: . Wl. 
id Kali £Ui. s-rfti and m limit hours. lr.-r.iiao, 
St.. 

London. Ont J.mrw. « im.li. <Uf. SKI i linn-no. 

Shi. ulgbt. llncreasi'. SIM forty to." s-'iir 

■«<k. 

ScfuUo. P«.— 1»>. *H: nltlil. $17: Increase. 



Lsuing, Hich. — H*vi llnwdn 
twnikr,, S.1~..*KI. might! SIC 3*1. I 



. Eight 



St. Paul. — X,-i«,.|.nioi» liaio gnmlMl u hOUM 
I*r woe*. 

apalotaa, aTaaaek, at. a*, lis. Wl. — llnndtniTi. 
occ-rotorr. fl*». Ktshl U>ora. locrvase Hand- 
asm. Jl; operator. S-i. 

Oweaaboro, Kj. — llendnieii, $--- ocrators. 
f.liMt nit. Elsht Iwin. Inrreaal — llearfioeu. 
*». 

Vallajo. Cal.— Incrcaee »r *i! iwr wook tut 

for. 11 mu*J ..poratore looerators to laSe can. ol 

ma.'htuo.i and ojf lacr*a.r u* ftM t-r »J«r 

men. 

Wo«n»Uf. kfaaa — Iday) - UandiMff, cijo-ralora- 
*ai, , Mahll— llaadruoo. operators, $K, Eight 
houni, Inoroaaw idaj and nl»bte>— St. .'ill, In 
addition to ta» abuYM, n war bona* of SU.3*> la 
patd. 

WajrToes. 0».— Handiuou. tceratora Sil 

ELjI.t hours, iSlshll— Haudui-n. Kt: ci.ratt.ra. 
S3). Seen hours. Inrr.-a«— .day and ulfht) 
an.lii,-n. 11; or.rraI.ini, ta. 
Idaho TaUa, teene— ,li.jl-llaodm«n. SM.tti. 
wralore. WO. I ,N|»UI 1-Heml-esi. 130; upora 
Ilaijrl— llslid- 
)— H.odu.n. 



Increase -(Oar and night) — nsndsrn, 
M. 

ajboru, Csa 1 flu;)— HamtsKB. 

T« centa nor hour. (Might I— llan.l 
i. operators, M real, per bonr. teres aH 
out half houra. Imie- Newspaper Idar)— 
*».».. <.Nl«ul)-gll.4S. 

fbUadalnhln. Fa.— Increaae of $0 per are.. U 
ll„ Di»«i,«f-r arale. Tbe arela sow laoll 
«:i- <luy nikI tilh nlflix. 

Sloua City, Iowa — ,, Day >- u and nato. onvrators, 
laa. I M. lit I- IliiKliurii. op<ratiira. $34. KSjttit 
Unim. Iixrraar — I I>ay aud iilubtl — llaBftmrn. 
„f*ntor* fll, 

l,tmr Citj. *. J — $S tattmrn roa»ln» a »7 
tnan. vtvr the Beat* i»f fan. One of Utt papers 
'• parlnff 131) and par fur holiday.. 

** <>•«— Uttrl Uandm,.n. »|».,a. 

I"rs. tli. Elicbl bovrs. IM«bn— llanilimii. 
iipentcrs. »2T. K»r*n and ona bslf lioun.. in 
,rraa«— ,n«j asd nlgkti Uaiidssm. till; opera 
ion. 

Celusnbua, Oblo— Boons of $1: ibe ne»<por«r 
.rali. for day a-nf k u now gli .VI: nlgbt, fai.,vi. 

Oaatmlla, Waab — I Daj I— llarrfrncn. opomcn. 
•3S. Hi, IMglitl— Handmrn. operalora. |:i:..tll, 
lailil hour.. lKr.na.- 1 Ikar na-1 nlthtl— Juo. 
III. 1»1U, »1.M. Ek-plrmnor ». 11)10. 12.40. 

Innopab. «a«.— Han.laM-n. .•iwralin-.. »4S. 
. vithi) -Hsiidm.B. ofxrators g4H. BUbt hours 
Incrras. ithij and nlzhr | — $* 

Bverrua, Obla— llandni.n. $14; 
Elel.1 h.mr., Incroaw UMI 



A • , \"iciory" edition u f the Denton 
( Tex.) Record-Chronicle, issued recent- 
ly. commeninratc<] the deeds of the Den- 
Ion county boys who served in the late 



WHAT OUR READERS SAY 



upi-rnf,**, 13. 

Topeaa, Kan, — yUolxDUn. for Jmirwj mi-ii ou 
i-v.nln iivwas*ii«*s. lai>; spornlnr n.w«i»p.ra. 
$Xl f. rly .lubl boura. 

CoLarsdo Springs, Colo. — No«spoi<r piil,ll.brrs 
irraill.il a viriiitlar) S'J |«r u.cb war tmnua. 
TW lnrr.an. n,.k.. lb. «si« for da> mark 
I..T.-I1 and half k*mr»>. S30, and tu. wacc 
foe nlsbl work. gSX 

Kalalgb. ». 0.— .liaji— Haadoi.n, operators. 
San. .Nighti — llandmi. oporslora. Saa. El«bl 
b^ori. Intrrt»r ilisv ami ntcht) — In addl- 
liuii to lb. st-.Tp a SJ j>*r work tmnua will Iw 
paid ilurlr^ lb. llfo of rh* «4jtrac1 

ZanaaviU*. Oblo— Ncwsjd|K-r pr-jprl.tora volao- 
l.rlly lu.-rvai«d teal, from tltn.SO and for 
wlllfci work lo SSI and Saa per wrek. asd for 
<l,i< w.,rs Ira t-t to laft aul Sao per wits. 

Loaintw.. Kj^— S33^ riltbr. S^C'l^ per ^ 

ami Ml rVnta |..r boor onrtlnir. 

Elyrla. Okio — Haadtii.n. oporslvra. S2T.S0. 
Elsi.t I r-«. Iwrr.aaf— Han.lwi.n. $T..'i0. oawra. 

toe*. SI..VI. 

Middlaabere. Kr— llaodm.n. o|~-ratom. 124. 
Elsl.l bom*. Inrrraar -SH. 

Brewnwoad, Trsas— llnn-lmcn. 
Elitor boura. Incr.asr- S5.:rf». 

Muntr.al, P. Q_— .liarl-l 
S12. Elgin bourn. 1NI« 
lor*. SX't 8.i.'B and , 
...ay and fclfa,! I— H. 

MitcbaJl. S. D Man 

.lay. Klght b™«rs li.rr.aM, — 
por .lay: operators $1 !>*r .lay. 

Hnntmrtsw, W. Vs.— Ilandm.n 

• NlESSI I llondno™. o|»raloni. sat. 
Inrr.aa. i Hay)— St. IKurbO— SO. 

Biaehamus, ». T.— toe roar* In wagrs of »lo 
].»r v...b oirt old oral.. Tbe 
fr.,m 121 lo gS4. and the 

• wrn.iiK. 'r.H«. |2T lo $J7 per 

Bloommklon. IU. — I Hay) — HsndEurn. operator.. 
»2V . M«l.l. — Ilan.lwwn. operstors. S30. Etfht 
isoun. In.n i.~-— I Hay and nbjbll-S*. 

Lookaort. St. T. — In^.a— .1 oowafoyprr srsl. 
from *21 rer w«.k lo S2h.hi, 



The Tax on Advertising 

til ti.kii CWtyMTt rKEnc 
lisvld Clly, Neb,. An«. 0. 1B1». 
Editor and 1'nt.ll.ber, 

Fulton Iiik |. ao extract front a Liter Jnrt arnt 
i '.,i.cr.MiiiinB MinsD>ld In rvaausae to a request 
for uiy ..plnl'in on Ibe ■on. ty.lciu for Mcssd 
rlaaa aaall. a poll of I bo ajajaj of tbe conatry. 
in,,rv, ..p.-tlaUy tbu ninotry preaa, bring tabou: 

'III Hi. ...iiutr, n.H«|«| M 'i lui.li.oMi 42 yearw. 
I ■ a buslwn.. I am (distant!) aluilylne- ll 
*M*tT* t>, lo. Hi. ...n. .y.r.iu aff^'ta Ibe 
i-nntry iieo»|iai«T ru.lnesi uaf.vnrabty. 

"1. It itlarrimlnates .calnk! anil peoallsea 
a.ln-rtlalra, tbe llf. ,.f ib. u.w.patHT bqilaeaa. 
■lis l« IbMlf a kreat crraUe of i«»tal bu.lu.as 
oT too flr.l rla.« and f^irrn rl,m. 

•2. Ii I. a cuuidrs, .<|i.^i.|te and Tessllo.u. 
syat.ui, .MMtlnit lnu.1i rim. In classifying Into 
soli., so.l In uieassrtog and re|K.rtbsg adv.rtlaln* 
and r.s.llng wparslely. |-r^ locreaa. In IK >ita] 
ral. 1. the l.o.t annoytng and lea.t ..pensive 
pari ..f th. ^.unl.n on publisher, of roontry 

Swgan, 

"J- It wan paoaed aa a war mea.ure snd as 
a rider- Tb. war la oyer. Ill.ter leglslstoaa. Is 
u-u.lly r.irrrJ Jiidgniint and nnjuat. 

"4. If lb. Gtrreroni.nt n^ila the ntcosey and 
probably Ir dora, sMloogh reilrrcllou of letter 
poatage fm 3 rewta lo 2 rents due. nt,t Indl, 
rate need, nod If lb. j.—tal serilre l. to he 
ma.l. lo poy s prufli, an sceuest. mat syalem 
.bonld b. e.ta!.l!.l..,l nn d tbe marglo of prod I 
J.l.Tmlnrd aM ...ure.1 by lorreaard rataa on all 
rlk.a^i of auali ..reb-e la |iro|Mirtlon to coat of 
eerb class. Tl». root of mrrylug Govoriinieal 
fn.l,k,-d 11,411 .bond not be rbsrgvd against 
nil ■■]»>. mall. Ttie •oe.iml-.laaa rale abuuld 
be a Oat rat.. a« tbe nr»i an.l tblnl-rlaas rstn. 

are. It sbuol.l r* rh* o mta for adr.rtUlne 

a> for r.-adlor .IdviTlMng I. l,.i.lo.« a,,. 
.-""'"l* 1 •"•gllr. and TTlnilaT nor 



aVatE" 
12-.. iMgbtr— lUi 



■ ■ --,.1 , 
S2t, Elg 



mlan. 

~ :bt 



98% Sandusky Homes 

take the evening 

STAR-JOURNAL 

Mrmtst-r A I». C Forcifn *dvcrt[»in« 

La Cosle A M»atwell, 
*S W. Wth Strwi New York 

C J AnHrr»on Sjil Agwc-y, 
Mitrqu«tt<- Buildtnr Chicaca 

THE ALVORD & PETERS CO. 
PabliatMrs. Ssndnaky. Ohio 




The circulation of 



in Washington, D. C, and 
snbnrba, ia believed to be 
about three times that of 
the corre»poD(lin^ edition 
of its afternoon contempo- 
rary in the same territory. 



■n t»< lin ■ mount of It. WMl K«*t tittf It 
bpfore tbe •j'ttrm ♦«ti,blti»ti*J, nutl 

are »<:t!lng It on tfcrir a«rlt« »■ *dti 
medU. B»t bcr«Bf« or the tone 
a UaaJleap on KdrertlplDt. anil 
tlalac A xr^atcr rolame of tdTprttatuc nec*«- 
ilUtft a greater rolanie of reading. aa4 all are 
profltsfd." 

That manf coontrr oewtcaptr bml. giving 
Utt> or Bro tbought and acciptlejc oflaloo ft-*Jy 
mad* tor them, glrc AptMrotal at thU *att* .y«t*m 
aad ihti tkitdrmmnni dlipttrftgcmout tit* adv*r- 
tln< *t.J GuVrrntMut iMfuallxUig of ail«««tl>i|ag 
Uiut I- a r-alart' ut it. aSVi I.-J Uj • *lrt.t( 
tiikl It h«rt« th* wt-althjr puhilnhrr- ami wtU 
to kw a^tbTti-liig t»i thf i^nntry 
v *u amaalng anil |itt]«ble 
and tarliiHlinfsajt, 
r r. OI.AUK, I*vh|lsker. 



Paper. Thil Croa»a on the R-J4 

Xnar V..rk. A-ucuM 11, tOlO. 
T.. MM a«t IhAMii ^ I 

In ymir t-dllluii »f Aujrn«t T. J»*m J, .H|iurgi*irt., 
Mlllor or Ihr r*lU<1rt[-fcln I'nMk l-*»l«f», 
wrlrlng »I»«iiit D-'»apnr-ri rtrrti'J hy the llrltlth 
tliflgthk B 31. salil "It was the I'ntilo l»Mlger 
and o<n tbe New Yocft Tlmt-* that wn« dtlLrwit 
tu King (Jcorgc. u* tbo 



r,t from 
l...u.). J n 



l'h* RAI carrla'd. u» i.-pwlMr luaII mhlroaiveil 
in King «'*"rg». a twj »f ih.' New Yo*k Time* 
. f Wnn-tj) , Jul* 7. WhHi. th« dirlgllds. ,. » M dc 
|jsT"I Is 1-i.vinit. anntt^r package U* King 
(frotxe wia m«<tr Up »nil r-mn.-led to Major 
Ksutr. roaiiiiaa.k-r ..f id.- alr^Mp Thla package 
C"4.tala<r4 eopltft of th.- New V«Tk TliTim «.f July 
Ii. ttiif Mid k Plelorlal of Jill 10. Current 
llhatisry Magaalitr for July and a part <>f the 
l.»t»i:ratun< Plrturt SaTllou of tha Xi-a tort 
lla»r» of Jnly IX Bs.th the «f til- N>w 

Vitt* Tim** »e*t hy mall and IW cop> m/OwUA 
Major NniM dflittml u* Klug i.wtKu 



J-j|y n 



l.i 



Wlgr 



•Bfl 

Kitie t.tH-fg"', •••ut by un-mtwtxx^T tu tba 
ljtn<in9 ri<rrt**;ne>W*, (if tlv Sew . ufk TpUiea. 

**w ctmiBg. a trltrr *fkntiw|»?iliri»« res-wlpt 
hy tbe Mat*, of -ihe New York Tim** »f inn 
hth ln*t ," and th- umgarln'** whirl. "are« duLy 
r«*<f |t*<1 tht* *ftera>>in. *oon after 1 I*. M , hr 
tky King." ati't liking "that yoa will be go>>3 
■ (iiiilgh lo txsSw'ri t4 t.~* editor of the New York 
Tiiii-» an expre«Ak<n of tdi MaJo»tr'- buat thank a 
for tlmm." 

A mpy of hl< Irtter vu pnhll»l.M It the 
Ww York Tlme», Tue»dH]r. J*l; 15. In tluit 

« of daya 



iwldv ***** lipt tM 
•>f J«lj la tiatd 0 



boura 

nipping* of tin- iwld- »*n. 
Mm York — 

ihras-d. 

In aitklng (blh •liiiplf ttatmf-nt of t*rt* I 
Lav*> a*i VHB to iiunlmtji' Ut* •Mtt«rpr.«r of the 
Is*iU*t. II )• oe-e i»f Aaaerlca'i great newa- 
pap. TK I Im.^ -mm* aimlra.v.n f nr it in<i tt« 
IfnigtwtHil.o* nifthMla. It im-rlta the «Me rercaj- 
iiltlon Ii k*i recelrt,), 

Very traly jonra. 

lOIIH WII.EV. 
KM Y«*k 'U***. 



Service 

National advirrtiaerii find th* 
Indianapolis Radius an cosy market 
to cultivate because tnav can obtain 
met information of condition! 

Merchandising; Service 
Daparanent of 

aaa 

[NDIANApoJlsNeWS 

at AC. 



Ftmtm Aran 



Dan A. Carroll. Trlbuno Blrlg , New York 
J. X. Lutf . Kir ST Nat. Bank Blrlg .Chicago 



U. S. P. o. 

sdr^T*"' 



76,6.52 

New Orleans Item 

Kajora tbe largest aftrmooe aad 

Sunrinr art pair! circulation of any 
oewipaprr pebhehed in tba eatire 



lhinug tkr 



July Jl 



614,922 r. 

of national advertising «rre p-nblisHed in 

The Clarksburg 
Telegram 

a gain o»«r thr same period of I91S of 

71.V, 

t mlS "° adrrrlite in h We« VirginU'a 



nritivv <-f frei: ipctf k and fr»c preaa. 

I liBTe «f'Vural faundmli wf oillturkal clipptnc- 
from papur* thrnugb^ttt the Vaiun, deboanctng 
any .ufirlMrbiwiit ami ealllng fur ai-tloc. tc pre 
wwh 1 might thAiik #«r-h tHlluir |irrt«»uU} ur hy 
letter, lull Umt la <£.iimiiily IcajHaarsihle, ami a 
ma sat I na. .mt a* own JurnlKhf-a, the only 

iiicditlm of whlng tWaa. 

Tlmnkaiig gOg again, I it* 

!Mlt»r. lit-- SKmphla tTe'aa. 



|..t. A 



From the New York 
Tribune 



fn Edltur h rnMtaher; 

Auguat 12th, l»tt>. 
In yo«ir of Anr'i"t 7tk, «n p*g»* IEV. 



"ljiat tuB-mcr. when ni*n adcalera demnO'lcd 
i rMtirllon In prli*< of all N»w York dalllaa 
t ' f 1 y* pvr huurirwd o^h-* and attempted tt. 
■ iifofff tbelr Jemauda by l>ttyr-^lllag tba Heant 
newapastra, tn* TrlVutif matugwm>nt aai-t the 
■lealt-r*' rate, but the Amt'rtran Newa C«mp«cj 
refuaed tu ha mil*, the isapfra ut the lower tkgire." 

Thin ■ttit-trnttl I- tnnwrc-t 

The Trllmw «Hd tr.| anake tW frttH of 
l»t.3> imt hnnilr*>d until after tie American N»-<»a 
(Unipatiy hail rxftxct) ■l*lt>er tie Trlt>oiii- at 
lite n-Kular prlr.* uf II lo per handr*>d to ut 
daytaler tmt*-w tkat dealer a I a.-. tO*k th« H*mr»t 
jiapfra In nfher words, v.»* Wetw a**kt-ri to 
-lultlfy owlreft and our mmpiilgts n*alnal th. 
Ilt-arat paper*, wllnli w.. bad unoVrlaken *t the 
-Pfrlflc rt^ueet i.f tbg F..l^rai Mltlllllla. h/ 
r.-fuilng t*» deilt^r Tilhutifa h- a d.-al-T who, »t 
Iniiat purlly for pulrto-iie r»a..>nx nnd p*rrl:.Uc 
l.ri-grwr.- tr-.m th* tmt-tir wlmm h.- aerrtjd. re- 
fiiavret |r> deal In lf<-jr»t pa)-era. 

It an on'.) uiut m wr-rr* unable dolleaj 
the TrllHine a: aiij prkrw, <irei»t under tha-ar 
lrrun.4ifiaa*et. thai wr areepieil the et-all-ua-t, 
Inanguritix] c-:r -,nn .Hlt-r.r tj.tetu and mails- 
the price fL30. 

Tho Trlhune wliai..*. Im ro^rd In thl- matter 
kepr fjgag anil uaki. ikaVkakM, thnl j«u anage 
tbt- aecivafit-; rorrrrHWrnt. 

Yoora eery trul> , 

„ m . „ NEW YORK TltlBfNK. 

o. \ Lagftta ttannd m.l.... r 

"How" will be the central theme of 
the annual convention ot the Associ- 
ittcd Business I'apert. lm\, which will 
lie hcM in Chicago. September 18, 
19 and 20. Every subject on the pro 
gram will deal with the "How" part 
Of the publishing problem. 



Uempb.a. T.-im., Aug 11, I(U». 

9b Editor A Pvttlatlwr: 

1 want to thnnk r«u for tbe spaici- iWiutrd 
hy yoair ettv-ltent plll'llcitiot. U. my rvivfat liss- 

l-nptintnent for tront«aapt of eonn. 

I wnoM alao apf>rerialw J| If I mi (.lit tMVaf 
through your nduaan* my ikatika lit t.a» e-lltora 
thr-.-itglmut thf rnitt-i) stale* af^ u«t>d mr cat'- 
lo point out eslliimally Ihe grare danger of 
nynrlh aaaumitiu i«**r- nevt-r Intt-nded fur tbi-lii 




The Detroit News 

t. I s t in Amrnca !n pai.l advertising 

became ii is the ..nl_« p.iKr that cover, 
llic rich lVtr.ni ..nil Michigan find so ur 
culcUssiiis oil roinprtitors in circulation 



ntrite in llic News. 



Photogravure Advertising 
25c line 

8 paga supplement 
Every mm rise 

5sBi?b Maints 
^uniiay 
iRinttstcr 

70000 Net Paid Circulation 
I. A Klein, Near York-John Qaaa. Chicago 



The 
Pittsburgh 
Post 

has the sec- 
ond largest 
morning and Sunday cir- 
cnlation in Pitt.bur^ 




Editor & Publisher lor August 21, 19 19 



LETTERS OF AN EDITOR TO HIS SON 

.lb 0*1 six months ago a young newspaper nnin undertook the manage- 
ment of a jometihal slow going country town daily. His father, an ex- 
perteneed editor, has written him tnany Inters of practical odyice. Enrroa 
& Pi Hii-titR has secured extracts from these actual letters for publication 
in several chapters, the third of -which follows: 



¥ WAS glad to have your letter today 
I giving some of the details of your 
job. I am not a bit surprised to 
know of your difficulties, for I think I 
appreciated them better than you did a 
few weeks ago. But they are not in- 
surmountable. Il will mean the hardest 
kind of work for many month*, but you 
arc not afraid of work. You have eom- 
muii sense and are quick to learn, quali- 
ties that will make up for your lack of 
experience, and this latter you will get 
int enough. As long as you believe in 
yourself and are willing to give the best 
>ou have in you, I have uo misgivings as 
to the outcome. 

I was not surprised to know of your 
iii-.mver> abnul the rirCflfartSOR 'y:tu 
The only thing to do now is to make a 
clean hreast of it to your advertisers, 
jwho probably won't be much surprised, 
for I doubt if they had been fooled at 
all. 

Here is my suggestion as to your cir- 
culation problem. See the larger adver- 
tisers yourself, tell them just what you 
have found out. and declare yourself as 
being utterly opposed to the old policy. 
Lay your cards on the table by telling 
the exact truth about the circulation, and 
promise as rapid an increase as legiti- 
mate methods will bring. But make plain 
that even if the circulation is only 2.000 
the ten cent rate is low, and that they 
are getting more than ample returns for 
their ex|H-nditure. 

A Matter of Business. Not Sympathy 

Show them how they can afford to 
increase their space, purely as a business 
proposition. In addition appeal to them 
I SStSil in giving the county a good 
newspaper ; not as a matter of alms, 
however. They cannot afford to see the 
town left with only one newspaper, for 
then they would l>e at the mercy of that 
one paper. Of course you are not beg- 
ging anything of them, always keep that 
in mind. If the paper is not worth any- 
thing to them as an advertising medium 
you do not want their money. 1 have 
no use for the whining, sympathy-seek- 
ing editor. 

Your Iwst bet in circulation-getting is 
a Kimd newspaper, and let me repeat 
that local news is >"ur best bet in mak- 
ing a good paper. As I see it you must 
do something that the opposition is not 
doing. You must make the public see 
that if it wants the news it must take 
your paper. You ran spend money to 
no better advantage than on a good re- 
porter, who just now will do you more 
good than the best solicitor you can hire. 
Let me give you a few suggestions, some 
of which you may find workable. 



That was a bully good murder story 
you had the first of the week, but I did 
not see any follow-up on it. Never drop 
a big story cold, even if there is not 
much real news in the aftermath. I 
know I wanted something more, and 
probably other readers felt the same 
way I did. In the follow-up you might 
have referred to the scoop you had, your 
enterprise, etc. Blow your horn. 

Some Concrete Suggestions 

Get some news from the various war 
activities bruin's Get your V. M. C. A. 
secretary interested in your paper by 
asking him to write for it. Give him a 
little department of his own once or 
twice a week- 
Gel more news of the court house and 
keep it altogether. Readers are always 
interested in litigation. Even the routine 
is worth printing, and it is always pos- 
sible to get something more than routine. 

Establish a sporting department, even 
if it is small. You are publishing con- 
siderable sporting news, but it is scat- 
tered all over the paper. Perhaps you 
can get a high school boy to lake charge 
of it. Use his name at the head of the 
department. If in time you can build 
up a good department of sports you will 
have done something well worth while 
in getting circulation. In any event keep 
this news together, and you can ask for 
contribution! as you do for society and 
church news. 

Have you thought of the possibility 
• >f getting some agricultural news? 
Have you a county agent and a lodge 
of the Grange? Do yuu get the clipping 
sheet of the agricultural college? A de- 
partment of this kind of news once a 
week would interest your (arm readers. 

Ask the city librarian to furnish you 
a weekly list of new books added. Get 
from him some figures on book-drawers 
and the kind of books most in demand 
I'rrhaps he would review a book for 
JTOtJ occasionally. Do the bookstores 
advertise? 

Is there a man in town who is a sharp 
on local history? He might be jollied 
iiitu writing for you a scries of articles 
on people and things. 

What kind of a board of trade have 
you? Is it doing anything for the town? 
If not, it is up to you to wake sumrbody 
up. 



No doubt the town needs cleaning up 
and painting up. Urge a clean-up day 
and go after some advertising in con- 
nection with it. 

You claim in your masthead to be the 
party organ of your county, but I find 
precious little political news. See your 
county and city chairmen and make them 
produce some news for you. 

Nearat-Hand News 

Don't place too high a standard for 
news. You will find many an occasion 
to play up a story that would be more 
or less inconsequential in the city, but 
of real importance for you. A minor 
automobile accident on your main street 
is worth more than a big tornado in the 
far west. Even if every man. woman 
and child in town saw the accident and 
knew all the details, publish them all. 
The people will be more interested in 
reading that sort of a story than one 
they know nothing about 

If there is any movement on for city 
improvements interview leading citizens 
on the subject. 

You see there is scarcely any limit to 
the news possibilities, especially if you 
have an editor who is interested in mak- 
ing news. However, you evidently have 
one of the kind who just simply waits 
for things lo happen. That sort of a 
man is not an editor at all. However, 
one of these days you will be your own 
editor, I hope. Don't be a routine man. 
no matter where you are or what kind 
nf work you are engaged in. 

{To be continued) 



OPENS SERVICE BUREAU 



PREMIUMS 

That Are Real Subscript ion Producers 

S. BLAKE WILLSDEN 

Mstiufaeturara aa>t PuulWItoni Itfiirwatallsv. 

1606 Heywortb Building 
29 E Madison St CHICAGO 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET, BOSTON, MASS. 
U. J. BOSDAN. Elisor) 
More than 120 American ami Canadian newspapers subscribe lo our aervice 

Each week our subscriber! receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper ; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT, MR. EDITOR— ESPECIALLY MR. SUNDAY EDITOR 
—WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rate* surprisingly low. 



Tokio Papers Resume 

Tokio, Aug. 1 1.— Newspapers have re- 
sumed publication here, following the 
settlement of the strike of printers 
which forced a general suspension last 
week. 



W. I. Reilly, or CoLnna.no Sratscs, 
was elected president of the Intermoun- 
lain Typographical conference at the an- 
nual convention of the State Federation 
of Lahor held August 13 at Fort Col- 
lins. 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
tures which have created the 
greatest newspaper following 
in the world. 

"Hearst's Features Always 
Lead" 

Writ* lor booklet 
"Hall Million Dollar Faaharo Sarrtc** 



The International Feature 
Service 
: in W est 5»th Street 



The True News 
FIRST 



A I ways — A ccuratel y 



International News Service 
World BIdg. New York 



Soulh Bend NewsTimee Inalalla New 
Department to Aid Advertisers 

South Bend, Ind- Aug. 19.— With the 
return from army service overseas of 
William R. 
Armstrong to 
the advertising 
managership of 
the N e w s- 
Times, that 
newspaper has 
established a 
S cr iieg Depart- 
ment for the 
convenience of 
both local and 
foreign adver- 
tisers. 

The new de- 
partment will 
supply data 
nf many kinds on business conditions in 
the territory of northern Indiana and 
southern Michigan and will advise and 
co-operate with advertisers in the mer- 
chandising of their products 




WlLLIaU H. Aaustkosr, 



Slalen Island Changes 

The Staicn Island (N. Y.> Daily Ad- 
vance has api»>inted Frederick W. Pang- 
bom, formerly editor of the Jersey City 
Evening Journal and of Godey's Maga- 
zine, local news editor, and announces 
thai Nora H. Golden, formerly adver- 
tising manager of Lane Bryant. Inc., 
will serve advertising clients as counsel 
hereafter. 

New Idea in Book Reviews 

The St. Paul Pioneer Press is con- 
ducting a department of book reviews 
by readers, edited by the City Librarian. 



New Era 
Features 

30 East 12nd St, New York City 

Forty Leading Papers 
Print Our Service. 

Send for our Headline History of the 
World War 



Time and Money 

Both time and money are saved 
by members of The Associated 
Newspapers who are securing a 
most effective feature service at a 
saving over former feature ex- 
pense. Besides, they are building 
up for themselves a service of in- 
creasing value. 

Write or wire for terms of member* 
ship. Only a few cities t»« open. 

The Associated Newspapers 
170 Broadway New York 



NEWSPAPER 

GET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 
Writ* uo foe aaanploa of cur col- 
oeW comica, ebiily aarf Surwlay 
I>a«es In black mmd c-olora. 

Newspaper Feature Service 

M. KOENIGSBERG, bl.naer 



Ml WEST smi ST. 



NEW YORK 
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NEW YORK POLITICAL 
WRITER DIES 



(Obituary 



James E. McBrldc. 
per Mai 
York 



m Hi 3 New 



James E. McBridc, formerly president 
of the Muniri]»l Civil Service Commis- 
sion and well known in the newspaper 
world of New York for nearly twenty 
years, died Thursday of heart disease at 
his home, 947 West End avenue. He 
was 38 years old. 

In the last Mayoralty election Mr. Mc- 
Bride virtually managed the campaign 
of John F. Hylan. and hi* reward was 
the appointment to the head of the Civil 
Service Commission. 

He resigned to take an executive posi- 
tion with the Fox Film Corporation. 
Mr. McDride was boru in Buffalo and 
entered newspaper work in that city as 
a political reporter on the Inquirer. His 
ability soon attracted attention and 
twenty years ago lie came to this city as 
a reporter for the Evening World. 
Later he was Albany correspondent and 
reporter for the New York American. 
He leaves a widow and daughter. 

The honorary pallbearers at the 
funeral in the Funeral Church on Sun- 
day afternoon were: Mayor Hylan. 
Transit Commissioner Delaitey, William 
Randolph Hearst, William Fox, Win- 
field R. Sheehan. Supreme Court Justice 
Wagner. L. J. O'Reilly, Vtetor Watson. 
James J. Montague, Louis J. Lang, 
Charles S. Hand, Axel Warn, George 
H. Payne. W. A. Orr, Morris Deiches 
and Martin Green. 



Injury to His Hand Causes 
Publisher's Death 



A. I-'. Smith, 70 Yews Old, Had B«en 
Connected with Vandalia, IIL, Herald 
for S6 Yean 



A. F Smith, 70 years, old, editor and 
publisher of the Vandalia (III.) Fayette 
County llemocrat. died in a hospital in 
St. Lutiis on August 16, following in- 
juries to his hand in a job press in his 
office tin July 25. 

He was brought to St. Louis a week 
later, and an effort made to save the 
hand, but the infection gradually spread 
to the whole arm. and it was decided that 
even amputation of the whole arm would 
not save his life. 

He had been sole proprietor of the 
Democrat since the death of his father, 
Oiarles G. Smith, many years ago. and 
had been connected with the paper more 
•han 56 year*. The paper was founded 
in 1863. He left a wife, a daughter and 
iwo grand-children. 

An mew S. Thixiujo, 57 ycats old and 
tnr 27 yi-at, an employe of the Galveston 
News prr^rnoin. is dead. 



Tancsfji Zangiiieki, for several years 
past a foreign correspondent of the Chi- 
cago Daily News and a member of the 
staff of the Milan Secolo, lost his life 
recently when an airplane in which he 
cmd fourteen other persons, also killed, 
were passengers, fell near Verona, Italy, 
during a record speed Might. During 
the war he served a* a captain in the 
Italian army and contributed many vivid 
dispatches to the Daily News. 

WltxlAM H. Sniosf., for many years 
identified with the old Chicago Inter- 
Ocean, died last week in St. Luke's Hos- 
pital, Chicago, aged 6ri years. He began 
newspaper work as a reporter for the 
Inter-Ocean, becoming a special feature 
wTitcr, and finally repre-iemative of the 
paper in England and Spain. He 
bought an interest in the paper, selling 
it later, lie was prominent in the work 
of the Episcopal Church and contributed 
many articles to religious periodicals. 

Mas. John L. Spm.lm an, wife of the 
Oiieatjn Tribune's city hall reporter, 
died last week after an illness of seven 
year* 

A. J. I'lKri-*. former editor of the 
Severance ( Kan * News, died in Chi- 
cago recently. His son, Clarence, was 
killed in a tram accident at Marshall. 
Mo., about the same time his father died. 

W»llack Hmiockt Blakk, who became 
an Episcopal clergyman after being en- 
gaged for several years in newspaper 
work and advertising, died at a tubercu- 
losis sanitarium at Oak Forest, 111. He 
attended Northwestern University at 
Evanston, III., and was editor of the 
college paper. Later he worked on the 
Chicago Tribune and the Chicago Amer- 
ican, and after engaging in the adver- 
tising business, entered the ministry and 
served several churches in the central 
and far west. 

ItexjAMix Si'sftY H untoon, superin- 
tendent of the Kentucky Institute for 
the Education of the Blind and head of 
the American Printing House for the 
Blind, died at his home in Louisville, 
Ky., after a long illness. He was widely 
known for inventions which adapted the 
printing press to the production of 
books for the blind, lie was 83 years 
old. 

Colon a. Nicholas Smith, father of 



A Worth-While Field 

nrueland, t*rire*t city ol Northern 
0!.«i in-i th* * 4 bi« city" to a dwen or 
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The Plain Dealer 

!mrc„t 1/omi.e CitfUho. Bcnxn 
AV» fork onj C*««a 



The Test Town of the Country 
for the National Advertiser 

Beloit, Wisconsin 

(I- t ha* the largrit oil engine favc- 
I'.-r,- . the larffcit wood wcrkuiff ma 
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LOS ANGELES 

Evening Herald 

The all-the-ycar-rounrl auto- 
mobile advertising medium in 
the land of nunnhinc. Com- 
plete motor wet ion each Sat- 
urday. 

DAILY CIRCULATION 
127.773 
Charter Member A. B. C. 



the late Mrs Nixola Greeley-Smith 
Ford, died suddenly Friday night at the 
home of another daughter, Mrs. Louis 
F. Geissler. at Fori Salongat. I. 1. He 
was JG yearn nld 

WEST TEXAS TO ADVERTISE 

Will Buy Space in !*286 Country Week- 
lie.. Reaching 15,000.000 

!-<>*i Uonrii. Tex., Aug. 13— The 
West Texas Chamber of Commerce has 
launched a movement looking to an ex- 
tensive advertising campaign to place the 
resources of West Texas vividly befure 
the entire country. The movement was 
inaugurated by Tarrant county and the 
Fort Worth Chamber of Commerce. In- 
vitations were sent to the B6 Texas 
counties to the west and northwest of 
Tarrant county to join in the plan, and 
it was then taken up by the West Texas 
Chamber of Commerce. 

It is planned to insert display adver- 
tisements in 5.336 country weeklies that 
will reach at least 15.000,000 pooplc. The 
advertisements will cover 30 column 
inches and will, aside from placing the 
advantages of West Texas before ihc 
public, form a permanent directory of 
the progressive business men and firms 
of west and northwest Texas, particu- 
larly of the N'orih Central Texas oil 
fields. 

RossiaD Daily Raided 

The Chicago offices of Daily Free 
Russia, a recently-established newspaper, 
were raided by operatives from the 
U. S. Attorney General's office this week. 
Damon Lincoln Orlowsky, the editor, 
was later called into conference by 
the authorities as to the policies of his 



Will Counsel Advertisers ou 
.Yiinneai>olis Mediums 

Fa 



Ada Patterson, star feature writer of 
the Hearst papers, has returned from o 
vacation spent in the Rockies. 



You can reach 

Albany, Troy and 
Schenectady with 
one paper 

The Sunday Telegram 

Albany, N. Y. 
Circulation. 24,000 



The 

Indiana 

Farmer 

is reached by a much 
larger circulation, with 
the freshest news and 
the only special farm 
and poultry pages, by 
using — 

The 

Indianapolis Star 

KELLY-SMITH CO.. 

New York City 



JOHN GLASS 
PoopUs G«« Batldbie', Chime* 

Ft. J. RIDWELL CO, 
741 Market Stmt. Sao Francisco 



Plans to Supply 1 
on Ail Publications in It. Field 



Detailing information concerning 
publications of all types aoliciting 
advertising patronage in the Minne- 
apolis lield hereafter will be supplied 
to its subscribers by the Vigilance 
llureau of the Minneapolis Advertis- 
ing Forum, a unit of the Associate.; 
Advertising Clubs oi the World 

"It will not be the function of th:s 
service to make recommendations to 
advertisers as to their attitude toward 
any publication." reads a bulletin 
issued by the Bureau. 

"The purpose will be, rather, to ob 
tain from publishers a sworn state 
mcnt of facts, which may in the 
Division's discretion, be verified ^~ 
supplemented from other sources. 

"Such fact:, will be issued to sub- 
scribers in detailed reports. With thr 
facts thus available from an impar- 
tial source, advertising buyers can 
exercise a real discretion in makini 
decisions on any medium, 

"While some effectiveness has been 
secured through civic or trade bodies 
in curtailing questionable or worth- 
less mediums, no practical survey or 
requirements have been made to place 
responsibility on the publisher or 
solicitor This work is now to he 
assumed by the Bureau." 

W. T-. West has sold the Potk Counly 
Kntcrnrisr to H. C. Connally. of Mc 
C.resnr. Tex. 



The Mount Vernon, N. Y. 

DAILY ARGUS 



ea more display advertising 
than any other newspaper in 
Weatebeeter County 

This is an acknowledgment of its 
power thai the advertiser should 
beed. if desirous of reaching the 
people of Mount Vernon. 

GEO. B. DAVID & CO. 
Foreign Representative 
171 Madison Ave. NEW YORK 



$tttabura Stapatrb; 



for nearly four 
has sold good 
for adVcrtiscrs. 




New Orleans States 

MxnilafT Aixllt Itiifraii iif ( Irrujnt lurm, 

Sworn Net Paid Circulation for 6 
Month. Ending April 1*1, 1919 

43.701 Daily 
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The S. C. Beckwith Special Agc>. 
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HOW HOSKINS SCORED 
TWO FAMOUS BEATS 



New M.nsiini F.dil»r o( Houaton Post 
Col Control of Only Wires Ool of 
Galveston and San Francisco at 
Tinir of the Bin Disasters 

L. A. Hoskins, whose appointment as 
manaiting editor of the Houstun Post 
was announced 
in a recent issue 
of Edik* & Pub- 
lishes., has re- 
turned to Hous- 
ton mid lite Post 
after an absence 
nf nearly twenty 
years. In the 
meantime lie has 
worked through 
all the "runs" 
a n d desks, and 
had tight years" 
experience in the 
editorial manage- 
n California and 




was nursed into the Tacoma Tribune. 

From lacoma, Mr. lloskins went to 
Atlanta. Ga, where he tiecaitie the day 
editor of the Georgian, the Hearst paper 
of the South. While thus empluycd Mr 
lloskins went to Houston to visit his 
parents and out nl the visit grew the 
negotiations which made it possible for 
loin to return to the Post and his old 
home town. 

During his newspaper career Mr. 
Hoskins has been able to score in a 
large way. For instance, it was through 
his ke.-n news sense and his ability to 
telegraph that it was possible for him 
to get the lirst news <>i the Galveston 
flood to the outside world. The hurri- 
cane that destroyed so much properly 
and so many lives at Galveston, also 
wrecked telegraph wires. Mr. Hoskins 
knew this and searched about until he 
found a wire that was open on which to 
♦end nit the news. 



f.. A, Husems 



mrni nf newspapers 
the Pacific Northwest. 

Mr, Hoskins realty started his news- 
paper career on the Post. As a young 
roan he learned 10 telegraph. He soon 
mastered tile intricacies of the high-* 
speed wire code and went with the As- 
sociated Press. Twenty years ago, at 
the close of the Spanish-American War, 
he traded "jobs" with another uperator 
an 1 returned to Houston, his boyhood 
home. 

After working the wire for a year, 
and immediately following the Galves- 
ton Rood, which came while he was on 
vacation and which offered opportunity 
for him to try his ability as reporter, 
he decided to titcak away from the tele- 
graph. A change on the desk offered 
an almost immediate opportunity. His 
\aeation "sitl" continued on the wire 
and he assumed the duties of telegraph 
editor. 

Scored Two Great Newa Beats 

While covering hotels and railroads 
in 1901, Opportunity came for a trip to 
California, and when the 1-os Angeles 
Examiner was started, in 1902, Mr. 
Hoskins was one of the staff. He re- 
mained with that paper for nearly ten 
years, working himself into the posi- 
tion of night editor In 1911 he left the 
Examiner to assume the managing edi- 
torship of the I .os Angeles Tribune 
Eicsen months later he merged the edi- 
torial management of the Tribune 
(morning) and ihe Express (afternoon) 
—both Earl publications and both print- 
ed in the same building— and for the 
next five years was the managing editor 
of Imth papers. 

Leaving the Trilnme and Express in 
191", Mr. Hoskins went to Tacoma, 
where he assumed editorial management 
of the Perkins papers, with the title of 
assistant publisher. This connection 
terminated when the Tacoma News 
I afternoon) and Ledger (morning) 
were sold by Mr. Perkins to E H. 
Baker, of Cleveland, O., and the News 



Perth Am boy, N. J. 

City In East 



Thoroughly <o«r*o by Only Daily w 



Evening News 

*fe»»er A. N. P. A.. A. B. C. A. P. 

R,»».>iiat.|e re<)ii«"ls lot Hade loforma 
1 1< .it riven p'ompt mention. 

F. R. Northrop, J03 5th Avenue 
New York City 



Was Obtained 

H< did the same thing with the San 
Francisco earthquake and fire. His was 
ihe first story that went over the wires 
telling of the destruction of the city. 
His ability to telegraph had enabled him 
to bring ihe news into the Lo* Angeles 
F.xaminer office aitcr the press wires 
had closed and the regular nperaiots 
had gone gone, and to enable that pub- 
lication to get out an extra on the 'quake 
hours ahead of its rivals. Immediately 
after, he went to the telegraph office 
and. irettirig a direct connection with the 
New York Journal otfice, sent the story 
direct to them, composing it as he sent, 
and putting them on the streets hours 
ahead of competitors. 

\sked how he secured the San Fran- 
ciseo 'quake scoop, Mr. Hoskins recent- 
ly told a bit of unpublished history. 

"The trick was simplicity itself." he 
said. "I happened to be in the Ex- 
aminer office, chatting on the wire with 
an old Texas friend, Tom Brophy. who 
was the 'repeater man" at Ash fork, Aril. 
All castbound wires from California 
went through Tom's office. Suddenly all 
of his 'Frisco wires failed and he broke 
off the conversation. A minute later he 
was bark on the wire and said the postal 
thief at San Francisco had only had time 
to tell him that they had been hit by a 
.piake aud that buildings were falling 
on all sides. 

"That tip was enough, t jumped for 
the postal main office in Los Angeles. 
\t almost the same instant 1 arrived 
there our sending operator at San Fran- 



The Newark (N. J.) 

Ledger 

i» a 7-day Morning Associ- 
ated Press Newspaper and 
iit ihe only morning news- 
paper in industrial centre 



with a million 

Morning Edition, 2c. 
Sunday Edition, 5c 



Sttmmer In 
New London, Conn. 

of social x"^'^ ™* 

Telegraph 




The New 



JULIAN D. MOHAN. Pre*. 

Representatives 



Thousand Dollar Newspaper Ad- 
vertising Campaign Brings 
Home "Tunnin" 

Heal Ueach. N. J., Aug. 20t— A 
one-thousand dollar newspaper 
advertising campaign is no great 
shakes of a campaign for auto- 
mobiles, for instance, but when a 
product like ■'Tunnin" is being ad- 
vertised, it is a considerable cam- 
paign, as Lewis S. Thompson of 
Ked Bank, who spent the * 1,000. 
will tell you. 

"Tunnin 1 ' is not a new breakfast 
food but is 1>aby-talk for "Cunning" 
and the name of a wire-haired 
fox terrier owned by Mr. Thump- 
son's young daughter. Geraldine, 
lie disappeared the other day and 
his owner's grief was so great 
that her father lost no time in in- 
vesting the SI, COO in advertising 
'.he canine's disappearance in 
newspapers of New S'ork. Brook- 
lyn. Newark, Philadelphia, and in 
every resort along the New Jersey 
Coast from Seabright to Bay- 
Head Pictures of the animal 
were printed, with an announce- 
ment that a reward of $50 would 
l>c paid for its return. 

The whole Jersey Coast began 
looking for "Tunnin" anil he was 
found strolling on the beach at 
Long Branch. When told by his 
mistress that it had cost $1,0=0 to 
get him back, he de-dared in barks, 
easily translated by her, "News- 
paper advertising always pays." 



risco, Warren Wootten, also arrived, 
having l*-rn thrown out of bed when the 
hotel he was in was shaken down. He 
wa r liewildered, but unhurt, and had 
found the telegraph office for safety. I 
rjuu/ed him and had aliout five minutes' 
wire talk with him when that and all 
other wires failed to Los Angeles. I 
had enough to make a story— and I got 
busy to get a printer crew and a stereo- 



type crew on ihe iol, to get out an ex- 
tra, and roused the managing editor. 

"Then came the problem— more news 
right away out of San Francisco. I 
tried the railroads and the telephone 
offices. Nothing doing. I went to the 
Western Union operating room and to 
the switchboard, where testing was go- 
ing on. 1 got busy on the railroad wire 
section of the switrhloard— wires that 
arc regularly allotted to railroads and 
lifle used by the commercial company. 
I began calling points north. Finally, 
after many trials on many wires, I got 
a response. It was an unfamiliar signal, 
and I asked what station it was. The 
reply was that :t was the Santa l r e sta- 
tion at Ikrkcly. just out of San Fran- 
cisco, across the bay. 

Quake Crossed the Wires 

"Inquiry of the Los Angeles chief op- 
erator, Bob Vaughn, developed that the 
Western Union had no such wire or sta- 
tion. I learned irom the man at Berke- 
ley that he was sending to me on a 
Postal wire, while 1 was sending to him 
on a Western I'nion wire. The 'quake 
had 'crossed' the wires near Stocktoti- 
As it was. the wire belonged to no one. 
The Western Cninn couldn't use it, and 
the Postal couldn't use it, because 
neither had anything more than a termi- 
nal on it. 

"But believe nie. I could use it. I liad 
tound it, and 1 claimed it. I slipped an 
Examiner loop onto the Los Angeles 
end and told the Berkeley man there 
was $100 for him if he would get in 
touch with our men in Oakland and 
would keep the wire going full tilt until 
one of them appeared He agreed, and 
for four days we— the Los Angeles Ex- 
aminer— had the only wire out of ihe 
earthquake district. Naturally, we 
scored big beats every day," 



Publishers: More "Reasons 
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Copies by "S & M Insured 
Agency Delivery Service," 

SOME SERVICE USERS 

Nn York City Record American 

Times- American GIobe-Advertipar 
Journal-World Baltimore Sua 

Globe-Tribune Indianapolis News 

Post-Teleg-rara Worcester Telegram 
Herald Staau Ithaca Journal 

Mail-Kve. Sun Brides-port 
Eve. World-Son PuetTelegTaaa 
Wtlnu&a-toa 
Journal-Newl 
Every Evening 



City, lo 
Lea! 



North 



Arcua Leader 
Springfield (Mass.) 

Union 
Hartford (Conn.) 
Boston Times 
HnaJd Traveler New Haven Reg- 
rott-Transcripl islee 
IStmd tor full MrtiWari of 5 & M 

450 IWfk AJw.KY TH»-720oMaJJS, 



The Shortest Route 
From Dealers' Shelves 
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MAINE PUBLISHERS ARRANGE 
ANNUAL PROGRAM 



Meeting Will Be Held Early in October 
ut Portland 

Po«tl\xi>, Maine. Aug. 3(X-The next 
mad meeting oi the Maine Press As- 
sociation will be held in this city on 
Thursday and Friday. October 9 and 10, 
in the City Council rooms in City Hall. 
The business meeting far the election of 
officers, which will be held Thursday 
morning, will be for memhers only. All 
other sessions will be open to the print- 
ers and publishers of Maine, all of 
whom are invited to lie present. 

Don C. Seiu, business manager of the 
New York World, will deliver an ad- 
dress Friday forenoon on "The News- 
paper and the Community." Mr. Seiu 
lived at Norway. Maine, for a number 
of years, where he obtained his early 
schooling and learned the printing trade 
in the office of the Norway Advertiser, 
a weekly publication. 



AROOSTOOK PCLP MILL SOLD 

Will Resome Operations at Once After a 
Shutdown of Several Weeks 

Peesqtje ISM, Maine. Aug. 18.— The 
stuck interest of E. P. Lindsay and 
others in the Aroostook Pulp & Paper 
Company's mill at Keegan, near Van 
Burrn, has been purhcased by A. R. 
Gould of Presque Isle and H. B. Steb- 
bins of Boston. The mill has been 
closed some weeks. 

A new company, which has been 
formrd, will begin operations imme- 
diately. The plant was built two years 
ag« and is thoroughly equipped. Its 
capacity is 60 tons, about one .fourth that 
of the mills of the Great Northern 
Paper Cn.. at MillinockeL and it will 
employ about 300 



N. Y. ENGINEERS GET RAISE 



Newspaper Publishers and Union Em- 
ployes Compromise on 131 Weekly 

New York City newspapers and their 
union engineers have ocme to terms re- 
garding wages hereafter, after negotia- 
tions "hiring «>me months past between 
committers representing the Publishers' 
Association and the union. Boss engi 
neer« hereafter will receive $35 weekly 
am' other engineers $.W weekly. 

The engineer* at first asked $39 for all 



"Cover the Whole Earth!" It 
This Newspaper Man's 
Unique Assignment 

y.sNcoLvui. B. C Aug. 20.— 
"Yisit every country on earth and 
find out what the people want," 
ts the unique assignment given 
Charles \V. Wood, a New York 
newspaper man who has sailed 
firm here with his wife to begin 
his investigations somewhere in 
Western Asia. 

Mr. Wood, who comes from the 
Stniflay editorial staff of the New 
York World, is being sent on this 
extraordinary mission by the Cen- 
tenary Committee of the Meth- 
odist Church. He is not going 
merely to write-up the missions, 
but interpret the needs of each 
country he vi«its, so that approxi- 
mately $170,000 the church ha* 
raised as a centenary fund for re- 
ligious and social improvement 
wnrk abroad may be expended to 
the best advantage. 

Incidentally, he is a Socialist, a 
contributor to Socialist papers, a 
candidate for Municipal Judge on 
the Socialist ticket in New York 
City, and the writer of a group of 
essays soon to be published in a 
book called "Hurrah for Sin!" 

"I may seem to be about as 
rank an outsider as the Meth- 
odists could have picked for my 
present assignment, but they seem 
<ati*ttcd, and so am I. I am not 
a churchman, hut I believe, like 
Jesus, in helpful service and I 
see a chance to help my fellow 
men on this assignment." he said. 

His immediate destination is 
Cheng Tu. in Western China, but 
he lias no idea as yet how to get 
there. 

"I don't know anything about 
China, except that it has about 
400.(100.000 people, anil I have al- 
ways taken it for granted that 
most of them ran laundries. I ex- 
pect to spent) the next two years 
learning thitig> that I would't let 
my geography teacher tell me." he 
said 



Stern al Atlantic City 

J. David Stem, formerly publisher of 
newspaper engineers, having previously the Springfield till.) Ncws-Rccurd, is 
been paid a Hat wage nf $30 by most of spending a vacation at Atlantic City, 
the New York City newspapers. The 
committee «ubmitted a counter offer 
which was accepted by ihe union and 
will lie in force hereafter. 



Rarntim Visiting Pacific Com* 

Jerome D Bar num. publisher of the 



NEWSPAPERS LISTED FOR 
ARMY CAMPAIGN 

f.'u. :i J from Page 14.) 



Wert Virginia 

litoetlHil TWt-fnpfc: ttiarlertno — Gaaertr 
Syracuse I N. Y.I P nt-Standard, who M,ll: «•'»»*'"■» nii-m-m. T>iftt»: m.tiihi 
has been very active in fighting for the 5$ *5SS £SSJ£2?73& & 
restoration of the recently discontinued ""i'''- 
rural delivery routes of northern New 
York, is spending a vacation in Cali- 
fornia. He expects to return about 
Si pi ember 1. 



The Nationalists in India are trying to 
substitute the vernacular for English in 
the public schools of the peninsula. 



Wisconsin 

Eaa Claire 4^s4gat, Teirfraai: Tond doLae— 
r n ma»c*«rwllb. RelrvtiT; Or»m Bar- Pim 
n sette; I* r-f.»— Trlhaar * leader. MailUon 
<"n:-ltal. rviii.^rtl. wl»ci,n«ln Slat* Jimmal: 
Ull«a»ir, Jcmrul. trailer, ftrotlnr], Enlaj 
Wlre.in.ln A Xi«w» 

Wyoming 

r»»|i.T— llallr rrfm. Trlnur: Oi»;,a»— 'tat* 
W'T'imlng r-ir.ir , SWIrlaB— Eater- 

■ttssv 



EQUIPMENT FOR SALE 

ffeffSSfSMCl unitr tU§ flumci rfltrty 
rem/ ret hn*. Cvumt six tmrds fa Ike tint. 



Base Ball Player Board 
For World Series 



Hrut Ttti Itirxprnaive, Ea*r to Oprmt*— 

Show* Every Play — 

Itatlrr Km-Mct. rtinnrr, rtc. 

No 1rIii». outttnnr or indoor proposition. 

Uw*4 by It EjmirrD Newspapers. 

S*iit on Approval- Sati* fact ion Guaran 
terd, 6 New Board* Available for Wo rid' • 
Series. Wire it once. Standard Ball 
Ptay«r Corp. George II. Reynolds, Trea»., 
Svvi Bedford. Mm. 



Gom Comrt Pre*8 

In satisfactory condition, toffvther with 
elrlu clum**. Equipment now In um«. 
t*rl«N» *45*0 FOB. Wlchtt*. Kail*. Tow. 
A.Mrv-m J H. Allison. The BlCPfA Fort 
W..rth. 

For Sale 

Two No. 1 Belknap Addrewaln* Maehlnos, 
with sttMd mbinela and trays for hoMlng 
stcnrna. All In perfect condition Ad- 
dros* Providence Journal Co.. Providence. 
R* I. Circulation Department. 



EQUIPMENT WANTED 

JdTfrtiftmcntj under l kit c Unification, thirty 
cents few t*n*. Cnnr n> words to the Urn* 



WANTED 



An elertrie alsrn about R oe 8 feet 
Ulnar, with name "Record" on both 
aide*. Letter* 2 or 3 feet huh 

pretexted. 

Anyone having a second hnnd sla-n 
of this description for sale, please 

romtnunlcate with Manager. Kurt 
Worth K«enrd. Fort Worth. Texas. 



WILL Fir.HT BOLSHEVISM 



» lumber of Commerce of U, S. I'lan6 
National Advertising Campaign 

Seattle, Aug, 30 — National advertis- 
ing denning the attitude of business 
toward labor, designed to check the 
growth of Holshevik tendencies, will 
«<>oii be launched by the Gtamber of 
Commerce of the United States. This 
derision was reached at a meeting of 
the executive board of the national 
chamber held in Seattle this week. 

Frederick J. Kostcr, president of the 
California Barrel Company, was named 
chairman of a committee to make plans 
for waging the extensive publicity cam- 
paign. Mr. Kostcr left here for San 
Francisco to immediately start work on 
the advertising program and did not ac- 
company the lioard. which has been 
making a tour of the country, on his 
return trip to the East. 



FOR SALE 



Hoe Matrix Rolling Machines in «ood 

LOBtlitiim. 

Can I* shipped at once. 

Scott Flat Plate Casting Boxes easts 

plates IS x 2i inches Send for prices 



WALTER SCOTT & COMPANY 
IMainfield New Jersey 



Talus It To 

POWERS 

Open 24 Hours out of 24 
The Fastest Engravers on 
Earth 

Powers Photo Engraving Co. 
1S4 Nassau SL, Tribune Midi, 
New York City 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type tht Best in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 



Boston 

New York 

Philadelphia 

LWlumwe 

Richmond 

Atlanta 

Buffalo 



FWtarmrxh 

Cleveland 

Dctn.it 

Oilcago 

Ccnctnnari 

St. Loual 

M in -»r 171, i ,| 



Ksniai Clr* 
Den vet 
I..-M Angelet 
San Ktancsaco 
Portland 

Winnipeg 



Printlnr Plants and Bosinna 
BOUGHT AND SOLD 

Printers' Outfitters 

AmrrHesn TrpefoundarV Products 
Prtnlara and Bookbinders Mnchlnnrr of 
Every Description 
CONNER, FENDLER St CO. 
*• Beeknaan St. Naw York Qty 



Donald Wright, recently discharged 
from V. S. army service and formerly 
cntinected with the lirwin-Wasey Co.. 
Cliicago. has connectrd with the copy 
department of Critchfteld & Co.. adver- 
tising agents. Chicago. 



Whatever You Say! 

The Editor & Pi iuishee says: Most 
healthy minded men tike baseball. Yet 
even a confirmed "fan" will admit it, if 
you pin him down to frankness, that the 
newspapers carry more baseball news 
and gossip than he finds time to read— 
Mt) much of it is trivial and foolish. 

The writer might have added. Or 
knows what it means after he has read 
it.— Inland Daily Press Association 
Bulletin 



^ successful Detroit jeweler holds a 
widely advertised dollar sale annually 

and says UnigftjjMMi by VjOOgle 
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CLASSIFIED ADVERTISING COLUMNS 



FEATURE SERVICES 



T*re«,» Ike eUiMed column, mi Esrroa ft PMtlMHI «M «a« 
.srfel «,*ee.rsl etfitmeu lor •■ 



o buyer tee met 
A "Foe Suit' as e» 
i m mfi jm H sM.rfi rum mteeh eeemeei MfWt 



SITUATIONS WANTED 

AdvertUrme+it under tkit c 



centi fee 
nrtrrdt to 



lorn 

line, eotk ttueruen. Count fix 
the ftiee For those ■ ■/-is ?w.J. 
id SO wtxdt, two imJrrtutni FREE. 



Cartoonist 



\'< irig man wants position with Western 
dally — highest reference* — political car- 
Address A-Ml. care 



Manager 

ManaEer>owner, want to be free? Man- 
ager, oroad practical experience, now em- 
ployed, can be ready thirty days to make 
your newspaper idmi successful leading 
Journal and pi ' 
exel 
Itor 



paying Investment, References 
hanged^ Addreaa A-8». care of Bd- 



Cartoonist 

Cartoonist, voting man experienced on 
romlci and carlocna. desire* employment. 
Sample* furnished upon request Addres* 
A-«lt>, oar- of f 



Newapaper Printer 

Young, efficient, all-around newspaper 
printer, with practical experience In all 
mechanical departments, particularly the 
composing room, wishes connection where 
I can develop Into good position for future. 
Served as linotype machinist, presa and 
composing room foreman on lunfe dall- 
ies Good references regarding ability 
character, etc. Address A-84'), care of 
Kdltor and Publisher. 

Thoroughly Trained 

newspaperman. Twelve years roportorliil 
-ml editorial wishes desk position any- 
where Prefer place where hard work 
and ability will count. Am In the prime 
of life Htate position and salary first 
letter, Address Advertiser SlVj, Oarfleld 
Street, Tort "" 



SITUATIONS WANTED 



Mr. Publisher or 

Business Manager 

Are you satisfied with your present circu- 
lation? Do you contemplate a campalgr. 
for tncrea-ed business this fall* This Is 
vour opportunity to engage the services 
of an expert to direct the energies of your 
circulation department. Oyer fifteen years 
as circulator on mornlne and evening- and 
Sunday papers east and west. Experienced 
In every form of circulation development 
Among "newsboys, carriers, and city and 
country dealers Wide esperlence In 
F. D. work and contests of every' deserlp 
tlon. Am seeking permanent connection 
as circulation director, but would consider 
proposition for special work In any de- 
partment. Address A-s:s. care of Editor 
and Publisher. 

Column Writer and 
I'aragrapher 

Column writer and brilliant paragraphet 
and wife, both now employed, desire 
i ha nee on account of ollmale. Will be 
open for positions on September 15, SIs- 
day wee*. Man has had lu years' ex- 
perience in newspaper work. Good sal- 
ary expected. Permanent. 
Wife thoroughly experienced, now con- 
ducting woman's department. Will not 
do society. Uood saiar). permanent In 
replying state full particulars Address 
l.olh A-VIT. care of K.lltor nod Publisher 

Special Engagement 

Ne wspaper business m-snager will enter- 
tain special engagement to organise either 
I n- business end of a new dally publica- 
tion or reorganise and place upon a pro- 
gressive footsnit a non-satisfactory busi- 
ness end. over in years successful ex- 
perience Address A-Mii. care of Bdll..r 
md fabllsher. 

Experienced Copy Editor 

wishes permanent position Id New York 
or Philadelphia: 17 years old, collage 
graduate: can write heads to suit your 
T 1U come on probation. C. J. T.. 



Editor 

Bailor, fullv competent to take charge of 
and build up editorial department of dally, 
now employed, seeks change. College 
man. eleven years' experience, without 
backward step. Not a cheap man hut a 
uood one. Versed In all departments. Ad- 
dress A-SSS, care of Editor and Publisher, 



City Editor 



Seeks position city of about tn.oen tn 
central states. I'nlverslty graduate, 
married. Nine years' experience. Good 
personal address and character. Can 
• oin- at one at right salary. Address 
\ H«. care of Bditor and mblt-hcr 



To Class Journal Publishers 

Advertising and Circulation man. used to 
meeting people of all religions and moods, 
real business getter, good public speaker, 
sober, wants real opening. Has done 
class publication work on smaller scale. 
Including religious and drink, as well as 
on every branch — except mechanical— —of 
dally and weekly newspaper work, and 
has had agency experience. Toung In 
energy and results, aged only 45. Seeks 
opportunity with scope tor tcaeltf pe into 
sroci-jj editton trork attain I but prefers 
commission with drawing account and 
exiienses, although salary' with bonue 
mJffht prove acceptable. Good feature 
writer and conjunctive business getter. 
Knows good ad copy and writes It. Has 
sold printing and art work with It. Prefnr- 
ence will be shown to weekly or monthly 
publications In tradeinarked lines, food 
products, toilet preparations, specialties, 
etc , In department store branches, or any 
line where sales ability and co-operattnn 
with advertiser counts. Lacking technical 
experience In machinery, but adaptable 
to weekly or monthy general publications, 
development or other Journals of growing 
circulation. Can Use ordinary dally or 
weekly, with good plant, near big city 
on Interurban out of Dallas. St 1-oule. 
Kansas City, Portland, Oregon. Los 
Angeles, Chicago. Indianapolis Cincinnati, 
New York or any other city equally as 
welt located, and create idea that will 
mean to the publisher and the undersigned 
real money. If you can Appreciate a man 
whose experience from Atlantic to Pacific 
has merely broadened his vision. Could 
represent several class Journals in fixed 
territory. Don't write unless you can 
pay promptly and really want a gentle- 
man who Is a man engaged to marry and 
wants permanent headquarter* with state 
or nation- wide influence. Send all de- 
tails with samples to Km!) Held, Box 313. 
Sherman, Texas. He can "sell anything 
he believe* In" 



Circulation Mana 

with 



tiagcr 

Young man with lifetime experience In 
circulation work temporarily located, de- 



sire* permanent pliu-e. Recently dis- 
charged from military service. Beat of 
references from former employers. Ad- 
A-S46, care of Editor and Publisher 



HELP WANTED 

ertiienuntl under tkit rla/na'renoe fwewrr 
real/ per lime, taunt tie unrrde to Ike 



Claaaified Advertising Manager 

Wanted— Classified Advertising Mam 
Live paper— live town of IOG.OoO. 
who can develop bus ness. Address 
■-are of Editor and i-i.lills)ier 



Advertising Solicitor 
Advertising solicitor for newspaper near 
New York city; bright man who under- 
stands layouts and assisting merchants 
prepare copy: who has had experience on 
smut! city dallies and la honest, industri- 
ous and reliable. Good chance for ad- 
vancement. Address stating experience. 



Representative Wanted 

To represent In New York on a commis- 
sion basis, monthly publication with circ- 
ulation among municipal officials of New 
Jersey New Jersey Municipalities. 

Princeton, N. J. 

Special Edition Solicitor 

Wanted— special edition solicitor able to 
take on proposition near New York at 
once. State references and kind of ex- 
perience In replying to A-V-is. care of Kd- 
Itor and Publisher. 

Circulation Manager and 
Pressman 

Strong, aggressive circulation manager 
and an experienced pressman to handte 
Cox Implex wanted on live afternoon dally 
In Southern college town of 25,000. Good 
sarallcs attached to both positions. Ad- 
dress C. W. K., care of Editor and I-ub- 



BUSINESS OPPORTUNITY 

)."/ Ccus! r.r oJ r ", to tie tine 

i<—r. k vm™' #t« urv r m i<7 inr ns»r. 



Opportunity 



in with good business Judg- 
ment and new stni tier experience can with 
a little cash establish liltnself as |nlhllaher 

of a clean metropolitan paper In a South- 
ern city of 30. nan Chance to consolidate 
competing property. Man with gie.d Kick- 
ing and abllltv can have absolute control 
for a few thousand Address A-S3H. care 
of Editor and Publisher. 



creir fee Jew. Coast eir t 



t ft the tune. 



Bedtime Tales 

Prominent author of children's books and 
stories, preparing new series of bedtime 
tales, wiahea distribution through news- 
paper ayndlcate offering heat terma. For 
particulars address A-S4J, care of Editor 
and Publisher. 



Portland Better Business 
Week Was Big Success 




in wTiich 

of A. A. C of W. 



Ptim.ASD, Ore,, Aug. 2ft— Material 
assistance for the week's campaign lor 
iruthful advertising, that is being- con- 
'Itjcicd by the Better Business Bureau 
of the Portland Ad Cash, j< being re- 
ceived from William P. Green, nrjranira- 
tion secretary of the national vigilance 
committee. Mr. Green if, makitis a tour 
oi the Pacific Coast, having already 
vi«itcd Spokane. After a week here he 
will proceed to San Francisco, Oakland 
and Ij:>s Angeles. 

Mr. Green is throwing new light on 
the cthirs nf adverti<ii:g to audiences of 
hmincss men and employes of business 
homes whom he is addressing. He also 
is meetilkJI the buying public, particularly 
(he women, and giving them an insight 
into the motives and methods behind 
the great advancement that has already 
been made in the standard of newspaper 
advertising. 

"Every merchant in the country »'ho 
believes in honest advertising, as all re- 
liable business men do. is personally 
damaged every time untruthful state- 
ments appear before the public from the 
hands of fake investment sharks," said 
Mr. Green soon after his arrival in Port- 
land "The people arc influenced In lose 
confidence in advertising in general and 
made to lack failh in ihe honest state- 



Today business is htiilt upon a whole- 
hearted service to the public, and the 
vital force in business, namely, adver- 
tising, has come to be known as an in- 
vestment in public confidence. The great 
function of advertising is not only to get 
business, but to build and retain business. 
Advertising wins public friendliness and 
confidence. 

'While it may be safely estimated that 
90 per cent of the total volume of adver- 
tising is truthful, the remaining 10 per 
cent, or less, of misrepresentations 
breeds a general distrust of advertising 
that is far reaching and damaging. Ad- 
vertising was first sei7ed upon by the 
quack and faker, and extravagant ad- 
vertising was Ihe rule, rather than the 
exception. 25 or .10 years agu. 

"However, since advertising has been 
used by reliable business it has become 
more truthful and believable as the vol- 
ume ot advertising has increased. Ad- 
vertisins and business men must and are 
taking steps to purge advertising of 
fraud, falsehood and deception of every 
sort, even half-truths and petty deceits." 



CHICAGO MAN GOES WEST 



Charles F. Armstrong Joins the Iuard 
(.oropany of Portland and Seattle 

Charles I-. Armstrong, for some time 
past associate copy director for Mal- 
lory. Mitchell & Faust. Chicago, will 
leave that ronneclion September 1 to 
associate himself with the Irzard Co. 
advertising Bjnmcy, of Seattle and Port- 
land, Ore., in which he has purchased 
an interest. 

There he will have charge of mer- 




S. Y. 

Charier* M. Palmer 

Newspaper Properties 

22$ FIFTH AVE. NET YORK 



CONSOLIDATION 

is the recognised route to large 
returns la nearly every line of 
commercial industry. 

We believe that publishing prop- 
erties offer one at the most at- 
tractive of all the fields for merger 
and consolidation. 

We hare a record V results in 
this difficult work that you should 
Investigate. 



HARWELL & 



Tin 



CANNON 

ProHrtiet 
New York 



HAS LITERALLY GROWN UP 
IN NEWSPAPER OFFICE 



C AVERY M. LEWIS, who owns and 
*J publishes the Ruston (La.) Leader, 
daily and weekly, is equipped to go into 
any part of his plant and run whatever 
job he cares to take hold of. Literally, 
he grew up in the business of making 
and producing a newspaper. 

His father, Judge Thomas C. Lewis, 
owned the l-'armervillc (La.) Union 
Record when Savery was born in that 
lown, I'cbruary 12, 1869, and gave his 
son a job in the mechanical department 
when the latlcr was 15 years old. So 
he has been "devil," compositor, make- 
up, pressman, advertising- solicitor, busi- 
ness manager, reporter, copy-reader, 
managing editor and publisher. 

When Savery became of age he took 
rather a dislike to the newspaper busi- 
ness, left home and went to Ruston, La., 
to study law. He dropped that ambi- 
tion, however, and became chief deputy 
clerk of Lincoln Parish. After a decade 
or so of political life he found the smell 
of printers' ink still in his nostrils, so 
he became interested in the Ruston 
Leader and was elected president of the 
company that published it 

The company's affairs took such a 
turn in 1902 that it had to go into liqui- 
dation, and Mr Lewis became sole own- 
er of the plant and of the newspaper, 
and took hold as editor and publisher. 
Two years later he began the publica- 
tion of the Daily Leader, and has pub- ' 
lished both daily and weekly ever since. 
That is, he put Ruston on the map as 
the only city of its size in 
with a daily newspaper. 



chandising and copy planning depart- 
ments. The lizard Co. has simul- 
taneously established Chicago outlet 
connections with Greig St Glover, Inc. 
+40 South Dearborn street. Chicago. 

A. J. Iziard is president of the lizard 
Co. and was lately a visitor in Chicago, 
at which time he established the con- 
nection. The lizard Co. was developed 
six or seven years aga from the old 
White advertising agency, of Seattle, 
which was one of the pioneer organi- 
zations of ill 1 

ivrtt 



roc ».» in* ^.,1...,-, .-. 
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TWO AMERICAS CAN BE WELDED BY 
NEWSPAPERS, SAYS EDITOR 



Understanding Between Peoples of These 
Needed, He Warns Publishers, Because Germany 
Is Preparing for a Great Trade War 



IN '49 when America's youth was blazing new trail* westward, 
across southwestern deserts and through tropical jungles, in 
their rush to the gold fields of California and new wealth, the 
fates that rule marooned a party of men at Cristobal, Panama, on 
July 4 of that year. 

To properly celebrate that great day in world history they 
decided to publish an American newspaper as a lasting chronicle 
of their stay in that strange and new country. 

New Star Appeared July 4, 1849 

Their journey and their hopes were 
toward the setting sun. and their 



thought* were no doubt that day, 
"Westward the,Star of the Fmpire takes 
in way." So they called their little two- 
column, one-sheet. The Star. They 
were proud of the paper, and the fellow 
who ran the little one-man shop where 
it was printed liked it so well he de- 
cided to make it a weekly event in the 
community if Americans continued to 
pass that way. 

The Star is still being issued regularly, 
daily now instead of weekly. Its pres- 
ent name is the Star-Herald, as the re- 
sult of its consolidation with a later- 
day paper. It is now a 16-page paper 
with Associated Press telegraph news, 
and up and down the West Coast it is 
looked upon by many persons and in- 
stitution* a* the spokesman of American 
ideals. 

The family of the late Joseph Gabriel 
Duque has been interested in the paper 
for half a century. Associated with 
them at the present time as one of the 
proprietors and chief editorial writer is 
S- P. Verner, a South Carolinan. 
Vent to Psnsma with Gen. Gorjai 

Mr. Verner, who went to Panama ten 
years ago with General Gorgas on his 
mission on sanitation, is a deep student 
of Latin-American affairs. He is now 
bringing to a close a six months' visit 
to the United States, resting part of the 
time from his newspaper labors, which, 
during ll»e war, included official repre- 
sentation of the Committee of Public 
Information, but devoting some time to 
arranging here to widening the scope 
of the Star-Herald in the news field and 
its American influence. 

Incidentally, the Star-Herald is not 
worrying a great deal about the price of 
newsprint, as it sells for 5 cents the 

copy- ,. 

Before going to Panama. Mr. Verner 
spent 13 years in Central Africa and 
four years in Mexico and South Amer- 
ica. Twenty years ago he was for a 
a Washington correspondent. At 
imes and at many places he 
has acted as a special correspondent of 
the l-ond«n Times and the New Vork 

Sun - . , i. i 

!n discussing the affairs of South 



THE DAY 

and 

THE WARHEIT 

tfHqf* Into boring tfc* nwt pnwvrfml tuirtn 
ttaliir tn— liana U Ui* Jrwlah 



Tfc. 



America with Eniroa & Fiblishk this 
week, he *aid : 

"The newspapers, magazines and ad- 
vertising agencies of the United States 
can do three big things for the promo- 
tion of the commercial, social and politi- 
cal influence of the United States in 
Latin-America. 

"The rirst is to increase the amount 
and to improve the quality of the news 
about Ijtin-America affairs. I have 
been amused to see how much space in 
our newspapers is taken up with unlaw 
portant local matters — petty police rec- 
ords, the vast mass of society, theatrical, 
sporting and other news — to the relative 
exclusion of important events in Latin- 
America, white even the other foreign 
news— from Europe. Asia, etc.- consists 
often of much petty gossip where events 
of large bearing on the present and 
future relations of the two Americas are 
conspicuous by iheir absence. 

New Print Paper Source 

"For example, how many American 
manufacturers with direct or indirect in- 
terest in airplanes know that a Central- 
American tree, the Balsa (or Ochroma 
Lagopus) has lately been discovered 
whose timber is the best known for 
aeroplane bodies? 

"In this day when print-paper is so 
scarce, how many know that a process 
has been worked out in Veneruela for 
making paper from sugar-cane megass, 
of which enormous quantities are avail- 
able in the West Indies and Latin- 
America? 

"How many know that Japanese are 



Food Medium 
of 

New Jersey 

Trenton Times 

A, B.C. 
2c— 12c Per Week 

KELLY-SMITH COMPANY 
0 Fifth Avians Lrttaa Bulhliag 
NEW YORK CHICAGO 



Canadian Press Clippings 

TW pfaMain at eoTtrtattT tbr Ca oaOta a 
rtekt Is ttmnd 07 •ttalmuv tbs 



The Dominion Press 
Clipping Agency 

wkJea (Ins Ih* eUpstoca us aU autlara 
ot Inttrwt le »•». printed to its 
c#ac of tbt mpipiti and oobllea- 
Uona »t CaSAPA. 

W# Mt«r tvtrr f«ot or Cantos ■s4 
stawtoandtaoa' «t oar naad oOoo. 

74-7* Chorea St, Toronto, Cos. 

Prltw of aortic*. ragvlsr pre** oltpptof 
sad ducooota to 



welcome in Ecuador and are likely to 
get well-established on the West Coast 
of South America? 

"How many know about the enormous 
resources of the two big German banks 
in South America, whose assets have 
been scarcely touched by the war and 
which are now ready to promote the tide 
of German immigration preparing to 
flood South America? 

"Such items of news rarely get much 
wide publicity in the United States, yet 
they have a direct bearing on the busi- 
ness and political relations between the 
pet ples of the two continents. 

"The second is that the doings of citi- 
zens ni the United States in Latin- 
America ought to be chronicled more 
fully, widely and authentically. 

The Colombian Treaty 

"A good illustration of the import- 
ance of this i» afforded hy the recent 
developments in tl»e matter of the ratifi- 
cation of the pending Colombian treaty. 
It is said that some American interests 
in Colombia are menaced by proposed 
measures in that country, and the 
American people are called upon to de- 
cide whether a clause must lie inserted 
in the treaty to endeavor to guarantee 
protection to those interests. 

"It is a matter of lartte importance to 
the present and futute interests of 
American business in South America 
that the action in this matter he well 
considered: that in the effort to protect 
these existing or projected interests in 
Colombia the negotiations should not 
prejudice much larger present and pros- 
pective interests both in Colombia and 
all over the southern continent. 

"But how can the American people act 
intelligently in this matter unless they 
knew who and what the interests are, 
and what the measures inimical to them 
arc? 

"The lack of previous information on 
this subject handicaps them immensely 
in wisely anil promptly deciding this 
matter, yet it ought to be decided soon. 
"This brings up the third need— that 
anufacturers, and 
Latin-American trade ad- 
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The New York Time* pub lube i 
mo re financial advertising; than my 
newspaper in lb* world. In 
seven months of 1919, The Timea 
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the total printed in all New York 
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vertise in the Latin-American newspa- 
pers 

"This is one of the very best possible 
ways to accomplish three big purposes— 
to get the good will of the I jitin-. Ameri- 
can press, to inform Latin-Americans 
about what they can buy in the United 
States and where, and to stimulate the 
Latin-American editors and journali*is 
to send news about their communities 
to the press associations and newspapers 
in the United State*. 

"The enormous potential business of 
Ijitin-America, as well as much of the 
aciual current business with the United 
Slates there, may be lost or least se- 
verely handicapped unless the American 
people wake up un this subject, and these 
three elements in the awakening — more 
news, better news, and advertising in 
Latin- America are among the most im- 
portant means to the end of mutual 
profit and of mutual good will. 

South American. Will Reciprocate 

"On the other hand, if this stimulus 
be given, Latin-Americans will learn to 
reciprocate. 

"They will advertise their lands, 
mines and products in American papers. 
They will buy American newspapers and 
periodicals more freely. 

"They will seek to give to American 
papers a true picture of their local politi- 
cal and other conditions, for they will 
realire the value of accuracy when i;i 
influence on their immediate business is 
direct and clear, and they will begin to 
form personal ties with their corre- 
spondents and patrons in the United 
States which will be one of the he»t 
agencies for dissipating mistrust, remov- 
ing ignorance, and creating a unity of 
spirit in both continents." 
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PENNSYLVANIA 



A man died last week. He was very young when he 
went to Pennsylvania. He was poor, but before he died he 
gave away over three hundred millions of dollars — and 
every dollar he gave away he made in Pennsylvania. 

He did not give all of his money away — but died one 
of the richest men in the United States. 

He not only became a millionaire but he created many 
other millionaires — all of them in Pennsylvania. 

No slate can offer more or better opportunities for money making 
than can this great Keystone State. 

Commercially Pennsylvania is a producer and with Pennsylvania's 
prosperity comes Pennsylvania's demand for goods of all kinds — and Penn- 
sylvania's daily newspapers to carry your message to these people. 

These daily newspapers co-operate in every way to make advertising 
pay and pay handsomely. Use them to get your share of the prosperity. 

Daily newspaper advertising 
works alone to better advantage 
than does any other kind of 



Daily newspapers, with their 
local circulation, their local news 
and their local advertising, do 
more toward popularizing mer- 
chandise than does any other 
kind of advertising. 

These daily newspapers, in 
this highly profitable territory, 
tell the home news to these 
people, day by day, and can tell 
your story to a much greater 
advantage than you can get it 
told any other way. 



Alb-Mown Call (Mi 22,175 

'Altoona Mirror iF. 1 23,676 

\lioo»« Timet I M I 14,940 

Br'hlehem Clobe lEl 6,766 

•Cherter Time. * Republic... (MAE). 11.177 

ComielLtille Courier <E» A.IUSH 

*Eailon E»pre» < El 11,096 

Karton Free Pre.. (F.I IS.tSS 

Erie Herald IE* 8.632 

Erie Herald iS) 8,491 

H.rrid>nr« Telegraph (El 28.110 

Johntlowfn Democrat (M) 9,841 

Johnuown Leader (E> Ml' 

I^nraOer Intcllirencer & Newt-Jour- 
nal (M ft E> 22,918 

I^Kanon Daily Newt M*' 

New Ca.tle New. (E) 13,411 

Oil City Darnell (Ml 6,135 

Philadelphia Rerord 'Ml 123 .277 

l-hiladelphia Record I Si 133JJW3 

Pittsburgh DUpatrh "Ml ) ... f 

Pillp.hnrich Di.palrh iSf \ ( 

Pott.ville Republican I EL- 10.797 

.Srranton Rcpubliraa iMl 27,110 

Srranton Time. iF.i 36JI4I 

We.l Cbetter Local New. IF.) 11.926 

Vilke^Barre Times-Leader <E> 19,376 

•Wllliam.port Sun <E> 16,110 

York Caietle <M> 15.026 

Total 678,802 

Covrrnntent .taiement April If I, 1919. 
•A. II. C statement April l»t, 1919. 
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The New York Globe 



A Newspaper With Strong Individuality in 
Which the Advertiser's Appeal Is Believed 



The Globe invites comparison with other New York 
newspapers. 

The Globe day by day is a better newspaper and will 
be a still better newspaper in another year. 

The Globe's editorial page is the best in the city and 
, commands greatest influence. 

The Globe's features and special articles stand in a class 
by themselves. 

The Globe is not a mere newspaper, but a service to 
180,000, who buy it every day. 

The Globe is independent, accurate, fearless, clean, and 
interesting. 

Compare it with other newspapers and you will note the 
difference. 



Globe readers have as much confidence in the adver- 
tising it accepts and prints as in its news columns 



2tfs The New York Globe fit 

JASON ROGERS, Publisher 
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This Is Real Supremacy 
In Automobile Advertising 



Opinions Differ Here 



But Not Here 



Nor Here 



M"-t national advertisers be- 
lieve in Sunday advertising. A 
few believe in Sunday advertising 
exclusively. Some do not believe 
in Sunday advertising at all. Prac- 
tically all advertisers believe in 
week-day advertising. Most ad- 
vertisers believe in both. 

Your own home town news- 
papers will show you that more 
advertising is done on week-days 
on Sundays. That is be- 
tlie greater number of 
i believe that the proper 
time to secure buying attention is 
on one or more, or all, of the six 
business days of the week. And 
their experience proves this buy- 
ing attention to be more effective 
when it is commanded at home in 
the evening, when individual and 
family needs are 
discussed. 



In Chicago there is no differ- 
of opinion, so far as The 
Daily News is concerned, in the 
six-day field. More business men 
buy more Daily News advertising, 
both local and national, than they 
buy of any other Chicago news- 
paper on the six buying days of 
the week. 

The Daily News leads in nearly 
every important department of 
advertising, display and classified. 

It is the predominant week-day 
newspaper of Chicago, and the 
best advertising brains in America 
act on the fact. 



The uncontested leadership of 
The Daily News in all depart- 
ments of advertising on the six 
business days of the week makes it 
the natural week-day preference 
of the automobile advertiser. 
There is little or no difference of 
opinion on this, as is ghown by the 
record of automobile lineage in 
Chicago for the month of Julv, 
1919: 

Um 

The Dailv News FIRST. . .62,663 

Post 47,703 

Tribune 40,123 

Journal 23,046 

American 21,646 

Herald and Examiner .... 12,343 

Automobile advertisers realize 
that the American Family is the 
buying jury when the automobile 
is bought. Therefore they turn 
first to The Daily News because 
77.7% of all the people in Chi- 
cago and suburbs read The Daily 
News every day. 



THE DAILY NEWS 

First in Chicago 
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Canadian Reciprocity 

Canadians are perhaps just a wee bit clannish. They think 
pretty well of Canada, of themselves and of their fellow Cana- 
dians and Canadian institutions. 

Thev read Canadian newspapers, buy their goods from 
Canadian merchants and are quick to recognize and respond to 
reciprocity on the part of manufacturers in the United States 
who go into Canada with this idea in mind. 

Do not treat Canada as a by-product. Do not rely upon the 
by-product circulation of United States publications to popular- 
ize your merchandise in Canada. 

Canadian people and Canadian business are worthy of more 
consideration than that. 

Canadian daily newspapers reflect the spirit of Canadians 
better than do the foreign publications — and can serve you more 
adequately. 

This list of representative daily newspapers of Canada can 
and will help you capture Canadian Commerce. 

Use them and be convinced. 



PROVINCE OF ONTARIO 
Popul.tion IZZlXi 
Vint* Line. 

10.000 Circulation 2300 10,000 

(Windaor* 12403 03 03 Kin»«lon Brilinh Whig .....(E) 6,237 j02S .02 

+B™tford Eiporilor . .. (E) 10.160 jttS MS \. Bnia . a Fre f V " m <MN *^ -J* 

cT^'n "T d ~' n -" !li l?4 T S?£E&s=£5 82 fi» 2, 

(.hallum Daily New. E 2.472 .0 .0071 . T „,„„, 0 C.lobr (M) 87496 .15 .11 

•Call Reporter (Et 3.955 .015 JH25 Toronto Stn (E) 85.077 J4 .11 

Goelph Mercury (E) 3415 .015 .01 Toronto Sur (S) 65.763 .105 M 

•Hamilton Spectator (E) 30457 .055 .03 Toronto World (M) 26.608 .09 M 

Hamilton Timet (E) 1U00 .035 .03 Toronto World (S) 92,128 .12 .09 

PROVINCE OF QUEBEC 

Government Statement, April 1. 1919. Population 2,002,731— EnitliUi 397,392 

•A. B. C. Report, April 1, 1919. French 1.605,339 

•mem. April 1, 1919. Line. Line. 

Circulation 2300 10.000 Circulation 2.500 10.000 

<Je-M yr.) (M) 32483 .085 j07 'Montreal Star (E) 111.151 J3 .11 

La Pre« < 2c per copy l.rF.i 154,905 .13 .11 Qnebec Le Soleil (F.) 41,863 .06 .06 



Editor & Publither for August 28, 1919 



VON TIRPITZ MEMOIRS 

• For Release Sunday, Sept. 7th 

As early as date of release of story by any other German Leader 

Ruthless Carnage on the Sea Forced America to War! 

VON TIRPITZ DIRECTED GERMANY'S POLICY AT SEA! 
He Tells of the Machinations BEHIND THE SCENES IN GERMANY 

Germany Suppressed Von Tirpitz Book Because of its Frankness! 

Thi* is the story the BELL SYNDICATE, INC., 
offers for FIRST AMERICAN PUBLICATION in 
the NEWSPAPERS of the United States. 

To Americans, VON TIRPITZ was the ARCH 
VILLAIN, the MURDERER, who stood beside 
the Imperial throne and fatefully for Germany, 
forced the United States, step by step, into the war. 

The Kaiser probably never will be brought to 
trial. It is almost certain that VON TIRPITZ will 
be tried. His story'is in part a brief of his evidence 
that will be brought before his trial court. 

He admits that the Submarine Campaign was 
lost because Germany failed to hold resolutely to 
the determination to use every means at her dis- 
posal. He declares that the Submarine Campaign 
should have been launched without an hour's 
notice to the neutral nations of the world. Hence 
this frank book is suppressed. 
In INTIMATE LETTERS TO HIS WIFE he tells the TRUTH ABOUT 
GERMANY during the war. HE KNEW GERMANY WAS TOTTERING and 
he tells how the EMPIRE FELL. 



This Astounding Story Will Be Released in Approximately 75,000 Words 

WIRE FOR TERMS 

TERRITORIES ARE CLOSING FAST 
The Bell Syndicate, Inc. John n .wilier, 727 World Bldg., New York 



Germany Bars 
War Memoirs 
of Von Tirpitz 

BuiJX. AilRUH 

VTON TIRPITSFS memoirs will 
not bo published — not Jusi 
yet They were In the heads 
of the booksellers weeks sgo. 
bat the revelations In the Na- 
tional Assembly lit WV-lmur and 
Id home sod foreign newspapers 
caused the Minorities to force 
withdrawal of the publication. 
The Government objected to cer- 
tain portions of toe contents. 

Very little Interest Is taken 
In Germany In LudendortT's reve- 
lations. The Pan-German papers 
arc printing short extraets only. 



Bringing big propositions 
before Philadelphia's big 
business men and executives 

is best accomplished by placing your announcements in their 
favorite newspaper. 

"The Bulletin" is unquestionably the popular choice of 
Philadelphia's men of affairs. 

It goes into their private offices at the close of the stock 
market each day, it accompanies them to their homes, and is 
the paper they and their families prefer. 

They like it for its bright and careful presentation of the 
news of the day, its reliable market reports, its editorial tone, 
and its progressive and constructive conservatism. 

Dominate Philadelphia 

Create maximum impression at one cost by concen- 
trating in the newspaper "nearly everybody" reads— 

The Bulletin 

Net Paid Average /ICC 1 1 O Copies 
for July ^DD^liZ a Day 

!S» prire, premium, | or olher .rtificial mrtlioiK of »liinulj|.ng .irrigation huve e\er been u«fd by "The Bulletin." 
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AMERICAN PAPERS WEAR "7-LEAGUE ROOTS" 
"SPURS OF GOLD," WORLD TRIRUNAL PRIZE 



Newspaper Men Will Reach New Heights 
of Importance Where Nations 
Meet to Barter 

By William G. Shepherd. 

Famous Ammk a* W»i GotUMMMMCJII, 

Geneva, Switzerland. 

AS I stood on the proposed site of the seat of the League of Nations, 
bordering the shores of Lake Geneva, one day recently, it occurred to 
roe that a new branch of journalism had been bom and that the world 
is soon to see a new kind of newspaper man. 

There are bouses and barns to be torn down, on this site, if it is to lie 
chosen, farms to be wiped out and smoothed over; orchards to be cut down, 
and lanes of great trees to be leveled. I could, in imagination, see the great 
space, fronting one mile on the lake and extending back a distance of two 
miles, dotted with great office buildings, each building bulging with news of 
world-wide importance for the reporter who will know how to get it. 

All News Will Be Big AVui* Where Nations Meet 

Out there, in the lake, as present At I stood on this site where the in- 
plans go, the ocean-Hying aeroplanes. . ternational affairs of the world may 
couriers of the League of Nations, will -omr Hay he conducted, it occurred to 
alight after journeys from the farthest me that this whole problem of the open- 
ends of the earth, bringing news that nr«s of diplomacy lies in the hands of 
wilt jar or thrill entire corners of the the newspapermen who will rover the 
world, if not the world itself. The new seat of the League uf Nations, 
kind of reporter that 1 saw in my fancy 
must be able to dig out this news quick- 
ly, and tell it simply, so that people of 
all races can understand it. 

Great wireless masts, perhaps the 
most powerful on earth, will rise above 
the buildings, whispering or hearing 
messages that go or come to or from 
everywhere. The newspaperman who 
is to cover the League of Nations in 
future days must know what these mea- 
•ab'ct are about, if possible. 

No news uill he too Mitall to notice, 
at the seat of the League of Nations, 
Indeed, there will be no small news 
ihcrc. Every item will have tu do with 
i he welfare or the woe of hundreds of 
thousands, if not milliuna of human be- 
ings. 

Oldlime Diplomacy vs. Publicity 

There will Ik* many statesmen, of all 
races and nationalities, who will believe 
that everything done by the l.cague of 
Nations ought to be kept a secret. 
Many of them will try to du bad thing* 
—unjust, selfish things. The newspaper- 
man who fights his way through the 
secrecy of the League of Nations, in 
future days, mint lie a brave pioneer, 




Willi (i. ■- i. [ 



Greater Distinction and Usefulness 

Mere at ticneva, if the League of Na 
He will find' himself facing the •apreme ";' n ,\' 5 '° *• "a'" 1 her<f - newspapermen 
test of strength between old-time di- 
plomacy and new-time publicity and 



open covenants. 

The poor and weak newspapermen 
who try the League of Nations assign- 
ments will fail on this very issue The 
men who come through strong will be 



of hitherto unknown power and influ- 
ence will rise to heights of great impor- 
tance and distinction and usefulness. 

There will be some newspapermen 
here who will liecome known to the 
statesmen of the world, who will have 
mure influence, in many lands, than 



F. A. McKenzie, of London Daily Mail, Here 
to Study Us, Tells What 
He Has Found 



Henry L. Pillock Estate Will Pay 
tMWMWO in Taxes 

Pobtlaxd, Ore., Aug. 27. — The 
estate of the late Henry L. Pit- 
tock, publisher of the Oregonian, 
will pay a federal tax of S 1.040,- 
000 and a state tax of $240,000, 
according to the first semi-annual 
report filed by the executor. O. L. 
Price. The net valne oi the estate 
is shown to be $6,904,701.34. A 
total indebtedness of $990,076.99 
is listed and a gross value of 
$7,894778 33. 

Since the appointment 'of Mr. 
Price as executor on February 6, 
1919, the receipts of the estate 
have been $305,306.06 and the dis- 
bursements $293,786.57, leaving a 
balance of $11,519.49. 



OHIO PUBLISHER POISONED 



Three Persons Dead, Seven Dangecotuly 
Ilk Following Country Clab Dinner 

Alliance, Ohio, Aug. 27.- Louis M. 
r.rush. publisher of the Salem (Ohio) 
News and the East I-iverpool Review, 
and Mrs. Brush arc dangerously ill here 
from poisoning, it is believed as a result 
of eating cold storage turkey at a dinner 
;it the Lakeside Country Club late Sat- 
urday night. 

Three other persons are drad, two 
paralyzed and three besides Mr. and 
Mrs. Brush, seriously ill as a result of 
partaking of the same food. The recov- 
ery of any oi those still living is reported 
to l>c doubtful. 



Renter's Active in Mexico 

San ANTnuio, Tex., Aug. 27.— P. M. 
Ross, rrprc-enting Rcuter's News 
Aitenry, | asscd through here this week 
on his way to Mexico where, it is un- 
derstood, he will employ correspondents 
at all important centers. Ross was re- 
cently correspondent of Reuter's at 
Vladivostok. Russia. 



Sidney Long Back in Harnett • 

Alter -i prolonged illness, Sidney 
l^>ng. business and circulation manager 
of the Wichita Kaglc. is again at his 
desk, fully restored to health and vigor. 
The Eagle family gave tu the popular 
executive a heart-warming welcome. 



the men who are backed by brave and **** Hate-men. Their power will grow 

strong editors and who are dtermincd. out of their relentless energy and their 

at all costs to get all the news and print unchangeable determination m uncover 

i|, (ColltHUfd I'M I'llg? 33. 1 



llerman Suler Home Again 

Merman Suter, who organized the 
work of the Committee on Publication 
in Paris, returned home this week 
after spending ten months abroad. 



A MERICAN NEWSPAPERS wear 
"seven-league boots." 1". A. McKen- 
zie, well-known English journalist on 
die staff of the London Daily Mail, tells 
Fjiitcw tt Publishes. For that matter, 
he finds practically every other kind of 
business in this country wearing the 
same speedy foot-casings. 

So he is writing a series of articles 
about it. viewed from this side of the 
Atlantic with English eyes and from an 
English viewpoint, and when these arti- 
cles are completed they are to be put 
in a book called "America's Seven- 
League Boots," which is expected to be 
the latest and most authoritative Eng- 
lish word on what the United States is 
trying to do and is duiug commercially. 

Making a Start in the Steerage 

Mr. McKenzie is hugely interested in 
American newspapers and knows a lot 
about them— more than he knew about 
any other American industries before 
he started on his present visit to this 
country. When he was a young man in 
London, eager for a journalistic career, 
and not as well supplied as now with 
English pounds or even shillings and 
sixpence, he decided that the best way 
to lay a firm foundation for a journal- 
istic career in England was to start 
working on a newspaper in New York 
City. 

This bizarre notion was extremely 
shocking to several London publishers 
to whom he confided it— not with the 
best of tact, perhaps— because, not hav- 
ing, personally, the price of his passage 
across the ocean, his plan was that .some 
one of these publishers— the one who 
could sec a good proposition when it 
was shown to him — should pay for his 
passage and be repaid later in articles 
i in "Why Are Americans '" sent him by 
young McKenzie. 

His earnestness and sincerity finally 
so enthused one London publisher that 
this man consented to lay his way 
across — in the steerage. 

"When I arrived in New York City, 
I entered the first newspaper office I 
came to and demanded work of the man 
aging editor," he said. 

" What do you know about New 
York?' he asked. 

"That's my strong point," I replied. 
"I know nothing about it and so I can 
write, real, first-hand impressions." 

"He gave me an assignment right 
away, and when I returned to London, 
four months lalcr. I was an authority 
cm everything from Tammany to shirt- 
waists." 

{Continued on next Page.) 
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Iroro associating with native-born 
American cub reporters, he had ac- 
quired, personally, the conviction — the 
mental strawberry-mark of all- -that he 
was a journalistic wizard and, so 
equipped, he lost no time in sharing this 
information with the heads of the big 
London newspapers. 

He did it so convincingly that it was 
not very long, as time speeds in the life 
of an American newspaperman — or even 
an English journalist — before he was a 
famous traveling staff correspondent of 
the London Daily Mail, journeying a 
matter of 50,000 miles or so a year in 
search of foreign color. 

He eame back to America when the 
armistice was signed, having served a 
group of Canadian newspapers as corre- 
spondent at the front with the Canadian 
forces — but he did not come in the steer- 
age- He was now an official representa- 
tive of the British Government and 
there was nothing on board too good 
for him. When he was a cub in New 
York, he ate and slept in places which, 
the least to say, arc not known even 
nationally. During his present stay, he 
is a guest of the Salmagundi Club, 
which is spoken of with awe in remote 
places. 

Favors American Training 

Naturally, Mr. McKenzic believes that 
a good place for any aspiring London 
journalist to start work is on an Ameri- 
can newspaper. Incidentally— and he does 
not hesitate to say so, though he will soon 
start on a tour of Middle Western and 
Pacific Coast cities, where such a notion 
makes anyone an undesirable alien— he 
thinks New York is the greatest city in 
the country. 

"It has everything," he says, with no 
suggestion of sporting-page slang. "It 
is the essence of America." 

Aside from that, the other big cities 
of the United States are all right and he 
will tell the world so — through the Lon- 
don Daily Mail. 

"How do New York City newspapers 
impress you'" he was asked. 

"I know too much about them to give 
you an outsider's impressions. One con- 
trast between New York and I on don 
is the greater use of humor here. We 
envy you cartoonists like Briggs and 
writers like Don Marquis. 

Suggests New Departures 

"One wonders if New York news- 
papers have not developed to their ut- 
most along their present lines, and if 
the time may not be approaching for 
striking new departures. If I am not 
much mistaken, the dailies have largely 
lost authority, particularly in their news 
departments. The weekly and monthly 
have taken their place as agents for 
molding public opinion to an extent un- 
known in England. The New York 
World is one of the papers that evi- 
dently recognize thii danger, and it is 
endeavoring to meet it by undertaking 
special investigations of national impor- 
tance. 

The degeneration of the New York 
city editor's department is due, I be- 
lieve, to two things: the excessive use 
of agency stuff and the shocking under- 
payment of the reporter. 'Cubs,' and 
men who cannot by any stretch of imagi- 
nation he called 'rubs.' are paid less in 
New York City than unskilled Italian 
laborers. 

"What is the result? A constant 
stream of lads irr.h from college passes 
through the city rooms. Here and there 
a man really make* good. A certain 
number remain on because of love of 
the life or sheer inability lo do better. 
But the mass of good men drift away 
to other railings, where they can cam 
enough to keep body and soul together, 
to marry and have children. 



Improving Efficiency 

"From the lowest point of view, this 
is a had state of affairs. I have been 
studying efficiency methods in America. 
In every great business apart from the 
newspaper, I find the managers today 
concentrating their efforts on selecting 
stood men when they are young, training 
them and keeping them. 

"Standard Oil has recently established 
a department fnr that purpose. Du 
Pont* <pend over eighty thousand dol- 
lars a year on selecting and keeping up 
their men They know that hit-and- 
miss, come-and-go methods are tad eco- 
nomically, bad not only for the men. but 
also for the employers. 

"In all my inquiries in America I have 
nowhere — outside education and the 
ministry found educated workers so 
underpaid as in the lower ranks of the 
newspaper reporters. And if I do not 
mistake the signs of the times, there 
will he cither reform or real trouble 
Itrfort* long." 



WOULD INVITE FOREIGN 
EDITORS TO AMERICA 



United States WoulJ Beneit Through 
a Better Understanding of This 
Country, James M. Thomson, 
•f New Orleans Item Says 




F, A McKexzie. 

"What do you think of the proposed 
exchange of newspapermen between 
America anil England?" 

Benefits of Travel 

"Everythinu that makes the news- 
paperman travel is good. Everything 
that breaks down mutual ignorance of 
Americans and British about one an- 
other ought to be encouraged. But I 
doubt if it will be possible to arrange 
fnr many more Americans to be taken 
into those British offices where they 
would desire to go than are already 
there. 

"There are ten London morning 
papers where the good American news- 
paperman would be glad to go ; there 
are, say, another dozen outstanding 
provincial papers, like the Manchester 
Guardian, the Scotsman, the Glasgow- 
Herald and the Birmingham Post. It 
would probably not be wise to place 
more than two exchangemen in any one 
office. That means fnrty in all. 

"I believe that the best method, how- 
ever, is for the young newspaperman to 
go and fight his way for himself." 



Friend of Dana Dies 

Thomas A. Roister, who was an em- 
ployee of the Sun for 46 years and for 
30 years foreman of its composing room, 
died last week of paralysis at the home 
of his daughter, Mrs. Franklin A. Phc- 
lan. He began -.citing type for this 
nrwspapcr in 1868, the first year of 
Charl<"< A. Dana's editorship, and con- 
tinued to work until 1914, when he re- 
tired on a pension. 



James M. Thomson, publisher of the 
New Orleans Item, has written EoiToa 
& Pumisuta in reference to an editorial 
in his newspaper proposing that repre- 
sentative clitors and publishers of other 
countries be invited to come to the 
United States and gain, at first hand, a 
better understanding of this country, its 
people, and its institutions. The 
editorial reads: 

"Americans have been abroad in great 
numbers during the European war. A 
few Allied journalists came to our own 
country during the war. Europe is be- 
ginning to have some understanding of 
America. It needs a better one. The 
United States would do itself and the 
world a good turn if this country would 
invite the representative editors and 
publishers of the world to come here 
and see it Some expense would attach 
io bringing them here- But of all the 
countries of the world our own coun- 
try is in the best position to extend hos- 
pitality. 

"The press of die world has been 
tilled with 'propaganda' for live years. 
Those who direct its destinies should be 
invited to come to America, travel over 
- the country, see it at peace, ask what 
<|UL-stions they desire, and meet our rep- 
rc<cntative people. 

Would Invite Canadians 

"Our Candian brethren should be in- 
vited to come to the United States at 
the same time, and any of our visitors 
who desire should be entertained by the 
\merican press in Canada just as they 
an- in the United States. 

"The North American continent has 
conic to play a vastly more important 
part in the affairs of the world. The 
journalists of Italy, France, Great Bri- 
tain, Japan, China, and America, would 
probably be interested to come and look 
us over. 

"The particular objects of such a 
party would be served if our visitors 
could be made to have a good time, if 
no one made them long speeches, or 
tried to sell them anything. The best 
and most lasting friendship between 
peoples grows out of disinterested ac- 
quaintance and the extension of hospi- 
tality of a type which seeks nothing but 
the keeping of friendly relations in re- 
pair. We do not believe that anyone 
who really knows the United States wilt 
ever come to dislike it. Our people 
have hcen indifferent in the past and 
have not cared that other nations 
should get acquainted with us through 
their natural agents of acquaintance, the 
directors of their press. Now that we 
have space, let's extend that acquaint- 
ance a bit" 

"A Cood Investment" 

In commenting on this editorial, in 
his letter to EtttToa & Puiustm, Mr. 
Thomson writes: 

"I was in the first party of American 
newspaper and magazine men who were 
taken over to England by the British 
government last year, with the idea of 
showing us England and France in the 
war. I think that all of the members 
of our party and of subsequent parties 
feel that they got a great deal out of 
this. 

"It is my thought that if the pub- 
lishers of America could not put up the 
funds directly to bring over and enter- 
tain a large number of allied and neu- 



tral editors and publishers, some active 
committee could be formed in this coun- 
try and in towns throughout the United 
Stales that these people would visit and 
that they could raise what funds are 
needed. 

"I don't believe that our government 
would pay for such trips outright but 
I have an idea that the federal railway 
administration might be induced to fur- 
nish transportation over the country to 
our visitors, if we ever get far enough 
along with a party of tnis kind. 

"I sincerely believe the country could 
make no better investment than this. It 
would not greatly benefit the public in- 
terests of America in a selfish way. 
but I feel that it would be a kind of 
good thing, all around, to do. Of 
course, interest in the proposition would 
have to be aroused by the newspaper 
trade papers." 



Louisville C.-J. and Times 
Hostile, Labor Charges 

Resolution Asking for Boycott Passed 
Over Protest of Resolution Commit- 
tee and All Printing Trade* 

Louisvilus, Ky_, Aug. 27.— The Louis- 
ville Times and the Courier-Journal 
have been placed on what amounts to an 
"unfair list' and an appeal to union men 
to boycott them has been made by the 
local Trades and Labor Assembly, over 
the protest of a Resolutions Committee 
of the Assembly to whom the matter 
had been referred for action, and with 
all the printing trades opposing it. 

Resolutions declaring that the two 
newspapers printed articles and cartoons 
which were inimical to union labor were 
passed after J. O. Ames, chairman of 
the Resolutions Committee, had urged 
.that it should be defeated because the 
Times and the Courier-Journal recog- 
nized in their employ five distinct labor 
organizations. The resolutions read : 

"Whereas, The Louisville Times, an 
afternoon newspaper, published by the 
Courier-Journal and Times Company, 
allowed its editors and cartoonist to 
print and paint literature and cartoons 
in said paper, detrimental to organized 
labor, and 

Cartoon Duplexes 

"Whereas, the proof at hand was on 
Wednesday, August 6, cartoon published 
was an insult to all railroad working 
men, and as the cartoonist used organ- 
ized labor's standard motto of shorter 
work day. double pay for overtime, and 
a closed shop for honest labor, he has 
slurred the workers of all organizations 
and the platform of the American Fed- 
eration of Labor, and 

"Whereas, The insinuations are pub- 
lished almost every day by said papers, 
and inasmuch as said cartoon referred 
to meant to compare organized labor 
with the Bolshevist, and 

"Whereas, The Courier-Journal and 
Times are controlled by the interest of 
a railroad corporation, therefore all 
railroad employes and all other organ- 
ized employes cannot expect sympathy 
or justice from an autocratic newspaper, 
therefore, be it 

"Resolved, That the United Trades 
and I-abor Assembly representing 40.000 
loyal union men go on record to exhaust 
our strength to impress upon the minds 
of our friends io discontinue the sub- 
scription of said papers ; therefore, be it 

"Further Resolved, That a copy ol 
this resolution lie spread on the min- 
utes a copy sent tn all competing news- 
papers in Louisville, Jeffersonville, New 
Mliany and towns within a radius of 
fifty miles from Louisville. Ky., for pub. 
licatinn if they see fit." 
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committee was appointed by Sena'.or La 
I '••lleite, id conduct the inquiry. Its 
scope, which the Senator assured the 



SENATE IS NOW AWAKE TO NEED 
FOR ACTI ON ON NE WS PRINT 

Investigation of Prices Already Begun by Committee on 
Manufactures and Resolution, Providing for Forest Survey 
and Conservation, Is Offered by Senator Watson 

i'.y Ram t. Baaav 

\\ • siiijcgton, August 27. 

NATIONAL legislators at last seem to I* awakening to the growing 
concern of newspaper publishers over the newsprint situation and the 
fact that something should be done to improve present conditions and 
provide for an adequate supply to meet growing needs. 

One Senate investigation obtained through the initiative of Senator 
Kced of Missouri of the manufacture of newsprint, with special attention to 
prices and "any discriminatory, unjust or illegal practices," began on Mon- 
day, and another was asked in a resolution introduced by Senator Watson 
of Indiana, last Saturday, authorizing the Secretary of Agriculture to make a 
survey of the available wood pulp timber supply in the Northwest, Central 
and Western sections of the United States, and take steps for forest 
conservation. 

Appropriate* S 100,1)00 for Timber Survey 

Senator H aisou's resolution was sent 
to the Committee on Agriculture and 
Forestry for consideration. It appro- 
priates $100,000 for the proposed sur- 
'. ry. which could be conducted by the 
United Stales Forestry Sen ice of the 
Dcranmeni of Agriculture. 

In offering the resolution. Senator 
Watson quoted from a report of the 
U, S. Forestry Service, printed in Eot- 
7iw & IVblisho, August 7, which rec- 
ommends, as a means of preventing 
newspapers in that country from becom- 
ing dependent on a foreign supply : 

"Immediately, an adequate govern- 
mental survey of American resources in 
this field. 

"Immediately, steps to bring about 
the practice of forestry' and the con- 
servation of forests in the pulp-produc- 
ing regions, to the end that the annual 
inroads upon Ibe forests will be ItHtnrd. 
and eventually, will he no mo'c than 
equal to the annual growth. This part 
of the program would require Federal 
and State legislation. 

"As soon as practicable, development 
of '.In- pulp-mailing industry in the 
northwest and in Alaska" 

Urgent Need for Arlion 

The Forestry Service report quoted 
by Senator Watson, also said the im- 
portance of such a survey of the timber 
available for pulp could not lie over- 
stated "for the reason that it is abso- 
lutely necessary to know just what we 
have, as all methods of replacement, 
conservation anil general questions in 
connection with the solution of this 
problem must be based upon the pres- 
ent available supply and the probable 
time it will last. 

"There were consumed in the United 
States during the year 1918. 5,250,794 
cords of pulp wood. If these cords 
were placed end to end they would 
reach entirely across the Continent of 
North America and nearly to the middle 
of the Pacific Ocean; one-third of this 
made from timber cut in the United 
States, enough to make one long cord 
of wood from Boston to Liverpool. 

"The demand tor pulp wood i< in- 
creasing and the supply is diminishing. 
The requirements of wood arc so many 
that the time has come to have an accu- 
rate survey made of this great natural 
rrviurce, with recommendations for its 
conservation and replacement. If the 
invention of the printing press MM the 
greatest factor for civilisation, it is cer- 
tainly high time that we awake to the 
situation we are facing " 

At B meeting on Monday of the 
Manufactures Committee of the Senate, 
which is in charge of the inquiry ob- 
tained through Senator Rred. a sub- 



Senate would not duplicate the work 
of the Federal Trade Commission with 
respect to news print price*, was out- 
lined in his resolution as follows: 

"Resolved, That the Committee on 
Manufactures or any sub-committee 
thereof is hereby authorized and directed 
to investigate the news print paper in- 
dintry and to ascertain whether it is 
now or has been engaged in discrimina- 
tory, unjust or illegal practice, and 
w hether the prices now being charged 
tor news print paper, or simitar prod- 
ucts, are excessive and the causes for 
existing prices. 

"The committee shall report to the 
ScMttt the result of its investigation 
together with such findings and recom- 
mendations as it may deem proper to 
make." 

Prior to this resolution, as reported 
ai the time in Editor & Pusliuhui, the 
Department let it lie known that it (till 
IMS fighting the battle of the publishers 
in the matter of prices lor inducing a 
Federal court to reopen the questions 
• if the prices fixed as of May I and July 
I. 1V1B. at a hearing beginning October 
ti, by the judges of the United States 
Circuit Court for the Second Circuit, 
in New York City. 



READY FOR HER FIRST PLUNGE 




HOW MUCH SPACE FOR 
BASEBALL NEWS? 

utimates of Editors and Publishers Vary 
— Victor F. Lawson Suggests Four 
Columns Dally far Metropolitan 
Papers During Playing Season 

"In view- of need for newsprint con- 
servation, what is a reasonable spate 
allotment for baseball each day during 
the playing season? What space should 
be given between seasons?" 

l£Drrc* & PcatisHita this week sub- 
mitted these questions to some repre- 
sentative editors and publishers. Among 
the responses received up to press-time 
is a telegram from Victor F. Lawson, of 
the Chicago Daily News, in which he 
testifies to the strong appeal of baseball 
to the American people, and expresses 
the view that in major league cities, sup- 
porting two teams, newspapers would be 
justified in giving to baseball three to 
four columns of space daily during the 
playing season, with three-quarters to 
one column between seasons. As many 
metropolitan newspapers double this al- 
lotment day by day, it is plain that the 
adoption of Mr. Lawson's suggestion 
would bring about important savings of 
•pace. 

Victor F. LawMHt, Chicago Daily News 

llaschall is the one sport in which all 
WiTiiau lovers of »port take some de- 
cree at inlerest. Therefore it is entitled 
io more space than any of the other 
sports during the baseball season, and 
even for several weeks before the sea- 
son opens. In a city like New York or 
Chicago, where there are two or more 
major league teams of immediate inter- 
est to newspaper readers, baseball re- 
quires more space than it does in a city 
with fewer local sources of baseball 
news. Roughly, a New York or Chicago 
newspaper may properly average from 
three to four columns of baseball news 
daily in the season, and from three-quar- 
ters of a column to one column daily out 
of season. This takes no account of 
*n*rr in Sunday papers. 

Frank P. Class Birmingham Newt 

There is no question that there is great 
necessity for newsprint conservation. It 
is plain that publishers must inaugurate 
as much restriction on space given to 
v arious features of their papers as they 
can possibly persuade their managing 
editors lo agree to. 

I find that we have been running three 
columns daily on professional ball, and 
ime column on amateur ball; about eight 
columns on Sunday on professional, and 
four columns on amateur. We are go- 
ing to try to ease off here to a fifty per 
cent basis, which I think can be safely 
done, though it cannot be done too rap- 
idly and not as completely as should be 
the case until the end of the baseball 
sea*' on. 

Robert K. Hughes, l/ooiaville Courier- 
Journal and Times 

The Courier-Journal believes a reason- 
able amount of space for baseball to be 
three and one-half to four columns dur- 
ing season, and two to three columns 
between seasons. The Louisville Times 
gives two and one-half columns during 
season and three-quarters to one column 
between seasons. 

New Orleans Item 

We arc now devoting about three col- 
umns a day to baseball atone. This 
does not include other sports. In off 
seasons we devote almut half this space 
to baseball. 



Thr tiiKin Sine Four* Launch to ,»r Skattlc, Aigist 15. in fMI PaMMCB or 
Dkugaiks to the Annual Convent ion or the N ational KdithsiaL Ass'x. 



The Oregon Journal of Portland. Ore., 
has been elected to active membership 
in the American Newspaper Pnbli«h< rs' 
Association. 
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NEWSPAPER MAKING 

A Department of Practical Service for Publishers and Advertisers Conducted by Jason 
Rogers, Publisher of the New York Globe, and Author of "Fundamentals of News- 
paper Building," "Newspaper Building" and "Building Newspaper Advertising" 



We newspaper men who make and 
sell the most vital force in modern 
business and industry— the sort oi ad- 
vertising that actually sells things — 
do not half take advantage of our op- 
portunities for greater usefulness and 
profit. Because of our inefficiencies 
and owing to the lack of intelligent 
and effective co-operative work on 
our part, we do not get the merits of 
our goods before prospective custom- 
ers. 

I realize that perhaps in sounding 
this note in the midst of the present 
deluge of advertising coming to us 1 
may seem a bit out of season* as it 
were, but according to my theory of 



a manufacturer' 5 line provides the 
very best and most effective "dealer 
influence" yet devised. Such adver- 
tising is not only cheaper than that 
of the general medium, but it can be 
used much more effectively as a lever- 
age to secure distribution. 

Newspaper advertising can be used 
to-day for results to-morrow. The 
purchasing power of the country has 
become accustomed to read the news 
of the local shops as reflected in their 
newspaper advertising with as much 
interest as the news and feature mat- 
ter contained in their daily papers. 

Few newspaper men devote the 
necessary time to the study of the 



the superiority of one competing 
newspaper over another, often stirring 
up a cloud of dust which discourages 
the prospect doing business with 
either or any of them. 

The efforts of the Bureau of Ad- 
vertising of the American Newspaper 
Publishers Association stand as con- 
clusive proof of the point I raise, ft 
is but a shadow of what it would be 
if backed by the whole-hearted sup- 
port of the newspapers of the coun- 
try, and organized to secure the best 
and ablest talent obtainable to set up 
the case of newspaper advertising. 

Back in 1912, when I had over 800 
daily newspapers simultaneously 



carry on any big worth-while cam- 
paign of trade paper advertising or 
solicitation, and is stifled by restric- 
tions placed upon it by members oi 
the old guard in the American News- 
paper Publishers Association that 
never intended to do anything. 

The daily newspapers cover the 
United States with a thoroughness 
unapproached by any other medium, 
They reach the people every day. Fig- 
ures show that the total combined 
daily circulation of .the 2,100 English 
language evening and morning news- 
papers is over 28,000,000, reaching 
every worth-while person in the 
country who has money with whica 
to buy advertised articles. 

The foolish pretense of some of tbe 
solicitors representing the general 
media that they.circulate among those 
with most money to spend is exploded, 
for any business man of most ordi- 
nary intelligence knows that every 
one who trades with him buys and 
reads newspapers, including those 
who also buy magazines and other 
periodicals. 

Class appeal is a foolish thing lc 




THE SHADED CIRCLES IN THE MAP ABOVE SHOW THE POPULATION CENTERS OF THE UNITED STATES, ALL OF WHICH ARE COVERED 
COMPLETELY liY INTENSIFIED TWICE-A-DAY NEWSPAPER CIRCULATION. THE WHITE CIRCLES SHOW THE IMPORTANT AUXILIARY 
MARKETS OF THESE POPULATION CENTERS. WITHIN THESE CIRCLES ARE LOCATED BETWEEN 75 AND M) PER CENT OF THE 
WEALTH AND PURCHASING POWER OI THE NATION AND WHICH CAN HE DOMINATED BY THE ADVERTISER ONLY BY THE USE OF 
THE DAILY NEWSPAPERS. AS IS EXPLAINED BY MR ROGERS IN THE ACCOMPANYING ARTICLE. 



doing business now is the accepted 
time to prevent any falling off that 
may be ahead oi us. Now is the time 
to powerfully demonstrate the superi- 
ority of newspaper advertising to all 
oilier kinds in such a way that the 
conviction will stick. 

Newspaper advertising is the only 
sort of advertising which can be di- 
rectly linked to the names of dealers 
handling a manufacturer's mmds. 
town by town, section by section, in 
exact accord with distribution or de- 
sire inr trade stimulation, without 
waste or lost motion. 

Newspaper advertising over the 
of dealers or agents handling 



othrr side of the equation. They thus 
(ail to fully discover their loss of won- 
derful opportunities (or exploiting the 
>ale of the marvellous force they cre- 
ate and control. Almost all that news- 
paper men have time to do or think- 
about is the getting out of their pub- 
lication and the selling of such adver- 
tising space as they can. 

Instead of our newspapers all get- 
ting together, locally and nationally, 
and contributing substantial support 
for the strongest possible demonstra- 
te m of the almost magical produc- 
tivity of the advertising space they 
have for sale, too many of them de- 
vole their energies trying to prove 



pTiiitinu; fust page advertising talks 
and gathering local data for compila- 
tion ami transmission to prospective 
.iiKcrtiscra. which I later turned into 
the United Newspapers, wc were 
headed in the right direction. When 
we made the United Newspapers' the 
backbone of the Bureau oi Advertis- 
ing of the American Newspaper Pub- 
lisher* Av.uriation we made a fatal 
mistake, for alt the bite was taken 
away from lis. 

The Bureau uf Advertising is inef- 
fective larcely because it only repre- 
sents a small part of the newspapers 
of the United States and Canada, docs 
not take in enough money in dues to 



uri;e irom any standpoint, and more 
particularly because it is easily dem- 
onstrated that publications appealing 
> nly to the most fastidious arc prac 
ticatly valueless as advertising media 
People of that class do not respond to 
advertising. Some local dealers waste 
money in lucal publications of that sort, 
hut they du so more largely from senti- 
ment than for profit. 

Investigation proves that dail* 
newspaper advertising costs less tha- 
mie third as much per line per thou- 
sand a« general medium space. Daih 
newspaper advertising can be made t< 
pill] with 100 per cent, efficiency whilr 
general medium advertising is wastf- 
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1. Comparison^ Daily Newspaper an d Peri odical 

' ' : «.«tw «l t.mu~ 

PffVlllfM fcf)wl#i#*f> ClmiMatSt HiJh 

New Ycwk 10.64G.9M> 18* 4.877,390 10. U 

New Jmay 3.US4J7J 87 4*8,452 1.15 

Pamuylvaiu* 8,796.067 187 2.727.253 6.31 

Maryland..,.. 1484.639 17 4*6.637 .71 

Ootoww 216441 8 40.624 .08 

OUUWlofCoHunW*... 3744*4 _» 340.022 .53 

34,605 491 404 8.646, 9S4 17.93 

Connection 1486468 88 332,360 .72 

MuucHimu 3432.790 76 2.213.337 3.99 

1v!i-:k:o lij&iul «B741S 10 166.934 .43 

Msls*. 782.191 «2 128.910 .24 

Nf. ItJjuajMlilr. 44H.352 »» *44*8 .18 

V«rmoo« . 366.193 10 81,279 .13 

7,381.208 188 2.048.089 6.67 

Ohio 5.273.814 161 2.211.176 6.16 

Imllint :^S4,167 184 846.614 2.06 

Illinois 6417.734 131 2.244.639 4.16 

Mld»«w 3.133 287 «2 888.116 1 73 

Wisconsin ., 2jU%3 SO 486,166 1.03 

lo»» 2424,771 82 631.376 1.21 

Mlwwurl 3.448,496 77 1 .667.343 2.43 

2S.806.234 687 8430.42D 17.77 

Toial 67.682,933 1.218 30422.463 41.37 

TntaJ U. 8 106.263.211 2,106 28.02S.04t 61.74 

• t<lw 6 P»mnr. AjrU i. nil. "t<ut»r 4 fuMNjir, Mm* 19. IKS. 
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2. Vit al Statistic. Regarding Financial Ratoureaa, 
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Sew Hwt)(nblr« 439.213.000 182444.00U 6.818.K38 
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Indian, 1.968.900.000 730.798,000 29.U64.V44 

Illinois 3,456.068.000 2,347,323.000 276,679,OD6 

Michigan ..8.104.224.000 1,088,163.000 71.061,808 

WUiimaln 8,027,176.000 696.172.000 89.192,371 

low*. 1, 1 77. 1 18.000 31O.750.00O 14473,178 

MtHHIrt.. 1,818.992400 637.962.000 60412.963 

2149041 1.000 7.490463.000 7 30,911,867 

Total S3.7S3.4S1. 000 18.934,046.(100 2,327,228,021 

Trnul I' S 76 .52 7. 381 .000 34.246.436.0110 2,^I9.0S.1.686 
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3. Number of Retail Dealers i 
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Various Lines of Business. 
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fuJ in exact proportion 
to the lack of 100 per 
cent, distribution of 
the manufacturer in 
every city and town in 
Ute country. 

Atl the talk of the 
salesmen of space in 
the general media that 
pace is worth 
per line per 
thousand on account 
of the longer life of 
their medium is much 
more than upset by 
the handicap of the 
long months of delay 
between the prepara- 
tion of their copy and 
its appearance and the 
utter inability of the 
advertiser to include 
the names of dealers 
carrying the goods for 
sale in every city. 

Some years ago it 
was possible for sales- 
men to stock up deal- 
ers with a line of 
goods on the strength 
of showing them a 
series of pages to be 
published in the gen- 
eral media. To-day 
things are different, 
for dealers have 
learned at their cost 
that it is one thing to 
stock up and another 
to «ell the goods 
Manufacturers are 
learning that the 
dealer prefers local 
newspaper advertis- 
ins with hi* naittr at- 
tached to it, for the 
dealer's experience in 
that tht. is the best 
kind of advertising to 
move the goods from 
his shelves, 

In spite of these 
facts we, the manu- 
facturers of the most 
resultful sort of ad- 
vertising, sit calmly 
by and permit those 
exploiting other types 
of media, through 
better and more effec- 
tive co-operation, to 
cct away with mil- 
lions of dollars of 
business which would 
rroduce much larger 
returns for the adver- 
tiser in our column* 
Likewise we permit 
others under pretense 
of providing "dealer 
helps" to waste other 
fortunes in expensive 
printed matter and 
Sunk which does not 
produce the degree of 
interest that a sound 
line of copy over the 
dealer's name in hi* 
'f>ca! newspaper would 
produce. 
Some weeks ago. in 

studying the matter 

of newspaper adver- 

iimiiK in a national way. I liii upon the opened my eyes as to the weakness of Sta:cs live in the hastcrn, Middle, I found lhal in this section S!K - 
. reparation of a page ad. whirh wouJd P-i't appeals hy the newspapers for gen- and Central states shown in the tabu- 934,000.000 of the country's $24,24Ti.- 
show how completely the daily news- oral advertising. It started me thinking lation, and that 20,000.000 of the total 000.000 of manufactured product* jire 
papers covered the country. The map in terms of concentration, inten-itication daily circulation of 2B.OW0O0 was in made. 

is printed on opposite pane I found that and efficiency. I due into various italis- the same territory. I found that the people in this t c - 

the use of 310 newspapers, with 13.650,000 tical data and produced many very in- 1 found that in this creit. prosper- tjon raised S15.174.O00.O0O of the $1?.- 
rir;ulation, costing $i!.29 per line on a tcrrstint; figures, sonic of which arc re- ons belt of country the people have < 63,000,000 for the first four Liberty 
5000-line contract, would cover all the produced on the opposite page. $.1.6R6.000.000 of the total of $4 211.. Loans. 

principal business centres of the country. T found that 57,000,000 of the 105,- (YXVOOO savings bank deposits in the Mere i> the great big beating heart 
The preparation of that page ad. (WOOOO people living in the United country -Xo-mW »n Pagt 32.1 
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ENGLISH PAPERS AID GOVERNMENT 
IN SOLVING MANY PROBLEMS 



London Times Scores Triumph By Its Series of Articles on an 
Ingenious Scheme for the Administration of 
Ireland by All-Irish Parliament. 

Bv Hekhebt Riooin 

i.oailon Editor. Editor i Publisher 

London, Auk. 27. 

WHETHER government hy newspaper wuitld be an improve- 
ment upon the Mother of Parliaments it is difficult to say, 
but certain it is that British newspapers have been during 
the past few years helpful allies to the powers that he in the gov- 
ernment of the country. 

Now the London Times has scored a distinct triumph by de- 
voting much space to a series of articles on an ingenious scheme 
for the government of Ireland and it would appear from their very 
friendly reception that there is a real possibility of the Times sug- 
gestion of an All-Ireland Parliament becoming the basis of a solu- 
tion to the problem of that country. 

London Timrs h Preparing Irixh !Sumbvr 

This is said without any reference, of Gazette (/Sir Francis Carruthcrs Gould) ; 



Low. tttc cartoonist of the Sydney 
l:« I let in (Australia) is due here early 
in the winter 

New Building in Fleet Sum! 

Fleet street is a wonderful place thc»e 
days. Always an avenue of newspaper 
offices, today it is impossible to find an 
empty corner of available office room. 
Mot only arc country newspapers con- 
stantly coming to town to be identified 
with the Street of Ink— a title of the 
christening of Mr. H. Simonis, of the 
Daily News and Leader, which has al- 
most ousted Philip Gibbs' nomenclature 
of the Street of Adventure— but Ameri- 
can business men and newspaper and ad- 
vertising men have crowded into the 
thoroughfare to be near the fountains 
of advertisement and publicity. 

There is much aclivity among Ameri- 
can visitors in the locality, who believe 
that the British manufacturer, as soon 
as he recovers something like normal 
productivity, will be willing to invade 
lh( American market. But, as I warned 
( Conlin utd on Page 18.) 



N. I. BANS SIGNS ON HIGHWAYS 



course, to the political value or other- 
wise of the proposal, but as indicating 
that the influence of a well-conducted 
and responsible journal is benign and 
wholly for communal good. 

The Times, in developing its Irish 
scheme, will publish a special Irish num- 
ber in the early autumn. It will be pre- 
sented with the object of stimulating 
general interest in Irish industries, com- 
merce, and resource, as vrell as deal with 
the i-conomic position of the country. 
An Advertising Success 

One of the most striking succcases of 
modern newspaper advertising has" been 
'he application by the Surplus Govern- 
ment Property Disposal Board of ex- 
tensive space to selling the stores ac- 
riuntilnted fur continuance of the war 

When the armistice was signed in No- 
vember last, a demand went up that it 
should be rendered impossible for pri- 
vate enterprise to acquire any surplus 
war stores or goods no longer required 
for profiteering at thrnw-away prices. 

It was urged that as these goods were 
tin property of the country, they should 
lie sold at market value for the relief of 
the country's finances. The Government 
was appalled at the idea of becoming 
salesman and inquired how it was done 
The answer was "Advertise public auc- 
tions at which the goods should be sold." 

A few experiment* were made with 
double column advertisement offering 
motor cars and motorcycles, and the ex- 
traordinary prices realized showed that 
the plan was not merely feasible but 
profitable. 

Today every newspaper of any impor- 
tance in the country is carrying adver- 
tisements nf auctions of surplus Gov- 
ernment war stores. The advertising is 
being applied to every' conceivable class 
of goods, including motors, cars, lorries, 
airships and air propellers (being of- 
fered for private sale as halstands). 
portable airship sheds, aeroplanes, muni- 
tion factories, and plants, furniture, bed- 
ding, linen, equipment, cycles, horses, 
-.nldlery, army tents and huts, copper 
wire, hundreds of thousands of yards of 
I arious textiles, and innumerable other 
lines. At all the resulting sales, the 
goods realize phenomenal prices— a fact 
which is in itself a vindication of the 
extensive newspaper advertising in u«c. 

Cartoons a Crowing Featurr 

Our newspapers are gninit in more 
trongly for cartoons than ever before. 
They are not. perhaps, sn aggressive in 
this respect as American publishers, but 
the tendency is in that direction. The 
tlnren of newspaper cartoonists is. of 
i ..urse, "F C G.," of the Westminster 



outside of this the cartoons have been 
confined to die humorous and satirical 
weeklies. Then W° K. Haselden came 
on the scene in the Daily Mirror with 
hi< cartoons on habits and manners, and 
later the Evening News introduced 
"Poy," with his delicious characters of 
John Citiren. "Dora." Dilly and Dally, 
the Mandarine. Dux and Drakes ami 
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YES— SOMETIMES WE PLAY 




HOl.D-l'l' MAN— Porter Kmerson Browne, playwright. Those belli up are: 
Jack Wheeler, who helps feature writers and artists meet the H. C. of L.: 
Mrs. Wheeler: Jack 1-ait, who does a column and other thing>, and Frank Clarke, 
managing editor of the Atlanta Constitution, Inserts: (left! (irantland Rice, 
(right) Mrs. Rice. No, she is no! going to shoot her husband. 



other types oi officialdom; Louis Kae- 
tnakers broke fresh ground with his bit- 
ing allegories in coarse but vivid char- 
coal studies. Then the Kvenmn News 
made a new discovery and a departure 
in cartoons of news interest by Tom 
Webster— comic skits of the personali- 
ties in the big news esenis nf the day. 

Now the Daily F.xpress has intro- 
duced the frankly comic in Mutt and 
Ji tT, Bud Fisher veimiiu to have been 
bitten with the idea that the readers of 
the Express have no other interest but 
those of betting, which is a limitation 
to a wonderful creation that mans of 
Fisher's admirers hero regret Some of 
•he Smidas papers giic cartoons, hut 
thev are ineffective 



POST DISPATCH S BOM S 



Twenty Per Cent for Employees Not 
Under Union Contracts 

St. Louis. Aug. 25.— A bonus of 20 
per rent on salaries from Jan. 1 to Aug 
22 was distributed today by the Pulilirr 
Pnhlishing Co. to editorial and other 
employes of the St. I-ouis Post Dispatch, 
except mechanical workers under union 
contracts, as an emergency mca-urc to 
meet "the extraordinary increase in the 
present cost of living " 

It was announced that another bonu* 
of 20 per cent, datina from August 22. 
would lie |iai(l at the end of the present 
i«r. 



Commissioner of Highways Cite* I -aw 
Forbidding Them 

Utica, N. Y.. Aug. 27.— In his cam- 
paign against advertising signs along 
State Highways, Frederick Stuart 
Greene has instructed the division en- 
gineers to enforce the law prohibiting 
their erection. Only Chautauqua signi 
and advertisements of county fairs will 
he allowed to remain. Business firm 
signs with advertisements below danger 
warnings are also barred; such signi 
will he erected hy the department. 

Commissioner Greene stated that "it 
is unnecessary for any commercial firm 
to erect danger signs. The highway de- 
partment will attend to that. No matter 
whether the sign is of wood, pasteboard 
or metal, the law instructs us to remove 
and destroy them. The advertising of 
products or wares along the highways 
of the State is a detriment to the beau- 
tiful scenery and has been ordered 
stopped." 



Moorhead Joins Critchfield 

E. Moorhead lias been added to 
service and soliciting staff of 
Critchfield Hi Co.. Chicago. He was for 
ten years with the Cudahy Packing Co 
in charge of their "Old l>utch Cleanser" 
advertising campaign, and later was 
connected with the advertising depart- 
ment of the Sunbeam Chemical Cn„ 
manufacturers of "Rit." 



TO TEST AIRPLANE DELIVERY 

Jackson Citiien-Patriot to Carry Papers to 
Distant Towns as Experiment 

To demonstrate the feasibility of air- 
plane delivery of newspapers to towns 
more or less remote from Jackson, 
Mich, the Citiien-Patriot begins to-day 
a special air mail service. The claim is 
made that this is the first attempt of 
the kind, on a regular schedule, to be 
made by any Michigan newspaper. 

The test will continue for one week, 
and different towns will be reached each 
day. R. S. Craft, the circulation mana- 
ger, is confident that the innovation will 
prove nracticahle. • 



TAKE OVER COLLIER'S 



George D. Buckley it President of the 
New Organisation 

Reorganization of P. F. Collier & Son. 
Inc., by the Crowd! Publishing Com- 
pany, into whose hands the management 
of the famous publishing house has 
passed, occurred this week when the 
P. F. Collier & Son Company took over 
the assets and good will of the old com- 
pany. 

The officers of the new company are: 
President, George D. Buckley: vice- 
presidents, Thomas H. Beck. G. J. Ken- 
nedy, P. H. Rice; secretary. Fred Lewis; 
treasurer. A. E. Winger. 



A. B. C. Reports 

Cmii u». August 27.— The Audit Bu- 
reau of Circulations has issued reports 
on the following newspapers : Altoona 
(Pa.) Mirror, Jamestown (N. Y.) Eve- 
ning Journal, Jamestown (N. Y.) 
Morning Post. 

Asheville (N. C.) Citizen. Asheville 
(N. C.) Times, Boise (Idaho) States- 
man. Durham (N. C) Morning Herald. 
Fort Worth (Tex.) Record. Fort 
Worth (Tex.) Star-Telegram, Gal- 
veston (Tex.) Tribune. Tacoraa (Wash.) 
I>aily Ledger. Tacoma (Wash.) News- 
Tribune. 



Outing for Winnipeg Kids 

Win nipeg, Aug. 27. — The Winnipes 
Tribune recently look all the kiddies 
from the Orphan homes of the city on 
I free picnic to Grand Beach. Nearly 
a thousand dollars was raised by public 
SttWliptSM by the Tribune to dcfrai 
th< evpensr Every child was presented 
•vith a souvenir of the trip. 
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BRITISH AND FRENCH FIRMS PLAN 
BIG ADV ERTISING IN U. S. 

Are Eager to Invade American Markets with Product* New and 
Old, According to G. H. Larke and Robert H. Cornell 
of New York World 



IF ANYONE were asked to supply the missing and tail-end word in the 
inquiry "Good Morning! Have You Used Tears' ?" appearing 

in an American newspaper advertisement a few mouth* hence, he might 
reply that it was pifflingly obvious— but he might be wrong. The missing 
word might be "Dentifrice." 

This is not an ad for Pears', — it is used as an illustration of what 
British manufacturers. — and French manufacturers, too — are planning to do 
soon, in the way of invading the American market with new as well as old 
wares— all of than that are salable here — and of creating a demand for 
tlioin by constant and widespread advertising. 

(fill Advertitc Many Product* litre 



Has Private Island 

Boss Can't Reach Him 

Sesttie. Aug. 27. — Richard 
Buchanan is probably the only 
city editor in the country who 
owns an island. He has jusl re- 
turned to his desk on The Seattle 
Times after a two-weeks' vaca- 
tion there. 

When working as chief of the 
city desk of Tacoma I-edgcr, 
"Buck" bought a small island in 
the Sound. That was years ago, 
but every summer since then he 
spends his vacation on his own 
little isle, where there's no chance 
for the Times to reach him by 
telephone or retegraph. 





WEDDED IN KAISER'S CHAPEL 



If present plans are carried out — 
and there i» a strong likelihood that 
they will be — English and French 
products that are practically unheard 
of iu this country will be known 
familiarly in time to buy them as 
Christina* presents. 

This is the news brought frum 
abroad by G H Larke. assistant busi- 
ness manager, and Robert H. Cornell, 
of the national advertising department 
of the New York World, who have 
just returned from a month's sojourn 
in London and Paris. They went to 
establishing the best possible adver- 
tising connections for the World in 
those two cities — and they did it. 

Incidentally, the outlook is so (rood 
for 3i liberal use of advertising space 
in American newspaper* this fall and 
winter by English manufacturers that 
the Bureau of Advertising of the 
American Newspaper Publishers' As 
sociation is writing the American 
Chamber of Commerce in London this 
week to le.irn how the two can oper- 
ate to this end to the best advantage 

Wants Newspaper Data 

Also, incidentally, the American 
Chamber of Commerce in London is 
a live institution and is reporled to he 
nicer just now to obtain all possible 
■lata from American' newspapers on 
the marketing and distribution here 
of English products. 

English and French manufacturers 
are determined to invade America 
with their products and with liberal 
advertising of the same at a very 
early date, but what is worrying them 
most while they are planning these 
campaigns is the depreciated value of 
English and French money, at pres- 
ent, in this country. England and 
France have their own troubles, so 
far as labor problems arc concerned, 
also, according to the New York 
World emissaries. Mr Larke and Mr. 
Cornell Paid Mr. l.arke 

Nervout Uncertainty 

"Our stay in England and France 
was very short because of the neces- 
sity of seizing our only opportunity 
for return before the troop movement 
is ended. Analysis of the situation 
abroad is made moch more difficult, 
because it seemed to me. the view- 
point of men in London and Paris, 
w-hose judgment ordinarily would he 
considered authoritative, was so 
affected by a nervous uncertainty — 
approximating alarm at times — that 
their perspective seemed out of form 

"English business, internationally at 
least, seemed to be still suffering from 
war paralysis We arrived at the 
'-ipcr.ir.K <>f the police, bakers, rail- 
•v:iv and London tube strikes, with 
tlie colliers' and Liverpool dock tre- 



bles still holding over. We were 
frankly told it might be the beginning 
of "direct action" or revolution. This 
danger eunttnued during half of our 
stay in England. 

There was grave and general dis- 
satisfaction with Lloyd George's fail- 
ure to announce even the beginning 
of post-war reconstruction and hia 
failure also to reduce administrative 
war time costs. 

"Labor does not seem to want em- 
ployment, and wheu employed, it i« 
complained, does not want to work 
but to watch the clock. The best 
haherdasher in New Itoml street could 
ih.i furnish mr a single 15|-i collar. 
Why ' There was linen, he said, hut 
no tabor. Vet Trafalgar Square, the 
Strand and the F.mbankmrnt were 
thronged by idlers, and they were not 
foreign tourists. 

"I refused to believe tlml the tradi- 
tional poise of the Briton would per- 
mit such a thing as "direct action"— 
either peaceful or violent— to be ac- 
complished, and ! was glad to find 
<uch Americans as Paul Derrick and 
Ralph Whitcomb backed up my be- 
lief, even though the British were 
very apprehensive. 

"Mr Whitcomb, by the way. is a 
strong, alert young American, who 
used to work on Frank P. Mcl. en- 
nan's paper at Topeka He passed 
(Continued on Past 18.) 



Newspaper Woman Becomes Bride of 
Captain Selude at CoMeni 

SrwsGFtEiD. Mass., Aug. 24.— To a 
Massachusetts newspaper woman haa 
fallen the distinction of being a princi- 
pal in the first all-American wedding 
cerrrmny ever performed in the State 
Chapel oi the Kaiser's Palace at Co- 
dicil?. 

The young woman was Miss Blanche 
Fenton, formerly of the staff of the Re- 
publican and a contributor to New York 
magazines She has returned home as 
the wife of Capf. William H. Schade, of 
•he lourtccnlli Field Artillery. Mrs. 
Schade is a daughter of Mr. and Mrs. 
Archibald Fcnion. of Gloucester, Mass., 
snd went overseas last year as a canteen 
worker. She is a graduate of Mount 
Molyoke College Capt. Schade's home 
is in Pernor. Cob- 



Will Advertise Oklabons 

Oklahoma Cm. Aug. 27.— Plans to 
spend about $10,000 in advertising re- 
sources of Oklahoma in newspapers 
were perfected at a meeting here by 
officers of the Oklahoma Association of 
Commercial Executives, which are sec- 
retaries of the different Chambers of 
Commerce in the Slate. 



In normal times about one in every 
fifteen Frenchmen is connected in some 
way with the wine and liquor trade. 



AUSTRALIA AND NEW ZEALAND NOW HAVE 134 
DAILY NEWSPAPERS 



Sy <in#r Trltfiraph 



the ISOfiOO War* in 



AN interesting communication from 
J. M A. Holt, director of J, Ilott. 
Ltd.. Advertising Agents. Well 
inglon. New Zealand, has just been re- 
ceived by Edito« & Publisher. Mr. 
Ilott. at the date of writing, had just 
received a copy of Editor & Pitblisbu's 
Victor)- International Number, and 
offers his congratulations "on this mag- 
nificent production " 

Commenting on the special article in 
that mimher on "Newspaper Work in 
Far Pacific Lands." by J. Martin Miller, 
Mr Ilott offers some further facts as to 
Australia and New Zealand newspapers. 
The article mentioned stated that the 
weeklies in the four towns of New Zea- 
'and belong to the daily papers. Mr. 
Ilott states that no daily in Wellington 
jiiihlishes a weekly. 

There are two Sunday papers in Syd- 
ney, the Sun and the Times, while West 
Australia also boasts of two. Tlier. are 



two evening dailies published in Christ- 
church, the Star and Sun. Trulh has 
ceased jyiihlicai ion. Sydney has two 
morning and two evening papers. The 
circulation of one of these morning 
papers — the Daily Telegraph— according 
to Mr. Ilott, is 165,000 copies daily. The 
circulation of the Melbourne Age is 
given as 152.000. 

The total number of dailies in Aus- 
tralia at present 73: of New Zealand. 61. 
A daily paper for the island of Suva is 
published in Wellington. 

As an example of advertising rates in 
New Zealand dailies. Mr Ilott says that 
one inch for three months daily in the 
New Zealand Herald, circulation -iOOOO, 
costs $4<i; one inch for one month in the 
Auckland Star is $20 

The cities of the two commonwealths 
appear to be gaining rapidly in popula- 
tion. Mellmtirnr now b is about 700.1X10 ; 
Auckland. 134.000 : Christrhurch. S3.00O; 
Wi-llmst..*. HV.Olsi. 



Many Newspaper Men with 
Prince of Wales on Tour 

Special Cooaforta Provided far Them on 
Royal Train— Sis Faraooi British 
War CorrecpoDdentt Are in P.rty 



Tlie visit to Canada of H. R. H. the 
Prince of Wales is being widely covered, 
not only by Canadian newspapers which 
are devoting a great deal of space to the 
royal visitor, but by the American and 
llritish press as well. 

A large galaxy of correspondents, 
and innumerable movie men covered the 
initial stages of the Prince's tour of the 
Dominion, and many will be accommo- 
dated on the Royal train which will take 
the Prince clear through the Dominion 
to the Coast. 

Six British correspondents came over 
on H. M. S Dauntless, which escorted 
the new Hritish battleship Renown, on 
which the Prince came. They are: 
IVrcival Phillips, of the Loudon Ex- 
press; Gerald Campliell, of the London 
T:mcs : H. Warner Allen, of the London 
Morning Post: W. T. Massey, of tlie 
Daily Telegraph; Douglas Newton, of 
the Chronicle, and Mr. Coates, of Rent- 
ier's Agency. 

All of these correspondents were at 
various fronts during the war. Mr. 
Massey gave the world the first news of 
'he fall of Jerusalem. 

The American staff correspondents 
who were at St. John, N. B., to report 
the Prince's arrival were: George R. 
Holmes, International News Service, 
C M. Bayer, of the New V'ork World ; 
U. A. Wilson, of the New York Snn; 
Q. L. Martin, of the New York Herald; 
Herbert Corey , nf the Associated News- 
papers, and Miss Kuth Rodwell. of the 
Boston Post. 

Practically all the big Canadian dailies 
have staff men on the trip. The press 
arrangements have l>ecn in charge of 
John P-assett. representing the Canadian 
Press 

At the Prince's request, the corre- 
spondents were presented to him at Que- 
bec, and he was frankly interested in 
their work. He told them that he was 
looking forward with a great deal of 
pleasure to his visit to the United States, 
and he expressed the hope that the 
Americans could cover the entire trip 
with him. 

The Royal train, which was formed 
at Quebec, is the last word in luxurious 
conveyances. It is a new all-steel train 
of nine coaches, pnlled by a giant en- 
gine, and is the heaviest train that was 
ever pulled across continent by the 
Canadian Pacific. 

One of these coaches 
over to the six British 
three Americans and the representative 
of in,' Canadian Press. 



PULP WOOD IN LABRADOR 
Timber Cruisers Using 



Mv.striz.su Aug. 27.— Timber cruisers 
using aeroplanes have discovered great 
forest areas containing millions of cords 
of pulp wood in the Hinter land of Lab- 
rador. According to them, all members 
of a Boston expedition which explored 
Labrador in three aeroplanes, they found 
2,OtW.000 acres of timber lands. The 
party took more than 3.000 pictures, 
which has given them a very good idea 
of the extent and density of the tim- 
bered areas 

The planes cruised for more than one 
hundred miles inland. As Labrador is 
well watered with rivers and lakes it 
should no: be difficult to float the pulp 
wood down to the coas 
be manufactured or 
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BRIDGEPORT WRITERS 
LN "EQUITY" UNION 

Negotiations Expected Between New Or- 
ganisation and Poat Pnbli thing Com- 
pany, Which Operate* Three 
Nawapapera 



SHE HAS FILLED HER FATHER'S PLACE AS 
NEWSPAPER'S HEAD FOR 16 YEARS 



Omaha Bee Reporters Lose 
Their Strike 



BairxxmaT, Conn., Aug. 27.— The 
Bridgeport Newjwriters' Equity Asso- 
ciation has been formed, and application 
ha* been made to the American Federa- 
tion of Labor for affiliation. Reporter* 
and editors arc eligible to membership. 
The association has no connection with 
the Bridgeport Press Club, though the 
organisers are men active in the clob. 

James H. Shay, until recently city half 
reporter for the Standard-TelegTam, i» 
president, and Howard L Comstock, city 
hall reporter for the Evening Herald, la 
secretary. 

Split in Two Campa 

Organization of the asaociation has 
split the newspapermen of the city into 
two campa, a strong element of opposi- 
tion to the union idea having developed. 

The three papers of the Post Pub- 
lishing Company— the Post, the Sunday 
Post, and the Standard-Telegram— em- 
ploy a majority of the men who are 
employed as newspaper editors and re- 
porters in Bridgeport, and these have 
had standing assurance with the man- 
agement that none would be discharged 
without two weeks' notice. 

Fonr Men Walk Out 

When the union waa organized, 
George Waldo. Jr., editor of these pa- 
pers, proposed that, in equal fairness 
to the management, any reporter who 
planned to join the organization should 
notify him two weeks before leaving. 
Four reporters employed on the Stand- 
ard-Telegram declined to do this and 

resigned. . . 

"1 have had no dealings with the 
Newswriters' Equity Association and 
have no way of knowing what their pur- 
pose in organizing is." w>d Mr. Waldo. 
-1 do not believe they have gone far 
enough with their organization to know 
just what they will do. I suppose that 
they will submit a formal statement ol 
this later, and until that time I can say 
nothing definite on behalf of our papers. 
Herald Supports Union 

The Herald, the Sunday Herald, and 
the Times are ottatJ newspapers in 
Bridgeport. The Herald is only live 
month* old. It supports the B. N. 
E A" in an editorial which say*: 

"It' is a sound move. The Equity is 
here to stay. In keeping with the rules 
of the American Federation of Labor, 
known all over the nation, the news 
writers will plan their course carefully 
and sensibly and for the best interests 

° f The men who resigned from the 
Standard-Telegram were Wen. Sex- 
ton, James L. McC.uvern, William Mc- 
Donald and Ira French. 

Pressmen and helpers on the Bridge- 
port Evening Pott "ruck at 10 a. m. 
taMaM 15, asking an increase of » 
week The strike was settled dnr.ng 
nonn^hour and the men returned to get 
out the natter Morning Telegram prc*a- 
men recmUy won $4 50 weekly increase 
without a strike. 

Advert!** "Syracuse Day" 

Svmcvk. N. Y.. Aug. »■-""»,!»*- 
tirity committee of "Syracuse Day. ftt 
opening day. September 8. of the S ate 
Fair, have mapped out a plan q| wide- 
spread newspaper advertising which 
they believe will make that day the b.g- 
gfH one in the history of ih* fair. 




Early Defection from Ranka Canaea Gen- 
eral Rnab for Old Joba— Three Are 
Refused Re-employment 



Km Makv F_ Jenkins. 

«« A NEWSPAPER should be an institution to command belief, loyalty and 
rt respect in all its expressions." Thai was the ideal of Arthur Jenkins, 
founder and publisher nf the Syracuse Herald. It is the ideal today of his 
daughter. Miss Mary E. Jenkins, who has been president of the Herald Company 
since the death of her father in 1903. 

Mary E. Jenkins, who has so faithfully and ally carried forward to happy 
fruition ihe plans and policies of the newspaper's founder, was born at Syra- 
cuse, May 5, 1879, and educated in the public schools. She was an only child, 
and her father had in mind, during her school days the possibility of developing 
her into a newspaper woman, fitted to serve as his active associate in the pub- 
lication of she Herald. He believed that newspaper work afforded a splendid 
held for women— and he adhered to this belief in the days when the fact had not 
yet been very strongly demonstrated. 

When Miss Jenkins became president of the Herald Company, she consid- 
ered it merely as a temporary arrangement. That was sixteen years ago, yet 
she still holds the position. 

"What I have learned and what I have to leam concerning the business and 
it* policies, as years pass, make the call of the office imperative." Miss Jenkins 
writes to EuiToa & PvausHt*. "Keeping acquainted with all departments and 
taking part in conferences un managiment and policy amply occupy my morn- 
ings each day." 

The Herald's present home, which was opened in April. I91S. is the special 
pride of Mis* Jenkins. In planning it she sought to insure the comfort and 
well-being of workers in all department «o far as is possible through mndem 
construction. The maximum of natural light is provided in every part of the 
plant. Floor -pace was planned not only to prevent crowding in;w lull to 
assure ample room for the future growth of the organization. In the planning 
of the little comforts and convenience* which mean so much to workers, the 
ingenuity of Mis* Jenkins found full play. She intended that the Herald build- 
ing, as well as the newspaper itself, should stand as a worthy monument to the 
genius and public spirit of Arthur Jenkins 

"Not business hut instinct has kept me finally in the newspaper environment, 
learning daily that it is indeed an ever-widening field for women" says Miss 
Jenkins. 



Omaha, Aug. 26.— The atrike of the 
reporters of the Omaha Bee was of 
short duration, though 14 of the staff 
met at 5 o'clock in the evening and de- 
cided not to return to work in the morn- 
ing, but three of them appeared and 
asked for job* before II o'clock the next 
morning. Others appeared by noon. 

Whin those still out picketing the 
news "runs" to keep so-called "scabs" 
from gathering newt found the old 
standby's coming in for new* for the 
Bee, they made a rush for the Bee of- 
fice to get their old jobs back before it 
was too late. Three of the strikers were 
refused jobs when they returned. The 
rest were all taken back. 

Victor Roscwater, editor and pub- 
lisher of the Bee, promised them cer- 
tain individual increases in due time, but 
refused to meet their flat demand for a 
.'5 per cent increase, and refused abso- 
lutely to negotiate with them collectively. 



FRISCO WRITERS TO ORGANIZE 



More Than 200 Attend Meeting Addreaaed 
by Labor Leader* 

San Fbancisco, Cal., Aug. 25. — About 
two hundred and twenty-five San Fran- 
cisco and Oakland newspaper reporters 
met here early this week and took pre- 
liminary steps to organize a anion. 

The meeting was opened by an Oak- 
land reporter, and the principal addresses 
were made by Daniel Murphy, a press- 
man and president of the State Federa- 
tion of Labor, and William Bonsor. 
president of the San Francisco Labor 
Council. They spoke at length on the 
benefits of organizing an association of 
newspapermen. It was stated during 
the discussion that followed that it was 
the intention to affiliate with the Inter- 
national Typographical Union. 

One hundred and eighteen signed the 
roll, and fourteen others, unable to be 
present, sent word that they intended 
to do so. A few have since withdrawn, 
it is said, and it remain* to be seen 
whether the union will be perfected. 

Most of the signers are from the even- 
ing papers. 



NO UNION AT PORTLAND 

Effort* to Organlae News Writers Hare 
Mel with Failure 

1'oarTi.ANn, Ore. Aug. 27.— Attempt! 
to organize a news writers' union in 
Portland so far have met with failure 
and there is little indication that they 
will succeed. Several meeting* have 
been called recently under the auspices 
of the Central Labor Council, but it is 
reported that only a few scattered mem- 
bers of the news organizations attended 

The typographical union has been ac- 
tive in the effort to promote organiza- 
tion among the news men with the pros- 
pecl that should such an union be form- 
ed it would affiliate with the com- 
positors. 



Cyril G. Perry, circulation manager W. J. Pattison, puhlisher of the 

of the Pittsburg Press, stopped over Scranton Republican, who has been 

in New York this week on his way to spending a two-weeks' vacation m the 

Boston, where he will spend hi* an- Maine wood*, was a visitor in New 

nual vacation. York this week. 



Wants t2,000 for an Idea 

Harry Waterman. 917 Chestnut street. 
Philadelphia, is sending to publiahcra a 
circular letter offering' to furnish 
them the details of a plan to "double 
the present circulation of your paper 
within two months." He stipulate) 
that i( the plan is used, even in a modi- 
led way. the publisher i* to pav him 
"at least $2,000." 
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America's Greatest Football Strategist 



GLENN S.WARNER 




Coach of the University of 
Pittsburgh, 1918 National 
Collegiate Football Cham- 
pion and former coach of 
the famous Carlisle Indian 
School teams, will write a 
review of the 1919 football 
situation EACH WEEK for 
Friday release starting Sep- 
tember 27th. 

Coach Warner's weeklv 

m 

football review will be the leading special sport news 
feature of the Fall season. 

Reservations for the Warner review are already coming in. 
Wire for option and rate today. 



COACH GLENN S. WARNER 



UNITED FEATURE SYNDICATE 



318 World Bldg. 



New York 
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POLITICAL CENSORSHIP DISTORTS 
NEWS FROM EGYPT A ND TURKEY 

Dr. W. T. Ellis, Back from Near East, Warns Editors Against 
Dangerous Propaganda Having Its Source in Official 
Quarters— Says We Must Tell "Unwelcome Truth" 

C(TT was the most fruitful foreign trip I have ever made," said 
I Dr. William T. Ellis, of Swarthmorc, Pa., just back from seven 
and a half months in the Near East for The New York Herald, 
in an interview for Editor & Publisher. "I had the good luck to 
get several big exclusive stories ; and even being help up in Cairo's 
best hotel for nearly a month wasn't an unmixed evil, for it gave 
me time to lick into shape a book on the Egyptian situation, using 
my dispatches as a foundation. 

"The Herald got an American missionary out of jail in Salonica 
and caused the King of Greece to go in person to Salonica to 
apologize to him. My son and I were the first Americans to make 
an aeroplane trip over Constantinople. I twice had long interviews 
with the Sultan of Turkey at Yildiz Palace. I travelled through 
Bible lands, from Mt. Sinai to the Island of Patmos. We went swim- 
ming in the Sea of Galilee: were in Jerusalem at an acute period 
of the Zionist question; and we crossed Turkey in a hox car. It 
was an altogether meaty expedition. 

Bottling lip an American Correspondent 

"There are more important matters to "As Americans, our special concern ii 
talk alioiit than my detention in Cairo, that newt affecting America's duty it 
Thai was but ait incident oi the day's not allowed free course. In the face of 
work. It was my «ood fortune to be a nation -wide movement for an Ameri- 
the only American correspondent on the can mandate for all of Turkey, does a 
spot when a history-changing insurrcc- line of it all get printed in the Constanti- 
tiuii bloomed ripe in Egypt. My pres- nople papers, nr cahled to this country? 
ence nullified the official censorship, Not so far as one can discover. We 
which sought to keep the magnitude of want to know the (acts about Palestine, 
the reatly national outbreak from the about Armenia, about Constantinople. 
British public. There happened to be about Southern Russia, especially in par- 
representing our country in Cairo three ticulars touching America's interest. In- 
of the tort of Anglophile Americans who stead, we only get such information as 
find it more congenial to toady to the the British and French censors deem 
British than to stand up for the simplest 
American rights and principles. They 
were the sort who have scratched the 
Fourth of July frevm their calendar. 

"Naturally, these men were putty in 
the hands of British officialdom. The 
State Department has to rely upon its 



local agents-and so I was held up for people lh« essential facts upon which the 



three weeks in Cairn before I could pro- 
ceed to Palestine, Syria and Constanii- 



decisions of a democracy, in a grave in- 
ternational emergency, are to be based. 

Thimble-Rigging the League 

"li ever we get a real League of Na- 
tions, free from all thimble-rigging, it 
must stipulate the complete abolition of 
twlitical censorship, freedom of travel 
and inveMigation. and absolute equality 
of opportunity for trade 

"Does tliat sound like A, B. C? 
"Well, all I can fay is that any editor 
who thinks so would better try to send 
a correspondent, a trusted man who 
signs his miff, to Egypt or India or Per- 
sia The American public really has no 
greater nerd today than lull, free, fair 
and fearlcs- reports directly from the 
Ne?r Fast. The pre*** associations 
should have fiitt-ulass men at Athens. 
Constantinople. Jerusalem, Cairo, Bag- 
lad. Bombay and Teheran. 

"Veivs from European capitals con- 
eeming Near Eastern matters is likely 
to have hidden in it ihr poisonous snake 
nf prnpaearida. Honest correspondents 
at I\*ris and London, havint; no first- 
hand knowledge of Oriental conditions, 
Constantinople, the censorship is three- art L . [:< , n misled by the interested agents 
fold British, Trench and Italian. Im- nhnse principal business if to mi-lead 
aginr the chance that real political news prc ^ 

has under those conditions: -Oyrr anil river again. U heaped-up 

"Allied to the censorship is the propa- incident and detail, we iti tins country 
ganda bureau Not only are facts sup- need to have told the s\<>ry of the amaz- 
pressed or distorted, but the most fta- ing place that smenea today holds in 
grent mis-statements are boldly put out the affection e.i ti e peoples of ill c Near 
as true I have often wondered huw a Fast. The ideal; f. r which oiw soldiers 
man can retain the con«ciousiit-= of 'an fought have fire. I tl K hearts of millions 
olTter and a gentleman' ard still be a »h«» hitherto have never known anything 
professional liar, The sha-.ucles «r,ess of but oppression. Th- vreli of the God- 
ihese 'intelligence' deparments is almost de.« of Lilx-rty today dims iti rays into 
bevond belief. the cnerr til' .li-Ve-i \.ja." 



"This unfortunate experience has not 
altered my confidence in the British peo- 
ple; nor my belief that, despite official 
imperialism, the heart of Great Britain 
and the heart of America beat more 
nearly in unison than the pulse oi any 
other two nations on the map. We must, 
however, still remain America, unafraid 
to tell unwelcome iruth to our big neigh- 
bor, and insistent that she must every- 
where play the game according to the 
rules to which she as well as we have 
subscribed. 

Pouwniag the Spring* of New* 

"My experience with the censurship 
possibly justifies me in calling the at- 
tention of American newspapermen to 
•he peril of poison at the springs of for- 
eign news. Not all editors realize that 
of.lv by evading the censorship may the 
real news and ■ lie whole news come out 
of Turkey. Greece. Egypt. Syria. Pales- 
line. Persia and India. In the cafe of 



WHAT 01 R READERS SAY 



To Editor ft rubt,atit>r: 



Tor*, A«f. 14. 



goo,! for us! 
"Remember, this censorship is political, 
not military. The war is over. 
Everybody axftrnt* to the nrrd (or a 
measure of censorship during hostilities. 
But wc deny the right of onr friend* or 
our enemies to keep from the American 



In (be Halted Ratee senate, lent treat, BtftiA' 
tar Tbomaa, re/errtae; to an editorial nahllahed 
la the New Tarn Tinea. entitled "Th* Brotier- 
hoofl Deenanda.*' mid: 

"Th. editorial to wblch t refer. Mr Front, 
dent, la a eery temperate. ladk^^-iriiL 
tbottghtfal and /net ertttctam. la my 
oplatnn. of what ara known aa tbe brother- 
hood] demande, tba formula tloo of nrheth 
appeared day before yoaterday In tba *>♦»»»•- 
paper* of the room try, aa4 wblrb worn to 
torn* extant e1nl»*rated l lit* mtirnlajr. 

"I naa atrork ale*> by tba fart tnat In 
•wne feoperta thla editorial wn unique la 
that It aeeanied to eooehter tbe tit nation 
froen tbe at and point of the pnbtlc tataraat 
anil npoo their nerltn. Th-we- ore* a tiaa* 
when America had en iad*«eaoV*t preaa, 
en* which carefully and eonetaotly end 
dleenieod pnahUc aod annas-cLms* 
watte**, thereby lntoraslan; and 
_ the pohllr, and contmlllnf, bo a 
larva dVfroe, th* general attraction ef cot- 
aramonta) affaln, 

"It la only now aad than, aanvaver, tbat 
wa ar« favaradJ with tbat cUaa of adltorta! 
dlxroudoD, and largely baeaaaw Ik* rootaatw 
elaJ apJflt baa anraad tu p«ralcloita lafla- 
•dm aa wall etar tba adltorlal oajasna of 
tha Amarlran pr**» mm ow <X±rr artlaltlfw, 
and It la tft« a4r«etbwr who now tflrtcta to* 
tmpttlM of JottrnaUoiP, aad ebaeka brforo 
th** art pvMlib^l tbatr adlt<«rtal potlclaa 
aaa nproaalon of cerlaioa. 1 «ay ttila la 
aarrow*, Mr, Ptcaldawt, aoch »ar* tbaa la 
•avrr, beeaiaa a tptj aalatary aad aaaaojUa] 
loflwore 1a pablle affair* laa tho» bam 
rroattr eilalinlaad, aad I f*ar It any b* 
Llrlmately mitt? uUhed." 

bar* bawa a fWdW of Th* Mvw Tark Haira 
maay yaara aod ballara that >VMt«r 
aboald aar« alatod wttboot qaaMSratlnn 
that tbe editorial referred to coaalder^d) tbe 
attsMtloo ftotn the vtaadpotat of the pablte In- 
tercet. The editorial policy of Tna Timre, I 
hare foaad thmoffh ma try yean' faatlllarlty 
Aitb lit eojomn*. la In lta* with tbat w tilth La 



tu iiie heat iDtereata of tbe 
nmniry at lanje. 

•Seodtor Tbomaa eanaot be tborattafbiy It 
formed wbeo ha aaaerta that the coroonerrUI 
aptrlt aov largelf eoatrola and dlrecta tw 
editorial policy af Amcrlrao nawapaneta. T^e 
rrcaa of th* Col ted Stataa la more lndepeadeoi; 
In lta elewa aad pollrlaa than *ree before la the 
history of American jMrBaUUm. ao4 1U ntt«r- 
aaeaa. a* a rale, are l»aa*d npoo an lmpartUJ 
atody of the facta and irat-baad kaowladca of 
the trend ef pwhlir aentlotaut. Practically ail 
edltan of American Dewepapen are owe who 
coeap reii end their reepeaethUlty to the? public 
and reeoot any attempt of adeertla^n to oontm: 



r&ANK W. UABOIaD. 

Newa Sea-wice for F«r«Lgn Lduafuate 
Paper* 

MINNKAlOl.lt* rtl>KM-K. 
MlaoeapollB. Mlon , Ana;. -T>. ti>i» 
To Bdltor A Pohllaher: 

In the taaoe of July M, Idltor and PisMlaber 
nmtalnod aa editorial ontltl#«t "Anertraalaat&os 
tbroinxh th* Preaa." la wbleh It anra- 

"It ahoutd be made potalhlr, at the eariWot 
momeoU for the forelca laKiguage newap*p*r* of 
the United Stat»a to r»re4va the erwi eer»Sr- 
*f one of tbe lilf preoe aea^etSona. The Aw^ 
elated PYnan. the United l*reee and, the Interna- 
tional JSewa *cTTlee treat n*we In the Anaeiicao 
way. They are Impartial. iud»poorf»ui. peoareo 
atee. By UBtnf ooch a a*wn ap*elr«, wlthuor 
alteration la tranelaOon. a forelcn lanticuaA* 
newaiaiper wemld beeooee. taerltahly. a r*at 
fort> foe An>ei1canlntlan. o>Te4orlJBf the Atwr 1 . 
can ftewpolnt aa*fl attitude toward eveata," 

In thla con nee- ton It may tntereet yvn i» 
kaew tbat the MlnnaapoUa Tldaod* ban been 
uel*f tbe TJnlted Preen aervlce ataeo before the 
war. 

AaMe from thla. w* Atolre to my that tt* 
MlemeapoU* TldenAe la and alwaya ha* been bo 
Amrrirao Newer* per. printed la tbe Norw««taD 
D«nnh laafua#e for tbe henedlt of thoo* af one 
rltlaena who know that •anernaa* ttetter the a 
m iti eh. it aaa alwaya atood for what It 



llered to V the 
and lta clllaewe. 



Inter eeta of tkla country 



jonv tuonsis^. 

|tn»- Man* or 



— promiscuous 



kicked an indiscrimiunte advertiser ( 
(Quoting a leading advertising agency — "A 
firm advertising a food product in a United 
State* weekly with a circulation of more 
than 100,000 in Canada showed a may of the 
United State* to emphaaize a statement 
made in the advertising copy, i. e., that their 
product waa made in the United State* for 
use in the United Statea. The Manager of 
one of tlte largest and best grocery stores in 
Toronto gave orders on the day this adver- 
tisement waa called to his attention that no 
more of the product advertised waa to be 



As Canada differs from the United Statea, to 
our individual slates, even cities within the 
same state, differ from each other. 

Salesmen know this and accordingly loealine 
their arguments. 

Then, why, Mr. Manufacturer, why isn*t it 
just aa essential for you to localize the ap- 
peals of vour printed salesmen, vour daver- 
tising? 

Through the daily newspapers localize your 
copy: avoid back-fires from indiscriminate 
appeals. 

Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 



New York 

Chicago 



Puhlifshers' Representatives 



i City 
San Francisco 
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Lieutenant Colonel Roosevelt on America and the War. a Series Beginning in Sunday's Herald 

NEW YO gy^HERA LD. jg|Pg 

" A/£N THREATEN STRIKE TOMORROW; 
X?AS BOTH H ED LEY AND LABOR CHIEFS; 
'DS OF MEAT ARE SEIZED IN ONE RAID 

?ls°?i^ R ^V S mSD^^ INTERBORDUSH HAS UNTIL THIS 

GOVERNMENT WAR ON HOARDERS AFTERNOON TO GRANT DEMANDS; 
Jiiicnc MHirrcciiKia MflbT III TnUQPIPirV' PUIOPf 




MOMC TNAH Sa.OOO t LIU 

0 'LINOTYPE—) 

THE MACNIKC THAT LAST* 



One Model 20 
Produces uv»T 85' j of tin* 
Display Composition in 
The New York Herald 



ith tlw Model 20 MfpU) Com- 
position licoome* l.im>t\pc Mruifrht 
matter set direct from the Linotype 
Ke\ hoard -saving: 

1 Hoor Space 

2 T\ |m < ;i»iiny 

S T*]i«* l)iMril>ution 

I Tyiir Storjiiio 

i bwMnMM in T\ pa 

t> lri\ r— itiM-ril in Metal 

7 lti\r<-ttii<'tit ill Stornitr 

I'Iicit Kron<j|iiii> ju>li(\ M.iir prompt 
iltcnlion. 



H nir far »/■«<#/ .''i 
t,t1rr»lttrr 




Mr. Smith was Right! 



The Model 20 does "Forever Silenee the 
Eternal Crv for Sorts" 

Tt, e New \ oik Herald*- Model J<l was one of the first 
Display Linoty pes installed. Soon after it was in opera- 
tion Frank J. Smith, superintendent of the composing 
room wrote ns: 

"\oiir Model 2(1 IM-pl;i\ Linotype i» n icretit »ui'<-rs*. 
Indtt-d. it h MM llinn thai; il i« u mi-rhnnirid Iri- 
linipll I li it I iitrrvrr nilrnrr* thf rtrrnat try for »ort». 

"It will i« < iniipli-li for ud dixplin wlml tin lir-l Lino- 
type iirliirwd for BCWf r«mpo»ilinli. Ii\ llli- I niruil 
il will pill il i - pin v work on I 'non-liaiid -el" liu-i-." 

Time bacproi < n the accuracy of Mr. Smith's prophesy. 

The economy of Betting displaj direct from tin- Lino- 
type Keyboard with straight-matter speed baa been de- 
monstrated under a wide variety of working conditions 
and I lie proof ihat puhlishers recognize the importance 
of this savin*: lies in the rapidly increasing; nnmher of 
Model 20 users. 



Sftttt tt* *i * f ft* ut stmr /Mprr /t»r anal\*i*. " tlhout nrtx ohligti. 
fitt/i ii/nifriiT fie- hi// «Aoti **"> t n*t tthul tt Minlfl 20 
rrtn Hi i om/i/i«A in \*mr cumfnwnfi room 



MERGENTH ILER LINOTYPE CO. 

^e ii ) ii r A . I . .S . A . 

S»K I'llMWII C.IIH M.O Nl » llni iv» 

< aiimliun I mc.lyiw l.lil.. Tnruiitu 
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JUDD M. LEWIS JOINS 
HOUSTON CHRONICLE 



Writer of "Tampering; 

20 Y« 
by 

I of Thai 



Trifle." W« and 



into the hearts of the people, that may 
oecasonally gi y e them a flash of humor, 
and I want to say that I am glad I am 
to be connected with that great 
enterprising Texas daily — ihe 



Houston. Tex.. Auk 27. — Judd Mor- 
timer Lewis, once a stcreotyper. now 
pnet and humorist of national fame, and 
for 20 year* writer of the "Tampering 
with Trifles" column of the Houston 
Post, hereafter will write that column 
for the Houston Chronicle. 

In making the change, he is reunited 
to the man who "discovered"' him— Mar- 
cellus E. Foster— now president of the 
Chronicle, who was managing editor of 
the Post when Lewis first began work 
there. 

J-ewis told about this at a luncheon the 
other day at the Kiwanis Club, where 
fricml< were toasting him. He said: 

It Actually Was Printed! 

"I don't think I have ever told you 
folks just how 1 began writing pot-try 
and alleged humor. About 20 years ago 
I was a stcreotyper. I was working at 
hard day labor in a little shop on San 
Jacinto street. Across the way was a 
newspaper building. I had often had 
thoughts I wanted to put in writing, 
rhymes seemed to ring in my head ; so 
one day I sat down and wrote some- 
thing and mailed it to that paper I 
didn't sign my name because I was 
afraid it would not be published. 

"Much to my delight, as well as aston- 
ishment, the poem appeared in print. A 
dar or two later I sent another, also 



Katherine Richardson Weds 
Capt. Edward Mc E. Lewis 



Supply of Ground Wood 
Pulp Fell Off in July 



Some Grade, of Sulphite—Reserve. 
Equal About 42 Days' Output 



slightly more than 10 day*' average om- 



Mayor Kiel Attends Reception to Woman 
Page Editor of St. Louis 9lar and 
City Hall Reporter 



St. Loris. Aug. 2l<, Miss Katherine 
Kichardson, editor of the woman's page 
of ihe St. Louis Star, and Fdward McE. 
Lewis, city hall reporter for that paper. 

were recently 

married here. 

A reception at 
the home of the 
hritlc's mother 
was attended by 
in a ii y writers 
and Mayor Kiel. 
Miss Richardson 
came to St. Louis 
about live years 
ago from the 
Kansas City 
Star. She was 
a 

write "man." and 
dramatic critic, until several months ago. 
when she took charge of the woman's 
I'age. 

Lewis lias heen on the Star's staff for 
several years. For two years, during 
and after the war. he was a captain on 
the staff of Major-Gcneral 
Wood at Camp Funston. 

The bride will continue her 
work. 




In the review of Wood Pulp for July 
the Federal Trade Commission figures 
show that 158 mills had on hand at the 
end of the month a total of 184J28 tons 
of ground wood pulp, as compared with 
200,688 tons in stock on the first of 
July. Sulphite, news grade, decreased 
from 26.133 tons to 23,749 tons in the 
same period, while bleached and easy 
bleaching sulphite both recorded slight 
losses. 

Total stocks of all grades of pulp in 
Ihe mills on July 31 amounted to 242.- 
272 tuns. Stocks of other than wood 
pulp and Mitscherlich sulphite increased 
slightly during the month. There was 
an increase during the month in the 
stocks of all other grades. 

Comparing the stocks on hand a! the 
domestic pulp mills at the end of the 
month with their average daily produc- 
tion based on the 9-months' period 
ended April 30. 1919, the figures show 
that: 

reporter, a re- Ground wood mill stocks equal slight- 



Mcached sulphite mill 
slightly more than 10 days' average out- 
put. 

Easy bleaching sulphite mill stocks 
«inal stightly less than 8 days' average 

output. 

Mitscherlich sulphite mill stocks equal 
slightly less than 5 days' average output 

Sulphate Mill stocks equal slightly less 
than 15 days' average output. 

Soda pulp mill stocks equal slightly 
Us* than 7 days' average output. 

Mill stocks of "other than wood pulp" 
equal slightly more than 11 days' aver- 
age output. 

Total mill stocks of all grades equal 
>lightly more than 23 days' average out- 
put. 



News Grade 



42 days' 
I Sulphit 



ite mill stocks equal 



The Miami (Okla.) District Daily 
Times recently sent a folder to new* 
paper publishers boosting Miami, and 
was told by local post-office employees 
:hat copies could be sent sealed under 
two-cent postage. After mailing sev- 
eral hundred, the Times was informed 
•hey had been stamped "postage due 
two cents," so the Times has tent each 
recipient two cents to refund the excess 
tvisuge. 

William Moon has left the St. Paul 
Pioneer Press to serve on the city staff 
of the Daily News. 



anonymouslv, and it likewise appeared. 

being well displayed on the editorial fLY PAPER EV EN IN 'WINTER 

page 

"I was so encouraged that I sent my New Aj ,.„„ p ab | ic ., ion 

third poem and signed my name in full 

-Judd Mortimer Lewis. It was given 1,1 Im P U " 

even better position and better display, Nkw MroFoRn, Mass., Aug. 27. — The 

and I received a letter from a young New Bedford Standard has received offi- 

man who was managing editor of the cial notification to the effect of the 

paper, who told tne that I should by all awarding of the printing of the Fly 

means continue writing; that my poems Paper. Chatham Air Station's official 

had impressed him very much. He even newspaper, being sold throughout the 

went to the eMent of saying that they camp and cape. 

wete as good as anything that Lugcne Howard F. Gamble, general secretary 
Field or James Whitci 
e*cr written 



Riley had of the Knights of Columbus War Activi- 
ties of 208 Mt. Pleasant street, was re- 
"That letter put sunshine into my life eently appointed editor of this paper, 
and ambition into my soul, and was being the first secretary to serve on any 
really the thing that started mc on my official staff. 



few weeks later he 
office and suggested 
i and 'trifling stuff* 
times a week and 1 



writing career. .• 
Cffllcd me into his 
that I write poem 
for the paper three 
could have a column all my own and 
could sign everything I wrote. I was 
dated. lot he actually began paying me 
for my work. 

Is "Going Back" 

"We thought long and hard to find a 
suitable title, and finally we decided upon 
•Tampering with Trifles ' 

"That young editor who gave me my 
start, who wrote me such beautiful 
words of commendation, was Marcellui 
1 1 . - 1 1 r. It- tin n ii aiwguii! editor of 
the Pc*l, and for the last 18 years presi- 
dent of the Houston Chronicle. So now 
it is most 
to announce . 

the people of Houston generally that I 
am going bark to the man who .really 
discovered me. 

••Beginning Sunday. August 24, I will 
be on the staff of the Houston Chronicle, 
I will continue 'Tampering with Trilles' ; 
I will continue telling about the doings 
of Patsy Kildarr. the girl outlaw, and 1 
am go : ng to do my very best to write 
thmirs that may throw some good cheer 



The composition will lie brought to 
this city bv Mr. Gamble, by seaplane, 
rach wrek. 



Fortune in Aviation Prises 

To be added to more than $1,000,000 
in cash prizes put up by England, 
France. Italy. Portugal, Brazil, and the 
United State*, to encourage commercial 
air flights flying throughout thr world, 
the Frho de Paris has given $o0,000 for 
pn/c* for a 2.500-m:Ie circuit race, and 
the I.'Avenir has offered $20,000 for 
cross-country contests. 



Houston Chronicle, bo now is to have another news 
gratit'ving to mi to be able Weeklv Tribune, which w 
e to you good folks and to mouthpiece of the socialist 



New Paper for Davenport 

P\VT.NrnRT. la, Aug. 27.— Davenport 
to have another newspaper, the 
will he the 
l»arty. It 

lias Wen incorporated at $50,000. with 
ihaxrl of a par value of $5 each. C. L. 
liarcwald. defeated candidate for mayoi 
on the socialist ticket, at the last elec- 
tion, is one of the directors. 



William G. McMurchey. Washington 
correspondent of the St. Paul Daily 
News, is spending several weeks in St. 

Paul. 



Rainproof 
Circulation 



The only circulation really worth while i» 
die kind you can depend upon 365 days in the 



i won't do! News-rtand 
circulation won't do! When it rains, they fail. 
When it snows, thev fail. When it is too hot 
or too roll], they fail, 
folks at home, they fail. 



The Kansas City Star prides itself on the 
fact that ita circulation does not depend on 
newsboy or news-stand sales. The newsboy 
and news-stand sales of The Kansas City Star 
are lens than 8% of the city circulation and 
less than 5% of the total circulation. 

Everybody in Kansas City takes The Star at 
his home. delivered thorr twice a day by The 
Star's (iM'n exclusive carriers. 



City Star circulation is home circu- 
lutinr— rain proof, snow proof, heat proof, 
cold proof, holiday proof— 100^ thorough 
every day of the year. 

THE KANSAS CITY STAR 



Morning 
215.000 

CHICAGO OFFICE 
1418 Century Bldg. 



F.veninp 
215.000 



Sundav 
215.000 
NEW YORK OFFICF. 
2 Rector Strati 
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A GREAT TIMELY NEWS FEATURE 

The intimate, personal story of General Pershing for release just as he 

is returning in triumph from France. 




9? By 

H AROLD F. WHEELER 



For release in 30 daily installments of 1800 words each, six days a week. 
First Release SEPTEMBER 8. Each installment will be illustrated with rare 
photographs loaned from the albums of General Pershing's closest friends 
and relatives or taken by the author at the places General Pershing lived. 

A large number of papers wired for option immediately it was learned THE WHEELER 
SYNDICATE, INC., had this great story, and before any general announcement was made. 
Already large territory has been closed and all territory is closing rapidly. A few of the papers 
in which this story will appear follow: 



NEW YORK EVENING SUN 
PITTSBURGH POST 
DETROIT FREE PRESS 
SPRINGFIELD REPUBLICAN 

The release date of this story, September 8. is 
set for about a week in advance of General 
Pershing's return from France. During the 
entire period this feature will run, General 
Pershing's name will be in the news reports 
of all papers daily. He will be welcomed at 
New York by the President, he will parade at 
the head of the famous Third Division up 
Fifth Avenue, he will he feted and feasted in 
every town he visits. 

Each day some hitherto untold incident of 
General Pershing's remarkable career is told 
in this gripping story. 

It tells for the first time the REAL and 
WHOLE story of the life of the man whom 
Congress has decided alone shall bear the full 



BOSTON POST 
ST. LOUIS TIMES 
BUFFALO TIMES 
ATLANTA CONSTITUTION 

title of General. It is thrilling, and full of in- 
tense human interest. 

It puts General Pershing in an entirely dif- 
ferent light before the people. It shows him 
a warm-hearted, rather than a stern mili- 
tary chief. It pictures him as a boy, a cadet, 
a teacher, and, finally as a dominating military 
man in Cuba, the Philippines — all leading up 
to his service and leadership in France, which 
have made him the hero of the nation. 

In gathering his material the author visited all 
places in the country where General Pershing 
had lived and had been known, obtaining at 
large expense a mass of remarkable detail which 
will make this one of the most remarkable 
descriptions of the life of a great man ever 
printed. 



IF YOUR TERRITORY IS STILL OPEN 

WIRE FOR TERMS AND OPTION 

The Wheeler Syndicate, Inc., 373 Fourth Avenue, New York City 
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EXCHANGE WRITERS WITH CANADA 



1 1 Would Promote Friendship with U. S„ 
Victoria Editor Says 

VlTWMI, B. C, Aug. 26— Why not 
put into an cffcet an exchange of news- 
papermen by the leading papers of Can- 
ada and the United State*, now that the 
subject of such an interchange between 
England and the United States has been 
broached, asks Charles Swayne, editor 
of the Victoria Colonist 

Mr. Swayne declared recently at a 
meeting of newspapermen that Such an 
exchange would aid greatly in strength- 
ening the bonds of friendship between 
the two peoples. 



Mrs. Maye* Would Make Pcn- 
•arola Centennial City 



WANTS IMA CONVENTION 



BRITISH AND FRENCH PLAN 
TO ADVERTISE HERE 

i Ci>ntin*ed from Page 11.) 

through Oxford and decided to re- 
main in England. With typical Amer- 
ican virility and spirit, attuned to the 
British temperamental chord, he is 
making a line success as- a London 
general agent. He is manager of the 
London office of the Osborne-Pea- 
cork Advertising Agency. 

Better Times Soon 

"A conservative view would seem 
to be that matters will settle down 
after October. By that time also. 
British business interests will be able 
to get more of their representative » 
out into other countries. 

"France, we had practically no op- 
portunity to size up with any finality. 
The moratorium is still effective, and 
the national financial policy still in 
statu* quo. There are few surplus 
products aside from wines, and not 
enough surplus food yet to warrant 
an invasion of tourists. Besides, a 
tourist would be insane to go to either 
England or France just now, merely 
as a tourist. Travel is very difficult. 
Vises of passports are very slow and 
exasperating. 

"Police registration continues in 
both countries One has to have po- 
lice consent to leave London for over 
night, again to stop where he goes, 
and again permission to return and 
stop in London. A dozen passport 
photos arc required and the same red 
tape has to be followed with the po- 
lice there thai one has to pass through 
with Washington and the consulates 
in New York. 

"In the end, the British and French 
will actively work for trade here as 
far as exchange rates will permit, but 
these as at present will seriously re- 
strict American expoits in that direc- 
tion beyond the limits of absolute 
necessity. In the end. it seems to me, 
the United States may have to regu- 
late the exchange basis arbitrarily, if 
exchange does not readjust itself in 
the natural course of events " 
Government Will Aid 

According to Mr. Cornell: 

'The British manufacturer — partic- 
ularly the manufacturer of 'proprie- 
taries' or trade-mark products — is a 
real advertising prospect. Already 
big concerns like Lever Bros, are add- 
ing to established lines The 200- 
year-old Pears' trade-mark, for in- 
stance, will soon be noted here on 
practically every toilet article in 
common use. 

"No doubt every governmental aid 
will be extended to British manufac- 
turers with a view to trade expansion 
and particularly American trade in- 
vasion." 




Mas. Lots K. Mayes 



-Southern newspaper publishers and 
editors have been breaking quite a num- 
ber of precedents during the last year, 
and a woman — Mrs. Lois K. Mayes — is 
partly to blame. 

Her blame 
rests in her suc- 
cess as head of 
t h e Pensacola. 
Fla., Journal 
since the death 
of her husband. 
CoL Frank L. 
Mayes, in Febru- 
ary, 1915. The 
Journal. which 
issues daily, 
weekly and Sun- 
day, is one of the 
Irading papers ol 
Florida and early this year celebrated 
its twentieth birthday anniversary, every 
one of which has marked progress. 
Under Mrs Mayes' direction the Journal 
has forged steadily ahead. 

Mrs. Mayes is the only woman mem- 
ber of the executive board of the South- 
ern Newspaper Publishers' Association, 
having been unanimously elected during 
the recent convention at Asheville, a 
thing that broke all precedents. She is 
also executive secretary of the Florida 
State Press Association and president 
of the West Florida Press Association, 
positions men formerly held. 

Mrs. Mayes only has one hobby right 
now, and it is also the hobby of the 
Journal, that is to make Peusacpla the 
centennial city for the celebration of the 
cession of Florida by Spain to the 
United States Government. It was in 
this city that these formalities took place, 
and it was here that the first provisional 
government was established under An- 
drew Jackson, later president of the 
United Stacs. 



Correction 

In the issue ol August 14 there was 
published a supplemental list ol news- 
papers showing advertising gains for the 
first six months of 1919 over the same 
period last year, together with some of 
the comparative gains for July. The 
figures of the Washington Star for July 
were inadvertently listed as for the six 
months' period. The Star's figures for 
the first six months of 1919 are : 6,639.- 
754 lines, a gain of l,S69,615 lines over 
the corresponding months of 191R 

When Fleet Street Laughs 

One of the best jokes recently heard 
in Fleet Street refers to that graveyard 
of reputations — the Weekly Dispatch. 
A recently "demobbed" editor was 
noticed gazing moodily at the Roll of 
Honor in the entrance to Carmelite 
House, and on being «sked whether he 
had received bad news of a friend, re- 
torted. "No, I am looking at the list of 
past editors of the Weekly Dispatch, and 
I'm the latest to he added to the list." 
Circulation Manager. London. 



Gleason Returns from English Trip 

Joseph T. Gleason. American manager 
of lite Amalgamated Press, London, re- 
turned New York this week after 
having spent two months at the home 
offices of Lord Northcliffc's great or- 
ganization and in visiting various sec- 
tions of England and Ireland. 



Indianapolis Booster Asks Support of 
His CUy 

St. Loiis. Mo., Aug. 27— The Adver- 
tising Club of Si. Louis resumed its 
regular weekly luncheon meetings yes- 
terday after suspension for the vacation 
period. 

The speakers were Jesse Blythe. a 
special writer for the St. Louis Republic, 
who spoke on "Profit Sharing— Its Ad- 
vertising Value." giving the results of 
his study of the plans of many manu- 
facturers, and Charles A. Bookwalter, of 
■ he Indianapolis Advertising Cub. who 
urged the claims of Indianapolis for the 
1920 convention of the Associated Ad- 
vertising Clubs of the World. 



ENGLISH PAPERS AID 
GOVERNMENT 

( t unarmed frnm Page 10.) 

one who sought my advice on the sub- 
ject a few days ago. there will be some 
disillusionment among those trans-At- 
lantic business men who adopt American 
methods of propaganda and persuasion. 
Kngb'sh people still rather resent the 
aggressive style of attack of the Ameri- 
can. 

On the other hand, for those who will 
adapt American methods to the British 
mind, there will unquestionably be a 
harvest in the fullness of time. 

Most prominent among the invaders 
of Fleet street is Sir Charles Starmer, 
the proprietor of the "Big Four" in 
provincial newspapers, the Northern 
Echo, Sheffield Independent, Birming- 
ham Gazette, and Nottingham Journal. 

He is erecting in the center of the 
newspaper lane a fine two-bunding front- 
age as the London home of bis journals. 



and styling it "The Newspaper House." 
The ground floor is not quite completed, 
hut the carved stonework above the 
front indicates that the building will be 
a conspicuous and dignified landmark in 
the Street of Ink. 

British Publishers Poor Advertisers 

British publishers as a whole are not 
good advertisers. In essence they 
should lie tremendous advocates of ad- 
vertising, and although they represent 
the one greatest channel of publicity 
they neither represent their own individ- 
ual claims upon advertisers in a fitting 
or worthy fashion nor create new adver- 
tisers. 

There are a round dozen of publish- 
ers who may be excepted from this 
charge ; they do not even include all ihe 
newspaper magnates of London. Those 
that do' so. advertise on the majestic 
scale, they carry the entire honor ol 
both advertising themselves and adver- 
tising newspaper advertising. The 
others do not advertise at all. 

In the course of a year I receive cir- 
cular-letters, leaflets and so-called pro- 
motion matter from newspaper publish- 
ers alt over the country. Ninety-five 
per cent of it is not worth reading. The 
other five per cent comes from the round 
dozen publishers above mentioned. 

Newspaper publishers here seem to 
have little idea of the possibilities of 
advertising for themselves. 

It is surprising, in view of that, thai 
British commercial advertising should 
have advanced as it has done. But it 
would have advanced tenfold, in quality 
and in volume, and there would be a 
vaster increase in newly created adver- 
tising, and consequently more for news- 
paper' generally, if publishers realized 
their position and the power they coaTd 
wield. 



"I care nothing for the crticisms of 
journalists; they never think of any- 
thing hut stums "—Sir Edward Carson. 



Robert Speed, recently with the 
Frrsno (C'al.) Herald, has bought the 
South San Franei*rn Knterprise from 
D. E. Curley 



We Will Pay 
$5,000.00 
For a 

Detective Story 



HTHE DETECTIVE STORY MAGAZINE is going to conduct a 
110,009.00 prize-story eonlest. It will give 15,000.00 to the person 
who submits the best 70,000 to 80,000 word detective story, $3,000.00 
for the second best, and 12,000.00 for the third. 

\l.SO. the DETECTIVE STORY MAGAZINE will gladly negotiate 
for any of the stories that are considered available. 

CHOl'LD any anthor submit a story which does not lake the first 
prise he may withdraw it from the eonlest, if he so desires. 

1'HE derision as to the rating of the stories wiU be rendered by three 
lodges. These judges will be the two distinguished authors, 
Arthur B. Reeve and Albert Payson Terhune. and ihe editor of the 
DETECTIVE STORY MAGAZINE 

T N order lo be considered in this contest all stories must be received 

* by January 1, 1920. 

D IAUZS that you do not need to be a writer of detective stories 
to have a winning story in this contest, nor do you have to be an 
"author" at all, for that matter. Do vou know thai one of ihe best 
writers of detective stories to-day had never written a story of any 
kind till, on a dare, she wrote a story which was one of ihe most 
successful of the year? 

ALL stories should he sent lo the DETECTIVE STORY MAGA- 

* ZINE, Prise-Story Conleil. Street & Smith Corporation, publish- 
ers, 79 Seventh Avenue, New York, N. Y, who will be very glad lo 
furnish any further particulars. 
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Just One Example 

Of Detroit News Value 



THE enthusiastic letter reprinted here is 
just an example of the many spontaneous 
tributes given The Detroit News for its 
effectiveness as an advertising medium. Read 
this letter. It contains valuable information 
the wonderful opportunity offered 
in the prosperous Detroit field 
through the complete and exclusive coverage 
of The Detroit News. 

Put the power of concentrated circulation 
behind your Detroit advertising. In Detroit 
The News circulation is practically 100% 
greater than its nearest week-day competitor 
and on Sunday 50% greater than its only Sun- 
day competitor. Its circulation, daily and Sun- 
day, is the largest in Michigan and is constantly 
increasing. Scruitinize your A. B. C. state- 
ments of Detroit papers and note the supremacy 
of The News. 



t Austin Sales 



DETROIT 
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British Newspapers See Necessity of Standardizing Their Sizes 

With Abolition of Censorship on British-Controlled Cables and Wireless, Codes Are Again Permitted 

By H. C. R1DOUT, London Editor, Editor & PubliBher 



THE multitudinous sizes of British 
newspapers, their varying lengilu 
and widths of pages, columns and 
margins have always been a source of 
inconvenience generally. Many efforts 
have been made to obtain some form of 
standardization but without sacccss. 

The result is. of course, immense 
waste of time, money, and labor on 
all sides, and a serious loss of adver- 
tising revenue in many cases by reason 
of the fact that advertisers, rather than 
make various sizes of blocks from vari- 
ous shapes in drawings, have frequently 
cancelled from their lists papers which 
did not conform to the most popular 



Thus in three leading London papers 
we have the Times with six columns, 
22>4 x 2M inches, the Daily Mail with 
seven columns, 22 x 2J4 inches, and the 
Daily Telegraph with seven columns, 
25 x 2 1 /, inches. 

Now the Newspaper Society has taken 
the matter in hand and has formed a 
Standardization Committee charged 
with investigating the possibilities of 
uniformity. Already British paper 
mills have been requested to state the 
widths their machines can make and 
with a comparison between this return 
and the schedules being furnished by 
publishers, the committee will shortly 
he in a position to make recommenda- 
tions as to the most convenient size 
for general adoption. It is a badly 
needed reform. 

The liritiih 
nounccs thai with the abolition of the 
censorship on British controlled cables 
and wireless, the use of cable codes is 
again permissible for practically all 
countries other titan Japan, and French, 
Italian and Portuguese possessions. 
Abbreviations in signatures are now 
permitted and the registration of tele- 
graph and cable addresses u again un- 
rciiri>-ted. 

It is added that in some European 
countries, France, Italy. Norway, Port- 
ugal, Switzerland and Sweden, censor- 
ship restrictions have not yet been re- 
moved, the regulations hitherto in force 
in connection with telegrams for those 
countries prohibiting all but plain lan- 



be maintained. 

Thin brings a sigh of relief to many 
newspaper owners who jealously regard 
the principles of secrecy in the commu- 
nication of "scoops," and will permit 
a greater advance of trade relations 
over*™* and provide an impetus to 
international commerce. 

Newspapers Favor Slogans 

There is growning in steady favor 
here a use of descriptive slogans by 
newspapers. Some of them tend to the 
rhyming style -others are frankly 
plain. One of tile oldest was "The 
Weekly Dispatch— the best of the 
hatch," while the Daily Mail adopted 
two. one of them simply "Daily Mail 
— Million Sale." the other adding the 
words "Order to-day— S. V. P." — the 
latter when expressed in full furnish- 
ing the rhyme. Then there was "The 
Daily Express-the paper that gets the 
Scoops" two Odhams publications fea- 
turing re*peetivety "If you see it in 



John Bull, it is sol" and "The Passing 
Show makes smiles grow." Recent 
subway cards have introduced new ones 
in the shape of "Sunday's Best — the 
Sunday Express" and "The best by far 
i» the 12-page Star." Then there is 
•'The Big Four" of Sir Charles Star- 
mer's group of newspapers, l-ondon 
opinion as "The Worthy Weekly," 
and others of varying degrees of ex- 
cellence and appeal, but all striving to 
convey in crystallized form Some ad- 
vertisabtc feature or characteristic of 
the paper represented. 

With rare exceptions these slogans 
are restricted to London newspapers, 
county papers showing little enterprise 
in this particular direction. 

Americana in London 

I had the pleasure of meeting here 
in London this week Mr Gleason, the 
\mcrican representative of ihe Amal- 
gamated Press (I*rd NorthelifFs chain 
nf weekly periodicals over which Sir 
Onrgr Sutton presides), and Mr. Rob- 
ert H Cornell and Mr. George H. 
1-arkc of the New York World. Mr. 
Gleason's impressions of the British 
publishing business, and particularly 
that with which he is associated, are 
that these publications have suffered 
surprisingly little from the war. At the 
request of his Thief, Mr. Gleason has 
been spending some weeks in Ireland 
studviiig the conditions there. 



Messrs. Cornell and Larke tell me 
they believe that their merchandising 
service associated with the New York 
World will have a practical interest for 
British manufacturers seeking to culti- 
vate the American market, and they 
will, con amort, demonstrate how New 
York can be primarily exploited and 
Hevoloped as a first step in a national 
U. S. A. campaign. 

Although at the time of our inter- 
view they had only been in London a 
few hours, they were already forming 
their plans for an investigation of con- 
ditions and were greatly interested in 
the brief sketch of the present trade 
situation I was aide to outline for them, 
and in a discussion of the methods that 
would gain for them the car of British 
manufacturers. They will appoint a 
British representative to take care of 
'heir advertising interests here. 

University Conr»*» in Journalism 

An Innovation that has surprised 
many conservative minds in Great Bri- 
tain is the institution by the University 
of l»ndon of courses for a Diploma 
of Journalism, a departure recognised 
as conferring a dignity upon journalism 
that raises it to a level commensurate 
with its influence and universality. It 
was always felt that such a course was 
desirable, not. nf course, as an elevat- 
ing factur. but as a practical means of 
developing hidden genius. 



"THEM WAS THE HAPPY DAYS!" 



\/f IDDLE-AGED or older men who 
* have, passed most of their work- 
ing days in a newspaper office and who 
are wont to recall with enjoyment "the 
things that used to happen here," may 
lind a few paragraphs from "The Clam- 
hake Hullctin" suggestive of their own 
experiences 

"The Clambake Bulletin" is a little 
four-page special edition just issued by 
the emptoyes of all depaitmcnts of the 
Amsterdam (N. Y.) Recorder in honor 
of their annual shore (Mohawk river 
shore) dinner. The clams were so good 
that someone on the paper and at the 
feast was inspired to write the following 
column of reminiscences, headed— 

"Them Was the Happy UaysP 

\\ hen Gotnm's bctr garden was right 
next door and hail a rear entrance. 

W hen all type was set by hand and the 
'\U vil" would pi a galley just at press 
unie ♦ 

When we had 16 pages every Friday 
and an 8-page press, and had to print 

8- page sections and put the paper 
together by hand. 

W hen Mr. Child would edit the tele- 
graph, and after the paper had gone to 
pre« we would find about 3 columns of 
live matter which he had carefully put 
away in a drawer in his desk. 

When, besides the Democrat office, 
the jil.-.ces nf business on Railroad street 
consisted of 4 saloons, a hotel, a barber 
shop and Gallup', second hand book 
-lure, right across the way. 

Telegraph "By Train" 

Wlur. ihe Albany Evening Journal 
would fa-l to arrive on the afternoon 



train, and as a result The Daily Demo- 
crat would contain no "telegraph" news 
that night. 

When William P Bclden was on the 
paper and could give from memory the 
majorities of every candidate elected 
since Geurge Washington, and the rec- 
ord of every race horse that ever ran. 

W hen it was considered a great vic- 
tory if we didn't miss the 5 o'clock 
West Shore train more than twice a 
week 

When the Democrat office wa> on the 
third floor of the Miller Mock un Main 
street, and the Pioneer mill, from which 
we got the power to run ihe press, 
would shut down, and the press would 
have to lie turned over by hand. 
The Pneumatic Proof Pump 

When the editorial room was on the 
third floor and all copy and proofs had 
to he pumped through a pneumatic tube 
to the composing room. 

Whrn Saturday would come 'round, 
and collections were poor, and the men 
would be asked to take part of their pay 
in "orders" on some store that adver- 
tised. 

Whrn the business office and the press 
room were both in the space now occu- 
pied by the editorial rooms, ar.d the 
stereotyping was done in the cellar, and 
Etdredgr heat in the mats on the 4th 
floor and lowered them down a chute 
on a string. 

When the insurance collector would 
rail to see Eldredge in the composing 
tnrm on the fourth floor, and Link, 
warned nf his coming by the grapevine 
telegraph from the gruund 
wouldn't he "in"— in sight 



The thorough character of the 
courses is sufficient ill itself to efisort 
at least a fulness of kuowledge in sub- 
jects that form the basis of every real 
newspaper man's curriculum, and the 
fact that Professor Sir Sidney Lee, one 
of our soundest literary men has been 
of the Journalism 
for the high slant), 
ard which will be called for. 

These University courses will cover 
two consecutive sessions, and are de- 
signed to promote the efficiency of those 
intending to pursue the profession of 
Journalism by offering them a compre- 
hensive and co-ordinated curriculum o: 
modern or current knowledge, together 
with instruction and practice in writing 
fur the Press. The main aim is a 
sound intellectual training which it 
likely to prove of service to professiona 1 
work 

The courses will commence in Octo- 
ber, this year, and arc divided into two 
sections, of which one is compulsory 
and the other offers a wide choice of 
subjects. The compulsory courses are 

English composition, including essav 
writing and practice in writing for tl'.t 
press. 

Two of the following three course! 
(one during each University session) 
General History and Development of 
Science. History of Political Ideas 
Principles of Criticism nf Literature or 
Art, with practice in their application 

Every student will also take approved 
courses in three branches of knowledge 
to be selected out of the following 
branches: 

Committer its Charge 

English Literature and Criticistr- 
Hi story and Modern Languages, to it 
chosen from French, German, Spanish. 
Italian or Russian. Political Scicnot. 
F.cnnomics. Biological Science, Phystec- 
dietuical Science, Philosophy and Psy- 
chology. 

The course will be pursued at one or 
more of the Colleges of the University, 
University College, King's Collegt- 
F.rist l.ondurt College, Bedford Col- 
lege, and London School of Economic* 
The courses are under the generil 
supervision of the Journalism Commit- 
tee of the University. 

The Composition Fee for the course 
for the Diploma for Journalism ti 
twenty-one Guineas per Session, indn- 
sivc of the Fee for the Students' 
Union of the College, to full member- 
ship of which ihe student is admitted. 

It in inadc a condition that all stu- 
dents should before or during their 
first session make themselves proficient 
in shorthand and typewriting, as the 
University courses do not include in- 
struction in these subjects. 

Union Aids Scheme 

It is interesting to learn, as showing 
the strength and influence of the British 
National Union of Journalists, that Mr 
K J. Mansfield and Mr. F. Foster of 
the National Executive have been ap- 
pointed to represent the Union on the 
special committee of the University 
Senate dealing with the course of Jour- 
nalism. In addition the union is con- 
sidering for itself the formation of an 
independent education scheme. 

(Contitmtd <m /'age 24.) 
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"GREATER FRANCE" 

NUMBER OF 

EDITOR & PUBLISHER 

i 

WILL BE ISSUED ON THANKSGIVING DAY, 
November 27, 1919 

IN cooperation with M. Henri-Martin Barzun, head of the French Press Bureau in America, and 
former editor of Premier Clemenceau's newspaper, U Homme Libre v EDITOR & PUBLISHER 
will issue, on November 27, a notable SPECIAL NUMBER devoted to the cultivation of closer 
press and commercial relations between the peoples of the great French and American Republics. 



This effort will be on the same scale of complete- 
ness and impressiveness which characterised the 
recent Victory-International Number of EDITOR & 
PUBLISHER— an issue which has attracted world- 
wide attention and interest 

The "GREATER FRANCE" Number will present 
authoritative reviews of the French Press, not only 
in the homeland itself, but in European countries 
of French language— Belgium, Luxembourg, Switz- 
erland and French North Africa — as well as in 
French Dominions and Protectorates throughout 
the world and also in Latin Europe, — -countries of 
French interests and culture, such as Italy, Spain, 
Portugal. Roumania, Greece, Egypt, Asia Minor, 
South America, Mexico, Canada and the United 
States. The publications issued in the French lan- 
guage total more than six thousand. 



The "GREATER FRANCE" Number will have 
for its chief purposes the strengthening of the im- 
memorial tics of friendship which bind together in 
common ideals and aims the two peoples- -comrades 
in war and cooperators in peace; the establishment 
of mutual understanding and amity between the 
newspapers and newspaper men of the world's great- 
est Republics; the promotion of closer trade rela- 
tions through the presentation of essential informa- 
tion about market opportunities in "Greater 
France" now awaiting American manufacturers. 

American business men, seeking trade expansion, 
will find in this "GREATER FRANCE" Number 
the fullest information as to how to win their places 
in the French markets — facts as to ways and means 
of developing these markets and the planning of 
advertising campaigns in connection therewith. 



THE "GREATER FRANCE" NUMBER WILL SET A NEW MARK OF 
ACCOMPLISHMENT IN CONSTRUCTIVE TRADE JOURNALISM 

It will commemorate fittingly the first Thanksgiving Day after the signing of Peace, and will 
link more closely than ever before the cultural and commercial interests of the two great nations 
that have best typified, for more than a century, the ideals of freedom and liberty — of "Govern- 
ment of. by and for the people." 



EDITOR & PUBLISHER 

The Oldest Publishers' and Advertisers" Journal in America 
SUITE 1116, WORLD BUILDING NEW YORK CITY, U. S. A. 



22 



Editor & Publisher for August 28, 1919 



BRIEFS 



ENDS Si YEARS' SERVICE 



If amy Daniel, formerly skirts edi- 
lor of the old Chicago Inter Ocean, 
who established Fashion Art, a Chicago 
women's periodical several years ago, 
lias resigned as its editor, and Mary 
O'Connor Newell, formerly of the edi- 
torial department of the old Chicago 
Herald, has resigned as associate editot. 

J. A. Gary, tor three years state 
editor of the Grand Rapids (Mich.) 
Press, has resigned to become editor 
of The Furniture Record of Grand 
Rapids. He is succeeded on the Press 
hv Kdward Runnells of the Flint 
< Mich.) Journal. 

Portland, Ore., fcintus iiaye pri- 
senied a gold locket and pin respec- 
tively, to Mr. and Mrs. George E. 
Moore on their departure to Fresno, 
CaL Both gifts bore gold stars in 
honor of Mr. and Mrs. Moore's son. 
Gale, who died of gas poisoning in 
France. Mr. Moore had been a com- 
positor in Portland for ten years. 

Thi staff or Tni New York Com- 
mercial held a dinner at Mouquin'i 
restaurant in honor of Russell K Whit- 
man's second anniversary as owner. 
Telegrams of congratulations were re- 
ceived from prominent newspaper men 
and from Cabinet officials. 

Rex Lamtman, formerly a retorter 
on the Oregon Journal, and since then 
on St. Paul papers, has relumed to Ore- 
gon from service in Europe, where he 
was on the staff of the Stars and 
Stripes. He expects to resume news- 
paper work in St. Paul. 

The Lewiston (Idaho) Trtsune is 
constructing a one-story and basement 
addition which more than doubles its 
present building. 

Monthly magazine devoted to the 
interests of community clubs will soon 
be established at Winnipeg by V. C 
Irons. 

Second annc w. garden show or the 
employes of the Winnipeg Free Press 
will be held August 30 in the editorial 
rooms. 

Master Printers from all oyer 
Texas assembled in Houston have made 
plans for organizing a State Printers' 
Association later at a meeting in Dallas. 

Houston Chamber or Commerce has 
named delegates, including many news- 
paper men, to attend various con- 
ventions in other cities, and has in- 
structed them to use every means ol 
advertising Houston for conventions 
during next year. 

Amsterdam (N. Y.) Evening Re- 
corder and Daily Democrat have just 
celebrated their fortieth anniversary. 

E. C Torre y, who has been in news- 
parer work in Minneapolis for 23 years, 
has resigned from the Minneapolis 
Journal to engage in publicity work for 
the extension division of the State Agri- 
cultural College. 

"I spent rrvx days at Chateau 
Thierry and five months in the hospital," 
was all Captain J. H. Piatt, formerly 
with the Newspaper Enterprise Associa- 
tion of Cleveland, would say nf his 
service abroad when he returned home 
recentlv. He wears the D. S. C 

Perry Belden, former Syracuse, 
N. V'., newspaper writer, and until re- 
cently charge d'affaires at Bogota. Co- 
lumbia, has been assigned to the United 
States Fmhassy at Tokio, Japan, by 
Secretary of State I-ansing. 

G. V. Daniels, a retired NEwsrArr* 
proprietor of Oakland. Cal.. has been 
named by Governor Stephens a director 
of the State Board of Agriculture. 

A. W. Sledge, editor and publisher 
of the Ballinger (Texas) Daily Ledger, 
hi', been appointed director of the 




Thomas E. Griffin Resigns His Position 
with Pittsburgh Dispatch 

After serving the Pittsburgh Dispatch 
in various capacities since 1894, the last 
23 years as superintendent of its com- 
pos i n g room, 
Thomas E. Grif- 
fin retires from 
his post there 
this month. 

Mr. Griffin will 
retain his posi- 
tion as secretary 
and treasurer of 
the Index Pub- 
lishing Company, 
which issues the 
Index, a society 
weekly of Pitts- 
burgh. He is also 
identified with 
the Iron City Printing Company, having 
been chosen its secretary and treasurer. 



census for the Seventeenth Congres- 
sional District in Texas. 

Tom M. Arnold, former newspaper 
man of Fort Worth and Dallas, Texas, 
who for the last ten months has been 
serving as assistant adjutant at an em- 
barkation camp in France, has returned 
and will work for the Dallas Evening 
Journal. 

H. G. Spaulding, formerly publisher 
of the Ardmore (Okla.) Ardmorite, 
who recently purchased the plant of the 
Shawnee (Okla.) Morning News from 
Otis B. Weaver, has erected a modern 
newspaper building and is issuing the 
paper from it. 

H. C. CONNAU.Y HAS PURCHASES THE 
Polk County Enterprise of Livingston, 
Texas, from W. L. West and will as- 
sume charge as publisher. 

Sergeant Theodore Berg, formerly 
advertising manager of Bloomingdale 
Bros. New York Department Store, who 
has been with the A. E. F. in France for 
eighteen months, has returned and been 
discharged from the army. 



ASSOCIATION NEWS 

Miss Dumont Grant, president or 
the Cleveland Women's Advertising 
Clnb, announced a membership cam- 
paign for the club during the fall when 
it is planned to enroll practically all the 
advertising women of the city. 

At thr annual ©invention of the 
Montana Press Association to be held 
in Great Falls the entertainment com- 
mittee will be composed of O. S. War- 
ren, of the Great Falls Tribune, chair- 
man : Frank M. Tenney and E, H. 
Cnoney. of the Leader; P. B. Snelson, 
of the Tribune, and W. W. Clieely and 
H. P. Raban. of the association. 

Ah advertising club has been organ- 
i«ed at San Antonio with a charter 
membership of 53, R. P. Schermcrhorn 
being president. 

Mrs. W. A. Fit/gerald, first vice- 
prttMcM of the California Federation 
of Women's Clubs, and wife of a well- 
known Fresno newspaper man. has been 
appoinled editor of the Clubwoman, the 
official organ nf the Federation. 

The Passaic County (N J.) Pua- 
li«her«' Association will meet' monthly 
hereafter instead of annually. 



Would Join American Legion 

Cleveland, Aug. 20.— Application for 
a charter in the American Legion has 
been made by Cleveland newspaper 
writers who were in war service abroad 
during the war. John Markham was 
elected temporary secretary of the news- 
paper men's gathering at a meeting in 
the City Club's headquarters at the Hol- 
lenden Hotel. 




Owned mid Occupied by the Daily Argus 

The only A.B.C. newspaper in 
Westchester County, N. Y. is 

The Daily Argus 

MOUNT VERNON 



Facts of 
Vital 

Importance 



Westchester County Is the 
fourth richest county in 
the State of New York. 
Westchester County has a 

Population of Over 400,000 People 

Of the 34 newspapers in this county, the 
Argus leads all, and invites the attention and 
confidence of the advertiser, with its position 
as the only paper in this great section sub- 
mitting its circulation to A. B. C. audit. 



Experience has already convinced many ad- 
vertisers that the only tvay to reach Mount 
Vernon people is through The Daily Argus. 



Established 1892 

STILES & MERRIAM, PROPS. 

Foreign Representative: Ceo. B. David & Co., 
171 Madison Ave., New York 
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The best in Buffalo is the best anywhere 

The new 

ROTOGRAVURE SECTION 

of 



Buffalo * 




Express 



First Issue 



SUNDAY, SEPTEMBER 7 

Will be the Best in Buffalo 



The Buffalo Sunday Express was the first in 
America and for more than thirty years has 
published the finest halftone section in Amer- 
ica. This prestige will continue in the new 
Rotogravure Section. Its circulation will reach 
the utmost of the buying constituency of West- 
ern New York, — the constant liberal buyers. 

Advertising rates based upon 70,000 to 80,000 
net paid circulation: 40c per line; 1,000 lines, 
35c; 2,000 lines, 30c; 5,000 lines or more, 25c. 

Last form closes 15 days in advance. 

In the National Field space may be contracted 
through 



FRALICK & BATES, Inc. 

Bldg., New York; Hey worth Bldg., 



GRAPHIC NEWSPAPERS, Inc. 

450 Fourth Ave., New York 
Hartford Bldg., Chicago 



Jiyilized by Goo^e 
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Long Mam! Papers Unite 
for Better Ad Rates 

Plan lo Penalise Member! Who Accept 
Orders for Leu Than New Standards 
to Be Established 



The Long Island Press Association is 
planning a combination of every rep- 
utable newspaper within its territory 
t» obtain increased advertising rates by 
establishing standards. Local advertis- 
ing will not be affected, but any mem- 
ber who takes outside advertising at 
lower than the fixed rates will be 
penalized. 

At a conference at Long Beach. L. I., 
W. Cotinland Smith, president of the 
American Press Association, said that 
the only salvation of the publishers of 
local papers in attempting to obtain just 
rates would be the formation of a "I0O 
per cent perfect and equally efficient 
organization of all publishers." A 
motion was passed to have the officers 
and executive committee of the associa- 
lion arrange the details. 

J. Fred Flugrath, editor of the 
Babylon South Side Signal, made sev- 
eral recommendations for the improve- 
ment of newspaper conditions. He said 
that government advertising should be 
paid for, the size uf papers standardized, 
preferred positions for advertising 
abolished and that "for sale" and "re- 
demption" notices should be published 
in the town where the properly was lo- 
cated. 

The officers who served duriug the 
past year were re-elected. They are: 
D. W. Murray, president; Francis 
lloag. vice-president; Frank Marlow, 
Meood vice-president; James E. Stiles, 
secretary, and William McCarthy, 
treasurer. 



MANY VETERANS' PVPERS 



The Imperial Veteran Will Appear Soon 
for British Fighters at Winnipeg 

'Winxiitc Aug. 27. — Papers and 
magazines for returned soldiers are 
springing up like green bay trees in 
U ester* Canada. Winnipeg has two al- 
teady. and others are appearing in other 
western cities. 

The Manitoba Veteran, a weekly ed- 
ited by C. V. Combe, is the official organ 
of the Great War Veterans' Association 
of Manitoba. It has been running for 
ihree niotuhs and is doing well. 

The veterans of the British army who 
reside in Winnipeg and district have an 
association of their own known as the 
Imperial Veterans of Canada and lhe> 
have just announced that they will pub- 
lish a monthly magazine. The Imperial 
Veteran, devoted to their interests. It 
will begin as a twenty-page magazine 
and the first issue will appear on Sept. I. 
It will be in charge of a committee com- 
piled of J. C Berg. F. Knnwles. A. 
Hornby, R. Mansergh ami W. Jones. 



Veteran Writer Retires 

Cutvci-AHp. Aug. 27. — W. S. Parr, 
alter serving the Cleveland Plain Dealer 
for more than 27 years as a writer of 
news, has retired from active work. For 
many years he was market editor, hav- 
ing an rxtensive acquaintance among the 
commission men of Cleveland. Rheuma- 
tism has incapacitated him for active 
service for several months. 

The "P. D." will not drop Mr. Parr 
from its payroll, however. 



William Maw has bought an interest 
in the Sedro-Woolley (Wash.) Courier. 
He will act as manager, leaving Frank 
S. Evans free to devote his time to the 
I iB infill work. 



French Newspapers Copy Our 
Style, Says Capt. Graham 



E. INDIES PUBLISHERS COMPLAIN 




Herbert Graham. 



Capt. Herbert Graham is now back 
in his own home town. He was born 
in Frankfort. Ky„ in 1895, and after 
graduating from the local high school 
and showing a 
keen interest in 
journalism. h e 
went to Lexing- 
ton, where he 
graduated from 
t h e University 
of Kentucky. 
Having already 
had three years' 
experience in 
newspaper work 
on the Lexington 
Leader and Lex- 
ington Herald, 
he was not per- 
mitted to leave- his alma mater, but was 
immediately elected an instructor in the 
Department of Journalism. 

He attended the first training camp at 
Fort Benjamin Harrison and in 1917 
was assigned to the K4ih Division. 336th 
Infantry. He was regimental intelli- 
gence officer with the rank of captain 
and was in France from September. 1918, 
to June. 1919. 

During a part of his stay in France. 
♦ apt. Graham was an instructor in the 
College of Journalism of the A. E. F. 
University. 

With Waldo Arnold, of the Milwaukee 
Journal, he helped pass away his time 
while in France by submitting a ques- 
tionnaire to all the leading newspapers 
of ihat country in order to get the 
French view]x>int on all phases of jour- 
nalism. In speaking of the experiment, 
be said : 

"The French editors. I found, were 
raihrr keen to discuss the methods of the 
American journals and compare them 
with their own. 

"Beginning in Paris ihey have copied 
much front our papers in the last few 
years, adopting the summary head, and 
gradually working into a 'lead' that tells 
ihr story, also using a lot of illustra- 
tions." 

Now, Capt. Graham has become in- 
terested in the Frankfort State Journal, 
and is also an active member of the staff. 



BETTER LATE THAN— 



Washington Dispatch of Aug. 21 Ap- 
peared Here July 17 

Dispatches to a numher of newspapers 
from Washington, D. C , under date of 
August 21. reported the fact that the 
hearings on the appeal of the Attorney 
(ieneral over the price of newsprint 
paper had been set for October 6 at New- 
York City and quoted a letter from the 
acting Attorney General to the Circuit 
Court Judges in behalf of the newspaper 
publishers. 

All of which infoi illation was printed 
in the issue of Editor & Pitm.isMn of 
July 17. 

Scem»Joiiu A. P. 

Guy W Seem, bureau manager of the 
United Press at Piltslnirgh, has re- 
signed to join the staff of the Associated 
Press 'n New York, after nearly two 
years' service with the United Press, 
having been it* bureau manager at At- 
lanta, Ga.. and a member of its New 
York staff prior to the Pittsburgh as- 
signment. 



\\ B. Bymant, publisher or the 
Patersnn (N. J.) Press Guardian, has 
been elected president of the Passaic 
County Publishers' Association. 



Say Some Americans Refuse to Pay for 
Advertising 

Under the head of "Far Eastern Trade 
Notes" the United States Bureau of 
F'oreign and Domestic Commerce on 
August 19 makes the following report 
on advertising conditions in the Dutch 
F.ast Indies with reference to American 
agencies : 

Publishers of local newspapers in the 
Dutch East Indies state that American 
advertising agencies which place adver- 
tisements in the Dutch East Indies 
often refuse to pay when specifications 
with which the paper can not comply 
and which they have not understood 
because written in English are not 
filled to the letter. As the papers in- 
fluence public opinion, the situation is 
most unfortunate, and it is important 
that those who place advertisements 
should make sure that there is com- 
plete understanding of the terms, and 
that misunderstandings are treated 
liberally. 



BRITISH PAPERS TO 
STANDARDIZE 

yContinutd ,' ..i Li- 20.) 

There are two opposing factions in 
British journalism — the National Union 
of Journalism and the Institute of 
Journalists. The N. U, J. has the 
larger membership and is restricted to 
working journalists. The Institute in- 
cludes among its members proprietors, 
managing directors, and managing edi- 
tors. 

The N. U. J. has recently become 
affiliated with the Printing and Kindred 
Trades Federation, and the Newspaper 
Society proposed that the N. U. J. and 
the Institute of Journalists should 
jointly be concerned in a proposed Joint 
Industrial Council for the newspaper 
industry. 

But the N. U. J. and the Printing 
Federation are averse to the inclusion 
of the Institute in such a council, on 
the ground that the latter's membership 
is partly proprietorial and therefore 
cannot claim to represent the workers' 
side. 

No solution was found and the pres- 
ent position is a deadlock. The N. U. J. 
declare that they have nothing to fear 
as their membership is sufficiently 
strong in itself to carry weight. In the 
August number of the N. U. J. organ, 
ihe Journalist, it is announced that the 
Executive Committee of the Union is 
taking steps to prepare another wage 
scheme, as it is felt only right lhat jour- 
nalists "lie put on a more satisfactory" 
level with other wage-earners, consider- 
ing the character of their work and 
their social and domestic needs." Inci- 
dentally, it is remarked that journalistic 
activities generally here are increasing 
and widening. 



Morris A. Selfe, copy editor of Ihe 
St. Paul Daily News, has become special 
correspondent for the Daily Garment 
News of New York City. 



CIRCULATION NOTES 



The next meeting of the New Eng- 
land Association Circulation Managers 
will bo in Springfield, Mass., at the Hotel 
Kimball. October 15. There will be as 
informal gathering there the precedica 
evening. 



Five hundred Seattle newsboys wert 
guests of the Seattle Union Record on 
Sunday, August 24, at a double-heade> 
Pacific Coast league game between Seat- 
tle and Oakland. 



Charles F. Hosley, formerly circula- 
tion manager of the New Haver. 
(Conn.) Register, has returned freer, 
service and is now in charge of circuli- 
tion on the Post, Hartford, Conn. 



Ensign Warren M. Toomey, U. S. X. 
has returned lo his position as assistant 
to the city circulation manager of The 
Courant, Hartford. Conn., after twenty- 
seven months in service, during which 
time he made ten trips to the other side. 



C. J. Jensen and W. J. Latimer have 
joined the circulation office force of the 
St. Paul Dispatch- Pioneer Press, after 
being on ihe road several years in the 
service of those papers. 

Madrid, one of the most old-fashioned 
capitals of Europe, will open its drr, 
subway system October 1. 




Dr. M. P. E. Groszmann, 

Founder of the National As- 
sociation for the Study and 
Education of ExcepUonsl 
Children, and the greatest 
living authority on Child 
Development, is writing 

"What You Should know 
About Children" 

An instructive feature of the 
keenest interest lo every 
father and mother. 

Three timet a week, shout 
SOO words each. 



Released by 




No. 443 
Fourth Ave., 
NEW YORK 



ADVERTISING SECURED 

Advertising for Special Issues of Daily Paper* and Magazine*. 
Souvenir Program* of big events. Publicity campaigns conducted. 
If you have a legitimate reason for producing something special 
I have the men and means to do it. 



J. L. 

2 RECTOR STREET 



Le BERTHON 



NEW YORK. CITY 
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Newspapers that are 

using Goodrich 
"ONE-BET" Rollers 



Akron Evening Timts 
Ashevillc Times 
Atlanta Constitution 
Atlanta Journal 
Baltimore American 
Boston Po*t 



HurTalo Evening Time* 
Buffalo Times 
Canton Repository 
Chicago Tribune 
Clarksburg Exponent 
Cleveland New» 
Cleveland Plain Dealer 
Cleveland Preu 
Columbus Dispatch 
Dennison Daily Paragraph 
Denver Post 
Detroit News 
Elkins Inter-Mountain 
Erie Times 
Fairmont Times 
Houston Chronicle 
Huntington Advertiser 
Indianapolis News 
Jamestown Post 
Kansas City Star 
Muskogee Daily Phoenix 
Newark Advertiser 
New York Tribune 
Parkersburg Sentinel 
Philadelphia Evening Bulletin 
Philadelphia Inquirer 
Philadelphia I'res* 
Philadelphia Public Ledger 
Pittsburg Leader 
Reading Sentinel 
Rochester Times-Uninn and 
Sioux City Journal 
Springfield News 
Wheel ing Intelligencer 
Wheeling Register 
York Gazette 



and the list is continually 
growing 



FFhat 

The Plain Dealer 

Said To 

The Constitution 



We told the Constitution that Goodrich had de- 
veloped a new ink-distributing roller unaffected 
by heat or cold — a roller for feed and distributive 
services that outwore others two, three and four 
to one. 

As proof, we told them how the Plain Dealer had 
used one set for over a year. It was hard to be- 
lieve — the Constitution checked up, and this is 
what the Plain Dealer told them: 

, "We have been using the rollers made by the 
B. F. Goodrich Co. for the past year and a 
half and have found them very satisfactory, in- 
deed. The original cost is somewhat greater 
than for composition rollers but the life of the 
roller seems to be indefinite — those originally 
placed on our machines arc still in use and 
apparently as good today as when installed." 

Goodrich ONE-BET Rollers are unaffected 
by heat or cold. You never need to change in the 
middle of a run — you can even use the same set 
winter and summer. 

Their distribution of ink is perfect; they are un- 
affected by water; they will not melt at highest 
speed in hottest weather. You don't even need 
to stop to wash them. 

The best proof of their superiority is the calibre 
of newspapers which have adopted them. 

In asking for prices, specify core diameter, 
finished diameter, and length of cover fact. 

THE B. F. GOODRICH RUBBER COMPANY 

The City nf Goodrich— AKRON, OHIO 




GOODRICH 




ROLLERS 
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TIPS TO AD MANAGERS 



Newspaper File8 Should Last 
at Least 100 Years 



J. W. Baeke Adveetisixc AGENCY. 
.138 Washington street, Boston. Plac- 
ing 42-1. 6-t, with some farm papers for 
A. .1 Tower. 

Baeton, Dues-tine Company. Buf- 
falo. Making 10,000-1. contracts mostly 
in the eastern slates for General Bak- 
iiiK Company. Will place the advertis- 
ing! for Wild root Chemical Company, 
Incorporated. 

Gtusxa Batten Company, 381 Fourth 
avenue, New York. Making 1,000-1. 
contracts with newspapers for Georg* 
E. Keith Company. 

Biejiien Company, 19 West 44th 
street, New York. Will place the ad- 
vertising for Nemours Trading Corpo- 
ration. 

Cecil, Baeeeto & Cecil, Mutual 
Bids*., Richmond, Va. Sending out copy 

CuncHplELD & Co., Brooks Bldg., 
Chicago. Sending 2-in. 34-t. to middle 
wen newspapers for Black Silk Stove 
Work*. 

J. H. Ceuss Company, 214 South 12th 
street, Philadelphia. Again sending out 
new contracts for United Medicine 
Company. 

Riciiaed A. Foley Advextimng 
Agency. Terminal Bldg., Philadelphia. 
Sending nut 3.136 additional lines to 
newspapers for i-'eis & Co. 

Gaednek AsvamiNc Company, 1627 
I-ocusl street, St. Louis. Sending out 
5,000-1. for one year for Tennessee Bcv- 



Wood Pulp Not So 
Contend. Say. Sopt. 



a* Experts 

of Wis- 



F. A. Gjlay Ass-eetimng Company, 
14th and Oak streets, Kansas City. 
Sending out 5,000-1. 1 year to a Urge 
list of newspapers for Barbo Manufac- 
turing Company. 

JottN M. Leddy, 41 Park row, New 
York. Placing copy with New York 
City newspapers for La Salle Extension 



Mao-ay & Mullally, 196 Broadway, 
New York. Placing copy with news- 
papers in most oi the large cities east 
of Pittsburgh, including Pittsburgh, for 
National Motor Bus Corp. 

Scheck Advemhsino Agency, 9 Clin- 
ton street, Newark. Sending out orders 
to New England States for Charms 
Company. 

Tbacv • Paeey Company, Lafayette 
Bide., Philadelphia. Placing advertis- 
ing for l-\ O. B. Combination Auto Lock. 

Uutheaupp & Ryan, 404 Fourth ave- 
nue. New York. Will place advertising 
i"r Physical Culture Maitariiic. 



MOON AGENCY CROWS 



New Men 



Teoy, N V.. Aug. 27 — Because of an 
increase in business and addition* to 
the staff, the Byion G. Moon Company, 
selling ami advertising sen ice. have en- 
larged their quarters in tlx- new Proctor 
Kuilding. 

J. 1-7. Woodruff, who has been with 
the Moon Company for *rat time, has 
'icen placed at the head of the Promo- 
tion Department, and E. C. Gnelceler. 
formerly associated with the N. W 
Aver Co., of Philadelphia, has been ap- 
ji.nnird manager of the Mechanical Hro- 
duciion Department. W illiam W. lire 
! 'n, who recently rrtumeil from service 
in France, ha? resumed his duties a? a 
•I rector and the K ireMry e,f the Moon 
t inpnny 

Warner Joins Miaosi Metropolis 

Miama, I'la . Aug. Jo —I .on A. War- 
tier has licen made advertising manager 
of the Miami Meiropoli*. lie served as 
reporter on daily pa|*r; in Ktiuxville. 



says: 

"1 should like to take issue with you 
on one point. There is, as I believe, 
an all too prevalent conception that our 
newspaper files are going to dissolve 
into dust much sooner than the farts 
justify. 

From Time of Cromwell 

"If you arc interested iu this matter 
you might look in public libraries for 
November, 1918, for my remarks on a 
statement similar to your own made by 
Mr. Lydenberg, of the New York Pub- 
lic Library. 

"The matter is too long to go into 
here, but suffice it to say that we have 
in our library newspapers running all 
the way down from Oliver Cromwell to 
August. 1919. If they were subject to 
any such rapid decay as Mr. Lydenberg 
states (and as you seem to lielieve), we 
would necessarily have the visible evi- 
dence of it in our collection. 

Harm in Exaggeration 

' While newspaper stork is poor 
enough, and while 1 would gladly see 
it bettered, I think only harm can come 
from disseminating an exaggerated idea 
at to the frailty of newspaper files and 
the rapidity with which they may be 
supposed to go to piece*. 

For myself, given reasonable han- 
dling, I do not believe even our modern 
newspaper is likely to go to pieces inside 
of a hundred years. If it outlasts this 
period, it may for all practical purposes 
be «aid to be permanent— at least perma- 
nent in tlie same sense that books are 
regarded a* being." 

TO ADVERTISE SHREVEPORT 

Ad Club Will Distribute Handsome Book- 
let at New Orleans Convention 

Shel'.litiet. I.a., Aug. 27. — The 
Shrevcport Ad Club will print and dis- 
tribute at the convention of the Asso- 
ciated Advertising Clubs at New Orleans 
a de luxe edition of community adver- 



The stock will :>e rameo plate india 
paper, with the text printed in sepia. 
There will be 80 or more pictures of 
.Shreveport industries, public buildings 
and rhurrhrs. 



Bridgeport Pres* 

I eo M i'asqnin, rewrite man on the 
Bridffcporr Post, is new president of the 
Rridgrjiort Press Club, succeeding 
CieorBc J. Finley. resigned. Finley 
stepped down when made managing edi- 
tor «f the ltriditi|«ri Sunday Herald, 
under the rules of the club prohibiting 
newspaper executive* ftom holding 
oltu-e. 

New Cisco, Texas. Paper 

Of to. Ti x.i>. August 27. — A morning 
newspaper will begin (lulihcation here. 
Ort 10. lo f e Vnnwii as the Cisco Morn- 
tni; News, by a $Wi,nTt) -luck company. 



St. Paul, Minn., Aug. 27— Dr. M. M. 
Quaife, of Madison. Wis., superintend- 
ent of the Wisconsin Historical Society, 
does not subscribe to the idea that the 
wood pulp paper now used by news- 
paper publishers is of such perishable 
quality as experts hold. In a letter to 
John Talman, newspaper librarian of 
the Minnesota Historical Society, who. 
in an article in thr Winnipeg Free 
Press, quoted approvingly the familiar 
fifty-year term fixed by 



Prominent 

New Jersey Gties 
And Their Newspapers 



Asbury Park £ .^Tot ^1 "JS. 

but all the year round. 

The Anbury Park Press ia published here daily — 
circulation 7,242 ( Sunday circulation 3,650). 

Atlantic flitv Aa >"'"^» greatest rummer re- 
AlWnllt sort, attracting more people 

annually than almost all other resorts combined. 
The Atlantic Cily Pres. i. it. big me 1 

• ,14,793. 



E>liz<)ljCth °^ , ^ le * reat industrial centers of 

the 



alive. 



Hackensack 



Hoboken 



state, growing rapidly and very 

The Elizabeth Daily Journal, strong in this sec- 
tion, ia published every evening except Sundav— 
17.517. 

A delightful residence town of the 
ligher claaa. People with money 

to spend. 

The Hackenaack Record, published daily except 
Sundays, coven not only Hackenaack, but a goodly 
portion of Bergen County — circulation 4,879. 

The New York seaport section where 
great ocean linen discharge passengers 
and freight — a busy, growing section. 
The Hudson Observer, a splendid paper covering 
Hoboken and all of Hudson County, is published 
here every evening except Sundays— eireulstion 42.908. 

A thriving industrial community with 
many pretty residential section*. Grow- 
ing by leaps and bounds. 

Its two fine papers are the Passaic Herald— ir- 
culation 8,733 — and the Passaic News — circulation 
8,511. Both papers are published daily, except .Sundays. 

Paterson ™7e ft ™ n,er °, ^"V 

over 150 000 population and growing 
ing rapidly— n city of workers and the home of 
many wealth) peop.* .-. 

Paterson boasts of a very fine evening paper — 
the Paterron Press-Cuerdian. with a circulation of 12.054). 

One of the most promising 
industrial sections of Mew Jer- 
sey — a city of workers. 

The Perth Amhoy Evening News is published 
daily except Sundays— a well gotten-up paper. 
Circulation 8,723. 

Plaillfielfl y '.'•"''P*!""" 1 residential town of the 



Passaic 



Perth Amboy 



igher class — with just 
activity to give it vigor. 
The Plainfield Courier-New* ie a clean-cut. well 
printed evening paper. Circulation 7.706. 

These daily newspapers of New Jersey can do 
you an awful lot of good in reaching the people 
you want for customers. 

Rate 

5,000 line* 
.0123 
j035 
.0414) 

-oits 

.08 
-KJ 
025 
M 

m 

.0214 



A»bnr> Park Press i K i 

Atlantic Cily Press (Ml Union (El 11871 

Ktissbeth Journal • Ei (A. B. C.t 17,656 

Hackensark Record 4JI79 

Hudson Observer (Hnhoken).. 43.000 

Passaic Herald i'E) sj^jj 

Passaic News (E> g,«7 

Paterson I , re--<;u«nliaii iEi 12,686 

Perth Amlwy Evening News (E> '8,723 

Plainfield Courier-Net.,. - E ► 7,908 

Government Statement, April 1st, 1911. 

*A B. C. Report. April 1st, 1019. 
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OHIO FIRST 



Ohio People 

Ohio people taken by and large and 
averaged with people occupying other 
parts of the United States line up "from 
choice to prime." 

Six million people in all — five per 
cent of the population of the United 
States. 

85.1% are native born whites. 

(The average for the United States is 74.4%.) 

12.6% are foreign born. 

(The average for the United States is 14.9% ) 

2.3% are negroes. 

(The average for the country is 10.7% .) 

This shows what kind of people you 
have to deal with in Ohio. 



Ohio Agriculturally 

Few states compare with Ohio agri- 
culturally. They grow practically 
evervthing in Ohio and grow plenty 
of it'. 

About one-half the people of Ohio 
are farmers and, farmer or "city fel- 
low," they all read daily newspapers. 

Cultivate this great state and use the 
daily newspapers produced in Ohio to 
get to the people — localizing your 
advertising. 

Ohio is a mighty good state to sell 
good goods in. 



Ohio 31aiiufacturing 

Ohio stands fifth among the states in 
the annual output of manufactured 
goods. 

Ohio produces more pottery than 
any other state in the Union. 

Ohio produces more automobile tires 
than any other state in the Union. 

Ohio's steel and iron mills turn out 
products used everywhere. 

Ohio soap is used everywhere (ex- 
cept on small boys' necks and arms). 

A list of the nationally trade marked 
articles produced in Ohio is astonish- 
ing. 
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Government Statement*. April lrt. 1919. 
•A. B. C. Report, April 1M, 1919. 
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EDI 



THE NEWSPRINT SUPPLY 

THE Federal Trade Commission 'j review of die 
domestic newsprint market fur July shows a 
small gain in milt stocks during the month, 
amounting to 2.110 tons above the surplus on hand 
at the cud of June. The total reserve supplies of 
"ti American mills amounted, on July 31. to 28,225 
tons, less than seven days' normal production for 
these mills. 

The first seven months of 1918 were war months. 
The mills were restricted in production through 
limitation of tal>or and of freight facilities. The 
newspapers were curtailing reading matter, and ad- 
vertising was comparatively light. Yet in that per 
iod, in spite of the war conditions, 67 American mill- 
produced 743477 t«ti- During the same period of 
1919. ending July 31— the war over, the supply of 
lahor toon- plentiful and freight conditions greatly 
improved— "b American mills, in the face of a 
strongly increased consumer demand, produced, hut 
785070 tons, an increase of hut 41,707 tons over the 
same period of the previous year. 

Roerve blocks in the hands of publishers de- 
creased 5.158 tons during July, 1919. At the end 
of the month there were 146,460 tons held in re- 
serve by 748 of the most important newspaper pub 
lishing concerns and associations, including 7,932 
tons held by the farm papers. Forty-nine per cent, 
of this tonnage was held by sixty-five publishing 
concerns. 

To understand the situation as tu reserve stocks of 
publishers, the states of Illinois, Indiana, Michigan 
and Ohio may be considered In these states 148 
newspapers had on hand July 1. 1919. 42,574 tons 
of newsprint. They received shipments during the 
month amounting to 29.019 tons. They consumed 
during the month 32,848 tons. They had on hand 
at the end of the month 38.745 tons, with 10,591 tons 
in transit. At the end of July, therefore, these 148 
newspapers had on hand a total of 5,897 tons more 
than they had used in July— or a little more than 
a month's supply. This would average a trifle more 
than 261 tons to a paper -but, as the Trade Commis- 
sion's review shows that a small number of papers 
hold about half of the surplus stock, it may be in- 
ferred that some of the smaller dailies have little or 
no surplus on hand. 

The figures, however, if we may assume that this 
reserve in the hands of publishers is at all generally 
distributed, are illuminating. Under normal market 
condition, it has always been considered that a 
newspaper must carry in reserve a month's supply, 
to guard against delays in shipments and other 
contingencies. That the totals for four States now 
show, approximately, that margin of safety is rather 
significant. Of course, in the face of depleted re- 
serve stocks at the mills and an assured big fall 
and winter demand, it would be reassuring if the 
publishers could show much larger stocks in hand. 
Yet with sound policies of conservation it would 
seem that a serious shortage may be averted. 



IN lason Rogers' second article on "Newspaper 
making." in Editor & Prw.isiiita of August 21. 
he reveals his highly effective system for keeping 
his finger on the pulse of his business every day — 
through his little "dope hook," which is described 
and illustrated. In commenting upon this article 
Mr. Roeers said: "I wonder if anybody else would 
|< foolish enough to give away to everybody an 
idea of such value as this?" Editor & Pi-rusher 
cannot concede that this impulse of service, always 
impelling with Jason Rogers, is "foolijhness." If 
it is, by all means let us have more of the same 
from other men who may be hugging to their 
breasts little trnde secrets of great value! 



THERE will he a greaier number of localiied na- 
tional advertising campaigns carried through the 
i this Fall than ever before. The publisher 
offer first-line service in his field should 
national advertisers with that fact right 
away. 

IF a publisher does not Iwlieve that he ran sell 
advertising more effectively by means of adver 
tising it than otherwise, how can he urge other 

hii.iness men to u«e it? 




RIAL, 



WHAT IS THE NEWS VALUE OF BASEBALL? 

IN urging upon editors and publishers the need 
for restricting the space generally accorded to 
baseball. Em & PuBUSiipjt has not sought 
to minimise the essential news interest attaching to 
this most popular of American sports. 

When, as at present, it becumes obvious that con- 
servation of white paper must lie practiced if a seri- 
ous fall and winter shortage is to be averted, curtail- 
ment of text matter is always suggested as a part 
of any effective program of saving. And, naturally, 
when an editor appraises the relative value of tha 
text matter in his paper, with a view to cutting out 
that which is of least value, he will encounter the 
problem of baseball. And, usually, he must concede 
that this topic is overplayed. 

Editor & Pcblisiikr has asked some representative 
editors for their views as to what is a reasonable 
space allowance for baseball news. Victor F. Ijiw- 
son, editor and publisher of the Chicago Daily 
News, whose judgment as to factors of value in a 
newspaper is rated above par by most other pub- 
lishers, in a telegram to Editor & Pubusheji ex- 
presses himself as a firm believer in the strong news 
appeal of the national game. He suggests that, in 
cities like Chicago and New York— each supporting 
two major league teams — three to four columns of 
baseball news daily in the season and from three 
quarters to one column a day out of season would 
be a reasonable allotment of space. This estimate 
does not apply to Sunday issues. 

As an example of how this allotment is exceeded, 
the New York Sun of Monday morning, August 
25. may be cited— a fairly typical illustration. The 
Sun in that issue carried seven columns and thir- 
teen inches of baseball news and matter. The copy- 
was snappy and interesting — much of it spot baseball 
news. But the question persists: Is baseball, as a 
new s topic, worth nearly a page of space in a Mon- 
day morning issue of a metropolitan paper? Does 
this represent a reasonable balance of news values, 
when considered in relation to other news and 
feature matter? 

It is safe to say that a majority of metropolitan 
papers give to baseball twice the space which Mr. 
f.awson suggests as a fair average. And the same 
condition will hold good when the newspapers in 
smaller cities are considered, Hon. Frank P. Glass, 
editor of the Birmingham News, tells Eorroa & Pub- 
lisher that he finds the News has been running 
three columns daily on professional baseball and one 
column of amateur ball, and about twelve col- 
umns in all on Sundays. He plans to gradually 
reduce this space allotment until it has been cut 
in half. 

If it is true of a majority of the newspapers of 
the country that they are giving to baseball twice 
the space which its news value justifies, what an 
opportunity is here presented for space conserva- 
tion! 
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"FULL PUBLICITY" 

THE President and Senator Lodge had agreed 
that the conference at the White House should 
have full publicity. The average American 
construed this to mean that accredited correspond- 
ents of newspapers and press associations should 
he present. This was a mistaken conclusion. The 
newspapers were represented by a commercial 
stenographer, who sold to them transcripts of the 
discussions. 

This conference was one of tremendous, world 
wide interest. It had to do with the making of his- 
tory — with the shaping of events which will touch 
at some point and in some way the lives of all the 
people of the earth. It was called in order that a 
free and open discussion of America's relations lo 
world problems might be had — a discussion between 
our Chief Executive, whose vision and leadership 
were potent factors in saving a war-torn world 
from "chaos and old night," and the senatorial com- 
mitlce in whose hands is placed the check reins con- 
trolling executive power under our form of democ- 
racy 

The peop le, seeking the fullest light on the far- 
reaching obligations to which the l eague Covenant 
would bind us, welcomed the assurance that this 
conference should be fully reported. The letter of 
that promise was kept— the spirit of it was violated 
So far as stenographic reports go, we know what 
was said to and by the President. 

But we were deprived of a pen picture of this 
meeting of men who were engaged In a battle 
scarcely less momentous than that waged by Ameri- 
can troops in the Argonne forest. Instead of a 
human, interpretative story of the conference we 
were given, in effect, an "official communique " 

If such an incident had happened in the old Ger- 
many, or in the Russia of the Czars, it would have 
merely been considered in keeping with well estab- 
lished policies of press control. It has happened in 
the most progressive country in the world, whose 
free press is the mightiest force for good in the life 
of its people. And it has 
press has permitted it to 
failure to fittingly resent it. has allowed it to he- 
come still another precedent. 

In Editor & Publishex's Washington correspond 
ence of last week it was told how admission to the 
conference for a limited number of correspondents 
was requested by the chairman of their standing 
committee. Mr. Karger's letter, it is stated. wa> 
not answered- Pressed for an answer by telephone. 
Secretary Tnmully is reported to have said that he 
had taken the matter up with the President and 
that there was "nothing doing" Nobody will attri- 
bute any such attitude to the President. If it should 
be true that Mr. Tumulty took upon himself the 
responsibility of thus snubbing the American people 
through their newspaper representatives, the fac: 
should be given "full publicity." 



THE verdict for nominal damages against the 
Chicago Tribune in Henry Ford's suit for a 
million dollars is hailed as a victory by both 
parties. Practically every newspaper in America has 
carried the <tory of this eclehrated case, day by day 
or wrek by week for four months. Perhaps no other 
newspaper has ever figured continuously for thai 
period of time so conspicuously in the news col- 
umns of its contemporaries as has the Tribune 
If there is any reader of a newspaper on the con- 
tinent who does not now know a good deal about 
this i;reat Chicago paper, its courage in standing 
by its editors and its independence, that reader has 
misled a worth-while opportunity. The case has 
emphasized anew the fact, too, that Henry Ford 
is the most widely discussed private citizen of 
the United Stales. 



THE advertiser is now about the only man who 
can buy a commodity at a bargain price. Gen- 
erally speaking, advertising rates have increased tm! 
slightly because of mounting costs of publishing. 



TRUTHFUL advertising will sell any hones! 
product— and other kinds of products should 
not he made, advertised or sold at all. 

Digitized by Google 
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PERSONALS 



IN THE EDITORIAL ROOM 

Emil M. Scholz. formerly of the New 
York Evening Post, who hat been spend- 
ing several months in the Orient, is due 
to arrive in San Francisco early in 
September. 

M. E. O'Neill, editor and publisher of 
the 'Frisco (Tex.) Journal, and Miss 
Aha Reynolds were married last week. 

F. A. Miller, editor of the South 
Bend Tribune, has been on a trip in 
Ohio and Michigan investigating ma- 
chinery for the Tribune's new plant. 
Mr. Miller, accompanied by Mrs Miller, 
is now at the Marlborough-Rlenheim 
Hotel, Atlantic City, N. J., for a short 
vacation. 

D. G. Boyd, former telegraph editor 
of the Cincinnati Enquirer, has re- 
turned from overseas war service. 

Sergeant Alois J. Gucnther, a Pitts- 
burgh, Pa., newspaper writer, who was 
in the Fiftieth Engineers in France, has 
been awarded the French Croix de 
Guerre for rescuing a wounded comrade 
under heavy fire. 

George McQuaid, formerly editor of 
the Galveston Daily News, but more re- 
cently in charge of the oil column of 
the Dallas Morning News, has resigned 
to become director of publicity of the 
Hamon * Kell Railway, now 
in the West Texas oil fields. 

Lieutenant W. R. Christian has re- 
ceived his army discharge and will re- 
turn to the news desk of the Waco 
(Tex.) Morning News. 

Will S. Henson, Dallas newspaper- 
man, has been appointed to direct pub- 
licity for the American Legion. 

Merle MacAlister, bf Burnham, Me., 
well known in New England as a po- 
litical writer, has returned from service 
as a sergeant with the Marines and will 
resume newspaper work this fall. 

After a year's service at sea on a sub- 
marine chaser, Wallace C. Eakin has 
returned to take up his duties as editor 
of the Baker (Ore.) Herald. 

James D. Olson, city hall reporter for 
the Portland Oregonian. has been elect- 
ed secretary of the Oregon State Elks' 
Association. 

W. !• Payne, veteran news editor of 
the Manitoba Press, of Winnipeg, has 
been spending a month's holiday in 
Eastern Canada. He has been with the 
Free Press for 35 years. 

T. Buwers McDermott, publicity rep- 
resentative for the Winnipeg and Pan- 
tages theatres and former Winnipeg 
and St. Paul newspaperman, is in Mayo 
Brothers hospital at Rochester, Minn- 
suffering from stomach trouble. 

Robert E. Hicks, city editor of the 
San Antonio Express, has been appoint- 
ed publicity secretary of the Agricul- 
tural and Mechanical College at College 
Station. Tex. 

Royal Dixon, author, naturalist and 
lecturer, who got his start as a reporter 
on the Houston Chronicle, is the guest 
of Houston relatives, following his re- 
turn from a Y. M. C A. lecture tour in 
Europe- 
Richard C. Bush, formerly city edttot 
of the Waco (Tex.) Times-Herald, is 
now telegraph editor of the Austin 
American. 

Sammv Miller, former sporting editor 
of the New York Morning Telegraph. i« 
touring the Southwest with his bndc. 
They were married June 29. 

Ben Hill, city hall man for the San 
Antonio Evening News, has taken a 
position as leading man with the San 
Antonio Pictures Corporation and will 
he seen in the filmed version of Irvin 
<~obb's "Mr. Potter of Texas." 

Robert D. Skinner is covering po1'« 



news for the San Antonio Express. He 
was formerly on the Houston Post and 
Beaumont Enterprise and was one of 
the Texas Food Administration's public- 
ity men. 

Louis Aubry DeBord, formerly with 
the Kansas City Star and the Associated 
Press at Kansas City, has resigned as 
telegraph editor of the Austin (Tex.) 
American and is now doing special work 
for the San Antonio Express. 

Elliott L. Thurston has resigned from 
the Providence (R. I.) Journal to take 
a position on the New York Sun. 

Arthur H. Crowcll, a reporter for the 
Providence Journal for the past two and 
a half years, has become assistant man- 
aging editor of the Woonsocket Call. 

Major Charles S. Coulter, formerly a 
Providence (R. I.) Journal reporter, has 
left France for this country. He was 
shot six times and badly gassed He 
received the French Croix de Guerre. 

H. T. Sampson, who has just returned 
from overseas service, has become a re- 
porter for the Providence (R. I.) Jour- 
nal. 

Herbert Corey is with the Prince of 
Wales' party on its Canadian tour, and 
is sending "close-up" matter to the As- 
sociated Newspapers. His dispatches 
arc written in the human-interest vein 
and afford intimate glimpses of the spirit 
in which the young Prince is receiving 
the homage of his loyal Canadian kin- 
folk. 



To Make Newspaper Success 
Women Mu«t Be Unbiased 



IN THE BUSINESS OFFICE 

William Wolfe, formerly of the New- 
ark Star-Eagle, has been appointed busi- 
ness manager of the Hartford Post. 

Ben F. Lawrence, business manager of 
the Indianapolis, Muncie and Terre 
Haute Stars, is visiting his parents at 
his old home in Coquille. Ore. Mr. 
I-awrence will return via Denver to visit 
at the home of John C. Shaffer, head of 
the Shaffer league of newspapers. 

F. W. Meyers, formerly of Denison, 
la- has bought a half interest in the 
Chariton (la.) Herald-Patriot, of which 
W. D. Junkin is publisher, and will be 
actively connected with the newspaper. 

Captain W. E. Haskel, Jr.. of the 
New York Tribune, left last Saturday 
on an automobile tour of the mid-West, 
Syracuse. Buffalo, Cleveland, Toledo, 
Akrnn, Detroit and other automobile 
centers. This is a business trip in the 
interest of the New York Tribune. 




IjMFTEEN years publisher and editor 
of a daily newspaper, Mrs. Mabel 
Shaw, chief of the Evening Telegram, 
of Dixon. III., is one of the most suc- 
cessful newspa- 
per women in 
the United 
Stales. With a 
good working 
knowledge of all 
of the many de- 
partments of a 
newspaper office, 
she has made 
her daily an in- 
fluential 
in 

nity. 

To be success- 
ful in newspa- 
per work, Mrs. Shaw says, women must 
lie open-minded and absolutely fair and 
unbiased in the treatment of the sub- 
jects of the day. She further believes 
that women will fare much better if they 
receive their training under newspaper- 
men. 

Mrs. Shaw attended this year's con- 
vention of the National Editorial Asso- 
ciation in the Pacific Northwest. 

That women are becoming an im- 
portant factor in the newspaper busi- 
ness was strongly emphasized at the 
convention. More women editors and 
publishers of weekly and daity country 
newspapers attended than at any previ- 
ous c 



Mas. Mabel Shaw. 



Robert Clarke, Jr., recently discharged 
from the V. S. Aviation Service, has 
been appointed advertising manager of 
the Petroleum Iron Works Co., of 
Sharon, Pa., succeeding William J. S. 
Ritscher, who has become Chicago man- 
ager of the National Petroleum News. 

W I. Goodspeed is now Chicago rep- 
resentative of the Blast Furnace & Steel 
Plant, the American Drop Forger and 
the Coal Industry, all published at 
Pittsburgh, Pa. Chicago h< 
are in the Monadnock Block. 

George P., Forrest, who for a number 
of years was manager of export, sales 
promotion and other departments of the 
H. W. Gossard Co- corset manufactur- 
ers, Chicago, has resigned to become 
of the Acme 



Packing Co., also of Chicago. He will 
also edit the Red Crown Magazine, the 
company's house organ. 

The J. Roland Kay Co., advertising 
agents, Conway building, Chicago, are 
giving free to interested parties copies 
of The Far Eastern Review, an export 
trade periodical which has just issued 
a 264-page issue dedicated to "The 
Ports of the Orient," in which data on 
Chinese importing and trade conditions 
are detailed. 

Edward Bartlett Lockwood. former 
newspaper publicity man and now ex- 
ecutive secretary for Camp Roosevelt, 
Chicago, will resign that position Oc- 
tober 1 to establish an advertising serv- 
ice agency in Chicago under his own 
name. 

The United Advertising Corporation 
of Texas has been organized at Dallas 
with a capital stock of $100,000. 

Erwin Polkoske, rale man for the 
Sehl Advertising Agency, Chicago, is 
spending his vacation in one of the 
Michigan resorts. 

Walter Evans, of the Mallory, 
ell & Faust copy department, is 
on a two weeks' vacation. 

Herman G. Halstead, vice-president of 
Paul Block Co, has returned from a 
business trip through the South. 

Lieut. Walter H. Ford, formerly of 
the classified advertising department of 
the St. Paul Dispatch-Pioneer Press, has 
returned from France, where he served 
in the army, and will resume hi» old 
position. 

H. L. Haas, of the classified depart- 
ment of the St. Paul Daily News, has 
been transferred to the " 
mmt and placed in charge of 
advertising. 

T. R. Atkins, advertising manager of 
the New Leader store in St. Paul, has 
resigned to become advertising i 
of Orkin Brothers of Omaha 



Weuiatoek Opens Agency 

Kixosha, Wis., Aug. 27.— H. M. 
Weinstock has resigned as sales and 
advertising manager of the Cooper 
Underwear Company of Kenosha. Wis.. 
tu embark in a specialized advettising 
service agency under his own name. 
Headquarters will be maintained at 161 
English Court, Kenosha. Mr. Wein- 
stock formerly was advertising manager 
of the Holeproof Hosiery Company of 
Milwaukee. 



WITH THE AD FOLKS 

Arrangements have been made by 
Bates, Harrison * James, advertising 
and merchandising counsel, of Los An- 
geles, to conduct advertising campaign* 
in various Mexican. South American, 
and Australian, and East Indian news- 
papers, for several Southern California 
manufacturers and exporters. 

The Women's Advertising Club of 
St. Louis has named as its delegates to 
the convention of the Associated Adver- 
tising Clubs at New Orleans, Miss Mary 
Wheat, the president; Miss Julia Ship- 
ley Canoll, Miss Olivia Brueggeman. 
and Miss Louise Lenoir Thomas. 

R. H. W hite, for the last three years 
advertising manager of the Domestic 
Engineering Cumpany of Dayton, Ohio, 
makers of Delco-Light products, has 
joined the forces of Power. Alexander 
& Jenkins Company, of Detroit, and will 
have charge of the Dayton office, in the 
Dayton Savings & Trust Building. 

Lieut. Julien J._ Btirvant. who spent 
marly IK months in France with the 
V I F . much of that timr as assistant 
provost marshal at Bordeaux, has hren 
discharged from the service and has re- 
sumed his place on the staff of the 
Chambers Agency, Inc., of New Orleans. 




TKe world moves orv 
and those who rea-d 
the Hashirv Letter 
heep \ip with it. 
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JUDGE TUCKER'S CHARGE TO JURY ON RIGHT 
OF PRESS TO CRITICISE PUBLIC MEN 



Michigan Jurist Interprets Libel Law as Applying to Issue 
in Henry Ford's Suit Against Chicago Tribune — 
"Fair Comment" the Test of Criticism 



IN Ins charge to the jury in the Ford- 
* Chicago Tribune libel case, Judge 
Tucker analyzed the scope and limita- 
tions of newspaper criticism, within the 
law, in an interesting way. Me said, in 
part : 

"The publication or circulation of any 
article which is libelous ftr it, pre- 
sumes malice. I don't mean by that per- 
sonal, individual malice, but an evil or 
wrong motive, intention or state ol 
mind ; not necessarily a personal malice 
against the per«on about whom tike arti- 
cle is written. 

"The burden of proof is upon the de- 
fense, and not upon the plaintiff. They 
mu»t either establish the truth of the 
charge they have made, or show that it 
svas 'fair comment' within the meaning 
of that term." • ♦ * 

m A$ to the meaning of the term 
'anarchist.' a* used in this editorial, that 
is a matter (or you to consider, and is 
one of the questions you must deter- 
mine. 

"Ordinarily speaking, the term 'an- 
archist' would be expected to convey to 
the mind of the ordinary reader that 
meauiitg which naturally comes to the 
minds of the people when they hear the 
term spoken of by itself. Perhaps the 
most commonly accepted meaning of the 
term is — murderous, dangerous persons; 
possibly a bomb-thrower. * • * 

"It is your province, gentlemen, to 
determine what was meant by the term 
in this case, and what was understood 
b) the term, in your judgment, by read- 
ers of the paper in which the article ap- 
peared. 

"You are not to do this by testimony 
.f to what the intentions of the parties 
writing the article were, in their hearts 
and minds, but by an examination of the 
artirlc itself within its four corners. 

"In other words, it is for you to con- 
sider what you honestly believe the 
average reader would get from the arti- 
cle. An editorial goes broadcast over 
the world, and the best the jury can 
do is to determine from their experience 
m life, and the testimony in the case, 
as to what the thing was, what the aver- 
age reader, in the place where the arti- 
cle was circulated, would get from it." 
• • * 

"There is no obligation on the part 
of any citiieo to agree with anybody 
else on any subject on earth, whether 
it is the President, Secretary of State, 
or who. Every man has the right to his 
own opinions and convictions, and the 
right to advocate them in any reasonable 
way. • • * On the other hand, a 
newspaper has the same right, providing 
they injure nobody. 

"No newspaper has the right to libel 
anybody for the sake of promoting their 
own opinions. 

"If you become satisfied that the 
'•harge or characteriiation contained in 
the editnrical in question are true in sub- 
Nance, that will end your consideration 
oi the case, and your verdict will be for 
thr defendant— no cause of action 

"If you become satWird that the 
charges or characteriiation or charges 
in the editorial arc true. >uu may then 
consider whether they constitute 'fair 
comment' or not. It is the right of 
everyone, not the privilege of any par- 
ticular one, to comment fairly and hon- 



estly on any matter of public interest, 
and the defense of 'fair comment' is 
equally applicable, whether the criticism 
is oral or written. 

"You should exercise care not to be 
misled by the word 'fair' in this connec- 
tion. As criticism is opinion, it can 
never be primarily material to inquire 
into its justness. The right to criticise 
implies the right to judge for oneself 
of the justness of the criticism. It 
would seem to be but a delusion to say 
that one has the right to criticise, pro- 
vided the criticism be just. The just- 
ness or unjustness can never be more 
than a matter of opinion. The test al- 
ways is. Was the criticism bonafide? 
Was it the hottest conviction of the pub- 
lisher? The question is, Was the com- 
ment honest? If it was the writer's real 
ideas and was honestly written, then it 
was 'fair,' as that term is used in the 
law. and you must so treat it. Hut criti- 
cism should not exceed the bounds of 
fair comment. If the editorial in quc- 
tion can be treated as fair comment, yon 
will then find in favor of the defendant 
"But if yon find there was no justifica- 
tion for the use of the term 'anarchist' 
or the other terms and characterization 
employed in the editorial, your verdict 
must he for the plaintiff for the amount 
of damage inflicted upon the plaintiff's 
reputation and feelings; and if you find 
further that there was actual or ex- 
pressed malice behind the publication, 
you may then add to the amount of ac- 
tual damages such further sum by way 
of added damages that your guod judg- 
ment dictates. 

"You are first to consider, Was this 
editorial true? If it was, you need con- 
sider nothing further, because the truth 
is a complete defense, and your verdict 
will be for the defendant, no cause for 
action. 

"If you find the editorial was untrue 
and does not come within the definition 
of fair comment, your verdict must be 
for the plaintiff. 

"You will then consider the question, 
Was it written with actual malice? If 
it was, you may add to the damages 
whatever sum may fairly compensate for 
the injured feelings of the plaintiff by 
reason of the fact that the thing was 
maliciously done. 

"If it was done without malice, al- 
though untrue, you will confine your- 
self to allowing the damages which the 
plaintiff has sustained." 



Contemplate* Daily Photogravure 

The London Times, weekly edition, is 
to have a photo-gravure section each 
week. Not long ago a representative of 
Northcliffe papers visited the United 
States with a view to buying machinery 
capable of this work, and in the Times 
Weekly we see tlte first experiment. Be- 
fore many months arc over, it is certain 
the Times will run this feature daily, 
and in consequence gain largely in cir- 
culation.— < irctilation Manager London. 



Clement (>. Yincrttt. of Los Angeles 
iCal ). is to publish La Gaceta de los 
EE.UU., a Spanish language magazine 
promoting commercial and social rela- 
tions with Latin America. 




owa 



104,082 miles of 
interior road com- 
munications ! 

The Iowa farmer 
has no cause to 
worry about how- 
to get his crops 
and his stock to 
market There are 
104,082 miles of 
rural highways and 
roads in the Iowa 
road system, AND 
EVERY FARM in 
the 99 counties has 
an accessible mar- 
ket to SELL IN 
and to BUY in and 
to get the DAILY 
NEWSPAPER. 



It is quite 
as easy and 
often more 
profitable 
to adver- 
tise and 
SELL to 
these corn- 
ill u nities 
than it is to 
those of the great cities; moreover 
they have more money to spend 
per capita. 

Newspaper advertising will help 
\ on. and costs very little compared 
with the results. 

Boone News-Republican <E) 

Burlington Hawkeye (M) 

Burlington Hawkeye (S) 

Clinton Herald (E) 

Council Bluffs Nonpareil (EAS1 

Davenport Times (E) 

Dee Moines Capital (E) 

•Des Moines Sunday Capital (S) 

Dea Moines Register and Tribune IM 4 K 

Des Moines Sunday Register (S) 

Dubuque Telegraph-Herald ( M & E ' 

(hibuque Telrgrspb-Herald (Si 

Fort Dodge Messenger and Chronicle. . (E) 

Marshalltown Times-Republican IE) 

Mason City GIobe-Gaaene-Times (E> 

Muscatine Journal and News-Tribune.. ..(El 

Oliumwa Courier (El 

Sioux City Tribune (E) 

Waterloo Evening Courser <E) 

(Government Statements, April 1st. 1919. 
•Publi-lier's Statement. 
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FELLOW TOWNSMEN MEET IN FAR-OFF FRANCE 




PRIVATE J, l «. mi 



Lieut. A. G. Jackson 



'T'HF.SE two Bridgeport (Conn.) newspapermen met in France and 
» the picture above was the result. Arthur J. Goode. a private in the in- 
fantry, was keeping "in touch" by working on "The Stars and Stripes." He 
was city editor of Che Bridgeport Evening Times before entering service. 
A. G. Jackson, a lieutenant, was on the high seas moat of the time aboard the 
U, S. S. Federal, having been responsible for the ship's cargo in transit. He 
was city editor of the old Bridgeport Standard before the war and was ap- 
pointed city editor of its successor, the Bridgeport Standard Telegram, on his 
honorable discharge from the service. 



HAS NEW AD MANAGER 



Sexton Manual luring Company, of Fair- 
field, III., Employs V. R. Warren 

Faowiuj,. IIL, Aug. 27. — W. R. 
Warren, until recently assistant adver- 
tising manager for the Corticelli Silk 
Mills, has been appointed advertising 
manager fur the Sexton Manufacturing 
Company of Fairfield. 111., manufac- 
turers of athletic underwear for men 
and boys. At one time Mr. Warren was 
advertising manager fur the Wesfield 
Manufacturing Company of Westfield. 
Mass. 

It i* reported that the Sexton Manu- 
facturing Company now is working on 
plans for the largest advertising cam- 
paign ever conducted by them, it being 
probable that they will shortly under- 
take the manufacture of women's 
athletic underwear in addition to their 
men's and children's line. 



PREDICTS WAR WITH JAP A.N 

Thomas Millard, Editor, Says Shantung 
Decision Should B« Modified 

Washington, August 20.— Thomas 
F. Millard, editor of the Far-Eastern 
Review of Shantung. China, testify- 
ing before the Senate Committee on 
I nrrign Relations, declared that the 
Shantung decision would cause war 
between the United States and Japan 
within twenty years, unless the de- 
cision was disavowed by this country 

"The trouble probably will start in 
a fight between Japan and China and 
we will be drawn into it." he said. 



Irish Paper Raided 

DVatnTj Aug. 23. — A raid on the office 
of the Irishman, the leading Sinn Fein 
newspaper, was made late yesterday by 
the police. The forms for this week's 
issue »nd the proofs run off were con- 
tisc.ved. 



INDIANA 

Indiana, as a state, presents trading 
advantages which are particularly 
attractive. 

Indiana people, Hoosiers, are 
"bugs" on education, and education 
means culture, and culture means 
good living, and good living means 
buying plentifully of good things. 

Indiana people are, perhaps, some- 
what "touchy" on political matters — 
being intensely interested in Indiana 
politics which means they follow their 
own Indiana daily newspapers very 
closely. 

That, perhaps, is why there are so 
many very excellent daily newspapers 
in Indiana. 

These daily newspapers get close, 
very close to Hoosiers, and can do 
great work for National Advertisers. 

Use them and get results. 

escalation 5,000- line rata 

Elkhart Truth (E) 8.500 .025 

EvansvlUe Courier (If) *2S49S M 

Kvanaville Conner (S) *294«7 .04 

Fort Wayne Journal-Gaiene (Ml 2943* .05 

Fort Wayne Journal. (.axe tie (3) 24459 .0$ 

Indianapolis News (B) 123.47 J J( 

Indianapolis Star (If) 92451 .11 

Indianapolis Star (8) 19*491 J« 

Kokomo Dispatch (M) 1,400 jOITI 

Ufayette Courier (B) •S.9M .02 

Lafa.etie Journal (If) 10,415 .02 1U 

I -a Porte Herald (€) 3.376 .0179 

Richmond Item (M) 9425 .01 

Loganiport Pharos-Reporter (K) 6.621 .015 

Muncie Press (I) 9.646 .0179* 

Muneie Star (It) 2645* .95 

Muncie Star (S) 16|U .05 

Richmond Item <M) 8,225 .02 

Richmond Palladium Bl 11.096 0J 

South Bond Tribune <E> "1 7.436 035 

Terre Haute Star (Ml 26.945 .04 

Terre Haute Star IS) 19.42! 04 

Terre Haule Tribune (E) 24445 .04 

Terre Hanle Tribute IS) 19J91 M 

Vincennes Capital lEl 1.049 .01071 

Tola! Daily Circulation and Rate 4444(1 .71996 

Tola! Sun, lay Circulation and Rale 997459 M 

Total Doily and Sunday 651411 

•A. B. C. Report, April In, 1919 

Government Statement April 1, 1919. 
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Commercial Printers Ask 
$50 in Brooklyn 

Union Mm Want Increase in Their Pay 
and Forty-four Hour Schedule, Bo- 
ginning October 1 



Printers in jub and commercial 
offices in Brooklyn will demand a 
forly-four-hour week and wages of $50 
a week beginning on October 1, ac- 
cording to action taken at the meeting 
of the Typographical Union. 

The meeting was held behind closed 
doors and announcement of the action 
taken was made later by John S. 
O'Connell, the secretary. The demands 
of the union, be said, would be pre- 
sented to the employers at once. No 
threat of a strike is made as yet, but 
Mr. O'Connell stated that "it might 
lead to a strike." The demands do not 
affect printers working In 'the publi- 
cation of newspapers. 

At present the printers in job and 
commercial houses have a forty-eight- 
hour week on day work and a forty- 
five-hour week when on night work 
and the union scale of wages is $36, 
although most of the bosses pay more 
than that, Mr. O'Connell stated that 
most of the printers receive about $39 
or $40. 

There are 5,500 printers affected by 
the new demands. 



Find Rai 

Utica, N. Y., Aug. 27.-Copies of the 
"Boston and Country Gazette Journal 
of March 12, 1770, and other rare news- 
papers, were found in the attic of W. F. 
Dean, of this cily. last week. There are 
less than halt a doicn copies of the 
"Gazette Journal" in the country, it is 



NEWSPAPER MAKING 

BY JASON ROGERS 

(C*n!mu,-d from page 9) 
of the richest and moat prosperous 
country on earth. More money is in 
circulation in this section and people 
are more able to respond to the ap- 
peal of the advertiser than anywhere 



I found that the daily newspapers 
printed and circulated were sufficient 
in number to provide a copy both 
morning and evening to every home 
in the section. Counting five people 
to the family there are 10,000.(XK1 
families in these states, and as the 
newspapers circulate 20,000,000 a day 
there is a morning and evening news- 
paper for each of them. 

I found that as --ompared with this 
100 per cent, cover for the newspapers 
the Saturday Evening Tost with the 
largest circulation of any of the gen- 
eral media Sells only slightly over If 
000.000 copies in this territory, or 
al-ott! 90 per cent of its total circula- 
tion among these people represent- 
ing from 75 to 80 per cent, of the 
wraith and purchasing pnwer of the 
country. 



the seven months ending- Jul? J1 

614,922 r; 

r-f (antio-fial arlverimt-f were published in 

The Clarksburg 
Telegram 

> r>is over the same period ot !«» of 

74.5% 

It pays to advertise in "Wot Virginia's 
Le.rj.ng Newapapef." 



If it costs $10 per line to reach 

1,000,000 of these homes through the 
Saturday Evening i'ost, and $41.U00 per 
line to reach 20,000,000 circulation in 
these homes through the daily news- 
papers, we have a fair basis for com- 
parison of five to one. Of course the 
advertiser might not want to reach 
the homes twice a day by the news- 
papers, but he could reach them all 
once a day for $20.00 per line, which 
would produce the same ratio of cost. 
Fair Comparison 

With such information and data 
readily available for any one who will 
lake the trouble to dig it out it seems 
to me most absurd that successful busi- 
ness men in enterprises big enough to 
huy pages and double pages at many 
thousand dollars each in general 
media will go blindly forward throw- 
ing their money at the map regardless 
of efficiencies. 

I hold no brief for the territory I 
am herein using for purpose of dem- 
onstration. Fortunately newspaper 
advertising can be used to cover any 
industrial or business center wher- 
ever located just as effectively and at 
practically the same proportionate 
cost 1 merely selected this particular 
territory because, taken as a whole, 
it reflected the greatest mass of con- 
centrated wealth and purchasing 



In all sections of the country our 
daily newspapers exert their greatest 
power through concentrating circu- 
lation at centers of business popula- 
tion and industry. Take for example 
Atlanta, Birmingham, Seattle, Dallas, 
Minneapolis, St. Paul, or other simi- 
lar centers, and wr find equally rich 
and prosperous though smaller fields 
equally covered by newspapers which 
can he u«d at about the same rate 
per line per thousand and will pro- 
duce equal results. 



The wonderful thing about news- 
paper advertising is the flexibility 
with which it can be used. In the 
case of the manufacturer located say 
in Providence, R. I , he can first use 
the Providence newspapers, as his 
distribution covers that city, and then 
grow out in gradual circles to Paw- 
tucket. Woonsncket and other towns 
just as rapidly or slowly as he wishes 
without a bit of lost mntion or waste. 

This same manufacturer in the 
hands of the general medium sales- 
man is told that by using, pages he 
can force distribution everywhere, 
can do a certain amount of mail order 
business, and can get results in the 
places where he has distribution, but 
he is carefully advised to urge his 
dealers to use "local newspaper ad- 



TO REACH THE RICH 
TRADE OF KANSAS 

Bath} Capital 



for! 



Apr. 1. 1919 



35,247 

Its sales promotion department is 
at the service of advertisers. And 
il really promotes. 



Member A. B. C. 



vertising" to supplement the general 
advertising. 

My investigations would seem to 
prove that the horse should be put 
the other way round, and that the 
manufacturer can make most satisfac- 
tory Hade progress by using news- 
paper advertising to secure distribu- 
tion, and that he cannot afford to buy 
expensive and general publicity until 
he has secured a very good general 
distribution. 

The so-called "graveyard" of gen- 
eral medium false hopes, where lie 
those who have sunk their money 
without satisfactory return and who 
are forever through with advertising, 
forms the most sickening chapter in 
the history of advertising. 

Too Mori Lost Motion 

It should be obvious to any busi- 
ness man that he cannot afford to 
pay a fancy price to address the whole 
United States and Canada if he only 
has distribution in a limited number 
of cities. Even if the circulation which 
he pays for was worth what ia asked 
for it, the proposition is too heavily 
loaded with lost motion and ineffi- 
ciencies to make it a buy. 

By reference to the tables it will 
be found that an advertiser can use 
twenty-nine daily newspapers cover- 
ing twenty-two of the principal busi- 
ness centers of Ohio, Indiana and Illi- 
nois with a daily circulation of 2,053,- 
922 at a cost of but $2.85 per line on 
a 5,000-line contract, To cover the 
same section with the Saturday Eve- 
ning Post would cost $1000 per line 
and he would only get 296.265 circula- 
tion in the desired territory. 

A Cora pari son of Values 

Taking the New England states as 
another example, the advertiser can 
use daily newspapers with 1,781.017 
circulation, covering all the centers of 
population and industry, for $2.40 per 
line on a 5.000-tine contract, as against 
$10 00 per line in the Saturday Eve- 
ning Post, which sells but 143.112 in 
the New England States. 

In the case of the state of New 
York, it will be found that an adver- 
tiser can use seventeen daily news- 
papers, covering the ten principal in- 
dustrial markets, for $3 27 per line, 
securing 1,997.986 circulation, as com- 
pared with $10 00 per line for the Sat- 
urday Evening Post, which sells only 
200.093 copies in the whole state, much 
of which is outside the cities which 
wr most desire to cover. 



Gradually these facts are sinking 
into the minds of those who buy ad- 
vertising space and those who handle 
advertising Localised national adver- 
tising — advertising linked up to the 
names of the manufacturer's agents 
and dealers handling his goods— 1> 
being demonstrated to be far superior 
to "general result," "for sale at all 
dealers," "send for list of dealers," 



Reason Results 

The merchants of Wash- 
ington, D. C, usually use 
more space in 

^Storing SHaf 

titan in the other 
papers combined. 



U. S. P. O. Report 

76,652 

New Orleans Item 
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Heal Influence 

In any city in the country the local 
daily newspaper has a stronger hold 
on the confidence of the people o: 
the community than any magazine 
printed in a distant city can ever have. 

Newspaper advertising is quick-fire 
and immediate result advertising 
which can be used today and produce 
results tomorrow. Magazine copy 
mast be prepared and released month i 
in advance of publication regardless 
of changing conditions, such as the 
sudden outbreak of the world war in 
August. 1914. 

If our newspapers everywhere 
would but get together and boon 
newspaper advertising as a commo- 
dity and temporarily forego selfish 
individual ambitions they would 
double, treble and multiply many 
times the business volume that they 
otherwise would receive. 

They won t do this until they get 
the "big" idea and cut out foolish aad 
childish knocking, cut out offensive 
and doubtful advertising, and do 
everything in their power to help 
simplify the process of buying space 
in newspapers as a group through 
closer and more sincere relations with 
the advertising agents and space 



tryout market 
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MILL STOCKS INCREASE 
SLIGHTLY IN JULY 

Report! from 76 V. S. Mills Show Too- 
n««« on Html at End of Month 
to Lou Than Seven Days' 
— Stock* Decres*e 



THE Federal Trade Commission has 
just issued a review of the domes- 
tic news print market for the month of 
July, in which it appears that mill stocks, 
held by the 76 United Stales mills re- 
porting; to the Commission, hare slightly 
increased during the month. 

The total production of print paper 
by these domestic mills for the month 
of July. 1919. was 113,929 net tons; the 
shipments for same period amounted to 
111,819 tons, and the mill stocks on hand 
at the end of the month amounted to 
28,225 tons. For the month of July. 
1918. with 67 mills reporting, the total 
production was 108,523 tons, shipments 
109,772 tons and mill stocks at end of 
month, 24,912 tons. 

The additional mills reporting to tfc • 
Commission are concerns c periling 
chiefly on other grades of paper, but 
still producing news print to a limited 
extent 

For the first six months of 4919 the 
total production of 74 U S. nulla wa» 
671,141 tons, as compared with &M.8S4 
tons for the first half of 1918. when 66 
mills reported. 

Forty-one machines were idle for a 
part of the time during July, there hav- 
ing been a total loss of 3,745 hours, due 
to lack of tabor, repairs and other rea- 
sons. No loss of time was reported he- 
cause of lack of orders for news print, 
while machines making other grades of 
paper did sustain considerable loss of 
output for that reason. 

Our imports of news print for the 
month of June. IV19, amounted to 52,619 
tons, all from Canada. This is an In- 
crease of 334 ti.ns over June, 1918. 

V. S. Exports Decrease 

The I'. S. mills exported news print, 
during the month of June, 1919, to the 
amount uf 9.5S2 tons, as compared with 
11 Ml tons ior June. 1918. The exports 
of domestic wood pulp for June. 1919, 
amounted to 4.572 ions, which exceeded 
those nf June. 1915, by "31 tons. 

The news print sales agents and job- 
her' ;enorting to the Commission had 
on hand, mi July 1, 1919, 3,AjO tons ol 
rulls and 6,132 Ions of sheets, The re- 
ceived during the month 3.530 tons of 
rolls and shipped 3*03 tons, leaving on 
hand at the end of tiie month 3.287 Inns 
They received diirinf; the month 2,726 
tens of sheet news, shipped 3.118 tons 
ami had on hand at the end of the 
iisctvl) 5.740 tons, compared with stocks 
of 7.132 tons on hand at the end of July, 
19IS Their total commitments to buy 
during July. 1919, amounted to 46,558 
tons: while their commitments tu sell 
totaled 52.571 tons, these figures includ- 
int! lHj;h mils and sheet news 
fn addition to mill stocks re| 
1.372 tons of 



print on hand at terminal and delivery 
points on July 31, 1919. 

Comparing the stocks on hand at the 
domestic mills on July 31, 1919, with 
their average daily production for a 
period of 12 months, it is shown that the 
mill storks equal slightly less than 7 
di;Y output. 

Publishers - Tannage 

Monthly tonnage reports covering 
748 i.') of the most important news- 
paper publishing concerns and associa- 
tion* grouped according to ihe principal 
tmiines* sections of the United States 
together with a separate tabulation for 
the agricultural publications, 
following results for July, 1919: 



The weighted average contract price 
based on deliveries from Canadian milli 
of more than 21,(100 tons of standard 
roll news in carload lots f. o. b. mill in 
July, 1919, was $3.57 per 100 pounds. 
This weighted average is based upon the 
July deliveries on contracts involving 
about 180,000 tons of Canadian paper. 
The greater number oi these contracts 
are short-term contracts covering the 
year 1919. 

The weighted average July market 
price of standard roll news in carload 
lots f. o. b. mill based upon domestic 
purchases totaling more than 5.0Q0 tons 
was $3.72 per 100 pounds. 
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I ') This number represents a 
larger number of publications. 

(') New England includes Con- 
necticut, New Hampshire, Maine, 
Mjitachusctis. Rhode Island and Ver- 
mont : the Eastern States include Dela- 
ware, the District of Columbia, Mary- 
land. New Jersey, New York and Penn- 
sylvania; the Northern States include 
Illinois, Indiana, Michigan and Ohio; 
the Southern Statu include Alabama, 
Florida, Georgia, Kentucky, Louisiana, 
Mississippi, North Carolina, South 
Carolina, Tennessee, Virginia and West 
Virginia; the Middle West includes 
Arizona. Arkansas, Colorado. Idaho, 
Iowa, Kansas, Minnesota. Missouri, 
Montana, Nebraska. Nevada, North 
Dakota, Oklahoma, South Dakota, 
Texas. Utah. Wisconsin and Wyoming; 
ihe {'aci&c Coast includes California, 
Oregon and Washington. 

Publishers' stocks decreased 5,158 
tons during the period. Sixty-five pub- 
I shing concerns held about 49 per cent 
of the total stocks at the end of the 
month. 



PREMIUMS 

That Are Real Subscription Producers 

S. BLAKE WILLSDEN 

Manufarlurvra PuMUIwra Rmi raaaatatlTa. 

1606 Heyworth Building 
29 E. Madiann St. CHICAGO 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STFEET. BOSTON, MASS. 
U. ;. BOSDAN. Ei.ur) 
More than 120 American and Canadian newt papers subscribe to our service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words in8uence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT. MR. EDITOR — ESPECIALLY MR. SUNDAY EDITOR 
—WE CONSTANTLY SPREAD THF WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rates surprisingly low. 



"SPURS OF GOLD," WORLD 
TRIBUNAL PRIZE 



(Continued from Page 5.) 
every secret in international affairs and 
set it forth in print. 

The League of Nations holds out a 
new prize for newspapermen, a higher 
prize than we have ever had before. The 
dc tllowitzes of the past will look like 
tea-lime gossip as compared with the 
men at the seat of the League of Na- 
tions, who do their big job well. 

The star League of Nations reporter, 
in the days to come, will know the his- 
tories of all the nations on earth, *he 
will know all the leading statesmen of 
earth, and they will know him. all the 
problems of all the nations will be mai- 
lers of thorough knowledge to him. and 
the secret intricacies of internniona! 
finance will l>e as clear as daylight to 
him, if he is to be a hundred per cent 
success. He must he able to 
eral languages 



Ihe weighted average price of con- 
iraei deliveries from domestic mills to 
publishers during July, 1919, f. o. b. 
mil! in carload lots for standard news 
in rolls was £3.646 per 100 pounds. This 
weighted average is based upon July 
deliveries of more than 70.000 tons on 
contracts involving a total tonnage of 
more than one million tons of paper 
manufactured in the United States. 
These contracts, most of which extend 
limit December 31, 1919, include a few 
lor^ iirm contracts made prior to the 
war at very low prices. 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
ture* which have created the 
greatest newspaper following 
in the world. 

"Hearsts Features Always 
Lead" 

Write for booklet 
-Half UtlUan Dallar Faatan SarrlaV 

The International Feature 
Service 
U6 Vest S9th Street 



The True News 
FIRST 



A Iways — Accurately 

International News Service 
World Bid*. New York 



It won't be an easy job (we who had 
a little taste of it at the Peace Confer- 
ence in Paris fully realize this), but 
every minute of it, if it lasts a lifetime, 
will be worth while. 

Te Golden Reward 

Thete. isn't one young newspaperman 
in the United Slates who can go wrong 
in making this League of Nations job 
his life goal If he is in a school of 
journalism he can insist on course* 
which will tend to help him to that end; 
if he is covering police or city hall he 
can begin to prepare himself by digging 
into history and languages and getting 
into touch with the international states- 
manship of the day. 

There won't be many League of Na- 
tions reporters at any one time, ot 
course, but there will always be a de- 
mand for the fellow who has prepared 
himself to go to Geneva— and the big 
chances are that some day he will be 
there will be pure gold. 

The spurs that a reporter can win 
sent there 



GUNNISON BlTiS OLD ESTATE 



Herbert F. Gunnison, business mana- 
ger of the Brooklyn Eagle, has pur- 
chased for a summer home a country 
estate of seventy-five acres and a colo- 
nial farmhonsc, nearly 100 years old, at 
Purchase. N. Y., just north of White 
Plains and near the estates of Oscar 
Strauss and Whitelaw Reid. 

The property is known as the "Ever- 
greens" and has been in the possession 
of one family for nearly 100 years, the 
deed going back to 1828. The 
will be remodeled. 
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Ohio Women Writers Hold 
Second Annual Oaring 




Newspaper Topic* el 
rest to Women Scribe. ai 



Particular 



riitvELANB. Aug. 2fx— The second all- 
otting and meeting of the Ohio 
Woman's Newspaper Association was 
held in Lakrwood, Annus: 22. 23 and 24. 
ihe business meetings being held in the 
Hotel Lakeside. 

Mrs. I.ida Keck Wiggins, of the 
Springfield Sun, discussed "What 1 
Know About Vou." Mr». John McKee, 
of S|iringfielrl. spoke on "What This 
Association Would Like to Do for Vou." 

A memorial was held for the late Miss 
Henrietta Grauel, a Cleveland writer and 
lecturer, Mrs. J. W. Freeland of Marion 
speaking of Miss Grauel's life work. 

Mrs. W. K. Matthews. Sunday editor 
of the Dayton Journal, discussed 
"Women and the Sunday Paper." Other 
subjects discussed and speakers were: 
"Women and Special Editions," Mrs 
Mary Southard Young, of Dayton, dis- 
cussion led by Mr*. E. A. Day, of the 
Bellville Messenger: "Press Agents," 
Mrs. Frances Parrott, of the Dayton 
Journal, discussion led by Miss Georgia 
Hopley, Bucyrtis Telegram; "Securing 
and Holding Good Country Correspond- 
ents." Miss Fern Sapp, Westervill* Pub- 
lic Opinion, discussion led by Miss Elsie 
Berg, Wellsville Union; "Interesting 
Child Readers." Miss Isabelle Freeland, 
Cleveland Plain Dealer, discussion led 
by Miss Irene Atkinson, Columbus. 

"Picked From the Streets." Mb Mar- 
garet Converse, London Press, discus- 
sion led by Miss Fannie B, C. Paxton. 
Alliance Review; "An Interesting Movie 
Page," Miss Barbara Webb, Lorain 
Times- Herald, discussion led by Miss 
Winifred Bitler, Findlay Republican: 
"The Woman Pane," Miss Ruth Parrett, 
Ohio State Journal, discussion led by 
Mrs. Edith L. Hall. Dayton Journal. 



AWARD FOR WRITER'S DEATH 



Comn 



.ion Rules lie Was 
Course of Employment 

W.vnsnWN, N. V., Aug. 27. — The 
New York State Industrial Department 
has awarded 515.39 a week to the de- 
pendents of James A. Moore, a reporter 
of the Daily Times, who was killed in 
an automobile accident while covering a 
story. The Aetna Insurance Company 
had contended that his injuries did not 
aria* in the course of his employment. 

Harold B. Johnson, editor of the 
Times, which is insured in the Aetna 
on behalf of its employees, testified that 
Moore was killed while on the story of 
an accident similar to that which re- 
sulted in his death and that notes found 
in his pocket showed he had been gath- 
ering data concerning it. 



A. B. C. Figures 
Are Wrong 

m ni TODAY. Our .irculat.on, »> of 
Apt, I. fc.iwr.rr, l« correctly rrpgrtrlt. 
Hut Ihe c.r<uJalioi. ha* increased !<' 
f.ni net paid- nearly I, mo letter then 
in April. Tt:t nil ii 2Vic. per agate 

tlf.c. 

Bel .it ii "the Vet l»»n of Hie 
■- .-uir>" for the rational advertiser 

BELOIT NEWS 



Half a Century 

Eira Mandevillc Wilkin*, for the last 
five years connected with the advertising 
department of the New York Times, the 
last three years as assistant advertising 
manager, died Saturday at his home, 235 
West Seventy-fifth street, after an ill- 
ness of about a week. Accompanied by 
a delegation from the Times busines* 
staff, the body will be taken to Spring- 
field. Mass.. for interment. 

Before coming to New York Mr. Wil- 
kin* was for thirty-two years with the 
husiness department of the Springfield 
(Mass.) Republican, becoming its adver- 
tising manager. He was graduated from 
the Springfield High School in 1879. 
His father, Ezra Wilkina, had early been 
a printer in the Republican office, being 
one of the "old guard" associated with 
the late Samuel Bowles. 

Mr. Wilkins resigned from the Re- 
publican in 1912. and cam', to New York 
with the Pharmaceutical Era, and the 
Soda Fountain, published by D. O. 
Hayncs & Co., of 82 Fulton street Five 
years ago he went to the Times, and to 
its interests he had since given loyal and 
faithful 



Floyd Wilding 

Floyd Wilding Triggs. a cartoonist 
who had worked for Chicago. Boston 
and New York newspapers, died in 
Stamford, Conn., Saturday, after a 
stroke of paralysis. His home was in 
Darien. He left a widow and two sons. 
He was a graduate of the University of 
Minnesota and a member of Phi Kappa 
Psj and thr New York Press Club. 



<£bttitary 



Wilua m Eoci, father of United States 
Senator Walter E. Edge, died here Aug. 
23 in his 74th year. The funeral will be 
held on Tuesday morning at the home 
of Senator Edge, 170 South Pennsyl- 
vania avenue, this city. 

Mrs. Nellie CuaiXY, wife of Edward 
F. Curley. sporting writer on The New 
York American, died suddenly of heart 
disease Monday at her Summer 
at Glendale, N. Y. She was 43 
old and besides her husband is 
by eight children. The body was re- 



1,514,850 lines 

of ajeerliiing; appeared in THE PLAIN 
DEALER during July, a lead of 2I9.7S9 
line, over the tecond paper. Advertisers 
>b Cleveland hive proven to thtraaelrea 
' (roiri 



The Plain Dealer 

Urtrtl .Wer-in Cirv.tal^i. Between 
Art. Vera *nd Cfiitf. 



LOS ANGELES 

Evening Herald 
circulation 

127,773 

DAILY 
FIRST IN EVERYTHING 
Member A. H. C. 



1953 

Eighty-second street, Brooklyn. 

F. A. Alia, who edited the North 
Shore Advertiser of Long Island for 
many years, and was also connected 
with the Shore Press of Ocean Grove, 
N. J., is dead ; aged, 72 years. 

Gecace M. Law, a member of the ad- 
vertising department of the New York 
American, and connected with the 
Hearst interests for twenty-live years, 
died at his home in New York City. 

Makk Francis Napie*. president of 
the Rcuter's Telegraph Company, died 
at Inverness. Scotland, in his sixty- 
eighth year, from heart failure. 

Chasles P. Downs, telegraph editor 
of the El Paso (Tex.) Times, is dead 
as a result of a fracture of the skull, 
received when he was struck by a street 
car. He formerly practiced law in New 
Mexico and served in the New Mexico 
legislature. 

GrtwGE II. Ai.r«WN, one of the oldest 
*pccial representative* in the advertis- 
ing business, with an office at 23 West 
33rd street. New York City, died al his 
home in Newark, N. J„ after an opera- 
tion for acute appendicitis. He was for 
many years associated with Charles J. 
Billion He is survived by his wife and 
a daughter. His business has been taken 
over by the Franklin P. Alcorn Com- 
pany, of New York City and Chicago, 
the head of that company being a nephew 
of Mr. Alcorn- 

Mas. Elizabeth Weioht Gould, wife 
of Alfred L. Gould, editor and publisher 
of The Whitestone Herald, died at her 
home in Whitestone. L. I., on Saturday. 

Albot Clakk Steven's, financial edi- 
ttor of the Newark Evening News, died 
of heart disease at his home at East 
Orange, N. H. He was born in 
65 years ago and began newspaper 
as a reporter on the Buffalo Express in 
1874. He was editor of Bradstreet's. 
!K«(j-1898; editor of the New York Com- 
mercial. 1898-18 00 ; editor Paicrson Daily 



You can reach 

Albany, Troy 
Schenectady 
one paper 



The Sunday 

Albany, N. Y. 



The Rocky Mtn. News 



The Denver Timeg 

Evening cseept Sand ay 

Two op-to-the-minute Neweoepera 
covering thoroly the reoreeentatlve 
Hone* and the REAL BUYING 
POWER of Denver am) vicinity. 
Psblisbed in thai name plant, but 
duplicating circulation LESS THAN 
FOUR per cent 
la no ettr la Aarerlea la to* dUt! na- 
tion ao aaarsti .lrewn between oalllee 
eatortng- to toe beat and the wore! 
rlenxnta la U»e eoemmualtr. Toe 



•art a*! era tjplraj of the true 

artnt of the Great Waat. 

Tfcav aro the Bator?. XiwaaaJa. 

Liana and OptLmlat atnn pefwt* «f 

Deaver. 

Tka Bowe— eitatUaaed lfj»- to w 
»f tlie etiuotrv'a bait known faille*. 
The Ttmae earrlea BMre aoeertlitoa 
Uan manr <»f tka largeet raetropoll 
lan pbp»™. Both anionic the nation', 
lr.<1er» In ant.minhtl. ertrertlolng. • 
The Wewe ana The Timet roei-h Uve 
reepnnrtre elaeee* and the wealth of 
the Korky Monntvlo reeion — a recloo 
Tleh In agrtrultore. Ntork ralalox, 
OiUilftg. cil ee4 ether natnrnl re 
looreee — where money la shore pteofl- 
fol tcler thaa evvr liefore. 



Guardian, 1859-1901, and went with the 
Newark News in 1901. He is survived 
by his wife, who was Miss Edith May 
Gardiner, of Brooklyn, and two daugh- 
ters and two sons. 

Gcntcc Euan Mills, secretary and 
treasurer of the Newport News Ship- 
yard and formerly a reporter on the 
New York Tribune, is dead, after in 
illness of more than a year. 

Mas.. Edwami Motpatt, formerly Miss 
Amy Oliver, a graduate of the Univer- 
sity of Minnesota and later engaged ir. 
newspaper work in Duluth, Spokane. 
Portland, Ore., and San Francisco, i> 
dead at Santa Cruz, Cal. 

A. H. Stultatb. publisher of the El- 
lensburg (Wash.) Capital, died recent!) 

Samuel D. KnaY, 37 years old, for- 
merly make-up editor of the Chicago 
Daily News, died at Marietta, O., fol- 
lowing an operation for tumor of the 
brain. 

Bt.'BT W- Dav, editor of the Hutchi- 
son (Mintu) Leader, is dead at the age 
of 60. He formerly was associated with 
his brother, Frank A. Day. editor oi 
the Fairmont (Minn.) Daily Sentinel, 
in newspaper enterprises. 

CitA«Lr.s Milleb, employed in the 
mailing department of the New York 
Herald, died Wednesday at his home in 
Roselank. S. I. He was 55 year* old 



The Philippine tobacco crop for 191° 
has suffered greatly from the drouth, 
and as a result the production is ex- 
pected to be from 40 to 50 per cent 
•mailer than last year. 

Queen Helena of Italy is an ardent 
amateur photographer and possesses a 
large collection of snapshots taken with 



The McCLURE 
Newspaper Syndicate 

supplies continuous daily and 
weekly services that make and 



ALSO 

Bit Special FeoMara* on Tbaatlr Tewlce 
ax Laadtm Writers 

Sens tor our complete list and par- 
ticulars of our atar f ~ 
Frank H Slwaood 
aaat Sewed Fee* 

N373 Fourth Are., New York 



Sip? 

reduces to the minimum all 
chance in advertiaung erx- 
pendittirea. 

WALLACa) O. BROOKE 
"rucewke fi.ill.llne.. New lark 

thb roru> I'Aitso.sa CO.. 



New Orleans States 

Slembor Audit Bureoo of Ctrcnlellone. 
Sworn Net Paid Circulation for f. 
Month* Ending April 1st, 191* 

43,701 Daily 

We guarantee Ihe largent wfclu* noeae 
oeltrered e*eDtna rlrealatlon Lo Ihe IreiSe 
lefrltutr of New Orleene. 

T. reach a targe sejorlte at the trade 
HO.C-. i. la tfte local terrlterr the state, 
la IS. inak-al and eeenaeale aaedton. 

flrrnUlloo <lala aont id> re<faMt. 
The S. C. Be.Jtwith Speeial Agey. 

St4e Foreign UepreeejitatWee 
New Tort ttiteago Mt a l^nila 
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Editor & Publisher for August 28, 1919 



URGES CONTINUATION 
OF NEWSPRINT QUIZ 



N. E. A. Asks Congress I* Grant Appro- 
priatiaoa to Permit Federal Trade 
Commiuion to Bring Iu Investi- 
gations Up to Due 



NEWSPAPER WOMEN GATHERED AT THE PROW OF THE NEW 
SHIP "EDITOR" JUST BEFORE HER LAUNCHING 



Victoria, B. C, Aug. 21— When the 
200 odd delegates lo the National Edi- 
toriaJ Association's annual convention 
left for their homes at the close of their 
tour and business sessions in the Pacific 
Northwest they went folly cognizant of 
the critical newsprint situation that now 
faces the industry and determined to do 
their utmost to solve the problem. 

Armed with the latest statistics and 
clear-cut facts on the newsprint situa- 
tion as furnished them in the latest edi- 
tions of Eonat & Published, the news- 
paper chiefs entered into a deep discus- 
sion of the problem at their closing ses- 
sions. 

Alleged profiteering by paper manu- 
facturers was vigorously flayed. 

The resolution in full on the subject 
adopted by the convention follows: 

"W hereas, no good and sufficient rea- 
son ha* been offered by manufacturers 
and dealers for the recent advance in 
the price of print paper announced in 
most paper markets, and nothing to 
justify the current report that a still 
greatly increased price will be demand- 
ed : and 

"Whereas, a hearing will shortly be 
held to determine what constitutes a 
lair price for print paper: and 

"Whereas, the work of the Federal 
Trade Commission, which aided mate- 
rially in 1916, 1917 and 1918 to stop 
profiteering on the part of paper manu- 
facturers and dealers, has been severely 
hampered by the failure of Congress to 
make appropriations sufficient to enable 
•he commission to keep up investigations 
of the cost of production. Therefore 
be it 

"Resolved, that the association com- 
mends the work done by the Federal 
Trade Commission and urges Congress 
to grant additional appropriations at 
once so that the commission may bring 
its investigation down to date and thus 
prevent profiteering. 

"Be it also resolved, that we urge 
every newspaper publisher in the United 
States to eliminate waste in the use of 
print paper and to use all practicable 
me' hods that we have employed to save 
paf.er during the war period and other 
plans that may be found feasible to 
avoid a repetition of the panic of 1916 
and 1917." 



I. 
i 3 



Last Call for Perilling Clipping* 

James Schermerhnrn, publisher of the 
Detroit Times, has sent a circular letter 
o other newspaper publishers as a "last 
rail" for clippings regarding General 
Pershing for the big scrap book the 
rimes will present to the general on his 
n.irn from France. 



Perth Amboy, N. J. 

Most Rapidly Growing City in East 
Thoroughly Cowed by Only Daily in 

Field. 

Evening News 

MMar A. K. P. 4\. A. B. C, A. P. 

Rcaaonable teqoeeta (or trass ialorma- 
lion siren prompt attention 

F. R. Northrop, 303 5th Avenue 
New York City 




Ball and Parry Sound Regions of Canada 
Reported Swept by FlaaMO 

ClIK au>. Aug. 27. — Foreil firr< have 
recenll> destroyed thousands of cords 
of pulp wood in Ontario, according to 
Philip A Payne, of the llrrald-Kxami- 
ncr, who has just returned from a vaca- 
tion spent in the Mtiskoka Lake region. 

For weeks no rain fell in northern 
Ontario and the forest fires devastated 
hundreds of acres. Smoke from fires in 
the Rail and Parry' Sound regions was 
so dense that it enveloped Toronto, 
which is over 130 miles south, in heavy 
hare, said Mr. Payne. Tramps and care- 
less tourists are said to be responsible 
for these fires which were finally checked 
hy heavy rainfalls last week. 



The Newark (N. J.) 

ledger 

is a 7-day Morning Associ- 
ated Press Newspaper and 
is the only morning news- 
paper in industrial centre 
with u million population. 

Morning Edition, 2c. 
Sunday Edition, 5c. 



Summer In 
New London, Conn. 

is the araeon of social activities and hie 
that aiiure , ... lor the ad- 

vSrtlSSff who aeea 

The New London Telegraph 



Advertiae roar tooeU at 4a wn anal 
soil than halm «WV 



JULIAN D. MOHAN. Pr., „vd M «r. 

Repre ir-tt ts* i re ■ 
Piyne Buffi* A Smith, New Yortt— ftottta 
/ M0M Pavnf Co. Chltftafo— Detroit 



FOREST FIRES DESTROY PULPWOOD 




\f KS C.ry C. HARDY, wife of 
*** Congressman Hardy, retiring presi- 
dent of the National Editorial As- 
<ociaiion, in the center, holding bouquet 
of roses, surrounded hy her aides just 
before the christening, the 9,600-ton 
steamship "Editor." named in honor of 
the newspapermen of the country and 
launched before the 220 delegates who 



Buaineai Papers Change Meeting Date 

The Associated Business Papers, Inc., 
announce through their executive secre- 
tary, Jesse H. Neal. that the dates for 
its annual convention in Chicago have 
been changed from October to Septem- 
ber 18-20. The attendance will be 
limited to publishers, except at business 
sessions, one or more of which it is 
intended shall be of especial interest to 
advertisers and advertising agents. 



Publishers : More "Reasons 
Why" you, too, should deliver 
your N. Y. Agency Checking 
Copies by "SAM Insured 
Agency Delivery Service." 

SOME SERVICE USEJU 

Nrw Y, rlc City Record* Aaaericsn 

rimci-American Globe- Advertiser 
Journal World Baltimore Sua 

Globe -Tribone Indianapolia New* 

Poit Telegram Woreealer Telesrani 
Herald Staata Ithaca Journal 

Mail- Eve. Slut ftHda-iamt 
Eve. World-Son Poat Telegram 

Wilni^tao Sioui City, town 

Journal-News Arme Loader 

E»ery Eeeiunf SpringSeM (Maaa.) 

Pklla4a!|*k» Union 
North American Hartford (Conn.) 

Boat™ Timea 
Herald-Traveler New Haven Keg 
Poat-Traaacrlpt iater 
ISernf fee f»U eartaraferj ./ S fV S4 
Sentire.l 

450 Rwek AJ..KY. 7SO5-7W0M-I.S, 



3 OF A KIND 

New England Market 



Merchandising 
Service Department 

To cover the oral effectively yon 

need the other two. 

Govt. Statement lor Si. Mentha 
Eiadtnf April 1st Shown 

301,270 



ai .1 * *t? , 




attended the N. E. A. Convention at 
Seattle. 

The aides shown are : Mrs. J. C. Gil- 
lespie, of Le Mars, Iowa; Miss Mareta 
lllack, of Elgin, III.; Miss Janet Brim- 
blecom, of N'ewton, Mass.; Mrs. G. W. 
Marble, of Fort Scott. Kan.; Mrs. Wil- 
lard E. Carpenter, of Lincoln, III.; Mrs. 
F. H. Roscbrook, of Dixon. III.; Mrs. 



Charlotte Woodring. of Peru. Ind.; 
Mrs. Harry Hillman, of Chicago; Mrs. 
W. O'Dcll. of Tarrytown, X. V.j Mrs. 
Will Wilke. of Grey Eagle. Minn.; Mrs, 
H. C, Hotaling, of Maple tun. Minn.; 
Mrs. Benjamin S. Herbert, of Chicago; 
Mrs. 1. C. Stafford, of Idaho Springs, 
Col. ; Mrs. E. E. Brodie, of Oregon City, 
and Mrs. G. L. Caswell, Denison. la. 



The London Daily Mail offer of £10.- 
000 In the first person to fly the Atlantic 
was first made in April, 1913. 



The North Jeraey Share Resorts 
v* an, ta,lae*i utti amMadailnj a Laeaee 

JdpulatlMi 1hln ewe brfiwe M thple hUSor). 

THE ASBURY PARK PRESS 
Evening 
and 

THE SHORE PRESS 
Sunday 
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a C Hansard lav Card 
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The Dominating Force 

In a minutae taring terrltoey faraooa 
for tta huatla, thrift and proorOTlty 
wbara a nilllloo dollare ara atoewtail 
weekly In wageo. 

The Bridgeport Post 
Standard-Telegram 

Mot only dominate tale Arid, hut tbey 
offer adeeettaera lha Inweet rata obtain 
able In Hew Knalanit Keep them on 

Time tlwt. 

rOBBlON KBfKRRBNTATlVES 

I. A. Kiel*. 

Metrooelttaa >Mf., New Tark. 
John Cleea 

Pooplaa- Oaa Btdg.. Chtenta. III. 
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Pittsburg Press 
Has the LARGEST 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Fereim AivrrtiMt RtrrittoHtnn. 
I. A. KI.E1N JtSnN OLAeB. 
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SUPPLIES & EQUIPMENT 



iTED AND g^O F^ 



SALE 



N. 0. ITEM WILL HAVE 
20-STORY BUILDING 

Almost Entire Block in Buiineu District 
Ii Beina Cleared for Site of Tallest 
Structure in City as Paper*! 
New Home 



DKOi'S SI' IN D AY EDITION 



NlW OntitANS, August 25.— Workmen 
started today clearing a lite for the 
New Orleans Item's new home, demol- 
ishing the American Express Company 
Building preparatory to rearing one of 
the biggest newspaper plants in the 
South. 

The item plant will cover the greater 
part of a whole city block between 
Union and Perdido streets, at St. 
Charles street, with the editorial rooms 
and business offices fronting on Union 
street and the mechanical plant fronting 
on Perdido street. 

This block is in the heart of the 
downtown business shopping and finan- 
cial district or New Orleans, within 
three city blocks of Canal tsreet, and 
within one block of the Whitney Cen- 
tral Bank, Hibcrnia Bank, Canal-Louisi- 
ana Bank and the St. Charles Hotel. 

In the same block are the buildings of 
the Standard Oil Co. of Louisiana, the 
United Fruit Co. and the Masonic 
Temple. 

Capacity Is Doubled 

The Mechanical plant mi the Perdido 
street side of the theater is to be a 
Ferro-concrete, fireproof three-story 
structure, housing two octuple presses 
and a model stereotyping department, 
turning out three plates a minute. A 
battery of seventeen linotypes is to be 
installed. This doubles the present ca- 
pacity of Item plant. 

On the Union street side the business 
office will be housed temporarily on the 
ground floor of the American Express 
Building. The editorial staff will have 
quarters on the second floor. On this 
site the Item will rear a twenty-story 
office building, the highest in New Or- 
leans. The plant will include a library, 
rest rooms and shower baths for the 
employes. 

Circulation Crows 

Since entering its present quarters at 
210 ( amp street in IWX. the Item has 
trebled its circulation. With new issues 
it now has four city editions and two 
country editions daily, with three Sun- 
day morning editions, city and country, 
publishing also Modern Farming, a 
semi-monthly farm paper, and Merchan- 
dising and Ndvertlsing, a semi-monthly 
advertisers' paper. 

"The Item's new plant will give New 
Orleans a newspaper plant better than 
in many cities of a million population," 
says Jamr<. M Thomson, its publisher. 

Arthur (i. N'ewmyer, southern vice- 
president of the Associated Advertising 
Cluhs of the World, is associate pub- 
hsber. Marshal] Ballard is managing 
editor, and Hark Salmon, city editor. 



l)e» Moines News Enlarges Saturday lunse 
to 16 Page* 

Drs Moixaa, la-. Aug. 27— The New* 
has discontinued the publication of its 
Sunday paper. For the past several 
years it has been delivering its daily 
and Sunday issues tu all subscribers, 
both mail and carrier. No special rate 
was made 'to mail subscribers who did 
not desire the Sunday issue. The Satur- 
day paper has now been enlarged to 
take the place of the Sunday paper. 
Carrier and subscription prices remain 
the same for the six issues as they were 
for the seven. 

The Saturday paper is now 16 pages, 
two pages being colored comics, one of 
which consists -of caricatures of local 
persons and events. It also contains a 
number of special feature articles. The 
News ii a Scripps-McRae publication. 
Until the discontinuance of the Sunday 
issue it was the only paper of the chain 
which published a Sunday paper. The 
publishers report an increase in their 
Saturday sales because of the enlarged 
edition. 



EQUIPMENT FOR SALE 

M»tiii>«nM nsder Ikii clsMsncortes, thirty 
ctnt* t" C**nt hr weeds to IW U«#. 



French Pnhlither Acco>*d 

I'.mms. Aug. 24.- Orders have been 
issued ' for an examination of F.rnest 
Judet. former director of L'Eclair. He 
is accused of taring had dealings with 
the enemy in buying newspapers. 



PROVIDENCE NEWS IN NEW HOME 



Base Ball Player Board 
For World Series 

Beit Yet, Inexpensive, Easy t» Operste— 

Shows Evrrr Plsj— 

rUttrr— Fieldrr. rosser. etc. 

No lights, outdoor or indoor proposition. 

trsfil tiy If Eastern N«»»p»pers. 

Sent on Approvsl— Satlsleetloa Gusrun 

ttrd, 6 New Boards AsaUahle for World's 

Series Wire at once. Standard Bsll 

Ptsrrr Corp., George H. Reynolds. Trsse . 

New Bedford, Mass. 

Sprcist Hates given prior to Aug-"«t IS 
withdrawn. 



Removal from Old Building Is Accom- 
plished in 24 Hours 

Piuividence, R. 1., Aug. 25.— The 
Providence Evening News issued its 
ftrsl edition today from its new home. 
The feat of moving the plant from the 
old building to the new was accom- 
plished in 24 hour*. The News in its 
new plant can turn out a 36- page news- 
paper when necessity calls. A new four- 
deck press was on its good behavior to- 
day and the edition was put out with- 
out trouble. 

I-atc in the year the News will in- 
stall a new press which will have no 
superior, it is claimed, for speed and 
accuracy in production. The plant as 
operated today will take care of any 
rapid growth for some time to come. 

-Own Your Home" Is Su Paul Cry 

St. Paul business men have hcen using 
local newspaper space in an "Own 
Your Home" campaign, with a local 
financing corporation making loans to 
prospective home owners. Five thou- 
sand copies of an issue of the Sunday 
Irispatch-l'ioneer Press containing a 
special page advertisement and ex-, 
planatory ankles on home building and 
purchasing were distributed among 
workers by a committee. 

New Soldiers' Publication 

Tlte first number of The Home Sector, 
under which name the A. E F. news- 
paper, Stars & Stripes, is to be per- 
petuated, will be issued by the But- 
irrick Publishing Company of New 
York City. September 17. Practically 
■ tie entire editorial staff of Stars * 
Stripes will be reclaimed on the new 
I'ulilication. 

Fngland's Victory l-oan was brought 
to the imiice Of the Army ol Occupation 
in Germany through the Cologne Post. 



For Sale 

At sacrifice for Immediate acceptance 
— Kestuple Goss pros* with color attach- 
ment, «lKht column*, twelve emu. J1H 
Inch cut: factory rebuilt two yen™ »«o: 
perfect condition. Also aeml-autoplntc: 
pot and pump. This press has been In 
use on the Bridgeport (Conn I P"St and 
can be seen standing. Subject In prior 
salo. Address J. H B.. Box KTI. Doe- 
ton, Maam. 

For Sole 

Republican dally newspaper In the but 
L-nunty sent town In Ohio. Consists of 
New Gom Comet Press, two linotype" anil 
plenty of other equipment. Good loca- 
tion. Rent 135 per month. Free and 
ctear of all indebtedness. PtIco fU.MO. 
IllKKost snap In the Stale of Ohio- Ad- 
dress Prunk H Wilson. JS9 Chamber of 
r'l-tiinierre. Columbus, Ohio. 

Two Hoe Sextuple Presses 

for sale. In excellent condition. Can be 
botujht at ren»"hnMi> figure. For further 
particulars write H D. Bradley, Toledo, 
Blade. Toledo. Ohio. 

Two Model — One Magazine 

In Rood condition, also seven Model-A 
Perfection MedtuI Feeders. Make us an 
offer. News and Sentinel, Fort Wayne. 
Ind. 



NEWS BY ELECTRIC SIGN 



Will Be Flashed from Tall Building 
by Syracuse P.-S. 

Sva.scrsE, N. Y_, Aug. 27.— Up-lo-the- 
mtnute news of the world will soon be 
flashed to the people of Syracuse by the 
Post-Standard every night through the 
medium of a huge "talking" electric 
sjtja to he creeled soon on one of the 
tallest buildings in the center of the 
city. 

Operators in charge of the sign will 
he in direct communication with the 
different news departments o( the Posl- 
Standard, and the news will be flashed 
En letters several feet high. 



» ,11 Give Drinking Fount; 

The Houston Press Club has started 
a movement to place several drinking 
fountains on the streets of Houston. 
Contribution boxes have been placed in 
various prominent parts of the city. 
Knrico Cerracchio. sculptor, will model 
the fountains, without charge. John H. 
Kirbv. who was recently appointed state 
chairman of the Salvation Army cam- 
paign, hits offered to install mic foun- 
tain. 



FOR SALE 

Hoe Matrix Balling Machines in food 

condition. 

Can be shipped at once. 

Scott Fist Piste Casting Boxes cssu 

plates 18 n M Inches. Send for prices 



WALTER SCOTT A COMPANY 
Plsinfield New Jersey 



Take It To 

POWERS 

Open 24 Hours out of 24 
The Fastest Engravers on 
Earth 

Power* Photo Engraving Co 
154 Nassau St_ Tribune Bldg. 

New York Cily 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 

Boacnn PHrttiKirxh Kansas On 

New York Cleveland Denver 

Philadelphia Dctruet Lot Anacira 

balttcnuee Chicago San FraDCiaco 

Richmond Ctncinnatl Portland 

Atlanta St. Louis Spokane 

Buffalo Minneapolis Winnipeg 



Print.!!* Planla and BuaJewas 

BOUGHT AND SOU) 

Printers* Outfitters 

Americas TypWu traders' Products 
Printers end Boekbisdere Machinery ef 

Every Description 
CONNER, FENDLER * CO. 

M Hnam.n St. NlS YoTs Olr 



$1,000 FOR NEW DAILY'S NAME 



Doldc Ford has started the Stratford 
(Cal.) Observer, in Kings County. 



It l» Offered by Newspaper Thai Sum 
September 1 

Pasapena. Cal. Aug. 27.— F. W 
Kell'»gg. publisher of an evening nesi- 
paper that will start publication in Pass- 
dena, September 1, offers $1,000 fir l!* 
best name for it suggested by any resi- 
dent of the city. A complete newspapc 
plant has been installed, with a pros 
capable ><f printing, folding and roufifn! 
24.000 16-page papers an hour. 

F. V. Rnnynn is managing editor 
and Arthur K. Wyalt business matiasr 



Google 
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CLASSIFIED ADVERTISING COLUMNS .i^^^ 



7 f rprngk Ike eUi$iAea coimmtu *t Est to t ft PriLtsHit vps may And a bnyrr tor mm? 
H^f/itJ meekmrnrAl *q*\f**t*x io* sMw"* ymm ••ozt «* P*ti**t *ted. A "For S*f* md it 
ttri'tx trmu ft* Imt wov tkuj tu** imtm rata jp^rr'unf wktch n#v mrrtrty *tirmUt$ etormg* 
rotfm — omd tsrWii wf-uld be oi f«J set-nee to to—rbody rlif. 



A$\ ertutm'ntt 

Ctnti fer line. 



SITUATIONS WANTED 

.efavrrloessrali sailer lAif cltuMcHe*. Itm 
■cflM fee lias. <u<* tniertuw. Cs«»l n» 
srueirl It «*# lint. Ftr ln»ie 
ui le wrrf SO mnit. two isM err aenj 

Mr. Pnbliaher or 
RuMnm Manager 

Ars you satisfied with your present circu- 
lation* I>o you contemplate * campaign 
fur ln,-rs*se«5 huslneas this full? This Is 
vour opportunity to engage the services 
of an expert to direst the energies of your 
circulation department Over fifteen years 
as circulator on morning arid evening anil 
Sunday papers east and west. Esperlenecd 
In ever) form of circulation development 
among newsboys, rarr'.ors, and city and 
country dealers, Wlds aspcrtence In i 
K D. work and contests of every descrlp 
tlon. Am seeking pennsnent connection 
j*a circulation director, but would conslov 
pro|x>sltton for special work In any de- 
partment Address A-SSH. care of Editor 
and Publisher. 

Advertising Manager 

Married man, 2? years of age. with twelve 
>ears thorough training and unquestioned 
success on two l>ig tlnUies, is open to 
heur from siune publisher ri-garrllng a 
l.M>st:lon as advertising miiriuKer Am un- 
usuully resourceful, a good *«lf*man and 
. opywrlt.r. know how to handle men and 
net tli- moat out of them. Am employed 
;it present and can funilah artll cOge i..f- 
. rentes as to chanicl-r and atilllty A.l- 
<Ir. »» A-K51. care of Editor and Publisher 

Advertising Manager 
mid Solicitor 

Young rnsn is years old, rnarrled. fc years 
r-\p*-rlence. desires position as manager 
af advertising department, write copy 
that gets business nnd new ac<s>unta. 
Position must tie permanent and have 
Kood future. Pr, 'erenee given Western 
States, Address 1*. O. Box 370. Chippewa 



Advertising Manager 



•'iftecn years" experience, wishes position 

with entire charge of foreign and pK*al 
tidvertlslng Write ourrilielllng copy Can 
sell and hold new accounts and build up 
classified. References Addri 
care of Editor and I'ublLsher 



< Justified Manager 



tlsfaclory bi 
0 years successful ex 
A -MS, care of Edits 



the business end of a new dally publica- 
tion or reorganise and place upon a pro- 
cessus footing a tiou-wtlsfaclory busl- 
riei«* end i.lver 3u 
pc-nence. Addr 

i.-il I'abllsher. 

Circulation Manager 

That la knttatlve and hus the "pep." Uses 
i rlne comb to clean the territory 1-lkes 
strong competition, and knows how to get 
and hold the limit substantial list. Practi- 
cal experience In all brandies of circula- 
tion w.ifk on large and small dallies. Very 
successful In handling carrier boys and 
agents A systemattxer and producer that 
stops the leaks and gets results you want. 
Married Want perma nent position. A 
No 1 reference*. Can come at once. Wire 
or write Circulation Manager. Box M, 



N. 



pcrman and Editor 



it reporter who has demon- 
strated ability as political correspond- 
ent and editor Is home from overseas 
duty with Sixth Marines and available 
for responsible work. Personal record 



_ portion eity of about ».<H» In 
antral ititw. University rraduat*. 
marrlwl. Nine yram' exrwHenr«. (5o*m1 
p..r*-i,ml ailiirrnt) and rimrncEir. Can 
•Mine at one at rtrht tulury Ad<lrvHa 
t'nri* of Kdltor hihI 



<iircu]ation Manager 

Yuuna man with llfelimr vxpmrir-nc« In 
■c.rculatlon work temporarily IocaIihI, rj«. 
4 Ire* pprmnnrnt plm^, Recently dls- 
*harK*Hl from mltflary »ervic«. Hr»t of 
T«?ferenc*B from former cm ploy or* Ait- 
dress A-Blft, c»r« of Editor and Publisher. 



SITUATIONS WANTED 



Publinher or General Manager 

S^il- nf putter of which I have he#n pub- 
llaher In city of U.wti for four J'^rp, 
mukes me applicant for position «m pub- 
lisher or Ri-ncral manaarer. It sold for 
tri'hlf» prlre puld when I took charite In 
r»t' In that tfmr* I morr than doubled 
volume of bUHinfMN and doubled elrcoU- 
tlon In field where they wild it couldn't 
be done. Want ft chance to build another 
ri-iil newspupen 1 know circulation, ad- 
\ prtlsinjc business munaftrment unu ed- 
Itorlal work. <*n>unded in etticlent 

in-lli i.l ». >•( (ffttli if tin' ^l,i-■lr..■^^ j:h1 

hundhng 11 mont »*<ie|M-mb^»lly T iVraon- 
atly know how lo do ev^rvlhlnx in ih«> 
plant nnd not too proud to do It. Fif- 
Mtn years' experience dalllt-s and week- 
IU<» Now 35 years old. full of < nenr>-. 
ambition, uiih pinny of lnutKlnutlon and 
the bkiriK and ability to work hard. 
That's why I net loin of work from my 
helper*. Some owner or publmher who 
snstttfl to hln>* a different kind of man. 
and who lottf an opportunity to offer to an 
unufunl "hired" man. should wiltt- me. 
At liberty S*ept. 3». If >ou know a pub- 
lmher who WiintH the kind of man here 
described, tell him about this ad. Write 
.-me of Kdttor and IMbllshcr. 

Copy Editor 

wishes permanent position In New York 
or Phliadalphla; XT yearn old. collcfe 
fraduate. v*n wrlta heada to ault your 
style; will come on probation, C. J. T., 
oare Editor A Publisher. 

Cartoonist 

Young man wants position with Western 
dally— hut best reference*— political car- 
toon* and eomirs. Address A-Stl, care 
of Kdltor and PublUhor 

Writer 

iHKin to locate in I*o* Artfnlns, seeks 
newspaper syndicate «ml trade Journal 
a*9ls;ntr.ents for southern California, 
Hroid experience In feature work and 
oorrespondeni'* from Kurope. Mexico. 
Japan and this country, spei'UII*lnjr in 
automotive and mechanical topic*. Ad- 
dress Box 33*. Hotel Stevenson. Detroit. 



or Stcreotyper 



deeilrea oonht-cilon on live newspaper In 
Middle States. Had training from aollc- 
itor up to manager on one of the targost 
:n«*t-Dpolltan dallies. Also had display 
training and underjitatiils fully the jranw 
of .i>Iume, rvsilll* ^ ml d»-\ *>lopttirnt of 

a«<*ounts TooiiK man and anxious to 
locate on paper with a future. Jl lakes t 
Of recommendations. Address A»M. 



Special Engagement 

Newspaper business manager will enter- 
tain special engagement to organlie either 
end of a i 



Wonted— By a young man. position a* 
prr-Msfitan or stemtyper, Will work cfrin- 
oinallon lob on small paper, ti year* 
old. with 23 month's overseas service on 
The- i*ttir* and .stripes. Kxpertenctd on 
14- page <:•>»* and Implex Flat Bed. Will 
ciuri for r»-.HHom.hb' salary, Andreas 
E L 5.. care of Editor and Publisher. 



Editorial Position 

with Farm paper with right ideals. Can 
aid In building up pupt-r. Formerly ed* 
Hot. on« of the .standard Farm Paper*. 
Va i m ai<d tiu»liu>s* 4-xi»»-rlenee, Will give 
full Information to right -ort for details 
of position and opportunity. Ad " 
A-M>. cure of Kdltor and I^ihilaher 



Cartoon i»t 

Curtooniat. young man experienced on 
comics and cartoons, desire* employment. 
Humpies fuinlshed up^tii reniuest. Address 
A-*20. care of Editor and "* 



Thoroughly Trained 

newspaperman. Twelve years reportorla.1 
and editorial wishes desk position any- 
where Prefer place where hard work 
and ability will count. Am In the prime 
of life. State position and salary first 



Editor 

Editor, fully competent to take charge of 
and build up editorial department of dally, 
now employed, sank* change. College 
man, eleven year*' experience, without 
backward step. Not a cheap man but a 
good one. Versed In all department*. Ad- 
dress A-81S, care of Editor and Publisher. 



HELP WANTED 

ddsWrtiMaMstt ".Or tdir rfmnncsrios rvnrr 
•it rrsir Crr tsr. Oast lit word, Is lit 

liar. 

Correspondent* 

At state innltols and prlriilnsl <>ltlra tot 
loading wtrrans n. wsimtirr. 0,w,d sister 
riiti-N Kx-aervk'p mrn and mrmbrrs vsta 
"nrnnliutlons prrfcrrcd. Klne sld*i lino 
far live newspapermen Address slating 
qualllKatlnna. NV»s Kdltor. Tile Stars 
i Strip*!.. Metairott Hldg.. lllu K St.. 
N, W.. Washington, D. C. 



Opportunity 



If you have $1S.OOO or more In cash and 
some financial backing coupled with 
newspaper horse sense I ran dellvsr to 
you absolute bond and st.i<K control In 
a Southern newspaper 1,,,-aled In a grow- 
ing c!tv of 311 <im where a real newspaper 
la needed. I'tant modern and well 
•Quipped Recently organised And ivew 
ode effective Address A-847. 



Col. Smith's Death Marks 
Passing of Celebrity 




Th« death of Colonel Nicholas Smith, 
son-in-Uw of Horace C.reclty and father 
01 the late \ixola Greeley Smith-Ford, 
has hrousht forth many stories uf hi» 
wonderful personality and his own ex- 
periences in newspaper work in the Mid- 
die Wait 

-MihouRh bum in Shelby county, Ken- 
tucky, Colonel Smith saw the great light 
Oi emancipation and was the first man 
in hi* State lo cut the bonds of his 
slaves. 

In all of his six feet three inches of 
heiuht he radrated personality. Thatched 
with a veritable mane of hair which ri- 
valled tlie shimmering whiteness of 
driven snow, he was the center of at- 
tention wherever he went. People 
turned and siared at his wonderful phy- 
sique and Apollo-like profile as he 
passed. 

Having- graduated from Dartmouth 
Colleue and received his LL.D. at Har- 
vard in the class of '59, Colonel Smith 
started the practice of law in the office 
of Hutu* Choale. When the clouds of 
war obscured the sun in the days of "61, 
Colonel, Ihen just plain Attorney Smith, 
cast his lot with the t'nion and was 
made a Captain of the Nineteenth In- 
fantry. He was soon made Colonel on 
die slaiT of (irrxral I'remont. In his 
youth he was ihr most intimate friend 
of Senator "Jim" Ijnc, first United 
Slates Senator from Kanvas. 

\\ hen he boughl the Lawrence (Kan.) 
RrpuMieajl, he devoted lhat newspaper 
almost exclusively lo the praising of his 
frend. "Jim" 1-anc. 



The almost childish simplicity of his 
wonderful nature was shown in his utter 
hatred fur evcrythinit with a tinge of 
hrastiiadono or arTccialion. and especial- 
ly slrortg was his aversion lo snobbish 
social artairs 

So ironic was his wit in handling any 
siluaiion that he devoted an entire col- 
umn in the Republican one day to the 
wedding of his negro cook. Under the 
heading nf "Society News" he ran the 
story of the function in minute detail, 
described the blushing bride, what she 
wore, who her jnrcnts were and then 
went into a long description of the 
"gowns" worn by the maid of honor, the 
bridesmaids and then the guests. 

The social set of I-awrence gasped. 
The Colonel smiled, and that was the 
first and last "Society Column" that ever 
appeared in his paper. 

Married Greeley Daughter 

He married his first wife, who was 
Miss I.ucinila Pope, in the lale sixties. 
She was a noted Southern beauty and 
died shortly after their marriage. Ill 
1875 he mairied Miss Ida Greeley, eldest 
daughter of Horace Greeley, It was 
during their honevmonn abroad that he 
was acclaimed the handsomest man who 
had ever been presented at the Court of 



Democratic weekly ef a far Vest 
county taat paid owner $3,675.80 
In yew gading April 30, 1919, for 
his personal effort and income on 
ta« inTMdaent. Can be bought 
for $S,jflO s $ t t,, 1 00 cfeih ncce wary. 

Proposition S. Y. 

Charles M, Palmer 



22S FIFTH AVE. NEW YORK 



CONSOLIDATION 



il the recogmied roule to l»rg« 
returns la nearly every line oi 
commercial industry 

We believe that publishing prop, 
erties offer one of the most at- 
tractlr. ol all the fields lor merger 
aad consolidation. 

We hare s record of remits in 
this difficult work lhat you should 
laves tigsts. 

HARWELL & CANNON 

V ess/rap er ana Alafiuise Preprrtiti 
Times Building New York 



St. James. The Colonel, clad in the rcg- 
ulation court costume, made a <tunnin£ 
figure as he bowed in true courilikt man- 
ner before Queen Victoria. The Queen 
glanced at ihe man before her and held 
out her hand. 

"He is the handsomest man ever pre- 
sented in my court!" exclaimed Her 
Maicsiy. She was nol alone in her opin- 
ion, for he soon sained the reputation of 
Ixing the handsomest man in America. 
His wife died seven years after their 
marriage One daughter was the late 
Nixola Greeley Smith-l ord, the noted 
writer, who died March 9, 1919. 

Famed as Lecturer 

Colonel Smith was famed nol alone 
fur his masculine beauty but for his 
witty and serious lectures His favorite 
talks were on ihr "Labor Quesiion," 
"Tramp.-" and the '"Inconvenience of Be- 
ing Named Stniih." 

The Colonel was a close friend of Tom 
I'latt, and was mainly ihrough his in- 
fluence appointed consul to Three Riv- 
ers. Canada, and later was sent in the 
same capacity to Liege. Belgium. He 
was appointed Minister to Greece by 
President Johnson, but the appmnlment 
was never confirmed. 

fie was a versatile and prolific writer 
on many subject*. During the last ten 
years he had bem practically in retire- 
ment. 



TEACHER FILES LIBEL SUITS 

Asks 150,000 Each from Portland Ore- 
garden god Astoria Morning Astorian 

Portland, Ore . Aug. 27.— Merrill F. 
Hanville, formerly principal of an 
Astoria school, has filed a libel suit 
asking $50,000 damages from the 
Oregonian. The suit is based on an 
Astoria dispatch in the Oregonian which 
the teacher charges characterized him as 
generally undesirable. A similar suit 
and for a like amount has been filed by 
Hanville at Astoria against the Morning 
Astorian, 

Hanville was recently fined in Astoria 
for alleged assault on the superintendent 
of schools of that city. 



H. C. Hamilton, for several years 
sorting editor of the United Press, has 
•signed to hecotne a member of the 
sporting^deparimeflt of the 



Cleveland Plain Dcali 
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ADVERTISING ONE'S 
OWN PAPER PAYS 



did you ever think of it. and isn't it 
worth telling at some time through your 



If You Fail to ProeUim Its Good Points 
Don't Expect Reader* to Do This, 
David DeHaveu Tell* North Da- 
kota Publisher! 



"If you are a newspaper publisher and 
fail to boon your own paper by adver- 
ting it* good points, you can expect 
very little boosting from the com- 
munity," said David DeHaven, of 
largu, X. D.. resident manager of the 
Western Newspaper I'niori, in a talk 
before the North, Dakota Press Asso- 



Vbf |M|M"1I!<M vt tans U*(l![il pro 
ar^salra J-wlafc IHiWPrl Wear Tar* 

THE DAY 

and 

THE WAUHEIT 



tl,|r f m-Ilcm b tk* JIWM Mi 

T»W National Jnrith Daily 



Serial Storiea 

"If you arc printing serial stories, and 
are running two or three, or possibly 
more of them in a year, did it ever occur 
to you tliat in this one feature alone you 
are giving your readers more than the 
value of the subscription price' If the 
reader goes to a book shop to buy one 
of these stories, he pays about $1.50 for 
it. If you are running, say, three in one 
year, they represent a reading value of 
$4J0. Why not mention it in your 
paper ? 

"Talk about your different depart- 
ment* and let the fellows out in the 



country know something about what you 
are doing in those departments. Say 
something about the features that arc 
prepared by individuals whose names 
appear in connection with such depart- 
ment? and tell something about these in- 
dividuals. Tell your readers who they 
are and ju*t why they arc capable of 
preparing the material for your paper. 

"In the same way, talk about the thor- 
oughness with which you cover your 
country and your community, the selling 
power such a circulation as yours rep- 
resent*, the various lines of 
disc the people of these 
are buying and how these very folks 
can be reached through your columns by 
means of advertising." 



"The publisher of a newspaper has 
two things to sell— reading matter and 
advertising space, and of these two, the 
lust is by far of the greater importance. 
On your ability to interest your readers, 
depend* your subscription list, and on 
your subscription list, the amount of ad- 
vertising space that you will sell. You 
well rcalirc the importance of circulation 
when it comes to appr<iaching a pros- 
pective advertiser, li in for this reason 
that competent authorities, such for in- 
stance as Stanley Claque, managing di- 
rector of the Audit Bureau of Circula- 
tions, and Jason Kogers, publisher of 
the New York Globe, pronounce adver- 
tising a newspaper by-product 

'As reading matter, you have for sale 
to the prospective suiiscriber your local 
news items, your country correspond- 
ence, your editorials, your state and gen- 
eral news, serial sluric* and other forms 
of fiction, and general reading matter of 
an informational and entertaining char- 
acter, including illustrations, comics, 
etc. 

Proclaiming hulrrprise 

"If you have covered fifty-seven news 
events in this week'] issue, tell that to 
the public instead o( expecting that they 
are going to count them. If this is more 
new* events than were covered by any 
other paper that comes into competition 
with your own, tell the public that in 
your next edition, but without neces- 
sarily mentioning the names of the pa- 
pers. Isn't the fact that you have had 
enterprise enough to put one over on 
your competitor worth advertising? 

"H you have some important story, 
call thr public's attention to it, and espe- 
cially you should have one that other 
papers in your locality fail to have. 
IWt leave it to sour readers to find 
•t out themselves 

"Tell the public li w many corre- 
spondents you have throughout the 
county and surrounding counties, how 
many news items these correspondents 
have contributed in a v eek, in a month, 
etc If you are setting your paper in 
tieht point, with one point leads, yon 
are giving the readers 1000 words in 
every twenty inches, aw\ in the amount 
ciiuiva'ent to the contents of a fair-sited 
hook in every 100 columns. The average 
Mx-rolumn. eight-pane paper published 
.„ North Dakota, will give its readers 
the eipiivaleiti of one book eat 
hut do the readers no think of 



LETTERS OF AN EDITOR TO HIS SON 

/ffrom J tx months ago a young newspaperman undertook the managt- 
i"f»l of a somewhat Mow going country tou-n doily. His father, an ex- 
perienced rdiior, hat written him many letters of practical advice. EjWToa 
& Pl-misiiek has secured extracts from these actual Utters for publication 
in seitrai chapters, the fourth of which follows: 



TO speak of mixing a sense of hu- 
mor with a sense of dignity sug- 
gcts combining oil and water, 
but nevertheless 1 am going to advise 
something of that kind in the conduct 



Uy dignity 1 mean that feeling of re- 
sponsibility that the editor must possess 
as to his paper, his community and him- 
self. Time was, not so long ago, when 
the editor was in the habit uf referring 
to himself in slighting terms, speaking 
of his poverty, his difficulties and his 
unhappy lot in general. He did not 
mean ail he said, his purpose being per- 
haps to be humorous, and yet he was 
in a way |he victim of sell-pity. You 
have no doubt heard of small editors 
who made pathetic appeals to subscrib- 
ers to pay up. or tu advertisers for 
business, or to the people to support the 
paper lest it fade away. But news- 
paper men do not do much of that any 
more, even to be funny, for they have 
been shown that a community will not 
long support a paper from a sense of 
pity or a sense of duly. The paper 
must show itself worthy of support, or 
it had better fade away, 

Perhaps you get something of the 
idea of maintaining dignity, but here is 
another example Some publishers 
have been known to beg for advertise- 



Food Medium 
of 

New Jersey 

Trenton Times 

A.B.C. 
2o— 12c Per Week 

KELLY-SMITH COMPANY 
X Filth Avenue Lrtton Beading 
NEW YOBK CHICAGO 



Canadian Pre** C lip ping t 

Tba prcbtra at covvrtof Mi* Oaeadaso 
n*M Is uewarae by obtaining III* 
••eric* at 

The Dominion Press 
Clipping Agency 

whlra ll'ra til* clippings «e si] matters 
at lateral fm !•«. ortolan Ui mr M 
p»r real. «rt Its. Baw.paM*. tu! pebllea. 
(Stop * CANADA. 

We anrer rwr fwil tit f.aaa&a snrt 
N*wro*n»6tan4 st nor bead «Ara, 
74-76 Church St, Toronle. Can. 

Prtta of aerrlea. regular proas rtlajrinS! 



Trada and K 



ments. offering space for almost 
nothing, with never a word to prove 
that the advertiser would get full value 
for his money. If you have not already, 
you probably will encounter the mer- 
chant who arts as though he was doing 
you a favor to take space, doling copy 
out as though it was alms. You will 
be far better off without business given 
in that spirit, as you will be weakening 
yourself, unless of course you are in- 
tending to prove to the advertiser that 
he is w rong, that his advertisement will 
bring returns. The best way to deal 
with that man is with dignity, and 
offensively, but with the Intention of 
demonstrating to him that you are not 
a mendicant, lie would scarcely beg 
you to buy a suit of clothes for the 
reason that the landlord was threaten- 
ing him. and moreover, you would not 
buy. 

Makbg a Paper Good-Natured 

Now what about the scn<e of humor? 



The New York Times 
INDEX 

Siimnmrixcs) lOft.fDO current event* 
j year, pubtiihed in The New York 

Tune >- 

'Thai, art issued alptiaJirlically. 

giving lh» dale ot publication. 

' A mailer krr »n«! Indra to all 
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Someone has said that the cardinal sirs 
of journalism is dullness, and he was 
aliout right, although no one would ad- 
vise that the newspaper should be a 
Your readers have enough dull 
care without your adding to it, so make 
a point to give them the necessary touch 
of humor and gayety when these quali- 
ties may be found in the news and the 
editorial. This humor is not to be 
dragged in by I he heels of course, must 
not be unnatural or mean -tempered, but 
just kindly, happy and good natured. 
Steer clear of mere ridicule and sar- 
is not humor at all. I 
am not referring to the so-called funny 
department, but to the importance of 
having the whole paper touched with 
the saving grace of brightness and light- 
ness of touch, without, remember, try- 
ing to force humor where it Is not and 
where it should not be. Just keep your 
paper and yourself human. 

But— there is always a but— hit hard 
when hitting is necessary, for the editor 
is something more than a good natured 
fool. 

Now please remember that the editor 
can keep his dignity without bending 
backwards and without keeping his 
head in the clouds all the time. He 
should take himself and his business 
seriously enough to convince people rhat 
he is deadly earnest, that he respects 
himself and his vocation, and means to 
succeed. And at the same lime he can 
net out a better paper when he has a 
sense of humor, and he can get out of 
many an unpleasant situation if he can 
find some humor in it. Hence dignity 
find some humor in it. Hence, he is 
able lo combine dignity with humor ami 
make ihe combination effective. 
I To be enntinuei i 



BUFFALO NEWS 

EDWARD H. BUTLER 



"The only Buffalo newspaper 
that censors its advertising 
columns. Muny of our adver- 
tisers use oor columns exclusive- 
ly. The above is one of the 
many reasons why." 

MEMBER A. B. C 

Foreign Advrrtuing Rtrmmtativti 

kelly-smith company. 
™ev1%oTk* 



We can increase your bus 
yen want it increased. 

You have theogbt of press 
lags yourself. But let as lell you 
how press clipping can be made 
a baeineee-buildrr for you- 

BURRELLE 

145 Lafayette St., N. Y. Chjr 



Hemstreet's 

PRESS 
CLIPPINGS 



Avenue at 45th Street 
New York 

— , 
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"Down East"-That's Maine!! 



SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

MVSSACHI SETTS Population. 3,605,522 

2,500 10,000 

Circulation lines lines 
Mo si on Advertiser and 

Amdiran lS> 365*60 JS J5 

Boston Amtrirm I E • 301,2?0 .40 .40 

Boston Globe iMF.) 293.781 .30 JO 

Boston Globe iS " 329.181 .35 J5 

Boston Port 'Mi 459*03 .45 .45 

Boston Port i.8.» J67J074 -»5 JS 

Boston Rerord 'E» 50*50 .15 .15 

Boston Transs-ripi . . . IE) 29*20 .20 JO 

Fall River Herald . . . . I F.I 9,119 .025 .025 

Filrbborg Dail) Neiss.iEi 5*05 .025 .025 

Filcbbura Sentinel . - lEl 6.912 .025 .017BS 

•HaverbillCette ..(El 13*19 .035 JW5 

I.ynnllem (El 1S.121 M .0333 

L>nii Telegram- 

New. ' K*>) 15,000 .04 .04 

Lowell Courier- 

Cltlaen < ME) 16.780 .035 *35 

New Bedford Standard- 

I ME) 26,674 .05 .05 

I El I8J55 Mi *4 

MAINE Population, 762,787. 

,d Eipres. (El 2W63 .06 ..045 

Portland Telegram ...iS\ 21.816 .045 .033 

RHODE ISLAND— Population, 591,215 

Pawtueket Times ....< El 23.752 .06 .04 

Providence Bulletin. ..<El 55.300 .12 .12 

Providence Journal iM'S l 32.082 X75NO .075*10 

Providence Tribune . .i El 28,156 .07 .07 

Westerly Sun 'El 1,223 .02 .015 

Woonsocket Call- 
Reporter (El 11388 .04 .03 

VERMONT Population, 361.205 

Barre Times 1F.I 6,765 .0214 *l 13 

Buxlington Daily New.<E> &\200 .02 .02 
Burlington Free 

Pres. iM) 10,489 .025 .025 

CONNECTICUT- -Population, 1,114,756 
Bridgeport Post-Standard- 

Telegram lM«E> 45,463 .095 .09 

Bridgeport Post iSl 1 3,205 .045 .04 

Hartford Couritnt . .iMSl 24.745 .06 .05 

Hunford Times IE* 36,055 J>7 .07 

Courier i.M) lS.lOlt Jit .035* 

New Haven Register. (E> 26.9S9 .065 .05S 

New London Da, IF.) 11*36 ,03 .025 

New London 

Telegraph (M) 4.830 .0128 

Wsirrbury 

Republican <MSI 10.762 -035* 

'Rate on 3 r >00 lines. 
Government Statements, April 1st, 1919. 
J A. B. C. April 1st, I9IV. 



Maine, with its "rock-bound 
coast," giant "woods," and 
habit of "going up to Boston." 

All New England is proud of 
Maine, and Maine is proud 
of all New England! It is the 
choice territory for New Eng- 
land's wholesale endeavor, 
where good things never go 
a-begging, and where they 
produce a-many good things 
for themselves and the bal- 
ance of the country. 

And you can say of national 
business as is said of elections, 
"as goes Maine, so goes the 
COUNTRY." 

You have a pick of first class 
daily papers to start with in 
Maine advertising. Why not 
BEGIN in Maine NOW! The 

all-year-round population is on the 
spot and thousands of vacationsists, 
at the shore, by the bcaehes, and 
tramping the big woods. Send along 
your salesmen, and get your adver- 
tising started in time. 



For Maine Leads The Autumn Buying 

Digitized by Google 
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INTENSIFICATION 
DOMINATION and 
CONCENTRATION 



are three factors of greatest importance in any large national 
advertising campaign. All three factors can be achieved most 
positively, most effectively and most economically through news- 
paper advertising. 

Even in the case of small and limited campaigns the advertisers 
can build more solidly and more positively by applying these basic 
principles to smaller areas, city by city, and section by section 
through newspaper advertising. 



Take New York City for Example 

The New York Globe sells 180,000 copies a day. 94% within Greater 

New York and ten miles around it, which is used hy general adver- t)UC« 

tisers at less than the one-time rate of per line 

In the whole State of New York the most largely circulated general 

medium sells only 200,000 copies, probably slightly over one-half of ^ A-00 

this in The Globe's territory, for which the advertiser must pay for AU 

the whole 2,000,000 circulation all over the country^ per line 



f£Z THE NEW YORK GLOBE IT? 

JASON ROGERS, Publisher 
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Facts About Fiction 



Newspapers know the value of fic- 
tion, particularly in making a well 
balanced Sunday paper. But news- 
papers habitually run second rate 
or second hand fiction. They have 
allowed magazines to corner first 
run stories by first rate authors. 

The Chicago Tribune is undertak- 
ing to change this situation. We are 
purchasing fifty-two of the finest 
new short stories obtainable from 
the foremost writers of English. We 
are paying from $350.00 to $2,500.00 
each. We are having these stories 
suitably illustrated by artists of dis- 
tinction. 



One of these "bell-ringers" will 
appear each Sunday for a year in 
The Chicago Sunday Tribune, be- 
ginning September 21st 

The first thirteen writers scheduled 
are: Will Payne, Holworthy Hall, 
Vingie B. Roe, Frederick Orin 
Bartlett, Richard Washburn Child, 
Elizabeth Jordan, Jeannette Lee, 
Mary Synon, Bruno Lessing, Sax 
Rohmer, Dana Gatlin, Clarence 
Budington Kelland, E. Phillips 
Oppenheim. Other writers of even 
higher reputation than those named 
will be represented in later stories 
of the series. 



For rates on this remarkable series of short stories, wire: 

The Syndicate Department 

fffl THE WORLD S GREATEST NEWSPAPER?^ 
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PENNSYLVANIA 



Pennsylvania Daily 
newspapers produce 
profits for Pennsyl- 
vania retail merchants 
who use them regular- 


The 


Pennsylvania Retail 
Merchants cooperate 
with National Adver- 
tisers through Penn- 
sylvania daily news- 
papers' advertising 
columns. 






\ Eternal 

\ 


Triangle / 


\ 

■ ■ \ 


Pennsylvania people, 
reading daily news- 
papers published in 
Pennsylvania keep 
posted on buying 
products of all kinds 
from day to day. 





Place your proposition before 
Pennsylvania people through the 
columns of the daily newspapers 
that get into their homes every 
day. 

Tell them, not only of your 
product, and how good it is, but 
tell them of the merchant they 
know in their town who can sup- 
ply them with the goods you want 
them to have. 

Localize your advertising through- 
out Pennsylvania and get results 
beyond anything you can get 

through the expenditure of anywhere near 
an equal amount of money in any other 
kind of advertising. 

Cooperate with those whom you want to 
cooperate with you. 



Circulation 

Allentown Call (Ml 12.175 

•Altoona Mirror (Ei 23,676 

Altoona Tinw. <M» 14.940 

Helhlehem Globe (El 4.76* 

•Che.ier Tim*. « Republican (M & E>. 144 77 

Connelleville Courier (E» 6,988 

*Ea«on Expron (E> 11,096 

Eajlon Free Pr«« (El 15,45$ 

Erie Herald <E> 8,652 

Erie Herald (S) 8,491 

Harriibura Telegraph (E) 28.910 

Johndown Democrat (M) 9,841 

Johndown Leader <E> 8,039 

Lancaster Intelligencer 8c Newt-Jour- 
nal i M « El ajou 

Lebanon Dallv New.. 8449 

New Ca.lle New. (E> )J,4U 

Oil City Derrick (Ml 6.1 J5 

Philadelphia Record (M> 123477 

Philadelphia Record lS> 131,680 

Pittiborith Ditpalrh (Ml ) J 

Pill.blirah Di.palrh (SI J 54*1" | 

l'oll«»illr Republican CE) 10.797 

Scranlon Republican (M) 27.130 

Scranlon Tiraen (Kl 36361 

Wert CheMer Local New« <E) 11,926 

Vilket-Barre Time-Leader (E) 19.376 

'Williuntport Sun (E) 16,110 

York Cimtc (M) 1 5,026 



2,500 
line* 
.03 
.04 
.02S 
.MS 
M 

ms 

.02 

.0285 

.02 

.02 

.045 

.03 

.015 

iB 
.0179 
.025 
.021 

.25 

js 

.12 
.19 
.04 
.08 
.08 
X3 
.05 
.05 
.03 



10,000 

linei 
Mi 
M 

J025 
Jt25 
.03 
j025 
M 
.0285 
M 
J» 
.045 
. MS 
MS 

.05 

m 79 

j025 

.018 

-2S 

4S 

M 

.14 

.03 

.07 

.07 

.03 

.035 

.035 

.03 



Total 



.67a,KI>2 1.M2J 
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•A. B. C. etatcraent April Int. 1919. 
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Philadelphia 



r 



Edward James Cattell, Chief Statistician of the City of 
Philadelphia, reports that within the city limits there are: 



16,000 manufacturing places 
48,000 wholesale and retail stores 

392,000 dwellings 

700,000 male workers 

350,000 female workers 



Do you realize the attractiveness and possibilities of such a 
compact market for large and quick sales of your commodity? 

Are its manufacturing places using your supplies? 

Are its stores distributing your goods? 

Are its dwellings being equipped with vour wares? 

Are its workers and their families eating Food; wearing 
Clothes or Shoes, or Hats made by you? 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the 
newspaper "nearly everybody" reads — 

The Bulletin 

Net Paid Average ZLzlR ^?f\A Copies 
for August ^t L ±U^VJ L ± a Day 

No nrirc premium. coupon or other artificial methods of itimulatinj; circulation have fiVCtf been uwil by "The Bulletni. 




EDITQR&PUBLISHER 



Itaued every Thursday — form* clewing at two P. M. on the Wednesday preceding the date of 
publication — by The Editor & Publiaher Co., Suite 1117, New York World Building, 63 
Park Row, New York City. Private Branch Telephone Exchange, Beektnan 4330. 
James Wright Rrown, President; Fenton Dowling, Secretary. 
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A VANDERBILT TAKES UP NEWSPAPER WORK 
AS WORLD'S GR EATEST AGE NCY FOR GOOD 

Cornelius Jr., an Only Son Who Served in France as Buck Private, Becomes a Cub 
Reporter on the New York Herald — Wants to Help in Movement for 
Betterment of All People — Aspires to Editorship or Ownership 



By Bis Mellon. 



"H' 



EI-LO, Herald city room T* 
"Yes." 

"Can I speak to Mr. Vander- 
bilt?" 

"Vanderbilt wanted on the phone," 1 
heard the man at the other end of the 
line call. There was a pause. jumMrd 
conversation that I could not under- 
stand and then over the wire clean cut 
and matter of fact came: 

"Sorry, but thil it Vanderbill's day 
off— will anybody else do?" 

A fine start in the quest for an inter - 
sicw with the scion of one of the 
wealthiest families in America. Jarring 
too. to learn that a Vanderbilt now has 
a regular day off and have a man ask 
you in the same sentence, merely as 
an afterthought, if anybody else would 
do. 

Work, on Holiday* 

That was on Saturday. On Monday, 
which was also a holiday, things were 
different. Mr. Vanderbilt was in. • 

"No," he could not see me — not right 
away, at least— for he had "a hunch 
of rewrite and a story to get out" — but 
if I would meet him somewhere away 
from the office, in a quiet spot, he would 
be glad to talk over his "job" and why 
he had gone to work as a newspaper 
man. 

Cornelius Vanderbilt Jr., son of Brig. 
Gen. Cornelius Vanderbilt, heir by- 
fa mily conditions to a career among 
the butterflies of Newport and probably 
a transportation kingdom, but by choice 
a cub reporter on the New York Herald, 
is a clear-eyed, serious minded, every- 
day sort of young American who has 
decided what he want* tn do and is 
do-ng it. He is frank hut hackward. 

Wants le Do Something Worth While 

He wants to do sumething worth while, 
hates the spotlight, and realizes the 
handicap he is under as a worker be- 
cause he is a member of THE Vander- 
bilt family. With it all he still carries 
with him the feeling, unconsciously 
probably, that he is among the gazed 
upon instead of being one of the gazers 
I don't mean that he has the appearance 
of being conceited but he does have a 
lot of self-assurance as to his ability 
to attain the thingi that he wants to 
do — which. I think we both agree, is going 
to be tempered down when he "pulls" 
his Srst hig running story assignment- 
for instance, a big murder case. 

First of all Vanderbilt realize* that 
the world is now in the early •>.«*«•. 
of reformation and that there is going 



to lie a new shake from the bottle of 
fake for all people; he wants to play 
his part in the big game; his present 
desire is tn be a good newspaper re- 
porter; his hope that newspapermen 
will accept him, not as a Vanderbilt 
but as one of them. He is pretty strong 
on the subjects of "general betterment"' 
and "for the good of all." That is 



teach him a lot that he does not know. 
Hr went through the world war as a 
buck private with the 27th Division. 
He served as a dispatch bearer. He 
knuws something about mud, filth, hate, 
dirt, real army chow and death. He 
was sent home from France after he 
bad been gassed. 
"How did >ou go about picking the 



4*' ' 



9 j 



CORNELIUS VANDERBILT, JR. 



why Cornelius Vanderbilt, Jr., says he 
is in the newspaper business — in for 
keeps — and he tilts his head as though 
he meant it. Monday night he talked 
with all the pride that a rub reporter 
should display, for that morning he 
had, he said, and offered tn show them, 
six stories in the New York Herald. 

It should be remembered that while 
Vanderbilt the reporter is young in 
years assignments into the out of way 
places of a big city are not going to 



paper that you wanted to start to work 
on, and how did you go about getting 
a job?" 1 asked him. fully expecting to 
hear a story of "father's lawyer ar- 
ranged that." My supposition was a 
fluke. 

"I decided some years ago thai I cared 
more about writing, more about doing 
things that would do great good than 
I did about engineering, which my 
family had decided upon for me," he re- 
plied. 'This desire increased after I got 



into the army — when I got to know a lot 
more fellows, some of them newspaper- 
men. When the affairs of the world 
were hanging in the balance and our 
fellows, and the fellows of all other 
countries in our cause were dying to 
win, it seemed to me that the news- 
papers and the newspapermen were 
playing the biggest part in the game 
"I don't want to get by on name or 
liecause of my family but on my own. 
When 1 went into the army some peo- 
ple wanted me to go into ray father's 
regiment but I know what that would 
mean — you understand, don't do that 
Iweausc his father is colonel and all that 
bunk— so 1 joined the 27th and it was 
the greatest division in the war as far 
as I can see. 

Hualing a Job 

"When I was settled back here at 
home and decided that I wanted to enter 
newspaper work," he continued, "I de- 
cided that working for a paper where 
my family had any influence either 
linancial. social or through family con- 
nections would be a lot like being a 
buck private in your own father's regi- 
. mrnt mi I looked over the field pretty 
carefully and as far as I could learn we 
had no pull on the Herald. I waa pretty 
green on how to go about getting a 
job, so, I explained to a friend of mine 
who has a friend that is a reporter on 
the Herald and he introduced US. 

"I explained to him that I would like 
to get a job as a reporter on tbe Herald. 
He said that he believed that there was 
a couple of openings over there. He 
advised me to make written application 
to J. K. Ohl and promised that he 
would in the meantime say something 
for me at 'headquarters ' I received an 
invitation to call. I did. I like it — like 
it belter every day." 

Out to Show Bii Family 

To say that the Vanderbilt family is 
not pleased with young Vanderbilt'* 
choice of a life occupation — as he avers 
newspaper work is — puts it mildly. He 
is the only son and was to have fol- 
lowed in the footsteps of his father 
and this fall was to have entered 
Sheffield School at Yale University to 
prepare himself for a career as an 
engineer. 

In view of his determination to 
enter newspaper work he must for the 
present live on his salary His allow- 
ance has been cut off until he can 
demonstrate to his family that he is 
bettor suited for the work he has de- 
((VittMiiK-rf ei» page 40) 
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'ATROCIOUS TASTE' IN AMERICAN ADS 
POINTED OUT BY ENGLISH EXPERT 

Why Should Writers Here- "Play Up" At All Times and Never 
"In Low Key?", Demands Charles Wiles of HamxTs, 
Ltd., London, On Leaving U. S. 

A GREAT deal of the advertising that appears in American news- 
papers is in "atrocious taste." from an English viewpoint, ac- 
cording to Charles Wiles, advertising manager of London's 
great store, Ilarrod's, Ltd., who has just sailed (or home after touring 
this country. 

While admitting that readers accustomed to sensational head- 
lines in the news columns of newspapers might demand something 
similar in advertising, he did not see, he said, why it was necessary 
for American advertising writers "to play up" at all times, and 
never "in a low key." 

Wouldn't Read Our Ads 



"Even if your ads were 
English, we couldn't get English 
to read them," he said. 

"We must condense everything, not 
only because of the news print shortage, 

which is still felt in England, but also Thry Gathered at Brest to Bid Aroeri 



General Pershing Addresses 
French Journalists 



because the patience of onr people is 



conceive what a happy day 
be if we could induce our 
to read solid page* of bargains 
as your American women delight to do. 

"During the war Harrod's was limited 
(o less than two columns of advertising 
daily by the London Daily Mail. For 
this display the hrm paid about $110,000 



and it* culture. Our soldiers found 
their relaxation in Paris, along (he riv- 
ers of the Pyrenees, and in the moun- 
tains. They have shared with the won- 
derful peasantry of France their joys 
and sorrows; they have fought, suffered 
and died beside the poilus, and rejoiced 
Willi them in the final victory. Such a 
mingling of peoples in a common cause 
i« unprecedented in the history of the 
world. In talcing our departure we have 
one reKret — that the people who have 



Leader Farewell Before He 
Sailed 

HuesT, Sept. 2.— General Pershing, al 
a meeting wiih representatives of the 
I'rrnch press yesterday, bade farewell to 
the journalists. The American Com- 
mander in Chief made this statement: 

"More than two years ago I arrived 
; n Paris with a small group of officers 
-The advcrtising manager of the Mail and 11 th « ward of our 

would not allow us to us* type larger » rm 5\ S,n « ,ha « da > » «m host of 
,han 30-point. What would he have American, have come to France, lived 
said if we had asked for 240-point type, »™ n * h " *" d f """>« 1 <° < h » r 

such as you use here!" .. lf *j t u poisjb|t ^ (IifTprem 

Slang la Mystifying to understand each other, then we feel 

"Mystifying slang," "surprising famili- that wc carry back with us an appre- 
arity in addressing advertisements to the ciation of France and its people, its art. 
buying public," "dazzling electrical dis- 
plays." and "screaming billboards" were 
other Americanisms in advertising 
which Mr. Wiles was sure would never 
do in England. 

"One of the electric advertising 'sky' 
signs on Broadway, New York, is an 
artistic outrage, a wicked collision of 
ideas." he said, suggesting that a maxi- 
mum size for such signs should be 
established by law. with a minimum of 
space that could be left between signs 
"Billboard advertising is overdone and formerly known us only as guests and 

visitors are without knowledge of the 
home life of the Americans. 

"None of us will ever forget that pe- 
riod of the war when the American 
forces wire assembled and trained for 
Jtatttc tinder the protection of the armies 
oi France and I'ngland, holding the 
enemy at bay. Nor will wr ever forget 
bat moment of the -mingle when we 
found our opportunity to pun with the 
world in the second liattle of the Manic. 

"All this is now past, but it is upon 
the i-ot that the foundation of our 
future relation" must rest In saying 
k'ooilbyc to France — which wc have 
come f.> Ime so well— 1 fed assured that 
as limr goe* on we shall regard those 
day- of comradeship and struggle more 
and in,, re as an everlasting l.ond be- 
Discussing American merchandising '»<"' our p.oplev 
methods, he said he had been amazed at 
what was termed "servire" in American 
department stores. He referred to 
i-laljorate rest rooms, manicure parlor-, 
restaurants, dental moms, day nurseries 
.irinking fountains, and oiher convrtti- 
mies unknown to establishment- <.i like 
i:iadc in England, 

Before hemming advertising manager 
hi Harrod's, Mr. Wile- «..- .1 pr.iic<o.r 
English at Oxford. 



its purpose is defeated by 
use as you make of it." 

Explaining that he had been sent to 
the United States to study mercantile 
and advertising methods here at first 
hand and to help promote friendly rela- 
tions l>ctwern the business men of the 
two countries, Mr Wiles said that 
American business men would be 
warmly welcomed in England, but that 
their "slamhang" methods would not 
"take" and they would find it difficult 
to make their advertising understood if 
they used American slang in them. 

He expressed the opinion that even 
Niagara Kails had been "ovcr-advrr- 



NF.W AI) HEAD FOR CADILLAC 



J. A. Clear, of Philadelphia Take- Chart* 
of Department 

I'll It.. Mill! MIS. Sc)lt — Jullll A 

t Iran furtnerl 1 , ,,t l'hil:itlcl|iliia. h 1- 
1* en ;k| ill. >iii r , i| ailveTtisiiiv' nianam't <>' 
the Cadillac Motor e ar t • mpam . P. - 
licit. Tli:- promotion fnnn - a- a •ti'.-i 
nitioli Mr t'lrary's wi.-k a- ^de- 



promotion manager for the Automobile 
Sales Corporation, Cadillac distributors 
in Philadelphia, and of his wartime 
service in charge of the factory adver- 
tising department last year, 

Beginning his business career as a re- 
porter for the Public Ledger. Mr. Cleary 
later joined the Inquirer staff as auto- 
mobile and motor boat editor. He then 
became manager of the automobile de- 
partments of the Press and the Public 
Ledger, successively. He became asso- 
ciated with Cadillac interests in Phila- 
delphia a little more than two years ago. 
Mr. Cleary was one of the Philadelphia 
pioneers in aeronautics. 



Chicago Tribune Augments 
Eastern Ad Staff 



New York Office I. Moved to Ziegler 
Building, at 43rd Street and Fifth 
Avenue — Holliss in Charge 

The Chicago Tribune's eastern office 
ha- removed from 251 Fifth avenue to 
the Ziegler Building, 512 Fifth avenue, 
on the corner of 43rd street. Enlarged 
quarters have l>een secured for the 
growing Tribune ad staff, recently sup- 
plemented by new mcmliers from the 
home office. 

Harold B. Sherwood, formerly mana- 
ger of amusement advertising in the 
Chicago office, and back after over a 
year's service as captain in the Signal 
Corps, A. E. has been added to the 
eastern office and will handle all ac- 
counts in New York slate. 

Wilton K Blend, formerly assistant 
manager of automobile advertising in 
the Chicago office, is also a newcomer 
to the N T ew York office, returning to the 
Tribune after a year and a half in the 
Navy as lieutenant, junior grade. Mr. 
Blend will take charge of all eastern 
accounts south and east of New York 
State. 

The advertising force of the Illus- 
trated Daily News, the Tribune's new 
pictorial newspaper in New York City, 
will also bp handled from the Tribune 
otfice in the Ziegler Building. Thomas 
J Cochrane, formerly of the Tribune's 
local display staff, has been transferred 
to the News and is in charge of all New 
York City business. 

Roy C. Holliss. eastern representative 
of the Chicago Tribune, is also the ad- 
vertising representative of the Illus- 
trated Daily News. 



MAINE EDITOR Rr-SICNS 



Gilbert R. Chadboume leaves Kennebec 
Journal After Nine Years' Service 

Augusta, Me., Sept 3. Gilbert R. 
(."hadliourne, wnn ior the past nine years 
lias been editor of the Kennebec Journal, 
lias tendered his resignation and severed 
liis connection with the paper. He is 
undecided as to his future. Before 
coming to Augusta. Mr Cliariliourne 
was fur several >cars telegraph editor 
of 1 be l.rwiston .lourii.il. residing at 
Auburn. 

Klwyn I- Chadlx'iirnc. son of Gilbert 
Is. Chadboiirnr, has Vrn forced to give 
1111 newspaprr work on the Kennebec 
[••utnal on account of his health. lie 
was in service with the First Maine 
iMilhkent heavy artillery. 



Lovelt Goes to Detroit 

lliTkoir. Sent, 3 — Tohti I. l.'.iilt. 
who formerly was a member of the C hi- 
eagn Tribune news statf and later 
assistant t" John M. Glenn of the Illi- 
nois Manufacturers' Association, ha- 
l.iii'tni* MTTctarv of the Mulligan 
Manila, unci-' \-..-i!.i(v-n with heis.l- 
,|i:ar<er- at Detroit. 



AD AGENTS OPPOSE 
BUSINESS REGULATION 

Fear Licensing Plan of Government May 
Be Extended Even to Press and Ad- 
vertising — Western Association 
Adopts Strong Resolution 



Chicago, Aug. 28 — At a meeting of 
the Western C0un.1l of the American 
Association of Advertising Agen-ic-. 
held here today. lh- following resolu- 
tion was unamiroously adopted. 

"Resolved that the continueel happi- 
ness and prosperity if the American 
peuple so utterly depend upon the suc- 
cess and prosperity of American busi- 
ness, that public opinion should 1» 
aroused in opposition to legislation mot 
being urged in Congress, regulating ibc 
conduct of business by license, this op- 
position being based on these grounds : 

"(I ) That the licensing principle can- 
not be introduced except in such gemnl 
terms that it could soon be interpreted 
to include all lines of business, even the 
press and advertising; 

"(2) That such power over husint*- 
and the freedom of the press is too vast 
and dangerous to trust in the hand* of 
any man or set of men. and is contrail 
to American institutions ; 

"(3) That increased produc.ion is the 
sure, sane and economical wav to in- 
duce costs of goods of every nature ; 

"(4) That increased production eai 
only come from free and untrammeli 1 
competition between individual manu- 
facturers and producers, seeking in tvc-> 
legitimate way to develop new and exit- 
ing markets ; 

"(5) That any legislation, state <>- 
national, that tends to restrict compel 
lion or reduce production, through 
licensing or otherwise, is adverse to the 



INVITES LATIN-A MERICA NS 

Chicago Would Be Host at 
Visit of Editors 

The city of Chicago, through Muvoi 
Thompson, has extended an invitation to 
the publishers of twenty-five of the lead- 
ing newspapers, the new members of the 
Associated Press in Central and South 
America, to visit Chicago. The Miss s- 
sippi Valley association will invite tluia 
to visit New Orleans, St. Louis, Cincin- 
nati and other cities of the deep water- 
way. Chicago to the gulf, also Minne- 
apolis, St. Paul. Duluth and other com- 
mercial centers of the upper Mississippi 
valley. 

Included in the proposed itinerary m 
the editors from I -alin- American repu' 
lies is a visit 10 South Rend, Ind . wlieie 
they will sec Notre Panic University 
and other institutions of that city. 



Samuel Strauss Recovering 

Samuel Strauss, formerly treasurer ..:' 
the New York Times Company, is im- 
proving from an operation which he 
underwent three weeks ago for intesti- 
nal trouble. Although Mr. Straus-'- 
enndition is ■.till serious, he is said to t* 
out of danger Mr. Strauss left ihc em- 
ploy of The Times four years ago and 
since then has liecu editing a wcet-h 
paper called The Villager in his home 
town ,,t Bedford Village. N. V, 



Kinds First Copy of N. Y. Sun 

Sv» scitsik. Sept. I.- .In the bottom of 
lie canditi'-'thcr's trunk, Mrs. Fraur, > 
I Snyder, of Fast Fayette street. Syr.: 
hi- • i vn iitlv found a copy of the 'it '-■ 
i--m- of the New York Sun. ptiMi-h, I 
September 3. 1833 The copy is one .■{ 
the scry few still in existence. 



Editor & Publisher for September 4, 1919 



RELATION OF THE NEWSPAPERS AND 
RUBBER OVERSHOE MARKET 



"A* a rule dealers are very frank in 
their criticisms o( the rubber overshoe 
industry. Many of ihem say thai they 
only carry rubber overshoe* at an ac- 
commodation to the public and (hat they 
do BOI consider this line of merchandise 
a profitable part of their business. They 
do not make any displays of rubbers, 
they do not show them. They merely 
carry them as a drug store carries pos- 

\ REPORT of an investigation into the merchandising condi- a »»' Msme*. 

"due of the dealers, discussing the 
Mlicral merchandising situation, said : 
'\\ hi should we make an effort to push 



An Investigation Into Trade Conditions Touching Question of 
Can Sales Be Increased Through Better Merchandising 
Methods and Consumer Advertising. 



f~\ tions concerning the sale of rubber Overshoe! and the relation of 
certain brands to markets has j list been made by the Bureau of 
Advertising, American Newspaper Publishers' Association. 

A questionnaire was designed by the Bureau especially to ascer- 
tain whether or not people ask for rubbers under trade mark names 
and whether dealers are receptive to suggestions fur improving sales 

by advertising coupled with intensive merchandising. The questions facturers wont advertise them all the 
were prepared after consultation with leading factors in the rubber year round It is up to the manufactur- 
overshoe industry and were in turn taken by newspaper investigators rr * '" •-»-<' 'he leadership if they want 
to retailers and jobbers. The report follows : 



manufacturers goods all the year round, 
when they do not make any effort to 
PQfth them. Why should we advertise 
ruhlwrs in the summer time when nunu- 



Tendencies and Definite Trade Conditions 

"Detailed answers which appear in the by urging the sale of two pairs at a time. 



completed survey may be said to reflect 
ifcc average condition ami the average 
point of view of the trade in each city. 

"The Bureau of Advertising does not, 
however, submit its report as an ana- 
lytical document, but rather as a dealers' 
symposium sufficiently comprehensive to 
disclose some interesting tendencies and 
some definite trade conditions. 

Six Leading Brands 

"There are six brands of rubbers that 
dealers report as on sale under brand 
names and to a certain degree known to 
the public. The majority opinion indi- 
cates two of these brands as ranking 
leaders, although in individual cities 
there is a marked fluctuation in public 
and dealer preference. 

"In Canada the same relative distribu, 
lion exists, but a different set of brand 
names — the brands of Canadian compa- 
nies appear in the reports. 

"The majority of dealers say ^Jiat 
women "do not shop around' for rubbers 
as they do for other lines of merchan- 
dise and some of the few dealers who 
contend that women do, say that shop- 
ping is entirely for low prices and not 
for particular brands or for good quali- 
ties. 

"It is interesting to note, in this con- 
nection, that several of the dealers say 
that while men do ask for rubbers by 
brand names, women seldom do. This 
i* a rather curious sidelight, because 
the woman and not the man is usually 
supposed 10 be most susceptible to an 
advertising appeal. The reply suggests 
itself that probably men know certain 
rubber brand names in connection with 
automobile tires and associate these 
names with other lines of rubber goods. 

"Dealers say that bad weather is 
about the only selling argument for rub- 
ber overshoes, and most of them are 
sceptical as to their own ability to sell 
rubbers in clear weather through a 
planned campaign and a definite argu- 
ment, j 

The Dealers' View 

"Very few dealers think they could 
increase the sale of rubbers by urging 
their purchase when a new pair of shoe* 
is bought. 

"About the same number believe that 
sales could be increased by a tine of 
telling talks to the effect that rubbers 
are an insurance against wet fret. 

"A fair percentage of dealers, espe- 
cially those handling a fancy line of 
footwear say there is a chance of telling 
a pair of rubbers when a new pair of 
shoes is sold by calling the customers 
attention tn the advantages of protect 
ing the footwear and that educatiMii.il 
woik in this direction would pay. 
"Very few dealers seem to think that 



"Dealers are almost a unit in saying 
that they control the sale and not the 
manufacturer— in other words, if a cus- 
tomer does call for a pair of rubbers 
under a brand name, the dealer has little 
or no difficulty in inducing the customer 
to purchase another brand if he desires 
to do so. 



our co-operation. 

"Several dealers say that they object 
to pu'ting in big stocks of rubber be- 
cause this class of merchandise deterio- 
rates. They say that manufacturers 
could help them if they could arrange 
to allow them to 'sue up stuck' every 
week. 

"One is almost tempted to ask what 
would the sales of rubl>crs amount to if 
the dealers really tried to sell them and 
the manufacturers stood behind then) 
with an aggressive and educational 



NOW WE HAVE FULLPAGE DEATH NOTICES 
— OVER I.N MANILA 




SR. 



D. 0. M. 

DY P0C0 



Med at 10:30 p. hi. My 10, f 919, at the 
Ate of 43 Vears, 7 Months and 4 Days 

Hla disconsolate wife, children, 
cousin*, nephews, niece* and other 
relative* advise you of their greet lo*a 
end request you to attend the funeral 
which will take place on July 13, 1919, 
at 2 p. m. from the Salaxar Funeral 
Parlors. The remains will be conduct- 
ed to the Chinese Cemetery where 
the final services will be held. 



OY. ER 

v *' New \\ est in trade anil ci 



the sale of rubbers could be increased just one ad— may be printed. 



in the land of lazy winds where the < iltl East meets the 
commerce— at Manila- they haw backed 
the American home-folks ulT the board as developers of advertising, 
according to Emil M. Scholz, former publisher of the New York 
Evening Post, who is touring the Orient. 

The page reproduced above is only a sample of the new line 
that is "regular business." Death notices over there vary in space 
according to the importance of the deceased. One-page has been the 
limit so far, but who ktlOWS, (OHM day a special edition — containing 
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policy. The possibilities for increase 

arc big. 

"Dralers indicate their interest in ad- 
vertising and their willingness to lake 
hold of a newspaper advertiser's brand 
of rubbers with the proviso that quality 
and price are right 

"Some interesting suggestions are 
made by the dealers as to the improve- 
ment of rubbers. There seems to be 
general complaint about badly titling 
heels, and a belief that if manufacturers 
would' improve the rubbers at the point 
whore the top of the rubber touches the 
hrel the improvement would be greatly 
appreciated by customers. 

Sodm Good Suggestions 

"Dealers also say that rubber manu- 
facturers do not keep up with the new 
shoe styles, and that diere are possibili- 
ties in this direction which are being 
overlooked. 

"Sales of rubbers form a very small 
percentage of die average shoe store 
sales at the present time. Some put it 
as low as one per cent, but the more 
general average is around 5 to 10 per 
cent. 

"There is a divided opinion as to 
w hether the sale of rubbers is increasing 
or diminishing, but the general answer 
if that there is a tendency towards the 
lighter styles of rubbers and a more 
discriminating public taste. 

"Locality has a great deal to do with 
the dealer's answer as to whether or not 
rubber sales are increasing or diminish- 
ing. 

"The survey indicates clearly that the 
rublter overshoe business is a sectional 
business. In some parts of the country 
rubbers are sold only during the rainy 
season In other parts of the country 
there is little or no sate at airy season 
and other places there is a reasonable ■ 
demand all year round— but varying 
with the season. 

Link Advertising to Sales Werk 

"It is clear from this investigation that 
advertising and merchandising plans to 
succeed must lock very- closely with 
plans for dealer interest, dealer educa- 
tion and dealer good-will. 

"This is in itself an argument for 
newspaper advertising. The co-opera- 
tion of the dealer can be secured 
through advertising in the newspaper of 
his city which will center the maximum 
demand at his store. He can be induced 
to work with this advertising and to try 
cut some of the new merchandising sug- 
gestions which seem to be so badly 
needed. 

"The Bureau attaches some facts con- 
cerning newspapers which may be of 
interest to manufacturers in consider- 
ing this general advertising problem, hut 
who do not visualize the national eeope 
of the daily newspapers 

"In the United States there are 2,151 
daily newspapers published in the F.ng- 
llsh language. 

Some Newspaper Facts 

"Thcsr have a combined circulatinit 
of 2?.°75,I27. Of the 2,151 there are 
503 published in the morning and 1,648 
published in the evening, while 505 have 
Sunday editions. 

"The combined minimum general ad- 
vertising rate of these 2,151 daily news- 
paper* is $67.03 per agate line, or $9.18.42 
per column inch. The total rate for the 
morning newspaper is $2273 per agate 
Ifaie, <>r $3IR22 per column inch, and the 
total rate for the evening newspaper is 
$44 29 per agate line nr $620.06 per col- 
umn inch. 

"The total circulation of the 505 Sun- 
day newspapers is 16.617,717. The com- 
bined minimum general advertising' rate 
of these Sunday newspapers is $3007 
|ier agate line. < Figures as of July I. 

r9ifcj Digitized by. GooqIc 

• (Cimtiimcif on Fagt 43 ) 
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DEPRECATES "ALARMIST" REPORTS 
AS TO NEWSPRINT SCARCITY 



J. A. Bothwell, President Canadian Pulp and Paper Association, 
Telia EDITOR & PUBLISHER That Scramble l»y 
Would-be Hoarders is Danger in Situation 

J A. BOTHWELL. president of the Canadian Pulp and Paper 
Association of Montreal, who has been widely quoted recently 
•as to his claim that there will be ample newsprint for all 
legitimate needs of newspapers during the fall and winter months, 
still retains his optimism on this suhject. 

Mr. Bothwell took occasion recently to comment in an article 
for the New York Sun on what he designates as "alarmist reports" 
in Editor & Publisher concerning a possible shortage of paper. 
He stated that "there has always been sufficient to meet the demands 
and probably always will be." 

Knew of 11,000 Tons Available to Any Purchaser 

Eniroa & PuausHU. naturally wel- a situation already sufficiently difficult 

for both producer and consumer. 

"If you will permit me to suggest, 
although I am not a newspaper pul>- 
lisher and do not pretend to be able to 
speak for newspaper publishers, the 
economical use of newsprint and the 
elimination of inefficient methods in the 
publishing business could be advocated 
just as effectively without the accom- 
paniment of alarmist statements, which, 
however excusable as a means of arous- 
ing interest, nevertheless, by their over- 
statement of the facts and their exag- 
geration of condition*, inevitably do 
more harm I haiv guod." 



a prospect as Mr. 
I out. wrote him, requesting 
that he furnish the names of mills 
having newsprint to selL It was ex- 
plained that we had at this office fre- 
quent inquiries from publishers aa to 
where they could obtain supplies, and 
that we were nut often able to give them 
the information. In his reply to this 
letter. Mr. Bothwell fails to give the 
names of such mills, but states that at 
the time he wrote the article there were, 
to his knowledge, 11.000 tons of news- 
print available for immediate delivery 
to any purchaser in three Canadian 
mills. He is strongly of the opinion that 
newspapers, however, should conserve 



are trying to buy for the sake of hoard- 
ing, because of their alarm at the pros- 
pect of a shortage, lie says: 

"I have your letter stating that you 
are in receipt of several requests from 
American newspaper publishers asking 
where they can obtain newsprint paper 
to meet their immediate needs, and that, 
in view of my recent article dealing 
with the newsprint situation appearing 
in the New York Sun. you would like 
me to furnish you with the names of 
manufacturers having newsprint for 
sale. 

"My letter to the Sun stated very 
distinctly that the available supply of 
newsprint is subject to great variation, 
due to many causes; that an apparent 
shortage today may be turned into a 
surplus tomorrow and vice versa. 

Situation Admittedly Difficult 

"At the time my article was written 
there was, to my knowledge, over 11,000 
tons of newsprint available for imme- 
diate delivery to any purchaser in three 
Canadian mills alone, and probably other 
quantities in the other mills. Whether 
it is still available can only be ascer- 
tained by application to the mills direct 
or to their selling agents. (Your own 
statistics show that the accumulation of 
stock in Canadian mills is quite normal 
as compared with other years.) If there 
is now no tonnage availahle to supply 
eeds of any 
I venture no 
opinion whatever— it may. perhaps, be 
due to the scramble by would-be paper 
hoarders to buy paper against a possible 
famine later in the year, which has been 
one of the direct and immediate results 
of the publication of the several alarmist 
reports to which my costtribution to Tlie 

"My purpose in accepting The Sun's 
invitation was principally to point out 
that the manner in which the fears of 
tin- publishers wrre being played upon 
was likely to have a contrary effect to 
that anticipated, as well as to accentuate 



ORDER PAPER REFUND 
IN CANADA 

HSOjOM Will Be Returned lo Publishers 
Under Tribunal's Ruling — Award Is 
far Five Months in 1918— Victory 
for Newspapers 

Ottawa, Ont„ Sept. 3,— Canadian 
newspapers arc to have refunded to 
them by news print producers of the 
Dominion approximately $150,000 of the 
amount paid to the mills during the 
period beginning July 1, 1918, and No- 
vember 30. 1918, the Paper Control 
Tribunal having given a judgment fix- 
ing the price of news print during the 
period in question at $66 per ton. as 
compared with the $69 set by Paper 
Controller R. .V Pringlc. K. C. 

A verdict to the effect in question has 
been handed down b) the Tribunal, 
which was comprised of three judges, 
and it is tinal insofar as the period tncn- 
inmed is concerned. The court found : 
"That the price of news print paper 
within the Dominion of Canada in ear- 
load lots, in reels, shall l« $3.30 per 
hundred pounds; $SSi'A in less than 
carload hits." and of sheet news. $3.65 
in carload lots. $3.77!/ in less than car- 
load lots— all to be f. o h, mills. 

The effect of the judgment is. to re- 
duce the rrice of paper $3 per Ion for a 
period of five months. It does not deal 
with the price prior to the fixing of $W 
by Controller Pringlc. whose action »a* 
opposed by toth manufacturers and con- 
sumers. Consequently, it is expected 
that hearings will tie begun on this 
larger and more important point at an 
early date, when the Tribunal will de- 
termine the fairness ot othciwi-<c of the 
prices of per ton for eleven months 
and of $57 p>r ton lor ti\c months. 

In the meantime, the newspapers have 
won a big victory, winch apparently they 
regard as an augury of a Mill lugger one 
when the larisrr <pic*itiin comes before 
the court. 

The judgment was ■signed by all thtee 



judges, but under the heading "Re- 
marks," Hon. Justice Archer, of Mon- 
treal, said: "Without entering a formal 
dissent. I deem it advisable to say that 
I would have supported a judgment al- 
lowing $66 per ton for the months of 
luly. August and September (1918). and 
$69 for October and November." 

The following statement in regard to 
the judgment of the Paper Control 
Tribunal was given out from the office 
of the Canadian Pulp and Paiier Asso- 
ciation in Montreal: 

"The judgment of the tribunal is 
based upon an examination of mill 
costs, including July, August and Sep- 
tember, which arc the lowest cost 
months of the year. The manufacturers 
were debarred from including the mill 
costs during December and January, as 
it was held that the appeal under con- 
sideration did not properly apply lo 
those months, although the manufactur- 
ers contended that they were rightfully 
entitled to consideration in getting it a 
fair average price. They claim that 
had the costs for these later months 
been taken into consideration they 
would have justified a price consider- 
ably higher than that fixed by the con- 
troller or allowed by the tribunal. 

"As it is, the ruling applies merely 
to paper sold during the five months, 
July to November. 1918, inclusive. The 
price remains at $69 for the intervening 
period to date. It will so remain until, 
and unless, varied by subsequent rulings 
by the controller or the judges. These 
can only be arrived at after further 
bearings have been had on appeal* now 
pending in regard to the price as ap- 
plied to this later period. 

See Future Advance la Coat 

"When these hearings arc had the 
manufacturers arc confident lhat the 
higher costs which have ruled since last 
November will more than justify the 
price of $69. In fact, they contend that 
any subsequent revision that may he 
made is more apt to be a revision up- 
ward than downward. 

"The presumption, they say. is borne 
out in part by the statement of Mr. Jus- 
tice Archer, of Montreal, one of the 
three judges who decided the appeal, 
incorporated in the judgment, which 
says thai he would have supported a 
judgment allowing $66 a ton for the 
months of July, August and September, 
and $69 a ton for the months of October 



R. R. Embargo on Newsprint 
Raised Through S. N. P. A. 

South Can Now Cat Northern Paper Vita- 
out Delay, but Care of Reserve 



"Press reports dealing with the de- 
cision mention the fact that the manu- 
facturers contended for a prire of $W) 
a Ion. (The competitive market price 
today is higher than that rigurc). On 
the other hand, the publishers, both be- 
fore the controller and the tribunal, 
contended that $50 a ton was a fair 
maximum price. Their brief stales: "At 
$50 per ton for roll news the highest 
cost company will receive a profit slight- 
ly in excess, and the lower cost com- 
panies a profit considerably in excess, 
of any profit shown by the evidence to 
have been received by any company 
prior lo the investigation.' By the judg- 
ment rendered, therefore, the ntanufac 
tuiers fall short $14 a Ion from achiev- 
ing their extreme demands, while the 
publishers fail liy $16 a ton to get the 
price asked by them 

A Gentle Bint 

"Now that the publishers have sc- 
vtlrcd a reduction in the price of their 
news print covering several months, and 
amounting to an atipn-eiable sum of 
money, they will. ..j course, rclund to 
iheir subscribers, die general public, the 
difference, since it was largely upon 
the strength of the increased cost of 
paper that most of the newspapers of 
Canada increased their sclliiiK price 
from 50 to 100 per cent" 



The current bulletin of the Southern 
Newspaper Publishers' Association an- 
nounccs that the embargo recently placed 
on several railroads in the vicinity oi 
Boston, Mass., and e&pccially lines over 
which paper is routed from Maine 
points, has been entirely raised, so there- 
fore there will be no trou 
paper over the old route- 
Hut the following warning is 
by Secretary Walter C. Johnson: 

"It is a question as to how long this 
will remain in effect, but in the mean- 
time members are urged to keep a close 
waich on their paper and see that it is 
moved promptly. As an indication as 
to the seriousness of the embargo, food- 
stuffs were embargoed on the New 
Haven railroad— one can see how im- 
possible it is to move newsprint if food 
products are embargoed at the same 
lime. 

"As many members of the Association 
are already running with limited reserve 
stock, depending upon paper in transit, 
it is imperative that there be no delay- 
in transportation. The acute condition 
of the newsprint market is already well 
known. Indications are that a 
of things will operate against 
during the winter months and it will, 
therefore, be lo their advantage to ac- 
cumulate as much reserve stock as pos- 
sible, in order to meet all emergencies 

"On August 11 the secretary received 
a telegram from the traffic manager of 
one of the large paper manufacturers ad- 
vising that an embargo had been placed 
on newsprint by several railroads in the 
east. This especially affected paper com- 
ing through Boston and routed south 
for southern newspapers. 

"Realizing that if the embargo con- 
tinued for any length of time it would 
seriously embarrass a number of south- 
ern publishers, the secretary immediately 
took the matter up with Brier Claggcit. 
assistant director-general of railroad*. 
Washington, D. C. urging that he in- 
struct the Maine Central and Bangor & 
Aroostook railroads to raise embargo «n 
newsprint. 

"As a result of the telegrams that 
went forward through the assistant 
director-general and car service section, 
the secretary has been advised that they 
were effective, and have enabled the mills 
lo mnve the paper all rail — raising the 
embargo on Boston & Maine, Delaware 
& Hudson and connections, and also 
gave the mills permission to get permits 
from the New Haven railroad, as they 
would not accept shipments carte 
blanche." 



LAURKNT1DE EARNED 19% 



Last Year 
Than 10 Years Ago 

l>. 1UUUIKI 

Montrmi. Sept. 3.— Profits of the 
l.aureutide Company, Limited, for the 
year ended June 30 last, total $2,955,000. 
against S2.593.lXIO in the previous year 
and $2,220,0(10 in 1917. After all deduc- 
tions there remained $1,823,000, a gam 
of S119,00(» over the figures for previous 
year 

KariiinKs were at rate of 19 ptr cent, 
on outstanding capital against 17.7 per 
cent in 1918. The earnings of year 
just ended are more than double whai 
they wrre lour years ago and are nine 
times neater than earnings of ten years 
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PATSGS OF PROHIBITION ARE FELT BY 
NEWS PAPER WR ITERS 

One Who Loses His Job Because of Lack of Drunkards Waxes 
Reminiscent of the Days Gone By, Recalling 
Many Happy Memories 

By Elmfk Ki'.im n 

pr THE piriMuacu ruu 

FOR fifteen years I wrote a newspaper column called "Police 
C ourt Sketches" and during that time never missed a day. And 
just as I was beginning to think 1 had a steady job, along came 
this prohibition thing and kicked the props from under it, leaving 
me with nothing to look hack to but a glittering past in which the 
town sot loomed luminously in the picture. 

Just so sure as I stealthily stole down the stairs every Monday 
morning and a sleepy voice called from an inner room saying: "Don t 
forget to leave two dollars for the washerwoman," so sure was I 
that some pie-eyed pilgrim in the police station would furnish me 
material for my story that day. 

Policr Court Aluxtyt Furnished Copy Aplenty 
It was my business io write of hap- to appear on the rostrum and enlighten 

" (oiks on matters pertaining to the dazz- 
ling carters of ladies and gentlemen who 
had taken a post-graduate course in the 
leading rum cathedrals of the country. 
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penings in a lighter vein and I could 
always find what I wanted in the antics 
of those who 
had over-estimat- 
ed their capacity 
for the deliriant 
nf the still and 
fell into the 
clutches of the 
man in blue. As 
time passed 1 be- 
gan to look upon 
these wanderers 
from the path of 
sobriety as my 
personal property 
—an asset— just 
as the merchant 
looks upon the 
contents of his warehouse. 1 never 
took any memory lessons, but 1 main- 
tain that I carry in my head a mental 
picture of more dyed-in-the-wool tni«rs 
than any regular registered voter in the 
county. 

Historians may tell you about the 
careers of Carnegie, Rockefeller and 
Morgan, but they have to take a back 
seat when I come to the bat and open 
the floodgates of my knowledge of the 
human biped. 

An Encyclopedia of Knowledge 

They may have delved deeply into the 
precious volumes of aDCKAt and modern 
lore, but they didn't know that old man 
Burns began his checkered career in 
1866; nor were they aware thai after 
doing a stretch in the penitentiary he 
became consciencestrickcn, reformed and 
developed into one of the most patient 
and persevering inebriates extant, serv- 
ing up to the present time no less than 
100 terms in the workhouse and in- 
numerable live and ten-day siestas in 
the county jail. 

These erudite gentlemen were not 
cognizant of the fact that One-eyed Con- 
ley had been arrested for excessive in- 
dulgence in alcohol 1.224 times until 1 
told them. 

They must have felt that their educa- 
tion had been neglected when I ex- 
tracted from the burglarproof vault of 
my memory a trustworthy biographical 
shetrh of petite Mary Ann Dolan. the 
inimitable remnant boose connoisseur, 
who. when on a liatter, had a penchant 
for stealing alarm clocks from the homes 
of prominent citizens whom she had not 
met socially. 

And so, when I got through the en- 
larged craniums of these eminent and 
illustrious biographers of great men past 
and present seemed to shrivel and 
wither. 

Often Called I >i,n n> in Authority 

On ocrasions I have been called upon 



Once I attended the annual hancptet of 
an organization that occupies a con- 
spicuous position in the social world. 
Sitting next to me at the speaker's 
table was a theologian, a man of the 
most scholarly attainments and a pro- 
fessor in a theological seminary. 

The toastmaster introduced him in a 
laudatory address and left out no de- 
tails of his brilliant achievements. So 
when the doctor arose to deliver a few 
carefully chosen remarks all in the mag- 
nificent banquet hall felt that they had 
known him all their lives. 

I followed the theologian, and while 
waiting to be introduced. I looked over 
the fashionable assemblage of fine-look- 
ing men, who knew how to wear a dress 
suit without embarrassment, and the 
beautiful, evening-gowned ladies, and 1 
felt honored in being among those 
present. 

Friend of All Drunkard* 

The director of the oratorical exer- 
cises evidently thought everybody knew 
all about me, and it was unnecessary 
to relate any details of my supposedly 
spectacular career, for he confined him- 
l Continued on Patit 46.) 



NEWSPAPER MAKERS AT WORK 




Says Broker for Brisbane 
Wanted Toledo Times 

Offer to Purchase Paper Also Made by 
Indiana Publisher, Trustee for 
Brown Estate Declares 

(ST TZXtOSArH) 

Toledo. Sept. 2.— Overtures for the 
purchase of the Toledo Times, the only 
morning or Sunday newspaper in To- 
ledo, have been made by representatives 
of William Randolph Hearst and an 
Indiana newspaper publisher, according 
to Kdward Kirschncr. trustee of the 
Clarence Brown Estate, which holds 
$75,000 par value of the Stock. 

Mr. Kirschncr says there are 2,000 
shares of the stock outstanding, and 
that they are held at $150 a share, a total 
of $300,000. Mrs. George Dun, widow 
of the late publisher of the Times, con- 
trols a majority of the stock and the 
balance is held by William Ardec. presi- 
dent of the National Supply Company, 
he says. 

"The Hearst overtures came through 
a broker." said Kirschner. "We traced 
the matter down, and found the broker 
was acting for Arthur Brisbane. We 
were merely asked to name a price, 
which has not yet been done." 

The Indiana publisher also made an 
offer, Mr. Kirschner said. He declined 
to make known the amount offered or 
the identity of the publisher. 

"neither offer is being seriously con- 
sidered," said Kirschner. "The Times 
is making money now and we are not 
anxious to sell unless we get a good 
price." 

The Times has the Associated Press 
Trunk wire, but is not on the State wire. 
Richard Patterson is business manager 
and C, \V. Howard managing editor. 



In the absence of Arthur Brisbane 
from New York City, Bradford Merrill, 
general manager of all the Hearst news- 
pajirrv was asked concerning the fore- 
going dispatch. 

"Th-re is nothing to be said,' he re- 
plied. 



VS. NEWS WRITERS "IMAGINATIVE" 

British Writer in London Sphere Squares 
Himself with Follow Countrymen 



t; 



HIS successful Missouri publisher spent ten years as a teacher; athletics 
occupied his time for another year. Then he devoted two years to general 
merchandising and one year on the road for a hardware concern. 
All this time R. E, Hums, now general manager of the Joplin Globe, was 
really headed for a newspaper career. The urge grew, and finally led him to 
accent a job as a solicitor in the circulation department of the Globe. After a 
year s apprenticeship he was made circulation manager, in the midst of a three- 
cornered local fight for business. He acquired some stock in the paper and. at 
the end of his two years of service in the circulation dqiartmcnt. he was made 
general managrr of the company. 

U ,trn the third paper in the field— like the Globe, a morning paper— sus- 
pended, Mr. Burns tiocght the plant and sold it. bit by bit, In other publishers 
throughout the country. He had won his competitive fight and thus salvaged 
the mechanical equipment of his late rival. 

He looks back to this period with some satisfaction, in spite of the strenuous 
work which fell to his lot. The Globe had and held during the light about 
13,000 readers. There was a news print expense of $18,000 per year, a circula- 
tion income of S2O.000, local advertising income of $55,000 and a national adver- 
tising income of $°,(«0O. Now. after a few years without rom]>etiiion in the 
morning field, the Globe has a circulation of alsout 26.000, pays $70,000 a year 
for news print, has an income from circulation of $82,500. from local advertising 
of Sl'\3,0HO. and from national advertising $60,000. It will I* seen, therefore, 
••hat the Globi's revenues today from national advertising alone almost equal the 
total advertising revenues of half a dozen years ago. 

In 1918 a new home for the paper was U.ught and paid for out of the 
accumulated earnings. In his direction of the Glolsr Mr. Burns arts upon this 
rrnd ! That the public desires from a newspaper, first, the news : then fair busi- 
ness treatment-, finally, a constructive policy in municipal. State and national 
affairs. To make this creed a working policy Mr Burns has cultivated the 
organization spirit among the Globe's amployecs. A club room is provided in 
the building, with an athletic instructor in attendance. Workers in all depart- 
ments are invited to devote regular intervals each day and evening to recreative 
exercises, on the newspaper's "time." Mr. Burns has found the plan highly 
effective in furthering the fraternal spirit in the Globe family. 



London, Sept. 3.— "Flights of imagi- 
nation are the life of American journal- 
ism" is the comment of Clement K. 
Shorter in the London weekly magazine. 
The Sphere, on a prophecy attributed 
to him by a Chicago newspaper reporter 
to the effect that "Chicago wilt outgrow 
London in fifteen years." 

Mr. Shorter who was in the United 
States recently and visited Chicago, 
UMfM the readers of The Sphere that 
he never said Chicago would outgrow 
London in any length of time. He ad- 
mits, however, that he did say that 
"Michigan avenue in Chicago is the 
most beautiful street in the modern 
world." 



Ben Ilerht Is Home 

CHKMHh Sept. 3.— Ben Hccht, 



who 



has liccn acting Berlin correspondent for 
the Chicago Daily N'ews practically ever 
since the armistice vsas signed, has re- 
turned to this country. He will lie re- 
placed by Mr. Wittic. who hitherto has 
been handling feature assignments on 
the local news staff. 



The Yakima OVash.) daily American 
has b<en started by labur and farmer 

**** Digitized by Google 
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DAILIES IN FOUR CITIES OPPOSE 
NEWS WRITERS' UNION 



Louisville Courier-Journal and Times Announces That Any 
Member of Their Staffs Who Joins Union May Con- 
sider Himself "Automatically Discharged." 

THE establishment of labor unions composed of newspaper writers, edi- 
tors, and copy readers, or attempts to establish them, continued during 
the past week in various cities of the country, with the aid of organizers 
for the International Typographical Union. 

In New York City it was announced that plans for perfecting organ- 
ization were being held in abeyance until the end of the vacation season, A 
canvass of the newspaper offices of Paterson, N, J., is being made to learn 
what percentage of the workers there are in favor of organizing. It is un- 
derstood that any attempt at affiliation with the mechanical departments will 
be fought by the Paterson newspapers. 

Seattle Labor Council Boycotts Non-Union Reporter* 

As a fir st move on the part of organized Editor & Pi'SUihes. "hut brains cannot 



"In opposing the news writers in their 
present efforts. I am not opposing them 
unless they affiliate with the mechanical 
branches — I am giving no consideration 
to (he increases in salary that it is said 
will be demanded." continued Mr. Bry- 
ant. "I am thinking of the effect* of 
unionism on ihe newspapers of the coun- 
try in live yews from now. 

"It was not until the war that news- 
papers were' able to attain real inde- 
pendence — independence of advertiser 
and persons of so-called importance. 
What I would like to know now is 
whether we are going to sacrifice that 
independence to unionism. Would it be 
possible for a writer to be independent, 
to be anything in fact but a union propa- 
gandist, after five years of union affilia- 
tion 

"Which, I would like ta ask. would be 
in the majority. The mechanical or 
brain workers? Could there be an in- 
dependent press under those conditions f 



a, T. U. was granted a charter four 
months ago and includes in its ranks 
about 75 per cent, of the reporters of 
both French and English newspapers 
About thirty walked in the procession. 



LORD NORTHCLIFFES 
HEALTH IMPROVED 



Joseph T. Classen, Returning from Visit 
to England's Greatest Publisher, Says 
He Is Flaring Golf and Will Soon 
Return to Active Work 



labor of Seattle to force the daily papers 
to a recognition of Newspaper Writers 
Union No. 12, Ihe Central Labor Coun- 
cil of the city passed a resolution at 
their last meeting instructing unions af- 
filiated with that body to refuse to give 
out any news to any non-union reporter. 

The local newspaper writers' union 
was organised about a month ago by 
the members of the staff of the Seattle 
Dairy Record, an organized labor paper. 
A few members of die Post-Intelligencer 
and Star staffs have joined the union. 
No Times man has joined, it is said. 

Acting on the belief that the publish- 
ers of The Times, Post-Intelligencer and 
Star are opposed to the organization of 
their workers in die editorial and news 
rooms into a anion, the Central Labor 
Council plans to enforce a news boycott. 

The proposed boycott so far has not 
been very effective as the papers appear 
to be having no difficulty in obtaining 
the news from the labor unions as it 
develops. 

As Seattle it one of the strongest 
union cities in the United States, the 
Labor Temple is a fertile source of live 
news. 

Louisville Papers Hostile 

At Louisville (Ky.) a first attempt to 
organize a local newswriters' union at 
a meeting, held at the Tyler Hotel there, 
was postponed until September 7 when 
a Courier-Journal reporter stated that a 
high official of the Courier-Journal and 
Times Company had called a staff meet- 
ing the preceding evening and had 
served notice that any employe signing 
an application for a union charter might 
consider himself automatically dis- 
charged. 

I o spite of this, staff men of both the 
Courier-Journal and the Times declared 
that they were ready to join Ihe pro- 
posed organization. 

Bert Brady, organizer for the Inter- 
national Typographical Union, and Fred 
A. While, president of the Local typo- 
graphical union, were present and ad- 
dressed the writers, assuring them that 
successful locals had been launched in 
Boston, Si. Louis, Chicago, Columbus, 
Evansville, Seattle. Milwaukee, Scran- 
Ion and other cities. 
Publishers Mast Meet living Increase 

W. It. Bryant, publisher of the Peter- 
son IN. J.) Press Guardian and presi- 
dent of the Passaic County Publishers' 
Association, says that in case the newt 
writers of his district attempt to affiliate 
with ihe mechanical departments, there 
is no question that the publishers will 
oppose efforts lo organize and will re- 
fuse lo recognize them- 

"I am not opposed to collective bar- 
saining, and I am not opposed lo news 
writers org a rured," said Mr. Bryant to 



he standardised. There is no question 
that publishers should look alter the peo- 
ple on their payrolls and keep them satis- 
fied by granting diem the increases in 
salaries that are doe them even though 
they are not organized. 



Newswriters Parade 

Montreal, Sept- 3.— For the first time 
in the history of Montreal Labor Dai- 
parades, the Newswriters were repre- 
sented .In the procession here to-day. 
The union which is affiliated with the 



NEW ORLEANS TLMES-PICAYUNE'S NEW HOME 
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ITUATED in the heart of what is 
apidly becoming a civic center of 
New Orleans, die new Tunes- 
Picayune building at Camp street and 
Lafayette Square, work on which is al- 
rcady under way, will form a new and 
appropriate corner in the frame border- 
ing the green tapestry of the park. 

Within a year the newspaper's new 
home it to be turned over by the builder. 
The contract was signed during July 
and guarantees completion, barring only 
unavoidable delays, in one year. 

There were many reasons for the 
selection by the publishers of the site 

at Camp street anil Lafayette Square 
as the place for the Times-Picayune's 
new home. It it near the heart of the 
business center, within easy access of 
all the arteries of commerce, Lafayette 
Square with its sweeping lawns, its 
trees, and its attractive statues offers an 
enviable setting, while at the same time 
avoiding the possibility of ever being 
hemmed in on all sides by neighboring 
buildings. 

But prime among the motives for the 
selection of the she was the oppor- 
tunity it offers for providing adequately 
for the health requirements and the 
comforts of the Times-Picayune family. 
Fresh air and sunshine — these prime in- 
gredients of efficiency and success — 
have been kept in mind throughout, not 
only in the selection of the rite, but in 
the arrangement and appointments of 
the building itself. 



There will be shower baths and rest 
rooms, mechanical ventilation, a play 
room for the newsies, a library and 
lounging room for the older members 
of the family and other modern devices 
which make both for healthy r 
tion and recreation and for better 

The foundation of the building will 
rest on a stratum fifty feet below die 
grade. The comparative hardness of 
the soil through which the piling it 
being sunk is counted ideal for the 
purpose. The four-story structure will 
have a ground area of eighty-five by 
150 feet. 

The walls will be of dark tapestry 
brick with white terra cotta trim and 
a granite base. Facing Lafayette 
Square at the third floor level a bal- 
cony sixty feet long, of handsome 
wrought iron design, will be built, per- 
petuating one of the old architectural 
traditions of New Orleans, providing 
for functions of all sorts and for the 
flashing of bulletins of great events to 
crowds in the park opposite. 

In the basement, which is lo be Ave 
feet below ihe grade, will be the press 
room, having a sweep of twenty feet 
lo the ceiling, in which will be boosed 
the four presses, including a new taper 
speed octuple press. Through wide 
plate-glass windows New Orleans folk 
may walcb their news rolling off die 
cylinders, thousands of papers a minute. 
I he most modern mechanical facilities 
will be used throughout the new home. 



Joseph T. Gleason, business repre- 
sentative in America of the great group 
of Northeliffe publications, issued by 
the Amalgamated Press, Limited, of 
London, relumed to New York a few 
days ago after spending nearly two 
months in Great Britain and Ireland. 

Mr. Gleason is an American, whose 
early newspaper training was obtained 
on New York newspapers. He has 
been in charge of many of Lord North- 
<liffc*s business interests at the New 
York end for many years. 

Asked as to the condition of Lord 
Northcliffe's health, Mr. Gleason assures 
Editor and PuBLtsHCt that the great 
British publisher has so far recovered 
from his recent illness as to be able to 
spend most of his time at present playing 
golf. 

"Lord Northeliffe was far from a well 
man when he was in the United States 
at the head of the British Mission," said 
Mr. Gleason, "He was too much 
absorbed in the great task in hand, 
however, to spare himself in any way. 

"I found him tremendously interested 
in bringing about a just solution of the 
Irish question. He feels that this Is the 
direct cause of much ill feeling on the 
part of Americans toward England. He 
wants that cause to be removed, and 
believes that the All-Irish Parliament 
plan, which hit London newspapers 
have urged, would afford a just solu- 
tion. 

"He was anxions that I should learn 
at first hand something of political and 
other conditions in Ireland, and asked 
me to visit Ihe green isle and to come in 
contact with all classes of the popula- 
tion, from the north to the south. It 
was an interesting and enlightening ex- 
perience for me. I found little actually 
hostile sentiment toward England. Many 
made (he suggestion to me that the 
Irish people would welcome Ihe ap- 
pointment of Lord Northeliffe. himself 
an Irishman, as Lord Lieutenant." 



LEGION HONORS CAPT. BULLOCK 



Fast in New Turk Is Named far Time. 
Man 

A post of (he American Legion in 
honor of Harry A. Bullock, a former 
New York Times man, and one time 
secretary of the New York Municipal 
Railway Corporation, has been organised 
by several hundred farmer service men. 
Cant. Bullock went to France in August, 
1917, being attached to the first regi- 
ments that arrived in France 'after die 
declaration of war. He was killed by 
an aerial bomb on Decoration Day of 
the next year while on duty at division 
headquarters, about five miles back from 
the first Dne trenches, where the Ameri- 
can troops, on a certain sector, were 
standing off the German offensive 



Henri, Hursb ft McDonald Awes- 
Tissue Agency and Low & Thomas, 
both have started Impressive advertising 
campaigns in various Chicago news- 
papers, exploiting their service to 

. 1 nr- 
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4DAM AND EVE WILL BE FEATURED 
AT A. A. C. W. CONVENTION 



MAPPING AND CHARTING THE 
WORLD ANEW 



drs. Germo, Advertising Manager of Los Angeles Trust & 
Savings Bank, Will Describe Them in "Garden of Ad- 
vertising" — Some Departmental Programs. 

TO get back to the primitive, in case you attend the annual convention 
of the Associated Advertising Clubs of the World at New Orleans, 
September 21-25, you may drop in a session of the Financial Adver- 
iscrs' Association, a department of the A. A. C. of \V. on the opening day 
nd hear Mrs. Eleanor Germo, advertising manager of the Los Angeles Trust 
nd Savings Bank, discuss "Adam and Eve in the Garden of Advertising." 

Advertiting Agencies* Departmental Program 

The deiwrtmental program of die A Basket of Chips— G R. Lowe, Neo- 
sho I Mo.) Advertising Club. 

Building Canada's Prairie Capital— J. 
M. Davidson, of the Winnipeg Board of 
Trade. 

Address of Welcome--R, S. Hecht. 
president, Hiberuia Bank & Trust Com- 
pany, New Orleans. La. 

President's Address— W. R. More- 
house. Los Angeles. Cat., president, 
f inancial Advertisers' Association 

The Hirmao Nature Element— F. D. 
Conner, manager, Publicity Department, 
Illinois Trust & Savings Bank. Chicago. 
III. 

Developing a Trust Department of a 
National Bank— Virgil M. Harris, trust 
officer. National Bank of Commerce, St. 
Louis. Mo. 

Standardizing an Advertising Cam- 
paign— F. \V. Gehle, manager. Advertis- 
ing and New Business, Mechanics & 
Metals National Bank. New York. 

Making Them See It— W. A. Schulte, 
advertising manager, Cleveland Trust 
Company, Cleveland, Ohio 

Outdoor Advertising— Round Table 
Discussion. John Ring, Jr., manager. 
Publicity Department, Mercantile Trust 
Company, St. Louis. Mo., presiding. 

Waring a Foreign Trail— A. D. Wel- 
lon. Continental 4L Commercial National 
Hiiik. Chicago. III. 

^ anted An Old Business Depart- 
ment—Harvey A. Blodgett, president. 
Harvey Hlodgert Company. St. Paul, 
Minn 

Dinit Advertising— Edward A. Ken- 
dnck. president. Rcdficld-Kendrick-Odell 
Company, New York 

Farm Loans— J. C. Conway, secretary, 
Southern Trust Company, Little Rock, 
Ark. 

Gingering Up the Savings Department 
-1). McHachern, secretary. The Huron 
.■I \V. Other s]ieakers and their topics and Erie Mortgage Corporation, London, 



Reynolds' After-War Atlas, just 
issued by the Reynolds' Publishing 
Company, introduces us to the world 
that was, is and that shall be— clarify- 
ing the proposed geographical altera- 
tions due to the great war. The task 
which the editors of this work have done 
so well i> one whose difficulties are 
obvious. Aside from the mapping of 
the new nations and the revisions of the 
old ones, this atlas carries a mass of 
up-to-date data covering industrial and 
economic conditions. It is a reference 
work of value to every' editor. 



Krnerican Association of Advertising 
\gcncics. of which William H Johns 
n' the George Batton Company, New 
ti.rk, is chairman: Paul E. Faust of 
Mallory. Mitchell & Faust, of Chicago, 
ice-chairman, and Harry Dwight 
smith, of Fuller tt Smith, Cleveland, is 
-ccrctary, will be as follows: 

Departmental Report to General Ses 
.ion— Harry Dwight Smith, Fuller 4 
5imth, Cleveland. 

Newspapers — Led by William H. 
iankm, William H. Rankin Company, 
Thicaeo; responded to by B. E Chap- 
telow. Chappelow Advertising Com- 
iany, St. Louis 

Export Advertising— Led by Bayard 
vV. Barton, Critchlicld & Co., Chicago: 
rsponded to by Edgar Parker, John O. 
Powers Company, New York- 
Magazines — Led by Paul V. Troop, 
Lord & Thomas, Chicago. 

Trade Papers — Led by Robert Tins- 
n.'in. Federal Advertising Company, 
New York; responded to by II. B. 
Humphrey, H. B Humphrey Company, 
Boston. 

Financial Papers — Led by E. B. Wil- 
iu:i, Edwin Bird Wilson Company, New 
York : responded to by Cecil Conner, 

I'.-incr Advertising Company, Denver. 

: arm Papers— Led by Carl P. John- 
x ii. Johnson. Reail & Compan., Chi- 
; responded to by Merle Sidener ; 
-..ItMcr-Van Riper Advertising Co. In- 
ii;«tiapo!is. 

Higbarn of Loudon to Talk 

C;.r ni ilic principal speakers on the 
■ K uraru of the Community Advertising 
-H-partmcnt will lie Gtarles F. Higham, 
wad of the London advertising agency 
hat bears his name, member of Parlia- 
nent. and vice-president of the A. A. C 



.ill be 

How the Indiana Chamber of Com- 
jtere-e Has Advertised Its State— A. W. 
McKcand. director of extension, Indiana 
Mate Chamber of Commerce. Indianapo- 
ii, fud. 

Conventions as a Community Builder 

R. L. Webb, secretary. San Francisco 
Convention and Tourists' League. 

Merchandising Methods as Applied to 
Tiiy Building— Walter B. Wcisenburgcr. 
secretary. Publicity Bureau, St. Louis 
Chamber of Commerce. 

How the Mayor's $100,000 Campaign 
!s Advertising New Orleans — Thomas J. 
Hill, manager, Convention Tourist and 
Publicity Bureau. New Orleans Associa- 
tion of Commerce. 

How Omaha Advertises — Arthur 
Thomas, manager, Bureau of Publicity, 
Omaha Chamber of Commerce. 

How Tourists Have Advertised Den- 
ver Harry N. Burhans, executive sec- 
re'.ary. Denver Tourist and Publicity 
Gii reait. 

How a Municipal Auditorium Helps 



Ontario. 

Selling Bonds-John M. McMillan, as- 
sistant manager, Bond Department, 
I ferny L. Doherty & Co., New York. 

Establishing a New Business Depart- 
ment in a Small Town Bank -II, B. 
Grimni, manager. New Business Depart- 
ment, St. Joseph Valley Bank. Elkhart. 
Ind. 

What of Tomorrow? Looking For- 
ward Im,, Bank Advertising Edwin 
Bird Wilson, president, Edwin Bird Wil- 
son. Inc., New York 

Analysis of Territory Round Table 
Discussion. Guy \V. Cooke, manager. 
Department of Advertising and New 
Businrss. First National Bank, Chicago, 
lit., presiding. 

I low Financial Publishers Can Give 
Advertisers Maximum Service— Clifford 
PePuy, publisher. Northwestern Banker. 
Pes Moines, la. 

l egitimate Publicity— J. 1. Clark, man- 
aver. Service Department, National 
Iliink of Commerce, New York. 
Advertising Service to Correspondent 



N. Y. JOB UNIONS MAKE 
STIFF DEMANDS 



Ask for flat Increase of $14 for a Week 

of Forty-four Hours and for Stand- 
ard Coot System in All Shops— 
Serious Situation Threatened 



Demands of the various printing 
trades unions for a flat increase for the 
members oi each, on all scales, of {14 a 
week anil a reduction of hours from 
forty-eight lo forty-four a week, to go 
into effect October 1, were considered 
Wednesday of this week at a meeting at 
the Hotel Astor by the Printers' League 
Section of the Association of Employing 
Primers of New Y'ork City, 

The meeting also was attended by rep- 
resentatives of newspaper publishers 
and periodical publishers who. an an- 
nouncement of the meeting pointed out, 
•aK. will be directly affected by any 
action taken by the primers in this seri- 
ous situation." Definite action on the 
union demands was postponed, after dis- 
■is»,i->, until a later meeting 

Will Publisher. Fight? 

' Are you wioin.-; to suspend publica- 
ti. o n order lo help us tight these de- 
mands, if it seems best to do so?" was 
;i i|-.:rttii::i put by employing printers 
who attended the meeting to the forty or 
more publishers of trade journals who 
were present. 

It was pointed out by the employing 
printers that the real burden of increased 
wages and fewer hours of labor per 
week would fall on the publishers, as 
the increased cost of production 
be passed on to them in p 
larger bills for printing. 

It was estimated that if the demands 
of the unions were granted this increase 
in cost, exclusive of the cost of print 
piper, would be about 66 2/3 per cent. 

The trade paper publishers who were 
present at the meeting were not pre- 
pared (o go on record then as to what 
stand it would be best for, them tn take 
uti the demands of the union, although 
the consensus of opinion seemed to be 
that these demands were unreasonable. 



Advertise a City— Frank Cleveland, con- Banks— W. Frank McClurc, manager, 
vention secretary, Milwaukee Chamber Publicity nanraent, Fort Dearborn 

•>< 1 ommerce. \ati.u-.al It.nk. Chicago. Ill 



No Definite 

Incidentally, the unions are not witl- 
ing t" enier into a contract with their 
employers, embodying their demands, 
for any definite period of lime They do 
not wish to be bound by the new scale 
for a day longer than its provisions 
satisfy them. 

One demand, which was made only 
by the press feeders' union, bnt which, 
if granted, could obviously lie utilized 
by any other through the medium of a 
sympathetic strike, is that the union 
"reserves ihe right to refuse to work in 
any office that does not maintain a stand- 
ard cost svstem" This, employing 
(.rimers say. practically would take out 



of their hands the management of their 
own business and give it over to their 
employes. 

The pressmen demand, in addition to 
an increase of $14 a week and a forty- 
four hour week which would mean $51 
a week for day work and, with an addi- 
tional specified $5 increase, $56 a week 
for night work, that overtime shall be 
at double time and holidays and 
at triple time, and that when a 
press carries a 60-inch sheet or over, 
it shall require a man to each machine 
instead of to two machines as at present. 



The Typographical Union makes sim- 
ilar demands fur increased wages and 
four hours a week less time, and also 
that all members of the union shall re- 
ceive fifty cent* a day extra if employed 
less than six consecutive days (a rule 
that now applies only to machine oper- 
ators) that a machinist must be em- 
ployed for four instead of six or more 
machines as now, and that proofs must 
be revised as well as read by members 
of the union before leaving the office. 

The press feeders' union demands* that 
not less than two men shall work on 
any web press, that there shall be one 
man to each feeding machine, of any 
kind, that union representatives shall be 
allowed in the work rooms any time 
during working hours, and that no union 
man can be discharged for refusing to 
work overtime if another man is avail- 
able and that he may choose his own 
"sub" for overtime 

Outbidding Other Cities 

Other unions making demands for in- 
creased wages and fewer working 
hours, similar to those already quoted, 
are the Paper Handlers and Sheet 
Straighteners, Mailers. Paper Cutters, 
Bookbinders. Book Cover Stampers and 
Gold Leaf Layers. Blankbook Hinders, 
Paper Rulers. Honk Edge Gilders and 
Bindery Women. 

The-r c'linands s':i"iv that the printing 
trades unions of New York City are ask- 
ing i.r consiik-raVy more than their 
brethren have been abb- t> K et. or can 
get. under the provisions oi present con- 
tracts, for some time to come. In Chi- 
cago, for instance, the forty-eight-hour 
week is effective during the life of the 
present contracts which run to Septem- 
ber and October, 1921, except in the case 
of bookbinders, which expires in Sep- 
tember. 1920. Pressmen there, under 
these contracts, make $42; compositors, 
$41 : and bookbinders, $36.50. 

In Boston there is a forty-eight hour 
week, under a contract which does not 
expire until March 31, 1921. Composi- 
tors there make $33, which will be raised 
to $35 next January, and to $37, next 
July. Cincinnati has a forty-eight hour 
week and an agreement which does not 
c spire until September, 1920, under 
which compositors now paid $33 will get 
$.V. next January, and pressmen and 
feeders' pay will be raised proportion- 
aiely. 



-U. C. of L." Kill. Another Daily 

Mansfield. Ohio, Aug 30 —The Shield 
ceased to exist today, the mechanical 
equipment being taken over by the News. 
The Shield's owners announce that the 
high cost of operating is responsible 
for the discontinuance. 



Workers ot ', 

\ MSTERnwi Sept. 1.— The 
elamhake of the Everting Recorder em- 
ployes, givrn by the employers, was held 
recently at Camp Tauereuna, near .Ams- 
terdam. All members of the editorial, 
advertising. .-irml.iC.vt, l.u-inr«. and 
mechanical -talTs attended. 
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EPISCOPAL CHURCH TO 
BUY ADVERTISING 




Advertising a* a solution of one im- 
pha** of the rural church prob- 
will be tested in several Ohio news- 
paper* (luring September by (he Church 
League for the Isolated in the South*™ 
Ohm Dincrsc of the Episcopal Church. 

The Episcopal Church, essentially a 
city communion, a few months ago or- 
ganized the Church League for the Iso- 
lated to get in touch with its thousand* 
of communicants who have removed to 
rural communities where the Episcopal 
Church it practically unknown. 

In Ohio the number of these "lost" 
communicants is estimated at 5,000. 
How to get into communication with 
thctn was the problem faced by Miss 
Eli/ahcth Matthews. secretary of the 
League in that Diocese. Instead of re- 
lying upon the rural clergy to forward 
the names of the "lost," Miss Matthews 
derided to advertise for them, 
Would Regain S,M0 
The copy, which was written by Paul 
J. Brindcl, of the Episcopal Church's 
Nation AVidr Campaign New's Bureau, 
and placed by the Barton. Durslinc and 
Osborn Advertising Agency, of New 
York City, will appear on the four Sun- 
days and Wednesdays of September in 
(lie Cincinnati Enquirer and Post, the 
Dayum News and Journal, the Colum- 
bus Citizen and Dispatch, the Spring- 
field Sunday News and the Zancsville 
Times-Recorder 

I'nlike the officers of most church 
organizations. Miss Matthews needed no 
coaxing to allow the use of Sunday 
newspapers. She even specified that 
much of the copy appear in them "be- 
cause everyone knows the Sunday news- 
papers arc read thoroughly." 

According to the Church's news bu- 
reau, few ncwjp»|>crs have Considered 
the possibilities of religious advertising 
and some of the publishers' representa- 
tives in New York, to quote their pa- 
pers' church advertising rates. These 
special rates, usually the minimum com- 
mercial rate, were obtainable only by 
correspondence with the publishers 
themselves. 

NEWSPRINT HEARING SEPT. 10 



All Side* to B« 



for Reed 



Washington, Aug. 30. The atlor- 
neyj for the Department of Jnsticr and 
Federal Trade Commission, as well as 
the paper interests and publishers, have 
asked the committee tor a week or two 
in which to collect their evidence and to 
artar.co for the calling "f witnesses on 
their sirtc oi ihe controversy, before the 
hearing bruins in the Reed Senate In- 
vent js-atioti of thr ro ws print industry. 

''Ciider these circumstances,' .-aid 
Senator I. a Kollette, "it will lx! neces- 
sary tn delay tlic opening of the case 
fin about two Weeks. I should say that 
the ..-unmitire will lie ready to proceed 
will: -In- Reed resolution by Septemlicr 
if.', if ti-.t a little earlier " 

The V.earir.n will be conducted by a 
•til. committee ..f which Senator l a I'ol- 
letv wi!l he chairman. 

Buys on St. Simon Island 

Ati sst.s. '..a.. S'-pt. .V-- St clmo 
Massengale. die ad', enisim: a^ent, lias 
purchased a 27 acre -iic on St. Simon's 
Island to be used for a family .-..uiilry 
home 



ASSOCIATED ADVERTISING CLL'BS ANNOUNCE PROGRAM 
FOR ANNUAL CONVENTION AT NEW ORLEANS, 
SEPTEMBER 21-25 



"Capita/ — Labnr — Consumer — How dm Att 



Three Co-opcratA to Intmre 
Will fir Principal '1'hemp 



THE Associated Advertising Clubs of 
the World have announced the 
following program for their annual 
convention at New Orleans, September 
21-25. the principal theme of the con- 
vention being the world necessity of co- 
operation between capital, labor, and 
consumer to insure increased production. 



Inspirational meeting. 4 o'clock on 
campus. Tulane University. Arthur G. 
Newmycr. associated publisher of the 
New Orleans Item, vicepresident South- 
ern Division, presiding. 

Welcome from the State of l-ouisiana 



-Kuffin G. 
l-ouisiana. 



F'leasant, Guvemor of 



Welcome from the 



City of New 
Mayor of 



Orleans— Martin 
New Orleans. 
Welcome from Tulane University 



jf Tula 



Dr. A. B. Din 
University. 

Response — William C. D'Arcy, St 
Louis, president of the Associated Ad- 
vertising Club' of the World. 

Monday Morning, Sept. 22 

General session, Jerusalem Temple, 
A. A O. N. M S. 

Temporary chairman— L. R. Putnam, 
president New Orleans Advertising 
Club. 

Permanent chairman-William C. 
D'Arcy, president Associated Advertis- 
ing Clubs of the W r orld. 

Annual address of President D'Arcy. 

Address, representing labor— Samuel 
Gompers, president American Federa- 
tion of Labor. 

Address, representing capital— Speak- 
er to be announced. 

Official photograph will be taken at 
the close of this meeting immediately 
in front of the Shriners' Temple. 

Monday Noon 

At twelve-thirty luncheon will be 
served to all who have made reserva- 
tions, in the Gold Room, second floor, 
Gninewald Hotel. An address will be 
made explaining one of the complete 
advertising campaigns shown in the Na- 
tional Exhibit of Advertising These 
luncheon meetings will he held Monday. 
Tuesday. Wednesday and Thursday. 
Monday Afternoon 

2 .00 p. in. Department sessions and 
conferences. 

Departments Sessions 

Agricultural Publishers' Association. 

American Association of Advertising 



Association of American Directory 
Publishers 

Association nf National Advertisers. 

Church Advertising Department. 

Community Advertising department. 

The Daily Newspaper Department. 

Direct Mail Advertising Association. 

Financial Advertisers' Association 

National Association nf Employing 
Lithographers. 

National Association of Theatre Pro- 
gram Publishers 

Outdoor Advertising Association. 

Poster A-lvrrti one Association. 

Screen Advertisers' As->riaiion. 
Conferences 

A'lveri :s:nLr Women. 

Club Sceri laries. 

Violative Committees 

Fan American Union. 

Retail Advertisers. 



Monday Evening 

7:00 p m. Official dinner to dub 
presidents in honor of President D'Aicy 
and the Executive Officers, at Antoine's. 
Invitations confined to club presidents 
or their representatives. 

8 :30. "New Orleans in the F.ighteenth 
Century" in the French Quarter. Dele- 
gates and visitors are invited to visit 
historical Jackson Square, the Cabildo 
and the old French market, which will 
be open for the first lime at night. The 
entertainment will be in charge of the 
French and Italian societies of New 
Orleans. 

Tuesday Morning, Sept. 23 

10 00 a. m. General session. 

In Tulane Theatre, immediately ad- 
joining Hotel Grunewald. where all but 
the first of the general sessions will be 
held. President William C D'Arcy. 
presiding 

Address, representing the consumer — 
Speaker to be announeed. 

Tnesday Noon 

12:30. Luncheon and address explain- 
ing one of the complete advertising 
campaigns shown in the National Exhibit 
of Advertising. Service in the Gold 
Room, second floor. Hotel Grunewald. 
to all visitors who have made reserva- 
tions the day previous 

Tuesday Afternoon 

2 00 p. m. Department sessions and 
conferences 



Advertising Clubs to Practical Par- 
Amencanisin." John Barrett, director of 
Pan-American I'nion, Washington. D C 
Wednesday Evening 

7:00 p m. "New Orleans in ttir 
Twentieth Century " Modern Southern 
chicken dinner served at the Cou-ttn 
Club, Entertainment in charge of 
Mayor Bchrman and the city official- of 
New Orleans. 

Thursday Morning, Sept. 25 

10:00 a- m. General session. President 
William C D'Arcy presiding 

Open Forum. 

Reports of representatives of depart- 
ments. How each of them is prepare! 
to carry into effect the conclusions c: 
the convention as to the ways in which 
labor, capital and the consumer can ex- 
onerate for increased production. vor'A 
necessity. 

12:30 p. m. Luncheon of the Nations' 
Exhibit of Advertising. Gold Room. 
Hotel Grunewald. 

2 :00 p. m. Election of officers. 

Note. — Elsewhere in this issue will br 
found the detailed programs of con 
ferences which variuus departments oi 
the Associated Advertising Clubs wiJ 
Ikold during the convention 



June Canadian 
Exports Show 



Newsprint 
Increases 



The Figure* Show More Palp Being Sent 
Out in Finished State 
Formerly 



8:00 p. m. Boat rule about the port 
for all delegates and visitors, immedi- 
ately followed by "New Orleans in the 
Nineteenth Century." Levee scene of 
the time before the Civil War. This 
entertainment will be in charge of the 
Jerusalem Temple Nobles of the Mystic 
Shrine, and the local Lodge of Elks. 
Wednesday Morning, Sept. 24 

10:00 a. m General session, Tulane 
Theatre, President William C. D'Arcy 
presiding. 

"A Greater Truth Work." Merle 
Sidener, president Sidencr-Van Riper 
Advertising Co., and chairman National 
Vigilance Committee. 

"Helping Honest llusincss Protect U- 
self." William P. (ireen. 
secretary of Be 
Secretaries 

"Bricks That Ruild Walls of Confi- 
dence,'' 11. J. Kermer, secretary National 
Vigilencc Committee. 

"What Are You Going to Do About 
It?" Kiclurd If. Lee. special counsel 
National Vigilance 



Montreal, Sept 2— June exports c: 
paper, pulp and pulp wood from Cani>'- 
were valued at $7,345,000, as compare) 
veith $0,120,000 in June of last year 
News print and other manufacturer 
papers show an increase in value ci 
SlSsS.SJX. and mechanical ground pain 
of $2°5jOOO. while chemical pulp fell oft 
$1,105,000 and raw pulp wood $1,1 1KXO) 

The figures show that more pulp :i 
being manufac lured in Canada and ex- 
ported as the finished product, instead of 
in the raw state, than formerly. 

The details follow : 
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so.iirt.:*; *7.3i5.s;.t 
Exports for the first three months of 
the fiscal year show a decrease of $2.47S.- 
375. compared with last year and i 
gain of $4,702,547 compared with l'?C. 
as follows : 
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12:30 p. m. Exhibit of 
Luncheon sencd in the Gold Room. 
Hotel Grunewald 

Wednesday Afternoon 

2:30 p. m. General session. Address, 
"The Work en the Organs of Business 
in Creating Better Labor Conditions." 
Ilarrv Clelaml, McGraw-Hill Co.. New 
York. 

Address. "Tlic Relation of Advertis- 
ing to Industrial Morale in War and 
Peace." Major Roy Dickinson, associate 
editor Printers" Ir.k. fonncrly in charge 
of Division of Industrial Morale. 
V. S. A. 

Address, "Advertising n s a World 
Force," Gi-oree ( rerl, tornier chairman 
t". S. Committee on Public le formation 

Address, '"Relationship of Associated 
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Klein Becomes an Ail Agent 

M J. Klein, classified adverti-n. 
manager of lj» Prensa. a Spanisb rj r .,| : 
has resigned to enter into the aircn ' 
business ami will speiial:rr in *'».-,„, 
advertising. He will be hvatrd i:: i-,t 
World Building. New York, after S- - 
temper 1. 



Opens Minneapolis Office 

St. I'ai i.. Auk. 30 - The adverti-tr: 
department of th- Dispatch- To, ne-- 
Press ha? opened an .>f»ice in tlic i'.-ib.-: 
building. Minneapolis, C). W. Bar! n • 
in charge. 
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NEWSPAPER MAKING 

A Department of Practical Service for Publishers and Advertisers Conducted by Jason 
Rogers, Publisher of the New York Glob?, and Author of "'Fundamentals of News- 
paper Building," "Newspaper Building" and "Building Newspaper Advertising" 



VIHVVIVJ the newspapers of the 
country in the broadest possible way 
I am inclined to the opinion that it is 
.he satisfaction with comparatively cry 
small sium* that handicaps most 
newspaper maker* guilty oi producing 
inferior newspapcij. A* I have ire- 
nucntly slated, there is no possible ex- 
cuse for the getting out oi a thin, 
uninteresting and dull sheet except 
laziness or incompetency 

1 lie shame of it in that only loo often 
will a town give a quality and degree of 
support to an unworthy publication in 
the absence of a better production, and 
those producing the make-believe or 
false-alarm flatter themselves with the 
notion that they really deserve the limit- 
cd success lhat they reap. 

I trusi that 1 may be pardoned for 
this arraignment of the numerous in- 
ferior publications posing ax news- 
paper* on ihc gnmnd that what 1 am 
seeking to drive home i* that through 
the devotion of more time and atten- 
tion In making our newspaper* better 
ar.d mure interesting we can secure 
greater recognition and success. 

Small Paper* Matt Improve 

Kcgardlcss of the bulk of opinion to 
the contrary, I believe that the small 
town newspaper* should lie made better 
all-around newspapers and cut free 
from the old theory local news, more 
losial new* and still more local news. 
.Most editors lean toward the printing 
of local news to ihe exclusion n< pre- 
senting an interesting variety oi features 
and miscellany. 

This is why the average small city 
newspaper falls down in the estimate of 
leading local business men familiar 
with metropolitan practices and stan- 
dard* I realize that advocating a ven- 
ture from the rut established by long 
years of habitual inspiration 1 am ven- 
turing out ahead of the procession. 

According to mi theory it is never 
«aic to criticise a well grounded prac- 
tice unless able to present something 
dtimilc and constructive as a substitute, 
winch is what I am going to do before 
1 hurl further stones at the traditional 
structure. 

The small town newspapers of the 
country should Ret together in two. three 
nr tour group* for the co-operative pur- 
chase and distribution of the very best 
anil nios: popular sort of feature matter, 
!;i«rial articles. 



C..I Would Be 

Five hundred newspapers, through 
assessment of only $5 a week apiece, 
could buy matter costing $125,000 a 
year, matter which could compare favor- 
ably with 'he br.«l human interest stuff 
Vrinted ill the metropolitan |>rcss. 

Kach group or cli3in of newspapers 
iv <n'i] rciiri">ent exclusive, noti-coitipct- 
nik' dailies, and none of the matter would 
V permitted to appear in am newspaper 
seeking undue circulation than the 
le-'inmale limits of its city and suburbs. 

The matter would he b- .tight, edited, 
put in ty,c for proof, w:t1i cu"«, in neat 
form hy some centrally located plan! un- 
der direction of a coin|H-Icnl inaiiagini; 
editor. A committee of editors would 
pa's on the admission of new features 
to the service. 

Such a group of new spaper*, by print- 



ing irom :hrec ly eight columns of such 
matter, would be in a position to defy 
the encroachment* of metropolitan 
new spacers si-eking profitless circulation 
far a.ield to Isolsiyr up fictitious adver- 
tising pretension*. 

Aside from the associated newspapers 
composed of some fifty large city 
evening newspapers, including the Chi- 
cago Daily News, the Kansas City Star, 
the Philadelphia Bulletin, the New York 
l.'.ul'e, the Montreal Star, the Detroit 
News, winch 1 organized in 1911, fca- 
.nrc matter is handled hy syndicates for 
profit. 

Would Attract Writers 

Instead of jaying fancy prices which, 
in many case* seem prohibitive, thanks 
to inflated salaries caused by competition 
among the syndicates for top lilies 
created by the newspapers, the publish- 
ers could keep bringing forward new- 
aspirants sa-istied with reasonable com- 
pensation. 

l\eu in the case of the associated 
newspapers we have found that in head- 
lining a very simple feature we have 
created a demand fur it that has caused 
us to increase a salary from $25 a week 
lo $3U0 a week. 

A newspaper feature only occurs very 
good if we newspapers play it up and 
make it sought after. The best of the 
features run out in pulling power long 
before we are w illing to drop them, and 
some of those now most highly paid for 
are really past the virile stage. 

Regardless of theory to the contrary 
it is much easier to secure increased 
circulation and to hold il through good 
features than by trying to secure 
similar results by printing mere news. 
I recognize the few exceptions, such as 
those of Adolplt S. Ochs with his Chat- 
tanooga Times and New York Times 

Of course, we must print the news 
and all of it But malty of our news- 
papers print local matter of really no 
news interest. Merely because it is 
primed does not make it news, and 
more often than not the desperate 
efforts of our editors for news leads 
them to print much that should and 
would be paid for at advertising rates. 

Oar Own Estimate Tells 

If our local newspapers printed better 
feature and miscellany and occasional 
hiith-gradc informatory articles the lead- 
ing bnsirie** men of their towns would 
lliuik more of thcin and gladly pay 
lusher rates for their advertising, 

The world takes us largely at our 
own estimate, provided wc make good. 
Many ot ,»ur small city newspapers fall 
so far short oi lying worthy of the 
characterization as newspapers as to 
make tt a mystery why they are pub- 
lished, 

We pick them up at way stations on 
our trifi< about the country, they are 
spineless, colorless, ncwslcss. and can be 
devoured from end to end at a glance 
Advertising space in them is not worth 
10 per cent of what it would if the 
;iaper was mrbt icntly good to hold the 
reader's interest. 

I have the deepest possible sympathy 
for the man trving to make a news- 
paper in a town of less than 10.000 popu- 
lation, an-! wonder how he does it and 
tr.i'-v. a living, bur many of them d >, 



and my hat is off to 

What I am seeking to advocate is the 
making of little newspapers at no in- 
crease in cost of production. The very 
machinery employed for group handling 
oi feature matter can be used for the 
interchange of experience, and to secure 
vastly increasing revenue for every 
newspaper represented. 

As a matter of fact, I want to go 
squarely on record and admit lhat I 
secured more hasicly sound information 
and practical suggesliuns which we 
later trauslaied into achievement with 
the New York Globe at the little in- 
formal meeting* of publishers of the 
newspapers in the Associated News- 
papers than I had picked up in 30-odd 
years' previous experience 

I strongly recommend conferences be- 
tween non-competing newspapers as of 
the greatest possible value. At such 
meetings those in attendance can lay 
all their facls frankly on the table for 
discussion and construction in a way 
that is absolutely impossible at general 
meetings like local publishers' associa- 
tions, ihc A, N, V ,\ and such. 

The trouble with most of us who get 
out unworthy newspapers is lhat wc 
are too easily satisfied and fall into the 
rut or stale of mind where we go 
through certain periuuetory millions and 
think we have done the day's work. 
Whenever a newspaper editor is satis- 
fied with his pruduct he has lost his 
punch. I'nless we always seek to make 
tomorrow's newspaper better than to- 
day's we don't deser - even that recog- 
nition that we receive. 



ANSWERS TO QUESTIONS 
Q. — We are up against a very stiff 
sort of competition: an old established 
morning and Sunday newspaper sell- 
ing to the subscribers at \i cents per 
week as against ot price of 10 cents 
for a six-day evenii.^ newspaper, We 
now have .1,200 circulation against 
their 7,000. and apparently can make 
very little progress. What is our best 
course? 

A. — My response by letter was a re- 
quest for • week's file of eseh newspaper. 
A glance al the two newspapers day by 
day indicated the superiority of the morn- 
ing newspaper as a newiipaper. My ad- 
vice in the situation would be the addi- 
tion of some sound features such » a 
comic or two, a short story, s fashion rut 
ami short article, and the presentation of 
short informatory special articles of espe- 
cial appeal lo my constituency. I should 
make my editorial page one that would 
lie read and talked altout. In the absenre 
of real editorials by home talent on home 
topics. I strongly rerommend the repro- 
dnelion of the best editorial*) from ex- 
change* with pro|wr credit. 

After making my newspaper a real 
newspaper, the hesl I could, after devol* 
ing from 12 lo lA hours a day, with meals 
out. I would Itoldlv make it 12 cents per 
week with full confidence that it would 
win its w ay lo equal local rirrulation with 
any competitor. 

0 — Our problem is our Saturday is- 
sue. We print a six-day evening 
newspaper and 'iml '.' impossible to 
nrl local readers »o use space in our 
Saturday paper They claim that they 
cannot get results on Monday from 
Saturday's advertising and go strongly 
into the Sunday new spapers Can yon 
recommend any plan worth trying? 

\ Yon have brought op one of the 
soreit spots in evenins newspaper pro- 



duction and one which I think we 
successfully solved on the New York 
Globe. We would run 130 columns or 
more of advertising on Friday and drop 

10 10 columns on Saturday. This was a 
cruel tragedy, for we sold as many copies 
on Saturday as Friday and the heavy 
losses Saturday frequently more than 
equalised profits for Friday. 

For years we have tried to get general 
advertisers to specify Saturday, but they, 
following the lead of the local shops more 
frequently than not, declined to do so. A 
number of newspapers in other cities 
have succeeded along this line. With us 

11 did not work out 

A few months ago I determined to over- 
come the serious situation and made a 
bargain rale for Salnrslay, "2a cents flat** 
outgeneral display, a reduction of any. 

tract rales. In my announcement I staled 
that I knew the Saturday paper would 
pull just as well a* other days and waa 
going to prove it by offering an induce- 
ment to try il. 

Some of my friends said t was making 
• mistake in reducing rale*, and one 
agency man said that if a rut rate was all 
a newspaper could get thai that was all 
the spare was worth. This was a man 
with very narrow vision, for many dosena 
of our advertiser* saw the point, and our 
Saturday issue gradually came in for a 
good showing of business. 

Some of oar iclicilors complained that 
advertisers paying 39 cents grow en 
Thursday and Friday were swiirhing 
ibeir copy to Saturday and thai the office 
was losing earnings. This did not bother 
rae a hil, for we were running lo capacity 
esery Thursday and Friday, and whatever 
ran over into Saturday was just so much 
more gross earnings for the week, for sre 
could not have printed it on the other 
days. 

I sincerely believe that by next Fall 
many of oar local advertisers will com- 
mence lo use spare oo Saturday, for busi- 
ness begets business. It is sometimes 
difficult lo gel people out of some old 
woman-like notion that because they have 
not done a thing they cannot. 

Newspaper circalalion is just as valu- 
able to the advertiser one day as another. 
The big local store advertising bargain 
sales on Friday for the purpose of strik- 
ing people on pay day is entirely • differ- 
ent proposition lo the manufacturers seek- 
ing lo make known the advantage* of 
using his product. 

If a general advertiser would rather use 
the Sunday issue, where his ad would be 
seen than lo have it buried in the mass of 
heavy local display on a Friday, the 
same thing holds good with greater em- 
phasis for ihe Sunday issues compared 
with Saturday, for few people have the 
lime lo wade through the mass of stuff in 
those r 

fori 



HAMMESFAHR AND BUCK 



New Agency Has Offices in New York. 
Chicago and Si. Louis 

Ciiir.rai. Aug. 30.— A. C. G. Hamrms- 
fahr. formerly general manager of I' 
I". Collier it Son, Inc., has joined force* 
in ihe advertisng agency business with 
Glen Huck in quarters in the .Michigan 
boulevard building. 30 North Michigan 
boulevard. A New York city office has 
just been opened on the fifth floor of 
the Astor Trust building. Fifth avenue 
ai 42nd street. 

Another branch ortice is maintained in 
St l^»nis Announcements of Mr. 
llammesfahr's »e« association now are 
being scut out lo a selected list. 



Discuss Branch of Ad Bureau 

Oik .sr.o Sept 3 —The Newspaper 
Representatives' Association of Chica-jo 
will meet next Tuesday to consider 
plans for the establishment of a hr,,:|..h 
onVc here •>• the Ion.. m ot Adverti*- 
iiu; of lie Vrcn.an New 
I .-"els' \ sm 



M 



Editor & Publisher for September 4, 1919 



NEWSPAPER MEN ON 
PRESIDENT'S TRAIN 



Many Mora Till Join Party on Chief 
Executive'* Tour of Country in Be- 
half of Treaty of Peace with 
Germany 



WASaigCTOH, Sepi. 3.— Twenty news- 
papermen left Washington today on the 
President's special train In cover the 
tour of the Chief Executive in behalf of 
the treaty of peace with Germany. This 
number was smaller than had been ex- 
pected, but it docs not represent the 
aggregate of correspondents who will be 
aboard the train during the major por- 
tion of the long swing to the Pacific 
Coast and back. 

Several of the Middle Western papers 
will have staff men join the party at 
St. I-ouis and Kansas City and travel 
with the President during the remainder 
if his journey. An unusually large num- 
ber of local men will join the group in 
advance of the President's arrival at 
their cities. 

The newspapermen who left With 
iuguin tonight and the organizations and 
papers they represented follow 

Associated Press : Bryon Price and 
Pierce Miller. 

International News Service: John E. 
Kevin. 

United Press: Hugh Uaillie 
Universal Service: Jay Jerome Will- 
iams. 

New York Times : Rodney Bean and 
Charles H Grasty. 

New York World: I-ouis Siehold. 

N'ew York Herald : James A. Hag- 
erty. 

Mew York Tribune : Charles White. 

Philadelphia Public Ledger: Robert 
T. Small. 

Chicago Tribune : Philip Kinsley. 

Boston Globe : Michael Henessy. 

Boston Post : Robert L. Norton. 

Baltimore Sun : Stanley M. Reynolds. 

Louisville Courier Journal : Morton 
M Milford 

N'ew York E\ening Post: David Law- 
rence. 

Cleveland Plain Dealer : Ben F. Allen. 
New York Sun: E. C. Hill. 
Washington Timet : Frank R. Lamb. 
Ford's Dearborn Independent : Joseph 
ON'eill. 



ADS SUPPLANT CHURCH BF.i.l. 



New (.papers Best Means of Celling People 
to Services, Pastor Saya 

HoQUlAM, Wash., Srpt. J.— The Rev. 
W. W. Switzcr, pastor of the First 
Methodist Episcopal Church here, has 
ordered the hell removed from the 
towrr of the church and will offer it for 
sale. Hereafter he will use newspaper 
advertising, instead, as a means of 
getting people to DOOM to church. 

"A bell is all right on a country 
church, but it is an unnecessary antique 
on a twentieth century house of worship 
in a progressive city or town that has 
the advantage of newspaper publicity," 
he declared. 



SPRINGFIELD EDITOR TO SPEAK 

Waldo L. Cook Will Discuss Relation of 
Editorial Page to Advertising 

lOWa Cm, Iowa. Sept. 3.— Waldo L 
Cook, chief editorial writer for the 
Springfield, Mass., Republican, and the 
man who makes the editorial page of 
the Republican, will be on the program 
for the fourth annual conference of 
Iowa newspaper men which will be 
held here on November 21 and 22 un- 
ler the auspices of the extension 
division and the department of journal- 
ism of l*aj University of Iowa. His 
subject will lie "The Relation of the 
Editorial Page to Advertising." 

The fourth annual conference of 
newspaper men in November is being 
held in connection with the alumni 
homecoming of the university, which is 



exacted to he unusually well attended 
this j ear lieraiisc of the return of so 
many alumn: from the military and 
naval service. 



Editor in Pulpit 

HoUfTOX, Tex.. Sept. 2. — George M. 
Bailey, chief editorial writer of the 
Houston Post, occupied the pulpit of the 
local First Methodist Church in the 
absence of the pastor and appealed to 
his hearers for chivalry toward women, 
especially women in business. 



BUSINESS PUBLISHER; 
EMPHASIZE "HOW" 

Tentative Program Announced for Chi 
eago Convention, in Chicago, Septem- 
ber 18-20— Names of Speakers 
Will Soon Be Announced. 



New Ad Agency in Knoxville 

KjftXYlLU, Term.. Aug. 31.— Herbert 
Watcrbury has opened an advertising 
bureau in the Kmpire building. Two 
corDraerejaJ artists will lie associated 
with Mr. Waterburv in his work. 



FUTURE HEAD OF NEW YORK POST GOES TO EUROPE 




0 



A tentative draft of program the t 
cago convention of the Associated B-jsi 
ness Papers, to be held September 1? 
19. and 20, at Congress Hotel, cmphs 
sires that there will be but one exec-j 
tive session, the "Publisher's and Bl- 
ness Session," beginning the middle of 
Friday afternoon and continue: 
through Saturday morning. 

The whole program is built around 
the central theme "How." 

The names of the speakers will not 
he ready for announcement until late 
this week. 

A» far as completed the program fn'- 
lows : 

Thursday X*raln*. Boat, 11 

Ad-treaa or *al*ora* br cbalrmaa. 
Bh|mh ana prealdeat's annual ■ddraas. 
A.Mri-,«-» nu following Mbj«cta: 
Tb* t"arta>**s of 1tna1n*«». 
II w to *tak* the Baatoaaa Prwaa a Is. ■-- 

Tartar* of Bnalnet*. 
An Apprertatloa bj "Boriaaaa." 
The IHzalnVaa** or rb* "Ptoaah" Mevemaa: 
In Labor Garcloa and Ifa PrNwIbl* Eft 
Upoa Baalnaaa aad Riiajncaa Pa pan. 

ThvridAV Artaraooa 

I Editor Ul rSaaalua) 
lii(r>*lurl«*y r*marka b* Ctialraaan. 
How to llflp Snal* Pr*«*nt daj PrebloiUM- 
(a) Labor. 

IIO Pmdnril.in. 

tCI II ••--'!. II 

Mow lb* Editorial Coafar**** 11*1 pa Bntlbrfl 

Pap*ra. 

Mow to Ha** Vaar pan** l*-ad aa Walt •■ 

K*d**t Optnloo. 
Mow to tj*t and Train Men for Bdltortal Wort 

Frldar Koraiaa. aVpt. l» 

lAdvarllalnc Scaaloo) 
InfradwintT Arfdr**a If Chairman 
Mow to Slab* a ServU-o Daparfaar-nt Par. 
Ilnw in Hold Advertising Whan Darnu'iid Ei 

e**da Baapplr. 
Itaw- to Swat tba Waal* In Ad**rtfatac. 
■low III* Advaellalag Ralpaaun Caa Prove Tail 

Hta Pa par R*arb*a lb* B*al Bovora. 
Tb* Plar* of iha Raoloeaa Praaa la a Nattaail 

CaaBfiatan 

rrOaj k.,11. 

R*n.jnet al Coorroaa llot*l. 

Friday artaraoaa. 

ICIrrvlotlon Saaalon.r 
lalriMlaalnar Romarka hy Cbalrmaa. 
It™ lo ll*.tu<-* Clmilattaa Mortalltr. 
Hoar lo Mi to larra and Booalara Oat or BaV 

•i-rlbna. 

Mow to Hand]* Ih* aobarrlptlon Oroo* Prohl.n 
Ilnw |h* Gdllaalal and Clrrulatlno Dapartmroit 



Cna r<op*rai* 
radar A 



N i' — Allenilnaoa al llila amnion will at 
llinllM t„ m .. n t*., r . af Ih* Aaaoetatod BrtalnaM 
Pa pars aad ni*ml«r> of rhalr MalTa. AH otbtr 
•.»!.. n. >||| p* oprn lo whawvar 
liil*r*al*d. 



rnajr b* 



T? DWIN FRANCIS GAY, who will assume charge of the New York F.ve- 
aP* "in*! P»»t on January 1. will arrive in Europe this week for a two 

months' rest after two year* of war work labor, and will incidentally 
make a study of the field of international newspaper correspondence. 

Dean Gay is a man of unusual personality ami a tireless worker. His 
friend.* describe him as one of the biggest men in the country, clear thinking, 
far-seeing doer of the things that he wants to do without thought of financial 
return to himself. It has frequently been s: id that all that has been needed 
for him to acquire a business fortune wa- for Mm tn enter business. Instead, 
he has got all the possible joy out of life in building up the first (iraduate 
Business School in the country at Harvard. 

This may sound queer in view of his past connections, but Dean Gay's 
inclination is not inward business. When he joins the Evening Post he will 
devote lu> energie* to the editorial and news departments and not the business 
end of the paper. 

An indication of the kind of a man Dean Gay is is reflected in his war 
work. At the invitation of the I'niied States Shipping Board he went to 
Washington and organized a statistical information bureau; it was such a 
success thai he was then asked La organise the sjinte service for the War 



<PilMlal.il. and Itoslaraa Hoaaloa.) 

Th* Prv*Mi-iii |ir**ldtna. 

A l ii, ., on lb* Audit Raroiu ot Ctrralalknaa. 
Tks A.lrrnlrina An-n.-> aad iha Boalaaaa Praaa 
Tat PaaaaJ ruination. 

MM Oiu-atkin or Pr*o Orpin to Adarrtlaera 
aalord,, Marnlaa. gap!. 10. 

iroatraaaBB PnlillalH-ra aad Baalnaaa SraaSoa I 
lUn ro M.-. I tin- Utah Coat aa* PiUaltanlnc. 
sra-.<lar<l rimlallxn X(al*o I for Papora r»l 

1 ' I- • of a n. c. 

T.. Whal Rsl^i SiaaaJd l-nbltabera Aoamr • 

Craaat AdvariMna. 
Tli* Pr.ip..r Mriiout .if Arrlrlaf al Kai*. Coa 

iio-UMoral* wlili rVrvk*. 
■ap at lb ..r iiavi-r* and romnilttaaa. 

I l'-tll t Offi'vra fur l*molna Tama. 

AnjOlRNMBST. 



County Publiaber* L'nile 

RoAsi KE. IIL, Sept. J — The six new 



Enlarged Service in Seattle 

SgATn r. Wash., Sept 3— Through 
an arrangement with the Chicago 
Tribune and the N'ew York Times, the 
Post-fntellinenrer is now receiving a 
special report of the vital news of the 
world, by a leased wire which spans the 
continent. The new servire is designed 
to supplement the Posl-lntelligenrer's 
seven day-a week Associated Press re- 
ports. 



— — . • — .... — - --- .. — ...... ....... . 1. 1 itai . . , rtar 

Trade Board, wl ere h s bureau became such an important pari of that organ!- v * vrT Pubpthers of Woodford County 



ration thai he was askrd to become a member of IM Iniard; the bepartmcnt 
of Labor and War Industrial Board then called upnn him to do ihe same 
service for them, and to lop the whole job. President Wilson asked him to 
organize a private new* bureau on all government activities for him. 

lie accepted and the result was the Central Bureau of Planning and 
Statistics. Remember, he directed all of these news bureaus dealing in vital 
tacts throueliotit the war. He did not lease one to start another. 

Dean Gay ■« considered an expert on political, economical and interna- 
tional affairs, politically, he is an independent 1 with progressive tendencies 

but is not g radiral— he is. however, nearer lo being a radical than a con- 
servative. His acquaintance is large among men of art and literature While 
in Kiirope he will rffvitjf his time between France and Fngland and mav 
visit Germany. 



met at Holtnu and formed an organiza- 
tion to lie known as "The Woodfoni 
< niinty Press Association." George R 
Curtiss, of the F.I Paso Journal, wai 
elected president. R. E. Patterson, of 
the Wa.hlmrn Leader, vice-president 
C. R. Denson, of the Minonk News- 
Dispatch, secretary-treasurer: A. E 
PrtU, of ihe Woodford County Journal. 
William Ryan, of the Metamora Herald 
and T I'. Pettigrcw, of the Roanoke 
Post, executive committee. 
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ERIE 

Pennsylvania 

An Exceptional Market 



Erie, Pa., a manufacturing City (port on Lake Erie), 
received million* in war contractu. Tbia brought new 
money, new plant*, new idea*, to an already pros- 



The Federal Government through the U. S. Housing; 
Corporation embarked upon an imposing housing 
, covering 78 acres. Not a temporary, but two 
anent developments resulted. Waste land 
turned into a beautiful park. Modern apart- 
ments were erected; hundreds of separate brick 
houses, each with green yards and hedges. All im- 
provements: heating system, electric light, sanitary 
plumbing, completely appointed bathroom, separate 
laundry tubs, nicely finished woodwork, door and 
window screens. The rentals average on the basis of 
$5.00 per room. The Government is arranging to sell 



these model homes to the workers on easy payment 
plans. 

The General Electric Company has developed even a 
more extensive housing program. 
War contracts brought to Erie thousands of skilled 
mechanics. Many have made Erie their permanent 
home because of profitable employment and attrac- 
tive living conditions. 

Give a human being more than a living wage, a re- 
spectable home, the means and inclination for per- 
sonal cleanliness — and you do more than anything 
else to combat Bolshevism and radical restlessness. 
Give a human being these living conditions and yon 
attract and develop an exceptional population — a 
population appreciative of the better things of life — 
responsive to advertising of good merchandise. 



ERIE 



Pennsylvania 

The Market, 157,000 

Erie Population, 105,000; Suburban (35 mile 



,52,000 



Through one daily newspaper, the Erie Times, an advertiser can 
He can reach practically all of the worth-while families. 



ERIE DAILY TIMES 



The Ei 
its two 



(A. B. C. 

Paid Circulation 27,693 

Line Rate 6c. flat. Evenings except Sunday. 

Times has 50% more than the combined paid circulations of 
laily competitors and over treble the circulation of either. 



The Erie Time* is a human institution, established 31 y^nn- 
ago in 1888 and intimately allied with Erie's development. 
To its credit in an imposing program of civic accomplish- 
ment. The future hold* even greater things. The Times 
is indeed a part of Eric itself and it is 
sider one without the other. 



Erie (88 mile* from Buffalo, 95 miles from Cleveland — and 
from an advertising standpoint not affected by either) — 
Erie, offers such an exceptional situation that uo national 
advertiser can afford to overlook it: — a big. concentrated, 
prosperous, responsive market unquestionably dominated 
by a single human uewspaper — the Erie Daily Times! 

The Erie Daily Times for EVERY National Advertiser 



This means a market for net profit advertising; one domi- 
nant newspaper lowers selling costs. Erie is superior to 
many larger territories rendered lean profitable through di- 
vided newspaper competition. 

By all means, visit Erie personally if you can. The Times 
will be glad to extend the hospitality of showing you the 
city, its industries, wide, well-paved streets, fine homes, 
many of them mansions, great storca and good merchandise 
— the extensive civic projects, a great harbor not yet come 
into its own — and outlying suburbs and rural sections. 
The farming includes the average crops of the east central 
Great I-ake» region. Some of the finest vineyards of the 
east are in the Erie territory. 



Representatives 

E. Katz Special Advertising Agency 

Established 1888 



15 E. 26th St. 
New York 



Harri. Trust Bldg. 

Chicago 



Walilhrini Blilfi. 

Kansas Citv 



Monadnock Bldg. 
San Francisco 
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SEES DANGER TO U. S. NEWSPAPERS 
IN FOREIGN WIRE CONTROL 



ASKS INCRF.ASF. FOR P. O. CARRIERS 



England Now Has Grasp on Most of Cables of World and, with 
France and Japan, Is Seeking Exclusive Wireless 
Rights, Says U. P. Correspondent. 



W 



Flv Fkk.d S. Fergison 

I'Nitic Mut HASf «■»>* '* w s « <»ne *«o at M-sct cosnmscr 

H ETHER there is a League of Nations, in fact, or in theory, 
restoration of good 



Unions between the nations of the world, 
am! development of commercial intercourse rests in a great 
measure upon control of lines of communication. 

One of the most vital questions yet to be finally dealt with in 
meeting the world's reconstruction problem is that^ of control of 
cables and wireless. 

jVeu'< Channels of World Still Clogged 




Fru> S. PuGiitns 



New spapernien from all parts of Our 
world met in Paris during the Peace 
Conference. They came to understand 
Upon leaving, each re- 
tained the indi- 
vidual char- 
acteristic of the 
journalistic pre- 
cedents of h i s 
country. But each 
one knew more of 
the viewpoint of 
the newspaper- 
men of other 
countries and 
possibly had 
adopted some of 
the methods of 
the other fellow, 
.if they looked 
good to him. The groundwork was con- 
sequently established for a belter in- 
terpretation of foreign news develop, 
ments in every country in the world. 
Other Countries Are Alert 
The news channels of the world 
ever, are still clogged. Cable comi 
have shown no signs of restoring the 
rates thai existed before the war. And 
until the present war-rates are reduced, 
the now of news will never reach the 
point possible under reasonable tariffs, 
Kurope is thoroughly awake to the 
fact that trade routes follow news 
routes The country that has the cheap- 
est and most direct cable communica- 
ting with a given point, so that there 
is a free exchange of news am! com- 
mercial information, is the country that 
holds the trade advantage. 

England. France and Japan arc look- 
ing forward to news di-sclopmcnt in a 
big way. It is realized that wireless 
is to play an important part. The 
establishment of exclusive wireless 
rights is one of the phases of their ac- 
tivity. England now controls most of 
the cables of the world. The German 
cables taken over by the Allies under 
the terms of the Peace Treaty are >ct 
to I* disposed of. England endeavored 
to get these cat iles during the Peace 
t_'ontcrence. and still want, them The 
rabies are still under the control of the 
Peace Conferenrr, which will have hnal 
authority lo dispose of them. The 
jockeying in the roming conference at 
Paris in October which is to take up 
the cable question will consequently lie 
sinq.lv another round in the world's 
commirrial st niggle. 

America". Opportunity 
It cannot lie expected that after four 
years of active propaganda work, the 
Euro)iean countries are suddenly go- 
ing to drop this means of krcpinK 
Uieir cause* before the world. Ity care- 
ful handling of means of communica- 
tion, thev plan to spread their com- 
mercial wares upon the counter of the 



world through news as well as adver- 



If America is to he a successful com- 
petitor, American news agencies and 
newspapers must have equally cheap 
and direct means of distributing Ameri- 
can news, and gathering foreign news 
without the propaganda trimmings 

English and French newspapers, while 
divided on internal political lines just 
as American papers arc. take a deeper 
interest in international affairs than do 
American papers as a whole. They 
can always be counted on to be strongly 
behind their government the minute a 
foreigner enters into any .question. 
Their support in trade extension plans 
is, therefore, going to be » real source 
of strength. 



See« Recent Tulsa Changes 
as Improving Situation 




Commenting on the recent changes in 
Tulsa (Okla.) newspaper field, noted in 
Fnttnn 4 Pi iu.isiiKR at the time, the 
current bulletin of the S. N, P. A. adds 
the follow ing details : 

"The daily newspaper situation in 
Tulsa. Okla.'. has been finally cleared 
up after a fight extending over four 
or fisc years Tulsa for many years had 
two dailies, the World in the morning 
and the Democrat in the evening 

"About five years ago Charles Page, 
a local oil multi-millionaire, who has 
extensive interests in Tulsa, decided a 
newspaper was essential to his happi- 
ness and prosperity, so he bought the 
Leader, I small weekly publication in the 
MbwtM town of Sand Springs. lie 
put in a complete metropolitan outfit 
and began publishing a daily, railed the 
Times, at Sand Springs, for Tulsa cir- 
culation In a few months he bought 
the IVmocrat of Tulsa, and since then 
has published hoth the Times and the 
Democrat from the Times plant. 

"The two establishments differed on 
all subjects from politics to religion, 
and particularly on oil matters, the 
World being considered a friend of 
Standard Oil, while the Page papers 
took the side of the independents. 

"Finally, two months ago. the World 
started an afternoon edition. This re- 
-iilud in a truce Wing declared by 
which the World has suspended the 
afternoon edition and the Morning 
"limes likewise suspended, leaving just 
otic morning and one evening paper in 
the tield This settlement prnluMy also 
disposes of the rumor that Jake 1 (am- 
nion, another Oklahoma oil millionaire, 
would buy the Page papers and change 
their politics to Republican." 



Burleson's Labor Policy Also Condemned 
at Philadelphia Convention 

PitiMIiCLfHIA. Sept. 1. — Postmaster 
Gaueral Burleson's labor policy was con- 
demned in a report submitted by Presi- 
dent Edward J. Gaynor of the National 
I.cttrr Carriers at the opening session 
of that organization's convention here 
today. An immediate and substantial 
increase in pay for the carriers also was 

demanded, 

Mr. Gaynor urged an immediate ad- 



vance of 35 per cent, this to be in- 
creased to (i) per cent over the present 
rate when the regular session of Con- 
gress convenes. It was pointed out tha: 
since 1907 the mail carriers had received 
an increase of only 25 per cent, despite 
the fact that the increase in the cost of 
living had advanced 82 per cent. 

Carroll to Manage Theatre 

Ctica. N. J.. Sept. 3.— Clifford A 
Carroll, formerly a reporter on the 
Preset will beta ine manager of the 
Colonial Theatre at Pittsfield, Mass. 
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The Times Publishing Company 
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E. Taylor, I •ce-^reaidesu nod Manager 
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Important Announcement 

To Advertisers and Agencies 



Regarding the changes of rates for t 

ing two copies of our Flat Rate Card effective January 1, 1920, 



for 



in The Daily Times. 



Beginning January 1st, 1920, the rate for na- 
tional advertising in The Portsmouth Daily 
Timet) and The Portsmouth Daily Time* Sunday 
Edition will be 3 cents per line R. O. P. and 3% 
cents per line for full position. Annual con- 
tracts will be sold during the remainder of 1919 
at 21/i> cents a line to January 1, 1920, and 3 cents 
thereafter, but no reservations will be made at 
the 2i»2 writ rote beyond 1919. 
The Portsmouth Daily Times is the only newspapre in 
Portsmouth and Scioto County. The Times waa founded in 
1894 and ha* always operated under the present management, 
are the sole owners and whose policy it has been at all 
» to give the news and serve their patrons. 



times to give I 

The steady growth of the city and surrounding country 
made the demand for the esttbaliahment of a Sunday News- 
paper imperative, and The Portsmouth Daily Times, Sunday 
Edition made its appearance March 23rd, 1919. 

The !Soon Extra, a 4-page news edition published each 
noon, sold only on the streets, has a circulation averaging 
3,000 daily. Its circulation is not included in that of the 
Daily Times. 



The Weekly 
in 1860. 

The circulation of The Daily Time* has grown from 1,000, 
when it was established in 1894, to its present large and wide 
circulation, which exceeds 12,000 i 
of surrounding towns and country. 

The circulation of the Sunday Edition, starting March 
23rd, 1919, was 6,500, and is now more than 8,200 and grow- 
ing rapidly. New territory is being opened up, which will 
soon place the circulation of this edition on a par with that of 
the evening. 

The management 
Tiine» wishes to thanl 
its confidence and help in r 
what it is and it will, as alwan 
advertiser the largest and /test circulation and the 
loicest basic rate of any newspaper published 
anywhere in a city of Portsmouth's class. 

THE TIMES PI -HUSHING COMPANY, 

Hurrs F.. Tnslor, 

Robert E. Ward. Foreign Advertising 
No. i S. nil 

No. 225 Fifth Avenue. New York. 

Digitized by Go< 



of The Portsmouth Daily 
ink the advertising public for 
taking The Times 
, in return give the 
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David Lawre 



Washington Dispatches 



Published 



• • • ♦ 



78 

Leading Dailies 



Why: 



? 



1. Unbiased — David Lawrence, writing for 78 papers of all shades of 
political opinion, is not controlled by any paper's policy. 

2. Enterprising — David Lawrence gives his clients more exclusive news 
and accurate predictions than other services combined. 

3. Unique — David I,awrenee answers the epiestions which no press associa- 
tion is permitted to answer, namely — Why? What does it mean? What 
does it foreshadow? 

4. Authoritative — David Lawrence writes of National Issues with a deep 
background of understanding of the significance of policies and events. 



Non-Partisan! 

Independent Papers ... . 27 

Democratic 16 

Republican 14 

Independent Dem 7 

Independent Rep 6 

Foreign Countries 8 

78 

Combined 
Circulation 
More Than 4,000,000 



Telegraphic and Mail Relays 

reach practically even- point in the United States within 24 hours. 
Exclusive rights in a few cities still open. 

Telegraph NOW for Terms 
WILLIAM A. BIRD, iv. Business Manager 

DAVID LAWRENCE, Incorporated 

92 HOME LIFE BUILDING 
WASHINGTON, D. C. 
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MANY SMALL-TOWN PAPERS PROTEST 
EXCLUSION FROM ARM Y CAMPAIGN 

Publicity Bureau Explains That in Second Drive for Recruit* 
This Fall Small Appropriation LimiU List to Media 
Where There Are Sub-Stations. 



SINCE the publication in Editor Jk Publisher in its issue of 
August 21 of the list of 656 small-town newspapers, recommended by 
the Publicity Bureau of the Army Recruiting Service, for a $9,000 
advertising campaign for recruits this fall, so many protests have been 
received by the Bureau from newspapers that were not included in the list 
that the advisability of revising the list has become a puzzling problem. 

The War Department, it is annonounccd unofficially, has decided to go 
ahead with the campaign and the opening date probably will be early in 
October. Present plans arc to continue it for two or three weeks. The 
prevailing sentiment will) those who will have it in charge is that it would be 
well to enlarge the list of newspapers already picked as media, if more money 
could be obtained for that expense, but the War Department hasn't the 
money and doesn't know how to raise it 

Many Protests Made in First Campaign 

The original recommendation of the might be treated alike, it had been ncccs- 
Publicity Bureau of the Army Recruit- sary to exclude all from the Brtl earn- 
ing Service railed for an insertion of paign. Commenting on this, the recom- 
5.000 lines in each of the daily news- mendatinn of the Bureau for a second 
papers, printed in English, in each of campaign stated: 



the recruiting nub-station cities. There 
are 449 of these cities. 

In the June campaign, which cost 
$174,000, the advertising was limited to 
newspapers printed in English in V> 
cities where main recruiting stations 
were located, and at that time many 
letters were received from newspapers 
in other towns, asking why they had not 
1 ren included in the list. 

The Bureau of Publicity was at pains 
to explain to these papers that the 
amount uf money available for the cam- 
paign was limited and that in' order 
that all the small-town newspapers 



Explain* the Second Campaign 

"The smaller newspapers of the coun- 
try doubtless were disappointed that 
they were not included in the first ad- 
vertising campaign. They have been 
reasonable in the matter, however, in the 
vast majority of cases, but if they now 
learn that ihey are. themselves, to have 
a share of this War Department adver- 
tising, they will redouble their efforts 
to prove that the small town papers arc 
alive and alert. 

"They will redouble their efforts to 
prove by results that the small towns 



rpHE St. Louis Times announces that 
Mr. G. Logan Payne, with offices 

in the Marquette Building, Chicago; Payne, 
Burns and Smith, Fifth Avenue Building, New 
York ; Payne, Burns and Smith. 8 Winter Street, 
BoBton. and George H. Payne, Kresge Building. 
Detroit, will have full charge of its foreign ad- 
vertising. 

The St. Louis Times is the only evening Re- 
publican paper in a city having the largest Re- 
publican majority in the United States. It has 
a character circulation that cannot be reached by 
any other St. Louis paper and is an absolute 
necessity in covering the Evening Newspaper 
field of St. Louis. 

The Times will co-operate to the fullest ex- 
tent with Mr. Payne and his associates to make 
the advertising campaigns of its patrons success- 
ful. 

THE ST. LOUIS TIMES 

ST. LOUIS, MISSOURI 



can produce a big quota of results. 
Their incentive is plain. It would be a 
matter of patriotism and pride with 
them to outstrip their larger neighbors. 

"It should be bom in mind that in 
tlie sub-station cities and towns there 
arc several hundred newspapers, all of 
local influence and all ready anil eager 
to provide the same sort of co-opera- 
tion in their localities that has been 
furnished in the cities already covered. 

"Furthermore, there is no doubt that 
in the smaller cities, the local newspaper 
does very fairly cover its field, reaching 
and influencing a larger proportion of 
die inhabitants than is true in some of 
the metropolitan centers." 

Cant Include All in List 

Mi 'st of the protests recently received 
from smalltown newspapers which have 
not been included in the list for the 
fall campaign are based on the argument 
that while they arc not situated in towns 
where sub-stations are located, they are 
in towns nearby, on which these recruit- 
ing sub-stations must depend largely 
for recruits and that no effective appeal 
can be made for recruits in these towns 
unless local papers are used as adver- 
tising media. 

The attitude of the Bureau of Pub- 
licity regarding such protests appears to 
be that the argument on which they are 
based it sound enough, but that, with 
a limited appropriation, it is absolutely 
necessary' to draw a hard and fast line 
somewhere and that the logical thing 



to do, therefore, is to limit the list to 
towns where there are recruiting sub- 
stations. Otherwise, the list would have 
to take in almost every' small-town 
newspaper in the country. 

In other words, to an outsider, the 
Bureau of Publicity seems to be saying 
to the small-town newspapers who feel 
aggrieved because they are not to have 
a share of the appropriation : 

"Please don't complicate matters la 
such an extent that we will have to call 
this campaign off altogether." 



Londoners to Inspect Preaaea 

A. R. Linforth, joint secretary, and 
A. B. Blayney, general manager of 
Lord Northcliffe's Amalgamated Press. 
Ltd . of London, which published the 
Children's Newspaper and many other 
periodicals, have arrived in New York 
City and will spend a month or longer 
in the larger cities ot the East and 
Middle Weil inspecting printing ma- 
chinery, with a view lo purchases for 
their organization. 



Miss Helen C. Galbreath, who lias 
been assistant secretary of the New 
York Advertising Club for two and a 
half years, has resigned to take a 
position as copy writer with Stroud & 
Brown. Inc., advertising agents, at 305 
Fifth avenue. The board of directors 
of the club presented her with a gold 
wrist watch in appreciation of her 
efficient services. 



Automobile Advertising Gains That 
Lead Baltimore Field 



It T 

" " » If I 




Aiil.i.rmli.1.. I 

M 



outside Billy Sundri. Tabernaclt 
Ballinwir I Iriole fU.rL.el] Park 



TO speak of Automobile advertising in Baltimore is to 
•peak of The Baltimore NEWS. During the month of 
July, 1919, The NEWS, with a total lineage of 6o,81t lines, made the larg- 
est gains in automobile advertising of any Baltimore paper. Compared 
with July. 1918: 

The NEWS gained 44.352 lines 

2nd largest gain 35,322 " 

3rd " u 16,770 " 

Part of this showing we freely attribute lo the changes made in The 
NEWS Automobile Seriian itself. Running, up until this year, a typi- 
ral automobile -rrii.il>, cursed with typical automobile publicity, great in 
quantity but almost minus in general interest, we came to the conclu- 
sion thai the public was not reading that kind of a section, and decided 
to put it on ihr same basis as the rest of the paper, i. t, news value! 
This year, while we have been glad to print every item of real news and 
all the human interest material wo could possibly collect, we have rigor- 
ously excluded the stud that had absolutely no legitimate place in a 
newspaper's columns. 

It we, new In Baltimore, but llu.1 »r ar* striking- the right chord 
protecting soVcttUcrs tnensaetvwg with publicity that really MEANS 
.i m, thing—the gains we are now melting would sewn* to testify. 

The Baltimore News 



DAN A. CARROLL 
L».t.rn Representative 
Tribune limiting 
Nee, Vork 



Goes Home and Stays Home 

J. B. LUTZ 
-ff*. r-u J t A I— J^P »V, 



Ha 
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FORT WORTH STAR-TELEGRAM 

Announces 

EIGHT PAGE ROTOGRAVURE SECTION 

Effective with issue of SUNDAY, OCTOBER 12, the ROTOGRAVURE 
SECTION of the FORT WORTH STAR-TELEGRAM will be changed 
from four pages on news print paper to EIGHT PAGES ON SUPER 
CALENDERED PAPER. 

The increased size and better paper will give wider opportunity to 
national advertisers interested in Rotogravure for illustrative copy. 

GUARANTEED CIRCULATION, 70,000 SUNDAY 

More than 2 1-2 times as much as any other Fort Worth paper. 

Star-Telegram Rotogravure section is printed nearer Fort W : orth than 
that of any competitive paper, giving later closing dates and more up- 
to-the-minute news pictures. 



Foreign Representatives 

i FOR ROTOGRAVURE ONLY) 

GRAPHIC NEWSPAPERS, Inc. 

150 Fourth Ave.. New York Hartford Bldg.. Chicago 

ALL OTHER BUSINESS HANDLED DIRECT FROM HOME OFFICE 



FORT WORTH STAR-TELEGRAM 

Second Paper in Texas — First Paper in Fort Worth Territory 

Member A. B. C. 

Over 65,000 daily 70,000 Sunday 

AMON G. CARTER, Vice Pres. & Gen. Mgr. A. L. SHU MAN, Adv. Mgr. 

Write for bottk of information about Fort Worth tvrritory 
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DEFENDS PRINTING 
LLDENDORFF STORY 

German General' • History of War I* Nol 
"Propaganda* bnl Indictment of C«r- 
miiny. Vice-PreMilenl Bailment of 
MrClure Syndicate Declare* 



Prmesls of Senator Chamberlain of 
Oregon and Senator Lodge of Massa- 
chusetts on the floor of the Senate 
against the forthcoming publication ill 
American newspapers of a history of the 
war hy General Ludctidorff on the 
ground that it was dangerous rierman 
propaganda arc scuffed at hy P. C. Kast- 
mcni, viee-p resident of the McClurc 
Newspaper Syndicate, which is releasing 
the history in serial form to newspaper* 
in this country 

W hile confirming the report that the 
Portland Orcgonian would not print the 
Ludctidorff history, as it had planned 
Im do. ami thai one other paper which 
had contracted for the service— the 
Lexington Herald- had signified its de- 
sue I., cancel the contract— Mr. F.a*t- 
mer.t said: 

"Aroaiinily Uninformed'' 

"If all the debates on the (loot of the 
Senate are l»<*d oil such amafing lack 
of information as were Senator Cham- 
berlain's and Senator lanlgc's denuncia- 
tions of the forthcoming publication in 
nearly eighty papers of the I.nilindorfT 
story of Germany's failure, it is no 
wonder that the deliberations of the 
Senate make so tittle headway. 

"It was to be assumed that men of 
such prominence would not denounce 
as German propaganda something 
which they had never seen. It is to be 
presumed that the judgment of so prom- 
inent a statesman and publisher as Lord 
Northcliffe, who sent two experts to 
examine the manuscript before he pur- 
chased it for publication in the London 
'limes, where it is now aptwaring. 
should carry some wcighi as against 
the unfounded hysterics of some people 
who know nothing about it except that 
Ltldelldorff tt rote it. 

"Furthermore, Lord NorlhclifTc's judg- 
ment is backed up in this country by the 
judgment of nearly e'ghty editors and 
publishers, who will print the story 
here " 

The Von Tirpitt Memoirs 

John N. Wheeler, president of the 
Hell Syndicate, which is releasing the 
V.ni Tirpit' Memoirs frr newspaper 
publu-ition. was asked whether lie con- 
sidered them "German propaganda.'' 
He said ' 

"IVn'ins the w ar ihe strongest propa- 
ganda in ill's country against Germany, 
besides the actual deeds done b\ the 
German Junkers, was their own words. 
X<.w. in their p.: st-mortcm statements, 
these «ame German Junkers will evi- 
dently llld.Ct 'hcmsclves by the words 
oul of their own mouths" 

In Ins address in the S. nate, Senator 
,'hamhei.ain tailed atleiiiion to adver- 



MEN WANTED 

by 

Southern Newspapers 

(-.i-.rf.rlii. . >.rr oj.r-i on loUlh'Oi 
. i- [v h-'H- i;.. !' lor C-Ini'l'M nr-A's 

!-..?•-» it.' '-. »:... ,>«ir» t'» cone ss.mh 
.", -i »re ti ii.l-il f.rf V'""."-.- 'Ii 111 
:l . .r-linnl! 

A Mr. •> W. J»:- ■ >- '•-. S»-e'»- 

rrn N'.- - I' ■' ' A.-.-.i.. 

I - l . ' hill o. - S ■' i I ' i i 



tisemcnts in newspapers announcing 
their intention to print I.udrndoriT's 
story of the war. He said: 

"While 1 would not undertake to re- 
strain tile press from publishing this 
story it they see tit, yet I would appeal 
to the patriotism of all newspaper men 
in the L'niicd States and beg of them, 
as < <,ngrc*s ought to beg of them, not 
to print lb s narrative. My reason can 
be found in the character of the matL 

The Senatorial Protests 

"t an it be that his propaganda is to 
be disscnitnalcd in the I'niti-d Slates 
through Ihe instrumentality of a so- 
called history of the war or a story of 
the war'' Arc the American people to 
be educated from ihe German stand- 
point and get the German theory of the 
reasons for the war, Germany's inno- 
cence in its instigation, iis harmless 
carrying on of the war, through the in- 
strumentality of the story by this man ? 

"Are we to have this friend of the 
rc|iortorial system of liurope introduce 
his methods into ihis country and slyly 
instill iu Ihe American people not only 
that Germany was innocent of instigat- 
ing the war, but that the German 
methods were kindlv and their purpose 
lofty ?" 

Senator Lodge supported Mr Cham- 
berlain in expressing the hope that the 
newspapers would decide nol to proceed 
with the publication of this presentation 
of the German case from the viewpoint 
of the man "chiefly responsible for the 
awful excesses of German war 
methods " 



"KWIZ 
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Justin Fair'o Famous 
Educational Feature 
Now running in 

More Than 

70 Papers 

Each Day 10 Clever, 
Intrre s l-Arouisin^ 
Queetio 



(Answered the Fol- 
lowing Day) 

SHALL WE SEND PK<M>r>? 



J 




No. 143 
Fourth Ave. 
NKW YORK 



Why Didn't She Say : "Hello, 
Prince; How's Everything?" 

Syracuse Newspaper Woman Shock* To- 
ronto Society Folk by Breeay, In- 
formal Greeting to Royalty 

Tokomo, Srpt. 1 - While Prince Ed- 
ward of Wales was holding a reception 
here, and a numlwr of society women 
were being formally presented to him, 
Miss Mildred K Phillips, Sunday editor 
of the Syracuse < N. Y ) Post-Standard 
stepped up to liim. shook him by the 
hand and said she wishes! to greet him 
on behalf of the Post- Standard and the 
women of the L'niicd States. The 
Prince looked rather dumbfounded, and 
a local newspaper characterized the 
occurrence as "an unlookcd for inci- 
dent." 

"The ceremony was taking place up- 
stairs in the Administration Building on 
the exhibition grounds iu a room set 
apart for the purpose." reads the local 
newspaper account ot the contretemps. 

"Mrs. T A. Kussel!, wife of the presi- 
dent of Ihe exhibition, was intro- 
ducing the ladies to 1I.R.1L. when a 
woman, unknown here, and thought to 
be a United States Newspaper reporter, 
slipped up to the Prince, and, shaking 
hands with him cordially, said : 

"'I have come with a message from 
my newspaper and the women of my 
country.' 



"A wave of indignation swept over 
thuse assembled. There were a number 
of Toronto newspaper women present 
when the incident occurred." 

Apparently unabashed. Miss Phillips 
went back to Syracuse and wrote a 
three-column story of her adventure 
with the heir to Great Brit.rn's thrnnr 
which was printed on the first page of 
ihe Post-Standard. 



RESTRICT OIL STOCK ADS 

New Problem for Ontario Papers Three 
Promoters Face Charges 

OriAWA, Out.. Sept. 3.— Ontario news 
papers and the courts are confronting, 
the "oil stock" problem, and three 
"promoters" who have been generous 
users of newsisaper space arc facing 
charges of having violated the taw. 

These men are Glen Craig Tobias, C. 
J. B. Vearsley and Thomas Fleming, 
who arc charged with having neglected 
lo comply with an act requiring com 
names offering stock for sale to rir<- 
file with the Government a prospectus 
containing definite information as to 
ihe incorporators, etc. 



Woman Editor from Japan 

Miss Miyorke Kohashi. proprietor 
and editor of the Fujin Shulio. tLr 
women's weekly published in Tokn 
Japan, will visit the I'nitcd States for 
a three-year stay for the purposr rf 
investigating the courses in journalism 



Rosewater A. N. P. A. Postal 

The chairmanship of the American 
Newspaper Publishers' Association's 
postal committee has been accepted by 
Victor Kosewater, publisher of the 
Omaha Bee Mr. Kosewater succeeds 
George McAneny, of the New York 
Times. He is not ready yet to make 
any statement on the ]>olicies to be 
adopted by his committee President 
F. P. Glass of the A. X. P. A. has 
made no other committee appointments. 



NEW BUSINESS IS 
BEING CREATED 

EVERY DAY 
In the readjustment 
of affairs 

The personnel of this agency 
has (special capabilities which 
are available for accounts of 
merit. 

A consistent performance over 
many years in directing the 
expenditure of millions of dol- 
lars in advertising to the cer- 
tain profit of the investors, 
makes claim to attention. 

• 

Liberty Advertising Agency, Inc. 

149 Fifth Avenue New York 

===== 
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NEW YORK STATE 



A MARKET FOR MERCHANDISE 



Saturday Evening Post 
Ladies' Ilomc Journal 
Cosmopolitan 

Corn- 



Good 



Pictorial Review 
People'* 1 




r'. 
Hearst's 
Sunset 
Everybody's 
Review of Reviews 
World s Work 



McCall's 
Women'. 
Mother's 
System 

Current Opinion 

Boy's Magazine 

American Boy 

Literary Digest 

Collier's 

Leslie's 

Outlook 

Life 

Scientific American 
Popular Mechanics 
Popular Science 
Theatre Mngnxine 
Physical Culture 
Field and Stream 
House Beautiful 
Motion Picture Mega- 

zine 
Photoplay 
Modern Priscilla 
Christian Herald 
Atlantic Monthly 



Forty-seven 
pick of the entire country. 

Good magazines all of them. 
They are the popular sellers, 
the magazines that cover the 
country so thoroughly. 

The total circulation of all of 
these magazines iu New York 
State is 311,157 copies per issue. 
Tlte total circulation of all of the 
daily newspapers listed here, in 
New York State is 6,911.295 
copies per issue. 

Over thirteen to one in favor of 
daily n- wspapers in New York 
State. 

The total circulation of all of 
theee magazines throughout all 
of the United States and the U. 
S. possessions, Canada. Mexico 
and the rest of tlte known world 
is 6,184,658 copies per issue. 
Over half a million (729,617) 
less than the daily circulation in 
New York State of this list of 
daily newspapers. 

The agate line rate for advertis- 
ing in all of these magazines is 
338.55. while the line rate for 
advertising in these daily news- 
papers of New York Stale is 
89.4766 -one-fourth. 



Do not be misled as to the 
"Prohibitive Cost" of daily 
newspaper advertising 

The rate per line per thousand is overwhelming- 
ly lower in ilaily newspapers, notwithstanding 
frequent arguments advanced by those more 
deeply interested in selling magazine space. 
Cover New York State with New York State 
Daily newspapers and cover it thoroughly. 



Cooperate 



With New York State merchants. They use their 
local daily newspapers to reach the people. You 
want to go into their stores and ask for your 



Tell these same people about your goods, and 
about the merchants in their towns. Cooperate 
with the local influences to get results. You can 
get just as close 10 these people as does your own 
local merchant. 



Circs- 
Is lion 

Albany Knickerbocker Press iMi 33,559 

Albsnv Knickerbocker Press (9) 43,95? 

•BstsvU News (B) MS8 

Binghsmlon Proa-Leader (E) 16,51* 

•Brooklyn Daily Esglc (E) 46.902 

•Brooklyn Daily Eagle (S) 69,046 

•Brooklyn Standard-Union (E) 53,264 

•Brooklyn Standard-Union (SI 58,929 

Buffalo Courier « Enquirer (M4BI... 70,626 

Buffalo Courier 'Si 115,159 

Buffalo Even in 11 News (E) 103.634 

Buffalo Evening Times <E) 56,861 

Buffalo Sunday Times (St "1,435 

F.lmira Stsr-Gurtle (El 25,889 

Glcna Fslls Pout-Star (M) 8,015 

Gloversville Leader-Republican (E) 6475 

Gloversville Morning Herald (H) 6J45 

Itbaca Journal (E) 6,791 

•Jsmrsiowa Morning Post (M) 9,131 

•Mount VavTcou Dsily Argus (E) 7,193 

Newburgb Mews (E) 10,613 

New York American ( M 305,241 

New York American (S) 947,270 

New York Globe (E) 179,906 

tNew York Hersld (Ml I InT lUS 

tNew York Uerald (9) J 107.64Z 

New York Evening Journal (E) 675,118 

New York Post (E) 32.369 

New York Sun (E) 194,695 

tNew Yort Sun (Ml 

tNew York Sun (SI 

tNew York Telegram (E) 

tNew York Telegram (S) 

New York Times (Ml 

New York Times (S) 

New York Tribune (Ml I logon 

New York Tribune (S) I ,08>0U 

New York World (E) 355,069 

New York World (Ml 334,513 

New York World (S) 569,762 

Nisgsra Falls Gasette (E) 12,454 

Poughkeepsie Star (E) 9.920 

•Rocbeater Times-Union (El 67,121 

Rochester Herald (M) 35,826 

Rome Sentinel (E) 5353 

Schrnectady Union Star (E) 17,660 

Syracuse Journal (E) 4V130 

Troy Record (M&E) 2S.S37 

Yonkcrs Dsily News (E) 

•A. B. C Submenu April 1st, 1919. 

Government statements April l«t, 1919. 

Total Circulstion 

10,04)0 Line Rate 

2,500 Line Rate 

t Seven -day average. 



2,500 



117,414 

190.681 
350,598 
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NEW YORK CIRCULATORS PREPARE 
TO TAKE UP BIG QUESTIONS 

President McKernan Appeals For 100 Per cent Attendance At 
Watertown Convention, October 20 and 21 — Wants 
New Members and Suggestions for Program. 

By James McKjcbnan, 

piwimhi *. r. a. <-. H. A. 

THE most important subject at the present time is our com- 
ing meeting in Watertown on Monday and Tuesday, October 
20 and 21. 

I wish to take this occasion to impress upon our members the 
importance of attending this meeting. With our large membership 
and still growing, our association is now assured a success. Its 
rapid growth in the short time it has been in existence proves that 
there was a necessity for an association of this kind. 

Aim* to Be largest Body of lu Kind 

Just how iucccssful it will be in the the magarinc field with the Physical 
future depends upon the activity of its 
members. If each and every member 
will take an interest in association mat- 
ters, there is no doubt we will grow 
to be the largest circulation managers' 
association, with the exception of the 
I. C M. A. 

I earnestly request that our members 
bring us one new member to our fall 
meeting. We ought to have at least 
one hundred members. I also urge 
the members to assist the chairmen of 
the various committees and not hesi- 
tate to write and make suggestions to 
them or the officers. 

It is not right that the work of the 
organization should all be left to a 
few members. Your program commit- 
tee will be glad to receive suggestions 
as to the subjects you would like dis- 
cussed at the coming convention. Just 
jot down on your memo pad the dates 
of the convention and make up your 
mind to attend. 

Your time will be well spent and will 
be beneficial to yourself and the paper 



Eatrrtaiunant Oommilta* — VI II. Trabl*. 
balraun; <leurs» M. Ttiivrlrn. Utiarlea Waiar- 
Mil. M. J. Hurai' 

■aarsaora' Watfaea — K. r. Xclotjrr cbalr- 
uiaa: ». IV Itootb. K. A. Mrthjff. K. 1. ~ 



OORRICAN TO LOS ANGELES 



Pro (tram Suggestion* Wanted 

Chairman Hixson of the membership 
is making a drive for more 
Everybody help. Let us 
reach the seventy-five mark before the 
first of the year. 

Chairman Cockcrill of the program 
committee wants all the suggestions he 
can get to make an interesting program 
for our next convention, 
suggestions for subjects at 

A new member whj 
Utica convention writes that the con- 
vention was a big success to him. and 
that he received many valuable sug- 
gestions, let ti« get many more new 
members. They will all feel the same 
way. 

Eugene Cornwell of the Kingston 
I'reeman writes that he just got back 
to his job, having returned from over- 
sea* the first week in July. We will all 
be glad to see him at Watertown. 

E. C. Ilanford. formerly of the 
Pnughkeepsie Eagle-News, has returned 
from Uncle Sam's service and has re- 
signed his newspaper work to enter 



Culture. 

We have several new members since 
our I'tica convention: K. S. Levy, New 
York Mail; B. M. Preble. Staten Island 
Advance; N. P. Robbins. who suc- 
ceeded our former Secretary Taft on 
the Biitghamton Republican-Herald; 
W. B. Sutherland, the Auburn Adver- 
tiser-Journal. Chairman Hixson prom- 
ises many more before October 20. 

At the annual election a 
first vice-president, second vice-presi- 
dent, secretary-treasurer, and five direc- 
tors are to be elected 
Walertewn Promises Warm Welcome 
Watertown will give the members a 
royal reception from what our friend 
Cnngdon tells us He made a strong 
appeal to the members to come to his 
city and he is going to show us a good 
time after the business sessions. He 
will have to go some to beat Utica — 
How about it? 

The merchants Association of New 
Y'otk has sent out an invitation for our 
convention next spring. Think it over. 
Let us go where the largest crowd will 
be able to attend. 

Many serious problems are confront- 
ing the publishers 
agers today. News-print is not getting 
any cheaper and it looks as though it is 
going higher. 

Circulation lost 
must be recovered. 



Abuses that are 
circulation field. 



coming back in the 



lems that need serious thought must 
fie taken up at this meeting. 

You cannot afford to stay away from 
the next convention. Remember the 
dates, October 20-21, at Watertown. 
N. Y. 

Committer* Appointed 

The president has appointed the fol- 
lowing committees whose terms will ex- 
pire with the next convention October 
20-21. 

froajraaima Cmnmittaa — A W Oiekerlll. chair- 
man William Huffman. K. K. UoMe, M. U. 



-halrman: n. W. Ta 
rirrtwr 

PabliotT 
ma. : P. U 




ADVERTISING SECURED 

Advertising for Special Issues of Daily Papers and Magazine*. 
Sonvenir Programs of big events. Publicity campaigns conducted. 
If you hare a legitimate reason for | 
I have the men and mean* to do it. 



J. L. Le BERTHON 
2 RECTOR STREET NEW YORK CITY 



C. E, Huaaaj, 

MMnaartBla CommlUac W. C- HlxtuQ. cbalr 
man; K, E Darker, O. B. Kaajtaod, Euseoi' 

CajfwatL 

Df U«i ComAtttaa Frank Ean+rj , rbaurman : 
E. K. Bally. E. 1. Banr. (1. H- Wllllaau. 

TTua»artaUaa Caarunittaa — R- J. Bulier. tiali 
aau: Jaaira ll«lujtaa»}', William St, Hrar7. H 
S. Seb.«-». 

Mailing lists of our membership will 
gladly Ire furnisher] to members upon 
request. Keep in touch with the mem- 
bers and valuable hints will tie gathered. 



CIRCULATION NOTES 



Ray S. South, circulation manager 
of the Birmingham News, informs 
Editor & Publisher that he has just 
finished a sixty-day cash prize contest 
among his city carriers, which was in 
every way a success. All told, there 
were nineteen prizes, with an aggregate 
value of $196. Two suits of clothes 
were offered as special prires by Victor 
H Hanson, publisher of the News, in 
the carriers making the largest and sec- 
ond largest cash increases, rcgatdlcss 
of class. The inducements brought out 
such spirited competition and tine results 
that a similar contest has been arranged 
for the News' country agents. We made 
wonderful gains for the month of 
August," writes Mr. South, "and a sug- 
gestion of our methods may prove of 
interest to other circulation 
the 



Resigna from Shaffer Papers to Join 
Hearst Force* 

Denver. Culo.. Sept. 3— Robert J. 
Corrigsn, for four years circulation 
manager of the 
Rocky Mountain 
News and Den- 
ver Times, goes 
to Los Angeles 
after September 
6 as director of 
promotion for 
t h e Examiner. 
Previous to com- 
ing to Denver, 
Mr. Corrigan 
was circulation 
manager of the 
St. Louis Times, 
the St. Louis 
Star, the Indian- 
NoauT J. CoaaiGAH apolis Star and 
the Delruit Free Press. 




lion director of the Crowell Publishing 
Company, following the recent resigna- 
tion of Ernest G. Scholr. 

Bert Bowman, formerly with the 
country circulation department of the 
St. Paul Dispatch-Pioneer Press, has 
entered the employ of the William L 
Belts Company. New York, 



Thomas Downey, circulation manager 
of the Boston Globe, who has been laid 
up for several weeks by injuries re- 
ceived in a fall, is much improved and 
correspondingly more cheerful. He was 
quite mystified about how his friends 
learned of his accident until one of his 
callers mentioned that he had seen it 
printed in Editor fc Publisher— and the 
matter cleared itself. 



Cecil Hockmuth, for several years 
connected with the city circulation de- 
partment of the Des Moines Capital, has 
left that paper and will spend the winter 
in tile South, mostly in the oil well 
district of Texas. Mr. Hockmuth re- 
cently returned from France. 

E. R. Ragan, circulation manager of 
the Omaha Bee. visited Dts Moines for 
several days recently. 



C. B. McCauley, assistant circulation 
manager of the Wichita (Kan.) Beacon, 
has just returned from a trip which 

of 

half < 



Newark (N.J.) Ledger's 
Great Gain 

First 6 month* 1918 total lineage 1,954,802 

Fir*t 6 month. 1919 total lineage 3,155,962 

Total gained in lineage 1,101,160 

Per cent, gain 51% 

NATIONAL ADVERTISING 

First 6 months 1918 18,022 

First 6 months 1919 133,148 

July (Morning only) 1918 — total lineage 356,78-1 

July (Morning only) 1919— total lineage 474,754 

Cain for the month 116,970 

This is the largest percentage gain in New Jersey in dis- 
play. Classified and National Advertising. 

The Newark Morning Ledger, weekday, is the highest 
prire home delivered paper in Newark, being 14c. per week 
again*! 10c. for the next highest priced paper. 

Sale price single copy, morning 2c, Sunday 5c. 

Only Morning Newspaper in Industrial Center with a 



L. T. RUSSELL 

Editor and Publisher 
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Some Vital Facts About "A. B. C Newspapers 

of Interest to All Space Buyers 

- ., 



MORNING newspaper circulations through- 
out the United States total 9,948,804 
paid copies per day. That is— all of 
the morning newspapers combined have a net 
paid circulation of 9,948,804 copies per day. 

The cost of a line of display advertising space 
in every one of these newspapers is known to 
be in round numbers $22.74. In other words — 
one agate line in all of the morning newspapers 
would represent a total investment of $22.74. 

Newspapers having "A. B. C" memberships 
have a total combined net paid morning circu- 
lation of 7,987,080 copies per day and a joint 
rate per agate line of $16.15. 

All of the evening newspapers of the United 
States have a total net paid daily circulation of 
18,026,323 and a joint agate line rate of $44.30. 

"A. B. C." evening newspapers have a total 
net paid circulation of 12,113,300 and a joint 
rate of $24.47. 

All morning and evening newspapers com- 
bined have a total net paid daily circulation of 
27,975,127 and a joint rate of $67.03. 

All "A. B. C." morning and evening news- 
papers combined have a total net paid daily cir- 
culation of 20,100,380 and a joint rate of $40.61 
per agate line. 

All Sunday newspapers in the United States 
have a total combined net paid circulation of 
16,617,717 copies per day and a joint line rate 
of $30.07. 

U A. B. C." Sunday newspapers, or rather all 
Sunday newspapers enjoying an "A. B. C" 



membership have a total combined net paid cir- 
culation of 14,247,204 and a joint agate line 
rate of $22.38. 

The facts speak for themselves. They need 
no interpretation. It is fair to state that "A. B. 
C." newspapers deliver the goods in "known 
quantities"; that "A B. C" newspapers offer the 
advertiser, the agent and the space-buyer a 
"short line" yes a "sure line" to large returns 
and a large success. 

On pages 24 and 25 all "A. B. C Cities" are 
visualized for the enterprising space buyers. 

On pages 26 to 32 inclusive the name of every 
daily newspaper member of the Audit Bureau 
of Circulations has been listed with its net paid 
average daily circulation for the six months' 
period ending April 1, 1919, and its minimum 
5,000 agate line space rate for all "national" or 
"foreign" advertising in effect at August 1, 1919. 

Some of the listings are in full-face type — 
which denotes active, vital interest in "A. B. C." 
membership. These listings speak to you in no 

fine cooperative spirit. 

For complete list of all English language 
daily newspapers in the United States with 
summary showing number of newspapers — 
Morning, Evening and Sunday — by States, 
etc., see Editor & Publisher for July 24, and 
August 7 and 14. 

For summary by States of "A. B. C" Cir- 
culations and Advertising Rates, see page 
26 of this issue. 



"A. B. C:' Map, Circulations and Advertising Rates appear on the following pages 
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NATIONAL ADVERTISERS MAY REACH THE GRE 

Here Are the Cities in Which "A.B.C." Newspapers Are Published— On the Following Pages 

B.C. ) ALB. / SA5KA. / MAN. 



».VANCOOVSB 



4SATTLC 



wash: 



MONTH YAKIMA 



ORE. 



IDA. 



NEV. 



<*#»(«• 
ISAM LAM CITY* 



UTAH 



CALIF. 



vow" 



ARIZ 



MM«INt HA' 

•LcrHBKiooE: 



MONT. 



WYO. 



COL 



N.M. 



N.D. 



GUAMP FWH", 



fAUGO.1 



S.D. 



NEB. 



hitcmW 

JIOUX f ALLS* 

MORFOIH 
TBI 



*ALIHA. 



KAN. 

HUTCMIMMN . 



ATCMIM 

TortKA. 

LAWHTiwl 



«0 

'.WINritLfi 



OKLA. " 



TEXAS 



FO«r WORTH 



Good products arc generally fully guaranteed. "A. B. C.'" circu- 
lations are always fully guaranteed and that guarantee is assured 
by unbiased, disinterested and expert auditors. Make up your 
list* from "'A. B. C." papers — know what you are buying. Select 
your territory concentrate your effort*. Time your advertising 
*o that it will be at the right place at tin- right time. Work with 
your sales force and the calendar. 



USTOM 



SAN.HTONIO. 



Google 
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r BUYING PUBLIC VIA THE "A.B.C. SURE LINE" 

ill Be Found Lasted All "A-DX!/"' Newspapers With Their Circulations and Adverlinng Rat< 




greatest 



known circulation cover this 
market place in the most ef- 
fective and economical man- 
lier. It is a ;;ui<lc for you to 
route your fall nl vertininji 
campaign so tliat it will travel 
far. reach the ri'iht place at 
the rittht time and in the richt 
«a\. It ir the "Sure Line 
Route." It spell- economy, 
eiiciencv and effectiveness. 

No unauthenticated circiila- 
lion. 

\.. l'mc^.s uork. 

' •"••••illation, pin- local confidciiec. plus local n- 
linn lit. f > lii- l.i. a! <li\ilrr i<i..i|k 'ration, pin- i iori- 
1,1111 pin;- a.— ii red distribution, all mean «>tIVel \ \ c 
-•lliii- force and salWaetory result,.. Thr, i- -<- 
eure.l llu., u.-l, ||„- "\, |{. {]. - Iirr ] ;,„ - |, „ h 
-jiapi t-. 
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"A.B.G Sure-line" to American Markets 



Many national advertisers think of the letters, "A. B. 
C.,** ■» standing for "Above Board Circulations." And 
that is exactly what the Audit Bureau of Circulation 
does signify. 

The Bureau came into existence with the purpose of 
giving to circulation audits the same credence with 
business men which are attached to audit reports of 
banks or other 



" 1 ' _** 



of the A. B. C. PREFER to have 
of circulation VERIFIED and AT- 



TESTED by this impartial, coldly judicial or 
controlled by the BUYERS OF ADVERTISING. 
And space-buyers do not undervalue this fact, 
hard-headed business men they appraise it for its full 
significance to them. It is this attitude of space-buyers 
toward "A. B. C" newspapers which gives to newspaper 
membership in the Bureau real "asset-value." 

In the pages following appear the names of "A. B. C." 
newspapers, with their circulation figures as of April 1, 
1919, and their advertising rates as of August 1, 1919. 
The feature is published for the convenient reference 
of buyers of ad 



5.000 Agate 

Net Paid Line Space 

ALABAMA Circulation Rate 

Birmingham Age- Herald (B) 23,560 .05 

Sunday Edition (M) 29,795 .06 

Birmingham Ledger (R) 57388 .07* 

Birmingham News (R) 45.967 .08* 

Sunday Edition (M) 48.055 .10* 

Gadsden Journal (R) 4,722 .0178572 

Mobile News-Item (R) 10,766 .05* 

Mobile Register (B) 25,179 .05* 

Sunday Edition (M) 55,048 .06* 

Montgomery Advertiser (B) .05* 

Sunday Edition (Ml .06* 

Montgomery Journal (R) 21,558 .05" 

Sunday Edition (M) 20,131 .05" 



Phoenix Arizona Gazette. 
Phoeni* 



ARIZONA 

(R) 



ARKANSAS 

Fort Smith American (D) 

Sunday Edition (M) 

Fort Smith Times-Record (T> 

Sunday Edition (M) 

Little Rock Democrat (R) 

Little Rock Gazette (B) 

Sunday Edition (M) 





5,000 Agate 


Net Paid 


Line Space 


Circulation 


Rate 


8.244 


.04* 


9,934 
10,968 


.035* 




4.106 


025* 


3,150 
3^09 




13,222 


.03* 


13.845 


.03» 


11.470 


.025* 


11.217 


.025* 


22,326 


.OS" 


40.350 


.06* 


54.855 


.08* 



SUMMARY BY STATES OF "A. B. C. CIRCULATIONS" — MORNING, EVENING 
SUNDAY— WITH ADVERTISING RATES. 
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A.B.C. SURE-LINE" NEWSPAPERS SELL KNOWN CIRCULATION 



CALIFORNIA CirtuUt.cn 

Bakersfield California <R) 6,230 

Bakersfield Echo <D> 3.744 

Sunday Edition (M) 3,961 

Chico Enterprise (Ri 1,265 

Eureka Humboldt Times (Di 4,998 

Sunday Edition (M) 5,116 

Long Beach Press IR) 5,728 

Long Beach Telegram (R) 6.424 

Los Angeles Examiner (B) 72,972 

Sunday Edition (M) 146,939 

(12-31-18- 3 Man, Stmt.) 

Los Angeles Express (R) 55.917 

Los Angeles Herald (Ri 127.774 

Los Angeles Times (Bl 82.796 

Sunday Edition (M ) 124.338 

Oakland Tribune (R) 44,154 

Sunday Edition (M) 4B.884 

Pasadena Star-New* (Ri 11.212 

Pomona Progress (R) 2.876 

Riverside Press (R> 4.036 

Sacramento Bee . (T) 35.413 

Saturday Edition (Y) 37.364 

San Bernardino Index (Tl 2,107 

Sunday Edition <M> .2,108 

San Bernardino Sun (B) 4,482 

Sunday Edition (M) 4,544 

San Diego Tnbune <R) 15.166 ( „ ... 

San Diego Union (B) 15,305 f 30 ' 471 

Sunday Edition (Mt 24.528 

San Diego Sun (R) 15.517 

San Francisco Bulletin (R> 86.886 

San Francisco Call and Post (Rl 95,595 

San Francisco Chronicle (B) 95.202 

Sunday Edition (M) 142,514 

San Francisco Examiner (B) 115,766 

Sunday Edition (M) 263.784 

San Joae Mercury-Herald (B) 13.106 

Sunday Edition (M) 14,068 

Santa Barbara News-Independent. <R) 4,785 

COLORADO 

Colorado Springs Gazette (B) 4.446 

Sunday Edition (M) 6.704 

Colorado Springs Telegraph (Rl 5.789 

Denver Post (R) 113,526 

Sunday Edition (M) 142.613 

Denver Rocky Mountain News....(B) 32.094 

Sunday Edition (M) 54.333 

Denver Times (R) 34,863 

Greetey Tribune-Republican. (Rl 2,4081 .... 

Greeley Tribune- Republican. (Bl 1.309 f *' /u 

Pueblo Chieftain (B) 7,944 

Sunday Edition (M) 8,769 

Star Journal (R) 

CONNECTICUT 

Ansonia Sentinel (R) 6.579 

Bridgeport Post-Standard (R) 27.688) . ., 
Bridgeport Telegram ..(B) 17.775 f 

Sunday Port (M) 13.205 

Hartford Courant (Bl 23,767 

Sunday Edition (Ml 29,429 

Hartford Time. (R) 36.055 

Meridcn Rerord ( Bi 6.608 

New Haven Journal-Courier (Hi 14.714 

New Haven Times-Leader (Ri 15.594 

New London Day (R) 10,626 

Norwalk Hour (R) 3,186 

Stamford Advocate (Rl 7.438 

Waterbury American (R) 9.200 

Waterbury Republican (B) 10.527 

Sunday Edition (Ml 12.238 

DELAWARE 

Wilmington Every Evening (R) 12.711 

Wilmington Journal (R) 18.508 

Wilmington News (Bl 10.599 

DISTRICT OP COLUMBIA 

Washington Herald (Bi 26.882 

Sunday Edition (Mi 23.487 

Washington Post (Bi 61.848 

Sunday Edition (Ml 80.105 

Washington Star (R) 101.643 

Sunday Edition (M) 82.119 

Washington Time* (R) 36,461 

Sunday Edition (Mi 45,168 
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025 

.025 

.025 

.13* 
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.11* 

.07* 

0142858* 

.03- 
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.02* 
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.04* 

.05" 
06" 
.06" 
0255 

035" 
.0.15 

.0264286? 

.02857151 

0355 

03S5 



.03" 
.035 
03" 



.07* 
.07* 
.155 
,165 
.17* 
.13* 
.14* 
.14* 



FLORIDA 

Jacksonville Metropolis (R) 

Jacksonville Times-Union (B) 

Sunday Edition (M> 

Mjami Herald (B) 

Sunday Edition (M) 

Miami Metropolis (R) 

Tampa Tribune (B) 

Sunday Edition (M) 

GEORGIA 

Athens Herald (R) 

Atlanta Constitution ..(B) 

Sunday Edition (Ml 

Atlanta Georgian (R) 

Atlanta Sunday American (M) 

Atlanta Journal (R) 

Sunday Edition (Ml 

Augusta Chronirle (B) 

Sunday Edition (Ml 

Augusta Herald (R) , 

Sunday Edition (M) 

Columbus Enquirer-Sun (B) 

Sunday Edition (Ml 

Columbus Ledger (T) 

Sunday Edition (M) 

Macon News (R) 

Sunday Edition (Ml 

Macon Telegraph (B) 

Sunday Edition (M) 

Savannah News (B) 

Sunday Edition (M) 

Savannah Press (R) 

IDAHO 

Boise Statesman (Bl 

Sunday Edition (M) 

Twin Falls News (R) 

ILLINOIS 

Alton Telegraph (R) 

Aurora Beacon-News (R) 

Bloomington Bulletin (T) 

Sunday Edition (M) 

Bloomington Panragraph (B) 

Cairo Bulletin (B) 

Sunday Edition (M) 

Cairo Citizen (Ri 

Canton Ledger (R) 

Canton Register (R) 

Centralia Sentinel (R) 

Champaign Gazette (R) 

Champaign News (T) 

Sunday Edition (M) 

Chicago American (R) 

Chicago Herald & Examiner (B) 

Sunday Edition (M) 

Chicago News (R) 

Chicago Post (Rl 

Chicago Tribune (B) 

Sunday Edition (M) 

Danville Commercial-News 

Dixon Telegraph 

Elgin Courier 

Freeport Journal-Standard 

Freeport Bulletin (R) 

Galc.iburg Mail (Rl 

Galesburg Republican-Register ...(R) 

Jacksonville Courier (R) 

Jacksonville Journal (D) 

Sunday Edition (Ml 

Joliet Herald-News fR) 

Sunday Edition (M) 

(3-31-19 3 Mos. Stmt.) 

Kankakee Republican (R) 

Kewatiee Star-Courier (R) 

La Salle Tribune ft Peru Press . . (R) 

Lincoln Courier-Herald (R) 

Mattoon Joiirnal-Gaiette (R) 

Molme Dispatch (R> 

Ottawa Republican-Times (R) 

Peoria Journal (R) 

Sunday Journal and Transcript (M) 
Peoria Star (R) 

Sunday Edition (M) 

Quiney Herald (R) 

Qoincy Journal (R) 
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ILLINOIS— (Continued) 

Uuincy Whig (Ul 

Sunday Edition (M) 

Rockford Register-Gazette (R) 

Rockford Republic (K) 

Rockford Star (D) 

Sunday Edition ..(Mi 

Rock Island Ar«u» (Kl 

Springfield Journal <B I 

Sunday Edition (M) 

Springfield Register <R) 

Sunday Eflitiun (M) 

Sterling Gazette (Rl 

Strealor Free Press <K) 

.1-31-19 3 Mo*. Sunt.) 

Slreator Independent Time* (Kl 

Waukcgan Sun (R) 

INDIANA 

Anderson Rulletin (R) 

Anderson Herald (D) 

Sunday Edition (M) 

Crawtord*ville Journal (K| 

Elkhart Truth (R) 

Evansville Courier 1 1! » 

Sunday Edition (M) 

Evansville Journal-News (T) 

Saturday Edition (Vi 

Sunday Edition (M) 

Fort Wayne Journal-Gazette (B) 

Sunday Edition (M) 

Port Wayne News ft Sentinel ... (R) 

Gary Post (K) 

Huntington Herald (Hi 

Huntington Pre*5 I'D) 

Sunday Edition .... (Ml 

Indianapolis Times 

Indianapolis New* 

Indianapolis Star 

Sunday Edition (Mi 

Ktikoimt Dispatch (Ill 

Sunday Edition I M I 

Kokomo Tribune (Ki 

Lafayette Courier (Ri 

Lafayette Journal (B) 

Loganspori Pharos Reporter . . . .(R) 

LoK.-oi-.port Tribune (I'l 

Sunday Eiliiion (Ml 

Madi*oii Courier 'K' 1 

Marion Chronicle iK> 

Marion Leader-Tribune ,.il>> 

Sunday Edition (M » 

Muncie Star 1 1 1 

Sunday Edition <M 1 

Newcastle Courier <R> 

Richmond Item 1 1) 'i 

Sunday Edition -(Ml 

Richmond Palladium ... < '< ' 

South Bend Tribune (R) 

Terre llante Star I'M 

Sunday Edition (Ml 

Terre Haute Tribune • I R> 

Sunday Edition ,. ; (Ml 

.. .. . . . (M) 

IOWA 

Boone New s-Ripubluaii - lU I 

Burlington Gazette ( R 1 

Rurlingtnn Hawk-Eye (I>) 

Sunday E<lition (Mi 

Cedar Rapid, Gazette <K> 

Cedar Rapids Republican (D) II. I'M) 
( cdar Rapid, Time, (Ti 3,2)? ) 

Sunday Edition <M) 

Clinton Advertiser K 1 

( Initon Herald "O 

l)a\er.port lb-ttiiieriit-Leader i T '> 

Sunday Editiun , . fM i 

Paver. -rt Tiuic^ I 

De* Moines Capital (R) 

Des Moines Register. (B) 63384 1 

Des Moines Tribune <R) 48.1.13 1 

Sunday Edition (M) 

DuhM. r. e 'IVWraplt-Hrr-d.l < Ki writ) 

iHllv.lMW Tcli-LTaph-nrrald ill! IP. M 

Vilnhv Edition M 

Dubuque Times-Journal (D) 5.475 | 
Dubuque Times-Journal <R) 5.550 i 
Sunday Edition (M) 
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10,415 
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5.258 
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5 340 
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.0107143* 


6,7<<9 


.0214286* 


8 .101 


.0214286* 


8.5 16 


.0214286* 


26.853 
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16 81K 


.05' 


3.930 


.0178572" 


8.225 
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8.594 
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1 1 ,096 
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16,814 


.035" 


27,046 
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19.267 


.04* 


24.K45 


.04- 


19,192 
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.015* 


3.997 


.015* 


3.444 


.0121429" 


10.180 


0251 


10,904 


,03* 


12 502 


.03* 


15,978 


.035* 


14,398 


.0357143* 


15,232 


.ri357t4:- 


8.473 


.025* 


6 99? 


.02* 


!6i2K4 


04* 


18 258 


.04* 


25.642 


(15* 


60.660 


.08* 


111.517 


.14* 


70,745 


.12* 


H..H79 


01* 


16,1137 


04* 


11.025 


.03* 


11,029 


.03* 



IOWA — (Continued) 

Fort Dodge Messenger 4 Chrunicle (Rj 

Kort Madi*on Democrat (Rl 

Iowa City Citizen I Ki 

Inwa City Press (R> 

Keokuk Gate City and Constitution 

Democrat . . (R > 

Marshalltown Times-Republican ,.|R| 
Mason City Globe Gazette St Times (Rl 
Muscatine Journal and News 

Tribune (R) 

Oitumwa Courier (R) 

Sioux City Journal (B) 24,707 ) 

Sioux City Journal (R) 30.444 j 

Sunday Edition (M) 

Sioux City Tribune, 
Washington Journal 
Waterloo Courier 

Waterloo Timc>-Tribuiic' 1 1) i 

Sunday Edition iMi 

KANSAS 

.(Kl 
.,U, 



on v ai; 

me (R) 

nal <R) 

and Reporter. . . (R) 



...<D, 
. ..(V 



Atchison Globe 

Emporia Gazette 

Hutchinson Gazette 

Sunday Edition , . (Ml 

Hutchinson News iRi 

lola Register iRi 

Lawrence Journal-World IRi 

Ottawa Hetalrl iRi 

Pittsburg Headlight (K> 

Salina Journal (Kl 

Topeka Capital (B) 

Sunday Edition (M) 

Topeka Journal ( R ) 

Wichita Beacon (R) 

Wichita Eagle (B) 

Sunday Edition . . (M) 

Winlirld Courier . ■ ( K I 

KENTUCKY 

A.*litanil Independent (Rl 

Henderson Gleaner ill) 

Sunday Edition I'M) 

Lexington Herald (B) 

Sunday Edition (M) 

Lexington Leader (Hi 

Sunday Edition (Mi 

Louisville Courier- Journal . 

Sunday Edition (1 

Loui.iillc Herald < 

Sunday Edition (Mj 



I ouisvillc Post ....... 

Louisville Times 

Owcnsboro Inquirer . 

Sunday Edition , . . 
Owen*l>oro Messenger 

Sunday Edition ... 
Paducah Sun 



.(Ki 



<r» 

(M) 

(Kl 

LOUISIANA 



New Orleans Item 
Sunday Edition 

New Orleans States (Ki 

Sunday Edition (Ml 

New Orleans Times- Picayune (B) 

Sunday Edition (M) 

Shrrvepurt Journal (K.I 

Shreveport Times (B) 

Sunday Edition (M) 

MAINE 

Lrwiston Journal I T i 

Saturday Edition (V) 

Lcwiston Sun (Id 

Portland Express A Advertiser . . (R) 

Sunday Telegram (M) 

; T. lent him I- 'he Sunday Edition of E 

l'ortlaiul I'r.--- (Hi 

MARYLAND 

P.altinv >re 
Ralitnore 

I!;ll-itl,M, t . 

B->! t i 1 11 '-r i- \Yu- ,. 

Sunday I' rliti.in 
Baltimore Sun 
Baltimore Sun 



American . . . - . I I! i h4.9nl I 

Star (lii 37.52HI 

S'.iml.iv Vrnerican . . . ( M ! 
I \\ i 



Sunday Edition (M) 
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'A.B.C. SURE-LINE" NEWSPAPERS MEET THE ACID TEST 



Net Paid 
MASSACHUSETTS Circulation 

Attlcboro Sun (R) 4.41S 

Boston Sunday Advertiser and 

American (M) 365,026 

Boston Tranacript (T) 32,467 

' Saturday Edition (Y) 49,774 

Boston American (R) 300,878 

Boston Globe (B) 80.875 f 

Boston Globe (R) 212,9061 

Sunday Edition (It) 329,446 

Boston Herald (B) 122.215 ) ,«,oa 

Boston Traveler (R) 136.079 ( 

Sunday Herald (M) 127.520 

Boston Post / (B> 459,603 

Sunday Edition (M) 367,074 

Clinton Item (Ri 2,541 

Fall River Herald (ft) 9,419 

Fall li.irr News < K) 6.789 

Fitcliburic News ( Rl 5.525 

Fitchburg Sta te d (R) 6.KhK 

Gloucester Times (R) 6.851 

Havrrhill Gazette (Rl 13.819 

Lawrence Eagle (B) 1,826) ,.„.- 

Lawrence Tribune (Rl 12,232 ) ,4,0a8 

Lawrence Telegram (Rl 7,513 

Lynn Item (ft.) 15,121 

Lynn Telegraph-News (Rl 15.201 

Sunday Edition (Ml 8,8112 

New Bedford Mercury (B) 5,382 I „._„ 

New Bedford Standard . . ,(R) 21.392 * 26,774 

Sunday Standard (M) 21,446 

Ncuburypnrt News & Herald ....(Rl 5.853 

No. Adam. Transcript (Rl 7.863 

Northampton Hampshire Gazette.. (R) 5.710 

Salem New. (R) 18,851 

Springfield New. (R) 30.228) aaao 

Springfield Republican (Bl 14.626, 44 8M 

Sunday Edition (Ml 19.624 

Springfield L'nion (Bl 26.554 f 

Springfield l'nion (Rl 16.329 f ***** 

Sunday Edition (Ml 28 976 

Taunton Gazette (Rl 7.536 

Worcester Gazette (R) 26.121 

Worcester Post (R) 22.272 

Worcester Telegram (B) 32,198 

Sunday Edition (M) 36,877 

MICHIGAN 

Adrian Telegram (R ' 10 ' 42 " 

Alpena News (Rl 2.754 

Battle Creek Enquirer ft News....(T) 11.102 

Saturday Edition (Y) 7,771 

Sunday Edition (M) 9,511 

(3-31-19 3 mm, stm'tO 

Battle Creek Moon Journal (R) 5,906 

Bay City Times and Tribune (Rl 16.779 

Detroit Free Press (Bl 134.446 

Sunday Edition (Ml 156,035 

Detroit Journal <R> 109.024 

Detroit News <R> 218.543 

Sunday Edition (Ml 182.203 

Detroit Times (R) 18.761 

Flint Journal (R) 24,398 

Grand Rapids News (Rl 14.727 

Grand Rapid, Press (R> 7WM 

Hillsdale New« iRi 5.419 

Jackson Citizen Patriot <T) 21,356 

Saturday Edition (Y) 17,177 

Sunday Edition (M) 19.000 

KaUmasoo Gazette Telegraph ... (T) 23.088 

Saturday Edition (Y) 19.091 

Sunday Edition (M) 22.366 

Luting State Journal (Rl BMW 

Islington New, CTJ 3.339 

Sunday Edition (Ml 3.396 

Muskegon Chronicle JRJ Ug 

Pontiac Daily Prat (R) 10.860 

1 12 31-18 3 mo» stm't:) 

Port Huron Times-Herald <R> 11.559 

Saginaw News-t ourier (10 23.320 

Sunday Edition (M) 21.912 

Three Rivers Commercial (Rl 2.093 

MINNESOTA 

Duluth Herald (R> 35.283 

Duluth News-Trihune IB) 21.J9S 

Sunday Edition (M) »JM 

Minneapolis Journal TO JZi7n 

Sunday Edition 'Ml F>.*(>> 
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.015" 
.03 
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02X5715* 

.05 
.05 
,01" 



,04* 
.05* 



Minneapolis News (R) 

Minneapolis Tribune (B) 66,306) 

Minneapolis Tribune (R) 57,768 ) 

Sunday Edition (M) 

Sl Cloud Times (R) 

St. Paul Dispatch (RJ 77,588 I 

St. Paul Pioneer Press (B) 61.632 I 

Sunday Edition (M) 

St. Paul Slews t Kl 

Sunday Edition (Ml 

So. St. Paul Reporter (R) 

Virginia Enterprise (R) 

Winona Republican-Herald (R) 

MISSISSIPPI 

Jackson Clarion-Ledger (B) 

Sunday Edition (M) 

Jackson News (Rl 

Sunday Edition (M) 

Meridian Star (Rl 

Sunday Edition (M) 

MISSOURI 

Cape Girardeau Southeast Miss'r'n (R) 

Columbia Missourian (Rl 

Hannibal lour ier- Post (Rl 

Joplin Globe (Dl 

Sunday Edition (Ml 

Joplin News- Herald (T) 

Sunday Edition (Ml 

Kansas City Journal (B) 

Sunday Editipn (M) 

Kansas City Post (R) 

Sunday Edition (M) 

Kansas City Star <R) 224.170 i 

Kansas City Times (B) 218.178 I 

Sunday Edition (M) 

Maryville Democrat-Forum (R) 

St. Joseph Gazette (B> 

Sunday Edition (Ml 

St Joseph News Press (R) 

St. Louis Globe-Democrat <BI 

Sunday Edition <M) 

St. Louis Post-Dispatch (R> 

Sunday Edition (Ml 

St. I.ouis Republic (B) 

Sunday Edition (Ml 

St. Louis Star (R) 

St. Louis Times (R) 

Springfield Leader (Rl 

Sunday Edition (Ml 

Springfield Republican (Dl 

Sunday Edition . .• (M) 

MONTANA 

Anaconda Standard (R) 

Sunday Edition (Ml 

Butte Mirier (B) 

Sunday Edition (M) 

liutte Post (Rl 

Great Falls Leader I Rl 

Great Falls Tribune (Bl 

Sunday Edition (Ml 

Helena Record-Herald (R) 

Missoula Missoulian (B) 4.469 1 

Missoula Sentinel (R) 2.264 f 

Sunday Missoulian (M) 

NEBRASKA 

Fremont Tribune (Rl 

Grand Island Independent (Rl 

Hastings Tribune (Rl 

Lincoln Star (Rl 

Sunday Edition (Ml 

Lincoln Journal (Bl 22.173) 

Lincoln Journal (Rl 11.445 f 

Sunday Edition (Ml 

Norfolk News (R^ 

Omaha Bee (Bl 45.731 ( 

Omaha Bee (Rl 18,250 f 

Sunday Edition (Ml 

Omaha News (Rl 

Sunday Edition (Ml 

Omaha World-Herald (Bl 43.893 ) 

Omaha World Herald (R) 36.449 { 

Sundav Edition (Mi 

NEVADA 

Reno Gazette (R> 



Net Paid 
Circulation 
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132,842 
1.762 
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81.289 

71,966 
43.102 



2.346 
6.544 



4.772 
5,271 
5.474 
4.976 
5.70S 
6.197 



4,755 

972 
5.176 
26,376 
27,584 
16.510 
16.113 
48.524 
46,693 
144,985 
148,010 

442,348 

222.766 
3.059 

17.648 
14.216 
39,636 

172.865 
163.534 
163.261 
339.660 
87.040 
77.200 
100.270 
70,089 
14.595 
13.662 
13.891 
14.119 

10.676 
14.747 
14.765 
23,657 
13.248 

4.043 
12.489 
12.661 

7 K48 

6,733 



6,618 
5.907 
7.084 
31,267 
16,844 

33,618 

19,668 
9.920 

63.981 

60,91111 
79,904 
63.154 

80 342 

69.751 

4,632 



.09* 
MS 

.165 

.0142858* 

.185 

.15* 

.10* 

.09* 



.0178572* 
.03* 



.025" 

.025" 

.03 

.031 

.02* 

.02* 



.015" 

.0178572* 

.015* 

.06* 

.06* 

.04* 

.04* 

.10* 

.10* 

.15* 

.15* 

.35 

.25 

Q1428S8* 

.065 

.0655 

.07* 



26* 

2>n 

.15 

.15 

.16* 

.151 

.03*. 

.03* 

.03" 

.03" 

.04" 
.045" 
.04* 
.05* 

.0455 

.025" 

.04* 

.04* 

025 

.04§ 

JMf 

025' 

.02* 

.025* 

116' 
.06* 

.07* 

.07*. 
.03* 

X»* 

.09* 
.10* 
.09* 

.10* 

.09* 

.025" 



Digitized by Google 
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A.B.C. STANDARDS OF PRACTICE Are Fair, Straightforward and Businesslike 



] 



Net Paid 



23.137 



7.242 

8.75S 
17,317 

4j.no 

38,152 
3.899 

61.612 
8.185 

8.405 
10.990 
12.050 
1U.026 

8.723 
7,905 
28.022 
19.931 

16.017 
33,559 
43,957 
34.609 
5.635 

8.458 



10,304 

45,tUJ4 
68.467 

70.626 

115,359 
37,522 
63.864 



55.286 



NEW HAMPSHIRE 

Manchester Leader (Ul 13,662 \ 

Manchester Union (Bl 11,475 ) 

NEW JERSEY 

Anbury Park Press (R) 

Sunday Edition (M) 

Eliaabeth Journal (R) 

Hoboken Hudson Observer (R) 

Jersey City Jersey Journal (Ri 

Long branch Record (Rj 

Newark Star-Eagle (R) 

Passaic Herald (K> 

02-3118 3 mos. stmt.) 

Passaic News (R) 

Paterson News (1<> 

Paterson Press-Guardian (R) 

Paterson Sunday Chronicle (M) 

Perth Amboy News (R) 

Plaintield Courier-News (1<> 

Trenton Times (R) 

Sunday Times-Advertiser <M) 

NEW YORK 

Albany Journal (R> 

Albany Knickerbocker Press (B> 

Sunday Edition (M) 

Albany Times-Union IK) 

Amsterdam Recorder & Democrat. IK) 

(3-31-19 3 mos. stmt.) 

liatavia News (R) 

Binghamton Press A Leader (Rj 

Binghamton Morning Sun (B) 

Brooklyn Standard-Union (K> 

Sunday Edition (Mi 

Brooklyn Eagle (S) 

Bufiilo'couriar , ! , . 0 ! n . ' . .'(B) 40,366 ( 
Buffalo Enquirer (R) 30.2M ) 

Sunday Courier (M) 

Buffalo Express (B> 

Sunday Edition (M) 

Buffalo News (R) 

Buffalo Times (R) 

Sunday Edition (M) 

Corning Leader (R) 7,191 

Dunkirk Observer (R) 3.561 

Elmira Star-Gazette (R> 25.839 

Geneva Times . (R) 6,399 

Glens Palls Post-Star (Bl 8.033 

GlorersviUe Herald (B) 5.788 

Cloveraville Leader- Republcan (R) 6,09 S 

Hudson Republican (B) ' 2,313 

Ithaca Journal (R) 6.544 

Jamestown Journal (R) 7.453 

Jamestown Post (B) 9,129 

Kingston Freeman (R) 6,831 

Luckport Union & Sun & Journal. (R) 7.662 

Middletown Times-Press (R) 5,893 

Mt. Vernon Argus (R) 7,193 

Newburgh News ft Journal (R) 10,878 

New York American (B> 301.420 

Sunday Edition (M) 930,233 

New York Call (B) 20.823 

Sunday Edition (M) 14.855 

New York Commercial (B> 9,632 

New York Globe ft Commercial 

Advertiser <R) 179,906 

New York Journal (R> 675,118 

New York Mail <R> 102,342 

New York Post (R) 32.36? 

New York Sun IB) 121,221 

Sunday Edition (M) 93,666 

New York Sun <R> 194,564 

New York Times (B) 367.587 

Sunday Kditon (M) 546.728 

New York Tribune (B) 109.629 

Sunday Edition <M) 98.802 

Niagara Falls Gwtlte (Ki 12.551 

North Tonawanda News (R) 3.053 

(j<;dcnst>iirg Republican-Journal ,..(Bl 3.694 

Olean Herald (R) *fiSS 

Pouuhkepsie St»r-Enteri>ri»e .....(«) 9.918 

Rochester Democrat & Chronicle- ( Bi 65.003 

Sunday Edition (M) 66.340 

Rochester Herald (Hi 2<>,327 

Sund.iv F.ditiori (Mi 18.827 

Rochester Times-Union ft AdvVr.(R) 67.005 

Schenectady Garette (B) 21.956 



5,000 Agate 
Line Space 



.0551 



.0225$ 
.0225| 

'o? 

08" 

.01714295 

:025S 



025fi 

.048 

J03" 

.03" 

.025" 

.0214286? 

.06* 

06* 

.035 
.07* 
.07* 
.07* 

.0228572, 

.0225" 

.06 

.035 

.15* 

.15* 

.18 

.18 

.12 

.15 

.08 

.12 

.16* 

.10* 

.10* 

M" 
.05 
.03$ 
.021 
.02- 

!oOriS715* 
.025* 
.0192KS8§ 
.0221429} 

01928S«| 

.025" 

.025$ 

.02* 

.0*5 

45$ 

70S 
.101 

10} 
.18$ 

38§ 
.75* 
.33$ 
.22$ 



.388 
38$ 
49$ 

.569* 

.30$ 

.30$ 

.03" 

.0107143* 
.0142858" 
.01428581 
.0264286$ 
158 
• IS? 
.06" 
.06" 
.12 



Net Paid 

NEW YORK — (Continued) Circulation 

Schenectady Union-Star (R) 17,347 

Syracuse Herald <R) 44,249 

Sunday Edition (Mi 63.442 

Syracuse journal (K) 44.711 

Syracuse Post-Standard (B) 51.412 

Sunday Edition (M) 4<i,890 

Troy Record (B) 5,838) .„ 

Troy Record (R) 1*289 ( Z,,1Z7 

Watertown Timee (R) 16.349 

NORTH CAROLINA 

Asheville Citiaen ...(B) 11.434 

Sunday Edition (M)' 9,734 

Asheville Tillies (R) 7,316 

Sunday Edition (M) 6,901 

Charlotte News (R) 11,275 

Sunday Edition (M ) 8.428 

Charlotte Observer (B> 19,099 

Sundav Edition (M) 19,928 

Greensboro News (B) 16,788 

Sunday Edition (M) 22,291 

Raleigh News ft Observer (B) 21,699 

Sunday Edition (M) 20,717 

Rale:gh Times (R) J.05S 

Winston-Salem Journal <D) $',RS0 

Sunday Edition (Mi 6.926 

Wiiision-Salcm Twin City Sentinel (Ri 6.734 

Wilmington Dispatch (S) 5,305 

NORTH DAKOTA 

Bismarck Tribune (Ri 4,514 

Fargo Courier-News (D) 12,867 

Sunday Edition (M) 13,830 

Fargo Forum (R) 11,292 

Grand Forks American (Ki 6,032 

Grand Porks Herald ID) 10,240/ 

Grand Porks Herald (Ki 5.892 ( 16 ' 132 

Sunday Edition (M) 11.580 

OHIO 

Akron Beacon Journal (R) ,29599 

Akron Times (Ki 19.808 

Sunday Edition (Mj 18.674 

Alliance Review & Leader (R) 9,004 

Ashtabula Star ft Beacon {R> 5,851 

Athens Messenger (R) 8,718 

Bowling Green Sentiiiel-Triljune . . ( R > 2,570 

Cambridge Jcffcrsonian (Ri 8,117 

Canton Repository (T) 23,862 

Saturday Edition (Y) 21,036 

Sunday Edition (M) 18,761 

Cincinnati Times-Star (Ri 158,723 

Cleveland News (Rj 138.534 

Cleveland Sunday News-Leader . . (M) 146,036 

Cleveland Plaindealer (B) 174,005 

Sunday Edition (M) 204.790 

Coshocton Tribune & Times-Age. ( R> 6,477 

Sunday Edition (M) 6,318 

Dayton Herald (K) 24.100 

Dayton Journal <B> 24.057 

Sunday Edition tMi 30,302 

Dayton News I K> 38,405 

Sunday Edition (M> 31,231 

Delaware Gazette (Ri 1,908 

E. Liverpool Review (K) 5.909 

E. Liverpool Tribune (B) 5.730 

Elyr.a Telegram <R> 5,013 

Findlay Kepubticaii (Ci 6,793 

Fremont News (I<> 3.419 

(3-31-19 3 mos. stmt.) 

Hamilton Republican-News (Ri s!873 

Lima News (Ki 12,033 

Sunday Edition (M) 11.181 

Lima Republican-Gazette (D) 9,754 

Sunday Edition (M) 9.S33 

Lorain Tunes- Herald (R) 7,599 

Manslield News I H) 9,761 

Marion Star ,.1'Ri 9.833 

Marlins Ferry Times (R'i 6.522 

Massillon Independent (Ri 6.41;i 

Middletown News-Siitnal - . . I R > 4.#/S 

Mount Vernon Repuhliran-News .(R) 3.1</> 

Newark Advocate (K> 5.^8 

Portsmouth Times (R) 12,105 

Salem N'cvv<; |Ri 2.910 

Sandusky Re K is-.er <D. 5.327 

Sunday Edition (Mi 5.M2 
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Line Space 
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.04" 
.08 
II 

.08* 
-11} 
.11' 
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02* 
XM* 
j04* 
.035* 

.03* 

05" 
.05" 



•05* 

JOi" 
.03" 
.02" 

.0178572* 
.02* 

.008571 S* 

.0178572* 

.035* 

.035* 

.035* 

21$ 



.24" 
.27" 

.0178572* 
.0178572* 
.04" 
.04" 
.04" 
.065* 
.045* 
LH 185715' 
.015* 
.015" 
.015* 
.015* 
.0107143* 

0175* 

.0142858* 

.0228572$ 

.0228572$ 

.02* 

.02* 

.02* 

.02* 

.02* 

015* 

0128572" 

.0142858* 

.0085715* 

.0145* 

.025* 

.0085715* 

.0114286* 

0114286* 
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Editor & Publisher for September 4, 1919 



"A.B.C. SURE-LINE" NEWSPAPERS DO BUSINESS IN THE OPEN 



Net Paid 

OHIO-(Continued) Circulation 

Sanduskv Star-Journal (Rl 6,408 

Springfield New. <R1 14.950 

Sunday Edition (M) 11.525 

Springfield Sun ( Rl 12,061 

Sunday Edition (Ml 11.815 

Tiffin Advertiser (R> 3.044 

Urbana Democrat (Rl .5.728 

Wooster Republican (R) 4,270 

Xeniii Gazette (Rl 3.0581 

Xenia Republican (R) 1.193 ( 4 

Youngstown Telegram . (Rl 21.583 

Yonngstown Vindicator (R> 24.358 

Sunday Edition (Ml 22,348 

Zanesville Signal (Rl 10.702 

Zanesville Times- Recorder (Bl 20.786 

OKLAHOMA 

Rarlesvillc Examiner (D) 

Sunday Edition (Ml 

Mc.Mester News-Capital (R"> 

Muskogee Phoenix (B) 

Sunday Edition (M) 

Muskogee Times-Democrat (Rl 

Oklahoma City Oklahoman (B) S6 772 i 
Oklahoma City Times (R) 38.639 ( 

Sunday Oklahoman (M) 

Tulsa Democrat <R) 22.770? 

Tnln Turn-, (B) wms) 

Sunday Democrat (Ml 

TuNa World (Bl 

Sunday Edition (Ml 

OREGON 

Bend Bulletin (R> 

Eugene Guard (Rj 

Eugene Register ID> 

Sunday Edition (Ml 

Pendleton East Oregonian (Kl 

Portland Oregonian (Rl 

Sunday Edition (Ml 

Portland Oregon Journal (EJ 

Sunday Edition CMj 

Portland Telegram (Rl 

Portland News (W 

Salem Capital Journal (R) 

PENNSYLVANIA 

Allentnwn Call (B). 

Allentnwn Item (R) 3.619 I 

Allentown Democrat (B) 4,545 ) 

Altoona Mirror (Rl 

Reaver Times (Ri 

Connellsville Courier (R) 

Cheater Republican (B) 

Cheater Timet (R) 

Erie Herald (R) 

Sunday Edition (M) 

Erie Dispatch (A> 

Eri« Times (R) 

Easton Express * Argus (R) 

Harrisburg News (Rl 26.190) 

Hamburg Patriot (Bl 20.820 ( 

Harri«burg Telegraph , (Rl 

(3-31 -19 3 mot. stmt.) 

Meadville Tribune (R)J 

Meadville Republican (B> ( 

Mt. Carmrl Item (Rl 

New Castle News (R> 

Norrislown Time* (Kl 

Oil Citv Derrick (R> 

Philadelphia Inquirer (R) 

Sunday Edition (Ml 

Philadelphia North American . ...(Bl 

Sundav Edition (M) 

Philadelphia Press (Rl 

Sunrlav Edition (Ml 

Phila. Public Ledger.... (Rl 113.024) 
Phila. Public ledger ....(ID 84.404 ( 

Sundav Edition (M^ 

Philadelphia Kccord (Bl 

Sunday Edition (Ml 

Pitts. Chronicle Telegraph fNi90 2f«l 
Pitts- Garette-Times (Bl 79.328 { 

Sunday Gazette-Times (Ml 

Pittsburgh Dispatch (R> 

Sunday Edition (Ml 

Pittsburgh P.. st (Rl 74.739) 

Pittsburgh Sun . . (ID 73 092, 

Sunday Post (M) 



is 



Agate 



2,961 
3.01 1 
3.178 
12053 
12,959 
11,441 

95.411 

66,443 

39.653 

22 270 
19.9R2 
20.784 



637 
3.4.10 
4.15! 
4,331 
2.675 
75.214 
101.967 
66.511 
66.288 
58.169 
25.115 
4.834 



22,484 
8,164 

23.501 
4.203 
6.436 
2.633 

11,544 
3,775 
9.466 
9.874 

20.826 

11,096 

47.010 
29.886 

7 339 

3.372 
13.411 
8.543 
5 860 
171.273 
344.288 
143.4?" 
197,810 
34 969 
95.385 

197.428 
134.710 
117.651 
125.758 

169.588 

81 .691 
55.873 
55.402 

147.831 

1(14 506 



.0128572* 

.03* 

03* 

.025* 

.025* 

.01357151 

017B572* 

.0107143* 

.015* 

.05* 

.05* 

.05* 

025* 

.03* 



0128572* 

.0128572* 

0142858* 

.03* 

.035" 

.03* 

.12* 

.07* 

.15* 

04* 

025* 

.04* 

.06* 

06* 



00892 86* 
0142858* 
,0142858* 

01428S8* 
.0107143* 

12' 
.16* 
095 
.10* 

10* 
.04* 

0178572* 



.04" 

.02* 

in- 

.015- 

.015* 

.01- 

.025- 

.025* 

.025* 

.025 

.06* 

.02* 

.065 

055* 

0142858* 

Ot 78572? 
025* 

n2?" 

02428575 
.30* 
40* 
255 
305 
12* 
.20' 

.30* 
25* 

2-y 
25* 

.125* 

.125- 

.095 

.165 

09 

.12 



Net Paid 

PENNSYLVANIA-(Continuesl) Circulation 

Pittsburgh Pre ss ,, ( R) 116 209 

Sunday Edition (M) 112J12 

Potlstown News (Bl 6.306 

Pottsville Republican (R) 10,797 

Reading Eagle (R) 31.191 

Sunday Edition (M) 21,578 

Reading News-Times (Bl 6,036) m.-, 

Reading Telegram (Rl 6,176$ *** u 

Seranton Republican (B) 25,433 

Seranton Times (R) 35.496 

Sharon Herald (R) 4 548 

Sharon Telegraph (R) 5 022 

Titusvillc Herald (B) ' 

Warren Times (R) 4.018 

Washington Observer (B) 9,549 ) , . „, 

Washington Reporter ... . . (R) 4.478 J M,0Z7 

Wilkes-Barre Record IR) 16 707 

Wilkes-Rarre Times- Leader (R) 19.068 

Williamsport Sun (R) 16.H0 

RHODE ISLAND 

Pawtucket Times (R) 23.812 

Providence Bulletin <R) 55.300 

Providence Journal (Bl 29.875 

Sunday Edition (Ml 45.322 

Providence Tribune (Rl 26.725 

Sunday Edition (Ml 12.305 

Westerly Sun (T) 4.222 

Sundav Edition (Ml 4.345 

Woonsocket Call & Reporter (R) 11,888 

SOUTH CAROLINA 

Charleston News & Courier (Bl 10.560 

Sunday Edition (M) 12 302 

Charleston Post (R) 12,413 

Charleston American (Bl 

Columbia Record ... (R) 13.791 

Sunday Edition (M) 11,763 

Columbia State (B> 24.157 

Sunday Edition (Ml 24.429 

Greenville Newt (B) 10.054 

Sunday Edition (M) 8.547 

Greeneville Piedmont (R) 8.189 

Spartanburg Herald <D> 6.248) 

Spartanburg Journal (R) 4.420 ( la66p 

Sunday Herald (Ml 7.307 

SO. DAKOTA 

Aberdeen American (D> 5.039 

Sundav Edition (Ml 5 532 

Mitchell Repiiblcan (R) 3.872) . ,.„ 

Mitchell Republican (D) 1,376 f 

Sunday Edition (Ml 5.304 

Sioux Falls Argus-Leader (R) 15,934 

Sioux Falls Press (Dl 8.571 

Sunday Edition (M) 10,514 

TENNESSEE 

Chattanooga Newt (R) 16,848 

Chattanooga Times (B) 30.173 

Sunday Edition (Ml 26.610 

Knoxville Journal &• Tribune ... (Bl 23,461 

Sunday Edition (Ml 20.594 

Knoxville Sentinel (Rl 23.783 

Memohis Commercial-Appeal ....(Bl 89.209 

Sunday Edition (Ml 118.089 

Memphis News-Scimitar (Rl 50.119 

Nashville American (Rl 15.196) ... 

Nashville Tennessean (B) 39,349 ( M - S4S 

Sun, Tennessean & American (Ml 34,051 

Nashville Banner (R) 49,657 

Sunday. Edition (M) 48.960 

TEXAS 

\ustin American (Al 7.411 

Beaumont Enterprise (B) 19446 

Sunday Edition (M ) 23.695 

Beammint Journal (Rl 6.424 

Sundav Edition (Ml 5.293 

Dallas Journal (R) 39.946 

Dallas News (B) 67.385 

Sunday Edition (M) 100.673 

El Paso Herald <R> 24.716 

El Paso Times IH\ 12.955 

Sundav Editr..n (Mi 16.719 

Port Worth Record (Bl 24.389 

Sunday Edition (Ml 21.967 

Fort Worth Star-Telegram (R> 61.442 

Sunday Edition (Ml 62,160 



5,000 Agate 
Line Space 
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.14 
.14 

0171429" 
.03285721 
.06- 
.06" 

.04* 

.07 
.07 

.0142858* 
.0171429* 

.01785721 
.03- 



.0451 
.12* 
.075* 
.10* 

07" 
.07" 

015" 

.015 

.03 



03" 
03" 
.03* 



.03" 
■05* 
.05* 
.03" 
.03- 
.025* 

.03* 

.03* 



.0214286" 
.0214286" 

.02* 

02* 
.04* 

0214286- 

.0214286- 



.04" 

06* 

.06* 

.045- 

.045- 

.045- 

.12 

.15 

.us 

.08' 

.08" 
.07" 
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Editor & Publither for September 4, 1919 



JUST AS A BANK EXAMINER GOES ABOUT HIS BUSINESS SO DOES A.B.C. 



TEXAS — (Continued) 

Galveston News (B) 

Sunday Edition (Ml 

Galvo*ton Tribune 

Houston Chronicle 

Sunday Edition 

Houston Pn*t ( B) 

Sunday Edition (M> 

San Antonio Express (B) 

Sunday Edition (M) 

San Antonio Light . . . (T) 

Saturday Edition . * (Y) 

Sunday Edition (M) 

Temple Telegram (B> 

Sunday Edition (Ml 

Waco News-Tribune (Bl 

Sunday Edition (Mi 

UTAH 

Ogden Examiner , (B) 

Sunday Edition (M) 

Ogden Standard (R> 

Salt l-ake Cily Deseret New* (T) 

Saturday Edition iY) 

Salt Lake Uty Telegram (R) 

Salt Uke City Tribune (B> 

Sunday Edition <M> 

VERMONT 

Barre Times (R) 

Burlington l-'ree Pre« (B) 

Rutland Herald (B) 

VIRGINIA 

Bristol Herald-Courier (D) 

Sunday Edition (H) 

Harrisonburg News-Record (B.) 

Lynchburg Advance (R) 

Lynchburg News (D) 

Sunday Edition (M) 

Newport News Press . (Di 7.J59 } 

Newport New* Times-Her d (R) 12.597 j 

Sunday Press (M) 

Norfolk Ledger-Dispatch (R) 

Norfolk Pilot (B) 

Sunday Edition (M) 

Richmond News-Leader (R) 

Richmond Tunes-Dispatch (H) 

Sunday Edition (Ml 

Roanoke Time* (D) lfc6<>* I 

Roanoke W arid-New, (R) I WW J 

SuunWn YeT™ (Morn. aUo) . (R) 

Winchester Star (R> 

WASHINGTON 

Aberdeen World (R) 

Everett Herald :■<*) 

Seattle Post-1 ntelligcncer .(B) 

Sundav Edition (M) 

Seattle Star <R> 

Seattle Time* . . 

Sunday Edtoon ( 

Spokane Chronicle 

Spokane Spokesman-Review (B) 

Sunday Edition (M) 



Net Paid 



J (K)0 
Line 



9,372 
14.939 

8,831 
54,204 
58.842 
42.660 
47,8% 
33.852 



24,797 
18.279 
29.518 
7.163 
7.624 
12.398 
9.450 

5.310 
5,913 
7.837 
19.283 
21.637 
24.993 
41.128 
69,174 

(-.765 
10,489 
8,025 



9,457 

10,186 

6,847 
6,514 
11,119 
13,100 

19,956 

9.409 
43.389 
33.311 
42.697 
48.681 



47.531 

21.952 

15,249 
5.018 

3.738 

6,318 
12,341 
51.040 
68,477 
65,246 
72,541 
94,665 
40,668 
42,825 
56,779 



.10 
.04§ 
.08" 
.085" 
.08* 
.08* 
.07" 
.08* 
•07§ 
.078 
.075 
.025* 
.03* 
.035* 
.035* 

0214286* 
0214286* 
.03* 
04 

.05 
.07* 
.06 
.08 

,022S§ 
.025* 
Ot 78572* 

.04* 
.04* 

.0178572" 
.015 
.025 
.025 

.04* 

.04* 

.06" 
,06" 
.07" 
.07" 
.07" 
08" 

.04 

.04 

.015" 
.0114286" 



.02* 

.03* 

.09 

.12' 

.095* 

.11 

.15 

.08 

.085 

.119 



WASHINGTON— (Continued) 

Tacoma Ledger (B) 

Sunday Edition (Mi 

Tacoma News-Tribune (R) 

Walla Walla Bulletin (R> 

Sunday Edition (M) 

Walla Walla Union (B) 

Sunday Edition (Mi 

Wenatchee World (R) 

Yakima Herald (D.i 

Sunday Edition (M) 

Yakima Republic (Rl 

WEST VIRGINI, 

Charleston Mail 

Clarksburg Telegram 

Sunday Edition (M) 

Fairmont West Virginian (R) 

Huntington Advertiser I 1< > 

Sunday Edition (M) 

Huntington Herald-Dispatch (Bi 

Sunday Edition (M) 

Martmsburg Journal iR) 

Parkersburg Sentinel (R) 

Wheeling Intelligencer . (Bi 

Wheeling News lR) 

Sunday Edition (M) 

WISCONSIN 

Appleton Crescent 



Beloit News 

Eau Claire Leader (Di 

Eau Claire Telegram (Rl 

Sunday Edition 



Net Paid 
Circulation 

14.177 
36,594 
35,433 
4,986 
4.861 
3,144 
3,378 
6.123 
4,421 
5.442 
4.591 



Fond du Lac Reporter . . 
Green Bay Press Gazette 

Jancsville Gazette 



Sunday 
Madison l)c 
Sunday 



Manitowoc Herald-News 

Milwaukee Journal 

Sunday Edition 

Milwaukee New* ... 

Milwaukee Sentinel , (Bi 

Milwaukee Sentinel (R'i 

Sunday Edition 

Monroe Times 

Oshkosh Northwestern 

Racine Journal-News 

Ratine Times-Call 

Sheboygan Pre" 

Superior Telegram 

Wamau Record-Herald 



7.864 

8,351 

5,440 
8.608 
8.556 
10961 
11,671 
3,249 
6,372 
9.770 
14,705 
19.150 



5,000 A Kate 
Line Space 
Rate 

.05* 

.07* 

.07* 

.02* 

.02* 

.02* 

.02* 

.025* 

.02* 

.02* 

.02* 



.025" 

.02* 

.02* 

.02* 
.02* 
.02* 

.02285725 
.0228572< 

.0128572* 
.0171429*. 

.03255 

.04$ 

.0,4 



no 


2.877 


.0142858! 


.(Rl 


5,010 


.0143 




6.362 


02" 


5.54K } 
3,265 ( 


8,813 


.0271429J 


(M) 


5.608 


.0271429J 


(R) 


5,754 


.02* 


(R> 


4,525 


.0178572* 


(R) 


1 1.01 1 


.025" 


(R) 


7,612 


.025* 


(Rl 


5.221 


.01428585 
,03* 


. d<: 


13.502 


(Mi 


12,946 


.03* 


.(Di 


5,880 


.02* 


(M> 


5.975 


02* 


(R> 


14.689 


.035* 


(Mi 


10.891 


.035* 


iRi 


5.023 


.0164286" 


<Ri 


113.683 


14* 


(Ml 


93.830 


,14* 


<Ri 


56,738 


.10* 


1.269 1 
5.548 1 


76.817 


US 


(Ml 


65.288 


115 


(Ri 


2.695 


.0128572! 

.03" 


. I K i 


13.805 


.(Rl 


7.666 


.025" 


. <K> 


6,079 


,024" 


1 R) 


6.693 


.0214286" 


.(Ri 


15,150 


.035* 




5.337 


.0178572* 



Cheyenne Wyoming 



WYOMING 

(R) 



5J547 



EXPLANATION OF KEY-LETTERS AND MARKINGS IN TABLES 
PRINTED ON THE FOREGOING PAGES 



A -Every morning including Sunday. 
11— M-rning except Sunday. 
D — Morning except Sunday and Mon* 
day. 

V". — Morning and evening week days. 

I - Murium; and evening week days 
and Sunday morning. 

C— Morning except Monday and Sun- 
da;, evening, 

II Morning cxcrpi Monday and eve- 
viiii: exr.pl Saturday and Sunday. 

1 Miiimir.: except Sunday and Mun- 
«'nv evei.itii' « ,\e. pi Sunday. 
M- Suv.iL.v exclusively 



J Even evening ini-htduig Sunday. 

K — Evening except Sunday, 

S — Evening except Sunday and Sun- 
day morning 

T— Evening except Saturday and Sun- 
.•ay. 

I' Evening exeepl S.u unlay and Sun- 
da), Suuda> morning. 

V- Saturday cxelusivilv. 

♦— 1 olk.w mi! a rale indicates that the 
late t4 tlat and not subject to lime or 
-.; di-voums. 

" I ess 1I1.UI .'.(•») lines. 

5— M.»re than 5 000 lines. 



J— Where the publisher's card 
not give space rates, but does give in- 
sertion rates, ihc open rate is used and 
the fait that lower insertion rates may 
l.e earned 

Where the minimum space rate is the 

5.000 line rate 110 character is used. 

The circulation figures are the aver- 
aitr net paid for the Six Months' period 
ending March 31. 1919, as reported to the 
Audit Bureau nf Circulations. 

The advertising rate 15 the 5,000 line 
-pave rate to "K>reign" advertisers in 
ettect August 1. 1919. 



! I-, .(,„:, „, Kr> .l.rtt.r . t >.\ JJ.iV.i.v, *rr I ''" t Note on P»»e 32. 
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The September Convention Number of 
Associated Advertising, We Believe, 

Carries More Revenue Than Ever Before 
Carried by Any Single Number of Any 
Publication in the Advertising Field 



This was possible because the advertisers realized the tremendous value of the magazine, both nor- 
mally and in this particular issue, and its great editorial content in connection with the A. A. C. W. 
New Orleans Convention, which gave it a reader interest value hardly ever equalled. Circulation was 
factor. 



It is one of the best issues of a trade publication ever published. It will he fded for frequent reference 
during many months to come. Read your own copy and judge for yourself. 



NOW FOR THE OCTOBER 
POST-CONVENTION NUMBER 

If it is possible for any number to equal or surpass the September issue in value, the October number 
will do so. 



It will be out in approximately a week after the Convention closes with full and complete stories, re- 
ports, events, speeches — the unquestionable high spots — divisional decisions, important departmental 
discussions and papers, status of standards of practice — matter that will be in importance to adver- 
ting men throughout the world similar to the lawyers' statute records. 

It is a number that will bring to advertisers actual and publicity results hard to estimate. 

Page price remains the same— $150— 8 x 10— all full pages right hand, opposite reading. Normal 
circulation, 15,300 A. B. C 

Reservations assigned as received. 

Associated Advertising 

A MONTHLY MAGAZINE 
Associated Advertising Clubs of the WorUl, Inc., Publishers 
H. C. HAYCH p g FL0REA STANLEY 1KERD 

Eanlrrn Representative ' " Western Representative 



110 We»t Mth Street " '. * 123 Went Madinon Street 

New York Citv 1 10 * WHl.Str.-et chj „, 

TeL Br,«.« 8385 Wk Tel. Cemr«l 3021 



Digitized by Google 
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TIPS TO THE AD MANAGER 



LIFE INSURANCE HEAD 
URGES ADVERTISING 



St. Louis Boasts a Real Bank 
Advertisement 



CHICAGO TYPOS" WAGES RAISED 



F. Wallis Armstrong Company, 
North American Bldg.. Philadelphia. 
Making 5.0(J0-]ine contract* with West- 
ern newspapers for Henry Sonneborn 4 
Co. 

N. W. Aye* 4 Sos 300 Chestnut 
street. Philadelphia. Placing orders with 
newspapers lor U. S. Government 

Barton. Dirstine & 0>r>i*ne, 25 W. 
45th street. New York. Placing orders 
with newspapers for "H.-O." Company ; 
reported about to place copy with news- 
papers for Upson Company. 

George Baton Company, Fourth 
Avenue Bldg.. New York. Reported will 
make up a list of newspapers during 
October for Columbia Graphophone 
Company. 

Berrien Company, 19 W. 44th street, 
New York. Will handle the advertising 
for Nemours Trading Corporation. 

I H. Chms Company, 214 S. 12th 
street, Philadelphia. Again placing 
orders with newspapers in selected sec- 
tions for United Medicine Company. 

D'Arcy Advertising Company, Inter- 
national Life Bldg , St. Louis. Reported 
will make up a list of newspapers during 
next sixty days for Sheboygan Mineral 
Water Co. 

Dunlap-Ward Company, Union Na- 
tional Bank Bldg., Cleveland. Making 
5,000-line contracts with Pennsylvania 
newspapers for Cleveland Automobile 
Company. 

George L. Dye* Company, 42 Broad- 
way, New York. Placing copy with 
newspapers for Regal Shoe Company, 

Richard A. Foley Advertising 
Agency. Terminal Bldg., Philadelphia. 
Again placing copy with Philadelphia 
newspapers for Philadelphia Public 
Ledger. 

Freeman Agency, Mutual Bldg.. 
Richmond. Reported will make up a 
list of country weekly newspapers this 
month for F. S. Royster Guano Com- 
pany. 

Fullei 4 Smith, Guardian Bldg., 
Cleveland, Making 5jOOO-Iine contracts 
with Pennsylvania newspapers for Glid- 
den Varnish Company. 

W. S. HtU. Company. Vandergrlft 
Bldg., Pittsburgh. Making contracts 
with Pennsylvania newspapers for 
Climalene Chemical Company. 

C. Ironmonger Advertising Acescy, 
95 Madison avenue. New Vork. Plac- 
ing orders with New England news- 
papers for Morgan Drug Company. 

H. B. Humphrey* Company, 581 
Boylston street, Boston. Placing orders 
with newspapers in various sections for 
Raymond & Whiteomb Company. 

Lewis Agency. Star Bldg , Washing- 
ton, D. C. Placing special copy with 
newspapers for Allen R. Walker 4 Co. 

OiTENRIEDCH ADVERTISING CORPORA- 
TION. 25 E. Jackson Blvd., Chicago. 
Placing orders with newspapers gener- 
ally for B. S. Pcarsall Butter Company. 

Rlthiavit 4 Ryan, 404 Fourth 
avenue. New Y'ork. Making contracts 
with Pennsylvania newspapers for Fer- 
rodinc Chemical Company. 

Frank Seaman, 470 Fourth avenue. 
New York. Reported will make up a 
list of farm papers this month for Atlas 
Portland Cement Company. 

J. Walter Thompson Company, 242 
Madison avenue. New Y'ork. Again 
placing orders with Pennsylvania news- 
paper) for Piel Brothers . making 5.000- 
line contracts with Pacific Coast news- 
papers for Ltmont, Corliss 4 Co. 

Wales Advertising Company. 110 
W. 40th street. New Y'ork. Making 
StTOO-line contracts with Pennsylvania 
nemspaperi for Boston Varnish Com- 
pany. 



President of National Association of 
Underwrite™ Declares It Is Duty af 
Companies to Educate People — 
Favors Use of Newspapers 



Seattle, SepL L — "Advertise more." 

This is the keynote of the messages 
which Jonathan K. Y'oshell, president of 
the National Association of Life In- 
surance Underwriters is hammering 
home in the speeches he is making to 
insurance men on a lour of the West. 

Success of an insurance company de- 
pends upon advertising on a large scale, 
says Mr. Voshell. And it is the duty 
of an insurance company to educate the 
people to the real service to humanity 
ihey stand ready to rentier. 

"Every business has now been brought 
to the realisation ihat advertising is its 
greatest asscl," declared Mr. Voshell in 
an address to the Puget Sound Under- 
writers' Association. 

"Advertise your business in the daily 
and weekly papers, city and country. 
You've got a big message to deliver and 
the best way you can deliver it is 
through the advertising columns of the 
newspapers." 



Scranton Plans to Entertain 
Circulation Managers 

Business Men Arrange Sight-Seeing Tour* 
in Automobile* for Members of Inter- 
state Association 



Scranton, Pa., Sept. 3 The Board 
of Trade and officials of leading indus- 
tries of Scranton are co-opcraling with 
the newspapers here on plans to give a 
big time to members of the Inter-State 
Circulation Managers' Association who 
attend the semi-annual convention of 
lhat organization here, September 10 
and 11. Headquarters will be at the 
Hotel Casey. 

There will be veveral sight seeing 
trips in automobiles to industrial plants, 
including the International Correspond- 
ence School*, whrre luncheon will be 
served and a group picture taken, and 
lace, silk and button factories. 

The Association is the largest sec- 
tional organization of its kind in the 
country, having a membership of about 
100, being second in numbers only to 
the International Circulation Managers' 
Association. 



HARVEY JOINS ATLANTA AGENCY 



Is Given Testimonial by Co-workers 
Before Leaving Greensboro 

Greensboro. N. C. Sept. 3. — R. Wins, 
ton Harvey, sales manager of the Vick 
Chemical Co.. leaves September 1 to be- 
come associated, in an executive ca- 
pacity, with the Jacobs Advertising 
AgCllt) at Atlanta, Ga. As a slight 
testimonial of the regard and affection 
in which he i« held by his co-workers 
in the organization, Mr. Harvey was 
presented recently, at a general meeting 
of the office force, with a handsome 
smoking set in copper and gold, suitably 
inscribed with their well-wishes. 

L Richardson, Jr., a son of the foun- 
der of the company, succeeds Mr, Har- 
vey as sales manager. 



Appointed to Public Office 

Newark. N. J., Sept 3 James Mor- 
ris Jerauld, a member of the News 
'laff. has been appointed secretary to 
the Director of the Department of 
Streets and Public Improvement* at a 
salary of *J.500 a year 



Mercantile Trust Company Presents 
Splendid Piece of Publicity in Potl- 
Dispatch 

Sr. Louis, Mo.. Sept. 1— What is said 
to be the largest advertisement ever run 
in the rotogravure section of a daily 
newspaper by a financial institution is 
that of the Mercantile Trust Company, 
which occupied the crnter spread of the 
rotogravure section of yesterday's Posl- 
Dispalch. The advertisement pictures 
some of the building projects which have 
been financed through the trust company 
in the last few years. 

The advertisement aimed to help the 
people of St. Louis to "realize how 
much the Mercantile Trust Company has 
done to build up St. l-ouis " 

Not only was the exhibit sufficient to 
give present depositors a thrill of pride 
in being a part of such an institution, 
but it was most impressive, showing 
prospective depositors what could be 
done with their money. 

John Ring, Jr., is advertising manager 
of the Mercantile Trust Company. He 
also is president of the Advertising Cub 
of St. Louis. 



Newspaper Publishers Also Offer ta la- 
crease Scale of Pressmen 

CHICAGO, Sept. 2. — Through negotia- 
tions just concluded between the Chi- 
cago Typographical Union and the 
t "nirago newspaper publishers, the uruoc 
employes have obtained an increa»e of 
$4 &l a week for day work and $5.60 for 
night work, making the wage scale for 
day work $42 a week and for night work 
$45 a week — 48 hours per week, day or 
night. 

The Chicago newspaper publisher! 
voluntarily have offered their union 
pressmen a weekly increase of $J a 
week, which would make the day wage 
for pressmen-in-charge $3H a wcclb RR 
for pressmen $32 a week, and hare 
offered their union stere.it> pen tie 
same increase, which would make their 
scale $34 for day work and $36 for night 
work. They have not acted on these 
offers. 

Fire in N. Y. World Office 

A slight fire in the want ad depart- 
ment of the New Y'ork World caused 
excitement on Park Row on the morn- 
ing of, Labor Day. A pile of rubbish 
had become mysteriously ignited, bu: 
firemen extinguished the blaze with 
'light damage. 



Brookl yn is big — as 
big as Boston, St. 
Louis and Cleve- 
land rolled into one. 

As big as Detroit, 
Baltimore, Pitts- 
burg and Los 
Angeles combined. 

Over two million 
people, with sev- 
eral billion wants 
to be supplied. 

The Standard Union 
can tell them about you. 



Editor 
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Tablet to N. Y. World Men 
Who Were Killed in War 




Mayers and other noted journalists of 
those days. 

Barring only a short period spent as 
editor of the Daily Corinthian at 
Corinth, Mr. Bonney had spent his en- 
tire life at Summit. 



A bronze tablet, in memory of New 
York World employees who lost their 
lives in the war, and in honor of other 
World men in war service, who sur- 
vived, will be unveiled hy Ralph Pul- 
itzer, Jr., next Sunday. The tablet, de- 



by Tiffany, will be fixed on a 
pillar in the arcade of the Puliuer 
Building. 

One hundred and tweniy-ttve men who 
worked for the World in various ca- 
pacities were in active service abroad 
Of these, twelve were killed <>r suc- 
cumbed to wounds. 

The World paid each of the 12S the 
difference in the amount he earned in 
its employ and his lesser pay in the 
service The free-will o:Tering am .tint- 
ing in all to a little more than $225.(100 
Besides, every man's place, in whatever 
department, was open to him when he 
returned after being honoraMy dis- 
charged. 

After young Mr. Puliticr unveils the 
tablet. Mgr. Luke T. Evers of St An- 
drew's Church, Duane street, the priest 
who had first held early morning serv- 
ices for newspaper night workers, will 
offer a prayer for the repose of the 
souls of those who made the supreme 
sacrifice and for the welfare of those 
who escaped the perils of war. 

President Dobert L. Moran of the 
Board of Aldermen, representing the 
city: Dock Commissioner Murray Hurl- 
bert and Police Commissioner Enright, 
will make brief addresses. 

Gov. Smith has written, regretting 
that a long standing engagement will 
prevent his attendance on this occasion. 
In his letter, the Governor speaks of the 
Inyatty and generosity shown by The 
World's employees in their subscriptions 
to all the Liberty Loans and says of the 
tablet : 

"ft will be a splendid memorial of 
The World Men who gave np their lives 
and of those who, fortunately, arrived 
hack from oversea*." 

After the tablet is unveiled The World 
men, their families and friends will turn 
to lighter things and they will board 
the steamer Hempstead at Dover Street 
Titer and lie conveyed to Duer'a Pavil- 
ion. Whitestone. L. I. There, besides 
a good dinner, they will enjoy baseball 
Barnes, fwlil sports, boxing limits and a 



Judge J. a Dill. 

Judge J. II. Dills, 84 years old, 
veteran newspaper man nf Sherman, 
Tex., died at Shrcveport, La., August 
26. Judge Dills was a native of 
Arkansas, but went to Texas at the 
close nf the war between the states and 
settled at Sherman, where he established 
one of the first newspapers in that sec- 
tion, tie also conducted large farming 
interests and was prominent in politirs 
in North Trxas. He moved to New 
Mexico about twelve years ago and was 
elected a member of the legislature of 
that stale He also nerved in the Texas 
Legislature 



W. Watson 

Frederick W. Watson, one of the best 
known men in the newspaper business 
in New Hampshire, died at his home in 
Manchester on Aug 22. at the age of 
58 years. He was a native of Tain- 
worth, N. H., and went to Manchester 
when a boy. Retiring from the express 
business, in which be was engaged for 
a time, he entered the circulation depart- 
ment of a newspaper. He was an Odd 
Fellow, and is survived by a wife, 
mother, sister and half-brother. 



Losuford Richardson, Sr. 

The body of Lunsford Richardson, Sr, 
president of the Vick Chemical Com- 
pany, Greensboro, N. C, who died in his 
65th year at San Francisco while on a 
combined pleasure and business trip to 
the Pacific Coast, was brought to 
Greensboro, N. C. for interment Aug. 
29. He is survived by a widow and 
five children, among them H. Smith 
Richardson and L. Richardson, Jr, 
general manager and secretary, 
lively, of the Vick Chemical " 



Veteran Mississippi Editor 
Dies at Jackson 



n. p. 

for ss Ye 



Worked with 



Pioneer Engraver Dead 

William H. Bartholomew, 63 years 
old. known as an authority on the half- 
tone process of engraving, died Sept. 2 
at the Brooklyn Hospital, after an ill- 
ness of some time. About 1888 he 
opened a plant for the manufacture of 
halftone plates at IK Spruce street. He 
was also a pioneer in the three-color 
process, and is said to have installed the 
l"ir>t plant in Can.nla for tlir production 
of these plates 

Frank 0. Van Galder 

Frank O Van fiaMer, for 24 years 
editor of The Woodman, official organ 
of the Modern Woodmen of America, 
died at Rock Island. III., Aug 25. after 
a short illness due t > a breakdown. The 
deceased was one of the Fort! peace 
party on the celebrated trip to Europe 



Jackson, Miss, Aug JO. — Hon X P. 
Bonney, editor of the Summit Sentinel, 
and one of the oldest newspapermen 
in Mississippi dieil at the Baptist State 
Hospital a few days ago after an illness 
»f several weeks. Mr. Bonney had 
edited the Sentinel at Summit since the 
early seventies when he succeeded his 
father, the late Henry P. Bonney, as 
publisher of that paper, lie was literally 
Vougbt up in a newspa|>er office, having 
1'arned the printer's trade when a mere 
I'oy. and in the days following the civil 
war he was the contemporary of such 
men as Ethelhert Barksdale. Col J. I. 
Power, George W Harper. A. J. Franti, 
G. D. Shands, F. T. Cooper. P. K. 



(Obituary 

AnfcAM Ru m Kvrssot E, former news- 
paper publisher and attorney, rlieil re- 
cently at Columbus, Ohio |*<,r twenty- 
rive years he edited ihe Fairlietd County 
Republican He was born in Lancaster 
in 1850 and was admitted lo the bar 
in 1K76. 

ErctM Mavhui of Oklahoma City, 
who died recently in a hospital in St. 
Louis, was a Missouri newspaper man. 
having conducted papers at Cctnrr. New 
London and Elsberry. 



On an average, 1,100 plates are east 
daily for the London Evening News, in- 
volving the use of some 25 tons of 



The advantages of such a 
territory as West Virginia 
lie in its easy balance. 

If a genius be really a per- 
son with one bump over- 
developed to the exclusion of some 
other buinps, how much more 
applicable to territories. 

West Virginia's material resources 
extend from the deep crust of fer- 
tile soil that tops its mountains to 
the bowels of the earth; its mines 
of coal and iron, its wells of oil 
and natural gas. 

Its factories transform its crude 
products into merchandise; its 
farms produce rich crops; its beau- 
tiful and luxuriant valleys, with 
their amazing water ways amidst 
rich orchards and industrial de- 
velopments, seem framed by 
nature for man's highest achieve- 
ments. 

A well balanced ter- 
ritory, solid, perma- 
nent, SANE! 

And you can adver- 
tise to it by its daily 
newspapers for legs 
money per capita 
than to any other. 
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A CHALLENGE TO THE 

SENATOR Chambcrla.n has expired in ilie Sen- 
ale ilit hope thai the newspapers will "without 
any act of Congress."' decline to print the Luden- 
dorff story. Senator Lodge jnins in the hope. 

The incident is important because it is probably 
the first lime an effort has been made in the Senate 
in tlx for the newsjwiwrs an editorial policy in 
regard to a particular feature. Senator Chamber- 
lain's appeal to the new spapers i> of the kind often 
made by individual readers, who do not approve of 
editorial features ur policies. But this appeal — or 
protest— carried with it the suggestion of possible 
congressional action to enforce it- If Congress 
should respund to the suggeslioit, and enact a law 
suppressing the publication here of the Ludcndorff 
story, a precedent would be created for congres- 
sional dictation as to the editorial policies of our 
newspapers which might logically extend to every- 
thing printed. The possibilities of such a situation 
are plain. Under such a system it would lie possible 
for Congress to decide, in effect, what sort of in- 
formation the newspapers should be permitted to 
print, what classes of news and feature matter the 
American people could be trusted to read- Senator 
Chamberlain hat, in reality, utiered a challenge to 
the press. 

Ludcndorff. in the general thought of Americans, 
is a mere evil symbol of a monstruus and defeated 
governmental system. The hideous things for 
which he stood have been abolished. The emancipa- 
tion of mankind from the menace of Germanism has 
been accomplished through the awful ordeal of 
sacrifice. That anything which this man could write 
would have a tendency to palliate the crimes of his 
late masters or of himself is not thinkable — if we 
are to credit the American people with either 
patriotism ur common sense. 

It remains true, however, that the history of the 
war from the German standpoint will, inevitably, be 
told, in order that the record shall be made complete. 
A criminal is entitled to a hearing in the courts of 
even the least civilized countries. A culprit, ar- 
raigned for unspeakable crimes, amply proved against 
him, is not likely to win sympathy for himself or 
for his deeds by Ins story of how it all happened. 
Vet the sum of knuwlcdge is increased by such dis- 
closures, and the world knows better how to deal 
with kindred problems through the uncovering of 
the mental processes of criminals. 

If the Kaiser himself should decide to tell his 
story there would be a keen and legitimate public 
interest in what he might write. Our newspapers 
would be justified in printing it Thai it would serve 
as a factor in creating a more lenient public opinion 
as to German crimes under his mad rule is an absurd 
virw. The thought of the people would be to get 
a close-up view of the mentality of a man who 
to plunge the world into night and chaos, 
10 succeeded in dotting the face of the earth 
with the graves of men and women who were 
ready to die in the defense of liberty. 

The American jienple do nul need guardians. 
They may be trusted to read the plea of the accused 
without danger that they shall develop sympathy 
ior Ins crimes. We have not come lo the time when 
Congress must edit our newspapers. 



THF.KE is a muvemeni in England for the : 
tion of a Joint Industrial Council for the news- 
paper industry for the adjudication of all problems 
arising between proprietors and workers. The item 
is of interest to all who have eyes to see and ears 
lo hear, and who. when confronted with "a sign of 
ihc limes" believes in reading and translating it 

ACCORDING to FntTosi & P< mi -lira's London 
correspondent, only about a dozen of England's 
newspaper publishers advertise advertising. AmcrH' 
can newspaper makers offer a much better record. 
Vet. even with us, the advertising of advertising ii 
done adequately by only a small proportion of our 
publishers. 




RIAL 



MR. BOTHWELL'S REASSURANCE 

J A. BOTHWELL, president of the Canadian 
Pulp and Taper Association, fuels that Editor 
& I Vbi-Ishkr has shown undue alarm in con- 
nection with the newsprint situation. He believes 
that it is a wrong policy to "play upon the fears" of 
publishers, contending that this induces would-be 
hoarders to try to buy up all tonnage now available 
in order to safeguard their own future needs. 

He believes that publishers may be persuaded to 
realitc the need for newsprint conservation with- 
out "the accompaniment of alarmist statements.." It 
may be staled for Mr. Bothw ell's information— the 
readers of Editor & PtIHISBIl need no assurance 
on this score— that the only "alarm" sounded in 
these columns as to possible newsprint shortage in 
the fall and winter has consisted in the publication 
of statistical information as lo production and con- 
sumption, willi merely a common-sense interpreta- 
tion of what the fads have shown. 

To relate that production of newsprint has in- 
creased over last scar only live or six per cent.; 
that consumption has increased approximately 25 
per cent, and that demand is sure to grow within 
a few weeks, may be "alarming" but it is very nec- 
essary information for publishers who are directly 
concerned. In last week's issue it was shown, by 
the survey for the month of July by the Federal 
Trade Commission, that U. S, mill stocks in that 
month had increases! 2,110 tons. This was good news, 
as showing the balance apparently on the right side. 
But it is also shown that stocks in the hands of pub- 
lishers decreased, during the same period. 5.158 tons, 
producing a net loss in the available supply for the 
month of 3.048 tons. If this is an "alarmist report" 
lhe fault is with the facts, when it is 
that the mills usually accumulate substantial 
stocks during the summer months. 

AH publishers would be glad to be able to share 
Mr. Butliwell's optimism and to believe that the man- 
ufacturers arc going to be able to meet every legit- 
imate demand for paper in the months to come. 
KiuTim & Pfiusna does not believe, however, in 
ignoring a threatening outlook and preaching hope- 
fulness merely for the sake of furthering optimism. 
It is necessary to repeat that only sound policies of 
economy in paper offer a sure remedy for a pro- 
spective shortage. In one of his contentions Mr. 
Hold well is right : A mad scramble for surplus ton- 
nage. Oil the part of publishers who think only of 
their own prospective needs, will contribute to bring- 
ing alx.ul the very conditions all desire to avoid. 



TT is not "possible," from an economic standpoint, 
* for a publisher to meet higher labor scales and 
other advancing costs without increasing his adver- 
lising and subscription rates in proportion. Yet 
few publishers are doing this. It would be an ex- 
ceptional advertiser who would fail to take advan- 
tage of :hi» situation. 



TT i« not the simplest matter in the wnrld to adver- 
■ lise your advertising effectively— but it is a vital, 
urgent mailer, an d should engage the best brains in 
your organization. 
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VIEWS OF INLAND PUBLISHERS 

PRESIDENT A. W. PETERSON, of the Inland 
Daily Press Association is entitled tu the thanks 
of all publishers for his timely effort to obtain 
definite expressions of views ot the members of Ins 
organization as to the postal rate situation and their 
attitude toward the publishers' statements at a serv- 
ice feature of lhe Audit Bureau of Circulations. 

Will V. Tufford. tecretary of the association, has 
tabulated lhe answers to seven questions, nineiy-six 
publishers having responded to the questionnaire. 

To the first question, "Are you in favor of the 
postal rone system for all publications as now in 
force?" iorty answered "yes," thirty-seven answered 
"no." fourteen did not answer and some answers 
were qualified. This represents a praclically even 
balance of opinion. 

Question number two was: "Are you in favor of 
the rone system, the present law to be modified in 
accordance with justifiable costs after investigation 
by Congress?" Seventy-six answered "yet," thirteen 
answered '"no," five did not answer and other an- 
swers were qualified. This result serves to put the 
Inland members on record as favoring the policy 
which has been approved by the A. N. P. A. and the 
Southern Publishers. These dominant organizations 
of publishers have not conceded that there is any 
justification for an increase in the second-class mail 
rale; but they have asked that an impartial investi- 
gation of costs of carrying newspapers shall be 
made. If this shall demonstrate the need for a 
higher rale, then ihcy suggest that it should be 
based upon the zone principle, as applying to news- 
papers as a whole and not merely to the advertising 
carried. 

In question number three publishers were asked 
if they favored repealing the present law without 
having ready for immediate passage a substitute. 
Seventy-six answered "no"; nine answered "yes" 

Question number four: "Are you in favor of re- 
pealing that portion of the present law which re- 
quires publishers to furnish to the Government semi- 
annual statements of circulation?" Twenty-one re- 
plied "yes," forty-six "no." 

In question number 5 publishers were asked if 
they favored an appropriation to enforce penalties 
on newspapers that make incorrect statement* lo 
the Government. Fifty-nine answered "yes," thir- 
teen "no." 

Question six: "Do you think the A. B. C. semi- 
annual statements of publishers arc of use and should 
be circulated among advertisers?" Forty-seven an- 
swered "yes :" eight "no." Twelve qualified the "yes" 
ami ten qualified the "no." This would make the 
figures stand: affirmative. 59; negative, 18. 

Question number seven: "Should publishers' 
statements be abolished and A. B. C. members de- 
pend solrly on the annual audits'" Twenty -one 
answered "yes," forty-two "no," Several answer* 
were qualified. 

The result of this questionnaire proves that, as 
to the chief matters of policy touched upon, the In- 
land publishers have reached sound and progressive 
conclusions. Particularly is this true as to the prin- 
ciple of the rone postal rate law and the usefulness 
of publishers' semi-annual statements to the A. B. C. 
The even division of opinion as to lhe present zone 
law applying lo advcrtisinn indicates that the Inland 
publishers have been influenced somewhat by the 
c< ntentii n that this postal rate operates in favor 
of the small publisher as against the publishers 
of metropolitan newspapers which may come into 
his field. KiurcK * Pi bus urn does not concede the 
soundness of such reasoning, and believes that the 
penalising of advertising which is involved in this 
law is injurious to all publishers alike. The pub- 
lisher of a small city daily will not find it profitable 
to try to build a wall around his local territory". 10 
protect it from invasion. Indeed, he need not feat 
competition from the outside at all if hr covers bit 
home citv intensively, developing the local field to its 
fullest possibilities and securing for bis paper an 
ever increasing volume of national advertising 
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PERSONALS 



IN THE EDITORIAL ROOM 

H. B R. Brings, editor of the St. 
Paul Daily News, is devoting his vaca- 
tion to automobile trips among the near- 
by lakes. His duties are meanwhile at- 
tended to by W. O. McMurchy. Wash- 
ington correspondent, home on vacation. 
Mr McMurchy was Mr, Brings' im- 
mediate predecessor. 

Grover L. Altaian of Sherman and 
Miss Mittie I.ou McDonald, associate 
editor of the Tioga (Tex.) Herald, were 
married August 24. 

Major George Wythe, who was a 
member of the Dallas (Tex.'i Morning 
News staff when the United States 
entered the war, is home from France. 
After his discharge, Major Wylhe will 
enter the service of the Associated Press 
in Washington. Major Wythe is re- 
garded as an expert on old-world ques- 
tions, having specialized in foreign 
history. He was a member of the Ford 
peace party. 

Alvin Steinkopf, formerly with the 
Milwaukee Wisconsin, has returned 
from military service overseas and 
joined the St. Paul Pioneer Press staff. 

D. B. Duncoml*. former manager of 
the Seattle Press Club and former news- 
paperman, who sened more than a 
year with the Red Cross in France, has 
returned to Seattle 

Dave Irwin, for years a reporter on 
the Seattle Star and the old Seattle Sun 
and later connected with Everett papers, 
has returned from two years' service 
with the lighting forces overseas. 

l-'rcd Earp. former army lieutenant, 
has returned to the copy desk of the 
Seattle Times. 

Courtland Maybin. member of the 
Tacoma News-Tribune editorial staff, 
was married recently to Miss Venette 
Kiesler, of Tacoma. They are spend- 
ing their honeymoon in Oregon. 

Marcus E. Sperry of Orange, Tex., 
has gone to St. Louis to be market 
editor for I -umber. 

Robert F. Wright, news editor of Jthe 
Dcs Moines Register anil leader, and a 
former Topcka newspaperman, has been 
visiting relative* in Topeka. Twenty 
years ago Wright was telegraph editor 
of the Capital, going from there in 1900 
t<> the St. Louis Globe-Democrat. For 
the last fourteen years he has hern in 
newspaper work in Iowa. 

Mrs G, J. Boughner. motion picture 

! r nf the St. Paul Dispatch-Pioneer 
Press. has resigned to attend the college 
of journalism in Columbia University. 
She ll tilting dentil to teach journalism. 

George M. l*ovlc. of the Springfield 
< Mass i Daily News and the Republican, 
spent part of his vacation in Bridgeport, 
Conn., with Joseph II. Shea, reporter of 
the Bridgeport Post. 

C. Edgar Persons, news editor of the 
Associated Press western division, has 
joined the Sacramento (Gal.) Union, 

Miss Russell, the Chicago Daily News 
lri«h correspondent, returned to this 
country this week. 

Captain Andrew P. Kei fe and Lieut. 
James II. Baker, former memU-rs of 
the Minneapolis Tribune staff, who have 
been in war service in Franrc. have 
written that they ex|iect to be lack in 
this country early this month. 

W. E. Mahoney, for the past ten years 
marine editor of the Portland Ore- 
gonian. has resigned to take a position 
as publicity agent for the sales and 
supplies division of the Emergency Fleet 
Corporation. Fred M White succeed > 
him as marine editor. 

A. Whisnant has resigned from the 
staff of the Bend (Ore 1 Bulletin to 



become manager of the Loyal Legion of 
Loggers and Lumbermen in the Central 
Oregon district. 

Finlay D. McNaughton, recently re- 
turned from service, has resigned from 
the copy desk of the Portland (Ore.) 
Journal to join the staff of a bond house. 

Stewart Hanna has left the Peter- 
boro (Ont.) Review to become city 
editor of the Smith's Falls Record- 
News. 

C. C. Caldwell, city editor of the 
Cleveland Plaindealer, has returned 
from a fishing trip in Canada with a 
story about a 27-pound muscallonge he 
captured and left in Canada to be 
mounted by a taxidermist. 

Goode M Guerry, a well-known 
Tampa newspaper man, has bought the 
Palatka (FlaO News from Senator W 
A. Russell. 

Roy T. Burke, fonnerly of the edi- 
torial department of the Milwaukee 
Sentinel, has been made associate editor 
of newspaper publicity for Thomas V 
Kdison. Inc. 



SPORT WRITER HAS NOT BEEN 
FIRED SINCE UE WAS PRINTER 



IN THE BUSINESS OFFICE. 

Victor F. I .aw son. publisher of the 
Chicago Daily News, now has very 
nearly recovered from all adverse effects 
of his accident in New York some 
months ago, and for the past couple of 
weeks has been coming down to his 
office every day. 

E. H. Baker, president of the Cleve- 
land Plaindealer Publishing Company, 
has returned with Mrs Baker from a 
visit of several weeks at Tacoma, Wash., 
and other Pacific Coast cities. 

Rodman Wanamaker, executive of the 
New York Herald and owner of the 
Philadelphia Press and Evening Tele- 
graph, has fully recovered from a minor 
operation undergone two weeks ago in 
the Pankenau Hospital, Philadelphia. 

Robert Liggitt, who has been over- 
seas in the Y. M. C. A. service, has re- 
sumed his former work with the display 
advertising department of the St. Paul 
Dispatch-Pioneer Press. 

I 'red I-ovell, who left the advertising 
department of the St. Paul Dispatch- 
Pioneer Press for a soldiers' life in 
France, has returned and joined the 
advertising force of the Daily News. 

John H. Miller, who has been ap- 
pointed manager of the Ledger Photo 
Service, with headquarter* at Philadel- 
phia, formerly held the position of 
librarian on the New York American 
and not assistant Sunday editor. 




H. C. Hamilton 



COMETIME ago. George H. Evans, 
•J proprietor of the Chickasha (Okla.) 
Express was introduced to H. C. Hamil- 
ton, then sporting editor of the United 
Press, while on 
a visit to New 
York City. 

"Say, your 
stuff is going 
fine down our 
way and we 
have a lot of 
people who 
swear by your 
sporting dope," 
remarked M r . 
Evans 

"I am aw f ut 
glad to hear you 
say that — for 
you firrd me once," replied Mr. Hamil- 
ton. 

1 1 then developed that Ham, as he is 
generally known, had once been a tramp 
printer and during his wanderings had 
cosered most of the Southwest and re- 
gardless of his confession that he had 
l*eri fired from the Express he claims 
to have been a good printer. 

He graduated from printer to reporter 
on the St. Joseph (Mo.) Gazette and 
MM finally made sporting editor. Then 
he drifted up to Minneapolis and from 
there down to Indianapolis, where he 
worked on the Star. 

Three years ago he came to New 
York as sporting editor of the United 
Press, and with the exception of a few 
weeks last spring when he went South 
with the New York Yankees on their 
training trip fur the New York Mail. 
Me is a great friend of Jack Dempscy 
and had a great deal to do with a story 
of his life being printed. 

While with the United Press he cov- 
ered practically every big sporting event 
in the country. Now he has left them 
to join the sporting department of the 
Cleveland (Ohio) Plain Dealer. For 
the present he will specialize on foot- 
ball. 

Hugh Farrrll. formerly of the sports 
department of the Columbus (Ohio) 
Citizen, is now handling sports in the 
\iw York office of the United Press. 



pictorial publication, has resigned that 
connection and has become Western 
manager of the Graphic Newspapers, 
Inc.. in Chicago. 

C F. Chapin, who has just returned 
from artillery training at Saumur, 
Fiance, has rejoined the Vick Chemical 
Co., of Greensboro (N. G), in the ca- 
pacity of first assistant to the advertis- 
ing manager, Richard U. G. Gardner. 
Mr. Chapin will be in charge of space- 
buying and the general detail work of 
the department. 



BRING 1250,01X1 LIBEL SUIT 



Complainants Say Palmer and Garvin 
Accused Them Falsely of Disloyally 

The Attorney General. A. Mitchell 
Palmer, and the Alien Property Custo- 
dian, Francis* P. Garvin, have been made 
defendants in a suit filed in the United 
States District Court for the Southern 
District of New York to recover $250,- 
000 damages for libel, brought by Julius 
Forstmann and the Forstmann & Huff- 
mann Company, of Passaic N. J. 

The complainants allege that in a sc- 
ries of articles written for the Saturday 
Evening Post and Munsey's Magazine by 
Attorney General Palmer, and lor the 
New York Tribune hy Mr. Garvin, they 
were charged with disloyalty during the 
war and with owning and operating an 
industry in the interests of Germany. 
They declare the«e charges were false. 



One H. N. Moore Goes lo London 

H. N. Moore, the Washington cor- 
respondent of the Montreal Star, has 
been transferred to London, England, 
as correspondent of the same paper. It 
will be his first experience in the British 
capital, hut he covered the opening ses- 
sions of the Peace Conference at Paris. 
In the meantime. H. N. Moore, no rela- 
tion. New -York correspondent of the 
Star, is slightly worried, for H. N. 
Moore of Washington was to have re- 
lieved him on his vacation. 



years Western manager of the Illus- 
trated Review, a monthly rotogravure 



Young Bingham Tennis Champion 

Abhevillk, N. C, Aug. 30 — Robert 
W. Bingham, Jr., son of the publisher 
of the Louisville (Ky.) Courier-Journal, 
won the championship of North Caro- 
lina in the open tennis tournament here 
today by defeating Eugene Jones of 
Ashcville by scores of 6 — I, 6 — 0, 6 — L 



WITH THE AD FOLKS 

(i H. Smith, for over IS years Sunday 
editor of the Philadelphia North Ameri- 
can, has resigned to go with the Foley 
Advertising Agency, 'hat city. 

O. S. Bruck. vice-president of the 
Southwestern Advertising Company, 
Dallas. Tex., was the principal speaker 
at the Get-Together Club luncheon in 
Sherman, Tex., last week. 

Fred S. Skrrn, formerly secretary of 
the Becker-Moor* Paint Company. St. 
Louis, and who had charge >>f advertis- 
ing and sales for many years, is now 
eonnrcted with the Ross-Gould adver- 
tising and sales promotion staff. St. 
Louis. 

Alan R Wile, for a number of 
years with the Lord & Thomas Adver- 
tising Agency, having had charge of 
sales promotion and investigation and a 
year and a half with Knill-Hitrke, Inc , 
publishers' representative, has returned 
alter two years' war service abroad and 
has again become identified with Knill- 
I'urke, Inc., organization. 

James A. Young, for the past two 



The Haskiii Letter records 
and seriously interprets, 
day by day, those events 
which mark the progress of 
the world. 
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LETTERS OF AN EDITOR TO HIS SON 

About six months ago a young newspaperman undertook the manage- 
t of a somen hat slow goiut country town daily His father, on ex- 
perienced editor, has written him many letters of practical advice. Eorro* 
& Publisher has secured extracts from these actual letters for publication 
in several chaffers, the fifth and hut of which follows: 



I HAVE just received your letter and 
a copy of (he paper in which I 
note certain changes. Evidently 
the editor is going to hare trouble in 
adjusting himself to the new conditions, 
but it will be entirely up to him to 
choose his course, If he will be good 
and go along it is possible he might 
become a fair to middling newspaper 
man, but I donbt it— he is so much sot 
in bis ways- Of course, it is only natu- 
ral that he should be peeved, anybody 
would be, but it may be that he will 
come to his senses before it is too late. 
If he is going to hold back and make 
the chinge as hard as possible he will be 
worse than useless and will have to go. 
However, give him time enough to show 
his cards. Always when you have oc- 
casion to give him instructions make 
them so plain that he cannot claim a 
misunderstanding. 

I am glad you got that new reporter. 
Get him broken into your way of doing 
things and see that he is given a full 
understanding of the editorial depart- 
ment, because when your editor does 
leave it will probably be in a hurry. 

In the paper I see the beginning of a 
sports department, and it should be buiit 
up a-> rapidly as possible. Put a two 
or three-column head over the news, 
and krrp it un the same page, preferably 
the sixth. Can't you get hold of a hitch 
school boy to help you with sports? 

Always Encourage Suggentioui 

And. by the way, impress on every 
body around the shop that you want 
suggestion* and lots of the/n. not that 
you can act on all of them, but try 
out as many as you can, even if you 
are doubtful as to some of them. There 
i* nothing that makes more for esprit 
du corps than to have every man and 
woman feel that they are an important 
part and that their ideas are wanted. 
So I say encourage the whole staff to 
come to you with advice and criticism. 
If you can get them all together occa- 
sionally to talk things over you will be 
surprised to find how many good ideas 
are brought out. 

Running short news stories without 
heads gives the paper a careless look, a 
fault the editor can easily remedy. Then 
1 see sometimes telegraph stories with 
no head but the word "bulletin." That's 
a laiy man's way. 

Tell the make-up man never to run 
an item from one column to the next, 
breaking on a paragraph, for the reader 
may think that is the end of the story. 
Nor do I like to see breaks from one 
p.u'e to another on a paragraph. And. 
speaking of runovers, I am snrry to see 
that you have a good many carry-overs 
of only a fc*' lines. It ii troublesome 
enough for the reader to run to another 
pasc lor the completion of the story, 
but decidedly irritating to him to find 
that he has gone to so much trouble to 
tf* a few lines that could have been 
wnrl.c>! into tlic first page somehow. 
Kuiiovtrs arc annoying at best to the 
readers, so belter not make them any 
worse than absolutely necessary. 

Another kind of sloppy make-up is 
apparent tw often in the using of per- 
sonals to justify a column. If the editor 
■ old edit some small stories i ustifiea- 

ii » i m Id l»- easier, of course, but stiil 
m..n> :nn<-s tii< m.ike-up will pinch oil 
us irn-.n a >!•. i.-ir-nwnt because thai is 
iif "■■nirst way on:. 



While I am on the subject of make-up 
let me make another suggestion or two, 
this time as to the first page. Day after 
day you have been running a two-column 
news picture at the top of die first two 
columns and a double-column head in 
the last two. all of which is well enough 
until it becomes tiresome. Try some of 
the other tops of columns for the cut 
Nowadays it seems to be necessary for 
a paper to have a streamer head across 
the top of the first page whether the 
news is worth it or not, but even so, 
can't you vary the style of type occa- 
sionally? 

Variety la First Page Makeup 

Let me tell you again to walch your 
column and other rules. Some of them 
are decidedly ragged and without con- 
nections. If the make-up will take a 
little more time and care the rules will 
he alt right. If you have to buy some 
new ones the money wilt be well spent. 
Look out, too, for worn-out ads, for 
some of them have been running so 
loin; that they are almost illegible. If 
I were the advertiser I would not pay 
you a red cent for the space they oc- 
cupy, little as the amount might be. Be 
careful, too. about broken letters both 
in ads and in heads, and broken news 
dashes. These are all small things, but 
they count for a lot in the general ap- 
pearance of ihe paper. And. l*sides. in 
many cases the remedy costs nothing 
but carefulness and the exercise of a 
sharp eye. 

1 hope you prove to be one of the 
rather rare men whose eyes become 
trained to catch errors almost without 
looking. I worked for a man once who 
was almost uncanny in his ahility In see 
mistakes, even those buried in the solid 
text of the paper. And incidentally I 
never knew a man who was such a stick- 
ler for keeping ihe paper clean typo- 
graphically and mechanically. He did 
not assume, either, that anything was 
Kood enough for the reader, nor that 
the reader did not notice carelessness 
and dirtiness. 

"Well. I guess that will be about all 
for this time. Don't get dUcouraged 
because you cannot do all you would 
like to do all at once. I have crowded 
a good many things on you. I know, but 
do the best you can. And. above all. 
don't get fussed. Do your darndest, and 
you will lie in the class with the angels. 



St Loni> Endorses Indianapolis 

Sr lotus. Mo, Sept. I.— The Adier- 
tisins Clut. of this city has gone on 
record in favor of Irtrlianajmlis for the 
19iO convention of the Associated Ad- 
vertising Clubs of the World This 
action was taken at the regular weekly 
luncheon meeting of the club last Tues- 
day, following an address by Charles 
A. Rookwalter of Indianapolis. The 
weekly meeting of the ,!uS have been 
resumed after having becii suspended 
tor the summer 

Newsprint Companies to Merge 

Waihtowv. N. Y . Sept. Z— Negotsa- 
ttons are pending toward the mrre,er oi 
the St. Kepis 1'apcr Co.-npany and 'ht 
Remington Paper and I'oaer Company, 
the two largest newsprint manufacturing 
concerns in this section. If the deal is 
consummated it will mean a concern 
with more than .fXVt ftflo :„ a .»el«. 
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—Oh, Yes, they DO 
build ocean carriers 
in Wisconsin. 

They built two miles 
of ocean ships for 
the war, in fresh- 
water shipyards — 
and did it on time, 
too! 

yOU CAN SELL THEM 
almost anything that is 
used in the home, the office, or 
in the factory, if you present it 
right and call attention to it by 
advertising in the daily papers. 
There are ONLY fifty English 
language dailies in Wisconsin. 
They reach the readers on the 
farm and in the :es, at ho 
and your advert • for a w ' 
year in all of \\\> ced not . <>-t 
you much more man the price of 
a stamp to mail a letter to each 
family head in the state! 

NO, you can NOT beat it! 
The proof is these 
papers: 

Papers 



lion 5,000 line. 



Appleton Daily Post (E). 

Beloil News (E) 

Era Claire Leader-Telegram (M4E&S) 

tf'ond du Lac Commonwealth (El 

tC.reen Bay Press Osteite (E) 

Kenosha News (E) 

La Crosse Tribune-Leader Press (E&S) 
Madison, Wisconsin, Stale Journal (E) 
Madison, Wisconsin, Slate Journal (S). 

Milwaukee Wisconsin New* (E) 

Hilwankee Journal (E) 

Milwaukee Journal (S) 

Milwaukee Sentinel (M&E) 

Milwaukee Sentinel (Sf 

Racine Journal News (El 

Sheboygan Press (E) 

Superior Telegram IE) 

Wausan Reconl-Ueral<] (E) 

Government Statements, April 1, 1919. 
■Publisiscr's Statement. April 1, 1919. 
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NEW HOME FOR FAST GROWING 
OHIO DAILY 




THE Middletown (Ohio) Journal has decided to erect a new home to 
nurt its growing needs. The building will be modern in even' way with 
a frontage of 50 feet and a depth of 12S feet. The plant will be 
equipped with up-to-date machinery The owners have shown their con- 
fidence in the future of Middletown by making provision for a city of 50,000 
— twice its sire today. 

The building will In- conjtrurtel of utirstry >.ri< k laid in pattern, with 
Bedford stone trimmings and a white Indiana limestone base course. The 
floors will be of concrete and tiling. Shower baths will be provided for 
employes and play-rooms for the carriers. Frank D. Paul)' has been editor 
and manager for the past five years, during which time the circulation and 
advertising have Isccn trebled. 



LAWRENCE DISPATCHES 
WIDELY SYNDICATED 



Famous Washington Correspondent Or* 
Cannes Corapan) fur Wider Distribu- 
tion of Hit Interpretative News 
Anklet — Han Won Lanrela 

David Lawrence, who has won a 
place of special distinction among Wash- 
ington correspondents through hit in- 
terpretative dispatches on national and 
international problems, has broadened 
the scope of his activities. He has 
organized "David Lawrence, Inc.." with 
headquarters in Washington, to facilitate 
the distribution of hit dispatches to a 
list of leading newspapers now num- 
bering about sixty-eight and increasing 
ronstantly. 

This organization took control of the 
dispatches on July I, and the New York 
".veiling Post — for which newspaper 
Mr. Lawrence had been special Wash- 
nston correspondent for several year* - 
:ontinues to print them on the same 
asis with the other newspapers. These 
lispatches are being printed by rrpiib- 
ican and democratic newspapers alike, 
is they are non-partisan observat inns 
ty a man trained to analyze significant 
icw« without bias. 

The Washington Feature Service is 
i subsidiary company, and Kdito* & 
't'BMSiica is informed that its plans 
nrlude the development of a wide range 
if distinctive matter, under the general 
lircction of Mr. Lawrence. 

Mr. Lawrence obtained his first train- 
UK as a newspaper man on the DufTalo 
express. When he became a student 
t Princeton he represented the Asso- 
iated Press there, and among his 
chicvements is recorded a beat on the 
eath of Grover Cleveland. Upon leav- 



ing Princeton he continued as an As- 
KM -lated Press man and followed Wood- 
row Wilson through his career as 
1 ■• irCfWM of New Jersey and his cam- 
paign for the Presidency. 

The A. P. assigned him to cover 
many big news events, such as the Mc- 
Namara trial and the Mexican revolu- 
tions of 1910 and 1912. He is con- 
sidered as a leading authority today on 
Mexican affairs. 

When the great war broke Mr Law- 
rence was White House correspondent 
of the A. P. and was placed in charge 
of the international news department of 
that organization at Washington, super- 
vising the gathering of news through- 
out the Lusitania controversy. His ac- 
curate forecasts of diplomatic moves 
attracted nation-wide attention. In 
December. 1915, he became correspond- 
ent of the New York Evening Post and 
his dispatches appeared exclusively in 
■hat newspaper for about two years. 
The demand for the rights to print them 
in other newspapers induced the Post 
tn arrange to telegraph them simultan- 
eously to a large list of papers. 

DAVIS BACK FROM WAR WORK 



Again with Morgan Agency After Serving 
K. of C. Abroad 

te n O K i Mass., Sept. 3. — John A. 
Davis, alter a year's service as a 
Knights of Columbus secretary in 
f rame, has returned to this country 
and resumed his duties as vice-president 
of the John J. Morgan Advertising 
Agency. 

Besides conducting two clubs, a the- 
atre, a warehouse and an amusement 
park at La Rochelle, as head secretary 
in that area for the K. of C . he had 
supervision of twelve other sections of 
welfare work. 



ILLINOIS 



There are seventy-three incorpor- 
ated cities in Illinois each having a 
population in excess of 5,000. 

Seventy-three worth while trading 
centers in 58.980 square miles, giving 
each city an average of over eighty 
square miles of territory to draw 
from. 

There are 250,000 farms in Illinois, every 
one of them close to some pretty much worth 
while city — and these are the highest pricetl 
farms in the I'nited States. 

Illinois is easy to pet to. easy to pet around 
in and easy to win in a business way. 

Illinois daily newspapers arc representative 
— and localize national advertising so that with 
the cooperation of local merchants, who get 
their business through their home town daily 
newspapers, national advertisers get action com- 
mensurate with their expenditures. 

2,500 10,000 
Circulation Lines Lines 

Aurora Beacon News (E) 16.000 .04 .04 

Bloomington Panlagrapb IM) 17,213 .1)3 5 .035 

Champaign Daily Caaetle (E) I.MI , .0129 .0129 

Chicago American IE) 326,991 .40 .40 

•Chicago Herald-Examiner (M) 289.094 .38 .51 

•Chicago Herald-Examiner (S) 396331 -33 .46 

Chicago Daily News (E) 386,498 .43 .43 

Chicago Journal (E> 116,80: J2 .18 

Chicago Post IE) 55,477 JS 12 

Danville Commercial News <E> 15,086 .03 .03 

•Elgin Courier <E> 8,173 .02 J>2 

Moline Dispatch f|) 10,113 .03 .03 

Peoria Star (E) 22,738 .045 .04 

Quincy Journal <E> • 8.591 .025 .025 

RoekforJ Reajsler-Caiclle (E) 13.4 7" M .03 

Sterling Daily Catelte <E) 5,072 .02 .02 

Total Circulation 1.892.119. Rale per line, 12.3304 
Government Statement, April 1st, 1919. 
•A. B. C Report, April 1st, 1919. 
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BRIEFS 



"Valon Tiella" (Tlllt LlGUTt* 
Road), a booklet published by the Fin- 
nish Socialist Publishing Company, of 
Fitchburg. Mass., has been prohibited by 
the chief press censor for Canada. 

Thomas G. Dcqui, the maKcroa or 
the Star and Herald in Panama, is the 
successor of his father, Don Jose G. 
Duuuc. who died last year. 

Titr. Postsmouth (Ohio) Times, an 
evening paper, will issue a morning 
edition this fall. 

F[»ST ANNUAL COIF TIW»NAMEST or 

the Des Moines Advertising Club com- 
menced Friday. Aug. 29. The daily 
papers of the city are offering cups and 
members uf the club and local merchants 
are offering all sorts of prires. One 
feature of the tournament is that, out- 
side of the main prires, the contestants 
will not know what prires they arc to 
receive until the tourney is over. 

Lieut. Sewxix Collins, who ovck 
held positions on the Chicago Tribune 
as cartoonist and dramatic critic, has 
been presented with the military cross 
by Sir Douglas Haig. He served as 
intelligencer officer in London. Lieut. 
Collins U a successful playwright as well 
as an ex-newspaper man. One of his 
latest plavs, "Rescuing Annie," will open 
in New York City this fall. 

■Cum" Manniko. «MI Chicago 
newspaper police reporter, who has just 
returned from overseas, where he 
served with the U S. Coast Artillery 
was married to Miss Sadie Agnes Gill, 
of Chicago, at St. Andrew's " 



Announcement has been maw. of 
the engagement of Francis Ida Beards- 
ley, of Stratford, Conn., to Herbert P. 
Piank, special writer for the Bridgeport 
Sunday Herald, 

Albert W, Fell, genexal manages; 
Marry M. Nelson, treasurer, and Frank- 
lin I. Jordan, plant manager of the Pil- 
grim Press, Boston, arc enjoying a hik- 
ing trip in the White "" 



A VANDERBILT 

NEWSPAPER WORK 



PAPER ADS AID FLORISTS 



Are 



Dr.r«oiT, Mich.. Sept. 2.— Newspaper 
advertising as the least expensive and 
most efficient medium for spreading the 
gospel of "Say It Wilh Flowers- was 
advocated at the convention here of the 
American Florists and Ornamental 
Horticulturist*, by Payne Jennings, of 
Chicago. 

He recommended an advertising ap- 
propriation of 5 per cent of the annual 
isuing the fart that this was 



sale, emphasizing the tart that this was . . 
money invested rather than spent and ' 
the best form of business insurance. 



Albany, N. Y„ Sept. 3.— Albert H. 
Easingwood, who was with the British 
army in France, ami Jerome L. Smith, 
who was attached to General Pershing's 
headquarters in Pari*, have joined the 
staff of the Knickerbocker Press. 
James H. Mansell is ihc latest addilion 
to the repoilorial staff of the Albany 
(N. Y.) Argus. W illiam Marlctu- has 
returned to the siafT of the Schenectady 
IN. V.) Union-Star. 



Wallace ("Wallie") Smith, obea- 
tor of the popular "Joe Blow and Bitter 
Bill" daily illustrated dialogue feature 
in ihe Chicago Evening American, is 
representing his paper on the Mexican 
border during the operations of the 
Eighth Cavalry in pursuit of the Ren; 
utias bandit gang. All of "Walhe's" 
news stories appeared signed nowadays^ 
Jackson J. Donovan, fob mm sfort- 
ing editor of the Bridgeport (Conn.) 
Post, i» now employed at the Lake Tor- 
pedo Boat Company plant. 

Robebt Fabheli. has bk.sicned as 
sporting editor of the Bridgeport 
(Conn.) Sunday Herald. Editor Richard 
Howell is temporarily getting out the 
sporting section. 

Victor W. Ffjuus, city 
the Nor walk (Conn.) Hour, 
took a party of friends in his yacht 
Dilk to Oyster Bay, Long Island, to visit 
Roosevelt's grave. 

Goaimx Ertz. or the Psi.rnr. and 
Chisel Club, Chicago, and former news- 
l>aper and magazine illustrator, who re- 
cently was discharged from U. S. Army 
camouflage service, ha* just been ap- 
pointed to the art department of Selr- 
nick motion pictures, and will shortly 
leave to assume his new duties in the 
New York City itudios. 



and Publicity 

Chicago, Sept. 3 —James Leonard Lee, 
for seveu years editor of the Evanstuu 
Daily News-Index, and former member 
of the editorial staff of the Chicago Her- 
ald and Examiner, has been elerted di- 
rector of athletics and publicity of 
Northwestern University at F.vanston. 
His appointment makes him a voting 
member of the faculty. 



The Twin City Sentinel of Winston - 
Salem, N. C, issued a special North 
Carolina Bankers' Convention Edition 
on August 20, in celebration of the 
opening of the annual gathering which 
was held in that city this year. The 
convention number was made up in four 
sections anil contained .16 



(Continued from Page 5.) 
rided on than for the place in the world 
that his family would have him take. 

His family has agTeed, however, that 
he shall have his room at home and he 
can drop around when he cares to. or 
Is hungry, for a meal. That promised 
assistance is not helping him a great 
deal right now for his father is in Eu- 
rope on business, his mother and sister 
arc out of town, the house is boarded 
up and as a result he is bunking on his 
29~foot racing sloop down on Long Is- 
land Sound 

He still has his little roadster, a gift 
of allowance days but is already finding 
it expensive on his salary. As a mat- 
ter of fact since becoming a newspaper 
reporter he has for the first time in his 
life enjoyed thai rare experience of 
having his banker call him up and tell 
his account was overdrawn. 
Many Untrue Things 
There are some things that have been 
said about young Mr. Vandcrbilt that 
are not true; his often referred to 
yacht is the little sloop on which he 
sleeps at the present lime, and to say 
the very best the quarters are cramped, 
he spends his day off racing on Long 
Island Sound and not at Newport, a 
place he does not think much of and 
which lie has visited only once this 
year and ihen for but two days; his 
favorite part of the whole wide world 
is ihe Pacific Northwest, and especially 
the l'uget Sound country; he is not 
covering his assignments in a high- 
powered touring car and does not ex- 
pect to in the future. 

He confesses that his principal assign- 
ments to date have been with "office 
pests" and some rewrite thrown in. His 
ambition is still to cover a real big hap- 
pening of importance from ihe scene of 
activity. 

He has always been interested in 
newspaper work. For some time he 
attended Lake Placid Academy and 
while there was interested in school 
journalism. He was for a lime busi- 
ness manager and later editor of the 
Migrator, a semi-monthly school paper. 
He has been unable to develop any 
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614,922 
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Telegram 
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The Religious 
Publications are 

COMING 

BACK with their 

far-seeing general 
advertisers. 

THE CONGBEGATIONALIST 

!■♦ BEACON ST, BOSTON 



U. S. P. O. Report 

For th« period ending April 1, I»I9, 
Avrrafe Daily and Sunday Circulation 

76,652 

New Orleans Item 

Enjnvt tti« largest ifleraooD sad 

Sur.-Ur net paid circttUlsoa of any 
ne*ipjp«r putitishul in th* entire 

Souih 



great interest in finance or mathematics 
The only studies that have interested 
him gTeatly are history, 
guages and first of all th 
iu the world. 

WiU Own 
There is no indication that the social 
whirl will draw him into it and dancing 
—well, he says that's all right if yon 
can't think, have nothing else to do and 
time is the only thing that is worrying 
you. 

While in the army he did some work 
for such well known publications a- 
Stars and Stripes, the Gas Attack tat) 
Trench and Camp. Politically he pro- 
fesses independence, on the big ques- 
lions of today his mind is open. 

This docs not mean that he has no; 
opinions on present-day events and lhcir 
possible results, but be is young and col 
to learn and it would be unfair to him 
lo set them down here. 

Mr. Vanderbilt believes that the news 
paper is the greatest agency for good il 
the world. He believes that its irapeT- 
lance will grow each day and that il 
must take the leadership in world re 
making for betterment to all people. 

His only concern at present is to learn 
all almut the newspaper business from 
the sub-basement to the roof. 

His ambition of the future is editui- 
ship or ownership of a big newspaper 
and a place in helping to influence all 
mankind for better things. 




Detroit News 



l>iiMi.hr.t more IVpsiunent Store adver 
tiling <ir> Sundays than ila only Saiada? 
competitor. Wrek days, it rarri.1 mart 
than atl.it' tiimpflinti tn-nlnned. In 
mill adrrrliaitia it if Firat In America 



in Washington, D. C, and 
suburbs, U believed to be 
about three time* that of 
the corresponding edition 
of its afternoon contempo- 
rary in the same territory. 



Mrs. Heart! Heads Committee 

Mrs, William R. Hearst has been ap- 
pointed by Mayor Hylan. of New York, 
as chairman of the Major's COOlHtiHg 
of Women on Receptions to Disira- 
giushcd Guests in connection with the 
approaching visit of the Prince of Wales 
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EDITORS DEFEND POLICY OF BIG 
SPACE FOR BASEBALL NEWS 

Many Contend That Topic Is Rarely Over-Played Because of 
It* Intimate Iiilerexi to AH Men- - Others 
See Need for Curtailment. 



EDITORS in various ritie* who have l*vn interviewed by representatives 
of EniTcm tc Pubiishtr on tit subject of proper and reasonable space 
for baseball, in the face of a nvit lo economize in the use of newsprint, 
generally concede that this topic should be confined to its news value. 

However, no editor will admit that his own newspajicr is overplaying 
the news appeal of the national game, insisting upon its strong hold upon 
the mind of the average reader. 

Plain Dealer Averages Six Columns a Day 



^ Ci, Vorpe, Sunday feature editor 
and now acting mansions editor of tht 
Cleveland Plain Dealer, does not think 
:hat "baseball news is generally over- 
played at present." 

lWuasing the question of conserving 
news space in big dailies. Mr. Vorpe 
said : 

"The re may be individual cases of 
nrivspaper* giving it more space than is 
necessary. Baseball, during the season, 
is perhaps the largest single item of 
news that appears daily and has a larger 
class of readers looking for the in- 
formation than is given liy the hasrhall 
reporters. As newspapers are issued 
primarily for the dissemination of news, 
it is highly important that sufficient at- 
trition I* paid to a news item of -.o 
" rcmc importance to a large class of 
reader*. 

"The question of reasonable space de- 
pends upon the definition of reasonable 
a- applied by various managers and 
publishers of newspapers. The Plain 
rValer, which carries baseball news of 
the American League, the National 
l eague, the American Association and 
some of the smaller leagues which are 
pertinent to this territory, give* to pro- 
fessional haw-hall an average of six col- 
umns a day: that is. when the teams are 
senerally all playing. This space will 
run lighter or heavier, as the occasion 
may demand. Newspapers in cities 
baving two of the major leagues repre- 
sented will occasinnatl) have to give a 
little more space. 

"Amateur baseball, which is a vcrv 
stiputar sport among all rrd-blraidrd 
toys, is a considerable item in the news 
of Cleveland newspapers, especially on 
Saturdays and Sundays, and the Plain 
Oiler is in the hahit of earn ing some- 
thing arnnnd 50 to 70 scores >i amateur 
runes on Monday morning, many of 
which arc box scores." 

Hopes for Concerted Action 

The St. Paul Dispatch Printing Co. 
lis no cause 10 worry, as it has its own 
taper mill. C. K Blandin. publisher of 
he Dispatch- Pioneer Press, says: "I do 
not think too much span- is being given 
tu baseball. When you consider ihat 
16X1011 people witnessed a recent game 
here yon can readily perceive what the 
traders want." 



M. K. Call, managing editor of these 
papers, thinks that while the amount 
of space devoted to local games is not 
too birge in cities that have a big team, 
altogether too much is given to outside 
games "The box score and play by 
innings arc sufficient, in my opinion." 
he says. "The space could easily be cut 
to two or two and one-half columns. 
Hut nothing can be done unless the 
papers take conceited action. 1 hope 
that F.iutob & Pi hushes will succeed 
in getting something started." 

Opinions of St Look Editors 

B P. Bradley, general manager of 
the St. Louis Star, says: "There is a 
tremendous popular demand for base- 
ball news, and I do not see how the 
newspapers ran get away from meeting 
that demand. Personally, I think base- 
ball is a clean, healthy sport, and ought 
t" 1* encouraged, We aim to regulate 
the amount of news spate devoted to 
baseball according to the interest and 
enthusiasm of the public, which in turn 
is regulates! by the standing of the local 
teams in the percentage columns. Gen- 
erally speaking, no newspaper can run 
counter to a popular demand in news 
classifications, and luseball is one of 
the sports that are of paramount inter- 
est to the public" 

Homer Hassford, general manager of 
the St. Louis Times, observes : "The St. 
Louis Times treats baseball news exact- 
ly as it treats any other news. If the 
teams are playing and the interest is 
large, it gives a proportionately larger 
amount of space to this department. 
When interest in the home team falls 
off, spare is rcducrd correspondingly 
and attention is given in an increased 
degree to the leading teams in other 
cities." 

Sam llellman. managing editor of 
trie St. 1.01:15 Republic, offers some ad- 
vice to the editor: "If the editor of 
IniTuK & I'LBUMira would ride in 
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street cars and mingle with the people 
on the street corners, he would know 
that baseball is so widely read and dis- 
cussed that any amount of news space 
given to it would not be overplaying it. 
The one thing a newspaper has to do 
is lu sell its papers, the baseball news 
does sell papers. If the people want 
baseball, and they do, baseball news is 
not overplayed In my opinion, the big 
waste in space is in market new*. Not 
I per cent, of a newspaper's readers are 
interested in market news. I have yet 
to hear an argument on the street cor- 
ner as to why Bethlehem steel went 
down twu points, but you can always 
get up a conversation on whether the 
Cincinnati Reds will win the pennant." 

No Interest in Off-Searon 

George W. Norton, editor, Portland 
(Mel Express- Advertiser, says: 

"The same general rule should be ap- 
plied, in my opinion, to the space de- 
voted to baseball as to all other matters. 
It should be given space according with 
news value. In the off season it has 
none, and it seems to me a waste of 
space to use any so-called 'dope' when 
there is actually no news in it When 
the season actually begins the stories be- 
come of news value, and are entitled 
to just so much space as this requires. 

"The habit of trying to keep up an 
interest in this particular sport by 
printing gossip that is not new* is not 
good journalism. When things are hap- 
pening then it becomes the province of 
the newspaper to tell all there is to tell." 

E. R. Russell, editor of the Portland 
Areas, comments: 

"In our opinion baseball i* one of 
the very 'live' items of news. It may 
be overplayed by a few newspapers, but 
ordinarily we believe it is given little 
more than its true value. By that we 
mean few newspapers furnish more in- 
formation, or occupy more space than 
their readers demand. 

"During play season from three to 
six columns appears like a reasonable 
average, dependent largely upon local 
conditions, while between seasons from 
half to a full 
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fully 'cover" most publications" 

H. M. Bigelow, editor of tl 
Press, has ibis to say: 

"I regard baseball as more than a 
sport; it is an institution, and its edu- 
cational influence on the American peo- 
ple is a power for good. The news- 
papers should give it all the space they 
can, although, of course, it is possible to 
overdo it. I am not a baseball fan, 
cither, and rarely attend games," 

/w?' ^ Cow '«"' P«d»li"»«r of the Spokane 
I Wash.) Spokesman-Review, says: 

"Baseball has heen overplayed in the 
past, It still is in some centers. A half 
or three-quarter column introduction to 
a hall game is absurd. Box scores out- 
side of local clubs are unnecessary. The 
Associated Press reports to live Spokes- 
man-Review arc first class," 

Dee Moines Ad Men Klcc-t 
The Des Moines Advertising Club will 
send a delegation of thirteen to the 
Associated Advertising Club Convention 
at New Orleans. All the officers of the 
club were elected as delegates, with 
Harter Hull, president, as delegate at 
large. Money to defray the expenses of 
the delegation was raised last winter 
at the annual Ad Club Show and Frulic, 
The delegates elected are W. S. A rant, 
Chester Cogswell, Byron H. Dawson. 
Clifford DePuy, C. W. Graham, Harold 
Holmes. Harter Hull, Geo. A. Jewett, 
T. \V. Le Quatte, E. P. Schwartz, Paul 
B Talbot, E. Allen Walker, and Fred 
W iley. 



Charles M. Flandrau has resigned as 
dramatic critic of the St. Paul Dispatch- 
Pioneer Press and will spend the winter 
on the Pacific Coast. 
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TAKING RUMELY CASE 
EVIDENCE IN BERNE 



U. S. Government Agents Examining Fg- 
urn in Noml New York Evening 
Mail Cat* Dr. Albert Admits 
Handling Money for Germany 



BrjiNE, Switzerland, Aug. 29.— Evi- 
dence is now being taken uti commission 
before Francis Stewart, United States 
Consul at Berne, in connection with 
charges against Dr. Kdward A. Kumely 
as purchaser of the New York Evening 
Mail, and again st the New York lawyers, 
Lindheim and Kaufmann, who advised 
Kumely in transactions with Dr. Albert, 
formerly German agent in New York 
and now German Under-Secretary of 
Sate. 

The charge against the defendants is 
that the Evening Mail was purchased 
by Dr. Kumely with money supplied by 
Albert, who was head of the German 
Government's propagandist organization 
in the United States. 

Albert, giving his evidence in English, 
admitted that he had advanced money 
for the purchase of the Evening Mail 
from funds in his hands— funds result- 
ing from the raising of German loans in 
the United States and from certain other 
sources. 

He said that he had advanced this 
money somewhat against his own judg- 
ment, but his objection had been over- 
ruled by Dr. Dernhurg, who assured him 
that advancing this money was proper, 
and that Hermann Sielcken, the Ger- 
man-American cotTee magnate, who had 
been living many years in Germany, 
would assume responsibility for the 
transaction. 

Dr. Albert said he had never received 
any money or had any kind of com- 
munication with Mr. Sielcken and knew 
of no communication by Dcrnburg to 
Sielcken. All Dr. Albert knew or cared 
to know about the transaction was that 
Dernburg had told him to act as he did. 

Albert gave his evidence with great 
apparent frankness and directness, but 
explained that the matters about which 
he was examined happened so long ago, 
and that he had since passed through 
such troublous times, tint his recollec- 
tion of many details was necessarily- 
very vague. 

Schulue-Caevcrititz. a former mem- 
ber of the German Keichstag, is ex- 
pected to give evidence before the 
cnmmiisioner concerning his connection 
with the purchase of the newspaper. 



BECOMES ATHLETIC DIRECTOR 
» 

Portland Sport Writer Resigns to Accept 
Petition with Stale Cillege 

Posm.ANn, Me., Sept. 3. — Woodbury F. 
Howe has completed his duties as assist- 
ant sporting editor of the Exptess-Ad- 
v e r t i s e r, in 
order to at once 
take up his new 
duties as assist- 
ant athletic di- 
rector of New 
11 ■ in p s h i r c 
State College at 
Durham. 

Howe is a 
graduate of 
Westbrook 
Seminary, and 
has taken an 
active interest 
in all kinds of 
athletics there, in the Dccring High 
School and in the Maine colleges. He 
has served as baseball, football and 
basket-ball official several years. He 
also has coached at Westbrook Sem- 
inary. 

He served in the United States Naval 
Reserves in this district during the 
war. He has been engaged in news- 
paper work in Portland since leaving 
the seminary 




Wuoratrgv P, Howie 



MARYLAND WEEKLY SOLD 



Wicomico News Acquired by F. P. 
Adkins and Associates 

Salisbuby, Md., Sept. 2.— Rrcwington 
Brothers' Company, owners of the 
Wicomico News, a weekly newspaper, 
have sold out to interests represented 
by Fred P. Adkins, Dale Adkins and 
Amos W, W. Woodcock, who will 
organiie a new corporation known as 
thr News Publishing Company. 

Ex-Senator Marion M. Brewiiiglon 
several years ago, with his brother, 
Harry L. Urcwingtoii, established the 
Wicomico News and developed the 
newspaper and printing business from 
a very small enterprise to one of the 
leading publications and largest print- 
ing establishments on the Eastern Shore. 
Thr lirewington brothers have for 
several months been in ill health. 



A Steady Increase 

in the volume of advertising 



Pity the Poor Newsprint 
Paper ManufarturerH 

Spanish River Mills Announce an In- 
crease in Annual Earnings of Merely 
12.6%— Hopes for Better Times 



Mo n TxEAi., Sept. J;— The annual re- 
port of the Spanish River Pulp & Paper 
Mills, Ltd., just issued, covering the 
year ended June 30, 1919, is the best in 
the company's history. 

It shows net revenue of $2,757,000, an 
increase of over $1,028,000, or nearly 60 
per cent over the figures for the previous 
year. After making generous allowance 
for depreciation, deducting interest 
charges, putting aside large sum for con- 
tingencies, there remains available for 
dividend purposes the sum of $1,29(1,000, 
against $577,000 last year. This surplus 
is equivalent to 22 6 per cent on the out- 
standing preferred stock, compared with 
10 per cent earned last year. 

After allowing for a full year's divi- 
dend requirements on the preferred, 
there remains a balance equal to 1 1.1 
per cent on die common stock against 
2.2 per cent last year. The record of 
the S|iaiiish River company will be best 
shown by a comparison of ihe surplus of 
six years' ago and today. In 1914 the 
surplus was $157,000; in 1916. $4.' 1.000; 
last year, $577,000. and in the year just 
closed. $I.2%.«X). 

President George Mead, in his annual 
report to the shareholders, says: 

"The result of the past twelve months' 
operations, while showing substantial 
increase over the previous year, does 
not, however, in the opinion of your 
directors, yet represent adequate re- 
turns upon the very favorable resources 
of the company, or the large amount of 
capital invested." 



You can reach 

Albany, Troy and 
Schenectady with 
one paper 

The Sunday Telegram 
Albany, N. Y. 

Circulation, M.000 



Will Meet Next in Quanah 

QvAKAH, Tex., Sept. L— This city has 
been selected by the executive committee 
of the Northwest Texas Press Associa- 
tion as the place for holding the next 
annual meeting. The Northwest Texas 
Press Association includes all territory 
north of the Texas & Pacific Railway 
and west of Port Worth and has a mcm- 
l>ership of several hundred. The time 
of the meeting has not been selected. 



A. B. C. Figures 
Are Wrong 

at of TODAY. Our circulation aa of 
Arsril, however, it correctly rrportcd. 
But trie circulation ha, itwrrttcii la 
7J11 mr» paid— nearly IJXO Iwller than 
in April. The rata it 2Vic. per afalr 
line. 

Bclint It "Ilia brtt tuwn of the 
ruimiry" tor Ihr oatiunal advertiser. 

BELOIT NEWS 



appearing in THE PLAIN 
DEALER not only indicates 
new advertisers, but an in- 
creased amount of advertising 
from old ones who have learned 
by actual experience that they 
get the best returns from 

The Plain Dealer 

.Vetr rt*i aaa* (Tat. new 



Dominates It* Field 
LOS ANGELES 

Evening Herald 

Circulation 

127,773 

DAILY 
Menbn A. B. C. 



After the War — 
and on a 2c Basis 

The circulation report of the Louis- 
ville Herald lo the U. S. PoetofEce 
Dept, as of April 1, 1919, shows 
the following. 

DAILY . . . 52,456 
SUNDAY. . . 48,767 
Average Daily & Sun. 51,930 

Use of premiums and reduced rate 
offers lo mail subscribers were all 
discontinued in August, 1918. 

The Herald has the largest daily 
t morning) and the largest daily- 
Sunday average circulation in 
I-ouitville. 

Herald circulation it concentrated 
in Ihe Louisville trading territory. 

The Louisville Herald 

Kentucky's Greatest Newspaper 



UNITED PRESS' MAKES CHANGES 



Karnes Goes to Pittsburgh and New Ba. 
reau Is Opened at Hartford 

Paul H. Karnes, formerly on the 
"embassy run" of the United Press 
Washington, and more recently manager 
of the Philidclphia bureau, has been 
appointed manager of the Pittsburgh 
bureau, succeeding Guy W. Seem, »bu 
has joined the New York staff of the 
Associated Press. 

S, P. Hnllingsworth, a Californii 
newspaper man. recently discharged trim, 
the army, succeeds Karnes at Philadel- 
phia. The I'nited Press has opened an- 
other bureau in New England, at Han 
ford, Conn., with E. E. Thompson, tor 
merly of the Hartford Post, in char o 
Other recent United Press changes (b- 
dude: H. E. Caylur. of the Gunv 
bureau, to the Ucs Moines bureau, as 
manager; B. A. Hoffman, from the 
Madison to the Milwaukee bureau. H 
manager ; J. F. Kolbert, who covered the 
Winnipeg strike, to the Cleveland 
bureau, as manager; Charles Lcuh. 
Pittsburgh, to the Harrisburg bureau, 
as manager; Hal Thompson, form.: 
manager of thr Milwaukee bureau, bur 
who has recently been working vacation 
tricks in the Middle West, transferred 
lo the Chicago bureau. 



Boys Like Books on Writing 

Sybacvsl, N. Y, Sept 3 — The man 
agemenl of the Syracuse Public Libra! 
reports lhat the youth of this cily an 
most interested in books on tcchn a 
subjects and among the first eleven 
subjects in point of popularity art 
newspaper writing and edition ■ 
advertising. 



The Mount 'Vernon, N. Y. 

DAILY ARGUS 

carries more display advertising 
than any other newspaper in 
Westchester County 

This is an acknowledgment of it, 
power lhat ihe advertiser should 
heed, if desirous of reaching the 
people of Mount Vernon. 

GEO. B. DAVID & CO. 

Foreign Representative 
171 Madison Ave NEW YORK 



Up 

flrttBburg Diapalrb 

is a capable and welcome 
salesman in thousands of 

good homes. 

WALLaCB O. BBOOKK 
Brauulek BrdMlnf. New Yeas 

TUB rolttl l-AlUtOKX CO., 
leoptta Uat Bullitlac. Cbleaaa 
R. C. BOOK 
Rati i-. ..!■ Tnat Bnlldtni. PhllatlalpMa 



New Orleans State* 

MpiriSar Await Barrsaa nr < IrenUttw. 
Sworn Net Paid Circulation for • 
Months Ending April 1st, 1919 

43,701 Daily 

W« CMxaott* lb* larf*«t whit* -wom 

iMI*vr*><l •Y»nlng rircttiatloo lo lb* tr.J> 
Imrriiary *f NVw Orlrana. 

Tn Mfk • tart* majorltr *f lb* 1rid< 
rw-va.ft#*-i" in I or* I OrrHory iti* Hut** 
li lit- '■.-ill mil *M*(innmltr ltis»(I •■ n tn 

nrviiUitcri] data **ot nrt r*qv**t. 
Tin- S. C. Beckwith Sp«eUl A$ry 

M* fifwlga Ba*i>r***tit*tlT*** 
Sew York C*l*a«* *t. 
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BRIDGEPORT POST HITS 
AT WRITERS' UNION 



with ll. Own Slaf 



tion— Won"! 



the Equity," he write*, "that four men 
on the Standard-Telegram resigned 
when they joined the union. They did 
not, They were (riven a chance to resign 
from the Equity and when they refused, 
they were discharged. No demand for 
an increase in pay had heen made ami 
n.mc was planned The worker* simply 
wanted the right to organize." 



STAHLMAN ANSWERS 
2ND CLASS INQUIRY 



Bbwuehmit. Conn., Sept 3. -Kotlowiiits 
ihr organisation here of the Bridge- 
port New»writer*' Equity Association 
and application made by it for affiliation 
with the American Federation of l-abor. 
as announced in last week's issue of 
I iiitoh aNIi Publish kx, the management 
i-f the Post Publishing Company, which 
i»sues the Post, the Sunday Post, and the 
Standard-Telegram is co-operating with 
its editors and writers in forming a 
mutual benefit association within its 
own organization. 

A proposal that such an association 
lie formed was made at a meeting of all 
■lie employes of the editorial depart - 
irirnt* of the three newspapers men- 
tioned by George Waldo, Jr., editor-in- 
chief. The employes immediately en- 
dorsed the plan and appointed M. T. 
Hettinger, sports editor of the Stand- 
ard-Telegram, temporary chairman, and 
I ce M. Pasquin. rewrite man on the 
f'.»st, temporary secretary. 

Earl C Dnnegan. editor of the Sun- 
clay Post, and Mr. Pasquin were ap- 
pointed a committee to confer with six 
members of the Standard-Telegram staff 
who left the paper when the News- 
n'riiers' Equity Association was formed 
tni to invite them to return to work and 
join the mutual benefit association. 

"We are willing to let bygones be by- 
itones,- said Mr. Waldo. 

He said that the Post Publishing Com- 
I'ar.y would not agree to a "closed shop" 
if its three papers and that there was 
it i need of a "union invasion" of them. 
:t> cited incrrases in |«y and improve- 
ments in working conditions that had 
i-kcn place on the papers since he and 
Edward Flicker Insight them. 

The organization of a mutual Wnrfit 
j.sociation within the Post Publishing 
tympany's organization may have the 
<:Tect of limiting memliership in the 
V:»5 writers' Equity Association to staff 
men of the three other Bridgeport news- 
|upcr« — the Herald, the Sunday Herald, 
)-id the Times-Farmer— whosr numlier 
i' less than one-half of all the editors 
i'l'i newswriters at work in Bridgeport 

Denies "Strong Opposition" 

The Newswriters' Equity Association 
n:.s perfected its organization and is now 
^siting a weekly paper called the Bridge- 
r- tt Wwswritcr. In a letter to I-'iutdk 
• vr. I't blimiss. A. F. MeCrra, city 
tditor of the Bridgeport Herald, which. 
» i'.h the Sunday Herald and the Timcs- 
1'irnter lias endorsed the Equity, ilenies 
•i report thai there i» "strong opprcilion" 
' > rhr union, as a dispatch from Bridge 
l-'-rt Mated. 

"I also wish to deny, a- spokesman for 



Perth Aniboy,N.J. 
50,000 

and going strong. 

Ii,.r..n»ht» t...frr.I I-, 

Evening News 
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F. K. Northrop. 303 >ih Asinu. 



Annual Picnic Helps Hold 
Newsies on the Job 



Des Moines Capital Finds Plan a Rous- 
ing Success— Whole Circulation 
Department Moloriaed 

Dm Mijinka. la., Aug 29 - The Capi- 
tal will soon hold its annual carriers' 
picnic. The affair is usually attended 
by over four hundred. As the boy situa- 
tion in Dea Moines is of such nature that 
many carrier changes occur about State 
fair time, the Capital started advertis- 
ing the picnic to its carriers early and 
as a result so much interest was aroused 
that hardly a boy quit at fair time this 
year. One of the parks is secured and 
the city furnishes help as well as wood 
for the great tires. 

The Sunday Capital on August 10 
issued a great Iowa State Fair number. 
It carried special news and feature mat- 
ter, including two pages of fair pictuhes 
in its rotogravure section. 

The Capital has secured a totally 
new fleet of delivery trucks, completely 
motorizing the circulation department. 
During the recent street car strike the 
Capital was able to serve every section 
of the city on scheduled time. The new 
trucks are of one and one-half ton 
capacities. The motor truck fleet is 
proving of especial help to the new 
Sunday edition. 

Alex Eidler, city circulator of the 
Cedar Kapids (la ) fJaxettc. ha« been 
visiting the plant of the Capital. He 
was particularly interested in the new 
arranKcmcnts for handling the Sunday 
Capital, particularly the licit conveyor 
for lifting the papers from the mailing 
room to the loading platform, 

Arthur F McCrca. assistant city edi- 
tor of the Bridgeport (Conn.) Herald, 
has married Miss Helen I'lumley. daugh- 
ter of a Bridgeport physician. 



The Newark (N. J.) 
Ledger 

is a 7-day Morning A asoci- 
al r<! Press Newspaper and 
is the only morning news- 
paper in industrial centre 
with a million population. 

Morning Edition, 2c. 
Sunday Edition, 5c. 



Summer In 
New London, Conn. 



i> tit* tfiion of eocial 
bu*in«*t that auuie mi 
vernier mho aaea 



vs. sr 



The New London Telegraph 



JULIAN D MORAN. Pr... 
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irns ft Smith. New York— Bo* top 
Payne Co. Chicago— Detroll 



Legislative Committee Chairmao of S. N. 
P. A. Emphasises Policies of His 
Body, A. N. P. A. and I. S. P. A. 
in Replying to Post Office 



Referring to the recent coininunira- 
tioti of ses otid-class mail sent out by 
Postmaster-General Burleson, over the 
>i«nature of Congressman J. J. Mans- 
field, Maior E. B. Stahlmati. chairman 
of the Southern Newspaper Publishers' 
Association legislative committee, ad- 
vises that his reply to the inquiries 
would lie substantially as follows: 

"(a) ] favor a zone system, with 
rates based on the cost of transportation 
lo the Government. 

"(b) I am opposed to the flat rate 
on news matter plus zone system on ad- 
vertising, embodied in the Revenue Act 
of 1917. 

"(cl 1 favor an amendment lo the 
Act of 1917 by substituting the zone 
system such as is embodied in what is 
known as the McKellar Amendment, 
the only plan or system which, in my 
judgment, was ever submitted to Con- 
gress that had in it the merit of estab- 
lishing rates on second-class matter 
based upon the cost incurred by the 
Government in carrying such matter. 

"The McKellar Amendment fixed the 
rate at one cent per pound on the three 
first zones of three hundred miles- 
Based on the actual cost of carrying 
these papers the rate of one cent per 
pound is excessive, and yet in order to 
indicate a spirit of entire fairness to the 
Government, I from the start favored 
that provision of the McKellar Amend- 
ment along with rates on the other 
zones beyond the three hundred-mile 
zone, and for the same reason I favor 
the McKellar Amendment now. 

"The views expressed by me in this 
connection are entirely in accord with 
the various declarations unanimously 
made by the Southern Newspaper Pub- 
lishers' Association on this subject, and 
I may say also in accord with the unani- 
mous expression of the scntimrnt of the 
members of the Inland Press Associa- 
tion and |,y practically the unanimous 
vote of the membership of the Ameri- 
can Newspaper Publishers' Association." 



The McCLLRE 
Newspaper Syndicate 

supplies continuous dairy and 
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CLINCHING 

TMC 

AMPAIGN 



The Merchandising Service 
Department at the 
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Help* to U40T« tpd ia«are dealer 
co-operation and the tuiecetaful 
clinching of your advertising 
anil *alr» ram [j alga 
Gavt. Stmtrm*Bt Fcr Si* 
Month* Easing April tat. 

301,270 



REST FOR 1FUMEN 



Mother of the Late Inea Mnlholland Bois- 
oevain Gives It as Memorial 



In memory of her daughter, Mrs. Iner 
Milholland lloissevain, the well known 
suffrage worker, who died in California 
more than a year asjo, Mrs. Jeanne R. 
Milholland has set aside a cottage on 
the country estate of the family near 
Kluahcthlown for a vacation and rest 
resort for women newspaper and maga- 
zine writers of New York. 

The place is beautifully located, with 
6,tKKl acres of land in meadows, forests 
and with springs and bathing pools, an 
elk and deer park, 



SURVEY OF THE RUBBER 
OVERSHOE MARKET 

{Continued from Page 7.) 

"Newspaper rates per line per thou- 
sand circulation are the lowest of all 
printed mediums. They vary in cost 
from one-half to one-fifth of the cost 
of other kind' of advertising. 

"National or general advertisers are 
using the newspapers at the present time 
on the basis of more than $100,000,000 
per year. 

"But the newspaper is especially the 
medium for localized effort and for this 
reason its value to an industry sur- 
rounded by <nch peculiar conditions as 
the manufacture and sale of rubber 
overshoes self-evident. 

"Its aid to the manufacturer who 
wants to concentrate in logical markets 
and to work with the dealers is invalu- 
able " 
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For Sale 

At iterificc for Immediate aceaplanoe- 
— Mextuple (loan praan with color attach- 
m«nt, alght oolumiu. tw«lvs cms, siti 
— rebuilt two y««n — 



ENLARGING IN CAPE CIRARDF All EQUIPMENT FOR SALE 

Tubular Pres. (M "One-Set" Roller, for 
Svatbeaal Mitaourian 

Capi (jixAincAt.', Mo., Sept. 3. — The 
Southeast Missnurian, published by 
Naeter Brothers, has contracted for a 
Duplex tubular plate press, with com- 
plete stereotyping equipment, to sup- 
plant its present 8-page Duplex press. 
The publishers say theirs will be the 
first tubular plate press in Missouri. 
Tliey will also install modern steel-top 
itr posing cabinets, etc., and are con- 
sidering making extensive alterations in 
the magnificent building erected a tew 
)ears ago. 

Writing to Editor & Pihiishk, 
N'actcr Brothers say: "We read the 
advertisement of "One-Set" Rollers in 
your paper recently, with the result 
that an examination proves wc must 
have them in our new press." 
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Htad.. Tolado. Ohio. 
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Conns CuaiMi. lex. sept. 3— W. E. 
Pope, president of the Times Publishing 
Company, announces that he has pur- 
chased the properly on which the Times 
is at present housed and lhat the present 
structure will he ra;rd and a modern 
three-story building ererled on the site. 
The new building will have a frontage 
of feet on Chaparral street and a 
depth of 120 feet. The first two floors 
of the new building will be given over 
to the Times. The improvements 
planned include new equipment and 
Krealer news facilities. 



The Florida Metropolis JaiXaonvllle. 
Florida. 



M. tonic Paper to Enlarge 

DALLAS, Tex.. Sept. 2 — The Texas 
Freemason, state organ of Masonry, has 
l*en moved from San Antonio to Dallas. 
'/,. Starr Armstrong, a newspaper man 
■rilO was engaged in war publicity work, 
ha* been made editor. A small corpora- 
tion, known as the Union Publishing 
Company, has been organized to finance 
the enterprise in its enlarged plans. 



INCORPORATIONS 

New Yock. — Graphic Record Corpora- 
tion; publishing statistics; $125,000: E. 
H. Morse. W. J. Schmidt. G. I- Wast. 
157 Cedar street. 

Double S Paper Supply Company; 
$10,000; M. Z. H. Schapira, C. Gesch- 
wind, L. Blazer. 221 Rivington street. 

J, R. Mayers Dealer Service Com- 
pany; advertising; $50,000; H. H. Vana- 
ken, F. Kaiser, Jr., M. C. Flanagan, 140 
Nassau street. 

I -a France Publishing Corporation; 2,- 
000 shares common stock, no par value ; 



New Home for Houston Pre»« 

I lotisTON. Tex., Sept. 2.— The Houston 
licit lirgan publication in Sep- 
ir. 1911. has begun construction of 
a one-story brick building adjoining the 
one it now occupies and expects to have 
it ready for occupancy in November. 
The Press will add a sixteen-page Goss 
(Juad to il» present equipment. 

Plaindeaier Improves Plant 

Ohio. Sept. 2 — The Cleve- 
land Plaindeaier has improved its plant 
l>y installing a new press, has equipped 
its fifth floor wilh new wash room and 
shower baths at a cost of nearly $8,000. 
and is remodeling iis third floor better 
to accommodate the departments there. 



$10,000; S. M. Seymour. 
C R. Hugh*., C. M. Thome. 200 West 
9lst street. 

Essential Printing Company; $20,000; 
W. F. McCarthy. C. Vilhauer, G. 
Abrahams, 205 Bay 29th street. 
Brooklyn. 

Kiverton Paper Company; $100,000; 
F. B Oldham. G Merarnochen. E. E. 
Ellsworth. 8 West 40th street. 

Classified Advertising Mediums, Inc.: 
$25,000; W. Ilirsch, B. M Blumcnlltnl. 
S. Gharnett, 261 Broadway. 

Dover. Del. — Lithoprint Company of 
New York; $6°5.Ofl0; M. L. Ross, T. A. 
Irwin, W. G. Singer of Wilmington - 

Richmond, N. Y— Advance Press; 
printing and bookbinding ; $5.000 ; B. M. 
Prebee, B. Sayre. B. P. McGuirk, Port 
Richmond. 

Siiawkek, Okla.— Lilho-Totie Print- 
ery; capital. $3,000; C. W. Dobbyn, 
Burta S. Dobbyn. W. F, Skelton 

Buffalo, N. Y. — Buffalo Linolvping 
Company: $10,000; W. J. Kelly, j. 'R. 
r, II. G. Boice. 



Alliance Publishers Expand 

Ijwaisi, Ohio. Sept. 3. — The Times 
Herald h.is been sold to the publishers 
of the Alliance Review, R. C. and W. A. 
Unites. C. A. Rowley, for nine years 
manager of the Times- Herald, will re- 
tire. 



Sandusky Star-Journal Builda 

Sandusky, Ohio, Sept. 3.— The San- 
dusky Star-Journal has let a contract for 
a four-story building to take the place 
of iis present quarters. It will contain 
a room for civic and commercial 
gatherings. A new three-deck printing 
press will be ' 
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The Fattest Engravers on 



Power* Photo 
1S4 N. MO St, ' 

New York City 



Co. 



=GOSS= 



the name that stands for 
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SITUATIONS WANTED 

ivrrtimuuu **d*r iku ctiaMcMUn, tea 
*fj prr Jiar. ear* iwjrrJapA. Coast rig 
>rtij tc f*e m«#. Fee their a*#s**ie-y*rf, 
1 to tzctti So s sa raV. two miimw) F K£B. 

It. Publisher or 



SIT UATIONS WANTED 

News and Advertising Writer 

Young man, .'Kimble energetic, writer of 
clean copy, seeks position In Eastern city 
or town on newspaper in news or adver- 
tising department, or *■■ 
editor. Address. 8. s.. core of 
Publtahrr. 



uaineae Manager 
■» you satisfied with your present elrcu- r, rn , rB | u.- >a .. 
tlon: Do you contemplate a campaign *' tncral »<an»gtW 



palgn 
Thin la 



r Increased business this fall 
ur opportunity to engage tha »*rvlce* 
an expert to direct the imiiIm of your 
•eulatlon department. Over fifteen years 



circulator an morning and evening and 
inday paper* eaat and west. Experienced 

every form of circulation development 
nong newsboy*, camera, and city and 
untry dealer*. Wide experience In R. 

D. work and contest* of every d*»crlp- 
>n. Am aaeklttg permanent connection 

circulation director, but would conslu. 
oposition for apeclal work In any de 

."i.* 1 !.; „ Aoa ™" A-MI. car. of ttdlt" 

■1 Publisher. 

encral Reporting and 
jort Writing 

►ting- man Just returned from foreign 
rili-t. and for yrara engaged In general 
l»<»rtliig arid aport writing wonts perm- 
ent position on live city dally where 
Hlty may llnd egress Now temporar- 

employe.) as sporting editor. Un-atlou 
t |ir»mlrr consideration If chance* of 
oitresa are offered Stale particular* 
d salary In reply Address A-»iS, care 

Keillor and Publlaher 

unit less Manager 

loruughly conversant with all depert- 
•nts of dally paper* of from three to 
jr thousand circulation. Competent 
v.rtlsliig eollcUur and writer and able 
take complete charge of business and 
vrrtlslng dcpartni. lit* of dallv in the 
v up to 20.000 population. Would con- 
ler lease or part intereat. Now rm- 
o-.l At liberty .September fifteenth or 
er Address A-Sf,.. care of Editor un,l 



ilvertising Manager 

anted — Position us advertising manag.r 
first class newspaper in city of 7*.ooo 
over. Seven years experience in 
'elgn Meld, four years experience In 
mi Held Would not accept position *x- 
iO ..n 11,,-r.aa-d business hJisls. Now 

■alerted with one of the leading m 

ml dallies. Address A-SS4. care of 
Itor and l-ubllsher. 



Business Manager 
or Publisher 

Pnexpected sale of dally of which I have 
been publisher for four years make* me 
;«t lllw-rty October 1 and open for engage 
ment aa general manager , business man- 
ager or publisher. I more than doubled 
volume of business and doubled circula- 
tion since 1*16 Fifteen years' ex- 
Perlenoc or, weeklies and dallies. Head 
full of ideas, chock full of energy, and 
have the ability nnd experience to make 
•uci'ea* «f any paper Ihst deserves It. 
r.dllorlully , I know how to make the kind 
of paper people will buy. Business of- 
fice experience Includes ad writing and 

soil riling, local and foreign: accounting, 
M„K n 7_,. aDd . '■"••""•'I"" method. 
Mechanically. t understand printing 
mu.-lilnery wlthoul having to be told 
know whnt ought to be done and how 
to get It done. All gained from practical 
experience. 1 work hard royeetf and thua 
lndm>. my helpers to do likewise. Have 
reputation for getting moat work done 
with smallest force, and for building up 
paper 10 dominant poaltton In Held where 
experienced newspaper men said It 

i iiu dti t be done. Age 15. married, good 
health Finest references from man who 

uahi 18? if^v- fnr 1 Ulr 7* «•".«• »h*t be fair grounds with 
pa I for It. Now In city of «.0OO. but " 
■ 111 consider any six- city with oppor- 
tunity. Can Invesl If necessary. Perm- 
anent connection desired Addre*. As** 
.are Kdltor^ and^Publlsher. ' 

All Around Newspaper Man 

la look I ug for a connection on good dally 
or trade Journal outalde of New York 
City Married, employe,!, Add,e« A-SM 
cure of Alitor anil "■■ 



et Iowa School of Journalism 
Resigns by Cable 

Iowa City, Iowa, Sept. 3.— Conger 
Reynolds, formerly assistant professor 
of English and head of the department 
of journalism at the University of Iowa, 
has cabled from l'aris that he will not 
return in September to resume his posi- 
tion in the university. 

During the war Professor Reynolds 
was on duly with the A. E. F. as a 
lieutenant in the intelligence service, 
but was discharged in France last 
spring to accept a position with the 
Paris edition of the Chicago Tribune. 
He had opportunity at that time to 
assume a post with the Tribune in 
Paris. 

Journalism was first targht at the uni- 
versity by Professor Reynolds four 
vears aoo. and the department which 
he founded has sent out many graduate* 
10 good piijiiiiins in newspaper work. 



Democratic we* Lis- of a far Weat 

county seat paid owner t J.dTS.oO 
in year andini April SO, for 
hi* pwsoosi effort and 
lb* inTeatntent. Can be 
for »6\500; $5,500 cash 



Proposition S. Y. 

CkarlM M. Palmer 

Newspaper Properties 
2 i5 FIFTH AVE. NEW YORK 



PAPER'S GUESTS IN AIRPLANE 



CONSOLIDATION 

ia tlie reeognisad route is Ur,, ' 
renirna ia oeirly estry liac of 
commercial industry. 

We belies, that publish, a, prop- 
erties offer one of the most at. 
tractive of all the Ee!d* for merger 
and consolidation 
We has* a record of result, in 
It work that you should 



A Live City Editor 
recently out of U10 service, now em- 
ployed, wood consider change. eight 

sr^p'nnd^mh"^ "^J"' ' 
of Editor and 



Des Moines Capital Flyer Drops Free 
Ride Tickets from Sky 

He* \lin\rs. Sept, j— During the 
Iowa Stale Fair, which closed here last 
week, an aviator who fled daily to the 
fair grounds with copies of the Capital 
for distribution there dropped irom the 
sky cards signed by the publisher, 
Ufayelte Young, which emitted the 
finders In free 15-miiuites rides in the 
airplane. 

A few months ago the Capital de- 
livered newspapers by airplane to 
Guthrie Center, Iowa— 1 fie first time an 
airplane had I ■ecu used for that 
in Iowa. 



HARWELL & CANNON 

Ve*ne*err e«a ifsgassse Pnptrtit, 
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York 



WHAT OCR READERS SAY 



Washington Publishers Adhere to Wa 
Industrie* Board Paper Rules 



Engliah Like Mutt and Jeff 



HELP WANTED 

*•* »«r «»»• <.«w*s <ig osttvi, „ ,£, 



a. tie advertising copy that even poor Correspondents 

■ It easy to sell. Hnv» been At stale capltols and 



illiilt it for twenty-two year*. My Isadlrig" Vcterana* n'c'wailatier'^A 

. . . Aft.. .. . _ .. , . [ 1 .. • . , , a»~ a r . 



py suvea fifty per cent time In com 
• hoi room. Am now ndrertlalng man- 
^c ,>f S. cithern daily but wish to make for llv 
mee Ftrai offer of slxlv dollars per 
ek gets me. Addrrsa A-S47. car* of 
Jtor 



It lea for 
— jd apace 

rules Kx-service men an d m. rubers vels 
yr?",".'."" 0 "" Preferred. Fine side line 



Wa*liinifHl. 11, « L Heiit 2 IOUI 
2." ■"•*' l""llsliee, ■v MS ,er.ti n g aw) my 

> *T"I1 M i>0 l^*n*ar'IT1ill > ' I lie* rVIDV'l Ui{itMstt of Dti*A $> 

print »aa reeelrej da,!^, „ T a l». a ce from Ui* 

Tbs psliltshera of Washlnglen have by leeal 
aim.m.st .onslsleml, carrl.,1 .a tb. ^Jlclc. 
..f ceii-rcatloa lael d.,wn t,, the War Iii,lssrtrl** 
Hnsol sad ndbtee strictly In the eUatlastlon of 
all »r 11,0 »U wasteful practices sa ileAaed by 
tt- Wa, Industries lke.nl. They bsle also to a 
ureet measare Mlcw.,,1 ,1,. |lss|t*tl w of . 
I!ud FiOicr. who lias been ill England > > *'U<ular aiientia, ass also I 

for several week, inwodueing "Mutt and TSasTSfc. w,.h,„,. 0 . 

.left to the English public thfuugh the *•« «' PfUle eUltlno. .td osoy one paper I 

me.lium of the London Express, is re- ^ ^ t ™Jill£,° " 0 ' "* 
ported to be meeting with wonderful Th. u aibluton inih'llabera In reesntly eoo- 
Informaiion received here says "liX'm 'AT??. 

racurs that hasc caused laughter Mpfai m tie ,„„,! Mley .f eoaierraUe" 
miiiifins of homes in this country 1 ^i.,'! rpl '' r ?L *5J f ** ! " 1 ,fc *t tbu c^ 

■•"« ex la; in all rule, o* 
eenfsr 



I beea site* to 



the 



1 Mtripes. Metserott Endg liio p st r-"r!li'h. The Loodon Express has been ^ «-i're.e„.i„, 

W^W^hington. D. c.'- running the feature about a month. VSKr.'^'S 



-V. - I .1 I M l ill .1 II 

v, »|iaiH-rman, 10 years old, unmarried, 
it trick from Korope. ten year*' ex- 
rlence European field, wanta poeltion 
w Vurk dally or n.-wa agency 
Oder WTiter. editor foreign stuff, writes 
Sunday paper magaxlne section. Heal 
reference*. Would also contemplate 
ilgmnents abroad. R. II. P. 3t». care 
V,l:t. r and |-ubltsher 

;wspapcrman and Editor 

B potent reporter who has oVmon- 
ated ability ■■ political correopond- 
: jrni editor Is home from oversea* 
ty with Sixth Marines 

responsible work, 
llngly turnlahed. Add 
Edit' r and Publisher 



soman Reporter 

The m 

will |„ 



.man who takes thl* lob 
thoroughly dependable and BaS 
to ink,- responsibility, she Is wanted at 
once aa 11 feature and straight news re. 
porier for the Sunday edition of an eve- 
ning pai«-r published In u middle west 
city of 170.000. Preferably ,he will rami 
from 11 airiuller city and her «kc will be 
from :u ,„ «. she will have a liking for 
■rk nnd an ambition to gel ahead. Olv* 

WSHl.lO <l ret letter, stale sal- 



Bl 



r» . x|.e. i.hI and »-rid ph graph If pos- 

Ublisli'e? • MUnr Und 



a 1 uias sj » s. a sss rs ss s a _ , ^ ■ - . I ■ atl l III U . \ Illf. I 1<- iL, 

^,*m«* V record ^P™""^ Circulation Manager ar.tcles of limelv 



Fleisher-. New 

B. W, FK-isher, editor and publisher 
of the Japan Advertiser, the English- 
language daily ol Tokyo, has launched 
"The Trans-l'acilic," an ambitious maga- 
zine devilled to international relations 
and the financial and economic develop- 
ment of the Orient, including the Philip- 
pines. The first number, which has just 
reached America, is tilled with special 



try to /k ... 

I 111 Connect let! Sit B pn 

I* the uar of papsr. 
I'l.EMINO \KWBOUi, Heel 



every 
nana, 
some practlea] 
nctlo« and cua- 



Bnst of 



rculation Manager 

ang irvsn with lifetime 
rulatlon work temporarily 
S8 permanent place R 
urged from military service, 
erenc-s from fom 
si A-815, car* of 1 

iperienced Copy Editor 
ihes permanent position In New York 
rhlUdelphLa; ZT year* old. college 
iduate; can write head* to rait your 
le; will come on probation. C. J, T„ 

■e Editor * Publisher. 

irtoonist 

nog man wants position with Western 
!y — highest references — political ear- 
ns -Slid comics. Address A-S21. care 
EdU-i- anil Pnbl'shee 

•weliaper Man 

perienced dnllv newspnner man Is 
in for engagement n* editor, editorial 
Iter or telegraph editor of Republican 
Is. cntrai or western stntes Address 
car- of Editor and Puldlsher. 



monthly tiusiness Journal*. Present eir- 

11 go'-l »'i 11-. ln.,int,i r,.-,! in 
arid direct mall work. Thc 



tmm -elected will have the hearty e»" EmU« 

expetienc-o In '• of ,, real ,,rg;,nlz.»l„.n In In- M r an d Mrs 

ly located, de- ',- -sing present circulation volume Ad- r 

Recently dla- ] ln " A-s,',i. care of Kdltor and Pub- ™ rr of "'""m 



cr 

sing 



Advrrtising Manage; 
Wanted— An advertising manager for 

evening dally. Must br able n. writ., 
g.HHl cs,py. Opportunity for man voung 
:n the game, but willing to work, "stale . 

int. experience and salary expect.,! t„ n,,t, , k. 

a art |„ th e first lelter K !.* Spark, t a'k. Chicago. 
' ■"'»•» »•"««■. Cour.er-.Mat. W 



Mis. Cars 

Miss Emile Alice Cary, daughter of 
Henry X. Cary — <he for- 
is general manager of the 
Chicago Newspaper I'uhlishof s' Associa- 
tion — has relumed after eight months' 
service with ihe Red Cross in France. 
She is now assisting in the work of the 
Kcd Cross canteen located in Grant 



Meier Leaves Callsolie Directory 

J.xeph It Meier, for fourteen years 
editor and business manager of the Offi- 
cial Catholic Directory, has resigned his 
posttion with P. J. Kenedy & Sons, New 
\ork. Two men will succeed Mr. 
Meier, one as editor, the other as ad- 
vertising and sales manager, and the 
announcement of these appointments 
will Ik. made shortly. Mr Meier and 
his family will return to Milwaukee 



lllbat. Mo 



A iv 
real* 



BUSINESS OPPORTUNITY 



tiitmtutt snirr fsi> 
fine (Taunt 10 



w anted to Buy 

Newsnaner i n promising Odd. Want not 
l«ss than one-half Intereat, by a man that 
knows every angle of the newapaper 

guine, nnd can take charge of all of It or 
aiiv putt of It. and .onduct 11 sstlefuc. 
torlly and succe«if,ili>. A.t.ir.-s* A.vBa. 
.--ne ..f K.III1.1 and Piibllelai . 



Curtis Johnwn in Oil Field. 

Kmixville, Tenn, Sep.. 3.-Curlis B. 
Johnson, publislier of the Kiioxville 
Sentinel and Charlotte News and Ob- 
server, and Col. David Chapman, a 
large stockholder in the Sentinel, have 
been visiiing the oil distrirts of Texas. 
The purpose of their trip has not keen 
To Bring Capital and Labor Closer announced. 

SEArrt.E, Sept. l.-A new weekly 

publication, known as the Square Deal. A - r - Promotes Wohlwender 

devoted to the development of Seattle's Cincinnati, Sept. 3-Fred WoU- 
commercial and industrial in-.crests. vender. Sr., night editor of the *sso- 
made Us t.rst appearance this week. In ciated Press here, has been promoted to 
its opening editorial, the magazine an- the position of manager of the Citi 
iiotusees its funcuon as a means of com- nati office, succeeding James C Ha 
municalion Iwtwcen employers and cm- illon. who has been transferred to 
ployees. St Louis oflue. also a promotion. 
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PANGS OF PROHIBITION FELT 
BY WRITERS 

{ Continue d from Pagr 9.) 
self to one telling and impressive re- 
mark. It was: "Ladies and gentle- 
men, allow me to introduce to you the 
personal friend of all the drunkards in 
western Pennsylvania I" 

If a dignified, distinguished-looking 
gentleman, having the appearance oi a 
magnate, or a judge of the Supreme 
Court, or a great financier, sauntered by, 
no one ever' thought of anking me who 
he was, but if a rummy-nosed party, all 
tit up with liquor, happened to wobble 
down the plan, there was always some 
one to inquire, "Who's your friend?" 

In my own peculiar vocation I thought 
I occupied a spot in the sun. 

Today that spot is no longer visible 
to the naked eye. 

Prohibition came, and while taking 
the kick out of stimulants, it delivered 
a kick which removed from my imme- 
diate vicinity a job which I had begun 
to think was a legacy for life. 

In the old days — revered days to the 
plodding inebriate— it was a common 
occurrence to see from 40 to 50 drunks 
pass the judge's reviewing stand in the 
police court where for years I sat and 
shined and polished the foundation or 
basement of many a pair of trousers. 
Now Only Two or Three a Day 
With the new order of things the 
numl>er has diminished to two or three, 
and one day, recently, there was only 
one— a woman. Her face was a familiar 
one in pol'« cour < circles. She made 
a confession of which she was ashamed, 
and said she bad sunk to depths of which 
she never dreamed. Unable to get 
alcohol she fell, figuratively and liter- 
ally, for Jamaica ginger. When plucked 
out of a doorway by a policeman, she 
was babbling the miserere of a souse. 

Now and again we hear of substitutes 
for old Home Wreckers Delight. I was 
informed by one of the most trustworthy 
and dependable town sots that ether 
soaked in candy produced one of the 
finest, high-geared, ball-bearing jags it 
had ever been the pleasure of any one 
to organize and put in operation. 

Since prohibition came great changes 
have taken place in the police station, 
To go there a short time ago was to be 
1 by the gentle tumult of disorder 
from the cell department 
Liquor sometimes inspires the inoculated 
to indulge in song and it is always one 
who has no ear for melody; again, the 
saturated individual leans toward ora- 
tory. With a concert and an oratorical 
cuntest in full swing, the visitor gets 
a collection of sounds that go well with 
ime or a riot in full 
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There u nothing in the police station 
now to recall the old days. A solemn 
hush hangs like a pall uver the place, 
and in the cell department the faces I 
knew so well arc missing. 

What lias become of Threc-tingered 
MUligan, who got drunk and arrested 
every Saturday night? He has not been 
in his barred boudoir since the prohi- 
bition wave swept across the continent. 

I could name a score who bowed with 
alcoholic gravity to the court regularly 
and often — they are all gone. Strange 
to say, old-timers are not among the 
few drunks that get locked up these 
days. The newcomers are mostly 
strangers, men from oot of town. 

I had been wondering what became of 
the veterans, and one day last week I 
saw half a dozen of them sitting like a 
row of crows on the courthouse wall. 
Apparently they were looking hopelessly 
into space. I passed on, for I knew they 
were struggling with the awful horrors 
of sobriety. 

Pathos Aplenty 

I would like to know what became of 
Pat Dugan. He was well advanced in 
years, and had never married. Pat 
supported his aged mother, but once in 
a while he went on a little spree and 
was arrested. When he didn't come 
home at night, the Widow Dugan knew 
where to find him, and in the morning, 
no matter how inclement the weather, 
she came to the police station, and sit- 
ting on a bench, waited for her son to 
be called up for a hearing. A frail, wan, 
delicate little old woman, at least 80 
years of age, she presented a pathetic 
figure amid sordid surroundings. 

She sat with paUied hands clasped, 
her lips moving as if in prayer. Never 
once did she have to plead for the re- 
lease of her grizzly-haired son — still a 
boy in the mind of his doting mother. 
To the grim judge, stony-hearted at 
times, her presence was a pardon for 
Pat. Gruffly the court discharged the 
derelict and pointed to his mother. 

Feebly the old lady rose to her feet 
and to the judge made a little curtsy 
worthy of the days of culture and 
chivalry, and with the strong arm of her 
boy about her, she tottered from the 
courtroom proud and happy. Several 
months would pass before Pat again fell 
off the water wagon. 

I picture an humble home not far 
from the police station, and in an old- 



i Are But a 

Such scenes have failed into history 
and are now only a memory. 

In the dim future we will hark back 
and, to paraphrase an old saying, won- 
der at the charm in third-rail whiskey 
and the void in a jag withdrawn. 
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fashioned rorkcr, a frail, wan. delicate, 
little old woman, at least 80 years of 
age, her palsied hands clasped. If her 
lips utter a prayer, you can take my bet, 
Mr. Dealer, that it is a prayer of thank- 
fulness for prohibition. 

Saw His Finish Coming 

Prohibition had not been effective a 
week wlien 1 saw my finish. I waited 
several days expecting some one to see 
finis smeared ail over my joh, but I 
heard nothing, not even a word of 
sympathy or a query as to whether I 
intended to have my old card in the 
candy butchers' federation renewed. 

Finally, one morning, I walked into 
the humble office of the managing editor. 



I 



him trying to adjust th< 



.u-k 



of his chair, one of the spindles having 
slipped loose and scratched his hide. I 
told him that the ban on liquor had shot 
my job to pieces, or words to that effecL 

The managing editor had never 
thought of that, and I could see that he 
was shocked. He turned slightly and 
looked toward the street. I imagined 
that he was trying to hide his grief, but 
he was only stuffing an old shirt in a 
place where a window pane used to be. 

We had been reporters — street men — 
together, and friends of many years' 
standing. And now, after long associa- 
tion, we had come to the parting of the 
ways. We clasped hands in farewell — 
words were futile — and. tripping over a 
loose board in the floor, I stole softly 
from the sanctum. 

A Sad Parting 

A minute later 1 entered my own 
luxurious office with its Oriental rug- 
ger}' and Japanese tapestry, and hurling 
myself nonchalantly into a gaily capari- 
soned and magnificently upholstered 
chair, I realized that the canning season 
for my job, like that of tomatoes and 
peaches, was here. I had automatically 
retired from office. 

For every man, no matter what his 
business or profession, there is some- 
one, somewhere, who believes in him 
and speaks highly of his arcuni]iliih- 
ments. He is an unofficial press agent. 



sinying i«uiis of praise at rvlery opr"- 
tunity. 

There appeared in police eour:. cr.r 
time, a low-set, ricrcr- looking man. wfe> 
was reputed to consider a>sassirtattor - 
lhc light ot a pastime, and if you itr 
him on a dark night and m a dark ai!c ; . 
your prospects of getting rapped :>r. 
head with a sandbag or a piece of lrji 
pipe were very hopeful. Despite ih >, i 
heard one of his friends declare that \n 
was a devoted husband and a !uv j 
parent. 

Tribute of • Great Admirer 

Early in my carrer as a clirLmickt 
of police court events 1 acquired « 
ardent admirer. I did not seek him . h« 
forced himself npon me. Being of t 
shrinking disposition, I rather woui) 
have remained unhonored, unsung. '.\ 
was not to be. One day. in speaks 
of me and my work in the presence oi 
several friends who could be dependei 
upon to pass a good word along, tlu 
faithful and loyal admirer of mine nti 
proudly, enthusiastically: "Why. V 
writes that Muff when he's as full ji ; 
goat!" 

Thus, fame that was to endure, cam 
to me. That glorified eulogy is ml 
of tin* 
with addn 
beauties that come with constant rejitr 
tion. 

Though the police court drunk In 
vanished from view and my job is onlj 
a memory, that touching tribute 
slick to my trail in the haggard yei- 
to come, clinging [o me with the fix 
stancy that characterizes the deliace 
perfume of the toothsome limburgtr sr.: 
the fragrant ean de cologne oi 6 
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The progress of the South during the 
past five years — particularly the states 
shown on this map is beyond anything 
ever recorded in the history of the United 
States. 

It is permanent boom too — no hi id ins Lark 
- — but, somehow the spirit of the thing has got 
into these people and the steadily increasing 
momentum which has been acquired is going 
to put the South way beyond anything ever 
achieved, or even dreamed of. 

Make your Southern business grow with die 
Smith. Identify yoOr- product with die local 
boosters- -through local daily newspaper ad- 
vertising. 



Southern Opinion 



Your average Southerner is intensely loyal 
to "home folks" — and takes his daily news- 
paper a heap more serious than does the aver- 
age Northerner. 

Opinions in the South are strong, either for or against 
any proposition and Southern opinions are formed by 
reading Southern daily newspapers. 

Southern merchant* are working hard constantly to 
get and keep "home trade" at home. 

They are very much "on the job" all the time and 
have a splendid appreciation of the value of daily news- 
paper advertising. 

They are willing — and anxious to cooperate with 
manufacturers in pushing meritorious merchandise of any 
kind — and arc thoroughly awake to the idea of cooperating 
through the daily newspapers printed in their. home cities. 

National advertisers can materially increase their 
Southern business by cooperating with local merchants, 
through daily newspapers in reaching this great territory. 



Southern 
Daily 

Newspapers 

Going 

Into 

Southern 

Homes 

Tell 

Southern 

People 

What 

Southern 

Merchants 

Have 

To Sell 

Tell 

These 

Same 

People 

Your 

Story 

The 

Same 

Way 
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Mr. National Advertiser 



Do you know that you can buy space in 40 great newspapers 
with 6,300,000 circulation, covering the 35 great centres 
of industry of the United States, for 

$ 8 40 per line on 

5,000-line contract 

Such localized national advertising placed in the 35 great na- 
tional markets is much more economical than paying 
more money for space in media of only % the 
circulation scattered, shot-gun style, 
all over the country 

If you desire to cover the 300 principal markets of the country 
reaching 13,600,000 circulation it can be done by using 
310 newspapers at a cost of $22.29 a line 



LISTS GLADLY FURNISHED 



JfifS The New York Globe j*s 

JASON ROGERS, Publisher 



EDITOR & PUBLISHER 




'6fl^n r) The Oldest lh£l isfiarsattd Advar^iscrj^Hirnalm America 

tnt;red ■ tfcond-cUw miner May II, HI6. >i la. Pow (JAce M New Voik. N. V.. under uw art of Much J. 1879. 
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.00 a Year; 10c Per Copy. 
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Follow the Department Stores 

Volume of business is the life-blood of the dry goods and department Store. It must appeal 
to the greatest possible audience. It must make this appeal steadily, and with virtual certainty 
of results. 

For many years Chicago's leading dry goods and department stores have found the adver- 
tising columns of The Daily News the quickest, surest and most economical avenue of appeal to 
the great buying populace of Chicago and suburbs. The table shown below gives abundant proof 
of the supremacy of The Daily News in this field. 

Follow these stores! Their advertising is scientifically placed, and must prove effective. 

Total Agate Lines of Display Advertising used by Individual Dry Goods 
and Department Stores in Chicago Pafters, January 1 to June 30, 1919. 



The Daily Ne 

Roth .child A Co 269.782 

Bo.lon Stare 245,164 

Maodel Brother. 230,831 

The Fair 228.720 

Canon, Plrie, Scott A Co... 193.703 

MariJ>all field A Co 161.604 

H. L. Rothachild 130,484 

Hillmaa'a 145,404 

Wieboldf. 140.840 

The Hab 139.979 

Chaa. A. Steven. & Broa. . . 74482 

U Klein 49.B89 

Twelfth Street Store 46,752 

E. Ivexwo 4 Co 

Weber'a 

Loren Miller ft Ce'."" 5,474 

B ecker. Ryan A Co 4,002 

Total 2,140.042 
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The Daily News Printed 

1,205,508 lines more than the next morning paper. 
1,267,358 line* more than the next evening paper. 

588,012 line!* more titan the next daily & Sunday paper combined. 

733,807 line* more than al! morning papers combined. 
1,052,677 lines more than all Sunday papers combined. 



THE DAILY NEWS 

FIRST in CHICAGO 
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SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 



a.,005,5,22 



CireoUtion 
Boitci Adventiaer end 

American (S) 36S.660 

Botton Americu (E) 301.270 

Botton Globe (MEi 293.781 

Botton Clove IS) 329,781 

Botton Poet (Mi 159.603 

Bouoa Poet <S) 367/174 

Roeton Record (E) 50.630 

llmton Trenacript ....(E) 29.820 
Fill River Herald ....(E) 9,4 1 9 
r'ilchbvrs Daily New».(E) 5,505 
Fitehfaurg Sentinel . . .(E) 6,912 
•Haverhill Caietle . . .(E) 13,819 

Lynn Item (E) 1SJ21 

Lynn Telegram- 

Newe <E*S) 15.000 

Lowell Courier- 

Citiaen (ME) 16,780 

New Bedford Standard- 

Mercury (ME) 16,674 

Salem Newa (E) 18.S5S 

MAINE — Population. 762,787. 

Portland Expreea (E) 25,263 M .MS 

Portland Telegram ...(S) 21,846 JUS .035 

RHODE ISLAND— Population, 591,215 

Pawtnekel Timet ....(E) 23.752 M JU 

Providence Bulletin. ..(E) SSJO0 .12 .12 

Providence Jaornal iM»S) 32,082 47S*10 JMSMO 

Providence Tribune ..(E) 28,156 4)7 J7 

WeMerlySnn (E) *J2i .02 .01S 

Woonnocket Call. 

Reporter IE) 11,888 .04 .03 

VERMONT -Population, 36U0S 

Bam Tinea IE) 6,765 .0214 J0143 

Burlington Daily New«(E> 8%2O0 .02 M 
Hurlinutoii Free 

Pre»» (M) 10,48* .025 4125 

CONNECTICLT-Population, U14.7S6 
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Bridgeport I 
Trie. ram (MAE) 



45.463 
13,205 
24.745 

36.055 



.095 
.045 
.06 
.07 



M 

.065 

*8 



Bridgeport Poet IS) 

Hartford C ourant ..(MS) 

Hartford Time* <E) 

New Haven Journal- 

Cornier (M) lS,l0lt 

New Haven Reglaler.4E) 26JS9 

New London Day <E) 

New London 
^Telegraph (M) 

Republican (MS) 10,762 X3S» 

•Rale on 3400 line*. 

Government Statement., April let, 1919. 

tA. B. C. April Id. I9IV. 
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Six Hundred 
arid forty-one 
places in 
New 1 England 

can properly be termed 
Manufacturing towns. 



They are divided as follows: 



Connecticut 
Maine - - - - 
Massachusetts 
New Hampshire 
Khode Island - 
Vermont - - - 



103 
131 
195 
96 
44 
72 



Here, industrial nomads find scant wel- 
come; instead, are communities where 
intelligent, productive people have made 
permanent homes. 

AND no better markets exist for what- 
ever is useful for factory, office or home. 



The via Media 
New England 

Good 



to 



Will! 
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The Remarkable percentage gain in 

Automobile and Accessory Advertising 

on the part of the 

NEW YORK MORNING & SUNDAY WORLD 

is but a SINGLE instance of advertising SUPREMACY and PRESTIGE for 

"The First Paper in the First City" 



For August, the World's gain in Auto 
advertising was 530% against a total gain 
of 246% for ALL the remaining Morning 
and Sunday newspapers of New York 
City. 

For July, the World's gain in Auto- 
motive advertising was 150%; combined, 
all other New York Morning ard Sunday 
newspapers gained 91%. 

For the eight months of 1919, the World" s gain 
in Automotive lineage (over the corresponding 
period of 1918) totals 120' , . 

The collective gain of the six remaining New 
York Morning and Sunday newspapers in the same 
period totals 59' , , or the World doubled the com- 
bined metropolitan showing! 



To the Manufacturer of 
Trade-Marked Products and 
His Advertising Agency: 

Why not "Merchandise" your adver- 
tising and sales activities in the great 
twelve - million • New - York • market 
through the 

WORLD'S 
MERCHANDISING 
DEPARTMENT? 

One who knows and has benefited 
thereby says: "It's a real service aid 
for distribution and the enhancing of 
dealer influence before release of con- 
sumer acceptance advertising to 64% 
of Greater New York." 

The best advertising "buy" in the 
Metropolitan territory is now supple- 
mented (gratuitously) with genuine 
distribution service. Let The World's 
Merchandising Department know your 
problem Address 206 World Build- 
ing. 



The World's Circulation (Average Apr. 1, to Aug. 30, 1919) 



Morning 

337,942 



Evening 

341,380 



Sunday 

554,105 



91 of the World's and 97' , of the Evening World's Circulation is 
Concentrated in Metropolitan AW York 



The New York World & Evening World 



BRANCHES: 
LONDON PARIS 
20 Corkfpur Str«-t. 47 Avmur .le IO|wra. 



DETROIT 
420 F«r.l 
■ N«il D. MfGinnl 



CIHCACO 



1*03 



»J. E. 



" In lean times, the farmer sows and 
reaps with superlative care and win- 
nows every grain. With harvests that 
bur,, his grLries, he i. ,p, U> grow 
careless. But principles are principles, 
just the same, and every advertising 
dollar should be made to do one hun- 
dred cents' worth of work, more than 
ever now that the opportunity is so 
wonderful." 

Richard A. Foley in Newspaperdom 

Dominate Philadelphia 

Create maximum impression at one cost by concen- 
trating in the newspaper "nearly everybody" reads — 

The Bulletin 

Net Paid Average A A Q c% A r Copies 
for August ^iO^Zi^O a Day 

No i.riir, pr.miu.rn. coupon or oilier «rtilicUl ndwdl of MirnuUtmg rlriuJ«lion li»ve rvrf hrra uwd by The Balldin." 
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NEWSPAPER'S FIRST DUTY IS TO KEEP FAITH 
WITH READER S, SAYS C OL. HERSHMAN 

Man Who Has Made Pittsburgh Press a Leader Among American Newspapers Tells Editor 
& Publisher Readers Something of His Ideals and Policies— Forty-Eight of His Sixty 
Years Spent in Newspaper Work in One Field 



WHEN a success has been achieved 
—a bifr thing accomplished 
the world turns its lively atten- 
tion to the result, and applauds. Then 
the world asks: "Who is the man? How 
did he do it?" It insists upon an an- 
swer. The answer forthcoming, the 
man is studied, surveyed, appraised— 
and something of him. of his forceful- 
ncss, of his ideals, of his methods, goes 
out to other men and Incomes, un- 
ci nsciuusly, a part of themselves. 

In the field of newspaper making 
there are, in almost every metropolitan 
community, certain newspapers which 
stand out. which lead — rearing their 
heads ahove their fellows because of 
the measure of service which they have 
nerd out to their public and which 
has been measured to them again in the 
popular support which * theirs. And 
the story of a newspaper success is al- 
i i« always the story of a man. 

The Pres. "Stand. Out" 

In I'ittshurgh the newspaper g ant is 
the Press. Kmti« & IVni.i~.it w is not 
advertising the Press in making this 
trite observation, for the fact is well 
I nown to all men in the profession. Nor 
is there involved any rrit'eism of the 
PHtshargll contemporaries of the Press 
—for the city of steel boasts of admir- 
able newspapers, metropolitan in every 
sense, each one an institution of which 
that great community is justifiably 
proud. Rut even in such company the 
I ress "stands out." 

Among all American newspapers one 
may count upon the lingers nf one hand 
the year-by-year contestant for the 
leadership in total advertising volume— 
and the Press is always included, often 
standing at the head During seven 
months of l">19 the Press printed 13,- 
^.'S.SoJ lines of advertising— while 176.- 
'M2 lines were omitted for la -k of space. 

A Fortune Earn Year for News Prim 

During this year the Press will pay 
approximalcly one million and two hun- 
dred and fifty thousand dollars for news- 
print. Such facts as these attest busi- 
ness leadership, leaving no room for 
argument. So the reader passes on to 
the inevitable inquiry: "What manner 
of man is Colonel Oliver S. Hcrshman, 
the president-editor of the Press?" 

Col Hcrshman has recently passed 
his sixtieth birthday anniversary. Early 
this year he celebrated the completion 
• if his forty-eighth year in the news- 
paper business. During all of this 
period of service to his ideals I ol. 
Hcrshman has been growing, setting 



the pace in the development of 
forward-looking policies and aims, keep- 
ing young through keeping close to the 
only time-tested fountain of youth— de- 
votion to constructive work. 

He has witnessed the evolution of 
newspapers over a period of half a 
century, and has himself been a factor 
in that evolution. He has seen the 
old four-page paper grow to 40 pages 



early nineties and it covered a five-year 
term. I_ast fall he made, with the same 
manufacturer, a contract for a similar 
period, dating from the first of the 
present year, aggregating about $6,000,- 
000. 

Col. Hcrshman 's Perianal Heminiirences 

Colonel Hcrshman was asked by 
Eniroa & Pi-bijshu 



was 
to relate 



some- 




COL. OLIVES S. HERSHMAN 



daily and more than a hundred pages 
on Sundays— the advertising volume 
grow from thousands to millions of 
lines. He has seen the passing of the 
partisai- newspaper as a force in our 
public life— and rise and dominance of 
the independent paper, acknowledging 
allegiaucr only to the public interests. 
It is related that he was the first pub- 
lisher in America to make a long-term 
contrai l for newsprint. That was in the 



thing of his life anil newspaper work. 
He said : 

"I was left an orphan when four years 
old. my father, Henry Logan Hcrshman, 
having lieen killed in the Civil War. 
When I was old enough to enter school. 
I attended the public school for about 
six years. At the age of 12 I entered 
a newspaper office, continuing to go to 
public night school, and later graduated 
from a business college. 



"A daily one-cent morning newspaper 
was published in Pittsburgh namrd The 
Mail, on which I secured emplovmcnt. 
After a year nr two the paper was 
■tared to the old city of Allegheny and 
published as an evening paper for 
several years there. Upon this change, 
one of the managers of The Mail be- 
came interested in the establishment of 
the Pittsburgh Telegraph, and took me 
with him to Aa| paper in 1873. 

Started a* Office Boy 

The Telegraph was merged with the 
thromcli-m 1X84. and I was for nearly 
.58 years on that newspaper, tilling aUiut 
every position -including office boy, 
press boy. type setter, clerk. Iioukkcepcr 
advertising solicitor, manager— and I 
hnally became the sccrctary-lreasurer- 
mibltsher of that institut on. conducting 
its affairs (having previously acquired 
a large interest in the paper) until Janu- 
ary. |9U|. Shortly before that time. I. 
ailing for myelf, and others interested 
in the Chronicle-Telegraph, sold it 

"I then purchased The Piltshuigh 
Press, and Pittsburgh Daily New, com- 
bining the two under the name of The 
Pittsburgh Press. Ever since that lime 
I have devoted my undivided time to the 
publication of this newspaper, and take 
a pardonable pride in pointing t,> the 
great 'Iitiss it has achieved 

Sunday Papers a Necessity Now 

"During the 48 years I have been 
identified with atwaaaaa* work, I have 
noted a great change in the public's atli- 
tittle toward daily and Sunday news- 
paper. Twenty-hve years ago the Sun- 
day newspape* was an experiment and 
an object nf criticism. Today it has 
come tn be a fixed institution and an 
absolute ncessily to modern civilization 
In fact. I have observed newspaper 
progress almost from the time of Horace 
<>rcelcy." 

Commenting on the changes in nrws- 
iwpcr policies, Colonel Hershman said: 

"The first duly of a great newspaper 
today, is to keep faith with its readers, 
and serve them in the best possible 
manner. I believe this is Iwing dune 
today far more effectively than in the 
•good old days' when an editor who 
was a Democrat or Republican carried 
his paper along with his party regardless 
of the best lilted man for office The 
successful newspaper today must sup- 
port go.*! men for Im-al olives, regard- 
less of l a ^j^^(4y , (9^ l i^P)O^Ic 

(Cunlinu.-d nir /'i»rv 3f>.) 
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RETURN PRIVILEGE SCORED AT MEET 
. OF INTER ST ATE CIRCU LATION MEN 

Increased Cost of News Print Makes This Practice Extravagant 
and Wasteful, Speakers at Semi-Annual Convention 
in Scranton Declare. 



» By TELUiSArii) 

SCRANTON. PA., Sept. 10.— The semi-annual convention of the Inter- 
State Circulation Managers' Association opened at 9 o'clock this morn- 
ing in the crystal ballroom of the Hotel Casey. During the day every 
train brought in additional members of the association, assuring a large 
attendance. The men were entertained at luncheon by the International 
Correspondence Schools and women members of their families who accom 
jianietl them here were treated to automobile rides through the fine boule- 
vards of the city. 

Because of his absence from the city, Alexander E. Connell, mayor of 
Scranton, delegated Mark K. Edgar, secretary of the Board of Trade, to 
welcome the delegates, which he did in a speech noteworthy for its cordi- 
ality. E. L. Merriman, president of the Hoard of Trade, also made an ad- 
dress of welcome. 

ractice of Utmost Economy 

sity there is for it, and whether the 
practice is of any benefit to newspaper 
circulation. • 

"Vears ago when publishers in their 
great desire to build up tremendous 
circulation figures did a great many 
things which, in the light of later ex- 



Conditions Still Call for P 

Circulation managers were urged to 
conserve newsprint in every possible 
way hy li. J. Lynett, editor and pro- 
prietor of the Scranlon Times, who 
welcomed the circulation men on be- 
half of the newspaper proprietors of 
Scranton. He said: 

drawn its control and left you free to 
act, I trust that the circulation depart- 
ments wil never relapse into the waste- 
ful practices that prevailed in most 
newspaper offices before the war. Con- 
servation of paper is a necessity. It is 
nnt alone thai the price is high. The 
chief worry among publishers is that 
we may not be able to gel paper at any 
price The newspaper business is at 
ltcst precarious, and economies are 
necessary to see the publisher through. 

•in the old days we used to run the 
estimated number of papers and let the 
pressmen go borne. As a consequence. 
<>n account of the varying demand, 
there were often over-runs of from 
five hundred to eight hundred papers, 
and we very rarely ran short. Now we 
hold the pressmen until about 6 o'clock, 
when the market is about over, and we 
run what we require — no more, no 
less. I recommend that economy to the 
managers of evening papers where the 
circulation varies from day to day on 
account of important news, rainy days, 
or holidays. 

"Premiums and gift enterprises and 
voting contests were put out of com- 
mission by the war, and have not been 
resumed to any great extent I am 
glad nf that I believe the right policy 
for the publisher and the circulation 
manager is to sell the paper at the regu- 
lar subscription price Vithout either 
premium, cajolery, or intimidation. In 
the period of twenty-five years in 
which I have controlled the .Scranton 
Times, we have never had a premium, 
gift enterprise, or voting contest, and 
my experience is that this is the best 
policy to pursue. 

Oppose* Returns 
In discussing the subject. "Is Re- 
turn 1'rivilcge a fSrtiefit When the 
Price of Newsprint is Considered," 
James L. Farley, circulation manager 
of the Philadelphia North American, 
-tid [hat -the practical answer is 'No.'" 
"Rather,"' lie said, "it is a wast, iul 
extravagance and expense that very 
Jew can afford, and that any publisher, 
with cmmrrcial seine, would not tole- 
rate. In discussing the ab-.w- question 
it might he well to consider how the 
tire of returns started, what ntccs- 



tious. such as special trains put on at 
a considerable expense, to take advan- 
tage of a competitor for a few days; 
automobile drives tn distant points 
which would not create sufficient rev- 
enue to pay the initial cost of the run 
per day ; salaries and bonus given to 
agents, which, in many cases, exceeded 
the receipts from the same agents. 

"It was not surprising that in line with 
such practices, they should also do 
other things which have since come to 
In- considered wasteful and nnn-essen- 
tial, such as giving the agent the privi- 
lege of reluming such copies as he can- 
not dispose of. 

A Destroyer of Profits 

"If the manufacture of newpapcrs), 
cannot be looked upon and handled 
precisely as the manufacture of any 
other commodity is handled; if news- 
papers arc not sold tu the agent at a 
price which will prove profitable and 
permit the agent to exercise his judg- 
ment as to the quantity he desires, then 
the publisher is in business for some 
reason other than the manufacture of 
nrwspaprr at a profit, and the rules of 
business and commerce must naturally be 
suspended and the size of his purse will 
probably determine the life of his news- 
paper. 

"A publisher who will permit returns 
today when the price of newsprint is 
considered is not only an expense to 
himself but a leech on the publishing 
business, as he is taking away and 
wasting newsprint which belongs to 
the entire publishing fraternity. The 
only necessity [ have ever been able to 
leant for returns is to hide the ineffi- 
ciency nf the circulation department or 
tn give some new 'Moses' just on the 
job an opportunity to prose to the pub- 
lisher that he has been asleep for 
many yeais. and that bis circulation 
might be increased 25 per cent in thirty 
or sixty days by permitting returns. 

"Sttange as it may seem, there are 
publishers win, will believe this nnlil 
the treasurer's balance sheet is exam- 
ined and they find the cost of news- 
print wasted, compared with cash re- 
ceipts, not only alarming but also a 
delusion and a snare. 

"Ili.-.v ••:> Avoid Return Privilege and 
Still Show Sustained ("irculation 



Growth, in Competition with News- 
papers Which Accept Returns," was dis- 
cussed by A. C. b'inley, circulation 
manaxer of the Chester Times He 

said : 

How lo Avoid Return 

'When newsdealers, boys and car- 
riers, were clamoring for us to give 
return privilege because other papers 
were doing it, we spent part of the 
money saved in waste which the return 
privilege creates in prizes for increases 
by dealers of ten papers a day for two 
or three weeks, of twenty a day by 
newsboys for six or twelve days, and 
of ten a day by earners during two or 
four weeks. 

"About a week after the first cam- 
paign was ended, we started another for 
a slill smaller increase by each class of 
distributors, and after another week's 
interval, we started another. We have 
kept this scheme up right along, and 
base shown a satisfactory increase in 
circulation without accepting returns. 

"Newspaper publishers soon will be 
after us circulation men to conserve 
paper, and as we will find it hard to 
meet competition with fewer pages, we 
will all find it expedient to get along 
without tcturns." 

Costly Practices 

More advice against going back lo 
"returns" and using artificial means of 
stimulating circulations was given by G. 
A. Stewart, of the Clearfield Progress, 
from his own experience, lie said: 

- TU,- ftlilm prlrlt*ire I* ruslly. futli>'t- tlnu 
lorTs-tiNittx .'treiiltilloii wt- fuiinit t-utt II itm-maw-il 
nr* iilad"tk nmJ ,Usouiilln™-tl tin* jirsrtli-u Iwu 
yenm njin. I e*n xiM-sk mils trim* cur <>wti 
hmlttO «-s|M.rt*iKv. Wu foMli.l Hint tits- {.reel* It) 
..nr mnireiinlly wmilil buy « \tt\rvr ,.nly when 
».„,.. mot Inl. r.-sl Irnc plrr* ,.r 



PRINTERS CALL STRIKE 
ON TACOMA PAPERS 



They Defy International Union by talk- 
ing Ont After Demanding 19.25 and 
110 a Day for Six and a Hal/ 
Hours Work 



mat a>« .,r whit*, tu.y Im.i nr. dun-ly bwnl 

Willie nt wnrk it over lie hulk font*. Fire 



i nt lilm.1 liny -roolil 



llnir-t out -"-f wis the 
wi re uass.lil. 
flint wWii n 
buy ill,, iisi't-r. 

"We .HsrMiiliiiiiil nil rcttirtts. nntur-illr w* 
li'sl Mint* nf ll.r smalt neeiiiM**s wlibrfs oiulfl »»t 
■ aunt In buy mi nln|,i* -lmmtlty t.r |.n|srrn br- 
ink*, ran- tit Itii' riin-ii:etu.-T ilny » sn-t ua ttit 
oilier Iwtut ils.1 mil until In 1-e t.i.llii-rrj Tilth 
«nl> s row jailers hut hulked imr t«Uil ID nO 
vnnci- lint WRs ||r.iirlii|f. I-Mnnte bntl lenritol tv 
itislr o-rn-t tlinl the «-t-It wny tn In- nun- uf 
e.-itlnc n wr when newn win, liitpn-stlitir whs 
tu Inu- It .telWenr.1 every evenlnc St Hip but** 

l.-l.l tn 

lOnt.ls-r i.h tie- sir. . Is ntl-l l.nye -r-.ttol till* lUt 
Wilt 'oi a lulciitnt hi:. I W 111:. -.it ft |iteliiIU-iy. We 
Until .or run tu whut In n^tnntly tnjulrsst. 

nrsl Htio.il'i »to ln-ly ismif nrviitu) utter llify it, 
nil ...Itl ir Is «,sy In mlrj liln nrta))- In tin- ri'Kuliir 
'1st t.j i-ilnllm: cut lo tilnx It-sl h mil-rrll-rr U 
Mir.' f»r la-ltiR Inki-n rnrp nf WV linyi* n ri.iiptl,' 
fit *Citli|i-s Wlil'-ll hntc rlTitig ti. tin. iMylnr ■ 

tnt rntf r«: tlt-lr roe-Ts mill rvlnlltse tht-m ont. 
T>-.n in, kl'-ktll!! f»r tin- r. Voltt )>f jVlli-ci'. hut we 
ss 1 II tK->.'r rroil It. If Ihr nerm-lcn n'llt ban 
<lllu£ tlis- imjit-r wi- ki^ w thnt tlinU' customer* 
will oitnc tu (In mill finy (in In ftilrnlMV With 
(lw t'O'M'tit isriinlty nf I<n|H<r II In n Llt-rbdn-tl, 
Inu! ,-ciiii.unSr j»-ilry lo nls»u rrlitrn*. 

■■N'uw nlsml |Kv,aliiin> wilt U' Itimiixlt 

o*tu» I.. Ihe wnr wtlli Its irn-st u|i;- rtiinut.si 
r .r ,--r,lr-^. llir n.-ws(.»|.f-r l.nslni-is I'l-s In-* li 
I. In. iil »n n hliih i-lnoni ir in tin- iml.ll.' - irr 
.-very rrs|iM-«t: wi- OM nm Ml nn-l m.-n- ft 
It. 'Ilif iitor uf piil.ll.-liy as an slil l», Amur 
kn-i iiiurnl,. mill •illtinnl.* yli toty Intw li,-,, r luv-n 
fully i-tttlnnlsil. Wu i-luiv.l II. r liycbutmlml Ittin 
Mllu N hsj,. Slut kl'|l( Mr,. IllfO- US IK. i>HirT 

titfsJM-y i-unta tun* It ItitT ren^li-rs kltou 

ifl. w,- bn.p tlirm w,lli u. 1^ n Mitt, rvunr.l. 

I. 11 K.H nisml Oiiii. Il.nl unit >lwn|, 

I..||»' tti«<l.-.l» uf nieri'linbllnlr*, ~-t i r.M.|»e 
t-tl.-.- .«t mtr |OU»-r nr.1 i, t |> ? It tn |.tir»|v 1 
l>tikitii'»» |.ru]wnlll.>n w.tli nnr prl.l* m,l si-lf 
r*.*|»Tl 1^ lu- iintni-il. Wr enn f-ut nut imr Millfl 
I'fl-s with n ntrnlchtfurwniil k-UIiii: f-fuiMfslUun. 
We rnti ««y. 'hi-r»-"i our |ir.uln--t. n.- liu.f. it. w». 
nrr lits.cl i.r ir. w.. t^H.-o. 11 !» w-wlli t!i,' nun.i-v 

»e .st r.» If tlu- t ul«.l I., Ik.1,1 th-tr In 

tro st nnit thrlr i-siui-in. 

"I u..|Jl,| l,t,,« i-rury clrnilnllnn nunti fi nnli-4 
• Cent, with sitllwirlly nliullnr l» ,.|h,f >nli- 
1i;. li|s in uu In II,,- tuilillslii r Hill Mir, i„ i,. !• m 

u.f.il It r .iim=»-!lir. n Haw In II.. wurk- 

».-ttt|. n l.-.w s. ti-w Ir. tl,# nrli^l.-. ' 

0. 1r ni'l-swM' » II rr.l tur wilt. ,i. nul™. tins 
I- '.urn. t, st r*. tl„. i,..sr il. tlT,-ry ' 

• ll.i r-Tr>|.« r . r Imlu.lt, ■».<. r ||„. Pl,„ r ,„. 

tu |.ut |rs»-|r ■' > 'u-li • ll.nt It l.ns tu 

<|ni Klintl Wi- Kins,, | ,|.rtut.|lr „f ,],M1 

W. sllj. t.i, k tn Il.u .-Id ti:..0 ,' v th.-ru tu rfri.V, | 
nit. I si., nil >:iitil n rlslre u-r^.i n t - r« lu rst.-s 
IK tw l't,Tk ur tin- 1 s ' - 1 nit I u.il.ll.ti, . nnr 

1. «.lr.-., ,J..t.:, r l My -)u.lrni. ft .mil usc-H.lu. 
K *i;:iiii.I |.t,<iiiiiu>,s «y rs-r t tft-ltw " 

A net profit of Z1/0.5OI lis. M was 
made 1>v the Associated Newspapers, 
Ltd., for the year ended ^fa^ch 31. 



tllv 

Tacoma. Wash,, Sept, 10— Without 
the sauctiou of the International Typo- 
graphical I'nion. Tacoma printers em- 
ployed on all the daily newspapers here 
went on strike last Friday, after de- 
manding $)2S and $10 a clay for six and 
a half hours work, and the men cm- 
ployed on the News-Tribune and Leslger, 
owned by I rank S. Baker, are still out 
despite emphatic orders from the Inter 
national I'nion to return under penalty 
of expulsion. 

The Tacoma Times, a Srripps-McRea 
paper, was issued yesterday lor the first 
time since the strike was declared, the 
pub'ishcrs and the local union agreeing 
to abide by the decision of a "concilia- 
tion lxiard" consisting of two men 
named by the employers and two named 
by the printers. 

Expect Printers from Chicago 

The News-Tribune and the Ledger 
have not been issued since Friday. Mr. 
(taker, the owner, declaring that be will 
stand strictly by a provision for orbitra 
tion of difficulties contained in the agree- 
ment between the International Typo- 
graphical I 'nion and the American Pub- 
lishers' .Association. 

There was a report today that union 
printers are being sent to Tacoma from 
Chicago to take the places of the News 
Tribune and Ledger strikers, so that 
these papers may resume publication. 
There seems to be no possibility at pres- 
ent of the strike spreading to other cities 
in the Northwest, although the Tacoma 
union says it has received the "moral 
support" of the Seattle local. 

Because oi the issue at stake— whether 
a local union can strike in n]ieii defiance 
of the orders of the International Ciiion 
— the situation is being watched wiih 
keen interest by publishers throughout 
this section of the country, It is under- 
stood that unless the local union com- 
plies soon with the demand of the Inter- 
national Union that all the strikers re 
turn to work, us charter will be revoked 
and the union declared outlawed 

When an attempt was made by the 
I-cdger last Saturday lo gel out a four- 
page patKr. with a few printers, the 
stereotypers refused tu work. The 
strike was well timed by the printers as 
a big solutne of Saturday and Sunday 
advertising matter, which had been set 
up, was all wasted. The loss to the pub- 
lishers already amounts to many thou- 
sands of dollars All employes of the 
papers, except the strikers, have been 
kejn on the payrolls, although idle. 

Baker Would Arbitrate 

Coder an agreement which expired 
August ,s|. the printers have been paid 
$7 ami $7 50 for seven hours work, 
which Mr Raker, publisher of the Ncws- 
Trihune and I-cdger, declares, is Ihr 
highest wage scale in the country- 

"I stand ready to arbitrate and have 
the award retroactive tn September I." 
be said, "The strike is plainly illegal 
If the men refuse to abide by the rule* 
of the International, we will try to puV 
li>li a paper anyway." 

Tin -tril.1- does not involve a breach 
nf cur. tract as thcte is none between any 
of the newspaper publishers and their 
i mpious The primers lake the posi- 
tion tlinl inasmuch as they ate not tinder 
> oi i- 1 act. the eontroversv is not one ovct 
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WILL PLACE ALL NAVY RECRUITING ADVERTISING 
IN DAILY AND WEEKLY NEWSPAPERS 



Completion of Plans for First Campaign Shows Officials and Space Buying Experts Are 
Convinced That Newspapers Give Best Results — Use of Several Thousand Publica- 
tions Will Be Made and Copy Will Be Localized for Each Section 



WASHINGTON. Sept. lO.-Virtually 
all of the {300.000 to be invested 
by thr Navy in advertising for recruit* 
is to be devoted to daily newspapers- 
Copy is to be placed in several thousand 
weekly papers. Only two periodicals 
are on the list and they are publications 
having a special appeal to men interested 
in trade* from which the Navy desires 
to draw enlistments. 

The campaign which is to begin on or 
a!>out September 22 is to relate almost 
cm i rely to daily and weekly newspapers 
because of the conviction of all parties 
to the program that to obtain quick re- 
suits the newspapers offer the only ef- 
fective answer. 

Copy Will He Localised 

A contract has been drawn by the 
Navy Deparlment and submitted to the 
Advertising Agencies Corporation, the 
composite association of 116 agencies, 
and while Navy Department officials say 
that the official red tape required in all 
government contracts may present some 
problems to the agency, they have no 
concern over the prospect of an imme- 
diate agreement. The statutory' restric- 
tions with respect to vouchers arc espe- 
cially bothersome in this instance. 

Instead of national advertising— the 
same copy being used throughout the 
country - the program provides for the 
division of the country into twenty-seven 
industrial aud economic districts. This 
division has been undertaken wiOl the 
idea of arranging the various sections 
according to the dominant industrial or 
agricultural activities so that the copy 
may be prepared by the agencies of each 
district with a view to its special appeal 
there. 

Lieut. Commander Emory Winship, 
chief of Navy recruiting, is quite opti- 
mistic over the campaign, for the very 
good reason that he is convinced that 
the Advertising Agencies Corporation 
desires to make a strong showing for 
the Navy in order that it may obtain the 
.State advertising of the future. 

Officers of Composite Agency 

The corporation has submitted to thr 
Navy the following list of officers : 

President, William H. Johns; vice- 
president, Paul E. Faust; secretary, 
Harry Dwight Smith; treasurer. Walter 
R. Hines. 

Directors, M. P. Gould, Jesse K. Mat- 
trion, W. C D'Arcy, Stanley Resor. 
Bayard W. Barton. O. H. Btackman, J. 
Wesley Barber, EL H. Charles. W. R. 
McLain, William H. Rankin and Jeffer- 
son Thomas. 

The committee of newspaper publish- 
ers to co-operate with the advertising 
men, follows : 

William F. Rogers. Boston Transcript, 
rhairman : G. Edward Buxton, Jr.. 
Providence Journal; Harry Chandler, 
Los Angeles Times; William Findlay, 
Toronto Globe; Louis Wiley, New York 
Times; Lafayette Young, Jr. Des 
Moines Capital; Fleming Newbold, 
Washington Star ; S. E. Tomason, Chi- 
cago Tribune; David B. Plum, Troy 
Record ; John B. Woodward, Chicago 
Daily News 



The 350 town-, where the Navy has 
recruiting stations and where it is pro- 
posed to place copy with all dailies there, 
in addition to the weekly paper towns 
to De selected later, follows: 

Where Copy Will Be Placed 



PORTLAND. ME. 
Houllon. Mr 
Bangor. Me. 
Lewialon. Mr. 
Auguiu. Mr 



WRI.INianN. \ T 
Mnnlnclter. Vt. 
Rutland, Vt. 
l'ljil.t.utnh. X. V. 
Itarlfnr.l. t'unn 



BOM O.N. MASS. 
Kiltihbiuif. Ujm. 

Worcester. Maaa- 
! .... I Mut 
SjirmsnVld. M»« 
Mancheitcr. X. II. 

PPMVM.K.STE. K I 
Fall River, Mail 
Nr. |tr.||.,r,l. Mall. 

Taunton, M»« 
N E W II A VEX, 
COSN. 
Wawrttury, Conn. 
Bridaei<ort. Conn- 



M RAM Y. N V. 

Glen Fills. N Y. 

Schenecta.lv. X. Y. 

Troy. K Y. 

Piltaheld. Mass. 

Ninth Adama, Maaa. 
NKW YORK. N. Y. 

i . . . i x. y. 

Yr.nk.-rfc. X. Y. 

Xewl»rzh. V Y. 

K.neMon. N. Y. 
SYRACUSE. N V. 
Waiertow n, N. Y. 

Uta, iff. Y. 
BUFFALO, N. Y_ 
RocheMef, N. Y. 



I N VEIL TABLET TO W AR HEROES 




I AST Sunday morning members of the New York World's great "family" 
gathered in the main lobby of the Pulitzer Building to witness the 
unveiling of a bronze tablet, presented by thr employees of the World and 
the Evening World, in honor of their comrades who had served in the great 
war and in memory of those who made the mtprrnic sacrifice. 

The tablet was unveiled by Mrs. Ralph Pulitzer. Robert H. Deery, super- 
intendent of the composing room, opened the ceremony and introduced Mgr. 
Luke J. Ever* of St. Andrews, celebrant of the first early mass for Park 
Row night workers, who read a prayer. A short address was then made 
by Ralph Pulitzer, president of the Press Publishing Company. 



Elmiri, N. Y. MINNEAPOLIS. 

Erie. Pa. MINN. 

NEWARK. N. J. Flrxo, N. D. 

RSLC*5 '' DESMOINES. IA. 

Palermo, X, J. V-.™" Rapids. Iowa 

Bayonnc, N. I. Da»enpori, l.i.a 

New Brtuuwick. Borlumuin, Iowa 

K J. El Uwtae. Iowa 

Hobokea. X. J. Waterloo. Iowa 

PHILADELPH.A. g^SSA. 

Poltarille. Ps. fail St. Loois, III. 

Harri.bureu Ps. i 01 ^ 1 "^ ff- 

Wilroiainoa. D*l. Springfield, Mo. 

SCRAN TON. PA „... ' OK ^ ■* 

Illll It siT p.. OMAHA, NEB. 

Wilkca Bane, Pi. t? ncoln A. 

Wiliianuport, Pa. Sioux City, Iowa 

Binihamtori, X. Y. Graad Mind. Net.. 

AlUTitnwti. Pi. Sioux *< D ' 

ri ~»' PA Norto^'Nob* 

Belyer* Fallx. !>. Wltenown. S. D. 

SSS>.*3S? KANSAS CITY. MO. 

Oil City. Pi. PHtibunt Kia. 

Sleubcrmll.. Ohio. tffBl K»n- 

Conndlevine. Pa. Wichita. Kia. 

Butler. I'a. I ■ Kan. 

PAKKERSBURG. W. CM ..UMBIA, & .C 

VA. Floreaee. $. C 

Zanewrille. Ohio. Bamberg. S. C 

Portamoath. Ohio. Charleston, S. C. 

Charleston. W. Va. SliirUntmra. S. C. 

Hnniimrton, W. Va. GrcwiTiUe. S. L. 

ClarkatKir., W. Va. NASHVILLE. 

BIwtfiaM. W. Va. TEXN. 

BALTIMORE. MD. Meia,.hi t . Tena. 

Cumberland, Md JiekiMio. Tenn. 

Haierstowa, Md. Chalranoopa. Tain. 

Washington. terueV'fJ."" 

NORFOLK, VA. ATLANTA, GA. 

Newport New a. Va. Aueutta, Ga. 

RICHMOND. VA S™~.T Oa 

Brijwi. va. vSESSrtS?' 

Winrheater. Vi. 
RALEIGH. N. C 
Greenhorn, N. C 
Nrwbern, X. C. 
Charlotte. X. C. 
Alherillt. N. C. 
W'tlroingtcn. N. C. 
< I KVELANO. 0. 



Albany, Ga. 
Athena, lis 
WiyeroM. Ga. 
BIRMINGHAM. 
ALA. 
Mobile. Ala. 
Montgoe&cry, Ala 
Dcllun. All. 
Ftotence, All. 
Akron, OlK tudaden. All. 

Yooniralown. Ohio Ma oblv AN c. 
CMon, Ohio "tw USUANS, 

MananelJ. Ohio Mo^T™ t^ 

L.,r»in. Ohio LVuVchirW Is 

A.lil»LuU, Ohio tf ' O'rles, 

East U«r^,oi O Vr*"?"- "■ 
Cincinnati. Ohio lie* 
Columbu. Ohio MERIDIAN. MISS. 
Lima. Ohio ft'"* 3 "' Mim. 

Dayton. Ohio Vfl^f- M "«- 

-it.. •iti.eld. Ohio VickaibiiraT. JI.m 
Kin.ll.y. Ohio Laurel. Mia< 

1 "WVII I.K. KV 



GrccnTillc. Miai 



Cnvinstoa. ky. Pilcwtiae, 'fui 

l^xincton. Ky. Waco. Tex. 

Poducah, Ky. Pt Wacth. Tex. 

Hnwlmtr t;reen, Ky. Abilene, Tex. 

Owenabrjro, Ky. (^oratcam, Tex. 

1NDIANAPOUS, p »ri«. Tox. 

IND. „ . , HOUSTON. TEX 

l:,.har>apolia. Ind. Auatin. Tex. 

Kyanavtlle, lad. Saa Antonio, Tea. 

Ft W r ayar, lod. Beaumont. Tex. 

Rtrhmcnd, Ind, Temple, Tex. 

South Bend. Ind. Gxlreaton. Tex 

Terre Haute. Ind. Coruiaa Chriati. Tex. 

CHICAGO. ILU LITTLE ROOsT 

Rockford. III. ARK. ROLK > 

Juliet. III. Texarkana ArS 

DETROIT. MICH. £ nBSt AVk 

&if. k M it h. Art 

GriadRip.da.Mka. OKLAHOMA CITY. 

T.Jedo, ObJu. OKLA. 

KaLamaiuo. Mich. Tll!,J Okla. 

Jaekaon. Mick. Ardinore. OkU. 

PEORIA. ILL. Alloa. Okla. 

I'lnomineton, IIL piickaaha. Okla. 

niampaign. IIL Muakuiee, Okla. 

Danville. III. Enid. Okli. 

Ouincy, IIL McAlealer. Okla. 

Snnnrteld. III. EL PASO. TEX 

MILWAUKEE. WIS. Marti. Tex. 

Eau Cliire, Wis. Hxl.ee, Aru. 

Nhpeming. Mich. Chiton, Arix. 

Ma.liaon. Wla. AUm-juerou,. N. M. 

U Croaae. Wla Roawcll, X. M. 

Green Bay, Wis. (Moris, N. M. 



I Continue J On Pag! 38.) 
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Editor tfc Publisher for September 11, 1919' 



REPORTERS WERE FIRST 
TO GREET PERSHING 



Met Him Down the Bay on Army Tag, 
bnl Tide Prevent* Their Hoarding 
Leviathan — General Submits Good 
Natwedly to Their Requests 



The first of his fellow countrymen to 
welcome General John J. Pershing back 
to the United States when he arrived 
at New York City on the transport Le- 
viathan, Monday, were seventy-five 
newspaper men and photographers, who 
went down the bay on the army tug 
Hulvcr at 4 o'clock in the morning to 
meet the transport coming in. 

They met the transport off Ambrose 
lightship and the Leviathan opened a 
boarding port for them, but the port was 
swung shut again and the transport sped 
past on her way into harbor. Her com- 
mander had explained to General Per- 
shing that if she were delayed, site would 
miss high tide and that she could be 
ducked unly at the flood. 

Couldn't Board Ship 

So the newspapermen curbed their im- 
patience to greet the General until the 
big transport was docked at Hoboken, 
and then they, and they alone, excepting 
Captain James Collins, for six years 
General Pershing's chief of staff, were 
allowed to board her. 

They raced on deck as soon as the 
gangplank was laid, and the General met 
them on the lower deck. Thereupon 
occurred the most amusing incident of 
the day. The photographers clamored 
for snapshots, the Comniander-in-Chief 
consented, and then arose a protest from 
men behind half a hundred cameras that 
there wasn't enough light. 

"Come with me," Pershing called out. 
and he started with his long stride 
through the ship, with the newspaper- 
men and photographers hurrying after. 
He knew the big transport well and led 
them through corridors, across decks, 
and up stairways, while army and navy 
officers looked on, astounded at first, and 
then reassured when they noted that 
both the General and his followers were 
laughing hilariously. 

-Shoot," Said Pershing 

At last, in a clear, light space, the 
General slopped and told the camera- 
men to "shoot." Someone begged him 
to stand at salute and he replied, jo- 
vially : 

"Oh, no; I can't perform!" 

There was more bantering and then 
the General posed with military men 
who had come over with him. Finally, 
he tired of posing and he turned to the 
reporters. One of them, a woman, said : 

"General aren't you going to give us 
an interview? We stayed up all night 
to meet you." 

Pershing glanced at her keenly and 
thcr. gallantly replied: 

"I can't possibly believe it of anyone 
who looks so perfectly fresh as you do." 

He exchanut'd a few words more and 
then the clamor for him from the crowd 
on the pier became so ureal thai he pre- 
pared to disembark. 

Received in His Suite 

Later in the day, he met the news- 
papermen in his suite at the Waldorf- 
Astoria. The first thing he did when 
he came into the room where they await- 
ed him was to shake hands with each of 
them. 

"Did you cume, expecting me to talk ?" 
he said. "If so, you are going to be 
much disappointed. But if there is some- 
thing particular you wished to ask me 
about, strictly within the scope of my 
military experience, I will be glad to 
answer. 



The Grneral was then asked if there 
had been any change in the Statue of 
Liberty since he had seen it last. 

"No," said the General. "But it was 
very foggy when we sailed out of the 
harbor two years ago. There were no 
hands playing, no whistles blowing, and 
no ships dressed. The contrast between 
my departure and my return is like the 
darkest midnight and a beautiful noon- 
day. 

Nothing on Foreign Affairs 

"Nothing could c<inal the impression 
made on me of my homecoming. While 
we were anticipating coming home for 
months, they told us that we were to be 
given some kind of reception. 1 ex- 
pected nothing like this; but 1 suppose 
it's the way New Ynrk always docs 
things. 

"It is too warm an afternoon to dis- 
cuss the Mexican situation." was the 
General's smiling answer when he was 
asked about the recent troubles across 
the border. "In fact," he continued, "I 
don't know anything about the Mexican 



PALMER MANAGING EDITOR 



On Changing to Cohoes Is Succeeded in 
Troy by C. F. McCrath 

( ohocs, N. Y.. Sept. 9. — Frank S 
Palmer, for nine years a member of the 
editorial staff of the Troy Record, and 
more recently city editor of the evening 
edition, has assumed the managing edi- 
torship of the Cohoes Dispatch. Mr. 
Palmer was formerly managing editor 
of the Troy Standard, filled a like po- 
sition on the Newburgh Register and 
was at one time associate editor of the 
Hudson Register. He is a native of 
Catskill. N. Y. 

Mr. Palmer is succeeded on the Troy 
Record by Cornelius F. McGrath, of 
TrOy, who has been reporter and later 
copy reader. 



Texas Republicans Mart Paper 

Foiit Wu»th, Sept 8.— The Texas 
Republican Counselor has made its ap- 
pearance as the state party organ. J. A. 
Arnold, secretary of the Republican 
council, is editor, 



GENERAL PERSHING ENTERTAINS AMERICAN 
NEWSPAPER CORRESPONDENTS 



Photo bt I.MCiam I K'irrJiiaif 

BEFORE leaving Paris for his return In America General Pershing tendered a 
reception to the American newspaper iorres]K>ndenis in attendance upon the 
Peace Conference. It was a happy American family reunion, held in the 
gardens surrounding the General's Paris home, where he met his guests with the 
same simplicity that has marked his movements generally. 

Everyone quickly felt at home and a delightful hour was spent during which 
General Pershing was photographed with the American correspondents, as shown 
in the accompanying illustration. 

From his home General Pershing sent the entire party by auto to the Bois 
de Vincennes, where a special review was held of the "Composite Regiment" 
made up of special companies from the combat divisions of the American 
Army of Occupation in Germany. 

The French pcuple had also been invited to the review, and this regiment 
which had already thrilled London and Paris at their Peace Celebrations by their 
splendid appearance and magnificent marching, were tendered a great ovation 
It was likewise General Pershing's day, for he was wildly acclaimed by the French. 

Reading from left to right — Hcdin, Universal Service ; Warnick L. Thompson. 
Universal Service; Florence O'Neill, Pittsburgh Dispatch; Henry G. Wales, Chi- 
cago Tribune; Mrs. Helen J. Kirtland, Leslie's Weekly; Mrs. Wilson, Baltimore 
News; Fred Bcnham, New York World; General Pershing; Charles A. Selden. 
New York Times; Charles Thompson, Associated Press; Carlisle MacDonald, 
New York Herald, Mrs. Lloyd Allen; Miss Catherine Groth, Secretary Press 
Department, American Peace Commission. 



situation. You see I have just returned 
from a situation 'over there.' " 

After being a*krd what particular situ- 
ation he meant. General Pershing said 
that he had not the time to go into a 
general discussion of European affairs, 
and that his work "was purely on the 
military side." 

When ha was asked what he thought 
of the American doughboy. General 
Pershing's eyes flashed ami he hit the 
table with his fist : 

"He is the finest soldier in the world. 
It didn't lake Europe long to find it out." 



New Owner and Title in Bedford 

HrpFuaD. Id., Sept. 8. — James M. 
Fierce, publisher of the Iowa Home- 
stead • Hrs Mi lines, has purchased the 
Bedford Times- Republican and has 
chamii-d its name to the Bedford 
Record. 



"Salesmanship" Monthly Topic 

Dts Momns, la. Sept. 9.— The Ad- 
vcrtisitiK Club will have one program 
each month hereafter on the subject of 
"Sah smanship," under the direction of 
Vice-President Aram. 



Fairbanks Estate Controls 
Indianapolis News 

Former Vice-President Had Throe-fourths 
Intereat In That Newspaper at Time 
of Hia Death 



Indianapolis, Ind., Sept. 10. — Supple- 
mental inventories filed in the probate 
court by the executors of the estate of 
the late Charles W. Fairbanks, former 
Vice-President of the United States, dis- 
close the fact, hitherto unknown even to 
heads of departments in the office of 
the Indianapolis News, that Mr. Fair- 
banks at the time of his death had a 
three-fourths interest in that newspaper. 
This is now part of the Fairbanks estate 

The News properly includes a one- 
half interest in the Griffith building, for- 
merly occupied by the newspaper, and 
the present mechanical building, which is 
separate from the business building, and 
is inventoried at $2,000,000. The three- 
fourth interest of the Fairbanks estate 
represents, therefore, a valuation of 
SI. 500,000. 

When the founder of the paper, John 
H. Hollidar, sold the controlling inter- 
est to the late Major W. J. Richards and 
associates, Mr. Fairbanks, at the instance 
of Major Richards, became one of the 
associates. He retained his interest as 
an investment later at the time of the 
sale in 1899 by Major Richards to Dele- 
van Smith and Charles R. Williams, but 
took no part in the conduct of the prop- 
erty and had no voice in the manage- 
ment. 

Subsequently, Mr. Smith bought out 
Mr. Williams and purchased the interest 
of Mr. Fairbanks, the latter resening 
the right of repurchase. The repurchase 
had been negotiated just prior to Mr 
Fairbanks' death, which interrupted the 
processes nf reorganization. 

"Letters received from Mr. Smith, who 
has been ill for a long time, indicate 
that agreements have been reached on a 
friendly business and that it is the de- 
sire of all concerned that he remain in 
control of the paper," said Hitton C, 
Brown, general manager of the News, ta 
the correspondent for Editor and Put- 
LtSHEit. "There is to be no change ia 
management or policy." 



FRENCH WELCOME VANDERBILT 



Paris Figaro Comments Editorially oa 
Cornelius, Jr., Entering Journalism 

Pa«is. Sept. H)— The French press 
has shown much interest in the newt 
that Cornelius Vandcrbirt, Jr., is now a 
reporter on the New York Herald. 
The Figaro says: 

"Cornelius V'anderbilt, Jr., one of the 
wealthiest young Americans, has en- 
tered the career of journalism as a re- 
porter on the Herald. What attracted 
him was the alert spirit, initiative and 
derision he observed in former newspa- 
per men during his war service ia 
France. 

"Obviously there was before him the 
example of Clcmcnceau, Pichon and 
Tardiru. But all rules arc not without 
exceptions, nor do we wish to conceal 
from young V'anderbilt that rarely ire 
fortunes made by reporters. In any 
event we predict for our young confrere 
a brilliant future." 



Grimes Sella to Melcher 

Dts Moines, Ia, Sept. 7.— P. T. 
Grimes, editor and publisher of the 
Davis County (la.) Republican, has dis- 
posed of the plant to Carl Melcher. 
Mr. Grimes was connected with the Re- 
publican fur more than thirteen years- 
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ROBBLNS MADE EDITOR 
OF ST. LOUIS TMES 

S. K. Standard Become* Managing Editor 
and Manus McFaddea Newt Editor in 
Appoiniuienu which Take Effect 
on September 13 



NrWM'WI I! WnHKKKS \T WoKk 



St. Louis, Mo., Sept. 10. — Henry 1*. 
Rabbins will be in charge of the edi- 
torial page o( the Time*, effective Sep- 
tember 15. 

Mr. Koblnns has been an editorial 
writer on the Globe-Democrat (or the 
last six years, lie is a native of Mis- 
souri, but was reared in Kansas, being 
educated in the public schools of that 
state and at Baker University and 
Southwestern College, whence he *a> 
graduated at an A. B. in 1897. After 
It .iv. rig college he started a newspaper 
at Mexico. Mo. He went to McAlester, 
I. T., where he was admitted to the bar 
and practiced for a time. He has done 
every kind of newspaper work on coun- 
try weeklies and dailies in Kansas. Mis- 
souri and Oklahoma, and has had mrt 
ropolitan experience in Kansas City and 
St. Louis. 

S. K. Standard, who has been con- 
nected with various St. Louis newspa- 
pers since 1912, and more recently city 
editor of the Star, has been made man- 
aging editor of the Times, succeeding 
K. A. Walsh, who has become connected 
with the good roads work of the Auto- 
mobile Club of St. Louis. Mr. Standard 
conducted a daily newspaper at Ouquoin, 
111., before coming to St. Louis, 

Manus MrFaddcn, formerly with the 
Chicago American, and lately with the 
Post-Dispatch, has been made news edi- 
tor of the Times. During the war he 
was connected with the Great Lakes 
Bulletin. J R. Williams, formerly oi 
the Post-Dispatch, is political writer for 
the Times, and F.dward Logan, well 
known in Buffalo and St. Louis, is on 
the copy desk. 



HKKSHEY JOINS GLOBE AGENCY 



Will Have Charge of New Office* in 
New York 

The Globe Advertising Agency, of 
South Norwalk. Conn., has opened 
offices at 25 West 42nd street, New 
York. The Nnr- 
walk office will 
-till continue 
under the man- 
a g e m e n t nf 
Thomas H 
Canty. Jr. II. 
II Hershey. 
former advertis- 
ing manager of 
the Per una 
Company, has 
charge of the 
New York of- 
fice; associated 
H. B. HMtll Wlth him j, R . 

J. Duffy, form- 
erly of the Bridgeport Screw Com- 
pany. Officers of the Globe Agency 
are: J. J. Cavanaugh, president; T. 
C. Cavanaugh, vice-president; R. J. 
Duffy, secretary; T. H. Canty, Jr., 
treasurer. 




Leaves Property to Newspaper 

Quinc*. III., Sept 9.— For many years 
agent and correspondent for the Jour- 
nal at the Soldiers and Sailors' Home. 
Godfrey Lorffier, veteran of the Civil 
War. left his property, valued at about 
$6D0. to the Journal, First. Mr. Loeffler 
provided that all funeral expenses be 
paid. Mr. l-ocfflcr died the latter part 
pi August. 
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BOOST ALASKA PULP WOOD 



E. W. PARSONS 




EL'GF.XE W. PARSONS, advertising manager of the Chicago Tribune, is 
another of the comparatively few one-job men notable in the newspaper 
profession today, and the work he has done during the past fifteen years 
justifies one in the belief that the Tribune will see that he continues the 
singularity of his chosen life-work. Already he has gone far, considering 
the span of his years. 

Horn in Cory. Pa, in 1884. he was educated in the public schools of 
Detroit, Mich., and completed his high school and collegiate training at 
Lewis Institute, Chicago, graduating with the class of l'*M He went to work 
almost immediately as a want-ad clerk in the classified advertising depart 
mcnt of the Chicago Tribune, shortly undertaking classified solicitation on 
the street, under Harrison M. Parker. That was the beginning of a career 
which has carried him through every branch of the advertising department 
of the paper. 

His subsequent transfer to the display advertising department placed 
him first in the financial held: then the automobile end ami general solicita- 
tion, until he was appointed Western representative in 1908. He was made 
advertising manager two years later and has held that position with marked 
credit ever since. 

Mr Parsons was married in 1906 to Miss Hard M. Mettler of Chicago. 
They have two children, both girls. He is an active member of the Chicago 
Athletic Association, the South Shore Country and the Chicago Advertising 
Clubs, and is secretary-treasurer of the National Newspaper Advertising 
Managers' Association. 

I hiring K. W. Parson*' term of office, pronounced upward development 
has been effected in the Chicago Tribune's advertising department. To him 
belongs the credit for the organization of the Tribune's now nationally- 
celebrated and nearly unique business research and advertising promotion 
department, simplifying the selling problems for staff solicitors and affording a 
detailed, comprehensive purchasing service to advertisers and prospective 
advertisers such as would have been dubbed chimerical prior to its estab- 
lishment Mr. Parson* foundrd this department while he was Western 
representative for the Tribune and many of its outstanding and less, com- 
plicated features have since been adopted and put to practical use by other 
newspapers from coast to coast. Fundamentally the idea was to establish a defi- 
nite advertising plan for the advertising and promotion of his own (i. e., 
the Chicago) market as a unit and that end has been accomplished superla- 
tively well, in a way that has been of supplemental benefit to all Chicago 
publications, not merely the Tribune, which it was intended primarily to 
serve It is estimated that the Chicago Tribune will have spent by this Fall 
$15U,<KHI exclusively for advertising the Chicago market's buying poten- 
tialities. 

The Book of Facts— an annual publication of the Tribune — was first 
written and compiled under the direction of Mr. Parsons in 1913. It is by 
alt odds the most comprehensive statement of Chicago buying possibilities 
ever collected and represents the nucleus of the business promotion idea 
The book has increased in size annually until the present (919 edition runs 



Seattle Commercial Body Opens Cam- 
paign for Territory's Development 

Seattle, Sept. 10.— Alaska in the near 
future will become one of the greatest 
paper producing centers in the world, 
according to the predictions of the Seat- 
tle Chamber of Commerce and Commer- 
cial Club. 

Timber in Alaska is much more suit- 
able for pulp and paper than for saw 
timber. 

56 pages of small type, maps and care- 
fully prepared charts. 

Statistics thus compiled and put to 
practical application by Tribune adver- 
tising solicitors have vastly simplified 
their selling problems and enabled them 
to render a genuine service to every 
prospective advertiser with whom they 
enter into consultation. Under the the- 
ory thus presented they now are en- 
abled actually to merchandise every piece 
of copy and campaign they sell, not 
merely solicit ads in the old, conven- 
tional fashion. This naturally has led 
to the evolution of the Tribune's adver- 
tising department into 12 subdivisions, 
each highly and even technically spe- 
cialized for the work peculiarly inrum- 
bent upon it. Each solicitor is trained 
as an expert trade advisor in one or 
another special field, and his fundamen- 
tal work is first determining the pros- 
pective advertiser's own selling prob- 
lems and then fitting the Tribune's 
selling service possibilities to them. 

These sub-departments are divided as 
follows: (1) Local stores, (2) financial, 
(3) movies and amusements, (4) pas- 
senger automobiles, (5) trucks, trac- 
tor* and accessories, (6) western na- 
tional advertising, (7) eastern national 
advertising, (8) retort and school bu- 
reau, with which is included hotels, rail- 
roads and steamship advertising, (9) 
want ads. (10) business research and 
general publicity. (It) copy and art 
department, and (12) special advertis- 
ing, which comprehends local "spe- 
cials," the business end of the Trib- 
une's Paris edition and that of the 
New York Illustrated Daily News. 

Intensive Service 

It also has been Mr. Parsons' idea 
for these various sub-division* of the 
advertising department to still fur- 
ther intensify the informative ad- 
visory service they offer with the 
periodic issuance of numerous book- 
lets, every item in which i* to be 
taken as authoritative by business 
men in those fields. These booklets 
— all beautifully printed and most 
elaborately and expensively covered 
and illustrated — arc sent on publica- 
tion to all reputable advertising 
agencies and a preferred list of regu- 
lar advertisers. The remainder of 
each addition are advertised by the 
Tribuue in the advertising trade 
journals. The most recent issuances 
of this sort by the Tribune compre- 
hend What's Behind the Want Ad? 
(a thorough analysis of classified ad- 
vertising); Pictorial Persuasion (how 
to use rotogravure advertising, one of 
the most sumptuous publications of 
its kind ever issued in America); Mo- 
tor Track* in Chicago Territory; 
Farm Tractors in Chicago Territory; 
Why Is an Auto Editor? (the Tribune) 
stand on the free publicity evil); 
Time to Come Out (Summer and 
Winter resort advertising); Prospec- 
tive Pupils (school advertising); Trust 
Plan for Farm Land and Real Estate 
Advertisers: Code of Censorship for 
Financial Advertising (the Tribune 
Blue-Sky Law). Still others are in 
preparation. 
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SCORES '* BOLSHEVIK'' 
NEWSPAPERS 



Montana Stale Preaa Association Passes 
Resolutions at Annual Convention 
Denouncing Seditious Press — 
Independent Paper Hill 



BOOK SHOWS WHAT AMERICAN PRESS 
THINKS OF GENERAL PERSHING 



'Unity" la His Appeal for 
Christian Science Press 



(Ry TeLacaArtO 
Great Falls, Mont., Sept. 6. — In dis- 
cussing recent legislation in North Da- 
kota obtained by the Non-Partisan 
League, under which that organization 
controls all the state and county print- 
in;, and which already has resulted in 
putting thirty-three newspapers out oi 
husinrss, F, E. Packard, assistant at- 
torney general of North Dakota, warned 
delegates to Die annual convention here 
of the Montana Slate Press Association 
to prevent similar legislation in Mon- 
tana. 

In a talk on "Loyalty of the Montana 
Press.'' J. M. Kennedy of the Libby 
Times denounced several Montana 
newspapers, which he accused of sedi- 
tious and Bolshevik tendencies. Reso- 
lulioiis were passed denouncing them. 

J. L. Dobcll of the Unite Miner spoke 
upon "Chances for a Montana Paper 
Mill" and announced that a plan to build 
an independent mill was being consid- 
ered favorably by financiers. 

Entertainment provided by the citizens 
of Great Falls included a banquet, a bas- 
ket picnic at the Rainbow Kails, a dance, 
and sightseeing automobile tours. 

When the visitors called for iheir bills 
at the Rainbow Hotel, they were in- 
formed that the local entertainment com- 
■itlfa had paid them. 

NEW 5S-TON NEWS PRINT MILL 



Maniatique Pulp 4 Paper Company Ex- 
pecta Operation by March 

M s mm :■••. >. Mich.. Sept. 10. — Rome 
G. Brown, president of the Manistique 
Pulp 8; Paper Company, announces that 
financial arrangements have been made 
whereby this company would start work 
immediately on the construction of a 
news print paper mill to operate in con- 
nection with the pulp mill here. The 
new mill and machinery are to cost 
fOOO.OOO and it will have a capacity of 
55 tors of news print paper per day. 
Mr. I.rnwn expects the mill will be Tun- 
ing full capacity by March, 1920. 

It is expected that the mill will supply 
paper for a Minneapolis daily and pos- 
sibly for a St. Paul paper. At the pres- 
ent price of news print the annual out- 
put of the paper mill will he worth over 
$1,500,000. 



2%-Year Contract in Baltimore 

Baltimore, Md., Sept. 5.— After a 
three weeks" conference between repre- 
sentatives of the Baltimore Typographi- 
cal I'nion and the newspaper publishers 
of the city, an agreement that is satis- 
factory to all concerned has been signed 
for die next two and one-half years. 
The contract will end on Jan. 1, 1922. 

Chicago Meeting Portponed 

(By T«iaci»"0 
Our «<io, Sept. 8— The meeting of the 
Chicago Newspaper Representatives As- 
•.nciatinii. which »i> to have been held 
here today to consider the opening of an 
office here by the Advertising Bureau 
of the A. N. P. A., was postponed. 



Spoke at Cotton Meeting 

Walter B. Brown, associate editor of 
ihe New York Commercial, was one of 
the speakers at the conference of the 
American Cotton Association in New 
Orleans on Tuesday. His subject was 
"Cotton and Prosperity." 




Mrs. Eddy Narer Desired Publicity Com- 
pany to lie Separated from the 
Mother Church, Says Counsel 



Pholot by C«rh'i. 

Miss Helen C. Schermerhorn, Daughter of the IVu.ishrr or the Detroit 
Times, Finishing the Great Scr m-book With Stories or General 
Persuing'* Arrival Home. 

ONF. of the favorite stories of James Schermerhorn, editor and 
publisher of the Detroit Times, has to do with the presentation 
of a silver axe to a faithful lire chief of a mid-we tent city. 
The axe had been purchased with money obtained by public collec- 
tion and the Chief was well aware 
of what was going on. Neverthe- 
less a great public reception was 
arranged. The Mayor rehearsed 
his presentation speech for a 
week and believed himself to be 
letter perfect. 

The night of the big event, 
the largest auditorium in the city 
was tilled with admiring friends 
of the Chief and the Mayor. 
Named by the chairman each 
stepped to the front of the plat- 
form, the Mayor with axe in hi* 
band. When the cheering had 
subsided the Mayor held forth the 
axe, stammered for a moment and 
then suddenly realized he had for- 
gotten his speech. 

"Here's the axe, Jim," he ex- 
claimed, thrusting the gift into the 
hand* if the Fire Chief. 

"Hell!" Is that the axe," re- T IM H.c, SotAraotnc Which Was Pre- 
plied Jim. as he turned it over. senteh to Cunkru Pershing. 

That was the end of the speech 
making. 

Something similar happened in New York this week and Mr. 
Schermerhorn has a greater appreciation of that story now than 
ever. 

He has quite a reputation as a public speaker and he had many 
things in mind that he was going to say this week on the occasion 
of the presentation of a great scrapbook, containing most of the 
things that the American press has said about General Pershing 
during the last two years, to the General. 

When Mr. Schermerhorn met General Pershing face to face, 
however, and handed over the book the speech making was cut to a 
very few words, and then the two walked over in a comer, alone, and 
talked very confidentially. It was later hinted that their conversa- 
tion had to do with things that happened the last time they met. 
That was 34 years ago at West Point when Mr. Schernterhortt was 
a plebe and General Pershing was a first classman. Mr. Schermer- 
horn says he has forgiven General Pershing for everything that he 
done to him in those days. 




(SV TKLBOBAPH.) 

Hos t.iv, Sept. '.> — Formei t iavt i rn< 
John L. Bates, counsel for the directors 
of the Mother Church, resuming his finai 
argument today before Judge Frederic 
Dodge, as master of the Supreme Court 
on the bill brought by the Christian Sci- 
ence Publishing Company against the 
directors, to enjoin the latter from in- 
terfering with the affairs of the former, 
quoted Judge Hanna as saying Mrs 
Eddy intended to keep the publishing 
society under the control of the first 
members and directors of the Moihrr 
Church. He said that Mrs. Eddy be- 
lieved in unity, and it was impossible 
to conceive of her intending to have 
the publishing company separated from 
the Mother Church. 

An attempt made on Monday to intro- 
dttcr a new phase to the legal battle be- 
ing waged between the trustees and the 
directors, was frustrated when Judge 
I.oring of the Supreme Court denied 
with prejudice a motion by Sherman L 
Whipple, counsel for the trustees, ; that 
Judge Frederic Dodge be allowed to re- 
ceive a brief from former V. S. Senator 
J. D. Works of California in which 
the latter wished to express the ideas of 
the body of Christian Science Church 
goers. Claiming that these ideas differ 
from the views of the trustees or the 
directors. 

Attorney Bates told the court that 
Senator Works was only one of 100,000 
members of the Mother Church and only 
one of 1 ,000.000 members of the branch 
churches and that he, as counsel for the 
directors, failed to understand why Mr. 
Works should be permitted to try to 
express the views of the great number 
of Christian Scientists. 



Priee Railed in Springfield, Ohio 

SrRiNcruslD. Ohio, Sept. 7.— The Sun 
has increased its Sunday price from two 
to five cents and added a 12-page maga- 
zine feature section and a four-page 
comic. For many years it has issued a 
32-pagc Sunday edition at two cents 
On September 11 the Sun will observe 
its 25lh anniversary. It was started a> 
a co-operative proposition by union 
printers. Georgr Y. Sheridan now i» 
thr publishers. 



Located War Cross Winner 

lloi-STON. Tex, Sept. 9. — A story re- 
cently run in the Houston Post was 
the means of locating Lieut. G. G 
Howard for whom a British War 
Cross was being held by Col. Joseph 
Gohn. commanding the Houston re- 
cruiting station. A letter was receive! 
advising Cot. Gohn that Lieut. How- 
ard was in Albuquerque, N. M. 



The Great Scrap Book is one of the 
most complete works of the kind ever 
done. It is bound in khaki calf skin 
and contains two hundred pages of pic- 
tures, stories and tributes to the great 
American general clipped from the press 
of the country from 1917 to 1919. Prac- 
tically every newspaper in the counts- 
is represented within its pages, all arr 
given credit. The actual work of listing 
the material and arranging it in the book 
was done by Miss Helen Srhermer- 
horn, daughter of Mr. Schermerhorn. 

In all, it is a great tribute from the 
American press to a great Americ 



i great American. 
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Standardized Rate C ards Are Urg ed in British Field 

Display Advertising Is tsed Successfully to Settle Strikes aud Sell Airplane Linen 
By HERBERT C RIDOl T, London Editor, Editor * Publisher 



TIIK most recent application of 
paid advertising in British news- 
papers is in connection with the 
strikes that arise every five minuter 
or so out of the unrest (which resem- 
bles here much what Ogden Armour 
described for the United States as a 
nation "on an extravagant drunk"). 

In two or three direction* of tale 
employers have put their case in this 
way to the public, the latest and most 
successful instance being that of the 
dispute in the furnishing trades, when 
the Birmingham Center of the Na- 
tional Federation of Furniture Manu- 
facturers placed a statement of their 
position in the dispute in the adver- 
tising columns of the county news- 
papers. 

In the Birmingham Daily I'ost. the 
advertisement occupied half a double 
column, and it set forth in plain, 
straight language the employers' 
view* on the dispute It opened with 
a definite assertion that the Federa- 
tion, realising their position as serv- 
ant, of. the public, had been "com- 
pelled most reluctantly to lock out 
•heir trades union operative* as a 
protest against reactionary and profit- 
eering methods of cerlaiu of the trades 
union leaders." 

Each point in proof of this asser- 
tion was arrayed in definite terms, 
one stating that the employers "were 
faced with a demand that all forms 
of payment by result shall be done 
away with. This means in the net 
result that work would be done at a 
pare regulated to that of the slowest 
man in each shop." 

The final note of the appeal was in- 
teresting as evidencing a confidence 
in their case, and a belief that public- 
ity would assist in achieving the de- 
sired result: it said that the employers 
'' . . place their case fearlessly 
before the public, whose judgment in 
the end is the deciding factor, asking 
for the moral support of each and 
everyone who i- a lover of fair pliv 
and who will not willingly sre the 
middle class and the working man 
plundered." It should be added that 
no reply was forthcoming f'r.iu the 
union challenged 



British Publishers as Advertisers 

THf (MAS II MOORE'S condem- 
nation at the Southern publish- 
ers' convention of the publishers of 
daily newspapers as "the poorest ad- 
vertisers to-day" might almost be ap 
pl ed generally to British publishers 
With the exception of a few dourdity 
supporters, the British trade press 
that is championing the cause of ad- 
vertising ond achieving little wonder 
in its way is very scantily assi-tcd in 
its work by advertising support In 
a previous letter ! referred to the 
panicky and poor quality of publish- 
ers' mail solicitation efforts, and this 
ami their failure to .-.dvertisc in their 
trade newspapers suggests a lack of 
confidence in the value of advertising 
that is strangely at variance with the 



fact that they themselves live at the 
receipt oi advertising. 

When it comes to advertising news- 
papers in either newspapers there is 
a marked distinction, at least so far 
as London is concerned, for week by 
week erne sees the morning and eve- 
ning papers on Fridays and Saturdays 
made excellent use of hy the Sunday 
papers boosting their special features. 
The Daily Mirror and the Daily 
Sketch, our two picture papers, are 
frequent users of large spaces to an- 
nounce special issues, and latterly 
some of the country papers, includ- 
ing the Glasgow Daily Record, the 



one day and tins turned out to con- 
tain some two hundred standardised 
rate cards of that number of publica- 
tions It was by no means complete, 
of course, but moderately represen- 
tative and formed a useful guide to 
many advertisers But it was never 
kept up to date by ihc mysterious 
sender, with the result that by degrees 
the information it gave became un- 
reliable and the index had to be dis- 
carded. 

To-day. there is urgent need for a 
standardised rate card for British pub- 
lications both for advertisers who are 
resuming their activities in greater 



British Newspaper Makers Arrange 

Details 



Interchange 



By HERBERT C. RIDOUT 



sI'tCIAL CABLE in.M'AlCH- 

L ON" DON*. England, Sept. 9. — The special committee oi the 
Urittsh Newspaper I 'ropric tors Association headed by Sir 
(icorgc Kiddell of News oi the World and seven teen other 
of the leading journalists of th e country, today completed its 
report on the suhject of interchange of editors with America 
ami recommends individual action m the matter 

It has hern decided, according to Ralph I) Itlumenfeld of 
the London Express father of thr movement, that the matter 
is one for individual determination. A number of British pro- 
prietors announce that they are already arranging the details 
lor editorial interchange with American newspapers. 

Mr HHimcnfeld says that his representative will leave for 
the United States within a fortnight to arrange to carry out the 
movement with one or more American newspapers. 

Lord Uurnham. confident of the international good that will 
result from such action, is also arranging to send his repre- 
sentative to the United States within the next few weeks. 



The question of interchange of editors between England 
uml the I'tiiled Stales as a mcati» to lj Her international feeling 
was first advocated in a special article hy Ralph 1). Blnmcnfeld 
appearing in the Victory Number of KkitoK & Pi m.tsfiku on 
Mav 22 Since then this paper has published the opinions of 
mativ American newspaper editors} an ,| puhtisbers in which the 
subject was dealt with from every angle and was generally 
endorsed. 



l.eed. Mercury, and the Irish Independ- 
ent have advertised themselves in the 
Louden newspapers. 

Perhaps the best exponents of ad- 
vertising for newspapers are the 
Amalgamated Press, who periodically 
use b<g spaces tot their publications 
in turn, and who never lauuclt a new 
periodical without a voluminous news- 
paper campaign. The results are seen 
in the phcn"iv.cHal circulations qtiKkly 
attained by Amalgamated Press is- 
sues 



Standard Hate Cards Wanted 



s 



OMi. 



'.here was a inove- 



;in|i/etl ail*, ert isenietit l.ile eards for 
British '■' ;.ii".r-. \dverti-,rs re- 
ceived i mysterious package by mail 



numbers am] as a means of practical 
propaganda among new advertisers. 

It s,enis to be overlooked lhat defi- 
nite figures and data relating to ad- 
vertising media should be made as 
e.isy i,f access as possible rather than 
as difficult as possible. The mole ac- 
cessible such information is the more 
likely is adver lisitm to expand. 

And it ;s not an c.isy task to secure 
such information at present from 
British publishers as a whole. Your 
London editor had creation less than 
tw., in .iitfis il-o lo secure specimen 
o-pies and ad', ertisjng rates from 
[Stilish publishers as part ot a service 
it-: Miter and Publisher in I lis.- in- 
tetests of an American advertiser. 
Out of a dozen approached, six very 
promptly responded. Three others 
t-»-k over a week to furnish what 



was required, two of the remaining 
three had to be asked again, and one 
never replied at all. 

What is required is action by one 
of the established newspaper organi- 
zations -the Newspaper Proprietors 
Association, the Newspaper Society, 
or the Association of Advertisement 
Managers— to receive from publishers 
a supply of cards of an agreed sine 
hearing all information relating tu 
their publications, based on an ap- 
proved schedule, the Association un- 
dertaking, as a service to advertisers 
on behalf of its members, the collec- 
tion and arrangement of the cards. 

They should be boxed in conveni- 
ent form and the Association should 
undertake the distribution of the com- 
plete index to all advertisers and ad- 
vertising agents, and hold spare sets 
at the disposal of all enquirers. At 
yearly intervals, the index should be 
brought up to date, cards represent- 
ing new media aud notifications as to 
discontinued publications being circu- 
lated as and when required. 

For one thing alone, while Amer- 
ican advertisers and advertising agents 
are so freely discussing the use of ad- 
vertising to open up the British mar- 
ket such an index would be invaluable. 
Rut most of all, the circulation of a 
mass of reliable data of this charac- 
ter would afford an appreciable im- 
petus to new home advertising 

K inn's Honors to Newspaper Notables 

T H E long-deferred list of King's 
* Birthday Honors, delayed by rea- 
son of the Prune Minister's work at 
the Peace Conference, was issued 
this week and contains three names 
of interest to newspaper and adver- 
tising circles. One is Sir Edward 
Kussell, raised to the peerage ami 
created as a baron, who is a doyen 
of the British press, having been editor 
of the Liverpool Daily Post since 
1869 and being 85 years of age. 

Another is Mr. George 1-enwirk. J. 
P.. who becomes Sir George Fenwick, 
and is the founder and for over thirty 
years the director of the New Zealand 
Press Nssociation in London. 

The third is Colonel Hall Walker. 
M.P , who is raised to the peerage and 
becomes a baron lie is the head of 
the brewery firm of Peter Walker &- 
Sons, who have been large advertis- 
ers of a lager beer identified with a 
ouaint little figure known as "Little 
Peter." 

The advertising caused unusual in- 
terest at its beginning, because it was 
the first to he based upon a weeklv 
serie- of topical cartoons having a 
news interest as well as an advertis- 
ing value 



Government Proposal for Weekly Review 
*TpllE Government announced last 
* week that it proposed to i-sue 
a Weekly Review nf the Foreign 
Press" and to employ ,. er a hundred 
experts to prepare it. This is pre- 
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N. Y. UNIONS REFUSE 
$5 WAGE INCREASE 

Notify Employing Printer* They Stand 
by Original Demand* for $14 Km — 
inn) It-Hour Week. Beginning 
Onober 1— Won't Arbitrate 



"Waking same comparisons a* in case A SUNDAY BIRMINGHAM LEDGER fit^lJjuj-g NeW8 Purchased 

of Chicago, each $100 worth of labor in 



Citing as a precedent the sclf-an- 
nu'.inced willingness of New York City 
newspaper printers in arbitration pro- 
ceedings last April to "help carry part 
of the burden caused by the war" by 
making a "modest demand" for 90 per 
cent increase in wages — $9— the Associa- 
tion of Employing Printers of the city 
has offered to pay the union employes in 
its commercial shops $5 a week more, 
insiead of the $14 increase they have 
demanded. 

Twelve unions are represented in the 
negotiations and these, through their 
representatives, have flatly rejected this 
offer, and likewise have refused to arbi- 
trate the question of a 44-hour week— 
another of their demands— or to con- 
sider arbitration agreements in future 
CM! tract! unless the 44-hour week is 
conceded. They also stand by their 
original demand for double and triple 
time for overtime. 

I <■*> Strike Assessment 

The unions have set October I as the 
date when these demands shall go into 
effect in all the bonk and job shops of 
the Association of Employing Printers 
of New York City. While discouraging 
the hope that they will moderate their 
demands they have agreed to another 
conference will) representatives of the 
association on September 19. 

Since the first conference last Wednes- 
day the members of several of the 
unions have held special meetings, rati- 
fied, unanimously, their original demands 
in full, and have levied assessments on 
themselves of as much as ten per cent 
of their earnings as a fund to be used 
in case of a strike. The employing 
printers recognize that the situation is 
critical and are particularly interested in 
finding out what stand will be taken by 
the trade papers they serve if the unions 
refu«* to recede from their present 
stand. 

"Are you willing to suspend publica- 
tion for several months ur indefinitely 
in order to help us fight the obviously 
unreasonable demands of the unions?" 
is, in substance, the question they would 
like to have answered by the local trade 
paper publishers, hut no concerted ex- 
pression of opinion has been obtained 
from the latter. 

Trade Papers Affected 

If the employing printers yield to the 
demands of the union it is estimated that 
the increase in cost of publication to 
trade papers, when present contracts ex- 
pire, exclusive of paper cost, will be 
about 66 2/3 per cent. 

"The employing printers arc not 
worried over the situation," said I.eon 
House, presideni of Typographical Union 
No. d and spokesman for the Allied 
Printing Trades Unions. "They know 
that if they are obliged to grant the 
increase in wages a«ked by the unions 
they can pass the hnvk to their cus- 
tomers." 

In a printed statement of their posi- 
tion, the employing printers say: 

A Comparison of Toils 

" \ssuming the increase in scale paid 
hard compositors to be representative of 
the |il rrraW jW increasr in cost of labor, 
it will cost $144 70 in htonf to do in New 
York what it costs $10000 to do in Chi- 
raoo— if the wage scales asked for by the 
unions together with the 44-hour week 
arc put into effect. 



the twelve litis] | would cust in New 
York $168.50. 

"From the standpoint of practical and 
reasonable business considerations, cer- 
tainly the union must recognize, unless it 
is simply a matter with them of force, 
irrespective of consequences, that these 
facts must be considered. 

-Why Not Arbitrate?" 

"Certainty it is reasonable to insist 
that the unions, if sincere in their desire 
to use an appeal to reason rather than a 
resort to force, should recognize the 
fundamental necessity of having estab- 
lished conciliation and arbitration ma- 
chinery to deal with controversial 
issues. If the war has made any lesson 



New Edition Will Be Started en Oeotbcr 
5 by R. C. Hiden 

Uikmingham. Ala.. Sept. 9.— Alter 
twrnty-lhrrc years in the daily field, the 
Ltsfeer will issue its first Sunday edi- 
tion October 5. The Ledger also an- 
nounces thai it will give a voluntarily 
10 per cent flat salary raise to alt men 
employed in the editorial depariment. 

The Sunday Ledger will carry the 
full leased wire report of the United 
Press, along with another wire service; 
the service of the Newspaper Enterprise 
Association; four full pages of colored 
ramies, and a magazine section. Rob- 
ert (1. Hiden is editor and publisher of 
the Ledger. 



WHEN THE RED CROSS "PAPER TRAIN" 
ARRIVED AT THE FRONT 




AMERICAN RED CROSS DELIVERING NEWSPAPERS FROM HOME 

ON THE FRONT LINES— NOTE THE SATISFIED SMILES. 
KTO matter where he goes, the greatest weakness of the American vaca- 
IN tionift iis his daily newspaper, even men away on business demand the 
home-town newspaper, so it is not any wonder that the first demand of the 
average man in khaki uniform, with a dug-out for his home and "cooties" 
for his bed fellows, should have a craving for the news that he would 
willingly walk through shell-tire to satisfy. 

Also let it be understood here there was no favorite news among the men 
of the American army. The papers that went to them were the best read of 
any newspapers that have been distributed in the history of journalism— not 
once but many times. Every brow-beaten copy reader in the country, every 
cub reporter and every country correspondent and even "An Old Subscriber" 
would have swelled up with pride if he could have but watched the doughboy 
read his thought gems. 

Every piece of news and advertisement appearing in the papers that 
reached the front took on all the importance of a presidential election at 
home. Tobacco, newspapers and hot chocolate were the great reserve forces 
of the army that kept up morale. The reports of Col. Harvey D. Gibson, 
formerly Red Cross Commissioner to France, are replete with gripping 
accounts »f how Red Cross contrived to "deliver the papers on time." 



by James J. Devine 

Leaves Clarksburg, W. Va„ After Twelve 
Years' Association with Telegram - 
Given a Rousing Send -Off 



f 



JsMRS I. DCVIMK 



Cla*ksii"*g, W. Va, Sept 9.— Jamei 
J. Devine. treasurer and general mana- 
ger of the Clarksburg Telegram Com- 
pany, has acquired the entire capital 
stock of the 
Daily News 
Company, of 
Fitchburg, Mass., 
a $60,000 Massa- 
chusetts corpora- 
tion publishing 
the Eveuing 
News. 

The announce- 
ment of the in- 
tention of Mr. 
Devine to leave 
Clarksburg 
caused many ex- 
pressions of re- 
gret among Ihe business men and othrr- 
of the city, as he has been active in a" 
business and civic enterprises here dur- 
ing the last ten years. He is a member 
of the Clarksburg Chamber of Com- 
merce, the mercantile board, the Central 
West Virginia Association of Credit 
Men, the Clarksburg Rotary Club, the 
Elks and the Knights of Columbus 
lodges, and has been active in the work 
of these organizations. 

In his 12 years with the Telegrars 
Company. Mr. Devine helped to make 
it one of the best and most influential 
journals in the state. 

Just prior to Mr. Devine's departure 
from Clarksburg. 42 employes of the 
Telegram attended a banquet, which wis 
given by the company to wish him well 
in his new business venture. In the 
course of the evening Mr. Devine was 
presented with a handsome gold watch 
and fine traveling bag. gifts of the stock- 
holders and employes, respectively. 

Resides being a farewell banquet for 
Mr. and Mrs Devine, ihe affair also was 
a "get acquainted" meeting of stockhold- 
ers and employes, the first of its kind 
ever held by the company, and so fruit- 
ful was it considered that V. L. High- 
land, a large stockholder in the com- 
pany, who presided as loastmaster. an- 
nounced that the lianquet of stockhold- 
ers and employes would be made M 
annual affair. 



C. P. A. AGAIN POSTPONES MEET 



plain it is that of the necessity of having 
machinery for the settlement of contro- 
versies through conference and an im- 
partial consideration of the facts, using 
the resort to force only as the very last 
measure when ihe rational process fails. 
Is the implied threat lu use force to gain 
the 44-hour week when the representa- 
tives of both groups in the industry are 
endeavoring to meet the issue fairly and 
reasonably on a national basis quite in 
keeping with ihe spirit of the hoped for 
new order which has expressed its dis- 
approval in no uncertain terms of the 
philosophy that might makes right? 

"Employing printers desire to make an 
arbitration agreement a condition pre- 
cedent to the entering into of any con- 
tracts and to emphasize the importance 
of having snrh arbitration agreements 
expire on different dates from the con- 
tracts sn that the machinery for dealing 
with controversial issue will be avail- 
able at all times." 



SEATTLE JOB PRINTERS QUIT 

Four Hundred Strike! — Newspapers Not 
Affected— Bookbinders Out 

Seattle, Sepi. 7.— Nearly 44)0 press- 
men, press feeders and lsookbinders in 
the job printing establishments of 
Seattle went out on strike this week for 
increased wages and shorter working 
hours. The feeders and pressmen are 
demanding S7 per day for seven hours, 
instead of $6 for eight hours. The 
women binders are asking for $28 a 
week instead of $21. 

Nine shops, which have contracts for 
publishing weekly magazines and peri- 
odicals, have granted the demands. 
Publishers of .Seattle, exclusive of 
newspapers which are not affected by 
the strike, are attempting to assist in an 
adjustment of the differences. 

A compromise proposition offering 
$650 in the pressmen and feeders for 
eight hours has Iwcn tciccted. 



Annual Convention Probably Will Not 
Be Held Until November 

TiwoNrn, Onl.. Sept. 9.— The annual 
convention of the Canadian Press, which 
was to have hern held in June and was 
postponed until September on account 
nf labor controversies, has been post- 
poned again because of uncertainty re- 
garding the prohibition referendum vote 
in Ontario, in October. 

As a Virtorv Loan campaign follows, 
it is unlikely that the convention will he 
held until S'ovember. 



Will of J. P. Bass I» Filed 

Banoos. Me., Sept. 8- The inventory 
of the estate of Joseph P. Bass, f"f 
many years publisher of the Banger 
Daily Commercial, shows estate to be 
valued at $580,905, the rights and credit) 
at .«ViH3241 and ihe goods and chattel! 
at $106,668. a total of $1,670,814. The 
goods and chattels include 1.190 shares 
of slock in the J. P. Bass PuMi.l •. 
Cn_ publishers nf (he Commercial. lisle! 
at 6S. with a valise »f $77.35". 
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HIT THE LINE 



WITH WARNER 



"America's 



Greatest 

Football 

Coach" 

1919 will be the biggest 
year in football history. 

Coach Warner's review, 
released each Friday, 
starting September 
27th, offers you the most attractive sport feature 
obtainable this season. 

Warner will bring to your sport page the judg- 
ment of the shrewdest student of football in the 
country. 

Write or wire your reservation for the Warner review today. 

UNITED FEATURE SYNDICATE 

318 World Building New York City 
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NEWSPAPER MAKING 

A Department of Practical Service for Publishers and Advertisers Conducted by Jason Rogers, Publisher of 
the New York Globe and Author of "Fundamentals of Newspaper Building," "Newspaper Building" and 

"Building Newspaper Advertising 



_ 



In mosi places other than a few of 
our larger cities there is still too much 
of the old altitude of thanks for "patron- 
age" among our newspapers. Tlicre is 
no nourishment in inch a policy for our 
newspaper makers who would go far- 
thest. Today the man who advertises 
for anything else bot profit is a chump. 

Many a tunc in approaching an adver- 
tiser I have been met with the remark : 
"Well I suppose I have bought you 
many an automobile" or other trifling 
thing, to which I would reply, "We sup- 
pose you advertise with me because you 
like my face" or something of the kind 
to bring him down to earth where we 
could talk as business men. 

To the experienced advertiser, adver- 
tising is the device through which he 
creates that last fifty per cent of his 
traffic in which is contained his over- 
head and profit, with constantly increas- 
ing volume from year to year. 

Without Advertising 

Without advertising he would have to 
cut down his floor space fifty per cent, 
take off his coat and help wait on custo- 
mers and gradually shrink to the propor- 
tions of the small retail shops which 
"do not advertise" but figure for their 
lives to beat off the sheriff. 

Not by a jug-full and then some 
should we permit our advertiser*, to 
patronize us. We render litem a vital 
and most important service and should 
clearly make them understand that wc 
do not profit all that they pay us, but 
only a reasonable and fair manufac- 
turer's pmril. 

Owing to the unsound training of 
those running them either from the 
educational or commercial viewpoint 
our newspapers suffer unfair hardships 
through ignorance of the true relation 
which they should seek to establish and 
which can be done in any city- 

Primarily, wc must be sound regard- 
ing fundamentals or our house may fall 
Kke that built - 



We must realize that if we arr going 
to live and prosper and go iorward to 
constantly greater achievements we must 
know nur costs and demand and secure 
a high enough rate for our product to 
meet costs, to pay for production and 
leave a margin over for profit 

Then Many Fall Down 

Here is where many of our small 
newspapers and <iuilc a number of big 
ones fall down. Too many of us forget 
that modern newspapering is different 
front what it was a century ago when 
.ill .i man needed to start a paper was 
a can full of type. »«-.•<•« l<> a hnnd press 
and the inctinat:nn. 

Our modern newspaper is a costly 
venture in proportion in the population 
and romps-titie.n in >1 n liI> uf publication 
I'nlrss it is made a surer sful and 
pr.e-iuMe enterprise ii ran never win 
position of irrcat power and influence. 

i'.ir purpose of deiiior.strat:i<ti "( what 
I mean 1 can only give -he ease of a 
huh-schoH student wbo at In- r\am:na 
tn 11 patted every subject exrs-pt French 
and who was informed that the only tea- 
son for his failure -.v.!-. the unsound 
ness of his elementary training on the 
>n! mi., t. 

It is just so in newspaper making 



COMBINED NEWSPAPER CIRCULATION OF COUNTRY IS 7,003,575 
GREATER THAN COMBINED MAGAZINE CIRCULATION 

T«>i H^rvuU.i'JC: 

Nf««I.«vr "M*g««iti* tTo(:il 47 List 310 

I*'-»t»Tils* tioti Wh'te F.>mi|i*» ('in-uUtM/Ci Circul.iti nn M»bwik* Nrwn»jitfr. 

Alabama 2.395,270 268.861 232,181 211.861 143,946 130.084 

Arui.na 272.034 27.699 51,912 1164*64 72.105 18.178 

Arkansas 1792.965 247 .581 150.593 180772 118,567 74,146 

California 3.117.412 387 .205 1792,866 1,618512 957.657 483,329 

Colorado 1.014,581 145.903 273.354 361.576 219,19ft 129.775 

Connectir.it 1786768 171.142 352.051 488720 305.103 129.630 

Delaware 216,941 34.152 41,818 49.240 394193 29.107 

District of Columbia. . 374,584 47.062 249,834 178,616 117.540 163,491 

Florida 938.877 222,416 136.730 91.065 126.440 47,590 

Georgia 2,935,617 314,829 312,296 304.928 217.498 205,078 

Idaho 461,766 61,954 48,866 152748 95.190 28.949 

Illinois 6,317,734 960,978 2718.997 1.795764 1.276,485 959,265 

Indiana 2.854.167 551753 837,720 660.714 5104395 222733 

Iowa 2724.771 430,157 617.627 661.320 539.845 269.939 

Kansas 14174.195 333,147 333.842 399.960 316.465 187.054 

Kentucky 2.408.547 250j040 308.378 t44,l75 181,067 145.143 

Louisiana 1884778 199.128 246X163 197,623 131.970 17&513 

Maine 732.191 182j000 1244136 139,969 147.054 714136 

Marvland 1784,539 2I2.<J92 422746 265.560 1814)61 394.494 

Massachusetts 3.832790 1,201,128 2.043,912 505706 815.664 1,311.449 

Michigan.. 3.133.678 486.605 930.019 916,104 737.437 577771 

Minnesota ... 2.343.287 336.937 627.350 675.400 443.652 395.643 

Mississippi 2.001.466 172,605 46,654 143,384 94.469 11.179 

Missouri 3,448,498 645.786 1.493.499 714.184 527.780 819.081 

Montana 486.376 59.761 111.724 262.987 166.045 50.714 

Nebraska ... 1796,877 723.206 364.404 326,016 2604135 225.131 

Nevada 114.742 12.506 12.648 47728 27,108 4,632 

New Hampshire 446.352 103.472 56.885 74.077 95.477 25.137 

New tcrscv 3080,37] 397 7r« 519.966 658.032 576,631 281.432 

New Mexico 437.015 62.653 18.149 80.654 51597 13.048 

New York 10646.980 2,838.064 4,815.308 1.3*1,127 1 787.152 1,997586 

North Carolina 2.466,025 332.136 166.343 252.944 147.696 68.562 

North Dakota 791.437 91.933 62.933 181.752 115.902 39.923 

niii 5773.814 901700 2.075.410 1,506432 1,176436 871.924 

Oklahoma 2.377,629 312.099 342.718 303J28 234,623 158,558 

Oregon 888743 122.686 2S0.477 313.976 227.022 199.894 

Pennsylvania K.7 , ^.067 1.339.776 2.709938 t. 931, 360 1,416,629 1.036.05S 

Rhode Island 637.415 153,808 172.970 78,770 121,946 120.87; 

South Carolina 1.660.934 149.579 117.488 157,944 111,403 47.1311 

Sunt). Dakota 735,434 102921 62.36ti 177,464 124760 24.699 

Tennessee 2.321,253 376716 391.216 290.048 178726 259.789 

Texas 4.601779 6584159 702.613 817.448 550.674 385.940 

L'tah 453,648 67775 124.740 154748 84799 93.241 

Vermont 366,192 67.653 51725 1074C2 79.697 22.090 

Virginia 2.2344)30 302.929 316.26? 362.488 233.660 167,870 

Washington 1.660,578 1924*9 480.877 655,288 382.479 270.504 

West Virginia 1,439.165 244788 156,573 232.200 156.436 89.107 

Wisconsin 2553.983 401.774 462.870 210.352 415.311 210,122 

Wyoming 190,380 25,156 25.374 57.712 44.323 13.585 

Total 105757.1M 17732760 2T.97SJJ7 21,448,116 20.971.552 

C.stjer line= $61.74 $122.99 

'A' 'inclcd rT-imrn.nlv t.y tin- True Shape She- rcplc. These tiaea'ines actually bare: r.ood I!<msek«T|.ti;«, 454, K40, line rao 
sjr-5, l.l..rat, CM,e.t. nrr.e.m, |„„ 'Me. 15 30; Saturday Evcninc 1- M! . l ."-io e. JH. Pre s:o; V«», ».(», li ne rite. It :< 

total. S.J! 1.09i. line rale S-U.Sr. 

♦ ■ •••« "l a? r.. .«:n,„r. i.s. u Rem* * Iffiisnas. Ap.il ir. t*r.i, il.e Mae .ate for whiets !. »i .'..«> rtr 1,..e. at w j„.. 

141 ,J !.,, -i <H«Vfl(.i> ,:,,ls n-,..i,.er cirrulaiiisn. 

t i*-,.t..-.!>1v ,n.,„ lr,l t „ :,. .4i.tr*. 

« Ilir tim wnl lie fur-iisti-d en rt'i'i 



Our enterprise must be fundamentally 
sound. We must lay our own founda- 
tion and build brick by brick regardless 
uf imaginary rnenpetition, 

If our .-onreptie.il of the <"tt <>i 
mw.spaiper the pee.pt. want is ...erect, 
and make it 'Vat kind, ever Sf-cktKR 

opportunity for unpr. \. -flu-lit. s, rer.s is 

hound In come to u< louiea/v n ih.it 
r)a\ follows I'iiiht 

< >tir r>i:r*e imisr tie pr.,prrb, set We 
nv.l-t kihr.v es.u'tt-, sehat v, r c;n; a'tord 
to «r"-'i>' i" niiilitntr the - rt nf a rte.ss 
paper that is demarti!.--!. We must in,! 



permit eniti|>e'ili.rs to drive us into 
jnoli Oi additional expenses. 

We must know how In calrnlate with 
atnii.i.. y just how much sale of news 
papers and advertising space at proper 
rates we can rount upon to be safe We 
must real:,e that everything in life i< 
a ' attic. 

Therefore wr must create a hiiilgrt 
for promoting the production of our 
newspaper, for ils promotion in a eirrn 
latum was. lor promotion nf iht sale 
"f its ailvrrtisltK- spare at a rale based 
i- "i de'nitr cos's, and fair pro-It. 



It may be easier to get out am - 
of a newspaper as cheaply as we 
and to give away space ai the b, »t 
traffic will bear, but more often rl 
tint such policy leads io bankruptcy j;>i 
the sheriff's sale 

I; may take a little more ne-< f -<i 
pre,-, rle a slitrhliv larger fund for mi'o 
itu.' a belter newspaper morr cniita ! > 
success and to demand a much !iic:-r 
tr.it livable rale fur advertising. 

It may take a trifle more capital t; 
protrotr i-ueh a newspaper along «. r< 
iCmroiwerf <o, Page 26.) 
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MORE THAN 38,000 IN USE 




9 TRADE 



LINOTYPE 



MARK O 




THE MACHINE THAT LASTS 




Tin- 10-Finger Efficiency Method 
for Diaplay Compoiiition 



Note: 



Thi* advertiwnient in a specimen of 
Model 20 "Straight-Matler" produced 
direct from the keyboard. Get ac- 
quainted with the Diaplay I.iontype — 
write fur Model l!u Literature 



SET YOUR DISPLAY 
DIRECT FROM THE 
LINOTYPE KEYBOARD 



Representative dailies throughout 
the country are operating Model 20 
Display Linotypes— prof itably. Suc- 
cessful performance under such a 
wide variety of working conditions 
on the every-day run of copy is un- 
deniable proof of the economy of 
producing display composition with 
straight-matter speed direct from 
the Linotype Keyboard. Modernize 
your methods— install a Model 20 



Mergenthaler Linotype Company 



SV .v FRANCISCO 

646 Sacramento Street 



]Vt> it l'o r k , V* S. A. 

CHIt \(.() 
tllKI So. Wabaah Avenue 



NEW ORLEANS 
SJ9 Duronoe Street 



Canadian LinoUnc Limited, 68 Temperanrr Street, Toronto 
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WHAT NEWSPAPER MEN SAY ABOUT 
BASEBALL PUBLICITY 



DONALD STERLING there is a middle ground i> clear, but 

As»i,i»«r n«n*t>iiio mm*, ouoo* jwiHM, 10 ' c »d' be difficult because ct 



Two factors have compelled the 



the existing competition 
paper* in news service. 



the tram and the position it occupies, but 
that in the main baseball news is over- 
played and that baseball magnates should 
In- required to do advertising. 



HARVEY W. ▼BITE 

kiioj, Bt'rrsLo 1st. v,) cduhucul 

Baseball news should be treated as 
theatrical news now is treated; that is. 
give whatever news there is in the ac- 
tivities of a team, but stop filling the 
paper with a lot of chatter which is 
nothing more or less than free adver- 



THE following opinion* on thtr question of the amount of space 
that should be devoted to baseball have been received by 
Editok & PtruusHKR from the editors and publishers of Amer- 
ican newspapers during the past week in connection with the 
symposium recently opened on this subject. 

EDGAR B. PIPER 

EB1TOI. niTLAKO (Oftl.) OUG0MIAH 

.There arc few, if any, other depart- 
ments of a newspaper in which it is pos- 
sible to get the personal-interest element 
sn strongly to the fore as in the han- 
dling of sports, especially professional 
sports, and particularly baseball. On 
'his ground I think American newspa- 
pers are justified in giving to baseball 
the Urge .1 mount of space that it now 
occupies iu their columns. 

It is not sufficient for a newspaper 
to chronicle events as they happen. A 
great deal of interest among readers is 
created anil maintained liy the clement 
of personality that is brought into the 
news pages. The ways that this may 
be done are limited; it is not proper 
to print gossip about private citizens, 
their characteristics and the minor 
events of their lives, nor has the editor 
the right to make such an invasion of 
private rights. But the baseball player 
is. in a way, a public character. It is 
altogether proper to make him the sub- 
ject of newspaper comment that will 
bring his personality strongly before the 
public. You may, in some instances, 
make a sort of hero of a man who isn't 
worth it. and at all times you are in- 
creasing the gate receipts of a game that 
is highly commercialized, but, neverthe- 
less, you are interesting thousands of 
readers and. in my judgment, it is good 
newspaper policy to do it. 

I think that the actual reporting of 
games is often overdone, as to space. 
The games must be reported, nf course, 
but the greater value, it seems to me, 
lies in the incidental comment that deals 
with the activities of the ball players 
This is conditioned, loo, on the neces- 
sity for the man who writes the sport- 
ing news to be accepted by the leper's 
readers as an authority. 



R. C. HIDEN 

ii*lisisi». iikm:kgmam <ai.O ukii 

I hardly consider myself competent to 
answer the question of the Editor & 
Pi'BLisnut as to whether baseball is an 
overplayed item of news in view of the 
newsprint situation, as I am not a base- 
Mi fan. 

As an outsider, however, I believe that 
a conservative cut in baseball space 
would be alright and timely, viewing it 
as a matter of white paper conserva- 
tion. How the fans would look sit it, I 
can't say, but it is significant that more 
people read the baseball page than any 
(inr single feature of the newspaper. I 
believe a column to a column and a half 
would be sufficient between seasons. 



H. E. FOSTER 

ruiiHxt, HGi'STftH rmoMai 
"In my opinion, newspapers generally 
give loo much space to basrliall news. 
I think one-half column a day should I* 
sufficient space for that part of the sport- 
ing page devoted to baseball. I think all 
baseball extras should be discontinued; 
that newspapers generally should cease 
lo allow space to be used for the pur- 
pose nf building up baseball organita- 
lions. nearly all of which are rut) for 
the purpose of profit, and which gi t such 
a vast volume of free advertising that 
they cease to patronirc the general ad- 



J. E. CHAPPELL 

tD!TO«, lUMmCMAK <<!_».> »tW» 

Baseball news certainly could be held 
to one or two columns between seasons. 
During the playing season, however, I 
am opposed to ptacing any limit ou the 
space given lo the national pastime. 

Newspapers have made baseball. Their 
continual boosting brought it back after 
•he war, and while more money is spent 
on baseball than any other feature of 
the newspaper. I believe the public has 
been so educated by ihe newspapers to 
expect it, that it will continue to demand 
■he same amount of space. With all the 
peace treaty excitement, race riots and 
labor unrest, nothing has created the 
same amount of interest as has the sev- 
eral races for the pennant in the big 
league 1 . 



LEON M. SILER 

IttKAr.ING IDtT^*, Iim'STU* IftU 

tiaschall news is not overplayed. Po- 
litical news alone atlracts wider interest. 
I consider that summer sports merit a 
full pni'e i" a metropolitan daily. This 
space, of course, should not be confined 
solely to liaseball. Between seasons, 
sports space can be reduced niir-half to 
three- fourths but the sports feature as 
a separate news department should lie a 
year-round affair 



JOHN D. WELLS 

. . i- i : i 1 1 I' - . r i .1 i pt\;so mh j 

Tin «\s. Milne nf baseball stories va- 
r-ss. arcordinti it: the playing ability of 



W. T. STOTT 

MSSAblXC IDIIoK, rsjBTLjtXD |01«.) TK1XGIA1I 

Krom our own experience 1 do not 
believe that baseball is being over- 
played by the newspapers. We can 
judge only from a circulation standpoint, 
anil our circulation department is con- 
stantly after us for more baseball, rather 
than less- 

Portland newspapers do not print the 
Isox scores of the National and Ameri- 
can leagues, carrying the box scores of 
only the f'acific Coast league. The press 
associations do not carry the eastern 
Iuin scores out here. We have been told 
by mrn who seemed lo be in a position 
to know what they were talking about 
thut our circulation would be increases! 
from 3.0CO lo 4.CN0 if we would bring 
the box scores out here "over-head " 

Baseball has a universal appeal, be- 
cause every man has been a player or. 
at least, thirl s be h^< 



amount of space to baseball news, viz. : 
its desire to render its readers the widest 
possible service and inter-newspaper 
competition. That there is a great de- 
mand among newspaper readers for 
baseball news is unquestioned and 
viewed from the news angle that de- 
mand has been considered justification 
for the space devoted lo this subject. 
The normal newspaper ambition to print 
the news first lias created, especially 
among evening newspapers, a keen and 
expensive competition in the publication 
of sports extras. 

Especially at this time of high pro- 
duction cost, it is proper to translate the 
space devoted to baseball into dollars 
and cents and determine whether the 
two factors above outlined have led edi- 
torial judgment beyond the path of 
sound business policy. 

In view of the admitted demand for 
baseball news that comes from a healthy 
interest in clean sports, I prefer to con- 
sider the problem apart from the narrow 
view that points to the exploitation of 
private business in the news columns. 

That Ihe newspaper should carry base- 
hall news is beyond question. That in 
its enthusiasm lo render service it has 
accustomed its readers to expect too 
great a volume is apparent to me. That 



, CONN. 

J. E. Phelan, one of the publishers, 
and Augustiu I". Mahcr, editor of tbe 
Evening Herald, answered jointly for 
their publication, as follows: 

1 "No. At least one-quarter of the 
population is interested in baseball. 

2. "The varying conditions — morning 
and evening editions, major and minor 
leagues, cities with league members and 
cities without-make it impossible to 
give any idea of the space which might 
be called reasonable for all" 

Charles J. Haynes, managing editor of 
the Standard-Telegram, Bridgeport's 
oniy morning i 

1. "No. 

2. "I believe 
should give as much space as 
to baseball, using complete box scores 
but for evening papers the scores shouli 
be skeletonired." 

Wilfred D. Bagley, city editor of tr* 
Bridgeport Post (evening), declared: 

1. "Yes, by 25 per cent. 

2. "Four columns in season and out 
and one-half columns out of season.'* 

The profits for the year ended May 
31 of the Edinlmrgh Evening New!, 
after charging excess profit duty, were 
£20.536 14s. 9d. 



The St. Louis Star's Daily Average 
l\et Paid Circulation for 
August, 1919: 

101,735 

Tht SW$ Month by Month Stat- 
mrnt, o/ Vef Paid Circulation for the 



March, 1919 
94,845 
April, 1919 

94,833 

Hay. 1919 

96,446 

June, 1919 

97,682 

July, 1919 



99,265 

Ad gum. 1919 

101,735 



In Total Pout Advertising Com, 
Aurtut, 1918 



The St. Louis Star Gained 
58,116 Lines 



Foreign Advertising R*p 

STORY, BROOKS & FTNLEY 



cm. vi.o, 



I'll I r ADEl.MIIA. 
( ..liinill H: 1«. 



NEW YORK. 
P:llk Avt. Hldf. 



Don t Say "Paper"— Say "START 

Tt;i'!r M.itk R*-s-(w'ctrtI 

=.==== 
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First 



In eight months of 1919, The New York Times 
published the greatest volume of advertising ever 
printed by any New York newspaper in any eight 
months of any year. 

The total was 11,723,314 agate lines, (39,606 col- 
umns), more than 27 per cent of all the advertising 
published in New York morning newspapers, and a 
gain of 3,264,568 lines (11,029 columns) over the 
corresponding period of last year. 

In August The New York Times published 1,460,- 
544 agate lines of advertisements — a greater volume 
and a greater gain over August, 1918, than any other 
New York newspaper. 

The sale of The New York Times daily edition 
exceeds that of any other New York morning news- 
paper. On Sunday The Times is purchased by more 
than half a million persons. 



Jfeur ]i<sxk $imt$ 



Digitized by Go|)gk 
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PRESSMEN TO VOTE ON ARBITRATION 
CONTRACT WITH A. N. P. A. 

Tentative Agreement Already Accepted by Publ inhere and Union 
of Directors — New Commercial Contract Wage 
Scale Changes — 44-Hour Week Wanted 



THE International Printing: Pressmen and Assistants' Union of 
North America will vote in Novemlicr on the adoption of an 
arbitration contract with the American Newspaper Publishers' 
Association. 

By action of the convention of 1916 the union's board of di- 
rectors was authorized to confer with the representatives of the 
A. N. P. A. P looking to the establishment of a contract between that 
association and the union. 

Tentative Contract Agreed Upon, Subject to Members Vote 

In accordance with that authority The board of directors in order to 

the board of directors has conferred ascertain the opinion of (be inember- 

with the publisher* and has agreed ship reports having circulated all 
to a tentative contract, subject 



to 

the approval of the member»hip of 
the international body, the outstand- 
ing points of which follow: 

(a I The contract is to run, if 
adopted, for two years and four 
months. This action wa* taken in 
order to bring about the expiration 
of the proposed agreement with that 
of the expiration of the agreements 
held by other international printiim 
trades union*. 

(b) The question as to whether 
local unions or local publishers shall 
eoine within the purview of the agree- 
ment is entirely optional with them: 
it is not compulsory for any local 
union or local publishers' association 
or individual members thereof to take 
out an agreement unless satisfactory 
to them. • 

(c. The agreement provides that 
when a local agreement is taken out 
all differences shall be subject 10 
conciliation and arbitration, but no 
strikes, lockouts or other concen- 
trated action shall be taken by either 
side during the life of the agreement. 

id) Local union laws not affecting 
waxes, hours or working conditions 
and the law* of the International 
Printing Pressmen ami Assistants' 
Union of North America in effect 
July -W. 1919. shall not he subject to 
the provision? of the arbitration agree- 
ment 

New Commercial Contract 

The union'* hoard of director* has 
accepted a contract tor closer affilia- 
tion between the :isc International 
Printinit Trades 1'iiif.ns and the em- 
ployers' association.... which provides: 

(a i The means- of working out a 
universal wage scalr. 

ili 1 The establishment of joint ac- 
tum in the determination of the price 
cost ot the product. 

ici The establishment of a uni- 
versal cost finding system 

I.I i The means ,,( o .ni-ili.itmn and 
arbitration of disputes of industry, 

in The protection of the machin- 
ery in operation in local organi- 
sations 

The Hoard of Piicctors of tin- un- 
ion also reports having met with the 
employing printers of the country in 
the matter of a 44 hour week, and 
has tentatively agreed subject to the 
approval oi the meitil.eiship to 'he 
following: 

.;■) The establishment of -lie 
forty-four week in May. Wl 

Cb) The tentative arrangement 
contemplates the I'ni'rd TvP' •tbei.n- 
of Amen. ... closed shop division: the 
Printers' t.camie of Vitcrka, the Fm- 
plus :n vr Steteotypers' and Electro 
tvp'««'. and the Employing Photo- 
I : -a er. 



suh-ordinate unions and that more 
than two hundred locals have en- 
dorsed the proposition. It is now be- 
ing submitted for the formal ratifica- 
tion of the Internationa) membership. 

This contemplates the establishment 
of the universal forty-four hour week 
for all of the printing trades unions 

Wage Scale Changes 
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An Open Letter to 

JOHN SPACEBUYER, 
Every Agency, 
Everywhere. 

De»r Sitj— 

Wlien some eiiterprirving rfewnpaper Manager or Special 
Representative circularicea you with elaborate broadside* 
of half truths or attractive phrases having no truth — do 
yon "bite" or do you *ay "show me?" 

Isn't the use of a Newspaper by "home folks" the beat 
measure of its effectiveness — the best proof that it ia the 
best medium for you to use? 

Here is what an army of advertisers did during June, 
July and August in our town, Worcester: 

LOCAL DISPLAY ADVERTISING 

We«k day editions ol the TELEGRAM W7MT2 

S-ndsy edition, of the TELEGRAM 810,183 

Total TELEGRAM 2.699.655 

The Worcester Osteite 1.5J8i%T 

In addition to the foregoing 126,000 lines of Local Dis- 
play advertising were published in the TELEGRAM'S 
Peace Edition July 31st. 

Other advertising in the Telegram and the Gasette 
brought the total for three months to 

Lines 

Worcester Telegram 3^45,886 

Worcester Osteite 1,996,725 

The total number of advertisements published in these 
Worcester Newsp, ipera during June, July and August is 
1445.933, of which 76% were placed in the TELEGRAM, 
and 24% in the Gazette. 

Th ft you may form a mental picture of the TELE- 
GRAM by comparison with newspapers with which you 
may be more familiar we quote from records published by 
The Advertising Age giving volume of advertising pub- 
lished by lending American newspapers in the first six 
months of 1919. 

IN RELATION TO BOSTON NEWSPAPERS 

WORCESTER TELEGRAM S,71M5J 

5° rton E wM '. 5,3*7,706 

Boston Herald and Traveler 4,073,940 

IN RELATION TO NEW YORK NEWSPAPERS 

WORCESTER TELE- ft. Y. Eve. Telesrat 

GRAM 3.718.0S3ra N. Y. Eve. World.. 

IN. Y. American 5,004.058.1 N. Y. Eve. Globe.. 

Brooklyn Eagle S.SOftJKIO N, y Herald 

N Y. Eve. Journal 4,705,690 Brooklyn 

N. Y. Eve. Msil i.195.711 Union 

N. Y. Eve Post 2,166,794 ' New York Sun 

N. Y. Eve. Sun 3.85H.B79 , New York Tribune 

Only two New York Newspapers, The TIMES and The 
WORLD carried more advertising than the WORCESTER 
TELEGRAM. 

The Worcester TELEGRAM in one edition prints more 
iiilvertiniiif! than any other newspaper in New England— 
every line authorized and not a line of complimentary, utt- 
iiulhorizcd or "stretched" advertising. That kind is relied 
upon by sonic Newnpaper managers and Special Represen- 
tatives to mislead Hpiicebuycrs a hundred or more miles 
iwiiv -though it .l.M sn t influence those near enough to 
know. 

Who are right in their choice—the 2% who buy with- 
out first hunil knowledge of local conditions or the 98"* 
who ure our neighbors — home folks? 

Yours truly, 
THE WORCESTER TELEGRAM, 

Austin P, Cristy, Publisher. 
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New Yurk, August 12. 1919. 



Lanston Monotype Machine Company. 
24th 4 Locust Streets. 
Philadelphia. Pa. 

Gentlemen: 

I have recommended the installation in our new 
building of eifclit new Monotype Conposlng Machines to 
replace eight old nacnlnes which havo been in use for 
twenty years. This means really forty yearB. since 
they were used on an average of at least two shifts 
a day. 

We will retain four of our original Monotypes, 
which are in eood condition, making a total battery 
of twelve Mo do types for use exclusively on ad. work 
for the Sun and Evening Sun. 

When I assumed charge of the Sun Compos inf. Room. I 
was. to say the least, not a Monotype enthusiast. I 
had had but little practical experience with Monotypes 
for Newspaper work, but finding a battery of these 
machines in our conporunp. rooa, I observed their 
operation closely and was decidedly impressed with 
their performance. 

That I am convinced that Monotypes are the 
machines for our ad. composition, is evidenced by our 
order for these machines and other equipment for 
bringing our Keyboards and, in fact, the entire 
Monotype department up to date. 

Yours very truly. 



Supe-intendent. 
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U. S. NAVAL CENSORSHIP EXECUTIVE 
FINISHING FINE WAR RECORD 




Lieut-Commander Baker Will Reach New York Sunday — Made 
Record in World War in Rushing News From Front — 
Was Trained in Newspaper Work. 

By Herman Suter 

WHEN Lieut-Commander George Ban- Baker, U. S. N., lands in New 
York from Europe next Sunday, he will have completed two and 
one-half years of most exacting service for his country. As executive 
officer of the Naval Censorship in New York for a year and a half and 
later, upon special assignment, to expedite the censorship of war news from 
Europe to America, Commander Baker rendered aid of vital importance to 
the newspapers of America, and through them to the entire reading public 
of the United States. 

Finally as right hand man to Herliert Hoover, Director General of Re- 
lief in Europe, he was a big factor in the splendid success of the American 
Relief organisation — a work that has greatly enhanced American prestige 
the world over. 

Has Strong Grasp on International Affairs 

Commander Baker's strong and public and made it possible for Baker 
pleasing personality, his broad grasp of to secure an agreement with the British 
international affairs, his tact, persever- Government not to divert dispatches 
ance, and ability to stand up and do from the American front to the British 
good work under constant pressure, re- 
sulted in a servire that was a great 
credit to the man and his country alike. 
His record is a compliment to the 
newspaper profession in which he was 
trained and in which he promptly at- 
tained a notable position. His accom- 
plishments during the war and the ar- 
mistice period are a striking testimonial 
to the value of a broad journalistic 
training in grappling with the heart- 
breaking problems that arise in war and 
the chaos that for a time follows war. 

Navy's Pride I* Speed 

Commander Baker was executive offi- 
cer of the Naval Censorship in New 
York from May 2, 1917, until September 
24, 1918. At this time there was bitter 
complaint from the newspapers against 
censorship of American correspondents 
with the army in France and also in 
Paris and London. In addition to cen- 
sorship and the delays consequent to it, 
there was a great congestion of cable 
and telegraphic wires. 

The navy censorship had prided itself 
that insofar as its responsibility lay, the 
press was receiving its dispatches with 
greater speed than in peace times. Un- 
like the European censorships, the 
United States navy censorship estab- 
lished its officers at the ticker in the 
cable offices; these officers read the dis- 
patches as rapidly as the operators did, 
and saw that they were passed on to 
the short wires without even the ordi- 
nary delay of peace times. 

Admiral Sims Assisted 

Where such dispatches were ad- 
dressed to papers which could be got 
on the telephone, the navy censors, in- 
stc.id of cutting out matter as was done 
in Europe, generally followed the prac- 
tice of telephoning the editor and dis- 
cussing with him any objectionable 
features with a view to securing a more 
complete elimination and rearrange- 
ment of dispatches than would be likely 
to occur through the individual work of 
the censor. 

This, however, did not cover the 
European situation, and Baker was de- 
tached and ordered to duty with the 
United States naval forces operating in 
European waters, under the command of 
Admiral Sims, for die purpove of secur- 
ing relief. 

Admiral Sims immediately recognited 
the importance of getting the news of 
the « ar quickly before the American 



Liter. .Con. Gboogs Bass Bakxr 

censorship when in transit through 
England. This was done with the as- 
sistance also of Lord Reading, and ef- 
fected a saving oi from two to four 
hours. 

A Great Saving 

Arrangement-* were thru made where* 
hy copy filed in Paris was scut over the 
Signal Corps and navy leaded cable 
direct to Western Union Mouse in Lon- 
don and there put immediately upon the 
cable without having passed through 
any censorship. 

This was effected ihrough an agree- 
ment hy which the British and French 
detailed military censors to act in co- 
operation with the American military 
censors at the front, so that instead of 
three operations there was only one, and 
that at the source. 

This secured a considerable saving, 
hut it then became apparent that tele- 
graphic communication between the 
American front and Paris was little bet- 
ter than nothing, dispatches frequently 
lying as long as eight hours before 1-cing 
put on the wires from headquarters. 
The sympathy of the signal Corps was 
enlisted, and a genius hy the name of 
Wheat (now Lieul.-Col. Wheat), to 
whom the press will ever remain deeply 
grateful, began in the roughest way to 
say that there was "only a busied 



dothesliue" between the American front, 
and Paris, and that no reliable service 
could go over "such a fool contraption.** 
Baker wept on Wheat's shoulder until 
Wheat, to get rid of him, decided that 
something had to be done. The busted 
clothesline ran along poles, ditches, 
trees, hedges and sometimes nowhere 
in particular. Through the genius of 
Wheat this was developed into a wire, 
with repeaters and accelerators and 
duplicators and batteries and things 
which Baker never did Icam anything 
about, except that they had to be gut, 
and that Wheat could get them. 

Made New Record 

Four weeks from the time that 
Baker struck 1-nndon. Wheat remarked 
to him casually that he had just sent 
ten words from the American front 
straight through to London in the space 
of two or three minutes Within a 
week the service between the front and 
Western Union House in London was 
as easy as telephone communication be- 
tween two points in New York, 

The French and British censors en- 
tered into the spirit of the thing with 
the American censors, and saw to it 
that there were no delays at the head- 
quarters near the battle front. The only 
serious delays thereafter were occa- 
sioned by congested cables from Lon- 
don to New York, This was physically 
impossible to remedy except where the 
Committee on PuMic Information came 



to tha rescue and provided facilities itx 
ihc press through wireless. 

Commander Baker thereafter sat oe 
a diminishing job until January 1919. 
when Admiral Sims ordered him fc; 
extra duly with Mr. Hoover in the 
Food Administration, after which 
Baker was fully occupied from 8:30 in 
the morning until 10 o'clock at night 

The relation of commercial censorship 
to blockade was a subject of vital in- 
terest to American business, and it was 
Baker who finally secured an agreement 
with Great Britain by which messages 
transmitted through Allied countries in 
cither direction were censored only in 
America instead of by each of the gov- 
ernments into whose custody they 
passed in transit. 

Censorship was declared finally ai as 
end with the lifting of the blockade and 
the ratification of the peace treaty by 
Germany. As representing both naval 
censorship and certain of the Food Ad- 
ministration interests Baker attended 
the sessions of the Supreme Economic 
Council of the Peace Conference and 
was a member of various committees of 
the Supreme Economic Council. These 
required continual travel back and forth 
between France and England, during 
which time almost the only good sleep 
he got was in aeroplanes on the jour- 
ney until the tragic death of his favo- 
rite flier broke his nerve. 

( Continue if r»»i page 37.) 





Indianapolis 

An Ir'O'vtl-ral City 
There are cas tUjj .-...| manufacturing con- 
cern* in lodianapo'ka. 

According to the Kteet Governmsuit report, the 
average number of v rg<- camera employed by 
theae concerns la 90,"? 1. 

The salaries and wages paid them is 137.23ft,- 
332.00, and the value of the product manu- 
factured is $186,338,068, OC annually. 

The Best Producers 

Am 

The Best Consumers 

All of Indiana Is prosperous, and although Its 
manufacturing interests are large, they rep- 
resent but a small portion of Indiana's wealth.. 
All of Indiana olfera a reaponaive field to the 
National advertiser. 

One stir* way of reaching this prosperous 
community is through the advertising column* 
of the newspaper that circulate* daily in each 
anil every one of Indiana's ninety-two countlea. 

The Indianapolis Star 

Urpal rnTiiln nr.- 1 Pu»d»J eireulados 
In IrMllunn 

■aster* rte*re»*»(*tlve, Kelly-Smith Co... 

>l .rtiri,"-- Hulldlnr. New Tork, 
Western R>pr»«,*nlatlve, Jon* l.lass. I'esv 

plee Oil* Mi lldln*. Chin***. 
On* of the Hhis^er '.riMip of Nawei 

1 111 mi vi 1 1 k tiKorr— 

The I' . b h. Star 

Til* Terre limit* Star 
Tbt v: 1 ,. 1, star. 
The Loutevllo llerald. 
The nearer Times. jT wants th» 

The Itockr Mountain News. J""Av /* 1Bao 

The L'hlcaao Evenlna Host | ^ f Coaralilloa 

of lira 
Associated 
Adrerllalna; 

Ctsussj 

of the World. 
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THE KITCHEN SOCIALIST 

Am I deliriout? 

Dees tuy mind room? 
Why thi. myateriou* 

\ir in n 



Why thi. iWanie aim 
Filling each ruoui i 
Even ihe cat rou«l fear 



In all of the dire plac 
No aim of life! 



U ay wife? 



Thai i> thin document 

I read, aaha.t? 
-I'rtpare for a .bock. Yon I 
Well in the part, 

"Bat, dear, if you're true lo 
You'll Hand the gaff; 
For overtime due to me, 
Tims and a half! 



-Labor', to .hare in all 
That It produce*— 
IX thai ian'l fair, in all 
Truth, what the deuce ia? 

"I don'l want to trouble yon, 
Darlir.it>.! Frank, 
Tm no L V. 

W. crank, 

"But you're outa luck for a 
While (till yon pay). 
Deareal, I've .truck for a- 
'N ei|bt-hour day!" 



VTork and Save i. awL> \ 
the cur. for the U. L 
C. of L. malady, ac- ^ *£T 
cording to the head ^* ' 
of the Federal Re- 
•erve Board. Tbat'a 
mighty good medi- 
cine. My. ea-Sergt. 
SOU but hard to . 
lake on an empty , H J£ 



MOANLNCS AT THE BAR 

"I don't lake lix drinka a year, my- 
elf, .o it make, no difference lo me. 




THE ELASTIC CONSCIENCE 



out of 



Hay I inquire, and not be rude. 
If they are boring Array food? 



We hear that the Police are agita- 
ting for a national Union. 

Il '. a blow, im'l it, lo think the cop. 



Fall. 



Buck Up! 

All Is Not Quiet Along the Potomac 

In fact your news dispatches are carrying enough hot and 
unpleasant news from all parts of these United States to 
keep your readers unhappy seven days a week. 

What they need in addition to the painful truth is a little humor, something 
to take the sting out of the H C of L, the social unrest, and other unpleasan- 



"Along the Potomac" is a humor column that will stand out in your paper 
like a rose on a bramble bush — a laugh for your readers about the things 
that arc irritating them. 



Good, live topical verse with a lilt and swing and a good stiff punch at the 
foibles of politicians and parties without preference or partisanship. 

Read die sample — get "Along the Potomac" for your paper and see what 
a bracer it is for the sad news that's breaking all around it! 



'Buck 



99 



was the poet-humorist of the A. E. F., on the 
staff of the "Stars & Stripes,*' the Army's 
newspaper. 

Now he is back from his job of keeping 
the A. E. F. smiling — to the new job of 
making America laugh. 



6 Days a Week 

If not already appearing in your city, telegraph for terms. 

Washington Feature Service 

Willi am A. Bird, iv, Business Manager 
92 Home Life Building Washington, D. C. 
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Admiral Sims Tells 



How close to .li-.Li.-i we were in 1917 

His history-milking conference* with 
KING GEORGE, ADMIRAL 
JELLICOE. BALFOUR, 
BEATTY, LLOYD GEORGE. 

Of the difficulties mude by "red tape." 



The romantic story of the Britiah "Q" 
or "Mystery" ships. 



The dashing exploits of 
rine chasers. 

The Aeroplane war on the i 

The construction of a mine barrage 
from the Orkneys to the coast of 
Norway. 

How Germany 
high i 



THE BIGGEST NAVAL 

ADMIR 

TELLS HIS 

GREAT AME 

THROUGH TI 
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In the latter part of March, 1917, 
the Naval War College and there I r 
lately to Washington. The form in 



ment summoning me 1 

was pending." These orders were the first move of our activities 
amazing story from that day to the signing of the armistice. Tin 
dously crucial part in the war. Admiral Sims now tells the story 

AMONG THE PAPERS THAT H1 



PITTSBURG POST 
CHICAGO DAILY NEWS 
ATLANTA CONSTITUTION 
CANTON REPOSITORY 
MEMPHIS COMMERCIAL-APPEAL 
SALT LAKE CITY TRIBUNE 
GREENSBORO NEWS 



LOS ANGEl 
MILWAUKE 
QNCINNAT 
BOSTON G 
PHILADEU 
CHARLOTT 
NORFOLK 



Most of the important territories are closed, but if yours is open t 
gigantic undertaking of our naval history. For weekly release bej 

layouts. To run ap 

WIRE, OR LONG DISTANCE TEL 

THE McCLURE NEWSPAPER SYNDICATE 
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)RY IN OUR HISTORY 

L SIMS 

*Y TO THE 

CAN PUBLIC 

NEWSPAPERS 



ADMIRAL SIMS is more re- 
L sponsible than any other for 
the present efficiency of our fight- 
ing ships. He has always been a 
naval reformer and advocate of 
preparedness. His story of our 
sea war with Germany is such an 
important document that before 
our preliminary announcement 
had been out but a very short 
time some of the biggest papers 
in the country had telephoned or 
telegraphed us to enter their or- 
ders. Numerous others have or- 
dered by mail, and a large number 
are now negotiating for territory. 

ADMIRAL SIMS' STORY WILL 
GO DOWN TO HISTORY FOR FU- 
TI RE GENERATIONS TO READ 
WITH PRIDE AND GRATITUDE 
TO OUR OWN SAILORS AND 
OFFICERS AND TO THOSE OF 
OL'R ALLIES IN THE GREAT 
STRUGGLE. 



stationed at Newport as president of 
d a message from the Navy Depart- 
these instructions were cast showed that something extraordinary 
st Germany's submarine warfare. Admiral Sims tells the whole 
sh and American navies played a momentously silent but tremen- 
le first time. 



CLOSED FOR THIS STORY ARE 



tAMINER 

[RNAL 

L1RER 

BULLETIN 

VS AND COURIER 

MAN PILOT 



OMAHA WORLD HERALD 

PENSACOLA JOURNAL 

SAN FRANCISCO CHRONICLE 

FORT WORTH STAR TELEGRAM 

KINGSTON BRITISH WHIG 

SEATTLE TIMES 

NEW YORK AMERICAN 



four golden opportunity to give your readers the story of the most 
g Sunday, September 21st. Supplied with splendid photographic 
nately thirty weeks. 

)NE, FOR OPTION AND TERMS 

373 FOURTH AVENUE, NEW YORK 



Digitized by Google 



24 

NEW HAVEN WRITERS 
DEMAND MORE PAY 



Editor & Publisher for 



Ark for Minimum Wa«e of IS a Day, $3 
i Pay for Additional Night Work 
and a Six-Day Week 



9.--Em- 
* of New 
enicd de- 
nv.niinu'ii 



Xiw Haven, Conn., Scpl 
ployes of the news departnicii 
Haven newspaper* today pre 
mauds lo the publishers tor 
pay of $5 a day, $3 exira pay for addi- 
tional assignments at night and a six- 
<Uv week. 

they asked for a reply on or before 
Saturday and announced that if any em- 
ploye of a newspaper was discharged 
because of these demands, the entire 
news writing force on that newspaper 
would strike. They say they are 100 
per cent organiied, 

John Flynn, city editor of the Regis- 
ter, was elected president of the new 
organisation; Bob Wilson, of the Cou- 
rier, secretary, and Gary Finley, of the 
Times-Leader, treasurer. These three, 
with Michael Finley. of the Union, and 
D. S. Brown, of the Register, form the 
committee. 



One speaker at the meeting extolled 
the benefits to labor obtained through 
Bolshevism in Russia, and another 
sjieaker invited those present to become 
members of the union immediately by 
paving initiation fees. One reporter 
asked what benefits he might obtain by 
joining, and was told: 
" J urn and rind out." 
It is reported that one demand to be 
made on Chicago newspaper publishers, 
if the union is formed, is a $35 mini- 
wage for reporters. 
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Settle the Union Differences 
in Bridgeport 

Kquiry Members Return to Work on 
Standard-Telegram and Port on Ad- 



DENVER PRINTERS STRIKE 

Tie lp All Smaller Publications to Force 
>394«2 Scale 

Denvex, Colo., Sept. 8 — Practically all 
weekly and other small publications in 
Denver arc tied up by a strike of 130 
union primers, which has been in prog- 
ress since September I. The printer*' 
strike is regarded by the )>envcr Ty- 
pothetae as illegal, in that they have been 
working under a contract with the em- 
ployers which was to be in force until 
the end of the year, and that they are 
alleged to have violated the thirty-day 
strike notice provision of the Male in- 
dustrial act. 

District Attorney William E. Foley 
has threatened prosecution of the men 
on the latter ground The printers are 
demanding S39 a week fur day work 
and $42 for night work. The present 
scale average* about $32 a week. 



Manitoba Miner About to Hake Appear- 
ance In Winnipeg 

Winnipeg, Sept. 9.— A mining journal 
will be established here to serve the 
western Canadian field. It will be pub- 
lished under the auspices of the Winni- 
peg Mining Association, which has be- 
come active in recent weeks owing to 
ihe discoveries uf rich gold areas in 
Northern Manitoba. 

The provisional directors of the paper 
will be: J- M. Uaird, president; John 
Beckman. vice-president; J. Connor, 
secretary-treasurer; X. C. Tobias and 
E. W. Jackson. The new paper will be 
called the Manitoba Miner. 



Greene and Monroe Join R emin g t on 

Buffalo, N. Y, Sept. 9— Finley H. 
Greene, who for many years ha* been 
secretary of the Buffalo Express and 
secretary and sales manager of the 
MaithcwvNorthtup wottcs, has become 
general manager of the E. P. Remington 
Advertising Agency. Clarence J. Monro, 
new art director for the Remington 
Agency, acted in a similar capacity for 
several years with the Niagara Litho- 
graph Company, Carl J. Ballietl will be 
the directing partner in the organization. 



ARE OUT 




Batw.EPoaT, Conn., Sept. 6. 
between those men, whuse 
with the Post 
newspapers ceased at the outset of the 
organization of the Bridgeport News- 
writers' Equity Association, and the 
Bridgeport Standard - Telegram ana 
Evening Post, were resumed last night 
and todav. James H. Shay. James L. 
McGovcrn, Jr.. N. E. McDonald. Ira 
H. French and Vincent L. Sexton re- 
turned to thr editorial staff of the 
Standard-Telegram and Johu Powell 
was added to the desk force of the 
Evening Post. It iollowed the offer of 
George C Waldo, Jr.. editor, made a 
week ago. 

President James H. Shay issued the 
following statement the day following 
the return of the men to work: "The 
Equity is gratified to announce that its 
differences with all publishers have 
been happily adjusted to the satisfac - 
tion of all parties concerned. The six 
men who were dismissed by the Post 
Publishing Company have returned to 
work ami are now cn-operating with 
the company to ihe fullest extent in car- 
rying out its progTam nf justice and 
equality." 



New Staff 

Five members of the editorial start 
of the Courrier des Etats-Unis. the 
French daily newspaper uf New York 
city, went on strike when their applica- 
tion for an increase in salaries was re- 
fused by I. H. Sampcrs, owner of the 
paper. 

Tlic management of the paper an- 
nounces that the positions of the 
strikers have been filled. 



F. N. Smith Reported Returning 

U«itK.i:r*KT, Conn., Sept. 8.— Word has 
come to friends of Frederick Nelson 
Smith, vice-consul to Genoa, Italy, that 
lie will leave his post and return home 
soon. Mr. Smith was managing editor 
oi the Lynn (Mass.) Telegram when 
war broke out and after winning a lieu- 
tenancy went overseas with the 76th 
Division. He was appointed to the 
consular post on return. Me was with 
the South Xorwalk Sentinel, the Nor- 
walk Hour, the old Bridgeport Stand- 
ard, and was city editor of the Bridge- 
port Telegram during his Connecticut 
newspaper work. 

New Texas Daily 

Marshall, Tex., Sept. 10.— A new 
daily, known as the Marshall Morning 
News, has been launched in Marshall, 
the first issue appearing Sept. 7. It is 
published by Homer Price and Bryan 
BUlock. It carries the full leased wire 
f the Associated Press. 



Cibba Revisiting Old Sceura 

Lonpon, Sept. 6.— Philip Gibbs is re- 
visiting the Continent in order to de 
?cribe the changes wrought by war and 
peace. He will go over the battlefields 
and districts which he saw laid in ruins 
and also tour the principal towns of 
the Allies and their late enemies. The 
journey will include the chief centers 
of Belgium, Northern France, parts of 
Austria and the area occupied by the 
Uri'ish troops on the Rhine 



Reporter*' Friend Dies 

Chicago Sept. 10— Mrs. Susan Spell- 
man, 62 years old, mother of John L. 
Spellman of the Chicago Tribune staff, 
who for many years had Chicago news- 
paper reporters who were unmarried as 
hrr guests at Christmas dinner, is dead, 
after an illness lasting three years 



Plead* Truth and Privilege 

Po*Tt-AND. Ore., Sept. 8.— The Ore- 
gntiian has tiled a reply to the $50,000 
libel suit recently filed against it by 
Merrill F. Hanville, former school 
teacher at Astoria. The Oregonian 
contends that the article objected to by 
Hanville was both true and privileged. 



Mrs. F. B. Crocker 

.St. Lotus, Sept. 10— Mrs. Florence 
lirrg Crocker. 33 years old, wife ol 
Herbert C, Crocker, died recently at 
Edwardsville, III., where her husband is 
representative for the St. Louis Globe- 
Democrat. 

WiU Represent St Louis Time* 

Payne, Burns & Smith, Inc.. New 
York, have been appointed lo 
the foreign advertising of the St. 
Times in the East and G. Logan Payne 
of Chicago and Detroit will look after 
the business in the West. 



Benefit for "Writers' Equity" 

H«iM;»:en«r, Conn, Sept, 8. — Arrange- 
are being made by the Bridgeport News- 
writers' Equity Association for a big 
benefit theatrical entertainment. Presi- 
dent James 11. Shay has announced that 
•he Actors' Equity Association of New 
York has agreed to provide a perform- 
ance with many leading stage 



Now Propose Labor Union 
of Chicago News Writers 

Thove Who Attend Meeting Are Invited 
lo Sign Artiele* of Organisation 
-May A* |J5 



Lardner Joins Bell Syndicate 

Kins W. I-ardner. well-known short- 
storv writer and formerly columnist for 
•he Chicago Tribune will write a weekly 
letter oi comment on current events for 
Sunday newspapers, which will be syn- 
dicated 1>> the Bell Syndicate, beginning 
October V). He also is under contract 
with the Bell Syndicate to report events 
of national and international interest and 
his first assignment of this character 
probably will be the World Uascball Se- 
ries. He also will write a play for Mor- 
ris Gest 



fm.-s.ai, Feb 10— Efforts to form a 
labor union composed of employees of 
the news departments of Chicago news- 
papers Have been made here this week 
l.v men said to lie cutineeted with a 
local lalior paper called The Unionist. 
Tivfi.fv-seveii repfirters attennc-l a meet- 
ing :<•. ISO Wa.Hit.gt-n street last Sun- 
d.iv, fe.it none, so far .i> could lie 
Icjnu-il. sinncil the articles of organi/a- 
l:o:i. Seven of the men present were 
from Ormai; newspapers. 



Change In Gillette 

Bo-ms. Sept. 8.-F-, D. Copcland is 
the new advertising manager oi the 
Gillette Saiety Rarer Company, suc- 
rrrding I f, Asltclirooke. resigned. 
Mr. (V.pelnnd was Mr. Ashcbrookc's as- 
sisralll 



The Pulping Technical School at 
Terth. Western Australia, are experi- 
menting with karri as a paper-making 
materia!. 



Newark (N.J.) Ledger's 
Great Gain 

Finn 6 months 1918 total lineage 1,954.802 

Firrt 6 month* 1919 total lineage 3.155.U62 

Total gained in lineage 1,101,160 

Per cent, gain 51% 

NATIONAL ADVERTISING 

rlrsl O month* 1918 18.022 

Firet 6 months 1919 133,148 

July (Morning only) 1918 — total lineage 356.78-1 

July (Morning only) 1919— total lineage 474,754 

Gain for the month 116,970 

This in the largest percentage gain in New Jersey in dis- 
play. Classified and National Advertising. 

The Newark Morning Ledger, weekday, is the highest 
price home delivered paper in Newark, being 14e. per week 
against 10c. for the next highest priced paper. 

Sale price fingle copy, morning 2c, Sunday 5c 

Only Morning Newspaper in Industrial Center with a 
million population. 

L. T. RUSSELL 

Editor and Publisher 
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Adopt this New 
Roller that gives 
most in Service 




A single set of Goodrich ONMIT" Rollers 
are used by a leading newspaper for a year 
and a half without any signs of wear 



This splendid tribute to 
the service obtained with 
Goodrich 'ONHir Rol- 
lers is conclusive evidence 
of their superiority — it is 
evidence that these scien- 
tifically built rollers will 
give you, also, the utmost 
in service. They have 
stood the real, actual hard 
test of practical applica- 
tion. 

That one hundred live, 
progressive newspapers 
throughout the country 
have adopted them is fur- 
ther unquestionable evi- 
dence that they are a 
superior roller and have 



the qualities which will 
give the most in service. 

Goodrich "ON»*ET" Rollers 
need no washing. They need 
no re-adjustment from time to 
time. Winter or summer, hot 
or cold temperature, slow or fast 
speed, they remain unaffected 
and maintain a uniform con- 
sistency. They afford perfect 
ink distribution, because they 
have the right properties of 
"tack." They are not affected 
by water. They are as near a 
perfect roller as human effort 
and ingenuity can make them. 

The best evidence of their superiority is 
the calibre oj the newspapers thai 
have adopted them. 

Write today for prices, specifying core 
diameter, finished diameter, and length 
of rover face. 

THE R P. GOODRICH RUBBER CO. 

The City of Goodrich — Akron, Ohio 



GOODRICH 



ONE-SET 



AUTOMATIC 

SUCTION 
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NEWSPAPER MAKING 

BY JASON ROGERS 

(.Continued from Page 14.) 



QUESTIONS AND ANSWKRS 



lines and perhaps it may seem foolish 
to take the longer route in Retting there, 
but it will pay in the long run. 

1 don't believe that the rate 
has anything much to do with the 
jority of people buying advertising in a 
newspaper. People advertise 
they make money by doing so. 



tiortal insurance against the rainy days 
if they come. A few thousand dollars 
or many thousand in such an account 
pleases the hanker or friend to whom 
you show your balance sheet. 
One of the great weaknesses of our 
is the large percentage of un- 
are in it. In 




Because one publication gives away 
space is no reason why another news- 
paper should foolishly do the same. We 
must get cost plus for our advertising 
space ur we will go broke, and yet not 
une newspaper in ten knows its costs 
For purpose of simplicity cost is : 
Total operating expenses for any 
period- 
Less receipts from circulation, 



way or other Imrn newspaper men are 
impracticable and sanguine dreamers. 
Too many of them arc so satiated with 
overwhelming hopefulness that they will 
take promises and a kind word for serv- 
ice for which they should get paid. 

Impractical newspaper men, like others 
in other lines, seem to like to fool them- 
selves. That is why 1 think that so 
comparatively few of them do business 




HOW the True- Shape dealrr. had the 
vtfuajized to th«ni, ai compare! with the n 
hgvare* id rub case give U'tal circulation u 
t vryniif Post and Vogue, srhiJe the lower tign 



lation of nucamtv* 
.irrSff of white (hdii 
i HosMfcetfrini 
each Cdx give 



utnt hy the manufacturer 
icn in the same itate. Top 
Literary Digest, Saturday 
number yf white families. 



Divided by mimtirr of inches or lines 
Of advertising. 

Nothing can be easier to And out pro- 
vided our books reflect true conditions 
and we are not trying to deceive our- 
selves. 

Commissions to agents on advertising 
should nut figure as an expense to us. 
Bntr all advertising at the net price to 
us. The advertising pays cost on net 
rate and the agents' commission. Such 
a method simplifies process of entry. 
Don't be afraid of making a liberal 
for depreciation and replace- 
Because you charge a big figure 
the money has not gone out over the 
counter or through ihe bank. Yen have 
simply established just so much addi- 



on a strictly business basis and go on 
deceiving themselves rrirardmg (lie true 
conditions of their business. 



<B» l.s. 

Question— In reading your book, 
"Newspaper Building," I note what you 
say regarding the saving of white paper 
by reducing the siie of heads, the 
elimination of cut off rules between ads, 
etc.. but fail to sec where this would 
help a small town daily only printing 
a six and eight-page newspaper. We 
could not very well reduce the size be- 
low present basis. Would not the adop- 
tion of your suggestion inflict a handi- 
cap. 

Antiver. -No, I don't think so. If 
the smaller newspapers eliminated the 
waste space they would have room for 
added variety that would make their 
publication Utter newspapers. Every 
time I pick up one of these little news- 
papers my hat is off to the man mak- 
ing it, but I am filled with a feeling of 
regret that he does not cut out the waste 
and give his subscribers just so much 
niorc value. 

If in the case of a six-page newspaper, 
two columns of space now wasted could 
be saved and the two columns used for 
a daily comic, a good special article or 
some regular general interest department, 
I believe that the trifling extra cost 
would be more than justified by 
• • » • 

tlwcjtfituf. - I am up against 
competition. Every lime a new adver- 
tiser appears in the columns of my news- 
paper my competitor calls upon him and 
advises him that ho is wasting his money 
and that his newspaper is the only one 
that covers the field. Even the mer- 
chants are disgusted with his abuse. 
What is my best defense? 

Anfuvr— Give him all the rope he 
needs to hang himself. There are a 
number of such men in the newspaper 
business and they constitute a jiowerful 
destructive influence in the development 
of newspaper advertising. 

I should frankly go over the situa- 
tion with all my customers, tell them 
frankly regarding the whole situation, 
explain to them my own strength and 
weakness and get the business on the 
views of the case. I should tell them 
that my competitor was inclined to 
• knock" and ask them that in case he 
did so to discontinue his publications. 

I have seen many a so-called "star 
solicitor" of that type shoot his bolt 
and drop out of sight. In New York 
City we have had many such aspirants 
for fame, but they don't last very long. 

Advertisers are human and soon get 
onto a man who is a pernicious knocker 
by steering clear of him. Every time 
the representative of another New York 
newspaper tries to knock ihe C.lobe he 
is boosting us for we stand on 
with iho«e who buy our space. 



Pes Moines, la.. Sept 7.— This after- 
: i President Wilsi n called upon 
Harvey Ingham, editor of the Register, 
and thanked him for his support of the 
League of Nations "in the name of the 
country." 



ADVERTISING SECURED 



for Special Issues of Daily Papers and 
-ouvenir Program* of big event*. Publicity campaign* conducted. 
If you have a legitimate reason for producing something special 
I have the men and means to do it 



2 RECTOR STREET 



J. L. Le BERTHON 



NEW YORK CITY 



Prof. Ronchi Made Editor 
of Italian Daily 



La Voce del Popolo, of 
for Americ 



stio 



San FtANCtsoo, Sept. 5. — Ottorim 
Ronchi, for the past two years profes- 
sor of Italian at the University of Cali- 
fornia, has assumed the managing < 
ship of La Voce del Popolo. 

Mr. Ronchi is one of the best 
figures in San Francisco's art and liter- 
ary life, and has had experience as a 
journalist in Milan, Bologna, New 
York and San Francisco. His first wort 
in San Francisco was as assistant H 
F.ttore Patriri, editor of LTtalia. 

la Voce del Popolo was establishcf! 
in San Francisco sixty years ago ami 
has had some famous editors, among 
them ICelice Ferrcro, brother of the his 
torian, and Dr. Arturo Sporzio, whu 
became a captain in the Italian army and 
was killed in the war. Mr. Ronchi hat 
contributed frequent cartoons to the 
Bulletin. He announces that the policv 
of U Voce del Popolo will be indepen- 
dent and devoted to the Americani/atior. 
of Italians in the United States. 



(to.) New. 
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tBY TELEGBAm) 

Ro«r, Ga., Sept 8.— The first appear- 
ance of the News, the afternoon ami 
Sunday morning paper being organued 
by T. E. Edwards, formerly business 
manager of the Anniston (Ala.) Star, 
will appear about September 17. accord- 
ing to a statement made to Editob ami 
I'VBtisiiES today by Mr. Edwards, ger. 
eral manager 

Hudnot Succeeds Miller 

Young* tow n. O., Sept. 8.— H. B. 
Mudiuit has been appointed assistant ad- 
vertising manager of the General Fire- 
pr»-ufmg Company, succeeding D. B 
Miller, who has gone with the ClcvelanJ 
Cadillac Company, Cleveland, as adver- 
tising 




HILDA M. RICHARDS 

Ftimrr CKitt »f Ike ll wn'i Wri/io. 
U. S hmHDM*,nt Smiie. 



bu.in 



• series of 
article* for 
itn, entitled 



"WOMAN AND 
HER JOB" 

Thin feature has been ap- 
pearing for more than six 
months in twenty important 
papers. 

Service three times 
About 500 words eae 




No. 443 
Fourth Ave., 
NEW YORK 
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To Advertisers 
in the Tacoma Ledger and 
News-Tribune 

Friday afternoon, September 5, the members of the Tacoma 
Typographical Union No. 170 struck suddenly without the sanction 
of their International officers and despite the fact that they were 
already receiving the highest newspaper scale in the country. 

In consequence of this strike the Tacoma Ledger and the News- 
Tribune have not been issued pending compliance by the men with 
orders of their International officers. Offers of arbitration under 
the course laid down by the International Typographical Union 
were refused by the printers who first presented a scale calling for 
$9.25 and $10.00 for a working day of six and a half hours for day 
and evening workers respectively, besides working conditions which 
would impose onerous conditions on the office. 

The publishers pointed out that the present Tacoma scale of 
$7.00 and $7.50 for seven hours for day and night work respectively 
was already the highest newspaper scale |>aid in the United States 
per ratio of working hours. The stereotyj)ers and pressmen later 
joined the printers in sympathy, although they had no grievance. 
The men were ordered back to work by their International officials 
but defied the order. 

Conditions which obtained before the presentation of the new 
demand make the attitude of the men more reprehensible. 

On January 1, 1919, the old Typographical scale of $5.00 and 
$5.50 for seven hours day and night work respectively, expired and 
a new s<*ale was negotiated by which the men were given an increase 
of 40 per cent. The new scale of $7.00 and $7.50 was the highest 
in the United States and 60 per cent higher than the average of all 
cities of Tacoma's class in the country. The scale has been in effect 
eight months. The new demands for an increase of 30 per cent 
would make a total of 70 per cent increase demanded since the 1st 
of January, 1919. 

TRIBUNE PUBLISHING CO. 
THE TACOMA LEDGER THE TACOMA NEWS-TRIBUNE 

FRANK S. BAKER. President and Publisher. 
CHARLES B. WELCH, Edilor and General Manager. 
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AD CLUB SECRETARIES 
ANNOUNCE PROGRAM 



Conference Will Hare Sessions on Mon 
day and Tuesday Afternoon* of A«»o- 
ciated Advertiaing Clubs' Con- 
vention Week in New Orleans 



Following ii the program for the Con- 
ference of Advertising Club Secretaries 
to lx- held in connection with the New 
Orleans Convention of the Associated 
Advertising Clubs of. the World. Sep- 
tember 21 to 25. The club secretaries 
will hold two sessions, Monday and 
Tuesday afternoons. 

Chairman. C. M. C. Raymond. Los 
Angeles, president of the Conference of 
Club Secretaries. Associated Advertising 
Clubs of the World. 

Monday Afternoon, Sept. 22 

2 r. m — Each secretary or club repre- 
sentative to briefly state comparative 
facts of general informative value con- 
cerning his particular club, and in a five- 
minute speech tell the most notable 
thing accomplished by his club during 
the year. 

3 r. u. — "Standardizing Office Rec- 
ords," a fifteen-minute address by Nor- 
man M. Parrolt, secretary-treasurer. 
Advertising Club of Baltimore. 

General discussion. 

3.30 P. M. — "Maintaining Interest in 
Your Club." a fifteen-minute address by 
George A. Cummings, secretary-treas- 
urer. Pacific Coast Advertising Clubs 
Association. 

General discussion. 

4 p. m. — "Limiting Your Membership,** 
a fifteen-minute address by Lincoln G. 
Dickey, secretary-manager, Cleveland 
Advertising Club. 

General discussion. 

Tuesday, Sept. 23 

2 P. if. — "Assisting the Small Town 
Hull," a fifteen-minute address by H. 
William Nellc, manager, San Francisco 
Advertising Club. 

General discussion. 

230 P. St.— "How to Develop the Real 
Advertising Club Spirit Among Mem- 
bers." a twenty-minute address by Frank 
LrKoy Blanchard, secretary, Advertis- 
ing Club of New York 

General discussion. 

3 p. M, — "The Secret of Successfully 
Collecting Club Dues," a fifteen-minute 
address by C. M. C. Raymond, executive 
secretary. Advertising Club of Los An- 
geles, 

General discussion. 

4 p. si.— Plans for the coming year 
anil election of new officers. 

"•djnurnment. 



MeTifue Rejoins Old Friend 

Alms v. X. Y., Sept. 10— The resig- 
nation of Charles H. McTigue as man- 
aging editor of the Argus, has been ac- 
cepted by the owners. Mr. McTigue 
plans to go to the Syracuse Herald as 
city editor. Mr McTigue was city edi- 
tor of the Knickerbocker Press until a 
year ago when he went to the Argus. 
He lived originally in Buffalo. In going 
to Syracuse, he rejoins Frank W. Clark, 
who. as managing editor of the Albany 
Knickerbocker Press, named McTigue 
city editor 



Reorganisation in Vinceones 

Vincihots. Ind.. Sept. K — Perry D. 
Grren In resigned as secretary-director 
ami editor of the Capital after fifteen 
years' service because of ill-health. The 
nrw officers of the Capital are George 
\\ . Stout, formerly of Indiauapoli*. edi- 
tor and bu«incs« manager: Frank W. 
Curtis, vice-president ; John J. Srtby, 
secretary and office manager; Allie A. 
Arnold, associate editor and treasurer. 



Interviewing the Authors of "The House of Mystery, 
Or the lev Hand" — and Also Marcellus E. Foster 



PUTNAM BUYS CONTROL 
AT OREGON'S CAPITAL 




I'tifitO f-y i.mrlu. 

MARCELLUS E. FOSTER, president and publisher of the 
Houston Chronicle, has two bosses. They are Zaidee I.cc. 
aged 13, and Madora Hale Foster, aged 11 years, and both 
during office hours and in his spare time he works, under their 
personal, joint supervision, at the life-time job of being a distin- 
guished father. 

Partly as a reward for efficiency, and partly because they like to 
come to New York City for a lark and schooltimc is fast approach- 
ing, they brought him to the big city last week to see the sights and 
took him home again with them yesterday, tired but edified. 

They sandwiched a call at the office of F.imiok & Publishes! in 
between "Happy Days" at the Hippodrome ami a trip to Coney 
Island, bnntght their father with them, and permitted him to be 
photographed with them for publication. 

"We must see the proofs, however before the picture is released 
for Kditoh ft I Vtii.isitEK," said Zaidee Lee, in a positive manner. 

(Yes, "released" is what she said.) 

"\Yc certainly must." said Madora, nodding vigorously. 

"We must !" said Marcellus, thus encouraged. 

All three consented to be interviewed and it developed that all three 
arc literary — especially the two youngest members of the family. 
The latter are collaborating on a bit of fiction, which they may let 
their father syndicate, if he is willing to pay them what it is worth. 
Its title is "The House of Mystery, or the Icy Hand" and is full 
of shivers. 

Obviously this was the thing to interview them about, but the 
interview was interrupted from time to time by questions concern- 
ing humdrum newspaper topics put to the elder Foster and his 
replies thereto. 

"The scene of The House of Mystery' is laid away out in the 
country, where it is very lonesome. The wife of the owner of the 
house was a beautiful artist and she had a secret room on the top 
floor of the mansion, up a winding staircase." said Zaidee Lee. 

"I believe so." said Mr. Foster. "Last July, news print was being 
offered the Houston Chronicle, freely, in quantities of two. three 
or four hundred tons, at $3.75 I .'i. 1 was able to buy stock, in ad- 
dition to that ordered under contract, from both Canadian ami 
American mills, at S3.68. The best offers now- and they arc few — 
are A'/j to 5 cents." 

"The beautiful wife, who was an artist, died after a melancholy 
illness," siiid Madora. "Her husband mourned for her unceasingly 
and could not In-ar to think of her being put in the cold ground, so 
he kept the body for several years in the secret studio at the top 
of the winding staircase." 

"That may be," said Mr. Foster. "One way in which to conserve 



Charles H. Fisher Sells Capital-Journal 
to Former Owner of Medford Mail- 
Tribune and Will Give Whole 
Time to the Eugene Guard 



(■V TLLCGlAriC) 

Salem. Ore., Sept 9. — George Put- 
nam, until last April owner and pub- 
libber of the Medford Mail-Tribune, 
yesterday closed a deal whereby he takes 
over the entire control of the Salera 
Capital-Journal. 

Charles H. Fisher, editor and pub- 
lisher of the paper since February, 1914, 
severs his connection with the paper. 
Mr. Fisher, who is also owner of the 
F.ugenc Guard, will hereafter devote hi! 
entire lime to that paper. 

Mr. Putnam, formerly served as 
private secretary to E, W. Scripps, was 
employed on the staffs of newspapers in 
Los Angeles and San Francisco and has 
been connected with the Associated 
Press. 



Rhodes Made Vice- Consul 

Hasttcird. Conn.. Sept. 9. — Russell H. 
Rhodes, a member of the Courant's city 
staff, has been appointed V. S. vice-con- 
sul in London. Rhodes has been with 
the Courant for a year, having graduated 
from Dartmouth College with the Class 
of 19IH. In college he was president of 
the "Jack-o'-Lantern" and took pan to 
dramatics During the war he served 
with the Quartermaster Corns at Camp 
Meigs. 



news print is to charge enough for ad- 
vertising space in newspapers. Adver- 
tisers will use less space and more ad- 
it-Misers can be" accommodated without 
printing huge issues. 

"We have advanced advertising rates 
on the Chronicle and have reserved the 
right lo advance them again whenever ii 
may be necessary because of increased 
cost of production, without giving lent 
notice in advance a* has been the pre- 
vailing custom." 

"Finally, the grief of the lonesome 
husband became so unbearable that he 
determined to move away from the man- 
sion where every recollection of the 
happy days passed there with his beauti- 
ful artist-wife was heart-breaking." said 
Madora. 

"So he rented the mansion to U) 
couple who had just been married anJ 
they went there to spend their honey- 
moon. Son" afterward, as the young 
wife was ascending the dark, winding 
staircase to her boudoir, she placed her 
hand on the balustrade of the winding 
staircase, and to her horror, an unnat- 
urally icy hand—" 

'1 am planning a new method of 
profit-sharing for the Houston Chron- 
icle," said Mr. Foster. "I do not faiw 
either the plan of basing profit sharing 
on earnings, or on both earnings and 
length of service. The plan I have it 
mind is to base it on length of senrire 
alone — that is, to establish a certain 
amount as a unit for one year's serine 
—say $10, or $20, or whatever it might 

c and pay each employe as many f.irti 
that amount as he has spent years in the 
service of the paper. Every one in the 
«ervirr for a year or more would nat- 
ticipati- in the profit-sharing " 

"When the beautiful bride felt the try 

hand " said Madora. " iht 

fainted dead away. Thai'* as far M 
we've got." said Zaidee as they took !hr 
preside*! and publisher of the H ousted 
C hr on icl e out of ihe office of Editos * 
Pi M-imis-k. 
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EXPECT 2,000 PRINTERS 
AT N. Y. MEETING 

Sessions of United Typotbetne of America 
Next Veck Are of Nation-Wide Im- 
portance Because of Uncertainty 
of Condition* in lite Induntry 



About 2,000 printers arc expected to 
convene at the annual meeting of the 
United Typothetac of America in New 
York, Septemher 15-17. The convention 
will end on tbe evening oi September 
17 with a banquet. The sessions are to 
be held at the Hotel Commodore. 

The attendance is expected to be 
larger than usual and the importance of 
the meeting is greater than ordinarily 
because of the uncertainty in general 
industrial conditions and the close con- 
nection of printing with all other busi- 
ness. 

Among the speakers who will address 
the members of the U. T. A. is Magnus 
W. Alexander, executive secretary of the 
National Industrial Conference Board. 
Boston, whose topic will be "Important 
Aspects of the Industrial Situation." E. 
H. Naylor. secretary of the Writing 
Paper and Cover Paper Manufacturers' 
Association, will speak on "The Paper 
Market— A Message from the Interests 
Subscribing to the Three- Year Plan," a 
project of the typothetac organisation. 

A feature of the convention will be a 
comedy skit by the Franklin Typothetac 
oi Chicago entitled "The Sick Print 
Shop." 

A matter of vital importance to the 



printing trade is a forthcoming survey 
in the Boston district, as a part of the 
three-year plan mentioned above. Edgar 
If. Nelson, secretary' of the Boston 
Typothetae Board of Trade, announces 
that litis survey probably will be made 
late in the fall. The objects, as officially 
stated, are three-fold : to show the 
magnitude of the industry and the im- 
portant part it plays in local business 
activities; to show its condition as a 
profit-producing and money-making in- 
dustry, and to show the opportunities 
it affords to those who use their efforts 
in the wisest and most practical manner. 



MISS OHL, DAUGHTER OF N. Y. 
HERALD'S EDITOR, WEDS 



Bank Robbery Wrecks Ad Agency 

Philadelphia, Sept. 9. — The Fletcher 
Company, a general printing and adver- 
tising concern, of this, city, is in the 
hands of receivers at a result of the 
looting of the North Pcnn Bank. It is 
charged thai the Fletcher firm made 
overdrafts at the bank totalling $275,000 
The failure of the concern is the third 
to follow the crash of the hanking insti- 
tution on July 18. 




bridegroom's business interests will 
keep him for some time. 

Mrs. Webster has pased much of her 
time with her parent in the Far East, 
particularly in Manila, in Japan, and 
at I'ekin, as well as in Washington, 
where she had a large circle of friends 
in diplomatic and army and navy 
circles. She was enrolled on the staff of 
the Belgian Amhassy as honorary at- 
tache during the war, and at the con- 
clusion of her duties was decorated by 
the Belgian Ambassador on behalf of his 
government with the Medaille de Son 
Altessc le Durhcsse de Vendome. Mrs 
Webster also was a member of Mrs. 
l-arn Anderson's Red Cros canteen unit 
in Wahinglon. 



B. E. Bradley's Father Dead 

St. Louis, Mo., Sept. 10.— Benjamin 
A. Bradley, 87 years old, father of B. F.- 
Bradley, general manager of the St. 
Louis Star, died recently ai Holden. Mo. 
lie was the son of a revolutionary sol- 
dier. He is survived by hit widow, four 
sons and a daughter. 



The London Times now reaches Paris 
the same evening of publication. 



Mas. David F. Wf-bstm- 

MISS JOAN KINGSLEY OHL, 
daughter of Josiah Kingsley Ohl. 
editor of the New York Herald, and 
Mrs. Ohl. has become the bride of 
David Frank Webster, son of Mr, and 
Mrs. James Scott Webster, of San 
Francisco. The couple are spending 
thrir honeymoon in the Berkshire*, and 
will leave soon for Manila, where the 



Veon Vacationing in Lot Angeles 

(Bv TcLtcaAru) 
Los Angeles. Cal. Sept. 5. — Fred C 
Veon. of Detroit, is here on a six 
months' vacation, helping F. W. Kel- 
logg with hit Rural World farm paper, 
which it owned by the Evening Express. 
Mr. Veon, who several years ago 
started the morning Tribune (discon- 
tinued) for the publishers of the Ex- 
press, denied to Editor & Publishes a 
rumor that his present work it to be 
permanent and declared that he still 
retains all his Detroit interests. 



Resume Canadian Paper Case, Sept. 17 

Ottawa, Ont., Sept 9. — Paper Con- 
troller Pringle has extended the date 
for the resumption of the Canadian 
newsprint probe to September 17, 
when manufacturers and publishers will 
continue the hearing. 



To Publishers of All Newspapers 

Help us get a live, responsible local 
dealer acceptable to us, for the 




America's 
Greatest 

and help yourself to a. 

Handsome Advertising Contract 

We are prepared to spend $3,000 in local advertising for the first ten Mutual Motor Trucks sold by 
each dealer. 

And we will not look with favor upon the application of any dealer who is not big enough financially 
and personally to sell ten "Mutuals" in a year. 

Nor will the advertising stop after the first ten are sold. 
Write for particulars. 



MUTUAL TRUCK COMPANY, 



Sullivan, Indiana 



le 
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END RUMELY INQUIRY 
AT BERNE 

Prof. Gaevcrnits, Member of German 
Parliament ami Formerly of General 
Staff, Teatifiea He Recommended 
: lo Dr. Demi 



iimxr, Sept. 10— Assistant Attorney 
General Brown and Harold Harper, 
Assistant Attorney for the Southern 
District of New York, have 
their inquiry into charge* 
rly, Kaufmann and I.uidheim before 
Comb] Stewart in Berne. 

The last witness examined was Pro 
frssor Gerhard Gaevernitz, a member 
of the German Parliament and formerly 
of the German Genera] Staff. Gaever- 
nitz admitted that Ruimly wrote him 
about financial aid for the New York 
Kvening Mail. Gaevernitz wrote to 
Hermann Sielcken, a wealthy American 
citizen, originally German, for financial 
aid, but Sielcken gave no definite 
answer, merely saying that he would 
think it over. 

Cross-examination by Mr. Harper 
elicited the fact that before applying to 
Sielcken, Gaevernitz conferred with a 
German Foreign Office official about the 
possibility of the German Government 
buying the Evening Mail. Gaevernitz 
admitted that he recommended Ruroely 
to Dt. Dernburg as a man qualified to 
assist him in his propaganda work in 
the United States. Then he entered 
into explanations of his alleged apposi- 
tion to unrestricted submarine warfare 
and his having contended in and out of 
the Reichstag that America's entrance 
into the war would be fatal to Germany. 

Rumer/s life in Germany was de- 
scribed as that of an eccentric man who 
wore sandals, braved the weather in 
scanty attire and lived on nuts, herbs 
and uncooked foods. 

bxamination of the witness revealed 
the fact that many German agents, em- 
ployed in America, received large 
amounts of German Government money, 
I ut instead of using this for propaganda 
they engaged in stock exchange specu- 
lation and thus the German Govern- 
ment was defrauded of millions. 

Mr, Brown and Harper later left for 
Germany to investigate cases connected 
with the Alien Enemy Property Cus- 
todian's 



Hill's story of the conviction of Charles 
Becker. 

William C. Freeman's fifty qualifica- 
tions that advertising solicitors should 
possess arc also given. 

The appendix contains a Hal of more 
than 10(1 books and publications dealing 
with every phase of newspaper work, 
which should prove of unusual value in 
cvcr> newspaper man and woman's 
library. 



AD 



CLUB HEAD SPECIALIZES 
IN HUMAN NATURE 



A. & TAYLOR IS SUED 



Demands 111,000 Damages for 
Sale of Pott-Iutclliiencer 

Skattlk, Sept. 7.— Suit has been in- 
stituted in the Superior Court of Kings 
County by Wil«on R. Gay, an attorney, 
against A- S. Taylor, formerly publisher 
of the Seattle Post- Intelligencer, asking 
for $11,000 judgment against Mr. Tay- 
lor. 

Mr. Gay alleges that Taylor, who sold 
the "P.-I." a year ago to Clark Nettleton, 
sold 1,000 shares owned by the attor- 
ney in the newspaper and appropriated 
the money to his own use for five 
months. Later, alleges Gay. Taylor 
gave him some worthless promissory 
notes. The plaintiff further states that 
Taylor has threatened to go into bank- 
ruptcy to avoid payment of the debt. 



ST. LOUIS STAFF CHANGES 



Opportunity Book 
Deals with Journalism 

Fourth Volume in Harper's Seriea Is by 
Dean Lee, and Deals with Phases 
of Newspaper Making 

The fourth in a series of "Opportu- 
nitv Books" bring issued hy Harper & 
Brothers, just published, drab with 
newspaper making. "Opportunities m 
the Newspaper Business" is the work of 
!)ran James Melvin Lee of the School 
of Journalism at New York University. 
The country weekly, small city daily 
and metropolitan daily are each treated 
In detail in the order named. 

The hook will no doubt be read with 
a great deal of interest by newspaper 
w-.tkrrs, especially those climbing in 
the profusion. It is nlled with helpful 
suggestion* nn all branches of news- 
paper making ami is put together in a 
manner that is sure to hold attention. 

Horace Greeley is quoted at length on 
the making of a country weekly and 
there are several examples of strong 
news writing, including Lindsey Deni- 
son's laory of the rescue of Bill Hoar, 
lulu.. Ralph's story of the trial of Liz- 
zie Andrew brans, and Fdwii, C. 



on Star and Republic- 
Agency Business 

St. Louis, Sept 10.— Aaron Benesch, 
long a repurtcr oo the Star, has entered 
the advertising business with the Bran- 
nin-Parkctl Agency. Frank Sullivan, re- 
cently returned from service overseas, 
has left the Star to become connected 
with the publicity department of the 
Southwestern Bell and Telephone Com- 
pany. Flnyd Bell, a sports writer, has 
gone with the Sporting .Yews. 

Tom Rogers, at one time secretary to 
the Mayor and later Chairman of the 
F.fficiency Board, lias left the Republic 
to heenme connected with the Star Joe 
Carey has succeeded him as assistant 
city editor of the Republic. 

Sbeehy Succeeds Sbeppard 

Alb*vv. X. Y., Sept. 10- After eight 
years' service as superintendent of the 
mechanical department of the Knicker- 
bocker Press, John A. Sheppard has re- 
signed and will take up a position in 
New York. Mr. Sheppard was foitaMfl 
of the composing mom of (he Brooklyn 
Daily Eagle before coining to Albany in 
Ml. Timothy J Sheehy will be the 
new superintendent. Mr. Sheehy has 
been a primer in Albany and Troy news- 
rooms for more than 



twenty years. 

F11r.111r11g.hiir Readers to Write Ads 

Elvirs, N. Y.. Sept. 8. — The Star- 
Gazette is conducting an ad-w riting cam- 
paign open to all reader* of the news- 
pHJktr. AH persona who can w rite a let- 
ter are invited to prepare ads for a cer- 
tain lour firms each week, and 2IO week- 
ly prires will he given the successful 
contestants. Merchandise prizes ate 
awarded weekly, and the grand prizes, 
lo he awarded at the end of the contest, 
will be in the form of money. 
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HUMAN nature is the 
session of everyone of us, but at the 
same time it is 
the most persist- 
ently misunder- 
stood of all sub- 
jects, according 
to Charles W. 
Mears. who in 
ordinary limes 
divides his time 
between the man- 
agement of Win- 
ston Motor Car 

> ertis'ing and 
making the 
C I e v c 1 and Ad 

Club an active and much alive organiza- 
tion. Right now he is gising the major 
pan of his attention to the coming con- 
vention of advertising men at New Or- 
leans. 

Human nature is a hobby with Mr. 
Mears ami, recently he spoke for nearly 
half an hour on the subject at a gath- 
ering of the Ohio Piano Merchants' As- 
sociation. He is so thoroughly imbued 
with human nature that he has been 
heard lo use such expressions as "Na- 
ture persists in man forever." "Men 
may think what ihey like, nature still 
impels them to ends of her own selec- 
tion," "Living becomes a beautiful 
dream— simply a product of natural, 
basic human feeling." 

Mr. Mears has also expressed the be- 
lief that "great men are great because 
they are sensitive. The man who is not 
sensitive is already dead and is not 
aware of the fact." 

Xnw and then intimating that adver- 
tising was found as a stepping-stone on 
every' highway to success. Mr. Mears, 
during his address to the Ohio piano 
men. said : 

"I do nol happen to know whcthei 
during the war-time pianos were classed 
a- non ess, nti il Hnt ! V, I , this, 
that music makes its appeal to human 
ieelings and as such is tremendously 
fundamental A world without music 
would be a world not fit for human habi- 
tation. In the sale of your goods you 
are promoting human happiness, which, 
after all. is about as important a piece 
of work as any mortal is privileged to 
undertake. And you will he delinquent 
in your duty if you rest from your la- 
bors until every household in your ter- 
ritory has its piai o or some oilier mu- 
sical instrument, the use of which will 
insure a happiness that 
home can never know." 



N. Y. Police Reporters Deny 
Mayor's Aspersions 

Afk Him to Name Men He Accused of 
on Payroll of M Ga 
Vicious Interests'* 



Buy Storm Lake Remitter 

Sroast I. \kk. Ia.. Sept. 10.— E. I- C. 
White, owner and publisher of the 
Spencer (la.l News-Herald, and Ro> 
A. Jamagin. advertising manager of 
that newspaper, hasr bought ihe Storm 
Lake Register from John Hell. Mr. 
Jamagin is ill move from Spencer M 
Storm Lake and be manager of the 
Register. 



MEN WANTED 

by 

Southern Newspapers 

Opportunities see open un i<mi»irrn 
■ t.ilr T,rw *]iai>rra for competent ncwi 
paper men who desire to come aoulu. 
Men are wanted for positions in all 
lUrartmenti. 

A.idreis W C Johnson. Se, r. South- 
ern KfrWSaoaWf Publishers' Associa- 
tion, Chailaoouga, Tctio 



Reporters for New York City news- 
papers who are regularly assigned to 
Police Headquarters have sent a letter 
to Mayor John F. Hylan asking that 
lie make known by name those of their 
number he referred to anogymously in 
an address to patrolmen as "being ou 
the payroll of gamblers and the vicious 
interests during the previous city ad 
ministrations." They deny there is any 
basis for his accusation. He has not 
replied. 

The Mayor was right, die newspaper 
men say, in another assertion that every' 
effort bad been made by his administra- 
tion in preventing them from getting 
police news. During former adminis- 
, ..... i 1 1 1 tJlcy ]■-.■ iiitt?ti on t» jmtIicc l nut 
missioners had held daily conference* 
with reporters, and often obtained val- 
uable information from the latter. 

Now the daily conferences have been 
abolished, and information concerning 
burglaries and other crimes arc con- 
cealed from them, they say. 



Thomas Young Viaiting U. S. A. 

Another British newspaper man to 
visit America on business is Thomas 
Young, a director and advertisement 
manager of the publishing house oi 
Cassell St Co., Ltd., London. It ii 
understood Mr. Young will confer 
with a large number of American pub- 
lishers, advertising and business men. 
and will inspect the most up-to-date 
newspaper plants and be quite willing 
to discuss advertising with those 
anxious to open up the British mar- 
ket Messrs. Cassell & Co.. Ltd.. arc 
publishers of a big bunch of weekly 
periodicals and magazines and in ad- 
dition have one of the finest syndicate 
and stereo newspaper feature series 
in the United Kingdom. Mr. Young 
is a popular figure in British publish- 
ing cirrles and knows advertising and 
newspaper conditions as few- men ds 



Maurice Schwartz, who was formerly 
with the Houston Chronidc. ha* re- 
turned home from six months' service 
duty. 



Coal Ad Impresses De* Moines 

Dks Moixes. Ia.. Sept. 9.— The Sun- 
day Capital recently printed a social 
four-p.-ige section devoted to advertis- 
ing by coal dealers, emphasizing the ad- 
vantage of ordering the winter's coal 
supply earlv. 



"Sure of Results" 

is the way advertiser* express 
their opinion of the selling 
power of the 

Chester Times & 
The Morning 
Republican 

An influence which sways the 
desires and directs by educa- 
tion the purchases of 150,000 
consumers. Let our Service 
Department help yon pnt 
your product over in Chea- 
ter. Po, and Delaware 



Foreign Representative, 

FRANK R. NORTHROP 

303 5lh Ave, New York City 



Association Bide., 



Chicago 
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REDUCES CABLE TOLLS 
TO THE ORIENT 



Cm of 20 Per Cent on Pre™ Messages 
Announced by Postal Telegraph* 
Cable Company — 29 Cents to 
China and Japan 



Prominent Trade Men Aid 
Red Cross Roll Call 



Publicity Campaign to Be Conducted 
Under Direction of Well Known 
Publicity Authorities 

The KcJ Cross has fired the open- 
ing gun of the publicity campaign for 
the Third Roll Call. It is announced 
that this publicity campaign will cover 
the entire country and will utilize 
every known medium for reaching the 
public. The Roll Call will open No- 
vember 2 and will continue active op- 
eration until November 11, the anni- 
versary of the signing of the armistice. 

The purpose will be to enroll ap- 
proximately 20,000,000 members for 
the Red Cross ami also to obtain $20.- 
000,000 dollars to complete their war 
activities both home and abroad. 

The puhlicity campaign will lie 
sponsored by Frederick C. Munroe, 
general manager of the Red Cross, 
with C. S. Clark as executive secretary 
in charge of the details. Mr. Clark 
will be assisted by Ben B. Hoover, 
formerly of the publicity department 
of the United States Public Health 
Service, and William J. Benjamin, 
from the War Savings Department of 
the United States Treasury. 

General publicity will be in charge 
of M. G. Scheitlin, acting director of 
the Department of Puhlicity. Mr 
Scheitlin and his assistants will fur- 
ni-h newspaper copy and supply gen- 
eral information and ideas on news- 
paper publicity to all divisions. Daily 
and weekly newspaper copy will be 
furnished by divisional publicity di- 
rectors and chapter officers. 

W. D. Orcutt, of Boston, will be in 
charge of the bureau of magazines. 

Mrs. O. D. Foster has charge of all 
puhlicity in technical trade and class 
publications, assisted by Robert R 
Ramsey, editor of Advertising and 
Selling and president of the 1 !• .u -■- 
Organ Association. 

W. A. Biby, treasurer of the 
Knights and Ladies of Security and 
chairman of the Red Cross Committee 
of the National l-'raternal Congress of 
America, will direct the campaign in 
fraternal papers. This bureau will not 
only cover all the technical and trade 
journals but also includes farm jour- 
nals, juvenile publications, religious, 
collegiate and educational journal* 

Harry I.e Bair. of the Sherman & 
Bryan Company, New York, i« super- 
vising the preparation of advertising 
copy for magazines and general cony 
for newspaper displav ads crli.crnents 
to be sent to the division headquar- 
ters as suggestions for their u«e He 
is assisted by several writers of na- 
tional advertising copy. Ralph Koote. 
of the Seaman Company. Inc . is su- 



pervising the art work in the prep- 
aration of copy. Fred C. Went is 
general adviser on display and out- 
door publicity. 

Publicity is being directed toward 
bringing out the value of the peace- 
time program of the Red Cross. 



Seattut, Sept. 10— The Postal Tele- 
graph-Cable Company announces a new 
press rate to all points on the Pacific 
that includes a flat reduction of 20 per 
cent on all press and urgent press mes- 
sages 

The new rates from San Francisco to 
Manila on straight press messages will 
now lie twenty-seven cents a word and 
a rate of twenty-nine cents to Hong- 
kong and all points in China and Japan. 



HAS SPENT 54 YEARS ON 
PITTSBURGH DISPATCH 




AMOS BAKBIN. oldest employe of 
the Pittsburgh Dispatch, who has 
never lust his "cub-like" eagerness, re- 
cently celebrated his eightieth birth- 
day anniversary. 

Despite h i s 
age. Mr. Barbin 
continues to get 
daily pleasure 
out of his work. 
He first entered 
the employ of 
the Dispatch in 
1854 as a route 
carrier in the 
District. In 
18K) he took 
charge of iht 
mailing room 
and one year 

and a half later resigned to go to war as 
a member of Company A. Second Wt tl 
Virginia Volunteers, the first organiza- 
tion sworn in under President Lincoln's 
three-year plan. 

After the close of the Civil War Mr 
Harbin did not immediately return to 
the employ of the Dispatch, but in 1S71 
he rejoined the organization and has 
been with it continuously since. In all 
he has been on the job 54 years and has 
kept smiling practically all the time. At 
present he is storekeeper and among 
all members of the staff is one of the 
l>est liked men on the paper. 



Amos Baisim 



SHAKE-IT IN PORTLAND, ORE. 



Important Changes Occur in Organisation 
of The Telegram 

l\i«7L.sso, Ore.. Sept. 9.— A sudden 
-Makeup in the Telegram staff includes 
the resignations of R. D. Cannon and 
William Raymond, assistant to the pub- 
lisher and news editor, respectively. 

W, T. Stott, who came tu Portland 
from the Chicago Tribune a few months 
ago, remains as managing editor. H. C. 
Campbell, who went to the Telegram 
from the t >rruonian a few weeks ago. 
is the new news editor and Harry C. 
Fry lieromrs head of the copy desk. 
Don H. Thompson of the repertorial 
staff has left for St. Louis, where he 
will joint the Star. 

Horace Traubel Dead 

TWMHO, Oat* Sept. 9. — Word of the 
death of Horace Trauhol. poet, editor 
and Walt Whitman's biographer, of 
Camden. N. }., was received here today 
from Hon Echo, Ontario, a literary col- 
ony. Mr Traubel was 60 years of age 
and was regarded with John Burroughs 
as the best living authority on Walt 
Whitman. He was the author of sev- 
eral books of verse and was editor Ofj 
Tlie Conservator of Philadelphia. 

Erie Times Has 29,826 Circulation 

In the "A. B. C." feature published hi 
last week's issue of Edito* & I'i bli-iie*. 
the Erie ( Pa > Times should hav e been 
credited w ith a net paid A. B C. circula- 
lion of 29.826. A typographical error 
made it apprar as 30.826 — one wrong 
•iiture. bu' a very material difference "f 
9.M00 circulation. 



INDIA 



Aaron P.cncsoh. for ten ycar> with 

the St. Louis Star, has rc -itzneil to be- 

NM as-ociaied with an advertising 
concern. 



35,910 Square Miles 
2,854,167 People 

Prosperous People — Well Educated 

In the Heart of the United States 

wilh the henrt to fairly judge ruunufuctured 
product*, and to a marked degree, the typical 
American spirit ami spending capacity to ac- 
quire tlirtn 

Exceptional Transit Facilities for Distribution of 
(roods and Excellent Retail Outlets for Their Sale. 

The following daily newspapers intensively cover 
merchandising area* with a potential local sales strength 
represented in llieir circulation, which is not nearly 
equalled by any oilier advertising mediu. 

Circulation 5,000 line rate 

Elkhart Truth i El 

Evansville Courier <M> 

EvansvlUe Courier i S i 

Fort Wayne Journal C.jrlle (|f j 

Eort Wayne Journal-Cau-lte < S i 

Indianapolis News iE> 

Indianapolis Star iMl 

Indianapolis Star (St 

Kokomo Dispatch \I 

l.afaieu* Courier iEi 

Lafatclte Journal iMl 

La Porle Herald i E I 

Richmond Item iM> 

Locansport Pharos-Reporter IE" 

Muni ir Pre.- , r ; , 

Munrie S4ar i \| i 

Muncie Star iSi 

Richmond Item i M ! 

Richmond Palladium K 

Niuth Bend Tribune i E I 

Terre Haute Star ■ M i 

Terre Haute Star , ( S I 

Terre Haute Tribune iEi 

Terre Haute Tribune i S i 

\ ineeiuie- Capital iEi 

Total li.oK Circulation and Kale 

Total Mindai Circulation and Rate 

Total l)ail> and Sunda- 

• A. B. C. Report. April 1st, 1919 

Cosernmenl Statement April I, 1919. 



8,300 
•23.893 
•20,987 
29.236 
24,330 
123.473 
92,851 
106,381 
5,400 
•4,994 
10,415 
3,376 
8.225 
<i.621 
9.646 
J',.:-:.!! 
lfc.818 
8.225 
11.096 
•IT.Ilr. 
26.945 
19.422 
21.815 
I9.W2 
1.011 

HI 261 

207,150 
651.51! 
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TREND TOWARD ORGANIZATION 

IX many cities there are under way efforts lo or- 
ganize news writers fur the purpose of affiliating 
with the Federation of Labor, For many years 
such a movement has been discussed in general term* 
by newspapermen, but the majority opinion has been 
against it. It has always been contended that editors 
and reporters are in a class by themselves, engaged 
in wurk where individual initiative and ability must 
measure the possible wage ; that, to attempt to stand- 
ardize the earnings and working huurs would be 
to put a premium upon average, rather than excep- 
tional effort and achievement. It has been the ac- 
cepted view that individualism in this field is the 
one factor nuking for constant progress. 

It may be said that this view still holds with most 
newspapermen. But new economic and industrial 
condition? have developed. In a period of mounting 
costs of living the news writers and editors have 
noted that the men in the mechanical departments 
have had substantial wage increases while, in many 
instances, their own earnings have not kept pace 
with changing conditions. It happens that in a great 
many newspaper establishments the present wages 
of printers and pressmen are higher than those of 
editorial men and news writers. In explanation of 
this situation it is always pointed out to the news- 
papermeti that unionism lakes care of these questions 
and that individualism docs not. 

So it has happened that the idea of affiliations with 
organised labor, which once seemed to be fantastic, 
now appears to many to offer the solution to the 
of how to earn a comfortable living in a 
when the dollar has lost half of its buying 
Thus we see in various cities efforts among 
the news writers to organize. 

At the convention of the Southern publishers at 
Asheville this matter of proper pay for men "up- 
stairs" was frrely discussed, and prevailing wage 
scales were admitted lo lie inadequate. It would, in- 
deed, be hard to find a publisher who does not admit 
that a capable reporter should receive at least as 
high a wage as a capable printer. Indeed, salary 
increases fur editorial and news men have already 
been granted by many publishers. This course is 
being followed as a policy of fairness tu the men 
and also as a policy of good management for the 
newspapers. Dissatisfied or underpaid men on the 
news staff mean deterioration in the daily product, 
whit-h menaces the whole investment. 

We have lung since outlived the day when there 
was any serious opposition to the principle of union- 
ism. Criticism nowadays is eomined to specific de- 
mands or particular attitudes of the unions, and to 
labor leaders who may momentarily disregard the 
greater public interests involved in pending issues 
and seek to arbitrarily impose upon communities 
the will of minorities. Not many publishers would 
now think nf reverting tu the non-union shop. Gen- 
erally speaking it is admitted that organized labor 
is an asset of great value in the publication of a 
newspaper Whether this would be true as to the 
editorial end. or would tend toward the elimination 
oi individual initiative, is a matter, however, upon 
which opinion is still sharply divided 



HON. C. F. HICHAM, who so successfully ap- 
plied Government advertising to the solution of 
some of Great Britain's most difficult war problems, 
is now a member of Parliament. In his first address 
to that body he commended advertising as the means 
for solving the unemployment question. It was the 
first argument of the kind ever heard in that house, 
and made a deep imprc-sinn. Will Official Wash- 
take notice ? 



••""THE corporation pie*-, agent and his press 
*■ matter offer a problem that can only be solved 
iv the waste basket," says the Joplin News-Herald. 
Happily, therefore, the solution is usually found 
within easy reach of the editor who accepts this view. 
The waste basket, in. bed. has come into its own in 
the** latter days. It is the Great Preventer, It is 
the lsrnefiecnt "slip "twixt the cup and the lip." whose 
very proximity to the editorial desk is a reminder 
that all is not grist that comes to the mill 




RIAL 



THE PRIMARY MEDIUM 

OCCASIONALLY some well-intentioned 
writes In F-imtur & Purmmikr felicitating us 
upon some item of news or expression uf view 
which indicates the good-will of this publication 
toward some form of advertising other than that 
carried cm through newspapers. Because Ehitor St 
I'l nusnr* has for Icing years adhered to its convic- 
tion that the newspaper is the great primary medium 
for advertising — that all other media and forms of 
appeal are supplementary or subsidiary— many men 
engaged in these "side-lines" have assumed our 
hostility to them. Hits assumption has no basis in 

We have no quarrel with any form of legitimate 
advertising magazine, periodical, class journal, 
painted signs, posters, car cards or direct-by-mail 
If these various forms of appeal failed to give results 
they would cea«e to attract advertisers. Our quarrel 

if our attitude could be so harshly derincd— is with 
the man who tries to persuade an advertiser that any 
or all of these media or forms of advertising may 
supplant newspaper advertising. 

Only newspaper advertising affurds to a manufac- 
turer a sure and economical local appeal, involving 
no waste, no random effort. This fact has been 
inrontrstably shown in the tabulations of newspapers, 
circulations and rates which have been appearing in 
Kiutor Si Publishes- We do not believe that the 
public interest is served by advertising waste — such 
as is involved in using mediums of general circula- 
tion for the purpose of creating sales in particular 
zones of distribution. The economic status of adver- 
tising must rest upon its usefulness in lowering 
selling costs — and this is apart from its purely 
ethical value- Advertising cannot produce results 
profitable to the advertiser unless it is linked up with 
his distribution. 

F.ven in the cases where distribution is national 
the policy of concentrating advertising in the news- 
papers is still best— for only in this way may the 
local dealer he fully identified with the sale of the 
product. If Emr<* & Pt m isiita may be accused of 
frequent insistence upon the9e fundamental facts, the 
plea must be justification — for there arc a great many- 
very fine and agreeable men in the advertising busi- 
ness who would be glad to have them 



' I *1 IE Vandcrbilts are to be congratulated on the 
fact that Cornelius Vanderbilt. Jr., son of the 
mo«t distinguished member of that family, has be- 
come a newspaper man. All Americans are proud 
of the fighting patriotism of General Vanderbilt. and 
all men in the newspaper profession will hope that 
ihe young man — already exhibiting something of his 
father's virile independence of family traditions— 
may win to the top in his chosen work. EiiIIYpR St 
Pi blishkr is proud to have been the first newspaper 
to print an interview with him. considering that this 
was accomplished in the face of strong rivalry on the 
part of the New York dailies. 
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AN INTERESTING CONTROVERSY 

of more^vital matter— in the treatment of baseball, 
KuiTO* Ic PusLtsiiut did not anticipate that this 
Counsel would find general acceptance. The opinions 
printed have shown a sharp conflict of opinion upon 
the subject- 
In some instances editors are swayed by the con- 
victions of their circulation managers, who seem to be 
united in the view that baseball is a sure-fire circula- 
tion factor. To a varying degree, of course, this 
must be conceded- The value of that circulation to 
advertisers— particularly of that secured through 
basehalt extras — is debatable. 

Marcellus E. Foster, editor of the Houston 
Chronicle, is of the opinion that newspapers gen- 
erally give entirely too much space to this topic 
suggesting so small an allotment as half a column a 
day. He sees the unsoundness of the policy of per- 
mitting an enterprise organized for private profit to 
grow up at the expense of the newspapers, ignoring 
the advertising columns. 

Edito* & Pi.bushee docs Ml deny the news in- 
terest of baseball, nor of the movies or other amuse- 
ments. It should be apparent, however, that these 
topics have been greatly overplayed in a period when 
the conservation of newsprint is of first importance 
in newspaper management. Indeed, a false standard 
has long prevailed in the editorial valuation of these 
things To contend that, because a news topic is of 
wide interest it should be played to the point of 
Krotesqueness, dwarfing the space available for things 
of equal or greater importance, is not to display 
balanced editorial judgment. 

This new era in the world's life has brought to the 
fore new considerations in the treatment of news 
and feature matter. The old order is passing. It is 
hardly fair to assume that there is greater interest 
in two columns of gossip and piffle about ball players 
lhan in an address by the President If that were 
true most Americans would feel heartily ashamed of 
it. Yet there are newspapers which, in the matter 
of space, give baseball gossip and news at least an 
equal break svith the reports of the President's 
historic tour. This is merely an illustration of the 
extent to which this topic is being overdone. 

The discussion evoked by EDrroa & PuBLisHOt's 
suggestion as to a better balance between hasehall 
and other news and featnres is a timely one, and 
should be helpful. It should bear fruit. Out of 
controversy emerges, usually, some basis of genera! 
agreement. The policy of our newspapers toward, 
Sasehall is by no means a light matter If, as we Re- 
lieve, it often involves great waste of spare, it is in 
the interest of all newspapers that a sounder basis 
should be reached. General discussion tends toward 
that end. 



pRK-war conditions, which operated to estrange 
* us from our fellow -Americans south of the 
Equator, should not be permitted lo survive in the 
new days. The press association* are striving to 
break down these artificial barriers through the 
fullest possible dissemination of news to South 
American papers. In the old days jhese newspapers 
received their news of happenings in the United 
States through European channels exclusively, ofter. 
edited by men ignorant of American affairs o: 
hostile on principle to our interests. Our Govern- 
ment has before it a vital task in cooperating with 
our press associations in establishing easy and direct 
i with all South American "countries. 



O l ' T °" r own ' ar - taM - M-viila news- 

v -' paper, comes a new and novel advertising idea 
a full page display death notice, phrased in good 
taste and constituting a fitting tribute by his friends 
to the memory of the deceased. Thus have our ss-ar l? 
in the Pacific became, for once, our teachers in one 
branch of advertising. 

T JNTII, we shall again have a competitive mark;: 
^in newsprint the "hazards." so often spoken sf 
in connection with the paper industry by the manu- 
facturers, will he mainly borne on the shoulders of 
publishers. Reports of earnings by the big companies 
indicate that these hazards must have largely disap- 
peared so far as the sfMjMMtSr€^)gTc 
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PERSONALS 



COL. C. B. BLETHEN, editor and 
publisher of the Seattle Times, has 
been elected director of the National 
Rifle Association for three years, begin- 
ning next January. Colonel Blelheii 
served as artillery Hason officer during 
the war. He was formerly prominent 
in National Guard activities in the state 
of W ashington. 



IN THE EDITORIAL ROOM 

Paul J. Hughes, wire editor in the Chi- 
cago office of the United Press, has been 
transferred to the New York office. J. 
L. O'Sullivan. manager of llir Indianapo- 
lis Bureau, has been transferred to the 
Chicago office. 

Frederick A. Shepherd, who recently 
returned from service of more than two 
years as a Y. M. C. A. secretary in 
France, has resumed his duties as city 
editor of the Waterville (Me.) Sentinel, 

Harold Putnam, news editor of the 
Portland (Me.^ Express-Advertiser, is 
visiting the \arioui attractions in the vi- 
cinity of Portland as part of his vaca- 
tion. 

Fred K. Owen associate editor of the 
Portland < Mr. > Daily Press, recently 
returned from a \ a cat ion at his old home 
at Milo. Me., during which he enjoyed 
an automobile tonr to Quebec. 

Raymond A. Eaton, familiarly known 
as "Colonel" and for more than twenty 
years identified with Denver new spa < 
per*, has resigned from the Denver 
Times to become assistant industrial 
agent of the city and county of Denver. 

Peter McKissock, of the Winnipeg 
Telegram editorial staff, has been called 
to London, England, by the publishers 
of his hook, "Fourteen Years in Can- 
ada." Mr. McKissock, whose pen 
name is "Sergl. Rafferty." will sail about 
the middle of September. 

A. W, Mitchell, of the staff of the 
Houston (Tex.) Chruuicle. has been 
remaining over from the National Edi- 
torial Association convention, and visit- 
ing the Hood Kiver district and other 
parts of the Northwest to get story 
material. 

Fred M. White, marine reporter for 
the Portland Orrgonian. and Miss 
Mary C. Inman of the same city were 
married on August 29. They kept it a 
secret for several days before Mr. 
White announced it to his office asso- 
ciates. 

Edward P. Doran. director of the 
telegraph and news department of the 
Dallas Morning News and Evening 
Journal. «prnt last week in Bangor, 
Drsdemona and Eastland oil districts. 

Lint Joseph Well, publicity officer 
at Ellington Field, has been discharged 
hud left for New York this week, where 
he will !>eeomc aviation editor for a 
New York paper. 

Charles Edwin Gilbert of the New 
Orleans Daily States was married to 
Miss Martha Virginia W'eyman of 
Yoakum. Tex., August 25. 

Floyd L. Bell, until recently baseball 
writer for the St. Louis Star, has be- 
come manaxinK editor of the Sporting 
Goods Dealer. St. I^ouis. Mr. Bell also 
wi'I be contributing editor to the Sport- 
ing News From 1115 to 1917, Mr. Bell 
was sports editor of the St. Joseph 
(Mo.) New>-rrcss, and r r ' n r 10 [ ' ,aI 
was for five years with the Minneapolis 
Tribune. 

Capt. William J. Tucker, formerly 
editor of the Brrnham (Tex.) Evening 
Press, has l>een discharged from service 
(member of the Rainbow Division) and 
is visiting old friends in Brenham and 
Taylor. 

Marquis James, who is edging the 



American Legion Weekly in New York, 
where he has been employed as rewrite 
man on the Tribune, haiU from Enid, 
Okla. 



IN THE BUSINESS OFFICE 

W illiam H. Morrow, business mana- 
ger of the Philadelphia Record, was a 
recent visitor at the newspaper office in 
Portland, while passing his vacation in 
Maine. He made the trip from Phila- 
delphia by automobile. 

P. Benson Oakley has been made ad- 
vertising manager of the Geneva (N. 
Y.) Daily Times. He was formerly ad- 
\ tricing manager of the Norwich (N. 
Y i Sun -Telegraph. After over a year 
■ >f army service in France he was only 
recently discharged. 

J. Milton Ball, recently on the adver- 
tising staff of the Portsmouth (Va.) 
Star, has entered the life insurance 
field. 

lames Bennett and A Lcvisch, of the 
display advertising department of the 
St. Paul Dispatch- Pioneer Press, are 
absent on vacation. 

Lcland -M. Wooters, of the Des 
Moines Register and Tribune copy 
service department, and his bride, who 
was Miss Hope Harris, are spending 
their honeymoon in Chicago. 

Morris F. Jacobs has quil editorial 
work to become classified advertising 
manager of the Omaha Daily News, suc- 
ceeding S. S. Conklin, who recently be- 
came business manager. 



APPOINTED AD MANAGER OF 
MORSE DRY DOCK 



WITH THE AD FOLKS 

Berr.ice S Blackwood's appointment 
as manager of the credit and account- 
ing department of Johnson, Read & Co- 
Chicago, is an- 
other evidence 
of the e v e r - 
widening scope 
of women's ac- 
tivities in the 
advertising field. 
Mrs. Blackwood 
formerly held a 
responsible posi- 
tiun with t h e 
Chicago Tribune 
and has been 
connected with 
the advertising 




Mas. 11. S. HtjtcKwooD 



department of several daily newspapers 
in Iowa Her most recent work has 
been a» assistant credit manager of the 
Genera] Cigar Company's Chicago office. 

Rnbcrt K Thien has become associat- 
ed with the Walter H. Zimmer Agency, 
Detroit. He was until recently a tncm- 
Itrr nf the Martin V, Kelley Company's 
organization. New York. 

Maxwell Droke. late with the Palm- 
olive Company, is establishing an adver- 
tising service of his own in Milwaukee. 

G. R. Holmes has been appointed to 
the advertising and publicity depart- 
ment staff of the Thomas Edison Com- 
pany. Orange, V J. 

C. J. Watts, late with the Green, Ful- 
ton & Cunningham Company. Detroit, 
has Income associated with the Mcin- 
ringer Studios. 

H. B. Snyder, late s|>ace buyer for 
Williams & Cunnyngham. Chicago, is 
now with the Gnndlach Agency, thai 
city. 

William S. Archibald, late with 
Vngtic ami the Hearst newspa|wrs. has 
become associated with the E. T. How- 
ard Vgency, New York. 

Wallace B. Blood has changed from 
the Green-Fulton & Cunningham Com- 
pany to the Brotherton- Noble Agency, 
Detroit. 

Paul H. Bolton, until recently with 
Rand MrNally & Co., Chicago, is a new 
addition to the copy staff of the Frailey 
Advertising Agency. Ynungstown, Ohio, 




Bert E Barnes, formerly an editor 
on the New York Sun, Detroit Jour- 
nal, Philadelphia Record and other 
papers, hat been 
made advertis- 
ing manager of 
the Morse Dry 
Dock & Repair 
Company, South 
Brooklyn, N. Y. 
Mr. Barnes 
joined the 
Morse Company 
i year and a half 
ago, to edit a 
plant paper and 
he produced the 
ttiar F_ rusKu. Morse Dry 
Dock Dial, in January. 1918. 

All of the company's advertising 
and publicity arc now turned over to 
Mr. Barnes, who is assisted by C. 
Stewart Wark and Wesley T. Jones, 
assistant editor and reporter, re- 
spectively, of the Dial; Charles W. 
Bailey and Rollo Stier as company 
photographers; Phil A. Hartwell as 
head of the printing department; and 
W. B. Prince, formerly of Boston, as 
an art director and advertising as- 
sistant. 

The "Morse Dry Dock Dial" is a 
de luxe publication of twenty-four 
pages, 9 by 10 inches with two-color 
covers and profusely illustrated. The 
employees elect their own association 
officers once a year and a daily paper 
is issued during (he campaign period, 
handled by the Dial staff. 

Mr. Barnes has built tip an organi- 
zation, which compares with the edi- 
torial staff of any small sized paper. 
In his department he has every fa- 
cility for handling publicity, art work, 
printing and advertising matter. 



George C. Van de Carr has joined the 
Vreeland Advertising Press organiza- 
tion. New York. Before entering mili- 
tary service he was on the W'anamaker 
Store advertising staff in New York. 

Thomas F. L Henderson has been ap- 
pointed assistant to the managing direc- 
tor of the Agricultural Publishers' Asso- 
ciation, Chicago He was for more 
than eight years an active personality in 



the work of the Sheldon School of 
Sa'.csmanship, serving in the capacities 
of assistant to the president, sales man- 
ager, field organizer and (reasurer. 

_D. B. Miller lias been placed in charge 
of advertising and sales promotion of 
•he Cleveland Cadillac Company, Cleve- 
land. Ohio. His department is a new 
one in the organization, but already has 
made itself felt in many ways. Mr. 
Millrr is also identified with other T. H. 
Towell interests, including T. H. To- 
well, distributor of Dodge Brothers 
Motor Cars, and the Eclipse Musical 
Company, distributor of Victor Talking 
Machi nes. He is publishing a monthly 
house organ for each of these interests. 

Paul Sotcliffe, advertising manager 
of the Edison Storage Battery Company, 
Orange. N. J., has been appointed man- 
ager of the Industrial truck and tractor 
department of the same company. Mr. 
Sutcliffe has been connected with the 
Edison Storage Battery Company for 
over five years. 

E. H. Scott, a Winnipeg and Van- 
couver newspaperman, has joined the 
advertising department slaff of the T. 
liaton Company at Winnipeg. 

William L. Roberts, formerly of the 
Red Cross Magazine, and Louis H. 
Frohntan. who conducted an agency, 
rereicvd a hearty welcome this week 
when they made their appearance at 
the New York Advertising Club on re- 
turning from overseas war service. 

Bertha L. Darling, advertising mana- 
ger of Flint &• Kent, and president of 
ihe Buffalo League of Advertising 
Women, has resigned to take a position 
with Morris & Co., Baltimore. Mrs. 
Darling went lo Buffalo from New York 
in September, 1912. 

Charles J. Baker, of the copy staff of 
Erwin & Wasey. Chicago, sails for 
England September 23 to join the 
branch office recently established by 
Erwin * W'asey in London. He will 
remain abroad indefinitely. Mr. Baker 
is a son of P. C. Baker, for many years 
general manager and managing editor 
of the Detroit News. 

C. E. Rogardus has been appointed 
lo the sales department management of 
the Brandt Advertising Company, Chi- 
cago. Mr, Bogardus for many years 
was connected with the national sales 
department of the Street Railways ad- 
vertising company, the Curtis Publish- 
ing Company and the Critchftcld Com- 
pany. 



The Grand Rapids Press 
and the Dubuque Tele- 
graph-Herald have eaeh 
signed a contract for the 
Haskin Service for one 
year. 
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POSTPONES NEWS 
PRINT INVESTIGATION 



Senator LaFolletle Announce* Appoint- 
ment of Four Other Member* of Sub- 
Commille Which Will Hear Tes- 
timony Several Week* Hence 



Thr reception was cancelled Monday 
night. Harvey is technically charged 
with violating the terms of his probation. 
On July 31, 190°. he received a sus- 
pended sentence following a plea of 
guilty to larceny. After an alleged vio- 
lation of his parole a bench warrant was 
issued for him. but he was not arrested 
until Munday. 



It* Tl • El 

Washington, Sept. 10.— Investigation 
of the news print situation by a sub- 
committee of the Senate Committee on 
Manufactures, which was provided for 
in a resolution introduced recently by 
Senator Reed, of Missouri, will not be- 
gin for several weeks. Senator LaFol- 
letle, chairman of the sub-corn mi Iter, 
announced today. 

"As soon as a meeting of the sub- 
committee can be held, a plan for con- 
ducting the investigation will be decided 
on and announced," he said. "In the 
meantime, the data which has been ob- 
tained as a result of previous investiga- 
tions will be supplied to members of the 
committee." 

The other members of the committee 
appointed by Senator LaFollette, are 
McNary of Oregon and Gronna of 
North Dakota, Republicans, and Reed of 
Missouri and Walsh of Massachusetts, 
Democrats. 

No decision has been reached as to 
the witnesses to be called. 



Proposes That, Newspapers 
Interchange Advertising 

Plan of G. M. Barbara Contemplates Uk 
of Paid Space Between at Least 
Fir* Cities 



Si. Lol-is, Sept. 10.— A plan ior the 
interchange of advertising has been de- 
veloped by George M. Burbach. adver- 
tising manager of the St. Louis Post- 
Dispatch. It contemplates the use of 
page space by the Post-Dispatch, Phila- 
delphia Bulletin, Chicago Daily News, 
Detroit News and Washington Star to 
advertise the fact that "In each great 
American city, there is unc great after- 
noon newspaper — one newspaper that 
stands conspicuously in the foreground 
as thr recogniied leader — in circulation 
—in advertising and prestige. A news- 
paper dominating the entire territory it 
serves." 

Reproductions are given of the first 
pagBI of the publication, with emphasis 
on the publication printing the advertise- 
ment. 



Publicity Man Arretted 

David M. Harvey, publicity agent of 
the George Washington Memorial Asso- 
ciation, which was to have held a vic- 
tory celebration Tuesday night at Car- 
ttetic Hall, New York, to be attended 
li> General Pershing, Mayor Hylan. and 
other officials. »a< arrested and corn- 
milled to the Tombs Tuesday by Judge 
Rosalsky in Part I of General Sessions. 



MADE HIS MARK BY SELLING 
CLAY BRICKS 



Seattle. Sept. 10.— The Izzard Com- 
pany and the Will II. Horsley Company, 
of this city, have consolidated and 
formed an affiliation with the Hall & 
Kmory Agency of Portland. They will 
rata Mild an office at Chicago in charge 
of J. A. Grief. Negotiations are also 
tindrr way for expansion into the Cali- 
fornia field. 




J. II. Pat«e 



J EL PAYNE, who is even now, 
• mentally at least, on his way to 
the big convention of advertising men 
at New Orleans, took his first real job 
wi'h the Sherwin-Williams Company, in 
Kansas City, as 
manager of the 
promotion de- 
partment at the 
age of 20 years 
and since then 
— he is now 34 — 
real jobs have 
been a hobby 
with him. 

He denies 
above all other 
things that he is 
an advertising 
man, but adds, 
very f orcibly, 
that he would not know how to con- 
duct any kind of business without ad- 
vertising. 

Right now he is president of the 
Dallas Advertising League, which claims 
to be the fifth largest club of the kind 
in the world with a membership of 406, 
and president of the Presidents' Club 
of Dallas, composed of the heads of the 
eight important business organizations 
of the Texas city. He is a vice-presi- 
dent of the Seguin Brick & Tile Com- 
pany and of the Mercantile Investment 
and Adjustment Company. 

During the two years that Mr. Payne 
was manager of promotion for the 
Sherwin-Williams Company, at Kansas 
City, he won two annual top-noichrr 
prizes in competition with all other 
members of the organization. He was 
with the same company for a time, 
on special work, at Dallas, Cleveland, 
Pittsburgh and Chicago, in the order 
named, and then in 1910 he resigned to 
return to Dallas, having acquired an 
interest in the Fraser Brick Company. 

In 1912 he assumed charge of sales 
and became secretary and treasurer of 
the firm. It was then that he made his 
real mark by becoming one of the first 
in the country to sell bricks hy the use 
of newspaper advertising space. 



PACIFIC AGENCIES JOIN INTERESTS 



lizard, Horsley and Hall A Emory 
Affiliated and Open Chicago Office 



Clarke and Calder Join Toronto Globe 

ToaoNtn, Ont., Sept. 9. — Andrew 
Clarke, formerly news editor of the 
London Morning Advertiser, lias been 
appointed editor of the Retail Mer- 
chants' Globe and in charge of rhe 
Globe's Promotion Department. Mr. 
Clarke is a former Globe desk man. 
F„ C. Calder. formerly on the adver- 
tising staff of the Montreal Star in To- 
ronto, has joined the local soliciting 
slaff of the Globe. 



Rewarded for Saving Paper Mill 

Rt-MKwn. Me., Sept. 5 — In apprecia- 
tion of excellent work done by the fire 
departments of Lewionn and Portland 
in saving their paper nulls here when 
10)000 cords of pulp wood was burned 
recently, the Oxford Paper Company has 
sent checks for $400 anil $o00, respec- 
tively, to the firemen's relief associations 
of those two cities. 




owa 



Here CUL- 
TURE and 
INDUS- 
TRY and 
TRADE 
walk hand 
in hand, and 
furnish a 
market for 
national 
goods that 
publish 
their claims 
to prefer- 
ence in the 
daily news- 
papers, of 
which the foil 



The "little pigs that stay at 
home" are a poor investment 
compared with those that get 
to market when the price is 
right 

Thus Iowa's prosperity has 
been established, and is CON- 
SERVED by its system of 
strategic ROADS that never 
fail to get the "pigs" to 
market at the right time. 
By a New Road Bill, Iowa 
provides for the expenditure 
of something over $20,000,- 
000 each year for a decade, 
lo improve and maintain its 
system of over 104,000 miles. 
Of this. 6.278 miles is hard 
surface highway on which 
about 90% of the people live, 
and which connects every 
town and market-place of 
1,000 or more inhabitants. 

Military strategy provided 
European countries with 
means to protect forts and 
battle grounds with men 
and material, but it never 
approached the ideal 
which has brought the 
farms of ninety-nine coun- 
ties intercommunication, 
that they MAY buy and 
sell and keep in complete 
touch with the NEWS of 
the day. v 
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BUSINESS PAPERS WAIT 
CHICAGO SESSIONS 



Complete Program wilb Name* of Speak- 
ers and Participanla Announced from 
Headquarter* of Association— 
i Sept. 19 



nverytliinn is all at I fur a helpful and 
an inspiring meeting in Chicago at the 
Congress Hotel, Septemlier 18, 19 and 
20. The sessions will be ot*n to all 



r.tlirr*. with ihe exception of the la»l 
half <jf Friday afternoon and Saturday 



Frtdar Artarnoea. 
is^xt Main 

Sole.— TKIa raba noi the .» 

Irsf ar» fee m.»t»er urea nl ra'-Wni 
Publishers' ami Roalrar 
ClialrBaan— a. C, P«ara..a. Pr.alit.at, 

Hated Itoaincs* Tap*™, lm\ 
isi l\ H_ - -Til. A. H. C •-ai.i.l, 

Mansclnc Dtroclor. Tlie A. «. C. 

Discussion. 

t IS P. Il._'llnw to Most tke High Coat of 

Pubii.iii«a"-j. at Mulr. vi.» Pros.. UKir««- 
Hill rv. New for*, manual in. 

P, at— "The Adsartlsla* Aaani** anil the 
Rtialn.aa Press" lUilwrt Tlnaman. President 
Pedi-nil Adrrrtialna' A*.**-, sud Ckalrman of 
lbs nnslaeas Pr«« r .....n,lll~ of the American 
saaoclalloa of Advrrtt.lnn Aavoeha. niaroa 

Friday Xs-aataf . 
Vrrtpmher U. 

Haronllon. Vimfrm* Mural. «t scv«-n o'clock. 
llan<|tiet. IVotrcss llotil. at T.M /clock. Ptalea 
|A.rs> coco. Pnr Initio, and *anll*m.n. for 



As usual the banquet on Friday even- 
ing will offer an opportunity for a social 
get-together-session, for both ladies and 
irentlemcn. Fveryone al all concerned 
with advertising and publishing i» cor- 
dially invited. E R. Shaw. Power Plant 
Engineering, Chicago, is in charge of the 
arrangements and rejervaiions may be 
sent either to him or this office. He 
promises a program which will surpass 
the notahle dinner at Chicago two years 
ace — "nuff said." 



fluilrnian— B, B, rtnaw. lT.iidi.ol. Fo««» Plant 

Kaxlcxerlof. Chlcace. and Caalrtnaa, Coli-ago 

Committee on Arrangements, 
AilitToa* of srrtcosae hy tbe Ckatrman. 
Ilcapnnao and President'! address -A. C. Pearson. 

PTealdent The Associated Buslneia Papara. I«e. 
Anointment of t'redamlala mod Haoolulli.iie Com 

mlrloaa. 

H.U A. VI Tl.a Psrlwr. of flortoee. "-II O. 

l...rd. Pr~l.li.nl Tin. Teltlle World Journal. 

Mooliio aixl New V. rk. 
11 W A, M. Hem to Make Belter Parta»re at 

Itn.lnW >t. St. Kwrtlabl. Parol'tatt, Ta» 

t'nlted Putllsbi'ta' cVroorailiiti. N.w York. 

11:35 A. M. -"'All A|>pr*«-Uri.:«, t.a Hiialneps"— 
CharWs I'l.s. Proal.latit. IJtik-lielt Co., Cbl 

ewe*. 

I2:laa— ~Tli» .Iljrnillcance of tbe -Plans' Mose 
In Ula.r Orcsra sod Its 1V—1M. Mail 

mlwoa iird ll.r.lnr»a Pai-r. "-Ha .1 

i. K.Uti.r. B*1l»*s 
Noon Rr 



Saturday XtTtiinK 
Soptajnkar CO, ftrM A. at. 

PtiMlattar*' ami Mnaln.oa *.asloo. 
irniittno.il fraon Frlrisy afternoon. I 
Caalniiss,— A. C. retrain. rrcaM.ni. Ttbe Aas*. 

rlateil llnslnem Pnrwrs, Ino. 
Beriort of the Cummllli-f tin CT^iUBllaU. 
ITin Postal flltiiallon— Arllmr J, Kalilwln. Chair- 

nan. Postal rumtultloo. 
Report ot tbe Ksr>rsillt« sfcH-rv-tarr 
Report of ttjo AadHlaa fiimo»lii#e Olialrman. 

IU«arit rslilHrtl. "VYrasnror. tlrlirair I11U CV, 

Sow Vnrk 
R-P..H .f the Treatnnr. 

Tlio question of •tandirdlrlnif rlnnlstlufi »|»rt> 

onder our macdsrd of Prairtisi Si. 5 
Report of the Cwunlttiii «» 

ctalrman. Ilsrry Ttviior. Mnoaior. 

Muatrlea, S. V 
Rsport of roprssK-eitatlTrs no tb« Nattoaal Ad- 

vorllslna f^imablaalon. 
Tbo Olisorrnnre of IVatal Reaulallmta CiiTertns; 

Pree Copies to Aderrlisora. 
Report of tbe Itesolntluaa CailiittliT. 
Ueport of tb« Adslaorr Commttioo, actlnt as a 

Nominating Coasiailloo— Caalrmia. H. St. 

Swalland. PrsoUJ.nl. Tolled Psbllsoe-s' Coe- 

t>wat>oa, N.w York 
Kloellna of tam errs. 

OMNrtK A I. COXVnXTlON COUVITTeB. 

M'*er w. Alton. <~bilrmaa. 
Wlll'sm ~ 
II. H 
Ray W 
I. H, Kbermaa. 

Strike of Boston Police 
Handicap* Papers 




or Di»r.ler M.k« Ii 1 
for News Staffs la Cover Police 
Adequately 



U'-v rcircsAra) 
lVHroN, Sept. 10— lite strike of 1.500 
Cosion policemen— about H5 per cent uf 
the force— late yciterday afternoon, and 
Ihe consequent increase in disorder have 
made it impossible for the newspapers 

TiiwM "'«„"£"• t,rT ' ' the d '>' IO cov " I'"!""'' news of 

Boston, even in a general way. 

When the police went on strike, every 
newspaper assignment man that could 
be spared from his regular duties was 
put on police reporling, but 1hcir num- 
ber was too few to handle the situation. 

The strike was precipitated by the sus- 
pension of nineteen |iatrolmcn found 
guilty by Commissioner Curtis against 
unionising, and as soon as it began hun- 
dreds of young gangsters proceeded to 
break windows, loot ilores. and attack 
men and women. 

Reporters were krpt busy throughout 
the night, hurrying from one section of 
■he city and its suburbs to another— 
wherever violence occurred. 

In the downtown section of ihe city a 
roaming ganR of boys caused a riot in 
the Casino Theater, ami slopped the 
show W hen ejected, thc> -.mashed the 
windows anil looted the stock of a shoe 
store next door, and wrecked a cigar 



Peatob Pnli. to., ri.i.i.n.1 
llitroiluororr ri inarka tij the t'liaLrnan. 
2.1.% P. M.— "How lo Help ft. 1st Plaaaoil Day 

1-rolilonts" in si uipooliiin t.f tbroo .LVitiLnute 
adit r aaaiial. -Tah?e" Ilnrrj Tlpiior, Manaaer. 
Aul<iiun|L%e la^iistrlaa. Now York. titactiMloa. 
" l-roilortlno" ttarrr Hllle&an, Killtor. Inland 
Printer. I'lileani. tHu-uaaUxi "Meerkanilla 
loe" — 
paTter. 

i ir, P. u._- How ibo K.m„fial c^aforonoo 

Helps Bualwaa Pa|>ers "— UlTtd Bow~.ft. 
EiUtoelal Plrra-toT. llast Jqutiib] To . New 
Y'lek. niai-naoloo 
* !£ P "'- "" '« «» "«'a V.i.ir Paj-aa Uad At 
Wall .. lUtlret 0|.||,U*'-|t. J P, ft , 
K<M1oe. Tbe Amcriran Halter. New Y*ik. 

5 is"'. 



World. N.w <ork 

f-rldsr atorolaa. 
taptamWr M, » K A. 

Adrortl'tna Sfsalun. 
s-loslrraaa-A. 0 Baeb.rl. Vlr, 1'r.sll.ot 

Maosaer. IVnlaa Poll. O . norolaod. 
lorrodiarl^er It, mark, lej the ITialrniaii. 
» SS A. M.-' ll.,w to Make a eVlHao 

roont Par"— It. I 

Servaea tVportio.Bt. SteOnio nill Co . Now 
Y'irk. Iia»rtiaol..n. 
10 .HI A- M • ll.iw <» lloM AdrerOslna WUtoi 
Troiuand Kwrft Pflipply"— Wllllasa T. \m- 
Itraa-bt. AMlatanl Teaoatlrar. Boot aV Piboa Ha- 



ll :J3 A. M.-'U™ to Ja.l tka Waste In Ad 
arrtl«ln»"-R. lUraliall. ProaMent (.oaarreta 
tletrolt. Paarnealon. 
11 Vj A. at.—' How tbr AdtoMlaina Vakainso 
Taa Prwsa that nis Paper Raaekca lb. Real 
Bujar"— TTarrea Itall. poraldeot. NalK>oal 
1'i.lrolanin Saws. (1a..lanil Maeiioaaaai. 
12: IS A. Al,— "Tk. liar, of tie Boaluaaa l»raaa 

a .VatVeaal ra,.,i,aian" -R. r, Sfiomao. store nearby. Many other stores were 
Adaamam, co.. ct„.r.. du, ,, v ,„, >s B .,, (> „ cll „ d arrest 

•Triday AfUnoa*. ^ - — — 

***']pj. t ,i**ji' Bainkcr DccotDM Ad A gout 

Oreni.no* Hosaion. Piuitijmi, Ore.. Sept. 9— II R. Fail- 

" i™"' Z.T?!'^''' Bnaii <>in * ing. assistant cashier of the First Na- 
tional Bank, has retired to become 



Cbalmaan P 
nojMiar ataasaoment. ciilaaao 

lutrodaetaer r.tnarks h\ Oaatrtono 

2 l» P. St. — "Hoar to ItMno. nreulalloa MoT 
talltj"— I. W SavtlaalNTe Vlr. Para lie 
firaw Hill Co.. X. Y. TllwoasSon " 

: <» f *l —''How ta. Billiorlal and Clrenlatlon 
Hoparlmonu Can Cooperale"-y. C 
fresldent. Tk. Oas A»e. New York, 
alon. 

S o« P of "oli"!!!," l»la*a. l r" t ?a!' M ' 



treasurer of (he Botsford, Constantine 
4 Tyler Advertising Agency. P. S. 
Tyler, president of the company, who 
has had his offices in Seattle, is return- 
ing lo Portland, leaving the Seattle 
business of the agency in the hands of 
Mr. Constantine, 



The Air Mail 
Center of 
The United States 



Not content with being the world's 
greatest playground; not satisfied with 
being a gigantic seaport; not satiated 
with its healthy combination of indus- 
try and agriculture, New Jersey is to be 
made the terminal of the Air Mail Serv- 
ice of the United States — perhaps of 
the Western Hemisphere. 

Inside of a month, it is anticipated, the new 
Air Mail Landing Field at Newark will be 
ready for use, and the ships now using Bel- 
mont Field, New York, will be transferred 
to Newark. 

The national interest centering around a 
state like New Jersey with its innumerable 
activities naturally attracts to it people of 
all kinds from everywhere. 

It naturally becomes a trading center of 
great value — it buys and sells enormously. 
And being within such easy reach of the 
mighty centers of distribntion it becomes 
one of the most profitable fields for adver- 
tisers of any valuable product or 

Tell Your Story 
To Jerseymen 

In New Jersey Newspapers 



Circulation. 

Ar*ur> Park Prea* (E) 7JM 

Atlantic City Preae <M> Union (E> 14JJ71 

Hiulaetb Joamal <E> (A.B.C.) 17,656 

llsrkenaaefc atecord 4^79 

Hod so ir Obverse* < Hoboken ) 43,000 

Pasaaic Herald (E) 8,5 $5 

Paaaaic Newa (E) •,427 

Patrrmn Preaa-Ctnrdian (E) 12,68*3 

Perth Amb.y Errniag Ifewa (E) *H,723 

PUinfield CoBrier-Newa (E) TJOt 

Government Suiearwnt, April lit, »». 

•A. B. C. Report. April let, ] 
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South Should Get More Ads, 
Dallas League Is Told 

Liberal lite of Newspaper Space Weald 
Pat Mere Money in Circnlation. F. K. 
Beebee Says 

Dallas. Tex., Sept. 9.— -There is not 
enough advertising being done in the 
South." said F. K. Bcebce in an address 
at a dinner of the Advertising League 
of Dallas. "Much more is being done 
in other sections of the country. 

'Figures show that there is more 
spending monej per capita in the South- 
west than in any other section of the 
United States, and judicious advertising 
will put it into circulation. Even in the 
cities, of western' Canada, such as Win- 
nipeg and Calgary, there is more adver- 
tising done, chiefly in the daily papers, 
«hich are the best medium, yet there is 
a greater opportunity here. 

"In Canada small grocers insert half- 
page advertisements at least twice a 
week in the daily papers, where the cities 
arc far apart, and can not be reached 
by newspapers. Here they can. More 
advertisements mean better business as 
a whole. 

"There are at least a doien big Dallas 
firms that arc not advertising in the 
daily papers ; they should do so. A well- 
known advertising man has said that ad- 
vertising is a forethought and not an 
afterthought, but there is considerable 
wink to be dune here yet to bring local 
ads to such a level for the benefit of the 
section of the country-" 

LEHRS PLEADS GUILTY 
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Gaines Carrel, Mrs. Kllrn Robertson 
Miller of I'aincsviUc. and Miss Ethel 
Hrvant of Willoughby. with the presi- 
dent, Mrs. Kmily l>. McBridc of Ra- 
venna. 



CANADA PAPERS TO PROFIT 



Increased Advertising Appropriation Is 
Announced for New Victory Loan 

Montreal. Sept. 9.— Canada's new 
Victory Loan drive is to start October 
22 and to last until November 11. The 
amount to be asked for has not been 
officially announced, but it is believed 
that it will be from $300,000,000 to $350,- 
000,000, and that the rate of interest will 
be SKi per cent, the issue to be at 99 or 
par. At a meeting yesterday. Sir Henry 
Drayton, the new Minister of Finance; 
Mr. W. J. Taylor, president of the Cana- 
dian Press Association and the Provin- 
cial Chairman, met the representatives 
of the press of the Province of Quebec 
and asked for their co-operation. He 
annuunced that the amount set aside lor 
advertising would tic 20 to 25 per cent, 
greater than last year and that every 
daily paper anil trade paper in the coun- 
try would carry the advertising. 



ST.CKHOt.si, Sept. 8,-Kcginald Lchrs, 
said to have been an American news- 
paper correspondent once, pleaded guilty 
today to taking part in the killing of 
Col. Hadjelache Ettinger, a former Rus- 
sian naval officer, and an American citi- 
zen named I.egros. 

A Stockholm despatch of Aug. 8, re- 
porting the killing of littingcr and Le- 
grc». said it was done by a band sup- 
posed to be part of an organization 
known as ' The International League oi 
Re-establishing the Russian Monarchy." 
In previous despatches originating in 
Stockholm and London, Lcbr's name ap- 
peared in connection with the killing of 
Nikolai Ardasjcff, a prominent member 
of the Russian colony in Stockholm, 
whose dcalh was laid to the Russian 
monarchist movement. 

Ohio Women Meet in Cleveland 

CmviaAXn. O., Sept. 10.- The Wo- 
men's l'rcss Club held its 35th annual 
mretiiiK here September 5. an unusual 
number of out-of-town deletes Wins 
present. Among them were Mr«. Louise 
S. Culp of San Antonio. Tex : Miss 
Hanna Foster of Bcrca. Mrs. Virginia 
Corliss Smilh of Chagrin Falls, chair- 
man of the <la>'s program: Miss Adele 
Thompson of Middkfidd. Mrs. Cora 



i Troops 

Portland, Me., Sept. 10— The Third 
Maine Infantry. National Guard, which 
went into camp at Augusta. Me., this 
month for a 15 days' tour of duty, is in 
command of Colonel Marry M. Bigelow, 
managing editor of ihe Portland Daily 
Press. Colonel Bigelow organized the 
regiment to replace the Nalional Guard 
units which went into Federal service, 
and has been largely instrumental in 
bringing it to its present state of effi- 



Canada's Paper Mills Are In 
Clover, Stock Sales Show 

Plans Being Made by Them to Largely 
increase Output of News Print — But 
Not to Decrease the Price of It 

Montreal. Sept. 10.— For some lime 
the pulp and papers issues in Canada 
have been occupying a very prominent 
part on the Montreal and Toronto stock 
exchanges. The bulk of last week's 
transactions were in the securities of the 
paper stocks- Spanish River was traded 
in to the extent of over 10,000 shares, 
with a net gain of A'/i points for the 
common and 4'A points for the pre- 
ferred. 

Uureniide wilh over 1,100 shares 
traded in. showed a net gain of W 
points. Wayagamack, with over 3,400 
shares, gained 5 points, while Riordiu, 
Howard Smith, Brompton and Abitibi 
were all active and showed gains from 
; , io 5! i points 

The verv favorable reports issued 
earlier in the week by Spanish River and 
Laurcntidc were undoubtedly factors in 
fresh interests taken in the paper stocks. 
It is a well-known fact that all the 
Canadian paper companies are making 
money. The plants are working day and 
night to overtake the sali'S which have 
been made at figures which net the com- 
panies a very handsome margin of profit. 

Dcvclojmicnts are now under way 
among ihe Canadian mills which will 
largely increase the output of news print 
paper in Canada, but this is not likely to 
cause any material reduction in the price 
at which paper is selling at the present 
time. 



TESTIMONIAL TO R. W. HARVEY 

Vick Associates Present Well Wishes— 
C. F. Chapin Assistant Ad Manager 

Greensboro, N. C, Sept. 6. — R. \\:rj- 
ton Harvey, sales manager of the Vick 
Chemical Company, Greensboro, N. C, 
who has resigned to become associated 
in an executive capacity witfi the Jacotj 
AdVertisinf Agency at Atlanta, Ga., was 
given a testimonial of the regard aad 
affection in which he is held by his 
co-workers in the form of a handsome 
smoking set in copper and gold, suit- 
ably inscribed wilh their wcll-wishrv 

C. F. Chapin, who has just returned 
from artillery service in France, has 
rejoined the Vick Company as first as 
sistant to the advertising manager. 
Richard B. G. Gardner. Mr. Chapb 
will be in charge of space-buying ar.3 
ihe general detail work of the depart- 
ment. C. Guy Ferguson, division su- 
perintendent of Bradstreet's, with head- 
quarters at Wheeling, W. V*., hit 




Frank Seaman, Inc., New York, fa* 
just announced the appointment of Capi 
Floyd V. Keeler to the position of » 
sistant io the vice-president. Befort 
entering the Array. Mr. Keeler w« 
vice-president of the I. W. Lyons A 
Sons Company, New York, and »»> 
prominent in the affairs of the Associs 
tion of National Advertisers, of which 
he was at one lime executive commitlct 
chairman and long an officer and direc- 
tor. Recently he organized the Asso- 
ciated Engravers. Inc. 



La Republics Editor Held 

Ll Paso, Tex, Sept. 10-Luis R. 
Alvarez and Luis Velasco, editor and 
manager, respectively, of La Ripublica, 
a Spanish language newspaper published 
in El l'aso, have been arrested for the 
second time on charge oi printing dis- 
cussions of United States Governmeni 
policies with regard to Mexico without 
furnishing translations of the same to 
r. as required by law. 



Joins Penaacola Journal 

Lewiston. Me.. Sept. 10— Grovet 
Cleveland Baldwin, formerly of the rcp- 
crtorial staff of the Lewiston Daily Sun, 
has received his honorable discharge 
from Ihe Navy, and has become man- 
aging editor of the Pensacola Journal 



Maj. Harrison Fuller, city editor of 
the St. Paul Dispatch, has been elected 
commander of the Minnesota hranrh of 
the Loyal Legion, 



San Antonio. Tex., Sept. 10-Sidncy 
U. Maxwell. 52 years old. of San An- 
tonio. well-known newspaper man, who 
had been connected wilh the San An- 
tonio Express, Houston Pn*t and other 
Texas publications, is dead. 



prestige 

You boy more I Han so much circu- 
lation when you purchase News 
advertising. Ycm buy rial reader 
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Fn/lnn-irsnllC of the jobbers of 
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Banks at Last Awakening to 
Newspaper Aid 

Advertising Manager Telia Dallas Adver- 
tiling 1 ■ raiue tb« War Has Made 
Them Advertise 



Dallas, Tex., Sept. 8.— It took a 
wurld war to wake the banks of this 
country up to the fact that they needed 
to advertise to keep abreast of the busi- 
ness procession, George Hearn, adver- 
tising manager of the City National 
Hank, told members of the Dallas Ad- 
vertising League. 

Before the late war, Mr. Hearn said, 
not more than half a dozen banks 
throughout the United States were 
really doing anything along the line of 
advertising. Some of them carried small 
business cards in the papers, but just a 
lew of the larger ones were making 
any comprehensive, systematic effort to 
advertise their business. Since the war, 
he pointed out, these institutions have 
realized the need for advertising, and 
they arc using space in newspapers to 
inform the people of the good points of 
their institutions and to attract a larger 
volume of business. 

Banks have goods to sell, Mr. Hearn 
said, just as the department stores or 
grocery stores. They sell credit, they 
sell transmission of funds from one 
point to another, they sell safety in 
keeping money for their depositor!). 
These things may be brought home to 
the minds of people with money through 
the right sort of advertising. 



Operating Job Plant Separately 

William srorr. Pa, SepL 8.— The Sun 
Printing and Binding Company, which 
has been run for many years as the 
fob department of the Sun, has been 
separated from the parent concern, and 
is now controlled by Arthur A. Man- 
dril, Thomas R. Bayard and Frank S. 
Hammer. Mr. Mandell came to Will- 
iamsport a little more than three years 
ago, as manager and will continue in 
that capacity in the new company. Mr. 
Bayard, the mechanical superintendent, 
has brcii with the Sun for more than 
25 years, and Mr. Hammer learned his 
trade with the Sun more than 22 years 
ago. 



Votes Increases to P. O. Employes 

Washington. Sept. 4.— A flat in- 
crease of $150 in the anitu.il wages of 
all postothec employes is provided for 
by a bill passed today by the House ami 
sent to the Senate. The increase is re- 
troactive to July I last, and affects ap- 
proximately 250,000 employes. 



MRS. ASHPLANT HAS DONE 
WELL — CONSIDERING 



MEMORIALIZING A PIONEER 




W, J- A»KM-*KT 



HAVING been born in London — 
Canada, not England — schooled, 
raised and mar- 
ried all in the 
same place, W. J. 
A s h p I a n t. be- 
liever in advertis- 
ing, would not at 
this late date 
think of going 
any place else for 
any other pur- 
pose than to 
boost that par- 
ticular spot on 
the Dominion 
in a p. He suc- 
ceeds at the job, 
too. 

The birth event was in 1875. All 
things considered the school seems to 
have bern sufficient and — well, at the age 
of 20 he started to work fur Hubert 
Ashplant. shoe merchant; didn't do much 
good, but stuck around and each week 
accepted his weekly salary of about ;'' 
per. That continued until he reached 
25. and at that age he took unto himself 
a wife. who. though handicapped with 
poor material, immediately set about to 
make something worth while out of her 
hubby. 

To date the results are still in doubt, 
Hit through no fault of hers. When he 
had reached the age of 30 his father and 
brother decided to gamble to the extent 
of taking him into business partnership 
with them. He showed plenty of nerve 
and took over the purchasing end of the 
business and the responsibility of finding 
a purchasing market. He took care of 
the former on visit* to the shoe manu- 
facturing centers of Canada and the 
United States, and the last part of his 
work he solved by the use of newspaper 
advertising space. 

Mr. Ashplant, as head of the London 
Advertising Club, has become pretty 
well known as one of the lives! Ad club 
presidents in Canada. He has a secret 
for increasing shoe sales. It is : "In- 
crease your volume of newspaper adver- 
tising." 

Starts Culf Coast Agency 

Jacksonville, Fla.. Sept. 9 -T. V. 
Drr, late of the aviation corps, has 
launched the Gulf Coast Advertising 
Agency at DeFuniak Springs, Fla He 
plans to handle southern accounts at 
first, specializing in land development 
and manufacturing. 



Captain Andrews Made Editor 

W. nostra. Mass., Sept. 6.— Capt. 
Roland F. Andiews, who has served the 
Times as editorial writer and assistant 
managing editor during the past six 
years, is a|>pointcd editor. 



PREMIUMS 

That Are Real Subscription Producers 

S. BLAKE WILLSDKN 

attnsr»rttir*»rs snrt Putillators R#prnscinat1?«. 

1606 Heyworth Building 
29 E. Madison St. CHICACO 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET. BOSTON, MASS. 
U, l. BOSDAS. Mlar) 
More than 120 American and Canadian newspapers subscribe to our service 

Each week our subscriber* receive between JO and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and climes, revelations of European 
court*, speeches and addresses of men and women whose word* influence the 
thought of nations, translations from every important foreign newspaper ; 
these and numberless other item* day after day are sent to our subscribers 

IN SHORT. MR. EDITOR— ESPECIALLY MR. SUNDAY EDITOR 
— WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rate* aurpriaingly low. 



"Cradlebaugh and Glacier Day" Pro- 
claimed at Oregon Reunion 

Hooti Rivra, Ore., Sept. 8.— The Hood 
Kiver County Pioneer Society, at its 
annual reunion, September 17, will ob- 
serve "Cradlebaugh and Glacier Day" 
in respect to the memory of J. II. 
Cradlebaugh, fir*t editor of the Hood 
Kiver Glacier, the fruit valley's pioneer 
paper. George T. Prather, who wa* 
associated with Mr. Cradlebaugh, will 
read a paper entitled. "How the Glacier 
Came to be Founded." 

Poems by Mr. Cradlebaugh. who be- 
fore his death was for many years on 
the staff of the Sale* Capital Journal, 
will be read. 



NAVY CENSOR CLOSES FINE 
WAR RECORD 



{Conlittutd from Poge 20 ) 
Of his experiences on the front lines 
in October, 1918, trying to discover why 
the correspondents could not secure 
quicker and more complete battle news, 
Raker can only repeat that it is better to 
die in a ship than be spattered all over 
a field. 

Baker's assignment for special duly 
with Mr. Hoover, the Director General 
of Relief was natural, in view of his 
having been a member of the Commis- 
sion for Relief in Belgium during the 
entire period from January, 1915, until 
its close in the spring of 1918. He is 
an officer of the Crown of Belgium, con- 
ferred by King Albert, and accompa- 
nied President Wilson as a guest of the 
Belgian Government during the preai- 
dential visit there, 

Faith us Annapolis Man 

Baker's affiliation with the navy was 
merely a return to an old service. He 
started a* an enlisted man of the United 
State; navy in the Spanish -American 
war, and wears the service stripe of 
Sampson's fleet, as well as of the Cuban 
occupation. Baker has been an editor, 



WE SPEND MORE 
THAN 

$500,000 

per year to produce; the fea- 
tures which nave created the 
gTeateat newtpaper following 
in the world. 

"Heart? t Features Alwayt 
Lead' 

Write for booklet. 
-SUM Million tsotw PnsOn-. JnrvW 



The International Feature 
Service! 
246 West 59th Street 



The True News 
FIRST 



A Iways — Accurately 



International News Service 
World Bldg. New York 



but remains a newspaper man in 
America, although he has sometime* 
been obliged to call himself a journalist 
in foreign countries, in order not to be 
confused with "pressman" of the Eng- 
lish nomenclature. 

Baker's fad is a blind faith that if the 
American people could only once dis- 
cover the true ability of the modern 
Annapolis man who has had a few 
years' experience in the enormous re- 
sponsibilities of navigation, civil and 
mechanical engineering, gunnery, ship 
and port administration, stevedoring, the 
command of men, diplomacy, and gen- 
eral world knowledge, they would put 
the navy into general service through- 
out the world, wherever the United 
State* has commercial or sentimental in- 
terests. And that if the people had 
their rights, Admiral Sim* would be 
President. The only thing for which 
Baker can never forgive the admiral i« 
that the latter was born in Antario, 
Canada. 

His Newspaper Work 

Commander /taker has had a varied 
and interesting career as a journalist. 
He entered the profession as a reporter 
on the Detroit Tribune, later working 
on the Detroit Journal and wa* 
European correspondent of the latter 
newspaper in 1900 and 1901. He wa* 
for a lime connected with the English 
Office of McClure'* Magazine, and art 
critic of the London "Academy and 
Literature." Later he was American 
correspondent of the London Daily 
Standard and the London Daily Ex- 
press. For a time be was journalist 
secretary to the late Joseph Pulitzer. 
He wa* associate editor of Everybody'* 
Magazine, 1907 to 1910, and editor of 
the Delineator, 1911 to 1914. 
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Time and Money 

Both time and money are saved 
by members of Tkt Associated 
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most effective feature service at a 
saving over former feature ex- 
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creasing value. 
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The Associated Newapapera 
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Congress Starts Its Inquiry 
Into P. O. Salaries 

Committee Hold* First Session in New 
York—Will Visit Other Coi 
Centers Soon as Possible 



The Congressional Joint Commission 
on Postal Salaries held a session Tues- 
day with employes of the Postoffice De- 
partment in New York and N'ew Jersey 
regarding the readjustment of postal 
salaries. It also will hold sessions at 
Boston, Chicago, St. Paul, Cincinnati. 
Atlanta. Memphis, Kansas City and 
Washington. 

In every case hearings will be accorded 
all postal employes in the States adja- 
cent to the cities where the hearings 
arc to be held. Every class of postoffice 
employe is to be represented in the hear- 
ings. 

The members of the commission are 
Senator John H. Bankh'ead of Alabama, 
chairman; Representative John A, 
Mnnn of Tennessee, vice-chairman; 
Senators Kenneth McKellar of Ten- 
nessee Edward J. Gay of Louisiana. 
Thomas Sterling of South Dakota, and 
George H, Moses of New Hampshire. 
Representatives Thomas M. Bell of 
Georgia. A. B. Rouse of Kentucky, Hol- 
var Stcenersnn of Minnesota, and Mar- 
tin II. Madden of Illinois; and Cecil A. 
Hcasley, secretary-, and Isham P. Byrom, 
assistant secretary. 

STANDARD RATE CARDS IN 
BRITISH AD FIELD 



are accused of making undue profits. 
1 believe that to be wholly unjust. 
They have nothing to fear from put- 
ting their cards on the table I re- 
gret therefore that the Commission 
is to sit behind closed doors and I 
hope it is not too late for them to re- 
consider their decision." 

It is being pointed out that the pub- 
licity which resulted from the admis- 
sion of the press to the sittings of the 
Coal Commission was productive of 
much good, and it is practically cer- 
tain, unless some concerted action by 
a press body secures a revision of that 
intention, that the whole of the pro- 
ceedings of the Commission on Agri- 
culture will be ignored by journal- 
ists. 



Selling 6,000,000 Yards of Aeroplane 



A 



N INTERESTING test is being 
made of newspaper advertising 



iContinutd from Pant 11.) 
sumcd to be a growth from a similar 
publication established during the war 
by the British War Office, containing 
extracts from foreign newspapers, and 
circulated confidentially each day to 
interested circles. 

This announcement has raised a 
storm of protest from the press, which 
inveighs bitterly against the policy of 
waste which it betokens, points out 
the iut.lity and usclcssness of such a 
review, and urges that if a publica- 
tion of the kind be required at all it 
should be left to private or commer- 
cial enterprise. There have been 
some ugly revelations of waste in the 
matter of propaganda leaflets, posters 
and interdepartmental forms and 
issued by Government offices, and 
the feeling of publishers is undoubt- 
edly a reflection of public opinion. 

ML CM RESENTMENT is felt at 
the attiude of the parliamentary 
officers responsible for the procedure 
of a Koval Commission just appointed 
to investigate our national agriculture. 

It has been ruled that the proceed- 
ings shall be taken without the pres- 
ence of representative of the press. 
The matter was put in a nut-hell by 
the Earl of Selborne in the House of 
Lords this week. He said. "Farmer's 



in London just now. The Government 
found themselves at the end of the 
war with something like six million 
yards of surplus aeroplane linen on 
hand. They mentioned it to the press 
and the press mentioned it in its col- 
umns. 

Rut the Government did not adver- 
tise it, and it hung fire badly. Then 
an enterprising young man named 
Leonard J Martin came along and 
bought the lot. And the press chaffed 
him and gave the deal more publicity 
than they did the official effort to dis- 
pose of it. 

There was about a fortnight's 
silence and then appeared advertise- 
ments in the London newspapers an- 
nouneng that this Government linen 
was on sale at the various stores; fol- 
lowed this week by some of the stores 
featuring it for themselves. 

It is definitely stated what the linen 
can he used for and leaflets are avail- 
able describing how it can be bleached 
at home. In other words, Leonard 
Martin is doing throuidt the advertis- 
ing columns what the Government 
themselves might have done, but 
failed to do because they used the 
news-columns instead of paid adver- 
tising. 

As enquiries show that the stocks 
are moving well, it would appear to 
point the fact that advertising is ad- 
vertising that sells and news publicity- 
is not. 
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Beloit, Wisconsin 
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Circulation *>ri 7,0UO Rate. H> cent. 



I.OS ANGELES 

Evening Herald 

Carries a greater volume 
of advertising than any 
daily on the Pacific coast 

DAILY CIRCULATION 

127,773 

B.C. 



TO ADVERTISE WHEAT FLOUK 

Southern Miller, to Spend $100,000 in 
Newspapers el the South 

Louisville, Ky., Sept. 8— G. A. 
Ureaux, of die Ballard & Ballard Com- 
pany, this city, has been named chair- 
man of a publicity committee which will 
work out the details of a $100,000 ad- 
vertising campaign for Southern floor 
millers to be conducted through South- 
ern newspapers for the purpose of in- 
creasing the consumption of wheat flour. 

The executive committees of the 
Southeastern Millers Association and 
the Southern Illinois Millers Association 
met at St. Louis, Mo., on August 27, to 
discuss plans for a campaign and raising 
the necessary money. It was decided 
to pro-rate the cost of the campaign be- 
tween more than 150 members of the 
two associations. The members were 
found strongly in favor of this method, 
which will aid the Grain Corporation 
somewhat in disposing of the 1919 wheat 




Seattle, Sept. 7— Inquiry made by 
questionnaires sent out by the Journal- 
ism Department of the University of 
Washington shows that weekly news- 
papers in this State have raised their 
subscription rates from 11 to 48 per 
cent during a period of more than a 
year on account of the increased cost 
of newsprinL 

Fifty-seven weeklies in the State 
charge $2 a year, and thirteen papers 
charge $1. The smallest weekly in the 
State has a circulation of 250 and the 
of 2.800. 



Former Editor Dead 

Wacpux, Wis., Sept. 10.— Rufus H. 
Oliver, aged 74, who was formerly in- 
terested financially in the Waupun 
l eader and in its editorial department, 
is dead after several attacks of paralysis. 
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WHERE NAVY DEFT ADS 
WILL BE PLACED 



iContinurd from Page 7.) 



DENVER. COLO. 
Duranao, Colo 
Gtand Junction. 

Culo. 
Orecntcy. Cnla. 
Pueolo. t'lto 
Trinidad. Colo. 
C>-<yrnne. Wyo. 
Sheridan, Wyo. 
Casper, Wyo. 

SALT I-AKE CITY. 
UTAH 
Billincs. Mem. 
Great Falla. Mont. 
Bniie. I'tJho 
Butte. Mont. 

SAM FRANCISCO. 
CAL. 
Eureka, CaL 
Maryaville, Cat. 
Redding. Cat 
Stockton, Cal, 
Wataonville. Cal. 
Reno. Nevada. 
Sacramento, Cal. 

oTtaf 

c ' L c.,. 



Ads 

Wilmington, Del., Sept. 7.— Adver- 
tising supervision of the duPont Chem- 
ical Co.itpany has been placed in the 
hands of Charles K. KautTman, hereto- 
fore assistant advertising manager o: 
the explosive division of E. I. duPor.: 
dc Nemours & Co. Before coming here 
Mr. Kauffman was with the New York 
American and the Arkenberg Special 
Agency, New York. 



KORTI.AND. ORE. 
Spokane. Waib. 
Engrne. Oee. 
l.ewtston. Idaho. 
Pendleton Ore. 
Klamath Palls. Ort 
Head. Ore- 
Wallace. Idako. 

1. O S ANGELES. 
CAI. 
rtalerafieM, CaL 
S.->nla Itartasra. Ca'i 
FUeslarT. Aril 
Prewoit. Aria. 
San Berrar'iir.:. 
Cal. 

Santa Ana, Cal. 
SAN DIEGO. CAL 
El Ccoteo. Cal. 
Xi.ri.iJc. Cal. 
Globe, Aria- 
Tnraon. Ari*. 
Phoenix. Aril. 
SEATTLE. WASH 
Tacoma. Wash. 
BeJUngSiam, Wash. 
Yakima. Wash, 
rkal.e. Waak. 
Wa 




Des Moines, la., Sept. 9. — Newspaper 
men will be the guests of the new lio'.e! 
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ripening, rieptem- 
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than «ny other newspaper in 
Westchester County 
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The S. C. Beekwith Special Agcy. 

Sola r«rct«a Hcpr*eantatl*«a 
New Tort Chsoata 
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TIPS FOR AD MANAGERS 



Iuiv-Manii li'MPivv, Walnut 
I. Kan.-a* City, M<>, Has obtained 
iMint of New Orleans Pairu & 
iinuh Company, 

Ni-!«i- L. Hi'u. Agency. 703 Main 
cel. Hartford. Conn. Has secured 
riiiirn of Allen Manufacturing Com- 
iiy ("Safely-Set" screw*). Hartford. 
Kvgcxb MKilXKtN Coviiwsy. 105 
13th street. Ph.h-leli.hia. Will 
titllt- account of the Dttescnbcrg Mo- 
rs Corporations, New York. 
W-vjii. Pi'Tnam & Wood Cohiaxy, 
8 Trcmont street, lloslon. Rcjmricd 
I! make up a list nf newspapers dtir 
B ihc next sixty days fur MeCormii k 
Co. 

tint!'. &• \Y.skti. Monroe I'uilditig, Chi- 
£<-. are putting out 5.0110-line contracts 
\<w York. Chicago and other papers 
r "Virginia Sweet Pancake Flour." 
<V. cur. Ai.ksiv. Dekum UIiIr., Port- 
vl Ore, local milk distributer; and the 
•egon Dairymen's League, the latter or- 
*»ation made tip oi producers, have 
n'.eil to carry on an extensive adver- 
n < campaign Twenty-five thousand 
ttiar*. raised by a small assessment on 
I milk sold, will lie used to advertise 
<■ mcnts of milk as a food and to 
rrra>c its use. Similar campaigns 
iv l<-en conducted successfully in 
mile ami Vancouver, B. C. Alma 1). 
si; is chairman of the committee in 
ariie 

A-vnmsisc Acrwir-s 0*k*atiox. 
J Metropolitan Tower, New York 
mill Stales Army advertising cim- 
it :s now being placed with newspa- 

re 

F. WaIU> AkMsritONG AtiVE»Tl>INn 

i.ixi.y, Nonh American lildg., Phila- 
■Iphia. Reported to he renewing con- 
».> with newspapers for Victor Talk- 
% Machine Co. 

'knurr Il.vTTi x Com paw. Fourth 
i rue lilils . New York Reported 
ill nuke tip a list of new-papers dur- 
c t Icrnber for Bird fi: Son. 
'.. i.p.-. & Hm-iies-. 250 1'ifih avenue, 
ru- York. Placing orders with news- 
i;*rs iii cities where they have dcal- 
> iiir Sherman St W illiams 

ihiv 4- AttKls. Uth and lilhcrt 
•iTt-, Philadelphia. Placing orders 
ilh >arae list of newspa|*Ts as hcreto- 
irr i.ir (i. II. P. Cigar Company. 
'lUmrc W. Kuwaiti* CVimi'any, 328 
lie- :nm street, Philadelphia. Again 
miK order, with s..iw newspapers 
: 11. (I Wilbur & Sons. 

I > *n \i AmfkTiMNc; ,-W:s<v, 6 t;ist 
*li strut New York. KciKiricd to l>c 
jiiii; orders wuli some Middle West 
f»n«prrs (<>r liradley K i iii t ttist C«>m- 
ito. 

Kthai.ii A. cWy Ar.t.vev. Terminal 
Mi:. Philadelphia. Placing orders 
i:li vime newspapers for Philadelphia 
n<s ;1 „,| Philadelphia Pul.lie Ledger 

I A I.rvv Comi-any. 14th and Oak 



Perth Amboy,N.J. 
ST 50,000 

and going strong. 



Evening News 

A. .V. I: A., A. R C . A f 



tin. 

r. R. n« 



f..r |r»,k ll.f.i-l:.. 

r-n^nn .in. i'l' 

p. 30} Sib Avenue 

York City 



streets, Kansas City. Renewing some 
of iheir newspaper contracts for llarho 
M aim f.icturin g Company 

Hi mi-iikh '. Hour/ eviiiii Miitiei\n 
Company. l.V. William street. New 
lork. Renewing their fall advertising 
with papers generally. 

II. I-. J tuns AcjNi V. 110 West 119th 
ircei, New York. Reported to he 
.•gain iciiewitiK nrwspaper contracts 
lor l>r. Karl S. Sloan. Placing orders 
with some New York newspapers for 
Illustrated Review. 

Punic Koiijie Company. 208 Fifth 
avenue, N'cvv York. Placing orders 
with some Southern newspapers for 
Talcum Puff Company. 

Loan Si Tium as. Mailers P.ldg., Chi- 
cago. Placing orders with some large 
city newspaper* for Hid I'ook M;ma- 
/ine. 

H. K. McCans Compam, 61 ltro.nl- 
way. New Yurk. Keportid will shortly 
plate a few new contracts with news- 
papers for Kny.il Typewriter Company. 

Klck.nf. McCitkin ( umpvny, 1211 
Chestnut street. Philaslrlphia. Reported 
will make a list of farm papers during 
October for Atlas Powder Cnmiwny. 

Malu«y. MtTcurtx & Faist, Secur- 
ity Rhlg., Chicago. Again placing or- 
ders wilh lar^e city newspajiers for 
Cornell Wood Products Cumpany. 

Miik<;<N, Ttnt-E & Jennings, 44 East 
J3rd street. New York. Placing orders 
with some New Engtand newspapers for 
Merck & Co. 

N'rwrii.-F.MMirT Company. 129 West 
32nd *irrei. New York Reported will 
shortly place orders with newspapers 
thar have rotogravure sections for I.ig- 
geti tc Myers Tol.aeco Comvaity. 

!Ia»»y Pi'KTfji Company, 18 East 
4lsi street. New \'ork, Will handle 
the advertising for Uae Health Labora- 
tories. 

RrTiiau Fi ft kvAN. 404 Fourth ave- 
nue. New ^'o^k. Placing orders Willi a 
lisi of news|>iipers for Physical Culture 
Magazine. 

Id -mi M. Sini> Company. 330 L'ni- 
\ersity «iuare, Indianapolis. Renew ing 
some newspaper contracts for Milks 
l iniiKion Company. 

Siiuiman & I!»yan, 79 Fifth avenue, 
New York. Plating orders with some 
California newspapers for 1-atkawaiina 
Mills Company. 

Sthih ii & P.itow N. 3oJ Fifth avenue. 
New York. Again placing orders with 
newspapers f ur p.rown, l'uriell & Co, 

TivKF.k Ar.KNLY. 303 Fifth avenue. 
\'iw \oik Again placing orders with 
newspapers for National Catholic War 

Celllicit 

Van I'AtTFX, 50 Fast 42ml street. 
New York. Again placing orders with 
i ■e-.v%papcr» for International Magazine 
i oiiipany. 

Jvmfs T. Wt.TiiFJtALl>. 142 llerkley 
sTeet. lio.tnn. Renew ing some news- 
paper contracts for Chester Kern ft Co. 
Renewing s..mc roiitrneis for l.ydia F.. 
P.iikhain Medicine Company. 
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JULIAN D. MOHAN. Praa. 
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J M. M»lbe. SuerecU R. T. Si 

With Ageney for Nine Years 

James 11. Mathcs has succeeded R. T. 
Sit jilgrass. resigned, as manager of the 
New York oflice of N W. Aver & Son. 
Mr Mathcs has been connected with the 
Aver organization for the past nine 
years, serving in the Cleveland and Chi- 
cago offices as well as in the head- 
quarters in Philadelphia. 

1'or the pas! two years he has been 
in charge of the entire sales organiza- 
tion, lie has obtained and 
some of the most important 
handled hy the Ayer 



COL IJERSHMAN TELLS OF 
PRESS'S DUTY 

iCimliuttfd (rum I'aRf 5.) 

from political deals, except to expose 
them, and it must realize that its serv- 
ice to ihc average citt/cn is the measure 
of its success. 

'The great growth in advertising illus- 
trates dramatically the mighty factor 
it has become in the modern business 
world. It is greater today than it was 
a year ago, and I hrlieve it will con- 
tinue lo grow and dominate 1radc. 

Advertising at a Crowing Force 

"Pvcry day emphasires its grcal im- 
portance, and t feel that this great srowlh 
will continue along broader lines than 
anyone imagined a few years ago. I 
rcalirc. perhaps as every other editor 
and publisher of a metropolitan news- 
paper, thai the work has become mure 
e acting and That personal attention and 
thought are greater requisites than could 
I avt Wen conceived not so many years 
gone by." 

As an example, Colonel llershman 
poinrcd out that daily papers today art- 
issuing 40 pagrs or more in minutes, if 
not seconds, to get hundreds of thous- 
ands of newspa|>crs distributer! before 
cvuiing dinner time within radius of 
100 miles or more. 

Colonel llershman meets and known 
a great many ncwspaiwr workers, ami 
del eves ihere are just as grcal oppor- 
tunities in the profession today for men 
i t brains, as in the past. 

Questioned particularly about news- 
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papers in politirs. Colonel llershman 
explained that The Press, while adher- 
ing to Republican party principles, has 
always maintained an absolutely inde- 
pendent course as regards stale or local 
politic*, and has thereby acquired the 
• landing ami reputation of having at 
all times served the best interest of the 
people in the community. 



lie recalled the dominant politicians 
of the time of Mackey. Cameron, and 
Quay, down to the present time, ami 
while some fierce battles in Pennsylvania 
have been fought in Pittsburgh by rival 
factions, The Press stands today in that 
enviable position, that it is recognized 
as seeking to serve the people only. 
A steady course of this kind was planned 
many years ago, and the paper steered 
ever since along these lines- that which- 
ever faction or politician succeeded or 
was defeated, the people were given the 
whole truth about both sides. To justify 
the people's belief that they have a safe 
guide in The Press, has been Colonel 
Hershman's constant ambition. That 
he has achieved it seems proven by the 
success his newspaper has attained. 

Colonel Hershman's mastery of de- 
tails stamps him as a remarkable execu- 
tive. He is personally "on the job" in 
The Press office every day, excepting 
a few weeks he spends each season 
at his summer home in Allenhurst, 
N. J.; and even there he is in constant 
touch with the office. Hi* home is in 
the flellelield district of Pittsburgh. His 
personal (jualities are best illustrated 
by the loyalty and affection with which 
he is regarded by all members of the 
organisation which he has built up to 
help' him make a great newspaper. 
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The Bridgeport Post 
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JESSUP FAMILY PROGRESSIVE 



Headed by "Pa Jessup" They Now Run 
a Daily Paper 

BreuuiTon. Wash , Sept. 7. — Ah husy 
a "ccntralijcd family" as then- is in tin- 
Stale of Washington is the one headed 
by W. B. Jcssup, publisher of the 
llrcmerton Searchlight. This week Mr. 
Jessup piit the Searchlight on a daily 
basis. Pot years il has lsrcn published 
twice a week. Mr. Jcssup, of course, 
is the bin chief. His chief assistants in 
the editorial departments arc his sons, 
John II. Jcssup, until recently an ensign 
in the navy pay corps, and William Jcs- 
sup, lately discharged as a sergeant in 
the air service. 

His daughters, Miss Cora Jessup and 
Miss Clara Jcssup. arc in the husincss 
office and Mamma Jcssup handles news 
and business details in her spare time, 
Jimmy Jessup is the carrier-in-chief. 



pasted, folded and ready for delivery EQUIPMENT FOR SALE 
at the rate of IINI copies per minute. .Uvtrtununti mnitr Itfa r(ar#i/>retto.. .awry 
rear* par tin*. Ceaaf tin wmrdt to Ik* lint. 



Manternach Annies in Buffalo 

Bin Mil, N Y , Sept. «>.— The Man- 
ternach Company of Han ford, Conn, 
has epened an advertising office in 
charge of Walter A. Allen, secretary, 
at Km D. S. Morgan building The 
coni|iany is already handling several ad 
terming accoiinis in the Buffalo field 
and surrounding territory, and it de- 
sires lo keep in closer touch with their 
local clients. 



Students Launch New Comic 

ArsriK, Tex.. Sept. H,— The Scalper 
is the name of a new publication 
launched at the I'niversily of Texas, 
It is the product of the wil and humor 
of the school. Jack llymati, who 
edited the Daily Texan, the Lnnghom 
Magazine, is editor: Jack Lut/cr oi 
Temple is the general and business 
manager, and Edgar I'erry of Austin 
advertising director. 



Pacific U'oio Expands Eastward 

Chicago, Sept. 1°.— The Mall & Em- 
ory Advertising Agency, of Portland, 
Ore., has opened an Eastern bflaM here, 
at 4*! Soulli Dearborn street. The 
same firm has formed an affiliation with 
■ he l/zard C ompany of Seattle. The 
Chicago office will be in charge of Rob- 
ert Armstrong, who for scleral years 
directed the publicity of Armour & t o. 



Printing Show for 1920 

As the result of a vote taken among 
rxhiltitors in past Xcw York priming 
trade shows, there will Ik- a resumption 
of the \'ew York exposition, probably 
in Madison Square Garden, during the 
l°20 overling of the American News- 
paper Publishers' Association under the 
management ->f Marry Cochrane. 

New Pre-, in Tampiro 

Hot stos. Tex., Sept. 10. The Tam- 
pico Printing Company, which pub- 
lishes the Tampico Tribune is build- 
ing an addition to its plant to accom- 
modate a new pres.. Tin* machine 
has capacity for Ml eight-page, seven- 
column paper printed in two colors. 



t.liBLE BUSINESS MAN ACER 



Hoc Sextuple Pret* 



Lorkport Circulation Man Places! in 
f'hargc of Midillelown Times-Pret* 

U* kroHi. N. V.. Sept. 10. Ralph It. 
'ioble, circulation manager of tin- Ijock- 
port Union-Sun 
and Journal for 
several years and 
an employe of 
that newspaper 
since boyhood, 
has lieen appoint- 
ed business man- 
ager of the Mid- 
illelown (X. Y.) 
Times- Press, suc- 
ceeding M. H. 
K n i c kcrhockcr. 
who recently lie- 
catix manager of 
«. B. n..aia. t h e Westficld 

(Mass.) Journal. 
Mr. Coble is a member of the board 
of directors of the New York Stale Cir- 
culation Managers' Association. 

TRACTION ENGINE RUNS PRESS 




When Strike Slops Current. Elgin Courier 
Builds Make-Sbifl Plant 

i if in. Ill- Sept. K.— When a street Perfecting Proa 
car strike shut oil the local supply of 
electric power for a month, the Elgin 
Daily Courier hired a traction engine 
and an electric generator, ami rigged 
up a make shift plain h r its presses, 
which il used until the strike mat Wantril 
settled. 

While the plant was lieiug installed, 
the jtajHT was printed ill Aurora, fifteen 
miles distant, by the Hcacon-N'cw«. Not 
an issue was missed. 



Will sell a line right angli' ItKXtupl*. preaa. 
which waa dismantled aome time ■■*> Jbajl 
not re-ereclcd. tin* two foldcra: will 
print T in s i-otiimo lupitra of 'It' column 
l. tih-ili. ITt" itliiiiieli-r cyllmlere. will print 
pre h.nir »t,iH<i. 4-»-.-lil-l!-l4-lf.-l*-fli-25 
or it page pupens: in excellent condition 
and run be purchased at a buryain. Ad- 
dress: MtcbMletl Hup't.. The t'ourler- 
Jonrniil, l.oulsvllle, Ky. 



For Sale 

Three ptuten or triple tloaa atenm table 
with apion nits! jriiii heaterl atcum gcitcru- 
lor. In first elnxa eoiiilllliiii. for Mile, |225 
K. o. It Seruntun. Tlmc-a. Semnlon, Pa. 



Two Model — One Magazine 

In good condition, also aoven Model- A 

Perfection Madtal Feeders. Make us an 

offer. Newa and Sentinel. Fort Wayne. 

hid. 

EQUIPMENT WANTED 

,'eVrrfi/rairaff eadrr thu rtdiririVafiea. lliiWs 
read per Jier. CVesf tix metdi to rntf tier 

Maguzine Press Wanted 

We are In the market for a matrag'.nc 
preaa which will prim up lo is pages, s'.tt 
l*H * ItH "l" larger, t'ressa must have 
caparlly of lu.niKi to la.otm or more paper- 
tier hour and tie equipped with paater or 
aliteher. Color attachment for 1 colore 
on cover pagea and one or two esitnrs on 
several Inalile page*, le dealnsble. If you 
lial'- auch a mesa eomituinletile with: 
IIin hanli-jl Hup'l , I'oiirler- Journal. Uiula- 
elite. Ky. 



Wunt to hue i- i preaa to print 
It to 24 |saa;ea llrxiudlng 14 und Isi, a 
eiilumna 21-Inch preferred. Otai full de- 
lator price ele. Addles* A-SfiK. core ol 
Krt.to: at ruliUohri 



A Cox IHlldes Fl.sl ll-sl l-reaa f ir eight 
BUI a, nu aff 22 Inehra. The Herald. 
Kwlirdm. Wilts. KngLuid. 



INCORPORATIONS 

Nkw t'okk- Naronal Him Advcrtis- 
,ug Company: W.OOO: l ; . Davis. M. 15 
Curry. W. J. l.ee, 701 Fifth avenue. 

Stale Pulp ami Paper Company ; capi- 
at increased from $50.iai n. $100,000. 

Shapiro St Aronson Printing Com- 
• any : $5.0H); A Shapiro. K. AroiiMiii. 
M. rt*MMr, J47 Vernioni sircil, Brook- 
lyn. 

New Negro Publishing CBFIf HIT I 
PQWh W. \. Doringo. F. K. Cms»- 
wailh. 0. P, Campbell lift West 13.lrd 
si reel. 

Current Printing Company; capital in- 
crease! J.t.000 lo W9.UIU 

fJoOOtAi N'. J. Bogola Publishing 
Com|iany : $5.000 : William S. To/er. 
of RofOtaj A. C Inmig and U T. Wee- 
land, of New York. 



Covering Mine Workers' Convention 

Ci.evelako, ()., Sept. 10.- Clevelano 
has had many out-of-town newspaper 
wriirrs this week in connection with ihe 
biennial convention of the United Mine 
Workers of America, which Isrgan a 
two-weeks' session Monday The nicei- 
ii K is being attended by over 255 dele- 
lales, representing more Ilian 500.0UO 
eotJ miners, who will formulate a wage 
scale and decide upon oilier question* to 
Isr snlimiited lo a conference with coal 
operator-, in Buffalo, on September 25. 



Greenwich Prcs- !» Sold 

HniNHii H, Conn. Sept. 10.— Robert 
I Chainbrrlain and Ralph F.. Brush base 
pnrrha-cil the majoiny «-iock of iIh- 
Pres.. Ralph Morrow, wlni has I*™ 
in charge since 191-1, has resigned as 
editor manager and president-treasurer, 
and h i- Iiecn sitcieedeil by Norman Tal- 
coll. formerly of the Press staff. 



Asks $10,000 for Alleged Libel 

lt»:Ntr«. Sept. K A libel suit fur $.*>.- 
CUB damages has been filed in Ihe Den- 
ver District Court .isaiiv-t Julian K. 
Duvall. editor of the Moffat County 
C ouricr. pitbl : shed at Craig. Col, by 
Mrs. Cora A. Baker, as a result of an 
article published July 24. Ill", which 
Mrs. Baker alleges to have been false. 

A l.luadriiple Birthday 

Ciiii \m. Sept. ft.— There was a quad- 
ruple hirihday celebration August 2° at 
the home of Pi ter S. Lambros. publisher 
of the tireek Star. It was the birthday 
of Mr, l„iinhrot t of his mother- in-law . 
of hi. nine year daughter Maria, and 
of his son, Tltcdore, age 2 year.. 



FOR SALE 

Hm Matrix Rollins Hichines in goo 

condition, 

Can Ik fehip>nt*4 *t once. 

Scott Flat Watt- Ca > t '• n | Boin cajt 

jilAtra 18 a 24 inches. Send for pric" 



WAITER SCOTT & COMPANY 
PlaLn£eld New Jenr 



Take It To 

POWERS 

Open 24 Hours out of 24 
The holiest Engraver* on 
Earth 

Powers Photo Engraring Co 

IS4 Masaan St, Tribcne III I, 
New York Cut 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"Aircrfcan Type the Best in Any Cose" 

AMERICAN 
TYPE FOUNDERS CO. 



rV-kUr>n 
New Ynrk 
Philidclp-hla 

Raltinv-irB 
Rkhnvond 
Atlanta 

Ri:-'n|i, 



Pltt-vburgh 

Clrvfbnd 

Detroit 

Oilcafo 

Cirtcinnatl 

St. tool* 

MlfiDcaptiliB 



Kantat Cm 

[>en«jr*T 
■ '■■« An#rU« 
San Fniwiaco 
fVirrlansl 
Spokane 



Ptln1in f FUnti an 

BOUGHT AND SOLO 

Printers' Outfitters 

Aaaerteaa Typefostnsk 
Prlnlera mmd Beokbnsdatsi Ma 
Every Deacrlptlea 
CONNER, FENDLEJt 41 CO. 
M Beekiaaa 31. New Vera Or, 



chlaaer •> 



Junior Ad Men Begin Fall Meeitni 

The Junior Advertising Club of N" 
Vwh will o|ien its fall season it li 
\iKeriising Club, l-'riday evening. SH 
'emlicr 12 The first meeting will 
get -together session to greet old »• 
new members and disclose plans fuf 
ri ming season. 



The HiMMiiani t Wash. I Kt-rnrd, I'-' 1 
lishnl by f). M. Moore, has ■* 



Editor & Publisher for September I J, 19 19 
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LASSIFIED ADVERTISING COLUMNS 



t*MffJl tht 
'mi tntchontc 
fv mil per 



ciasjiAtd cotmimu #/ Eainw k PiiftiuNtt to* mar 
tcgj tquifmni /or mhuh ytm hart mo prettnt *ttd. 

may ikut turn imtf eajh i#mrtk\nt whteh m<rw 
1*4 bt of ttrxn£i tw iemrbvd\ tit*. 



esnWy fiwi ilsrac* '- 



CIRCULATION NOTKS 



SITUATIONS WANTED 

vtttutmtnti under fair tJsarstretiea, IM 
U ttr Urn*, ft* tajerlMe, Ceeiel lit 
■it It tht hut. Ftr t*tf seeeseleTed, 
i« ticttd S O u nfit, tm uui'timu FMB. 

Ivertiaing 

rrlte advertising copy that even poor 
rsmen nn<1 It easy to sell. Have been 
itlng It for twenty-two year* My 
<y tavri fifty per cent time In com- 
ing room. Am now advertising man- 
ir Ol Southern dally but wish to rnske 
inge. Klrat olf»r of alxty dollars per 
rk gets me. Addresa A-M7. care or 
Iter and P ubli sher, _ 

-- Manager 

nroughly conversant with all depart - 
tit ft of dally papers of from three to 
ir thousand circulation. Competent 
rertlsing aolleltor and writer and able 
take complete charge of business and 

■ ertlslng departments of dally in the 
v up to SO.O00 population. Would con- 
ler lea.ee or part Interest Now rm- 
>ed- At liberty September ttftaenth or 
ST. Addreaa A-8S*. care of Wrtor and 

■ . 

rwi and Advertising Writer 

nine miin, energetic, capable, seek* po- 
les in Kustern City or town in news or 
rertlaJna department of Mwapaaarr or 

assistant to editor. Addreaa K.s.-I, 
re of Editor and Publisher. 

anager 

» employed, wishes to make a ehungc 
• .long* of dying' paper five years ac*< 
d made It bin succeea. t'nderatundr 
r game thoroughly. Thrifty but 
»er.-;<slve; plenty of initiative and tmai 
atlon Wants full rea|wtii.it.llit, Pr, 

r toper with 6 lu 10.000 circulation th.lt 

tuts to build up Married, age 3.1. Sal 
> expected |fi*-< per. Ad.lrraa A-sli!'. <-.*f' 
Kdltoi and Publisher. 



cwspaperman and Editor 

impetent reporter who has demon 
rated ability as political correspond 
.t and editor is home from overseat 
ity with Sixth Marines and avallabU 
ff responsible work- Personal recori 
ningly fumlahad. Address A-sSO, car- 
tMitor and Publisher 



Hitor-Mannger 

•-" .-.insider position on i-id. la-ndi-M or! 
ei-ubllean dally. Now publisher of af 
rnoon paper tn small mlddlr-wot city 
> present poaltlon sines 1'Jlt. except 2 
p.tiths In service As infantry, officer. 
Mtfta in France. Ileault Ubttsr am 
'"«'«« builder. Will produci llgu 
I Prove It. t!an t-.an.lle Job printing de 
■i;-nent. will go anywhere subtly 
I.'" to It. (loo, depending on lo*'llt[iO| 
|40o lnrreasf upon return frorr 
tsbcs. but pri'far to pM'ate elscwto-n- 
*r a: widower. (Jo anywhere on It 

tS Sflfe bul *" Wr l"> A MI 
Editor and IM bllslier. 

*neral Re 



sporting 

rlatlan vol 



— . ,,i iokdii y ouiia laieaia, 

»n» newslajy. seven v. ma with educa- 
' "I institution, nine months aa rrporlei 
r 'h a<ilal publli-MliiMt while in the Army. 
■> '<» iKisltlori as reis-irter on N, v> V.,rk 
n "tally. Will deliver the aoode onv timr 
»U Hie time, kn..» no hours, .-^n 
uMilsh excsllenl referen.es Ad.lr.-~- 
*• Wke. tare Editor alxl I 



i Ijve City F.dilor 

■ "■Mr out of the service, now .m- 
"'-'I. would consider change, eluht 
experience: married; plenty of 



^perieneed Copy Etiitor 
l/ h oI., p */ m » n • n, Poeltlon tn Kew York 
^.in!! U " Ull * , » ; n «W. college 

C. J. T.. 



SITUATIONS WANTED 

Mr. Publisher or 
Buaiix'sa Manager 

Are you satisfied with your present circu- 
lation? Oo you contemplate « campaign 
for Increased business this fall? This I* 
your opportunity to engage the services 
of an expert to direct the energies of your 
circulation department. Over fifteen years 
as circulator on morning and evening and 
.Sunday papers east and west Experienced 
In every form of circulation development 
among newsboys, carriers, and city anu 
country dealers. Wide experience In R, 
h . ti. work un.l contests of every daaarlp 
lion Am seeking peiiaancnt connection 
as circulation director, but would cons! ... 
proposition for special work In any rte 
SffSSUK*^ A-H2H. ,.re o, 



"f |>rcsa 
■ II known 
e of K.l- 



HELP WANTED 

•Ul trti-rmnt, as /rr Itij r /J»ti<rsrl«e nrrafv 
gH «at, eer Hnr. Cm., ttt m*4t le I*, 



Atlvrrtisiiig Man 

who MM pr.Hltir, business fW a fast grow- 
i.JC dally In a town of ten Ili,.u«n,l peop- 
le, A g.ewl opportunttv f.,r the riirht 

Jmrty .,~ , Vr. rv Ur> •'•- ,r -' 1 »V.iT8' 

furn '»h references The Ite- 

ter-Kur Publishing <•„.. orUt.do. 



..l.i 



IVrwapaper 

hvantrd young mmmi man to 
fm-Ml and handle city ~||t,, r s d.sk 
fj- hustler, good sablry. permanent ,a.,|. 

•"oreman 

[U nrded; A man capable of holding down 
' r.-manahlp of „ r |,y ,,„ t | v . wm ,. h „„," 
.. . four men l.esl.le. the foreman. Klgl.t 
»."iir day and everything d.oie to nuke 

rn7'.':".:rumi'',: Ao r 7.;,' r " , " j ' r Puh, " h - 



Jolt Prinler 

Wanted a flrsr class Job i.Hnter. one who 

- — lllae with Miller Kee^tri Ineferred 

1 V" ' t *',P'"'ler-Star Publishing 
lando elorlda 



t.ldl 



"ill come on probation. 
L Editor a Publlaher 



lr tnoriist 



' ng man wanta position with Western 
Sis . *A hw "'•fences- political car- 
r&S& Addresa A-«!t. care 
L^l'ar and PuM!sher. 

^wspape-r Man 

^ '^P'-^_ dally _n,.we,, ,,„. r „,„ 



BUSINESS OPPORTITNTTY 

<W..».,|, .,i„ rh.rUratitn ftrty 

■t'U t,r f.», ( „vs| t, r n»e.f< Is t»» Car. 

Wanted to But 

.Vewsn«i»r In promising Held Want not 
!••»» Horn one-half Interest, by a mnn that 
knows every angle of the newspaper 
game, and can t.ike charge of nil of It or 
anv part of It. ami "onduct it satisfac- 
torily and suc.-esafullv Addreaa A-s.3* 

,- .re nf r«\t„ r and lllbllsll .T 

Piiblisliera— Attention! 

•< v lller^rv gMlerlal of all klo.le 

foe newsnnners or tnagnelnes at verv 
reav.nahle Mies Kvervthlng "a original 
and to .Tontietenl writers No ttiatier 
what rna n.ed. we rsin furnish It Will 

take arlv-e,!,,,,,, | p „,. ni)nllr . ,„ „ n „ 

i7:un..vV." , v:" M ° J 4 



r- „ '"ffgement aa e-lltnr, e.li'.olal 

"■)v e,'».l! **"""• " ,,l,nr "'•'•'•••'•'•••"> NewSerrelary in 

i-Mi r " B,r «' or western states x.t.lresa „ .... 

i-rrrt'ii. N. Y.. Sept. 10.— Ifrrman H 
'•niliam Ins hern .-lectnl secretary nf tlic 
I V Ma'.lieuk Cnmpany tpuliHshcr nf 
the ItlllMo F\|.rr«l. «ll'ce,- ) .,|i„ R Pipley 
If. (freror, who rc*-mt1y rrstgned In he- 
rrnw gwmrrat raanaiKT rtf ihe E. T. Rcm- 
Intloa Xilvcrlin'tiR Adcncy. 



Lj^ - car. »f Editor and Krhii»w" 
^"•"tion Manager 

«. exiaerlence d.-slr.-s to ni.ike 

Vt"l»l ."""il <««ll>- '""'Idle W.SI I.V 

"1st Thoroughly experienced in 

• of elrculatlot, work, start*** 




A sun has been honi to Mr. and Mrs. 

Albert K. Miller at Calgary, Aita., the 

latter of whom was formerly Mi.ts Car- 
rie Kennedy, for a number of years in 
charge nf an important desk in the cir- 
culation department of the Houston 
Chronicle. 



H. B. Gammun, of the Houston 
■Vut's country circulation department, 
«as married Auujtut JO 1o Mrs. L. B. 
Warren of Houston as ibe culmination 
of a 40-yrar romance. 

A. C Wood tide, formerly of Kdmon- 
ton, hi 5 la-cn appointed cif 
agi r of ihe Winni|«-g Tele 



Writer of Daily Feature 

which can be elaborated Into a "column" 
desires change January 1; original, strong 
human Interest alorirs or edit.. rials mat- 
.. '".ST™"" " r aeno-comlc nature with 
a pull ; city of 50.ia.si ,, r larger; solurv 

ir ■.nd°?yb'ir;he r ddw " a - & 

Newnpapermnn— Reporter 

seek* p..slll„„ New Totk vicinity Young 
1 1 •", 1 " 'd. ■ onu ru-r, , 

ilsher ■ K<1 "" r '' uu - 

Cartoonist 

and layout umiii,.,, wanted l„ vout.g nvan 
KM.er,er,,.,l Wll, go »n, wh-re. Add,"., 
A M., care of E dllorjuid lyWIsher. 

U ebb Preasman 

Wanted position as foreman 
room. Ileal of references from i 
newspapers. Address A-Ss" cb 
lt..i and I ■ 1 1 . 1 1 ..... - 



The De* Moines livening Tribune is 
offering pruts to its readers for the, 
best letters on how lo reduce the high 
cost of living. 



The l>c Moines Sunday Kegisiei an- 
uoum-i'v that the winner of the $100 
lirsl priite in its short story contest, 
open tn all Iowa amateur writers, is 
U ilUatn Sionc, an employe of the gov- 
ernment hospital at l ull Lies Monies. 

Tlie Si. Paul Dispatch is conducting 
a "High Cost of Living" contest. It 
offer* $2 for each letter published and 
S10 lor Ihe best letter of the lot. 



John S. Brehnt has been appointee! 
circulation manager of the CrOWeU 
Publishing Company, New York. There 
will be no changes in the staff or or- 
ganization of the circulation depart- 
ment. Mr. Ilrehm was lirst assistant lo 
lirncsl A. Scholz, who resigned as 
circulation director on August Ml 

(•iris and women appeared on Main 
street and in the lobbies of liulTalo (N. 
Y.) principal hotels the other day sell- 
ing newspaper! which were donated by 
the various newspaper offices for the 
benefit of the Newsboys' Association. 
l.ach one wore the official ludge. At 
several stations cans of buttermilk were 
supplied, the refreshments being served 
tu those contributing to the fund. 
Mowers were offered for sale at a news 
■ land at Main and Court streets between 
the hours of .1 and S o'clock in the 



W. E Dailey, fur the past six and 
one-half years country circulator of the 
Minneapolis Daily News, has resigned 
to Income business manager and circu- 
lation manager fur the Alfalfa Farm 
Journal, recently removed from Sioux 
lalls, S. I)., lo Minneapolis. Mr. 
Dailey is succeeded by Henry N. 
Selmidt, who bad l>ecn a reporter on 
nne of the Winona papers Iw-fure enter- 
ing the publishing business in Minnea- 
ja.lis. 



C. K. Jefferson, who has-been a tnem- 
ber of the road force -.1 tin Des Moints 
(lowal Register and Trilium- for the 
past six months, has been promoted In 
the position nf newsdeilcr circulator In 
lake the place of J ]_ Doohttlc. who 
has become circulation manage* nf the 
Port Huron (Mich.) Times-I lerald. 



Cash prizes, valued at $50 have ju>t 
la-en given In women reader* for the 
lsr-t leller telling nf the advertisements 
in the Peoria (111.) Journal or the 
Trmwrifta which has interested her the 
rho»t. There were ten cash prizes. 



$50,00U for investment in a 
good newspaper property, 
Ohio, Penna., W. Va., Ky., 
Indiana. Miehigan loeation* 
preferred. Proposition 1 . (-., 

Charles M. Palmer 

Newspaper Properties 
225 FIFTH AVE. NEW YORK 



CONSOLIDATION 

is the recognised route to. large 
returns in nearly tvery line ol 
conttncrcisl industry. 

We believe that publishing prop- 
erties offer oas os the most at* 
tractive of all the fields for i 
and consolrdatHHB. 

We have a record of 
this difficult work that : 
investigate. 

HARWELL & CANNON 

Nnurtf,, see Megwat Prtttttitt 
Times Building New York 



NO NEWSGIRLS IN PORTLAND 

Banished by Police Department Order — 
Boys Must Wear Bulge* 

PflBTLAKD, Me., Sept. 8.— Several hun- 
dred newsboys in Portland appeared 
with their liadges on September 1 under 
the recent order of Chief oi Police Irv- 
ing S. Watt* that none would be allowed 
to sell papers without them. 

The boys regisiered and obtained their 
ladgos from Superintendcni Butler of 
Ihe Portland Boys' Club. A number of 
them labored under the false impression 
that (hose who received iheir badges 
lirst wmild gel the pick of the "best 
curners," and there was a general rush 
and free-for-all at the start. Superin- 
tendent Butler succeeded in pacifying 
I hem, how ever, and they were very or- 
derly thereafter. 

Newsgirl* in Portland are no more. 
Chief of Poliee Watt* has given orders 
that Ihey shall not be allowed to sell 
papers as ihey have done to a large ex- 
tent the past year or two. Hereafter 
lepers will he sold by the younger repre- 
sentative* of the sterner *ex and girls 
will not be allowed to act in i 
wi:h them. 



Christian Chnrrh Aathorixee Ads 

Ki <;s.xe. Ore.. Sept. 9.— Full page ad- 
vertisements will be used by ihe First 
Christian Church of this city to build 
up its attendance. The official board 
has authorized the pastor, Rev, E. V, 
Stivers, tn carry on such a campaign 
through the fall and winlcr. Dr. Sliv- 
ers nt«l this method of advertising his 
service at Stockton, Cat, with success. 
His congregations there were built tip 
from a handful In crowded bou-.es every 
Sunday. 



Barnhart Out for Himsetf 

UfwiiKsTsjt. t net., Sepl, 9. — Dean L. 
Harnhari has left the Sentinel to become 
manager of the (loshen llnd.) Demo- 
crat. He is a son of Henry A, Barn- 
harl, fnrmcr Gongreaiman and owner 
of ihe RoclmUr Sentinel. 



MrF.ndree Fleeted Secretary 

Clin von. Sepl. 6. — It. G. McF.ndrcc 
has been elected secretary of the Cnl- 
lins-Kirk Advertising Agency. He re- 
cently resigned ^-^fc'^j, 



llorsting & Co., this city. 
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I. E. A. HOME INMATES 
TO TEACH JOURNALISM 



Managing Director Steen Announce! Bed- 
ford Institution May Be Ready Jan. 1 
—Will Conduct Correspondence 
Study Coarse* 

Hmimkd. Va., Sept. 8.— Managing Di- 
rector Clyde 1". Steen, of the Interna- 
tional Editorial Association, which is 
planning to open a home for newspaper 
workers here, ha* announced thai the 
remodeling ot" the Jeter Institute Build- 
ing ha* hern placed in the hands of the 
arrhiicci and that the title fur the prop- 
erty will pass into the hands of the 
association within another week 'lite 
officer* of the association, together with 
board of directors, will meet in lledford 
from September 15 to 18 to ratify this 
action and transact all other business 
incidental to opening the Home. 

The announcement says: 

"Work of remodeling will begiu Oc- 
tober I. Ity January 1, the building 
will 1* ready to receive inmates, it u 
expected. 

"The tipper floor* will be devoted lo 
dormitories and class rooms. Some of 
the inmates will act as teachers in a 
school of instruction for young men de- 
siring lo enter the newspaper field of 
work. In addition, these inmates will 
conduct a correspondence school of in- 
struction. 

Officers to Meet Sept- 1S-18 

"A permanent superintendent for the 
Home, who will probably lie a retired 
newspaper man. will be appointed at 
ihe meeting of the officer* on Septem- 
ber 15. Several changes in the official 
staff are being made incidental to the 
opening of the work here. 

"Miss Carol K. Bin!, lately of the De- 
troit Free 1'ress, has been transferred 
to the New Vorlc district office and will 
he in charge there, while Sam O. Sar- 
okin. who ha* been in charge of that 
office, will act as one of the traveling 
lirbl secretaries. 

"Miss Bird has been an assistant in 
charge of the preliminary work here 
since the association opened offices in 
the Jeter Pudding She is vice-presi- 
dent of the organuation, 

"Donald H. Harper, of Mouni Ver- 
non. Ohio, will come here to take Miss 
Hird's position. Harper was formerly 
editor of the Mount Vernon Daily Ban- 
ner, and recently returned from service 
in France. 



opened in Oklahoma City, with Wallet 
M. Harrison in charge. 

"C. O. Younger and Charles C. Grant 
arc in charge of the other offices. Mr. 
Stem will be in charge of the Southern 
district and will supervise ihe work at 
the National Home until a permanent 



•All officers have notified Mr. Steen 
they wilt he present at the 
opening the fifteenth." 



Elmer Jones of the Denver 
Post Dies After Illness 



Was Business Manager of 

Six Years, and Connected with [| 
for Over Twenty 



for 



"Fred X. Schermerhorii, who has 
been s-onntcuil with the lVtrnit Times, 
will work Southern territory as one of 
the field secretaries for some time. 

"Managing Director Steen ha* just 
received instructions to open southern 
district offices in Lynchburg. It was 
desired to have these offices as near the 
Hume a* possible and in close touch 
with die Southern territory. Other dis- 
trict offices have already been estab- 
lished at New York. Chicago and Los 
Snack*, and another t* soon to be 



THE DAY 

and 

THE WARHEIT 

* .Wltl 

rfc. 



hrlbga l*ro hH&ff tb« moat pf "*rfnl •<!»•«■. 




ittir Ti;LZ£fcApii) 
DrNvw., Coin, Sept. 4 — Klmer Jones, 
(or the last six years business manager 
of the Denver Post, died at St. Luke's 
Hospital, in this city, yesterday. Death 
resulted from a complication of 'diseases 
aficr an illness of six months, during 
winch lime a trip 1o southern California 
failed to restore his health. He had 
been connected with the business depart- 
ment of the Post for over twenty years, 
lie was tami in Cincinnati lorty-two 
years ago He leaves a widow and two 
sons. 

His successor has nut yet been ap- 



Mmhif. Mehemih. wife of H. L. Pres- 
ton, editor uf the New York Produce 
News, died September i from heart 
failure. The deceased was lor years 
edi'or of the Housekeeper, at Minne- 
apolis, conducted for 25 years a home 
department for the Farmer at St. Paul, 
wrote a number of novels, and was 
when site died vice-president and di- 
rector of the P. & D. Publishing Com- 
pany, owner of the New York, Chicago 
and California Produce News. She 
was 71 years old. The interment Was 
at Dubuque, la, where she lived for 
nearly 50 years. She was the wifr of 
Col. D T. Smith until his death in I'fl.'. 

Jons Stash, a former newspaper 
man at Orange. Tcx_ died there Aug- 
ust 2o. 

Mas, Mabcaket F.. Wvlie May, widow 
of George J. May, who was for many 
years connected with the Brooklyn 
office of Ihe New York World, died at 
Rockville Center. N. Y„ on September 7 
. fnitx Moose, editor of the Klmira 
(X. Y.I Sunday Telegram and former 
editor of the Altany Sunday Telegram, 
died in F.lmtra last week. Mr. Moore 
was connected with the F-lmira paper 



K.J. BidwellCo 



Daily Newspapers 
of 

"Advertising Value" 

Rates, Cirrolatten. Special Data, 
Promptly Upon Request 
PACIFIC COAST OFFICES 

EDITOR & PUBLISHER 

SAN FRANCISCO SEATTLE 
ia Mark. I SI. IMS l~ C. 



for several years prior to 1894. when he 
went to AlUny and conducted 'the Al- 
l»any Telegram, on which he was asso- 
ciated with the late James Hill. Mr. 
Moore returned to Klmira after his 
Albany venture, and conducted the San- 
day )uper. He was elected a member 
of the Stale Board of Regents, holding 
ilus position for several years 

Mas Makgaut E. 0'Rmi.i.y. widow 
of Edward J O'Reilly, who was for 
many ycats political reporter for the 
New Vork Times, died in New York 
on September 2. 

Arnold Piuhce, a member of the Jer- 
sey City Morning Star staff, died at 
the Metropolitan Hospital, New York, 
on September 4, 

Ksi Gii.HUcr Simmon-,, C. S. P.. 
editor of the Curent hvciiis column of 
the Catholic World, died in New York, 
September 4. 

Van Bt urs; Chase, for 64 years an 
cinH'<rc uf the Syracuse I X. Y.) Jour- 
nal, died September I. 

M«s Fuward Dai.ton, mother of 
James C. Da 1 1 on. who is city editor of 
the Associated Press in .New York, died 
last week at her home in ltaldu insvillc, 
X. Y., aged 71 years. 

Kiv. J. 1(, A pair, father of Howard 
J Adair, of the Dallas I Tex.) Tirncs- 
llcrald staff, died reccuil) of paralysis. 

VV J, LanckUjt, lor the last fourteen 
ve.'irs editor of the Audubon County 
Journal, at Fxira. la., i.s dead, aged 74 
years. He had been ill for several 
years. He is survived by bis wife, five 
daughters and three sons. 

Mrs. J. F.. Massf.sc.iii. mother of 
Fred I. Massengill. editor and publisher 
of the Terrell (Tct.i Daily Tribune, 
died at her home in Terrell, August 24. 
after a brief illness. 

Porter L. Reksok. editor of the Kane 
i, I'.lI Republican and a former iluffalo 
(N, Y.) newspaper man. died las! 
week alter several years' illness 



Arrests Fugitive 

Buffalo, X. Y , Sept. 9.— While rid- 
ing on a street car, Roy Albertson, 
police reporter for the Buffalo Times, 
saw a man leap from an automobile, 
reported lo have been stolen, and run 
down the street Albertson jumped 
from the street car, pursued the man 
and caught him. His prisoner was held 
to the 



Food Medium 
of 

New Jersey 

Trenton Times 

A. B.C. 
2c— 12c Per Week 

KELLY SMITH COMPANY 
V Fifth Artnoe Lrtton Building 
NEW YORK CHICAGO 



Canadian Preu Clipping/ 

Th« proMenj of torertnff 1R* Caaaalaa 
rvkl la aoawarafl Sj aMalnla* tb* 
Mrrln of 

The Dominion Press 
Clipping Agency 

wbirta tltts th# cllpftoaa on all aaattfni 
if loteraat to Jfn. prfotod In o'er as 

W* tOTrt IIHJ Mot Of (IDIJ) •lilt 

Kr« rriunillatd at oor head aaor*. 

74-76 Churrh Sl, Toronto. Can. 

Price of wi-tlre. r»r»l»r nr»«a Hlpetuf 
r»<r- — Tibial rat*. aaA .llarouata to 



Geo. E. Polio** Left Esl 
Valued at $313,034 



Will of A. D. 




•jcorgc I: Pollock, . 
the Xcw York Herald Company at 
time of his death, August 2. 1918, |< 
total estate of $313,034 and a net c 
of 1K9.6/4. according to ihe apt.r 
just tiled in the Surroitaie's Court, 
Vork 

Mr, PolWk died in his lixty-.sn 
vear in the residence bequeathed to 
by the will of the late James Got 
Bennett. The deed to the property 
given lo Mr. Pollock on the tindcrst, 
ins that it should not be registered i 
after the death of ihe benefactor, 
appraisal value of this property 

$50,010. 

The bulk of the estate is reprcsci 
by stock and bond investments va 
at Personal property is va 

at $U.(X10 anil cash in bank tota 



Attorneys for the executors of 
late A D, Jutllard. an executor c.f 
James Cordon Bennett estaie, appcj 
in (ioslien. X. Y.. Monday and mad 
motion for an order fixing a date 
the tnal of the action which has h 
brought by Mary Etta Fauvc. of I 
Wayne. Ind., niece of the deceased, 
set aside the will on the ground <>f 
due influence. The niece hy the • 
nets SIO,(T0O outri K ht and ihe sum 
StcV.nOO is rat aside in trust for 1 



HUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publiaber 
"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclusive- 
ly. The above is one of the 
many reasons why," 

MEMBER A. B. C 
Par tit* AdvtrtitinM /teprnmlahvrj 
KKLt-Y-SMITH COMPANY 

220 Fifth Atf>H Lyttoa BulWna 

NEW YORK CHICAGO 



We can iuereaae your 
yoa want it increaaed. 

Yon have tkoofhl of pcaaa ellpp- 
inf> yoorwlf. Bat lot as tall yoa 
bow preu clipping can be made 
a busiueaa-bnilder for you. 

BURRELLE 

14S Lafayette St., N. Y. City 
»/e 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth A venae at 45ih Street 
New York 
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OHIO FIRST 

Your Business Progress Is Dependent 
On Your Advertising 

Newspapers Are First in Creating 
i And Sustaining Progress 



"Ohio First" newspapers give both 
QUANTITY of circulation and 
QUALITY of circulation — a winning 
combination — among a population of 
5,273,814 (the fourth State in popula- 
tion in the U. S.). 

"Ohio First" newspapers have a 
local dealer influence and a greater 
local advertising potentiality than 
any other advertising medium. 

Ohio people are always intensely 
interested in their state, in Ohio 
products and Ohio business — and 
local retail merchants reach local 
buyers of merchandise through their 
local daily newspapers. 

While Ohio's identity is marked by 
tremendous manufacturing activity, 
it is well to keep in mind that Ohio's 
agricultural balance makes Ohio a 
leading state of the Union. 

The following figures arc conserva- 
tive but they indicate a tremendous 
value of annual crops and therefore 
suggest an unusual spending capacity 
of Ohio's population: 

150,100,000 bushels corn 
99,072,000 pounds tobacco 
78,100,000 bushels oats 
41,000,000 bushels wheat 



16,000,000 bushels potatoes 
13,000,000 pounds wool 
6,336,000 bushels apples 
4,154,000 tons hay 
1,093,000 gallons syrup 

The following daily newspapers work 
in harmony with local retailers in their 
communities, and can do great work for 
national advertisers in making a mighty 
worth while market worth a whole lot 



to them: 
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•Cambridge Daily Jefleraoolan (E). 
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Cincinnati Enquirer, Sc. (MAS*.... 
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Cleveland Plain Dealer (M) 
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Cleveland Plain Dealer (S) 
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Celombua (O.) Stale Journal (M).. 
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Colunbna (O.) 9tale Journal (S) . . . 
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lima Daily Newe (EAS)...... 
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Lima Republican Gaaetle . 
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Newark America D-Tri bum (E) 
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New Philadelphia Daily Time. <E>. 
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Piqoa Daily Call (E) 
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•Springfield New. lE&S) 
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Warren Daily Chronicle (E)~ 
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Distribution and 
Advertising 

Comparatively few manufacturers have sufficient distribution 
to make it possible for them to use the general medium 
without waste and to pay for something of 
little or no value to them 

You can cover: 

NEW YORK CLEVELAND 
CHICAGO DETROIT 
PHILADELPHIA PITTSBURGH 
BOSTON BALTIMORE 
ST. LOUIS CINCINNATI 

With thirteen newspapers having 3,224,629 circulation for $4.15 
per line on a 5,000-line contract 

Here are the newspapers: 

New York Globe Detroit News 

New York Times Baltimore Sun 

New York Evening Sun St. Louis Globe-Democrat 
Chicago Daily News Pittsburgh Press 

Chicago Tribune Cincinnati Times Star 

Philadelphia Bulletin Cleveland News 

Boston Globe 

Broader campaigns, including additional territory at approxi- 
mately same rate per line, can be arranged through 
the use of newspaper space and in no other way 

The New York Globe 

JASON ROGERS, Publisher 



84 Pages, Including Space-Buyers' Charts and Market Survey of Connecticv 

[EDI TOR & PUBLIS HER! 

TJta O/Jcjft ILhlishcrsaud Adwrfisersfetrna/ tnAmtrrku 

i»d<Ui» mslKr M.v 11. mt. »t xU FoM OlSce M Sew York. N. Y-. undo tk« w el Much J. I«» 






Weekly: $3 


.00 a Year; 10c Per Copy. 


NEW YORK, THURSDAY, SEPTE 


MBER 18, 1919 


Vol. 52, No. 





WHOLESALING NEWS 

Distributing Chicago Tribune Stories From Paris to Shanghai 




«f«r ll ffHI ryttem of 
!,,,.,< nrn by wkuk 
mrwrfttrs frem Ike Ah 
Itnlic It Ike Pteitc, tmd 
from Club tt tin Calf 
ft( j-- . .' f :tri tfpoftt ftottt 
The Chiemge Tribute. 



i^HICAGO TRIBUNE new. and feature* have a 
\-J 1st ion far greater than that of the Urgent national 
magazine. The public is familiar with the world- 
wide organization through which The Tribune pothers 
news, but few think of The Tribune a. a distributor of 
new* — retail anil wholesale. 

Through The Tribune Syndicate and The Tribune New* 
the influence of the W. G, V radiates to every 
i of the United States and even to France, Canada. 
Cuba and China. The Syndicate sells Tribune cartoons 
and such features as I >i Evans, Doris Blake, B. L. T., 
Tribune comics, etc. Chicago Tribune features are pur- 
chased by the Shanghai Times and by El Mundo of Ha- 
vana, Cuba, and, of course, news is cabled and features 
mailed regularly to The Paris Edition of The Tribune. 

The Tribune Syndicate has made "The Gumps." "Gaso- 
line Alley," "Bobby Make-Believe," "Antoinette Don- 
nelly" and other distinctive Tribune features household 
word* not only in The Chicago Territory, but in every 
state in the 1 nion. 

The News Itureall sells exclusive stories of Tribune local 

reporter- and Tribune foreign correspondent,.. Certain 
papers pay The Tribune a* much u* sl.tMMI a month 
for a complete news report nightly. Such rc|M>rl« 
amounting to 12,0<X) to ].">,tajO words each an- nut every 
night from 'I be Tribune oflice to the following seventeen 
newspapers over leased wires. The circulation of these 



paper*, together with that of The Tribune, amounts to 

2,.»0t),000: 

N. Y. Illustrated Doily jYeu* 
Ruff alo Inquin r 
Pittsburgh Post 
Minneapolis Journal 
Kansas City Star 
Lincoln State Journal 



Seitttle Post Intellige 
Portland Telegram 
San Francisco l^hronicle 
Los Angeles Times 
San Antonio Exp 
Houston Post 

Fort Worth Star Telegram 
Denver Rocky Mountain Netvs .\pu< Orleans Item 
Salt Lake Tribune Little Rock Gazette 



In m immm, the nni report if mailed from, the nearest lease, 
relay to the I oncouter (BritUh Columbia/ W orld and to the 
fulls I Montana) 1 ribun*. 

The Boston Post buys a full new* report, but receive* it 
over ordinary wires, paying regular telegraph rate*. 

In addition the News Bureau sends out "queries" each 
night to many other papers, which buy as much or as 
little a* they please, paying for it at spare rate*. The 
success of The Chicago Tribune New* Bureau i» due to 
the . lose personal attention given to the needs of every 
paper served. 

.Members of The Chicago Tribune staff now stationed 
abroad as special correspondents include: Floyd Cibbons, 
Henry W ale.. Spearman l/cwis and Betty Van Bcuthuyscn 
in France: Henry Hyde and Arthur Mann in England; 
1'arke Brown and Richard Henry Little in C-erniany; 
Thomas Stewart Ryan in Poland: J. H. Clayton in 
Greece, and Frederick A. Smith in Japan. 
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THE EASE OF DOING 
BUSINESS IN CANADA 

and the absence of maritime risks and insur- 
ance are factors that should influence Ameri- 
can Advertisers to Cultivate the Canadian 
Market. 

Canadians already know and appreciate American goods. Pioneer 
work is unnecessary. 

American manufacturers are missing an opportunity if they are not 
getting their share of this splendid Canadian market that is concen- 
trated, therefore easy and economical to reach. 

Canada is a country of daily newspapers the same as the United 
States. The newspapers listed on this page reach about two-thirds of 
the population of the Dominion which has an area larger than that of 
the United States. This two-thirds of Canada's population is in the 
provinces of Ontario and Quebec covered by the following daily news- 
papers. 

Suppose you had the tremendous selling force of these daily news- 
papers working for you; don't you think you would soon feel the 
benefit? 

The advertising manager of anv of them or anv recognized adver- 
tising agency will give information regarding dealers and methods of 
distribution in Canada. 



Circulation 

Border Cnie. .Si.r 'Win.l-ort I2.4UJ 

tBrjntfnr.l Eipo.itnr iE> 10.160 

rBroclnllle Recor.kr-Tiim- ,...<Et 4,22'. 

Chatham Dailv New. <V.< 2, 172 

•Gall Reporter I E ' W- 

K.urlpli Merrurv iE> 3,877 

•Hamilton S|H.daior >K> Jl.»» 

Hamilton Time ■ K • 11.200 

(*»M'riimt*itt Sialeim'tii. V |.r i I I. I f »l9. 
•V II. C. Rrport, April I. J"*!-*. 
TPubli-l^rv- Sal.-mr,,i. April 1, W. 

Cir.-ltlrilinn 

•Montreal (.a flu . 3< <JS > r ...... i M i 

'Montreal l.a Pr.**«e .J* prrcopyl ' E • 117,127 



PROVINCE OK ONTARIO 
Population 2,523,274 
Lines Lraei 

2,500 10.000 Cirrulalloo 2,500 10,000 

M M •kina.lon BritMi Wlii* 'E< 5.5W JB25 .02 

.025 .025 -UnJon Kw Pre- 'MN&El 41.609 .07 M 

.0179 .0107 • Peterborough Examiner .El 3JM -0193 MS 

.01 .0071 'Si. ( .Ih.r.ur. Sun.lHxl <E> 7,632 .0275 .0175 

.015 ,0123 "Toronto Clone .Ml S6J88 .IS .11 

.013 .01 Toronto Star <B> 86.157 .14 .11 

.055 .03 *T»r»nl<i Star St 73.777 .103 .09 

.MS .0.1 Toronto Worl.l i,MI 27.437 .09 .06 

•Toronto Worl.l .St 8JAS5 .12 .09 

PROVINCE OK QIEBEC 
Population 2.1*02,731 Kn»li»h 397..W2 
Ere...h 1.MI3.4J1 

line. Linen 

2.5011 10.000 Cirrulation 2.500 10.900 

.0*5 .07 'Montreal Star 111.131 ,IJ .11 

n ii *Oii.i>.< i.<- s.lrii E> :i«.r>n .00 .06 

— ~ 
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BVGS 

WANT TO READ ABOUT THE COMING 
WORLDS SERIES 

FROM EVERY ANGLE 



AS VSUAL X. E. A. WILL GIVE ITS CLIENTS, IX ADVANCE. A WOXDERFUL 
SERVICE OP SMASHING FEATURES, SMABT LAYOUTS AND ACTION PHOTO- 
GRAPHS FOR USE NOT ONLY DURING THE WEEK BEFORE THE GAMES BUT 
ALSO WHILE THE GAMES ARE BEING PLAYED. 




WRITE OR Willi: 



5* 



i \\ Lilt. N±7 T /i> 

^Newspaper Enterprise Association / A rte-sp* 

<A SERVICE, SOT \ SYNDICATE.) / f l> raphcr hu* apt 

- , ^, . / . months with 

Cleveland, Ohio ^ 



BOB DORMAX, On- 
photog- 
itt three 
the hig 
leagues iimking art inn pic- 
tures for the series. 




uigiu 
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The Clyde of America 

"The Philadelphia Board of Trade 
maintains that the Delaware River has 
earned the right to be called the Clyde 
of America because of the shipping ton- 
nage which has been and will be 
launched in its waters before the end of 
this year. According to the board, more 
than 1,000,000 deadweight tons of 
shipping will have been launched in the 
Delaware by Dec. 31, 1919." 

New York Times, August 26, 1919. 



Phil»H»l>>ht« Bo««l ot Trade ftrporto 
V«i. 



Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the 
newspaper "nearly everybody' 



The Bulletin 

Net Paid Average AAR ^)Af\ Copies 
for August ^t^tU^^VJ a Day 

No prize, premium, coupon or oilier artificial method* of ctimuluting circulation have ever been med by The Bulletin. 




EDITOR&PUBLJSHER 



Issued every 'thursday — form* doting at two I*. M. on the Wednesday preceding the date of 
publication — by The Editor & Publisher Co* Suite MIT. New York World Building, 63 
Park Row, New York City. Private Branch Telephone Exchange, Beekman 4330. 
Jamea Wright Brown, President; Fenton Howling, Secretary. 
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WANAMAKER, AMERICA'S MASTER MERCHANT, 
NEVER TAKES VACATION FROM ADVERTISING 



For More Than Half a Century Successful Philadelphia!! Has Given a Part of Each Working 
Day to Advertising Thought— Writes Everything Appearing Over His 
Signature — Puts Faith in Newspaper Space 



WHILE tin- tart advertUing has bad 
in the success of John Wanamaker, 
dating from a night in April, 1861, when 
at the close of the lint day's business of 
Wanamaker & llrown the promt mer- 
chant leader kept 67 cents fur change 
and invested the balance of the day's 
receipts, $24. in advertising, there are 
a great many things (hat have never been 
told about the part purchased space has 
played in building one of the lorrmost 
relail institutions in the world. 

Wanamaker's is more of an insti- 
tution than a store, or group of stores, 
it is generally conceded. Advertising 
lias been one of the dominant factors in 
its creation. 

Advertisements That Live 
Wanatnaker advertisements are 
printed words that live, in that they 
reflect the thoughts and acts of John 
Wanamaker. aged 81, the creative driv- 
ing power that has made and is today 
keeping the stores that bear his name at 
the forefront in the ranks of dealers 
with the people uf America. 

With Wanamaker's, advertising is 
n-.nre than a means tn sell goods. It is 
the courier of a business creed and is 
representative of but one thing— John 
Wanamaker, the man, who has some- 
thing to sell hacked by a selling knowl- 
edge gained in a business life of 58 
years. 

Wanamaker's believes in but one kind 
r.t" advertising media — newspapers. 

Hooks have been written about John 
Wanamaker— good books and inspiring 
books — but taken all in all there are 
many things that have nut been dis- 
losnl. To advertising men and news- 
paper owners, his daily work should be 
a murh better heralded lesson of ad- 
vertising— not only as a stepping stone 
tn success, but as the foundation upon 
**hich business can be maintained as a 
living thing. 

Led Pershing Welcome 

John Wanamaker celebrated his 81st 
Nrthday anniversary on July II — but 
years mean nothing to a man like him. 

Dn September 12, Philadelphia turnrd 
out en masse to welcome America's 
sreal war leader fresh from the battle- 
fields of Europe. John Wanamaker 
was there. His eyes twinkled in an- 
ticipation like those of the school chil- 
trta who tossed $10,000 worth of 
flowers in the pathway of General Per- 
ching. There was a happy smile on his 
face, and when all-America's war hero 
•tr|ipcd from the shrine of American in- 
dependence and faced the multitude i 



filled Independence Square, it's a safe 
bet that there was a youthful catch in 
John Wanamaker's throat and that he 
never really knew whether he shouted 
nor how long he applauded. 

Advertising is the keystone in the 
creed of John Wanamaker that built 
business surer**. That advertising has 



world; he has forgotten about "good 
buys," "easy sales," meetings of bank 
directors and a hundred other things 
:n which he is vitally interested; he has 
forgotten all those things that he might 
play, but never — not for a single day- 
has he failed to give his persona] atten- 
tion to Wanamaker advertising. 
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JOHN" WAN A MAKER. 



been kept young and virile and every 
Wanamaker advertisement is merely a 
reflection of John Wanamaker's ideas, 
ideals and beliefs. 

In more than half a century of busi- 
ness success John Wanamaker has 
taken many vacations— he has traveled 
far in the out of thr way ptacrs of the 



From that night in 1861, when Wana- 
maker at the close of his first day's 
business sat down to write an advertise- 
ment that vrpttld meet hi* $24 purchasing 
power, until thr early eighties he wrote 
all Wanamaker advertisements. For 
many year* those advertisements were 
written at the close of the day's busi- 



ness on the basis of the purchasing 
power of the day's receipts, and it is 
worthy of notice that each day's recepits 
were always greater than those of the 
day before. 

Today Mr. Wanamaker goes around 
with his pockets bulging with scraps of 
paper— not unlike a boy who picks up 
to keep everything that interests him. 
Those scraps of paper, torn at random, 
among thenj even the backs of envelopes 
and pages ripped from note books, each 
holds a thought jotted down immedi- 
ately when it comes to him. and many 
of them have to do with advertising. 

Pocket* Full of Idea* 

To him advertising is still the most 
important of his business activities. He 
direct* all Wanamaker advertising cam- 
paigns and criticises, and at times 
changes and rebuilds, all Wanamaker 
advertisements because he believes that 
printed words arc the tonic necessary to 
the success of his vast business. 

When you read a statement in a 
Wanamaker advertisement that is fol- 
lowed .by John Wanamaker's signature 
you can rest assured that he wrote it 
and it is not often that you will sec an 
advertisement of one of his stores with- 
out such a statement. 

He writes those statement* with pains- 
taking care, the corrections he make* 
are snmetimes many— some are rewritten 
twenty times or more — but when yon 
read it finally it is all his message to 
you, even to the most minute correc- 
tions. 

Contrary to general belief, Mr. Wan- 
amaker dues not have a single dollar 
invested in a newspaper enterprise. The 
estate of his son, the late Thomas Wana- 
maker, is interested in several news- 
papers and that ha* caused this impres- 
sion. Early in life, however, he was an 
editor and publisher of a weekly news- 
paper called Everybody's Journal. That 
was before hr won the honor of lieing 
the first paid M-crelary of the V. M. 
C. A„ or had abandoned a career as a 
lawyer. 

Marked New Era 

From the beginning, Wanamaker ad- 
vertising has been used to carry a daily 
message to the public, except Sunday, 
(in September 26, 1874, Mr. Wana- 
maker first, in a large way, made a 
step that attracted the wide attention 
that he has since lieeu able to hold, 
when he used a half page to announce 
a new poliry which was sc( forth as 

"'""'T^ilfcfB^toogle 
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PUBLISHERS TAKE OPENING STEP TO 
OBTAIN Z ONE LAW REPEAL 

Chairman Victor Rosewater of A. N. P. A. PoHtal Committer 
Confers with Washington Leaders on Mondell Resolution 
— Strong Opposition Reported Developing 

(■V TCLEAtAm) 

Washington, D. C, Sept. 17. 

IN order to acquaint himself with the .situation in Washington relative to 
the second class postal zone system, which Republican I-eadcr Mondell 
hopes to repeal at an early date, Victor Rosewater, of the Omaha Bee, 
who is the new chairman of the postal affairs committee of the American 
Newspaper Publishers' Association, was in the Capital this week. 

Mr. Rosewater conferred with a number of House leaders in order to 
obtain a clearer understanding of their viewpoint <m the /one Law. espe- 
cially of the members who arc supporting the Post Office Department in the 
fight against its repeal. 

Care Some the Publishers Point of View 



His mission was in some scute an 
effort to loliby for repeal of the bill, 
since the publishers will conduct their 
tight when the ways and means enm- 
milice nf the Hume begins considera- 
tion of the Mondell repeal resolution. 
Tint Mr. Rosewater M| able 10 give the 
leaders with whom he conferred some- 
thing of the publishers' point of view. 

In some of his conferences. Mr Rose- 
waicr drew an analogy between a pack- 
age of laundry and a bundle of daily 
newspapers, pointing out that it costs 
ksi to ship the former by mail than it 
does a newspaper under Mr. Burleson's 
lone sys'em. Although Mr. Rosewater 
would no! commit himself in his confer- 
ences, it was plain to the casual observer 
at the capilnl that a very strenuous op- 
position has developed to the Mondell 
Bill on two accounts, both of which have 
been outlined in previous issues of EDI- 
TOR & Pt'iii ISHH. 

Points of Opposition 

They are: First, the belief of some 
of the leaders, notably Representative 
Steenersoq, of Minnesota, who is chair- 
man of the House committee on Post 
Office and Post Roads and who is in 
agreement with Post Office Department 
officials on the question; and, second, 
a considerable body of members .who do 
not believe that any revenue yielding 
legislation can he repealed with safety 
urMi-r the existing financial condition ol 
the Treasury of the United State*. 

Chairman Good, of the Appropriations 
Committee, having predicted today that 
even though Congress does not appro- 
priate tBOoSsf penny, which is highly 
improbable, there will be a deficit of not 
less than $c*».000.000 at the end of the 
current fiscal yrar. 

Rcpresentaiive Mondell still i* hopeful 
of getting the Ways anil Means Commit- 
tee U> act on his resolution in the near 
future, and he was understood to have 
encouraged Mr Rosewater in that re- 
spect, but this feeling of optimism is not 
shared by many other Republican lead- 
ers, especially in the Senate where 
Messrs. Smoot and Penrose, both of 
whom a'e opponents of the lone law. 
are n •! inel : ned to open the flood gates 
of tax repeals if there is any way to 
avoid il. 

Ob). « i to KtM P- f>- Ruling 
Debates on such measures would be 
i c-Mi-i t" compel confession that reduc- 
tion of income taxes and repeal of the 
so-called consumption taxes is not prob- 
al.le during the current fiscal year. 

\\ bile in Washington. Mr. Rosewater 
conferred with officials relative to the 
ruling by the Post Office Department 
thai advertising by a newspajier in its 
own columns is advertising within the 
meaning of Zone Law. whereas the copy 



in the interest of the government or such 
organiralions as the Red Cross is not. 

The best that the Post Office Depart- 
ment promises to do is to consider the 
publishers' argument. 



So they are goiug back to London to 
advertise America, as being so much 
like England and so much worth while, 
that it ought to be cultivated. For that 
matter, many more Englishmen, they 
agree, come to America, than there are 
Americans who visit England. If more 
Americans would visit the mother 
country, it would be no time at all be- 
fore the United States would be quite 
like England. 

At Philadelphia. Washington, New 
York City. Chicago and Detroit, the two 
visitors were entertained in a way that 
pleased them greatly by the heads of 
establishments in whfch they were prin- 
cipally interested— the big printing 
press, type, type-setting, and publishing 
' houses of this country. Their organi- 
zation has made large purchases ot 
printing supplies here and is contem- 
plating more. They were sent here to 
study recent improvements in methods 
and production. They gained a wealth 
of information, they said. 
They sail Saturday on the Adriatic. 



MrANENY MENTIONED 
FOR BERLIN POST 



Executive Manager of New York Times 
Mentioned in Washington Despatch 
as the Choice of President Wilson 
—No Confirmation Obtainable 



ROME DAILY NEWS OUT 
SEPTEMBER 20 



Amalgamated Press Offieials Meager .„.! Editor T. E. Edw.rd. A»- 

„ " . . ■ . m nonnres Make-Up of Staff Policies 

Complete American lour 



and 



R. Linforth and A. It. Rlayney Will 
Sail for Home Saturday They 
Like America 



Plans of New 
Newspaper 



Georgia 



Take it on the authority of no less 
keen observers than A. R. Linforth. the 
joint secretary, and A. B. Blayncy. the 
general manager of Lord N'orthelifiVs 
Amalgamated Press, which prints so 
many publications that no one has ever 
memorized the names of all of them, 
thai the only real difference between 
Fnglishmen and Americans is the way 
Americans have of pronouncing some 
of their words. 

"You'll pull me up a bit on that. Lin- 
forth. if I'm wrong." said Blayncy, 
whei* this mailer was under serious dis- 
cussion at the Biltmorc, Tuesday even- 
ing, with a representative of Editor & 

Pinussn, 

"Righto." said Blayncy. 
The two Englishmen, who are the 
most likable chaps imaginable, still 
speak English rather strangely (to the 
American ear), owing to the fact that 
they have been in the United Slates two 
weeks only. 
"A fortnight," said Linforth. 
They were sent over here by Lord 
Xorthcliffc's big publishing house to 
prowl around a bit on the American 
terrain, penetrating as far into the in- 
terior as the Chicago river, stopping for 
several days at the outpost there, and 
also at a place farther north, named 
after the shaggy beasts that used to 
man) the American continent and were 
killed nff by an American who took a 
Wild West Show to England. 

Not Over Advertised 
Niagara Falls is only a jaunt away 
and. take u fr. .m Messrs. Linforth and 
Rlayney. it is the finest sight thai the 
United States has to offer a discerning 
tourist — especially from the Canadian 
side. 

Charles Wiles, advertising manager 
of London's big store. Harrod's, l.«d„ 
came over here recently, gave Niagara 
Falls a passing glance, and told EutToa 
& Pi nUMim that, in his opinion, the 
falls bad been over-advertised. 

"C an you over-advertise * good thing? 
Rather not!" was Menrs Linforth and 
Blayney's comment on this icrdicl. 
(The falls are really immense when 
viewed from the Cin.idian sidi . I 




T. E. Erwssm. 



Knur.. Ga_ Sept. 17.— It was definitely 
announced today that the Daily News 
will make its ap- 
pearance for the 
first time on Sep- 
tember 30. In a 
statement to Ent 
TO* & Pubiisho. 

T. 1£. Edward* 

who will be man- 
ager and editor, 
said ' 

"We have great 
plans for our 
publication here. 
We arc putting 
in full leased 
wire service with 
the service of the 'N. E. A..' and ex- 
pect to cover the local news thoroughly, 
as well as in the small towns near here. 
Of course, we are Democrats and our 
chief policy will lie to give Rome and 
northwest Georgia a long-felt need in 
ihr way of a real. live, boosting news- 
paper. 

"W, G. Foster, formerly with the Chat- 
tanooga Times, is managing editor; O. 
McPeak. formerly with the Birmingham 
Ledger, is circulation manager ; C. B. 
Wrigbi. formerly of the Anniston (Ala.) 
Star, is advertising manager. 1 will di- 
rect boih its editorial and business de- 
partments. 

"For a town this size, we believe our 
advance circulation is almost phenom- 
enal. We had expected to have 4,000 
bona-fidc subscribers to begin with, 
whereas we will have near 6.500. This 
we expect to hold, as we are beyond a 
doubt going to give this section the best 
local n<-ws|>aper they have ever had." 



A special despatch to the New York 
World, dated September 14, announced . 

"As soon as the Senate disposes of the 
German peace treaty and opens the way 
to the restoration of diplomatic relations 
with Germany, President Wilson win 
announce the name of his selection as 
Ambassador to Berlin. There is excel- 
lent authority to justify the statement 
that the President has already selected 
the man for the most important and 
difficult post and the delay in the ratifi- 
cation of the peace treaty alone prevents 
announcement of his identity. 

"L'niess there are unexpected compli- 
cations, the name that the President will 
send to the Senate will be that of George 
Mr Anen>, former Borough President of 
Manhattan, and now executive manager 
of the New York Times. 

"The President has had Mr. McAneny 
in mind for the post of Ambassador to 
Berlin for some time and there is reason 
to believe that barring unforeseen de- 
velopments he will accept it if he has not 
already done so." 

At Mr. McAncny's New York home 
it was said that he was at his summer 
home at Bolton Landing. Lake George, 
but telegraphic inquiry there by Eorro* 
& PnLtSHn brought the information 
that he "was out of town." 

Mr. McAneny's associates at the 
Times offices say they know nothing 
further than what has been printed, auc 
the Washington correspondent of Edi- 
fo» & PrausHOt reports: "Actins 
Secretary of Slate Phillips says: '1 
know nothing about Mr. McAneny in 
the connection mentioned.'" 



New Sunday Editor in Hartford 

II. sal si ku. Conn, Sept. 17.— Ralph 
Reed Wolfe, who has been Sunday edi- 
lor of the Cmirant since the establish- 
ment of the Sunday paper in 1913, has 
resigned lo enter the sales promotion 
anil publicity department of the Aetna 
Life Insurance Company. Ray T. 
Tucker becomes Sunday editor, lie has 
been with the Courant as a rcportei 
since shortly after his graduation (nun 
Yale in I°d5 and was correspondent for 
the paper at Camp Deicns in WI7. He 
later sericd in France in the infantry. 



Court Refuses Libel Cast- 
Based on Dead Man 

Unusual Suit Derided in Favor of Kansas 
City Star— Hyde Cane Is Appealed 
lo Supreme Court 

Kansas City. Mo., Sept. 16.— There 
can be no civil libel againsi the dead 
This is the ruling of Judge T. B 
Buckner in a case brought by Mrs 
Rebecca Fry and two minor children 
againsi the Kansas City Star for $50000 
damages Mrs. Fry's former husband. 
Rolla Harvey, was killed and in 1913 
and in 1916 in telling of the death of Mr. 
Harvey's brother, the death of the 
former was recounted. It was on pub- 
lication of this article that the suit was 
based. Judge Buckner upheld the de- 
murrer of the Star. 

Dr. B. Clark Hyde, whose suit for 
alleged liliel against the Star asking 
$J.500.000 damages was dismissed by 
l"dge Hall in July because of the statute 
of limitations, has appealed to die 
MililUti il Supreme Court. The suit u 
Btttd on publication "of testimony in the 
Hyde murder trial which was not al- 
lowed t" «<■ to the jury. 



G. M. Trowbridge Critically 111 

Poult VN P. Ore.. Sept. 15. — Geurge M 
Trowbridge, editor of the Portland 
(Ore.l Journal, recently underwent i 
serious operation at St. Vincent's Hos- 
pital, Portland. Although he rallied 
after the operation his condition is ret- 
sidered critical. He is one of the best 
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URGENT NEWS PRINT CONSERVATION APPEAL 
MADE BY A. N. P. A. BOARD OF DIRECTORS 

Following Special Meeting Held in New York to Consider Needof Economy in Consumption 
President Glass Says Many Publishers Are Not Awake to Danger of Serious Shortage 

Even with Mills Working at Full Capacity 



r\liSPITE dcprccatioi. by some 
'-'manufaci 
< haracteri*ed 



newsprint. 

, r in Another plan that many newspapers 

l Ic shortage of newsprint, the board of lain of their special fcaiures-espec.ally 

■iirectors of the American Newspaper those in Sunday is.ues-and print fewer 

ubhshers Association is agreed that columns of new, i„ proportio ^ , The 

'he *it,iat,on is a serious one and that volume of their advc 
•litre is urgent need for conservation ii 



every practical way by every 
publisher in the country. 

At the instance of Elbert H. Baker, 
publisher of the Cleveland Plaindcaler 
and chairman of ihe Association's Com- 
miltee on Paper, a special meeting of 
■he board of ilircc.ors was called by 
President Frank P. Glass, editor of the 
i'irtiiiugham News, and was held last 
Thursday in New York City. 

After the meeting, in a statement 
made to Edith* & Pvblishui. President 
Class said that other topics, such as 
labor problems, had been discussed by 
the directors, hut that the important sub- 
ject anil the one lor which the directors 
had linn railed into special conference, 
was the newsprint situation. He said 

Mast Act in Own Interests 

The result of our deliberations was 
"i agreement to use all the moral sua- 
Mi'ti we could, to jicrsuadc all news- 
[jpers of the United States to act in 
■}.v.T own iiiiereMs by restricting con- 
1 nnpt.on, 

"Many newspapers are not awake to 
V. danger of a serious shortage. These 
" ■'I'cr* are not curtailing consumption of 
-lewspriut in way* which would br read- 
ly apparent to them, if proper lired were 
-m-ii to (lie emergency. TTic directors 
■f i!ie American Newspaper Publishers' 
V-'-xiation have no authority to effect 
re.trii-tivc ineasures-ihey can only ap- 
ff.il t<> these newspapers to serve all by 
Irving their own best interests. 

"There seems to be no doubt that pro- 
■luition of newsprint cannot be increased 
• ' months and months. On the other 
i'nid, there has been in many quarters 
; liverish demand fur r. 



rtising. 
of CoisMrving 



"It is suggested that publishers imme- 
diately co-operate with other publishers 
in their city with a view to taking steps 
to reduce consumption, and thereby les- 
sen the danger of largely increased 
prices and unequal supply." 
The staiement of President Glass to 



from $475 to S5.40 mill, 

How prices have increased in the past 
month is reflected in a statement issued 
hy the Association in its bulletin of An- 
gus. 9. which stated 

How Prices Have Risen 

"Publishers are experiencing extreme Editor & PumjSHtg that theproduaiori 

difficulty in securing additional tonnage of newsprint probably could not be in- 

\noincr method nf conserving news- above contract, and such as can be found creased for months is concurred in by 

print was pointed out by the Associa is offered at prices well in excess of Newsprint Service Bureau of the 

""ti recently m one of it> bulletins, as JJ75 Some loi 5 have recently been of- manufacturers, whid. reports 

iercd at from $4.10 to $4.40 f. o. b. mill, «"Khi!y less increase in production dur- 

lime when every pound of and some small offers are reported as '"S the first eight months of this year 

newsprint saved tends to relieve a dan- limh as $4.f>5 mill and $570 delivered." lha » <"<■ the lirst six or seven months 

genius situation. t» difficult lo under- The statement of .hat date continued: >' compared with the same periods last 

stand way the mails are still clogged ' These extreme demands indicate the > car - ^ increase for the first six and 

with the free advertising copy of the danger of a run-away market, resulting *«' v "' months being approximately six 

press agent. Even though in the days in part through the, operations of specu- P« r cent. The lJureau does not 

ot cheap paper some publishers permit- lative brokers, and the many efforts of »">' increase in the present 

ted Iheir news columns to be virtually publishers lo secure additional paper °< increase during ihe fail. 



follows 
"At a 



expect 



-MOST RICH. ECONOMIES" NEEDED TO INSURE ENOUCH 1«20 
NETS PRINT TONNAGE, A. N. P. A. DECLARES 

FOLLOWING a special meeting of .he board of director* of ,hc Amrri- 
can Newspaper Pubi.shers' Association, the following statement, headed 
l lie fajier Situation, appears in a bulletin issued by the Association: 
"I here has been little- if any. change in -he paper market other than 
apparent lessening of demand and wide fluctuation in price for spot paper. 
:h limited offering* a 5 there have hern have ranged from $475 to $5.40 

i S> 'lT i S h * J '.* rn . l<-i ' r,lfu ' '* -•«'">* <° I* 'he consensus of opinion that 
unless publisher* collectively put into immediate operation the most rigid 
economies the demand for \ ( >3) tonnage may he expected to exceed the 
capacity «f .he mills with the resulting difliruliic* of a disturbed market. 

"It is obvious that the only method of avoiding the anticipated difficul- 
ties of the future market is for publishers lo realize thai unless immediate 
reduction of consiimplion is effected and maintained prices may be expected 
to 1* adversely influenced for such paper as mav Ik- supplied under contract 
for IvJll. :i> well 



Sue 
mill. 



1 921 1, 

"Pi ' 



for such s)iot paper ; ,i may be available 
asjain urged to ;.ra- rice ev.-ry economy. 



SEATTLE TIMES JUMPS 
ITS PRICES 

Management Sayi Raise to 5 Cenu, Daily, 
and to 10 Cenla, Sunday, Wa* Neces- 
sitated by the Increasing High 
Cu.t of News Print 



•old hv the press agent to others seek- 
ing free publicity, it would seem that 
the prevent j 4 a good time to put a stop 
and a I mat slop to ihe practice." 

It is understood lhat ihe directors of 



(»T TECXASkrll) 

Seattie, Wash., Sept. 17. — On the 
ground that it will have to pay $500,000 
more for its newsprint in 1920 than in 
1919. the Seattle Times has increased its 
subscription price from three to live 
rents daily, and from seven to ten cents 
Sunday, and has also increased its ad- 
vertising rates. 

The managements of the Post Intelli- 
gencer. Ihe Star and the Record say that 
"It i., reported that the mill* now have " u »' lv ance in the subscription prices of 
on hand an average of but four days' ,,10i ' I 1 *!'"* is contemplated, 
supply, or loss ihan at any time during '." * I* h1,,,c statement, ihe Times ex- 
191K, notwithstanding the fact thai dur- l' ia 'n* thai its Sunday paper weigh* a 
tig the first six months of this year pro- r" u,1, l -md a half and, with newsprint at 



- - ,1 \ , . >■.-.'..,«, i ,(,,* ,vtii pro- - - - omu, v*imi newsprint at 

•-■radically resulted in a run away mar- ,l,e Association discussed at their special diiction exceeded that of the first six fivc c «"s » pound, costs it seven and a 

Vet l ear of .-, ratlrnad strike caused m «|'"« «*'<■ advantage of having New months of 1918 by approximately 6 per hal ' "Ms for paper slock alone al- 

; -..lusher* to scramble for excess ton- \<>* 1 news|*|*.s take ihe lead in cent The Federal Trade Commission ,n " u R» 'he Sunday issues are sold to 

i^ve at high prices, 'he conservation of newsptmt. inasmuch retorts show that on June 30, there was venders al four cents. It, daily papers 

.1 F»n Capacity " ' " T.l " "V"'. co "' 1, """ s 0 » ln<1 '«nsil an average of a half pound each, so the publish- 

papcr, and the example they set ,n ihts ah.,,,, 37 days' supply against the supply "s merely break even at the advanced 

way would carry weight Willi other of 56 days .... June 30, 1918. subscription price by selling the da 

There seems to be less surplus news- to .vendors at two and a half cents. 



"I do not believe that 
"ant a run-away market, and I do not throughout the country.' 

■:...\e ihey are trying to restrict the 
'-'iiit'ut. On the contrary. I am advised 
*'!>aMy that the nulls are running to 
' ■II capacity. 

"ll is not for the dim-tors of the 
1 1 "-s- iation to say or even lo suggest 



Baker 

Elbert H. Raker, chairman of the 
< innmittcc on Paper, said he had been 
led to ask that a meeting of the directors 
he called. Ixrause he. personally, was 



™ what way or ways each newspaper convinced of ihr urgent need of paper 
* ft" down its consumption of news- conservation, and because he had re 
VT'M n.nst effectively. It has been sug- reived Ivltcn and telegrams to ilie same 
f* -eil that one way of d 
ttj:e subscripii 



print availal>le for use at the present 
lime than at any time during the war. 
and any interruption of production or 
transportation would result in even in- 
creased price, because „f the alienee of 
1-c.erve stock or any margin of safely. 
Economy I. Only Solution 



Co*t Cp Over 160% 

"The cost of production has advanced 
ihe price of while paper more than 100 
per cent." the Times declares. "AVe can 
nther r.-ase publication and wind up our 
affairs: tall upon advertisers to pay, 
through advanre.i rates, this additional 



"There seems to be no hope of relief <" n st; can divide this additional cosi be 
ay of do.ng ,h,, ,, ,„ erfect iron, other newspaper publishers. tl„„..,h increased production of news "ween its readers, its advertiser, and 
on pnecs and so limit Mr Glass and I arc in hearty accord pr.nl being secured at the ex 



■ expense of the iiseli i; can re.!u,-r the cost of DUblirat-on 
v-nu-atirin. but 1 do not believe that any on th„ matter and we hope our sug- l.todtteiion of specialties, because .he I n priming less new, and fewej and l ie," 

s Ke<„o,rt will hear fruit as soon as pos- specialty market i* reported to he at the expensive features, or make some com- 



^'-t'^iAAr rai»e in subscripiio.i price ha 

inv iiipreciablc effect, other than tern- s.|,le." he said 

fc"»r:lv. on circulation. In a statement on llie pajicr situation 

" An ithcr expedient, which itndoublcd- i«<oed by the American Newspaper Pub- 

will he found more praciical, in many lishers' Association, following the special 

a «», •» increase in advertising rates, meeting of the directors, which is print- 

»'1h Ihe intention of limiting the amount ed In rewith, it will he noted that there 

" f spare used by individual advertisers arc now wide fluctuations in price for 

it") >c increasing the number of these .spot laper and lhat such limited offer- 



[.reseni time as high or higher compara- 
itvely 'ban newsprint. 

"Tlicre i* reavsn to believe that the 
qmtntiiy of advertising will increase ill 
.he near future and the only visible hope 
of relief for the present seem* to lie in 
universal and thorough economy on ihe 
patt of 



Inriation of these three preceding 
The Times has selected the last plan." 

Newspapers all over the country arc 
confronted by the cold fact that the cost 
of production has greatly increased and 
must increase revenues, diminish ex- 
penditures or suspend publication, the 
Time, concl. de, by GoQgIe 
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WANTS NAVY RADIO 
TO CARRY NEWS ,' 

Representative Curry Wanl. Legislation 
Making Permanent the System Uaed 
During War Emergency -5-6 Cent 
Rate from Far East 



France Had a Chinese Paper 

Troy, Pa.. Sept. 16.— James Yen. editor 
of a Chinese newspaper "» France, pub- 
lished during the World War, spoke on 
hi> newspaper experiences here recently. 
He told of the prohlems confronting him 
in establishing the paper, which was 
meant for circulation among the 200.000 
Chinrsc fighters and laborers in France. 



1150,000 Paper Mill Fir* 

\>t<«ia, Ore. Sept. 15— The plant of 
the Astoria Pulp and Paper Company 
was totally destroyed this week with a 
loss of approximately $150,000. Several 
barges of paper slock were damaged. 
The fire is believed to have been caused 
by spontaneous combustion. 



TELLS OF CARRANZA 
PROPAGANDA 



G. L. Edmonds, Examined by Fall Sen- 
ale Committee, Disclose* Pail Rela- 
tions of Mexican "First ' hi- T" 
With C. F. Weeks and Him- If 



\\ amiincton. Scpfc 17— Established 
charges of 5 cents a word for radio news 
and commercial messages by Navy wire- 
less from the Philippines. Japan and 
Korea, and 6 cents a word from China, 
wilh the Secretary of the Navy directed 
to authorize such use of the Navy s sys- 
tem, are provided in a bill to be taken 
up for consideration by the House Mer- 
chant Marine Committee next week. 

Secretary Daniels has reported that 
this press news and commercial service 
over the Navy's wireless from ihc Ori- 
ent, which has been permitted during 
the war, will be terminated with me 
promulgation ,of peace. The existing 
law and regulations do not authorize 
such use of the Navy's wireless, accord- 
ing in the opinion of legal authoritics- 

While this interpretation of the law 
does not coincide with the views of the 
House lawyers, Republican Curry, of 
California, who introduced the pending 
bill, seeks to overcome the difficulty 
raised by the Navy and proposes a man- 
datory direction for continuance of the 
news and commercial radio service at 
fixed prices. 

Mailer of Great Importance 
"The proposed legislation is of great 
importance to the newspapers and com- 
mercial interests of this country, said 
Mr. Curry loday. "Unless the Navy 
wireless continues to carry news dis- 
patches and commercial messages from 
Asia, Japan, the Philippines, and other 
Orient points, all such messages will 
have to come to the United States over 
the wireless systems controlled by the 
Japanese and British, and lie subject to 
the censorship of agents of Ihese gov- 
ernments. . , 
-The tolls also will have to be paid 
tn these foreign governments or operat- 
ing concerns " Such a condition would 
I* -intolerable," Curry added. 



Isaued Daily for Convention 

"Printing," the New York Trade 
weekly, was issued as a daily during 
the convention of the I'nited Typothetae 
this week. . 



New Manager in Reading 

Reaihnc, Pa.. Sept. 16.— George W. 
Knnsman. a former business manager 
nf the York Dispatch, has been appointed 
business manager of the News-Times 
and Telegram here. 



Newspaper Relict Burned 

Kansas Cm, Sept 16 — O. H. 
Hovey. president of the Southern Print 
ing Company, who has the finest collec- 
tion of newspaper relics in Oklahoma, 
suffered almost its entire loss during a 
fire that destrovtd his plant Hu col- 
lection included autographed photo- 
graphs of all Presidents from Grant to 
Wilson, complete first copies of Louis- 
ville Courier-Journal. New Itork 
Tribune, New York Sun. Chicago 
Tribune and many other well known 
papers. 



Portrait ol Sibley on Exhibit 

Boston. Sept. 17.-A portrait of Frank 
P Sibley, war correspondent of the Bos- 
ton Globe with the Yankee Division, by 
Mary L. Titcomb, is on exhibit in the 
Copley Gallery. Critics have pro- 
nounced it a fine bit of portrait painting 
that has behind the surface likeness the 
very spirit of *Sib"-the thing that Gen- 
eral Edwards has said 'made Frank Sib- 
ley an important part of the sou! of the 
Yankee Division in France." 

Adopts 12% Em Column 

Stockton. Cat. Set*. 15-Thc Daily 
Independent is now being issued in 
eight-column page form Twelve and 
, half ems is the new width ol column. 
bM 21'/ inches coniinurs as the length 



S. J. DUNCAN-CLARK. FROM A NEW SKETCH 







THE above picture shows the widely known chief editorial writer and 
Peace Conference reporter of Ihc Chicago Evening Post, as he looks to 
Wyncie King, caricaturist of the Louisville Herald and long a close 
personal friend. The insert is of Mr. King. 

Mr King's type of work is something of a new departure in the field of 
caricaturing in that eccentricities of face and figure are treated with a mod- 
erate emphasis that stops short of grotesque distortion. It has been a 
feature of the Louisville Herald for the past year, and has been so favorably 
received by critics that a novel exhibit of sixty caricatures by Mr. King waa 
shown at the Morristown (N. J.) Library between September 5 and Septem- 
ber 15 The drawings, all made from life, included sketches of persons 
prominent in various fields of public life and portraits of physiognomic 
"types." 

The exhibit wa» brought to Morristown from Louisville. Ky.. and it is 
planned to show it in New York later in the Fall. The sketches shown were 
both in black and white and in color. In the latter group is a collection of 
drawings of members of the foreign military missions sent to this country 
during the war. 

Among the sketches of persons more or less prominent at the moment 
was a caricature in color of Francis Wilson, president of the Actors' Equity 
Association, an d another in color of Henry E. Dixey, also aligned with the 
striking actors; a black-and-white sketch of Coleman Dupont, and another, 
in the same method, of Lieut. Gov. James D. Black, of Kentucky. 

An interesting and somewhat novel group consisted of a collection of 
sketches of ' types'' made by Mr. King at a recent session of the Kentucky 
Legislature. These are eccentric portraits in black and while of persona 
who. in the caricaturist's view, run more 
politicians, in one way or another. 



Washington, Sept. 16.— George I- 
t'Vmtinds, member of the Washington 
Hunan of the New York Sun, who w as 
press agent for Carranza in Washing- 
ton in 1915 when the First Giicf WBf 
\ icing wilh Francisco Villa in seekinc 
recognition from the Wilson Adminis- 
tration, was a witness today before th. 
Fall sultcmnmittec of tile Senate Com 
mit tee on I'orcign Relations, which is 
investigating the Mexican situation. 

The ap]>caraiice of Mr. Edmunds wa> 
Important to members of the committee 
becassK of his ability to throw light Ol 
Carranza's propaganda in the United 
StalCt. It was especially interesting to 
many newspapermen in that it recalled 
the famous Press Club controversies 
which raged between Edmunds and 
Kol.ert B. Smith, now of the Chicago 
Tribune bureau, who was press agent 
for Villa 

Edmunds and Smith, who were, and 
are. warm personal friends, met at ibr 
club every night to pay their respects 
each other's candidate for recognition. 

Calls Weeks Publicity Agent 

Edmunds told the Fall committee thai 
the cry nf a "plot lo force intcrventior 
by ihe United States in Mexico," and 
submitted documentary evidence to sho« 
thai this cry was a favorite political 
expedient in Mexico. He told of thr 
relations between Carranza and George 
)•'. Weeks, who had been mentioned ir 
previous testimony as the man who fur- 
rished most of the publicity for tlic 
propaganda of the League of Free Kl 
lions, to ihe effect that there was a pki 
to force intervention in Mexico. 

Edmunds testified that with Weeks he 
founded the Mexican Review in Wash- 
ington in 1915. and that the publication 
was financed by the Carranza govern- 
ment through Eliseo Arredondo, Car- 
ranza's Washington representative at 
that time. 

Onl) 200 Paid Subscribers 

The witness said the Review was dis- 
tributed to a free list of from 13X100 H 
15,001) anil had less than 300 paid sub- 
scribers, lie said Mr. Weeks secured 
the matter published in the Review 
largely from Mexican publications fa- 
voring Carranza. Both he and Mr 
Weeks, the witness said, were in the pat 
of ihe Arredondo Embassy. 

"Why did you leave the employ -of rhr 
Mexican Embassy?" asked Senator Fat 
'T interviewed Luis Cabrera," said 
Mr. Edmunds, "and published the i u - e - - 
s-iew, Mr Cabrera decided that we bin 
belter sever our connection." 

Publication of the Review was con- 
tinued hy Mr. Weeks in Washing 
until 1918, Mr. Edmunds said, and it 
was then moved to Mexico City. 

"Apparently," said the witness, "thr' 
has been no interruption in the relation 
nf the Review and the Mexican Fornf 
Office- 



black 
less true 



to types of state 



Cold Facts to Smash Boltheviki 

Seattle, Sept. 17.— An extensive to" 1 
newspaper advertising campaign i- ! 
conducted by Seattle business men. *• 
signed to stabilize industrial condition 
Full and half page display ads are V 
carried in alt daily papers contain"' 
cold facts aimed to smash at thr 
of Rolshcvikism. CjOO^Ic 
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\B MEN WILL ENDEAVOR TO FORM PROGRAM 
FOR FUTU RE INDUSTR IAL PEACE 

>ne of Greatest Triangular Debates in Recent History Promised When Goinpers, Wade and 
Clark Discuss Issues at A. A. C. W. Convention Next Week — New Orleans Promises 
to Surpass All Previous Attempts at Pageantry, Turning City Back 100 Years 



(Br TiuciArH) 
Ntw Oklxans, La., Scut. 17. 
SJEW ORLEANS. swept and gar- 
nished, is ready lor the Fifteenth 
knntutl Convention of the Associated 
advertising Club* of the World. The 
r.>Kram of convention sessions, gcn- 
ral and .departmental, is now com- 
l«-wd under the supervision of Lewel- 
>u £ Pratt, first vice-president of the 
V. A. C. of W„ who ha* spent the past 
wo weeks here rounding into final shape 
he plans of the 1919 convention board 
>f the New Orleans Ad Club. The con- 
tention's sessions begin Sunday and 
* ill come to a close Thursday aftcr- 
toon. 

The program of entertainment in 
aIii. h the Orleanian* have done the 
icretofore impossible feat of "Turning 
& city back a century to show its prog- 
ress." is also ready. In that entertain- 
ment, spread over three nights, nearly 
2.000 citizens will take part in a 
pageant historical in all details of cn«- 
tume and staging 

To Stage "Impossible" Features 
The city that has made Mardi Gras 
and its carnivals synonymous with sump- 
tuous revelry throughout the world has 
thrown itself heart and soil into this 
task of showing the Ad Club delegates 
features impossible of duplication by any- 
other city in America. 

New Orleans of 1815, of 1860, of 
1919 and of the future, will be spread 
before the gare of the delegations of 
advertising men. 

There will be more than an entertain- 
ment to this convention, however, since 
the Ad Club delegates are keen to 
formulate "A program upon which 
business can stand and under which 
the people can live" in the business 
problems of post-war reconstruction. 

In one of the greatest triangular de- 
bates in recent history, Samuel Gom- 
pers will speak for labor; Festus J 
Wade, St. Louis banker and member of 
the financial board of the If. S. Railroad 
Administration in wartime, will speak 
for capital; and Champ Clark will 
speak for the consumer. 

Historical Debate Promised 

On Monday, September 22. the 
Eighteenth Century Night will be 
staged in the heart of the old French 
quarter centering on the Jackson Square 
that was the "Place Armes" in the early 
days of the colony. Colonel Allisnn 
Owen, recent commander of the 141st 
U. S. Field Artillery and noted New 
Orleans architect, will be in charge, as- 
sisted by the French and Italian socie- 
ties of New Orleans. 

Ml of Jackson Square and French 
Market is to be roped off from the pub- 
lic for the evening, admission being only 
by card. For the evening all modern 
lighting and transportation will be dis- 
continued. The crude wooden and 
wrought iron affair* thai were street 
lights of Nouvelle Orleans in the 
Eighteenth Century will swing above 
the street and over quaint and ancient 
doorways. 

Ladies in the fascinating garb of that 



period will step daintily down the nar- 
row banquettes, preceded by servants 
and torches. Torches will light the 
French market. As of old, one-mule 
carts, stage coaches and the vehicles of 
the Eighteenth Century will supplant to- 
day's electric street car» and will cunvey 
New Orleans guests from modern Canal 
street to the heart of two centuries ago. 

The puppet shows of that time will 
stage their entertainments. Spanish 
soMicrs wiih arquebus and sword will 
lounue about the gateway of the old 
military squares or will patrol stiffly up 
ami clown thr siren*. In the confec- 
tionery of the chevalier, he who first 



nill receive President William C. 
D'Arry, nf the Advertising Clubs, with 
other ' dignitaries of his staff. The 
ancient streets that night will sound to 
the tread of Iberville; Bienville, John 
McDonogh. The Baroness Pontalba, 
who built in America its first apartment 
house, -.till standing in Jackson Square; 
Don Andres Almonastery; Rox as her 
lather. Pcrc Aiiloinc "Bebc." the mili- 
tary dancing master; Jean Lafittc and 
his brother, Pierre, with their crew of 
buccaneer* and their pirate mate. Dom- 
inick You: Louis Phillippe, King of 
1-ranrr. rmd h ; * brothers; Mayor Girod, 
Karon ('arotidrletf. the "chevalier" him- 




W ILL! AM C ITARCY. 
President of the A. A. of W. 



•old the praline* of New Orleans, will 
• sold again tliat historic sweetmeat. 
Coffee houses will have at their tables 
valiant* and buccaneer*, adventurers 
and soldiers of fortune. 

In the Place D'Armcs Don Alexandra 
I I Krilly. the Blood* O'Reilly of history. 



self, and Jean Victor Mircou, Na- 
poleon's rival. 

In the throng will be I'rsuline Nuns, 
Jesuits, the "Fillet de Cassette." those 
Casket Girls, King Louis, sent from 
France with their dowries as colonists' 
brides, thr Natrhes, Indian basket mak- 



SPACE-BUYERS' CHARTS AND MARKET SURVEYS 
OF STATE OF CONNECTICUT IN THIS ISSUE 

EDITOR & PUBLISHER presents in this issue— pages 29 to 56 
inclusive — the UOQI comprehensive market surveys and space- 
buyers' charts ever compiled for a state and its principal cities. 
In these surveys the resources, industries and market possibilities 
of Connecticut are set forth in great detail. In a general article the 
state as a whole is analyzed and in separate chapters the dominant 
cities are charted, under a standardized plan, by which space-buyers 
are afforded data of prime importance by thr aid of which the value 
of city market units may be appraised. 

This feature, which has entailed extensive research, will be found 
to be of immediate value to all advertising agencies, national adver- 
tisers and spare-buyers. 



er»; the "Cadians from the Attakapas" 
nobles of France and Spain, the Yellow 
Sirens from San Domingo, peddling 
merchants, street hawkers, coffee and 
milk women, gypsy musicians ana 
dancers, flat boat men from Kentucky, 
the Orleans Guard, the military of that 
day. bear trainers and fortune tellers 
and mountebanks 

Orleans Night 

Then on the next night, Tuesday, Sep- 
tember 23, the wilds of time will roll 
back nearly a century. It will be "Or- 
leans Night." staged by the Elks with 
Waldo Pitkin the chairman. The big 
scene will be bid at the foot of Canal 
street. There will be shown the period 
of New Orleans history from the 
« nlonial days, ended the night before, 
to the days just "befo" de wah." 

The delegates will leave by steamer 
from Jackson avenue and will be gtVen 
a trip about the harbor by moonlight. 
They will land at the foot of Canal 
street. Flatboats, luggers and all forms 
of ancient watercraft of the river his- 
tory will surround their landing place. 

Whistles and bells will greet their 
arrival. On the public belt tracks 
ancient locomotives will snort and puff. 
Colton bales will be piled high and 
torches and candle lamps will illuminate 
the scene. All will be screened off by a 
harrier at the fool nf Canal street from 
the Louisville and Nashville station, and 
admittance from the Canal street end 
will be only by card. 

Cov Claiborne Back to Life 

Governor Claiborne is to welcome the 
ad men. one of his descendants is to 
impersonate that historic figure. Negro 
mttiic will sound up and down the levee, 
plantation dancing to the tinkle and 
swing of the banjo will vie with the 
dancing of the famous Bamboula and 
Calinda. Strolling about to greet the 
city's guests will be La Fayette, Aaron 
Burr, Dr. Antomarlehi. Napoleon's phy- 
sician. Myra Clark Gannes, Judal 
Touro, Marshal Ney, Marie Le Veau. 
the Voudou Queen. General Scott, 
Henry Clay. Paul Murphy, Adelina 
Patti, Jenny Lirtd, Mmc. John, Madame 
Delphine, and James Caldwell, founder 
of the American drama; all the color- 
ful picturesque groups that through the 
long dead years knew Orleans a* the 
world know* them. 

Negro roustabouts, steamboalmcn, 
mammies with bralines, the cream 
cheese women, will swirl about with the 
colored "merchants" whose stock was 
sold from trays; negroes will tell for- 
tunes as of old; lady folks will bob past 
in crinolines- 
Organ grinders and their trained 
monkeys will vie in interest with the 
boltleman, the chimney sweeps answer 
•he clothes pole man of old New Or- 
leans life, pickaninnies galore will gam- 
bol about the levee. 

An oyster roast on the levee will pro- 
vide refreshments; corn bread and 
molasses, hot com. sweet potatoes, mo- 
lasses gingerbread, mead, all of the nlil 
time delicacies and relishes will be 
offered the guests. 

(Continufd on Part 77.) 
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ENVIABLE CONVENTION MARK SET 
BY INTERSTATE CIRCULATORS 



Splendid Program and Its Conduct Give Members Invaluable 
Benefits from Two-Day Convention — Visitors Received 
by Publishers and City Officials. 

By Ff.ntox Howling 

THE semi-annual convention of the Inter-State Circulation Managers' 
Association at Scranton. Pa., was perhaps the liveliest session of that 
body since its formation. Things began to happen with the remarks of 
President Fred I. Cook of the Scranton Republican, who opened the busi- 
nc>s session. 

The executives of the local new»|>apers, Mr. Lynnett of the Scranton 
l imn, Mr. Thompson of the Scrantonian, Mr. Kcator of the Times, and 
Duffy of the Republican, fired enthusiasm in the meeting by their splendid 
addresses. ... , | ■, I vf] 

Growing Importance of Circulation Managers Evidenced 



The reception of the visitors by the 
publishers, managing editors and repre- 
sentatives of the mayor and the Cham- 
ber of Commerce indicated the growing 
importance of circulation managers and 
at this particular meeting the spirit of 
-co-operation between publisher and cir- 
culator was displayed to the utmost. _ 

A program arranged so that business 
and pleasure were intermixed and no 
time lost was cleverly arranged and 
commented on most favorably. It re- 
flected the studied effort of a most com- 
petent committee. The arrangement of 
this particular program could well be 
ice ntmended to other associations as a 
working model for similar meetings. 
Early Sessions Described Las* Week 

It was EoiToa & PlMUNMt'l privi- 
lege to be able to print excerpts from 
several notable addresses of the news- 
paper executives in last week's issue, 
our own representative at the meeting 
having filed by telegraph the opening 
report, crowding as much of the news 
of the early sessions into it as was 
possible. 

While the ladies of the party were 
being treated by the Scranton local com- 
mittee, consisting of the wives of the 
home newspaper men -to an automobile 
drive through the residential sections 
and a trip to the Scranton Lace Mills, 
the preliminaries of the session were 
disposed of at the convention hall and 
all hands joined for a visit to the In- 
ternational Correspondence School. 

Vi,ii to die "I. C S." 

Here the picture of the members, 
shown in this article, was taken by the 
courteous officials of that institution and 
the members were escorted first to a 
tasty luncheon and then through that 
truly wonderful school which has helped 
to make Scranton famous. 

One can go sometimes beyond the 
great metropolitan cities and find an in- 
stitution of world-wide prominence 
which is the outgrowlh of a local com- 
munity idea. 

The International Correspondence 
School*, of Scranton, itrew out of a 
small "Ask and Answer" column baset 
on the interest in coal mining and de- 
velopment of scientific methods em- 
ployed in that marvelous industry for 
.dnch the Lackawanna Valley is noted. 
The advertising and the publication and 
printing of the systems for handling the 
educational ideas of this institution 
were laid before the visitors and the 
time was spent most profitably 

Saw How Buttons Are Made 

At the button factory, where the visi- 
tors next wenl, an amaring production 
of not only buttons, but fixtures, 
souvenirs, useful and ornamental articles 
running into hundreds of designs were 



molded and produced in imitation of 
hard rubber, rare woods, etc. Scranton 
is proud of that plant and the news- 
paper circulators were treated to inside 
glimpses of a very interesting industry. 

The theatres of Scranton threw their 
doors open ai the request of the enter- 
tainment committee and two evening 
parties found recreation at Poli's as 
guests of John M. McCarthy, manager. 

Thursday was a busy day from early 
morning to late at night, some of the 
members taking midnight trains for 
home. A wide range of subjects heM 
the meeting at the Crystal Palace Con- 
vention till two o'clock in the afternoon. 
Seven out of the nine papers listed in 
the program were read and discussed A 
general discussion followed the papers 
and every man had an opportunity to 
clear up problems to his satisfaction. 
The chairman had the faculty of draw- 
ing out the information needed and the 
session waxed warmer and more inter 
rsting every minute. 

AMoeUlion Making Rapid Strides 

The Interstate Circulation Managers' 
Association is making rapid strides in 
its membership — eighteen new memlers 
having been added to the roll since the 
last meeting. The list today shows 101 
active circulation men in the fold. 

Comments on the papers read seem 
hardly necessary in view of the repro- 
duction of excerpts from them last 
week and in this issue of Euiioa & Pra- 
lishei, but a few notable efforts arc 
worth calling particular attention to. 

G. A. Stewart, of the Clearfield Prog- 
ress, who occupies a unique position, 
being managing editor and circulation 
manager of his paper, was able to ana- 
lyre the needs of both departments and 
prove the effectiveness of co-operation. 
Mr. Stewart took the wind out of the 



premium idea and backed up his con- 
tention that a good paper needs no gifts 
of any other nature by stating that in 
his community, in a local section, where 
there are 1,700 homes he sells MOO 
copies. 

Goodman's Fine Talk 

M. I.. Goodman, who is circulator of 
die Scrantonian and wholesale agent for 
out of town newspapers and periodicals, 
handling nearly 100,000 weekly and 
Sunday publications, told how to control 
newsboys to secure the best service and 
how to louk after their welfare. It was 
a practical talk by a man who came up 
from the ranks and today enjoys a repu- 
tation throughout the East in circula- 
tion circles for aggressiveness and abil- 
ity, not surpassed by anyone in his 
chosen work. 

"Mike" told the I. C. M. A. members 
at the Buffalo meeting to give every 
attention to the welfare of the boys; 
find out where they live, what their 
circumstances were, list them carefully, 
help them in their misfortunes, teach 
them to be good business men, buy them 
a pair of shoes or a coat when needed, 
show a real kindly interest in them by 
studying their needs and their charac- 
ters, never fail to keep track of their 
progress and their careers; show that 
you know them intimately; don't permit 
anyone to cheat them; protect them in 
law, against sickness, render if you ran 
medical and educational assistance — 
give them your loyalty and they'll give 
you theirs. 

1 1 is paper at, the Scranlon session was 
full of meat of a similar character. 

Much Credit Due Official* 

Scranton newspaper men and their as- 
sociates in the program arrangements 
deserve more than passing remark in 
the matter of their devotion to the com- 
fort, entertainment and profit of the 
visitors. There didn't seem to be a 
hitch anywhere al any time in the carry- 
ing out of the plans, and members gen- 
erally said they never before went 
through so much of interest and profit 
in two days' time. 

The next meeting will take place in 
llarrisburg. 

"The Value of Starting the Press on 
Time and What it Mrans to the Circu- 
lation Department." by F.. J. Cullcn. 
circulation manager of the Scranton 
Times; "Exclusive Agenls and Why 
They are Desirable." by Adam G. Bra- 
die, circulation manager of the Lan- 
caster. (Pa.) Intelligencer St News, and 
"The Best Way lo Control Newsboys 
and Get Maximum Results," hy M I.. 
Goodman, secretary of The Scrantonian. 
were interesting and informative ad 
dresses delivered in addition to those of 
silMXI l.yneit. Farley. Finley and 



Stewart printed in EoiToa & Publishes 

last week. 

"Among die advantages of starting 
the newspaper press on time," said Mr. 
Cullcn, "are enabling the mailing force 
lo count, wrap and lie all bundles cor- 
rectly and securely, thus preventing 
shortages; giving the delivery depart- 
ment ample time to make their deliver- 
ies to trains, street cars, post offices, 
and dealers, enabling the latter to re- 
ceive their bundles on the same trains 
every day and so eliminating dissatis- 
faction and increasing circulation by 
educating readers to expect editions at 
a definite time. 

Speeding Up the Prett 

"Up to five or sue months ago, the 
Scranton Times was accepting local ad- 
vertising copy op to an hour of press 
time, with the result that the start of 
the press was delayed daily— sometimes 
as much as thirty or forty-five minutes. 

"Finally, when advertisers got to wait- 
ing until the last minute to turn in their 
copy, conditions became intolerable, and 
we printed a notice that all copy for 
display advertising must be turned in 
by 3 o'clock on the day preceding pub- 
lication. 

"This seemed a bold move and the 
management expected that there might 
lie some toss of advertising until adver- 
tisers were educated to conform to the 
new schedule. One of the agencies 
which handled grocery advertising pro- 
tested that it was impossible to quole 
prices until the day of publication, be- 
cause of rapid fluctuation in the prices 
of foodstuffs. 

"There were other protests, also, but 
within a week, copy was coming ir 
promptly on schedule and the press was 
starting on time. It was noted that the 
grocery advertising was coming in, 
sometimes, two days in advance. Ad- 
vertising forms were ready to close two 
hours before press time. 

"What has been done by the Scrantor. 
Times can be done by the management 
of other newspapers which have beer, 
experiencing the same trouble." 

Getting into a Rut 

Mr. Rradlc said that the experience 
of the Lancaster Intelligencer & New 
caused it to favor the employing of "ex- 
clusive" circulation agents, because :t 
had found that the agent who handled 
all newspapers usually "got in a rut." 

"The general agent takes the attitude 
that he need not go after new busines- 
because he represents all the newspaper, 
and anyone who wants to buy must 
come to him. Neither does he care 
particularly which paper a reader buys 

"Our experience also has been tha 
agents handling several or many papers 
are opposed to our working his town 
(Conlinufd on Past 28.) 
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DEATH OF BEN ALLEN SHOCKS MANY 
THROUGHOUT WHOLE NATION 



Mr. Allen was a member of ihe Na- 
tional Pre*) Club and the Gridiron Club. 
He was a member of the Standing Corn- 
tnitne of Correspondents in Charge of 
'he Pre** Galleries of Congress and wa* 
an indefatigable worker for the best in- 
terests of the profusion. He left a 
wid.nv and two small children. 



Known and Loved by Public Men and Fellow Journalists, Big 
Hearted Washington Corrrnpondent Loses Life 
in Performance of Duty. 

Washington, Sept. 15. 

NOTHING in recent years has so shocked newspapermen in Washing- 
ton as the death, Monday, of Ben F. Allen, correspondent of the Cleve- 
land Plain Dealer, in an automobile accident in Portland, Ore., while 
accompanying President Wilson on he Pacific coast trip in behalf of the 
treaty of peace with Germany. 

Not alone because it was Ben Allen, one of the most upstanding and beloved 
members of the corps of Washington correspondents, but because it was a 
member of the rraft "killed in action*' that the more than 200 newspaper- 
men in the Capital were stunned. 

Ann Overshadowed Even Treaty Story 

Washington newspapermen received 
their first information on the accident 
from a bulletin to the Associated Pre**, 
'(•leased to Bond Gedde*. the A. P. man 
• >n the Senate jidc of the Capitol. 
Treaty stories were taboo while every 
member of the gallery grouped about 
the operator's table pressing for a "sub- 
'iiilleim," .saying Ben Allen was not rcal- 
'y dead and that "Bob" Small or Stanley 
Reynolds were not hurt seriously. 

1 he hoped for reassurance in the caie 
of Robert T. Small, correspondent of 
the Philadelphia Public Ledger, and 
Stanley M. Reynolds, of the Baltimore 
Sun. came in an hour or so. but with it 
came confirmation of Allen's death 

Most Hardy Broke Down 

Veteran correspondents, immune to 
emotion of every sort, whose "cub" days 
were spent at police headquarter*, spoke 
coarse comment on the shocking manner 
in which "thiny" came for the genial 
Ben. To their tribute* were added those 
of Cabinet officers and other public of- 
ficial* with whom the Plain Dealer** eor- 
resnondent had come in contact. 

Mr. Allen was born at Hannibal. Mo., 
the »on of a CongTcgatinnalist minister 
ar.d wa» educated at Oberlin College. 
He was prominent in every form of 
athletics and was a pitcher on the Ober- 
lin baseball team. When 21 years old, 
Allen went to Cleveland and asked for 
i "job" on the Plain Dealer. 

John M. Siddall. now editor of the 
American Magazine, wa» a member of 
the Plain Dealer editorial staff, and he 
knew Allen at Oberlin. The first va- 
cancy on the reportorial staff went to 
Allen, and that connertinn formed in 
1W9 was broken only by the overturned 
automobile on Columbia Highway this 
"flernoon. 

Intimate Friend of Big Men 

As a "cub" on the Plain Dealer. Allen 
'«>k assignments and occasionally as- 
sisted in the sports department In do- 
ing the latter he followed hi* natural 
inclination which had found earlier ex- 
pression at Oberlin, and after he became 
a Washington correspondent he re- 
mained an ardrnt baseball "fan." When 
his work would permit he attended the 
American l eague game* in Washing- 
ton, "rooting" for Griffith'* Nationals, 
except when the Cleveland club wa» in 
t"»n when he would see pennants for 
fine Irtit the Indians. 

From a police reporter's heal Allen 
*rot tn the copy desk, and then became 
"distant city editor and city political 
editor. While engaged on the latter 
brat he met Newton D. Baker, and the 
'*o remained warm personal friends. 
While in chaw of thr Plain Dealer's 
Bureau at Columbus, Allen met and 
"tarried Mi*» Blanche Drake, of Kim- 
<X the daughter of a State Sena- 
tor. He came to Washington in 1TO 



for years and 1 learned to love and ad- 
mire that strong virile character, which 
detested sham and insisted upon truth 
and square dealing. His life wa* de- 
voted to fighting for honest politics, and 
he himself represented the best in pri- 
vate and public life. 

"He wa* a soul of the highest char- 
acter, a man whose word was golden, a 
(Continurd oh Pagt 580 
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Among the tributes paid to Mr. Allen 
by prominent Federal officials were the 
following by Secretary of War Baker 
ard Postmaster General Burleson: 
Secretary Baker Pay* Tribute 

Secretary Baker : "Ben Allen's death 
removes one uf the veteran newspaper- 
men and journalists of Washington. Al- 
though relatively young, he had estab- 
lished himself by character and force as 
one of the leaders of the group of dis- 
tinguished journalists kept in the Na- 
tional Capital by the great paper* of the 
country. 

"Hi* fidelity to the truth and wise 
judgment of men and affair* made hi* 
work reliable as a matter of new* and 
important as a nutter of comment and 
opinion. In a sense he wa* a public 
man. interpreting the life of the Gov- 
ernment to the people of the nation. 
Those of us who knew him personally 
loved him for his high purposes and the 
simplicity and sweetness of his life. 

He Represented the Best 

"Cleveland and the Cleveland Plain 
Dealer have suffered a great loss, and 
the profession of which he wa* an hon- 
ored and honorable member will miss 
his strong influence and vigorous per- 
sonality." 

Postmaster General Burleson : "He 
was one of the finest men in the news- 
paper profession. I have known him 



PRES. W r ILS0N SENDS 
HIS CONDOLENCES 

Telegraphs Special Message to Mr*. Allen 
and Family — How Aeeldent Occurred 
Had Been the Life of 
the Party 



(Rv TRLSfiAAPMl 

PorriAND, Ore, Sept. 15.— Ben F. 
.Mien, staff representative of the Cleve- 
land Plain Dealer, with President Wil- 
tOsVl tarty on the Western tour, was 
killed here today and three other news- 
papermen were injured when the auto- 
mobile in which they were riding was 
overturned. James R. Patterson, Port- 
land realty broker, owner and driver of 
the car, also was killed. 

Besides Mr, Allen, who was one of 
the best-known newspapermen in the 
I'nited State*, the newspapermen in the 
grodent were Robert T. Small, of the 
Philadelphia Public Ledger; Stanley 
Reynold*, correspondent for the Balti- 
more Sun. and Robert Sullivan, reporter 
on the Portland News. Mr. Reynolds 
sustained a broken arm. dislocated 
shoulder and severe cuts and bruises. 
He is confined to Good Samaritan Hos- 
pital. Portland. 

Others Not Seriously Injured 

Mr. Small was painfully, but not seri- 
ously cut and bruised. He was attended 
by Admiral Carey T. Grayson, Pre»idem 
W ilson'* private physician, and expects 
to continue on Ihe trip. Mr. Sullivan's 
injuries are nnl serious. 

The tragedy cast a cloud of gloom 
OVCr the entire party and seriously 
marred the President's day in Portland. 
Mr. Wilton, at a luncheon following the 
accident, feelingly referred to Mr. Allen 
as a close persona] friend, and sent to 
Mr*. Allen the following telegram: 

"Our heart* go out to you in deepest 
sympathy in the tragical death of your 
husband, whom we all esteemed and 
trusted. He will be missed a* a true 
friend and a man who always intelli- 
gently sought to do his duty." 

The accident occurred when the 
President and his party were returning 
from a trip on the Columbia River 
Highway. Mr. Patterson swerved his 
car to avoid another machine, which un- 
expectedly had run out into the road, 
and left the roadway into a ditch. The 
machine traveled its perilous way along 
ihe ditch for 160 feet. The driver made 
a final effort to guide it back into Ihe 
pavement. 

Turned Completely Over 

The machine catapulted through the 
air and turned completely over Mr. Al- 
len, who wa* on the seat with the driver. 
He wa« pinned beneath the ear and died 
almost instantly. Mr. Small was thrown 
20 feet, alighting in the clump of hushes. 
The driver of the machine that shot into 
the highway causing the accident was 
taken into custody. 

Mr. Allen's fellow correspondents on 
•he President's special train were grief- 
stricken when they learned of Mr. Al- 
len's untimely death. He had been the 
life of the party since they left Wa*h- 
ington on the night of September 3- He 
was a big, strong, good-natured fellow, 
who always had a kindly word for all, 
said his fellow correspondents. 



Congressional Press Callery and All 
Newspaper Associations Take Official 
Action and WiU Have Represen- 
tative* at Funeral Saturday 



(av TiLKGisrn) 

Washikciok, D. C, SepL 17. — Chair- 
man Gus Karger of the Standing Com- 
mittee on Correspondents has appointed 
a committee composed of Lewis Sirayer 
of the Pittsburgh Dispatch.- chairman ; 
James L. Wright, Mr. Allen's aaiistant 
in the Plain Dealer bureau; Robert M. 
Ginter of the Pittsburgh Gaiette Times, 
Roy A. Rubens. Kansas Cilty Star; 
Carl D. Ruth, Cleveland New* and 
Leader, and George L. Kdmun'rfs, New 
York Sun. to prepare resolution* on the 
death of Mr. Allen. A tuitable floral 
tribute will be sent to Cleveland on be- 
half of the correspondent*. 

Mr. Allen's bod*' i* expected to arrive 
in Cleveland on Saturday night, and Mr. 
Wright will attend the funeral a* the 
representative of the Pre** Gallery. He 
will go to Cleveland in company with 
Mrs. Allen, her daughter and her sister 
Mi** Helen Drake. 

F.lbcrt H. Baker, publisher of the 
Tlain Dealer, aud Mrs. Baker, who were 
in Washington for the Pershing parade, 
wiR' return to Cleveland to attend the 
funeral, t . . .. t 

The Board of Governor* of the Na- 
tional Pre** Clnh met tonight and 
adopted resolution* 'in tribute to Mr. 
Mien, who was an active member of the 




Robkkt T. Small. 

club and a former member of the board. 

The executive committee of the Grid- 
iron Club will meet tomorrow night to 
take action and it is expected that Mr. 
Sirayer will be selected a* the repre- 
sentative of the club to go to Cleveland 
to attend the funeral. 

A general meeting of the corre«pond- 
ents has lieen called to he held in the 
Press Gallery of the House of Repre- 
sentatives Thursday afternoon to receive 
the report nf the Strayer committee in 
I Milton to the adoption of resolutions 
out of respect to Mr. Allen. It is an- 
ticipated that a motion would be offered 
by Chairman Karger ,u instruct Robert 
T. Barry to send message* to Mrs. 
Small and Mrs. Reynolds expressing the 
regret of the correspondents over the 
injurying of the Public Ledger and Bal- 
timore Sun representative* and the 
gratification over their escape from the 
fate of Mr. Allen. 

Digitized by Google 



Editor & Publisher for September 18, 1919 



, ■ .1 i '\ • . 



NEWSPAPER MAKING 



A Department of Practical Service for Publishers and Advertisers Conducted by Jason Rogers, Publisher of 
the New York Globe and Author of "Fundamentals of Newspaper Building," "Newspaper Building" and 

"Building Newspaper Advertising 



I T has been suggested that I devote one 
' of (his series of articles to the topic 
of relations between newspapers and 
labor unions, and I am doing so with a 
fall knowledge that perhaps 1 may be 
getting myself into hot water on ac- 
count of the liberality of my views. 

Admitting in advance that the daily 
newspapers have often been more 
afflicted and handicapped by arbitrary 
and unreasonable demands of labor 
than most other industries, ] neverthe- 
less feel that if we as employers had 
kept well in advance of best thought on 
the subject and led the way through pro- 
gressive practices, we would now be 
much better off. 

A few years ago newspaper publish- 
ers felt themselves more largely at the 
mercy of organized labor than anyone 
else, for their circulations were largely 
a matter of popular vote as represented 
by the pennies paid for papers, and 
publishers threatened with a strike or 
a boycott usually conceded the point. 

Labor Works with Us 

Mpch of this is now behind us, for 
organized tabor such as we have to deal 
with has been working with us to es- 
tablish and maintain the validity of 
contracts between employer and em- 
ploye with elaborate formalities for 
arbitration before a strike is authorized 
by international bodies. 

Organized labor has found that it 
can never win in a contest against 
public opinion, and that in the absence 
of favorable publicity an unjustified 
strike never can win wide enough popu- 
larity to be successful. 

The memorable stcrcotypers' strike in 
Chicago in 1898 during which no news- 
paper was primed for over a week and 
which resulted in complete defeat for 
the strikers, and the strike of the press- 
men there a few years ago with like 
result showed organized labor thai un- 
reasonable strikes prodttce little nour- 
ishment against a united press. 

On the other hand, our newspapers 
as a whole have sought to be absolutely 
fair in their relation with labor, for the 
reason that they recognized the great 
advantage to them <4 being able to 
trade or bargain with responsible or- 
ganizations free from the petty and 
selfish demands of small local units, in 
many cases wholly (independable and 
without responsibility. 

Advertisers Cannot Be Seared 

In the old days the department stores 
and oilier local advertisers were much 
weaker and more easily scared than 
they are today. During an illegal 
strike in the Globe olTirc last April not 
a Miivlr big advertiser dropped out and 
wt did not have a single demand for re- 
hatc on account of lo-s in circulation. 

Adverli-rr* and merchants have 
lrarm-il (hat business men cannot afford 
to assist in making illegal strikes ef- 
fective even though it may cost them a 
few dollars in the n-nlts produced by 
thnr advertising. 

I Coring tin big five weeks' strike of the 
news dealers in New York during Feb- 
ruary. 191N, when some of the news- 
papers circulated less than half of the 
usual number, there was only a half- 
hearted suggestion on the part of a 
fen advertisers for a concession, but 
*" 'ar .1* I know none w; 



by a single newspaper. 

f merely recite these incidents for 
their heartening effect, and not because 
I am not in favor of the highest possi- 
ble compensation to labor. 

I have always maintained the posi- 
tion that the Globe was willing to pay 
»•> much money ior any service as could 
lie secured by agreement from the New 
York Publishers' Association, and that 
in case demands grew faster than my 
ability to produce revenue to meet 
them. 1 would quit. 



In view of the enormous increases in 
salaries and wages now paid by the 
newspapers for services of various 
kinds, it would seem desirable that we 
as manufacturers should carefully study 
the broad principles being applied by 
other manufacturers to bridge the un- 
settled period right ahead of us and re- 
adjustments which must come later. 

We can hardly expect labor to forego 
any of the advantages it has secured 
through necessities of the war period 
and yet those of us who have given the 
mist face with 



effective work throughout the newspa- 
per factories. 

It is easy to conceive how employees 
view with suspicion and distrust all our 
arguments that their demands for 
shorter hours and more pay are im- 
possible. Men who are worrying their 
heads oft" trying to make both ends 
inert readily get an erroneous impres- 
sion that the concern is making enor- 
mous profits. 

I have watched with interest the dis- 
cussions of statesmen, business men and 
others regarding the impracticability of 
profit sharing without snme device for 
standing a share of the losses. 

Lack of Frankness 

The impression it gives me is that 
of regret at the lack of frankness cm 
the part of employers in dealing with 
such a situation. If they really were 
sincere in their effort to solve the prob- 
lem and could not find the answer I 
would be sorry for them, which I am 
not because I think that they are trying 
to put something over on the producer 
through pretense of impossibility. 

!f. for example, every 



American Press Saved Cardinal Mercier 
Great Belgian Prelate 



CARDINAL MERCIF.R. "great father of all the Belgians," who is 
now a visitor in this country, gives all credit to the newspapers of 
America for saving him from the Germans. Speaking to news- 
papermen at Baltimore a few days ago on his experiences during the 
war, he said: 

"They (the Germans) wanted to lay hands upon me, but the power 

ins knew the 
decided that 

hey could atlord to put in prison.' 



iney vine Hermans j wanted 10 lay nanus upon me, dui m< 
of the press in your country stopped them. The Germans kn 
strength of public opinion in the tmted States, and they decid 
I was not the man they could afford to put in prison." 



apprehension a future when prices 
come down and advertising is not as 
plentiful as it has been during the past 



A readjustment to normal with labor 
costs where they are today would mean 
the shutting of the doors of half of the 
newspaper offices of the country, which 
would be just as bad for lalsor as for 
the employers. 

Leading manufacturers are seeking 
to bridge the chasm through various 
forms of so-called profit sharing, bon- 
uses and such. Some of these devices 
have worked out very well and wc 
should study thetn carefully. 

It will not do to merely give our em- 
ployees two weeks' or a month's extra 
pay and call it profit sharing, for profit 
sharing to my mind means only one 
thing— a share in the profits or a share 
in the losses- 
Extra Pay Will Not Do 

Profit sharing as applied to the daily 
newspaper has wonderful possibilities 
fur producing effective team work. Any 
newspaper with escty man on the pay- 
roll sharing in the profits would rap- 
idly distance one where some rich 
owner w-as simply getting richer 
throuvh the results of operation. 

I hrlievc in the principle of profit 
sharing and in taking of every employee 
iin-. knnwP.lve regarding operations. 
With Mich knowledge and with part of 
thrir enmp. n-aiion dependent on profits 



cern were forced to fix upon itself a 
valuation worked out on a standardized 
form applied to each industry as sepa- 
rate units, we would have a fair basis 
for arranging a sound profit sharing 
plan and incidentally a solid base on 
which to assess city, state, and national 
laxrs. 

Reward* and Obligutioos 

L'pon the slated valuation it would 
lie fair and equitable to allow the own- 
ers say a hanking return oi 3'A per cent, 
in addition to an equal fifty fifty share 
in the profits with labor after costs of 
manufacture, selling and reservations 
for depreciation, replacement and such 
arc provided for. 

I'ront sham i; means participation in 
losses prowded it is properly applied, 
and labor must tor its own greater 
recognition and reward forego some- 
thing today in order to secure greater 
advantage in years to come. 

If. for example, att industry was to 
start operations on the basis of wages 
oi salaries as they were in 1914 before 
war inna-ions. and to determine upon 
a. policy of 50 per rent of profits to all 
lahir as salaries and wages (aside from 
i seriilive salaries) represented a pro- 
portion of the total payroll, everyone 
would he better off and better paid. 

In i-ase for any reason an off year 
may come, the concern would be on a 
sound Iwsis to meet 'lie storm. Sala- 
ries a n ^ wages would be on a normal 
base. In case operations involved a 
l.--s beyond the reserve hereinafter pro- 



vided to lie established by the workers 
to provide fot such a contingency, the 
concern would borrow money from the 
bank or elsewhere, with all employees 
participating in the borrowing, for 
there would lie no profits to divide un- 
til it had been repaid. 

If it is desired to meet the objections 
of employers regarding participation in 
losses', it can be easily accomplished by 
creating a sinking fund through con- 
tributing part, say 25 per cent, of the 
total profits by both capital and labor 
before division, until an ample fund is 
provided, the interest on which fund 
could be applied for sick benefits or like 
purposes. 

The employees should be entitled to 
representation in the management so 
that they through their fellows would 
have knowledge enough regarding the 
difficulties of operation and costs, to en- 
able them to inform their fellow 
ers regarding the fairness or 
ness of demands. Increased 
sihility would breed greater i 
co-operation. 

Represent, boa 1> 1 

If in the development the employee^ 
and employer desire to provide for em- 
ployees to gradually acquire stock in 
the enterprise, it could be easily donr 
through provision of partial payment! 
from half of the profits made through 
profit sharing, employers being entitled 
to the profits on the shares subscribed 
for by them, they in turn being charge-:! 
simple interest on their notes, 

The only danger to such ah arrange- 
ment is failure to provide for a basis 
of valuation of the stock at the time ot 
imrchase, as above provided and for 
taking it back at a valuation reaches' 
when the employee quits or fails to tu! 
fill his obligations regarding payments 

Viewed in the large the problem f t 
relations with labor is more serious -* 1 
the case of the smaller towns and cities 
than in large centers of industry, lor 
many reasons, among them being -he 
lack of supply of men to fill positions, 
the lure of higher scales paid in his: 
cities, and absurd rnles adopted by tht 
unions prohibiting liberal allowance 
apprentices. 

Profit-sharing and participation is 
perhaps more practical and easily ap- 
plied in the case of a small plani thai, 
a larsc one. at least lor experimental 
purposes. It would cement the whole 
working force of such a plant togetlie' 
for greater success than anything els*- 
so far devised. 

The plan I am indicating would be 
opposed by labor agitators, for the:: 
services would no longer be requires!, 
as c\ery group of workers would auto- 
matically become employers of labor 

Strange as it may seem, the low: 
the basic scale of wages decided up" 
as the base, the more fool-proof t rie 
scheme would be. During the season 
of trreat prosperity, the profits wou!J 
he all the larger and during the scas.w 
of poor business and possible loss, tin 
deficits to he met by borrowed moncv 
would he so much less. 

To me. the so called labor profiler- 
is more imaginary than real. I wm ll 
rather deal with u as intelligent tin ts 
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A Practical Advertising and Merchandising Plan 

to Sell Newspaper Space 

You are invited to inspect the exhibit of the 

Newspaper Division 

CONVENTION HEADQUARTERS 
Hotel Grunewald, New Orleans 

September 22, 23, 24, 25, 1919 

This exhibit will be exactly what its name states: 
"A Practical Advertising and Merchandising Plan 
to Sell Newspaper Space." 

Every newspaper publisher and advertiser can turn 
to his own advantage ideas from this exhibit. 

For those who cannot attend the convention, an 
endeavor will be made to supply through the mails, 
as much of the material as possible. Write for it. 

• •% • 

Exhibit Originated and Contributed by 

E. Katz Special Advertising Agency 

K.tabluhed 1888 
Publishers' Representatives , * 

15 E. 26th St. H.rria Trust Bldg. Waldheun Bid* ;; i Mona.Wkni.lg 

NEW YORK CHICAGO KANSAS CITY • SAN FRANCISCO 

Digitized by Cojjgle 
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COVERING PRESIDENT 
WILSON'S TOUR 



tEvery Facility (or Comfort and Hsppines* 
Placed at Correspondents* Disposal 
•a 9pockU Traia— Prnideot tod 
Suf Ca-«p«ral« 

By Much Baillik 

or tii* UmtD Passs. 

iHv 7VVc»»** »« Korwia * PelLISMS. 
ctuttvtit) 

Di nsmudi. Cal.. Sept- 16 (Aboard 
the President's Train).— A combination 
White House and newspaper office on 

wheel*. 

That's a pretty fair description of the 
M ,ecial train on which President Wilson, 
accompanied by eighteen newspapermen, 
three motion picture camera-men and 
a staff of stenographer* and other at- 
taches, is touring the United States- 
Three compartment cars are taken up 
by the newspaper men and the clicking 
of typewriters may be heard there in 
almost any hour of the day or night. 

The President resides m his private 
car. 'The Mayflower." which is the last 
car' on the train. Occasionally the Pres- 
ident strolls through the cars, looks in 
at the newspaper men at their work, and 
takes a seat in the club car up ahead, 
where he speedily accumulates a "gal- 
lery." There he talks about the big 
issue*, spins a yarn once in a while and 
r acts quite human. 

Can Argue 
If anyone should disagree with him 
on any topic the President is quite ready 
to argue about it. He sometimes tells 
of his own experiences while running a 
college newspaper. Mr. Wilson usually 
what the newspaper 



and ferrets thera out almost daily, then 
hands them over to the co 

Tom Brahaney. a former 
man, now of the President's 
makes most of the official anounccments. 
These gentlemen reside in the White 
Mouse car, which is between the news- 
paper section and the Secret Service 
men's car. The latter car is next to the 
President's and newspaper men repre- 
senting the press associations live among 
the Secret Service agents. 

All Hard Workers 
One of the hardest working individ- 
uals aboard is Charles Swcm. the Pres- 
ident's official stenographer. He makes 
a stenographic report of all Mr. Wil- 
son's speeches and then rushes back to 
the train to transcribe. This he does in 
an empty baggage room in the club car, 
pounding out Mr. Wilson's words on 
mimeograph stencils, which are run 
through the mimeograph by his assist- 
ants and several hundred copies made 
of each sheet. 

The club car usually is filled with 
newspaper men during this process 
, waiting for a complete copy of the 
speech. Sometimes Swcin is interrupted 
in the midst of his transcribing to run 
to the rear with his notebook when Mr. 
Wilson shows signs of making a rear- 
platform speech. 

Swcm holds the world's record for 
fast typewriting. 

Food is an important item of life on 
the train and the Pennsylvania Railroad 
experts who are in charge of the diner 
are always on the alert for new local 
dainties. If the special enters a melon 
country, for instance, some of those 
melons speedily appear on the menu. 
The President's meals are prepared by 
his own cook in his private car. On 
sevrral occasions the newspaper men 



shows interest in 

men have to say with regard to public have enjoyed extra delicacies from the 



opinion on various topics. 

The principal worry of the newspaper 
men is with regard to where and when 
they can file their stuff. On the Pacific 
("oast where the time is three hours be- 
hind New York time, that problem is 
especially acute. The Western Union 
has a representative on the train whose 
job is to arrange fding places and have 
operators on hand to take care of the 
filings. After each speech there is a 
dash back to the train, and the stories 
are written and handed to the telegraph 
representative for him to file at the 
designated point. 

The Party's Humorist 
Humorists are aboard, whose jests re- 
lieve the monotony of the trip. Perbap* 
the chief among these is Dave Hardes- 
ter, the conductor, a veteran of many 
presidential tours. He has a new mono- 
logue every morning. 

There is an unofficial press club along 
It meets in the car up ahead of the 
diner, and its members talk shop while 
the plains of Dakota, the mountains of 
Montana or the orange groves of Cali- 
fornia roll past the windows. This 
train carries its own newspaper office at- 
mosphere right along with it and after 
a day of crowds, cheers and various 
thrilling episodes when the men get back 
to their cars— "Home again" they say, 
and they almost mean it. The train docs 
seem like home, and it's good to get 
back to the door step of your own car 
and find your t.orter. imported all the 
way from Washington. D. C, waiting 
there with a grin of welcome. 

Although the President is accessible 
he isn't bothered unless there is some- 
thing of great importance to take up 
with him. His secretary. Joseph Tu- 
multy, is his spokesman on most mat- 

tfn - ... 

Dr. Orayson, his physician, is one o[ 

the best 
He has a real 



Wilson kiiehen. which Mrs. Wilson 



The Perils nd Tragedy 

Twenty correspondents started the 
trip. At Portland, Ore., came the tragic 
accident in which Ben F, Allen, of the 
Cleveland Plain-Dealer, was killed and 
Robert T. Small, and Stanley Reynolds, 
injured, the result of an outsider trying 
to force his auto into the line of press 
cars following the President. 

The automobile arrangements have 
been very good, each man being assigned 
to the same numbered car at every stop. 
The only time this plan was broken up 
was at Portland, where persons who 
were not newspaper men usurped places 
in the press cars and in the parade line- 
up, until the Secret Service had to be 
railed on to straighten things out. 



Levis Agency Officer Coei Abroad 

Rene Sitz, vice-president of the 
Charles D. Levin Advertising Agency, 
New York, and general American rep- 
resentative of motion pictuie films pro- 
duced by Les Films Albert Duiac de 
Paris, has sailed for France, Belgium 
and Switzerland to make selling connec- 
tions for several American manufactur- 
ers and to place some large advertising 
contracts in France, and to close some 
French advertising contracts for his own 
concern. Mr. Si Ix recently completed a 
Franco-American combination for the 
production of motion pictures. 

Will "Clean Up" Music Ad. 

Cirvr.l-.sxit. O., Sept. 17— Attorney 
Kex C. Hyre. who looks after the legal 
mil of the Cleveland Music Trades As- 
sociation, has been elected secretary of 
ilie Piano Merchant!' Association of 
Ohio, but his principal work will be in 
the Hue of "ad censor" for this state- 
wide organiiation. 150 strong. The 
.. Cleveland dealers have an 
for news features in the person of A. U Maresh. 



A Market No Advertiser 
Can Afford to Overlook 

Erie 

Pennsylvania 

The Market, 157,000 

Erie Population, 105,000; Suburban (35 mile radius) 

52,0 



The exceptional feature is this: 

A large, concentrated, prosperous market — 
dominated by a single newspaper. That means 
big sales at low advertising cost 

Erie Daily Times 

(A. B. C. Member) 

Paid Circulation, 27,693 

Line Rate 6c flat. Evenings 



The Erie Times has 50% more than the com- 
bined paid circulation of its two daily competi- 
tors, and over treble the circulation of either. 

Erie City population is 105,000 (conservative) 
that means 21,000 homes. 

The City paid circulation (A. B. C) of the ERIE 
TIMES i. 18,939. 

Suburban Erie, 35-mile radius, has 52,000 popu- 
lation— 10,000 homes. 

The suburban paid circulation (A. B. C) of the 
ERIE TIMES is 6,718. 

You can saturate this big market through The 
Times alone. 

Obviously, Mr. Advertiser, the Erie situation 
is so exceptional as to be in every national 
campaign. Net profit — that's what you want 
Select Erie therefore— large population and 
small advertising cost. You do not have to 
scatter your advertising funds. The Times 
ates and you reap the benefit. 



The Erie Daily Times for EVERY National Advertiser 



E. Katz Special Advertising Agency 

Established 18*8 

15 E. I6th St. Harris Trust Bldg. Waldaeim Bldg. Moaadnock Bldg. 
New York Chicago Kansas City 




Editor & Publi$he.r for September 18, 1919 



The New Friendship 
in Business 

PEOPLE have always bought goods on a friendship basis. They always will. 
But the kind of friendship changes. Formerly it was a purely local affair 
between customer and store, between retailer and wholesaler, and thus to 
the source of supplies — the manufacturer, still invisible and mysterious to the final 
consumer. 

The public now demands that the manufacturer step down from this pedestal 
into national friendship. 

It has become more and more the habit of the American people to consider 
advertising the proper, natural, and honest way for the maker of an article to 
ask for their friendship based on the value of the article made. Advertising is 
thus not alone for the sale of more goods but, also for making those sales give 
a customer friendship so reasonable and direct that it will survive panics, pros- 
perity sprees, and changing customs. 

For twenty-eight years George Batten Company, Inc., has successfully directed 
this force of advertising for broadening and strengthening customer friendship 
for manufacturers. Not the least part of this service'has been in giving the manu- 
facturer an outside viewpoint, the ability to see himself both as his customers 
do see him ami as they might be taught to see him for better understanding. 

For the efficient rendering of such intimate service there must be a friend- 
ship also between client and agent, a friendship based on a similarity of tastes 
and ideals such as direct in the choice of a family physician or a close, legal 
counselor. Our mental processes, our aims, ideals, and judgments — the very 
texture of our life — is shown incidentally in our current brochures, called Bat- 
ten's Wedges, which are timely discussions on subjects of business interest. 

Any business executive desirous of judging the value of our acquaintanceship 
we wiU gladly add to this mailing list on his writing us on his business letter-head. 

GEORGE BATTEN COMPANY, Inc. 

WILLIAM H. JOHNS, Prr»iHent 

Advertising 
381 Fourth Avenue, New York 



10 State Street 
BOSTON 
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C. P. A. SETS NOV. 27-28 
FOR CONVENTION 




ToaoHTO. Sept. 17. — By a postal vote 
of the directors of the Canadian Pre" 
Association, it has been decided to hold 
the annual meeting on November 27 and 
28. The date was originally set for 
June bat owing to the serious labor 
troubles prevailing at the time, it was 
thought wise to putpoM the meeting 
until the fall. 

Uncertainty regarding the date of the 
Ontario prohibition plebiscite and the 
provincial elections has led to further 
delay and it was only this week that 
the directors were able to come lo a 
decision. 

The latest daily paper to join the 
membership of the C P. A. it the 
Fiedericton, N. B. Daily Mail. 

Temporary' recognition has been 
granted by the advertising committee 
of the C. P. A. to the Federal Adver- 
tising Agency, London, Ont 

Preparing for New Loan 

With a third Victory f.oan ramjwign 
for Canada looming up oti the horizon, 
steps are already being taken to or- 
ganize for the necessary publicity. The 
general plan to be followed will be quite 
similar to that of a year ago. That is 
to say the Canadian Press Association 
will accept full responsibility for han- 
dling the press publicity. This work 
will be divided into two parts, fit, paid 
display advertising and press news and 
feature service Each division is in 



charge of a special committee, the rhair- 
men of which together with the president 
of the C P. A. forming a general ex- 
ecutive committee. 

The display advertising committee will 
consist of the following : George E. 
Scroggie. Toronto Mail and Empire, 
chairman; \V. J. Taylor. Woodstock 
Sentinel-Review; H. B. Muir, London 
Free Press; W. B. Preston, Brantford 
Expositor; Eugene Tarte, Montreal La 
Pressc; Henri Ciagnon, Quebec I.e Sol- 
eil; P. Geo. Pcarcc, Waterford Star; 
John Weld, Farmers' Advocate. London ; 
John M. Iroric, Manager, C. P. A., 
Toronto. 

Extended Among Six Agencies 

The committee has completed arrange- 
ments with six advertising agencies for 
the preparation and handling of the cam- 
paign. A. McKitn, Limited. McConnrll 
& l ergussmi: Smith, Dcrinc * Moore, 
Limited, and J, J. Gibbons, Limited, 
will co-operate with the committee in 
regard to display advertising in all pub- 
lications other than those published in 
French, while Drsbaratj Advertising 
Agency, Limited, and the Canadian Ad- 
vertising Agency, will be utilized par- 
ticularly in regard to the campaign in 
publications published in French. 

As regards the press news and feature 
service, W. J. Taylor, Woodstock Sen- 
tinel-Kcview, will act as chairman of 
the central committee, with headquarters 
at 34 King Street. West, Toronto. Nel- 
son Wilkinson, an experienced Canadian 
newspaperman, recently managing editor 
of the Toronto World, will take editorial 
charge of the service. 

The actual selling tampaign in con- 
nection with the Loan commences on 
October 27 and lasts for three weeks. 
Advertising will start well in advance of 
the campaign 



Lawrence and Bird Form 
New Feature Service 

Will Handle Only Subjects of National 
and International Interest — 1 
the Potomac*' Is First 



he left the service. He comes back to 
America with the new civilian's fresh 
outlook on men. women and events. 

By coincidence, Lawrence, Baukhage 
and Bird all are natives of Buffalo, N. 
Y.. am 
there. 



Washington. D. C. Sept. 15. — The 
Washington Feature Service, a sub- 
sidiary of David Lawrence, Inc., has 
been organized to handle newspaper fea- 
tures dialing solely with national and 
international events, though they will 
rover a wide range of subjects from 
btlffla roils verse and comment to serials 
on governmental problems David 
Lawrence, the Washington corre- 
spondent, is the head and the business 
manager is William A Bird. IV., for- 
merly a member of the New York 
Tribune's Washington bureau and lately 
editor of Imi.kI Government, New York. 

The service's first feature is 'Along 
the Potomac" a unique humor column 
written by II. R. Rankhage, formerly 
a -si stain managing editor of Leslie's 
Weekly and contributor to Judge. 
Baukliage has just secured his discharge 
from the A. E. F., where he served m 
I he artillery. 

At the cessation of hostilities, 'Buck" 
was attached to the Stars & Stripes 
where his quips and verses were a popu- 
lar feature of the army's popular paper. 
In collaboration with LeRoy Baldiidge. 
the Stars & Stripes cartoonist, he pub- 
lished a book oi doughboy verse and 
sketches entitled "I Was There," which 
ran through two editions in France and 
which is being brought out in America 
by G. P. Putnam's Sons. 

Baukhage and Baldridge were both 
"bucks," and Baukhage was finally com- 
missioned in the Field Artillery before 



VON WIEGAND WITH UNIVERSAL 

Will Represent News Service A) Head 
of Berlin Office 

Karl von Wiegand. who for ten years 
has been a correspondent in Europe for 
American newspapers, has joined the 
Universal Service as head of the Ber- 
lin office. He was formerly the repre- 
sentative of the New York World, the 
International News Service and the 
New York Sun. 

Among the most notahle recent news 
achievements of von Wiegand have beer, 
hit interviews with Gen. von Hinden- 
burg. Gen, I.udendorff, Gen. I-'alkcn- 
heyn and Von Moltke and his article 
about Admiral von Tirpitz. 

Recently he spent an entire day vvi:h 
William llohcnzollcrn at the litter's 
retreat in Holland and wrote a pen pic- 
ture of the abdicated monarch. He has 
also interviewed the 
Crown Prince. 



Shun 



Mo 



Chicago, Sept. 17— The Shuman 
Advertising Company, located for a 
number of years past in the West- 
minster building, Chicago, this week 
moved to larger quarters at 117 North 
Dearborn street. R. R. Shuman is 
president and is well known in the na- 
tional field, having at one time been 
advertising manager for the Liquid 
Carlsonic Company of Chicago. 




When Lacfy Baltimore 



Jtni at ft* vf if* iV/Wl cf 

Tskmrnmuh 
Mm TWj~.tfWMj| 



CIOHTV brand* ■>( Talcum Powder were found on sale in Baltimore ,is the 
result <d an investigation recently completed by the merchandising depart* 
mrnt of Thr Baltimore NF.WS, 

Do *Jt of their brand* s,||> One* I-arly Baltimore— or Lord Baltimore either, 
for that matter- go into a store, throw down a quartrr. or a dollar, and say. 
"Gire me a good can of talcum/' trusting to luck «r the nill of the tetter 
to hand turn anyone of ii - etghiy f 

Not t»> >«ii cm notice it Investigation shows that about three fourth* of the 
purchaser* call lot brand* by nam*, many dealer. plating the *,.e<-ifyinf pur- 
rK»tfT« *s high a* MI ami , 

Truth ir*. thr public has httn educated in itslastet through advertising and 
ha* little time for leaf known brand*, no matter how good they May Ik-. 
until the name and ikualttie* cif such brands are brought etTrrtivrly and sys- 
tematically to their at trillion through advertising. II* r* and there a mami- 
(arturrr may kid htmaett into the belief that special inducement! to the dealer 
will take place of ads-erttstng to (he public but In Baltirtwre, and we venture 
the ajimr is trur eNiwhrrr. thr dealer himself prefer* to handle adirrtsed 
good*. 

With at hraml* ti» ihriose from it I* aigruttcant that 90 Hum should sh'iw 4 
advertised brand* aa thrir heat teller* What are these hrind*' What 
qualm-* of merrhandi*e or merchandising m»ke these four t*ie Uader* out 
of thr Ml brand* aold iti Baltimore* How do they rank m distribution F What 
if the taxjiridi'al itereerilage of distribution f 

Thr individual r'pTts r-f 100 » tores, with tabulations showing- the r»*ential 
rrtmprikite fact*, will an»wer most of thrsr qu»«r<»ns. The invaluable, intimate 
virw point of 100 retailers and 7 wholesaler* -together with their observation* 
and crpu.on* .n telling AM. brand* ol talcum* air t mt..Hl>e,i in H it report. 




* lupy of which 
glail to place in 0 
manufacturer*, adve 
agencies and disl' ^ntor 
cated in talcum powderi 



*t »»r - It w* osilhnod be 
crvrrtd by "« investigation and jtn*l***i* of tht* 
a ale of chewing gum* is BoUtini ore. Whether 
yuu urv duireetly iatcrrst d or no I yiiu will want 
te re-d rtpxt week's »nrw.in*#m«nt of * report 
lust computed on Jan** anal Jellies. 



The Baltimore News 

Goes Ilonio ami Stays Home 



l«N A , CAR ROt t 
t «t«fn Mrpr^f iiidtiY 



E. I.UTZ 
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The Key to New York 
Is Adequate Preparation 

An accurate estimate of the difficulties of establishing a new trade mark 
in New York territory is most unusual. It is customary either to exaggerate 
or to belittle them. 

As a matter of fact, the same general rules obtain here as elsewhere. 
Before there can be a legitimate advertising prospect, there must be first a 
good product and proper financial backing. To these add adequate merchan- 
dising and adequate advertising and you have spelled SUCCESS. 

Map out your New York campaign carefully, and a long time in advance 
of the date set for its launching. Overlook no smallest detail. Once you 
have started, work fast in order that you may not go stale. Secure represent- 
ative distribution. And then, and not until then, release your advertising. 

If you have been able to place your goods with every third or fourth or 
fifth dealer before your advertising starts, you can probably increase your 
representation to every second or third or fourth dealer during the first thirty 
to ninety days of your advertising campaign. 

If copy, mediums and space arc right, you have now only to "stick." 
Keep after the dealer. Get him to co-operate and his clerks to help. And 
keep after the public. Advertise, without intermission if possible, for at 
least three to five years. 

If you will follow a program like this you will not only win your market, 
but you will say at the end of half a dozen years, "New York wasn't so hard. 
But I would willingly have doubled our appropriation, if I had had the 
slightest conception of the possibilities of the New York market." 

Ask us how to secure distribution for your product by merchandising the 
demand your advertising will create. 

Try advertising in newspapers by the year 



THE NEW YORK WORLD'S MERCHANDISING DEPARTMENT 

Mallm Bldg., Chicago Pulitzer Bldg,, ?<cw York Ford Bldg., Detroit 
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PRINTERS GIVE UP 
TACOMA STRIKE 



i Terk at Former Wages on 
•f Esp.laion by I. T. U — 

Win Fight for 
Arbitration Principle 



"The Tribune Publishing Company bu, bow- 
aver, sum its employees a written guarantf* 
prplactlng then from an)- reduction of thin 
scale or change in working condition! during 
the next nix month*. 

"The contract which expired on September I. 
1919, hit been extended for * period of out 
month* from date xnd * mrtfcud Has boon pro- 
vided in it by which a tirarelul and legal 
method it outlined for settling any grievances 



Tacoma, Sept. 12, — Facing expulsion 
from membership in lheir international 
union* unless they obeyed orders to re- 
sume work, striking news printers on 
the News-Tribune and Ledger, who 
walked oat a week ago and prevented 
these two papers from publishing for 
six days, returned to their posts last 
night. The stereotypers, pressmen and 
mailmen who later went out in sympathy 
with the printers also resumed work. 

The strikers returned at the old scale, 
which Ihey were receiving under the 
contract which expired August 31, 
namely, $7 and $7 50. They demanded 
$9.2S and $10. 

Suiesnenla by Both Sides 

The only announcement made by the 
local typographical union on the return 
of the strikrrs W'as as fnllnws: "The 
men have returned to work and an 
agreement has been reached satisfactory 
!o both sides. The committee may have 
some statement to issue later." 

The Ledger, which made its reappear- 
ance today, issued the following state- 



**The Ledrer snakes its reapprarnnre aflrr 
an involuntary suspension nf six days. On Fri- 
>!ay affrini-on ike anembers of the Tacoma 
Tvporraphical Union went on strike liter their 
■kmand for a scale of $9 25 and S!0 for tlx 
anil a half hi.ur .Uy hail been refused by the 
Ledcer and News-Tribune. 

'"The rritui-rs. trereoiypers, prestnten sen! 
mail room employees rnmr hack to work foe 
the Slur scale and un<lrr the same work-ins: 
conditiont ahkh I'Sramed in the Tribune Pub- 
lishing Company, before the strike. 



Publisher F. S. Baker said that he did 
not want to 
this time. 

Victory for 

The Tacoma situation assumed the 
proportions of a celebrated case in the 
annals of the International Typographi- 
cal Union. It was more complex in its 
relation to union Law than any lhat has 
ever developed in the West. The piv- 
otal point upon which the 
was whether or not the 
matter should be determined by local or 
international arbitration. The News- 
Trihune and Ledger management in- 
sisted during the strike that their only 
protection was to stand by the union 
rules and insist on international arbi- 
tration. 

"International arbitration has been in 
practical operation for Iwenly years, has 
Jluod the test of experience, and has 
been repeatedly approved by an over- 
whelming majority of the local unions 
which compose the international organi- 
zations," said Mr. Baker. 

May Not Be. Settled Yet 

Printers of the Tacoma Times, 
Scripps-McRac newspaper, returned to 
work after being on strike two days on 
a local arbitration plan, which Baker 
nj ccted 

That the last chapter in the Tacoma 
newspaper strike has not been written 
is declared certain by close observer* of 
the situation. Communications are still 



Typographical Union, as Mr. 
Baker contended from the start that he 
was abiding religiously by the agree- 
ment entered into between the Interna- 
tional Typographical Union and the 
American Publishers' Association, which 
provided for international arbitration 
of 



SPHINX CLUB EXPECTS 
NOTABLE SEASON 



Will Begin 1920 Program 
Ban cruet at Waldorf-Astoria, 
York, on Evening of 
14 



Strike Shuts Off Gas Supply 
from Seattle Linotypes 

Compel Return to Hand Composition and 
Use of Ca*olin« Heaters for 
• Whilo 



Seattle, Sept. U.— Strike of gas- 
workers in the Seattle Lighting Com- 
pany's plant, with the resultant stopping 
of the gas flow, gave Seattle newspapers 
considerable trouble last week in the 
composing and stereotyping room*. At 
the Seattle Post-Intelligencer type that 
usually came from a battery of twenty- 
six typesetting machines was srt by hand 
for the first edition on the first evening 
of the strike when the city was taken 
unawares by the sudden walking out of 
the gas company's forces- 
Appliances, composed chiefly of gaso- 
line-bnmtng pots to melt the metal, were 
improvised in ihc others of the TimeB, 
Union-Record, Star and later at the Post- 
Intelligencer, and no further inicricrence 



President George Ethridge announces 
that the Sphinx Club will hold its 163rd 
banquet at 7 o'clock on Tuesday evening, 
October 14, at the Waldorf-Astoria, New 
York. 

The season of 1918 was one of the 
most successful in the 24 years of the 
club's hislory. and 70 new members were 
added to the Sphinx roster, with prom- ' 
isrs of many more. Representatives of 
practically all the foreign governments 
and the United States were represented 
at various times, and the Sphinx dinner 
speeches were quoted by the nation's 
press and translated into many tongues 
abroad. 

The coming season promises to be 
especially notable. 



Ad Managers in A, 

Chicago, Sept. 15,-Wendell Walker, 
late advertising manager of the Wan- 
der Company, and II. M. Legler. until 
recently in charge of sales and adver- 
tising for the Open Court Publishing 
Company, are additions to the copy 
itaff of the Slav rum, Thomson & Ben- 
wit Advertising Agency, this city. 



to anil from officers of the Inter* owners. 



Gould Made Managing Editor 

Wichita Fall:;, Tex.. Sept. 17. — John 
Gould, former Dallas and Wichita Falls 
newspaper man. lias become managing 
editor of the Record-News, recently pur- 
cha-ed by the Fort Worth Recorr. 



Sorenstn Movea Up 

Chicago. Sept. 16— The Turner-Wag- 
rnrr Advertising \grncy announces the 
eleciion of R. A. Sorrnsen as treasurer. 
He has been in charge of auditing and 

checking 



The News Leader Leads 

DO YOU WANT TO DO BUSINESS IN RICHMOND— IN VIRGINIA, where the factories are 
working full time and the stores and shops are crowded? 

If you do — these advertising figures from the RICHMOND newspapers for the FIRST SLX 
MONTHS in 1919 will interest you. 

News Leader Times-Dispatch Journal Virginian 

WEEK DAYS 3,998,672 2,086,362 2,067,862 584,584 

SUNDAYS No Sunday 1,834,129 No Sunday 467,904 

TOTALS 3,998,672 3,920,491 2,067,862 1.052,488 

The News Leader Leads in Advertising -3,998,672 
The News Leader Leads in Circulation — 48,681 Last Gov. Report 
The News Leader Leads in Contact— 3,000 TSJZZ 



■old in Richmond than 

in 



FOREIGN REPRESENTATIVES : 
B1(1 K ., New York KELLY-SMITH CO. 



Lytton Bldg., Chicago 
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ONE MARYLANDER IN EVERY 
FOURTEEN OWNS A MOTOR CAR 



Maryland's fine system of state roads invites the these splendid roads, and they are interested i 
motor tourist to drive through some of the finest evei 7 development of the motor industry; in 



every new accessory that will increase the com- 
scenery on the continent: naturally, the people of . _ - . . . , . 

' r r fort of their car; in every announcement of the 

Man, land are motor enthusiasts. They are pros- tire ma k er8i ana they get their motor information 
perous. They own cars and they use them on from the columns of Maryland's Big Newspaper 



THE 



BALTIMORE SUN 

That The Sun is the favorite newspaper of the Maryland motor ear owners ♦ 
and prospective owners, and consequently the first choice of automobile 
advertisers, is shown by the record of automobile advertising published in 
Baltimore Newspapers. , 

In August the Sun published in Morning, Evening and Sunday 
editions, 214,700 lines of Automobile Advertising (display and 
classified) , 120,800 lines more than in same month last year, while 
the five issues of all other Baltimore newspapers in August 
carried only 146.800 lines. 

The Sun, in other words, carried 67,000 lines of automobile advertising — more than all other Balti- 
more papers combined. 

The Total Advertising Gain of the Baltimore 
Sun in the Eight Months of 1919 is Almost 

4% MILLION LINES 



Digitized by Google 
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TOUR OF SWITZERLAND CREATES 
INTERNAT IONAL FR IENDSHIP 

American Newspaper Correspondents, Who Covered Peace Con- 
ference in Paris, Axe Guests of Swiss Government — 
Hospitality Showered Upon Them. 

SWITZERLAND has recently been quite thoroughly visited by a group of 
the best known American newspipcr correspondents, who have been in 
Paris covering the Peace Conference. 
This visit was the result of an invitation by the Swiss Office du Tour- 
ismc, delivered to the correspondents in Paris by Alexander Castell, special 
delegate selected for the mission. 

Through the Famous Simplon Tunnel 
Starling ihe tour at Geneva, future metres in length, and which leduces the 
home of the l-caguc of Nations. the time of travel from certain parts of 
party veiled Lausanne. Vcvey, Mon- Switzerland to cities in northern Italy 
treux. Chilton. V'iege, and ZermaiL At by twenty-four hours. 
Zermatt an ascent was made by cog- At fnterlakeri an elaborate entertain- 
wheel railway to the "Gornergrat," where ment was given (he parly, 
the party had a splendid view of the • 

snowy Matterhorn. Climbed Noted Mountain 

From Zermatt the journey led to On the following day the Americans 



Throughout the entire journey hospi- lyn Daily Eagle; Edward T. Gibbons, 

tality was showered upon the American Chicago Tribune; Mr. and Mr*. Harokl 

correspondents by officials and people E. Bechtol, Newspaper Enterprise Asso- 

alike, ciation ; Herbert Bayard Swope, New 

Undoubtedly this visit has greatly York World; William G. Shepherd, 

str.-ngihened Ihe tie of friendship be. New York Evening Post; Mrs. Anne 




Right — William G. Shepherd, famous American war correspondent (his 
friends say it is his best picture). Left — Lincoln SterTcns. Yes, the light 
■does seem good, but they say it is breakfast. 



Bngue and Interlaken. At the latter 
point the correspondents were taken on 





/'*»fo by L. P. Kirtlmmd 

An outdoor luncheon of the Swiss journey. Shown in the picture are 
J. B. Hirsh, of the New York Sun; Fred Benham, of the New York World; 
Luc; an J. Kirtland. of Leslie's Weekly; S. S. McClure and Lincoln Steffens. 



tween Switzerland and the United 
States. 

The following correspondents made 
up the party: 

Charles A. Selden, New York Times; 
Mr. and Mrs. Lucian J. Kirtland, Les- 
lie's Weekly; J. B. Hirsch, New York 
Sun; Lincoln Steffens, American Maga- 
zine; Warnkk L Thompson, Universal 
News Service; Florence O'Neill, Pitts- 
burgh Dispatch; G. C Hickok. Brook- 



Elizabeth Shepherd, Everybody's Maga- 
zine; Carlisle Macdonald, New York 
Herald; Fred Benham, New York 
World, and S. S. McClure. 



Howland A Rowland N'umcd 

The York (Pa.) Gazette and Daily 
have appointed Howland & Howland, 
303 Fifth avenue, New York, as eastern 

representatives. 



NM b, t. z- Kt iDmii 

Florence O'Neill, of the Pittsburgh 
Dispatch, and (KM ol the Swiss rhil- 
<lren who, bearing wreaths as gifts, 
wetroined the American correspon- 
dents. 



MMMtaifl coaches in ihe entrance o( the 
Simplon Tunnel, tshirh is twenty kilo- 



had a real experience in mountain climb- 
ing, when an ascent of the Jungfrau was 
made. The party left Interlaken in the 
valley with the sun shining, and at the 
terminal of the mountain railway its 
members stepped out into a heavy snow- 
storm. Mountain climbing shoes and 
snow glasses were donned and the 
Americans pushed on to the summit of 
the mountain. 

Next Lucerne and Lugano were 
visited. At Lucerne many views of the 
country were possible from convenient 
high points, and steamer trips were made 
to nearby resorts on the lake. Lugano, 
decidedly Italian in customs, language 
and architecture, was greatly enjoyed. 
In this picturesque spot the party was 
invited to the summer home of Mme. 
Tettrazzini. the famous grand opera star, 
so wi ll known in America. 

Received by President 

When Zurich was reached a day's rest 
was declared as the members of the 
party had travelled so hard and had been 
so constantly entertained that a let-up 
in activity was necessary. Before leav- 
ing Zurich several museums, colleges, 
and other public buildings were in- 
spected; also a silk factory where the 
entire process of silk-making was seen. 

From Zurich the trail continued to St. 
Moritr and St. Gall, and at the latter 
place an embroidery factory was visited. 

The climax of the visit to Switzerland 
ss.11 at Berne, the capital city of the re- 
public. By special arrangement the 
memhers of the rarty were received by 
the President at his palace. 



IF YOU NEED THIS 
KIND OF A SERVICE 



— a service, which, entail- 
ing an expenditure of 
many millions of dollars 
over a period of years, has 
been amazingly success- 
ful, it may be worth your 
while to consider the 



Liberty Advertising Agency, 



INC. 



149 FIFTH AVE.. 



NEW YORK 



Goo< 



2: 



The Pittsburg Press 

in the first eight months of 1919 
published a total volume of 

15,432,284 

AGATE LINES 

ADVERTISING 



Greatest Result Getter 



O. S. HERSHMAN, Pmudent-Editor. 

i\cw York Ofli«\ Mi'lropolitnii Tower, 
L A. KLEIN, Manager 



H. C. M1LHOLLAND, V. Pres. & Adv. Mgr. 
Chicago Office, People* Ga» Building 



JOHN GLASS, Manager 
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"SUSPENSION" REPLY 
TO STRIKE THREAT 



Editor & Publisher for September 18, 1919 



One Hundred and Fifty-Two New York 
City Periodic*! l'ahli«ber« Declare 
They Will Stop Pablkktian Unlew 



Answering the threat df twelve unions 
whose members are employed in the 
book and job office* of the Employing 
Printers of New York, to strike on 
October I if an increase in wages of $14 
a week, a 44-hour week, and other radi- 
cal demands are not granted, the 
Periodical Publisher*' Association has 
announced the decision of the publish- 
ers of 152 periodicals to suspend publi- 
cation indefinitely unless the unions' de- 



Employing printers, periodical pub- 
lishers, and union labor leaders are 
agreed that the stand of the publishers 
foreshadow] the biggest fight the print- 
ing trade has known since the big strike 
of 1906 when the International Typo- 
graphical Union and the United 
Typotbeia? of America went to grips in 
a nation-wide strike on the eight-hour 
day. In the present situation 
20.000 union men are involved. 



Ninety per cent of the magazines and 
other periodicals published in the United 
States are primed in New York City 
and it is understood that substantially 
M of the larger publications were rep- 
resented at the meeting where the de- 
cision was reached to suspend publica- 
tion if the unions persisted in their de- 
mands. Newspapers are not affected a* 
their agreements with the unions run 
until next April. 

"Hi. atuiuUucciiKnl oi the New York 
I'r-I'lisltcrs' Association was made over 
tin- ,i; -nature uf John Thayer Adams. 
MCirtaty of the association and reads as 
follows : 

•Tne periodical awbUafcee-, of New Vtw-fc. ui 

D in. .tin* tM-lit Srpl- lli. 1U1I 1 . *'t'» 
Vi.il fnlnlSnta r»|»enenlui1. nnul lum. 
».«, Hid .uwarraotrd aad eninlr aemnnrf. in»J. 
.in kf U» ra*leal libur kiln at the W»» 

Y.h* torsi ualooo ww* trinsStrawl., Ibey wouM 
>u«i««l pubUeatM ualll sort, tlmo ttvt- Id 
•In, try maid n* vUblUsed. 

■ Tw pvivllabora «f |*uhlle*tfcaw or Mtloanl 
i 'r--uta1.vn. now balBK putritoheil In Now York, 
•n njnnr*4 HIV -uooUng Ifcrtr Intention* lo n»ll 
<mii ibelr rail «atat* Ui Now York City, wbleb 
i» in cntlrctr to* bras-oatr. anil bare wlr»a 
■nooofoetum of prlntln* mocliuwrr, wbkb in 
ii< bo -natallM) In Ibolr mw bulldtocn, 001 lit 
.blp. oo tbor t*tonlc4 lo aoeara prooortr out- 
■tan uf Now Tork. oo root th*j mlebt bo tree 
run ibo iwdleallau of locol labor onlona. 

■Tho owlittebon of onotbor period-rat of mar* 
il'uo > nUISoa dmilalloo. who ore sow fan to 
fni-r with rniwwal of tki-lr bnn whoa* ain 
Ik. i»lmc pay«ell inWi lo osoro tlwn Ht.OCO 
wi'tlr. •nmnwrall Uaal tber will more IMt 
i'Iiiiii' plant lo a Wnototw city ralbrr than sub 
Mil tr< in-mont* wtileh will pro. Orally 'if^tri'r 

il.rtl rnwlnono. 

We t»e*v taiot 4D--*M> ats-p* will It'll I'l' u-.-.-a 
Mir" 

The unions have flatly rejected an 
..tier of (he Employing Printers to in 
.reuse wages IS a week and likewise 
ha \ •• refused to arbitrate the question 
of a 44. hour week. While declarinK 
liny will not moderate their demands, 
dicy have agrerd tu another conference 
with the emp1>'»ers Friday of this week- 
Raise Strike Fnnd 
The last eosifercnre between the cni- 
pluvitii! i-mters and the representatives 
of i|>e l inens was held September 3 and 
it -li.tt tune it was announced that tlie 
uni'»i» had levied assessments on their 
nir.nbcts of 10 per rent o( their earnings 
in prrparaiion fm a strike, 

With the annnuiueiiiciii of die inten- 
tion of 'lie periodical publisher', of their 
readme** to -sisprnd publication, came a 
statement inmi the Printcfs' league, 
■vide up of 1*11(4' jtiiik prinleiv who 
op -.-.lie dosed union .hop:., analyzim, 
the .leaisandi of the un,.>ns. as follows: 
tbe increase in scale |*id 



the percentage increase in cost of labor, 
it will cost $144.70 in labor to do work 
in New York what it costs $100 to do 
in Chicago, if the wage scales called for 
by the union*, together with the 44-hour 
week, are put into effect. Making the 
same comparisons as in the case of Chi- 
cago, each $100 worth of labor in twelve 
representative cities in the same com- 
petitive zone would cost $168.50 in New 
York." 

Typotbeiae's Stand 

The question of a 44-hour week came 
up Monday at an executive session of 
the United Typothelje of America, which 
is holding its annual convention in New 
York City. At this session it was voted 
to put the shorter day into effect Octo- 
ber 1. 1921, as voted by the International 
Typographical Union as a whole, and by 
I lie other unions of the printing trades. 

By accepting the proposition of the 
International, the employing printers, it 
is !>e]icvcdi will maintain that a contract 
binding on the International unions to 
enforce has been made, and that any 
strike action in New York will bring not 
only the printers, but any other trades 
that may strike in support of them, into 
conflict with their international unions. 

To meet the situation thus created, the 
National Conference Council of tlie 
Printing Trades, composed of Marsden 
("». Scott, president of the typos; Major 
t.corgr L. Berry, International president 
of the pressmen; James L.. l-'reel, of the 
Mcreotypers and elcctrotypers ; William 
Keddick, of the hinders, and Matthew 
Woll, of the photo-engravers, with a 
committee of live employing printers, 
headed by A. G. Kendall, will meet in 
New York City this week. 

This meeting will he followed by a 
meeting of a committee of the local 
unions, headed by 1-con H. House, presi- 
dent of New York Typographical Union 
No 6 ("Big 6") with a committee ol 
the Frintcrs' League, the union shop 
section of the Employing Printers, of 
iv Inch William Green is chairman, 



Major Asselin Is Re-entering 
Montreal Journalism 



Founder of L« Nationiliate (Now La De- 
voir) Is Starting La Garde Fou, 
a Weakly 



Monteeal, Sept 13. — This city is 
shortly to have a new French-Canadian 
weekly called Le Garde Fou (The Rail- 
ing), which will be edited by Major 
Olivar Asselin, who has just returned 
from four years of service at the front 
In pre-war days Major Asselin was a 
well-known journalist being the 
founder and editor of Le Nationaliste, 
which eventually became Le Devoir, 
now a daily and the organ of the 
Nationalist party. 

Major Asselin broke with the Na- 
tionalist party over the war, so that 
his re-entry into journalism as the op- 
oor.en. of the party and paper he 
founded is likely to provide some sen- 
sational copy. He is considered by 
many to be the ablest French writer in 



of L Anthony 4 Sons, Inc., publishers 
of the New Bedford Standard, has 
been made. During the war Mr. An- 
thony served in the Naval Reserve 
Force as seaman, for nine months as- 
signed lo duly in foreign waters.' The 
couple met this summer, while Miss 
Wideberg was on a visit to New Bed- 
ford. Miss Wideberg is prominent in 
social work in Brooklyn. * 

• as 

Bryant Coins to Philippines) 
Kansas City, Sept. 16. — Vaughn Bry- 
ant of this city, one of the first grad- 
uates of the University of Missouri 
School of Journalism, is slated for ap- 
pointment as dean of a school of jour- 
nalism in the Philippine Islands. Dean 
Walter Williams of the Missouri school 
has recommended him, it is said, for the 
place, 

Dnpree Batons to Seed* Agency 

licDiANArttLis, Sept. 16. — Lieut. Her- 
man J. Dupree has rejoined the Russel 
M. Seeds Advertising Agency staff on 
returning from overseas service. At 



Wldeberg-Anlhony Engagement 

Nr,w BtDfostD. Mass,, Sept. 17.— An- 
nouncement of the engagement of Miss 
Anna Elizabeth Wideberg, of Brooklyn. 
N. Y., to Edmund Anthony, son of 
Mr and Mrs. Benjamin H. Anthony, 
and secretary and publisher's assistant 



time Mr. Dupree 
manager of the Remy 
l>ary, Chicago. 



Electric Com- 



Joseph Medilt Patterson, co-editor 
<.f the Chicago Tribune, is confronted 
with electric signs all over the city an 
pouncing the film production of l»? 
nostl. "A Little Brother of the Rich " 
which first was published in 1908. 



The present situation is complicated 
by a strike of two pressmen's unions at 
the plant of the Publishers' Priming 
Company, in defiance of the Inlerna- 
tional Typographical Union. 

It is this strike which precipitated the 
decision of members of ihc Periodical 
, Publishers' Association to suspend pub- 
lication. The Literary Digest is printed 
at the plant of the Publishers' Printing 
Company and is understood to have 
taken the lead in effecting the agree- 
ment. The attitude of the Employing 
Printers in this strike is explained in a 
statement issued by William Green, vice- 
president of the United TypoiheUe, 
which reads, ill part : 

•TU* proioot •trUu In tlie prlntlne IMInotiy 
hi Now Tork lo a otilko by Ibo tn*ot unlio 
ncaliwt ll'o illvtpllnory eunlrc-1 of th« later* 
ealloaal liooy. No i|ii»ollim i.f bourn, waaxo or 
nursing roiidltUiiM 1» l«v..l»..il Tin- i nrt!e»lnr 
.b..p la nLlrh 1U0 ttrtke «tn»t In -a otr.rtly 
«it.ioo almp utJ ffr ^eirs t*"ii opcrotlnf 

■■nil.T tiel.'ii enailllVODO- 

' Tlio arll.ia of Itit local fter*.lloa* tltiluti ikoni 
tirlur dnn>u*rn fur r*ntrn<;1a for lenipuniry ad 
nnhx* wtiMi ean onlr r*«nll In Inilnalrlal 
Imnii.lllty, In tlie or»non> of erju, iSr.. l ar- 
t-nlnlng. orrf ilHoif*cijoo or cooS'li-ni-*- la lb» 
vnlur .'f finlrnrls 

*Tti« [,r»i»r*t Mtilko ban a br"nu«r •ijnlnmnr* 
• b«n mi-fly ■ alrlao :t lhi> [.rlntlne trn.!*o In 
New SVrk. It will il»l.ruillir llio fultli lb" 
„.if](1 con bare In tint^tilmu. ll will '1#el-lo 
fftwlbtr latior la In ntocle t<r It* o.Blni.-t* baekoit 
by a rsMuD of b«Mob«1 t<..p.,, ur h.Ii.'||ut a uni'iai 
.if lemiririnl* can Py ■ pT.'inl*e unln *n.*l 
n.iupl.1. Ij tlie niraclnro \r i »« l>k'- lino»«l 



to he representative ol advertising. 



Aiding Its Advertisers 

K s • •■ s City. Mo.. Sep: 16 — The 
Okmulgee < Okta i Time-K. a murning 
newspaper, is Viosting :ts advertisers bv 
using a small "Ikix" on its lroiil page 
telling the readers who the le-ading ait 
vertisers are each dav and what they are 




Within 
One Hundred Miles 
of Indianapolis 

Indianapolis la tlie eommereial centor of an 
agricultural territory of great wealth. 

During the year 1918 within one hundred 
mils* of Indiaupolia farm crops were pro- 
duced to the value if KSOjOOOjOOO.OQ and Uve 
stock within the aanu areas was valued at 

.'STS.OiKl.lKKI.OO 



A $634,000,000.00 production of 



agrirull 

of Indii 



Hie 

Indianapolis 
Star Gained 
l,74e,»l8 




capital dty. 

Are You Sharing 

in This Prosperity? 

Large production means targe consumption. 
The greater the production of wealth, the 
greater the ability to buy. The beat way of 
reaching the consumers of this prosperous lec- 
tion is thru the advertising eolumos of the 
newspaper that goes dally into every on* of 
Indiana a ninety >oa« counties. 

The Indianapolis Star 

Large*! osoeiii&a and Suaday circulation in 
Indiana* 

Eastern Roprwawntativc, KallySmith Co., 

Mark-ridge- Bailding, Naw York. 
Wastorn RoprnaeBlatlva, John Claaa, peo- 
ple. Ga. Baildiag, Chicaco. 
One of tlx Shaft* wr Crowp of N 
TBI NHAPFKR GROUP— 
Tta lutllaBtpelis liar. 
Tae Terra Bsete Star. 
Tlie Muaels 8ur. 
Tlie LoulaeUl* Bstala. 
The DeoTor Tinea, 
The Rocky lioaolaln Hawa 
Poet. 
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THE NEW HOME OF THE TIMES-PICAYUNE, NEW ORLEANS, LOUISIANA 



THE CORNER STONE 

Of the New Home of The Times-Picayune, Corner North 
and Camp Streets. Will Be Laid 

Wednesday, September 24th, at 5 P. M. 

WILLIAM C. D'ARCY 
President Associated Advertising Clubs of The World 

Officiating 

To which all Publishers, Patrons of The Times-Picayune, 
and the Public are Cordially Invited 

THE TIMES-PICAYUNE 

South's Greatest Newspaper 
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MAINE MILLS BUILD BIG 



I 



WOOD RESERVE 



Com- 




Banco*. Me., Sept. 17 — The big pulp 
and paper concerns operating in Maine 
have piled up pulp wood reserves at 
a rapid rale during the past year 
the war being over and the labor 
market on a downward trend, the ne- 
cessity (or heavy reserves no longer ex- 
ist*. This winter they will curtail their 
cut 50 per cent or so in aoroe locali- 
ties, it is understood here. 

The Great Northern Paper Company 
with mills at Millinockct and East Mil- 
linockct. on the Penobscot River, and 
at Maditon. on the Kennebec, has so 
much wood on hand that it will greatly 
curtail operations this winter, cutting 
only 60,000,000 or 70.000.000 feet, com- 
pared with an average of 110.000,000 to 
120,000.000 feet on both river', about 

Fo-thirds of. the whole quantity bein- 
I .m the Penobscot water*. 

Cat Chiefly by Contractors 

! The cutting of pulp wood, which is 
usually small. to medium sue spruce, is 
carried on at all seasons and this past 
summer the Great Northern Paper Com- 
pany has piled up a great quantity on 
the south branch of the Penobscot, close 
to the Quebec ~ boundary, cut chiefly by 
contractors. 

The contract system is coming into 
general favor with the pulp companies, 
is by letting out the cut they know def- 
initely what the wood is to cost them, 
whereas the expense of maintaining their 
own camps is variable and uncertain, as 
well as expensive. 

Last year fabulous wages were paid 
to pulp wood choppers, so scarce were 
they and the wood crop was a very cost- 
ly one. This year, however, the labor 
market is liberally Supplied, and wages 
have taken a decided drop. Hundreds 
of men are available in Bangor today, 
where not a down could be hired a year 
ago at this time. Under the contract 
system of cutting pulp wood, the con- 
tractor usually hires his men at so much 
per cord, and even at the reduced rates 
a smart, willing chopper can make big 



Union Ousts 
Striking Pressmen 

Fight "Attempt to Set Up Soviet 
in New York Shop.," 
Declare* McHugb 



William McHugh, vice-president of 
the International Printing Pressmen's 
and Assistants' Union, issued a state- 
ment Monday night denouncing the 
strike of uniim employees of the 
Publishers' Printing Company as an at- 
tempt to set up Soviet management of 
the tiook and job printing offices of New 
York It is the intention of the Inter- 
national to light the seceding unions to 
a finish, he said. 

A strike was called against the Pub- 
lishers' Printing company thirteen days 
ago by local unions which have seceded 
from the International, a subsidiary of 
the American Federation of Labor, in 
an attempt to secure the discharge of 
pressmen who have remained loyal to 
the International. The plant has con- 
tinued in operation. 

In his statement Mr. Mrllugh de- 
clares the International is out for the 
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forty-four-huur week and increases of 
$14 a week for pressmen, but that it 
will not re*ort to force when results can 
I* obtained by arbitration. In this de- 
mand he assert* the 
hacked by the five intci 
in the printing trade. 

William Green, Chairman of the 
union shop section of the F.mploying 
said the Pub- 



mal lines and that no 
have been affected by the strike, 



Ross and Friedlander Form 
New Chicago Service 

Will Specialise. In Advertising of 'Wearing 
Apparel, with Office in Audi- 



Chicago. Sept. 16.— Penny Ross Ad- 
vertising, a service agency corporation, 
is about to come into being with head- 
quarters in the Auditorium Building. 
It will be under the control and direct 
management of Penny Ross, Chicago 
Tribune cartoonist and nationally fa- 
miliar as the creator of "Mamma's 
Angel Child," who during the past year 
or so has been lending toward adver- 
tising illustrations, and Philip L. 
Friedlander. who for the last year and 
a half has been advertising and sales 
manager fur Mayer Brothers, Chicago, 
manufacturer of boys' and young men's 



According to Mr. Friedlander, the 
new corporation i* capitalised at $25,- 
000. "fully paid up." and a general ad- 
vertising service will be furnished to 
retailer*, special preference being given 
those in wearing apparel line*. 

FIFTY YEARS PAPER'S OWNER 

Col. W. B. Rogers Celebrates With Spe- 
cial Edition of Hcpabliean 

TtaMTOM, Mo., Sept. 13 — The Repub- 
lican has just celebrated the 50th anni- 
versary of its publication under the 
management and ownership of Col. 
W. B. Roger* with a special edition of 
twenty pages. 

The Republican, which is the oldest 
paper in Gnindy County, was established 
as the Grand River News in 1864. Col. 
Rogers became owner of the paper in 
September, 1869. Col. Rogers was born 
in Greene Township, Fayette County. 
Ohio. February 8, 1835. He first went 
to Missouri in 1856. He has beett active 
in politics and served as State Senator 
and during the Civil War was elected 
sheriff of Mercer County. He 
in the Civil War as a captain in the 
infantry of Missouri Volunteers. 



of Bonbam News 

Austin, Tex., Sept. 17.— A. C Wright 
of the Austin Statesman, has been ap- 
pointed instructor in the mechanics of 
printing at the State University. He 
will direct the laboratory of the School 
of Journalism, and will have charge of 
most of the printing, including the Daily 
Texan. Mr. Wright succeeds W. B. 
Collins, who has resigned to lake active 
management of the Honham News, in 
which he has bought half interest. 



to Tour Roosevlt Interna- 
tional Highway on Bicycles 

Poktlanb, Me.. Sept. 17. — T. B. 
Windrosa, associate editor of the Samia 
(Out) Canadian Observer, and his son, 
Raymond, have started from Portland 
OH a tour of the Theodore Roosevelt In- 
ternational Highway on bicycles. 

They are traveling under the auspices 
of the Sarnia Chamber of Commctce 
and will register at every Chamber of 
Commerce and Board of Trade along the 
4,000 miles of their journey, which prob- 
ably will consume about three months. 
They will describe their trip in a series 
of articles. 

N. Y. Free Ad Course Opens 

The advertising classes of the New 
York Evening High School opened Mon- 
day. Instruction is entirely free, and 
is open to public school graduates of 
both sexes. The work is entirely prac- 
tical throughout. Classes meet Monday, 
Wednesday and Friday evenings, be- 
tween the hours of 7:45 and 10, and 
new students may register at the school 
building. David S. Moscssou is the in- 
structor in charge. 



Dknvkk Colo.. Sept. 16.— Two mem- 



bers of the "Denver Time* I — 
have been engaged as instructor* in jour- 
nalism in Colorado universities. Lee T. 
Casey will be in charge of the course 
at the University of Colorado, Boulder. 
Colo, and Willard E. Hawkins will be 
in charge of the classes at Denver Uni- 
versity. Mr. Hawkins is also publisher 
of the Student-Writer, a journal for 
literary workers- 



Forty Years a ] 

Tanv. N Y., Sept. 16-Former Slate 
Michael F. Collins, publisher 
proprietor of the Troy Sunday Ob- 
r, this month rounds out forty 
years of complete control of the paper. 
With his two sons, Frank M. Collins 
and Edward Collins, Mr. Collins has 
controlled the paper since a few years 
after its 



The Legionnaire Oat 

FoitT Womh, Tex.. Sept. 17.— The 
first edition of the Legionnaire, official 
publication for the American Legion of 
Texas, will be issued September 25. 
Kent Watson, formerly with the Asso- 
ciated Press, is editor and supervisor. 



George A. Cumming* of Oakland. 
CaL, has been elected secretary-treas- 
urer of the Pacific Coa*t Advertising 
Clubs Association. 



In Honor or E. P. Butler 

Des Moines. la.. Situ. 16— Ellis Park- 
er Kiillcr. author, will be the guest of 
the Iowa Press and Authors' Club, Sep- 
temlicr 2J. Members of the Des 
Moinrs Women's Press Club and of the 
City Press Club have been invited to 
lie prrtcnt. 
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Advertisers and Agencies 
at Your Service 



THE S. C BECK WITH SPECIAL AGENCY 

Established 1880 



World Building 
NEW YORK 



Poet-Dispatch Bids. 
ST. LOUIS, MO. 



Tribune Building 
CHICAGO 



Ford Building 
DETROIT 



Bryant Building 
KANSAS CITY 



THE MESSAGE 



many 



THE history of this agency dates hack many, 
years — nearly forty — and just as rapidly as news- 
paper advertising grew in favor, just as rapidly has 
the Beck with Special Agency expanded. As a matter of 
fact, it had a lot to do with the pace with which newspaper 
advertising popularity grew — for it was not only a pioneer, 
but its men worked along the high-ways and the by-ways 
talking horse sense to advertisers about the efficiency that 
lay back of newspaper circulation as a "teller and seller" 
that could prove its own efficiency in covering the distance 
between manufacturer and consumer. Today the Beck- 
with Special Agency is known from Coast to Coast as an 
organization that stands for the highest ideals in its busi- 
ness relations between buyers of space and the newspapers 
that the organization represents. Its policy from its early 
days has been to give advertisers service in its list of news- 
papers that would justify confidence year after year. 



The Workers 



J. T. BECK WITH 
R. W. BECK WITH 
T. F. FLYNN 
J. W. COOPER 
P. L HENRIQUEZ 
C. T. LOGAN 

s. w. Dubois 

F. E. FORSHAW 
J. R. LISSON 

A. SEIFKER 
A. MARUCCIU 
A. GROSS 
W. MARKWIZ 
W. M. THOMPSON 

G. CINQUE 

1. L. MANDABLE 
S. C. BECKWITH. Jr. 
EARL BECKWITH 
J. J. FARRELL 
A. W. PINNEIX 
E. M ROSCHER 
J. CARR CAMBLE 
C. O. LANGL01S 
M. H. ROWZEE 
S. L. RAR1DEN 

H. B. RAYMOND 



I 



THE BECKWITH SPECIAL AGENCY is etpiipped to be of real service to advertisers 
and agencies that require or desire trade information concerning selling conditions or 
distribution methods that exist in each city in which it represents a newspaper. All 
publishers represented are believers in the co-operative idea and are glad of the opportunity 
to strengthen in various ways the effect of the advertising messages placed in their columns. 
At your service always. 

The Beckwith Neo-Ijitin Division will aid you to establish your 
business or increase it, in South America, Centra] America and 
the Went Indies. Write to New York Office for particulars. 

THE S. C BECKWITH SPECIAL AGENCY 

Representatives at St. Charles Hotel, New Orleans, Im., During A. A. C, W. Convention 
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TORONTO TIMES ENDS 
SHORT LIFE 




To»oirtD. Sept. 17. — The Toronto 
Timet has suspended publication. A 
winding up order has been granted and 
a liquidator appointed. The end has 
come with unexpected suddenness and 
practically no one on either the busi- 
ness, editorial or mechanical staffs was 
I wan ItlM suspension was contemplated 
until Wte announcement appeared in the 
morning papers on the day the paper 
craved publication. 

VppToaimatcly 120 employees have been 
thrown out of work and are now scurry- 
ing about looking for new positions. 
They include composing room em- 
ployeos, 37; stereotype, 3; proof room, 
4 . press room, 5 ; mailing room, 7 . 
business staff, 9; advertising, 6; circula- 
tion, 8; editorial, 30. 

fWuclioB Too Hi ah of Cost 

The statement as handed out on the 
night of September 11 by C. W. Me- 
Diarmid, the business manager, was as 
follows: 

"At a meeting of the shareholders of 
the Toronto Times, Limited, held to- 
night, it was unanimously decided to 
suspend publication. Owing to the 
enormous increases in the cost of pro- 
duction, it has become no longer profit- 
able to continue the publication of the 
paper. A winding-up order is being ap- 
plied for." 

It is just six months ago since the 
Toronto Times, Limited, was formed 
to take over the Toronto Daily News 
and the Times has been practically a 
continuation of the latter paper. The 
News originated in 1881. being estab- 
lished by the Riordons 
unit in the pulp and 



History of 

It passed through several hands until 
1903, when the property was acquired 
by Sir Joseph Klavclle. with whom was 
associated Sir John Willi son. Sir 
Joseph financed the paper for a number 
of year* but it was never a financial 



Later other interests associated with 
the conservative party kept it in funds. 
Two years ago Sir John Willison with- 
drew He was succeeded as editor by 
F. D. L. Smith, while C. W. McDiarmid 
became business manager. The change 
to the Times was made in an attempt 
to rehabilitate the fortunes of the paper 
Nut evidently without success. 

Toronto is now left with three morn- 
Blg and two evening papers. 



New Brsnham Phone List !• Out 

The John M. Branham Company, 
publishers' representative, with offices in 
New York City, Detroit, Atlanta, St. 
Louis, and Chicago, has just issued a 
new hanger, similar in form and con- 
tents to those that have preceded it, 
giving the names, addresses and tele- 
phone numbers, of the New York City 
offices of the representatives of news- 
papers, farm papers, general agencies, 
magazines, and miscellaneous publica- 
"••ns. 



Is "of Chicago" 

In the issue or Enrioa & Pususnrt 
of August 7 it was stated that Walter 
C. Hcltmann was of Louisville, Ky. He 
was formerly of Louisville, but is now, 
and has been since last April, a Chi- 
Mr. Hellmann is in Kuppen- 



ftflas Du Puyster is quite overcome to discover thai "1MI, 
taraut.fnl "Adrin to Ike !..,. r.„ k," is not the aunty little 



Dimples." writer ol inch 




LIKE every other cartoonist, "Cliff" Knight hates bouquets-he does. He 
dodges every one that comes his way— whenever he thinks there is a 
brick-bat in it. He is always expectant. Anyway, the only bouquet he thinks 
is really worth while, now that even an artist's clothes 
cost money, is the one the Boss puts into an envelope 
periodically — any old kind of an envelope, so long as 
it isn't blue. That's why this is a plain, straightfor- 
ward tale. 

When "Cliffs" name gets on the top line of the 
list of cartoonists and the roll is called of the men who 
"discovered" him, Harry C. Smith's cognomen will 
stand at the head. Mr. Smith was editor of the Rock- 
villc (Conn.) Leader, and he made bis discovery when 
the boy climbed up the old wooden staircase to his 
office and whisperingly offered him a sketch of a fire- 
man's fair that was being run off in the town. 

It got on the first page when the next bi-weekly 
number of the Leader went to press. Young Knight 
admired it till he almost burst. Then he ran all the 
way home with it, and his mother nearly cried with him 
as she adjusted her glasses to gaze her fill of her son's artistry. 

His father ventured the hope that a newspaper career would be a wise 
choice for a capable young man. 

For good or ill, that first page cartoon started Knight. With a "door- 
die" determination he went West, where there was "more scope," whatever 
that may be. He did pretty well on several newspapers in Ohio, but became 
peeved because so many city editors seemed to appreciate his reportorial abil- 
ities as higher than his artistic talents. So he came back to New England and 
did a lot of cartoon work satisfactorily for the Hartford Post and the Courant. 
Then he determined that New York couldn't get on without him any longer, 
or that, anyway, there he'd have a chance to fight for his head with the best. 

That's how he comes to be on the New York Evening Mail, where his 
clever work on the magazine page is attracting attention. He is nursing 
along a line of comic strips, too, that are called more than "pretty good," and 
still finds time to manage the art end of Associated Advertising, for which 
he also produces a full page cartoon and a number of other sketches every 
issue. Besides this he contributes cartoons regularly to "The Medical Pick- 
wick" and "Policeman's News" of New York. 



"CUn" Ksnesrt 



ADVERTISING SECURED 



Advertising for Special Issues of Daily Papers and 
Souvenir Programs of big events. Publicity campaigns conducted. 
If you have a legitimate reason for producing something special 

1 have the men and means to do it. 

J. L. LeBERTHON 

2 RECTOR STREET NEW YORK CITY 




In the making of a daily 
paper the owners of 

The Denver Post 

If. S. IMMU H. N. rajHM ■) 



Have for 
sted by 





paper for the past six years is proof 
that it has created a world of oews- 
>alhs to them 
byway to the 
village, 

mining camp and community in Colo- 
rado — a slat* where every ninth per- 
son- man, woman, boy and girl— and 
in the Cily of Denver where every 
fifth person — is a paying subscriber. 

Here are the tisure*. 
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The Denver Post 19*474 
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The Denver Post 

DENVER, COLO. 

Publithrr*' Repretentalivms, 

CONE, LOKENZEN AND 
WOODMAN 

N«w rt.rtt. iss nrtv a,.. 

PlI SMH , A--rl.Mii RMr. 
I hint". •-' IV (ilanu SI. 
Atlanta, fundi -r Hlila. 

BAR ANGER-WEAVER CO. 

tseha sare m Jk H..l™„l-,. . 
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Iowa's "Old Reliable" Sunday Newspaper 

THE 

Des Moines Sunday Register 

is enoying the largest circulation and the largest advertising patronage 
in its career. The Sunday Register is thoroughly metropolitan and will 
favorably compare with any Sunday newspaper published in cities twice 
the population of Des Moines. Its issues have averaged 66 pages a Sunday 
for the last three months. Eight pages of photogravure on super calen- 
dered paper. The only Associated Press Sunday newspaper in Central Iowa. 



One Exceeds Any Two 

The Sunday Register has a greater 
paid circulation than any two other 
Des Moines or Iowa Sunday news- 
papers. The official statements prove 
it. 



71,963 

Net Paid August Average 

The Den Moines Sunday Register hat 
gained 4,156 new subscribers since Janu- 
ary 1st. The city circulation of 27,295 
represents a copy for practically every 
home in the city. 



Sunday Register gains 

430,934 lines in 3 months 

In June, July and August, The Sunday Register carried 928,256 lines — an 
increase of 430,934 lines over the same months of 1918. 

T OCAL display advertising increased 226,- 1\T^ mft dical, speculative, financial or other adver- 
352 lines — National advertising increased Using classed as objectionable by the A. N. A. 

117.076 lines. Classified advertising in- « accepted by The Sunday Register— all of this 
creased 87.506 lines. remarkable increase is clean advertising. 



I. A. Klein. Metropolitan Tower, New York 



John Glass, Peoples Gas Bldg., Chicago, 111. 
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How the Interstate Circulators Looked to 
Cartoonist Walsh of the Scranton Times 
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toman, told his audience at the conven- 
tion. 

"The best way to handle newsboys is 
to treat them fairly, encourage them to 
come to you with their troubles and ad- 
vise them to go to school and save their 
money, and show them that you are 
really interested in their success. You'll 
get top-notch results from such boys. 

"Giving prizes for good work is a 
good plan, ton. There are a number 
of prosperous business men in Scranton 
today who wear watches that were won 
in contests conducted by us and they 
are mighty proud of them. 

"Newspaper selling is fine training for 
any boy. There are lots of lawyers, 
doctors, and successful merchants in 
Scranton who got their start selling pa- 
pers. Some of our newsboys start to 
college every year " 

Col, L. A. Wains opened the tower 
of (un beautiful mansion, permitting the 
automobile party which had just returned 
from a trip around Lake Scranton, to 
view the surrounding country. The 
mansion is 1,600 feel above the level 
of the sea and the tower commands a 
view for twenty miles around. 

A special performance at the Majes- 
tic Theatre was tendered Manager 
Louis Epstein. Thursday night. 

GIANT FLAG GREETED PRINCE 

Toronto Mail and Empire Had RflilO 
Font Flag on Building 

ToaoNTO, Out., Sept. 16.— During the 
visit of the Prince of Wales to Toronto 
the city was lavishlv bedecked with flags 
and mottoes on the most elaborate scale, 
but the colossal Union Jack displayed by 
the Mail and Empire on the front of the 
Mail building so far transcended all 
others that it was the theme of amaz- 
ing admiration. It is doubtful if his 
royal highness ever saw the flag of the 
British Empire with such gigantic 
dimensions. 

The flag itself was of canvas, 80 feet 
by 40 feet, anil was suspended from the 
top of the Mail building. It quite cov- 
ered the whole front in width, and from 
top tu bottom, leaving just enough spare 
for the public at the steps of the main 
entrance. This enormous Union Jack 
was painted in one piece, and was abso- 
lutely exact and correct in all colors 
and proportions. 



September 26 as "Press Day" for the 
Oklahoma State Fair here. President 
Wilson may speak, and a large 
of state publishers is ex- 



\Y inn i rec, Man., Sept. 16.— Employes 
of the Frer Press were awarded first 
prize at the Greater Winnipeg Garden 
Show for an exhibit of vegetables en- 
tered in the class for industrial and 
community duhs displays. This is the 
second year they have won in this scc- 



SPLEND1D MEETING HELD 
BY INTKRSTATERS 
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for new business as this may oblige hint 
to change his accounts from one paper 
to another as well as change his orders 
for papers. 

"On the other hand, our exclusive 
agent' keep us posted on the activities 
of othrr newspapers in their towns, such 
as WblUlJlilW campaigns that are being 
planned, and sometimes we are able to 
start a campaign of this kind before our 
com] 



Editor Mysteriously 

El Paso, Tex.. Sept IS — C. H. Grif- 
tith. editor and publisher of The Cornet, 
in which attacks have been made OB 
several well-known persons, including 
city officials, was found unconscious and 
bleeding recently in a lonely spot down 
the valley from H Paso. 

— NEIGHBORS 

BY BENNET KING 
The Girl Who Dreams 

Yesterday I saw a girl who standi 
or -a- all day behind a small machine 
which addresses envelopes. Young 
she is in years, with an eager vital 
youth that spills all about her an 
atmosphere of romance and rayatery. 
Swiftly tier hands move to adjust ber 
machine, then languidly she lean* far 
bark in her chair with ber arms 
stretched high above ber bead. Al- 
ways ber wide eyes dance with a hid- 
den meaning, the age-old challenge of 
the women of all the ages, and she 
■hakes herself a bit, rises to dance a 
few steps to east off the fatigue of 
confinement. But she is never tired, 
it is only the irksomenesa of restraint 
that wearies ber, the impatience of 
youth that eternally wars with close 
application to the monotony of labor. 

ami always she smiles uu the verge 
of laughter, except when pensive-eyed 
she gases out of the window for long 
moments and dreams— of the shipping 
clerk on the floor below who ex- 
pects to make those dreams of h«-r» 
come true. 



"Press Day" In Oklahoma 

Oklahoma On, Okla„ Sept. 16. — 
President J. W. Kayscr of the Oklahoma 
Editorial Association has anno 




No. 443 
Fourth Ave., 
NEW YORK 



"At present wc have <J0 agencies with- 
in a radius of about 2S or 30 miles and 
less than ten of these handle other 
newspapers. We pay our agents an at- 
tractive commission for all new business 
they obtain and we protect thern by 
sticking fast to a rule that all subscrip- 
tions in their towns must be ordered 
through them." 

Praise for Newsboys 

The American newsboy is about as 
bright, capable, quick-witted, ambitious, 
anil Ull Willful a youngster as it is pos- 
sible to find anywhere in the country, 
M. L. Goodman, secretary of the Scran- 



FIRST 



In August The New York Timet* published more than 
ihirty per cent, of the total advertising appearing in New 
York morning newspapers in each of the nine classifica- 
tions listed helow. The Times ranked first in each classifi- 



T»ta.l id 6 New 
York Mi>rf)itiff 

• A Kate Linrn. 

Boots and Shoes 10,160 

Financial 151.490 

Men's Furnishings 132,674 

Office Appliances 15,202 

Periodicals and Publishers. lflg.stO 

Schools and Colleges 67,102 

Automobiles 3SO,3*>0 

Hotel' and Restaurants . . . 38,714 



TV* Nr. Y«* 
Aibic Une*. P. 

13.292 

1S8.618 

60,316 

7,2*8 

62,»76 
27,202 
I2U71 
16,692 
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EDITOR & PUBLISHER'S 

Space-Buyers' Charts and Market Survey of the 

STATE OF CONNECTICUT 



PAGES 29 TO 56 TNCLUSINT 



CONNECTICUT HAS REDUCED THE PRODUCTION 
OF WEALTH TO A SCIEN TIFIC SYSTEM 

Industrial Greatness of State Analyzed for National Advertisers Who Seek Greater Market* 
for Their Products — A Leader in Many Important Lines of Manufacture — Readjust- 
ment from War to Peace Basis Accomplished Without Serious Consequences 



CONNECTICUT is a state of sur- 
prising contrast*. 
In size it it forty-sixth, in pop- 
illation thirty- first, in density of popula- 
tion it is fifth among the stairs of the 
I 'niiin. 

Within it* landed area of 4,820 square 
miles (gross area 4,965 square miles) 
;ire more than fonr thousand manufac- 
t tiring industries, some of these being 
'he most extensive of their kind in the 
I .'nitcd Statrs. their products having 
world-wide distribution. 

Connecticut is essentially a state of 
cities. According to census reports of 
IMIO. JW.7 per cent of her people lived in 
incorporated towns and cities of 2,500 
population and upward. Ten years 
previous this urban population was 87.2 
per eciu of the state's total, whirh indi- 
cates the steady drift toward the cities— 
centers of wealth production. 

This is accounted for by the fact that 
Conneciicut's major sources of wealth 
arc found in her industries, agricutture 
being subordinated. Statistics show that 
there are 231 J inhabitants to the square 
mile These figures arc of the last cen- 
sus, and of course are larger now by a 
substantial margin. 

In 1914 there were in the state 17 
,-itics having estimated populations of 
lO.OOO or more. These cities alone, with 
in estimated population totaling 61 1 
wr cent of that of the state, reported, in 
l c >14, 71.6 per rent of the value of Con- 
iccticut's manufactured product. 

In 1914 the steam railway mileage in 
he state was 999; electric railway mile- 
ige. 963. 

Dem.biiiuti.n of War Industrie. 

Coastwise commerce is served by 
tnmerons good harbors on Long Island 
sound. Bridgeport, New Haven and 
sew London arc ports of entry of no 
nean importance. 

In quoting official statistics covering 
Ik* volume and nature of Connection's 
Manufactured products it is necessary to 
ark bark io 1V14 From that year until 
91 S the stated manufacturing plants 
/err in a very Urge measure diverted to 
,-ar production, and no figures are ob- 
ainablc at this time showing the volume 
>f this work. Immediately after the 
tgtiing of the aimistue. however, and 
ccatise of the cancelling of large gov- 
riiment orders, Coiiiic-iiL-ut'» nunufac- 



task of re- 
adjusting industry to a peace time basis. 
Many had anticipated a general disrup- 
tion of business while this process was 
going on. There had been drawn to the 
state many thousands of workers for 
the great emergency. Plants had been 
especially created for the production of 
arms, ammunition and war equipment. 
Men ami women had been drawn from 
other vocations to carry on the neces- 
sary work of the nation. The "work or 
fight" order had been instrumental in 
giving to thousands of people their first 
experience of industrial life. 

What happened, at the close of hos- 
tilities and what is happening now, 
when the state's industries are again 
winning to a sound and stable peace 
basis— furms an interesting chapter of 
industrial history. 



The thousands who had been drawn 
to war work, for the most part, returned 
to their peace lime labors. The armies 
of emergency men from other states re- 
turned home. There was no panic, no 
sudden shock to the industrial life of 
the slate such as had been feared. 
No Unemployment Problem 

Today Connecticut has no "unemploy- 
ment problem" in any large way. There 
are a certain number of drifters, strik- 
ers and other disturbing elements in the 
leading cities, but they do not constitute 
a special problem due to the transition 
from peace to war. Rather ihey indicate 
the inevitable factors of unrest present 
always in industrial communities. 

It would be strange if the matters of 
wage* and of working conditions were 
not to the fore at this time of unstable 
living costs. They are present in Con- 
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nccticul as in every other state— but in 
no menacing sense. This little but 
mighty commonwealth, dating its free 
life back to the day of ihe "Charter 
Oak," prides itself opon the poise and 
conservatism of its people — and partic- 
ularly upon their undiluted American- 
ism. It is the conviction of her people 
that Connecticut may always be trusted 
to solve every industrial or political 
problem in the good old American way. 
without resort to revolutionarv ideas or 
policies. 

So thai, while Connecticut workmen 
do react naturally to the world-wide 
undercurrent of unrest; while they do 
aspire to still better wages and living 
conditions, no industrial crisis is in 
sight. The slate is prosperous, busy, 
growing steadily in industrial greatness 
and is keeping its eyes turned to the 
future with 100 per cent confidence and 
faith. 

No Clond. Visible 
In many talks wilh men representing 
industrial interests in the state, a repre- 
sentative of Ki>mm * PuBi.isiiut has 
been impressed with their view that the 
danger point in the transition period has 
l*cn safely passed, lias there been 
profiteering in war supplies? These 
men say yes. perhaps, in isolated cases. 
They claim no super-moral virtues for 
Connecticut people. But they point out 
a fact whirh means much to them and 
which has not been sufficiently empha- 
sized : Many Connecticut manufacturers 
turned tbe resources of their plants over 
10 the government at an actual sacrifice 
«f usual profits. They did this un- 
grudgingly, in the same spirit which 
actuated the state's young sons in flock- 
ing to the colors. It was national 
service— and Connecticut, which did not 
falter when she constituted one of the 
original group of thirteen states, whose 
people have always been "minute men" 
in their spirit of service to the union, 
met every lest in the great crisis and 
carried their part of the common burden. 

It is no small source of pride to the 
people of the state that Connecticut's 
genius in the industries. Connecticut's 
organization for emergency" production 
and Connecticut's army of skilled work- 
men proved a veritable strong right arm 
to Uncle Sam and aided mightily in the 
working of the miracle of preparation 
which amarrd the world. 
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(TowKTiirutJ Industries Creates 
Enormous Volume of 

New Wealth Every Year 
An idea of the extent of Connecticut'* 
manufacturing interest* may be had 



facts. 

In 1914 there were 4,104 manufactur- 
ing establishments in the state, employ- 
ing 254,499 people and having a total 
payroll of $160,731,359. Of the esn- 
plnyes 2-6-204 were wage earners. 
These establishments turned out prod- 
ucts to the value of $545,471,517. The 
materials used cost $288,510,886. The 
value added by the manufacturing 
process— and thus the new wealth cre- 
ated bv these industries in one year- 
was $i56,960,631. Thus we are consid- 
ering, as a market unit for advertised 
goods, a state in which machinery, 
brains and labor create, each year, more 
than a quarter of a billion of net wealth ! 

The per capita value for products for 
the state amounted to $454, while the 



average per capita value of manufac- 
tured products for the United Slates in 
the same year amounted to $245. This 
it a striking illustration of the position 
Connecticut holds among the states as 
a creator of new wealth through the 
processes of manufacturing. 

There art fifty-two industries in Con- 
necticut producing manufactured prod- 
ucts in excess of one million dollars a 
year cadi. These range from ihe brass, 
iiron?c and copper products, amounting 
tn $69,353,103 in 1914, to toys and games, 
with an output valued at $1,039705. In 
the first industry named there were em- 
ployed 16,781 people, and in the latter 
527. 

Metal Prod nets die Dominant Industry 

Metal industries, of one class or an- 
other, lead all manufacturing lines in 
the state. Foundry and machine-shop 
products amount in value to $67X109,127, 
employing 39,369 people, The value 
added to costs of materials by the man- 
ufacturing processes in this line amounts 



to $41,858,169. an enormous volume of 
treated wealth added in a year to the 
stale's assets. 

The third industry in the state is the 
manufacture of cotton goods and cot- 
tuit wares, employing 10.668 people, the 
value of the product for 1914 being $30.- 
591,825. Here the sum of net new 
wealth created annually by this industry 
is S13.473.COO. 

Silk goods rank fourth among the in- 
dustries, employing 10,668 people, with 
a totaJ annual product valued at $30,- 
591,918. Of this total the new weatth 
added by the manufacturing processes 
amounts to $12,185,573. 

The fifth industry of the state is the 
manufacture of firearms and ammuni- 
tion—a peace-time industry in whirh 
Connecticut has long been the leader 
among the states. This industry em- 
ploys in peace times more than ten 
thousand men. the value of the annual 
product in 1914 was $25,637,797 and the 
value created by manufacture was $13,- 



960,402 The centers of this industry 
are at Bridgeport, where the great plant 
of the Remington company is located; 
at New Haven, where the Winchester 
company has headquarters, and Hart- 
ford, the home of the Colt company. 

Detailed figures showing the ranking 
of Connecticut's industries, classified in 
groups, with the number of establish- 
ments, employes, value of annual ou'.- 
put for 191J — tlie last census reports that 
are reliable and the amounts of new 
wealth created by these industries are 
shown in this issue in a separate tabula- 
tion. These statistics were issued in 
1917 by the Department of Commerce, 
and it is the opinion of Connecticut 
manufacturers that the figures shown 
will approximate very closely to those 
covering operations for 1919. 

Rich Market for Worthy Products 

While the variety of Connecticut man- 
ufactured products is tsewildering, the 
facts show that Connecticut is a rich 
for all standard products adm- 
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Surrey in *wo Parla .PART 1 

New Haven, Conn. 



Population 

191* Cennt 133.60S 

A. B. C. April, 1919 160,800 

A. B. C. City and Suburban 357,000 

Clumber of Commerce Estimate, City 180,000 

Chamber of Commerce, City and Suburban 225,000 



City Classed As 

Manufacturing and educational 
renter. Also the business cen- 
ter of a popular and prosperous 
Summer resort section extend- 
ing about ten miles west and 
thirty mil. - rust of the city. 



Location On the ahore line and 6tc other 
divisions of N. Y, N. H. & H. R. !( . includ- 
ing the New York, Hartford, Springfield and 
Boston division of the same line. Two steam- 
boat lines to New York. Connecticut Co. trol- 
ley lines throughont the city and tuburban 
territory west to Bridgeport, east to New Lon- 
don, north to Walerbury, Derby and Aiuonia. 



74% 



Native white*. 
Foreign born.. 23 70 

Negroes 3% 

Stattatt* 4,000 



i ndi-h reading. . . 85% 
Industrial workrrs. 25% 

Home owners 23,000 

Summer resident*. .">.(KM) 



Suburban and Farm Residents 

in territory with in ten-mile railiu*. .Brants d. .lOjOOt). Wall.ngforti. . 
IJ.nQQ. Kitrth Ha vcd,.. 6JtD& Derby . ADsoma and Seymour. 40.000. 
Mil ford. .ttjOlD. Many luce produce farms and a few dairies which 
**n4 practically- thctr rotit* -input in the market, of New Ilavi 
The greater part of the farm producla are brought to a largv central 
wholcialc market which number* arnrwig it a regular patron* many 
ilealrra who cwne (runs ptMtua a* far lit tact a* Bridgeport and 
New York. 



Banks 

Saving* 3. .Re»ourc«». .$52,323,646 

Stale Bank.* and T tu-t Companies. .. .S. . " 21,546,152 
.National 5*. " 4-%205>U 



The banking resource* ol* the city are considerably orer 

» 1 1 <i.0l>0,000. 



Schools 



47 Public gr«<le tcfaooW No. of pupUa. . . .22,1W) 

1 High ■■ )■-■.., i No. of papili.... 3,3 7° 

2 Trade schools No. of pupila.... 376 

There are 5 business school*. S Catholic schools, a bora* preparatory 
and a girl.' preparatory acbool, school of gymnastic* and one of the 
1-irgrat grammar achoola in the eatt id addition to the Vale Vn>- 
veraitj with ita varied a*»oc.at* achoola. There are two orphan 
asylums with total registration Iraa than 500 and M private achoola 



Theatres 

]6 M nviiig Pictures e*cU- 
aivels. 

' Vaudeville and Motion 
Picture combined. 
2 Legitimate Hornsea. 
Seating capacity of these 
houses avcragca VXD seats; 
the largest house ha* JJX) 

Churches 

i Baptist. 1 Oiriatian Sri- 
rin e. IB Coogregatioti.il. 14 
Episcopal, S Jewish. *} 
Lutheran. IT Methodiat. I 
Presbyterian. U Soman 
C«.thi4ic, 1 Second Advent. 
1 Se Tenth Day Advent. I 
I'tii.eraaliat. 1 TUndenomi- 
natinnal. 



Principal Industries 

Firearm* and ammunition la leading industry in peace or war time), rubber 
shoes and other rubber good*, household and builder*' hardware, clock* and 
watches,* plumber.' material, and sanitary appliance*, corset*, hosiery and 
underwear, automobile*, aalo accessories, carriage and automobile bodies, 
concrete stone, electric elevators, dies, chucks, screws, geometric tools, ma- 
chine tools, hack saws saddlery specialties printers' machinery, safes, cas- 
kets wire, paper wares and boxes, drop forgings pianos organs oyster 
growing and cigars 



Special Information 

Manufacturing industries employ more than 35,000 people. 

Yearly volume of hu.inet* climated by Chamber of Commerce at 160,- 
000,000. Several prominent business men place Cgures at ITS.000.000. 

The variety of industries results in a high wage scale and demand fur 
skilled mechanic*. 

Educational opportunities private home owning ami social surrounding, 
are of such a high standard that desires and purchasing characteristics of all 
cla**se are varied and alert. Number and »tandard of stores indicate general 
prosperity ami natural demand for everything of merit from latest laundry 
soap to gorgeous gowns and palatial touring car*. 



\OTV * 5o * i ■' 0 ■• frosn whJck tka above nfwnft aast tact* ajstt tits** *t Part 2 w*r* ** i i* r **l Chss. E. Jutin. secretary of the New Haven Chamber ol Commerce, ttie 
.lttlCi. latest A. B. C. report to date, several recently compiled bank statements and interview* witb reliable business men. educators and others. 



tised and sold through her splendid 
stores. In other words, Connecticut 
does not consider herself self-sufficient. 
Selling lo all the stales— and to all the 
world— her people buy the products of 
all the states and of all the world. The 
majority of her people being producers, 
they are appreciative critics of worth- 
while products. More than that— they 
are able to buy whatever they need or 
desire, either of necessities or of lux- 
uricf. 

A state in which there arc more tlian 
a quarter of a million wage earners em- 
ployed at good pay in the factories pre- 
sents market possibilities easily under- 
stood and appreciated by national advrr- 
risers. All sorts of food products 6nd 
a ready market in the state; clothing, 
automobiles, tobacco products, furniture, 
in fact, almost every line of standard 



MARKET GARDENING AT 
STRATFORD 




Intensive farming i« fArrie-1 un in everv |<art 
el ike state. Sk'crrs of b"«v nwntifarliirins: 
cities afford rtatly markets tor all gardrn 

muducis. 



goods finds a market place in this 
wealth-producing corner of the union. 

If we are to gmup under textiles the 
manufactures of cotton goods, silks, 
wuolen. worsted and fell goods, hosiery 
and knit goods, cordage and linen, this 
industry would rank second in the slate 
only to metals manufactures. The tex- 
tile group gave employment in 1914 to 
an average of 36,7o5 wage earners and 
reported products valued at $84,633,997. 

Connecticut in 1914 ranked first among 
ihc .tales in the value of her metals 
products, with 42.8 per cent of the total 
for the United States. The state leads 
Ihc nation in the manufacture of hard- 
ware. The value of this product is 
i£>M».X>i, which in 1914 amounted to 
39.3 per cent of ihc total hardware 
products of the United States. 

Lines in Which Connecticut Leads 

Connecticut ranks first in the manu- 
facture of firearms and ammunition. In 
.ilverware and plated ware the state also 
leads the country, producing nearly forty 
per rent of the total output. Mcriden is 
the center of this great industry', and 
here it had its origin more than a 
hundred years ago in the manufacture 
of pewter utensils, which pioneer effort 
led to the development of process plat- 
ing as invented by the famous brothers 
Rogers, whose initial work was done in 
Hartford, but whose larger development 
was carried on at Mcriden and now con- 
stitutes a pari of the great International 
Silver Corporation of that city. 

In the making nf corset* Connecticut 
stands first. In the manufacture of 
cutlery and tools the state ranks second. 
In rubber goods her rank is sixth in 
value "f product. ( )nr-i|uarter of the 
fur and felt hats made in the United 



Stales are made in Connecticut. In this 
industry the state stands second. In 
clocks and watches, including cases and 
materials, Connecticut stands first among 
ihc states. 

Since the advent of the national child 
labor law children under sixteen have 
disappeared from the ranks of wage 
earners in the industries. Women, how- 
ever, have found their places in the var- 
ious lines of manufacturing and since 
the war their nnmbcr has largely in- 
creased. There are but two classes of 
industries in the state in which women 
are not employed — iron and steel forg- 
ings and gas making. 

In the industries of box making, but- 
tons, .clothing, corsets, furnishing goods, 
hosiery and knit goods the women em- 
ployes outnumber the men. In alt other 
lines men predominate. 

Stability of Employment 

The four largest cities in the state arc 
New Haven. Bridgeport, Hartford and 
Waterhury; but in respect to the number 
of wage earners employed in 1914. these 
cities ranked in the following order : 
Bridgeport, New Haven, Walerbury and 
Hartford. 

Among Connecticut's industries those 
affording the most nearly uniform em- 
ployment arc the manufacture of cotton 
goodi and printing and publishing. 
March is usually the month of maximum 
employment in a majority of the indus- 
tries, and August the minimum. The 
dominant cities, named alsovc. show the 
greaicst stability in employment, taking 
all industries into consideration, the 
fluctuations in ihe number of wage earn- 
ers employed from month to month 
tiring slight, 



The working week in Connecticut in- 
dustries, as of 1914, varies greatly. 
There were but 18350 wage earners 
working 48 hours or less per week ; 27,- 
929 working from 48 to 54 hours; 38,- 
856 working 54 hours; 121.717 working 
from 54 hours to 60 hours, and 16.067 
working 60 hours each week. It will 
be seen that the eight-hour day docs not 
prevail very generally in these great in- 
dustrial renters. 

However, the tendency is toward a 
shortening of the working day, and the 
figures here given, it is claimed, do not 
fairly reiwescnt working hours of today. 
They show, however, a considerable var- 
iance from prevailing working hours in 
cities which are highly unionized. 

The cities of Connecticut, having be- 
iween 10.000 and 25,000 inhabitants, ac- 
( Cent intuit on Page 38) 



THE FAMOUS YALE CAMPUS 




Since 1701 this has been a center of Amer- 
ican rducatiuoal progress an-l rulturr, ilrawiaa; 
cn it»rlf smhitious south from nm coutit'> 

of the niiild, sod ofartor * •asfsst* ssyri iu ll.u- 
drama ji »orlJ fr«ar*»s , 
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ONE PAPER COVERS 
NEW HAVEN 

CONNECTICUT 
Daily Paid Circulation Over 27,000 Copies 

Practically Double Any Other New Haven Paper. 
The major part of the advertising of New Haven Mer- 
chants appears in the Register — They know the field. 



Actual Advertising Lineage Carried by New Haven Newspapers First 

Six Months of 1919 

Rc g ister 5,939,152 80% More Advertising in 

Union 2,790,012 T , B . t T , 

• ^ • ~* , , The Register Than m 
Journal Loarier .... 3,301,145 

rp. j , « in, aqo Any Other t aper. 
limes Leader ..... Alvl.Uoi? 



The Register printed in this period in automobile and accessory 
advertising 155,138 lines more than its nearest competitor. 

Advertisers who have conducted concentrated campaigns 
in The Register have secured tremendous results. 

IN NEW HAVEN-THE REGISTER DOMINATES 

92% of Circulation Within 15 Mile* of City Hall. 

THE REGISTER IS OVERWHELMINGLY AHEAD 

of all New Haven Papers in circulation and in advertising. It is the 
quantity and quality paper of New Haven. The paper with the prestige 



stige. 
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Survey in Two Ports PAHT 1 

New Haven, Conn. 



Wholesale Houses 



id provision deal 
Butler, rheeee and t||i 

Tobacroniala 

Cortlertionere 

Druggists 

Fiab dealer* 

Floor 
Fruit 
Grocer* 

CommiHion merchant* 14 

Shoe dealera S 

They auvply Trtailir. thraldom the city 
and nbjrtjn territory aa tar diatanf a. Mil- 
ford .B tlte weat, Waterbnrv <m tke north 
and ihr Connecticut River Taller oa lae 
ran T><m pointa art lupplled daily atari an 
a fear abort leaort routea every 
by aula delivery and trolley e«| 
in addition t< 
anrd frngtH 



Retail Section 



The (Kinclpal ahopcaai renter la about a mile on Church and 
Chafrrl atiecta. Her. are located Ike large department atorea, 
.penalty bouaee. cut. On Oraneo and EJm rtrrrla withio a 
Work of tk» butineaa lrearl air wiKnrn'a near, raillmery and 
niter cKrlnrave and .penalty ikopa. 

On State nrert and Crar.d avenue ia found anotker (maiaeaa 
center aN>ut a mile long, the latter atreet paareaa through the 
Italian lection. 

For about a half mile on Broadway and Diawell averue thnrs 
ia a prc«rieroua nnrjhtorhitod akopt'ing acction. 

For a diauiice ul more then a rrule and a Quarter on Meadow 
atrert and Cone.r..a avenue there ia a tkrivinr, huaineaa drauiet 
of amal! aboj'a of every .lrr*r,j,iion The Conarna avenue aec- 



Residential Features 



There are three unaU teoera-tnt aectlona, hut 1 

Ituukatia pteiU.iuitiite, even in the poorer aval da. 
hmiprh uf (be wntlung tlai-« and the wealthy Arc of a cl) 
that t»riiutn (>rii»(-rnty and deme (or the better things ii 
life d education- 
s' he e air a fe» ai.*rtrr>€t,t hou>trs of the. better a:r»dc. ami 
■ttvcral in mnrtc ot conKructinn. lIo-t«Trr, the tendency of 
the peapJe it to«ard o •* mnjc their own home*. 



•nd 2 farruly 
The private 



hfitn r 



Trading Area 

WeHTiUe ard Pair Haven are part of the city. Went 
Haven and Ea»t Haven are 10 cloae to tie city lines that their 
population ia tomeumea considered aa New Haven residents. 
The Mine ia Iru* of Ham den and Higtwood. 

On the weal ibe lowiu aie not of vital importance to the 
•bopp.ni intereit of New Haven but on the eaat and north the 
■horeline towna as far eaat aa Say brook tie prosperous and 
because of excellent trolley and train service they s»dl the 
Du>iiss standards of .New Haven by ihgtiamde of i 
-»»ek. The bulk of thin huaineaa cor 
and Saturday. 

The trading btraailariea to the northeast and north extend 
just beyond Derby, Anaonia and Wftlltngford. The-ae prosper- 
una towna are within ton. New Haven are* nnd contribute 
generously to the ret*U buaineaa oi the city. 

Beyond the** 

merchant! attract 
the* New Haven 



Retail Outlets for Nationally Advertised Products 



Automobile. (Paaeaafwr) Arvwcaee. 
Automabtl* (Trvaera) Aa-. n t.iae 

Automobile (Tlra) Aswnclee 

Autoanobile I Carta I Ac'iacaea 
Bakera 



Ofwr a tor. 
Cto-k aavd : 



n 

n 



Oell<:*t*aa«n atorea 

Oroaa-makara 

Vfiata I 
Dryr Goorio atarara. . 
LVefKartraM-nt atorea 
EJrctrleal Snapaliaa 
n octal. 



<7 
i 



Garaf ea 
Cracaea (Katall) 
Hal-rrware auari 
Kara .nd Cape 
Jewel era 



M 

» 



Milltnera aad MUliaurry 
Opticiana 



Photoeraphera 

Plunthar*. aaaaura asd na fit 
anal Uuach R 



m 

1*7 
*■ 

M 



New Haven Joorrul Ccurier. 



Evening .Newspaper* 

New Haven Kvenina Herri 



Snnda» lNcwspapcn 



New Haven Sunday Rrii.ter 
New Haven Cniwn. 



Weckliea 

The Commr.oal Record. 
ThrScw" 



Miocellaneoui Publications 

Forarlera Laai(Taakffe Nawa] 
iraaraity Piabllcati 

Yale Review (iiilaricrlr). Vale Rrcrrd 



rwtaf. l^aaicvaTaee rvewapraparrai Corrirre Del Connecticut (Italian). L'Parola Cottolico. Weat Haven haa two wvaatllaai Town Topic* and West Haven Ufa. 
Yale IJalveea.tr Publkatiorae i Yale Newa (daily durinf coUr« term). Yale Alumni Weekly. Yale Divinity Quarterly, Yale Law Journal (monthly), Yale 



ry Macaxine, 



Member A. B. C. 



Only Morning Newspaper published 
covers alone a field divided between tl 



Now Haven — 
! local evening 
newspapers. 

Best edited newspaper in New Haven — admittedly the 
cleanest and beat newspaper from newa aa well f 
graphical standpoint. 



Appeals to New Haven's greatest 
joys fullest confidence of readers. 

Offers efficient co-operation with Advertiser* in the plac- 
ing and marketing of their merchandise in the New 
Haven territory. 



As evidence of the dominant position The Journal-Conrier occupies in New Haven, and the 
strong appeal which it makes to the great buying population of that city, the following GAINS in 
CIRCULATION qualify The Joumal-Courier as New Haven's One BEST Newspaper for the 
National Advertiser: 



Over 86 per rant of Tho J. .im.nl- 
Conrier'a Circulation ia wilhin use 
Crty of New Haven. 

Over 96 per cent of The Joarnal- 
Cooritr's Circalaiion ia within too 
scknawlodfcd trade tone of Now 
Haven't mrrrhanta — practically Do 
waale drculatioru 

Tke Journal. C Tin, t hat the largest 
direct home delivered eirenlatiaa of 
en, newspaper in New 
Corsra Now Haret. A LONE I 



DAILY AVERAGE 
April 1, 1916 to April 1, 1917 

11,781 

April 1, 1917, to April 1, 1918 

13,440 

April 1, 1918 to April 1, 1919 

15,101 

nT*e fM< pataof ami «r* frwn jrf. B. C. 



The J our nal -Courier 
through the vast buying 
power of its readers offers 
to National Advertisers 
the greatest single selling 
force in New Haven. 



31*70 &>ui Hamm 4Jourxtal-0Tourirr 

"New Haven's One Best Newspaper" 
THE CAP.RINGTON PUBLISHING CO. 



Tribune ttitiidinf 
CHICAGO 



Gn.MAN AND NICOLL, Representative* 



Vorld Daildins 
NEw" YORK 



Editor & Publisher for September 18. 1919 



Don't Take Anything 
For Granted In 
New Haven! 



When you consider newspapers in the metropolis 
of Connecticut you should 

Demand the A. B. C. 
Figures 

Not those which include the inflated sales of 
September, October and December, 1918, but 
figures based on 1919 only. If you will do this 
you will find that 

The Times-Leader has by far the largest 
net-paid, proven, A. B.C. circulation in 
the New Haven field. 

Net Paid Six Months A. B. C. Statement Ending March 31, 1919— 15,584 
Present Circulation Exceeding 16,400 

New Haven Times-Leader 

The S. C. Beckwith Special Agency 

Sole Foreign Representative 

New York Chicago St. Louis Kansas City Detroit 
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Population 

mO (rn.ll. 101.05* 

A. B. C. Estimate City March 31, 1919 150,000 

A. B. C. Cily nd Suburban 225,000 

Chamber of Commerce Eelimale, Cily 180.000 




Surrey in 2 Parta PART 1 

Bridgeport, Conn 



City Classed As 

Industrial community with a 
rammer re*ort terrilory extend- 
ins about 8 mile i east and 10 
mile, weal along the shore, of 



i PARK CITY" 

Location ^ miin Uo( . of ttie N Y , n. h. 

tc H. R.R. Terminal Naugatuck and Berk- 
shire lines. Connecticut Co. trolley, through- 
out city and connecting with New Haven, Nor* 
walk and other point.. Steamboat line to New 
York. Two boat line, to Port Jeflerson, L. L 



Native whites.. 63% 
Foreign born.35^% 
Negroes l l A% 



English reading S0% 

In (iu.it rial 

workers 33 1/3% 

Homes owners. ...20,200 
1,000 



Suburban and Farm Residents 

In territory cxtcndini twenty tnilei north, eiffht mile, rul and 
bftrrn cnilra writ, arc Si r±: r.'. . 1 : .iTu. Huntinglon, Monro*, Shcl- 
Icmi. 5trprt*r, ,,14,000. WcUfmrt . tjOQO, Fairfield . 6.000. Newton , ,6JW, 
Miliorti. . lA/iio. Bethel... t/XJO. New Milfotd . SjOOD. While Danbury 
itity oi ttt own, it cotilrihutr* buftinr** to 



Banks 

Sa-ring. *• .Resources. .$46,lJo.:38 

Slate Banks and Tnut Companlea 6.. " ..15,890.000 

National 3.. " .. 34,756.600 

Increase in depoait. for three month, since the April, 1919, 
re than $4,000,000. 



35 Public grade 
1 High school 
1 Trade school 
There are 3 



Schools 



schools 8 Catholic school. 



No. of pupU..... 22.881 
" " " .... 2,400 
- - " .... 250 
19 private 



Theatres 

17 Moving Picture, 1 Motion 
Picture .nd Vaudeville, 1 
Legitimate, 1 Steele, 1 Bur- 
lesque. Average .eating 
capacity 600 Fire hou.es 
more than 1*000- The lira 
e.t J Jul 

Churches 

B.pti«t..ll. Congregational 
. .4. Kt.i »c,t|'., 1 . . 7 Lutheran 
. .7. Methodist Episcopal . 
11. Presbyterian..!. Roman 
Catholic- .9. and 19 other 
churches. 



Principal Industries 



Electrical specialties, oil engine*, shear, and Kuaora, fabric machinery, alumi- 
num castings gnn. and ammunition, paper boxes hardware, steel tubing, steam 
and ga. fitter.' tools screw machine products cabinet hardware, corset., pat. 
temmaking. gas engines, automobile bodies dolls stained sad art glaas 
bed springs boilers hraM tubing, wire, roach lace and trimmings cans bab- 
bitt metal, drop forgings webbing, electric water beaters, dork dials malle- 
able eastings mattresses neckwear, leather apeeialties, silver plated ware, 
moulder rubber goods cutlery, .heet metal goods graphophones, tents awn- 
ings, sails marine boilers carpel sewing machinery, varnish, welding ma- 
chines cement pipe, sheet metal, inralaled wire and cables typesetting ma- 
chines soap, rolled .ted, acid and chemicals trucks and wagons carbonated 
beverages laces toys melal novelties torpedo boats steel chains Underwear, 
leather belting, auto tires lathe tools typewriting machinery, plnahes velvets 
printing pres.es cardboard, cnt cards car coupler., notions 



Special Information 



Bridgeport undoubtedly has more varied industries than any other city in 
Connecticut. 

There are 60,000 industrial workers and the character of th 
products manufactured call, for mostly skilled mechanic*. 
The average weekly wage for unskilled labor i. $20.56. 
The average weekly wage for skilled labor i. 135.50. 

The character of homes and stores denotes an unusual apending capacity 
of I be public. In tbis respect amusements indicate a similar feature aa shown 
by the many yacht dubs three country dubs eight community golf dub., 

etc. 

The fact that most of the products manufactured in Bridgeport are staples 
rather than luxuries la guarantee of permanency of occupation and unhent- 
pcrered .pending ability. 

Under all conditions of naliond business the city a. a whole is busy and 
prosperous. 



N 0 T E ■ ' ' ' f rom tcniVA /arts and figure* or Hridgrporf .Surrey irere secured 1 : M. B. Ka.sell, 

A. B. C. reports lo dale, bankers tax collectors manufacturer.' associations and others. 



Bridgeport Post and Telegram 

Dominating Newspapers in the Most 
Easily Cultivated Market of the East! 



Prosperity and the "free dollar" are 



there is prosperity look for spend 
ing power and you will aeek out 
field. Bridgeport i. New Eng 



r" are synonymoun. W herr 
ing power— look for tpe-vl 

Rridffrnort Conn 




It* varied industries (211 mills and factories) include 
re of graphophones, sewing machines, automo- 
tools, hardware, corsets, textiles, brake lining, 
bras* goods, electric light sockets. 



And Bridgeport keeps its skilled labor because it supplies 
exceptional housing facilities, recreational facilities, and other 
features that make the workman contented and glad to live 
in such a city as this. It boasts of 15 parks and playgrounds 
comprising 300 acres, 66 public schools, 87 churches. 

Many factories are working on day and night shifts. They 
ure back on the pre-war basis, making peace-time products. 



Bridgeport ranks second in New England in the relative 
low average cost of forty food article*. The entire pay en- 
velope is not appropriated towards living alone. 

Bridgeport is progressive— it is busy and it is prosperous. 
It ia your field regardless of what you have to sell. The 
Greater Bridgeport market radius teems with communities 
that spend their every dollar in Bridgeport. The higheat 
wage scale ever paid in this territory is now in effect Prop- 
erty value per capita $976.49. 

A large proportion of the family income is spent for 
products that are put on the Bridgeport market through 
advertising. Bridgeport ia the home of over 60 nationally 
advertised articles. 

350,000 people in this flourishing community shop in 
Bridgeport and you can thoroughly cover the F 
with your advertising campaign in the 



Post and Telegram 



only papers in 36 manufacturing New England cities showing increase in circulation since the armistice was 

Greater Bridgeport— recognized the world over by its perpetual industrial 
has wonderful possibilities. 

JOHN GLASS. People's V,m Bldg.. Chicago. 111. 



It 



I. A. KLEIN, 254 Metropolitan Tower, New York N. Y. 

Digitized by Google 
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Bridgeport, Conn. 



-THE PARK CITY" 
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Wholesale Houses 




These wholesaler! distribute throughout 
Hie trading territory ol Bridgeport as 
outlined in this surrey. Several arc 
branch houses of New York establish* 
meats, while others maintain branches in 
the smaller cities. Transportation is 
ideal by railroad and trolley raprrss and 
in tbe case ol th« larger booses, motor 
truck delivery to shore resorts and dis- 
tant points. 



Retail Section 



The prittc.ii.il •.luipiiinj district i» about two mitr.. ltwriB on 
Main street, Fairfield avenue, jSr<Mii ard State streets. Here 
are located the large c!cp»rlmrni stores, specialty houses, etc. 

In the foreign settlement there is a shopping section about a 
mile and a half loo*. 

The West End section and Black Rock district is a neighbor 
hoed center a mile in length. 

Fairfield, which it so close to the c»ty lines a* t« be con- 
sidered a part o( the city, has a busy trading crntcr typical 
oi such localities. 

Residential Features 

The homes for the most part are one and two finally struc- 
tures. Detached hous.es are a feature. Thrre are few apart- 
ment luiutra and inily a limited tenement district in the 
piMirrr qiurtrr, 

The United States Housing Corporation his juit completed 
what has been adjudged by expert., a* the fjnrwt housing 
system in the worhl. These bornrj vt the industrial workers 
are permanent in construction and the total value of the entire 
system is close to $",005,001. 
tached. There an 
homes. The houses are bt 
have kituhen gardens and playgrounds. 



cnon ann Tne toini vaiue oi tne enure 
D.Ott). These houses are mostly dr- 
rw »emi-deuchrd and terrace style 
built of bnck, slate and concrete and 



Trading Area 



i airfield and Stratford tire considered part of the city. Two 
boat lines tn Lodk NUnd bring b-uwinet* from across the Sound. 
Tn lite west the trailing #rea extends to Sa«f»tiick and then 
north ro Bratn.-h* tile. From thii (taint north out <■( town trade 
i I shared with Danbury. However, a large amount of btisi- 
neis comes from points as far north as New Milford LnAT 
Presion to the northeast. Towns along the SI 
contribute to Bridgeport business. The trad _ 
boundaries on the east ratt-nd from kuabury Falls to .South- 
bury and thmugb Anm-ena irmth tn Milford In this area 
out-of-town business is shared with Waterburv and Km 
slave*. 

Fine railroad systems, trolley lines and good automobile 
routes have done much to develop tbe business in this trad' 
utfC area. Many Bridgeport boosts maintain motor delivery 
throughout tins entire section. 

The shore resorts contribute a great amount of business 
during the summer months. 

It is very necessary for thr national advertisers to use the 
Bridgeport newspapers to completely cover the 
trading area and secure the desired distribution of 



Retail Outlets for Nationally Advertised Product 




Delicatessen 

r;"nin.U:r:. 

Druggists 

Dry Goods 

Department atorea 
Electric apparatus 

FlorEats 

Furniture 
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Indies' Tailors 

Meat Market* 

M.n-a Furnish in*. 
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Ptrusrro 

Plumkrn. staaan 

Restaurants 

Shoe Daslsrs .... 
Sporting Coosb ... 
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Newspaper* 

Rridgr|mrl First 
Heral 
Time. 



rJ" <-4«,' |<""S » I 

Bridgeport Herald 

Bridgeport 



Sunday Newspapers 



Hrnlgrpiirt Post 
Bridgeport Herald 



Weeklies 



Labor Advocate 
Bridgeport l.Ur 
Tile Bridgeporter 



Miscellaneous- Publication* 

M.ltord Cltiren (Weekly), Stratlnr.1 Times (Week!.). Westjiorter Herald (Weekly) 



"The Miracle Paper' 5 — Bridgeport, Conn. 



BBIOGEPORT 




Established in March, 1919, and Four Months Later Passed the Circulation Mark 
of the 129- Year-Old Times-Farmer, Safely Entrenching Itself as 

Bridgeport's Second Evening Newspaper 

As this advertisement is being written (August 27, 1919) the Evening Herald is working out the 
sixth month of its career with increased popularity, important daily growth in circulation, and making 
serious inroads on The Post. The Evening Herald— Bridgeport's "Miracle Paper"— i* 



Fast Changing the Entire Newspaper Complexion of Bridgeport 

In its overnight growth of circulation and the influx of advertising (a million and a half lines were 
contracted for before the first issue) both people and advertisers have spoken with force against their 

Controlled 



HERE IS A BIG EVENING NEWSPAPER CIRCULATION THAT IS SOLD CLEAN AT A FAIR PRICE, 
WITH01TT FORCING THE ADVERTISER TO BUY A COMBINATION OF NEWSPAPERS IN 

THE TRANSACTION. 
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Survey in Two Putt 



. PART 1 



Population 

1910 Cnini 98,915 

A. B. C. April, 1919 150.000 

A. B. C. City and Suburban 173,000 

Chamber of Commerce Ettimale. City 160,000 

Chamber of Commerce. City and Suburban 175,000 

Native Whites.. 72^ English reading SO'/u 

Foreign born. .24' r Industrial worker*. .25% 

Negro** V. v Home owners 12,000 

Students 1,000 Summer residents ... few 



Suburban and Farm Residents 

ia territory »iih>n r»enty ir^le ra.Jinn. . S'ew Britain. .60.000. Miildle- 
!..»». .27.0* M»nrhr»«er..lJ.HW. Rockville. .JOfltt Thoinpsonville . 
4.OJ0 W,n.l...r l-^ks. JjMO. Bnitol aoum Fannington..4,U». 
Unionville. .4,003, and ten sxnall^ i.i.m and rilla ? r.. Harford is 
also in the he»rt <if ii ti;ti tolact j district «oere cropi ta<t T'»r *"« 
v.ilur.'. u nearly $J< iXO.nro There ire KTrral ls»rfe produce farmt 
in tte um territ.Ky bul hardly enoo«h lUiry farms to mpply <lir 
fcr milk. ears, etc. 



City Classed As 

Manufacturing and Injurant* 
center. Is Capital of Connecti- 
cnt and the bnaineia center of a 
rich tobacco growing territory. 
Also big convention center for 
this part of New r 



Hartford, Conn. 

Location On the main line of the N. Y, 
N. H. and H. R. K, via New Haven, Hartford, 
Springfield and Worcester to Boston. Al»o 
the Valley and Central New England dvrnionn 
of the aame road. Direct boat line daily to 
New York City. Cotuiecticnt Co. trailer lines 
throughout city and suburban territory. 



Banks 



Savings , . 4. 

1.. .11. 
4. 



.»67,1S''.'>«0 
». S2.HV.3UO 
.. 55^92,735 



The importance of Hartford as an Insurance center i» evi- 
dent in the report for 1918. Twenty-three companies had a 
U of 135,010,000; Assets of 1653.928.555; Surplus of 
and Premium Income of 1247^92^83. 



Schools 



II Public grade 
I High school ... 
7 Catholic w-hooU 

Tunny C'ullei 



No. of pupils. 
No. of pupils. 
No. of pupils. 



18,100 
2^00 
5.000 



• f- C u"'i' c V c 'f ie * 00 wo'tl* ■»•! the CatholK Seminary and 
Tale. '. C ! IL""'' 'rom all p.,., „) the country, 

ere arc »»e bii^r^i, xbocU in d two large private schcols. 



Theatres 



taudeviiu and Motion 



7 Moving Pictures eulu 
nvely. 
1 Vnu__ 

Picture comtinedT" 
1 LcRtbinute llaust. 
) Burlesque. 

Seating capsrity of taw 
\°vm averages |,200 .eitl; 
Ike lira tat house Us J.J0O 

Churches 

1 AdVeat Chriitiill. 1 Sev 
eoth Iky Adrcnlist Society, 
« Baptist. I Catholic Apol- 
lo)*. 12 Chapela II Cart- 
gregauonal. II EpiacopaJ. 
1 Universalis!. I Unitarian 
I S»cd,«h. 6 Hebrew. 9 
Lothcran EvsnirrlicaL 8 
Methodin EplaropaJ. I Prca- 
bvlerian. 15 Rooiao Cat**, 
tir. 2 Scientist. 



Principal Industries 

Two of the largeel typewriter factories in the United States, ball bearings, 
tools revolver*, automatic machine guns, belts, iron and edge loot*, water rap- 
ply outfits, gas and gasoline engines, lathe and drill chucks, ice-making ays- 

a* 1 a\.^_a_^. .J«_^a.^ as-lw a* a ■* a a rnn anil tti>*>l valvet r ri i- ti ti . 1 •< *. t-s»rs I 



ply uuthl', P«« anil ia.i.lliir cnpinis, lame ami arm rauru, icwaui| 
terns, feed-water heaters, driving chains iron and steel valves, incandescent 
lamps, nails, valves and pipe fittings, gas supplies, drill chucks railway sup- 
plies, drilling machinery, blowers and blower systems, tower* and windmills, 
sheet copper works, high speed drilling machines, marine engines, anlo radi- 
ators marine and stationary boilers horse goods church organs bicycle son- 
dries, and small tools. 



Special Information 

ostrtea employ an average of 30,900 
1 per year i. estimated by the 



The manufacturing 
The volome of It 
„ at 150.000,000. 

Practically all the factories demand the 
able. The wage scale is high. 

The hundreds of offices in tie business center, especially the large insur- 
ance companies, employ thousands of well paid clerks and office lore*, 
winch rank with the finest Their demands lor nationally advertised rood, 
are varied and exacting. ' 



NOTE: v£ 



^utn from whifK th« »i.i>vsv ftfurat* and tmcA* and UiaDM of 



P«*n 2 wem MUirt*lc-W. I- Me 

;o d»tc, rcc»mly rom».l<«i bank i 



3f til* HaUtf. 

mtervtrwa wit 



THE HARTFORD COURANT 

MEMBER AUDIT BUREAU OF CIRCULATIONS 



Few communities in the; United States enjoy aa 
high a per capita wealth a* Hartford. The above 
figure* allow this conclusively, a* well aa the nnnanally 
large percentage of homes owned. The people of 
Hartford arc in position to satisfy desires) created by 
advertising. 

The Hartford COURANT ia able to deliver the ad- 
vert iaer'a meaaage to the most important and vital 
element in Hartford. You want to reach the busi- 
neee executive, the home owner, the woman of the 
home. They have all found the COURANT a news- 
paper in which they may aafely place the utmost 
confidence. 

The results of over a hundred years' careful new*- 
paper making arc concentrated in the columns of the 
Hartford COL RANT. 

Advertising today has been reduced to an almost 
exact ecience, and appreciates quality circulation 
than quantity. The COURANT furnishes a 



quality market that has demonstrated over an 
again its responsiveness and stability. 

No matter what yon advertise, the quality of your 
audience governs your results. If you have securi- 
ties to sell, reflect on the fact that the Hartford 
COURANT carries annually over a million lines of 
financial advertising — the second largest volume of 
- in the United States. 



If you sell automobiles, tires or other accessories, 
it is interesting to know that the Hartford COURANT 
leads all other Hartford papers in this classification 
by hundreds of thousands of lines each year. 

Food, clothing, furniture — all these have been 
advertised in the Hartford COURANT with most 
gratifying results. It is a simple matter to "make 
good" in Hartford. Tell your story consistently to 
this worth-while audience delivered to you at 
coat by the Hartford COURANT. 



GILMAN, NICOLL & RUTHMAN 



WORLD BLILUING 
NEW YORK 



SPECIAL REPRESENTATIVES 



TRIBLNE BUILDING 
CHICAGO 

Digitized by GO*J £ 
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{Continued from Page 31.) 
curding to census estimate* of 1914, 
were : Ansonia, Bristol, Danlniry, Mid- 
dlctown, Naugatuck. New London, Nor- 
wich, Torrington and Willimantic ; 
those having between 25.000 and 100,000 
were Meriden. New Britain. N'orwalk, 
Stamford and Waterbury; and those 
having more than 100,000 inhabitants 
were Bridgeport, New Haven and Hart- 
ford. These census estimates do not 
represent the actual figures of popula- 
tion of today, as some of these cities 
have enjoyed wonderful expansion. The 
estimates published in connection with 
the city surveys in these pages may be 
relied upnn as showing more accu- 
tatelv the present populations. 

The Connecticut Tax Commissioner's 
report for 1917-18 shows 2,768,129 acres 
of taxed land, the average assessed value 
for the state bring $35 per acre. There 
arc 201,407 dwelling houses in the state, 
wilh an average assessed value of $2,539. 
The largest number of houses in any 
cn\ in the state is in New Haven— 16,- 
326. There were assessed for taxes in 
1917-18 5,675 mills and manufacturing 
establishments; total assessed value. 
$155,788,163: average assessed value. 
$27,431. 

Vast Number of Automobiles 

The total number of motor vehicles, 



GENERAL VIEW OF THE REMINGTON ARMS PLANT. BRIDGEPORT 




The site at this gr»at plant waa an nftrn Geld in 1914. War needs brought it {dig 
bring, anil urate liccda keep il buay. Il it one of Bridgeport's greatest industries. 



traveling to and from business. Even 
wage earners in the industries are get- 
ting the habit more and more, it is said, 
and it is significant that they are able 
to afford it. 

.Saving! Accounts Indicate 

Thrift and Prosperity 

of Connecticut People 

The prosperity of Connecticut's wage 
earners is indicated also by the volume 
of business done by (lie savings banks 



Bristol, is illuminating. Here are made : 
Silver-plated flat ware, clock springs, 
glass cutters, knit underwear, clastic 
goods, sheet brass and tubing, machin- 
ery and tools, electric power and light 
shears and belts, screw machine prod- 
ucts, house finish, trucks and wagons, 
clock machinery and dies, steel fishing 
rods, clocks, nuts, gongs, hardware, 
paper Luxes, marine lanterns, ball bear- 
ings, cyclometers, trolley wheels, auto 
trucks, circular saws, brass hinges, iron 



development, justifying those who iti the 
experimental days pinned their faith to 
a new idea. 

One of the great sources of Connec- 
ticut wealth consists in the entertain- 
ment of summer visitors. Her long 
shore line is a succession of pleasure 
resorts, attracting city-tired people from 
New York and other cities; and hrr 
trim and attractive farm houses invite 
the vacation-seeker from everywhere. 
There arc no estimates ventured a* to 
the value lo the state of this summer 
vacation travel, but it is generally agreed 
that it is an enormous wealth-asset. 

Corporations owned, in 1914, 386 per 
cent of the total number of manufac- 
turing establishments, producing: 91.4 
per cent of the total factory products of 
thr state. 

The "melting pot" functions in Con- 
necticut. Americanization work is 
linked with the school system, and also 
is carried on through welfare associa- 
tions, such as the Y. M. C. A. There is 
in Connecticut such a dominating spirit 
of Americanism that alien sentiment 
does not thrive in such an atmosphere. 
Fisheries a Source of Wealth 

The shell-fish interests of the state 
are important, the products of her shell 
fisheries placing Connecticut second 
among the stales in this industry- In 



PANORAMA OF NEW HAVEN'S "GREEN," CENTER OF THE CIVIC LIFE AND COMMERCIAL ACTIVITIES OF THE STATE'S METROPOLIS 




Thr two beautiful atructurra lo the left arr the Public Library and thr Superior Court. Modern oilier building*, including the Chamber of Commerce and the old 
Citr Hall, follow in order, and the magnificent new Post Office and Federal Building— a veritable "Creek Temple"— which has lint recently hern riHnpletcd, give to this 
,ily renter a diatinrtivenrea and imprrssivrneaa hard to match, Thr building* to the right arr office structures and retail eafaUiihmenti. 



commercial and pleasure, assessed for 
taxes and registered on October 1. 1917, 
was 71,296 The wonderful growth in 
this directiun within less than two years 
is indicated by the fact that on Septem- 
ber 13. 1919. 94.118 machines were reg- 
istered in the state and licenses issued 
to 104,000 operators. 

Out of a total population for the stale 
approximating 1,200,000 this vast per- 
centage of automobile owners is impres- 
sive, and denotes the prosperity of Con- 
necticut people in an unmistakable way. 
The visitor to any of Connecticut's 
cities is at once struck with the great 
number of cars in evidence. Not only 
are the streets alive with moving cars, 
but side streets are crowded with 
parked autos, whose owners use them in 
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and building and loan associations. In 
1917 there were 81 savings banks in the 
slate, with total deposits of $366,740,691.- 
93. The total number of depositors was 
700,367, or perhaps more than half of 
the state's inhabitants! Depositors 
having less than $1,000 to their credit 
numbered 588744; the total amount of 
their deposits being $122,930,696.64. 
Those having from $1,000 to $2,000 to 
their credit numbered 69,898, with total 
deposits of $92.902,84098. Depositors 
having from $2,000 to $10,000 lo their 
credit numbered 41,0% with lotal de- 
posits of $142,261,76325. Depositors 
having more than $10,000 each to their 
credit numbered 657, their total deposits 
amounting lo $8,645,391.06. 

The assets of the building and loan as- 
sociations of lite slate amounted in 1914 
to $3,581,777.99. 

The Stale Bunk and Trust Companies 
on October 1. 1917, had total assets of 
$1.M.651,891.69, 

Connecticut's leadership in brass, 
bronze and copper products is indicated 
by the comparative values for 1914 of 
these products for the following slates: 
Connecticut. $69,353,103; New York, 
$23,964,582; Michigan. $16.868.725 : Penn- 
sylvania, $9,779,626; Ohio. $7,843j092. 

Creat Variety of Produeia 

To visualize the great variety el man- 
ufactured goorls produced in Connecti- 
cut, a list of lines turned out in one of 
the ntril-.im .i'rtl rilifs of the stale, 



castings, cabinet hardware and stamp 
trade specialties.. 

The Department of Commerce reports 
show that in 1914 New Haven had 450 
manufacturing establishments, Hartford 
35ft Bridgeport 340, Waterbury 162, 
Norwich 102, Meriden 87, Stamford 91, 
New London 67, New Britain 65, Dan- 
bury 81 and South Norwalk 62. 

The value of farm crops, according 
to the last federal census, was $22,487,- 
999. 

Creation of a New Industry 

One of the amazing farm industries of 
Connecticut is the shade-grown leaf to- 
bacco crop, which it is estimated will 
this year have a value exceeding $15,- 
000,000. This development in tubacco 
growing is less than twenty years old. 
In 1900 one-third of an acre was de- 
voted to this crop. In 1918 the acreage 
for the stale was 6,100. The crop is 
grown under cover, and the white tenls 
dotting the Connecticut valley above 
Hartford afford a spectacle unique in 
farming developments This tobacco is 
considered of the highest quality grown 
in the I'nited Slates, and is u<ed for 
wrappers for many fine grades of cigars. 
The industry is expanding by leaps and 
hounds and forms one of the great 
sources of potential wealth in the state. 
Soil and climate Loth favor this crop in 
the Connecticut river valley, and the in- 
dustry has spread into western Massa- 
chusetts. It is no longer an experiment, 
btsj represents a romance of industrial 



1918 about 840 men w ere employed in 
the different fisheries. In the lobster 
fisheries alone there are employed 238 
power boats and 329 row boats; 54,928 
shad were caught in 1918, exclusive of 
those caught by hand line or by trawl 
fishermen. Alewives, blue fish, butler 
fish, black fish. cod. flounders, flatfish, 
frost fish, mackerel, sea bass, striped 
bass squid and scup are abundant. The 
catch of these and miscellaneous vari- 
eties in 1918 total 1,191,852 pounds. The 
state maintains numerous game pre- 
serves. 

The City of "Yale- 
New Haven, Connecticut's largest 
my, is known wherever civilization has 
a foothold as the seat of one of the 
greatest of universities — Y'ale — 'which 
(Ccnfrnuva' on Page 40.) 

WHERE WORKMEN LIVE 
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Thewr a-botesalers have excellent delivery 
iacalitirs via motor truck, steam Uuu and 
irolley eaprcaa. In their territory there art 
•rvrral larft towns and mm ol 15.000 to 
ftOjOOD population. Several of these bouses 
have braachea in New Haven, Springfield, 
Watertiury and other distant Joints. Tho 
ayatcm 01 arhoiraaUe distribution is so fins 
lu considered one of the 



Retail Section 

Asylum, Pratt and Main streets are the principal retail ther- 
cughfarea. These streets combine in snaking a Knowing center 
nearly twn miles m total length. In this pan of tne city a-c 
found the large department stores, specialty houses and exclusive 
■hop*. In sir* and eharat-ier of stores tho Hartford shopping 
center compares favorably with many larger "i> retail sections. 

On Park street there is a fine neighborhood shopping section 
about a half-mile In length. 

Front street is a half mile trading center of the Italian and 
Hebrew sections and boasts of several thriving; stores of 
evety kind. 

Windsor street is another busy neighborhood shopping center 
for the foreign population although it is only about one-quarter 
of a mile in length. 

Residential Features 

Hartford has a large residential section composed of fine one 
and two- family homes. Some of these are the finest is the 
stale. During the past year there has been only a slight in- 
crease in thia rliM uf boaae*. Fine apartment houses seem to 
be tbe favorite choice of new arrivals in Hartford and several 
largest and most reclusive apartment bouses ire in course 
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the city is small, even in 
large foreign population. 



face of the tact that Hartford has a large foreign popi 
These new cltiiens seem to prefer their own individual 
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Hartford, Conn. 



Trading Area 

Hartford undoubtedly has a larger and perhaps more pros- 
perous trading ares than any other city in Connecticut. The 
nearness of such large cities aa New Britain, Middletowti, Rock- 
ville and other proic>rrott» manufacturing centers is a benefit to 
.he merchants of Hartford who have exerted every influence 
to maintain fine transportation facilities. 

The prosperous towns of the Connecticut valley prefer Han- 
ford for their out-of-town shopping center and froi 
and east there comes a big trade from such cei 
aa Thomptonville, Windsor Locks, KockviUe, 
Wttlimsntic. Sew Britain, one of the most pro 
factum, a; cities in the state contributes largely to the income 
jf the Hartford merchants each week. Trolley and special train 
service at low fare is responsible for this tremendous trade from 
the smith. 

Within this trading area which extends fully twenty-five ranks 
east, thirty five miles southeast on the Connecticut yailey, twenty 
miles west and tiftcen miles north, there are twenty prosperous 
Tillages, and in addition to several large peoduce farms there 
are hundreds of acres of valuable tobacco land that each year 
tnakra its returns felt in the shopping center of Hartford. 

Beyond these boundaries the cities of Sprmgaeld, Waterbury, 
.Sew Haven and New London attract the really in 
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The Public of Hartford, Conn. 

DEMANDS 

The Hartford Post 

Your Newspaper 

As It Is Today — The Fastest Growing Daily in the State 

With Hartford's rapid development as an in- 
dustrial and financial center, there has come a 
constantly growing demand for all the news in con- 
cise, well-edited form — the best news features — 
live sport pages and editorial columns that are not 
bound to a political party, but to the big 75 per 
cent of the people. 

Increasing circulation makes the Post increasingly 
attractive to both local and foreign advertisers. 

BOTH RATES AND RETURNS ARE PROFITABLE 

SPECIAL NOTE — The Advertising Department of the Hartford Poet will co- 
operate with all national advertisers seeking introduction among the varied 

' in the chart 



The Hartford Post Publishing Co. 
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(CimHnurd from Page 38.) 
for two hundred years has touched and 
colored the cultural life of the world. 
The pride of Connecticut people in the 
fame of Yale is shared equally by all 
American*. Here erery worthy and use- 
ful feature of university life and effort 
is found. From this historic institution 
radiates an influence upon American life 
and progress which cannot be measured 
New Haven is about seventy-two 
miles northeast of New York Gty. It 
is a city which has long since outgrown 
■the status of a "college town." ranking 
second only to Bridgeport in the value 
of its manufacturing interests. Its 



TRANSFORMING RAW MATERIAL 
INTO WEALTH 
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largest industry is the manufacture of 
firearms and ammunition ; its second 
largest industry is the railroad business. 
Here are located the general offices of 
the N. Y, X. H. & H. Railroad. Oui 
of the city radiate six divisions of that 
system. About fire thousand people are 
employed here in this one line of in- 
dustry. There in now under construc- 
tion at New Haven the most extensive 
freight classification yard m the east, 
covering one thousand acres. From this 
point all freight for New England points 
is to be routed. Ten miles of trackage 
for switching purposes have already 
been completed. 

The Winchester Arms Company em- 
ploy about 7,000 people ; Sargent & Co., 
hardware, about 3X100: New Haven 
Clock Co., 2.200. It is estimated by the 
Chamber of Commerce that New Haven 
industries employ at the present time 
between 35.000 and 36.000 workmen. 

Bridgeport, Industrial Marvel 

Bridgeport, first city in the state in 
value of manufactured products, has en- 
joyed throughout the period of the war 
an atnaiing degree of prosperity. The 
city's contribution to the cause of the 
altif and to that of the United States 
in the matter of war equipment, arms 
and ammunition has been notable Her 
industries, expanded in many cases to 
enormous proportions to meet the war 
emergency, are once more gctnm: 
grounded upon a peace basil and the 
transition has been accomplished with- 
out panic or disaster 

There is little unemployment, Wages 
are high. Labor troubles are few. This 
may be nccounted for by the attitude of 
dominant manufacturers toward their 
employes One nl these men remarked 
recently: "I know what living costs me 
now in comparison with what it cost me 
five years ago. 1 know that the same 
conditions face DOT wage earners, and 
I have tried to put iheir present w:iges 
upon a basis which will amply cover this 
MM d living cost." 

In 1914 Bridgeport ranked twenty- 
ninth among American cities in the value 
ol her manufactured products. Her 
comparative standing today should lie 
muili limber. The city is one nf the 



CONNECTICUT'S MANUFACTURING INDUSTRIES 

CENSUS OF 1914 
W.f* 

> unite* earnt-rt Villi* V*1ur aiWrrt 

t of e*ub- Avrngr of product, by mantif nct.irr 

1 1, dm try fiftltinculM n timber Amount Amount 

M industries 4,104 226.264 S54S.471.517 $256,960,631 

Bran, brome and copper products. 67 16.781 69,353,103 15,467,331 
I-oundry and machine-shop prod- 
uct* 388 39.369 67,009,127 41,858.169 

Cotton goods, including cotton 

small ware* 50 15.466 30,808.918 13,474.040 

Silk goodi, including throwsters.. 44 10.668 30,591,825 12,185,573 

Firearms and ammunition 13 10363 25,657,797 13,960.402 

Woolen, worsted and felt goods.. . S3 7.350 17,128.975 6,365.465 

Silverware and plated ware, 33 6,465 15.238.821 7,857.204 

Electrical machinery, apparatus 

and supplies 43 5.0S9 14.330.156 6.894.026 

Corsets 21 738 12,935.805 5,361.242 

Cutlery and tools, not elsewhere 

specified 76 7,568 11,541.307 7,573,158 

Rubber goods, not elsewhere speci- 
fied 18 2,485 10,187.757 4,542,915 

Hats, fur-felt 58 5.461 9,475.778 4,842,504 

Automobiles, including bodies and 

parti 28 2,223 8,050,692 4.281,531 

Bread and other bakery products.. 467 2,014 8.005,138 3.344,158 
Clocks and watches, including cases 

and materials 15 6.599 7.927.01 ( 5.497,634 

Printing and publishing 364 2.838 7.712.615 5.517.400 

Typewriters and supplier 7 4.662 7.178.293 5.717,078 

Lumber and limber products 295 2,356 6.966.352 3.200.W3 

Furniihing goods, men's 17 3.142 6.434.933 2.345.723 

Paper and wood pulp 44 1,898 5,968,797 1,961.803 

Musical instruments, pianos and 

organs and materials 19 2.267 5.229.954 2,659.457 

Hosiery and knit goodi 25 2.904 5.221.683 2.495,112 

Slaughtering and meat packing 26 463 5.216,272 661.060 

Needles, pins and honks and eyes. 12 3.068 5.108.556 2,769.103 

Liquors, malt 18 539 5.029.541 3.337.439 

das, illuminating and heating 27 1.209 4.745.720 3.274.687 

Iron and steel forgings. not made 

in steel works or rolling mills. . . 17 1,573 4.559.897 2.677.319 

Gas and electric fixtures and lamps 16 2,391 4.076.227 2,403.259 

Copper, tin and sheet-iron products 65 2,465 3.818,012 2.137.996 

House furnishing goods 5 1,233 3.818,969 1475.556 

Boxes, fancy and paper 42 2,196 3.741.735 1.922.893 

Dyeing and finishing textiles 12 1.764 3.503,139 2.048.153 

Tobacco manufactures 256 1,570 3.149,301 1.934.142 

Screws, wood 4 2.266 2.842.798 1,841.540 

Clothing, men's, including shirts... 28 1,305 2,628.149 1.308.336 
Patent medicines and compounds 

and druggists' preparations 43 327 2,062,727 1.298.804 

Paper goods, not elsewhere speci- 
fied 10 762 1.993,700 948.156 

Fertilizers 10 329 1.971.991 494.779 

Boots and shoes 9 567 1.957,709 619.649 

Flour-mill and gristmill products.. 85 113 1.881,481 250.665 

Soap 7 258 1,672,123 901.260 

.Shipbuilding, including boat build- 
ing.... 37 514 1,66533 1,323.092 

Fancy articles, not elsewhere speci» 

fied 12 521 1,615.381 . 723,415 

Clothing, women's 19 1,337 1,596,888 896,628 

Hat and cap materials 15 400 1,593,895 310.251 

Buttons 18 1.063 1.498,002 884,694 

Wirework, including wire rope and 

cable 20 646 1,329.713 667.064 

Blacking and cleansing and polish- 
ing preparations 19 173 1.316.926 880.830 

Furniture 22 783 1,156.652 501.969 

Marble and stone work 80 538 1.056.846 703.672 

Iron and steel, bolts, nuts, wash- 
ers, and rivets, not made in steel 

works or rolling mills 14 606 1.048.197 557.495 

Toys and games 14 527 1.039.705 659.424 

Carriages and wagons and materi- 
als 84 452 995.508 584.896 

Paint and varnish 13 126 951.241 537,636 

Confectionery (ice cream) 46 194 925,048 494.132 

Leather, tanned, curried and fin- 
ished 7 185 905,961 270.242 

Screws, machine 8 571 906.177 549.743 

Cordage and twine, nets and seines 

and linen goods 13 377 882.596 247.627 

Hats, straw 3 302 800,408 363.007 

Confectionery 27 227 783,560 301.785 

Grease and tallow, not including 

lubricating greases 9 166 798.271 254.017 

Leather goods 15 216 672.775 276.977 

Butter and cheese 24 63 624.288 97,137 

All other industries 748 26,143 74.575.302 35.267,274 



The rentals average $5 per month per 
room. Thus a six-room house or apart- 
ment costs but $30 per month. This 
housing development was conceived 
several years ago by Bridgeport business 
men who foresaw the inevitable indus- 
trial expansion to come and realized 
that homes must be provided for the 
extra population. They formed a com- 
pany, with a working capital of a million 
dollars, and proceeded to the construc- 
tion of what have been termed the most 
attractive types of homes for workmen 
in America. When the war-time needs 
required immediate extension of Bridge- 
port's manufacturing plants, the Govern- 
ment co-operated in the housing devel- 
opment, spending great sums in the con- 
struction of groups of modern apart- 
ments, two-family houses and detached 
houses. Needless to say, this construc- 
tive work has played a most important 
part in the industrial life of the city. 

Aside from the great arms, ammuni- 
tion and metals industries of Bridge- 
port, there arc many other manufactur- 
ing lines in which the city is a leader. 
These include automobiles, grapho- 
phoncs. silk goods and gold and silver 
refining. 

The Insurance Center 

Hartford, the slate capital, it a rity 
of distinctive beauty. The city tioasts of 
the largest deparlment store between 
New York and Boston and of the tallest 
office structure in New England. This 
is the 525-foot tower of the Traveler's 
ImUrHIKl Company, rising in impressive 



busiest spots in America. Her business 
streets are so congested with traffic that 
there is a gcnrral call for relief meas- 
ures. Her stores are busy, modern, 
progressive. New construction is in 
evidence on every hand. Within a few 
years there have been completed many 
beautiful business structures, giving to 
the htnitirss section a metropolitan 
aspect. 



In solving the housing problem lot 
her enormous army of wage earners, 
Bridgrpnrt has created a precedent fur 
other cities. Utilising developments 
have been completed in many sections 
which afford to workmen comfortable 
and even luxurious home*, with park- 
like surrounding* and every modern 
convenience — including janitor service 
for each group of houses or apartments 



GLIMPSE OF NAUGATl'CK. 




N * uitarir k factories produce rubber goods of 
all kindi. Lra»a, culkrry, knit foods, button*. 

iitKliui.-ry ami ntallrabtc iron. 



beauty from the midst of the great group 
of granite buildings comprising "Insur- 
ance Row." This structure cost $3.- 
000.000. 

Hartford is the insurance center of 
the I nited States. Twenty-two under- 
writing concerns have their home offices 
in this city. These companies represent 
a capital investment of $32300,000 They 
have assets totaling $536,716,110. Their 
net premium income for 1918 was $247.- 
292,683. The largest corporation in 
New England is the Aetna Life Insur- 
ance Company The banks reflect this 
insurance importance and have approx- 
imate resources of $170,000,000. 

Hartford's manufactures include the 
famous Colt firearms and the L'nder- 
wood and Royal typewriters. Hartford's 
industrial output is estimated at $70,- 
OOll.OOO annually. This is an unofficial 
estimate of the local Chamber of Com- 
merce. The highest types of skilled me- 
chanics are employed in its factories, 
and prevailing wages are high. It is a 
city of homes, rich in historical asso- 
ciations The Americanism of its people 
is indicated by the great pride they feel 
in Hartford's part in shaping the polit- 
ical lite of the Republic. It was the 
constitution drawn and adopted by the 
Hartford colony in 1639 that was used 
is a model one hundred anil fifty years 
(C^ntmvfil oh Page 44.) 
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.PART 1 



Population 



1910 Census 73441 

A B. C. March 31. 1919. City 115.000 

A. B. C. City Hid .Suburban 140,000 

Chamber of Commerce Estimate, City 117,025 

Chamber of Commerce, Cily and Suburban 1$0,<I00 



City Clawed As 



1 

Water-bury, Conn. 

"The Brass City" 



Native whites. .66% 
Foreign born. .33% 
Negroes lest than 1% 
Students 200 



English reading 82% 

Industrial workers. .35% 

Home owners 10,000 

Summer residents... .200 



Suburban and Farm Residents 

Within a til tern milo raittiit are maar praapfrouj maDufacturiiic 
ccnirr* and rich farei*. Among these towni Bristol. .XtXttK Thom»«- 
too .5,000. Watcrtowii. .4.SO0. Southimtoo NaucatiKk .UjOOO, 

IVacoo Fill-. JJXO, Chvtbirr..J,noo, Terr> ■*ili*..Afia> and twenty 
•.nutllrr towm anit village*. 



One of I 
important 

io New 



Ss* ill RH 

Trait 



citir, 



rb* N. Y, N. H. & H. R. R. Connecticut Com- 
pany trolley line* throughout the rjty and in- 
temrbaa linos eeonecting with New Haven, 

HriHgrport, 
New Britain. 



Banks 



U4,172,6o« 
. 1U77.589 

. 15.519,932 



Schools 

33 Public crude school. No. of pupils. . . . 1J.242 

3 High acboola No. of pnplli. ... 1,720 

There is a large Trade Schuol wliicb conduct! day and night classes 
atul i* gencTO'iJtly patronised due lo the fact that many local lac- 
limc. ,i ijt their employees there for advanced preliminary and 
technical Iraioinff- There arc ntx Catholic schools, two private 
girl.' school*, one private boys' school aod three business school*. 



Theatres 

10 moving pscturaa, I vatsde- 
aod notion picture, 
oad abows). 1 atoek 
-.1 burlesque. 
Average 900 seat*. Four 
house* ha»« more than 1,300 
Hata and tbe largest bouac 
aeati 1.7D0- 

Churches 

Baptiat. .4. Congregationi! 

. -S. Episcopal. .4. Javrish 
..I Lutheran. .J. Metho- 
dist. ,5. Roman Catholic.. 
1J. Russian Greek Catholic 
..1. irrulenominational.,1. 
ixcond Advent..!. Cbria. 
tian Sciential..!. 



Principal Industries 




brass tubing, brass and ingot, eihaail tumbling barrel*, silverware, chemicals 
clocks furnace, metal bullous castings sheet metal, handcuffs and chains 
watches hardware specialties braaa novelties rolled linka and eyelets, hot 
water boilers automatic machiner), shoe buckles rolled sheet braaa and 
copper, stamped metal Doveliies, electric batteries braaa hardware, boae and 
metal buttons walrh jewelry, belting, paper boxes and lamps 



Special Information 

Waterbury hat annually tbe second largest freight tonnage In New Eng- 
land. (More than Cleveland, Ohio and second to liogton, Ma»».i 
Tbere arc more than 33,00(1 industrial workers. 
The average weekly wage for unskilled labor is $24. 
The average weekly wage for skilled labor i* 140. 

The annual output of tbe Waterbury manufacturing interest* is more than 
4Mi.iiixi.000 in value. Tbe deraaud for skilled mechanic* is great and the class 
of workers' homes indicate prorperity and great spending power. 

Waterbury has the largest brass manufacturing industry in tbe United 
States and the largest clock mamifanuring businri* in the world. 

It is the home of the Ingeraoll Watch. 



NOTE: Sources from which figure* and /acta of H attrburr .Survey wore aensrerf: Thos F. Moore, 
Education, bank statements A. B. C. Reports and other reliable sources. 



The Waterbury American 

(Member A. B. C.) 

■ 

Has long been recognized as one of the first papers in Connecticut 
ami also in New England. Its standing in character and influence 
is unchallenged. 

Has always been a three-cent paper. 

The use of the American is necessary to cover Waterbury and west- 
ern Connecticut effectively. 

It is the only paper in this center to reach the homes of a wide 
constituency. 



Marbridge Building 
Now York 



REPRESENTATIVES OF NATIONAL ADVERTISING 

FRANKLIN P. ALCORN COMPANY 



Marquette Building 
Chicago 

Digitized by Go 



Editor & Publiiher for September 18, 1919 



PHENOMENAL 



UNDISPUTED 



PROSPERITY^ SUPREMACY 

OF TRADING TERRITORY CIRCULATION — CITY — COUNTRY 

Guarantee Results to Advertisers and Explains the Tremen- 
dous Volume of Advertising — Local, National — Printed by 

Waterbury £L Republican 

Fhinthf err*? 
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— Circulation data from Augoat A. B. C. record. 

NET PAID CIRCULATION 

( Representative Daj-a in Augu.t, 1919) 

Mr 

City a Watartniry (71.141 population) (.Ml 

Town ol Nau ( atuck (lira* population) 741 

Town at Tnrrlnju.ii (U.S44 population) . Sat 

Town ol Taoanaaton CVJ»t population) 471 

Town ol W. lor town (1.M4 population) Jtt 
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REPUBLICAN LEADS EVERYWHERE 

O (Mil — Cily circulation 
0 lVs*-Kcani psper. 

3,733-; 



11,824 Nw,y «* 




'paper. 



facts 

factories throughout 
Waterbury trading terri- 
tory working to capacity, 
labor at a premium, earn- 
ing more, spending more 
than ever before. 

department stores, special- 
ty shops, shot- and furni- 
ture stores, books, all re- 
port exceptional increase 
in business since January 
1. 

automobile dealers cannot 
obtain cars rapidly i 
to supply the demand. 



national advertisers have 
recognized the advantage 
of placing "try out" cam- 
paigns in this extraordin- 
arily prosperous territory 
and as a result : 

old advertisers have 
doubled and trebled their 
contracts in The Republi- 



advertisers with the 
cooperation of the well 
developed Service Depart- 
ment of The Republican 
have obtained efficient dis- 
tribution and opened con- 
structive campaigns — and 



More than double the number of classified ads are printed in 
The Republican than in both competitors combined. 

More than 90% of all automobUe and accessor}' advertising, 
local anil national, in this territory is printed exclusively in 
The Repuhlican. 

More national advertising is printed in The Republican than 
in both competitors combined. 



THE 



Republican Leads 

IN CIRCULATION — IN ADVERTISING 



Local— National & Classified 



The Waterbury Rcpubhcan, Inc., Waterbury, Conn. 
Daily, 3c. Sunday, 7c. Wm. J. Papo, Pnblinher. 

The Julio*. Mathewn Special Agency — Representative. 
New York 
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SPACE 




Survry in Two 



PART 



Wholesale Houses 



Bttf and Proviaioa* 7 

Tobacco 2 

GmfcotiooCTy S 

1 

Dry good j 3 

Fraila 8 

Gr»f*n 8 

Stationer 1 

Thrsr- houses supply th« retail tmdr 
throughout the Wa ternary trading area 
ind several maintain branch office* in 
the larger of tbe nearby lownt. Excel 
Irnt freight facilttte s, both trailer and 
Mrana road, assure prompt shipping. 
Motor truck deliver? is also developed to 
u important degree Nationally adver- 
tised goods are tberebr assured excep- 
tional distribution. 



Retail Section 



mile* and 
Mam, Son 



The main shopping center total* nearly ... 
located on Bank, Weal Main, Ka»t Main, North 
Main, Grand, Center and I^»rnworth streets. 

These atreeia branch out and after passing through reai. 
dential sections terminate lit prosperous neighborhood tradtnv 
ftectfian. 

Bank street in the Brooklyn section hai a shopping dls- 
Irict nearly a natle long in the La th a an tan neighborhood. 

North Main siren in the North Knd neviion haa a amall 
trading* renter about a q,uar1rr oi a mile long. 

Ea»t Main atreet. We at alain street and South Main atreet 
each have neighborhood sections near the three 
line* of tli* rity m the direction! Indicated. 

On " 

buiifl 



Waterbury hat many of the finest residence* in the state. 
The homes of the mechanics are lor the moit part one and 
two family structures. There are a few large apartment 
houses of the best design. 

T«rnty per cent of lb* foreign population is housed in 
tenements. 

Three housing projects will soon be- completed with a total 
of JO) houses of permaneut character of oee and two tamdy 



n 

Waterbury, Conn. 

"The Brass City" 
Trading Area 

Waterbury has oar of the largest and most prosperous 
trading areas ■» the state. Within Its boundaries are several 
of the largeit towns and villages, each with one or more thriv- 
.ng factories ernplo r l»g well paid mechanics whose famines 
come to Waterbury to trade. 

On the south thin territory extends to Seymour. At thta 
particular point business is shared with Ansonla and New 
Haven. To the east the territory extend* to Cheshire, Soufb- 
ington and Bristol. 

On the west tile area extends beyond the Sbepaug river. 
In ilte case of such towns as New Preston, Washing ton and 
Ro*b<ory out of- town business is shared with neighboring 
territory . 

The northern boundries extend to Tortiugton. 
The farms are prosperous and the per capita wealth is 
very high. 

The people of these farms and town* are liberal spenders 
and contribute many thousands oi dollars each week to the 
business of the Wntrrbtiry merchants. 

Excellent motor roads, trolley connections and express routes 
throughout the section are responsible for the steady increase 
in Waterbury business from the area and the rapid growth 
of Bristol and other towns within a few miles oi Waterbwrr 
assure* greater business in tbe future than has been ex- 
pent need in the past. 



Retail Outlets for Nationally Advertised Product 
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Morning Newspapers 

Waterbury Republicaa 



Evening Newspapers 



Waterburr Amcricin 
Wiletburr Democrat 



Sunday Newspapers 

Waterbury Republican 



Weeklies 

L* Vent* ftlftHfta) 



An Industrial City — and — Essentially 

An Evening Newspaper Gty 

This is the collective judgment of the largest, most representative and successful 
merchants of Waterbury. 



Of the 5 leading Department Stores 

2 use the morning paper; 4 the competing evening 
paper, and all 5 of them use the Democrat 

Of the 6 leading Furniture Stores 

four use the morning paper while all six use the 
Democrat. 



Of the 8 Leading Shoe Stores 
The Democrat i 
dailies combined. 



much as both other 



Of the 7 Leading Men's Wear Stores 

the first and third in importance do not use the 
morning paper. All of them use both evening 
papers. 

The 2 leading Grocery Stores 

do not use the morning paper — both use tbe 
evening papers and give tlw Democrat the most 
Sfxice. 

The 2 leading Dress Goods Stores 

do not use the moning paper — both use the Demo 
crat excllusively. 



The local merchants recognizing the value of the Democrat pay it a 
highest rale per inch per thousand of circulation. 

The Democrat is the most progressive and fastest growing newspaper in 
Waterbury. It maintains a promotion department that performs 100 
per cent. 

Applicant for membership in the A. B. C. 

THE WATERBURY DEMOCRAT 

KNILL- BURKE, Incorporated 

New York, 110 West 40th St. Manner of JVaf/. Advtg. Chicago. 122 So. Michigan Blvd. 

Digitized by Go 
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{Continued from Pag.- 40l) 
later for the national constitution. So, 
when you mention "Americanism" to 
a Hartford man, he replies: "Here is its 
birthplace." 

Hartford claims the title, "The City 
Beautiful," and tries to live up to it. It 
was one of the first of American cities 
to adopt a permanent City Planning 
Commission. The great park system — 
comprising sixteen hundred acres — is an 
evidence of Hartford's civic pride. 

Hartford has contributed to the world 
many notable people, including Noah 
Webster, Mark Twain, Harriet Bcechcr 
Stowc. Charles Dudley Warner, Ed- 
mund Clarence Steadman, George D. 
Prentice, John Fiske, Emma Willard. 
Rose Terry Cooke and Theodore 
Dwight. 

Waterbory a Leader 

Waterbury ranks third in the value 
of products among the cities of Con- 
necticut. Its dominant industries are 
the manufacture of brass, bronze and 
copper products. In these lines Water- 
bury manufactures one-fifth of the total 
volume for the United States. There 
are many other important industries, 
including watches, foundry and machine 
shop products, buttons, needles and pins, 
hooks and eyes and lamps. Waterbury's 
growth has been steady and rapid. To- 
day the rity is considered one of the 
centers of American industry, while as a 
city it has kept pace in every way with 
its great expansion industrially. 

Meriden's Great Industry 

Mcriden. the Silver City, while cher- 
ishing that proud title, manufactures 
al»ut one hundred different lines of 
product*, These- iiu ludc and elec- 
tric fixtures, the Angclus Piano Player 

CHURCH STREET. HARTFORD 




Cinnecti-tit's chief cities Loatt of cle*-a--r--*rnt 
st>.,rr* c*ifial in every respect to *!"..« of New 
\otk and Itost'Mi The Fox store, at Han- 
foiJ, is one nf itirw. 

and Aeolian talking machines, the 
Parker shotguns, etc. 

The International Stiver Co., an amal- 
gamation of the principal concerns en- 
gaged in the manufacture of silver and 
silverplatrd ware in the state, and whose 



INSURANCE ROW, HARTFORD, SHOWINC THE NEW SKYSCRAPER 
TOWER OF THE TRAVELERS' INSURANCE CO, WHOSE GOLDEN 
SPIRE REACHES 525 FEET ABOVE THE SIDEWALK 




Hartford, "tbr Insurance (enter of the t'nlteil Stale*,** I* f>r«u<l <>t tin* iicwcat 
symbol of Connecticut's tea'lerthip in this line. To tli* ng-ht of the tower are shown 
ali-npses of the bone offices ,if the Aetna and other great insurance corporation! 



general offices and central groups of 
factories are in Mcriden. is the dominant 
rmirern in this tine of manufacture in 
the United States. The art of electro- 
plating, developed by the three Rogers 
brothers in 1847, was the real birth of 
this great industry, although as early 
as 1808 Mcriden had an establishment 
devoted In the manufacture of Britannia 
ware. It was the vision of these Britan- 
nia makers, later to be joined with the 
genius of the brothers Rogers, that cre- 
ated an industry whose products now 
find their way to the remotest corners 
of the world. It is to be noted that in 
late years the Meriden manufacturers 
have been engaged in the manufacture of 
sterling silver products on a growing 
scale, while retaining their supremacy in 
plated ware production. 

New London an Important Port 

New I-ondoit, on the main line of the 
X. Y, N. H. & H. Railroad, midway 
lietween New York and Boston, has one 
of the finest harbors in the world. It 
has three steamship lines to New York. 
It has a I.OOO-foot state pier and 
freighter and lighter service of the 
Central Vermont as well as of the "New 
Haven" railroad. The rity has 3,rV/i 
homes, valued at $13,962,900. Of its 
population, but 10 per cent is foreign 
horn. It is thr chief trading center be- 
tween New Haven and Providence. The 
total money transactions for the year 
1918 in hanking, manufacturing and job- 



bing for New London County amounted 
to SW».-IG5,8I2. The manufacturing busi- 
ness for the same year amounted to 
$36,323,295. and the total jobbing busi- 
ness $8,549,000. Ship building is an im- 
portant industry, while textiles and 
metals products add to the sum of thr 
city's wealth. 

Norwich, the City of Roses, situated 
thirteen miles north *bf New London, is 
an important manufacturing center 
l-irearms, cotton goods, rubber goods, 
stoves, locks, trunks, corks, velvet goods, 
etc, are the chief products. 

Stamford, nearest to New York of 
Connecticut's important cities, is both a 
residential and manufacturing center. 
Locks, dyeatuffs, chocolate, pianos are 
the chief products. . 

New Britain is noted for its manu- 
factures of hardware, cutlery and tools. 
Ansonia is a large prodncer of brass and 
bronze products, while Torrington's 
chief industry is the rolling of brass and 
copper. This city also manufactures 
motorcycles and sewing machine needles. 
Danbury is the center of the fur-felt hat 
industry of the state. Naugatuck pro- 
duces rubber boots and shoes and other 
'rubber goods. Willimanttc is noted for 
its thread manufactures, cotton cloth 
and silk mills. Norwalk manufactures 
hats, corsets and hardware, while Mid- 
dletown concentrates on suspenders, 
garters and elastic woven goods, cotton, 
silk, rubber boots and shoes, foundry 
and machine shop products. Bristol is 



noted for the extent and variety of its 
metal products. New Britain has for its 
chief industries hardware, cutlery and 
tools. 

Sam-nary of State'* Wealth 

The Group Interests of Connecticut 
may be summarized roughly as follows 

Trade and Commerce — Number of re- 
tail proprietors, 15,892; number of 
wholesale firms, 500; investment, includ- 
ing buildings, $250,000,000. 

Manufactures — Company proprietors, 
3.468; personal proprietors and salaried 
officials, 19,611; capital invested, $517, 
547,000. 

Insurance and Banking — Insurance 
companies. 30; assets, $577,627,000; 
banks, all classes, 215; assets, $712.- 
848,000. 

Agriculture — Proprietors or oper- 
ators, 26,615; investment, $159339,771. 

Public Utilities— Electric companies. 
31; assets, $21,056,000; gas companies. 
12; assets, $19,026,000; gas and electric. 
16; assets. $16,494,000; railroads 5; 
assets in Connecticut, $61,000,000; street 
railroads, 20; assets, $121,133,000; tele- 
phone companies. 7; assets, $18,081,000: 
water companies, 82; assets. $27,194,000. 

Total assets of groups, $2,501,345,000 

Newspapers Reflect State's Prosperity 

The newspapers of Connecticut reflect 
in striking fashion the general business 
prosperity of the state. Dailies in thr 
larger cities are running from twenty to 
thirty-eight page issues, carrying an un- 
precedented volume of local and foreign 
advertising. The amount of store adver- 
tising running in these dailies just now 
affords an impressive testimonial to their 
effectiveness as advertising mediums and 
to the flourishing trade conditions pre- 
vailing throughout the stale 

Connecticut people are producing 



THIS PICTURE IS NOT WHAT IT 
SKI-MS NOT \T \LL! 




I U# * j 1 /an UVe. hiif dcred hy armi -tropica' 
ftili.ti?*-. in tinl J |JcA#ur*r rnwirt. It U « 
ppmirr matasin*? Scrtcnrd liy the trees are 
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of Concrctirtit'a treat ind-jflthaJ concern*. 



wealth at a steady and increasing pace, 
and they arc buying everything they 
want. That, in effect, is the answer to 
the national advertiser who is consider- 
ing an expansion of his distribution in 
this busy state. 



PANORAMA OF CITY AND HARBOR OF NEW LONDON 




At the left im •hown the fl.000,000 state pier which K*» contributed 10 crratl? t o the development of the port. The harbor of New London la one M the Urynt and 

Ant-it in Am- m i 
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Retail Outlet* for Nationally Advertised Product* 



Auto. (Peae.merl M 

Auto. (Truck) .... • 

Auto. (Tlroa) Arcy* 22 

Auto. (Pacta) Aacyo. T 



DolleotooooB 
B itot Makoro 
Drueeicla 

Dry Geede ... 




2 Cororoa 
af Groom 
II 
II 

I 

1 

7 

U Mob'o 
2 



T MUllaer* 
IM OptlcloBO 

. » 
. 4 
. It 
. < 

. a 
i» 
» 



Photo crapeier. 

PIbb 
Hoot) 

Shoe Daaloro ... 
SportC, Good. 



Area 



S tn tTa/ird ' » trMiinR *r«-* r« tr>rvcl« t» llw St 
and thfn ntirlh mil tnto Nrw York slata 
PouTnirldff , Scott Corner BmnWivillo ofw 

contribut ,n g hve,\t*t*%* tn St»r«ford 

On th* aoot ttM Urrltory mtrttdm to D«»-l«-ta, 
»om« of thr r>»rl*r, bu* if.*- ■ "nafr«> 
ou« t«wi>i Ln th*? S* 



.to Um ok the vc»t 
Lowtoboro. Vlito, 

all N.w York toWB. 



To oovor tliio sort ton ft i« wim<ptm»ttry for 
too tao loc«J publkot^Maa. aa tfc* Urrftory 
.« at.bwrbon Now Yorfc. 



-I.VO | 

llvo anora rooorta. 
ayxK ert6aoro to 
CANNOT bo 



NOTE: 



from uhirh figure) 
of 



teeured— Ch» 



In cot | 



I Th. 
( Froo 



National Advertisers MUST Use 

THE DAILY ADVOCATE 

To Reach the Homes of Stamford, Conn. 

The idea of trying to "cover" this city of wealth, beautiful homes and 
giant factories through the use of New York newspapers has been PROVEN 
FALSE AND UNPROFITABLE. 

The people of Stamford are "FOR" Stamford in every respect; including 
trade for the Stamford merchants who advertise in the Stamford newspaper — 
The Daily Advocate. » 

Scattered circulation of many New York dailies does not have the "pull- 
ing" i>ower of CONCENTRATED effort in the ONLY DAILY in this territory. 

Stamford stands out as an individual city of wealth and industry- 
fertile field for National Advertising. 

Its well patronized columns are the best arguments in 
favor of national advertising concentration in — 



THE DAILY ADVOCATE 



Member of A. B. C. 



The Gillespie Bros.. Inc., Publishers 

Digitized by Google 
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EDIT OR & PU BLISHER 

— SPACE BUYERS CHART 




WELCOMED BY THE MEN 
WHO CONTROL BIG 
APPROPRIATIONS 



"This chart is going to help us answer quickly and 
reliably many a question that heretofore has re- 
quired time to look up. 

"All that we can say is keep up the good work be 
cause it is really worth while." 

F. M. Lawrence, Secy. 
George Batten Co., Inc. 



"I did not realize how much help it would be to an 
agency until I saw the finished product today. 
"I want to congratulate you — we will most de- 
cidedly keep it on file." 

Charles Presbrey, Vice-Pres. 

Frank Presbrey Co. 



■'—-you may be sure every one of these analyses 
will be much appreciated. The more you give us 
and the faster they come, the better. 
"The newspaper advertisements that run on these 
pages will be sure to have a good long life. 
"EDITOR & PUBLISHER is to be highly com- 
mended for the way in which they have gone after 
this as well as other necessary improvements in 
the business." 

A. M. Lewis, 



Mgr. of Media Dept. 
J. Walter ^ 



Thompson Co. 



— are, in our o 
and will be of 
of 



pinion, of value to 
to us in the 



space buye 



-this material will be of great value to us in our 



of local 



n*. 



Calkins & Holden 



Richard Webster, 
Statistical Dept. 
George Batten Co., Inc. 



During the coming year more money will be spent with news- 
papers than ever before in the history of national advertising and 
in arranging these appropriations the Space Buyers will refer to 
the Editor & Publisher Space Buyers' Chart time and time again. 

Publishers who co-operate with EDITOR & PUBLISHER in these sur- 
veys are investing in advertising that reaches the space buyer — is 
kept by the space buyer — is used by the space buyer 

Newspaper announcements accompanying these surveys are assured longer life than any other 
single advertising investment that the publishers can make. 
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Population 



1110 Cental J2.066 

A. B. C March 91, 1919, City 37.SOO 

A. B. C. City Utd Suburban 78,000 

Chamber of Commerce Estimate, City 18.000 

Chamber of Commerce, City ami Suburban. 70.000 



Native whites.. 75% 
Foreign born. .24% 
Negroes 

less than 1% 



English reading. . . 
Industrial 

workers 33 1/3% 

Home owners 5,600 

300 



_ mile radius art* the prosper-out town* of Walling- 
lard .. 12,000, South in (tort .6^516, Chetvhii*. .J, mi, and ten imilln town* 
and villain. Moat of the farrn produce railed in this territorr i» 
contuBied by the pe-ople of Meriden, although a limited amount is 
••hipped to the market* M Hartford and New Haven. 



City Classed As 

One of the fastest developing 
cetitert in Con- 



Banks 



Surrey in : Part. PART 1 

Meriden, Conn. 

Location On the main line of the N. Y, 
N. H. A H. B. R. Conneeticnt Company trolley 
linea throughout the dry. Suburban trolley 
lines connecting with New Haven, Middle- 
town, Cheshire, Souibington and New Britain. 



Savings 
Trust ■ 



. .1. .Resources. .$13,465,000 
..2.. " 585,000 
,.J.. " 6,500.000 



Schools 



IS Public grade scbools. 

1 High scbools 

1 State vocational schoe 
There are two private 
business college. 
Total 



No. of pupils *^634 

No. of popila 666 

No. of pupil*. ... 800 



. 7.386 



Theatres 



t 

sively. 

One has S00 scats and the 

other l,6vT>. 

Churches 

Baptist.. S. Coagt egstionsl 
..Z Episcopal..! Jewish.. 
1. Evanarlicsl I.utneraa..l. 
l.uthern..! Swedish Luth- 
eran..!. Methodist..! Ne. 
avo. .1. Rotnan Catholic- .7. 
Undenominational. .1. Uni- 
versslist .1. Christidelpau 
.1. Christian SeJenee..!. 



in (his line are sold the world 



Table Cntlery.— There are few homes in the United 
article (it this line made in Meriden. cannot be found. 

Cat Gla«.- — Some of tbe finest in the world is made here. 

Other important industries are piano players, jewelry, ailverplaters* sup- 
plies, brass goods and gas fixtures, electrical supplies, auto supplies, cabinet 
hardware, lamps and lighting fixtures, nickel-plaled ware, machine tools, 
clocks, psper boxes and china. 



Special Information 



in the local 



There are nearly 9,000 families in Meriden, and it la . 
two and three members of many of these familii 
factories. ^ n*VH d 1 b 'II 

The average wage for skilled labor is 140.00 per week. 

The factories are among the finest in New England in point of comfort 
for the employees and other features. 

There have been practically no labor troubles in Meriden, and the work- 
ers are of a class which has a tendency toward owning their own homes. 

Nationally advertised goods meet with favor and even "try-out" cam- 
paigns have proven very profitable in this territory. 

Merchants are inclined to co-operate fully with all manufacturers of de- 
pendable toodH entering this market. 



NOTE' Sources from which these figures and fart* and those of Part 
of Education. Bank Statements, Merchants and other 



secured: Chamber of Commerce, latest A. B. C. Report lo date. 



THE MORNING RECORD 



MERIDEN, CONNECTICUT 



50,000 POPULATION in Meriden 
and Wallingford, made up of the best 
paid working people in the United 
States and their families. 

Meriden is the home of the International 
Silver Co., and many other large manufacturing 
concerns, almost all of which are owned by local 
capital, thus giving this city an unusually large 
percentage of wealth to population, and making 
MERIDEN WORTH MORE TO THE AVERAGE 
NATIONAL ADVERTISER than are some cities 
of double its population. 

Very, VERY few of the daily papers 
of other Connecticut cities are sold in 
Meriden. 



The Record is THE ONLY Meriden 
newspaper that is a member of the 
"AUDIT BUREAU OF CIRCULA- 
TIONS." 

93% of all The Record's circulation is in 
Meriden and Wallingford ; 6 miles from center of 
citv to center of Wallingford — practically all one 
field. 

90% of The Record's circulation 
goes into the homes, making it A 
FAMILY newspaper in the fullest 
sense of the term. 

About 75%. of the high-class national adver- 
tisers use The Record, and most of them The 
Record EXCLUSIVELY in Meriden. 

The Record declines all but the better class 
of medical advertising. 



ALL EASTERN advertising handled direct from the HOME OFFICE; Gilman, Nicoll & Ruthman. West- 
Representatives, Tribune Building, Chicago. 

Digitized by G(SogIe 
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Meriden, Conn. 

Wholesale Houses 
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Bed , 

Duller, erri anil 
Cigars mmI tobacco . 
Fruits 
Grocer* 
Flour, armo sod feed. 
Feed 







These houses cover the entire Meriden 
trading; territory and in one instance it 
a branch of large w)iol««aJers with head 
quarter* in New Haven. Wholesale 
houses from New Haven and Hurler I 
alio serve Meriden and the merchant* 
of the city arc rrnderrd prompt service 
in «H tinea. 

Thr earrllraiee of transportation facil- 
iti<; and the motor delivery maintained 
by practically all of the houses doing 
l)ti*iitr*« in tit in territory have made it 
possible to quickly and completely estab- 
lish all line* of goods backed bv any 
advertising campaign in the local field. 



m 



Retail Section 



wm 
till 



Tbe shopping district of Mrr 
ad Pratt 



. jilen it located oo Main. Colony, 
State and Pratt aired a and is about three mile* long. 
There are no neighborhood trading districts of consequence. 
The demand for atorea in the retail section waa emphatically 
proven by the tact that within a few weeks alter prohibition 
went into effect there wai a great demand by all linea erf 
business for locations formerly held by liquor stores. 

Residential Features 

There are no apartment houses or tenement distrirts. M»»t 
oi the well paid employee* of ill* city own their own homes, 
which arc attractive one and two family structures. 

Tbe climatk conditions are very healthful, and this fact, 
combined with excellent educational features, including the 
tlwarntsM !• Yale and other of the advanced educational insti- 
tutions of the state, has developed a standard of modern 
Americanism that make* Meriden one of the 6nem home 
cities in the caat. 

All these features spetl success 
modern for home and personal cr 
ttie national advertiser*. 

Farm implements and dairy neeestlt.es have been promoted 
successfully in this field due to the high character of the 



that 



of everything 
promoted by 



Trading Area 

that its residents are fre 
tew Haven, tbe city ha a a 



littja 



Although Meriden 
quent viaicora to Hartford and ! 
definite trading area oi ita own. 

Tbe aire and character of the atorea indicate that neither 
New Haven i>r Hartford effect the business of tbe local mer- 
chant to any marked degree. And tbe bulk of business done 
by the Mcriden merchants shows plainly that neighboring 
towns contribute t« their support in no small manner. 

The Mrriden trading area extends to Wallingford and Eaat 
Wallingford on the sooth. These two places divide their out 
ol loan business between Mrriden and New Haven, but be- 
cauae of the nearness of Meriden it is safe to state that city 
attracts the larger share. 

On tbe west the trading area extends Oseehtre, Mill. 
Plants Wile and Sou thing ten Berlin marks the north*, 
boundaries and the eastern limits are Smiths, Middlefield Cen- 
ter and Durham Center. 

Being in the heart of one of New Cnglandd'a most pmarx-roua 
manufacturing renters, the city is favored with an unusually 
large retail trade from the thousands of local people and 
those of nearby towns who find that tbe margin between 
living costs and wage* still leaven them a generous aum for 
the purcliaRr of everything den red for their personal comfort 
and CDterlarnmr nt, 

The trading 1 area of Meriden is greater in standard of wealth 
than most territories of equal sue anywhere in the eastern 
part of the Unite*! Statea. 



Retail Outlets for Nationally Advertised Product 



(Pnaaettfer) Afendr* 
(Trocfc) 
(Tire,) 




Drug, lit* 

Dry Good, 

Deportment store. 
Electric*! ...rT.li.-- 



II 
M 
1 
1 
7 
I 
J 



H.t. tad 

Jewelers 



. 11 
i» 


M,ll.„rr. . 






OpMcUa* . 






Pli.toer.pfc 




t 










Plumber* ■ 


md ga* fitter*. 


tl 




Restaurant 


> and Lunch Rmu 






Shoe Mi 





















Mrridrn 



Evening Newspapers 

MwUta r JournaJ 



Miscellaneous Publications 

Due SB the absence ol any larfe foreign element tbere are no 



The Meriden Daily Journal 



Has complete)! a Graph 
all lines, of trade in M 
which is presented here 
will be sent on request 
those who have signed a 
operate in advertising 



c Commercial Survey of 
riden. Conn., a map of 
>ith. A key to this map 
together with a list of 
Trade Agreement to co- 
impaign* by 



m Hi • fl_a J L 

Ce*TCR S t 



concerns in the Meriden field. 

The Meriden Daily Journal i» the only evening 
newspaper in a field which it absolutely domi- 
nates at tbe hours when the people have time 
to read and digest not only news, but also ad- 
vertisements. Results are therefore positive. 

Foreign Representatives — The Julius Mathews Special 
Agency, New York, Boston and Chicago. 
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New London, Conn. 



WW Cm 

A. B. C. Mir. 31 IH Gty... 
A. B. C City and Autrurban. 
Clunbtr ul Cwnmrtc. tilm.1.. 

city 

Chamber n/ Cwmrrf*, Oty 

Subojrbaa _ 



It.aa* 
IMaa 



I City 
\ Classed 
as 

Indue trial 
cantor. 



»J,'X<J 



reeort. 



Native Whltea 
Feeeign Bora 

Ntcm* 

StLrdeota 



W,; Engl.eb R..<Kag , 

IP; Inrfuetr.al Woekrra. .. .M , 

. 1 Homo Ontn 4.SM 

■ Ho Sunaaeer IU> hhn t> 13,nyJ 



Banks 

... t 
. . l 
... I 

Schools 



tie ««.«• 



Public rrxW erliool. 

High erhnele . 

Trrfi ecbool 

There ie one hMlw 
Slate College for W. 



3 metiti 

hrm.e pleyine rnad above, 
motion pl'turea and 



No Pupil e MM 

No. Ptajdla TM 

No. Pupil*. UP 

Il.fe and the Cjiewrrrlcut 

n hu a atvdont body of about 



CAarcAe« 

il.pl .1 J. Congregational 
^.c w .! i M.Jt-a- 

2.'and 7 other rturrj.r . 



Location 

On mam Ibw af N. Y, N. H. * H. «L R (Share Une 
dtvlalon Now York to Boa too). Terminal «f Central 

V.rmimt nrid Ceud Trunk Two Bli.fl 1*' 1 be me a 

Rtv.r iron Long llM S=u»J. ^ »l and boat 

hat bora In the world, Three boot l.nre n> New fork 
City, na to Grf^npolnt and 3ar H*rW. 1-oor leland; 
one boat Una to Block lelaoxl. Hee l.taa It Conn.ctirut 
state I*|< i .and freighter and lighter aanrloa ai Central 
Vtraaant R. H and N. V. N. H. •«.«.«. 

Principal Industries 

Silk thread and yarn, prtnrlroj proaeoa. beal r oia, bod 
eamforlahire and) eoltoat gooda, bollcre and) platea, 
wooden ehlpe, eleef ehlpe. eaejer-r nod brer a taking. 

fartiecbiag 

■tod i a|ia. 
11 ujd. cba 

ehacka, paper benee. electrical epacialUea. wash Hilt*, 
brae and cotton dueke, tubaa and dentifrice put*, 
pool try apodal tiea. aaarla* engineering and ehrp wreck- 
ing, fortillrer and fleer, alovo pejreh. merino freight 
and ehiprMng, eleatt aval nawa badlatlaa, mattreeaeo, 
pent. Mid cvrraila. rubber sUnip*. luhmariai; eettlner. 

ahae I aero, viaaa and daaapa and boating apparatue. 

Special Information 
Now Laadaai onjoya big buebaeae boa ( o.mii»<<il 
Army and Ne»r ataUona nearby. Caaal Guard, Acad- 
'mv nj^d en uniie«i-»1ljr laraa tuaaabar af aumnaao raal- 
d ota, Umaanai af vacatMat*. aaciarabMilata and 
taurlata. 

a.IM anvloraao ara far tba moat part akIUod warkara 
roerlvlaa largo aalaHaa. 

^dda a ttanwndot>a buaiaaa* to tbo baalk of 



■a and toad a. daara and aaak. bata 
linlac and atalr paaoafni. daon.io, 
aod mrdUioea. cMldl.n'a aralat*. 



Suburban and Farm Residents 

Within toaa nalla raallua Watorford ..4,aM, Cast Lrmw 
. UISS, Groton 7,tn. Lra» .!«, Old Ln» .1.111. 
MoatviUo. . .3,Ma. and aavoral anaaJJar taaraa and vlj . 
laujoa, praapcroaaa larnia ottd aevoraj abaro nravrta. 



Wholesale 



Qltri A 
Conf'ttlonrtry 
Ej»vintMrt>' 3* 
Flow, 

FMd 

Fruit* 



2 
C 
I 

t 
1 

J 
3 
«t 

anJr «k» a blf but!- 

nn«i tHrr-U([hoo( New 
L-omV>a trtadlBff t«r- 
ritory but » *t y r»1 



Hru •utvrn p«trt af 



He tail Section 



oFrlMClpmi • t»upuin it cut a 1 ■ r 
«t>uut p. nil* Midi a b«H IllCnff «■ 

Stmtv, Bsnli -rt»J Mate ttFecta. 
Here are \oc»\ atj oV^bWttaamt 
•tore*, ■pe-cidklry bo«.«s rmd 
extitMnbtm sboaw, Tbtr* ar* 
thrw •antkll Mlffbbwbo*d mt- 
tlon» tocAtrti on B»-o*-d slraal. 

Residential Features 

MMtty On* staMt t**« Iajti 11 y 
ii*Jij»«a. No tciM-TTM'nl qTi»r>**r 

ociljr a far •fwiiuaNit 



In the lUbim-r rc»ur» section 
af Caatara Paittt and Th« Pa- 
q«ot ara mujr «l the tin-sat 
ratataa anal naat baauUlcd 
nvAntvloaa OA tha Atlantic Ca-aat. 

Thera la baiag ccMiaplrtMl a 
$ ? sa, oaa hmmim g prviec t tbat 
rtval any in Nav CttfflaattaV 
Th-rra ar* tM raaidaacaa It 



Retail Otitis** for Nationally Advertised Products 
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Auto. 
Auta. 
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d*o!a .»re many and 

Ta tbo north tba trotting area aattonda to Salaan and Mnr 
A part of tbo trade of tba lattar placo la e bared with No 

Ta the oreal tbo tradbng area rateeeda to tba Cannevticut 
end whtdea many ■ 

Ta tbo aoutk tba 
aaiach trade brir.j derived 



ryflle 
rarlcb 

River 




NOTE -.Sourca from 
of " 



snd fscts were securetf: iaitre« G. 
of EJur.litm, Tax Collerlor, Bank 



J. arrTrlarj Chamber I _. 1 The Dor (Eronlag) 

A. B. C. Report*, elc \NmW,papT*\ Hew Land.. Trlagrapb 



To 66 Cover w the Southeast Corner of Connecticut 

National Advertisers Always Use 



THE DAY 



More than 10,500 Daily at 3c per Copy 

No city in the state offers opportunities such as New London presents for 
the successful marketing of nationally advertised goods. 

It is a city of big industries, 

A seat of education, 

An important shipping port, 

A vital military and naval station, 

A popular summer resort, 

A center of great uealth. 

New London boasts of more wealth and more Necessities and luxuries are in great demand, 

magnificent summer mansions than any other National Advertisers develop big business 

city in Connecticut. through the columns of the one paper that has a 

greater circulation in the city and suburbs than 

There is buying power among the people. there are homes. 

THE NEW LONDON DAY 

THEODORK BODKNWEIN. Publisher. FRANK R. NORTHRUP, 303 Fifth Ave, New York City, Representative 

Digitized by Google 
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INQUIRY SHOWS MOST FARMERS READ 
THE DA ILY NEWS PAPERS 

A National Space Buyer Tells Why He Now Ranks Them First 
in His List — Finds an Amazing Lark 
of Statistics. 



By H. P. Mi i : i ".nil.: 
Ail.crti.ing Mitiacfr, United Stale. Carlruliic ('umf>any 



SOME months ago I spent several weeks anions farmers in different parts 
of the country. I went from farm to farm seeking information that 
would be useful in my work. Among other tilings thut impressed me 
was the fact that so many farmers read a daily paper. 

At the time, I bad no particular interest in the subject, so my impressions 
on that point were simply stored away for future use. But recently we hap- 
pened to have a special message that we wanted to deliver to as many people 
as possible in certain sections of the country. So far as the city dweller 
alone was concerned, there was no difficulty. We could reach him through 
the daily paper. There was no greater difficulty in reaching the farmer. We 
could reach him through the agricultural press. The trouble was, we did 
not have enough money to advertise adequately in both the daily papers and 
the farm papers. 

Finds it Impossible to Get Statistics 

It was then that I recalled my im- tu get the <trsir«l <lau regarding the 
pression that a great many farmers read farmers in any given community. 

Is it possible that there arc no sta- 
tistics on this subject? 

Is it possible that no newspapers or 
newspaper asiociatiuns have made in- 
vestigations to get such information as 
this? 

Wouldn't such data be valuable to 
BRIDGEPORT HARBOR 



GENERAL OFFICES AND FACTORY "E* PLANT OF THE INTERNA- 
TIONAL SILVER COMPANY, MERIDEN, CONN. 





The Silverware and Plated Ware industry, in the value of annual product, rank* 
seventh among the classified industries of Connecticut. The great factory group 
shown here it the largest unit of the corporation which maintain* factories in six 
Connecticut citiei and several Canadian branches. Meridcn ia the "Stiver City," 
the plated war* industry having been born here and developed Irons this eeatjer 
through more than a hundred rears. The International Silver Co. is an amalgamation 
of the chief companies engaged in this line of production in the state. In 1WOJ the 

iMirpurAliuri m |t;i:nl itic tu'.^l <M|<Ui tl<>\.U of the I . S. Sil 1 . rr I ui jmx u 1 1 mi i>! Mrrnl - : 

wht<h gave them control ni the famous "Rogers" ware. 




a daily paper, and I asked myself: "If 
the farmer really 
docs read a daily 
paper, why can't 
we use it to 
reach him as well 
a* the city man ? 

We immediate- 
ly sought sta- 
tu no W e wrote 
directly and in- 
directly to agen- 
cies and agenry 
a it o c i a I ions, 
newspapers and 
newspaper asso- 
riatiotiv advertis- 
ers and advertising association*, and ft? 
found practically no statistics on the 
subject 

Newspapers were able 10 tell us what 
percentage of their circulation went to 
points outside the citie* where they 
werc published. 

For instance, we learned that in Ala- 
bama, 24'/i per cent of all newspapers 
are mailed to "R. F. D." addresses, 

In California the percentage is 7 X A ; 
in Connecticut, A<r- ... etc. 

Hut in almost no case were vre able 



many sources that we thought might 
throw light on the subject Although 
we did not succeed in getting much in 
the way of statistics, we did get some 
drnniec information (hat could be used 
as a guide, and we received a great 
many expressions, of opinion pro and 
con from men who sell to the farm 
held, 

What Space Bayers Knew 

The digest of this information may 



STOCK RAISING DC LUXE 



H. P. Matn-KSTDTKE 




Panorama View Stu urn* Part of Factory 

Mstftet 



advertisers and wouldn't it be a power- 
ful selling factor in the hands of the 
newspapers? 

lie that as it may, I wanted such data 
and I was unable tu get it As I have 
already stated, we wrote to a great 



WORKMEN OF WINCHESTER REPEATING ARMS CO. NEW HAVEN. 
LISTENING TO A PATRIOTIC ADDRESS. 




Mrr* >s *hi*un » littory unit ol one u( Connecticut** great corporations, the special 
pmlr »1 New lluvrn Wat turn arnli iliJ imt it •{ mrr the ttmvessiMlt ttt theft* great 
:■' ■ i it .t - »( ii pnaja « Sjaaaf tu a WM l.aais ptmlu*Tii«m The thnu Minds 

..' worfcsnrn rmploied here werr rtieisnlrrrd «>t rtpul mri'm tanrr in the nattoa in 
the great * rtsia with its fighting fmcrs abroad, to lh« arming nf wh»cb they run- 
i r mt i-it *o rnVrtlsrly 



Mndrt ti iiml t>ar n, ft i\ ided «* iih electric 
light* and at) comfurta, at Weslpoet. 



be helpful to the reader who is inter- 
ested in the subject. 

We wrote, among others, to 26 ad- 
vertising managers who sell the farm 
market. Of the just 18 replied with 
an admission that they had absolutely 
no information on the subject, although 
most of them seemed to bo of the opin- 
ion that the up-to-date farmer does read 
a daily paper no matter where he may- 
be located. 

The following statement is typical of 

the replies received from these 18: 

"We have no definite information on the 
rthjeett but our observation would Indicate 
that ocogrrssivr farmer* mtl read a daily 

city newspaper." 

Two or three of the 2ft advertising 
managers had a more definite impres- 
sion, but were not able to state any 
facts to sustain it. The following is a 
typical letter from this class : 

"The writer was raised on a farm and 
war aged on? up until recently-, and I can 
think buck over n period of fifteen years at 
which time pra:tically alt of our neighbors 
and my father took the ncarett county seat 
daily raper. 

"I wi.uld not go ao far as to any that 
they read the metrnpolitan daily, but they 
do res:| the paper from the lsr*rtt trading 
l«nim Tirae lb*™, aa well a* their weekly 
town paper, as a rale 

Guessed 50% to 7S% Read Dailiee 

"The qurstiim :s of vital interest to ui, a* 
wrtl urn yourself end the writer mill ap- 
prrri.it* any rnnrlusioaa tn which yon mar 
rnme >ii this re«|irct if different from what 
Stat belief is. and wbicb we assume is in 
keeping with the reports you have been get- 
ting and have perhaps verified in year own 
e*prrsfn:e." 

Another letter of a similar nature 

• as follows; 



**The sales manager of a well -known farm 
paper, who has been a subscription solicitor 
for some years and is out on the territory 
most of the time now with bis ten or tweW- 
men. 'Ly* that most of the farmers on whom 
they <all take a daily- paper, The local post- 
master's orfliand gwrs was 5e) 75 pes* cent, 
nf th« farmers- 
Many of the newspapers with which 
we correspond on the subject were a* 
little able as the advertisers to give us 
any real data. 

From a few newspapers and from one 
or two advertisers we did get some 
realty definite information. For in- 
stance, one advertiser of farmers' sup- 
plies wrote as follows: 

"Several times we have taken varins* 
state* and used alt of the paper* in that 
• t.ite — the ueckliea every neck for eicfat 
weeks and the dailies every second and third 
day for the same period. In no instance 
have v>e hern abtr to obtain any consider- 
able a ass bar el catalogue applications and 
starh mm we did rrceive were almoot. without 

■ -■■■'it' from the newspapers in the targe 

tWit at the end of the season *■ 
haTf always found that the amount of buoi- 
nes* we did in that particular uatr sjag 
larger than tn the stales inuuexliaiely ad- 
joinins'- 

"Srveral rears ago I took a number of 
thousands of our rustoitsrrs (and to be litre 
they were tharonirMy distributed, I took a 
cattail) number commencing with A in our 
stencil in. state by state), and sent out to 
these eualomers a questionnaire aa to the 
periodic .1* they ead. enclosing a stamped 
envelope and with a letter sicned by enysrl!. 

M We received a very high percentage ui 
replies, hat the only result we had from it 
was ta confirm the results as shnwn em nor 
reply schedule for the same year. En the 
questionnaire we asked whether they read 
their local paper each day, and as I rensem 
Iter this «» prartirally a IOC per cent, 
'yv*-' I betieve that any farmer who read* 
one if ike better class of farm papers will 
also read a daily newspaper." 

Records of the R. F. D. 

Another as follows : 

•'Our local postmaster repmu that the 

number of tubic:ibrrs to doily newspaper*) 

on rural routes. June 21, »: 

Rome \<i, 1, 110 paprrs out of M2 boxes 
Route HO, 2, US papers out of la4 boxes 
Route No. 3, 7J papers out of 101 boars 
Route No. 4, 47 papers out of IflJ bostai 
Route No. S, 110 papers out of US boar* 
Totai— 47$ papers ou; nf 635 boars, or 

approximately 75 pet cent. 
"Tins aggajt*, being *juitc German, he 

adda the rmnnent ; 

1 ri a number derive their news f roo 

weeVly fiTman papers,* " 

And stilt another: 

"In talking with the advertising manager 
nf a farm ] taper, I learned that among other 
«irestions in a questionnaire sent out sorer 
lour years agj tn several thousand of thru 
subscribers, 1he question was asked ap u 

■ I . - i they ■rubacrlbcsJ for a daily news- 
BSHWb 

'*l <!a nut know the exact number of re- 
jilir*. Lut it *>.i* nree J.OcO. Ss-venty-nve 
pee rent. sah»cribed for a dailv tsaper, 

"HonMIe**. thr iirrrrntave would be mu:h 
hither at this rimr. as their subscribera are 
aim 'it the aicmcc fanner in progreasiTeaess 
and intrUigence.*' 

MtnnesoU Daily Most Definite 

Perhaps the most definite information 
that we received from any source came 
from a Minnesota daily paper, and wis 
summarized as follows: 
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Population 




School* 



i» 

hi»«i ..: i 

Trunin, I Fault 

4 Cthoiic echoala bar. 1.I7I pupile 



I ...J 1 i-i ■ ..to school 

Theatres CharchmM 



private, 1 



$ Baatlat. • Con | 

Hnr.ni. 4 Epl*C«poL | 

Ronton Cathnllr. 2 Melho- 
diet and 7 MW denoml- 

lial nn. 



aLxrcciffon 

Norwich end Wore..., CHvt.loo of the N. V, N. H. 
A H R. R. SwlW> Drvteion .1 Central Vermont. 
Krai of Thamce river, direct host imikIIih <rlth 
New York City. Headquarter* »l Shore Lav. Electric 
Railway Co. operating *o„th to Nr. London anj 

J.^"tT , .»d""wr»T.,r M Mli''' Lpr;«*ltrvlT th 

Principal Industries 

Woolen. Box Board. Thermo* botttoe, poner boxea, pino 
coupling.. Dyeing and Converting Cot too Coodo, Silk 
Rrmxto. Firearm*, Cotton Coodo. Cutlery, Ea- 
v. Irrta. Bolt, aad Belting, Diapl.y 
' id. Fire E.tlngul.beri. 
Carrl.gee. Springe aad 
Govt i tngi 

Trimming*. Slav** aad Auto Aceeaoclea, 

Special Information 

Average yearly volunw of bueineea t44.9M.M4 
Damnad for .killed labor Inrieaalng Average 
wafo for akLIIrd labor la U4. Average vara 
.killed labor la tU par work. 

Local rrtall bualnr** haa been helped In ao eme 
nor by tnr eatabliehnaemt of euch large laatltut 
•ho Slate Hoepltal for the laaano and Tho Stole 



Flatur**, Braaa Caethaga, Thread. Flro F-.lio, 
Heater*. P.lrit. Radiator*. Yam. = 
M.ltreoaee, Cork. Shoddy. Roll 



rarkly 
* utn- 



II I 

Norwich, Conn. 

"The Rom of N«w En* land." ■ 
Suburban and Farm Residents 

Within Un mil* radiu* Jcwett City, Grfawoid aatd 
c:in«c-: — i.tno, MtmtVaD* .... i, t-w North Stmt^gtan. . . 
l.IH. Prnton l,*, Spracue, Bid tit e-nA Hauaovor 
IM*. Further north DmMim 
7. MO *b 



Wholesalers 

Druftiatn 1 

Dry Gooos 1 

Fruit* ond Produce 2 

Orxari 4] 

!i.ur.-r, . Z 

Mttt t 

StftOOa $ 

Thf»e whoJe trader* 
MipfWy tho t r a d o 
thiro-jffaottt thr- Ner- 
*■ ich araa And In 
aoveral tnatnjMoa da 
butinc*. tW bry nod 
tho tonitory rvcog-- 
nis-od ■* tho Norwich 
rotniJ trad»U-f tone. 

Ona dTU4Tji»t do** 
businroo OO 1W 



Retail Section 

PnnctpaJ ivhoppan* cantor 
Moia a treat. Frenhlfn a treat 
•Ad BroanWar. About two 
mila* in Ungth txnd ..very hind 

•f • ■lor* l« rrpr-ifnlfd 

Neighborhood »ocUo« about 
\ mil* long in tho mo tern or 
Grranovill* aectjoct. 

Woat Main «nd T hoxit** 
itrorts paae through Hebrew 
• hopping dUtrict aboatt H aa-lo 
lonf . 

Residential 

0»ia» (amilr houtci prrdomi- 
not*. No tonomrnt sactron, i*m 
The In 



Feat ares 



I fhoVJwat 



♦'or Nationally 



Auto. (Paaorngor) la Drllrataooea 

Auto. (Truck* ) I Droaamakara 

Auto (Tlroa) Agrya II Drugeiata 



. U Oopl. S4aroa 



agar Storoa 11 

Cloake ond Seal to ( 

aothlara II 



, t 
It 

» Hardware 

21 
I 

:■ Ladtoa' Tallora ... 
1* Moat Markata .... 
• Men'i Fiamlikbiga 

1 



. . I Millntora 

. . . 1ST Opticiana 

. . . T Photogrophrr a 

,., Z 
... 7 

. . 4 Itaetauraata 



44 Shoo DoaJrra IT 

11 Sporting Cooda' . J 
■ Stationer. 1 



Trading Area 



rx tried* 

■t anal w 

Hewrvo 



Put 



•t th< 



lattrr 



ory 



tit haa a docadod!y atrona; 
irtVa ktaainoae la territory 



To tho Berth 
To tho north « 
and Wtllimantac 
local do an on t 
batwarB Williaai 

To tho aouth the trrri lory rrachea to MontvOlo. Tho trade oi 
that vUtaga La about evenly epllt with New London, bot thrlvlag 
farwia and i ill 1 1 ae d o a or to tho city contribute big buelaeaa. 
To the oaat territory aatenda to North Stonlogton. Pendloton 



^OTE: 



r N orwich 
J Norwich 



Foiintlrd IS08— Still Crowing 



lo Sixleca Pggra 



Bright an. I I n.i rj .,-m Irnl 



THE ONLY EVENING NEWSPAPER IN THIS FERTILE FIELD 

Norwich, "the Ro»e of New England," is the trade and trolley centre of Eastern 
Connecticut and hence is well worth cultivating. 

With its Associated Press service, complete local news and snappy features, the 
Record is read and liked by every body, going right into the homes of all classes every 
night. 

Satisfied with rates and results, live Norwich advertisers use the Record regularly 
and freely — some exclusively — because they know by long experience that Record ad* 
bring more cash buyers than any other medium they can use. What pays home ad- 
b also bound to pay the general advertiser, and it goes without saying that 



YOU CANNOT COVER THIS FIELD WITHOUT USING THE 

lAOITaVaatilC *J&lfl[ij£tttffillt J^k^CXfftWm 



PILLEN I'lBI.ISHINi; CO. 



Norwicli, Coiiiifiiitut 



Hil. 103 Broadway 

Digitized by Go 
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EDITOR & PUBLISHER 



Issued every Thursday— forms closing at two P. M. on the Wednesday preceding the date of 

by The Editor & Publisher Co., Suite 1117. New York World Building, 63 Park Row, 
New York City. Private Branch Telephone Exchange, Bcckman 4330 
James Wright Brown, President 



TO ADVERTISERS 
ADVERTISING AGENTS 
SPECIAL REPRESENTATIVES 
NEWSPAPER PUBLISHERS 

Seven years ago when I assumed charge of EDITOR & 
PUBLISHER I did so with a firm conviction that there 
was some real work for a trade paper covering the daily 
newspaper field. 

I was firmly convinced that there was a practical way 
of showing advertisers that it is more effective and less 
expensive for them to use the columns of the daily news- 
papers than it is to use national magazines. 

This was questioned, not only by magazine people, but 
by advertising men — yes, and even by newspaper publish- 
ers themselves. 

I found nothing to prove my contention and plenty to 
disprove it — but I thought I was right, and I was deter- 
mined to find out, somehow, whether I was or not. 

I found that, in the advertising circles, the theory 
of magazine advertising was very strong, indeed — almost 
impregnably intrenched. 

This was due partially to the fact that apparently no 
one had handed advertisers any real data to prove the 
supremacy and economy of the daily newspapers, and no 
one seemed inclined lo investigate except by comparing 
figures and statistics furnished by outsiders. 

Why should they? It is admittedly true that maga- 
zines are easier to use than are daily newspapers— easier 
and pay some agencies better — for the rates are higher; 
there are few of them to check; they are less frequent 
daily newspapers; they admit of finer (and more 
s) art work. 

I questioned daily newspaper publishers, daily news- 
lives and executives of daily 
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of them frankly admitted that they were over- 
" by magazines; some of them doubled this, but 



make sure. 

No one had any real basic 
even gucsoed. 

I was told that I was an altruist, that my theories were 
interesting — if true — but how was I going to prove them? 

Some daily newspaper publishers listened and caught 
some of the spirit— and jumped into the fight. 

EDITOR & PUBL1SITER has proved beyond any ques- 
tion of doubt that daily newspapers are less expensive 
mui-h lew prr line per thousand, than all magiititicx. 
We have spent lots of money and time and energy dig- 
statistics of -" L: - J - : L, ~ -' — ! 



gitig up 



all kinds — comparing tables of 



lied figures, gathered from the 
bracing both daily newspapers and 
proved our case thoroughly. 

EDITOR & PUBLISHER has supplied to the national 
advertisers of the country statistics so vital tbey cannot 
be ignored. 

EDITOR & PUBLISHER has smashed traditions, 
proved the case of the daily newspaper and furnished 
iocontesliblc proof of not only the superiority, but the 
economy of daily newspapers. 

Going into fields hitherto deemed impossible for a 
newspaper of the character of EDITOR & PUBLISHER it 
has attracted as regular readers many national advertis- 
er* who, while placing their business through agencies, 
keep abreast of advertising matters themselves. 

This work — service if you please, has not been easy. 
The research work has been both extensive i 
— but there is a great sense of satisfaction it 
thing tbat has never been done before. 

May EDITOR & PUBLISHER not be pardoned for 
taking pride in this achievement? 

We lay no claim to having discovered anything. We 
have uncovered rather than discovered. All this informa- 
tion — all the /acts, figures and statistics heretofore pub- 
lished in EDITOR & PUBLISHER were available, at any 
time, to any one who would gather them together. 

The credit due EDITOR & PUBLISHER is for hav- 
ing done that which should have been done, and which 
could have been done if anyone had taken the 
to do it. 

Year by year daily newspaper publishers have 
nized the value of this great work and have supported 
and backed it by ever increasing patronage. 

Year by year advertisers and apace buyers have 
nixed the value of this work in ever increasing 
—and have added their names to the subscription 
thereby enabling EDITOR & PUBLISHER to ' 
serve the advertisers, and year by year EDITOR & PUB- 
LISHER has prospered because it has served. 

Every man in the publishing and advertising business 
should be a regular reader of EDITOR & PUBLISHER. 

Most of the big ones arc. 

If you arc not you should be. 

JAMES W. BROWN 
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Population 



Retail Outlaw for Nationally 

Auto. (Tiunviff) — It IMInM W Stan*... ? Gvtfti 



X. B. C. March 11. MM 

A. B. C, City aad Sueerben 

Praaeal Eitfaaate. City 

Prearat Eilaatt, City and Sub 

N.M.. Whitea Jr., EaeHiek 

FarwJca Bore-. e»7 c .. w 




Banks 



Savtage ... 

Tnut Coanpnaira 



Puhlkr 
Mlfb 



R.i 

Rm 

Ri 



Sle.IM.eM 



Schools 




Churcha* 

Bwtnt.l, Coo.ree.tlr,r,«J 
J. Eatecoaal. J» Methe- 
*. 

J. Uxi • 



Location 



On mala lie. at N. Y„ N. H. A H. R. R. Termini al 
Drniatn-i- sad Norwalh R. R. Fraifht aarvic* dally la 
Nnr Yerk Oty. trolley fraifht to Now Harm aad 
aaetor car ud boat Ilea la New York. 1 



. Ban'* abate, 
hat*. allk forma nta, laoa, 
awter truck*, merle, motor*, alaetrlc 

loi nt air t«ra[ir«lwrt tor auhmerino*. atepfj 
•urnaeee, braae 



waiata. underwrai. 



Special Information 



Indaatriee mn aa varied that no or 
•way laboi opinion. "Thar* era ne t 
walk" ia a local alofan- 



la able te 



Norwalk, Conn. 



Suburban and Farm Residents 

Wjthia a twalva>mlla radhoe era the tbrrriaf lowaa of 
Caorfotown aad BrandivUI a. . Ufa, New I 

. MM. Dartre. MM, and flya or al* 
mrnta. 



Wholesalers 



Fruit 



The bualaeee of 
•haa. h<.oan If rr- 



Tea Or. 
New York 
anahlaa whol.-aajrra 
to alwaye bava on 
hand a Ian* aad 

Ir.ah .lock ol paod- 

ucts. Naw edvertle- 
r-rt introdajcinf Ih.ir 
feoda nad it a Slav- 
ai* marter 



Retail Section 



Two ahoppkBd oantara. Up- 
town or Nurwelk aoctiOTl .bout 
a nil. in Irnfth tn Mailt, W«D 
and Water *tr**te. 

Deemtewa oe ct a u a or South 
Nurwalk afcoppin, *treeta ... 
North Malt., Srruto Main and 
VV.ahli.ftoB. 
la the ItaJlaa aad Henferien 
ol dry there U a 



Residential Features 

Moat of the rtaidaata own 
tHrlr own luraaaa. Thar. b) BO 
t.ikritaeat or aluan aocrtoa or 
larfe auailnaiat heoae diatHct 
la eaburbe, beautiful aaataa af 



Aatto. (Track). 
<Tlre*>,. 



1 I>rr* t [na.i 

.. II Drtayyklta 

7 Dry Gawk 

.. U 

Clear Star** M Electrical 

Cloak* aad Sarits II Floruit* . 

3othl*r* U 




t 

S l.aniea' Teal era , ... 

I Moat Marltata 

7 Mca'a Fttrelahin.a 

i 



U Milliner* . 

Ill Ostlciaaa 

T Pharofrephera 
( 
I 

7 R.atata-aat* 

M Shoe Dealer* 
* 

7 



Trading Area 

NerwaJk e* •urvayed hare ia the haart ol . proapr-roua 

..... Both Norw.ll. .rar) .Sooth No,. elk. which arr two 
of too OB* city uod.r o, ( lavrraami, lUlhourh oftaa 
on map. .. I., dl.tlnct platea. arr rrntr,, ol trade Iron, 
■tva littla towna nearly .vary nnr. o4 which Irecaat. of at rl 
thrivirif Induatry. 

Oa the waat NorwaJk drowi trade (roe* Now Canaan. Sp 
and Oarkan aboait ala or elfbt aulae dHatant. On the no 
aad tha north the bredlaf ara* extvada twHv. and fift*-. 

raaprcljvrly. At th. Brnnchvllla .nd Cor 
tr»rfin» «rt* Nnrw-JW ib.*r.. Mini, out-nf -Own 



tr-dii.rT 



rtKwrit 

mile* 
4 tkm 



NOTE : 



td /axil itwc 
lroartL, tax oollerior and otbrri 



Newspapers 



( 



Nor.^k Ho,rr 
South 

Oarlia Rava-w 



(Weakly at N 



.1 Dar.an) 



"In Norwalk, Connecticut, it is The Hour* 

THE NORWALK HOUR 

(Member Audit Bureau Circulations) 

* 

Circulates in one of ihe wealthiest and most prosperous townships in southwestern Con- 
necticut. 

Besides being a wealthy community it has many diversified industries, so that there are 
really no dull times in this thriving city. 

Mechanics largely own their own homes and the savings deposits indicate the prosperity 
of the working classes. . 

Advertisers in the columns of THE NORWALK HOUR get results 

This newspaper has the full leased wire service of the United Press and operates a bat- 
tery of four Intertypes, Ludlow Typograph, and a 24-page Hoe Press. It is ai 
date newspaper with a metropolitan equipment. 



Digitized by Goftgle 



Editor & Publisher for September 18, 1919 




(EDITOR & PUBLISHER 

1 SPACE BUYERS CHART- 



I 



^ Middletown, Conn. 



Native White. ITr 

Fryrrirn Horn I5r", 

M 





Valley Divi.ion of N. Y., N. H. * H. R. R Beet to 
New York City. 

Principal Industries 

Silka, cotton webbing, pumping machinery, enameled 
wsre, IMM goods ...J (ertitisara, IkoU and shoes. »o»pe, 

i^r^. *: ,v " "i;'" 1 '^ u i "" id -- 

mray own, ly p*-»» n.ri... m«i iw nioinr*, n*rcw*rr. 



Suburban ami Farm Rmtidtntm 
Within fiv. «iiU ra4iw-.PonlMi4.MaK 



Moutci 




MOn long on Main street. 
Residential Feature. 



Auto. (Passenger) 

Agcys 

Auto. (Truck) 



Agcy*. 

Auto. (Ports) 
Agcyu. 





Bakers 


• 


Dry Good. 


li 


liar dSr.ro J 


Optician. 


2 


1! 


Cigar Store* 


S 


Department Store. 


1 


Hata end Cape... 1 


Photographer. , 


. » 




Cloak, nnd SuiU 


• 


Electrical 


1 


J cw d c- r s .......... J 


Pianos 


. 1 


• 








» 


LexW Tailors ... I 


Plum her. 


. 1 






II 




< 


Meet Market. ... » 


Restaurants 


- II 


II 




1 ' 




* 


Man's Furnishings II 


Shoe Dealers 


. M 






n 




1 


Merchant Tellers . 


Sporting Goods.. 


. s 


1 




it 




XI 









Trading Area 
Northern houndariea Rochykill, west pi.rcee Meriden 
territory n rear miiea; aharing husiness of Berlin, 
Smiths, Middle field and Durham with Meriden. South 
Connecticut Rivrr Valley towns, Cast Milling ten. West- 
chaster. Cole host. r, Hebron, Turnarvill* and other 
towns. 

Newspapers— Mlddleto-n Press (P. M. Daily) 
Miscellaneous 

WeeLyan Literary Monthly 




Cla 
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New Britain, Conn. 



Engli.h Reading TT4 

ln*»trlel Woeler......** 

Home Owners Mil 



Location 



Pupil. 



Walerbury division, N V 
nection at Berlin with mair 



i N. H. 
line. 



* H. R. R-; con- 

Principal Industries 

Hardware, doth registering machines, underwear, ma- 
chine tools, portables, . h a u na. electric line hardware, 
bricks, hall bearings, cutlery, machine castings, build 
or.' hardware, skirts, silk wastes, saddlery hardware, 



Average yl 



Special Information 

rlr total ot husiness 155.01 




Houses 



Beet and 


Pmvii 


hsns't 


Butter, 


Eggs 


and 


Chose. 






Cigers 


and 


Tc- 


hncco 




1 


Fruits . 




1 


Grocers 




» 



Residential Features 
No slum or t e nem en t sections. 
Houses one end two fnnuly. 



Auto. (Paesenger) 

Agcya, 9 

Auto. (Truck) 

Agcys. » 

Auto. (Tires) 

Agcys, • 

Auto. (Parts) 

Agey. a 



Retail Outlets for Nationally Advertised Good's 
Bakers 14 Dry Goods S Hardware 



Cigar Stores 
Cloaks end " 



Confectioners . 
Delicatessen .. 
Dress Makers 
Druggist* .... 



a 

» 



Furniture 

Fur tier. 



Hst. and Caps 



< 

u 

Tailors ... U 
Meal Market. £2 
Men's Furnishings 17 
Merchant Tailors. II 
Milliner. g 



Optirlsns 
Photo,, S| 



.... n 

Shoo Dealer. .... » 
Sporting Good. I 
Stationer. 9 



Trading Aroa 



Newspapers 

New Britain Herald (Evening) 
New Britain Record (Evening I 



Miscellaneous 
Swedish Wsekly 
Polish Weekly 



- 



Population 
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Ansonia, Conn. 



location 

Neug.tucfc division. N. Y„ N. H. • H. R. R_ Water. 
bury-Now Hsvon branch Connecticut Co. trolley. 

Principal Industries 




Suburban and Farm 
Derby. 11,171, Sheltnn I.STJ. and 

rVnolesai. 




1/1 gj a mil. 



Auto. (Pa 

Agere — 

Ant*. (Truck) 

A revs. — 

Auto. (Tires ) 

Agcys — 

Auto. (Parts) 

Agcys I 



I Suit. 



Retail Outlets for Nationally Advertised Goods 
Dry Goods 1* 

Clgw " 
Cloaks ai 
Clothiers 

Furniture 1* Most Markets 

Del ire lessen — Furriers 

Dress Maker. .... 21 Gurngvs 
Drugglgtn 7 Grocers 



» 

I 
I 

a 

J 



Electrical t 

Moults 1 



Hardware 

Hata and Cans. 
Jewelry 



Mrrchant Tellers. 

Millinery „ 



4 






4 


PI.ologr.pher. 


.. 4 


1 










.. « 


** 




.. a 


S 


Shoo Dealers 


ii 


J 


.Sporting Good. 




I 


Stntionsr. .... 
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Danbury, Conn. 



Drnbury B-.r.<h *no C#»tr«l N-w Zntrlm*.* dtv.-ion 
of N. Y-, N. H. A H. R. R . Donimry mnd Brthrl St. R.R. 

Principal Indumtriom 
Auto ftupplisr*. bttil rxxjr.af*, bo***. braM, c«rp«t. 
nif», ffn',*nt blccki. tl'**, fetvr cuttlM. blocks. 

' r. nwhin- tool ft, tvilk Hbboti. toot*. 



Thirty-sU hml I at: tori**. 



GsTtvccrft 1 

Fruit ami F'rodhw:* 5 
Coaf-ct4on-rir I 



City" 

sen^I^tovrnt^lnd* vnfje. "* 
Retail , 



Elm ■tTVtrtnV 

R •■ lidmntial Fmaturo* 
sLsxrga propoi tlon of Inhtvb. • 
fjOnlft own liftw». No iJum or 

ds.trict. 



Rmtail OulUt* for Nationally Advorliiod Good* 



Auto, (Peasengerl 




Bsksrs 


1 


Agcys. 


sT 


Cigar Storea 


11 


Auto. (Teiack) 




Clonks snd .Suit. 


11 


Arcyo 


M 


Clothier. 


II 


Auto. (Parts) 




Conlectloner. .. . 


)• 


Agcys 


It 


DeliceUasen 


I 


Aula. (Thee) 




Dress Mahara ... 


li 




tf 


Druggists 


IS 



l>rv 

Dei 



Fkrlsu .. 
Fumllure 
Furrier. 
Garages . 



Hardware 

Hal. and Cans 

Jewelry ... 
Lndirs' Tailors .. 

Meat Market. 

Men's Furnlshin,. 
Merchant Tailors 



Optlcisns 

Phi>toer*t 



6 

< 

II Pi-i 

• PlumKi-i-, 

SI RealAiiruite 

• Sh«* Stores 
5 Sporting Cm 

19 5t»Honur» 



Trading Area 

On Wftlt rslrr dm h, y nnJ »UtO lilBO, 

vitl*. To the i ft*! nrH north tbe boi 
b-ryood N«w Mil fort, tuad mm tmr mm 

Will liound«r:r» nlgnd |o Bulla 

and tJ>f>nc« south to Coldvn 

Newmpaporm 

Dcnbuiv News (Dsilr P. M,> 
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TLrraJ City" 



Population 



Itlt Cmum . 
Chamber of 

□ 1 y 



1U» 

KM 



City and 5iabaarlaen 



City 

Classed 

tut 

Indue trial 



Trmt C*. 



1 

1 

1 



School* 



■ No of Pupil. 

1 No ot Pupal. 

Train In* I No. si 



Public trade 

Hlah 

State Normal 

Tn Cataatle e ck aale and a t 
dry. at the vill.ro ol Slam, I* 
cut AfricttltMrai Ceilefo. 




Theatres 



Baptiet .1, C«nrr»»»rU!t«l 
t, Epa. copal 2. Metbo- 
*ot 1. Rows Catholic.. 
X and five other chureha*. 



Main line of V Y„ N. M. AM. ft. ft t 
W or polo and Boetoaa. "The Air Lin*" A 
iijuf and Grand Trunk (Control Vermont) 11 
Brattle be re to tide 
caawectiara. orflA 
Maee, Waetorty, ft. 1.. and 
Coventry aad potato woal. 

Principal Industrie* 

Thread, potato and twill., waavlag* la lane 
potto, cotton-yarn, cotton Hi r rail abeetlnr* 



P.tifb- 



>. from 

Trollor 



and lap- 




Total yearly 

The loco toon at the city 
lecturing crater and 



Tho ootid 



It l 

rapid er-ow!h Is 
of WUUmantk 



filial aarendee, which akaw tho 
aro remarkable raro in thla city. 



Residents 



Scotland OM. Franklin 
. Ml, Hebron l.fOO. M 
and eeveml largo yveenii 
of tho rrrodaace farma k 
of 



Tto. Lootooa .I.TK, Coluaabta 
■ nefiefd 2. an, Cor op try. . Lia* 
• and dairy farma. Tho atoek 

coneumed a 




National ndverti*- 
oe aero yuaraatreel 



Retail Section 

Tharo ia oaao baaey eheappmer 
center located on Main, Union. 
Church and North atraata. 
Thorn 




Tharo are 

aratrmc maintained by 
American Thread Co. and 
Qulafaach -Windham Co. Thaaa 
are hne home* and no hotaetn*' 
a y a t cm in tha coma try la bet- 
tar cared far. Each eyatoaa J* 
wader the atrict *eaa*rvtaloa of 
doctor* and are riven weakly 



Outlets for Nationally Advertised Product* 

II r.llralmia • Carafe* 2 Mlllln 



Ait* (Truck) 
Ante. (Tire*) 
Auto. (Part*) 
Baker* 
Clrar 
a oak* and Suite 
Clothier* ......... 



Wtllbnanrjc ha. arid* tr 
tralley and a team 
Part of Ita aaet 
of WIU 

VUlaao. 




Trading Area 

raakrvi area Aee to t 

ent.rle. dtp. 



Retford and WUllnrton toark 
atend* jiMt beyond Coventry 
Mod aoa.tr. WUllraantic traehrer 
arttk Norwich and MlddVetoarn, hot an I . 
of owt-of-toara trade U attracted to "The Thread City 




H 



Deafly Chronicle 



Qttlt limiimanttr Bath} (^vxmxtit 

The only Daily Newspaper published in Windham County 



The Willimantic Daily Chronicle offers a field to the 
advertiser that is unsurpassed hy any publication 
when the number of people it serve* is taken into 
consideration. 

As stated above it in the only daily publication in the 
county in which it is located and it is issued in Willi- 
mantic, a thriving industrial city of about 13,000 
population. 

Willimantic is surrounded by manufacturing villages 
containing from 1,000 to 2,500 inhabitants, and is 
also the center of a rich agricultural region. The 
Willimantic Daily Chronicle for many years has been 



the only home paper and its territory cannot be suc- 
cessfully invaded by any other publication. 

Owing to the position it holds in the live* and homes 
of its subscribers its value as an advertising medium 
cannot be successfully challenged. 

The manufactories of the city and surrounding towns 
are diversified, the employes prosperous, in short it 
is a busy section of a busy state. Those who use The 
Willimantic Daily Chronicle for advertising purposes 
may rest assured they are not duplicating expendi- 
tures in a given territory. 

The Willimantic Daily Chronicle is the only logical 
publication for the advertiser contemplating doing 
business in the section it supplies. 



THE CHRONICLE PRINTING COMPANY 

26 Church Street Willimantic, Conn. 
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NEW ENGLAND 
NEWSPAPERS 

WITH CO-OPERATIVE SPIRIT 

MASSACHUSETTS— Population, IjMSfitt 

2,500 10,000 

'Circulation line* line* 
B a * t o a Advertiser and 

American (S) 365,660 .35 .35 

Rnslon American <E) JO 1.2 70 .40 .40 

Boston Clobo (ME) 293.781 .30 .30 

Boston Globe (S) 329.781 JS J5 

Bo.lon Post (M) 459.603 45 Ai 

Boston PoM (S) 36T.074 M ii 

Koston Record IE) 50.650 .15 .15 

Bonlon Transcript .... IE) 29,820 JO M 

Kali Kiver Herald ....IE) 9,419 .025 .015 

Filrhbure, Daily Newt. IE) S.60S .025 .025 

Eitehbum Sentinel ...IE) 6.912 .025 .01785 

•Haverhill Carelle ...(E) 13,819 .035 .025 

Lynn lien IE) 15,121 JDS .0333 

Lynn Tcle«,ram- 

News (E&S) 15,000 .04 M 

Lowell Courier- 

Citinn (ME) 16,780 .035 .035 

New Bedford Standard- 
Mercury (ME) 26.674 .05 .05 

.(E) 1M55 .OSS .0* 

762.T8T. 

pres. (E> 2SJ63 .06 .045 

Ingram ...(S) 21*846 ,045 JUS 

RHODE ISLAND-PopoJalion, 59U15 

Pawtuekel Timet ....IE) 23,752 .06 .04 

Providence Bulletin. . .IE) 55,300 .12 .12 

Providence Journal (M*S> 32,082 J17SM0 .075*10 

Providence Tribune ..IE) 28,156 XI .07 

Westerly Sun (E) 4^23 .02 .015 

Woonsoeket C.11- 

.(K) 11.888 M M 

> p ft 

BarreTime, IE) 6.765 JKU .0143 

Burlington Daily Newi(E) 8,200 M .02 
Burlington Free 

Preaa (M) 10,489 .025 .02S 

CONNECTICUT— Population, 1,114,756 
Bridgeport Po-t-Standard- 

Telegram (M4E) 45,463 .095 .09 

Bridgeport Port IS) 13.205 .MS .04 

Hartford Couranl ..(MS) 24,745 M .05 

Hartford Times (E) 36,055 ffl .07 

New Haven Journal- 
Courier (M) 15,1012 .04 JU5* 

New Haven Register. < E ) 26,959 .065 .055 

New London Day IE) 11.636 M .025 

New London 

Telegraph (M) 4.830 .0128 .0128 

Untcrbury 

licau (MS) 10.762 -035» .625 

■■ on 3400 lines. 

tA. B .C.ApH.l rt ,l9.■9 A, ' rin,, •" ,, • 



Two Hundred and Seventy 
of the Six Hundred and 
forty-one Manufacturing 
towns of New England 
make textiles, — woolens, 
cottons or both. 

To One Hundred and seventy- 
eight of them, it is the chief industry. 
They have other business, of course, 
but the people engaged in textile 
making are the chief PURCHASING 
power and TRADE exists for THEM. 

Every New England State has some of 
these textile towns: 

Connecticut 45 

Maine 34 

Massachusetts - - - - 91 
New Hampshire - - - 47 
Rhode Island .... 30 
Vermont - - - - - - 23 

Every town of this sort is a good market 
for good goods; BIG consumers in the 
aggregate, with a fair average of 
opulence. 

And alive national business makes the 
most of it! 



NEW ENGLAND GOOD WILL 

— the opinion and purchasing power 
of workers in these Textile Towns — 

SECURED BY THESE NEWSPAPERS 
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After an involuntary suspension of six days, when all the Tacoma Union 
printers struck, following the refusal of the publishers to pay a wage scale 
of $9.25 and $10.00 for a six and a half hour day 



The Tacoma Ledger 

and 

The Tacoma News Tribune 

resumed publication Friday, September 12th. 

Employees of the mechanical department came back to work on the old 
scale and under the old working conditions. 

Existing contracts with the Typographical, Stereotyping, Pressmen and 
Mailer's Unions have been extended in all their own terms, and a new 
clause inserted, by wliich a method is provided for arbitrating any new 
grievances which may arise. 

Arbitration has always been refused the publishers by the local Unions 
heretofore. Tacoma was already paying the highest scale in the United 
States; $7.00 and $7.50 for seven hours day and night scale respectively. 
The demands made by the Unions were beyond reason and confiscatory in 
their nature. 

The Ledger and the News Tribune regret having inconvenienced their 
readers and advertisers but feel that the sacrifices made in suspending 
publication for this period of time were justified by the issues at stake, 
results achieved and the overwhelming victory won when the printers 
came back to work at the publisher's terms. 

The Tacoma Ledger 

and 

The News Tribune 

Frank S. Baker, President and Publisher 
Charles B. Welch, Editor and General Manager 
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Gloom Cast Over Cleveland 
by "Ben" Allen's Death 

Men Who Knew and Worked With Him 
Tell of His Big Heartedncti 
and Ability 



i'luiukd, O., Sept. 17. — The death 
of "Big Ben" Allen, Washington chief 
of the Plain Dealer bureau, in an auto 
accident on the Pacific Coast, September 
15, while he was a member of President 
Wilson's party, has cast a gloom over 
the home office. Mr. Allen "grew up" 
as a reporter in the office and was sent 
down to Columbus several years ago to 
look after the Columbus news bureau 
of his paper. He filled the job so well 
he was promoted to the Washington 
bureau and became its head. 

His work was always of the best. 
His acquaintanceship was national 
among the political leaders of Wash- 
ington. Big. good-natured, always a 
great reader of current events. Mr. 
Allen was liked by all who knew him. 

Old employes of the Plain Dealer re- 
call that when "Ben" was a "mere re- 
porter" he always managed to get 
•'somewhere" and read the Plain Dealer 
thoroughly before he reported for duty 
to the city editor, thus familiarizing him- 
self with the paper's daily contents. 
This practice made him a "live man" 
for any assignment. 

"Ben was sure some glutton for read- 
ing the daily papers and devouring their 
news contents" remarked Charley Hen- 
derson, for many years city editor of 
the Plain Dealer, but now engaged in 
the publicity business. "Ben's work 
promoted him all the way up to the 
Washington bureau." 

Many expression* of regret were 
heard about the Plain Dealer office 
when the news of Mr. Allen's death 
was flashed over the wire. 

He "knew Ohio and its political lights 
like a book," and his place will be hard 
to fill in Washington He was married 
and had one child, who lives in Wash- 
ington. Mr. Allen had been a Plain 
Dealer employe about IS years. 



Both Mr. Small and Mr. Reynolds 
are prominent in Washington newspaper 
ami official circles, the former being one 
of the most prominent in the country, 
due to his long connection with the As- 
sociated Press. His description on the 
departure of the United States fleet on 
the famous trip around the world having 
been such a fine bit of descriptive writ- 
ing that it was signed by the New York 
office. 

Mr. Small was with the British armies 
in France for two years, covering all of 



DEATH OF BEN ALLEN 
SHOCKS MANY 

(Continued from paRt 11.) 
friend and exponent of public thought, 
whose life will always stand out as an 
example to his profession. Ben Allen 
may lie dead, but he lives in the hearts 
of his friends." 

Men Knew Him to Love Him 

Marlen Pew, editor and manager of 
the International News Service, said: 

"Ben Allen loved the truth. 

"lie put his great strrns;ili into a sin- 
cere and effective effort to give accurate 
information to the public. Shady, loose, 
or politically and economically interested 
new«|iaprr reporting was to him mon- 
strously wrong and shameful. He was 
a report er who walked with, his head up 
and looking forward. Men knew him 
to lose him. 

"l or years I had adinifcd him as a 
man, and during the war, at Washing- 
ton, where I was much in his company, 
1 came to recugnirc in him one of the 
l*«t types uf the newspaper craft. His 
untimely leave-taking has immeasurably 
saddened hi> host of friends of the press 
and nf public life." 

Narrow Escape for Others 

Mr i-i ill was cut slightly and bruised 
li.nlly. hut wired the Public Ledger that 
he v»i- continuing with the President's 
party an I would resume writing within 
a few days Mr. Reynolds suffered a 
broken shoulder. 




Stanley M. Reynolds. 

the major operations, and was with Per- 
shing from the lime of the general's 
arrival in France until Small returned 
to the United Stales in January, 1918, 
to become acting news manager of the 
A. P. He became Washington corre- 
spondent of the Public Ledger in March, 
1918. 

Mr. Reynolds has been engaged in 
Baltimore and Washington newspaper 
work for many years. He joined the 
Washington forces of the Sun at the 
opening of the present Congress, leav- 
ing the New York Tribune Bureau. 
During the war he was for a time man- 
ager of the I. N. S. Bureau, a position 
he left to join the forces of the Com- 
mittee on Public Information. He han- 
dled all of the publicity for the second 
draft registration and later was with 
Bernard Baruch at the War Industries 
Board. 



O'Connor Killed in Storm 

Corpus Chkisti. Tex., Sept. 17. — 
F. W. O'Connor, so far as known, was 
ihe only newspaper man killed in the 
tropical hurricane which swept this sec- 
tion early Sunday morning, claiming 
hundreds of victims and causing prop- 
erty damage of millions of dollars- 
OVomiur's body was found among 
those brought to the morgue yesterday. 

"Bulldog" for Hartford Post 

H \airo*D, Conn., Sept. 17. — The Post 
has inaugurated a "bulldog" edition 
which appears on the street at noon. 
The paper contains largely early tele- 
graph news and skeleton city stories. 
The Pint is using both the I'niled Press 
and the International News Service for 
telegraph news. 



"SS Editor" Make. Trial Trip 

Si.smj!, Wash., Sept. lfi — Seattle 
newspapermen were guests of the United 
States Shipping Board and the Skinner 
St 1 flily Shipbuilding Corporation in the 
trial trip of the "S. S. Editor," launched 
recently while the National Editorial 
Association was convened here. 




Have Y^oti T^ried ^Telephone 
Directory Advertising? 

Merchants use it to build sales. 

Business men, in general, use it 
to build good-will. 

Publishers use it to build circu- 
lation. 

You can use it to good advantage 
if^iw have a message for the big 
buyers of the Big City. 

The NEXT ISSUE 

NEW YORK CITY 
TELEPHONE DIRECTORY 

Qoes to Tress 

Thursday, October 2, 19 19 



^Advertising Forms Close Thursday, Sept. 2$, IQIQ 



Ask for particulars to-day — it's not a tlay too soon. 



NEW YORK TELEPHONE COMPANY 

Mjnagrr — Dirttltry Advtt tiling 
I] Dev Street, New York City Telephone Curtlandt liooo 



Google 
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THE COX MULTI-MAILER COMPANY 

mailed a circular on June 2nd advising of its petition in 
voluntary bankruptcy. We take pleasure in announcing 
the purchase by us of all the physical assets, patents, good 
will, accounts receivable and unfilled sales contracts of that 



It may be a matter of interest to you as it is a matter of grati- 
fication to us that every creditor of that company (except 
eight note-holders, all of whom were at some time directors 
of the company) has been paid in full for his chum. Also 
that every stockholder of that company has been invited to 
come into this company on exactly the same basis as every 
other stockholder and that no profits nor commissions have 
been made by anyone out of the sale of the new stock. 

A pleasing number of the old stockholders have taken their 
full quotas or more in the new undertaking, among whom 
are Mr. Victor F. Lawson and Mr. Delavan Smith. The 
management of the old company comes over bodily to 
manage the new company. 

With business in 1918 over four times what it was in 1917 
and promising (in spite of a removal, a strike and this 
reorganization) nearly twice as much in 1919 as in 1918, 
with double the old space and machinery equipment, with 
largely increased working capital and with no debts beyond 
current accounts, the courage and optimism which have 
carried this enterprise forward are now greatly strength- 



We deeply appreciate the consideration and courtesy both 
of customers and suppliers during this period of change and 
count it as proof of continued cooperation. 

Yours cordially, 

vjfrt 



jSpeedwunafic 

Company 

AUlMunkCTUaiMO 

TME MULT1 -MAILER SYSTEM 



817-825 W. Washington Boul. 
Chicago, HI. 
September 20, 1919. 
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TIPS FOR AD MANAGERS 



Ait-»4 Agency, 450 Fourth avenue, 
New York, has sianccl to handle a 
national advertising campaign for the 
Diddle Motor Car Company, Philadel- 
phia. 

Geckce B.\ttej» CowrANV, McCor- 
mick Building, Chicago, has just ob- 
lained account of the Samson Tractor 
Company, Janesville, Wis. 

Campmi.i.-Ewaui Agency, Marquette 
Ituilding. Detroit. Mich. National cam- 
paigns in large space are now Ixing 
prepared for the American Hammered 
Pbtoa King Company, Baltimore (» 
new account), and the Federal Adding 
Machine Company, New York. 

Yaniwuhoof & Co., 140 South Dear- 
born street, Chicago, has obtained ac- 
counts of Walton School of Commerce, 
Chicago, advertising correspondence 
courses in law and accountancy; Com- 
monwealth Tractor Company and At- 
kisttOO, Mcntzcr & Co, also of Chicago. 

GaiEN-I-i'CAS Company, Hanover and 
Fayette streets, Baltimore. Planning a 
national campaign for the Citiiens' 
National Bank, Baltimore, and has been 
appointed to handle the mail order 
accounts of the Macnair Chicken Pow- 
der Company and the Baltimore Mail 
Order Company, both of Baltimore. 

WooDi Putnam & Wood, 111 Devon- 
shire street. Boston. Will hereafter 
place advertising of the J. A. Boke^ 
Company, maker of "Cherry Pepsin" 
and "Cherry Pepsin Tonic" (a new ac- 
count) through its Baltimore office. 

Cm of Lakeland, Fia. The ctty 
commissioners have decided to raise 
$S,O0O to advertise Lakeland to tourists 
of the North and West. 

Beehs AmtJiTisiNC Acincy, Flatiron 
Building. New York. Sending out new 
business for the "C. S. R- Corporation," 
dog supply specialist. New York, to 
leading Cuban society papers ; campaign 
to run for 13 week*. 



Busy Days for Louisville 
Advertising Men 

Members of Kentucky Club Preparing 
for Auspicious Part in New 
Orleans Program 



Loirtsviu.t, Ky, Sept. 17.- These are 
busy days for Bert N. Garstin, presi- 
dent of the Advertising Club of Louis- 
ville, who is putting in a lot of time 
getting up a booster delegation of Louis- 
ville advertising and business men, which 
he proposes to take to New Orleans next 
week when the Associated Advertising 
Clubs of the World meet. 

Literature being sent out by the Asso- 
ciated Clubs headquarters, is being dis- 
tributed here in quantities and the mer- 
chants, Mr. Garstin says, are favorably 
imprrssed with the argument that judi- 
cious advertising should always be 
backed up by store service. 

The how and why of this service will 
delight the eyes of both retailers and 
manufacturers, Mr. Garstin said, in ex- 
hibits to be found at the world's great- 
est advertising show. 

Harry W. Riehl. manager of the Bet- 
ter Business Bureau, is also boosting 
for a big Louisville delegation and 
nobody will be surprised if a special 
train pulls out of Louisville for the 
Crescent City some time Saturday night. 



URGES DRUGGISTS TO ADVERTISE 



BANNED "COMPLIMENTARY" ADS 

Kitrheater Business Houses Profit by 
Horse Show'* New Policy 

Kochistmi. N. Y.. Sept. 16. — That 
liusiness houses here should not be held 
up this year for "complimentary" ad- 
vertising for the horse show program 
was the decision of the executive com- 
mittee, which extended the rule to in- 



Robert P. Fucbelis Delivers Address on 
Subject at Annual Convention 

Advertising by drug stores was urged 
by Robert P. Fischelis in an address at 
the rrcent annual convention of the 
American Pharmaceutical -\ssociation 
in \'ew York. He said . 

"Advertising is so tremenduusly cumu- 
lative in its effect that it should not be 
regarded as an expense. You want to 
educate your patrons and get them to 
think' in terms of your store. Make 
them understand that they can do as 
well in your store as they can down- 
town or uptown." 

The Elwell Advertising Agency of 
Great Falls. Mont,, has moved into 
larger quarters in the Dunn Block there. 
I'.rn K. Smith, a we'.l-ktiuwn Western 
advertising man. has been added to the 
copy staff. 



Schweixer Starts Own Agency 

Tmnton. N. J., Sept. IS.— William H. 
Schwciier, who for the past year has 
elude all publications issued by the ex- urt . n connected with the advertising de- 



position. 

"This decision in regard to the exclu- 
,ion of advertising," said Secretary 
Fdgar F. Edwards, "meant a loss of rev- 
enue to the association, but the officials 
believed that the exposition would gain 
in goodwill. It had never been in- 
tended that there should be advertising 
m the catalogue oilier than by those 
who might profit by it, but each year 
there has been an increasing number 
who took advertising space just to show 
ihrir goodwill and their drsire to con- 
tribute something to the support of toe 
exposition." 



partment of the Times-Advertiser, ha* 
opened an advertising agency at 38 West 
State street. Before joining the Times- 
Adrertiser staff, Mr. Schweirer was 
merchandise manager for the Gilchrist 
Company of Boston and was with L. P. 
Hollander & Co., also of Boston, as sales 
manager and foreign buyer. He has 
plans under way to complete an organi- 
zation that will handle national as well 
as local accounts. 



Ad Man Stays in Army 

Dmbimt. Mich.. Sept. 16.— A. H. Har- 
ri-on, formerly in the advertising busi- 
ness in Detroit, who served as a captain 
overseas in the war and was twice 
decorated for valor and who. incidental- 
ly, came into an inheritance recently ol 
fM.OOO, has elected to remain in the 
service. He is in charge n( refuting for 
the San Francisco army district, and is 
publishing a magazine. "The L*. S. Army 
Kecmitrr." which has the endorsement 
of the War Department. 



Texas Ad Men Form Club 

Outsit im, 'I ex.. Sept. 16.— An adver- 
tising club, associated with the Chamber 
of Commerce, has hern organized here 
« ith Lloyd Kerr, chanrman: W. N. 
Johnson, vice-chairman, and David 
Daniels, secretary-treasurer. It will 
affiliate with both the Texas and Interna- 
tional A. A. C.'s. 



Bourdman Caraea to New York 

W. I. Boardman, vice-president and 
Boston manager of the fieorge Batten 
Company, has transferred his office to 
the New York headquarters and is suc- 
creded in Bosioii by Nat W. Emerson. 
I Inward D. Taylor gos's to Chicago 




Owned and Orrnpied by The Daily Argot 

The only A.B.C. newspaper in 
Westchester County, N. Y. is 

The Daily Argus 

MOUNT VERNON 



Facts of 
Vital 



Westchester County Is the 
fourth richest county in 
the State of New York. 
Importance Westchester County has a 

Population of Over 400,000 People 

Of the 34 newspapers in this county, the 
Argus leads all, and invites the attention and 
confidence of the advertiser, with its position 
as the only paper in this great section sub- 
mitting its circulation to A. B. C. audit. 



Experience has already convinced many ad- 
vertisers that the only way to reach Mount 
Vernon people is through The Daily Argus. 



Established W*i 

STILES & MERRIAM, PROPS. 

Foreign Representative: (ion. H. David & Co., 
171 Madison Ave, New York 
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KARL VON WIEGAND 

fcftfr _ 

LEADING AMERICAN CORRESPONDENT 
IN GERMANY 

■ 

Now writing of the vital happenings in the new German 
Republic with the impartiality and graphic power that 
distinguished his work during the war. 

His brilliant letters will be available for American news- 
papers through Universal Service 

THE GREATEST AND BEST 
NEWS FEATURES 

■ 

All Universal Service stories are headliners. Von Wie- 
gand scored the biggest news beats of the war as corre- 
spondent of The New York World and The Sun. 

He is but one of a remarkable body of feature writers for 

UNIVERSAL SERVICE 

WORLD BUILDING, NEW YORK 

M. KOENIGSBERG, General Manager GEO. T. HARGREAVES, Editor and Manager 
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SWEDEN HAS A REAL 
FLYING REPORTER 

Oku Soderlnnd Haa Bern en the Job 
Since War Opened— Has Coveted All 
Front*— Firat Man to Write 
Story in Airplane 

ssnrHE flying correspondent of 
1 Sweden" is the popular title Oscar 
Soderlund of Stockholm's 
Stockholm, is getting 
Europe. Soderlund is a 
with all the "pep" 
that marks an 
American news- 
gatherer, and he 
has lately been 
getting all sorts 
of headlines on 
the other side 
over his aerial 
exploits. 

Soderlund i s 
said to have been 
the first man in 
the world to 
write a story in 
This 
I on No- 



tion) is a grand opera tenor compared 
with them, although I don't think more 
of his voice than of Hopper's (American 
Consul) when he bellows for a taxi." 
During the war Soderlund was one of 
lite newspaper- 




(»<•«« BOSeaLvm 



12. 1918, on a flight from Venice 
to Piave and back, when he was the 
guest of the Italian Government. 
Fir* Air Written Story 
This story was published in "Vecko- 
Journalen," Stockholm, a few weeks 

When Soderlund left Stockholm for 
a visit to the battle fronts on the in- 
vitation of the British, French, and 
Italian, press bureaus, he carried his 
trusty typewriter with him, and took it 
in the Italian airplane with him. 

Soderlund heralded his return to his 
own haunts by being the first one to 
fly from Stockholm to Copenhagen after 
the war. He used his own 
for this purpose. 



He is considered an authority on 
sporting subjects and writes articles for 
various F-ngtish athletic journals. 

Finds Europe's Publicists 
Have Nothing on U. S. 



C. N. 



Idea. Back 




Louisville, Ky.. Sept. 17.— C. N. 
Mullican, formerly sales and advertis- 
ing manager for the Kentucky Wagon 
Manufacturing Company, has just re- 
turned from France after several 
months in the service. Mr. Mullican 
will return to the advertising 5eld in 
Louisville, but this time with the Stark- 
Lowman Advertising Agency, which haa 
offices in the Crutcher & Starks Building. 

While serving with the A. E. F. Mr. 
Mullican said he had found opportunity 
to study European advertising methods 
and while here and there he gleaned an 
idea he does not think, on the whole, 
that Europe's publicists have anything 
on the American brand. Yankee "pep," 
force and brilliancy arc all tacking in 
the overseas methods, he asserts. 

"But America," he added, "is not yet 
fully cognizant of the vast agency for 
accomplishment that lies in advertising 
that has been carefully planned. Big 
things lie ahead both for government 
and business if the right kind of pub- 
licity ia used to turn the trick." 



and his friends among the 
journalists in Europe re- 
gard him aa a real exception to the 
usual type of foreign scribe. 

Reported "C. P. V in Sweden 
He -writes F.nglish picturesquely. In 
a letter to E. H. Palmer, who was the 
representative of the Committee on Pub- 
lic Information in Sweden during the 
war, Soderlund wrote recently: 

"I have not exactly been aeroplaning 
all over Europe, but I have indeed 
knocked about a little, sometimes to 
Copenhagen and a month ago over to 
London, where I led the Swedish athletic 
team to gTeat surceaaes at the English 
championships. Eight boys scored four 
firsts and four seconds— that's fine! Our 
Crown Prince was over there, and was 
very delighted, and had me to 
to express his gratitude for the 
manner in which we represented our 
country, so now I am living in great 
anxiety that he will bestow upon mine 
unworthy person some kind of masque- 
rade button which won't do to come over 
to the States with. 

An Aniboriiy en Sports 

The American fooiball team is over 
here, but honestly speaking, I do not 
ihink very much of them. They are 
better football players than the last 
Iwnch, but in every other respect they 
ate not the same good old guys, but a 
rather dull lot. When they have finished 
their kicking, they stand very little 
punch (the Swedish national drink), and 
1 am sorry to say, they do not go out 
evenings and kick policemen or make 
any other fun worth mentioning. And 
they cannot sing, which is the wont of 
all. William, (oi the American Lega- 



CITY EDITOR WAS 



Henry Wrote Own Story or Air S 
from Personal Experience 

Council Bluffs, la., Sept. 10.— In or- 
der that the readers of his paper "might 
know how it feels for a ground lubber 
to tumble around in the air several 
thousand feet above the city," John M. 
Henry, city editor of the Nonpareil, al- 
lowed himself to be strapped into the 
airplane of A. J. Nielsen, local "dare- 
devil" aviator and looped the loop, tail 
spun, nose spun and flew upside down 
with the bird man. 

The stunt was pulled oil on a day 
when the city was filled with persons 
for a merchants' celebration, and the 
antics were performed several thousand 
feet above the center of town. The 
flight was made Saturday afternoon, 
ant! the Sunday Nonpareil carried big 
features written by Henry on his sensa- 
tions. 

Sim's Duly Enlarged 

DrraoiT, Sept. 10.— The board of di- 
rector* of the Timken-Detroit Axle 
Company have accepted the resignation 
of Frederick C. Gilbert, vice-president 
and director, and appointed P. W. 
Hcod, assistant secretary, to be sales 
manager. He will be assisted by Frank 
Sim, who will also remain advertising 
manager. C. G. Rowlette, assistant 
ticasurer, has been elected treasurer to 
succeed C. W. Dickerson, who will con- 
linue aa secretary and credit manager. 



in Houston 

Houston, Tex., Sept, 17.— The Huus- 
ton Pnst is remodeling its editorial 
rooms and when completed they will be 
up to date in every feature. An art 
and engraving room is being built in 
addition to the other new improve- 



The Wisconsin 
Instrument 



The "Wisconsin Instrument," 
so-called, is truly and surely 
anti-submarine. It has no bear- 
ing on the advertising situation 
except to furnish a further vista 
of the broadening horizon of 
Wisconsin's specialized indus- 
trial efforts, where skill is re- 
munerated. 

The instrument was com- 
pleted and tried out in Lake 
Mendota in the summer of 1918, 
in time to get in some work 
against the lurking under-sea 
fleet of the late German Empire, 
which has become a matter of 
history. 

And now to the point 

By advertising in these papers, 
you will reach the Brain and the 
Brawn of Wisconsin, — good 
trade; none better! 



Papers 

TApplelon Daily Port " F.i 5.01" 

Beloit News <El 6.S9J 

Fan Claire Leader-Telegram (M4E4S) 9,041 

tFond dn Lac Commonwealth (E) 6.017 

tGreen Bay Press Gesette (£> 11.011 

Kenosha News (E> 5,221 

La Crosse Tribune-Leader Press <E4S) 1946? 

Madison, Wisconsin, State Journal (E) fH.&S? 

Madison, Wisconsin, Stele Journal (S). tl0.8«l 

Milwaukee Wisconsin News (E) *63.431 

Milwaukee Journal (E) 113,830 

Milwaukee Journal (S) 9JJ830 

Milwaukee Sentinel (M*E) 81.7S2 

Milwaukee Sentinel (S) 67,162 

Racine Journal News ( E ) 7,666 

Sheboygan Press (E) 6,695 

ior Telegram (E) 1S.1SS 

> Reeord-Berald <E) SJSS 

, April 1. 1919. 
April 1. 1919. 
tA. B. C. Statement. April 1. 
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CARDINAL MERCIER 

The Martyr of Belgium 
In His .Preface to the 

Greatest Human Document of the World War 

Writes: 



"Here are my war experiences in their most tense and vivid reality, all the issues I 
fought with the occupying power, their methods and mine clearly denned, undeniably 
fixed in black and white." 
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9.20 p.m. 



For Terms for Your City's Rights 
IN ADVANCE OF BOOK PUBLICATION 
Write or Wire 



THE LEDGER SYNDICATE 

INDEPENDENT SQUARE PHILADELPHIA, PA. 
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NO matter where Mr. Wanamaker goo on a vacation, he it always in 
daily touch with his advertising department. Above is the reproduction 
of a telegram sent from Florida on January 22, the contents of which 
appeared over Mr. Wanamaker's signature in Philadelphia and New York 
newspaper advertisements the following day. At the left is one of those 
scraps of paper, with a thought jolted down by Mr. Wanamaker that became 
an advertisement the day after the Pershing and First Division parade in 
New York. To the right is his "J. W." and a thought of little children and 
Christmas, one of the things that keeps him young at 81. 



This was decided upon after careful in- 
vestigation of every form of advertising 
and results. 
In explaining this. Mr. Cilley said: 
"We believe people have the right to 
have advertising where they want it. 
The people do not want advertising on 
billboards thai obstruct their view, dis- 
figure their community ; they do not 
want it pushed in under their door or 
thrown on their stoop, to add to the 
dirt of the street that passes their 
homes. 

"Tha'ncwspaper is the properly of the 
person who purchases it. The regular 
reader comes to look upon it as 'his 
paper.' He looks upon everything in 
it from a personal view point. He 
[rusts it and believes in it or he would 
not be a regular rea ler. Therein he 
expects to find news, instruction, enter- 
tainment and advertisements. He ac- 
cepts the advertisements as a part of 
"his paper,' which increases his inter- 
est and trust. 

He Protects the Publisher 

"To force an advertisement is bad 
polic>', hence we place our advertise- 
ments where penplc want them — in the 
newspapers." 

In this connection it may be stated 
that Wanamaker's give no complimen- 
tary advertisements, no matter what 
cause they are solicited for. Mr. Glley 



JOHN WANAMAKER, MASTER 
MERCHANT 

(ContinHccf from Page 5.) 

"One Price — Cash Payment — Cash Re- 
turned—Full Guarantee." 

In the early nineties, John Wana- 
maker attracted the attention of the 
entire business world and the public in 
general as the result of a story carried 
by the Associated Press announcing 
that he had entered into a contract to 
use one page in the Philadelphia Rec- 
ord daily for one year at a cost of $100,- 
000. That was the first full-page con- 
tract that had ever been entered into 
with a daily newspaper, and the largest 
amount involved in an advertising con- 
tract up to that time- 
Now Largest Space Bayer 

Today the Wanamaker store, Phila- 
delphia, is the largest retail user of ad- 
vertising space in the world, and il uses 
newspaper space exclusively. Three to 
four full pages are used daily except 
Sunday in the newspapers of Philadel- 
phia and three '/, pages arc used weekly 
in twenty nearby towns. The Wana- 
maker stores never use Sunday news- 
papers. 

The Wanamaker style of advertising 
Is distinctive and has been widely copied, 
not only in this country, but in England, 
France and Geimany. What is meant 
by Wanamaker style is well illustrated 
by a story to'.d in connection with the 
early efforts of Gordon H. Glley, ad- 
vertising manager of the John Wana- 
maker more at Philadelphia. 

A large purchase of rugs had been 
made at a price that warranted a spe- 
• lal sale. Gnat plans were made for 
the rug sale, and Mr. Cilley gave his 
own attention to writing the advertise- 
ment announcing the event. Mr. Glley 
put the best lhal was in him into the 
effort as it was really his first big sale 
afler taking his new position. He put 
every bit of salesmanship and all his ad- 
vertising and editorial knowledge inio 
the work of making that advertisement. 
When he had finished he was proud of 
•hr results, and wrll he might have been. 



even goes so far as to say such a!- 
verlising is unfair to the newspapeti 
as the amount in the end comes frcsr. 
the merchant's advertising appropr.- 
ation and would otherwise go to then 
Many persons wonder when a youof 
man at 81 does his best work. Mr. 
Wanamaker's activiiies are main l-r 
is in one way and another connects 
with probably sixty institutions, chari- 
table, religious and financial — and for 
him to be connected means that he :i 
into their affairs "over his head" 
the lime. 

Bert at 3-6 A. M. 

When in Philadelphia Mr. Warn 
maker is always at his office each da> 
receiving the reports of his varioai 
managers and giving interviews \ 
people whom he has requested to r.i:; 
upon him. As stated before a major 
part of his attention is given I 
Wanamaker advertising. He world 
wherever he happens to be, and ncut 
loses an opportunity to add to the 
scraps of paper in his pockets that 
carry, generally, advertising thoughts 

Hut his friends and those who knot 
him best agree that he does his her 
writing between 5 and 6 o'clock in tlx 
morning. 

He is in the best of health and » 
alwavs out of bed before the sun conxi 
up. The first thing he docs is to ci: 
a big juicy apple. 



for from every advertising angle it was 
a masterpiece. 

When every correction had been 
made, as is the practice, Mr. Cilley 
took the advertisement into Mr. Wan- 
amaker for his approval. The great 
merchant read it through. He praised 
it — he even did better than that, and in 
effect said that he did not see how any 
person could read that advertisement 
and resist going to Wanamaker's and 
buying one of those rugs — and then 
tore down the carefully built structure 
with seven words: 

— "but it's too much like an adver- 
tisement." 

Then Mr. Wanamaker, who writes 
rapidly but with great care, began to 
mark out the most telling selling sen- 
tences and rewrite new ones in tbeir 
places. When he had finished he had 
before him the story of how and why 
Wanamaker's had purchased those rugs ; 
why a sale was to be held, and why pur- 
chasers should be interested in that 
sale. 

"J. W.V Orders 

Mr. Cilley has been advertising man- 
ager of Wanamaker's for eleven years, 
now, but he confesses that that was the 
last time he attempted to write an ad- 
vertisement. Since then he has been 
satisfied, he says, to write the daily 
news of the Wanamaker store for the 
public. 

In keeping with this there is even 
now hanging above Mr. Cilley 's desk 
a framed order signed by John Wana- 
malirr, which reads: 

"Your sole business as a writer of our 
advertising is to find out the truth re- 
garding the merchandise and tell it in 
plain words, and as briefly as you can." 

Being a leader in advertising as well 
as a leader among the merchants of the 
world the policy that governs John 
Wanamaker in placing advertising as 
wrll as his advertising style should Ik- 
of interest to every merchant, big and 
small, throughout the world. Ten years 
aco the Wanamaker Philadelphia store 
l- -•.>■! to gradually withdraw from alt 
forms nf media except newspapers 




John Wanamaker and General John J. Pershing, immediately after trie 
planting of "Pershing's Tree" in Independence Square. Philadelphia, on 
September 12 



PRESSMEN OPPOSE ZONE LAW 

New York league Convention Confident 
Standardization of Wagea 

I'tica. N. V., Sept. 16.— Delegate* 
representing 8.000 mi'tibcrs cf ihc 
League of Printing Prc-smen am.' As- 
sistants of New York Stale, in 'heir 
semi-annual convention here Saturday, 
placed themselves on record as oppos- 
ing the provisions of t!ir- postal zone 
law covering second class mail. A 
committee was appointed to arrange de- 
tails of moves for joining with other 
organizations in obtaining the repeal of 
the law. 

Forty-six delegates, many of tliim 
newspaper pressmen, were pri*-iit from 
all parts of the slate. Plans werr m;ni • 
to divide the stale into zones for the 
enforcement of a schrme of standard- 
ized wave scale. K. It. Nelson ol Syra- 
cuse uas rlccled president. 



TO INVESTIGATE ARREST 

C.ov. Olrott of Oregon Looking inl» Cj* 
of Kaotsman 

Mini. Ore., Sept. 17. — Governor DV 
colt, acting upon a request from tt 
State Editorial Association, has : 
slructed the assistant attorney gmt'i- 
to make a complete investigation of :1k 
rirrumstances connected with the anrs' 
and conviction of Ham Kautrman. <'■■■ 
tor of the lloulion Herald, for crim tui 
libel. Kant/man is now serving - fi 
sentence. 

The association believes that Kaatt- 
matt commilied the offence of which hr 
was ronvk-ied. but intimates that It* *" 
ilie nbjert of persecution by DtstnC 
Attorney Mctzker of Columbia Count 1 
\ committee of the Editorial A»». 
ation cites a number of incident* ! 
show that Mclikcr had dealt unf» ' 
wnh the editor. /— » w 
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TEN STATES 



473,962 Square Miles— Twenty Million People 

60.47% Native Born White 38.04% Negroes 1.49% Foreign Born 



Less than one-eighth the area of the 
United States. 

One-fifth the population of the 
United States. 

Plenty of room to turn round in. 

Plenty of people to get acquainted 
with. 

Plenty of money, too. 

The South, as visualized here, is a 
market worthy of the most intensive 
cultivation commercially. 

28,516 Retail Grocers and Delica- 
tessen stores. 



5,655 Hardware Stores in this terri- 
tory. 

Rich in tradition, rich in natural 
resources, rich in industries, this sec- 
tion of the country is now developing 
faster, progressing more rapidly than 
any other part of our land. 

Send your goods to these people. 
Co-operate with the southern mer- 
chants in presenting your claims 
through the columns of the local 
daily newspapers — identify yourself 
with their individuality and you will 
find yourself amply repaid. 



These daily 
newspapers 
can and will 
carry your 
story to the 
right people. 



Southern Daily Newspapers with Cooperative Spirit 
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AGENTS RECOGNIZED 
BY A. N. P. A. 



List Prepared by the American Newt- 
Publisher*' Association — 
Corrected to Sept 18, 1919 

\dverristng Agcys Corp.. 163 Metropolitan Tower, 
N. Y. C 

Acme Adv Agency. Third Nit. Bank Bldg, Atlanta. 
Ga. 

Advertising Service Co . Inc.. 16 California St.. San 

Francisco. Cal. 
Advertising Service Co., Ltd., Drummond Bldg, 

Montreal, Can. 
Allen Adv. Agency (Inc.). 470 Fourth Ave.. N. Y. 

City. 

American Sports Poo Co. (Inc.). 4S Rose St., N. 
Y. Gty. 

Amsterdam Agency (Inc.). 1180 Broadway. N. Y. 
City; 3S Congress St.. Boston, Mass. 

Atifenger-Jacobson Adv. Co. (Inc.). Board of Educa- 
tion Bldg-, St. Louis, Mo 

Arkenberg-Maehen-Dowd Co. (Inc.). Produce Ex- 
change Bldg . Toledo, Ohio. 

Armstrong. Collin, Inc.. 1457-63 Broadway, N Y 
City. 

Atlas Adv. Agency (Inc .). 450 Fourth Ave.. N. Y. 
City. 

Ayer. N. W.. & Son. 300 Chestnut St, Philadelphia. 

Pa.; Fifth Ave.. Bldg, N. Y. City. 
Avres, H. E, & Co. 164 Federal St.. Boston. Mass. 
Baer. Joseph F, (Inc.). 366 Fifth Ave., N. Y. City 
Baker Adv. Agency, Ltd.. 184 Bay St.. Toronto, Out 
Hanker-Martin Co. fine.). Owen Bldg.. Detroit. 

Mich. 

Barber, J. W, Adv. Agency (Inc.), 80 BoyUton St.. 

Boston, Mass 
Batker. Duff & »Morri- (Inc ). 323 Fourth Ave. 

Pittsburgh. Pa. 
tlarnes. Jean Dean. 354 Fourth Ave., N. Y. City. 
Harrow** & Richardson, Drexel Bldg, Philadelphia. 

Pa 

Barton ft Durstine Co (Inc.), 25 West 45th St. 
X, Y. City 

llaOiam, Thomas E, Co. (Inc.), Intcr-Souihem 

l ife Bldg. Louisville, Ky. 
Hates. J. I) . Adv Agencv, 292 Main St.. Springfield, 

Mass. 

Ratten. Geo.. Co (Inc.). 381 4th Ave. N. Y. City. 
Haxtcr Adv. Co. Commerce Trust Bldg. Kansas 
l try. Mo 

Benson. Campl«ell ft Slateii, Corn Exchange Bank 

Bldg, Chicago, 111. 
Berg Adv. Agency, Rowell Bldg, Fresno, Cal. 
Bernen Co. (Inc.), 19 VV. 44.1. SL. N. Y. City. 
Birch-Field ft Co (Inc 1, 110 W. 40th St.. N. Y. 

City. 

Blaauw. John. National Realty Bldg.. Taconva, 
Wash 

Blackburn Adv Agency. 32 South Jefferson St., 

Dayton, Ohio. 
Blackman-Ros* Co (Inc ). 95 Madison Ave., N. Y. 

City. 

BUinc-Thompsnii Co (Inc.). Fourth Nat Bank 

Bldg., Cincinnati. Ohio, 
Bloomingdalc-Wrilrr Adv. Agency. 1420 Chestnnt 

St . Philadelphia. Pa, 
Blum, Charles, Adv. Corporation (Inc.!, 608 Chest- 
nut St . Philadelphia. Pa 
Bond. Arthur T, 20 C'rmral St . Bo, ton. Mas* 
Boston News Bureau ' o (Inc.). 30 Kilhy Street. 

Boston. Mas-. 
R -ki.jt-1, Constantino ft Tvler (IlK.t. Henry Bldg . 

>e»ttle, Wash.. -Spalding Bldg, Portland. Ore. 
Mo.wtfil-Frankct Agency. 1457 Broadwav. X. Y. t'ily. 
li.iv.rr*. Thns. H.. Adv. Agency (Inc.). S. W. t or 

Ijckson St. and Wahash Ave., Chicago, III 
B- .i-.1i Adv r„ (Inc ). 3 So. Dearborn St.. Chi- 

• ■a«c>. III. 

Btr.»tley-Hamiltv>ii ■> ilm'.i. Michigan Tru-t 

llldg. Grand Rapids, Mull 
>:-,.,,, , r i,l 1 r.v <l...->. 45 UV- 34th St.. X V 

City. 

V'.b ki». Smith & French < In - >. Kresgr Bldg . IV 
tniit, Mich 

r... ->U. S. M, Adv Agency. Boyle Bldg, l.mle 
>;..ck. Ark. 

tir,wt. Adv \«e,v». :..< 110 W. 40-h <-t , \ y 
City 



John. Adv. Agency, 10 High St., Boiton, 

BurneT-Kuhn Adv. Co. (Inc.), 39 So. La Salle St, 
Chicago, IIL 

Cahill Adv. Co., Pacific Bldg., San Francisco, Cal. 
Calkins & Holden (Inc.), 250 Fifth Ave., N. Y. City. 
Campbell-Ewald Co. (Inc.), Marquette Bldg. De- 
troit, Mich. 

Canadian Advertising Agency, Ltd., 284 Lagauche- 

ticre St, West, Montreal Canada. 
Capehart's Maiknown Methods (Inc.), Times Bldg. 

N. Y. City. 

Cecil, Barreto ft Cecil (Inc.). Mutual Bldg,, Rich- 
mond, Va. 

Chambers Agency (Inc), Maison Blanche Bldg-, 

New Orleans, La. 
Chappelow Adv. Co. (Inc.), International Life Bldg., 

St. Louis, Mo. 
Charles Adv. Service (Inc.), 23-2S E. 26th St., N. 

Y. City. 

( hesman, Nelson & Co (Inc), 1127 Pine St., St. 
Louis, Mo.; Goddard Bldg.. Chicago, 111.; 341 
Fifth Ave., N. Y. City; Tiroes Building. Chat- 
tanooga, Tcnn. 

Churchill-Hall (Inc.). 50 Union Square, N. Y. City. 

dark- White-raft Co. (inc.). 1328 Chestnut St.,' Phil- 
adelphia, Pa 

Clarke. F, H„ Adv. Agency (Inc.). Sieger Building. 

ChicaRo, 111.; 37 W. 39th St., N. Y. City, 
dough. John I... Adv. Agency, Merchants Bank 

Bldg., Indianapolis, Ind. 
Cochrane, Witt K.. Adv. Agency (Inc.). Boyce 

Bldg.. Chicago, III. 
Colton. Wendell P, Co. (Inc.), 16S Broadway. N. 

Y. City, 

Cone, Andrew. On. Adv. Agency (Inc.). Tribune 

Bldg. X Y. City. 
Conner Atlv Agency, Mercantile Bldg., Denver, Colo. 
Conover. S. A., 24 Milk St. Boston, Mass. 
Coolidgr \dv, Service. Davidson Bldg., Dcs Moines, 

la 

Corman Co (Inc.), 19 West 44th St, N. Y. City. 

(>rniiu--Fire»t..ne Adv. Agency (inc.). Merchants 
Xat. Bank Bldg.. St. Paul, Minn. 

Coucn Co (Inc.). 50 Union Square. N. Y. City; 
John Hancock Bldg. Boston. Mass- 

Ci anicr-Krasselt Co. (Inc.), 354 Milwaukee St., 
Milwaukee. Wis 

CritrhuYld & Co (Inc.). Brooks Bldg., Chicago, 111. 

r,,,ot (c Dcnhard (Inc I, 44 E. 23rd St.. N. Y. City. 

v_ r.nbv -Chicago line). 63 East Adams St.. Chica- 
go. III. 

Cross, J. II, Co, (Inc.), 214 South 12th St., Phila- 
delphia. Pa, 

t.iumrine, \rilmr M Co (Inc.), Columbus Sav- 
ings & Trust Uldg., Columbus, Ohio. 

Pake Adv. Agency (Inc). 814 South Spring St., 
I.o< \ngelej, Cal. ; 121 Second St., San Fran- 
cisco, Cal. 

'taken Adv Agenrv (Inc.), Kite! Bldg. Seattle, 
Wash 

Daniel -on & Son, % Westminster St.. Providence. 
R, I 

DAr.-y Adv Cu (Inc.). International Life Bldg, 
St. Louis. Mo. 

Harlow Adv. Co (Inc.), World-Herald Bldg. 
Omaha, Neb. 

Paucity Co, (Inc.). 9 Murray St. X Y. City 

Davis. J W., Railway Exchange Bldg, diicago. 111. 

Decker. Henry. Ltd.. Fuller Bldg. N. Y. City. 

De^ar.-its Adv, Agency, Ltd.. Unity Bldg.. Mon- 
treal. Canada. 

Dieu. Ottomar, Adv. Bureau, 140 Nassau St . N'. V 
Ciiy. 

Dippy & Aitkin. 12th & Filbert Sts„ Phila. Pa 
Didihs. William F, Danlmry. Conn. 
Dclleimiavei Adv. Agency (Inc.). Lincoln Bldg., 

Minneapolis. Minn. 
H-.H..1JI) &- Armstrong, Commonwealth Bldg , Phila- 
delphia. Pa 

Iio.dev ltrriiii.iti Co. (Inc), Harris Trust Bldg, 

Chicago. III. 
Do-emu* s Co (Inc.). 44 Broad St . N Y. City. 
[)• -rlaii.l Vie \genry, Presstnn Bldg. Atlantic City. 

V I : V... I Ait. X Y t ils . 
IV.tui. -y, fhas. I... 621 Main St.. Cincinnati. O. 
Iluk.-I..w & WalW Co fine.,. 246 Washington St.. 

Dost. mi, Mas-. 
Divilan M an) \i\k Co ( Inc ). l'i:mn National Bank 
lilda . C'c l oid, Ohio ; Kresge Bldg.. Detroit. 
Mich 

I'-.tnne. Desmond. Co (!nc,\ 30 p 42d St., N Y. 
City. 

•ivei C,,-,, I Co (Inr ). 42 Brnadwav, N. Y. 

City. 



Eddy, Louis O.. Marshall Field Bldg, diicago. Hi 
Edwards, Geo. W, & Co., 328 Chestnut St., Phila. 
Pa 

Elliott, A. R. (Inc). 66 W. Broadsny. N. Y. City. 
Elliott Adv. Service (Inc). 262 East Avemx 

Rochester, N. Y. 
Ellis, A. W, Co., 40 Central St, Boston, Mas*. 
Eriekson Co. (Inc). 381 Fourth Ave, N. Y. dry 
Erickson, F_ N., Adv. Agency, 21 Park Row, N. Y 

City. 

Frwin ft Wasey Co. (Inc), 58 East Waahington St. 

Chicago, III.; Kresge Bldg., Detroit Mich. 
Evans & Barnhill (Inc.), 33 W. 42nd St., N. V 

City. 

Fairfax, H. W„ World Bldg., N. Y. City. 
Fawcett. Adv. Agency. Bennett Bldg, Colorado 

Springs, Colo. 
Federal Adv. Agency (Inc.), 6 East 39th St.. N. Y 

City. 

l-erry-Hanly Adv. Co. (Inc), 1120 Walnut 5l 
Kansas City. Mo, Hihernia Bldg., New Or 
leans, La. 

Fettinger, Theodore S-, Adv, Agency. 790 Bro»! 

St, Newark, N. J. 
Field Adv. Service. State Life Bldg, Indianapoln 

Ind. 

I inch, I.. J, Adv Agency (Inc), 1358 Broadwsy 
N. Y. City. 

Finney. W. R. Adv. Co. (Inc). 918 Grand Art 

Kansas City, Mo. 
Fisher-Rucbcl-Brown Adv. Agency (Inc.). IK 

Locust St, St. Louis, Mo. 
I'olcv. Richard A.. Adv. Agency (Inc), Termini: 

Bldg. Philadelphia, Pa. 
Frank, Albert, ft Co. (Inc), 26 Beaver St, N. V 

City. 

Freeman Adv. Agency (Inc.), Mutual Bldg, Rn 
mnnd, Va. 

Frirzell Agency Dispatch Bldg, St. Paul, Minn 
Fuller, dias. II, Co. (Inc.), 623 So. Wabash Mt 

Chicago. 111.; Morgan Bldg, Buffalo, N. V 
Fuller & Smith (Inc.). Guardian Bldg, Cleveland 1 
Gardiner X: Wells Co. (Inc.). 150 Madison Ave, X 

Y. City. 

Gardner Adv Co. (Inc.). 1627 Locust St, St. Lonix 
Mo. 

r«- V er-Da> ton Adv. Co. (Inc.), City Natl. Biu 

Bldg, Dayton. O. 
Globe Adv. Agency (Inc.), 85 Washington 

South Norwalk. Conn- 
Goldsmith, L. S, 244 Fifth Avenue, N. Y. Citv 
Goldsmith Co, 207 Market St, Newark, N. J 
Gormley, Smith ft Peifer (Inc.), Gazette Blii 

Atlantic City, New Jersey. 
Gould. M. P, Co., 60 West 35th St.. N. Y. City 
Coulston. Ernest J, Adv. Agency (Inc). 18 Tit- 

mom St, Boston. Mass. 
Cray. 1". A , Adv. Co. (Inc.), 14th and Oak 5: - 

Kansas City. Mo. 
Green. Fulton. Cunningham Co. (Inc.), Free Pn: 

Bldg. Detroit. Mich. 
Gccen-I.ucas Co. (Inc.). Hanover and Fayette 

Baltimore. Md. 
Grccnleaf Co. (Inc.). 41 Mt. Vernon St. Boner. 

Mass. 

Greig A Ward (Inc.). 104 South Michigan BliJ 
Chicago, 111. 

Greve. S.. Agency. Oppenheitn Bldg, St. Paul. Mint. 
Gucnther. Rndolph— Russell Law (Inc), 25 Brcwl 

St . N. Y. City, 
Gucnther- Bradford ft Co. (Inc.), 64 W, Rand 

St . Chicago. 111. 
tiuncllach Adv Co. (Inc.), Peoples Gas Bldg . O 

C.lgo. Ill, 

Hull ft Emory Agency (Inc.). Gasco Bldg. V"' 1 . 
land, Ore. 

Hamilton, I. R, Adv. Agency (Inc ). 326 Ma-I 

St, West. Chicago, III. 
I'amT-Meiiger (Inc). 95 Madison Ave, N. Y C 1 
Hannah. Henry King. 150 Nassau St , N. Y. Cn* 
Hanser Agency (Inc.), 601 Broad St, Newark. N 1 
!l:.u1enheek. G. H, Adv. Agency (Inc.). 2 W - : " 

St.. N. Y. City. 
Haven. Fdwin H, 5 Beekman St.. N. Y. City 
•lawlt-v Adv. Co. (Inc.), 19 W. 44th St, N. Y. C? 
H.-,<« Adv, Agency. 196 Main St, Burlington v 
ll, , i.-.:r:i, H. Walton (Inc ). 25 East Jackson 1' - ' 

viitd. Chicago. Ill 
Ueni-i. Hurst 4 McDonald (Inc.). Peoples ''■>• 

Bldtr, Chicago. III. 
Hil-s.i,i i Ilro, 116 Nassau St, N. Y. City. 
Hicks Adv. Agency (Inc.), 217 Broadway. N - 



City. 
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THE ESSENTIAL AGENCIES 

in Producing Newspapers 

ARE THE PRINTING PRESS 
AND ADVERTISING 

With the New HOE Superspeed Press Newspa|M*rs can distribute to their 
Constituents in the least possible time and under the most econom- 
ical condition the enormous volume of Advertising now 
being prepared by the Agencies of the World. 




One of the five Hoe Superspeed Sextuple* printing the iNew York Sun 

Actual Running-Speed Caparily 
80.000 paper* per hour of 4 to 12 page* 
40,000 paper* per hour of 14 to 24 puge* 
20,000 paper* per hour of 28 to 40 page* 

Speediest and Must Efficient Newspaper Press Marie 



Iloe Superspeed and Unit-Type Presses of Sextuple, 
Octuple, or Decuple capacity are in course of con- 
struction, or have been recently installed, for the 
Philadelphia Bulletin (7), Philadelphia Public 
Ledger (5), New York Sun (5), New York Times 
(3), Baltimore Sun (3), Pittsburgh Post (3), Bos- 
ton Globe (2), Boston Post (2), Cleveland Plain 
Dealer (2), Toronto Telegram (2), Toronto Globe, 
Binghamton Republican-Herald. Columbus Di- 



spatch, Bronx Home News, Cleveland News-Leadet, 
Dcs Moine* Register & Tribune, Hamilton Spec- 
tator. Hartford Times. Jacksonville Times-Union, Lot. 
Angeles Times-Mirror, New Orleans Times-Picayune, 
New York Tribune, Richmond Times-Dispatch, 
Rochester Democrat & Chronicle, San Francisco 
Chronicle. Seattle Times, Spokane Spokesman-Re- 
view, Washington Star, Wilmington Journal, London 
Daily Mail (3), Paris Daily Mail (2), Politiken of 
Copenhagen (2). and others. 



544-546 South Clark Street, 
Chicago, 111. 



R. HOE & CO. 

504-520 GRAND STREET, NEW r YORK CITY 

7 Water Street, 
Bo*ton. Mae*. 



109-112 Borough Road, 
London, SKI, Eng. 
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{Continued from Page 66) 

Hill. Albert P, Co. (Inc), Peoples Bank Bid*.. 

Pittsburgh. Pa. 
Hill. W. S. Co. tine). Vandergrift Bldg, Piils- 

burgh. Pa. 

Hulincs, Frances. Adv. Agency, Van Nuys Bldg, 

I .os Angelei. Cal. 
H.uiig-Cooper Co. One), 74 New Montgomery St, 

sail Francisco, Cal 
lloopes, Edgar M, Adv. Agency (Inc.), Equitable 

Bldg, Wilmington, Del. 
Hoops Adv. Co. (Inc.), Tribune Bldg., Chicago, 111. 
Howard, E. T. Co. (Int.). 432 Fourth Ave.. N. V. 

City. 

H»we, Murray & Co. (Inc.). 30 E. 42nd St, V 
Y. City. 

i lowland, H. S, Adv. Agency (Inc.), 20 Broad St. 

N. Y. City. 

Host's Service (Inc.). 1J6 W. 32nd St. N. Y. City; 

14 Kilby St.. Boston, Mass 
Hull. W. 11. H„ & Co. (Inc.), Tiibutte Bldg., N. 
Y. Civ. 

Humphrey. 11 U , Co. (Inc.), 581 lioylston St., Bos- 
ton, Mass. 

Husband & Thomas Co. (Inc.), 58 East Washington 

St,, Chicago, III. 
J re land Adv. Agency (Inc.). 136 S. Fourth St.. 

Philadelphia, Pa. 
Ironmonger, C, Adv. Agency, 95 Madison Avenue, 

X. Y. City. 

D/ard Co. (Inc. 1. Timrs Bldg, Seattle, Wa.-Oi. 
Jacobs, Dillard, Agency, Candler Bldg, Atlanta, Ga 
.liiertis, Arnold. Co. (Inc i. 14 I". Jackson Boulevard, 
Chicago, III. 

liilinson-Dallu Co. (Inc.), Greenfield Bldg., Atlanta, 
Ca. 

Johnson Read & Co., ( Inc '), 202 So State St., Chi- 
cago, 1IL 

Johnston-Ayres Co. (Inc.), 525 Market St., San 

Francisco, Cal. 
Jones-Morton (Inc.). 348 Main St., Johnstown, Pa 
Jones VVylie B„ Adv. Agency (Inc.), Binghamtoti. 

N. Y. 

J.veph, Jesse M., Adv. Agency, Uniun Central Bldg, 

Cincinnati, Ohio. 
Master. II. W„ & Sons. Adv. Co, (Inc.), Lytton 

Hldg., Chicago. 111.: Mercantile National Bank 

Bldg.. St. Louis, Mo. 
Kay. J. Roland, Co. (Inc.), Ill W. Washington 

.St., Chicago. 111. 
Kcatte, N. W., 'JS Nassau St., N. Y. City. 
Kcllcv, Martin V., Co, (Inc.), Second National 

Bank Bldg.. Toledo. Ohio. 171 Madison Ave.. 

N Y. City. 

Kieman. Frank. & Co.. 135 Bioadway. X. Y. City. 

Kiitland-Engel Co. (Inc.), 14 E. Jackson Boule- 
vard. Chicago, III. 

Klau-Van Pietersom-Dunlap (Inc.), 131 Second St., 
Milwaukee. Wis. 

Kobbe. Philip Co. (Inc.), 308 Filth Ave, X. Y. 
City. 

Koch. Otto J , Adv. Agency (Inc.). University Bldg . 

Milwaukee. Wis. 
Kollnck, F.dward D„ 201 Devonshire St, Boston. 

Mass. 

Lake & Dunham Adv. Agency (Inc.), Porter Bldg.. 

Memphis, Tenn. 
Lamport-MacDonald Co. (Inc.), J. M. S. Hldg., 

South Bend, Ind. 
lawyers' Adv. Co. (Inc.), 140 Nassau St, N. Y. 

City, 

I cldy. John M„ 41 Park Row. N. Y. City. 

Lesan, H. F... Adv. Agency line), 440 Fourth Ave. 
N. Y. City; Old Colony Bldg., Chicago. 111. 

I.c Yene. Nate. 20 O'Farrel! St., San Francisco. Oil. 

Levey, H. H , 1338 Broadway. X V. Citv. 

Levin. Chas l>. (Inc.), 1269 Broadway. X. Y. Citv. 

Lewis Agency (Inc.). Evening Star Bldg, Wash- 
ington, |) C. 

Lewis ft Coffee Adv. Agency, Third National Hank 

Bid?., Atlanta. Ga. 
I .otd <(• Thomas (Inc.), Mailers Bldg., Chicago, 111 , 

Times Bldg. N. Y. City. 
1.,1'i.n Kr ILinlord Co. (Inc.), Cutler Bldg, 

L" >i 'ir - tt-t . V Y. : 200 Fifth A v.-., N Y. Citv . 

m w: ..vt. M.-,i.o: m i ... Melius..- i:i.L-.. >..'t I .. l ■» 

t "it v. t'l.ih. 

M ' H. K , Co (In--.), Hroadwav. X Y. 

' '.v . 4M Mm Vet St . San ;-.,v, r.,1 

'.I- •"•.ni,«-:! & l'r-.:r.^.n:, I . n-!,,ti I ,i- 
'.I | .rl.n.rl PiiMfiity S.-rv.,,. ,• ],„,- Hamburg. I 'a 
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MrGuckin. Eugene, Co., 1211 Chestnut St, Philadel- 
phia. Pa. • 

Mcjunkin Adv. Co. (Inc.), 5 So. Wabash Ave., 
Chicago. 111. 

McKcc. Homer, Co. (Inc.), Kahn Bldg., Indiana- 
polis, Ind. 

McKim, A, Ltd., Lake of the Woods Bldg., Mon- 
treal, Can. 

McI-am-Hadden-Simpers Co. (Inc.), 210 W. Wash- 
ington So,., lliila., Pa.; 331 Madison Ave., N. 
Y. Citv. 

McMullcn. Robert M, Co. (Incj. 334 Fifth Ave. 
X. Y. City. 

Maclay & Mullally (Inc.), 198 Broadway. N. Y. City. 
MacManus, Theodore F. (Inc ), Kresge Bldg, De- 
troit, Mich. 

MaeMartin Adv. Agency (Inc), Security Bldg., 

Minneapolis, Minn. 
Macplicrson-McCurdy, Ltd., Bell Block, Winnipeg, 

Can 

Mallory. Mitchell & Faust (Inc.), Security Bldg . 
Chicago. 111. 

Mattrsim-Fiigarty-Jordan Co. (Inc.), 140 No 

Dearborn St., Chicago, III. 
Manlcrnarh Co. (Inc), 74 Union Place, Hartford, 

Conn. 

Mason, C. Henry. 136 East Avenue, Roche»ter, N. Y. 
Massengale Adv. Agency (Inc.), Candler Bldg.. At- 
lanta. Ga 

Mathew s, K, A , Adv. Corporation, 140 S. Dearborn 

St., Chicago. 111. 
Matos Adv. Co. (Inc.). Bulletin Bldg., Philadelphia, 

Pa. 

Men?, Lewis H_ Ontario, Cal. 
Metropolitan Adv. Co. (Inc.). 6 Wall St., N. 
Y. City. 

Mcuser, Beinhard. Adv. Agency, 140 S. Dearborn 

St, Chicago, 111. 
Michaels Harry C, 404 Fourth Ave., N. Y. City. 
Mitchell Adv. Agency (Inc.), Ahhay Bldg., 8th St. & 

Mary Place, Minneapolis, Minn. 
Mix. J. Rowland. 381 Fourth Ave.. N. Y. City 
Moon. Byron G, Co. (Inc.), Proctor Bldg., Troy, 
X. Y. 

Morgan. John J., Adv. Agency (Inc.). 220 Devon- 
shire St., Boston. Mass. 
Morgan. Tuttle & Jennings. 44 E. 23d St.. N. Y. 

City, 

Morris Herbert M., Adv. Agency (Inc.), 400 Chest- 
nut St.. Philadelphia, Pa. 

Morse International Agency (Inc.), 449 Fourth Ave., 
X. Y. City. 

MWr & Colitis Paul Bldg., Utica, X. Y. 

Moses Adv. Service, Munsey Bldg., Baltimore. Md. 

Moss-Chase Co (Inc.), 170 Franklin St., Buffalo. 
X. Y. 

Midler, J. P, & Co. (Inc.), 220 West 42d St., X. 

Y. City. 

Mamni-Romer Co. (Inc.), 568 F_ Broad St., Colum- 

)>.:*, O 

Murray Hill Adv. Agency, 200 E. 23d St.. N Y. City 
Murrav. John I'.. Adv. Agcncv (Inc.), 17 Battery 

Place. X. Y City. 
Xewell-Etnmctt Co. (Inc.). 120 W. 32d St, N. Y. 

Citv. 

Nichols. Charles F. W, Co. (Inc.), 20 E. Jackson 

Boulevard. Chicago, 111. 
Xnrris-Palterson Ltd, 10 East Adelaide St., To- 

loitto, Can. 

Xorihwe<tern Adv. Agency, Essex Bldg., St. Paul. 
Minn. 

O'Kecfe. P. F, Adv. Agency, 45 Bromfield St., Bos- 
ton, Mass. 

O'Malley Adv. & Selling Co.. 262 Washington St.. 

Hciton, Mass, 
Oitcntieder Adv. Corporation, 25 East Jackson 

Boulevard, Chicago. III. 
Page. C W , Co. Chamber of Commerce Bldg,. 

Richmond, Va. 
Patterson. W. A , Co. (Inc.), 1 Madi<on Ave . N. 

Y. C.ty 

Pavne, W. Hancock, Adv, Agency, Drcxcl Bldg.. 
Phila., Pa 

Pearsall. W. Montague. 41 Park Row, X. Y. City. 
Pcllrticr. F. l.e Roy. Fine Arts Hldg. Detroit. Mich 
Philadelphia News Bureau, Independence Square, 

Last, Philadelphia. Pa. 
P^-atd S Co l ine). 50 Fan 42nd St.. X, Y. City. 
Pierre. Georite II.. Du Pont Bldg., Wilmington, Del 
PlaP.ner. M , 95 Xa^-.au St . N. Y. Citv, 
1'i.rtrr, Harry, Co. (Inc.). 18 East 41st St.. X Y. 

City. 

IVis-Turri1.mil Adv. Co. (Inc.), Graphic Arts BHg.. 

l •• city, :.:.> 
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Power. Alexander & Jenkins Co. (Int.), Madisor 

Bldg., Detroit. Mich. 
Power, Edward M, Co. (Inc.), Oliver Bldg, Pitu 

burgh. Pa. 

Powers. John O., Co. (Inc.). 461 Fourth Ave, N 

Y. City. 

Powets-Ilouse Co. (Inc.), Illuminating Bldg, Cle\e- 
land, O- 

Powtiing, Geo. G. (Inc.), 600 Slate St, New Hut.,, 
Conn. 

Presbrey. Frank, Co. (Inc.), 456 Fourth Ave, N. V 

City. 

Proctor & Collier Co. (Inc.), Commercial Tri> 

unc Bldg, Cincinnati. O. 
Randall. Fred M, Co. (Inc.), Ford Bldg, Detroit. 

Mich. 

Rankin. Wm. II, Co. (Inc ). 104 S. Michigan Ait 
Chicago, 111.; 50 Madison Ave., N. Y. Li:;.-. 

Read-Miller Co. (Inc.), 120V. South Broad«ss 
Lt/s Angeles, Cal. 

Kcardoii Adv. Co. (Inc.). Quiucy Bldg. Dci«ct. 
Colo. 

Rediield Adv. Agency (lnc>. 34 West 33rd Su ^ 
Y. City. 

Remington, E. P, Agency, 1280 Main St, Bjfh.. 
N, Y. 

Richards. Joseph, Co. (Inc.). 9 East 40th St., \ 
Y. City. 

Ritter. Philip, Co. (Inc.), 63 Park Row, X Y C> 
Roberts & MacAvinche, 30 No. l>carl>orn St., C: 
cago, III. 

Rogets-Baker Co. (Inc.), Guardian Bldg, CleveUmi 
Ohio. 

Rogers & Smith. Adv. Agents (Inc.), 64 East V;: 

Burcn St., Chicago, HI. 
Rose, Irwin Jordan, 116 W. 32d St, N. Y. Ct. 
Rowland Adv. Agency (Inc.), 1790 Broadway, N 

Y City. 

Rowlatl F, Albany; 26-28 Adelaide St, West. Ir- 

RulanTo. w" Co, 70 Fifth Ave, N. Y. City. 
Rutliiauff & Ryan (Inc.). 404 Fourth Ave, S V 

City. • 

St. Clair. Wm. G, Co., Witlierspooit Bldg, Y. h 

delphia. Pa. 
Sandla.-s, 1. A.. 7 C lay St., Baltiinote. Md. 
Savage, Geo. M„ Adv. Agency, 82 .Giiswokl 5:. 

Dctroit. Mich. 
Seheck Adv. Agency, 9 Clinton St, Newark. N. 
Schermerhorn Adv. Co, Guntcr Bldg , San Antcci. 

Texas. 

Scovil, Medley (Inc.), 25 Pint St, N. Y. Or 
Schiele Adv. Co. (Inc.), Central National B^^- 

Bldg, St. Louis, Mo. 
Seaman, Frank (Inc.). 470 Fourth Ave, N. Y Civ- 
Seeds, Russel M, Co. (Inc.), 330 University Sq-Ji* 

Indianapolis, Ind. 
Seelye-BTOiherton- Brown (Inc), 110 West Fort i 

Detroit. Mich. 
Sehl Adv Agency, 139 No, Clark St, Chicago H 
Shaffer, J. Albert, Star Bldg, Washington, D C 
Sharpe. W. W, & Co. (Inc.), 206 Broadway > 

Y. City. 

ShauKhnessy. Win. A„ & Co, 35 West 39lh 5: 
N. Y. C.ly. 

Sherman & Brvan (Inc.), 79 Fifth Ave, N Y. C 
Sherwood. B. R,, 367 Fulton St, Brooklyn, N' ■ 
Shumwav. Franklin P, Co. (Inc ). 453 Washer • 

St, Boston, Mass. 
Sidener-Van Rijier Adv, Co, (Inc.), Merchant! F^" v 

Bldg, Indianapolis. Ind. 
Simpson Adv. Service Co. (Inc.). Syndicate T: 

Bldg, St. Louis, Mo. 
Singleton Adv. Co. (Inc.), Citizens Bldg.. Or.' 

land, Ohio. 

Smith, C. Brewer. Adv. Agency, 161 Devwtshkc • 

Boston, Mass. 
Snitzltr Adv. Co. (Inc.), Garland Bldg, Chiajto 
Sommer, Fred. N , 810 Broad St, Xewark. N 
Southern Adv. Agcncv, Caniller Annex, Atlanta. • 
Southwestern Adv. Co. (Inc). Oklahaman 

Oklahoma Citv, C)kla. 
Spafford Co. (Inc.), 10 Post Office Square. B« 

Mass. 

Sparrow Adv. Agency fine). American Trust K 

Rirntin^hatn, Ala 
Stack Adv. Agency tlnc.l. Hevviorth Bills. 

cago. III. 

S an<1i-h, G S . Adv. Agency, L'uinii Trust Pi 

Providfllif, U. 1. 
S c. nr.. Hernion W, Agency, Globe Bldg. Bo.' 

Ma-». 

Stew ..it Davis Adv. Agency, Kesner Bldg, Oti«- 
«. /X, 74, 
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WHY PENNSYLVANIA 
DAILY NEWSPAPERS? 



The accompanying list of 
Pennsylvania daily newspapers 
gets closer to the buying public 
than does any other media pos- 
sible for advertisers to use. 

Pennsylvania daily news- 
papers reach the buying public 
oftener than does any media 
possible to use. 

Pennsylvania daily newspapers per- 
mit daily change of copy and the local- 
ization of every advertisement — some- 
thing tremendously important and 
impossible to procure in any other way. 

Pennsylvania daily newspapers per- 
mit co-operation with local dealers — a 
vitally important adjunct to any selling 
campaign ami something unobtainable 
through other media. 

Pennsylvania daily newspaper ad- 
vertising does not need any supple- 
mentary medium to make it go— it is 
self starting — and goes all the way on 



its own momentum — something which 
cannot be said of other kinds of adver- 
tising. 

The managers of any of these news- 
papers on request will be glad to give 
facts and figures about the trading 
areas covered by their circulations. 



WOO 

Circulation line. 

Allrolown Call <M> 22.175 .04 

•Alfoona Mirror <E> 23,676 .04 

Alloona Timet <M) 14,940 .025 

Bethlehem Clobe (E) 6,766 .02$ 

•Confer Tim*. & Republican (M A E). 14.177 M 

ConnelLville Courier <E> W88 XI S 

•Eaaton Emu*.. (E) 11.096 .02 

E.M»rj Free Pre.. (E) 15.ISS .0285 

Erie Herald (E) 8,632 .02 

Erie Herald <S> 8,491 .02 

Harrhburg Telegraph <E> 28,910 .045 

Johnstown Democrat (M) 9.841 .03 

Johnflown Leader (E> 8,039 .01' 

Lanca*ter Intelligencer & Newt-Jour- 
nal <M & E> 22.018 .05 

Lebanon Daily New. 8J49 j0179 

New Ca»lle New. I E l 13.411 .02S 

Oil City Derrick (Ml 6.135 .023 

Philadelphia Record <M> 123.277 55 

Philadelphia Record tS> 133,680 55 

Pin.burgh DUpatch <M> ) < J2 

Pittsburgh Di.palch <S> | ) J9 

Pott.ville Republic,;.! .El 10.797 .04 

Scranlou Republican i M 1 27,130 .08 

Scranlou Timea (El 36J861 .08 

Wert Chester Local News <E> 11.926 J03 

Wilke«-Rarre Timc. I^a.lcr (E> 19,376 .05 

•Williamiporl Snn (E) 16,110 X5 

York Gazette <M> 1S.026 .03 

Totol .678,802 1.6323 

Government ataleraent April lrt, 1919. 
•A. B. C statement April 1ft, 1919. 
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DAILY PAPERS RANKED 
.o FIRST BY CLOTHIERS 



TILL STUDY OUR SCHOOLS 



Al RwoBptioa of Caiudiin 
New* Prim Inquiry He 
of MRU-No* 
Set for October 



(■¥ mHun.) 
Ottawa. Ont.. Sept. 17,—When the 
Knvcrnmenl newsprint investigation was 
resumed today, it was announced that 
<qmc Canadian papers are having dif- 
ficulty in olrtaining necessary supplies of 
newsprint. In making this statement 
Commissioner R. A. Pringle said: *So 
long as I am Paper Controller, I am go- 
ing to see the Canadian press si 
with paper. There is a lot of it 
country and if Canadian mills have 
miking contracts outside the country, 



applied 
in this 
been 
I 



of 

(it inuuta) 

Louisville. Ky„ Sept. IS. — The editor 
of the Times today appended the fol- 
lowing editorial note to the Associated 
Press dispatch, detailing the sews of 
newswriters strike at New Haven: 

"The dispatches do not specify but 
the only newswriters union formed 
hitherto has been at Boston and like its 
police union is affiliated with the 
American Federation of Labor. It is 
part of the sinister dream of a labor 
Utopia, in which the newspapers, police, 
firemen, soldiers and government of- 
ficials are all enlisted in the ranks of 
organized labor— the Russian WoUhevik 
theory. — F-ditor." 

The story was printed on page one. 



Tkeir Advertising Space la "Most Vital 
Sales Stimulant,*' Agrees National 
Retailers Convention — Permanent 
Bureau of Records 



,'t hold that it is a 
lion." , 

Mr. Priitgle said he was going to ask 
,ach manufacturer to furnish htm with 
a statement of the amount of newsprint 
being exported and the amount being 
supplied to Canadian buyers. He re- 
marked thai it was hardly fair that some 
companies should be called on to supply 
a large quantity to Canadian papers in 
excess of their percentage, while others 
supply very little. He said the Eddy 
Company, working at capacity and sell- 
ing its entire product in Canada, could 
not supply it* own customers. 

George II. Montgomery, mill «»"'*«'• 
explained thai most U. S. customers had 
chosen to make long term contracts and 
that Canadian mills were thus tied up 
to contracts tor iheir whole capacity. 

Mr Pringle said he was aware that 
■he Abitibi Mil! had even bought paper 
i„ the op... ™"* tx 11 a lo " ° rdelf 
,„ fill contracts. He staled that some 
smaller pavers, which use sheet news, 
were badly oflf for it. 

The inquiry was postponed until the 
second week in October, when it wil 
outsider the effect of the paper control 
tribunal's reduction oi the price of news- 
print by $3 per 'on f»r the five mouths, 
beginning July 1. lVV*. 

Dishonest Reporters Gone 
Now, Says Mayor Hylan 

Declares Those He Referred to As fa 
Pay of Vice Leaders Are Not 
of Today 



Alaskan Quits as a Daily 

Skagway, Sept. U — The Alaskan, the 
oldest daily in the Northland, was re- 
cently converted into a tri-weekly. leav- 
ing this town without a daily for the 
first time since the stampede days of 
18°8 and 1899. In those days, when the 
gotd seekers left the Scatllr steamers 
here and climbed the Chilcoot 
Skagway had a population of 
20.000. Now there are only a few 
hundred left. 



Chicago, Sept. 11— Herman Black, 
publisher of the Chicago Evening 
American, delivered au address tonight 
on "The Newspaper in Retail Mer- 
chandising" before 1,500 clothiers M 
the sixih annual convention of the Na- 
tional Retail Clothiets' Association. 

A feature of the convention exhibits 
was a special room set aside for dis- 
plays of creditable retail newspaper ads. 
Many of these were reproduced on 
slides for lecture purposes on certain 
days during the sessions, it being for- 
mally agreed that daily newspaper 
space is the merchants "most vital 
sale- stimulant." 

The ads of this exhibit, it was an- 
nounced, will mark the first step to- 
ward the establishment of a permanent 
t.mrcau of records to be known as the 
American Institute of Retail Clothing 
Advertising. 



Japanese Newspaper Editor < 

for Tokio Women's University 

Tokio, Sept. 12— Miss Miyorke Ko- 
bashi, proprietor and editor of the 
Fujii) Shuho, the woman's weekly. «s 
on her way to the United States for a 
three-year stay for the purpose of in- 
vestigating the courses in journalism 
in the leading American universities, 
representing the founders of the new 
Tokio Women's University. Upon her 
return she will be in charge oi the 
course of journalism in that school. 

Mist Kobashi is quoted as saying 
that Japanese women should awaken to 
their opportunities in vocations which 
are adaptable to them, especially jour- 
nalism. She expects to be present at 
the International Labor Conference in 
Washington next October, and the In- 
ternational Women's Council which wiU 
he held in Berne. Switzerland, ne\: 
spring. 



for N. Y. 

The New York Commercial is run- 
ning .1 new feature three times a week 
entitled "The Man at the Desk," w ritten 
by Paull Kay den, who is connected with 
the publicity department of the Columbia 
Graphophcmc Company. This is Mr. 
Haydcu's first venture in newspaper 
writing and his work is receiving a lot 
of favorable comment. 



Relying on Newspaper Ads 
to Start New Markets 

Community Plan Being Established in 
Cleveland by Pool of All Interested 



Ask I. T. U. Charter in Bay Cltie. 

Saw 1 KANCI5C-0. Sept. 11.— The San 
Francisco Newswriters' Association has 
applied for a charier from the Interna- 
tional Typographical Union. The entire 
editorial staff of the Daily News joined 
as charter members of the union. The 
union includes a majority of the news- 
papermen of San Francisco and the bay 
cities. 



porters 



Whatever concern there may have 
Ikcii caused by Mayor Xylan's tirades 
against New York "newsgatherers" was 
somewhat dispelled by the Mayor's 
.pulificaticin of his previous statements 
that police reporters had been found 
on the payrolls of gamblers and vice 
leaders. 

In answer to a demand by the re- 
for the names of the men re- 
to the Mayor now states that 
there are no reporters al Police Head- 
quarters at the present time who are 
. itxn to suspicion. 

"In past administrations," said Mayor 
Hylan at the Police Campfirc last night, 
"the Commissioner of the Department 
was very close to the newsgatherers. 
It was a common thing to see news- 
gatherers in close touch with affairs 
>f the Police Department. Because of 
this the police officers felt that they, 
i on, had to be friendly to the news- 
^;.-herers, and also, in return, the news- 
s \itherers would seek favors for their 
iK)li.-e friends and get them easy de- 
tails. 

"Newspapermen, as a class, are hon- 
est 

the 



Levejoy Retires from Y. M. C. A. 

On his return from Y. M. C. A war 
work overseas, Frederic II. Lovejoy 
has been appointed to the production 
staff of the Hanz-Metrger Advertising 
Agency. New York. Before going to 
France, Mr. I-ovejoy worked for N. W. 
Aycr & .Son and the Tracy-Perry Com- 
pany in Philadelphia. 



( uvtiAND. Ohio, Sept. 17 -Cleveland 
newspapers are obtaining quite a bit of 
display advertising from the promoters 
of a "Community Market." The backers 
of this experimental form of private 
market house propose to erect 40 of 
them in this city and suburbs. 

Instead of permitting competition 
among retailers in these market houses, 
one firm, operating a chain of stores or 
market house stalls, has the exclusive 
sale of special lines of foods. The 
backers of the movement assert the 
stall owners buy in car lots and sell 
direct to consumers and reason that 
first class sales people are in charge of 
these booths. The first of these market 
houses upened August 30 is a success. 

Community advertising is adopted, all 
the firms operating in the market house, 
pooling their business in big display 
ids in the daily papers. 



COURT REVERSES 



Convicted of 
Violation, Wins Appeal 

Dekvtb. Colo., Sept. 16— The United 
States Court of Appeals, sitting I- ere, 
has reversed the conviction oi William 
P. Elmer, publisher of a Salem (Mol 
newspaper who was found guilty by a 
jury in the United States District Court 
in St. Louis November 20 last anil fined 
$1,000 by Judge Munger on a charge of 
violating the .Espionage Act by permit- 
ting articles against the selective draft 
to he published in a newspaper at Salcrr. 
which he owned. 

The court bases its action on the 
gruund that improper remarks were 
made by Federal counsel at the trial 
of the case. 



Issues Real Estate Booklet 

Chicago. Sept. 16. — The Chicago 
Herald and Examiner has distributed 
free 25.000 copies of a large lwsoklet en- 
titled "Our Home," about half of which 
is taken up with advertising of Iniilding 
materials and house furnishing and the 
rest, with photographs and designs of 
n 



Clark to Direct 

The Eiscman Magneto Corporation 
announces the promotion of K, Stanley 
Clark to he manager of advertising. 
Mr. Clark has been connected with the 
l-tscmsn organization for the past two 
years, m connection with its 
and publicity work. 



Strike Hits Tokyo, Too 

Virtually all the newspapers of Tokyo 
have suspended publication, owing to 
the demands of the printers for higher 
wages, which the owners refuse to grant. 



Appeals $1,000 Verdict 

RvciifcsTfa. N. Y., Sept. 6— As an 
outcome of a $1,000 verdict returned in 
favor of the plaintiff l>y a Herkimer 
Countv jury' in the suit brought by 
Daniei F. Strobel, Herkimer County 
politician, against the Press Company, 
publishers of the Knickerbocker Press in 
Albany, for alleged libel, the defendants 
have filed an appeal with Newell C. Ful- 
ton, clerk of the Appellate Division, 
fourth department. In March, 1915. 
Strobel brought suit for $50,000. 

R. D. Richmond Made Manager 

I.vtPtresuEscn, Kan.. Sept. 16. — Mrs. 
H. J. Richmond, widow of the founder 
of the Free Press, has made R. D. Rich- 
mond manager of the paper. 

Daily Buys Out Weekly 

Baxtoi SratNGS, Kan., Sept. lh.-The 
News weekly, has suspended publica- 
tion, its assets being taken over by the 
Citizen, a daily. 

Frank Synakowski of Utica, N Y . 
has been appointed editor of the Polish 
l eader. Hartford. Conn. 



Memorial to H. W. Scott 

I'obU-ami. Ore., Sept. 16. — Harevy VY 
."-cult, tinted editor of the Portland Orc- 
goriian, who died in 1910, is to be the 
subjret of a memorial tablet that will be 
placed in the new women's building oi 
th? University of Oregon at Eugene 
Mr. Scott's family are among the largt 
donors to the building fund. 

Goes to Milwaukee Agency 

Milwaukee, Wis., SepL 17.— Tht 
Klan-Van Pictcrsom-Dunlap Agency 
announces the addition of O- Gngg. 
formerly advertising manager of the 
Harley-Davidson Motor Company, to 
the position of manager of the produc- 
tion 



Robinson Joins General Motors 

Pontiac, Mich., Sept. 8. — L. T. Robto- 
>on. formerly connected with the copy 
eral Motors Truck Company, succeedinr, 
department of the Green. Fulton, Cun- 
ningham Company, Detroit, is now as- 
sistant advertising manager of the Gen- 
Mr Munro. 

Fawcett Elected Vice-President 

Richmond, Va_, Sept. 16.--W. J 
l'a\iccll has been elected vice-president 
of the Staples 4 Staples Advertising 
Agency, Mutual Building. He was for- 
merly with the Cecil, Barretto & Cec* 
Agency, Richmond, and N. W. Aver * 
Son, Philadelphia. 



Now With Fairbanks A Co. 

( Hit ami. Sept. 17. — J. A. Rolsertson it 
now wiih the advertising department «i 
X. K Fairbank & Co.. transferrin? 
from Wilson & Co., where he was u 
charge of advertising since the deatS 
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MISSOURIANS EXPECT 
LARGE ATTENDANCE 



Practical Discussions oo Practical News- 
P«P«r Problem! Carapose Program for 
Annual Convention in Spriof- 
15-27 



"The Business Methods of » Newspa- 
per" will le discussed by E. S. Bronson, 
pre<ideni Oklahoma Press Association. 
I'.illawtd l>y. an informal discussion. 

The clcisinii session, reports of treas- 
urer, liuiincsj bureau, unfinished busi- 
rcs and clenion of officers will be held. 



Spkinghild, Mo., Se]>t. 1J — The com- 
tide rroKram for the lifiy-lhird annual 
nice ling of the Missouri Press Associa- 
;io:i. which will be held here September 
ZS-27, calls for turne very practical dis- 
cussions of practical newspaper prob- 
lem! thai every Missouri newspaper 
publisher and owner is interested in. 

"Die SprinRlicld Chamber of Com- 
merce will assist in the entertainment ot 
tlie rui-mi. The largest attendance in 
ihc history of the association is pre- 
dicted. 

On Thursday afternoon an informal 
reception to the visiting newspaper men 
■Mil be held at the Colonial Hotel, fol- 
lowing which they will be taken on a 
■inhtseeing tour of the city. 



An "All Star 

\i 7 o'clock that night the Chamber 
<>f Commerce will give a "Victory Din- 
ner" to the gnests. Dean Walter Will- 
iams of the University of Missouri 
School of Jonrnalism will preside as 
'M>imaster. The speakers will be 
W V. Morgan, editor of the Hutchin- 
-<in i Kan.) News, just returned from 
V M. C. A. service overseas, who will 
>peak on "The Newspaper After the 
Wat." Other speakers will be Lee 
Slui>]x-y, Kansas City Star; E. Lansing 
i;.iv president St. Louis Globe-Demo- 
. rat : George S. Johns, editor St. Louis- 
l\»t Dispatch; E. G. Lewis, St. Louis 
Star, and Paul W. Brown, editor of 
America at Work." 

The opening session will be held Fri- 
day morning at 9:30. After the invoca- 
tion by Rev. E. F. Leake, Hon. Perry 
T. .Mien of Springfield will welcume the 
nliiorv Charles D. Morris, St. Jo«eplt 
Gafetie. will respond. President Sloiie- 
breakrr will deliver his annual address 
at:d ihc committees will be appointed. 

Work and Play far Editor. 

At 10:30 a round table discussion of 
"The Circulation of a Newspaper," led 
lpy C. M. Harrison, editor Sedalia Capi- 
•al. will be held. 

E, E. Mcjimsey. editor Springfield Re- 
publican, will be toastmaster at th« 
noonday luncheon, and a five minute 
tatlc on "Recreation for the Editor" will 
1* given by F. S. E. Amos, representing 
'lie Oklahoma Press Association, as a 
prelude to a discussion of experiences. 

At 2 30 J F. Hull. Maryland Tribune 
editor, will lead a round table discussion 
on "The Advertising of a Newspaper." 

At 2 30 George W. Eads. DWrcy Ad- 
vertising Agency, will talk on "The 
Opportunity with the Nalional Adver- 
tiser." This will be followed by a gen- 
eral discussion. 

The Friday night session will be an 
open one, with Governor Frederick D. 
Gardner as the speaker. 

Contents of Newspaper* 

Saturday morning William Sothern, 
Jr., editor Independence Examiner, will 
'peak on "The Contents of a Newspa- 
per," following which there will be a 
seiieral discussion of the contents of 
newspapers. 

At the noonday luncheon, at which 
H. S. Jewell, editor Springfield Leader, 
will preside; W. A, Black, Oiark Press 
Association; Mrs. S. E. Lew, Northeast 
Press Association, and O. W. Chilton, 
Southwest Press Association, will talk 
00 "Our District Associations." 

At 2<X> o'clock Saiurday aftensoon 



More News Print Produced 
During August 



in MiU Stocks at western 
Canadian Points 

Tlie 3° manufacturing companies re- 
porting to the News Print Service Bu- 
reau produced IS8J34 tons and shipped 
155,708 tons during Ajgust. Production 
exceeded shipments by 2,826 tons. 
( Production figures include 1.298 tons 
of hanging, of which 129 tons were 
made in Canada.) The average daily 
production of news print paper by the 
mills reporting for August amounted 
to 1005 per cent of the average daily 
output dunng the three months of great- 
est production In 1919. The 
sons for 1919 with 1918 are 
the same identical mills. 

Production by the United States mills 
•luring the first eight months oi 1919 
was 39 546 tons or 6 per cent greater 
than dur ng the same months in 1918. 

Canadian production during this 
lieriod exceeded that of the same eight 
months in 1918 by 25,582 tons, or more 
than 5 per cent making combined pro- 
duction of the 39 reporting companies 
(o.l28 tons, or nearly 6 per cent greater 
than in the rirst eight months of 1918. 

Stocks during August decreased 966 
tons at United States mill points and 
increased 4.212 tons at Canadian mills, 
making total stocks 3,246 tons more on 
August 31. 1919 tlurn on July 31. The 
increase in Canadian stocks was at 
British Columhia mills which do not 
have facilities for rail shipments. 

The total of .17.737 tons on hand at all 
in lis August 31 amounted to slightly 
more than 6 days production 



Maine Farmers to Have a Paper 

l'<itTtANi,. Me, Sept. 16— Articles of 
incorporation of the Organised Farmer 
of Maine, a corporation formed to pub- 
lish an agricultural journal which will 
establish headquarters here, have been 
filed at the Registry of Deeds. The 
new magazine will be published from 
the plant of the Loring Print here. 
A. W. Hall of that concern will be edi- 
tor and publisher. The first edition 
will appear in about six weeks. 



Auburn, N. Y„ Sept. 14 —Charles F. 
Rattigan, state superintendent of prisons, 
recalled recently that it was just 29 years 
ago this month that as a reporter on 
Auburn newspapers he wrote the story 
of the first electric chair execution ever 
carried out- 



Goes Abroad 

The Collin Armstrong Company of 
New York has sent Ralph Peguillan of 
its foreign department to Paris to spend 
an et'tirc year in the study of new 
French advertising and business con- 
ditions. He will work with the Paris 
office of the agency. 

1 10.000 lo Advertise Oklahoma 

Kahea?. City, Mo, Sept. 16, Plans 
made at a special meeting of secretaries 
of Oklahoma Chambers of Commerce, 
held in Oklahoma City, call for the ex- 
penditure of approximately $10,000 to 
advertise Oklahoma resources. Most ol 
it will be spent in newspapers. 



West 




Think of the many things in which this 
territory ranks one, two, three or better! 

Take pottery for instance as ., 
illustration of the growing achieve- 
ments of West Virginia: 

"All West Virginia potteries are 
well filled with business hoth for 
immediate and future shipment." 



Within the year West Virginia 
itself in the second place in 
wares. 



expect* to establish 
of pottery 



As an advertiser yon must be alive to the advantage 
of getting a foothold in a growing territory and de- 
veloping good will for your goods. A little money 
spent with these newspapers will make you a big 
advertiser in West Virginia, where factories are com- 
ing in all the while to be convenient to fuel and power 
and basic material. 



Bat. 

to 

Clm- t.tXKi 



. (M) $.463 .02142 
Chor/ejMM 

tGacetle IM> 144W .03 

JGnxette <S> 14400 .03 

tMail (E) 9436 JOS 

C Ins kt burg 

rTelesram ....(E) 7464 .02 

fTelegram ....(S) 8451 M 

At'et Krb 1st. lvi> OS lioc flat. 

Fairmont 

•W. Virginian. (E) 5.191 .02 

Crallnn 

•Sentinel . . .(E) 1475 .014 
Huntington 

t Advertiser ..(E) 8424 .01 
tHeraM. 

Dispatch (M) 11.165 .02 

tHeraM- 

Dispatch (S) 11499 01 

File the Facts 
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1,710 jOHS 

Parkmburg 

'News (M) 6419 M 

•New. (S) 64J9 jOI 

tSesilinal (E) 6.69$ .017 

Whaling 

Tlnlelllgencer .(Ml 10,119 .0325 

tNews (E) 14.749 M 

tNew. (S) 17.800 AS 

•Government statement. April 1. 

1919. 

tA. B. C. statement, April 1. 1919. 
IPnbli.her.' statement. April 1. 
1919. 

for reference. 
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INFORMATION FOR SPACE BUYERS 

ITH this issue of F.mtc* & Polishes there 
il included an exhaustive space-buyers' sur- 
vey uf ihe state of Connecticut mid of it* 



This survey affords to advertising agencies, na 
nonal advertisers and space-buyer* generally dc 
tailed information as to Connecticut as a market for 
nationally ad.ertised products. It answers the ques- 
tions manufacturers ask concerning market possi- 
bilities and opportunities in a state which lias come 
to rank high among the industrial commonwealths 
of the union. 

Nowadays national advertisers find it increasingly 
necessary to study market units, to analyze prevail- 
ing industrial and business conditions and to form 
accurate estimates of the earning and buying power 
uf die people. This Connecticut survey represents 
the most painstaking effort yet made by anybody to 
furnish data of this character to space buyers. 

An impressive feature of Connecticut industrial 
life is the steady and systematic creation of new 
wealth through the processes of turning raw ma- 
terials into finished products. In fact the chief 
sources of this state's wealth are in these creative 
processes. They overshadow her agricultural in- 
terests, her supremacy in the insurance field and all 
other trade activities. Connecticut is essentially a 
manufacturing state. The bulk of her invested capi- 
tal is placed in her industries. The earnings of her 
people come from the same sources. It is a state of 
thrift, good living, Americanism, home life, a high 
degree of general culture and evenly divided pros- 
perity. 

In area so small that it may claim precedence 
over but two other states of the union, Connecticut 

dustry. With what is essentially an urban popula- 
tion, largely composed of native born Americans, 
the energy and genius of her people find an outlet 
in the task of manufacturing products which are 
used in every quarter of the world. 

Yet, in spite of Connecticut's widely diversified 
manufactures her people arc ready buyers of all 
worth while products offered to them from outside 
sources. They are critical buyers, being themselves 
expert judges of good workmanship and the quality 
of materials employed. But they arc appreciative 
customers for merchandise that is standard. 

This space-buyers' survey of Connecticut, and of 
her chief cities, will serve as a guide to all adver- 
tisers contemplating ventures in that field, as well 
as for those who desire to expand their present 
volume of distribution there. 



THE organization of news writers, reported from 
many cities, is an inevitable incident of the eco- 
nomic stress under which the world is struggling. 
In a period when wage earners generally have won 
increased pay more or less commensurate with in 
creased living costs, the news writers in many in- 
stances have lagged behind, Publishers grant the 
contention that these men should receive at least, 
as high pay as printers, and it must be admitted 
that as a rlasa, under present conditions, they do 
not. The remedy for the whole matter must be 
found in a policy of charging for the newspaper 
product a price which will meet manufacturing 
cost*. Business men in all other lines find this 
policy fundamental. 



/-GENERAL PERSHING is often referred to as 
*^-*"a man's man." It may be proper to add that he 
is, too, "a nrwspapoiMaY't man." For, under the 
greatest stress to which an American soldier of our 
time has bren placed, he never lost his 
teased to be simple and I 
the functions of the press, 



' | HE Des Moines Capital has recently piintcd 
* four pages of ads by coal dealers. Is this a 
presage of the time when manufacturers of news 
print shall once more resort to advertising? EoiToa 
A Pi.tsushui can guarantee a maximum of reader- 
interest in such advertising. 




RIAL 



SIGNS AND PORTENTS 

FRIENDS of organized labor have natural mis- 
givings when they consider such a situation 
as that which developed a few days ago in 
Tacoma. Here the union printers employed by the 
newspapers demanded a wage higher than any ex- 
isting scale and, without the authority of the I. T, 
TJ, called a strike, tying up the publication of the 
newspapers. 

Ordered to return to work, on penalty of expul 
sion from the union, the Tacoma printers refused 
to respond, This action is, from the standpoint of 
unionism, a form of mutiny. It strikes at the vitals 
of the organized labor movement. 

It has not often happened in the priming industry- 
thai local chapters of the I. T. U. have elected to 
defy the central authority. When such instances 
have occurred it has usually happened that a sharp 
order from headquarters served 1o bring the in- 
surrectionists to their senses quickly. 

Publishers of the country have reason to feel 
great confidence in the integrity and intelligent 
leadership of the I. T. U. officials. They have found 
it possible to deal with them frankly and in good 
faith, assured that contracts would always be re- 
spected and that their authority over the radical 
elements among the members would be salutary. 
When it comes to pass that local chapters openly 
defy their leaders and their governing organisation, 
and no effectual remedy is found, the confidence of 
employers in the integrity of collective bargaining 
is naturally shaken. 
The disposition to flout the orders and policies of 
is not. of course, widespread among 
It may be assumed that the Tacoma in- 
stance is a sporadic outburst of radicalism, 
times called Bolshevism, and that the sober i 
sense of union printers generally will be found to 
be proof against a spread of this menace. 

Is it not reasonable to expect that publishers who 
deal in good faith with the unions should be able 
to rely upon the officials of such unions to prevent 
arbitrary "direct action" by the men when new 
wage demands arc in question? Men who are 
anxious to earn more should understand that the 
poorest possible method by which to win is that 
involving the injury or destruction of the 
in which they are employees. 



s<*TpHE weekly and the daily minister to different 
■I needs of the reading public and in no sense are 
competitors." says John Z. Demarest, editor of the 
Tena/ly (N. J.) Record. This is equally true as to 
the small-city daily, covering its local field, and the 
bist-city daily which reaches that field. They are not 



'T'HF New York State Press Association favors 
*■ charging advertising rates for all political mat- 
ter. As a good deal of such matter is, in reality, 
advertising this action of the New York 
makers seems merely consistent. 
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AGAIN THE CIRCl'I.ATORS MAY HELP 

IN putting into effect the notable war-time pa|*; 
economies the circulation managers of our new! 
papers rencdered uiifurgctablc services to thei 
i and to the public. They stopped waste i 
They merchandised the press run. da; 
by day, with energy and watchfulness. They cut ol 
returns, free copies; they utilized press waste, at'.e 
reducing it to a minimum. They helped greatly b 
"saving the situation" for their pajiers in a grea- 
crisis. 

Since the signing of the armistice the cUspositic- 
has been in evidence in some quarters to revive tfct 
old circulation fights, to wink at returns and t. 
stimulate by every possible method the volume of 
distribution. No great harm could result from the--* 
practices, perhaps, if newsprint were both chea; 
and plentiful. But that is not the case. 

If the fall advertising is to be cared for it u 
necessary that war-time measures for the saving c 
paper should be followed again. The papers of tbt 
country are in a prosperous condition. Advertisiai 
is developing in unprecedented volume. True, ad- 
vertising rates have not advanced in proportion ts 
publishing costs — for a new advertising rate car: 
cannot be put in force overnight. The process or 
establishing new rates often requires months of time 
So tliat, even with a great volume of advertisiu; 
offered to them, the newspapers cannot afford li 
buy excess newsprint tonnage at fancy prices. The 
problem must be solved mainly through conserve 
tion. 

This conservation cannot be made wholly at tbr 
expense of the news and feature matter of a news- 
paper. There is a line of danger plainly* marked, 
beyond which the curtailment of reading matte: 
becomes suicidal. The newspapers must retain thcit 
vitality, their broad appeal, their service features— 
or they will lose their prestige and their value i> 
advertising mediums. 

The circulators must again come tu the rc*cu* 
as in the war years. Happily, if we rightly inter- 
pret the spirit shown at the Scranton convention of 
last week, they realize this and mean to hew to lit 
line. More power to them! 



OUR friends of the British press are showing 
admirable initiative in the matter of carrvii.E 
out the suggestion for an interchange of staff mcr 
between English and American newspapers. Ac 
cording to a cable dispatch to Eotioa & Publishea 
individual publishers of Lundon are proceeding to 
negotiate exchange arrangements with Amer.Lii 
publishers. Thus tile broad-visicmed plan of Ralph 
I). Blumenfeld. first outlined in Editok & Pi « 
USHFJc, has passed the stage of debate, All friend? 
of Anglo-American unity will be glad 



THE editor of a small-city daily, the Hollisttr 
(.Cal.) Free Lance, found twenty-one columns of 
press agent copy in one mail. He says this is a fair 
average, ami that "most of this stuff is camouflage'? 
advertising or propaganda." He finds an occasional 
legitimate item of news or information in the man 
of matter proffered and urged for publication, be: 
argues that the use of a major part of it would soon 
lead 10 bankruptcy. 



PUBLISHERS who arc inclined to pessimism 
* foresee in the trend toward organisation amor.i 
news writers the gradual passing of control of 
newspapers— so far as the presentation of news u 
concerned— from the owners to men who, as thc> 
visualize it. will always be spokesmen for labor 
unionism. Class control of our newspapers, even ia 
this manner, would of course be disastrous It » 
not come to pass. 



T OTS of talk about profiteering nowadays at, 
*— ' rather a good thing is presented in Itunin- 
ous style in a recent Mutt and Jeff cartoon. Bt 
cause the price of salt goes up 15 cents a barre: 
the little fellow declares he must get 10 cents ir. 
Head of 5 cents for a tiny package of salted bat- 
tered-pc-peorn. 



Digitized by Go< 



Editor & Publifhvr for Svptrmber 18. 1919 



73 



PERSONALS 



rvAVID K. FRANCIS, owner of the 
U Republic, when he returns to St. 
•ouijs for the first time since he went to 
lussia as American Ambassador, will be 
ic guest of honor at a dinner to be 
iven September 26 at the Missouri 
tthletic Association. He is now in 
lis country on a leave of absence. 

M. E. Foster, president of the Hous- 
on Chronicle, was honored September 
, by trie Mitchell Transportation Com- 
any, which christened a new 2.000-ton 
•arge the M. K. Foster of Houston. 

V. S. McClatchy. publisher of The 
iacramento Bre, after spending several 
nonths at his summer home overlook- 
ng Lake Tahoe, is Vack at his desk. 

IN THE EDITORIAL ROOM 

Alfred O. Elden, associate editor of 
he Cortland (Me.) Expross-Adver- 
iser, and writer of magazine articles, 
specially on marine subjects, is pass- 
ng his vacation in automobile trips 
ibout the stale. 

John Thompson, late of the Sioux 
My ( Iowa) Journal, and Glen Town- 
send from North Dakota are doing 
teneral assignments for the St. Paul 
Pioneer Prcsa. 

Miss Katherine Ann Porter, who got 
ser start on the Houston Chronicle, is 
,n Houston on a visit before leaving 
for New York, where she will take up 
nagazinc writing. She has resigned as 
dramatic critic on the Denver Rocky 
Mountain News. 

Edgar Thomas, for several years re- 
porter on the Seattle Times, has be- 
come publicity director for a big min- 
ing firm with headquarters in New 
York City. 

E. J. Dies, formerly chief of the 
Twin City Legislative bureau and con- 
nected with Des Moines papers, has left 
the central division mail department of 
the Associated Press in Chicago to 
take up advertising work. 

Woodbury F. Howe has completed 
his duties as assistant sporting editor 
of the Portland (Me.) Express-Adver- 
tiser, and has taken up his new work 
as assistant athletic director of New 
Hampshire Slate College at Durham. 

Henry A. Farnham of the New York 
Sun is visiting his old home at Bangor, 
Me., where lie formerly was identified 
with the Commercial. 

George C. Schnctzer, day telegraph 
editor of the Houston Post, is busy 
telling material for the annual trades 
edition of that publication. It will he 
known as the '"lntercoastal Number" 
and it is expected to be issued about 
Srpi ember 24. 

E. J. Walthall, night telegraph mail 
mi the Houston Post, has taken a posi- 
tion with the Austin Statesman. 

Fred T. Harris, telegraph ediior of 
the Rochester ( N. Y t Post-Express, 
has been granted a leave of absence to 
fake up pul.licily work for the Roches- 
ter Patriotic and Community Fund, 
Inc., official organization of the Com- 
munity Chest. 

Luther W. Mrndenhall of Pittsburgh, 
who edited the Daily Orange at Syra- 
cuse University two years ago, and 
Miss Edith F. Valley of Hinghamton, 
X. Y., were married at Hinghamlnn, 
September 8. 

John Morgan of the Spokane Chron- 
icle has been appointed head of ihe 
Washington Siale Health Department's 
new publicity department. 

Alfred Prathcr, Seattle newspaper 
man, has been appointed associate edi- 
tor of the Mississippi Valley Magazine, 
with offices at Chicago, Mr. Prather 
"«s formerly on the editorial staff at 



the Railway and Marine News. 

Edgar Markham, former Kansas City 
Star reporter and now of (lie St. Paul 
Pioneer- Press, recently married Miss 
Frances Hart of Washington, D. C. Mr. 
Markham is Washington correspondent 
of his paper. 

Harold Hutchison, of the St Louis 
Post-Dispatch editorial staff, was re- 
cently married to Miss Nora Billingsley 
of St. Joseph. 

Frederick J. Nash, managing editor 
of the Charlottctown (P. E. 1.), Pa- 
triot who was elected to the Legislature 
at the recent Prince Edward Island 
provincial elections, has joined the new 
liberal governmentas minister wiihout 
port folio. 



WAR PAPER CHIEF GETS 
HIS ?l CHECK 



GJ PALMER, vice-president of the 
• Houston Printing Company and 
formerly with the Houston Post, re- 
ceived his pay check for war services 



IN THE BUSINESS OFFICE 

S. J. Russell of Chicago, recently a 
manufacturers' representative in Minne- 
apolis, has been appointed manager of 
the St. Paul Daily News service depart- 
ment. 

A. V. ("Verd") Napier, former pub- 
lisher of the Blue Mound (Kan.) Sun, 
and later business manager of the Iowa 
Register, has been made business man- 
ager of the Santa Ana (Cal.) Register. 

Charles H. Shattuck has been ap- 
pointed western manager of the Illus- 
trated Review, with headquarters in 
Chicago, to succeed James A. Young, 
resigned, 

M. J. Hutchinson, business manager 
of the Edmonton (Aha.) Bulletin, has 
been attending organization meetings in 
Toronto in connection with the ap- 
proaching Victory I-oan campaign. 

J. F. MacNamara has been appointed 
classified advertising manager of La 
Prensa, New York, succeeding M. J. 
Klein, who will enter the export ad- 
vertising business for himself, 

Charles H. Rogers has left tlx Grand 
Rapids News to succeed P. S. Johnson 
as advertising manager of the Periodi- 
cal Publishing Company, that city. The 
latter takes charge of advertising for 
tile Concrete Publishing Company, De- 
troit. 

John D. Dcwild has resigned as as- 
sistant advertising manager of the 
Minneapolis Tribune to take charge of 
service bureau for die Northwest Com- 
mercial Bulletin of Minneapolis and St 
Paul. 

John H. Treuper, formerly in charge 
of ihe advertising-contract department, 
ha", been made assistant advertising 
manager of the New York Times to 
succeed the late Ezra M. Witkin« 



v 



, G. J. Pal mix 

from the Government September 9, 
and is believed in be the first of the $1 
per year men in Houston to have his 
account settled. 

Mr. Palmer served ihe government 
as chief of the newspaper section of 
the pulp and paper division of the in- 
dustries board. His division was also 
authorized to oversee the distribution 
of prim paper to all the daily and 
weekly newspapers in Ihe United 
States Mr. Palmer spent three months 
in Washington on this war work. 



laud, has relumed to his home near 
Boston from an automobile trip to Bar 
Harbor. Me. He recently published a 
hook dealing with the history of his 
resimcnt. 

W. T. Thomson, director of the 
Rureau of Advertising of the American 
Newspaper Publishers Association, re- 
turned Monday from a two weeks' vaca- 
tion spent in the Maine woods. 

Cienrgc II Thornlcy, formerly of the 



sale* force, has been promoted to have 
charge of sales in the N. W. Ayer & 
Son organization, Philadelphia. 

John E. Cosgriff, for the past five 
years art director of Hoyt's Service, 
I dc, and recently in charge of art pro- 
duction for Meyer-Both Company's 
New York office, has joined the Wild- 
man Magazine & News Service, Inc.. 
New York, as director of the advertis- 
ing an department 

Man R. Wile has returned to the 
Knill-Bnrke organization in New York, 
after two years' service with the 33d 
division overseas. 

Frederick C Gilbert has resigned as 
vice-president and director of sales and 
publicity of the Timken-Detroit Axle 
Company. He has not announced his 
future plans. 

Karl Kilby, former head of the Kilby 
Advertising Agency, has returned to 
Wichita, Kan., after fifteen months' 
service oversea* as a Y. M. C. A. 
secretary. , 

James W. Booth has resigned as a 
member of the advertising department 
of the Roberts, Johnson & Rand branch 
of the International Shoe Company, St 
Louis, to devote his time to the candy 
and confectionery business which he 
and his associates opened in April. Be- 
fore the war he was advertising mana- 
ger of the Missouri Pacific Railroad and 
is a former president of the Advertising 
Gub .of St. Louis. 

David M. Botsford, vice-president of 
Botsfnrd, Constantine & Tyler, of Port- 
land and Seattle, has been visiting New 
York and other Eastern cities to com- 
plete arrangements with several new- 
men to become associated with his ad- 
vertising agency- 

M. D. Salisbury has succeeded R. C 
Coffin as advertising manager of the 
Edison Storage Battery Company. 
Orange, N. J. 

Miss Sophie Alexander has succeeded 
Mrs. Bertha L. Darling as advertising 
manager of Flint & Kent, Buffalo, N. Y. 

L. D. Gibbs. superintendent of the ad- 
vertising department of the Edison 
Electric & Illuminating Company, at 
Boston, and chairman of the advertising 
anil publicity service bureau of the com- 
mercial section of the National Electric 
Light Association, will be in charge of 
the evening classes in advertising at the 
Boston Young Men's Christian Associa- 
tion, announced to begin on Novem- 
ber 7. 



WITH THE AD FOLKS 
• 

II. W. Thomas has left the Damnum 
Advertising Agency, Oakland, to be- 
come connected with the San Francisco 
office of the H. K. McCann Company. 

Sergt. J. E Hasty of the Marine 
Coral has been appointed to the ad- 
vertising staff of the B. V. Goodrich 
Company in San Francisco. 

A. Allen Walker of Los Angeles is 
ntW in charge of adevrtising for the 
Kahn Department Store, Oakland, Cal. 

I). B. S. Stannard, formerly of the 
l.os Angeles Express, is now wiih ihe 
Crank- Paris Advertising Company. Los 
Angeles. 

Charles Prnner, Robert L. Llovd and 
Mi»s Delia Wells have returned to the 
\\ ales Advertising Company. New 
York, after war service. 

O. C Leiier. former Portland news- 
paper man, has become advertising 
manager of the Brownsville Woolen 
Mills. Portland. 

Robert E. Coffee has opened an ad- 
vertising service office in the Berry 
Building, Richmond, Cal. 

Capt. Carroll J. Swan, of the famous 
Yankee Division, and one of the best 
known advertising men in New Ens;- 



The Flint Daily Journal, The 
Cedar Rapids Gazette, and 
The Janesville Daily Gazette 
have each signed a contract 
for the Haskin Service for 



one year. 
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"ST. LOUIS PLAN" MAY BE SOLUTION 
OF WRITERS' DISCONTENT 

Association of Journalist*, Unaffiliated, Attains Objects and Is 
Approved of by Publishers — Scranton Plan Also 
Satisfactory — Their Organizations 

IN the organization idea adopted by news writers of St. Louis, 
termed "The St. Louis Plan,' both newspaper executives and the 
workers of that city sec the possible solution of the unrest problem 
now prevailing throughout the country in relations between these 
classes of capital and labor. 

As represented to Editor ti Publisher, it is especially significant 
to note that with perhaps one exception, every newspaper publisher 
in St. Louis has given the plan his whole-hearted endorsement, albeit 
he realizes that the plan means higher wages for his editorial staff. 

Not Affiliated with the A. F. of L. 

The citv of St. I-ouis is apparently in 
sympathy with the plan «ioce Mayor 
Kiel and other officials generously 
donated the use of a room in the city 
hall for the meetings of the associa- 
tion, some of which have also been held 
in one of the assembly rooms of the 
Public Library. 

The avowed purpose of the "associa- 
tion" is to "betK-r the condition of news- 
paper writers and to raise the standard 
of all men employed in the editorial 
offices or on the street." 

Method of Procedure 
There was nothing secret about jta 
organization, nothing that could he con- 
strued as a threat and yet the publishers 
were diplomatically and courteously 
made to understand that hereafter the 
news writers of St. Louis would deal 
as a body not as individuals, although 
it is expressly stated in the by-laws of 
the new association that there shall be 
no restriction placed upon the dealing 
of an individual with his employers pro- 
vided he wishes to deal in that way. 

Richard Stokes, dramatic critic of the 
Post- Dispatch, is president and William 
R. Hoikins of the Star is secretary. 

Women as well as men are admitted 
to memliership in the association. 
Copies of "The St. Louis Plan" have 
hern printed for the men to be sent to 
every metropolitan city in ihe country. 
Contemplate Convention in 1920 
Already the organizers arc con- 
tempating calling a National Convention 
of the National Association of Journal- 
ists in 1920. 

Sam Heilman, managing editor of the 
St. Louis Republic, gave F.nrroa tt 
Pi-wisher his opinion of the "St. Louis 
Plan" as follows: 
'The association of journalists here is 



of farming a union and af- 
filiating with the American Federation 
of I-abor, the news writers of St. Louts, 
to the number of nearly 150, formed "The 
Association of 
Journalists." It 
is the plan of 
this organization 
to operate under 

ner and to, in 
time, achieve the 
same distinction 
which is ac- 
corded the as- 
sociation of phy- 
sicians, lawyers 
or other pro- 




teles. 

The association has by no means 
. .ver looked the economic problems. As 
one of the first results, "memorials" 
were presented by the members of the 
Cost-Dispatch "chapter" and those of 
the St. Louis Times "chapter," asking 
that the publishers note the discrepancy 
in the advance of prices for living and 
the advance in salaries. 

As a direct result of that came a 20 
per cent lxirius, retroactive in its effects 
for the Post-Dispatch with an average 
raiM- in addition of ten per cent for 
each man and a substantial raise for the 
Times men. 

The Star and Republic are to follow 
-nil while the Globe-Democrat men, al- 
though they have a chapter, are as yet 
a bit wary lest they spring their bolt be- 
fore the individual chapter is strong 
to have weight The Globe- 
the only 
daily which has more or less 
the 



an excellent organization of a vast 
majority of working newspaper men. 
It has cordial support of the publishers 
and is not affiliated with the A. F. of L." 

The association is divided into chapels, 
each chapel dealing independently with 
affairs in its newspaper office— except in 
matters affecting general welfare of all 
newspaper men. 

"The object of the association is the 
betterment of journalism and improves 
Conditions for newspaper workers. St. 
I.ouis newspapers recognize the right of 
the men to organize and bargain col- 
lectively. The organization here is 
well handled, sane, fair and conserva- 
tive." 

Scranton Plan Also Succeeds 

Scranton, Pa., is another city where 
the newspaper writers have been union- 
ized for years and yet have no trouble 
with their employers. A description of 
conditions there, too, may be of interest 
to other cities faced by organization." 

While Newswriters Union No. 3 of 
Scranton is not the oldest one in the 
country in point of age, it has enjoyed 
fourteen years' existence. 

In 1905 it became a branch of the 
International Typographical Union, and 
embraced every active newswriter em- 
ployed on the four daily and one Sun- 
day newspaper in existence in the city 
at that time. Within a week after or- 
ganization a scale had been adopted and 
shortly afterwards negotiations were 
opened with the publishers. 

As a result agreements were signed 
with all offices, in which the men bene- 
fitted to a Considerable extent. The 
first agreement covered a thrce-ycar 
period and at its expiration another was 
negotiated. This has been the history 
of the intervening years, the publishers 
and the scale committee of the union 
meeting in amicable conference and 
agreeing nn the expiration of each agree- 
ment. 

Raised Quality of Work 

During all the time the union has been 
in existence there has not been the least 
trouble and publishers are authority for 
the statement that the organization has 
been responsible for bringing news- 
paper work in Scranton to a higher 
level than it was formerly. 

At the present time the scale cf wages 
paid in Scranton is identically the same 
as the one recently granted the newly 
organized union in Boston, reporters re- 
ceiving $36 per week for day work and 
$38 per week for night work, with copy- 
readers receiving $38 and $40 respect- 
ively and city editors $43 and $45 re- 



are members of the union, editoru 
writers and advertising men not bda 
included. 

Under the organization plan of th 
Scranton union, a man entering II 
newspaper business is regarded as a 
apprentice the first two years he WSfit! 
as a reporter the next two years, beir. 
ranked as a journeyman reporter at th 
completion of four years' service. Hi 
pay meanwhile is based accordingly 

For the first year an apprentice on a 
afternoon paper is paid $11, on a mom 
ing paper $12. The second year be i 
paid $16 afternoons and $17 morninc 
the third year $22 afternoons and £i 
mornings: the fourth year $27 af-'- 
noons. $29 mornings; thereafter $J 
afternoons and $38 mornings. 

Some Paid Over Scale 
There is nothing in the agreement I 
prevent a publisher paying more tru_- 
the scale if a man in any class sh.ru 
ability enough to earn more, and qu: l 
a number of men in Scranton city in 
being so paid. 

Fjutijb & Publisher is informed t r u 
newspapers in Baltimore, Md.. aiK 
Waterbury. Conn., have recently svritta 
to Scranton for copies of the Scran-ra 
scale and probably other cities will 
interested. 



DEADLOCKED I.N 



HAVEN 



Publishers and Striking Writers S«. 
They Will Fight to FinUb 

New Haven, Sept, 17.— The strike ii 
the New Haven reporters over the 
wage scale, which started Saturday, con- 
tinued today. Their daily newspaper 
the Reporter, appeared and the three 
afternoon papers were also published. 

No prospect of early reconciliation it 
in sight. Local labor organizations hi ' 
issued an appeal for the striking KPN* 
crs, who deny tbey are affiliated mti 
any other organization. 

The publishers say they will fight fc 
sinkers to a finish and denied empltit ; - 
cally <o F.nnon & Pi.rlisheh a mrocr 
that they had offered to arbitrate. 



None but men in the news departn 



Chicago, Sept. 17. — Comparative!! 
small progress has been made with the 
organization of Chicago reporters aac 
desk men in Local 5 of the International 
Typographical Union, which — as previ- 
ously reported — was chartered wits 
eight signers about a month ago. Orgia- 
Uation meetings continue to be held « 
about fortnightly intervals and propa- 
ganda work, it is said, is being actively 



LIST OF ADVERTISING AGENCIES RECOGNIZED BY THE AMERICAN NEWSPAPER PUBLISHERS* ASSOCIATION 

(Continued from Poet 68.) 



Stockman, A. M., Adv. Agency, 271 Broadway, N. 
Y. City. 

Storm, J. P . 35 W 39th St., N. Y. City, 
Strang & Prosser Adv. Agency, Empire Bldg., Se- 
attle. Wash. 

Street & Finney (Inc.), 171 Madison Ave., N. Y. 
City. 

Sweyd. A. M, Co. (Inc.), 347 Fifth Ave.. N. Y. 
City. 

Swisher Adv. Service, Mears Bldg., Scranton, Pa. 
Thielecke Adv. Co. (Inc.). 327 S. La Salle St.. 
Chicago, HI. 

Thomas Adv. Service (Inc.), Heard Bldg, Jackson- 
ville, Fla. 

Thompson, J. Waller Co. (Inc.), 242 Madison Ave., 
N. Y. City; l.y-ton Bldg. Chicago, 111.; 201 
Devonshire St., Boston. Mass, 

Touralin. Chas H., Agency (Inc.), Kesner Bldg., 
Chicago, HI. 

Tracy-Parry Co. (Inc.), Lafayette Bldg., Philadel- 
phia, Pa. 



Trades Adv. Agency. 13 Astor PI, N. Y. City. 
Tuthill Adv. Agency (Inc.). 1133 Broadway, N. Y. 

City. 

Urmy. Louis V.. 41 Park Row, N. Y. City. 
Vanderhoof & Co. (Inc.). 140 So. Dearborn St.. 
Oticago, III 

Van Hansen Adv. Agency, 1420 Chestnut St., Phila- 
delphia, Pa. 

Van Patten (Inc.). 50 East 42d St , N. Y. City. 
Volkmann, M.. Adv. Agency, World Bldg, N. Y. 

City. 

von Pnettgen, Carl S, Krcsge Bldg , Detroit, Mich. 
Vreeland. E. E. (Inc.). 344 West 38th Sl, N. Y. 

City. 

Wade Adv. Agency. Old Colony Bldg,, Chicago, III. 
Wales Adv. Co., 110 W. 40th St, N. Y. City. 
Walker Adv. Agency, 165 Kearny St. San Fran- 
cisco. CaL 

Walker, Dudley. & Co, Peoples Gas Bldg, Chicago, 
III. 



Walton Adv. 4 Ptg. Co, 141 Milk St, Boston, Ma* 
Weil. Joseph. Co, Jenkins Arcade Bldg, Pittsburg 

Pa. 

Wcil-Biow-Weill (Inc.), 116 W. 32d St, N. Y. Gtj. 
Wcrtheim, J. L, 14 Avenue A, N. Y. City. 
Western Adv. Agency (Inc.), 523 Main St, RacrM, 

Wis. 

Wetberald. Jas. T. Adv. Agency. Inc., 142 Berke- 
ley St, Boston, Mass. 

Williams, Fred C, 108 Fulton St, N. Y. City. 

Williams & Cunnyngham (Inc.), 6 No. 
Ave, Chicago, III. 

Wilson, Edwin Bird (Inc.), 68 William St., N V. 
City. 

\\ inbum, M, 576 Fifth Ave, N. Y. City. 
Winntngham. C. C, Book Bldg. Detroit. Mich. 
Wood, Putnam & Wood Co. (Inc.), 178 Ti 

St, Boston, Mass. 
Woodwards Incorporated. 900 So. 

Chicago, III. 
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LONDON SPECULATES 
ON TWO EVENTS 

2d iior Cardiner's Resignation from Daily 
Kews and Appearance of "The Fu- 
ture'* Foralsh Food for Thought 
-Political Significance Seen 



London, Sept. 17— Two newspaper 
'old happenings here this week have 
;iuaed excited speculation as to their 
political significance. One is the resig- 
nation of A. G. Gardiner of the Daily 
Mews and the other is the appearance of 
i publication called "The Future," which 
s described as "a national publication 
ssticd with Premier l.loyd-George's 
authority. 

Mr. Gardiner, editur of the Daily 
News for seventeen years, resigned 
September 10. Although Mr Gardi- 
ier leaves the editorial chair, he 
will still be connected with the Daily 
Mews as a member of the board of di- 
"ectors and will continue his coniribu- 
ions to the Saturday issue. 

Mr. Gardiner will go to America next 
nonth. 1 1 will be his lirst visit. 
Throughout the war Mr. Gardiner was 
»nc of the staneheit supporters of 
President Wilson and his elucidation 
:o the British public of the President's 
policies early attracted Mr. Wilson's 
mention. He is well known to Col. 
1 louse and other friends and associates 
• ( President Wilson. Mr. Gardiner 
lias no definite plans other than that be 
contemplates visiting New York and 
several other big cities. 

Mr. Gardiner's change is regarded as 
a. journalistic event of the first moment, 
and excites the liveliest speculation 
nspecting its cause. I: is understood 
that friction has existed for som-: lime 
owing to hit. attitude t-iwar.l the peace 
treaty, and that his article Saturday in 
which he asked what would En-jl.-md 
say if Germany imposed :uch a peace 
on her, brought things to a head, 

I lowever, a; he remains on the board 
of directors, and will continue cotr.ribut- 
ing his Saturday artirle, hii resigna- 
tion docs not in-fi-ai- a change of 
policy. 

New Paper Is i Sensation 

The Future is something quite new in 
political literature and especial import- 
ance is attached to il since Premier 
David Lloyd-George presented, through 
its first issue on Monday, his appeal to 
ih<- nation, in which he pleads fur the 
building up of a new world. It was dis- 
tributed gratis to more than 4,010,000 of 
the electorate. 

The Future also contains statements 
on national needs, specially contributed 
by members of the government, The 
advent nf this publication and its pre 
rise significance excite intense curiosity. 
It is generally supposed that light may 
' e thrown upon it in the premier's inter - 
national brotherhood speech Wednesday. 

See Lloyd-George in Daily News 

"The l-'uture" is dated September 13. 
Ii has the appearance of a newspaper, 
but is not marked No. 1, and there is no 
indication that there will In' an issue 
No. 2. Immediately under the titte is 
the iollowing: "A government -t.tlemen- 
of national needs and of national pol- 
icy." 

It is published in the same office a* 
the Evening Standard and the Sketch, 
Its editorial office is 50 -Parliament 
street, where a government propaganda 
department was recently installed. Its 
editor is Walls Meyers, hitherto known 
as a lawn tennis reporter. Meyers re- 
fuses to disclose the financial backing 
of "The Future," but says that no gov 
ernrncnt or 
ployed 



The contributors to the edition axe 
Mr. Lloyd-George, Sir Auckland C 
Geddes, minister for national service 
and reconstruction; Sir Eric Gcddet, 
minister without portfolio; Dr. Christo- 
pher Addison, president of the local gov- 
ernment board: Viscount Milner. secre- 
tary for the colonies; Sir Worthington 
Evans, home minister for pensions; 
George Nicoll Barnes, minister without 
portfolio, and others. 

Political wiseacres interpret the issue 
of the future as confirmation of the 
gossip that Lloyd-George, realizing the 
weakness of his present position and of 
tile Coalition Government, is preparing 
to play for his own hand in the general 
election which, it is expected by his op- 
ponents "ill come within twelve 
months. 

In this connection it may be remarked 
that in newspaper circles ibe report is 
currcm that recent changes in the editor- 
«hip of the Daily News are due to the 
fact that Mr. Lloyd George has acquired 
..n interest in the paper. 

WIRE TOLLS UP ISO', 
IN GERMANY 

Correspondents Will Be Forced lu Re- 
dure Volume of Information Sent 
Out of That Country to Rest 
of World 

Bulin, Sept. 15, Today foreign tele- 
graph rates were advanced 150 per cent. 
This is in spite of the fact that the serv- 
ice has been very bad and that it has 
been necessary' usually to pay threo 
times the ordinary tolls for urgent serv- 
ice, which has even then been slow and 
unreliable. 

The decision chiefly concerns foreign 
corre»|>ondents, who must now pay 25 
instead of 10 pfennigs per word to Den- 
mark and Switzerland, 35 to France and 
Sweden. 40 to Norway. 45 to Italy, 50 
to Finland, 110 to Spain, and 100 to 
Portugal. With this increase telegraph- 
ing will be cosily in spite of the advan- 
tage of foreign exchange possessed by 
the correspondents. 

TeleRraph service authorities were not 
warned in advance of the proposed In- 
crease in price. They have demanded 
from all correspondents deposits double 
fhrir monthly telegraph' bills, and have 
held up dispatches until such deposits 
have been made. 

The Ministry of Posts and Telegraphs, 
which is responsible for the order, ha* 
found that the plan is unpopular with 
other branches of the Government, 
which realise that correspondents wiD 
be forced to reduce the volume of in- 
formation about Germany which they 
telegraph to tlu world's 



Capt. Davis Returns lo Agency 

Mistvrsroif-. Minn.. Sept. 17.— S. L. 
Shollcy has resinned from the Davis 
& Armstrong organization to become 
advertising manager of the Babson 
Statistical Service. Wellesley Hills, 
Mass. lie will lx- succeeded by Capt. 
H. G Davi«. who was with the Davis & 
Vriti.troiifc Agency before going over- 
-i av .is an artillery officer. 

Sues for Advertising Debt 

|im!<:tn»r, Conn. Sept. 15. — The 
JlridnetK>rt Life Publishing Company haH 
started a civil action in the Common 
Plea* ( ourt against J I'ramson asking 
$.150 damages for alleged indebtedness 
for advertising to the amount of $150. 



William H, Dow. business manager 
of lite Portland (Mr.) Express. Adver- 
tif-r. has returned lo his duties after a 
vacation passed at Kearsarge. X, H. 



It's This Way About 

ILLINOIS 

Illinois is the home of six percent of 
the population of the United States. 

76.7% of these people are native born whites. 
74.4% of the population of the United States are 
native born whites, making Illinois 2.3% above 
the average on that score. 

21 .4% of the people of Illinois are foreign born. 
14.9% of the people of the United States arc 
foreign born, making Illinois 6.5% above the 
average on that score. 

1.9% of the people of Illinois are negroes. 
10.7% of the people of the United States are 
negroes, making Illinois 9.8% below the aver- 
age on that score. 

The total population of the cities in which this 
list of daily newspapers are published is 2.832,- 
515, which is a fraction over 46% of the popula- 
tion of die state of Illinois. 

The total circulation of this list of daily news- 
papers is 1,892,793, about 67% of the popula- 
tion of the cities represented. 

This is divided into 306307 morning, 989,635 
evening and 596,851 Sunday. 

The combined rate for all these daily news- 
papers is $2.3304 per agate line. 

Here is a market and a means of reaching it. 



Circulation 

Aurora Deacon News (E) 16,000 

Bloominfion Pantograph (M) 17,213 

Champaign Daily Gazette (El 4\60S 

Chicago American (E) lie, 008 

'Chicago Herald-Examiner (Mj 280.004 

•Chicago Herald-Examiner <S> 594,151 

Chicago Daily New* (E) 386,498 

Chicago Journal IE) 116,807 

Chicago Post (El 55,477 

Danville Commercial News (E) 1 5,046 

•Elgin Courier (E) J.173 

Moline Dispatch (E) 10.113 

Peoria Star (E) 22,738 

Qniney Journal (E) *&$9l 

Rockford Regiiter-Catette (E) 13,477 

Sterling Daily Gasetle (E) S.072 

Toul 

•A. B. C Report, April 1st. 
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CHICACO tribune 

PLANS NEW BUILDING 
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Construction Corporation 
Capital of »500,()00-For 
WiU Act u Overflow location 
for Stereo and Press Rooms 



CHtcAOO, Sept. 17.— The Tribune 
Building Corporation was incorporated 
September 8 at Springfield under the 
laws of Illinois and capilaliied at $500,- 
(W0. to specifically undertake the erec- 
tion of the new quarters for the Chi- 
cago Tribune. The incorporators 
named are Joseph Medill Patterson, 
Jarvis Hunt anil Joseph 11 Firming. 

Plans for the building, says Col. 
K. K. McCormick, co-editor of the 
Tribune, will not be ready before Oc- 
tober 15. they having been delayed by 
labor conditions and other exigencies. 

The new building is. for the time at 
lean, intended as merely an overflow 
location for half of the stereotyping 
plant and press rooms, the other half 
. i i w |>irh will remain, with ihe entire 
executive and business department in 
their present quarters in the Tribune 
building at Madison and Dearborn 
streets. It is intended to remove the 
edit irtal department lo the new build- 
ing, although not for another twelve 
month at least. 

The Tribune now operates its entire 
eolortyping department in still another 



The campaign is being conducted by 
the advertising department of the Sun 
and the copy used is protected for ex- 
clusive in that paper. 

The Advertising Men's Bureau of 
the l.ewiston Chamber of Commerce 
has voted to bark the "Buy at Home 
Campaign" and to make the State Fair 
Week a "Buy in Lewiston -Auburn" 
week also 

NEW BRITISH NEWS AGENCY 



Manager and Director Tewson Arrives to 

W. Orton Tewson has artived in New 
York in the interest of the Cross-Allan- 
tic Newspaper Service. Ltd., of London, 
rerenlly organised as an Anglo Ameri- 
can news service. Mr. Lewis is mana- 
ger and director and he intends opening 
3 New York oilier and arranging for the 
American publication of II. G. Wells' 
forthcoming book, "An Outline of 
American History." . 

His temporary office is with Daniel 
Mayer, 11-18 Aeolian Hall Building. U 
West 42nd street. Associated in the 
fotmation of the Cross-Atlantic service 
are G, H. Mair, Lieut -Col. A. N. S. 
Strodc-Jackson. D. S. O.. and Hanne.t 
Swatter, whose headquarters are at 184 
l icet street, " 



NEWSPAPER MAKING 

{CuHtwufd from I'aiif 12. > 



Creating "Buy^at-Honie Ads" 
for Community Welfare 

(Me.) Son Starts Series of 
Civic Pride Advertisement. That 



,„N. Me.. Sept. 16.-"Buy In 
l.ewiston- Auburn" is the slogan of a 
series ol advertisements which arc be- 
ing published by the advertising depart- 
ment of the Lewiston Sun. 

This civic advertising campaign was 
launched, the Sun explains, with the 
hope of bringing to the ciliicns of these 
two cities and of the adjacent trading 
territory a realization of their com- 
munity obligations lo the end that the 
entire community will profit. 

These advertisements were very care- 
fully planned, the Sun explains, and 
with a view of full realization of the 
responsibility which such a campaign 
involves. Thev will bring out the ad- 
vantages of trading in Lewiston and 
Auburn and of patronising home mer- 
chants 

An attempt will he made to point out 
Ihe fallacy of sending money away 
from the two cities and to awaken a 
feeling of community obligation. The 
theme of all advertisements is "A com- 
munity can prosper only by the support 
of its people " 

The advertisements are not senti- 
mental pleas, the Sun says, but it is the 
purpose to show wherein it is more 
advantageous to spend money made in 
Lewiston and Auburn with local tirms. 



of men primarily inieroted in their 
own roncern than as an organized 
group of pourly advised men. 

lu a large city like New Yurk. toi 
instance, organized relations through 
our publishers' associations with organ- 
ised labor work both injustice to em- 
ployer and employee. It is grossly 
unfair for one of the smaller newspa- 
pers to be compelled to pay the same 
scale as one doing twenty times as 
much work per working hour as the 
other. 

For instance, in the simple matter oi 
ihe delivery of newspapers, taking the 
case of the New York Evening Post 
with 30.000. as compared with that of 
the Evening Journal with 700.000. One 
set of carriers go forth with routes of 
fifty papers and the other 300 copies, 
and vet both pay the same scale. 

Then, again, labor stands in its own 
light when it permits one large roami 
facturer of 'newspapers engaging in side 
lines, so to speak, and putting the 
standard of compensation on the higher 
plane, beyond the sound economic pos 
sibilities of a smaller concern. This 
works lo Ihe disadavntagc of all olber 
offices and the men working hardest do 
not gel as much mow) as if they were 
paid separately for the delivery of the 
newspaper and for outside units sepa- 
rately. _ 

A Basic Wage 

Such a policy tends lo limii ihe pos- 
s.lulity for growth for the smaller 
newspapers and thus prevents the erca- 
,i„„ of many new positions to care 



for increased volume of business in 
many offices. 

A basic wage based on possibilities ol 
lite smallest manufacturer with in- 
creases pro rated for heavier traffic 
from those enjoying it would be more 
productive of more jobs and larger 
caroines to labor. Likewise regarding 
all other details, the little fellow is 
compelled to pay flat rate per ilay with 
the big fellow utilizing the labor more 
effectively and to maximum advantage. 

All of such matters should be ad- 
justed by the adoption of a sane, honest- 
to-God profit snaring basis in indi- 
vidual manufacturing units. Our em- 
luovecs ami fellow sharers in the profits 
would not be so intent on seeking to 
create more situations, but would do 
an honest day's work confident of de- 
riving a part »i the additional profit 
earned through their greater produc- 
tivity. 

Increased Efficiency 

Instead of having labor ever seeking 
lo an down the efficiencies of improved 
labor-saving machinery, we would find 
i hem interested in multiplying the in- 
creased profits made from the invest- 
ment of their own labor and money, 
nst as much as that of the employers. 

General organization of all workers 
hi similar lines into local and national 
unions for mutual proteciion. collection, 
bargaining, and consideration and de- 
c'.ion of underlying principles would 
lie desirable. 

I'nless we have organized labor 
keenly and vitally interested in main- 
taining the validity and sanctity of con- 
lracl, we will have Insl all of ihe greal 
advantages secured after many years 
of development toward better relations 
and sounder business- 
American labor concedes that if we 
remove the inducement of financial re- 
ward, the whole structure of civiliza- 
tion falls into chaos, as it has in 
Uussia. If it were otherwise, what in- 
dueemcnl is there for constructive 
effort? H the simple little home rep- 
rrseming ihe savings of a lifetime can- 
not be pasx-d on to our children, why 

ihrifl at all? 

From my observations, unless labot 
rccMIMK he danger of unjustified de- 
mands killing the goose that lays the 
v.„|dcn eggs by becoming interested and 
associated in responsibilities cd man- 
agement, there will 



vastly more of ihero out of work than 
would be produced by some 
live programme which 1 have 
I sincerely believe that a I 
eventually be placed on the total 
profits that can be made by a corpora- 
tion or an individual, and lhai excess 
profits bevond this limit shall revert to 
the workers, or to the state, in lieu of 
other 



Labor in our country concedes the 
necessity and usefulness of manage 
ment and direction. While prohablv 
s.ur best managers have undoubted' 1 : 
l>ren recruited from the ranks, of prac- 
tical workers, the workers in any or- 
ganization seldom have in their rank; 
men with sufficient experience to jump 
in over night to finance and mams' 
the affairs of any considerable indus- 
trial plant. This has been conceded in 
Kussia after disaslrous experiment 
lion. 

If what 1 have written is out of line 
with either side, employee or employer. 
I can only apologize for thinking out 
loud, so in speak, with sole intent t. 
produce something which may base in 
it the germ of constructive result. 

Signs of the Times 

V large store located on Chamtser> 
street, New York City, not far from 
Park row. is featuring cider presses in 
their window display, and advertise the 
fact that they carry a complete line n 
>!ock. 

Elected lo A. N. P. A. Membership 

The Wichiia Falls (Tex.) Daily 
Times has been eleried lo active mem 
bership in the American Newspaper 
Publishers' Association. 



supremacy 

Tha IndianapolU Neves earrias 
practically aa much space both 
from local and national adver- 
tisers aa all other lndianapolia 
papers combined including 
Sunday editions. It has b*»n 
doing this for fifty years. 

TT.EUSDIVNAPOLIS 



A. B. C. 



for SO y 



I'H liUAJLU _ 

NEWS 




Advertiser, (tui.led by A. B « .reports, 
know dial in Detroit, the News has 
more circulation than all competitors 
combined weekdava. and on Sundays 
a lead over it. only 



Duriag the saves 



614,922 



ol national advertlsina were pnbllahed in 

The Clarksburg 
Telegram 

. (.1. over the same period ot NU oi 

74.5% 

Jljier. to s*™^. " W,,t VirgiaU'i 



U. 3. P. O. Report 

Far the jf-rvod ending April L Ht». 
A»r,.,e D.,:, tod Sund.r Clrcolauoe 

76,652 

New Orleans Item 

E»jors the Israeli afurwooa aad 

South. 



The 

Congregationalisl 

is not read for fun; 
it i« read serious/)-; 
therefore it is well 
rend. 

Broad-minded advertisers 



THE CONGREGATION ALIST, 

14 Beacon St. BOSTON. MASS. 



The circulation of 

in Washington, D. G, and 
suburbs, is believed to be 
about three times that of 
the corresponding, edition 
of its afternoon i 
rary in the 



- The 

Pittsburgh 
Post 

has the sec- 
ond largest 
morning andSunday cir- 
culation in Pittsburgh. 
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Chicago Backs Mrs. Strohm 
for A. A. C. W. Office 

Delegation 100 Strang Will Alio Aid 
Indisnapolit in Winning the 
1920 Convention 



(Jiiioaoo, Sept. 17.— Mrs. Olivia B. 
Strohm. vocational director of the Chi- 
cago Women's Advertising Club, will he 
.•J candidate for vice-president of the 
-V A C W. The. Chicago delegation is 
soli.llv l<chind Mrs. Sirohrn. If elected, 
she will lie tin- tint woman ever to win 
an executive place mi the board of 
:hc mirmatioual organization. Mrs. 
-Ntrohm's work on the Liberty Loan 
oampaigus won her national recognition. 

Clinton I'- I.ampman, president of the 
Chicago Advertising Association. Says 
lie anticipates an attendance of more 
titan 180 mcintwjis a: the convention. At 
!t;ist two special cars will be provided 
f«>r the Chicago delegation, which will 
leave Saturday night so as to arrive in 
New Orleans in time for the first special 
meeting Sunday afternoon. 

The Chicagoans are going South with 
the fixed idea of securing the next an- 
nual convention for Indianapolis 



AD MEN AIM TO HELP BRING 
LABOR PEACE 

(C'on'mw.-rf (r un fa^t l > > 
Then in the evening the step of time 
tvill bear those admen in to the present 
and future 

Wednesday evening, September .14, at 
the New Orleans conclave, the New 
Orleans of today and tomorrow will be 
shown in a graceful, dignified pageant. 

Modem lighting will shed its clear 
«low about the grounds. Wireless tele- 
graph and telephones will send and re- 
ceive messages from all parts of the 
world. Brilliantly lighted aircraft will 
circle and swoop above the scene, be- 
fore specially painted background on a 
huge stage, the pageant of modern com- 
mercial and industrial New Orleans will 

And with this setting of past and 
future with dance and banquet suri'lI 
in formal fashion, Mayor Martin Behr- 
man in an address to the delegates will 
outline the work New Orleans has done 
in the past two decades, the work she is 
doing today and the work she plans (or 
the foture to achieve the city's destiny. 



Officials who have been receiving last 
minute reports frntn all the clubs that 
compose its membership, predict that 
the attendance at New Orleans will be 
record-breaking. 

Little cities as well as big ones will 
be represented, they all say, by delega- 
tions of which they will be proud 
numerically as well as personally. Atso, 
officials of the organization report, the 
convention will be more of an interna- 
tional affair than it ever has been be- 
fore. 

In fact, quite a few advertising men 



will travel half way around the world to 
attend it, as, for instance, the delega- 
tion from the Advertising Men's Insti- 
tute of Brisbane, Australia. 

A late announcement of particular in- 
terest to l.atiiuAmeiirans is that the 
officials of the organiration have, 
on the recommendation of Director- 
tictirral John Harriett of the Pan- 
American L'nion. decided to bold two 
special Pan- American session*. 

A Pan- American Session 

These will take place on Tuesday and 
Wednesday afternoon* and will be fea- 
tured by addresses of noted Latin- 
American publishers and discussions by 
representative newspaper men of North 
America interested in Pan-American 
trade relation*. 

Invitations m Spanish and Portugese, 
accompanied by copies of correspondence 
between U-wellyn Pratt. Srst vice-presi- 
dent of the Associated Advertising 
Clubs, and Director General John Rar- 
rett, were «ent nut over a mouth ago 
to nearly all of the directors oi news- 
papers in Latin-America to be present 
or send representatives, and many of 
thc*e have sent acceptances. 

The program for the two Pan- Amer- 
ican sessions, which has not been com- 
pleted, is in charge of a special com- 
mittee, consisting of Herbert S. Hous- 
ton, of Doubleday. Page & Co., Lcwellyn 
Pratt, and P S. Florea, executive man- 
ager of the Associated Advertising 
Clubs, with the co-operation of Mr. 
Ilarrett. 

Newspapers and Ad Agents 

Newspaper advertising will be dis- 
rus*ed from many angles, the program 
of the daily newspaper department, as 
now perfected, -ndicates. 

Jason Rogers, publisher of the New 
York Globe, will discuss "Necessity for 
a Greater Standardization of Newspaper 
Advertising"; Frank D. Webb, adver- 
tising manager of the Baltimore News, 
will talk on "Selling the Local Repre- 
sentative for Nationally Advertised 
Goods on His Use of the Newspapers in 
His District,'' and James W. Brown, 
publisher of Et».n« & Piblisher, will 
have as his subject, "Proper Advertis- 
ing Rates." 

James O'Shaughnessy, executive sec- 
retary of the American Association of 
Advertising Agencies, will talk on "The 
Relation of the Advertising Agency to 
the Newspaper and Advertiser"; Fred 
Millis, assistant advertising manager of 
the Indianapolis News, on "Building 
Steady Business," and. Herman Phillip- 
son, of the Dallas Times-Herald, on 
"Converting National Advertisers to the 
L'se of Daily Newspapers." 

A number of other pertinent topics 
will lie discussed by men who have made 
a study of 



PREMIUMS 

That Are R«*l Subaeription Producers 

S. BLAKE WILLSDEN 

fctamifaettir»f* Pabllol *-s R'prtatetallva, 
J» E. Madison'sT. CHICAGO 



THE INTERNATIONAL NEWS BUREAU, Inc. 

IS SCHOOL STREET, BOSTON, MASS. 
(A /. BOSDAN. eaWr) 
120 American and Canadian newspapers mbaeribe to oar esmee 

eek our subscribers receive between JO and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation- 
al, human interest stories from all lands and dimes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign new*pai>er ; 
these and numberless other items day after day are sent to uur subscribers 
IN SHORT, MR. EDITOR— ESPECIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rates surprisingly low. 



110 NEW YORKERS TO CO 

Delegation to New Orleans Will Include 
Ten Ad Women 

The New York City delegation will 
number 110. There will lie a two-sec- 
tion train for them, leaving Friday 
afternoon. At Baltimore fourteen dele- 
gates from that city will board the train, 
and ten from Philadelphia will be fellow 
passengers. Ten members of the l eague 
of Advertising Women of New York 
City will make the trip. Some members 
of the New York City delegation sailed 
by the Southern Pacific steamer "Mo 
min," Wednesday noon. 

Coming back, forty members of the 
New York City delegation will take a 
Southern Pacific steamer on Saturday, 
September 27. Many will travel back 
home by way of St. Louis and Chicago, 
or will make various other stops on 
their way home. 



For General Discussion 

The Daily Newspaper Department 
also has prepared a list of the following 
topics for general discussion at its ses- 
sions r 

The value of co operation with na- 
tional advertisers, and to what extent 
should it go? 

Should newspapers sell merchandise 
in order to obtain advertising? 

Flat rate versus sliding scale. 

Should the local and foreign rates be 
equalized ? 

Uniform rate card. 

The movie and vaudeville rates, 

Tlie best plan for notification of local 
and foreign raise in rates. 

Should the newspaper or the adver- 
tiser pay the agency commission? 

Amusement publicity. 

Automobile publicity. 

Why questionable advertising of all 
kinds should be eliminated — and what 
is considered questionable? 

How best to regulate compensation of 
advertising solicitors, in view of in- 
creased cost of living, Bonus versus sal- 
ary increase. (A very definite plan 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
tures which nave created the 
greatest newspaper following 
in the world. 

"Hear§f§ Feature* Aheays 
Lead" 

Write tor booklet. 



The International Feature 
Service 



The True News 
FIRST 



Always — Accurately 

International News Service 
World Bldg New York 



which has been in successful operation 
for more than a year, and which has 
resulted in 1.500,000 lines local gam. wio 
be disclosed > 

Should newspapers furnish free art 
work and cuts? 

Should there he a free or paid ex- 
change of mats and cuts? 

The use of news style heads on adver- 
tisements. 

Should newspaper contracts be made 
for one year or more' 

Uniform style of makeup. 

The value, it any, of special editions. 

l>o scheme pages loivcr the standing 
ot a newspaper? 

Ilcst methods t.-. build up classified 
advertising. 

Truth and Fair Deal 

Every other branch of advertising will 
also have its own sessions and will take 
a part in the general proceedings. 

One whole general session will be de- 
voted to truthful advertising, and run- 
ning through every session of every de- 
partmental meeting will be evidence of 
the power of truth and square deal to 
build good will, as has been clearly in- 
dicated in the programs for each that 
have been printed in past issues of Edi- 
tor & Pt;r.us>irjt. 

The conventions of the Associated 
Advertising Clubs of the World are 
about as far from a Roman holiday as 
anything which a business man or 
woman could imagine, yet there will be 
entertainment features at the New Or- 
leans convention, and they will be of a 
character not soon to be forgotten. 
Morning' and afternoons will be for 
business 

The emire South, which has made 
such marvelous strides within the last 
(£.«Mlii<M«'<f on I'agc 81.) 



New Era 
Features 

M East trod 9L, New York City 

Forty Leading Papers 
Print Oar Serriee. 

Sen*, for our Head Km History of (he 
World War 



PRESTIGE 
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d. o. McCarthy dead 

IN LOS ANGELES 
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His Moraine Paper, The American Flag, 
Was Factor in California'! Refusal 
to Sored* from Union in Civil 
Tar— Noted Fighter 



Los Angeles, Cal., Sepi. 15. — The re- 
cent death of Daniel O'Connell Mc- 
Carthy in ihia city marked the passing 
of one of the most picturesque figures 
in American journaUsm and particu- 
larly on the Pacific coast, where most 
tii his activities had been confined in 
the last half century. It has been (aid 
that he never missed voting in Cali- 
fornia since the state was admitted to 
the Union, 

lie was lung editor of the American 
Flag, which was established in Sonera. 
Tuolumne County, in I860, as not only 
the first morning newspaper in the 
state but the first radical Union news- 
paper in California, and during the 
Civil War it was considered a decid- 
ing factor in the refusal of California 
to secede with the Southern slates. 

Due to the influence of the then 
Senator Leland Stanford, Mr. Mc- 
Carthy was induced to remove from 
Tuolumne County and re-establish his 
paper in San t'rancisco. It was during 
the publication of the American Flag 
in San Francisco that the owner started 
one of the first newspaper agitations in 
the United States. 

[t was at the time that an attempt 
was being made to pass the Pacific 
contract law. Corruption was charged 
again<t the state legislature. This re- 
sulted in the arrest of Mr. McCarthy. 
He was later released and was feted 
by hundreds of supporters. It was the 
American I-lag that first published the 
news of the assassination of Lincoln in 
California- 
Mr. McCarthy was tm the personal 
staff of General Barstow during the 
Mexiran war, and following his release 
of control in the American Hag went 
to San Diego, where he established the 
Vidctle in 1892, this paper later being 
absorbed by the San Diego Union. 

lie also established what is now the 
Sa:i Diego Water Company. In 1901 
he came to lx>* Angeles, and until a 
short time ago was engaged in the real 
estate business. He is survived by his 
son J. Harvey McCarthy, and a daugh- 
ter, Mary B. McCarthy. 



Obituary 



Hen;amin I.incie, 74. postmaster of 
Warsaw, Mo., and editor of the Henry 
County Democrat, died recently in Kan- 
sas City. A widow and four daughters 
survive. 



OiAW.es P. Down-., 
nf thr F.I Paio Times, is dead from a 
ir^ctured skull, the remit of being 
struck by a street car 

W. li Kino, editor of a Dallas (Tex.) 
negro publication, was killed by a negro 



The Teat Town of the Country 
for the National Advertiser 

Beloit, Wisconsin 

i>f>f f>*p<r— tJif PaiW News— H* 4 
tli*- lip.«jt plant in *ny city of 2JJX0 
in th» I'tniril State* and printi onr 
r>i i hp iMrt! mu! *tainJsVumc«t tic n • 
P»C* f * n *' :r n.wMk Wrii. Why f 
RuMit i% rifti in InrtiTtVa anr) atrrirul- 
r-.iTt, it hii'ily nlLK j. •«•<!: flit »7 'W im 
n IocaI b i fi k*. W"tftm'-n ovv» their 
K-iiaet- Ci\/ tt l(K>"r American. 



August 21. He was shot in the 
heart. 

Mas. CiEjobce L. \Vill*ox, mother of 
Mrs. William Kandolph Hearst, died at 
Seagate. N'. V , Sunday after a long ill- 
ness. 

Leonid Andieyept, Rusiian author 
and contributor to newspapers, died Sep- 
tember 12 at Mustamaeki, Finland. 

GiostcE Akcel Clement, who in 1873-4 
was editor oi the Port Jervis (N. Y.) 
(Jasrtlc and recent years was noted 
lawyer and author of legal works, died 
in New York. September 13. aged 69 
years, lie was editor of ' Court Rules" 
and author of The Fire Insurance 
Digest." 

James Melbourne Patterson, 83, 
died at Marshall, Mo.. August 26. Born 
in 1836 in Virginia, he went to Missouri 
in 1848 with his father, who founded 
the Lexington Impress. He entered the 
shop as an apprentice printer in 1848. 
In 1879, he moved to Marshall and with 
his son, the late John C. Patterson, 
founded the Democrat News He re- 
mained with this paper until a few 
months before his death. Two sons and 
a widow survive. 

Mocy He»nstein, for 36 years the idol 
of Omaha newsboys, died recently from 
a bullet wound in his head, which the 
police declare gave evidence of self- 
destruction. He conducted a store and 
restaurant frequented by newsboys. His 
family declares he was killed. 

Ca*i. J trues Braun, father of Arthur 
P.. Braun, president of the Pittsburgh 
Post and Sun Publishing Company, died 
a few days ago in Pittsburgh, aged 72 
■years. He was born in Germany, served 
an apprenticeship in the printing trade 
and was foreman of a small newspaper 
at the age of IS. He served in the 
American civil war and later was prom- 
inent as a wholesale leather dealer. 

Gcosce F. Schutt, at one time con- 
nected with the Fort Wayne (Ind.) 
Journal-Gazette, died recently at Provi- 
dence [-•dee, N. H. For nine years he 
bail bren proprietor of the New Ebbett 
Hotel in Washington, D. C. 

John T. Calhoun, aged 53, city edi- 
tor of the Bradford I Pa.) Morning 
hra, died September 4. He was a da- 
live of l-'orcstville. N. Y., and previous 
to entering the newspaper profession 
was a druggist. For a time, beginning 
in January, 1918, Mr. Calhoun served 
as a deputy revenue collector with head- 
quarters in Connellsville. Pa. 



-I. E. A." ▼ANTS 



The Newark (N. J.) 
Ledger 

isi a 7 -day Morning Associ- 
ated Press Newspaper and 
it the only morning news- 
piper in industrial centre 
with a million population. 

Morning Edition, 2c. 

5c. 



When the Kant Reaches 
the West 

LOS ANGELES 

Evening Herald 

The greatest week-day 
advertising medium on 
the Pacific const 

DAILY CIRCI LATION 
127.773 



Solicitor in New York Looking for 1500 



"WE HAVE WITH US TO DAY" 



Feature by Granlland Rice and 
"Ding" Attracts Tide Attention 

The new illustrated topical page of 
Gran! land Rice and J. N. Darling 
("Ding") which is appearing as a regu- 
lar Sunday feature of the Colorgraphic 
Section of the New York Tribune, and 
is being syndicated by that newspaper. 
i« a new departure in Sunday laugh pro- 
ducers and really belongs to the class of 
comics de luxe. 

The pages are bring released both in 
colors and in black and while. "Golf" 
nod "The High Cost of Living" have 
already been released. Others an- 
nounced arc "The Servant Problem," 
"President Wilson," "The Movies," 
"Poker" and "Bolshevism " The pages 
are non-political, being a humorous re- 
view in the best vein of the author and 
ihe artist. 

Italy Shuts Down on News 

Rome. Italy, Sept. 15— The Govern- 
ment has prohibited publication of any 
news concerning the military events at 
Fiume. A special official has been ap- 
pointed to supervise this censorship. He 
is armed with authority to 
all editions of newspapers 
the Government order. 



You can reach 

Albany, Troy and 
Schenectady with 
paper 



The Sunday 

Albany, N. Y. 



The McCLURE 
Newspaper Syndicate 

supplies continuous dairy an 
weekly service* that make and 
hold home circulation 

nif s T '*ctal Feature* aa Tlaaely Topics 



Srnd for our complete list and par- 
tieul»» of oar »t»r feature*, iaeludina 
^d"w [l''"^ *••"«■«■• Claaa 

N373 Fourth Ave., New York 



WHAT OCR READERS SAY 



A solicitor lor the International Edi- 
torial Association, Bedford, Va.. has 
made his appearance in New York and 
is endeavoring to obtain $500 subscrip- 
tions for "associate life membership" in 
support of a home for newspaper work- 
ers which the I. E. A. is represented to 
be opening in Bedford. 

The solicitor is giving the name of 
Davey O'Connor. A number of people 
approached by him have turned the mat- 
ter over to commercial agencies for in- 
vestigation. Clyde P. Sleen, who, as 
former president of the National Asso- 
ciation of City Editors, attempted to 
raise a fund of $1,000,000 several months 
ago to fight Bolshevism and was stopped 
by the New York District Attorney, is 
listed on the subscription blank as super- 
intendent of the "na 



to H. N. Moore 

billot * FuMMltr: 

Your |mrafraj»n tin pjif 37 »t the Kouor a 
PllblUber ol SrptemOw «. la wblcb r" "J '•: 
oiUlaliten your ■ul-n-rtl-er* oo Ut» fact tlial ca- 
ll. K. Sloere. tb« Waahlnirtw CueraapoiMleai ^ 
lue Sloatrcal Star, wa» M»« trauaferrcd to >b» 
l^ooao Offlea of tbat putittcstton baa failM 
iiilet-raMy to fully callgDtOD IWM of if» wbo t » 't 
mi »rea H. K. aloc-re. boner known aouoos :* 
uho koear Iklel wsU aa "Mlae" Moore — Ju»l U 
ciwm be rlalsuxl Irlab aaevelaea -alaee Iw ««-t: 

■ »-ey to war eoiiH' three year* or ao acv wl'i, 
a UeOlU College rnollaxriit. 

Sir oae of tar wont "eulbrbleomant" la 
tued. If It Si II. !*. -, lU»e" Moor*, be 
tbc proverbial red aalr, OMabeS la a pompa4f«- 
and wears a coaxrnlal smile all v*rr ala ti> 
wbsd Dot ooaafad la aerlcoa Oetalal of a n*«. 

■ lory. Now lot lift kaow after loreallaati * 
whrlh.r It U dKauleS H. K. or Jael |.Uit 
(H. N.I Mia.' Slow* arbo 1. 

tb. bl« ik-o. ^ 



[It was just plain "Mike" Moore wbc 
went to Kngland. He served throe years 
with the C. E. F. Covered ihe opening 
of the Peace Conference for the Mont- 
real Star, then returned lo Canada about 
three months ago, and was appointed 
Washington correspondent. He sailed 
for London, from Montreal, on Septem- 
ber 16.— Hditum.] 



J. H. Moore Win. No 

Philadelphia, Sept. 16,-Rcprescnu 
live J. Hampton Moore, former news- 
paper man, today was nominated by the 
Republican party as its candidate fo: 
Mayor by a majority of 1,736 out of • 
total polled vote of 296,326. Mr. Moore 
was supported by Senator Penrose. Mr 
Moore was supported by all the new- 
paper? and had the indorsement of man . 
civic organizations. Against them tht 
administration pitted officeholders. 



The Mount 'Vernon. N. Y. 

DAILY ARGUS 

carries more display advertising 
than any other newspaper in 
Westchester County 

This is an acknowledgment of iu 
power that the advertiser should 
heed, if deairons of reaching the 
people of Mount Vernon. 

GEO. B. DAVID & CO. 



171 



Ave. NEW YORK 



|JHiaburg Btapatrtj 

has been a potent factor in 
the succcu of Pittsburg's big 




New Orleans States 

Member Aodlt Bureaa of r.lrrtilallotio. 
Swum Net Paid Circulation for 6 
Months Ending April las, 1919 

43,701 Daily 

We faarantee n>a largest walla home 
oellrtred erealas elrealatloa la the trade 
territory of New Orfcaa. 

To reaeb a tare* aujnrHy of tin trade 
proeperra la tbe loeal territory toe Statea 
la the lot-leal aad eeoawode eaeOlam. 

ctK-nl.Hon dam eent e* noeeat. 
The S. C. Deckwith Special Agey 

Bole rorelfa lte|ireaeatatlTra 
New Tort Cklraca I 
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TIPS FOR AD MANAGERS 



N. W. A.rjt & Sox, J00 Chestnut 
street. Philadelphia. Placing orders 
with newspapers for Warnrr Rrothers. 

(jt:<«r.F. Rattkn Company, Fourth 
Avenue Uldg., New York. Placing 
order, with mtnt New York City news- 
papers for [1 F. Sturtrvant Company; 
making 5,000-line contract! with news- 
p.>!«-rs for V. S. Cartridge Company; 
placing t&Minc 2-time orders with 
newspapers for E. A. Mallory it Sons 

Nm.min Chesvan & Co.. 1127 Pine 
street. St. Ixnns Making lU.OIXMine 
contracts with newspapers for Easyliold 
Cornpany. 

C*it< iimi-n & Co., Brooks Bldg.. 
("hicago. Again placing orders with 
Western newspapers for Black Silk 
Stove Works. 

tiEotoE L. Dvrjt Company, 42 Broad- 
way, New York- Again placing sched- 
ules with newspapers for Remington 
Arms-Union Metallic Cartridge Com- 
pany. 

I'epfjml Acescv. rt Fast 39th street, 
Xi w York. Placing orders with New 
Y< .rk City newNpapers fnr "Duke of 
York Cigarettes." 

Kit hard A. Foley Ac.r>c-v. Terminal 
Ti ! <1h . Philadelphia Again placing 
cupy with newspapers for W II Ludcn ; 
placing orders with Pennsylvania nf»l- 
p.ipcrs for University of Pennsylvania 

(it r.NTiint-URAtmwB & Co, M W. 
Randolph street, Chirago. Again placing 
orders with newspapers for Dr. K New- 
man. 

IIkyt's Snavicr, 116 Wcit .12d street. 
Ww York. Usually make up li»t dur- 
ing October, n?ing newspapers, for Bill- 
niKvChapin Company. 

II \V. Kastok & S.iN« Agency. Lyl- 
on Hldg.. Chicago Again placing 
• nlcrs with large city newspapers for 
'(J- R. S. Company," 

Onti J. Koch Agency. University 
Blilg.. Milwaukee Again placing orders 
with newspapers for l*hoenix Knitting 
vVork : placing 430-line. 3-lime orders 
*ith newspapers for Mueller Fnmace 
"nmpany. 

M.sLUjgv. Mitchell tt Faust Security 
31dg.. Chicago. Placing orders with 
newspapers in cities where l.in-a Time 
Manufacturing Company has branches. 

Moose Ints* national Aokncv. 440 
Fourth avenue. New York. Again plac- 
liR orders with newspapers for Hall * 
l-tuckel. 

Moss-Chase Company, 170 Franklin 
street, Buffalo. Placing orders with a 
few newspapers on Pacific Coast for 
[ItifTalo Specialty Company. 

OsTENttEOEa Advertising Coar , 2S 
East Jackson lllvd , Chicago. Making 
».f)00-l;ne contracts with Middle West 
lowspapers for Schoenhofen Company. 

\V, Hancock Pavnk Agency, Drexel 
Ishlg-, Philadelphia. Placing orders with 
Pennsylvania newspapers fur Pennsyl- 
vania Tire Stores. 

Philip Kitttr Company. World Bldg. 
Me* York. Placing orders with news- 



Perlh Amboy.N.J. 

Sr 50,000 



•tad going ■ 

Tsorourhly CwtrJ k. 

Evening News 



lfei.,»er A. K. P. A.. 



A 8 C . A r. 



MeaiiMiaMr raqimtt for lra.tr inlprma- 
Uun firen prompt a^rr.tir.Ti. 

F. R. Noethrup. 303 Slh Av, 
New York City 



papers for Young & Oiffin Coffee Com- 
pany. 

Soieck Agency, 9 Clinton street, 
Newark, Placing orders with New 
York City newspapers for Hudson 
County Tobacco Company. 

Stavecu, Thompson & Bennett, 14 
F-ast Jackson Bldg., Chicago. Will 
handle advertising for Kellogg Products. 
Inc. 

Strict ft Finney. 171 Madison 
avenue. New York. Placing orders with 
newspapers in New York City and 
vicinity for Sweet, Orr & Co. 

Tiiielecke Advertising Company. 327 
South I -a Salle street, Chicago. Placing 
orders with newspapers for Dodge Sales 
& Fngineering Company. 

I. Walter Thompson Company, 242 
Madison avenue. New York. Again 
placing copy with newspapers for the 
Andrew Jergens Company. 



HARVEY FREED BY COURT 



Judge Rules Evidence of Parole Violation 
Hat Been Outlawed 

l>avid M. Harvey, promoter of a re- 
ccpiiim scheduled to have been given 1o 
Creneral Pershing in New York last 
week and who was arrested on its eve 
on a warrent charging him with viola- 
tion of a parole, was discharged from 
custody l:y Judge Rosalsky in General 
Sessions on the ground that the evi- 
dence against him was outlawed by the 
>tatute of limitations. The promoter 
had been arrested in 1909 charged with 
passing worthless checks, but escaped 
with a suspended sentence, fn 1912 a 
warrant was issued charging him with 
hrcakmg his parole. 

The aims of the George Washington 
Memorial Association, in behalf of 
which the reception was planned, were 
approved by Assistant District Attor- 
ney Talley. after he had questioned Mrs. 
Henry L. Dimock, the head of the asso- 
ciation. She said she liad an agreement 
with Harvey by which he was to re- 
ceive for his services "not exceeding 5 
per rent" of the money raised. As the 
campaign was for SIO.OOO.OOO, Harvey 
would have received $500,000. if the 
amount had been raised. 



BISHOP SUCCEEDS DEVT.NE 



Will Be Business Manager and Treasurer 
of Clarksburg Telegram 

< ls«ks»ii»g. W. Va_, Sept. 12.— Al- 
lien J. Bishop has been appointed to 
succeed James J. Devine, former gen- 
eral manager and treasurer of the Telc- 
uram, who has purchased the Fitchburg 
(Mass) Daily News. Mr Bishop will 
act in the capacity of business manager 
and treasurer. 



Frash Made Copy Chief 

Chicago, Sep! 16 — Poole 
have appointed O T. Frash as copy 
chief of their service department. Mr. 
I'rash comes from the Klauvan Pieler- 
<om-Dunlap Agency. Milwaukee, ami 
»i» formerly connected with tile Indian- 
apolis Star and Chicago newspapers. 
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New London, Conn. 
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oiaatsiese that aiiitre iucuh [or the 
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The New London Telegraph 
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JULIAN D. MOHAN, Pes*. hJ m«t- 
Kepreaanlativea 
PajnaRunia a Smith. New York— Boston 
J. t.r,»» n P.»m Co Chieafo-D« rolt 



Reorganization Is Effected 
by Brotherton-Knoble Co. 

Take* Over Tremaitie Advertising Service 
and It* Accounts — Burnett Vice- 
PresJdemL Tresnarne Treasorer 

Detroit. Mich., Sept. 16. — In a recent 
meeting of the Brotherton-Knoble 
Company sevetal new officers were 
elected and changes made in the organ- 
nation. Norton T. Brotherton was re- 
elected president and will continue the 
active direction of the agency. C. V. 
Burnett, who returned from France in 
the spring, was elected vice-president. 
Mr. Burnett held a commission as 
lieutenant in the aviation section of the 
Marine Corps. 

Wallace B. Blood ha* sold out his 
interests in Blood & Wright to become 
-ccretary of the Hrotherton-Knoble 
company. 

The G. C. Treruaiue Advertising 
Service has also been combined with 
the frntherion-KnoI'le Company. Mr, 
Tremaine is now treasurer of the 
Ilrutherton-Knoble Company and will 
specialize on analytical and research 



PAPER CAME OUT ANYWAY 



Trouble in Plant Cannot Stop 
tTex.) Rerord's Editor 

When trouble broke in the composing 
ronni of the Laredo I Tex ) Kccord. 
August 29. J. Guy Burr, the editor, was 
not to be fca?cd by misfortune. He 
ju»t put all the type he had set and 
miscellaneous cuts in the shop into the 
forms, blocked out the holes, and went 
lo press. 

The result was a most unusual Ameri- 
can newspaper reminding one of a Rus- 
sian paper after the censor has gone 
over it. The only explanation Mr. Burr 
makes to his readers is "Most of tele- 
grams omitted on account of break- 
down." 



Kansas Ciiy. Mo. Sept. 17.— Shelby 
Tracy nf the Southwestern Advertising 
Agency has made preliminary plans for 
the e«'aMi»hment of a branch office in 
Tulsa. Okla.. to handle the increasing 
volume of business coming from that 
city. 



PUBLISHERS! 

The S & M insurmd Agency Delivery 
Service—on Cheeking Copies" means 
to you what the A. B. C. means lo Ad- 
vertisers and Agencies — 

Definite Proof Of Insertion 

GUARANTEED Payment 
I In Full and On Time] 

.Varnj lot L-.ti at SubMi-riber* 



i ■y \T MandsJ In* 

460 Faaarsk AJ..HY. TTOVWOttcWS, 



The Short eat Route 
From Dealers' Shelve* 
to Consumers' Homes. 

I* Vi 



301,270 

Govt StaUoaewl Fee Six 
Mentha Ending- April 1st. 

This is the LARGEST home-going 
circulation in New England — • 
vast market with limitless pos- 



Low Tide 

When the tide runs out 

Strange things come into view: 

The flotsam and the jetsam of the sea — 

Drift timber riven from a long lost ship 

And rootless blooms that gained their 

growth 
fn far Sargasso. 

The pridtly urchins and the dura mol- 
luscs 

Amid the pebbles ami tl 
Wrinkled to fit the waves. 
Lie waiting for the turn. 
While now and then. 
Contemptuous, 
The vast breaker 
Tosses to the shore 
A sndden. shapeless something 
That was once 
A man! 

Don C- Sutz, in the New York Sun. 



Sale of Southern Magazine 

N sshvillk. Tenn , Sept. 17 — The 
Southern Woman's Magazine of this 
city and St. Louis, has been sold to 
Tviiv^rlt Raymond Voorhees of New 
York, who has moved the offices lo New 
York. The magazine will be representa- 
tive of the women of the Southland, as 
heretofore The sale was negotiated 
through the newspaper brokerage 
agency of II F. Henrichs. Litchfield. 
111. 

The Tidings Becomes a Daily 

A>hlano. Ore., Sepi 16— The Tid- 
ings, established in 187t"» and for several 
years past printed semi-weekly, has en- 
tered the daily tield It will issue eve- 
nings B. R. (irver is editor 



Rev. James C Reid has been named 
publicity chairman of the Interbay 
Church Federation. Oakland. Cal. 
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The Bridgeport Post 
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1,193,243 Lines Lead 
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SUPPLIES & EQUIPMENT 



For iview.spaper jviakino. 



WANTED 



AND 



FOR^ 




NEW ORLEANS ITEM PLANS TO ERECT 
HIGHEST BUILDING IN THE CITY 



EQUIPMENT FOR SALE 




bIIiIJI 




( ( *T~»HK Item's management has inch confidence in the future growth of Xew 
I Orleans that we desire to make adequate provision for the increas- 
ing growth of the paper in the years ahead," Laid James M. Thorn- 
ton, publisher, in speaking to Kuitoh & Publishes of his intentions of creating 
one of the finest mechanical plants in the country and the highest ofHre building 
in the city for his newspaper. It will cover from Perdido street, clean through 
the block, to Union street, right in the heart of the financial and shopping dis- 
tricts, where New Orleans is at its commercial busiest. 

Thc rear building in the foreground of this drawing is now being erected. 
The office building will probably be put np'a year or two later. The mechanical 
department will I* housed immediately in the new structure, and the business 
office and editorial departments will occupy a first-rate building now located 
on the sites uf the propuscd office "sky-scraper." 

Mechanically the Item in its new plant will have two octuple presses, a 
most modern and complete l.inotyisc and composing room outfit, and an entire 
and new stereotype equipment, including auto-plate machinery of the very newest 
and latest character. 

The pressroom will be un the first floor, the mailing room and circulation 
department on the second; the composing room, the stereotyping and photo- 
engraving plant on the third floor. The entire ground floor space to be occupied 
by the Item is in excess of 1-4.000 square feet. 

The new equipment, facilities and extra space in the new tire-proof, ferro- 
concrete plant structure will fur the first time in years permit the Item to be 
issued without the crowded sensation that comes to a husky youngster of 21 
wearing his M-ycar old clothe*. 

While the plant is bt-iiiK erected, the architect and newspaper management 
will work out plans for remodeling ihe building now on the Union street side 
of the site, which the Item will occupy for business and editorial office purposes 
until its new "sky-scraper"' home is completed. 

The latter will have every business convenience fur working and comfort, 
including baths, rest-rooms and a library. The site was selected with the idea 
of obviating the necessity of establishing a downtown office for the paper's 
business. 



Till Counsel on Art and Type 

Chicago. Sept. 15.— The firm of Pcr- 
ley, Itertsch ft Cooper has been estab- 
lished as M art and typographic serv- 
ice by C. I'crlcy, l-'rcd S, Bertsch and 
Oswald Cooper. For the pa«t three 
years Mr. I'erley has been art director 
(or the Erwin it Wasey Advertising 
Acenry, 



Miss Edith Gennctt has joined the 
staff of the Albany (N. Y.) Times- 
Union. 



sidrrrtiitx 
tents per 



■rsli mmder tkit rJajjinVdisais. thirty 
tint Crmmt tit wrdj to the line. 



World's Series 

Only 2 Ba»e Ball PUycr Boir-li 

un»otU- (Sept. 13. WW.) tXO. S*i« 
uutrtK.it $1H> n vfir f<ir tf*M »i" 

t ft £ 

HMl NEW board « x U or Icaietl, 
lor $125 a >r»r, 

fri»rantrr*l hf»l trml< Wire *t once 
ai xi year'* price* will bff double. 
SUatUrH 13*11 Player Corp, New 

R.dfnrd Mui, 



Hoe Sextuple Press 



Will sell a Hoc rtrht ancle sextuple preu, 
which wmm dismantled lomii time mgo but 
not re-erected. Has two folders; will 
print 7 or n column pspHrv of tt' column 
lnngth; 16" diameter cylinders; will print 
IK-r hour 24.000. 4-C-8-10O2-14<16-ls.£0-32 
ur 24 paye papers; In excellent condition 
and can be purchased At a bargain. Ad- 
drens; Mechanical Hup'l,. The Courier- 
Journal. I*ou>iv.lle, K>. 

For Sale 

Three platan or triple noes ateam labia 
with apron and gas )it*at*d oteam genera- 
tor, in first clufto condition, for sale. $22&. 
F. O. B. Hera n ton. Time*. Hera n ton. Pa. 



EQUIPMENT WANTED 

4ivrrtittmrmt, under thit rfajfsfc oli#», thirty 
ttmtt per lime. Comnt tit woedl It ttit Itme. 



Magazine Prea* Wanted 

\V« ar» In the, market for a mas-aline 
pre.«a whlrti will print up to <s pagea. alio 
l*H a Htt or larger. I'rcaa muat havo 
rapacity of 1*1,0011 to 12.000 or mors papers 
per hour and b# equipped with paater or 
atitcher. Color Attainment for 1 colors 
on cover pan** anil ono or two color* on 
s«vonsl Inside pages la desirable. It you 
hav*t auch a lire as communlcuio with: 
MiK'h:inlcal &up*t.. Courier-Journal, I^iuls- 
vllle. Ky. 

Wanted 

will puy cash for Mmlel 1 Linotype or 
Mode) A Intertyp* If nun lilne la In good 
cxindttton, and prW right. Addreaa 
II W. A , care of Kditor and 1'ubllaher, 
World Hulldlng. New York City. 

INCORPORATIONS 



Herbert S. Weuler; advertising; 
$5,000; W. S. Bnwlcer, J. S. Murphy, 
H. S, Wetiler, 1830 /5th street, Brook- 
lyn. 

George D. R. Hubbard Company; 
printing, engraving. lithographing : $25,- 
0tX»; G. D. R. Hubbard. F. E. Webb. E. 
F. Hills, 154 Nassau street. 

Klopper-Circkus, Inc., printing ; $5,000; 
E. and R Kloppcr. S. Circkus, 280 Brad- 
ford slreet, Brooklyn. 

Thompson Feature Service; printers 
and publishers; $20,000; R. S. Thomp- 
son. A. U Fowlc. W. P. McLean, 45 
West tilth street. 

N"'.w Hsvr.s. Conn. Veterans Pub- 
lishing Company; $75,000; W. H. Avis. 
Michael J. Quinn. Bernard Culler. Paul 
Harnett 



Mew Home and Owner 

Shaw s; ee, Okla , Sept. 17. The Morn- 
ing News is being published from its new 
home II G. Spaulding is now pub- 
lisher, succeeding O. B. Weaver. 



Iiaued an "Anti-Bolshevik Edition" 

SEATTtr, Wash.. Sept. 16— A special 
number of ihe Times, called the "Anti- 
Bolshevik" Edition, was recently issued 
with l.vS pages. Stories detailing the 
trend of the movement and designed to 
stamp out the fangs of extreme radical- 
ism were featured. It carrird an 
abundance of advertising. 



FOR SALE 

Hor Msmx Rolling Machioea in food 

coaditioa. 

Can tie shipped at once. 
Scott Flat Piste Casting Baxea caata 
plates la a 24 inches Send for 



WALTER SCOTT A COMPANY 
Plainfield New Jeraary 



Toite It To 

POWERS 

Open 24 Hour, out of 24 
The Fastest Engravers on 
Earth 

Powers Photo Engraving Co. 
1S4 Naaaan St, Tribune Bldg. 
N«w York City 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best in Any Case " 

AMERICAN 
TYPE FOUNDERS CO. 



BoMun 
New Yotfc 

Btlrlmorc 
Ruhmorul 
Atlanta 
Eiullalu 



Pitt»Kjnch 
CtcvcUnd 

I>rtfinn 
Oikatto 
CmarmiH 
St. LouU 
MltvnaTapcslU 



r>:in*>« Lit , 

Lm An«rlc« 
San Fratnocco 
Porrltuid a 

a ar-r 

Wtnnlresj 



Prlolmr PUt>U Ut) Bu*li»>»» 

BOUGHT AND SOLD 

Printers* Outfitters 

ainaati mm TrpWoundara' Prodasctai 
Prlntara aasl Bo«kb4*Aara Mai lilwaaji af 
Y.rmry n..tnpt,or 
CONNER. FENDLER * CO. 
it B«ekmai> St. Nasr Y«k Qty 



Makes Vicious Paper Quit 

AsTugiA, Ore.. Sept. 16.— The News, 
published by the Central Labor Council, 
has suspended publication as a result of 
the campaign made against it* radical 
utterances by the Astoria branch of tbr 
American Legion. 



Start a Comic in Butte 

Bi Ttr. Mont.. Sept. 15 — The Satur- 
day Pink has liern starlcd here as > 
humorous publication by 1-eo Y. Reac- 
tion, late of the Butte Miner, who is 
editor, and George Wcathcrhead of the 
Anaconda Standard, business; manager 

Digitized E^t^ogte 
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CLASSIFIED 

r»r»«/» t»» 



ADVERTISING COLUMNS 



claittn'td teismi 



K»it<ib 
whuk 



* P'Stlsma ves mi line a bmjee tee •«> 
'Fee 5s,e" as 1 



serfs) mechanical »v».r»iral fee sjAuii m *eee ae (.eficar need. ^ "Fee'Snle> 
<W|» mil fee imc iwst Is., I.r. cm* leet*tJ.iag sew -reely r.,s.r« 

rooHi-.s.f sr*,rA v.!,/ », „f ,«i rrrrsrr U ttmt M} tut 



SITUATIONS WANTED 

Adveritiementt nndee teij fiaijiftreftee, I em 
cents Per line, tack nueriiea, Cavil tit 
nrortit te ike line. Fee tkote nnemfloyed. 
•or lo etctti SO wotil. two i«J/'ries/ FREE. 

Advertising Snle*mat| 

Seasoned, capable And reliable producer 
available for well rated publication. Kx- 
|*erieneed in general, claws, trade and ex- 
port fields, has successfully managed 
department, al»o branch om.-e. tairge ar- 
o,ualnt»rire New Yurk and Eastern ter- 
ritory; lieat .rede II I in It. Details lo repll«. 

lid!.™ c " B — n - Addrc "' A -* 77 - car * of 



SITUATIONSW ANTED 
Cartoonist 

Toung man wants position with Western 
dally-hlghe.t references— political car- 

HELP WANTED 

AJx ertiiemenlt nnJtr Mil 
Me frau err Mar, 
lint. 



... twenty 
tie aerrfi l„ Mr 



and Publisher. 



Mr. Publisher or 
Business Manager 

Are you satisfied with your present clrcu> 
lAtlon? Cas you contemplate a campaign 
for Increased buslneaa thla fall? Thla is 
your opportunity to engage the services 
of an expert to direct the energies of your 
circulation department. Over fifteen yaara 
as circulator on morning and evening and 
■Sunday papers east and weat. Experienced 
In every form of circulation development 
among newsboys, carriers, and city and 
country deafer*. Wide experience In R, 
K. D. work and contests of every descrip- 
tion. Am seeking permanent connection 
aa circulation director, but would conslde 
proposition for special work In any de- 
partment Address A-SSS, care of EJIl -r 

and I ubHanar. 
Editor-Manager 

will consider position on Independent or 
Republican dally. Now publisher of af- 
ternoon paper In small middle-west city. 
In present poaillnn since 1»H. except 10 
montha In service as Infantry officer. 9 
months In France. Result getter and 
business builder. Will produce figures 
to prove It i-in handle Job printing de- 
partment. Will go anywhere. Salary 
I3.5O0 to tt.uoo. depending on location, 
'iiven J«00 Incieaae upon return from 
France, but prefer to locate elsewhere. 
Age S3, widower. (>o anywhere on 60 
days' notice, but prefer 811 Write A-H7I. 
of Kdltor and Publisher. 



Wanted 

Advertising Copywriter 
and Good Salesman 

Must be experienced and willing to work. 
iVuuirmntcate at once with Louis Kleher 
Adverllsmg Manager. Virginian Pilot. 
Norfolk. Va, 

Classified Advertising 

Wanted — Man to manage and develop 
classified advertising for olden! arid only 
evening paper In New York Slate, city 

Ji : l-.pill „ Address V-SKi 

care of Editor and " 



widely as the man fur th« 
but he has not signified up tn date 
whether he would accept the nomination. 

It looks like Indianapolis for the 1920 
convention. It has made the only whole- 
hearted campaign for the honor, al- 
though Minneapolis, it is said, would like 
)o win it, too. 

Indianapolis has planned and prepared 
for a big campaign at the convention to 
convince delegate* that the next annual 
gathering should be held in their city. 
C D. Murta, president of the Indianap- 
olis Advertising Cluh. is chairman of 
the committee that is fostering this am- 
bition, and the other mrml.rrs of it are 
Caul Riche, of the Russell M. Seeds 
Agency; Fred Milli*. advertising mana- 
ger of the Indianapolis News; Merle 
Kidcticr. president of the Sidcner-Van 
Riper Advertising Company, and Ernest 
Colin, Ternary of the Homrr McKce 
Company. 



$50,000 for invest- 
menf in a New York 
slate daily newspaper 
property. Either poli- 
tics. Proposition T. F. 

Charles M. Palmer 



225 FIFTH AVE. NEW YORK 



imssil.lv men whe 
evening daily new 
"Irrat ljikes. In 



who ran write copy on 
newapiiper In large city 
' answering give rx- 

I or single and sssl- 
expecl.il to start Addtesa A-»J». 
of Kdltor an.l publisher 



pertenre; age; 
ary expect.il 



Reporter 

wanted for day work ti 

ulatlnn Kxpe- lenre 
Immedlitelv Leader' 
er»vlll». N V 



rili of 2^.0ll0 pop- 
nece^nary'. Apply 
Hi-putilleari. Olov- 



Dallas Ad Hen to Be 100 Strong 

Dallas. Tex., Sept 17.— One hundred 
me:nl>ers of the Dallas Advertising 
League have signed up to attend the 
convention of the Associated Ad Clubs 
of the World in New Orleans. A 
train for the Dallas delegation will 
for Houston Friday before the conven- 
tion meets. At Houston the train will 
be joined by other delegations from 
Texas, and one excursion special will be 
tun from llousten to New Orleans. 



CONSOLIDATION 

•urn 



commercial induitry. 

We believe that publishing prop. 
erliea offer one of tbe most at- 
tractive of all the 6eld» tor merger 
snd consolutatioa. 

We haw . record of results ia 
this difficult work that you should 
investigate. 

HARWELL & CANNON 

Snricaftr sad afegaeiae Preteetiet 
Time. BoUdiag New York 



General Reporting 

Knergetlc Christian young man. 15, one 
time newaboy. seven y.ara with educa- 
tional Institution, nine months as reporter 
with aerial publication while In the Army, 
desires position as reporter on N.-w York 
City daily Will deliver theg.Kids any time 
and alt the time, know no hours, can 
furnish excellent references Address. 
I.lv* Wire, care Editor ar " ' 



Literary Kdilor 

Want.-d — IVialtlon as literary editor, or 
asalaiam to dramatic or publication ed- 
it". Applicant was educated at Harvard. 
ha« travelled wlilel) and has deep know- 
ledge or International literature, aup- 
Idenienled with ten years training as 
iie»«j,.,,er man and le.Ilil, i„ n . He i» the 
author of one book and numeroua art- 
icles. Addn-aa A-k'iS. care ol Kdltor and 
IMbltahsr. 



Synilioute Manager 

to Jo n well known Action writer tn new 
corporation. Address A-SJI. .-are of Kd- 
It.T and l-ubllslier 

Circulation Manager 

At pieaent time circulation- manager for 
only evening dally In elly of Ss.ono pop- 
ulation Have been with present em- 
plover for past T years. Iieslre tn make 
chance 1'nderstand promotion work and 
nA Tldllng: nt tailtarg thoronglily Ad- 
dress. A-«75. mee Killlor and Publisher 

Circulation Mannper Wanted 

Flrat-riase Foreign taingtiage Dally 
W e a r ssax per the only one in us fleld, elreu- 
laflng In the t'nlted Stales and f.nilh 
America, has a splendid opportunity for a 
Arel-elMae experienced circulation mnn- 
aKcr This man must be thoroughly cap- 
able of handling hla department and In- 
crease the circulation alone sound nasi* 
net>s lines The right man can make a 
m<>*! adv.iotnge.nis oonneetlon fi-om view- 
point of both present and f,i 
die^» In cin J " 
aod Publish 



Map ii 

Hol-ston, Tex.. Sept. 17.— Much 
Blooey wa> cx)>eniled in the construc- 
tion of the Texas relief map, which was 
designed by the publicity department of 
ilk Houston Chamber of Commerce, 
which is now completed and on its way 
to New Orleans lo be exhibited at next 
week's convention of the Associated 
.•\dveni»in K Clubs. Mayor Brhrmann 
has a«sisned it a prominent place for 
its exhibition, 



MEN WANTED 

by 

Southern Newspapers 



dallr newipapers lor 
paper men who desire to 
Men sre wanted lor 
departments. 

Address W. C. Johnson, 
em Newspaper Publishers 
lion. Chattanooga. Tens 




New Nh. ...I in Joamalimi 

CuAMANii, Sept. 17.— Journalism has 
been added to the course of St. Igna- 
tius' College, ihis city. Three hours a 
week will he given to the study, which 
will be under the direction of Lionel S 

o, both present and (i.ture Ad- r " a " 0n ' ? »*« oi 

In ninAdene. , A-'M ciVe of Editor Je*"» and Trofessor of English. Thirty 

'ophmorrs will make up the first class 
am! :be course will 



San Antonio's New Ad Club 
Will Fight Fakers 




hxperienccd Copy Editor 

wishes perrnanen 
or Philadelphia; 
graduate; .uin write heads t. 
style; will ,-.„„e „„ prolmil,,,, 
■ are K.lilor A fubllalwr. 



position in New York 



suit your 
& J. T.. 



Kililor 

Twenty-eight . 
epesial article writer 



years 



old; student and 
of versatile style; 
telegraph editor two years; on streets and 
city desk »..veral years; edited smaller 
rlalllee before corning to city, desire post 
as eilltorl.il writer on Southern Hemo- 
r-rnlic paper; salary III. „ we. k. Address. 
A-s-71, care of Killlor and Publlsbei 

Newspaper Pressman 

wanta poaltlon aa foreman of 
A-t refe-en.e A.l.tress A-s;3. 
r.d.ior and l*uldlBher 



FEATURE SERVICES 

Aivrrtitementt under Ihit c/usMcelisa. iMefy 
centt fee li ne. Ceeal ti e woede le (ae liae, 

I '..I I .n- Features 

My flovernment booklet Information aer- 
M.e for dailies and Vital Washington 
News for weeklies nre pulling features. 
Hates li e! month A»k for fre- trynut 
Itaymnnd Lecraw, tn:. New ]|amp>htre 
Ave . War" ' 



'. I i ir.rl-., 



ewspaper making. 



.lshiiigion. Ii C 



AD MEN AIM TO BRING 
LABOR PEACE 



Sherman Joins Hartford Time. 

H.siiTrogo, Conn., Seirt. 16.- Clifton L 
Sherman, who was managing editor of 
the Courant for about 30 years, has gone 
to the Time* in a similar capacity. Capt. 
Roland P. Andrews, who has been as- 
sistant manager of the Times for the 
past Ihtie years, becomes an editorial 



cars of 



Circulation Manager 

with I! years' experience desires to make 
. onri rtlon with dally In middle west by 
".to her 1st Thoroughly experienced In 
all kinds of rln-ulatlon work Married. 
Beat of references Address A-"*5. care 
of F.dltor and Publisher 



Circulation Manager 

A ttrst class circulation 



.at de 



who 



manager 
.- tiartment on a 
well known pnper. desires a . hang, for 
the best of r. aeons for further Infor- 
mation addrc-a A.v;<. c„re of Kdltor and 



(f'oa/inacrt* /V.iim I'jgf 77.) 
few years, has joined wilh New Orleans 
in extending a welcome to the conven- 
• ion visitor, and many of the delega- 
tions will o.ip en route to or from the 
meeting to stud> ils markets. 

A. A. C. w". ELECTION I NCERTAIN 

F. A, Seiberling Favored for Presidency- 
Indianapolis for 1920 

The election of officers of the A. A. 
C. W. for the ensuing year is a matter 
that is exciting much interest. Presi- 
dent William C. D Arcy, of St Louis, is 
understood lo have declined a renomi- 
iiarioii and there is no regular slale in 
the field. F. A. Seibcrling. president of 



Porter to' Edit Western Recorder 

Lotiisvtu.E, Ky., Sept. 17.— Dr. J. W. 
Porter of Lexington has lieen named as 
managing editor of the Western 
Recorder, a Baptist religious publica- 
tion controlled by 250.010 Kentucky 
Baptist*. Dr. E. B. Hatcher of Louis- 
villc 



Stops His Paper to Rest 

SstzaiDAK, CaL, Sept. 8— Elmer Stod- 
dard. e.|ii or ( ,f the Advertiser, recently 
announced that he is planning to sus- 
pend publication for two weeks while he 
lakes a vacation. 



San Antonio. Sept. 15.— A systematic 
effort to stamp out fraudulent news- 
paprr advertising will be made by the 
San Antonio Advertising Cluh. recently 
organized. 

At a meeting held to outline the pur- 
poses of organ iiation. R P. Schcrmcr- 
born, who was elected president, cited 
"fake" oil promoters a? having reflected 
not only on local advertising hut on the 
city. 

A representative from the Chamber of 
Commerce, who was present and offered 
the help and co-ojvrration of that organi- 
sation, declared that a vigilance com- 
mittee should be appointed to put frauds 
out of business here. He declared that 
San Antonio has not. in the pa9t. made 
as big a fight on frauds and crooks as 
Other Texas cities. 

L. E. Baldwin, advertising manager of 
ihe Saul Wolfsun Company, said that 
honesty should be the watchword of the 
new organization. 

"San Antonio needs a cleaning up in 
the interests of honest advertising." he 
said, "and that is going lo Iw one of the 
duties of our club" 



Ben S. Allen, publisher of the Sacra- 

Wrbb Pressman nation and there is no regular slale in mento Union, recently spoke before the 

Wanted position aa foreman of press the 5cld. F. A. Seibcrling. president of local Ad Cluh on the subject of gather- 
Peat of .reference, from well known tf* Goodyear Tire & Rubber Company, ing news for the Associate.! Press in 

Akron. Ohio, it being talked of quite London and other foreign cities. 



■ ■ xmi. ■sersBBB. VI I vnivuivs i i inn « ru 



The Greensboro (S. C l News and 
the Lancaster ( Pa.) New Era have ap- 
pointed Cone. Lorenscn A Woodman as 



Stales and 



r^nuiive, in the tinned 
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PROMOTIONS REWARD 
SCRIPPS MEN 

D. H. Canfield Made Managing Director 
of Newspapers — A. 0. Anderssen 
Elected President and General 
Manager of the N. E. A. 

(Br TaLscatrtl) 

Clcvelaxd, Ohio. Sept. 17.- Several 
promotions and changes have been made 
in the Scripps newspaper and allied 
organisations. 

At the recent Scripps meeting in San 
Diego. Cal , D. II. Canfield was pro- 
moted to be assistant chairman of the 
lx>ard. with the duties of managing 
director of the Scripps newspaper con- 



Another Iowa 
as follows: 



Upon announcement of this promotion 
the Newspaper Enterprise Association 
trustees elected as its president and 
general manager A. O. Anderssen, pub- 
lisher of the Southwest group of 
Scripps newspapers. Mr. Anderssen 
took charge of his office today 

Mr Canfield will establish offices in 
Cleveland, in the Union National Bank 
building, where he will be close to the 
general offices of the more eastern 
Scripps newspaper group, the Scripps 
McRae league. However, it is assumed 
that his managerial duties will also take 
him frequently to the Pacific Coast and 
other poiuts of Scripps newspaper activ- 
ity. 

Clarence M. Cook has resigned as 
N. E. A. advertising solicitor. 

George A. Riley is on a business visit 
to New York in his rapacity as gen- 
eral manager of the Publishers' Auto- 
caster Service Company, which is also a 
Scripps organisation. 

MOST FARMERS READ DAILY 



(Continued tmm Pag* SO.) 

J.'i farmer, receive I tlrir mail llirouah the 

twit otter, of which 
SO* look the only kenl uafer i„rl,|..hH here. 
124 took or* far.* paper 6* Enttlish. bal- 

ance German and Scandinavian 
I0J t.x.k two firm paper. 
11 io«k ihre* farm napc^.. 
44 look tou. (arm papers 
Jy *», ( irm papers. 

J?8 farmer. re<eivc<i, mail 

oflifr. «f which 
Jl? look local pap*?. 
102 took one tar n parte, 71 

a^re furrirn Idnituate- 
66 took twr> farm paper*. 
41 took three farm papers. 
JJ toak fonr farm papers. 

S took five fami papers 
Another daily paper, this one pub- 
lished in Ohio, stated that the average 
number of farmers on the R. F. D. route 
in that section is from 100 to 150, and 
that the local deliveries of the semi- 
weekly paper average from 80 to 125 
per route. 

An Iowa paper staled that its local 
postoflke had nine rural routes, with 
an average of 95 boxes to the route and 
that 746 papers went out regularly on 
the Dine routes. 
A Missouri paper wrote: 

•There ate four rural route:! whuh carry 
a total "I between 400 anil 4SO mail boxes, 
and we ate puttma 2X4 papera on thew 

tome, daily " 



•t Mow Tart 



THE DAY 

mi 

THE WARHEIT 




I am just a little surprised at this day 
ncern should ask aurh 



A a t<« 

a our.iu-it- Tlicir. arc 20 rural routes in 

County, in which we are located, 

with an average of usee 100 boxes to the 
route; and I will venture to say that on 
all these rootes Ihere are not 20 people 
■fag do not take a daily paper. "* 

Nearly every newspaper we heard 
from (and wc heard from a large num- 
ber) testified to the fact that the farmer 
docs read a daily paper, but we were 
obliged to regard newspapers as preju- 
diced witnesses, and I have therefore 
quoted them only in cases where they 
give us sonic definite facts to back up 
their statements. 

In citing these facts about the news- 
paper and the farmer, 1 do not want to 
seem to minimize the influence of the 
agricultural press. I believe in it 
heartily and we use it regularly. Where 
the sire of our appropriation permits, 
we use lu.th daily newspapers and farm 



expressed iueif p. £. Noyes Plans to Start OREGON IS PLANNING 
a Daily in Michigan TO ADVERTISE 



Daily Newspapers Ranked First 

In the particular instance I have men- 
tioned, we did not have money enough 
to use both, and we concluded that we 
could reach the farmer through the 
daily press. 

If we had been interested in the 
farmer only, the daily press would, of 
course, have been out of the question. 
Hcing interested equally in the city man 
and the farmer, it appeared ideal for 
our purpose. 

It seems as if there must he some- 
where more definite data on thu sub- 
ject than I have been able to secure. If 
anyone has such information, I know 
that it would be of great value to us, 
and I haven't any doubt that it would 
be of equal value to many other adver- 
tisers. 

If surh data docs not exist in definite 
and tabulated form, perhaps some or- 
ganization, probably a newspapt 
riation, might see fit to consider 
an investigation to secure it. 



Notables at Salesmen': Dinner 

Chicago, Sept. 12— Jack I-ait, cele- 
brated playwright and colyumist of the 
Chicago Tribune, together with Sidney 
Smith, Ihe Tribune's nationally-familiar 
cartoonist, were speakers and guests of 
honor at the annual banquet of the As- 
sociated Chicago Salesmen of Men's 
and Boys' Wear, last evening. Wilbur 
D. Nesbit, of the Rankin Advertising 
Agency, was tnasimastrr for the occa- 
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741 Martjet St- ISH !_ C. Smith Bli» 




Faarrx E. Notes 



Well Known Publisher of 
(Wia.) Easje-Slar Sees Height 
in Town of Ironwood 



InoNwrxjp, Mich., Sept 15.— The 
Globe Publishing Company has been 
formally organized to give this city a 
metropolitan daily newspaper. The 
company i» 
stocked at $42,- 
000, the bulk be- 
ing held by 
Frank E. Noyes 
and H. C. Han- 
son of the Mari- 
nettc (Wis.) 
Eagle-Star, and 
the Kagle Print- 
ing Company of 
that city, with a 
working interest 
by Howard A. 
Quirt, formerly city editor of the Eagle- 
Star, whu will have editorial charge of 
the new paper. 

The equipment consists of the 32- 
page C.nss press formerly used by the 
Milwaukee Free Press, together with 
four late models of Linotypes and other 
up-to-dalc equipment. Ironwood is the 
metropolis of the Gogebic Iron range, 
the richest iron district in the world, 
and lias a population of over 18,000, 
while the population within a radius of 
thirteen miles is over 45,000. The 
nearest daily publication is at Ashland. 
Wis., fotly miles away, while the other 
metropolitan papers du not reach here 
until late at night for evening and late 
in the afternoon for morning papers. 

The new paper will br served by the 
Associated Press and will apjicar ahout 
the middle of October. 



William B. Maroney, of the Amster- 
dam (N. V.) Recorder, has been placed 
in nomination for the office of mayor at 
the election in November. 



Food Medium 
of 

New Jersey 

Trenton Times 

A.B.G 
2c— 12c Per Week 

KELLY SMITH COMPANY 



Canadian Pre** Clipping 

Til* pri.M*ss of ewvvrlAkf tbt Can*4t*t» 
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The Dominion Press 
Clipping Agency 
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I'ortlakd, Ore., Sept. 17. — Otcgvc'i 
agricultural resources probably will bt 
given publicity in a nation-wide ne*i- 
paper advertising campaign finati..i 
through the individual counties of 
State. A plan of campaign has Uecr 
mapped out by the Stale Chamber of 
Commerce and has received the apjn i 
of Governor Olcott and other state r 
cials. It will be presented at a stu 
meeting of county commissioners, wic. 
will refer it to their respective counriti 
for action. 

Each county court will be asked H 
appropriate a minimum of $1,000 to be 
placed in a general fund and expert 
by a central committee- It is 
that at least $50,000 will be raised. 



Had Mayor at Tea 

St. Paul, Minn.. Sept. 16.— An <-'-■■ 
torial dinner, indulged in by the Dh> 
lutch- Pioneer Press staff in tbe I' 
tea room, the speaker was Laurance 
paich tea room, the speaker was Lac: 
nice C. Hodgson ("Larry Ho"), may:' 
of ihe city and former member of t u t 
staff. 



Portland. Ore, Sept. 15 — Eric YY 
Allen has resumed his duties as head 
the department of journalism of Lit 
University of Oregon after filling i 
similar positinn at the summer school o: 
ihe University of California. 



Form Bureau to Cover 

St. P.sl-l, Minn., Sept 17— The spe- 
cial session of the Minnesota legisla- 
ture in St. Paul is being covered by the 
Twin City Legislative bureau for the 
St Paul Dispatch- Pioneer Press and 
Minneapolis Journal and Tribune. The 
bureau romprises W. T. Bell of the 
f)i*palih-Pioneer Press (in charge). 
Theodore Lawrence of the Journal and 
Don Stetson of the Tribune. 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 
"The only Buffalo newspaper 
that censor* its advertising 
columns. Many of our adver- 
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ly. The above is one of tbe 
many reasons why." 

MEMBER ABC 
Fomf« AJyrriirm R.rrttrnfUru 
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145 Laf«rette Su, N. Y. Gty 
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Win New York State 

— and you are Half Through 
with a National Campaign 

Co-operate With Local Dealers 

• 

Co-operation is a great word ! Expresses 
a wonderful idea! Visualizes a tremen- 
dous thought! Spells great opportu- 
nities! Great! Great!! Theoretieally. 



retailer may get the full benefit from advertising. 
This is practical co-operation. 

The accompanying newspapers will properly intro- 
duce your goods at the firesides of Home Folks 
where the buying habit is usually created. 



Co-operation between manufacturers 
and retailers — theoretieally — has been 
the means of building a number of for- 
tunes for publishers of national media. 

Co-operation between manufacturers and retailers 
— theoretically has been the means of killing a 
great number of potential advertisers !>ecause while 
it is a most alluring pro|>osition — theoretically it 
rarely works out practically. 

This however is not the fault of the theory. It is 
rather the fault of the way manufacturers have 
tried to work it. 

The cart has been put before the horse! 

A prominent National Advertiser in speaking of 
the theory of co-operation once said "Co-operation 
is all right if the retailers would only co-operate 
with the manufacturers." 

He is right -absolutely right. And by the same 
token "Co-operation is all right if the manufac- 
turers would only co-operate with the retailers." 
Retailers— home hoiks — making the final sale to 
other home folks go to these home folks through 
the columns of their daily newspaper. 

These same retailers can and will co-operate if the 
National Advertiser will only localize his sales ap- 
peal through the local new spaper so that the local 



Circo- 
li lion 

Albany Knickerbocker Pree. (H) 39,559 

Albany Knickerbocker Preae (S) 43,957 

•DeUvia New. (El 8,458 

BinaJiamtoo Prew-Leader (£) 26446 

•Brooklyn Daily Eagle (E) 46,902 

•Brooklyn Daily Eagle <S) 69,046 

•Brooklyn Standard-Union (El 53.264 

•Brooklyn Standard-Union (S> 58,929 

Buffalo Conner & Enquirer (MAE)... 70,626 

Buffalo Courier 'Si 115.359 

Buffalo Evening Newa (El 103.634 

Hurt. I.j Evening Timet (El 56.861 

Buffalo Sunday Timea (Si 71,435 

'Corning Evening Leader lE' 7.077 

Elraira Star-Ceaetle (El 25.889 

Glen. Kail. I'o.iSi.r (M) 8.045 

CloveraviUe Leader-RrpuM . j» iEi 6,275 

Glover. v, lie Morning Herald M 1 6.245 

llhaea Journal I.Ei 6.791 

•Jararttown Morning Part 'Ml ".HI 

•Mount Vernon Dail> \r«u- lEl 7.193 

Newburgb New. (El 10,613 

New York American i M ' 105.211 

New York American 'Si 917,270 

New York Globe (El 17M0* 

tNew York Herald I M i { i 07 

tNew York Herald 'Si ' l07 • 6 * , 

New York Evening Journal .E» 675.118 

New York Port i E) 32,369 

New York San <E> 194,695 

tNew York Sun (Ml \ „ 74U 

tNew York Sun 'Si • 

tNew York Telegram i E ' lion 681 

tNew York Telegram (»• jitv.ooi 

New York Time. (M) 350.398 

New York Time. (S) 500,000 

New York Tribune (M) I inn nn 

New York Tribune (S) I 

New York World 'El 355.069 

New York XUrl.l (Ml 331.513 

New York World (Si 569,762 

Niagara Fall- Ga.elle (El 12.451 

Poughkeepaie Star <E> 9.920 

•Rochester Time-Union (E) 67.121 

RorJ>e.ter Herald (M) 35.826 

Rome Sentinel (El 5453 

Srhrnectadv Union Star (El 17.660 

Syracuse Journal (El 45.030 

Troy Record (M&E) 25437 

Yonker. Daily Newa <E). 

•A. B. C. Statement. April lrt, 1919. 

Government .latemenla April lat, 1919. 

Total Circulation 
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New York Advertising Situation 

A Summary of the Use of Space by the Twenty Lei 
Retail Shops in the Daily Papers During August. 



World Journal Glob* Mail Am Tttrjram 

Abraham a Straua 6,6*0 6,100 6,300 

AHman 5,394 5,819 1.418 5,41* 5,444 

Arnold. Citable 7.208 7,080 7,100 

R-rt 4,041 4,110 1.956 3 290 

Blocrmncdale 11,J«0 11.174 8.«|0 9,165 

Bnowit Teber .... 244 542 M0 530 SS0 

Clddlnc 860 1*U 600 4.151 700 

Qimbel. 33,404 13 ,290 31.985 

Hcarn 18.029 17,871 UM* 14,604 15,620 14,716 

Loeaer 7,425 i.Tto 3,292 

I-ord a Taylor 16,234 13.402 3,570 15,607 

MrCrewy 19,697 lf.922 16.152 18,054 2.074 

Macy 14.185 23.935 2S.191 14,685 14,430 

Oppenhrtrr., Collma 6.265 6,320 5.686 3,614 

Franklin Simon . . . 570 570 570 

Stanley fcMacG.bboni... JJ48 3,280 

Stem 9,753 840 9412 6,993 9,111 

Strwart 1,480 1.(26 1,140 

Worth 10.500 10,500 19.6*0 

Wanamaker 23.265 19,350 24,129 2S.42S 17.416 

Total 150,437 1S2.990 192.44* 89.003 155.643 54.907 

Morning Newtpap«rt — Six Days, Excluding Sundays 

World American Heroin* Timet Sun 

Abraham & Strain -■ ■■ 

Altman 1,948 2.286 1,090 2,266 1,105 

Arnold, Constable ... 

Beat 2,976 3.088 

BkxtnLnpda!* 

Eonwit Teller 

Giddinf. 1.S68 1,360 3,560 4,230 

Gimbrl 1,673 420 7,512 

Hrarn 

Lord Si ! Taylor! 708 580 4,862 

MrCr«ry 330 300 2.468 1,986 

Macy 8,733 9498 

CYp^nhirm, Collins -- ■ — — ■ ■ ■ 

Franklin Simon 1,854 1.125 2,563 1.315 

Stanley 4. M.hcG btXKw 

Stern 5.939 

Stewart 

17J50 
34,005 

n«rU Amman Herald 

Abraham a Strau. 3,920 10,080 3,990 

Altman 5,600 5.600 5,880 4,910 6,000 

Arnold, Conatable 6,720 7,056 7,200 

Beat 2.752 1.200 7,117 

BtomlDgdalc 3,945 14,111 9,872 

BcnwMt Teller ... 5,596 6,682 4,280 

Oidding 2,080 2,300 3.128 2.574 2,966 

Gimbel ... 16,623 16,045 18.550 

Hearn 16,399 16,362 5,985 

Loe*er 3,640 8,680 3,420 7.400 4,000 

Lord a Taylor 1P.826 — - 10,702 11.671 1,523 

McCreery 13.540 10.182 12,514 11,775 

Macy 10.306 10.430 9.300 9.600 

Oppeoheim, Collin* 5.6C6 5,64 7 4,264 4.537 

Franklin Simon . . 6,765 9,724 12.191 1,859 

Stanley a MacGibbotn .. 200 ■ 1.162 

Stern 7.280 4,752 6,350 8,120 4,843 

Stewart 300 940 6,655 1,556 

Worth . 7,500 

Wanaroakrr . . ' - — - 

Total 117,102 102.127 86,517 120.511 59,682 



5,414 
7,128 



1,403 



l.aoo 

7,620 
9.626 
800 



Trihm* 

1.105 
7,0(0 
3,012 



950 

700 
8,656 
1,498 



34,190 

sTois" 



5,225 
5,'*» 



5,7M 
2.710 
14,700 
10,225 
4.WI 
3,108 



77.107 



19,780 
38.296 



15,397 
42.449 
2,414 
9.349 
97.6*8 
96,558 
12,487 
50,103 
74,519 
121,962 
22.685 
1,710 
6,528 
40,404 
6,246 
31,530 
110,795 
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Total 

9,800 
7.083 
9,070 



14,812 
10.557 



6.8SD 
5,084 
26,787 

8,365 



11,779 
76,140 



Total- 
33,841 
33,900 
20,976 
11,0-59 
27,92« 
3.2, 2H8 
15,758 
65.918 
■48.9 71 
31.540 
37,830 
■48,011 
41.1176 
211,111,4 
41.228 

1,362 
31.345 

9,451 
12,500 



563.046 
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One Page Ad in the 
Chicago Sunday Tribune 



consumes ten thousand eight 
hundred (10,800) pounds of 
paper, and one hundred and 
fifty-four (154) pounds of ink 
— about five and one-half tons 
of raw material. 

And it reaches one-fifth of 
the families of Illinois, Indiana, 
Iowa, Michigan and Wisconsin 
— the world's most desirable 
market. 

There are several hundred 
newspapers in the Dominion of 
Canada. According to the 
Canadian Export Paper Com- 



pany, they use approximately 
two hundred and fifty (250) 
tons of news print per day. 

From six to seven hundred 
tons of paper are used in 
printing each issue of The Chi- 
cago Sunday Tribune — the 
world's greatest newspaper. 

A new book entitled TANGI- 
BLE CIRCULATION pictures 
the circulation of The Chicago 
Tribune from every angle in 
forty-four pages closely packed 
with maps and statistical tables. 
It will be sent free on request 
to any agent or advertiser. 
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PENNSYLVANIA 



i 



Now is a particularly propitious 
time for all of us to realize that the 
steel industry is not all there is to 
Pennsylvania — not by a long shot. 

While the people of that state are 
attempting to adjust labor difficul- 
ties in that industry the people will 
go right on producing 

150.000,000 tons of bituminous coal. 
95,000,000 tons of antliracite coal. 
22,000,000 tons of coke. 

8,000.000 barrels of petroleum. 
63,000,000 bushels of corn. 
35.000.000 bushels of oats. 
30,000.000 bushels of potatoes. 
25.000,000 bushels of wheat. 
12.150,000 bushels of apples. 

6,500,000 bushels of buckwheat. 

4.425,000 bushels of rye. 

4,500,000 tons of hay. 
60,000,000 pounds of tobacco. 
$80,000,000 worth of woolen goods. 

These products alone are stupendous enough 
to make any state a great state. They are all 
of them produced just now to go into a re- 
ceptive market, a market where prices are 
high and the demand brisk. 

Pennsylvania, industrially is a veritable key- 
stone state, and no one branch of industry 
can put the state out of the running as a 
commercial prospect. 

Now, perhaps, more than ever, the daily 
newspapers of Pennsylvania will be produc- 



tive, for the people, no matter what line of 
work they follow, will be intensely interested 
in the industrial situation, and daily news- 
papers, local daily newspapers, will have the 
first call with everyone. 

National advertisers using local daily news- 
papers in Pennsylvania will keep right in 
the front rank of interest. 

These daily newspapers are doing splendid 
co-operative work for many national adver- 
tisers. You will profit by a liberal use of 
their space. 



Circulation 

Allentowo Call (M) 22,17* 

•Altooaa Mirror (E) 23.676 

Altoona Time* (M) H.S40 

Bethlehem Globe (E) 6,76* 

■Cheater Time* ft Republtcan(M * E) 14,177 

ConaelUville Courier (E) 6MS 

*Ea*ton Esprea* (E) 1IJM 

Eaetoa Free Pra»» (E) 15,455 

Eria Herald (E) 

Eria Harald (5) 

(E) 

(M) 

Johattown Leader (E) 

Lancaster Intelligencer A Newi- Jour- 

n.l (M A E) 2241S 

Labanon Daily News 8349 

New Caitle New* (E) 13,411 

Oil City Derrick (M) 4,135 

Philadelphia Record (M) 123277 

Philadelphia Record (S) 133,480 

Pitubureh DUpatch (M) ( \ 

Pitteburah Di.petch (S) S*** 1 *) 

Potteville Republican (E) 10,7*7 

Scranton Republican (M) 27.13* 

Scraalon Time* (E) 

We.t Cheater Local New* (E) 

Wllke.Berre Time* L.ed.r (E). ... 19.374 

•Williamaport Sua (E) lllll 

York Caxett. (M) ISA* 

Total 678.M2 

Covemment statement April 1st. 1919, 
•A. B. C. •tetemeot April l*t. 1919. 
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Philadelphia 



What is the best newspaper in which to advertise 
reliable financial announcements? 

The newspaper which reaches the most investors, of 
course ! 

"The Bulletin" is the favorite newspaper of Phila- 
delphia's financial and commercial executives. 

Its reliable market reports issued immediately on 
the close of the New York and Philadelphia exchanges 
are sought for daily by both the "big" and "tittle" 



Dominate Philadelphia 



Create maximum impression at one cost by concentrating in the 
newspaper "nearly everybody" reads — 



investors and traders. 



Practically every important stock, bond or other 
financial announcement intended for the Philadelphia 
investing public usually appears in "The Bulletin." 
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BLAZE WAY FOR CLOSER RELATIONSHIP 
BETWEEN TH E THREE AMERICAS 

Pan-American Conference Is Established by A.A.C.W. — Editor & Publisher'* Advocacy of Closer Brotherhood Between 

Newspaper Makers and Advertisers of All Nations Is Given 
Great Impetus at New Orleans. 



AMERICA'S extended hand of in- 
ternational business brotherhood, 
world understanding and help was 
grasped sincerely and great impetus was 
given Million & Piuni hem's advocacy of 
a "World League of Newspapers" last 
week by the establishment of a Pan- 
American Advertising Conference by the 
Associated Advertising Clubs of the 
World, meeting in convention at New 
Orleans. 

With a full realization of America's 
new place a* a world leader, advertising 
men from every section of the country — 
men whose very business it is to know 
the heartbeats of the nation— who 
earlier in the week indorsed President 
Wilson's League of Nations, reached out 
in welcome to members of their craft 
from Mexico, South America. Canada, 
and Kngland and asked them to join in 
helping make printed words blaze truth. 

In more ways than one the new order 
of things was felt at the meeting in the 
southern metropolis. Newspapers — the 
nerve centers of communities and na- 
tions — took their place, first. 

N«w Rwsponaibllitiaa 

John Barrett, director-general of the 
Pan-American Union, sounded a note 
of awakening to the new Latin-American 
responsibilities that demand our immedi- 
ate consideration, which met applause of 
approval and immediate action that will 
mean bringing together annually the 
leaders whose thoughts are (spn Mill in 
printed words — leaders from all of 
North America. South America, Central 
Amrrica, Kngland and probably other 
countries at future conventions, 

One morning session of the convention 
» j. given over almost entirely to con- 
sideration of international anil more es- 
pecially Pan-American affairs, a numtx'r 
of Latin-American delegates sMffMiatj 
the meeting. 

Chairman Herbert S. Houston, speak- 
ing on the significance of initiative, paid 
his respects to the Latin-Americans pres- 
ent, and then said that Amrriran adver- 
tising men had recognize,) their world 
obligations and had assumed them. He 
said in part : 

"We have here created for the lit -i 
time in the history of this organization 
a definite international conference and 
body to be closely co-ordinated and artic- 
ulated with this organir.n ■• ■ I 1 r. 
great pleasure to announce that yester- 
day there was formed the Pan-American 
Advertising Conference, made up of rep- 
resentatives of all of the republics in the 
Western Hemisphere and that Pan- 
American Advertising Conference repre- 
sented <m this platform this morning by 
distinguished journalists and liininrsv 
men nf Latin-America is defacln organi- 
zation now articulated and a part of the 



Associated Advertising Clubs of the 
World." 

At the condusiuu of his remarks, John 
Vavasour Noel, executive secretary of 
the Pan-American Conference, read the 
resolution which had brought that divi- 
sion into being at the special session 
held on Wednesday afternoon. 

Telling Point, 

John Barrett nude the principal ad- 
dress at the general session and aroused 
the delegates to their new responsibilities 
in world fellowship, especially in its 
relationship to the three Americas. The 
telling points of his address were I 

1- Representation, upon invitation, of Pan 
American delegates at future meeting! nf 
thr American Newspaper Publisher* Aaao- 
iiatMin, the Associated I'resa and otbrr 
press association meetings ami meetings nf 
other organizations pertaining to nrwapa- 
|,rr making anil advertising, anil the , riling 
a-i.lr nf one or more days lis discuss Pan 
American questions. 

2 — Co operate foi and eticouragv - \ ri ■ 
lative publisher,, editor* and advertifing 
mm of Latin Annka lo visit the Coiled 
States. 

J— Have American publishers, editors and 
advertising inrr. become acquainted null 
I i American conditions and viewpoint 
t«* organised pilgnmagti into the mint 
Americas. 

4 International newspaper naakrra' or 
galniation* with North, South and Central 
America memliership. 

5— KslaMishmrnt of a Pan- America* sec- 
tion and 1-arin American HitormatMin bur, ,u 
in the New York headquarters of the A**n 
dated Advertising t lubs nf the World 



fr-Greater exchange of news between the 
Americas. 

7— Holding of a great meeting ol eJili,,, 
and ahapera of public opinion of the 
Americas at an early date to discuss frank 
ly Pan American friendship, politic, com- 
merce, co operation and all other matters 
ol common interest. 

Probably no other single action, rela- 
tive to general affairs, since the organi- 
zation of the A. A. C. W. has attracted 
such wide-spread attention as the step 
into world affairs in full accord with 
the progress of our time. 

The resolution, adopted at the Pan- 
American meeting Wednesday afternoon 
and read before the convention by Mr. 
Noel, first provides for a Pan-American 
Commercial Conference to be held the 
next annual convention at Indianapolis, 
when the permanent form purpose and 
ways and means of support and direc- 
tion of this Pan-American Conference 
will be determined, as well as its rela- 
tionship to the general organization of 
the Associated Advertising Clubs. 
Aims Set Forth 

These aims in the form of a resolu- 
tion were read by the secretary at the 
Wednesday meeting, and in order to be 
discussed, were duly accepted, upon mo- 
tion of Dr. Enrique Gil, representing La 
Nacion of Buenos Ayres, and seconded 
by Senor Massagucr, publisher of Social. 

During the discussion that followed 
Senor Felix F. Palaviciiii, editor of El 




ATI.VAM ERICAN newspaper makers and advertising men, with 
*-> some of their American friends, attending the laving ol the corner 
stone for the new Times-Picayune building at New Orleans. William 
D'Arcy. retiring president of the A. A. C. W., was master of ceremonies, 
hi the picture are ; 

Top roar, left to right: Jose ). Prsqucr. I'nnsul General „l Mrtico at Se» 
Orleans: Herbert s Houston, sice president, Isnuldeda. Page lurcpany- Lamar C 
Oulnlcro, I onstit-tVncral ol I osla H>, « and dean of Sew Orlean. C onsular Corps ' 
Manuel ( arpui, editor. El Helaldo. Mcvlo, City; Felix Pelavinn,, educe. F.I Universal 
Vesica City; II II, Moore. • .5,1.,, and manager. Xcw Oilcans Times- Picayune : 
r.iinqiir (.il. kHSaggg representative l-a N'aeion. Buenos Aires Lower row. lell to 
right: Jaime Baccaarui. Havana: «'. W Masiagucr. Havana; Manuel J. Zevaita. 
Meaico CHyi John Barrett, diteetor general. Pan Americn t'nlon; Martin Behrm..' 
mayor of New Orleans. Lie Kmilio t.ama Fajarda. La Reviata, Yucatan. 



Universal of Mexico City, approved fully 
the excellently prepared resolutions, and 
called attention to the wisdom of pre- 
paring Latin-American publishers for the 
advertising that will come from the 
L'nitcd States and from European na- 
tions in competition with them now that 
the world war is over. 

Senor Emilio Garisa, representing I .a 
Revista de Yucatan, speaking for him- 
self and his colleague, Senor Aznar, also 
supported the motion, as well as Dr. En- 
rique Gil. who spoke about the good 
will being a valued asset desired by all. 
and which the present initiative had 
greatly helped. Senior Massaquer also 
gave his full support to the resolution 
and related some of his experiences with 
advertising conditions in Cuba. 

Pan-Amarican IcUala 

Senor Manuel I. Levada, vice-presi- 
dent of El Heraldo de Mexico, in ap- 
proving the resolution, added that the 
committee was carrying out real Pan- 
American ideals, which will advertise 
in Latin America the spirit of the Unit- 
ed States and vice versa, tell the public 
of the L'nitcd Slates something about 
people of Latin-America. 

Mr. Huston, who is publisher of La 
Revista del Mundo, of New York City, 
discussed the question in general and in- 
troduced Mr. Sidener, Chairman of the 
National Vigilance Committee of the 
A. A. C. W., who stated that with the 
co-operation of the Pan-American Com- 
mitter, the Vigilance Committee had be- 
come a great international organization, 
all aiming to preach the great doctrine 
of honesty in advertising. 

He spoke at length about the methods 
followed in this country which conld be 
in a general way adapted lo Latin- 
American conditions for the purpose of 
eliminating fraudulent advertisers. 

Senor Rafael Alducin, managing edi- 
tor of Excelsior, read a very able paper 
on the general subject under discussion 
and gave some interesting facts and 
valuable suggestions. 

The secretary read a telegram from 
Ernest T. Simonvctti of New York, a 
noted authority on Latin-American pub- 
lishing mailers, who expressed his re- 
gret at not being able to be present, and 
sympathized fully with the aims and 
purpose i of the conference. 

Dr. Enrique Gil submitted an inter- 
esting paper on Argentine advertising 
conditions, and also a cable message 
from Senor Jorge Mitre, publisher of 
I-a Nacion, of Buenos Ayres, who ex- 
pressed his full sympathy with the work 
of the organization, and wished it suc- 
cess. Dr. Gil also offered a constructive 
resolution, which was duly approved, 
asking Mr. Sidener. chairman of the 
National Vigilance Committee to help 

t Continued on 
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TOLEDO ADVERTISING CLUB IS DECLARED WINNER 
OF TROPHY FOR BEST WAR WORK 

A. A. C. W. Committee Also Makes Awards to Cleveland 
Club for "Better Business" Activities and to 
Chicago Women's Club. 

THK HANDSOME TROPHY which, it was announced at the 
San Francisco convention of the Associated Advertising Clubs 
of the World last year, would be awarded tu that club which 
led in service to the nation during the war, was presented to the 
Toledo Advertising Club, during the convention last week at Xcw 
Orleans. The trophy, which was the gift of the Advertising Club of 
St. Louis, was won by the Toledo Club by excellent work in adver- 
tising war loans. 

Two other awards were made. A "Truth" trophy, offered by 
the Advertising Club of Baltimore, for the best work done for the 
"truth-in-advertising" movement by any of the sixteen clubs having 
"Better Business Bureaus," was won by the Cleveland Advertising 
Club. A trophy offered by the Los Angeles Women's Advertising 
Club for the best work done during the year by any women's club 
in the national organization, was won by the Women's Advertising 
Club of Chicago. 

Advertising Helped Toledo Go "Over the Top" 
In awarding the St. Louis trophy for cuted that it prepared the way for the 
war wurk to the Toledo Club, Herbert Toledo Liberty Loan urbanization of 
S. Houston, chairman of the committee 6.000 salesmen so that this organization 
on awards, said the advertising copy was able to sell $18,600,000 worth of 
prepared for war loans by the Toledo londs in just live days' time from the 
organization was "full of a patriotic fer- date the loan started on September 28 
vor and a moving sentiment that were While this was considerably beyond its 

simply irresistible." 

"I think it is quite in order to state," 
he continued, "that seasoned advertising 
men though the judges were, nut a sin- 
gle man read these advertisements pre- 
pared by the Toledo Gub without tears 
mming to his eyes and a quirk heal to 
his pulse and a feeling that he would 
immediately respond up to his last dol- 
lar had he been a citizen of Toledo. The 
committee was in no degree surprised 
that, largely as a result of these re- 
markable advertising campaigns, that 
Toledo was the first American city to 
go 'over the top' in reaching its quota 
in the fourth and fifth government loan 
campaigns— the only two campaigns that 
came within the scope of this competi- 
tion. It is proper to remark, however, 
that Toledo was the first to go 'over thr 
top' in the third campaign as well. 
Paved Way for Salesmen 
"In speaking of the campaign having 
a creative quality, the committee wishes 
to direct special attentinn to a most ef- 




Rcproduction of trophy won by the AdyertiS' 
ins dub »f Toledo for aavtnj done the most 
rsltlsMc I'.iiTrrnmrnl clt-orirrAtion wi>tk from 



fectivc and unusual feature. The To- June t. >»l». to June l, Tbn bromc 

. . , . _ Diacritic presented by the St. Lotus Adtertu 

ledn Club prepared and sent to France C4«b, ■> si by ai inches in size. The 

I full-page advertisement for the 'Stars "K *." w,t " 4 " d blur - Tht 

. " base It ot mahogany. 

& Stripes, the famous paper of the 

American Expeditionary Eorces and ar- <l u ° u - i,n cff " rl wa * ml,1,; «• *' » ne » 

ranged to have this page advertisement *l uola of 95000 subscriptions which, due 

held awaiting cable advices to release it. **rgdy to the close relationship between 

This advertisement had this striking ,hc advertising and the selling, the effort 

caption-'Tolcdo Once Again I.rads All wat reached and exceeded before the 

(Jailed States Cities on Fourth Liberty rntl of lhc "rive. 

Loan.' Then a striking page advertise- An After-War Campaign 

mcnt was used in the Toledo papers urg- "The condition made by the St Louis 

ing Toledo to make the insertion of this Club in awarding this trophy stipulated 

advertisement possible. that the committee should take into con- 

"The campaign did not merely con- sidcration after-thc-war advertising dur- 

sist of nrwspaprr copy, but it was in the ing the period of readjustment precisely 

truest sense a broadly eunceived cam- as it took into consideration war adver- 

paign that took advantage of every ad- tising. This consideration was carefully 

vcrtising medium, billboard*, street cars, respected by the Toledo Club, and in 

direct hy-mail advertising, and motion the complete exhibit made after the war 

pictures. of its claims in the contents, it suhmit- 

"The Toledo Club modestly and prop- ted the advertising that was done in the 

erly dues not take all the crrdit for the 'after the war period.' 

success of the city in being the first to "After the signing of the armistice, 

fully subscribe its quota in these first the Toledo Club inaugurated an adver- 

two loans, but it does lay proper stress tising campaign that appeared in all the 

M the fact that the advertising was so daily newspapers of Toledo tinder the 

well concrived, co-ordinated and exe- caption — 'Toledo. Let's Go,' and liaring 



the slogan, 'Double Your Effort in Dou- 
ble- Nineteen.' This campaign definitely 
resulted in creating the right kind of 
optimism for starting the New Year 
after the war. The Toledo newspapers 
were unanimous in their reports that 
the club's campaign had this remarkable 
feature in producing confidence, resili- 
ency and courage to go forward. 

"Then as a climax to this wonderfully 
rounded out campaign the club erected 
at Union station in Toledo a large wel- 
come sign as a greeting to the boys as 
they arrived home from the war. This 
sign, which was brilliantly illuminated 
at night, liorc this legend — 'Y'ou Have 
Done This Job. Welcome Home, Boys. 
Toledo Will Not Forget.' 

"The committer in making this award 
wishes to nut merely express its unani- 
mous opinion as to the character of this 
campaign, but it wishes to express a 
deep sense of pride on belialf of the 
Associated Advertising Clubs of the 
World that an Advertising Club and its 
membership should have conceived and 
executed a campaign that represented 
the very highest standards of advertis- 
ing and that produced results even be- 
yond 100 per cent." 

Truth Trophy Award 

In awarding the Baltimore Truth 
Trophy to the Cleveland Club, the chair- 
man of the trophy committee called at- 
tention to the fact that the club had ob- 
tained subscriptions of $33,000 to finance 
the work of its Better Business Crun- 
misMun, and that from the time of the 
founding of this commission only two 
subscribers had been lost — these bring 
public service corporations. 

"In the work along financial lines." 
the chairman's report continued, "the 
plan developed in Cleveland in respect 
to work against 'get rich quick' concerns 
was so effective that it was adopted by 
the Capita] Issues Committee in Wash- 
ington and applied in all the Federal 
Reserve districts of the country. The 
essentia] feature of this work was the 
immediate sending of an extremely com- 
prehensive questionnaire to every con- 
cern that offered stock in the Cleveland 
district by advertising. This question- 
naire is a model which the committee 
would like to commend for general 
adoption among all the clubs. 

"The banks of Cleveland, the mer- 
chants of Cleveland and the newspapers 
of Cleveland have united in bearing 
most convincing witness both to the en- 
tire fairness of the work of the Better 
Business Commission and the great re- 
sults which that work secured." 

Under the stipulations governing the 
award of the Women's Club Trophy, it 
was provided that service to the Gov- 
ernment should be made the first con- 
dition and that the committee should 
also take into consideration the work 
dune by these clubs in educating women 
to the appreciation of advertising ; to 
establish greater co-operati :>n between 
dealrr and consumer, to developing ef- 
ficiency of individual members ; and to 
increasing the size, prestige, and influ- 
ence of the clubs. 

In awarding the trophy tu the 
Women's Advertising Club of Chicago, 
the chairman "f the award committee 
reported : 

"While this club submitted evidence 
miller each one of these Conditions, the 
ci'tnmittec feels that it should particu- 
larly refer to what was donr in support 



of the Women's Liberty Loan Commit- 
tee of the Seventh Federal Distnc- 
This committee made an appeal for v. ] 
untcers to write a booklet to be used in 
connection with the government loan 
and for bund saleswomen in the Lit 
erty Loan campaign. 

"As a result of this two booklets wcrr 
produced by the Women's Advertisiru; 
Club of Chicago, one of which. "The 
First Service Star,' published in Chicag 
for the Third Liberty Loan, was adopt- 
ed by the Treasury Department and 
3J000.4KM) copies of it were published and 
distributed throughout the nation in con 
ncctton with the Fourth Loan, and, ir. 
addition to this, some valuable work vsa- 
dutic in preparing copy for advertise- 
ments in the daily newspapers, which 
were handed to the Liberty Loan Ad- 
vertisement Department and adopted. 

"The general work of the cluh in re- 
spect to building up efficiency in its 
membership and in regard to the other 
conditions named, was of a high order 
Praise For Competitors 

"But while the committee awards th< 
Los Angeles trophy to Chicago, it must 
not forget this opportunity to speak ol 
the varied and effective work done b> 
the League of Advertising Women of 
New York. In particular, the Leagi:r 
must be commended for the extreme!;, 
excellent character of all that it ha) 
done in building up the efficiency and 
technique of its members, and the 
League should be further commendc! 
fur what it has done in increasing tin 
size and influence of its own organiza- 
tion and women's clubs in general. 

"While the Women's Advertising Clu!' 
of St. Louis did not cover so wide a 
range of activities, it is a great pleasure 
for the committee to say that its work 
was along good lines and that much tha: 
was accomplished is deserving of high 
praise." 



PROMOTION FOR C. B. TRAVIS 



Made District Traveliag Representa- 
tive in Southwest for Hearst 

Kansas City. Mo, Sept. aB.- Charles 
B. Travis, for the past five years bu- 
reau manager of the International News 
Service in Kansas City, has been made 
district traveling representative of the 
Hearst interests, both news and feature, 
with headquarters here. Mr. Travis is 
well known to newspaper publishers of 
this section, because of his long con- 
nection with newspapers in die midwest. 
His territory is one of the largest in 
the country, including the entire South- 
west, a portion of the Central west and 
the Northwest 

O. K. Morrison, former • telegraph 
editor of die Leavenworth (Kant ) 
Times, and for a number of years with 
the Associated Press, has been made 
assistant manager of the Kansas Cits 
I. N. S. bureau and will have charge 
ol the I. N. S. office in the absence of 
Mr. Travis from the city. J. S. Lewis 
will remain in charge of the Universal 
bureau. The promotion of Mr. Travis 
is a tribute to his long and efficient 
service with the I. N. S. 

Attacked by Negroes 

Oklahoma City, Sept. afi. — Edward 
J. Webster, former publicity agent for 
the Oklahoma State Health Deimrtmcm 
and later with the State Corporation 
Commission, was found wounded on thr 
streets here, where he said he had Wrv 
attacked by negroes. He is well known 
to Oklahoma newspapermen. 
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BASIS FOR NEW STANDARDS OF PRACTICE FORMED 

BY NEWSP APER DEPA RTMENTAL 

New Orleans Session Most Beneficial Ever Held President Miller Will Have 
Board of Noted Workers to Help Him— Vice-Presidents Will Organize 
State Bodies— Co-operation the Keynote of 1920 Program 



(»V lltu.«»hl) 

Ntw Orleans, Sept 25. 

THE Newspaper Departmental pro- 
gram oi the A A. C. W. convention 
was a tremendous success from every 
standpoint and members return to their 
homes with a new vision and clear idea 
of what they are going to do in the com- 
ing year and with a definite program. 

The keynote of this new order is co- 
operation with each other for the estab- 
lishment of standardization on the right 
business lines for publishing daily news- 
papers. 

Tl>e sessions throughout were marked 
l>> a large attendance and intense in- 
terest in discussions looking to stand- 
ardization of practices. About 21H 
new-paper and advertising men, with 
viitic Southern and Eastern newspa|>cr 
publishers and i>rupri<t<>rs, were in at- 
tendance All sessions were executive, 
and Secretary Miller, provoked a smile 
on Monday !>y delaying the opening 
marly an hour in order that lie might 
collect dues $10 per memlier covering 
expenses of postage, stenographic work, 
etc His insistence resulted in the col- 
lection of J4.V), The department now 
li.n a memliership of 154. 

Officers for 1920 
Walter G. Bryan, of Atlanta, who has 
just hcen made publisher of the New 
York American, was chairman of the 
departmental and Charlie Miller of the 
Birmingham News, was secretary and 
treasurer. 

The feature was easily the earnest dis- 
cussions of twenty topics, suggested by 
a questionnaire, recently published in 
Kmnm & Pi BtLSHtiL 

The officers and directors were elected 
at the closing session today, as follow*: 
President. Charlie Miller, Birming- 
ham News ; secretary and treasurer, 
Kred Millis, IndiaiuiMilis News. 

\'ice-presidenls, representing terri- 
torial divisions: Paethc Coast, W. .1. 
Hoffman, Portland Orcgonian; South 
Atlantic States, A. 1. Knight, Richmond 
Times-Dispatch; Middle Western States 
George M. rliirbach. St. Louis Post- 
Dispatch; North Atlantic Slates, Elmer 
S. Horton, Providence Journal; South, 
I-awrcncc A Foley, Memphis Coromrr- 
Lcaumont Enterprise; Canadian, George 
II. Cooper. Edmonton Journal. 

Directors: liurt Garstin, Louisville 
Courier-Journal and Times; A. 1- Shn- 
man, Kort Worth Star Telegram ; C H 
llrorkhagrn, Oakland Empiirer; John 
IS Woodward, Chicago Daily News; 
Frank D. Webb, Baltimore News, and 
W. A Beatty, Lexington Herald. 

Representatives on National Commis- 
sion: Arthur G. Newtnvcr. New Or- 
leans Item, and Walter C. ISiyall. New 
York American. 

President William H Johns, of the 
of Advertising 



Agencies, addressed the departmental 
with respect to the Navy's advertising 
campaign to secure 25,000 recruits of 
high standard — physically, mentally and 
morally - lxtween October 1 and Janu- 
ary 1. He said that 7,000 daily and 
weekly newspapers would be used and 
that the campaign would be confined to 
newspapers. 

He made it clear that the Navy was 
not seeking any free publicity, but rather 
earnest, active |ntriotie co-opcratiou of 
newspaper men in order that the cam- 
paign might go away over top to the 
extent of 5b,IJU) rermits, instead of the 
25,000 asked for. "Patriotism is lag- 
ging." he said, "in the readjustment 
period and it is necessary to recruit the 
Navy up to the highest possible stand- 
ard." 

Tile topics were twenty in numtier 
and the concensus of opinion was as fol- 
lows : The newsjhaper departmental fa- 
vored and recognized the value of co- 
operation with national advertisers in 
providing advertisers with broadsides, 
letters, marked copies, etc. The depart- 
ment went 1 m record as opposing selling 
merchandise in order to obtain adver- 
tising. The department favored the flat 
rate in foreign advertising and the slid- 
ing rate for the local field. It decided 
there should be some difference between 
the local and the foreign rates, due to 
the commission paid to agencies and 
foreign representatives, also because for- 
eign advertisers secure the advantage of 
every edition of newspapers, while local 
advertising often appears only in the 



city edition. The department unani- 
mously decided in favor of a uniform 
ratccard, as advocated by the American 
Association of Advertising Agencies. 

It was decided that theoretically the 
advertiser should pay the agency charge, 
Iml that the practice is not practicable 
at present. 

It was the sense of the department 
that amusement and automobile public- 
ity should be dispensed with, except 
where the news dejiartmcnt decided that 
such publicity was real news. 

It was unanimously decided that ques- 
tionable advertising of all kinds is un- 
desirable. 

Opposed to Free Art Work 

It was the sense of the meeting that 
bonuses should be paid solicitors on in- 
creased business, thus enabling them to 
share in their increased production. 

It was decided that it was not a good 
practice for newspapers to furnish free 
art work and cuts. 

It was the sense of the department 
that newspapers should co-operate in 
every way possible, and especially in the 
exchange of mats and cuts. It was left 
to each individual newspaper to decide 
whether that exchange should l>c on 
free or nominal charge basis. 

It was unanimously decided that it 
was liad practice to put news style heads 
on advertisements. 

It was the seme of the meeting that 
ill view of the constantly increasing cost 
oi production, it was poor policy and 
lad business to make contracts for more 
than one year. 



President Wilson Thank* Advertisers for Their Peace 
Treaty Endorsement 

PRESIDENT WOODROW WILSON sent the A. A. C. W a tele- 
gram, thanking the convention for the resolution adnpted in favor 
of a league of Nations. The message was: 

"May I not express to you my very deep and hearty appre- 
ciation of the resolution unanimously adopted by the Asso- 
ciated Advertising Clubs, in favor of the acceptance of the 
Treaty and the Covenant of the League of Nations? It is an 
added illustration of the public spirit and wide statesmanlike 
view of the Advertising Clubs 

(Signed) Wooonow Wilson" 

The complete text of the treaty ratification resolution, which was 
presented by James Schermerhorn, editor of the Detroit Times follows: 

"The Associated Advertising Clubs of the World, upon the threshold 
of ihis. their Victory Contention, to express their gratification that the 
United States Senate is giving uninterrupted consideration to the one 
matter upon which hang the settlement of gravest business and indus- 
trial problems and the assuagement of the agonies of the whole world 

"Pledged in the printed word, as it helped to rally the patriotic man 
power and monetary strength of the nation 111 a war against wars, this 
Isody feels impelled by good faith as well as by its desire to hold to the 
high vision that made America invincible, lo reaffirm its unanimous 
advocacy of the Peace Versailles and the league of \altotis at the 
earliest possible moment, without amendment or reservations involving 
the re-negotiations of the treaty with Germany. 

"To hold companionship with Truth, with which it has linked the 
bii'im-sj ideals of two hemispheres, the Associated Advertising Clubs 
of the World would speedily evoke Peace, Covenanted Peace, so that 
the rcmiornic world— now ditided and discordant -mav catch the inspiration 
of the wiser way of composing its differences, and that this Republic may 
gamer the iull fruitage of its wartime unity, heroisms and sacrifices." 



It was decided that newspapers should 
adupt the uniform advertising makeup, 
the departmental being practically unani- 
mous in favor of pyramid style. 

It was decided that special editions, 
in the general acceptance of that term, 
are not desirable. 

It was also decided that scheme pages 
— "one time flashes" — lowered the stand- 
ing of newspapers, 

It was the sense ol the members of 
the departmental that classified adver- 
tising could be best developed through 
developing reader interest. 

May Form New Standard 

Though there was nothing binding 
upon anyone in any oi the votes taken 
to ascertain the concensus of opinions, 
yet the belief is that this book of pro- 
ceedings will present the best judgment 
of representative groups of men and 
may ultimately form the basis for a 
standard of practice with respect to 
fundamental principles for the advertis- 
ing deisartment of the newspapers. 

The Wednesday session, by far the 
most important of the week, was hi-ld 
in the magnificent hall of the Elks' 
Monastery and lasted from 10 a, m. to 
4 p, m,, with the exception of a brief 
recess to partake of a light repast pro- 
vided by Messrs. D. D. Moore and Ar- 
thur G. Newmyer. 

Resolutions were adopted thanking 
the New Orleans publishers for their 
helpfulness and kindness, also thanking 
Messrs. W G. Bryan and Charlie Miller 
for their devotion and enterprise in pro- 
viding and carrying through such con- 
stniejivc program. 

The principal duties of the vice-presi- 
dents will be to organize state bodies 
of local daily newspapers. These state 
organizations will elect delegates to the 
next convention. It means practically 
rewriting the charter of the organiz- 
tion. 

It is proposed that the secretary and 
treasurer's office be a sort of clearing 
house for business building ideas, dis- 
tribution of mats and cuts and the hun- 
dred and one co-operative ideas that 
immediately suggest themselves. 

Magazines of national circulation arc 
put on nofire that they have a fight on 
hand, as one of the deb-gates remarked 
that the magazines buy circulation in 
the newspapers at the rate of one-fifth 
of a cent per line per thousand, and sell 
their own space to the national adver- 
tisers at three-fifths nf a cent 

Another delegate remarked that he 
had increased his "publishers'" rate 
from 30 to rxl cents per line. 

"1 have attended every convention 
since the third, which was held in Kan- 
sas City twelve years ago," said retiring 
President Walter G. Bryan to Knrnin \ 

(Continued on page It.) 
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ADVERTISING MEN FINISHED THEIR WAR WORK 
WITH COLORS FLYING 

New Opportunities for Service Pointed Out by James Schermer- 
Editor of Detroit Times— Aided All 
Branches of Government. 



KAUFMAN HAS ONE "HUNCH" 
HE ALWAYS PLAYS 



Editor Describes Suffering in 
Corpus Christi 



ADVERTISING MEN, who "helped nil with printed matter the 
places of millions of men called to war," seem to be the only 
persons engaged in war work who came out of it unscratched 
by unjust censure, James Schermerhorn, editor of the Detroit Times, 
told delegates to the convention of the Associated Advertising Clubs 
of the World at a general session. He said, in part : 

"According to some of our newspapers, our European comrades 
in arms were arch conspirators in aims, the world savers were world 
wasters, the battle cry of business should have been 'bring forth the 
royal divided,' patriots were only profiteers, and the red triangle 
bled the boys in the trenches at every angle. The Hall of Mirrors 
at Versailles, these prints would have us bclicv'e, was no attempt of 
justice, but was a torture chamber where unprotected little states 
had to walk on the fourteen points in their bare feet. 

Advertising Men Alone "Unscathed" 

"If Germany has any time to turn urged as offering the best opportunity 
from the contemplation of the wages of to see the country with the privilege of 
sin, she may have a measure of consola- 
tion from the deduction from the Ameri- 
can press reports that the war which 
did nothing her way besmirched every- 
one of us. She called it a 'Peace of 
Death,' but all that was killed was her 

hope of a merciful indemnity, while we, seethed to jump in and win the war. 
the victors lost our peace of mind and "Advertising was one branch of the 
our reputations service with two extra presses, Genera] 

"All but the admen. These are they Pershing and Billy Sunday counting it a 
who have come up out of the great ad- great distinction to be enrolled among 
venture unscathed. I.et partisans rage the copy makers. 

anil propagandists imagine vain tilings, "Advertising was the alert and the 
for 'tis their selfish nature to I but for clarion, sounding warnings and saving 
the publicity host there is no back swing cities It was the wig-wag from the hill- 



dropping out if 

"The navy was next to a college fra- 
ternity in personnel, culture and scholar- 
ship, The tanks called to molly-coddles 
to become devil dogs, and treat 'em 
rough. The public libraries were bc- 



of the spiritual exultation that made us 
unified 

shade of Prussian despotism lay across 
our threshold. 

"Advertising enlisted and served for 
the entire period of the war. There 
was more printers' ink than munitions 
at the beginning of the war. And the 
winged word was the real liberty in the 
matter of productions. Through adver- 
tising, we pressed Wilson's word forth 
that it would be 'force without stint' 
until a triumph of righteousness was 
achieved, and so it was. 



top, the white arc on the star shell, the 
nd unconquerable while the flash of the heliograph, the only Allied 

invader that got to Berlin through the 
President's classified copy under the 
heading, 'Wanted — someone to speak for 
the German people.' 

Peace-Time Service 

"Heralds of a happier time — men of 
the puiscent pen — the hemisphere wait 
fur another symbol, fairest sister of the 
one you have engarved upon the globe. 
It is Peace! It is convenantcd peace, 
companion of the truth, which makes 
men free. You who called the country 
to save, to serve, and to succor, in order 
that self-gnvcmmrnt might encircle the 
globe, speak to the country again, lest 
it forever lose the vision that made us 
sn unified and so sacrificial. 

"Let peace Imld companionship with 
truth, speedily, so that great industrial 
problems and world agonies may have 
attention, and the martyrdom of the 
heroic dead may not be in vain — endur- 
ing peace, through the League of Na- 
tions, linked with the legend uf truth 
which you have upraised. 



A Versatile 

"Through advertising, Mr. McAdoo 
solicited our complaints so persistently 
at every retiring and waking hour in the 
Pullman posters that we had to com- 
plain about his invitations to complain. 

"Through advertising, Mr Hoover 
pronounced grace and denounced waste, 
at every meal, taking for his text that 
portion of Scripture that declares 'Bet- 
ter a meal of herbs where harmony is 
than a stalled ox and strife therewith ' 

"Mr. Garfield verified, through adver- 
tising, the Lincoln slogan that yon ran 
'fool all of the people some of the time, 
but you can't fool all of the people all 
of the time.' 

"Through advertising the American 
ships sang again, 'Build me straight. O. 
worthy master, safe and strong against 
all disaster' ; capital and labor were 
aliened, and womankind was classified 
and registered. 

"The marines, through advertising. 



ryi KAVELIXG around with a hunch 
* that thrrc is more to learn than he 
knows, there is every indication that 
Charles K. Kaufman, first advertising 
manager u{ the comparatively nrw 1 >u 
Pont Chemical Company .if Wilmington, 
Del , will *omc day arrive. 

The Oil Pont Chemical is some-thing 
new ami has several unique business 
problems to solve, not only in operation 
but in its advertising As a short cut, 
it might be called "an industrial depart- 
ment store." Its present advertising pol- 
icy is to use the trade and technical 
press. They have much machinery for 
•sale that was built for war uses that are 
now being offered to plants for the man- 
ufacturer of peace products. 

"This com|»any, we feel, is doing a 
practical part of the actual transition of 
the world from a war to a peace basis," 
said Mr Kaufman to Editor and Pl-b- 
lishm recently. 

Mr. Kaufman, who, by the way, is only 
33 years of age, secured his first adver- 
tising experience as a classified solicitor 
for the New York American. From 1909 
to 1915 he sold real estate and summer 
resort advertising for that paper. In 
1916 he was special copy writer for the 
Knapp Company, Inc. liter he was con- 
nected with the Arkcnberg Special 
Agency, where he helped to handle 
classified advertising for American and 
Canadian newspapers. 

In 1918 Mr. Kaufman joined the Du 
Pont Company as assistant to E. F. Car- 
ley, advertising manager of the Explo- 
sives Division. 



iiti ssir.n that there was ii'it much for 
-.tin r (.ranches to do but .tand on the 
<k'.i- lii-.o and bulk on, aviation was 



was erroneously stated in last week's 
issue. Sir George Sutton is general 
manager. 



Is Welcomed Home 
to St. Louis 




English Visitors Return Home 

A. R. I.inforth and A. B. Blayney, of 
the Amalgamated Press l.ondon, who 
have been inspecting publishing plants 
in the United States for several weeks, 
sailed for home on Saturday last. Mr. 
Blayney is manager of the printing dc- 



St Louis. Mo., Sept. 29,-Uison his 
return to St Louis after three and a 
half years of service as Ambassador to 
Russia. former-Governor David R. 
Francis, owner of the St. Uuis Repub- 
lic, was the guest of honor at a banquet, 
attended by a thousand of ntc city's 
leading professional and business men. 
The hosts were members of the St. 
Ij>uis Chamber of Commerce and the 
Merchants' Exchange. 

A letter of regrets was read fron. 

President Wilson, as follows- 

"I wuh villi all my bcirt that I might he 
present at the reception and banquet to he siren 
Amba«sar]or Francis. Inasmurh a* il ia impos, 
liWf for me lo be tuctr, nil] you not convey my 
sincere*! cnfiftfatulattiin* to the Aretiastaiior ? 
He baa merited th* admiration and fftattlmtr of 
the. ttiiinlry. No one could have been mi?rr 
steadfast, more touraarou* ,»r more consistently 
rilided by prlndl.le than be wa» in all of hn 
dealing .ub a .inuiton which tea. diftcult to 
the (~im ,.f InptMiihllity." 



Whitehead. Last to Be 
Spohn Sanitarium, 

Comfort of Prayer 

Cost-is CHRIST], Tex.. Sept. 23— «. \ : 
lien G. Whitehead, editor of the M. 
Allen Sun. was the tast patient to lease 
the Spulin sanitarium on North ISrach, 
which was under several feet of water 
and badly damaged by the terrible storm 
that swept life and properly in this part 
of Texas last week. Col. Whitehead 
was one of 53 patients in the institution 
•48 of whom were saved, the other five, 
including a nurse, arc missing and arc 
believed to have lieen drowned. De- 
scribing his experience during the storm 
Col. Whitehead said: 

"It was the most horrible night that 
can be imagined. Wing after wing of 
the building was swept away, but we 
kept dinging to the remaining parts of 
the structure. 

"While I did everything to quell the 
rising hysteria among the patients and 
other inmates of the hospital, I con- 
tinually felt that every minute would be 
our last, as we were cut off from lane" 
and the water was steadily eating away 
our shelter. 

"Once we were all huddled together tr. 
the rear portion of the old building 
over the boiler room. The sisters were 
all saying their prayers in concert, 1 
did not know how to say them their 
way, and I was sorry, for it was time 
to pray. 

"At 3 o'clock the last patient was 
transferred from the new wing to the 
old portion of the building when the 
vacated wing dropped into the sea 
carrying the chapel with it. 

"With the sunlight came hope, and 
instead of prayers for helpfulness, on 
every lip came prayers of thankfulness 
Finally a boy named McCuistion and 
another lad waded out to us and in an- 
other hour a boat came. During the 
afternoon we were all taken off and 
brought to the court house " 



Oregonlant Favor Taft 

Salem. Ore., Sept. 24.— Some forty- 
five editors of Oregon Republican new- 
papers have made public their respective 
preferences for President, giving thru 
lirst, second and third choice, Mr. Tait 
had IS votes on first ehoiee, Mr. Hughe. 
12 and General Wood II. A significant 
feature of the poll of these editors was 
fixing the standing of possible can<l: 
dales, like Bnrali, Johnson and Poin 
dexter, who have taken a position oi 
open hostility to the league of nations 



Governor Francis reviewed his expe- 
riences in Russia and pointed out the 
dangers of Bolshevism in this country 



Wichita, Kan , Sept. 26-Milcs Lasa- 
ter, at one time owner and publisher t>: 
the Pauls Valley Oklahoma Democrat 
and a prominent Oklahoman, has been 
made president of the Wichita (Kan '. 
Federal Farm Loan Bank. 



partmcnt of the Amalgamated Press, not 
proclaimed in a manner to give the im- general manager of that corporation as 



George P. Lord Resigns 

Wilmington, Del. Sept 24— George 
Frank Lord, for nine years advertising 
director of the Dupont de Nemours 
Company, tendered his resignation last 
Saturday to take effect October 20. 



Chicagoan Buy* New York Paper 

Chicago, Sept. 24— The SporTOn: 
Goods Sales Journal, of New York, his 
been bought by the Tradepress PuMi«V, 
ing Corporation, of this city, where • 
hereafter will he published under -V. 
name of the Sporting Goods Tournil 
T. 1 Sullivan is the editor 
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"HUMAN DYNAMO," CHARLIE MILLER, OUTLINES 
PLANS FOR NEWS PAPER DO MINATION IN 1920 

Supported by Secretary-Treasurer Fred Millis and Other Wide-Awake Leaders, He Says Nothing Less Than Depart- 
mental Membership of 1,000 Before Indianapolis Gathering Will Satisfy — Has Record 

for Completing Everything He Starts 



Uv W. II. Hkxokuc 



(Trltgrajih from Birmingham, Ala.) 

NOW THAT YOU arc president 
of the daily newspaper department 
of the Associated Advertising Clubs of 
:hc World, what arc you going '° 
ftbOttt it?" was the first question fired at 
Charlie MiUcr. advertising manager of 
he Birmingham News, after he had con- 
cluded a conference Saturday with Fred 
Millis, of the Indianapolis News, newly 
elected secretary-treasurer of the organi- 
zation. 

Saturday afternoon was the first time 
"the little human dynamo of Birming- 
ham" had been within reach of an inter- 
viewer for days. Arriving home from 
the New Orleans convention of the ad- 
vertising clubs, he had brought with him 
a score of delegates from different sec- 
tions of the country for a stop-over on 
their way home, and had been busily 
showing them the industrial district. 

After that was completed. Mr. Miller 
spent two days fasting in observance of 
the Hebrew New Year. This period of 
quiet was followed by a strenuous dive 
ititu the campaign to raise $100,000 fur 
the Young Men's Hebrew Association 
flIS)d Pausing a moment, he hurried to 
the News office Saturday for a confer- 
ence with his colleague in the A. A. C- 
\Y., and after that ran into thr waiting 
arms of the first interviewer who bad 
been successful in slopping him for days. 

All this is cited as characteristic of 
Charlie Miller, known in his home town 
and elsewhere in the South as "the hu- 
man dynamo." Besides his newspaper 
work, he is constantly identified with half 
a dozrn other enterprises, which with- 
in themselves would use up the energies 
hi" many men. But with all his diversi- 
fied activities he still retains thr qualities 
which have earned for him the title by 
which he i« known In as many persons 
as by his own name. 

Two Leader* Agree 

After the conference hrld by the 
chiefs of the A. A. C- W., both were 
elated over plans adopted and the out- 
lOOh for the year. 

"Looks like we arc settling down to 
real business now." Mr. Miller declared 

"Things will hum from now mi," Mr. 
Miller concluded. 

Delay in receiving stenographic re- 
ports from New Orleans prevented the 
completion of many details and delayed 
the perfection of many definite plans. 
The various topics discussed at New Or- 
leans wen- takrn up in their relative 
order and plans for increasing the mem- 
twrship were gone over and adopted. 

Both men were enthusiastic oser the 
membership prospect and declared that 
the convention at Indianapolis next year 
will find more than five hundred news 
paper men in session. 

At President Miller's suggestion, thr 
country' was divided into sections, and a 
sice-president was elected lei each sec- 
tion. 



These vice-presidents will call sec- 
tional meetings and personally look after 
the membership in their particular sec- 
tion. Through this method President 
Miller states that the membership next 
year should be 1.000. 

"I am very fortunate in having such a 
tine lot of newspaper men elected as my 
associates for the daily newspaper de- 
partment for the coming year," he con- 
tinued. "With men like Frank Webb of 
Baltimore, Bert (Jarstin of Louisville, 
A. L. Shuman of Fort Worth, Carl 
llrockhagen of Oakland. William Huf- 
mann of Portland, Col. Beatty of Lex- 
ington, Wallet Bryan of New York, 
William Woodward of Chicago, Arthur 
Ncwmyer of New Orleans and the oth- 
ers, whose names 1 have unfortunately 
forgotten for the moment. I feel sure we 
are going to accomplish great things for 
the advertising departments of the vari- 



ous newspapers who join our association. 

"It was certainly wonderful to see 
more than 200 live newspaper men in 
session in New Orleans. It was so many 
more than we had hoped for that we 
found ourselves crowded in the space 
allotted In imr department and had to 
adjourn to the wonderful Elks Club. 

"In addition to the vice-presidents for 
the various sections of the United States 
we will proliably have one or two vice- 
presidents fur Canada, one for England, 
and one or two for the Latin-American 
countries We had one Canadian dele- 
gate, and there were representatives 
from two Mexican papers," 

"Rowc Stewart of the Philadelphia 
Record and Arthur Ncwmyer of the 
New Orleans Item, two former presi- 
dents of the daily newspaper department, 
told Prrsiilcnt Walter Bryan that the 




CHARLIE MILLER 



meetings just closed in New Orleans 
were by far the greatest in the history 
of the newspaper department," said Mr. 
Mdlis 

"In fact, Mr. Ncwmyer stated that 
there were four times as many news- 
paper men present this year as there 
have ever been before. President Bryan 
passed on the credit for the successful 
meeting to Charlie Miller, advertising 
manager of the Birmingham News, who 
was the secretary and treasurer last year, 
and he personally looked after the cam- 
paign to elect Mr. Miller as president to 
show the convention's appreciation for 
his wonderful work in assembling such a 
large number of delegates," he added. 

Among the speakers at the Daily 
Newspaper Department were William 
H. Rankin of Chicago, James Brown, 
publisher of Edito* & PusLlsHts, New 
York : Frank D. Webb, advertising man- 
ager Baltimore News; A. L. Shuman, 
advertising manager Fort Worth Star- 
Telegram; George Creel, former chair- 
man United States Committee on Public 
Information ; Jason Rogers, publisher 
ihc New York (iloue ; Fred Millis, assist- 
ant advertising manager, Indianapolis 
News; A. B. Wcitz, advertising man- 
ager Tulsa (Okla.) Democrat and Tulsa 
Morning Times ; Herman Philipson, ad- 
vertising manager Dallas (Tex.) Times- 
Herald, and William Woodhead, former 
president of the Associated Advertising 
Clubs of the World and now director 
of advertising for the Sperry & Hutch- 
inson Company, New York. 

Important Problem* Discussed 

Twenty important problems of special 
interest to the advertising departments 
of daily newspapers were thoroughly 
discussed Among them the following : 

"Tile value of cooperation with na- 
tional advertisers and to what extent it 
should go." It was the concensus ui 
opinion that newspapers should co-op- 
crate with advertisers in sending out 
broadsides, dressing windows, and in 
many other ways, but that the adver- 
tiser or the advertising agency should 
bear the expense for such work. 

In speaking on this important subject, 
William H. Rankin stated Out he would 
go on record for his agency and that it 
would cheerfully pay for the handling of 
broadsides and other material requested 
by his agency. 

"Should newspapers sell merchandise 
in order to obtain advertising?" was dis- 
cussed. It was decided that it was news- 
paper's province to print advertising and 
help the advertisers, but that it was un- 
fair to ask them to become salesmen. 

"Flat rate versus sliding scale, was 
the third subject discused. The major- 
ity of the delegates present preferred the 
flat rate for the foreign field and the 
sliding scale for the local field It was 
decided to ask all members to adopt the 
uniform standard rate card suggested by 
the American Association of Advertis- 

(Continuti on fagt 12.) 
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A FEW SIDELIGHTS AT 
NEW ORLEANS 



Newmyer and Florea Get Present* — 
Newspaper Men Helped Every- 
where — Creel Proposes Na- 
tional Bureau of Advertising 



(«V TtUCHAftl) 

Niw Orleans, La.. Sept. 25. — Arthur 
G. Newmyer, associate publisher of the 
New Orleans Item, was called to the 
stage at Thursday's afternoon session 
of the A. A. C. W. Convention and 
presented with a massive silver loving 
cup, beautifully engraved in token of the 
appreciation of his services *"to the pro- 
fession of advertising." 

President W. C, Darcy made the 
presentation in name of the clubs, pay- 
ing gracious tribute to the untiring ef- 
forts of Newmyer and saying in brief: 
"I want to say thai in all the troubles 
that have come up through the war that 
related to this .business of ours, one out- 
standing figure in all this finance build- 
ing and program building and organira- 
tion work has been A. G. Newmyer. He 
has been an outstanding lieutenant. 1 
want to grasp him by the hand and ex- 
press the thought and feeling and admi- 
ration on the part uf every member of 

"Advertising used to be misunder- 
stood in local communities and a man 
with a reputation in advertising could 
not get that reputation outside the ranks 
of advertising To day he is a marked 
man with distinction when he is in the 
advertising business, and Mr. Newmyer 
is destined for bigger things in business 
and in advertising," 



A good story is told on "Ed" Mere- 
dith, new A. A. C. W. president. It 
runs that back in 1905 he sent for Will- 
iam H Rankin from Indianapolis to 
cuine to Dcs Moines to see him. In 
those days Rankin was in the advertis- 
ing department of the Indianapolis Star, 
making the magnificent salary of $25 a 
week. Meredith offered Rankin $40 to 
go to Dcs Moines to be advertising man- 
ager of Successful Farming Rankin 
wanted $45 a week, but Meredith said 
he was not worth it— and that's the rea- 
son Rankin is an advertising agency man 
and not a farm paper publisher or ad- 
vertising man today. 

Mr. Meredith said today that "Rankin 
is worth more to me creating farm paper 
advertising for Successful Farming than 
he would be on my payroll. He has 
created thousands of dollars' worth of 
high-grade business for Successful 
Farming, and I still maintain that I 
made money by not offering Rankin $5 
more a week to go to Dcs Moines, and 
I am sure Rankin feels the same way." 

Those two men are fast friends, in 
business and personally, and it all dates 
back to l'AJo when Rankin made his 
first visit to Dcs Moines. 



"Making Them See It" is the title of 
a talk delivered at the financial adver- 
tisers' meeting by W A. Schultc, ad- 
vertising manager of the Cleveland 
Trust Company Cleveland had 12 
representatives Mr. ScJiulte is one of 
the most successful publicity men in his 
city The home ortires of the Cleveland 
Trust Company occupy a building on the 



"flat iron" site, at East 9th street and 
Euclid avenue. A ground space in front 
is constantly used during good weather 
for industrial exhibits that are educa- 
tional in their nature. The exhibits are 
changed weekly and attract thousands of 
people daily. A chocolate factory re- 
cently showed the process of making 
chocolate. Farm machinery, drill, chain, 
wire making and other educational les- 
sons along industrial lines are shown at 
various times. 



Park S. Florea, secretary and treas- 
urer, was presented with a handsomely 
engraved and munog rained gold watch, 
chain and gold pencil in recognition of 
"ten years' faithful service tu the Asso- 
ciated Advertising Clubs— 1909 to 1919." 



New Orleans newspaper proprietors 
and editors gave freely of their time 
and effort to the entertainment of the 
visiting advertisers, advertising agents 
and advertising men. James M. Thom- 
son and Marshall Mallard of the Item, 
Colonel Robert E Ewing and his sons 
of Daily Stales and D. D. Moore and 
Mr. Ebaugh of the Times-Picayune 
were always in evidence at the shrine. 
Elks, golf, country and yacht clulis. as 
well as general sessions. 



All three newspapers carried page up- 
on page of paid advertising, this volume 
of extra business being previously esti- 
mated at twenty to $25,000 dollars per 
paper more for the five days this week 
titan was printed in the same number of 
days in the same week last year. 



As an evidence of true southern hos- 
pitality, one of the ladies of the New 
York delegation, consisting of 117, told 
the story of the purchase of a pair of 
shoes. "Shalt 1 charge them," asked the 
clerk. 

"Wily, of course," said the lady, giv- 
ing her New York address. Immediate- 
ly the shoes were delivered to her hotel. 
This instance was not unusual and was 
explained by one of the local publishers, 
as due in no small degree to prepaid 
convention advertising in which stand- 
ing and responsibilities of delegates 
were stressed. 



Official registration totaled about 
1.900, of which New Orleans quota was 
about live hundred. 



President Meredith was notified at 
the Washington Federal Reserve Bank 
conference by wire of his election and 
immediately accepted. 



George Creel made three addresses, at 
the general sessions, newspaper depart- 
ment and New Orleans Chamber of 
Commerce, fie was unreserved in his 
expressions of appreciations of newspa- 
per and advertising work during the 
war. 

He lold how America and American 
ideals had licen interpreted to the rest 
of the world through use of government 
wireless, under authority of the secre- 
taries of navy and of war; how Amer- 
ican advertising had Ken distributed in 
millions sjf lines through the pros of the 
Allies, and into Germany and Austria 
an<l even far off Russia; lie said all this 
constructive work had been discontinued 
since signing of tin- armistice and now 



America is right back where she was 
before — dependent upon Havas and 
Renter and other subsidized press asso- 
ciations, which delight to tell of Amer- 
ican tynchings and political disagree- 
ments and to emphasize the grotesque 
and baiarrc in our national life. Mr. 
Creel earnestly urged the formation of 
a national bureau of advertising under 
tile auspices uf the department of com- 
merce. This suggestion has been taken 
under advisement by the new executive 
committee, which is also considering 
promulgation of a definite plan to be 
utilized as a basis for the elimination of 
strikes and industrial unrest that is cur- 
tailing production. 

It is the belief of many, however, that 
no immediate action will be taken in 
this matter, as the new president, Mr. 
Meredith, is one of twenty-four Amer- 
icans called to meet in Washington on 
October 24 to consider industrial prob- 
lems. 



The cornerstone of the new home of 
the Times- Picayune was laid Wednes- 
day l>y President W. C. D'Arcy. The 
ceremony took place at five o'clock and 
a large crowd was in attendance. D. D. 
Moore, presiding, said that the Times- 
Picayune's new home would be the 
south'* most modern newspaper plant. 

Mayor Bchrman said that New Or- 
leans is 200 years old. but in all that 
time no cornerstone had been laid for a 
newspaper building. The city records 
showed that in all that time a building 
has not been erected for a newspaper 
home, while there have been many 
newsjxapers published here. He said 
each one was started in a building al- 
ready erected. 

W. H. Rankin of Chicago was the best 
advertised product outside of paid ad- 
vertising columns of daily newspapers. 
Some expression of his, generally a 
boost for a friend, was always in evi- 
dence and generally in the form of an 
interview or signed story or picture. 



The New Orleans Item's prize for the 
liest convention advertisement was won 
by Mennen's "Jim Henry" copy na- 
tionally, and the Grunewald Hotel series 
locally. 

The Financial Advertisers' Association 
at its final session adopted a resolution 
thanking the City of New Orleans, the 
hanks, trust companies and investment 
bankers of the city for their generous 
hospitality and particularly did the As- 
sociation express its thanks to Fred W. 
Kllsworth, R. Hecht, Bruce Baird, and 
Fred Hamlin for their efforts in arrang- 
ing exhibits, program, and local details. 

The resolution also tltankcd the finan- 
cial press and newspapers of New Or- 
leans for Iheir coo|>eration. and thanked 
the officers of the association for their 
splendid work during the past year. 

Another resolution was adopted by the 
financial advertisers establishing what 
will be known as associate membership 
to include publishers of financial jour- 
nals and agencies devoted In financial 
advertising. Such members must sub- 
scribe to the standards of practice of the 
association. 

Annual dues for corporate or individ- 
ual membership will in the future be $24. 
and annual dues for associate members 
$20 



AUSTRALIA CLEANS UP 
IN ADVERTISING 



B. E. Pike, Delegate from Brisbane 
Telia of Greater Respect by Busi- 
new Men in Recent Years 
for Profession 



Advertising and advertising men wen 
in "ill repute" in Australia a few y ear- 
ago, but conditions in this respect have 
been greatly improved through effor.i 
of the advertising men themselves, B. E. 
Pike, representing the Advertising CluU 
of Australia, said in an address at the 
A. A. C. of W. convention at New Or- 
leans, He continued : 

"When 1 first started in business fur 
myself in partnership with another mar 
in Queensland, I remember my first ex- 
perience as an advertising man, as ar 
advertising service agent. 

"1 had to call upon the president o; 
one of the largest concerns in Australia 
He was a lug man, and I am thankful Co 
say thai he sent lor mc — but he had for- 
gotten about it. 1 sent in my card, am: 
he poked his head out the door, arouoi 
the corner, and said; 

"'What in the hell do you want?' 

"I said, 'I think you sent for me. Mr 
Smith.' 

" 'Who arc you, anyway ?' 
"'You have my card, sir,' I said 
"'Oh. advertising man, eh?" 
"I said, 'Yes.' 

" 'I don't want to have anything to d 
with you damned advertising sharks' 

"That was the position two or thre-r 
years ago in Australia with regard to ad- 
vertising men. I am sorry to say tha: 
this was, to a very large extent, bruugli: 
about by the advertising men, but we are 
going to clean it up, and we have ma le 
a good start. We arc doing some verj 
good work. 

"When a first convention in Australia 
was floated last year, we had great diffi- 
culty in securing first the cooperation 
of the business men. They looked upon 
us askance and they were a little suspi- 
cious of what we were going to do. Tlir 
business men, largely, financed that con- 
vention. They saw it through. 

"I am very glad to be able to tell juc 
that this first Australian convention of 
advertising men was held in my home 
city of Brisbane in September of Uoi 
year 1 am also very proud to be able : ■> 
state that that convention was a large 
success We financed it ; we paid the 
fares of the delegates and their hotel 
bills and their fares hack to their home. 
We arc proud of that, but, of course, 
that is not to be a precedent of future 
conventions, 

"Hie next convention will lie held in 
Sydney on my return in January, \V; 
want, if we can. to secure cooperati ti 
of you American business men and ad- 
vertising men to help us to work to tii «■ 
ideals which you are now nobly prepar- 
ing. What I want lo get from you £en 
tlcmcn is the full data of the Hctter Bti- 
incss Bureau We want to institute thar 
in Australia from one end to the other 

"I know that I can count upon vhl- 
coupcration to this end. We want 
know more about your system of cduci 
tion along the lines of advertising \\ : 
also want, if we can, to get some rb:i 
with regard to circulation." 
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C. OF W. MUST CARRY A HEAVY BURDEN 
IN PEACE AND RECONSTRUCTION 



William H. Rankin Says the Organization's Great War- 
Time Work Must Continue for Good of 
All America 



NEW ORLEANS. Sept. 2.V— The vital part advertising played 
in winning the war with Germany and the tremendous influ- 
ence it must exert in continuing to maintain home morale 
during the period of reconstruction was dealt with at length by 
William H. Rankin, who was vice-chairman of the National Adver- 
tising Advisory Board, speaking before the opening session of the 
Newspaper Division of the A. A. C. W. 

Pointing out that advertising had been a vital necessity in 
driving home to the people the need for action in every war- 
winning movement, Mr. Rankin gave full credit to display space 
and especially that carried in newspapers for the success of the 
Red Cross, Knights of Columbus. Salvation Army, Y. M. C. A. 
and Liberty Loan Drives. 

The Great Plan and Wonderful Accomplishment. 
Mr. Rankin said, in part: "Because of the fact that the time be- 

"At our war convention in St. Louis tween the announcement of the date of 

registration and the date itself was only 
twelve days, the Provost Marshal Gen- 
eral of the United States felt that it 
would be almost impossible to give ade- 
quate notice to every man expected to 
register under this Selective Service 
law. 

"The Division of Advertising, the As- 
sociated Advertising Clubs, and the 
Newspaper Division of the American 
Association of Advertising Agencies, 
were called into action together with 
the leaders of practically every branch 
of the advertising profession in the 
L nitcd States. The first registration 
had fallen several hundred thousand 
names short of the estimated number 
who should have registered. This was 
not attributed to any lack of patriotism 
but to the fact that the taw and its 
application could not be adequately 
brought home to the people of the 
I'nited States in the brief space of time 
available for this notice. 

"I shall never forget a meeting in 
New York City at which were present 
the leaders of every branch of the pro- 
fession of advertising; a group of men 
who combined, had invested in their 
business lifetimes hundreds of millions 
of dollars in advertising. At the outset 
of this meeting these men were S TM Ih j- 
ally unanimous in the belief that no ad- 
vertising campaign could be formulated 
and published in the twelve days between 
the announcement of the new taw and 
the date of registration. 

Winning the Tim* Handicap 
"However, the representatives of the 
Associated Advertising Guhs of the 
World with an irresistible and confident 
optimism maintained against all objec- 
tion that the thing could be done. 

"It will be a part of the everlasting 
glory of the advertising profession in 
America that the thing was done — that 
the greatest advertising campaign of the 
war was the campaign for registration 
under the second Selective Service law. 
Instead of a deficit of names at the close 
of the campaign there were over 400,- 
uno more men who had signified their 
willingness to serve their country under 
arms than the most optimistic estimate 
of the Provost Marshal General. 

"Of course, we will not have the op- 
I ■■ rt unity to do the work for our gov- 
ernment to the large extent that we did 
in the War Advertising Convention at 
St I ouis, but we can in the commercial 
world do just as big work, just as en- 
thusiastic a work, and accomplish as 
many big tilings through concentrated 
effort and co-operative work. 



in 1917 the question in the forefront of 
every man's mind was: 

" 'What part will advertising and 
more particularly what part will the ad- 
vertising clubs play to help win the 
war." That question was answered at 
that convention. It seemed that every 
man there was consecrated to the gov- 
ernment—to winning of the war and the 
devotion of advertising to that one end. 
At this convention of patriotic adver- 
tising men, the plans were laid, and the 
campaign started, which resulted in the 
most successful demonstration of the 
advertising ability of the Associated Ad- 
vertising Clubs that the world has ever 
known. 

"And let me say, gentlemen, when 
those definite plans were laid before 
that great convention, the enthusiastic 
acceptance was inspiring — a prophecy of 
the result 

"For those plans, definitely showed 
how each chili, how each paper, ho* 
each advertiser could help win the war. 
Not only to secure through advertising 
aid for the Red Cross, or to sell Liberty 
Bonds, but to tell a gripping story that 
reach down to the hearts and souls of 
the people, a story that would fire and 
inspire them to their great responsibility 
to do the work at home, a story that 
would reach across the water to the boys 
over there, and hearten them to en- 
dure the black discouragements of the 
trenches, and fill them with high courage 
that would make their drives irresistible 
That, gentlemen, was the plan, and the 
:,cxiimplishmi'nt more than achieved our 
fondest hope. 

A Direct Aid 

"In every one of the scores of gov- 
ernment advertising campaigns the As- 
sociated Advertising Clubs were counted 
upon. And invariably, the most con- 
structive, the most definite ideas came 
from members of the Associated Adver- 
tising Clubs. And when the campaigns 
were launched, the clubs themselves 
backed up the men in immediate charge 
of these campaigns, and guided them to 
an unqualifiedly successful conclusion." 

But probably the most striking in its 
direct results and importance of die war 
work accomplished by advertising. Mr. 
Kankin said was the great advertising 
campaign designed to bring home to 
every man between the ages of 18 and 
Mi and the ages of 31 and 45, the neces- 
sity of presenting himself for registra- 
tion under the second of the Selective 
Service law on September 12, 1018, of it 
he said: 



"I am sure advertising men will con- 
secrate themselves as never before to 
bring about the proper conditions in this 
country, so that it will eliminate the 
Bolshcviki, minimize labor trouble*, 
and place advertising and advertising 
men behind our government so that 
every country of the world will know 
the United States stands as a unit for 
all that is great and good and fair com- 
mercially, just as we did when we 
entered the great war jo unselfishly. 

"President Wilson realizes, as no 
other President did, the value of the 
service of advertising men and of ad- 
vertising. He created by one stroke of 
the pen the Division of Advertising 
which placed the profession on the same 
high level as banking, the law business 
or any other high-grade profession. So 
it is to him after all and through his 
personal representative, George Creel of 
the U. S. Bureau of Public Information, 
we owe the fact that advertising has at 
last come into its own — a respected, dig- 
nified, and vital profession on which the 
government leans heavily when it de- 
sires to reach the 110,000,000 people of 
this great country in an unbiased and 
controlled publicity way," 



Miss Martin Gets Silver Cup 
from Admirers 



First Woman on A. A. C W. E 
ti*a Committee Plans Monthly 
Bulletin end Other Features 



New Orleans, Sept 25.— Immediately 
after her election as the woman mem- 
ber of the executive committee of the 
Associated Advertising Clubs of the 
World. Miss Jane J. Martin, advertising 



B'isif! for Standards of Practice 



{Continued from fage 7.) 

IYrusher." We accomplished more 
at New Orleans than we had in all pre- 
ciding twelve years. This is the first 
convention I have ever attended thai 
was absolutely devoid of kicks and pro- 
tests. Trices here have been fair hospi- 
tality worthy of the best traditions of 
the South, ever>' man jack of us leaves 
•atistied with our work and our recep- 
tion. 

"New Orleans put the daily news de- 
partment on the international map. It 
brought forth the gospel we are going 
to preach. 

Two-Fold Mission Done 

"First, to convince newspaper men of 
the value of their own products, thcu 
■An Iliac* the advertising public. 

"We have been like children handling 
a powerful piece of mechanism. We 
have oiled it and polished it. but never 
set our hand to its throttle. The en- 
gine is now under way. New Orleans 
did it 

"The meeting was epochal. Its re- 
sults will be felt from coast to coast. 
The Indianapolis convention will show 
gorgeous fruit on the flower that 
blossomed first in New Orleans. 

"Mr. Bryan left for Atlanta tonight 
and in two weeks he will take up his 
new position with the New York 
American. 

Two weeks after that the daily news- 
paper department will learn in detail of 
thr result of the work of the most in- 
dustrious hunch of delegates that ever 
represented newspapers at any advertis- 
ing club's convention. 

At last the daily newspaper depart- 
ment has set its feet at work and the 
race is on. Its slogan is "Daily News- 
paper Advertising Is the Highest Force 
on the Glolie." And the department is 
prepared to prove it It has looked into 
its own soul, confessed its faults, re- 
modeled itself and now is in the pink of 
condition and ready for the fight. 

It has the goods and wants one thou- 
sand newspapers on the membership 
roll when the Indianapolis conven- 
tion is called in 1920. 




Miss Jake J. Martin 

manager of the Sperry & Hutchinson 
Company, was the recipient of a loving 
cup, given by her associate* of the 
League of Advertising Women, New 
York. In making the presentation, her 
friends explained the cup was given in 
recognition of her services not only in 
connection with the upbuilding of the 
League of Advertising Women, but also 
in behalf of the general movement in 
behalf of advertising women and adver- 
tising women'* clubs. 

The advertising women made plans 
for intercommunications relative to club 
activities. A monthly bulletin i* to be 
compiled, out of reports from alt the 
women's clubs, and will 1« mailed from 
the headquarters offices of the Asso- 
ciated Advertising Clubs in New York 
City. 

Miss Mary B. Ennis, advertising man- 
ager of the Emporium, of San Francisco, 
was elected president of the conference 
of advertising women. Miss Ennis will 
appoint a secretary of the conference, 
selecting a woman member of the Ad- 
vertising Club of Indianapolis, the latter 
bring the next convention city. 



Parrot! Heads Club Secretaries 

New Orleans, La.. Sept 24. — The 
Conference of Advertising Club Secre- 
taries elected Norman M. Parrott of 
Baltimore president, and E A. Guise of 
Tulsa secretary. The club secretaries 
are planning to issue a monthly bulletin 
pertaining to the problems of local club 
management Mr. Parrott will have di- 
rect charge of this bulletin. 



Topekan. Wedded 

Tope k a, Kan., Sept 25,— Carl P. Bol- 
mar. member of the editorial and art 
staff of the State Journal, and Miss Jean 
Nienl of Topeka were married Septem- 
ber 20. 
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"HUMAN DYNAMO" CHARLIE MILLER 

(Omtiamnf' from P*t* (■> 



ing Agencies. The newspapers inter- 
ested will be sent specimens on re- 
quest to the secretary and treasurer 
of the daily newspaper department 



"The use of the news style heads 
on display advertisements set in imi- 
tation of readers," was generally con- 
demned and the newspapers through- 
out the country will be asked to drop 
that style of heads. 

New* Style Ad. Condemned 

In the discussion of "The Value of 
Automobile Publicity," it was pointed 
out that over ninety per cent of the 
present day automobile publicity was 
purely personal advertising and was 
being printed at a tremendous cost 
to the publishers. Telling how to 
take care of cars without mentioning 
the name of cars, featuring good 
roads for automobiling. and things 
of that sort, was decided as being 
legitimate automobile publicity, but 
the use of publicity carrying pictures 
of cars, photos of salesmen, garages, 
etc., was generally condemned. 

A complete digest of the proceed- 
ings is now being prepared and a 
copy of it will be sent to every mem- 
ber of the Daily Newspaper Depart- 
mental. 

There were many other subjects 
discussed, many of a confidential na- 
ture, which even the trade papers 
were asked not to print. 

Proceeding* Available le All 

Mr. Miller told the representative 
of the Editor & Publisher that any 
daily or weekly newspaper in the 
United States that could not have a 
representative present at the conven- 
tion, but who was interested in read- 
ing a digest of the entire proceed- 
ings, could secure a copy of this di- 
gest by becoming a member of the 
Daily Newspaper Departmental. The 
dues for this department are $10 per 
year and checks can be sent to Presi- 
dent Charlie Miller, care the Bir- 
mingham News, or Secretary and 
Treasurer Fred Mitlis, care the In- 
dianapolis News. 

"You know, it is really wonderful 
when you stop to think of it, that 
men came from Maine to California 
and from the I-akes to the Gulf to 
attend our convention and in spite 
of the terrific heat sat through our 
long daily session,." said Mr.Millis. 
"On the last day (Wednesday) we 
had so much to do that we started 
in at 10 o'clock in the morning and 
through the kindness of Arthur New- 
myer of the New Orleans Item and 
Daniel Moore of the Times-Picayune, 
we were served a splendid luncheon 
(and did not have to leave the club- 
rooms) so that we could continue 
our session right straight through 
until six o'clock that evening. 



Burr Ferguson, the famous 'Polly' of 
the Birmingham News, who was offi- 
cially adopted as the pet of the con- 
vention; clever Bera Morel and a 
number of other New Orleans news- 
paper women were in constant at- 
tendance at our sessions. 

"You know the publishers and edi- 
tors have their own gTcat organiza- 
tion in the American Newspaper Pub- 
lishers Association, but we poor little 
advertising managers have no asso- 
ciation and this Daily Newspaper De- 
partmental of the Associated Adver- 
tising Clubs of the World is designed 
especially for us. We can meet here 
every year and thoroughly discuss 
our problems, the problems that the 
publishers are not concerned with 
unless we fail to produce results. At 
these sessions we can take up the 
doaens of little things that worry us. 
VlUl Problems Solved 

"For instance one advertising man- 
ager announced that he had come to 
the convention solely to find out the 
best plan for notifying foreign ad- 
vertisers of the raise in rates. He 
said he had written a number of 
newspapers about it, but that none 
of them had offered him a good sug- 
gestion. He discovered just the right 
method by attending our sessions. 

"Another man came all the way 
from Los Angeles to find a practical 
bonus plan, and he found it by having 
it discussed at our Wednesday ses- 



"Not only were there many adver- 
tising managers present, but we had 
quite a few publishers in spitr of the 
fart that this meeting was particu- 
larly for advertising managers." said 
President Miller. "Such well known 
publishers as Victor Hanson of the 
Mirmingham News: Jason Rogers of 
the New York Globe; Col. Wortham. 
nf the Fort Worth Star-Telegram: 
M. E. Foster, of the Houston Chron- 
icle: and several others accompanied 
their advertising managers to our 
sessions. 

"And by the way we must not for- 
get that we had several newspaper 
women present, among them Mrs. 



PUBLISHERS! 
The Secretary of the 

*A . (T^La *A.s a^as* 

(N. V. Cenasell) 

IS SPEAKING! 

Sept. 19, 1919. 

Sch.orra-Mitidrl, Inc., 

456 Fourth Ave.. Hit* York City. 
ATTKNTTON OF MR. G. V. 



Ai rear rants**! I hare 



investigation of the "S *Y 
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a personal 
nsured De- 

rice" to our agency, and want to 
congratulate J 011 on the prompt and efti- 
t-irnl daily delivery of the newspapers 
and magazines whlcJl you represent- It 
it absolutely necessary that it check all 
advertisements before bill* are paid and 
owing to the n:ir arrival ai the oul-of- 
lewe. ttajim the closing of many aci nunt* 
is held open for a considerable length cd 

■ ■me. Your service overcomes this fault, 
snil we hase been enabled to cheek up our 
out-of-town advertisements daily as your 
service has yet to miss a daily delivery, 

f trust that your service wttl he broad- 
ened to take in many more publications 
The more the merrier and the more 
help it will he. not only to the agency but 

■ o the publisher— it means prompt pay- 
rr-mt to him of hla bills. 

Please accept my thanks on behalf of 
the agency for your good work and I will 
gladly recommend this service to any 
doubting Thomas you may refer to me. * 
Very Truly yours. 
MAt IAY * MUL1.A1.I.Y, INC. 
(Signed) W. T Ml U.AI.f.V 



crowd of any department 
in New Orleans and therefore feel 
that wc are entitled to the best 
quarters. 

~lhe daily newspaper departmental 
of tbe Associated Advertising Clubs 
of tba World is now on the map in a 
big way, and I predict will lead ail 
other departnentals in the point of 

importance and attendance. 

"I want to take this opportunity to 
thank EDITOR * PUBLISHER for 
the liberal space it devoted to the 
Convention tbat hat juat elo*ed. I 
feel it helped greatly in securing inch 
a large attendance this year and 
through EDITOR A PUBLISHER I 
want to tall tba newspaper mem who 
reed it and who are not yet affiliated 
with our department that they are 
miastng eomething by staying out," 

Soon after the conference, Mr. lOIHl 
left for Indianapolis and Mr. Miller 
devoted forty-two seconds to the se- 
rious consideration of where he could 
go out and inject a little new enthu- 
siasm into the Kiwanis Club Commit- 
tee, which he heads, complete his cam- 
paign organization plan for the 
Young Men's Hebrew Association, or 
go out and corner another adver- 
tising contract before eating dinner. 

He decided to accomplish all three 



things in order to make it an average 
Charlie Miller Day. 



Charlie Miller, who for the pM 
four and one-half years has t>c>: 
advertising manager of the Birmirj 
ham News, came to Birmingham from 
the Louisville (Ky.) Herald, whe-e 
he had served as advertising manacr- 
for a number of years. He receive, 
his early training on the Chatta- 
nooga (Tenn.) News, going from a 
beginning to a proficient ad man 
that newspaper. He is married ar1 
has no children. 

In Birmingham, Mr. Miller if active 
in social, club and business life, a 
prominent member of the Kmai\ 
Club and all advertising men - ! or 
ganiiations. His activity in elitn n 
ating "fake" advertising and estab- 
lishing more intimate relationship 
between newspapers and advertiser* 
has attracted wide attention all over 
the South. 



"Still another man came from Iowa 
to find the best means of handling 
foreign advertising and by discussing 
it with the various members he se- 
cured a satisfactory plan. 

Croat Plan* for Next Year 

"In fact, there are no problems that 
cannot be solved through constant at- 
tendance at the sessions of the an- 
nual meetings of the Daily Newspa- 
per Departmental and I feel that I 
am not a bit too optimistic when I 
say that wc will have more than 



S00 men in attendance next year in 
Indianapolis. 

"Mr. Millis and I are going to see 
that the convention committee re- 
serve for our Departmental the larg- 
est and most comfortable hall in 
Indianapolis. We had the largest 



Stoekley Leave* Wa.hingtea 

Baltimore, Md., Oct. 1.— TheGeorgi 
A. Dcatel Company announces the 
addition of Sherwood C- Stockier 
advertising director of Parker, Bridget 
& Co., Washington, to its agency 
staff. 



Louisville 
Is *he 
Largest 
Loose Leaf 
Tobacco 
Market in 
the World 




Tint Kentucky tot.awo 
crop for 191?* wiw *2',500,- 
000 pounds, valued M *»H,323,000.00 

This wm one-third the entire tobacco pro- 
duction of the United State*. 

Tobacco is but one of the many source* 
of wraith that help in the making of Ken- 
tucky* prwastit Rreat prosperity 

Loui*vii!e. Ml largest city, is the natural center of Ken- 
tucky's wealth and E commercial activitiaa 

To profitably market your product in this section, use the 
advertising column* of Kentucky'* largest monilut? circulation, 

The Louisville Herald 

Kentucky's Greatest Newspaper 

Eastern R.pr.aenUtrre Kelly- Smith Co.. Marbndre BIdg. New York 
Western Reoresentati,.: Jehn GUsa, People. Gas BUI... Chkag. 
Paoric Coast RepreaesH.tm: R J. Bid well. San Fr.rvcuK.. Cel. 

The Shaffer Group 

l^uisville Herald Chicago Evening Port 
„. lndlanap.sU* Star Muncie Star Terr. Haute Star 
K. Rocky Mountain Nc-ws Denver Timea 
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TELLS HOW TO BEAT 
STOCK SWINDLERS 



Winner of A. A. C. W. Trophy for 
Constructive Work Says "Investi- 
gate Before You Buy" — Pre- 
lents Questionnaire Form 




Cleveland. O., Sept. JO.— Edward L 
C.rccne, secretary of the "Better 
Business Com- 
mission" of the 
Cleveland Ad- 
vertising Chili 
and winner of 
t h e Baltimore 
trophy offered 
for the most 
cotiitructivc 
advertising dur- 
ing 1919. will he 
royally received 
when he returns 
from New Or- 
leans. 

EnWARD T. G.EKNF, , rophy 

first offered in 1913, by the Baltimore 
Club, is a silver globe of the world, 
tearing the word 'Truth." and was 
captured by the Indianapolis Club a 
year ago. but will be held bv the 
Cleveland organization during the 
next six months. 

Mr. Greene is about 35 years of age 
and came to Cleveland, January 1, 
1918, from Chicago, where he had 
been secretary of the "Better Busi- 
ness Commission" of the Chicago Ad- 
vertising Club. He won the trophy 
on a report which he submitted tii 
the New Orleans convention, The 
report consisted of a large book, 
uniquely bound, containing a variety 
of reports. The particular lines 
which won him the trophy covered 
merchandise, financial and circulation 
work. 

I) C Wills, chairman of the Cleve- 
land Federal Reserve Bank Board is 
chairman of the Ad Club's commis- 
sion. 

Mr. Greene has some very pointed 
ideas about selling securities, which 
he recently outlined to the represen- 
tative of Eprros & Publishes. 

"It Looked Good to Mo" 

Asked why so many people buy 
this class of securities. Mr. Greene 
shot back: 

"Because they do not know any 
better and want to get rich quick. 
It is my belief that this is the reason 
for the untold millions which are an- 
nually dissipated by our people when 
they see a rosy hue in the 'get-rich- 
quick' offerings of scheming, heart- 
less and wily promoters. 

"Mow to overcome this evil is a 
problem that has stumped all of us. 
from civic organizations that have at- 



given by the salesmen who sold AD MEN'S GOLF POPULAR 

them When these people were asked 

the question 'How did you come to Bi D in „ y Tournament-Perry 
'.Hooked good to me'" T.k. Wk»r 

MrGrccnTaidOiTrthe most of the No ,han B" lf "« **■ «" »■ 

people he questioned said thev never appearance for the usual match and 

thought of investigating the'securi- medal combination of the Mrtropoli- 

ties offered, lie has prepared a ques- g" Advertising Golf Association at 

tionnaire-thc basis of which is IN- ilwl "l 0 )' Huh Fairehild, 

VEST I GATE IIKFORE YOU BUY. P rc " dc " t ° f ,he Western Advertts- 

"The facts presented." he said, ,n * °° lf •£ S1Mla " f °°w!? , iS!!S gu "'' 
"should be driven home to every pros- . A . . B l Pcrr >' £' Fox H,,l » w< ? n 

pcc,i .7 ,,u> . , r °! ;r ri,ics " *A^*Z^v?&£ 

Urge. Use of Questionnaire in , hc fina , an( j a]jo (i< . d wit(] p 
Mr. Greene urges, when salesmen J. Barter for the low net. Roy Dur- 
try to sell "stock." to present the fol- sti , le „f Scars.lalc won the first con- 
lowing questionnaire, to be filled out; Nation trophy, while C. C. Horn- 
Then tell him you will think it over „,„,,„. ],__ won th( . sccnn<1 fl j Kh , and 

ami return the paper to Mr, 's (J. P. Eddy of Areola the consolation 

office, says Mr. Greene. awird in tlia , ,i ivisjon Johl) And|;r . 

Here is the questionnaire: son> tlle Siwailov captam had „ le 

\ou wouldn't imy a pi, in a t.aa. so Jun'l l ow gross, a 76. 
bur any uuel until you know all 1U11I It. s 1 "- 3 . ■* 

Name of Inmpanr 

N»l»i-a or .Xilr small . . 

rmsl ,.,„, „( ,, oc ii First American in Budapest 

Sju^.WI'S::::::::::,:::::,:;: Kansas city. Sept. jo.-capt. 

Stock itif-rn for patent* C harlei A. BonfiU, former managing 

^^JHnte2&!.^:.„. ediu .' r ,,f ,hc Post and bro,, '« * 

Amount of cash needed...... .'.'.'., ',' F. G. Bonfils, owner of the Denver 

far rakn ol stock and Kansas City Post, is said to have 

Vinos: iinc< ol stock . .l « - a • ■ ^ 

What is company', telllag expanses >. ....... bcc " thc " tst American to reach Bud- 

What ire jiTf»ent mi earnings? apest after the Rumanians had cap- 
Si!* rVfcmlir ooU:„, r r n '. n,f, . ? : : h«rrd the city. Captain Uonfil. corn- 
Bank r.lrrcticc rriirrsrntstive manded a group of American Red 

Nnmo of officers Crnsl wnrtrera 

Farmer occupation „ ' "- ross workers. 

(Here arc blank aparra tor amerra ■ 



New Paper in Oregon 

Astoria. Ore.. Sept. 19— Giving a» 
its purpose the publication of a ncv\> 
paper and a general publishing busi- 
ness, the Astoria News, Inc.. has BM 
articles of incorporation. The offict 
will be in Astoria. The capitalization 
of $7,500 and the incorporators are 
Frank J. Wallace. F. W. Johnson and 
W. B. Oliver. 



Boosters for "R. E. Lee" Highway 

Houston. Tex., Sept. 24.— The Rot. 
crt E. Lee Trans-continental High- 
way Association, organized here, ha» 
elected the following newspapermen 
to membership: E. R. Millis. of the 
Houston Post; Frank Noel, of thc 
Houston Chronicle; Jules Elfcnhetn 
of thc Houston Press, and Alvin 
Jones, of thc Galveston News. 

Hutaon Back at the Capitol 

Jefferson City. Mo., Sept. 29.— Aca 
Hutson, political writer for the St 
Louis Globe-Democrat, who has bem 
doing special work in the home office, 
is back on duty in this city. 



Eleetra Now Has • Daily 

Houston. Tex., Sept. 24.— Jack Stev- 
ens and Frank White recentlv pur- 
chased the Eleetra (Tex.) Leader 
and have launched a daily for that 
thriving little town. 



SHIFTS ON ST. LOUIS STAR 



Polk, Sullivan and Hoakins Change 
— Hoskins Secretary of "S. L, A. J." 

St. Louis, Sept 30— John Polk, for- 
merly on the rewrite staff of the Star, 
has been given the circuit court run. 
Frank Sullivan, a general assignment 
reporter, has left newspaper work to 
become associated with the advertis- 
ing department of the Bell Telephone 
Company in Missouri. 

Tom Rogers, for thc past vear as- 
sistant city editor of the Republic, 
has joined thc staff of the Star as a 
rewrite man. A. C. Hoskins, of the 
Star, was elected secretary of the St. 
Louis Association of Journalists, to 
succeed Frank Sullivan. 

ST. LOUIS PLAN IN PITTSBURGH 



News Writers Organize, Bnt Will Not 
Affiliate with Labor 

Pittsburgh, Sept. 28.— At a meeting 
to-day, attended by 22 men and 
women news writers, it was voted 12 
to 10 to adopt the St. Louis plan of 
organization and not affiliate with the 
Intcrnatitmal Typographical Union or 
the American Federation of Labor. 



Shot by Mistake 

!te P w»v « £ - 1 V'T , "" J ° pli "' Mo S< "< 23,-Jame, Baugh. 

the _ way up to the Federal Govern- a reporter on the Globe, was shot 

and dangerously wounded during a 
pistol battle between the police and 
< harles Adams, a former convict 
who was killed, early Tuesday morn- 
ing. Baugh was mistaken for a mem- 
ber of the gang the officer was sent 
to arrest. He will recover, 



tnrnt, 

"After hundreds of interviews with 
people who have purchased extremely 
promotional stocks I find without ex- 
ception these unfortunate buyers 
have made their purchase without 
any better information than that 



ANNOUNCEMENT 

J October 1. 1919, The S. C. Beckwith Special Agency will 
represent ,h. New Orleans Daily Slate, and the Shrev.por, Timesii the 
Extern , err , toI ,, whi<:h „ .„ (errftory Eai( of p j(uborgh Md BufulQ 

including (note points. 

. N. Branham Company trill represent the New Orleans Da.lv 
hreveport Times in the Western and Southern territory 
(excepting Louisiana and Te«») 

Robert Ewing, Publisher 
NEW ORLEANS DAILY STATES 
and SHREVEPORT TIMES 



The difficulty about 
advertising Advertis- 
ing is that it cannot 
be pictured— only 
described. 

Try to imagine a 
Dicture of two mil- 
ion people — that's 

Brooklyn. 

Visualize if you can a 
quarter of a million decent, 
home-loving men, women 
and children. 

They are the readers of the 
Standard Union. 



Digitized by Google 



Editor & Publisher for October 2, 1919 



i 



It WiU Pay You to Read This 

When an advertiser can saturate a large, concentrated, the facta show a logical reason for using two or three 

prosperous territory with one newspaper, his net profit newspapers. Indeed, too often space buyers slight a 

return will be far greater than in many larger popula- market by not using enough medium* — fearing dupli- 

tion centers which require several mediums for cov- cation. One of the exceptional newspaper (situations 

erage. Manv papers claim to dominate alone, although in the entire United States is in 

ERIE 

Pennsylvania 

The Market, 157,000 

Erie Population, 105,000; Suburban (35 mile radius), 52,000 



That this large prosperous market is absolutely saturated through 
one newspaper — the Erie Daily Times — is proved by the following facta: 

Erie 



Territory Population Hnmrt Circulation 

Erie City 105,000 21,000 18,939 

Erie Suburbs (35 Mile Radius) 52,000 10,000 6,718 

Country .... 1,136 

Total 26,793 

Erie has three daily newspapers- one morning, two evening. The ERIE TIMES has 50% more 
the combined paid circulations of its two daily competitors and over treble the circulation of either. 

ERIE DAILY TIMES 

(A. B. C. Member) 

Paid Circulation 26,793 

Line Rate 6c. flat. Evenings except Sunday. 



UBU8U 



Frie, Pa., and the TIMES are an exceptional com- Most of the workers own their own homes; many are 

binalion. The territory is large. The business is mansions. 

mostly manufacturing. Wages are good. Living con- While Erie today offers a splendid market, its polen- 
ditions are well above the average. Erie is already tial possibilities are even greater. The population 
& well developed hut still progressive, fostering many is growing rapidly. The city is becoming more im- 
oivic projects. The stores are many with plenty of the portanl as a trade center. The rail and water trans- 
very beat class of merchandise. The streets are wide portation facilities are adequate, and for growth is 
and well paved. All these tilings have attracted a the great port of Erie, not yet come into its own. 
substantial, desirable population with a surprisingly Erie is 88 miles from Buffalo. 95 miles from Cleve- 
small percentage of foreign element. With more land. While .i great portion of Erie's jobbing busi- 
than a living wage, and healthful, attractive, ex- ness is controlled from those two cities, from an 
ceptional living conditions, the population is advertising standpoint Erie stands alone and supreme, 
appreciative of the better tilings in life, and So from the consideration of future possibilities, Erie 
responsive to the advertising of good merchandise. is a substantial market to cultivate. 

You see there is no opinion expressed but simply a record of facts. I-el us give you more information about 
this unusual market and newspaper. This message is for yon. For our mutual good place the ERIE TIMES 
on your list now. 

The Erie Daily Times for EVERY National Advertiser 
Representatives 

E. Katz Special Advertising Agency 

Established 1888 

15 Eust 26lli Si. Harri* Tru«t Bldg. Waldheim Bldg. Monadruxk Bldg. 

j| New York Chicago Kansas City San Francisco 
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MEREDITH IS CHOSEN 
A.A.CW. HEAD 



Election*, Award* of Trophia* and 
Pum|« of Resolution* Mark th« 
Closing of Soaaion— John 
B.rr.tt Soon to R.tir. 



(By Telegraph! 

New Okuans, La„ Sept. t$ — The 
Associated Advertising Clubs, before 
adjournment today. unanimously 
elected E. T. Meredith of Des Moines 
president- He was placed in nomina- 
tion eloquently by W. H. Johns of 
the George Batten Company. New 
York, who is president of the Ameri- 
can Association of Advertising 
Agencies. 

The following vice-presidents were 
aHo elected to serve with executive 
jurisdiction over the affairs of the 
organization in their respective dis- 
tricts. 

Rowe Stewart, of the Philadelphia 
Record; R. H. Donnelly, Chicago; E. 
Lycll Guntz. Baltimore; John Ring. 
Jr., St. Louis; Rollin C. Ayers, San 
Francisco; F. W. Stewart, Montreal. 
Canada; Charles F. Higham, London, 
England; and Benjamin J. Lee, Min- 
neapolis. 

Miss Jane J. Martin of New York 
enjoys the unique distinction of being 
the first woman ever elected to 
membership on the executive board. 
She says she "will try to sell woman's 
advertising league to men and the 
Executive Committee and the dabs 
idea to women." 

Floroa Ra-aUctod 

P. S, Florea was re-elected secre- 
tary, treasurer and executive mana- 
ger. 

The usual resolutions of thanks and 
appreciation were adopted assertive 
that New Orleans redeemed every 
promise it made and thanking the 
Nobles of Mystic Shrine and the 
Klks. ex-presidents Dobbs. Coleman, 
Woodhead and Houston "for the 
splendid interest"; the local news- 
papers, the New Orleans Club and 
the gracious women of the South, 
fraternal and social organizations, 
retiring officers, Mayor Bchrman. 
and Tutane University, besides hail- 
ing with delight the formation of 
the Pan-American Division, with 
John Barrett president and John 
Vavasour Noel of New York, record- 
ing secretary. 

Herbert S, Houston presented the 
report of the Awards Committee 
made by three former presidents nf 
the clubs — Messrs. Coleman. Wood- 
head, and himself. 

The "Melvin A. Taylor Cup," for 
the best financial advertising exhibit, 
went to the Irving National Bank of 
New York. 

Endorse U. S. Chamber of Comm. ret 

The St. Louis Club's trophy for war 
service to the nation went to the To- 
ledo Club, 

The Los Angeles Women's Club 
Trophy for the best work done by 
women's clubs went to the Women's 
Advertising Club of Chicago. 

The Haltimorc trophy for vigilance 
and belter business went to Hie Cleve- 
land Ad Club. 

Prrsiclent D'Arcy awarded a prize 
to Lewis Carol, (>, of New Orleans, 
fnr writing the bot esnay on adver- 
• iairisf in a contest among the 40,000 
school children in the city. 

H'1-.tni) and Dallas banners for 
mik.»RC and attendance were awarded 
to the S.m Francisco club. 

The incoming executive committee, 
of which retiring president D'Arcy is 
alio member, was authorized to des- 



ignate five delegates from the clubs 
to attend the International Confer- 
ence of the U. S. Chamber of Com- 
merce at Atlantic City this month. 

Pan American departmental dele- 
gates learned with regret of coming 
retirement from the Pan-American 
Union of John Barrett, Director Gen- 
eral, who has done so much to ce- 
ment international friendship. 

As told by Ewtoa ft PuausiiM last 
week, the 1920 convention will be in 
Indianapolis. 

Toiagrama Rod 

Among the telegrams read by 
President D'Arcy was one from Sec- 
retary Crawford, of The Thirty Club, 
London— which is the advertising 
club in London affiliated with the 
Associated Advertising Clubs of the 
World — in which Mr. Crawford sent 
the greetings of The Thirty Club, 
adding: "And may the new era of 
advertising be a bigger, cleaner, more 
truthful one." 

President D'Arcy also read a tele- 
ram from Walter B. Cherry, of Syra- 
cuse, formerly vice-president of the 
Associated Advertising Clubs, saying: 
"I shall always remember the honors 
the organization bestowed upon me, 
and ever cherish the loyal friend- 
ship of those days. I regret exceed- 
ingly my inability to be with you at 
this 



S. S. VTUs-on in Hospital 

Arthur M. East, director of the 
National Thrift Week, January 17 to 
24. wired the convention concerning 
the purposes of the Thrift Week. 
"Thrift Week," he said, "has for its 
purposes the education of the public 
to present economic conditions, show- 
ing how the individual can help. 
Thrift Week will teach sound eco- 
nomics, increasing industrial co-op- 
eration and production, decreasing 
radicalism and educating against 
wild-eat promoters. Scientific adver- 



Keeping up With 

The Times 

A FACT A WEEK 

First came May with 
a.^in in net i»id daily 
circulation of SOI over 
April. 
Then came June, 



of 1,868. 

Next July, with an 
increase over June, of 
5,605. 

And, finally, Aujjust, 
which overtopped the 
July figures by 1,308. 

That is the circula- 
tion history of The 
Times in the summer 
months— a total gain 
of 9,282 in a period 
when newspaper cir- 
culations customarily 
decline. 

The Washington Times 

WASHINGTON, D.C. 



tising is necessary for success of the 
National Thrift Week campaign." 

Another telegram was received 
from Irwin F. Paschal, advertising 
manager of the Farm Journal, Phila- 
delphia, who has long been active in 
the work of the Associated Clubs. 
Hay fever presented Mr. Paschal 
from attending this convention. 

Edmond A. Whittier. secretary- 
treasurer of the American Fair Trade 
League, wired cordial greetings, and 
expressed warm appreciation for the 
co-operation of the clubs in the cause 
of honest merchandising, "We are 
gaining steadily by public education," 
he said, "but victory can only be won 
by continuance of earnest individual 
work.** 

Sidney S. Wilson, of Cleveland, a 
vice-president of the Associated 
Clubs, wired "that attendance at the 
convention has been made impossible 
from the fact that he has had an 
automobile accident and was in the 
hospitaL 



sire that our friendship shall con- 
tinue— that the bonds forged by wit 
shall he strengthened, bonds of mu- 
tual self-interest, and that in the br'J. 
of commerce we shall stand as loyally 
by each other as we did in the field 
of battle. Regarding your conven 
tion as one of those things which 
lead to better understanding amongti 
the people of the earth and so pro- 
motes the peace of the world, I wi,r, 
it all success." 



Cot* Half Interest in L. I. Paper 

McHaig Davenport, for a number oi 
years with the Atlas Advertising 
Agency, New York, has become half 
owner of the Glen Cove, (N. Y.) Echo 
issued continuously in that village 
since 1875 Mr. Davenport will be 
business manager and associate edi- 
tor. During the war he was over- 
seas with the 27th Division, and was 
recommended for the Croix de Guerre 
receiving this decoration from Mar 
shal Petain. 



President D'Arcy read a cable from 
William Hughes, Prime Minister of 
Australia. It was as follows: 

"On behalf of the Government and 
people of Australia, I wish your con- 
vention well. We who have fought 
side by side with the soldiers of 
America and cemented our relation- 
ship with the ties of blood, only de- 



Nichols Takes Chnrffe 

Deavex, Wyo.— The Sentinel will it 
the future be edited by S. I. Hooker 
a son-in-law of the late M. M. Nich- 
ols. Mr. Hooker and Mr. Nichols were 
partners in the real estate business 
before the latter's recent death. 



Sales and Service 



A branch office has been opened in Cleveland, 
in the Hickox Building, in charge of Mr. 
Samuel Bravo, secretary of the Cosmopolitan 
Club, comprising all of the leading publica- 
tions of Cleveland and vicinity. 

A branch office has been opened in Boston, in 
the Little Building, in charge of Mr. William 
H. Putnam, formerly advertising manager of 
the New York Herald. 

Our Chicago office in the Peoples Gas Building 
was the first one organized in pursuance of the 
policy of daily personal contact with publica- 
tions, dealers and buyers. We shall extend 
this system to every large immigrant center 
iu this country in order that our clients may 
have the best possible advertising and mer- 
; service. 



Our four offices now cover the largest 
buying centers in America. 



AMERICAN ASSOCIATION OF 
FOREIGN LANGUAGE 
NEWSPAPERS, Inc. 



NEW rORK CHICAGO BOSTON CLEVELAND 

Woolworth Bldg. Peoples Cat Bldg. LittU Bldg. Hickoa Bldg. 

Frances A. Ktllor Prank I>. Gardner William It. Putnam Simuel Rr4vo 
I"resid»rt V'ce Pfiiilenl Vkr President Vice I'reM.tent 
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THREE BIG ONES 

Texas— Houston— The Chronicle 



Hen art 76 of tht I2S Loading 
National Atfptrliting ac- 
that tht Chnmi- 



lUrt. SheHner * Mar*. 
Snrllenberi Clothtaf Co. 
Packard Motor Car Co 
Barley Molar Car Co. IRoimw) 
SeloVn Molar Car Co. 
E..c* Molar Co., Millar 
Millar Rub bar Ca. 
Rao Motor Car Co 
Cerford Motor Track Ca. 
Can. W. Devia Molar Car Ca. 
Laxuifton Molar Co. 
5waaaoa Traclar Co. 
HarleyDevideen Motor Co. 
Diamond Tiree 
Goodrich Tlroo 
Silver-town Tirne 
Cinderella Or* Sean Co. 
Lamonl. Corlwa A Co. (Pond*, 
I n am* I 

Alfred H. Srrmh A Co. (Djer.Klet) 
I -vet Brae. (Lua) 
K. L. Watklne Ca. 

Cocoenut Oil! 
Thr Poenpelan Ca. 



Fcrman Perfume Co. 
Splenloa, Company 
Lucky I net Dandruff Co. 
Herplcide Company 
Liho aV Kink (Prb. 
P. * C. Wbita Naphtha Snap 
Peal Broa. (Cryetal Whit. Soap) 
Univeroal Cleaneer Co. (Nifty) 
Tareytown Clfarettre 
Nan-la Cand*., 
Ftearal * Kraaoi 
Wiley a Candiaa 
KiAr Chocolate* 
Oranfa Cruah Co. 
AUddtn Houta Ca. 
Heiatra Manufacturing Co. 
Rale ton Purlaa Mitla 
Durham Duplex Razor Co 
Auloetrop Maror Ca. 
Gillette Rarer Ca. 
Aunt Jemima Mille 
C A. Gambrkl Ml ( (Pat-A Cake) 
Good Houeekeepiae; 
Ladle •' Hoaaa Journal 

C. WeeMn.ton Coffee Ca. 
New Urban* CofFaa ~ 
American Coffee 

Coffee ) 
Ear la Hal Co. 
Mallory Hal Ca. 
Crown Caraal Co. 
Rrdfern Coroat Ca. 
Caa. P. Ida Ca. 

Chart. r Oak Stave * Bar,, Ca. 
Am*man Radiator Ca. 
Buffalo Specialty Co 

D. M Ferry Ca. 
l-yknu Pollah Mfe. Ca. 
Devoe at Reynold, Co. 
American Paint Work. 
Bear Cat Product. Co. 
Quaker Data Co 
Fame Company 
Frank Itn-Caro Ca. 
Phoenix Hoaiery 

Keneea Cily Chamber of Cmmrrti 
Aluminum Cooking tjtenalla Ca. 
F. M. Hoyt Shoe Co. 
Graham. Brown Shoe Ca. 
Wichtt, Mill A EUvalor Ca. 
Nunn Electric Company 

F"™/| h oi,. A Blkl* M * chh,e 01 
^ly lUtracl a> Ionic Co. 



Co. <Tulan. 



Houston and all Texas is Tremendously Prosperous. 

It is a Rich and Cultivated Field for the Advertiser. 

The Chronicle led the Houston papers, 2,284,644 agate lines the first 
eight months of .1919. 

It carried nearly Twice as much National advertising as any other 
Houston paper and led the second Houston paper by 929,794 agate lines 
the first eight months of 1919. 

989,016 agate lines was its lead in local advertising for the first eight 
months of 1919. 

It gained 63 per cent in classified advertising and led the second 
paper by 365,835 agate lines in eight months. 

It Gained 2,814,918 agate lines the first eight months of 1919 over 
1918 and led all Texas papers in 1918. 

It carried exclusively 125 Leading National Advertising accounts, 
some of which are given herewith. 

It carries exclusively 75 per cent of the advertising accounts of 
Texas, Louisiana and Oklahoma. 

Its Lead in Circulation is 35 per cent. 

It has more circulation in Houston and 100 miles than any other 
Houston paper has in 150 miles. 



Lead in Circulation 35% 

THE CHRONICLE'S CITY CIRCU- 
LATION is 35 per cent larger than that 
rlaimed by the second paper. More 
than a paper per Houston Home. 

In Houston and a radius of 100 miles, 
THE CHRONICLE has more circulation 
than any other paper in a radius of ISO 
miles. 

THE CHRONICLE'S NIGHT EDI- 
TION reaches six hundred Texas towns 
earlv in the morning and from three to 
twelve hours ahead of the morning 
papers, where it is delivered by carrier 
or agent 

Circulation — Net Paid 

Daily 52,117 

City Daily 23,129 

Sunday 60.253 

City Sunday 23.730 



Bureau of Research and 
Business Promotion 

In this bureau are men who have had 
actual merchandising experience. They 
not only investigate the market for the 
advertiser, but asaist him in getting 
dealer co-operation, dealer link-ups and 
displays of merchandising during the 
life of the advertising. 

This department is carrying on a sys- 
tematic campaign to edurate the dealer 
to the importance of handling, properly 
displaying and pushing Nationally Ad- 
vertised articles. To create a good will 
relation between National Advertiser 
nnd Dealer. 



THE HOUSTON CHRONICLE 

M. E. FOSTER. President 
J. E. McCOMfi. Jr.. Manager National Advertising 

HOUSTON, TEXAS 
JOHN M. BRANHAM COMPANY, Representatives 

Chandler Building Chemical Building Krone Building 

Mailers BuUding Atlanta St. Louis Detroit 



Brunswick Building 
New York 

Digitized by CjQQff le 
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ADVERTISING IS ALLY 
OF EDUCATION 



Two He»e Bmom Closely 

in Recent Yeore, President of 
Tulene University Tell* 
Convention 

"Two of the greatest forces in the 
world today art Educational and Ad- 
vertising. These two forces have un- 
til recently appeared to be entirely 
dissimilar in plan and purpose, but iu 
the development which each has had 
in recent years we tind that they are 
approaching constantly nearer to a 
common idea. Each has still much to 
learn from the other, but so closely 
have they come to be related that 
neither can afford to ignore the 
other," said Dr. A. H Dinwiddle, 
president of Tulanc University ol 
New Orleans, in addressing delegates 
to the convention of the Associated 
Advertising Clubs o( the World at 
the inspirational meeting. 



greatest corrective of evil now work- 
ing in the world. Advertising as it is 
nnw understood by its friends and 
champions is Publicity, the force 
which will finally eliminate vice, pu- 
rify politics, and bring men to believe 
that Honesty is not merely the only 
sound policy but the only safe policy 
in every line of human activity. 

"The principle of Truth for which 
the Associated Advertising Clubs of- 
the World arc fighting is a principle 
of universal application. It seems to 
me of tremendous significance that 
rcprescnttaives of government, edu- 
cation, and business organizations 
should meet here jointly to celebrate 
the progress of the Associated Adver- 
tising Clubs in this fight and to re- 
ceive an inspirational impulse of 
lasting value toward that common 
ideal of Truth and Honesty for 
which we are all striving. 



MRS. WILSON ENTERTAINS 



NAME POST FOR LIEUT. MILLS 

New York Sun Veteran* Honor Fol- 
low Worker*' Memory 

Quincy Mills Post. 412, composed of 
the members of the staffs of the 
New York Evening Sun and the Sun, 
has been chartered by the State or- 
ganization of the American Legion. 
The post i« named in honor of Lieut. 
Quincy Sharpe Mills, who left his 
work on the Evening Sun as a re- 
porter and editorial writer to enlist 
and was killed in action near Epieds, 
E ranee, on July 26, 1918. 

Ninety-four Sun men served with 
the American and allied forces. Five 
were killed in the line of duty, Lieut. 
Mills, Lieut. Conrad Crawford. Lieut. 
Stuart Edgar and Lieut. James R 
Crowe, in the American Expedition- 
ary Korces, and Frank D. Byrnes 
while serving with the Royal Dublin 
Fusilccrs before the declaration of 
war. Several others were wounded 
in action. 



Pours Too for Correspondent* Who 
Were With 



"Without doubt Education can learn 
much from Advertising in its mod- 
ern scientific development." he con- 
tinued. "The policy and plan and 
purpose of Advertising today arc be- 
coming systematically organized with 
the highest ideals in view. 

"The slogan of Advertising today is 
Truth. The slogan of Education 
should be Honesty. There is no more 
reason that an inferior quality oi 
education should be given to the 
people in return lor the money ap- 
propriated from the public treasury 
than that an inferior article of com- 
merce should be sold to a purchaser 
for the money offered 

"Though Education has had a long 
history as compared with Advertising, 
it has no reason to boast of its 
progress in purifying its ideals as 
compared with Advertising. Witness 
this convention ! What a magnifi- 
cent thing it would be to have a simi- 
lar convention of educational author- 
ities based upon the outstanding, 
dominant ideal of Honesty in Edu- 
cation. 

Greotor Force for Good 

"Education was in the past suspi- 
cious of Advertising and there have 
been even in recent years certain 
schools which regard Advertising as 
an undignified appeal to the public, 
a lowering of academic ideals, a com- 
mercialization of the intellectual and 
spiritual. There is no doubt that ex- 
cessive and often illegitimate adver- 
tising of other schools had much to 
do with this attitude. 

"But bigger than Advertising, and 
including it. is the great principle of 
Publicity; humanly speaking, the 
greatest force for good and the 



Washington, Sept. 30— Following 
her return to the White House from 
an automobile ride with President 
Wilson yesterday, Mrs, Wilson en- 
tertained the newspaper correspon- 
dents who were members of the 
President's party on the Western 
lour at tea. 

Owing to illness, President Wilson 
was unable to be present. 



Hyde Takes Case to Hifh Court 

Kansas City. Mo., Sept. 27. — Dr. II. 
Clark Hyde, whose recent suit for $2,- 
500.(100 against the Star was dis- 
missed because of the statute of lim- 
itations, has filed an appeal bond 
with the county clerk. thus transfer- 
ring his case to the Missouri su- 
preme court. 



disorderly conduct when they at- 
tempted to canvass employees leaving 
the clothing shops of Hart. ScharT- 
ner & Marx's downtown factory 
The clothing manufacturers have a 
permanent injunction against picket- 
ing or other labor agitating demon- 
strations. 

Scronlon Men Moke Change* 

Scranton, Pa., Sept. 2C— Lieut. Jamt* 
G. Mackin has resigned from th. 
Republican news staff. Frank I*. 
Toohey. another Republican new, 
man. has taken up publicity work f — 
the International Correspondence 
Schools. Max Myers and Wilbur 
Williams are new additions to tfre 
Republican reportorial staff. Br>- 
chan Powell has been assigned to tiie 
correspondence desk. 

Libel Triol Postponed 

Concordia. Kan , Sept. 27.- The trial 
of Ray Green, editor of the Blade 
Empire, and Fred Cook, former cilitpr 
of the Jamestown Optimist. o-i 
charges of alleged criminal libel, 
were postponed, owing to the ab- 
sence of a witness. The two men 
were sued by Rev. F. R. Berry, fo! 
lowing the publication of a certain 
"fable" in the two papers, concerning 
a "parson" which Rev. Berry con- 
strued to mean himself. 



Veteran Brooklyn!!* Dead 

Thomas F. Sands, 82. who for many 
years was connected with the Scot- 
tish-American and Frank Leslie's in 
New York, died in Brooklyn Septem- 
ber 19. After leaving the publishing 
business, Mr. Sands took up real es- 
tate and was one of the developers 
of the New Utrecht section of Hrook- 
lyn. 

Toured Western Cenede 

Winnipeg. Man., Sept. 23— Eastern 
newspapermen who have recently 
loured Western Canada are Tom 
Ulacklock of the Montreal Gaictle 
and Roland Hill of the publicity 
branch of the Canadian Government, 
Ottawa. Both served as Canadian 
correspondents overseas during the 
war. 



Miss A. C Browne Merries 

Miss Alice C. Browne, dramatic edi- 
tor of the Columbus (Ohio) State 
Journal, and Edward Mackay were 
married at All Souls' Church, New 
York. September 18. The bride is a 
daughter of ex-Senator Browne of 
Utah. 



Chicago. Sept. 24 — Men selling cop- 
ies of the Liberator, a Chicago alleged 
Socialist newspaper, were arrested 
this week on charges of loitering and 



Briscoe to Sell Auto* 

Baltimore. Md„ Sept. 26.— Howard 
S. Iiiscoe has retired from newspaper 
work to become special represents 
live of the Lambert Automobile Com, 
pany, distributor of Hudson »t:d 
Essex cars. 

Orr-Wrny Wedding Celebrmted 

Leechburg, Ohio., Sept. 25.— Stank-. 
M. Wray. editor and publisher ot- 
itic Advocate, and Miss Pauline C. 
Orr were married September 12. and 
arc now on a honeymoon trip to the 
East. 



LATE NEWS 



Talcotl Williams as speaker. It has the 
largest enrollment in its history. 



Guardian Advertising Corporation has 
been formed in New York, capitalized at 
by Robert Adamson, Dr. John 
A. Harriss. Washington Ijmar, Emmctt 
S. Hamilton and B. C. Owen. William 
C. Freeman will be field manager. Head- 
are at 511 Sth Avenue. 



Rochester <N. Y.) 
withdrawn their 
T. U. charter, 



writers have 
for an 1 



Higgin* in Lumber Business 

Portland. Me.. Sept. 24.— Rugglrs S. 
Higgins. formerly a well-known news- 
paperman here, is now superintendent 
of the purchasing department of a 
large Massachusetts lumber concern. 
He had been connected with the in- 
stallation plant of the Cumberland 
Shipbuilding Company for the past 
year. 



William Guw. former business man- 
ager of the Troy (N. Y.) Press, is 
dead. 



Sir Edward Tyas Cook, for years an 
active British newspaper man and unt'l 
rrcently head of the Press Bureau, died 
in London October i, aged to years. 



Montgomery f Ala.) Advertiser 
dropped its afternoon edition, Septem- 
ber jn, after less than a year's operation. 



Lord Northcliffc declares he will sus- 
pend publication rather than permit 
strikers to censor or in any other way 
control his news, editorial or advertis- 
ing columns, as they have attempted 
til do. 



THE crowded condition of our offices at 
250 Fifth revenue, has made it necessary* 
for us to move to larger quarters at 95 
cJMadison revenue, (Corner of 29th Street) where 
we are now located. This is just around the corner 
from the old location. 



< Telephone Number. 2100 



New Orleans States and Shreveport 
Times have appointed the S. C. Beck- 
with Special Agency and the John M. 
Branham Company 
tising 



Attempt is being made to organize the 
Hartford news writers into a union, ac- 
cording to reports. 



U. S. Circuit Court in New York, on 
October 6. will begin review of Federal 
Trade Commission's newsprint prices 
i«i application of American Newspaper 
Publishers' Association. 



Paper Controller Pringle has set Oc- 
tober p as date fur next heating in Ca- 
nadian inquiry into newsprint industry. 



Pulit/cr School of Juunialism opened 
September .to with Director Emeritus 



-A. P." Divide. * Circuit 

St. Paul. Minn., Sept. .».-The b>n< 
circuit of the Associated Press, which 
extended from Chicago to (irari! 
Forks. N. D., serving the papers o; 
Wisconsin. Minnesota and North Da- 
kota, has been divided. A new circuit 
has been created which, under tT.e 
direction of the St Paul office. ,.t 
which R. I. Tennis is manager. i»t" 
serve the papers of Minnesota. N\>r-. i 
D.ikota and Superior. Wis. The oM 
circuit will serve all Wisconsin p.i 
pers except those of Superior. 



UlCjIIIZeO Dy 



Google 
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The Newspaper 

AN ALWAYS WELCOME MESSENGER, IN INSTANT AND CONSTANT READINESS, 
THROUGH WHICH YOU MAY QUICKLY AND ECONOMICALLY REACH EVERY 
WORTH-WHILE HOME, OFFICE, STORE, SHOP AND FACTORY IN THE LAND, 
OR IN ANY DESntABLE SECTION YOU SELECT. 



as come lo be regarded almost ■< 
important ■ part of the daily life of every 
or woman as food or sleep. 



You, personally, are one of ibe 



The quirked mmt, inoM direct way lo tell all of 
people of a romn 
is through Ibe columns of Its new»| 
rr. accept and rfg.nl ibe advertising columns of a 
paper as a legitimate part of the paper, and not inlru.ive. 
Good advertising is 



name, with it> own irv.livido.lity. serving its own circle of 
reader*, clearly defined eillier by geographical boundaries, 
or because constructed lo appeal to a special interest. 

There need be no guesswork. You can use one of those 
unit, knowing exactly what you cover with it. or multiply 
it by leas or hundred, with equally definite knowledge. 

Like a wine farmer, you may, if yoa choose, develop a 
convenient field, then add une after another until you bring 
a va.1 territory under intensive cultivation. 

Yon may .elect your territory to a* to take advantage of 
sectional prosperity or need., and of transportation or 
manufacturing facilities. 

While ihe real development ha. only begun, hundred* of 
so-called national advertiser* are u*«rs of extensive new.- 
paper space today, a. romparesi witb dozens a few years ago. 

Time was when anyone, everyone, or no one, looked after 
"the advertising." Now advertising i» usually close nnder 
the keen eye and careful direction of the head of the house. 

For a while it wa» the tendency of many men with decisive 
their audience, a. numerous duplicate, of 



of them 

» 

All this is changing. The direct, short-cut, 
appeal or argument, vibrant with eo 
qtienlly with conviction, ha* come into 



had full 



quick, frank 
and coiue- 



Advertising 
illustrations fo 
beautiful. 



have learned how 



on lhal are strikingly 



Merchandising and advertising plans are now rightly- con- 
sidered inseparable, and this lias emphasized the value of 
the opportunity In select reachable and responsive territory 
for sales work, and to concentrate in a most intensive and 
thorough manner tisercin whatever advertising is then being 
done. 

We do not decry the value of any other legitimate form of 
advertising, but we are convinced of, and enthusiastic over 
the superior advantage, of newspaper advertising for every 
form of masses merchandising appeal. Information or 



Properly done, newspaper advertising leads wherever 
d. thoroughness, economy of cost, and result, both im- 
and cumulative, are i 




media acrordingly. Vanity 



ruled Pretty pictures. 



in Ihe national advertising field, a list of 

in prosperous cities. We are the 

advertising field forces of those newspapers, thoroughly 
informed concerning ihe publications themselves and the 
territories in whirh lliey respectively circulate. We 
gaihcred and are prepared In place before yon, at « 
anywhere, all sorts of statistical trade information. 

In conjunction with the publishers we nerve, we have 
eliminated as far as these publications are concerned, the 
old bugbears of uncertainty of rates and of circulation. 

We have earnestly striven for many years to make the 
"Known Circulation" seal and the name. The John Budd 
Company." synonym* of arcurary and honesty. We are 
confident those who know us will nay we have not failed. 



'We are at your service, any time, anywhere" 



THE JOHN BUDD COMPANY 

A'aliono/ /fcit'crJiMng Rrprrxenlalivrs o/ .Yeirs papers 
Burrell Building. New York Tribune Building. Chicago Chemiral Building. St. Louis 



Digitized by 



I 
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ADVERTISING BUILDS 
PUBLIC MORALE 

Helping la Develop Element of Per- 
sona] Contact and Harmony Be- 
tween Capital and Labor, 



FORMER OWNER OF PINE 
KNOT BECOMES FLORIDA 
MANAGING EDITOR 



"If advertising was necessary during 
the war to help in interpreting men to 
each other and the individual to his work 
at a time when the common purpose was 
well understood, how much more neces- 
sary U its force of suggestion needed 
today when the gospel of work and pro- 
duction is actually more important than 
it was during the war if we are to 
escape an international calamity in the 
alternating increase in wages and living 
cost," said Major Roy Dickinson, asso- 
ciate editor of Printer's Ink, in an ad- 
dress at the A. A. C. W. convention. 

Major Dickinson, who was head of the 
Department of Industrial Morale for the 
Chief of Staff of the U. S. Army during 
the war, had as his topic "The Relation 
of Advertising to Industrial Morale in 
War and Peace." 



of 

better methods of management, and de- 
creased profit per unit of production 
mean that the manufacturer must even- 
tually make his profit through an in- 
creased volume of business, and must 
keep production cost low by gaining the 
co-operation of the men who invest their 
muscle in the business," he continued. 

"In both these main heads, increased 
efficiency of production and greater sales 
volume, quicker turnover to make up 
for lower profits per unit, advertising 
has always played a most important part, 
and also in standardizing retail prices of 
package goods at the retailer's counter. 

"In literally hundreds of factories, ad- 
vertising methods arc today attempting 
successfully in more and more cases to 
bring hack the element of personal con- 
tact, when the worker was Mike Klynn, 
-n a side street, with two kids, known 
to the boss by name instead of number 
1867 on the time clock list. 

It is the old spirit of the days when 
the boss rubbed elbows with the men 
which advertising can help bring hack, 
just as it has perpetuated the personality 
of an individual, and built up in the 
minds of people in far off places a defi- 
nite mental attitude and good-will, a 
radiation of a corporate character in 
a company whose factory they have 




Gkovu Baldwin 



"Every new plan of profit-sharing, the 
wage dividend, the bonus system, a 
voice in the management through shop 
representation, and all the 
cmpts to reach the heart of 
the lack of personal contact depend for 
their succrss upon the spirit in which 
they are presented. N.'o plan can be per- 
manently successful unless a desire has 
been created for it and when it takes 
into consideration the age-long Instinct! 
of the human mind which resents and 
is suspicious of anything tossed down 
from above. 

"Co-operation takes two ixoplr, and 
presupposes absolute sincerity and ex- 
planation before it is possible. Poor 
presentation — the 'now, I am gning to 
do something handsome for them' atti- 
tudr — has wrecked scores of so-called 
profit-sharing plans, insurance ideas and 
the like. 

"It is my opinion that the advertising 
manager in each plant should be con- 
sulted alwass to put in salable form any 
new plan, and to build from the bottom 
up, not from the top down.' and as a 



I ROVER BALDWIN, a Yankee 
f trained new spaper man, has been ap- 
pointed managing 
editor of the Pen- 
s a c o 1 a (Fla.) 
Journal. His 
newspaper activ- 
ities have been 
largely confined 
to the state of 
Maine, and it is 
not knuwn wheth- 
er it was the win- 
caters or not that 
caused him to 
make such a long 
jump at this time 
of the year. 
Baldwin's first newspaper experience 
was gained in 1907, during his high 
schoul days, as the staff on occasion of 
a little paper at island Falls, Me., owned 
by Judge Ray Sanborn, which had a 
short and unhappy life. With great dar- 
ing he then bunched a paper of his owu, 
called the Pine Knot — it, too, pined 
away. 

While at Bates, Baldwin served as col- 
lege correspondent of the Lewiston 
1 Mt.) Daily Sun, and in 1913 became a 
regular member of the staff, finally be- 
coming Auburn city editor. While on 
the Sun he also did considerable work 
for the Boston Herald and Springfield 
Republican. 

In 1915. when Baldwin believed that 
war with Germany was certain, he joined 
the Navy. He was successively seaman, 
electrician and chief electrician. In 1917 
he was on the U. S. S. Maumcc in 
I'rciich and British waters. He was 
transferred to the aviation service in 
1918 and became a seaplane pilot, which 
duly he was performing when he re- 
signed to accept his present position. 

He is aged 26 and married. 



selling idea presupposes good merchan- 
dise to sell, he should inform himself on 
the mind of that very' important mar- 
ket, the men in his own plant, and dis- 
cover in advance their likes and their 
prejudices. 

"There is no time to enumerate the 
many factories where frank, honest ad- 
vertising methods are now being used 
to present and make real the company's 
purposes and interest in the men's fu- 
.urc or where they have cut down labor 
turnover tremendously by working in 
dose contact with the personal manager. 
Employees' house organs, posters, mov- 
ing pictures, envelope stuflfers, news- 
papers, magazines, street cars, alt sorts 
of mediums for corporate expression arc 
being uses). 

"Tn increase production without de- 
creasing American standards of living 
for the great 90 per cent of our fellow- 
citizens, the customers for our goods, to 
help all men express themselves more 
fully to each other and in their work 
so that it becomes a really worthy part 
of a man's life for the good of his com- 
munity and his country, to get men to 
think of making men happier, as well as 
making profits in business, these are 
tasks worthy of the hest efforts of all 
men in all businesses. 

"The advertising business has before 

• the chance to dedicate its great power 
intelligently to the service of humanity 
;i time of great crisis in the world's 
history. It can and will surely find a 
positive practical way to make its power 

1 lis-ing influence in this task." 



Take Talcum Powder into 



ILLINOIS 



What is your ready made market? 

Well, to begin with, you have 
304 department stores, one of 
them the largest in the world. 

Then you have 2,000 dry goods stores, 
6,650 general stores and 3,200 drug stores 
—12,154 outlets 

You have 73 cities of over 5000; 32 
cities of over 10,000; 25 cities of over 
15,000; 16 cities of over 25,000; 5 cities of 
over 50,000, and one city of over 2,500,000 
people. 

You have 6,152,257 people who are 
prospective customers and by using this 
list of daily newspapers you have a daily 
distribution of advertising amounting to 
1,892,449 copies at a rate of $2.3304 per 
line. 

It's an open door. 



2.500 

Circulation Lines 

Aurora Beacon News (E) 16/100 .04 

Bloomington i'antagraph (M) 17.21,} .035 

Champaign Daily Gazette (E) 4,605 .0129 

Chicago American (E) _. 326.998 .40 

•Chicago Herald-Examiner ( M ).... 389.094 .38 

•Chicago Herald-Examiner (S) 596.851 .53 

Chicago Daily News < E) .386.498 -4J 

Chicago Journal (E) 116,807 -23 

Chicago Post (E) 55-477 as 

Danville Commercial News (E) 15,086 J03 

•Elgin Courier (E) 8,173 .02 

Molinc Dispatch (E) 10,113 "J 

Peoria Star (E) 22,738 .045 

Quincv Journal <E) '8,591 ,025 

Kockford Register-Gazette (E) 13.477 03 

Stirling Daily Gazette (E) 5,072 .02 

Total Circulation 1.892,449. Rate per line, $2.3304. 
Government Statement. April tit. 1919. 
•A B.C. Report, April 1st. 1919. 



K. ... 
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NEWS PRINT PINCH 
HITS MISSOURI 



Press Alteration Urges Suspension 
of Sunday Feature* and Maga- 
zine! Until Crisis Passes— 
May Have Summer 
Retort 



(By Tcl-m.i|,hi 

SpRjxcFtEiD, Mo., Sept. 27. — The fifty- 
third annual session of the Missouri 
Press Association closed here this af- 
ternoon with the adoption of a reso- 
lution urging the larger newspapers 
of the State to dispense with the 
publication of their Sunday feature 
ind magazine sections until the crisis 
in the news print shortage situation 
is passed. 

The association also favors the es- 
tablishment of a resort in the Ozarks, 
*here newspapermen may spend their 
vacations. A committee to devise 
ways and means was named. 

The following officers were elected: 
Prescient, William H. Zorn, West 
Plains Gazette; first vice-president. 
Dwight Brown, Popular Bluff Citizen; 
Itcead vice-president, Mrs. Cora B. 
btufficbaum. Bolivar Citizen; secre- 
tary, Fred Hull, Maryville Tribune: 
treasurer, W. H. Winter, Warrenton 
Banner. 



Burgess Heads Cray Agency 

Kan sas Crrv, Mo., Oct. 1. — A rc- 
>rganization of the F. A. Gray Ad- 
vertising Agency has been effected. 
yy which Warren W. Burgess be- 
omes president. Allan Smith, vice- 
ircsident. and Ward H. Webb, secrc- 
ary-treasurer. Mr. Burgess was 
ormerly with the \V. B. Finner Com- 
>any and his officer associates were 
ronnectcd with the old Gray Com- 
ianv. 



Parsons Shifts Headquarters 

Columbus. 0., Sept. 29.— The adver- 
ting department of the Mills Res- 
aurant chain has been moved here 
'torn Cleveland, Le Roy Parsons con- 
inuing in charge. 



TIPS TO AD MANAGERS 



N W. Ayer ft Son, 300 Chestnut St., 
Philadelphia. Placing orders with 
arge city newspapers for Youth's 
Companion ; again renewing orders 
vith newspapers for Funk & Wag- 
tails. 

Barrows & Richardson, Drcxcl 
Bldg„ Philadelphia. Again placing 
lrders with newspapers for Autocar 
Company; placing advertising with 
irwspapers for Duplex Lighting 
•Vorks. 

Thomas M. Bowers Ad Agency, 
r ackson st. and Wabash ave.. Chica- 
[0. Placing orders with newspapers 
n large cities for Vitannla Talking 
Vfachine Company. 

E. H. Clarke Ad Agency. 28 E. 
Fackson Blvd., Chicago. Reported 
vill make up a list of newspapers dur- 
ng November for James S. Kirk ft 
Zo. 



Andrew Cone Agency, Tribune 
Bldg., New York. Again placing or- 
ders with newspapers for Charles A. 
Stoneham & Co. 

Critchfield & Co., Brooks Bldg.. 
Chicago. Placing advertising in roto- 
gravure sections of newspapers for 
J. L. Kraft & Bros. Co. 

Danielson & Son, 96 Westminster 
st., Providence. Placing orders with 
New England newspapers for United 
Lace & Braid Manufacturing Com- 
pany. 

Federal Advertising Agency. 6 East 
39th st., New York. Placing copy 
with newspapers for Runkel Brothers' 
chocolate. 

Ferry-Hanly Advertising Company, 
1120 Walnut st.. New Orleans. Usually 
make up lists during November for 
H. D. Lee Mercantile Agency. 

Charles H, Fuller Company. Mor- 
gan Bldg, Buffalo. Placing orders 
with some New York State news- 
papers for Empire Texas Oil Com- 
pany. 

Gardiner & Wells Co., 150 Madison 
ave., New Vork. Reported will make 
up list of newspapers during earlv 
part of November for Kelly Spring- 
field Tire Co. 

Grcenleaf Company, 41 Mt. Vernon 
st., Boston. Again placing orders 
with some Eastern newspapers for 
Williams, Clark ft Co. 

Lamport-MacDonald Company, J. 
M. S. Bldg., South Bend, Ind. Re- 
ported will make up a list of news- 
papers during November for Majes- 
tic Company. 

Ford & Thomas, Times Bldg., New 
York. Again placing orders with 
some newspapers for Tyrell's Hy- 
gienic Institute. 

Robert M. McMutlen Company, 334 
Fifth ave„ New Vork. Again placing 
orders with newspapers for American 
Cranberry Exchange. 

Herbert M. Morris Agency, JOO Chest- 
nut st, Philadelphia. Making contracts 
with some Pennsylvania newspapers for 
Crossingham Knitting Mills. 

Morse International Agency. 440 
Fourth ave., New York. Again placing 
orders with some New York, New Eng- 
land and Pennsylvania newspapers fur 
Weir Stove Company. 

Frank Presbrey Company, 456 Fourth 
ave., New York. Placing orders in roto- 
gravure sections of newspapers for 
Brokaw-Eden Company. 

William H. Rankin Company, 50 
Madison ave.. New York. Placing the 
advertising for Pelman Institute of 
America ; placing orders with news- 
papers in cities where Monroe Clothes 
Shops are located. 

Roherts ft Macavinche. 30 N. Dear- 
born st., Chicago. Again placing orders 
with newspapers for Albodon Company. 

Fred N. Sommer, 8to Broad St., New- 
ark. Placing orders with some New 
England newspapers for Jo-La Product* 
Company. 

Stark-Lowman Company, Crutcher & 
Starks Bldg., Louisville. Placing orders 
with some Pacific Coast newspapers for 
Magic Keller Soap. 

Stroud-Brown, Inc.. 303 Fourth ave . 
New York. Placing orders with New 



ADVERTISING SECURED 

Advertising for Special Issues of Daily Papers and Mag- 
azines. Souvenir Programs of big events, Publicity 
campaigns conducted. If you have a legitimate reason 
for producing something special I have the men and 
means to do it. 

J. L. Lc BERTHON 
2 RECTOR STREET NEW YORK CITY 



York City newspapers that have roto- 
gravure sections for E. C. Rich, Inc. 

Tracy - Parry Company, Lafayette 
Bldg., Philadelphia. Again placing or- 
ders with some Pennsylvania news- 
papers for Frishmuth Bros. & Co. 

Williams ft Cunnyngham, 78 East 
Madison St., Chicago. Again making 
contracts with newspapers fur Morris 
ft Co. 

Chambers Agency, Inc., 612-618 Mai- 
son Blanche Bldg., New Orleans. Send- 
ing out orders to Southern newspapers 
and farm journals for the Williams Mill 
Manufacturing Company of Arkansas, 
mill machinery; to Southern farm pa- 
pers for the East Birmingham Iron 
Roofing Company, fencing and roofing ; 
and to poultry journals for the Liberty 
Manufacturing Company, electric incu- 
bators. 

Kingly Shirt Company, Chicago, has 
just begun a newspaper advertising 
campaign through the Central Western 
cities, simultaneous advertisements ap- 
pearing in Chicago, Indianapolis, De- 
troit, Kansas City (Mo.), St. Louis, 
Omaha. Cleveland and Pittsburgh. The 
company already is oversold for all of 
next season and desires merely to co- 
operate with its Middle Western dealers. 
Peck Agency, 347 Fifth ave. New 
orlc Recent new advertising accounts 
include the American Legion Weekly, 



New York; the Peel Company, Brook- 
lyn, manufacturer of elevator doors; 
Merrill-Hartford Clothes, New York ; 
and T. L Mitchell & Co_ New Y'ork, silk 
manufacturers. 

Cement Products Company, Wilming- 
ton, N. Y. Planning a national adver- 
tising to cover one year for "Saniset," 
a portable sewage disposal aystrm. 

Berrien Company, 19 West 44th at., 
New Y'ork. Will place advertising for 
Holmes & Edwards Silver Company, 
Bridgeport, Conn. 

Green-Lucas Company, Hanover &• 
Fayette sts., Baltimore. Will use news- 
papers in 51 Southern cities to advertise 
(iibbs Preserving Company's food prod- 
ucts. 



To All Newspapers 

As pert of a plan to Induce all 
Presbyterian churches to do paid 
advertising in tbeir local newspapers, 
James B. Waoten, Director of Pub- 
licity of the Presbyterian Church, 
has just issued a pamphlet on 
"Churvh Adwrtiting," which he 
will be glad to send free to any 
newspaper editor, manager or pub- 
lisher addressing him 156 Fifth Ave., 
New York City. 



YOUNGSTOWN, OHIO 

THE BILLION DOLLAR CITY 



XLhc IPmbtcator 

DAILY \*U «l >!»»» 



Owing- to increased cost of production, the display 
advertising rate will be 



6c PER LINE FLAT RATE 

In effect November 1, 1019 



All contracts made before that date will be at 
the old rate up to November lit. No contract 
made for more than twelve month* from date of 
first insertion, which must be within thirty days 
from date of contract. 



MEMBERS OF A. B. C. 

ARE YOU USING 
OUR SERVICE DEPARTMENT? 



tlbe IPinbicator 

YOITXGSTOWX. OHIO 



FlirrlJEn IU'|»rt*M*ntat.irr* 

La COSTE & MAXWELL 

\<w Vork, Oilenieti. 
Monolith IluUdlruc Mnrqurin- Itulkllne 
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SOUNDING CLEAR NOTE OF AMERICANISM 

WHEN James Schcrmerhorn proposed a reso- 
lution, placing the Associated Advertising 
Clubs on record as favoring the immediate 
ratification, without amendments or reservations, 
of the peace treaty and the league of nations 
covenant, he evoked a response »o electric and unan- 
imous that it should serve as a warning to small 
Americans in the Senate that they have about ex- 
hausted the public patience. 

The men and women who attended the New Orleans 
convention are representative of American sentiment 
They carne from all sections of the country. They 
return to their homes pledged to work for the 
ratification of the treaty and covenant. They are 
in touch with the people— as all advertising men are 
They are moulders of opinion, men who sell ideas 
and ideals -and they will play a part in the quick 
mobilization of American sentiment which is so es- 
sential if we are to avoid wreckage the great struc- 
ture of international amity and sanity, in the build- 
ing of which the President has taken so great a part 
The rejection of the treaty and covenant by the 
Senate would constitute a national disaster un- 
matched in our history. That partisan opposition to 
the President should have developed to such propor- 
tions that such a result becomes even thinkable, not 
to say possible, shames all Americans of broad 



In contrast to this admirable action of the Asso- 
ciated Clubs in assuring the President of the full 
support of the membership in his battle for Ameri- 
can ideals and world welfare, a New York evening 
newspaper tuok occasion a few days ago to con- 
gratulate the people on the fact that the illness of 
Mr. Wilson brought Ins great tour to a premature 
close. If petty partisanship has ever had a more 
vinous expression than this editorial the instance 
has never been brought to our attention. 

We are talking earnestly in these times of the 
need for Americanization work among out aliens 
and illiterates. It would seem that the need is not 
confined to the classes name. It would be profitable 
for some of our statesmen and a few of our editors 
to read again the history of our country and to ap- 
praise, in the light of this later day. the parts 
played by reactions, stand patters and men of nar. 
row horizons in the gTcat drama of the Republic's 
life. The Tories of '76 were just as sure that Wash- 
ington and Franklin were following a mad vision 
;irp "1 e little Wi , am .t to-day that Wils. r 
would lure us to destruction. This brood of obstiur- 
tionists comes to the fore for a brief and impotent 
struggle against progress in everv great crisis of 
the nation's life-then fades out of the picture, for- 
gotten of mankind. 

Our little Americans who have us a craven nation, 
shrieking our duties as a member of the great 
family of free peoples, evading all but putelv selfish 
responsibilities are returning to the answer of Cain 
to the question. "Where is thy brother?" Truly, 
these are days of destiny. "He is sifting out the 
hearts of men before Mis Judgment Seat." 



I °HN SULLIVAN, Secretary.! reasurer of the 

«J Association of National Advertisers, who has 
been on vacation, will shortly resume his page of 
news and views of the field of national advertising 
in Ruin* & Pluusiiiu.. This feature, which Mr 
Sullivan has conducted for Finns* & IVwisHtl for 
the past year, has been one of the most interesting 
and helpful ever carried by a trade newspaper in this 
field. It has contributed materially to a better under- 
standing on the part of the publishers of daily news- 
paper, of the view-joint of the national advertiser, 
and has promoted closer co-operation. Mr. Sullivan 
is one of the most forceful writers on all topics con- 
tutted with advertising in the country, and his 
analyses of advertising problems have always com- 
manded close attention and interest. 



V| I KLE THORPE, editor of The Nation's Busi- 
i 1 in ", published by the Chamber of Commerce 
of the I'nited States, writes: "You are showing all 
trades how to get out a trade journal— as you should 
—for all editors and publishers are primarily (cach- 
ets I am strong for Eiuii* & Pnn.tsiiF.11 " 




RIAL 



SOUND DOCTRINE! 

THE publishers and advertising managers who 
attended the Daily Newspaper Department 
s< ssioii5 of A.A.t '.V. 1 1. Mi i- - i - .nr..- 
new records for rapid-fire discussion of live issues 
and for the adoption of many sensible policies. 

They decided, for example, that certain rational 
limitations should be placed on the "service" ren- 
dered to advertisers by newspapers. They drew the 
line against "selling merchandise" for advertisers. 
This expression of opinion and policy was timrly 
and progressive. 

Perhaps the most important decisiun at which 
these men arrived had to do with the problem of 
publicity for amusements and automobiles. They 
declared that the free readers, the puffs, the press 
agent stuff ordered for free publication which this 
class of advertisers have come to look upon as due 
them, should lie discontinued. If that policy prevail 
with all daily newspapers it would mean the con- 
servation of great aggregate of space — and it would 
mean that advertising would always appear as such. 



These publishers and managers recognized the 
fact that there is such a thing as legitimate news 
in these fields, and that it should be sought and 
used. The same thing holds true of all other lines 
of business. Hut, it was pointed out, the editor 
should decide as to the news interest attaching to 
happenings in the amusement and automobile 
fields and should be the sole judge of the admissi- 
bility of sncl. matter t.i the news (MtuM* 

It must Ik- remembered, of course, that the aver- 
age space grafter exerts his principal effort to con- 
vincing the editor that is essentially straight adver- 
tising should be used as news. And, unhappily, many 
editors lack somewhat in that keen sense of adver- 
tising values which should govern such decisions. 
Editors base the news-instinct so strongly developed 
that they often disregard the clement of advertising 
involved in some proffered story. 

As Eiiitoh & Pi'in.lsHKS has frequently pointed out, 
there is a need for closer relations between the edi- 
laujgcr — lor mat ueucr 
as to where the line is to be 
drawn between snot news and spot advertising. 
Amusement promoters have been known to scorn 
the arguments of an advertising solicitor on the 
ground that they can secure all the space they need 
through the news columns. Indeed, their attitude 
is logical. Few people will buy a commodity if they 
can secure it without ]W*y. 

"Upstairs" ami "downstairs" should have in com- 
mon a settled policy as to the treatment of press 
agents' copy. There should be no conflict of opin- 
ion or of practice between the editor and the adver- 
tising 



IF there are good and bad press agents, as some 
editors allege, it by no means follows that they 
arc easily segregated. 
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SAD LIFE OF A RICH MAN 

J PIER PONT MORGAN has been trying 
. earnestly to has-e a nice, quiet hunting trip 
ill Scotland. The New York Illustrated Daih 
News tells about it in a cable dispatch. He was u 
London, where a "personal intelligence section" was 
"doing its best to keep his plans dark so he can get 
a little rest." 

"Once before," said one of his secretaries. "Mr 
Morgan left it be known where he was spending 
his vacation. What happened? He was shot." The 
dispatch adds: "Mr. Morgan is just as inaccessible 
to correspondents as he is to shoestring peddlers or 
indigent inventors." 

The President of the United States found it pos- 
sible to lour the country in the full light, accompa- 
nied by a group of newspapermen whose work con- 
sisted in telling all about his and what lie VU 
doing and saying. The heir-apparent to the Eng- 
lish throne mingles with the people freely, and news- 
paper men are of his party, telling of his every move 
illd experience. The heroic King of the Belgians 
comes to visit us without seeking the cover of mys- 
terious scenery. These types of the conspicuous men 
of the world do not find it necessary to class news- 
pa|H-rmen with shoestring peddlers. 

Hut Mr. Morgan, it seems, was shot once upon a 
time because he let it be known where he was 
spending his vacation I Hence, for Mr. Morgan, 
mystery and avoidance of public notice I 

Not that it matters greatly, but i< it true that wi 
have a class of men who must safeguard themselves 
by beeping the public guessing — and guessing amt<> 
if possible — as to their whereabouts? We do not 
believe it. It is fairer to assume that Mr. Morgan 
is the victim of "nerves," over-appraising- his per- 
sonal importance in a world which has come to 
place more rational valuations on men than were 
the rule in the days when financial leaders were sup- 
posed to form a class apart, inaccessible to all except 
trusted members of their clan. 



OUR NEIGHBORS OF THE SOUTH 

THE Pan-American conference at the New Or- 
leans convention should mark a long forward 
stride toward better acquaintance and closer 
relations between ourselves and our ncighbor-Rcrnib 
lies of Central and South America. 

These men of the press who came to visit and tu 
confer with us are pioneers of that new day when 
political, social and commercial antagonisms betvvcer 
American Republics shall have been buried and for 
gotten. That day will be hastened through the de- 
velopment of close contact and friendly co-operation 
between the newspapers of the Americas 



MR. WILLIAM H. RANKIN does not place 
$i2,S.ooo.rxxi worth of advertising annually, in 
spite of the fact that some refractory type in last 
week's EnnoK & PmUMOU blazed forth those stu- 
pendous figures, Mr. Rankin, however, has won his 
way into the select class, now ranking well up among 
the leaders in the volume of agency business place:!. 
His effective advocacy of newspaper space for na- 
tional advertising has constituted real service to the 
cause of advertising. 



»X« RADE newspapers arc not in the habit of scor- 
1 itig news beats of international interest. It 
seems, therefore, worthy of comment that IjitToe A 
Puhlismek's exclusive interview with Comeliu< 
Vandcrbilt, Jr., who has become a reporter, wa- 
cabled to the Loudon Daily Express, whose New 
Yotk correspondent evidently does not restrict him- 
self to the usual sources of news. 



THE advertising managers at New Orleans, it: 
declaring that the logical development of the 
classified must be through the cultivation of reader, 
interest and responsiveness, reaffirmed, in a titnels 
way, a very old truth. Upon that policy have been 
built a majority of the great classified mediums. 



WE are climbing steadily to "the peak" of news- 
print consumption — without an adequate suppb. 
in sinht. Conservation should now cease lo lie :< 
preachment. Il should be a day by clay policy. 
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PERSONALS 



ROBERT E. HUGHES, business 
IV manager Hi the Louisville Courier' 
ournal and Time*, wiled from New 
"ork last week on a month's vacation 
•ip to the West Indies, Republic of Co- 
imhia and the Canal Zone. 
T. A. M ill i • editor of the South Rend 
nbnne, and Mrs. Miller have returned 
runt a four-weeks' visit in Atlantic 
rily. 

Filz-Hugh McMastcrs, managing edt- 
m of the Columbia (S. C.) State, was 

luncheon guest of Hartford I Conn. ) 
cwspa|K-rmcn when he recently visited 
liat city to attend the insurance convert- 
ion. At one time Mr. McMastcrs was 
isurance commissioner for South Caro- 
ina. 

H. t'. Ncrwich, publisher of the Pa- 
itka (Fla.) Morning Post, has been 
IK-nding a few days in New York. 

J k. Moore has been made business 
nanagcr of the Blackwell (Okla ) Daily 
"nbunc. 



IN THE EDITORIAL ROOM 

Mi-* Mary Margaret Peterson, for- 
ner society editor of die Pittsburgh 
iaretle-Timcs, and John Richard Guy 
>f the editorial rooms of the Ix-ader. 
sere recently married and have just 
rturucd from an Eastern honeymoon. 

Dipt William J. Tucker, former rdi- 
nr of the Brrnham (Tex.) Daily Press 
mi later editor of the Taylor Press, 
las returned from overseas. Cant. 
Tucker is at present engaged with two 
ither officers in writing a history of the 
Rainbow Division. 

I laud Callan. feature writer for the 
s'ansa* City Star, has been visiting his 
•Id home in Texas. Formerly Mr. 
allan wrote "Tampering With Trifles" 
■r the Fort Worth (Tex.) Star-Tele 
ram and was editor of the Menard 
li ssenger. 

C. W. Johnston, of Warren, has bc- 
"m« managing editor of the Kane 
Pa) Daily Republican, succeeding 
'orlrr I_ Benson, who died recently. 

Arthur K. J. Rrilly. a former member 
f the New Haven Register staff, has 
.signed as editor of New Poland, a 
'olish newspaper published in Chicago, 
i hecome the assistant to the consul 
-presenting the new Polish Republic in 

ew York City. 

R. M. Archer, head of the News- 
iper F'eature Bureau and news editor 
f the Wheeling, ft, Va , Intelligencer, 
"companied by Mrs. Archer, is spcud- 
g a four-weeks' vacation at Pctcrs- 
irg after completing and seeing pub- 
died in more than four hundred news- 
ipers his population survey for into 
" all United Stairs cities of more than 

Opt Archie K. Rupert, former Kan- 
§ City ( Mo ) Journal reporter. i« 
siting in Kansas City, while endcavor- 
g to return to the regular army serv- 
er as an officer, following his discharge 
trr war service. 

Harold A. Lockliart. a Kansas City 
ar reporter, has left the newspaper 
■Id to become sales manager of the 
art-I.usig company, in which he holds 
interest. 

Charles Gonthcr. late of the St l.ouis 
obc Democrat, has taken the City Hall 
n fnr the Republic. 
Judge W. K. Irwin, formerly presi. 
nt of the St. Louis Press Cluh. is do- 
g free lance work for the St. Louis 
tnday newspapers. 



K. 11, Garnctt, Sunday editor and dra- 
n atic critic of the Kansas City Star, has 
-pent the past two weeks visiting friends 
in New York and viewing the new stage 
offerings on Broadway. 

William B. Ruggles, formerly sports 
wrilrr of the Houston (Tex.) Post and 
later of the Galveston News, has arrived 
at Camp Merrilt, N. J., after overseas 
service. 

Claude McCaleb, former Fort Wortli 
(Tex ) new sjKipcrman, is BON employed 
in the legal department of the Gulf Pro- 
duction Company, Fort Worth. 

Frank A. Briggs, former managing 
editor of the Dallas (Tex.) Morning 
News, has hecome eslitor of the oil and 
financial detriment of that taper, suc- 
Lidtug George McQuaid. resigned 

Harrison R. MacGill. reporter on the 
Dallas (Tex.) Evening Journal, has 
been transferred to the News. 

Angus S. McKay, of the Bridgeport 
(Conn.) Standard-Telegram, has lnren 
admitted to membership in the Chamber 
of Cummerce. 

Gerald Breilagam has resigned from 
the New York Globe staff to engage in 
publicity work for the Methodist Cen- 
tenary. Russel M. Crouse has left the 
Globe and is now on the staff of the 
VmoricM Legion Weekly. 

Glriidon Allvine, of the New York 
Tribune's Sunday staff, is spending his 
vacation in the Green Mountains of 
\Yrmonl. 

Miss Betty l.lnyd has become social 
editor of the Bristol (Conn.) Pre*s. 

Albert Hawkins, editorial writer on 
the Portland Orrgnnian, and Miss Anne 
Barratt were married recently. 

Nelson Harding, cartoonist for the 
Brooklyn Daily Eagle, has undergone a 
slight operation at the Brooklyn Hos- 
pital. He is reported tn be recovering 
rapidly. 

A. Leonard Smith, Jr.. of the staff of 
the New York Times, snn nf Brig. Gen. 
A I- Smith, retired, and Miss Marga- 
ret Pcmbctlon IfeLcOn, oi Glen Kidge. 
N. J., have announced their engage- 
ment. 

Capt. Harry R. Gimbal and Sergt 
Harry Hnskins, recently discharged 
from the American Expeditionary 
forces, have returned to their old po- 
sitions on the editorial staff of The 
Sacramento (Cal.) Bee. 

II, R. Mclaughlin, city editor of 'Die 
Sacramento (Cal.) Bee, has relumed 
from a month's vacation s|ient in the 
mountains. 

H. B. Guest, formerly parliamentary 
correspondent at Ottawa for the Mon- 
treal Mail, recently returned from over- 
seas and has joined the editorial staff 
of the Winnipeg Free Press. 

E. H. Scott has left the editorial staff 
of the Winnipeg Telegram and is now 
doing special work in Western Canada 
'or the J. B. McLean Publishing Com- 
pany of Toronto. 

t'apt. Claude R. Collins, aviation 
editor of the Philadelphia Press, has 
been elected president of the Aviators' 
Club of Pennsylvania, composed of jgo 
iormer service fliers. 



KUNSMAN BACK IN TOWN 
WHERE HE STARTED 



9 



11K1NG a loyal citizen, G. W. Kiins- 
Dman always liked Reading, Pa., and 
now after a business absence of seven 
years he is back — and happy He is the 

new business 

manager of the 
Reading Tele- 
gram and Read- 
ing News-Times, 
succeeding Dud- 
ley H. Miller. 
The latter, how- 
ever, retains his 
interest in the 
Reading Printing 
Company, pub- 
lisher, and con- 
tinues as treas- 
G. W. Ki'.vsm.ss uref 

Mr Kunsman 
was orgiually a Reading man and was 
for several years connected with the 
advertising and circulation depart- 
ments of the Telegram. Later he 
was made advertising manager of the 
Reading News. Seven years ago he 
went to the York (Pa.) Dispatch as 
advertising manager and shortly 
afterward was made business mana- 
ger. 

Howard F. Eyster, circulation 
manager of the Harrisburg Telegraph, 
succeeds Mr. Kunsman as business 
manager of the York Dispatch. 



service for agencies and advertisers at 
No. 50 Cnion Square, New York, which 
will be known as the "Studio of Paul 
Wing, associate, Raymund L. Thayer." 
The name of Mr. Wing's successor at 
Bloomfield lias not been announced. 

Paul H. Hildrelh, for four years con- 
nected with the Rand Company, North 
Tonawanda. N. Y , as a department 
manager, has been appointed advertising 
manager, with former Lieut. F. Edgar 
McGce as assistant. 

Lieut-Col. George F- Hoth has joined 
the staff of Wales Advertising Com- 
pany, New York, where he will special- 
ize in research work. Before entering 
service he was exreutive director of 
civic organizations in Philadelphia, a 
special editorial writer for the Public 
Ledger and a contributor to magazines. 



Frank C. Scott, late of Rogers tfn. It 
now art director of the Wales agency. 

J. W. Fiske, advertising manager of 
Baunon's, St. Paul, made the opening 
address for a Y". M. C A. advertising 
class, his theme being "Making Good in 
Advertising." Mr. Fiske was instru- 
mental in organizing the World's Sales- 
manship Congress in Detroit a few years 
ago. The advertising class at the Y". M. 
C. A. school is scheduled to cover two 
terms of fifteen weeks each. The St 
Paul Advertising Gub is co-operating 
with Mr. Fiske in the conduct of the 
class. 

Joseph A, Resk, fnrmerly with the 
George Battel) Cumpany, has joined 
the Beers Advertising Agency staff in 
New York, and will devote his time ex- 
clusively to the Latin-American field. 

W. S. Winslow has been appointed 
sales and advertising manager of the 
A. M. Collins Manufacturing Company, 
Philadelphia, a paper house. He has 
been with the J. E. Linde Company, 
New York. 

M, S. Hatcher has been appointed 
advertising manager of the Doyle-Kidd 
Dry Goods Company, Little Rock, Ark. 
He has been with Montgomery. Ward 
& Company. Chicago. 

Rev. James C. Keid has been named 
publicity chairman of the lntcrbay 
Church Federation, Oakland, Cal. 

Lester H. Butler, late of the Good- 
year Tire & Rubber Company, is now 
with the Akron Advertising Agency. 
Akron, O. 

H. H. White has resigned as adver- 
tising manager nf the Domestic Engi- 
neering Company. Dayton, Ohio, to be- 
come manager of the new Dayton office 
of the Power. Alexander & Jenkins 
Advertising Agency. He is succeeded 
by E. D. Doty, 

I. Robinson has been appointed ad- 
vertising manager for the J. Swarlz & 
Sons' Company, clothing manufacturer. 
Chicago. 

Lee Mero of Minneapolis is a new 
addition to the Charles Daniel Frey 
Company's illustrating staff in Chicago. 

Howard V. O'Brien is now with the 
service department of Husband & 
Thomas, Chicago. 

S. A. Small, formerly advertising 
manager of the L. A. Young Industries. 
Inc.. has joined the staff of the Bets- 
ford. Constantine & Tyler Advcrtisinti 
Agency, Portland, Ore. 



WITH THE AD FOLKS 

Charles E. Howe, senior partner of 
the Beck Advertising Agency, Houston, 
Tex., is motoring to Chicago and De- 
troit and giving talks en route on Hous- 
ton and her ship canal. 

Paul Wing, advertising manager of 
the Empire Cream Separator Company, 
"I.Himficld, N. J., has resigned to estab- 
lish an advertising, art and editorial 



TKe ^Rock. IsrlancL Argvw 
lias- signed a contract for the. 
Ha-rUin vJervice for one ^year 



0 



zS?~ 




Frederic J. Haskin 
is at home in the Na- 
tional Capitol. 

He inform* the 
public by aeniiini; 
out a batch of copy 
evcry day and by 
answering question* 
from readers every- 
where. 



His subscribers are MwWJMOttM that ssant to render service to their readers. 
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INLAND MEN PLAN 
ROUSING PROGRAM 



To Discuss All Phneee of Publishing 
and Advertising in Chicago, October 
1C-I7— Consider "I. D. P. A." and 
Illinois Association 



Cuxtox. Ia_, Sept. Jg. — Secretary 
Wi V. Tuflford announce* that the au- 
tumn meeting of the Inland Daily 
Press Association will he held in 
Chicago, Thursday and Friday. Octo- 
ber 16 and 17, 1919, in the Red Room 
of the LaSalle. 

The Illinois State Association will 
meet at the same time to discuss with 
the Inland the question arising re- 
garding its consolidation with the 
Inland. 

The Inland Convention will open the 
16th with a luncheon in the Red Room 
at noon, and the first day's program 
will be taken up at the table imme- 
diately thereafter. 

The time of other meetings will be 
decided at this session. 

There will be a luncheon also at 
noon of the 17th in the Red Room 
followed by program. 

Early Presence Urged 

Daily newspapers not members are 
invited to be represented at this 
really important meeting. The meet- 
ing call says: 

The members arc urged to be at 
Hotel LaSalle (or the luncheon, Octo- 
ber 16, even if they cannot remain for 
the second day. as "very welcome to 
publishers needing composing room 
help and who find difficulty in ob- 
taining it." 

"The program has been arranged by- 
Frank II. Iturgess, of the LaCrosse 
Tribune; I. U. Sears. Madison Jour- 
nal, and H. H. Bliss. Janesvilte Ga- 
zette. This is a special committee 
appointed by the president for such 
duty. 

"The Zune Law will have a special 
place in the program, with I.ee P. 
Loomis, Muscatine (Iowa) Journal- 
News, as chairman of the committee 
in charge. The remainder uf the 
Zone Committee are Joseph II. Pear- 
son, (irand Forks Herald; D. B. 
Worthington. Beloit News; A. S. 
Lcckie. Jolict Herald-News; F. C. 
Smith, Waukcgan Sun; F. VV. Harris, 
Macomb Journal. 

"The program will be filled with 
splendid features— the discussion of 
which will be worth money to all 
who attend. 

Program in Detail 

"Chairman Frank H. Burgess, of the 
program committee, has arranged a 
decidedly strong program. 

"Among the really leading numbers 
will be an address by F. P. Mann, 
president of the North Dakota Retail 
Merchants' Association, of Devil's 
Lake. N. D., who has made a great 
success in building tip a very large 
business in a small city by advertis- 
ing. His subject will be 'Advertising ' 
Thrn will follow the luncheon Octo- 
ber 16. 

"A. M, Braytnn. publisher of the 
Madison State Journal, and the La- 
Crosse Tribune and Leader-Press, 
will give an address on 'The Editor 
and the Manager.' 

"Lee P. Loomis of the Muscatine 
Journal will have charge of the pres- 
entation of the 'Zone' subject in all 
its forms and will make an address 
on that subject. He hai given the 
question much thought, and is he- 
mming an authority on the Zone law. 
He will have the data collected by 
the secretary in the hallot on the 



Zone and A. B. C questions, author- 
ized by the president, to add to the 
importance of his part of the pro- 
gram. 

"It is hoped that ex-President Will- 
iam C. D'Arcy of the A. A C. W. will 
be present. 

"Governor Lowden has consented 
to be present, if possible, but it is 
not quite sure now that he can do so. 

"W. C. Johnson, general manager 
of the Chattanooga News and secre- 
tary-treasurer of the Southern News- 
paper Publishers' Association, will be 
present, it i$ expected, both days." 

Membership Application. 

The secretary has on file, to be 
acted upon at the October meeting, 
the following applications for mem- 
bership in the Inland: 

Richmond (Ind.) Palladium, E. H. 
Harris. 

Oelwein (Iuwa) Register, H. V. 
Hover, R. Simson. 

Paris (111.) Beacon, F. A. Feare. 

Lebanon (Ind.) Reporter, S. Neal. 

Vincenncs (Ind.) Commercial, C. W. 
and Thomas H. Adams. 

Cedar Rapids (Iowa) Republican 
and Times, Luther A. Brewer. 

Litchfield (III.) News-Herald, E. E. 
Iturson. 



"Features that sell 



Two Kinds of 
Reading Attract 
Women— 

1 : — I km which entertains. 
2: — That which informs. 

Add a third potential — • 
tcnflencjr to stimulate ad- 
vertising — and you have 
pretty nearly the ideal fea- 
ture for the Home Page of 
a daily newspaper, morn- 
ing or evening. We think 
we have this in 



four 5rwne >~> ^bti. 

s9vO 



Chatty, rheery daily talks on 
pood taste in the home, deco- 
rating, refurnishing. Written 
for women by a woman who 
understands women. The men 
will like her stuff, too, for she 
takes a good-natured whack at 
mustache nips, jim-eraeks on 
the mantlepieee, mussy bed- 



e-lrgaed , 
daily, sis 



rooms and spi 

A short article daily, six days 
a neek. with 
linn.. And they are good i 
(rations. 

These newspapers began pub- 
lication of "Your Heme and 
You" on Monday, September 
29th: The New Y'ork Evening 
Pont, the Kansas City Star, the 
l^iuisville Courier-Journal, the 
I'i ii-hurith Ditnairh.the Youngs- 
town Vindicator, the Omaha 
World Herald. 

w'e should^ like Xo send you 
»*mple 
terms. 



The Metropolitan 
Newspaper Service 

132 FOI'RTH AVK.Nt'K. >. Y. 




You will get the BIGNESS of 
the little State of West Vir- 
ginia by CLOSE Inspection! 

Mile for Mile, West Virginia compares in 
resources with any locality in the world. 
By its Resources and the Intelligent Industry 
of its People it is growing in importance not 
only in mineral production but in MANU- 
FACTURING. 

In a world confronted with a serious shortage 
of coal, the potential influence of West Vir- 
ginia's bituminous coal fields, reckoned to be 
the largest continuous fields in the world, 
becomes apparent. 

It takes power to run factories, and West Virginia 
has it, in coal, in natural gas, in waterways. Hence, 
West Virginia will bring FACTORIES to its mines 
and its wells and its rivers. 

And if you are wise in your generation you will 
bring your advertising into these dailies and 
ESTABLISH a good will here for your goods. 

Ratel Kale 

lor for 

Orcll i/JOa lirru 

latiue. lines. latum lines. 

/Hue/IeU Martinsburg 

Telegraph ... < M I 5.463 .02 1 42 1 'Journal (Si 3,249 .0129 

Charleston i Momdsvilit 

iCatette (Ml 14,400 .03 'Echo 1.730 .0115 

ICaxetle tSl 14.500 .03 Parkmburg 

(Mall (El 9.336 .025 'News <M> 6.2J9 .02 

Clarksburg 'News I Si 6.2J9 .02 

Telegram ....(El 7JB64 .02 ISentinel I El 6,695 .017 

Telegram ,...IS> 8JS1 .02 Whetting 

Alter Ffti. 1st, two va line «>• ! Intelligencer .<M> 10,139 .0325 

Fairmont l»we I El 14.749 .04 

•W. Virginian. (El 5 192 .02 (New. iSl 17300 .05 

(iraflon 

•Sentinel lE> 2.2J5 .014 

Huntington 'Government Malement. April I. 

I Advertiser ...lEi 8.524 .02 1919. 

' Herald- tA. B. C statement. April I 

Dispatch ... .iMl 11.165 .02 1919. 

•Herald- IPnbli.her.' u.lrmrnl. April I. 

Ditpateh IS) 11.599 .02 1919. 

File the Facts for Reference 
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FIRST 

In September The New York Times pub- 
lished 1,785,816 agate lines of advertisements, 
the greatest volume ever printed by a New 
York newspaper in a single month and a 
greater gain (545,759 agate lines) over Sep- 
tember, 1918, than any other New York 
newspaper. 

In nine months of this year, The New York 
Times published 13,509,130 agate lines of ad- 
vertising — a gain over the corresponding 
peroid of 1918 of 4,810,327 lines— the greatest 
volume ever printed by any New York 
newspaper in any nine months of any year. 

Last Tuesday, September 30, The New York Times Published 
207 columns of paid advertisements — the greatest volume of ad- 
vertising ever printed in a weekday issue of a New York morning 
newspaper. 

Sunday, September 21, the New York Times published 609 columns 
of advertisements, the greatest volume ever printed in a single 
issue of a New York Newspaper. 

Sty* Jfetor f i>rk Sim** 



2(, 
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M'KERNAN'S PLANS FOR 
N.Y. CONVENTION 



Much Interest Centers in Election of 
Officeri by State Circulation Mana- 
ger*' Association — Three Cities 
Want lttO Convention 



Pv James McKxexajj 

Arrangement* have been completed 
fnr the icmi-antiu.il meeting of the 
New York State Circulation Mana- 
gers' Association, which will he held 
at the Woodruff House, Watertown, 
V Y. An invitation has been sent 
to the association by Floyd I- Car- 
lisle, president €>f the St. Regis Paper 
Company, for a trip to Defenet and 
a visit to the paper mill, which is one 
of the finest equipped plants in the 
stale of New York, 

Charles H. Congdon, publisher of 
the Watertown Times and an ofhrcr 
of the association, is chairman of the 
local committee of arrangements and 
the members who attend will be sure 
of having an interesting and enjoy- 
able program after the business of 
the convention is over. 

A. W. Cockcrill, circulation mana- 
ger of the Utica Press, second vice- 
president and chairman of the pro- 
gram committee, has prepared a most 
interesting program for discussion 
and papers will be read by memben 
on the various problems that arc con- 
fronting circulation managers in the 
cities and towns throughout the 
stale. 

75 Member* Wanted 

W. C. Nixson, of the Syracuse Post 
Standard, one of the directors and 
the chairman of the membership com- 
mittee, is making a strong drive to 
bring the membership up to the 75 
mark. 

In addition to the important mat- 
ters of interest to be discussed at 
the convention, there will be ad- 
dresses by prominent people con- 
nected with the local newspapers and 
Hoard of Trade. 

There will be an entirely new 
hoard of officers elected, including 
directors. 

Chairmen of various committees 
have practically completed their pro- 
grams and as there is important busi- 
ness to be taken up in relation to 
the handling of newspaper circula- 
tion at the present time, a big at- 
tendance is expected. 

Members from the lower part of the 
state will leave New York on Sun- 
day, October 19, at II p. m., ar- 
riving in Watertown on a through 
train in time for the opening of the 
convention at 9:30 a. m.. Monday. 
October 20. 

All Officer*' Term* Expire 

An invitation is extended to busi- 
ness managers and circulation mana- 
ger', who are not members of this 
organisation to attend tile Water- 
town convention and join the 
association. 

An invitation is also extended to 
member* of the I. C. M. A , the New 
Ktigland and the Tri-state A«.sncia 
Hon who are located near enough to 
attend. 

The following are the officers and 
directors of the association whose 
term- expire at this meeting, 

' l "I - » St.. K ' Tr V -r y.t. S <■ * Y.r's 

V> 1.1 

V ) H'" L -. l>r,t v j.r..«:rf-Tit. Ur*.,,-!,,, 

A W ( I.. - , r i! I. *f ■ nin! i ,.. . 1 n *i 1 til , 1 nr^ 

I y rf ■<-,-,•! r * t-r . Mir: r ,\ I ■ 

I ■ " - K ■- i ' *• '<•■ ■ * ' l J f ' < 

rjit-. t it* 

VVi'l :,tti M It , \ i Y.irk .\-n-r-. :.r. . 

.V 1 I -, -..i it r, :irn.,l ; 

Vt ;) T-, l,r, B:0' ill. Tom 

U . < II. .«„.•., r.,-,;. r I'. .| Sl.ril,r.|| 



y A Roberts. Bos-he^'r Tibki Uinm 
Chart™ It longilcn. YV.ilrrl,mu limo. 
K H ti.*,te. Lockrort Vrmii-Sim & Joumsl. 

Interest is centered in the election 
of president. The association was 
practically unammouv at a previous 
meeting in outlining a policy of alter- 
nating for the office of president on 
a down-state and up-state candidate. 
Under this plan, R. D. M, l>ecker. 
formerly with the Albany Knicker- 
bocker Press, and who went into an- 
other line of business, resigned the 
office of vice-president during the 
past year. He would have been eli- 
gible for the office of president, there- 
by continuing the plan, but as mat- 
ters now stand both the president 
and vice-president are from Greater 
New York, so that the above policy 
would be upset if the unwritten rule 
of nearly all organizations of the 
vice-president succeeding the presi- 
dent was adhereil to. 

Three Invitation* for 111* 

This point is expected to bring out 
a friendly rivalry in the association 
resulting in a full attendance. 

The Merchants Association of New 
York City has extended an invitation 
to the New York State Circulation 
Managers to hold its next conven- 
tion in New York City. Kochester 
and L'tica have also invited the asso- 
ciation. 

This will be decided by a vote ot 
the members at the meeting in Wa- 
tertown. 



★ ★ 



CIRCULATION NOTES 



The Liberty Loan Newsboys* Asso- 
ciation of Hoston has received from 
William J. Bryan a check for $25 for 
a memorial to be erected for Albert 
F_ Scott, the 15 year-old Firookline 
newsboy (the youngest member of 
the 101st Infantry), who died heroic- 
ally near Chateau-Thierry a year ago, 
The memorial is to be erected at 
Cnolidge Corner, where '"Scotty'' 
was a newsboy. The contribution to 
the "Scotty Memorial Fund" was 
given to a committee of newsboys 
who called on Mr. Bryan at the 
Hotel Itellrvue with a request that 
he deliver an address at an enter- 
tainment they are to give for the 
fund. 

The Winnipeg Telegram is conduct- 
ing a voting contest based on sub- 
scriptions secured by contestants; 
$16.(100 is offered in prizes, including 
automobiles, pianos, chance to enter 
the movie held. etc. 



1,. V. Vanclcavc, for the past four 
and a half years circulation manakcr 
of the Rockford (III.) Daily Republic, 
has resigned and will leave about 
the middle of October to make his 
future home on the Pacific ("oast. 

"Al" White, who has been circula- 
tion manager nf the Cheyenne (Wyo ) 
State Tribune since it was fir<( es- 
tahlislied, over twenty years ago. has 
|. -tgucd and is planning to go to 
California for a rest. Thomas Mrd- 
dlenias surcerds him. 

Kvery carrier of the Little Ruck 
( \rU > News is a men, her of the 
Hoy*' Club which is maintained by 
il n Y. M. C_ A.. Clyde Martin, circu- 
lation manager f..r the News, giving 
e.ieh ,i membership ii he is unable 
In pay f.»r it. The make the 

club tlitir hriidrpiartrr* until press 
time, ami Mi. M-iriir, -;ivs they have 
.shown all improvement in sale; and 
route carrying work. 




— Nor is Wisconsin 
laggard in the big 
new field of Chem- 
istry. 

Here is indeed opportu- 
nity for specialization, for 
science and skill, and with 
large rewards. 

Within the year a Wiscon- 
sin Company with one 
thousand acres begins the 
manufacture of serum on 
a large scale, showing the 
trend of the times. 



N. B.— Alert, curious for INFORMATION 
on all progressive movements — AND PROS- 
PEROUS — Wisconsin people are easily edu- 
cated to goods oj merit by daily 
advertising. 
Try them. 

These few papers will start you right 



Papers a™'*- 

tion 

rApplcliin Daily I'ost ( K) J.oto 

Itcloit News <Et tj.SyJ 

Kau Claire Leader- Telegram (M&E&S) 0,042 

tl'ond du Lac Commonwealth (E)... 6,017 

t'freeu Hay Press (■azctte (E) 11,011 

Kenosha News (TO 5,221 

La Crosse Tribune-Leader l'rcssCK&S) 13.567 

Madison, Wise. State Journal (E).. ,14,689 

Madi-on, Wise, State Journal <S).. tlo.(soi 

Milwaukee, Wisconsin. News (K>... •bcVtJt 

Milwaukee Journal (K) M.1.830 

Milwaukee Journal iS) 93,830 

Milwaukee Sentinel ( M&F I . , , 81.752 

Milwaukee Sentinel (S> 07,102 

Racine Journal News ( E) 7/166 

Sheboygan Press (El 6,693 

Superior Tclevram (K» 15.15a 

Wausan Uerord-lfcrald (E) 5,353 

C-n eminent Statements, April 1, 1919, 
♦Pnh'islier's Statement, April t, 1919. 
t V I!. C, Stall nu-tit. At 
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EXTENSION OF "TRUTHFUL" AD MOVEMENT 
THROUGHOUT THE WORLD 



Work of National Vigilance Committee and of Better 
Bureaus Is Described by National and 
Local Officials. 



D. B. Mil 


-LER IS MODEST 


— ABC 


UT HIMSELF 



M 

ger 



ODESTY is a half-way fact with 
D. B. Miller, advertising mana- 
of the Cleveland (Ohio) Cadillac 



PLAN'S of the Associated Advertising ("lul>s of the World for 
an extension of its "Truth-in-Advertising" movement call for 
an increase in the number of its local "Hotter Business Bureaus" 
until the number of these— now sixteen— includes one in every city 
pi the United States of 50,000 or more population. Other plans 
include the organization of vulunteer "vigilance committees" in 
cities where there are advertising clubs but no "Better Business 
Bureaus" and the co-operation in all cities of chambers of commerce, 
merchants' clubs, and commercial associations. 

These plans were outlined at a morning session of the Asso- 
ciated Advertising Clubs' convention at New Orleans, given over to 
the "vigilance" work of the organization, at which Merle Sidencr, 
president of the Sidener-Van Riper Advertising Agency of Indiana- 
polis, and chairman of the national vigilance committee; H. J, 
Kenner. secretary; and William P. Green, organization secretary; 
and Richard H. Lee, special counsel of the organization, were speak- 
ers. The formal addresses of these men were followed by three- 
minute reports by Kenneth Barnard, secretary of the Better Business 
Commission of Toledo; E. J. Brennan. manager of the Better Busi- 
ness Bureau of St. Louis, and representatives of similar local organi- 
zations on the work accomplisncd by these during the past year in 
promoting honesty in advertising. 

2,000 Investigation* 

H. J. Kenner, secretary of the Na- drawer value of vigilance tu the indt- 
tmnal Vigilance Committee, said that vidua! advertiser. "Now and then we 
approximately two thousand cases of find a business man who says that his 
advertising suspected of being false or advertising i« clean and that he is not 
misleading, have been investigated by interested in the man whose advertising 
local bureaus and committees. "So defi- is deceptive." he said. "That man fails 
nite and practical does such hureau work to realiie the destructive effect of mis- 
become that advertisers in the commit- leading advertising on all advertising, 
nitirs. in which bureaux operate have in- His attitude is that of the storekeeper 
creased greatly their financial and moral who would refuse to pay taxes for the 
backing of the work." he said. support of a Police I>epartment because 

In many cities subscriptions from he frit that his individual place of husi- 
leading advertisers and from newspa- urn would not be robbed during the 
pers have been doubled and trebled in coming year. 

order to place the bureaus in position to "You cannot get away from the fact 
meet greater demands and opportunities that every piece of fraudulent advertis- 
■riltng from the expansion of business, ing that appears strikes, either directly 
In the city of Detroit one newspaper is or indirectly, at all other advertising, 
giving $i,mx> and one merchant $1,300 "There isn't anything destructive in 
annually to the local work. this work, When a local B 

Bu.in... M.n Aid ciM '» > n advertisement, it makes a con- 

. , . ... structive suggestion of material value to 

A short time ago, the committee di- lhc advertiser. We are not what a stcn- 
rected letters to representative adver- „ sra p h er called us in our office at In- 
tiserj asking for an expression of their ,|ian.„«,li 5 a few years ago. when the 
policy with respect to placing copy with .ecolarv asked her to go out into the 
newspapers and other periodicals which ruom an( | Kft a 5up| ,| v of , cltcr . 

are known to carry misleading or fraud- n ,. a<1< , sh( . wew to , he ()mcc managc . r 
nlent advertising. About two hundred aIuJ sai(1 tha , she wailU .,, M „ atjon _ 
advertisers replied to the effect that they crv ,-„ r , hc 1 JJ«tioaml Violence Commit- 
would not knowingly use space in pub- ,«. e .' j n ,„ hcr words wc re1> . „„ 
l.cat.ons winch carried confidence-de- K estion, or repeated suggestion, if m-ces- 
stroj.ng advertising These letters are sary . lm | ot , proMarion only as a last 
being preserved and will play an im- resort." 
portant part in the work of the commit- 
tee in the coming year. Truth Is Economy 

The committee also wrote to repre- Richard II. Lee, special counsel for 
tentative newspapers throughout the the Associated Ad vertising Clubs, said 
country and asked what they were do- that the business house that paid a big 
mg to protect their readers and legiti- salary to an advertising manager and 
mate business from confidence-destroy- then permitted him to indulge in un- 
i"g advertising. The committee asked truths was not practising economy. 
«or specific information regarding the "It takes brains to make the truth at- 
rules which newspapers used to bar ob- tractive," he said. "Any liar of ordinary 
jectionable advertising from their col- ability can write the other kind of copy, 
umns. This information has been ana- and that type of man can be hired 
lyted and published for the guidance of cheaply. 

'"her newspapers desiring definite data "It does not require much brains or 
and looking to the censorship of the ad- ability to get a crowd of people into a 
vertising submitted to them for publica- -tore with the statement that thev can 
t'<m. These letters are also being pre- buy silver dollars for fifty cents, but 
»erved for the information which they getting them there today and having 
cu ! l,s,r l- them come back tomorrow and the dav 

svilliam P. Green, organisation sec- after and all the succeeding days is a 
retary of the National Vigilance Com- very different matter, 
mtttrc. said local business houses were "Now. how are you who arc making 
"ipporting Business Bureaus because a profession of advertising, you adver- 
>ney had come to appreciate the cash- t.s.ng managers, going to prote, 



Company — it stc 




when he gets off the 
subject of D. B. 
Miller and 
starts to talk in- 
terestingly, usu- 
ally in paid for 
newspaper space, 
about things like 
Cadillac and 
Dodge autnmo- 
biles and Vic- 
trolas. 



not a hobby 



I). B. Mi 



a lifework and 
w a i selected 
after consideration of every other field 
of endeavor. Sales promotion also in- 
terests bin, but merely as a natural 
result of good advertising. He started 
as a "cub" as a member of the adver- 
tising staff of the Philadelphia North 
American, went from there to the Pitts- 
Imrgh Leader and finally left that paper 
to join the combination staff of the 
Pittsburgh Post and Sun. 

A call from the General Fireproofing 
Company attracted him to Youngstown, 
Ohio, as assistant advertising manager, 
which position he held until called to 
his present |>ost. He does concede that 
he now has unusual op|iortunilics and 
everyone else looks at it in the same 



time is here to slop wishing and be 
financially willing and morally anxious 
to put our backbones to the task. In 
other words your duty If to invest — in- 
vest in a cause which pays intangible 
dividends and will continue to pay diem 
as long as advertising remains a force 
in the commercial intercourse of man- 
kind " 

E. J. Brennan, manager of the St. 
Louis Bureau, said : 

"The advertiser who directly or indi- 
rectly belittles a competitor, either by 
means of the written word, advertising, 
or by the spoken word, merchandising, 
person has planted in the public mind 
the seed of distrust. He has caused to 
arise suspicion, not only against his 
competitor, but against business methods 
in general and particularly against ad- 
vertising and its progeny — good-wilL 

"Ever after, that seed is beyond his 
control. Its growth and its ability to 
propagate more distrust can be reached 
by only one agency — continued propa- 
ganda based on reality, a propaganda 
that has for in end and aim the in- 



Mann Elected Vics-Presideat 

The board of directors of the H, K. 
McCann Company, New York, has 
elected E. W. Mann to the office of 

VH 



profession? How are you going to raise 
the level of the business that you have 
chosen? How are you going to make 
the place you occupy worth more money 
to you and of untold value to your 
boss ? 

"I'll tell you how. Bend backwards 
in your insistence 011 truth. Place a 
value on the good name of your in- 
stitution, that is exceeded by no other 
consideration connected with your busi- 
ness. Drive home in no uncertain 
fashion to your executives that the 
printed word which goes from them 
through your fingers to the public 
ratchet the public as their representa- 
tive and as that printed word is known, 
so are they and their business known. 

"If that printed word is rlambouyant, 
bombastic, unreliable, misleading, de- 
ceptive, untruthful or false, that is the 
measure of your institution and the men 
who stand behind it. 

Local Officials Talk 

"When a house sends out a salesman 
with a red necktie, it should bear in 
mind that the public who meets the 
salesman comes to think the house 
wears red neckwear. If he is clever, 
or perhaps over-clever, glib-tongued 
and impudent, you might as well have 
that kind of a house behind him, but 
if he rings with truth, with logic and 
fair dealing, even though he fails to sell 
you, the very imprcssiun he creates is 
an asset to the house that sends him 
out an asset that cannot be measured 
by dollars— an asset that may create 
sales from unknown sources for years 
and years to follow— and advertising is 
a salesman." 

Kenneth Barnard, secretary of the 
Better Business Commission of Toledo, 
said: 

"L'p until this very moment, we have 
been merely uri/iino that advertising be 
clean and truthful and reliable. My 
menage today is to tell you Dial the 




Give a thought 
to the kids 



Join The Brooklyn Eagle, Tha 
Boston Glebe. Tha Pittsburg 
Dispatch, The Detroit Netva 
The Louisville Courier- Journal, 
Tha Youngstown Vindicator, 
The Dallas Journal, The Meri- 
den Morning Record in present- 
ing Arthur Scott Bailey's popu- 
lar children's stories. 



The Tale of Cuffy Bear 

The Tale of Jolly Robin 

The Tale of Jemmy 
Rabbit 

The Tales of 20 other 
furred or feathered folk 



Note from the list above the 
morning newspapers. Evening 
papers hsve no "copyright" on 
home page features. 

This series combine* delight- 
full text and quaJnt pictures 
every day in the week. 



Wire or nri/r for tamplrt 



The cJMetropolitan 
Newspaper Service 

432 FOURTH AVENUE. N.Y. 
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the Way for Closer Relationship 



(Continued frt 

the Latin publishers by furnishing 
them names of undesirable United 
States advertisers. 

The committee moved upon Ihc 
suggestion of Mr. Zavada to he sec- 
onded by Mr. Gil to extend the cor- 
dial thank* of the conference to the 
A. A. C. W. officers. Chairman Lamar 
C". Uuintero of the entertainment 
committee, and its other members, 
and to all those who have so kindly 
co-operated toward the success of the 
mccting.and the encouraging steps 
that had already been taken toward 
the formation of a definite and help- 
ful organization. 

A Practical Ideal 

In declaring the session closed. 
Chairman John Barrett expressed his 
sincere appreciation for the cordial 
co-operation of all those present for 
the splendid feeling that had been 
shown in the pursuit of a practical 
ideal, and hoped that all those inter- 
ested in this subject would give sug- 
gestions to him, either at the Pan- 
American Union or at the headquar- 
ters of the A. A. C. W. in New York 
City. 

He said he felt that the effort had 
been well worth while, and that with 
the co-operation of both officers of 
the Associated Clubs and the enthu- 
siastic pioneers in this movement, 
the Pan-American gathering at In- 
dianapolis next year would surely be 
a great success, and mark a definite 
starting point for a vigorous and per- 
sistent campaign in Latin America, 
for truth in advertising. 

Senor Manuel Carpio, representing 
El Heialdo de Mexico, was the first 
speaker among the Pan-American 
delegates at the general session of 
the convention at which the estab- 
lishment of the new department was 
under discussion. lie placed the af- 
fairs of the country before the dele- 
gates in a new light and won many 
friends for it among them. 
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derful remark. He said to him : 'John 
Barrett, you have done more for the 
ideals of union and friendship than 
anyhody I know. You have not only 
succeeded in helping this idea of I'an- 
Americanism for long, long years, but 
you have succeeded in something 
that no one ever succeeded in before, 
and that is in bringing us — the Mexi- 
can editors — who arc always dis- 
agreeing with each other, to be 
friends here and to form a union.' 

What a Man Did 

•That is what this man did. We 
came in different trains. We were 
even trying to sec if the other fellow 
wouldn't stop at a different hotel so 
that we might not have the chance to 
meet each other. Finally, we ca.r.e 
together. We had to assist in the 
Pan-American section of this confer- 
ence, and we started to get each with 
the other and talk and greet each 
other with certain courtesies, and 
finally we are friends. 

*'\Ve are going back to Mexico to 
establish there the Mexican Cluh that 
depends directly and intimately on 
and will work with the Associated 
Advertising Clubs of the World. We 
are going to do that as soon as we 
arrive in Mexico, and wc arc going 
to have this opportunity that we con- 
sider of an enormous value to use 
every agent of publicity in the Re- 
public of Mexico in order to carry to 
the Mexican people the American 
message, and we will send hack to 
you all the time through these won- 
derful channels of advertising and 
publicity, the message of Mexico. We 
hope that after this conference in 
Indianapolis that is going to be held 
next year, there will be a chance for 
us to scud a mighty representative 
delegation in order to see if we 
cannot convince you that at a latter 
conference and convention we would 
like to have you all go to Mexico 
City." 



Mexico's Faith 

Declaring that Mexico was today 
trying to quench the thirst for crime, 
he moved the great assembly to ap- 
plause by a plea for support that will 
make Mexico sure that faith and 
hope for liberty and justice has not 
been in vain. Continuing. Senor Car- 
pio said: 

-We have heard that this idea of 
the advertising clubs of the United 
States started to be a national or- 
ganization. It was going to he the 
uniting of the forces for a definite 
purpose within this country. It was 
a happy moment when you changed 
that name and made it 'The Adver- 
tising Clubs of the World.' That is 
where we came in. We found a 
chance to come in. 

"List night, at a dinner offered by 
us to this great man who seems 
sometimes a child, because there is 
no genius who docs not look like a 
child some time, my friends. Mr. Pa- 
lavicini, of Mexico City, made a won- 



Scuor Enrique Gil. a brilliant young 
lawyer of the Argentine Republic, 
and the United States representative 
of La Xaeion of Buenos Ayres. 
brought out some telling points in a 
well-delivered address in terse and 
clear English. 

He told of the wnnderfut re- 
sources and trade possibilities of 
Argentine, and in closing said: 

"I am authorized to pledge the un- 
limited co-operation and assistance 
of the Argentine press, editors and 
publishers, in so far as I have the 
honor to represent them, to carry 
on the efficient and praiseworthy 
program of your organization." 

The next speaker was Senor Con- 
rad W. Massaguer, a noted cartoon- 
ist and publisher of Cuba, who has 
by his own efforts successfully de- 
veloped three publications. Senor 
Massaguer, though suffering from a 
cold, was able most wittilv to inter- 
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est the audience in relating the 
troubles of a publisher in Cuba with 
advertisers and especially with those 
in the United States ignorant of the 
needs of the markets. 

He said that there was much mis- 
understanding as to the kind of copy 
that was required and pledged the 
cordial co-operation of the adver- 
tising club of Cuba which is affiliated 
with the Associated Advertising 
Clubs of the World, and of which he 
had the honor to be president. 

Chairman Houston stated that as 
the opening session had been hon- 
ored by the reading of a message 
from the Premier of Australia, that 
therefore this Pan-American session 
should close most fittingly with a 
message from the executive of one 
of the most interesting of the Latin- 
American countries, 

A Massage from Para 

Mr. Noel of New York and Peru 
then read the following message from 
President Leguia : 

"President and members of the As- 
sociated Advertising Clubs : 

"Always a firm believer in the effi- 
cacy of the press as a civilizing 
factor, I send you my best wishes for 
the success of the Pan-American sec- 
tion of the Associated Advertising 
Clubs of the World, which has been 
formed. It will have my cordial co- 
operation, as I shall always support 
and encourage legitimate American 
initiative to help in the social and 
material development of my own 
country. Lcgnia." 

Other visitors to speak during the 
Latin-American conferences were Ra- 
fael Alducin, managing editor of 
Elcelsior of Mexico City, and Arthur 
Liehes. of El Mundo of Havana. 

Cub.'. Ins-it. tion 

The latter read the following mes- 
sage from President Mario G. Meno- 
cal of Cuba : 

"To the Manufacturers of the 
United States : 

"It affords me genuine pleasure to 
accept this opportunity to tell the 
merchants of the United States of 
the wonderful opportunities Cuba af- 
fords them. First, to invest their capital ; 
second, to sell their wares, and third, 
hut not least, of the desire of the 
Cuban people to do an ever-increas- 
ing business with our good friends 
the United States, and to further 
cement the friendly relations already 
existing between the two republics. 
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"Cuba, though occupying but s 
small space geographically, and hav 
ing less than three million people, h»- 
shown itself capable of making trc 
mendous purchases in the United 
States. We are now probably one 
of the best customers of your coun- 
try, hut there is still much room for 
improvement. 

"The picture you are about to scr 
will give you a graphic idea of the 
industrial importance of Cuba and 
the opportunities it affords. May ap- 
pend, in conclusion, a hearty and sin- 
cere invitation the promise that yov 
will receive at the hands of the Cuban 
people a hearty welcome." 

Proud of Work 

Satisfaction with its step forward 
to help in the greater brotherhood 
of man is expressed in the following 
resolution, adopted at the closing ses- 
sion of the 1919 convention of the 
Advertising Clubs of the World, 
meeting in general session: 

'The Associated Advertising Clubs 
of the World hail with the greatest 
satisfaction the formation at this 
convention in New Orleans of the 
Pan-American conference which will 
represent advertising and publishins: 
interests of the Latin-American re- 
publics. 

"This conference, immediately upon 
its formation, resolved to undertake 
vigilance work, thus giving most con- 
vincing evidence of its spirit and pur- 
pose. 

' Under its general guidance, as a 
part of the Associated Advertising 
Clubs, clubs will be formed through- 
out the Latin-American republics 
spreading the principles of trulh-in- 
advertising and developing through 
mutual understanding the good wil 
and friendship which will be an en- 
during basis of friendly trade rela- 
tions among all the republics in the 
hemisphere." 
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SEE MOORE'S ELECTION 
AS CERTAIN 

"CIom-Up" Viow of Nowapapar Man 
and Monitor of Congraaa, Who 
la Looked Upon a. Philadel- 
phia Neat Mayor 

Bv Crms Wacrb-Smitii 
Philadelphia is going lo have a Ht> 
paper trained man fur its next mayor— 
that is, unless the imiioisible happen.* in 
this politically-abused city— lor "Hampy" 
Moore, formerly addressed fur the last 
13 years as Joseph Hampton Moore, 
Member of Congress 
from Philadelphia, 
has won the Kepub- 
I i c a n nomination 
from Judge John 
M. Patterson. The 
victory was not 
won by a landslide. 
Hut by enough votes 
to make it safe, 
which usually as- 
sures office in this 
election in Pennsyl- 
v a n i a. Congress- 
man Moore had the 
whole-hearted support of all the news- 
jiaper* in the city except one. 

Army of Writan Racked Him 
Congressman Moore is still an active 
newspaper man, inasmuch as he writes 
a column twice a week for the Evening 
Ledger. Playing no small part in organ- 
izing his campaign was a small army of 
newspaper men, many of them former 
fellow workers. "Joe" Costello, a news- 
paper man and chairman of the Emer- 
gency Fleet Censorship Board, was Mr 
Moore's publicity manager. The cam- 
paign wis one of the bitterest contested 
in many years. 

Personally, J. Hampton Moore is a 
bundle of well - controlled nervous 
energy; is 55 but does not look it; is 

to easy promises or secret* deals. He 
has a sense of humor and is an elo- 
lucnl and ready debater. He has writ- 
ten books and some excellent poetry, 
lie opposed America's entrance into the 
war, but had one son at Metz, the mar- 
ried ones in the shipyards and two 
laughters training in hospitals. He tends 
.nward conservatism, which once led 
he fiery North American to dub him 
Safety-Pin" Moore. He attributes his 
nany successes in life largely to his 
irwspaper training. 

Hia Croatia*! Aaaat 

"My two greatest assets when I went 
o Congress," says Mr. Moore, "were 
ny newspaper experience and iny knowl- 
edge of law." 

Congressman Moore 1>egan his career 
it 13 as a clerk in a law office. He got 
a week. A >ear later he successfully 
>a->*ed an examination as "student at 
aw." His employer was associated with 
he Court Combination. One day he 
»as sent to court to "find out what was 
{oing on." To his surprise he read his 



report in the evening paper, and this 
marked his debut in journalism at the 
age of 15. He was put on the regular 
staff of the Court Combination, and 
when 18 was offered a job on the Pub- 
lic Ledger, where George W. Childs 
then held the reins. 

"From him," he says, speaking of that 
famous Pliiladclpfiian, "1 learned news- 
paper principles of fairness and just- 
ness in public dealings. He was a 
bulwark of honest journalism. I should 
like to erect a monument in his memory 
and to the honor of the profession 
which he adorned." 

Under Mr. Child's personal eye he 
was made labor editor with two 
assistants, was on friendly terms with 
many of the leaders and was entrusted 
by Mr. Childs with much of the busi- 
ness of promoting the International 
typographical Union project for the 
Printers' Home at Colorado Springs. 
He went through the strike troubles of 
the bo's under Mr. Child's instructions, 
[laying fair to both sides, was sent to 
many labor conventions, on one occasion 
was intermediary in settling a dispute 
ivhkh would have called out 50,000 trx- 
•ile workers and on another helped ar- 
range a conference which sent the strik- 
ing miners on the Reading Railroad 
system back to their jobs. 

Mr Morris did brilliant newspaper 
work during the Homestead riots and 
then won lasting fame as a newspaper 
man through his covering of the Johns- 
town flood. Reaching Johnstown by a 
circuitous route a full day later than 
..titer local newspaper men "Hampy" got 
the first wire out. 

First Youag Republican Club 

Hampton Moore's interest in politics 
began early. His first activity was in 
forming young Republican clubs. Here 
he developed his skill in organization as 
in his newspaper experience he had 
learned to dig for facts and to study 
both sides of a question. He left news- 
paperdom to become chief clerk of the 
City Treasurer, failed to get a nomina- 
tion for the office itself (to which he 
was later elected), and in hetween was 
secretary to Mayor Ashhridge, 

He claims he was the !".:*! McKiuley 
boomer in the city, bucking Quay, who 
opposed the plan; met Roosevelt at the 
National convention here when Me- 
ting himself elected as president of the 
National Republican League over 
Cornelius Vandcrbilt and Gov. Lowden 
at PUmb was given his first Washing- 
ton post by the colonel as chief of the 
Bureau of Manufactures in the Depart- 
ment of Commerce. 

Mr. Moore came hack to Philadelphia 
to act as receiver of the City Trust Safe 
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Deposit Company, which he liquidated 
.loltar for dollar and then returned to 
the capital as Congressman with a wife, 
8 children and plenty of varied experi- 
ence hut still very young in appear- 
nnce. 

Perhaps the pinnacle of his achieve- 
ment has been the brilliant work he has 
done as president of the Atlantic Deeper 
Waterways Association. Within a week 
after he was sworn in, a big river and 
harbor bill came up. Few knew or cared 
much about the Delaware River, and 
Philadc![itiia as a shipping center was 
a joke, but Moore took the floor and 
won a plea for a 35-foot channel which 
went a long way to restoring this city 
11 its old maritime standing. 

Since then by organiring the interests 
of the entire Atlantic seaboard, during 
i ten-year campaign, the association has 
secured a free canal from Hampton 
Roads through to the ocean beyond 
Hatteras, has brought into Government 
ownership the Chesapeake and Delaware 
Canal and has in hand a ship canal 
across New Jersey. 

Moore is an advocate of preparedness 
and sees in the connecting chain of 
inland waterways not only a needed 
carrier for commerce but a vision of its 
value in time of war. 

Uphold Newspaper Interests 

As a member of Congress, Moore has 
been a staunch upholder of newspaper 
interests, and in the newspaper profes- 
sion it will he remembered he called for 
a Congressional investigation in 1917 
of the wild charges brought by Repre- 
sentative Callaway of Texas, who stated 
that the J. P. Morgan Company, repre- 
senting British interests, had bought up 
American newspapers which were to 
spread allied propaganda. A talc of the 
Ledger being purchased by I-ord North- 
clifle was part of this canard. 

Incidentally, while Col. Theodore 
Roosevelt was President, CongTcs sman 
Moore introduced the bill which kept 
' In God We Trust" on the coinage of 

the 



PLAN RAILROAD PUBLICITY 



American Electric Association May 
at 



WE SPEND MORE 
THAN 

$500,000 

per year to produce the fea- 
ture* which have created the 
greatest newapaper Tollow ing 
in the world. 

"Hearsts Features Always 



-Halt 



The International Feature 
Service 

Z« Wa.t 59th -Street 



The True News 
FIRST 



Always- Accurately 



International Sews Service 
World Bldg. Sew York 



A proposal that the American F.lcc- 
tric Railway Association organize a pub- 
licity bureau in New York will be sub- 
mitted at the convention of the associa- 
tion at Atlantic City on October 6-1 1. 
The matter will be placed in the hands 
of J. H. I'ardee, president; l.cake Car- 
raway of Norfolk, V'a. ; John W. Col- 
Ion of New Haven, Conn. ; Luke Grant 
of Chicago; F. W. Hild. of the Denver 
Tramway Company; Z. V. Taylor. 
Southern Public Utilities 
Charlotte. N. C. ; and W. Dwight 
roughs, Uniun Railways Company of 
Baltimore. The proposed bureau would 
lw under the direction of E. B. Burritt, 
the executive secretary, 8 West 40th St., 
New York. 

Training Taachara in Publicity 

Aberdeen", S. D.. Sept. a. — Normal 
School has established a "rural press 
and teacher" 
for teachers' 
ings. Paul W. Kieser. a former news- 
paper man in Omaha, Aberdeen and 
llismarck, is in charge. The course aims 
to give teachers new ideas about the 
importance of school publicity and how 
to prepare school news for 



Psychology an 

Ciitc.sco. SepL 24,-At the first Fall 
session of the new Engineering Adver- 
tisers* Association, the speaker of honor 
was Prof. J. H. Picken, of Northwestern 
University. He talked on "Problems of 
the Advertising Man," dealing princi- 
pally with the application of psychologi- 
cal principles to advertising copy. 
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LIKENS A TRADE MARK 
TO "U. S." GUARANTEE 



Chicago Adverti.int Mu Gives 

leart-to-Heart T.lk on 
of Handling; Nation 
ally Adv.rli.ed Good. 

Pmtlanp, Me„ Sept. 23— -P. J- Sod - 
ergrcn, of the Mallory. Mitchell & 
Faust Ciimjiaiiy, Chicaao. one uf the 
liidltest advertising firm* in llie United 
State*, was the speaker here Thursday 
evening before nearly 50 member* of 
the Portland Retail Grocers' Assueia- 
tion. Riving an informal talk on "Bene- 
fits to a Grocer in Selling a Standard- 
ised Advertised Brand of Goods." 

He told of the importance of having 
on their counters certain h™*" tl,;lt 
are advertised nationally, especially 
bringing home the true value of the 
trade mark. He gave for an example 
the following: 

Take a Silver Dollar 

Taking a silver dollar from his 
pocket, he said the piece of silver was 
worth too cents on the dollar anywhere, 
and that of course it could be sold to 
anyone or in any plzce for too cents, 
but if the same piece of silver were 
disfigured, that is to say, if the en- 
graved emblem were rubbed off 
smoothly on both sides, and the weight 
of the piece of silver still remained at 
its original amount, a person cuutd not 
sell that dollar on the streets for ten 
cents- The people would be afraid of 
it and would consider it worthless. He 
aid that showed the value of a stand- 
ardised trade mark. 

It is the same way, said Mr. Soder- 
gren. with any brand of goods that 
the grocer sells — the public is ac- 
quainted with a certain trade mark or 
name through its national advertising, 
and when it wants a certain article, it 
asks for or picks out one that it re- 



BALL GAME STILL IN DOUBT 

"Mulligan Slew** and Publishers' 
Speeches Feature Topeka Outing 

TOftKA, Kas„ Sept it— Whether the 
"Mulligan Stew" prepared by George 
Ellis, of the Topeka Typographical 
Union, was the cause or not, no one 
seems to know, but the fact is true, 
nevertheless, that who won the baseball 
game between the Topeka Capital com- 
posing room nine and the Capper Pub- 
lications nine, is still in doubt. Both 
sides claim — by a score of 6 to 5. 

Anyhow, the printers and publishers 
had a glorious time at their annual out- 
ing here, and after the "slew" had been 
stowed away by the men and their fam- 
ilies, Frank P. MacLennan. of the State 
Journal , T. A. McNeal, of the Mail and 
Hrrtzc; George Holmgren, president of 
the union, and others, 
-pccchcs. 
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CAR AD PEOPLE LOSE 



The speaker spoke of all the various 
well-known standard brands of prod- 
ucts and advised the dealers if they 
wished to reap success to stuck up on 
the product that was nationally known 
or was being nationally advertised. He 
also offered many helpful hints to the 
grocers, who were especially pleased 
with the evening's talk and will doubt- 
li-> derive much benefit from iu 



DALLAS PICKS A LABEL 



Will Be Used in Big National Ad- 
vertising Campaign Planned 

I)au_ss. Tex., Sept. 24. — In the cun- 
leit conducted by the Chamber of Com- 
merce and Manufacturers' Association 
for an emblem to be used in advertising 
Dallas. Krank H. Calder (with the in- 
scription "Dallas— Where Men Are 
Looking Forward") was selected as the 
winner. An effort will be made to have 
the emblem officially designated as the 
city trade mark and for its manufac- 
turers. 
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BritUh Correspondent oa a VUit 

George Herbert Pcrris, who during 
he war was a correspondent on the 
western front for the London Daily 
Chronicle and the New York Times, has 
come to this country to deliver a series 
»f lectures on the war and to describe 
for the Chronicle post-war conditions in 
America. Mr. Pcrris arrived in New 
Vork Monday and expects to remain 
until Viscount Grey 
next spring. 



Newepaper Boosts Ad Club 

Dn Moines, Sept. 20— The Sunday 
Capital has just issued a special 8-page' 
section devoted to news pertaining to 
the activities of the Dcs Moines Adver- 
tising Club. Pictures of all the club's 
delegates to the New Orleans conven- 
tion were published, in addition to spe- 
cial articles by members. Advertising 
emphasized the truth In advertising 
movement and the value of the 
A. A. C. W. convention. 



W. Va. Air Delivery 

C'LAitKSBi'ita, W. Va., Sept ig..— The 
l-'xponcnt on September 12 published 
the first "airplane edition" ever issued 
by a West Virginia newspaper. Deliv- 
ery of the edition was made by airplane 
10 Buckhanuoii; a distance of htirty 
miles. 

Greene Hurt in Auto Accident 

Chicago, Sept. 19, — Harry Irving 
Gscene, ex-newspaperman, novelist and 
active member, of the Press Club, who 
has been severely injured in an auto- 
mobile crash, is in a South Side hospital. 
Two ribs were broken and serious in- 
ternal injuries sustained. 



Change en American Banker 

William G. Reecroft has been appoint- 
id editor and general manager of the 
American Banker, New Vork. 
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Every Part of Country Wti Repre- 
aonted in Di.pUy of Financial 
Advertising— Cleveland Second 



Nkw OaiJtANS, Scrrt. ij.— The Melvin 
A. Taylor cup for the best financial ad- 
vertising exhibit at the New Orleans 
Convention of the Associated Advertis- 
ing Clubs was awarded to the Irving 
National Bank, New Vork. The Guar- 
antee Trust Company, New Vork, was 
given second place; the Cleveland Trust 
Company, Cleveland. O., won third 
place in the competition. 

This is the third successive year in 
which the Irving National Bank exhibit 
has won first prize. Additional interest 
was lent to the contest this year by the 
great number of competitors, the finan- 
cial advertising exhibits occupying 
much more than half the entire space 
allotted to displays in the lounge of the 
Grunewald Hotel. 

Coast to coast, every part of the coun- 
try was represented in the display of 
financial advertising. 

In the second classification, for the 
best single advertising display, the 
Guarantee Trust and Savings Bank, Los 
Angeles, was given first place. The 
First National Bank, St. Louis, second 
pla-.e. and the Hibernia Bank & Trust 
Company, New Orleans, third plan. 

For the best individual piece of copy, 
thr Bank of litaly, San Francisco, won 
first place, the Union Bank. Newark, 
New Jersey, second place, and the Mer- 
chantilc Trust Company. St Louis. Mis- 
souri, third place. 

The cup won by the Irving National 
was offered by Melvin A. Taylor, presi- 
dent of First Trust & Savings Bank of 
Chicago. The award was the closing 
feature of the final session of the Finan- 
cial Advertising Association, and was 
received with much applause. 



Court Rule. U. R. C Receiver in St 
Louis Can Break Contract 

St. Loos. Mo., Sept. Ji.— "The re- 
ceiver of the United Railways Compear,, 
had the power to abrogate the contract- 
with the Western Advertising Compam 
for advertising in the company's cars, 
and the contract should be abrogated. 
As a matter of equity, however, a tic* 
contract should be made by the receiver 
with the Western company for two year« 
at the rate of $8u,utx) a year, an increase 
Ol $10,000 over last year's payment-" 

This is the ruling of Judge Dyer in 
the United States District Court in the 
suit for injunction brought by the West- 
ern Advertising Company when the re- 
ceiver sought to abrogate the enntrar: 
A Philadelphia concern hail ofTercel 
$104,000 a year for the privilege. 



Atwood Under Operation 

l.rwisTON, Me., Sept. 23 — Stanley B. 
Atwood, sports editor of the Sun and 
during Uie war one of the editors of a 
newspaper issued by the Signal Corps 
of the Army at Washington, has under- 
gone a successful operation for appendi- 
citis at the Ste. Marie Hospital. He is 
reported as getting along finely. 
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Potter Attended "U 'I .A " Convention 

M, Bruce Potter, general manager u! 
the Rochester (N. V.) Herald, was a 
delegate to the United Typothetac con- 
vention in New York last week. The 
Herald has a complete photo-engraving 
and job printing plant, and Mr. Pottci 
was looking for ideas for its improve- 
ment. 



at Lake Charlee 

Lake Cha«ies, La, Sept. 24.— The 
American Press Publishing Compam 
has awarded the contract for the erec- 
tion of a two-story brick building to 
cost $14,000. It will be specially ar- 
ranged and fitted for a newspaper pub- 
lishing plant and will be ready abou: 
January 1. 



The Mount Vernon, N. Y. 

DAILY j\RGUS 

carries more display advertising 
than any othar newspaper in 

Westchester County 
This Is an acknowledgement of 
Its power that tha advertiser 
should iirr.1, if desirous of 
reaching the people of Mount 
Vernon 

GEO B. DAVID & CO. 

Foreign Representative 
171 Madison Ave. NEW YORK 



©he 

gfittBburg Stapatrh 

has always been a big factor 

in the auecenaiful exploiting 

of good merchandine. 

WAU.AiE r, BROOKE 
Rmnsmick HutMuia. New York 

Til E FORD- PARSONS CO.. 
Peoples Oat BuiMine. CMeatfo 

Real Eatate M TeoM R BuMi n ,;. p h ,l. 



New Orleans States 

.Meitilier Au-lii Bureau of t'irculat u>n 
Sworn Net Paid Circulation for 
C Months Ending April 1st, 191* 

13.701 Daily 

Wt ■uarsMr* the tarfraj while 
home tl<-ltvefe«i evening « Itriiiatton in 
tile trade temtory ol Sew Orleans. 

To reach a Urge maj.tr.tr of the 
trail* proaptctt in the kx'al trrr.torv 
the Slates is the logical and eeonomu 
roriiiiim. 

Circulation data sent on reque*t. 
The S. C. BeckwJth Special Afcy. 

Solr Kurrijrn Renrcsenlativea 
Kew Vera Cnsraco Sl_ Lotiia 



uigi 



:ea Dy Google 
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CAN PROMOTE THRIFT 
BY ADVERTISING 



Economy Developed During War- 
Time Can Be Made a Habit— 
EHaworth Heads Financial Depart- 
mental in New Orleane 

Financial advertising has improved 
immensely during the last few years, and 
lis big purpose from now on must be to 
;iopulariie constructive and continuous 
ihrift, begun during war-time. R. S. 
Hecht. tfrciident of the Hibernia Bank 
and Trust Company of New Orleans, 
told members of the Financial Advertis- 
ing Association of the A. A. C. W. of 
W . in an address at the New Orleans 
reinvention- He said: 

"Tlic so-called bank advertising of 
twenty and fifteen and even ten years 
^«o, with a very few brilliant excep- 
tions was so absolutely inane as to be 
positively pitiful. I have heard it de- 
-cribed as tombstone' advertising, and 
certainly no more appropriate adjective 
could be used, for it produced just about 
the same results as to the inscriptions 
that you read in the average well organ' 
\/ed and we 



structivc and continuous thrift and to 
convert into a permanent habit that 
temporary practice developed during 
war-time." 

The Financial Advertisers' Associa- 
tion elected the following officers: 

President, Fred- W. Ellsworth, Hiber- 
nia Jlank & Trust Co, New Orleans; 
first vice-president, 11. A. Marsland, 
Irving National Bank, New York City: 
second vice-president, I.loyd H. Uattson, 
Commercial F.xchange Bank. Omaha; 
third vice-president, H. B. Grimm, St 
Joseph Alloy Bank. Klkhart, Ind.; 
chairman. \V. R. Morehouse, Guaranty 
Trust Company, Los Angeles; secretary. 
Walter tiramman, St. Louis; treasurer, 
Carl A. Gode. Merchants Loan & Trust 
Company, Chicago, 

New directors: K. D Conner, Illinois 
Trust & Savings Bank, Chicago; F. C. 
Adams, National Rank of Louisville, 
Ky : \V. W. Douglas, Minnesota Loan 
& Trust Company. Minneapolis; Frank 
Wilson. Scandinavian and American 
Bank. Tacoma; M. A. Schulte, Cleve- 
land Trust Company, Cleveland. 



HAVAS OFFICIAL DEAD 



A Big gar View 

"With the birth of the Financial Ad- 
vertisers' Association there was sounded 
ihc death-knell of the 'Eteenth-Nation- 
al -Flank - Capital -and-Surplus - $50,000- 
Tratisaets-a-Geisr.ral-Banking - Business' 
it vie of bank advertising, and there was 
ushered in the modern twentieth century 
vtyle now employed hy practically all 
live banking and investment institutions. 

"With the birth of our Association, 
there was bom also a bigger, modern, 
more human conception of the duty 
which the tanking institution owes to 
the community- Perhaps this fact is 
Irst exemplified by the wonderful man- 
nrr in which the members of our Asso- 
ciation, not as members, but as indi- 
vidual patriotic American citwens, set 
af.ide everything of a personal and pri- 
vate nature in order to give of their 
knowledge and of their experience and 
'■i their ability in helping Uncle Sam 
and his Allies everlastingly to crush the 
crealest foe of righteous and fair and 
M|iiarc publicity which the world has 
t ver known. 

Not all of our people, unfortunately, 
were prepared when war came upon us. 
'' it when there came the great. biR job 
<>:' rai«ing billions of dollars in order to 
Mk'u *\ful!y wage our war against 
nniiacval arrogance; the members of 
ilie Association utrt frefitrtd. and to 
vi!ii and your associates in the Financial 
Advertisers' Association, in no small de- 
cree, belongs credit for the remarkable 
Mircess of our government financing 

"Hut our work is just begun. The peo- 
ple of our country, inspired by just pa- 
triotism and encouraged hy intelligent 
IwWicity, learned during the past few 
years what it means to sacrifice and 
save. Our big purpose from now on 
must be to still further popularize con- 



Perth Amboy, N. J. 

Maat Rapidly Grosrtag City la East 

Thoroughly Coverf-i! !•> Only llmlv in 
Pitt.!. 

News 

M.,,,l,t. A N !• A . A II 1 . \ V 

K.»...lo.l.rV tt.i,ir.[« (,,t |r„.!r ..,{,,ri"> 
la* mot ;i|<i»|.| ;,Htt,l|..|l 

F. R. Northrup, 303 Sth Avenue 
New York City 



THOMPSON RE ELECTED 



Succeeds Self for Seven-Year Term 
en Federal Trade Commission 

Washington, Sept 36. — The reap- 
jrointment of Commissioner Huston 
Thompson, of the Federal Trade Com- 
mission, to succeed himsrtf in office for 
a further term of seven years, was con- 
firmed yesterday hy the Senate. Mr. 
Thompson was originally appointed last 
spring to fill out the unexpired term of 
former Commissioner William J. Har- 
tis. of Georgia, resigned. 

Previous to his appointment to the 
Commission, Mr. Thompson, who is a 
Coloradoau. was assistant attorney gen- 
eral of the United States, assistant at- 
torney general of Colorado, and for long 
prominently identified with legal and 
public affairs in that state. The dis- 
tinction is claimed for him of being the 
only man who has been tendcrc 

hy President Wilson. 



Okmulgee, Okla, Sept. 23— Burnis 
H. Thomas of the Times Staff, has been 
made head of the journalism division 
of the vocational department al the 
Sand Springs (Okla.) high 



Food Medium 
of 

New Jcrisey 

Trenton Times 

A B. C. 
2c— 12c Per Week 

KU.I.V SMITH COMPANY 
.» Filth Avmur [..•ttna Hu.U.f.« 

M.W YORK ( Itri AU) 





Summer In 




New London. Conn. 


!»,.• 


c n jion of ftociii] »rt ivi t i< » anil 
nt*itu »* 1 li it a,!n.i.irf •nc»c»» lor 
Ail vc rt i»cr •» ho u ■»<•■, 


The 


New London Telegraph 


Aa 


virtue your roods at dawn anal 
•all thani bafort wvk, 


JULIAN D. MOHAN, Pr... aad Mar. 


J- 


KriToctitu iv ?» 
Hum* * Smith, Xr* York H»*><"i 
xn .'.lyiir I .. CM. aRf. IHrml 



Henri Houasaye Wa» Maaaging Di- 
rector for Over Twenty Year* 

1'akis, Sept. 25. — Henri Houssaye, 
administrator and furmer director of 
the Havas Agency, the semi-official 
French news distributing organization, 
died today. He was born February 24, 
1848, and was a member of the Legion 
of Honor He was managing director 
of the Havas Agency for more than 
twenty years and was still active in ill 
control during the war. 

Mr. Houssayc's nephew. Charles 
Houssaye, was sent to the L'nitcd States 
by the Government on several special 
missions during the hostilities. 



come advertising manager of the Re- 
public when that paper was being 
published by the late Patrick Maguire. 
His next venture was the insurance 
business, and for the past 2$ years he 
iiiltaged in this line, 
large companies. 



Mhs. Sadie N. Gannett, wife of Wil- 
liam H. Gannett, publisher of monthly 
and weekly jteriodicals at Augusta, Me., 
died last week at the Augusta General 
Hospital of neuritis. Besides her hus- 
band she leaves two daughters and a son. 

Major Goun Waller, furmer editor 
of the Sullivan County Republican, pub- 
lished in Monticcllo, N. Y„ and believed 
ot be the oldest newspaper in the state, 
died in Monticello September 24, aged 
t/i years. Major Waller ferved three 
years in the civil war, and was wounded 
at Cedar Mountain. He served as post- 
master under President Taylor, Lincoln. 
Grant and Morrison He established the 
Republican in 1854, continuing to publish 
it until a short time ago, when he re- 
tired owing (o his health. 

William P. H. Punt.T, for many years 
connected with Troy and Albany 
(N. Y.) newspaper, died last week. 

Phillip Wells, editor of the New 
Mil ford (Conn.) Gazette, died Septem- 
ber j8 of pneumonia, aged 60 years. He 
was a 



The Newark (N. J. I 
Ledger 

in a "-day Morning Aaaooi- 
•led Prcse Newspaper und 
is the only morning nrwg- 
pnprr in industrial centre 
with a million population. 

Morning Edition, 2c 
Sunday Edition, 5c 



3 OF A KIND 



New England Market 
MerchandUing 



B 



AN 



Service Department 
To cover the first effectively ) 
need the other two. 

Govt. 5latt«eat far Shi Manth 
Ejiefaii A a r 1 1 1st 9»v« 

301,270 



Making Money ia Oil 

Kansas City, Mo., Sept. 30.— Oscar 
Stauffcr. editor of the Peabody (Kan.) 
Gazette-Herald is said to have made a 
small fortune since entering the oil 
"game" a year ago. Mr. Stauffer re- 
cently closed a ileal for a large lease and 
paid $10,000 for it. He said he started 
in the oil as a "side line," but now his 
newspaper is his "side line." 



Nensethy Leaves Franklin Press 

Dkwoit, Sept. 26. — The advertising 
service department of the Chope-Stevens 
Paper Company is now in charge of 
Joseph G. Kemethy, formerly assistant 
general manager of the Franklin Press. 



Hesman Gkrai.» Ciiapin, a fc 
editor 01 the American Lawyer, died at 
Chappaqua. N. Y., September jfl, aged 
A3 years. 

Michael F. Devm. who years ago 
was a prominent figure in Boston news- 
paper circles, died of pneumonia in 
Itostnn on September 14, aged 60 years. 
Mr, Dever was editor of the Boston Sun 
,15 years ago. He left the Sun to be- 



667,352 

LINES GAIN 



Tlie Plim Dealer** August gain of 
f*C,tti 1 1 n r * — the bigs? it giio ever 
mjsilf- bjr any Cleveland p-lge in our 
numih rKi>w> hotr experienced Aiiver 
ti-rr« «rf »r-rT.din B ihrif Clcvrlgml 



The Plain Dealer 



Photogravure Advertising 
25c line 

( page supplement 
Every Sunday 



70.0*9 Net Paid 

t A. Klem, Nr. Vork John Glass. Chu-»«<. 



The Dominating Force 

In x nilttuUf tuong IrttitttyT (atn<iu» 
iur ilt liu*tle. ttitilt ^nO (,r<in(»*nlv 
fehrrr a milln^i tlul:sr» arc eK[>rti4|r,] 
weekly 111 aaifes. 

The Bridgeport Pout 
Standard-T e 1 e g r a m 

N.H .inly .1i.racr.Mf thM beU. bu( lllfv 
..r!»r i.lvrni.rr. lowrtt r»1e c>, 
ljiiii»Mr in N>» KrglaiKl Krrp 
,,n ynitr 

F'IRtIGN KEPKESr.NTATIVES 
I 11. Klein. 

Mttro|.ohtali niilg., New Vnrk. 
John <;:»... 

r,o,,i c »' 1.,, n:,i«, cwm,.. in. 



The 

Pittsburg Press 
Has the Largest 

Dailv and Suntlav 

CIRCULATION 
IN PITTSBURG 
Mcmhcr A. B. C. 

Ferafa-n Aevertlalae R*ar»«»iitatlv«a. 

MclTi.f .lit an Ti.wrr, Prr^.l. • <;»« IIM» 
I A Kl.MN. KlIlN r.I.A.SS. 

NrwYutfc. ll„::,a,>. 



L/iyi 
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SUPPLIES and EQUIPMENT 



New Trade 
for 



aper J 
Indus 



try 



EQUIPMENT FOR SALE 

Ae*.rUaaa»el* ueetr thl. i 
caata aar lis*. Couat lot 



Growiag ao Faat ia 
at to Warrant It, Moalraal 
Beckari Say 



Monthkai, Sept. 24.— The following 
in the form of a display 
apjMrared in today's 
Montreal Gatcttc: 

"Canada's Pulp and Paper Industry 
shows such (Treat growth and future pos- 
sibilities that a new weekly taper de- 
voted to this neld will make its appear- 
ance within a few days. The new paper 
hopes to render a service that will make 
it indispensable to the industry. 

Up to the present time 
had only one publication devoted to 
the pulp and paper industry, though it 
is now Canada's greatest export indus- 
try and is growing very rapidly. 

A quarter of a century ago Canada 
exported $121 worth of paper per year. 
Last year she exported over |9°,990,0(10 
worth of pulp and paper products. 

At the present the International 
Paper Company are building a SMuiji- 
000 plant at Three River*, while a half 
score »r more of j*a]x*r companies are 
enlarging their plants, installing addi- 
tional machines or otherwise preparing 
to take advantage of the growth and 
expansion of the industry. 

On tile stock markets shares of paper 
companies are booming while the an- 
nual reports of the companies show that 
phenomenal earnings have been made 
during the past few .wars. I) C Ma- 
carow. general manager of the Mer- 
chants' Hank of Canada, who has just 
returned from a trip to the Pacific 
Coast accompanied by several directors 
and bank officials, in speaking of the 
pulp and paper industry on the Pacific 
Coast said, "the pulp and paper indus- 
try has made rapid strides in recent 
years. Five Urge plants are now 
ic province of British 
mother is in the course 

of 



For Sale 

A! mictilire IW immediate acceptance — 
Sratulilr Iktst press with color attachment. 
eialLi cs.luitiit*. twelve emt, 21H inch cut; 
lxctt>r> rebuilt two year* aao; perfect con- 
ititum Alio •eml-ftutorilate; pot and pump 
Tlim pre«« hm l.eeti iii u»c on the llridaeport 
K'unn I Pi>»t »u<l can tic »een atantlinr. Sub- 
Bon 16.*;. 



ject tu prior 
HtMtuli. Mar 



.«le. AJilrc.. J. II II , 



EQUIPMENT WANTED 

a a ^» r - _ . . a _ aa_i- _ 1 - . fa* . ■ 1 1-* 

Adv»tIiMtn.rnU untfrr thia cU»»iIii«liun U.iMy 
CVBla pmt lis*. Cvunt »ix wuriit lo th* litte. 



Wunted To Buy 



Pacific Cable Plana Progreii 

Atrangetnents (or laying the new 
American Pacific cable arc going for- 
ward without a hitch, according to 
George Edward Ward, vice-president of 
the Commercial Cable Company, who 
artived home from England last Thurs- 
day. He said tilings would move rap- 
idly as soon as the Japanese Govern- 
ment provided for the landing of the 
cable in Japan. Clarence It, Mackay. 
president of the coni|j»tiy. who went 
abroad rircntlv. is iii negotiation with 
the lapatife < .ovcrniiient relative to 
landing Ihe new line 

Kling Agency Formad 

Clin mm. Sept. jo— Hoy A. Kling. 
Ilnrv t". I'lopp*. K. U Alttn»s and 
William 0 Stewart liavr evtah1i>lied lb<' 
K- -y A Kliii^ Ailii rti^ing t i'ni|ian>. 

Eastman Is Head Space Buyar 

I "in. ami. Sept. .7 -The William >\ 
< .:«f,u^::,m Agonv has appointed 1". 
I K.is'tri;,-, a> head »f it. spare limiiii; 

ih'p.'lTlUl cut. 



\i ffwit itrrl mal<*-ut> t-»l)le, wrtlli ovi-rltea.l 
nstiirrv, iit srveral m-ikr-up trsirki* anil »tcrl 
■ trrotsp? cll^ar*. Tbr Mail, Charlretren, W. 
Va. 



NO PAPERS FOR YOUNG JAPS 



Withheld Until 18th Yaar, Except in 
Unuaual Caaa of a Prince 

It has been the inflexible custom in 
the imperial family of Japan, says a 
writer in thr East and West News, to 
withhold all newspapers and magazines 
from its member* until they attain their 
eighteenth year; but the rule was 
waived in the case of Hirohito, the 
vre.ienl crown prince. Four months lie- 
fore his imperial highness entered upon 
the eighteenth year he was allowed to 
liegin reading a specially prepared jour- 
nal. 

Thi-* curious newspaper was edited 
by an official of the imperial house- 
hold and printed in the imperial print- 
ing office. It was set in special type 
and printed on thick Japanese paper. 
The reading of it did not require a great 
deal of time, for it was of small size 
and on a single sheet. 



ADOPT FOUNDLING BABY 



Find. Child 
on Porch of Home 

Cmic.smi. Sept. M— William D. Mc- 
Jtinkin, head of the advertising agency 
01" the same name, this week adopted 
a luxuriously outfitted baby, mysterious- 
ly left on the pnrch of his home with a 
itute from the unknown mother, who as- 
serted that the infant's father was killed 
overseas, that she did not now dare an- 
nounce her secret marriage to her par- 
ents, and that her father at ore time was 
a client of the Mcjunkin agency 

All of the Mcjunkin children now 
having married and left home. Mr. and 
Mrs. Mcjunkin have accepted their un- 
foreseen responsibility gladly and gen- 
erously. 

In Training for a "Special" 

K. W. C'onklin, son of Thomas E. 
t tmlclin. is now on an extended west- 
ern Irip and is not expected to return 
lo N'eiv York for at least six months 
While in the West his h.acl<|iiarttrs 
will fie the Chicago office r.f Verree & 
CoiiVlii- K. W. Conklin 1* associated 
in the advertising business with his 
father anil for the pnf|x,sc of broaden- 
ins-' his fi-.i-tiuss knowledge, be i- mak- 
111-.; tin- Wc-lcrii pilgrimage, 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 




aTyae Ilia Beat la AnrCaae" 

AMERICAN 
TYPE FOUNDERS CO. 



H<. ...... 

N»» York 

I'liiUilrl.ilii.i DnrtHt 
Il*1tim*irc < 'tiiraft" 
KirhtnmiH < inrtntmt 
Al1;.n1» S* I 

Ruff-. In 



f'if t«i.ur|rh K.nit.u ( it <- 
t*]< vrlxiiil Denver 

Angt-|< 
San Kranriuro 
Portlantl 

Mtmis-i|ro|m \Yintti|>r|r 



FOR SALE 



ll..r M.ilr.x gulling Marhinrs in < 
condition 

tan l.c shij.pe.l al once 

Scolt Flat Plate (*»tir.ri B<.». • a.li 
(.liter l«x. r » inches. Send fur rtitn 



WALTER SCOTT A CO.. 



BOUGHT AND SOLD 

Printers' Outfitters 

American- Tyaarcuadar 
Printers and Beeeaiade 

el Every D.scriatioa 
CONNER. FENDLEK • CO 
M Baekmaa St. New Vara City 



Take It To 

POWERS 

Open 24 hour* oat of 24 
The Fa*te*t Engraven on 
the Earth 

Powers Pholo Engraving Co, 
1S4 Nassau St, Tribune Bldi 
New York Gty 



-GOSS- 



the name that stands for 

SPEED, DEPENDABILITY, 
SERVICE 

THE GOSS 
"High Speed Straightline" Press 

r.,<i .1. ii.c 1.1. «.-.i iic«»i^iici i-i.u.t. 

in l' S A. an. I t.iirnnr. 

THE GOSS 
Rotary Half Tone anil Color Magazine Press 

S|»<i..H> .Ir.in-.cl Mill Or.tr r 
< at*l..|r.ic ai.'i M;ma»mi \V..rV. 

THE GOS.S 
"Comri" Flat Bed Web Perfecting Press 

Pol. l» .1 6 1,1 f |.j«r er»se>rxr from 
li|v l.irros »ii-l r.ill |.^|iei 

GOSS STEROTYPF. MACHINERY 

A . .-,11 ». Itnr ii.t . ...linn aiitl Iiiiis>iii,|| 

tl.ll ^.r .hts <! l.latri 

DESCRIPTIVF LITERATURE CHEERFULLY FURNISHED 

THE GOSS PRINTING PRESS CO. 

Main OlTir e ami Work-: 
l.")3."i So I'uulinu St., ("Iiiejgti 



New York offic-r: 
_'2ll W. Fortv-weoonil Sl- 



uiginzeo Dy 



Google 
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CLASSIFIED ADVERTISING COLUMNS 

'(.rough th. cUuflM column* of F-dUor A PwkU»lv#T you may had 
laafuJ — chanloJ atquipanaiit lor which you bava n« preaent s«M. A 



. Far S*W" ad at 

hirty ctnti per lino may thus turn lata cafrli aomatlbing which now merely require* storage 
<iom — and which would b* of real aarvke to aotnabodV oka. 



SITUATIONS WANTED 



Idvrrtl *e m 
• ■nil par 



ata undar thla ctaaaiAcatkm, tan 
lata, «ach ■ n t : _ n. Count aia 
- » Una. For thoaa unamploy.-d. 
101 to Mind S> word., two la.aarfk.na FREE. 

Vssttttant Adverti«ing Manager 

I'oung ruaii with executive a.iuit*, en- 
r i :.l i 1 Ah -Ui.her and aaalttajit ad- 
-tti.mic manager ul a Nrw York monthly 
: i b i . lu Lixinrct with adver- 

iMUir d«-|i*rlnietlt ol Kimr live, wire htm ill 
York City. Seven year • rajirnmcr 
14 advr rtiaitig writer attil «ale»man. t 'an 
landlr maaannr Irvm make-up to circolati 
•octf] 

rfrrence* 
' . 1 1 . 1 1 • h r r 



SITUATIONS WANTED 
Ex|>erieiire<l Copy Editor 

wUhra ,ierm*iirtn (xiftiticm in Nrw York of 
J'hiladrlj.hta- S year* old. rollrge graduate; 
can write brail • to auil ytrar at>lr; will 
cr.mr iiq i>roltnlir.n 1, T, can* Kilitor and 
TuhlUher. 



BuitineM Manager 



maaannr Iromi mikr- ui) ti> rm-.ila'.iiiri 
aiM-akrr atul e«irre»J«»n.ient. tirrllrr, 
icra. Adder*. Am, t-arr of laUlOf an 



A producer who rratl> know* t lie daily 
cir*»pj[icf game uttiii to advance to larger 
lirtd where IttiaiiM-aa ability and integrity 
irr atMr. -tared. Aildrcaa A PJi, care ol fcdi- 



titer 



Vdvertitfing Solicitor Desire* 
Position 

►nly recently I wit discharged Iroen lltr 
nilttary tervtcr, after irmug a jmr in 
•ranee, I detire to hrewmr cmnrrlrd in the 
VI vr rttsirtg [Jrt art mailt «f an Eastern or 
v>uthern daily who de sire their ».fvrriiiing 
r.rrrawfd. Formerly Advertising Manager ol 
Vw York State daily in city of HvOi Am 
l copywriter, can make contract! and get the 
i>.1» -all of which meant more business for 
-o". Age A, Boarrifd. no children Beit of 

eferencea furnished Address A rare ol 
Ldilor and Publisher. 



Trained Newspaperman 

Night work and cost of living in Washing 
ton, 0, C. iirompt* trained newspaperman 
to seek smaller Leld on alt'rntxm newspaper. 
Capable of managing small daily. Would irt- 
vr«t later. Married, aged about X: Address 
A K«. care of Editor and Publisher. 



Advertising 



Advertising 

Young man, 12. high school education, just 
aut of army, would like position with ad- 
vertising agmcy or in advertising or circu. 
Ut i on department of s^me publication. 
Middle west preferrrd. Address A ftH. care 
ut Editor and Publisher. 

BanineM Manager 

and Advertising Manager 

Two live producers want to connect with 
wne good daily. At present buaines* sian- 
*«• r and advertising manager of pmipesoua 
daily. Can produce results Want place with 
future and an opportun.tv to buy »r.icrr«t in 
businea*. Address A S*/, care of Editor and 
Puhlishcr. 



Mr. Publi*her or 
Busincavj Manager 



SrssonTcl, capable and reliable pTu*l«i rr avail- 
able lor well rated publication. K*p 



_ general, class, trade and evpoft fields; 
has successfully managed department, plan 
branch office. Large acquaintance New Y«rk 
and Eastern terntory; IksI credentials De- 
tails to replies; Irttrrs confidential A'blreis 
A K77. care of Editor and Publisher. 

■ 

HELP WANTED 

AalvaetaawaaanU undar thla claaaUVcatiOfi. 
twwnty-Ava cmU par h..< Count ala words 
Una. 

Advertising Man 

Wanted- Experienced advertising man of 
brilliant attainments for high class monthly 
(ummcrcial journal. Territory will cover five 
states. WiQ be expected to take charge of 
advertising and solicit as well on contract 
baais ol salary and commission which will 
prove highly profitable. Only bankers, 
manufacturer* and similar high class con- 
cerns to be dealt with- Must have gilt edge 
( rcdrntialk hcaitng closest investigation and 
le man ui guKwl udilf u. honor and acumen. 
Kx-eptioiial opportunity for such a man. As 
soraiur. uf pcrmanentj. provided both ate 



Are you satisfied with your present circu 
laii. n'' IXj you contemplate a campaign for 
increased business this fall? This is your 
opportunity to engage the services of an gK< 
pert to direct the energies of your circula- 
tinn department, tlver fifteen years as cir> 
culator uti niornirig and evening and Sunday 
papers east and west. Experienced in every 
lornt of circulation development among news- 
boys, earners, and city and country dealers. 
WnLv experience in K- V. 1>. work and eon- 
teat* of every description. Am seeking per 
m»nrot conniption as drculatkia director, 
but would cnniid 'T propHiaitton loi •!<-. ul 
work in anv drpartment. A-Mten A-fUS, care 
of Editor and Publt.hrr. 



Experienced Special 
Etlition Solicitors 



Wanted rapetieijinl tie*spap*ff Special Edi 
(Ma aolicttors to work on an exceptionally 
best newspapers 
are good appear- 
ance and lie a guod hustler. Commission 
basis, transportation advanced and arxiall 
wrekty <lt 4 Ming a< i ount tor actual eapenses. 
Krply in own !> it. d * r it trig giving full details, 
relrrrnt-r and SMI raprr leiue. Rrplie* kept 
rimt.lrr.tial where requested. John B. 
f; a 3laglter Co , vtlt Kloot. IJexler. Bldg., 
H«iMtMii. Mil 

Classified Man 

Wanted EncrgetK man, whose experience 
proves he is capable of building up a 
ctaaailied department on a mormttg newi- 
paper ill a city ul I'O.llX*. Apfilicarits must 
ritmi«h fefrreiices and state salary reiiuirnl 
Address A AM, rare ol Editor and Publisher. 



Two Live Newspapermen 

Wanted -to get in touch with good county 
seat weekly by two live newspapermen- At 
present one is business manager and the 
other is advertising manager uf lit e daily . 
Both are practical men and know the busi 
ness from the bottom up. Holh are pro- 

PP"*** saa ^j^ ^yMiw^m cart** Experienced Circulation Manager 

Editor and Publisher Wanted experienced circulation -manaaer; 

mid western ciiy of ■:•.!»»►; growing town: 

BJbu • t in-. evening paper. Must be reliable and well 

I' • 1. 1 mm ;il writer tsxommendrd- Address A irC. care of Editor 

ami Publisher. 

Voting man, twelve ir;ir«' experience, five as ^^^^=^=^^^^=^===^=^^^^=^^= 
above in Canada and Michigan, desires posi- 
tmn on Michigan daily. Cover City Hall 
also, providing no night work excepting 
t Miinrif Salary, lortv dollars wrek Wire 
Gratiot Avenue, Port Huron, Michigan. 



BUSINESS OPPORTUNITY 

Advertisements u 



line. 



N^wpsopcr Man 



Esperirnced daily nrw* paper man |g npen 
lor engagrmrnt a» editor, ediinrtal writer or 
telegraph editor of Rrpuliliian daily, central 
or western stale* Addre*s A K>3, care of 
Mitue and Publisher. 



Copy Editor 

A capable copy rd 
strung; original; 
make up, proofrea' 
MS . care of Editor 



•d gr 



eral writer; 
prtirncril in 
Aublrraa A- 



Steirographer-Serretary 

^'rfiiigeqpher arcretarT, thoroughly emcirnt 
Aggressive; capable of doing things A-i 
* A mi. care of Editor aiuf Publisher 



dr?! 



NOTICE 



IXTEIIXATIONAL I'APtR CO. 

New York. StptrmUr H. Mt. 

Tht IVn.nl ol Dirrrlor. hrtVr ll«vlafril n 

rtnUr quarterly ilirul nil ol oer Aitd onr 
hall l'r-r rrnl. un llir (irrlrrfnl v*\>- 

itat ilrKrk ol thi» l'»m|ialiy. vmi ultlr th:- 
ti>bcr 15th, |-*l». lo jirrlrrrrd »[i*rk!iuMrr . 
ol rrcor.l at thf cl«»r ol liwiinr.. (K-loUi 
?th. »I9 



Publication* Closed Down 
in Seattle 

Matter Print«ra and Paper Manu- 
facturer! Unite to Fight Job 
Printera' Demand* 



Seattle, Sept. 25.— Strike of several 
hundred printers, pressmen and bind- 
ers in Seattle'* job priming shops 
reached a climax this week when the 
Master IVinters' Association obtained 
the backing of the local paper manu- 
facturers and distributors. The pap- 
er dealers declared a boycott against 
the few plants who have yielded to 
to the unions demands for $7 for a 
seven-hour day, refusing to sell them 
anv paper. 

The vast majority of Seattle's 
plants have been virtually shut down 
since September 2 when the men 
walked out, hut they are planning to 
re-open soon on an open-shop basis. 
As a compromise the master printers 
offered the strikers $7 for an eight- 
hour day, but this offer was rejected. 
The strikers have maintained a de- 
fiant attitude, refuiing to submit the 
questions in dispute to arbitration. 

Because of the paper boycott de- 
clared by the plants that are oper- 
ating and the closing down of the 
other plants, weekly publications and 
monthly journals published in Seattle 
have for the most part suspended, or 
rather, delayed publication, until the 
strike is settled. The Business Chron- 
icle, a financial publication published 
weekly, came off the press this week 
in mimeographed form in a reduced 
size of a single 



FREE COURSE IN TYPOGRAPHY 



I'liblixlirrM — Attention! 

\\ r ,uaalj Nwtaty matmai ol all Mati lea 

nrw •p«j.r r • or maaartttrt mi vrrv Tr**tmali]r 
ralr* h»rrythin%j i, original anil hv rtrni- 
(.rlrnl wrilrr*. \n rnatlrr what ynti nrrtt. 
wr ran lumifth it Will lab* MMIIlMag in 
rulianirr Inr all or part. AiHrri, literary 
Hiirr.ui. HO jl, ilannihal. Mo. 

FKATl'RK SERVICES 

A.! . ntiirmrnu undar thla claaaifVcatiiMi 
Ihlrtr tanta par lina. Count ala word, to th* 
le the line. 

I'cM-try and Humor Column 

Nrw ami nritfli.ll every day. My privalr 
rale* are tow. Shalt I aupplv you with ear 
«rrk'« eopv |r/-e tfialt Aililreaa A a*, rarr 

ol t>llloi anrl PulilUher. 



Levita* to Direct Studies in 
Stuyvatant High School 

The Sluyvesant Evening Trade 
School, New York, announces even- 
ing courses for printers, ^editorial 
workers, advertising men and women, 
and other aspirants, for the coming 
season, in proofreading and printers' 
technical English; typography and 
advertising layout; and estimating 
and cost-finding for printers. 

The courses are lo he conducted 
by Arnold Levilas and are to he 
given on Monday, Tuesday, Wednes- 
day and Thur»day evenings, between 
7:30 and 9:.». They are open to 
men and women alike. Application 
for admission should be made at the 
office of the principal of the school, 
Fifteenth street, near First avenue. 

Denver Strik* Settled 

Dknvmi, Sept. 30 — The printers' strike 
in Denver, which lasted three weeks, 
has been settled in favor of the strik- 
ing compositors. They had asked for 
$39 a week for day work and $3 cxira 
for night work, but the scale adopted 
was $.17 for the first month, $38 for 
the second, and $,19 a week then-after. 



Chicago, Sept. 30— The J. A. Snyder 
Company announces ihe eleclion of 
C J. Ollentlorf as secretary-treasurer. 
Mr. Ollendorf recently has been as- 
sistant treasurer of the Henri. Hurst 
Jk McDonald Agencv and formerlv 
was with F.rwin * Wasey and Lord 
& Thomas. 



$5 0,00 0 for invent- 
ment in a New York 
»Ute daily ncwapaper 
property. Either poli- 
tic*. Proposition T. F. 

Charles M. Palmer 

.Newspaper Propcrtica 
225 Fifth Ave. New York 



CONSOLIDATION 

i* the recognized route to largr 
ret ui n» in nearly every line ol 
, iiiumtioi; .liilintrv 

We WUevc that prtblial- 
ertie* oiler one o* the _ 
tractive ol all the field, lor merger 
and t^uf*'! illation. 

U> have- a record of remit* in 
tniB diriSi ult w ork that you thou!- 1 , 
inrratigate 

HARWELL & CANNON 

Newapaper and Maranne Properties 

Times Building New York 



T. B. SHERMAN COMES TO N. Y. 



Al Han l. Sue teed, Him on Birming- 
ham Lodger Melton Marries 

Birmingham, Ala., Sept. 33. — Thomas 
B. Sherman, sports editor and col- 
umnist on the Ledger staff, has re- 
signed and is now in New York, doing 
special features for a number of syn- 
dicates and "breaking into" the fic- 
tion game. He is succeeded by Guy 
Babler from the Atlanta Georgian 
Al Harris, late of the Atlanta Con- 
stitution staff is now doing special 
features and a humorous column on 
the Ledger. Paoli Smith, who re- 
turned from service one week ago. 
has been appointed publicity director 
for the Chamber of Commerce. 
Quimby Melton, former city editor 
of the Atlanta Constitution, and re- 
cently acquired associate editor of 
the Birmingham Ledger, is spending 
a two weeks' honeymoon in the Last, 
visiting Atlantic City and other re- 
sorts. He recently married Miss 
Mary Davenport of Americus. Ga., 
thus bring lo a climax a romance 
which had its beginning at the Con- 
stitution copy desk. 



Jormane Welcomed Home 

Seattle, Sept. ^5. — Seventy news- 
papermen of Seattle from all Ihe 
daily newspapers and weekly an.) 
monthly journals attended a banquet 
last nighl in honor of \V. W. jer- 
mane, in charge of of the Washing- 
ton bureau 01" The Seattle Times, who 
is visiting this city on his vacation. 
The banquet was given by William 
Pigolt, a Seattle business man. 



Seven Sons Pall Bearers 

Sr. Loin*, Mn, Sept. 37.— The funeral 
of H. W. Kaitor. retired founder of 
the H. W. Kavlur & Sons Advertising 
Company, look place Wednesday, 
with his seven sons acting as pall- 
bearers. Services were held at the 
family residence and the body was 
cremated. The sons are I^iuis. 
Ernest, Richard. William. Benjamin 
and Arthur of Chicago, and Pred ol 
St. Louis. 



Teaaa PublUhert Incorporate 

Wit iiita Falls, Tex., Sept. 30— The 
Record- News Company has been or- 
ganised with $90.(1110 capital hy W. H 
Haglcy ami 1. I*. Allison, of Fort 
Worth ami A P, Oakes of Wichita 
Falls, who recently purchased l!u- 
Kccord-Ncws. 
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BIG LAWN BOWLING 
FIELD IN TORONTO 



MINOR URGF.S REVOLUTION 



Fourteen-Year Feature of Toronto 
Globe Aattain* GraaUr Popularity in 



Play.r. in Canada Taka Pari 

Touonto. Oni.. October i. 

Few recreative or sporting features 
dcvrloned bv newspapers have acquired 
the permanent popularity of "Trie 
Globe Scotch Double?." a lawn bowling 
tournament inaugurated by the Toronto 
Globe fourteen years ago, which draws 
together the cream of the bowling fra- 
ternity of Canada during the first week 
in September each year. 

It is a fifteen-end game of lawn 
bowls consisting of two players to a 
side, each bowler playing four bowls in 
each end. The tournament is limited 
to four players from any one bowling 
club affiliated with any of the rccog- 
nired bowling associations of Canada. 
It thus provides intensely interesting 
local elimination contests throughout a 
wide territory running through the 
bowling season, in order to make the 
club selection for the big Globe event. 

It has been described as the "World 
Series" in lawn bowling. 

Valuable priiea are given. A bull 
sea lion |8 inch club bag, and four pairs 
of silver mounted bowls, engraved with 
the names of the winners, go to each 
member of the victorious pair, ami four 
ivory mounted bowls, also engraved, to 
each of the runnernip. 

Increase in Popularity 

The tournament has increased in 
popularity from year to year, the 1919 
entry surpassing any previous year — 
j;o of the best lawn bowlers in Canada 
taking part. The importance of the 
< ilobc-Scotch Double* can best be ap- 
preciated when it is taken into consid- 
eration that only four bowlers can en- 
ter from any one club; whereas entry 
to all other bowling tournaments is un- 
limited. 

By way of comparison, the entry for 
the 1019 Dominion Scotch Doubles 
tournament was in the neighborhood 
of one hundred pairs, against the entry 
of one hundred and twenty-five in the 
Globe Scotch Doubles. 

The play generally in this year's 
tournament possibly eclipsed that of 
any of its predecessors. This particu- 
larly applies to the final round when 
the last bowl in the last end won. 

The 1010 winners were: F. N. Allen 
and K. L. Willgnose, London, Ontario. 
Thistles, with K. S. Fleming and Dr. 
(o.wland. of Milton, Ontario, run 
comurs-up. 



Tlir i»Tn*lgiim»tii"i ol lli» I'.i-.Iiuh 
N.w V.irt 

THE DAY 
THE WARHEIT 

KtOl*> IP!" >>r'Vtt lb* ni"«1 |',*,rllll 
a- h rr 1 1* iv. f I'.IC ll'.irv, in -I": li*-*li hill 

The National Jewish Daily 



Man Released by Army 

Bolsh.Ti.rn in N.tiv. Land 

Kannas City, Mo., Sei>t. 20 — When 
Robert Minor, former newspaper man, 
was prevented from delivering a soap- 
l*>x oration, urging tile Bolshevising of 
the United States at Kansas City, Kan„ 
followed by about fifty men and women, 
he moved to the Missouri side today and 
c shorted his followers to turn America 
lopsy turvy with a revolution to begin 
on October 8. 

Minor was arrested on a charge of 
spreading Bolshevism in the allied 
armies of the French at Cobleni during 
the war, but was released for reasons 
never fully explained. Today he de- 
clared that the Bolsheviki had the best 
government un earth. In a guarded plea 
for his revolution, Minor said that the 
time to strike is on October 8, and urged 
everyone to strike on that day. He dis- 
guised the plea as an "economic strike" 
in protest agaiusl the Mooney convic- 
tion. He demanded that all people con- 
victed of anarchy, sdition and sabotage 
be released. The Soviet should seiie the 
Government, he said. 



Converse at Iowa University 

Ants, la., Sept. 30. — Blair Converse, 
former assistant professor of journalism 
at the University of Wisconsin, has been 
made assistant in the Iowa State College 
journalism department here, succeeding 
Harry O'Brien. Mr. Converse served 
in the army and then joined the Milwau- 
kee Journal staff as telegraph editor. 
1'. \V. Beekman, head of the Iowa 
srltool of journalism, who has been do- 
ing educational work with the A. E. F. 
in France and Germany, has 
and taken up his duties, 



on Old Job 

ltiBMiN<n\M, Ala., Sept. 24.— Lieut. 
l.eon C. Bradley, former city editor of 
the Age-Herald, who returned three 
weeks ago from France, has been rein- 
stated at his former post at the Age- 
Herald's copy desk. A "welcome home" 
party was tendered Mr. Bradley by the 
city commission and members of the 
newspaper staffs. The entire person- 
mi of the Birmingham newspaper fra- 
ternity whn have returned from service 
were feted with special ceremonies of 
appreciation. 



.Canadian Pre-M Clipping*. 

Tlir |>r-:.l.lei'i nT cpvrring 11k Car.ju'.ian 
Ficl.l is .iln-rr^.l l'i flitaoimn 'I'*" 
»rrvir< ol 

The Dominion Press 
Clipping Agency 

., llil'h thr . lupine* *H lllkl 

O r* i.| MM*r**t 1., ; , 11 1 t -ti 1 , .1 tit t.'trr 
'» |-?r »'• tit n: tl,- tt^* .] *|-ct» ,1I|J 
p-i>.iic.ili..iis '•< < ANAtlA 
\V, rt.tr, l,-.t „! <■»■ in I 

NtW.f.ir.tll;....! ll <n:t l:t-*il t.l'. t. 

7«-7« Church St., Toronto, Can. 

t'rli-- "i I'Tli.f, f,|(vll;ir f " » '111' 
; ,itt(f f.it.-t . i;,l r:.-" .t-j.l ,lt»i,M|iill 

1,.. Tr.v!,. mi.) \>« .,';,;., r. 



Col, Bigelow a Rotary Speaker 

I'outlanii, Me , Scirt. 19 Col. Harry 
M. Higelow. of the Jrd Maine Infantry 
and managing editor of the Daily Press, 
ik'livetcd an address today at the weekly 
meeting of the Portland Kotary Club. 
He urged upon Rotarians the importance 
of taking an interest in the proper make- 
up of the National Guard. 



Selling Church Advertising 
on "Liberty Loan" Plan 

A. G. Fogert 3ugg**t* Starting • 
World Wide Campaign for 
Gospel of Christ 

Nkw Ohlkanh, La.. Sept. 25 — A 
world-wide continuous advertising cam- 
paign to supplement all the present 
means of preaching the Gospel of Christ 
was suggested and plans outlined to con- 
duct such a campaign, in a speech given 
by A. G. Fegcrt, connected with the 
Army V. M. C. A. at San Antonio, be- 
fore the church section of the conven- 
tion of the Associated Advertising Clubs 
of ihe World. His subject was "Har- 
nessing the Press." Mr. Fegcrt out- 
lined in detail how a general bureau 
could be organized and financed which 
would prepare the copy for such adver- 
tising. 

He said advertising managers of 
newspapers and magazines, with port- 
folios of advertisements suitable for dif- 
ferent sue spaces, could then interest 
church organijations, firms and individ- 
uals in paying for tile insertion of the 
advertisement as they induced firms 
and individuals to pay for the insertion 
of the Liberty Loan, Red Cross, and 
V. M. C. A. advertisements during the 
war. 

He expressed the idea that Ute pub- 
lishers would then devote more space in 
their papers to church news. It is not 
my idea that the advertising should be 
muled to telling the general public that 
.liey can hear good sermons and music 
it a particular time and place, but the 
advertisements in their illustrations and 
text should show that ihe men and 
ivomcn can't get along in life as they 
ought to, unless they heed Jehovah and 
that those who do obey Him in accord- 
ance with the Scripture, will receive the 
i t u its of the Spirit, which according to 
St, I'aul in the Fifth Chapter of his let- 
i r to the Galations, are love, joy, peace 
and other desirable things of life." 

Prior to Mr. Fegert's entering the 
war work of the Army Y. M. C A. in 
T exas, two years ago, he was a news- 
paper man in Chicago and active in 



ENCOURAGING HOME BUILDING 

Kansas City Star Conducting Contest 
(or Attractive Pinna 

Kansas City, Mo., Oct. I. — Tlx 
"Attractive Home" contest, conducted 
by the Star, closed October I. The 
contest was divided into three classes r 
three awards each, and are as follows : 



R.J.BidvvellCo. 

Pacific Coast Representative 

Daily Newspapers 
of 

"Advertising Value' 

Rate*. Circulation. Special Data. 
Promptly Upon Request 

PACIFIC. COAST OFFICES 
EDITOR & PI BLISHER 



: L. c, 




S40 third. 

Photographs or drawings, plans of 
the first and second floors, and a state- 
ment of the materials used, cost, etc. 
together with photographs of the in- 
teriors, if available, were solicited 
The number responding is said to be 
very heavy. 



To Promote Oregon Product* 

Portland. Ore., Sept. 24— The Port- 
land Press Club has joined with the 
Associated Industries of Oregon tc 
promote the sale and use of products 
that are grown and manufactured in 
Oregon. Resolutions to aid in popular- 
iiing Oregon products have beer, 
adopted and a committee has beet 
named, with O. C Leiter at its head, 
to promote the 



Opening for an Editor? 

Ossininc, N. Y.. Sept. 23.— The gates 
of Sing Sing prison have closed upon 
Emory Hartsig, a prisoner from King; 
county, whose term has expired. Hart- 
sig has been editor of the Star-Bulletin, 
the prison pa|>er. The publishers are 
reported to be looking for a new editor 
to succeed the 



Oppose Women at Voter* 

Portland, Me„ Sept. 24.— Oliver L. 
Hall, editor of the Commercial, is a 
member of the executive committee of 
the Maine Men's Anti-Suffrage Associa- 
tion, which recently sent a letter to all 
members of the Maine legislature ask- 
ing them not to vote for the ratification 
.if the national suffrage amendment at a 
special session of the Legislature to be 
acid next month. 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 

"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclu- 
sively. The above is one of the 
many reasons why." 

MEMBER A. B. C. 
Firtt-igfl Advertising kepecseiitativ, * 

KKI.l.Y SMITH COMPANY 
2>l Filth Avenue Lrtton Buiht.ug 

NEW YORK CHIC AtK. 




BURRELLE 

145 Lafayette St., N. Y. City 

EsUMtslsee . Quarter «f a Centner 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 45th Street 
New York 
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Southern Markets 



Well 

Worth 

Winning 



Do You Know Any "Quality 
Folks" Down South ? 

Have you ever been entertained by 
them in their own homes ? 

If you do, and have, you have 
reached the apex of knowledge, 
of hospitality and aristocracy. 

If you have observed you probably 
realize that the charming people 
are inclined to be mighty clannish 
— powerfully partial to their own 
''home folks" and are inclined to 
read their own home newspapers 
and buy from their own home 
merchants. 

Frank P. Glass' opinion goes a heap 
further in Birmingham, Alabama, 
than does the opinion of George 
Horace Lorimer. Colonel Glass is 
"home folks," you understand. 

It's that way all over the South — Bocially, in business, 
every way. Get the Co-operation of Southern Daily 
Newspapers and Southern merchants (who. by the way, 
get their business from these selfsame Southern Daily 
Newspapers) and you can see your business go ahead 
by leaps and bounds. 

The papers listed here gladly coniperate with nation- 
al advertisers in putting meritorious merchandise 
"through the works" and getting it into the homes of 
the very best people in the South. Co-operation in a 
local way pays. 



ALABAMA 



(M 

(S) 
<£> 

| 



Birmingham Age-Herald 
Birmingham Age-Hrralil 
Birmingham Ledger 
'Birmingham Newt 
•Birmingham New* 
•Mobile News Item 
Mobile Register 
Mobile Register 
Montgomery Advertiser 
Montgomery Advertiser 

FI-OR1DA 

Jacksonville Metropolis (E) 
Florid. Time, luion. Jack Ve (M*i.S> 
Palalka Morning Post IM) 
Prntacola Journal 
PrntarnU journal 



Net Paid 
Circulation 

23.560 
29J95 
JMB 
46.121 

IOJ66 

25.170 



2.500 10JMO 
line. ffiSt 



s m 
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<M 
ri 



.117 
i* 

,1" 
,01 

m 

a 



19.117 
.<U,42J 
1 I ■ 



(M) 3,611) .0172 .013 
(Sj 6.687 .0172 jdi; 
(E) S.osr. .02 .02 



Ml 

jot 

.11122 
.0172 
.0172 



0B0RGU 



Augusta Chronicle 
Augusts Herald 
Augusta Hrralil 
Columbus ledger 
-= ' 'T T-"'r*Tn;.h 
Macon Telegraph 
Savannah Newi 



it! 



(E*S) 

At 

KENTtlKY 



49.441 

92.918 
12,2411 
10,651 
17.4IJ 
12,812 
7,.<U 
21,450 
19.121 
20,120 



IX 

.12 

.0) 

.035 

.035 

.0*5 

-0235 

.04 

.04 

at 



LOUISIANA 

New Orleans Time* Picayune (It) 

New Orleans Times Picayune (Sj 

New Orleans Daily State* (E) 

New (Means Daily Slate* (Si 
•New Orleans Item 
•New Orlt 



7R.4I7 
94,624 



Asheville Citilen 
Asheville Citiien 
Asheville Tines 
Charlotte Newt 

I it! ith 1 ie: vei 
Charlotte Observer 
1 Durham Sun 
Ctrm.boro Daily News 
l.rren.Wo Daily Newt 
l.rrensSxiro Record 
Itnlngh News and Observer 
Raleigh Newt and Observer 
Wilmington Dispatch 
Wilmington Dupatci. 
Winston Salon Journal 
Wtnsttm Salem Sentinel 



NORTH CAROLINA 



11.420 
v.7M 
I VW 
11.591 

; J.:i7 
10,217 
: ,. in 

16.9SS 
22.468 
J.4H1 
.1.2D9 
.l.J"> 

s.ws 



NdCTll CARflLrN. 

(JO 



Anderson Mail 
Charleston American 
Charleston American 
•Columbia Record 
•Columbia Record 

•I olurnl.ia State 
•I'.ilumbia Stale 
•lirrenville News 
(irrenwood Index Journal 
Spartanburg Tour. & Car. Spartan (E 
Spartanburg Herald (M 
Spartanburg Herald (5 



<M) 

(S) 

I 

<S) 
(9 



I , i.l 
7..19.1 
10,451 

I. 1,71.x 

II. 7*0 
.4,614 
2t.rieJ> 
I I7d 
5J4I 
2,978 
A, t<8 
5.47J 



TENNESSEE 



•( "hattanoc*^ Newt 
•Chattanooga Times 
•Chattanooga Time* 
Ky-mville Sentinel 
•Kuoxville Journal-Tribune 
•Ktm.vilfr lournal-Triliiine 
Memphis Commercial Appeal 
Memphis Commercial Appeal 
Nashville - 



lug American 

At American 



VIRGINIA 

»Bri«tol Herald Courier (M»S) 
Danville Register and Bee (M&E) 
•Newport News Times-Herald IE) 
•Newport News Dsily Press 
Norfolk Ledger-r 
Roanoke Timr. 
Roanoke World-! 
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•A B. C Statement. April rat, 1019. 
tPublither't Statement. April is«, I9>9- 
tlmludel Bristol, Tenn. 
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THE GREAT BEATING HEART OF THE NATION 

More People With Money to Buy Advertised Goods 
Live in These States Than Anywhere Else on Earth 



73% ol thm 
Country'* 




71.2% of the Country's Wealth It In 
The** State*. 



81% 

Of <fM 

Country*! 
Bank 
Clearing* 
Ar« In Theaa 

6tate*- 



y^hmlm U. 3. U Abor. State* 

Population 105,257,184 57,659,345 

White Famili,. 17,332,260 11,126,771 

Bank Dcpo«iu $26^241,899,000 $20,617,571,000 

MfdL Product* $24,246,435,000 $18,934,045,000 

Valuation .$75,527,381,000 $53,783,451,000 



In Abova Statoa 

20,522,463 
10,815,836 
$2,327,226,021 
$15,174,562,000 
Bank Clearing* $383,256,000,000 $270,901,000,000 



Wkola U. S. 

Newipaper Circulation 28,625,041 

Magazine ir dilation 20,971,552 

Income Tax, 1917 $2,839,083,585 

1*4 4'* Liberty Loan* . $17,763,232,000 




» THE NEW YORK GLOBE rC 

JASON ROGERS, Publisher 
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BUNCHED BUYERS 



7-out-of-10 Chicago Families 
Read The Daily News 



In Chicago, The Daily News does what 
you have so often wished you could do — 
bunch an enormous number of buyers so 
that you can sell them all at once. 

With a population of 2,544,229 to work 
with. The Chicago Daily News delivers to 
you 77.7 per cent, of the English speaking 
people. 

That is certainly "bunching buyers" 
with a vengeance. It's about as nearly 100 
|>er cent, as you can find in any commun- 
ity, large or small. 

The combined population of Milwaukee, 
Pittsburg, Minneapolis, San Francisco, 
Cincinnati and Kansas City is slightly less 
than that of Chicago — to cover them even 
partially you would have to use at least 
six of the many papers published in these 
cities. 

The Daily News delivers an equal mar- 
ket with one paper and at one cost. 

The average daily net paid circulation of 
The Daily News during the period October 



1, 1918-March 31, 1919 (the latest A. B. 
C. figures available), was 386,4/4. 94 per 
cent, or 364,445 was city and suburban — 
a lead of 107,555 over the week-day city 
and suburban circulation of the second 
paper, a morning paper. 

Does that leave any doubt over which 
paper most nearly "bunches" Chicago? 

The total circulation of a paper governs 
its advertising-rate. The people it reaches 
governs its advertising effectiveness. J 

The advertiser who wants to reach 
Chicago's 2,544,229 people with one stroke 
can come more nearly doing it with The 
Daily News than with any other medium. 

If he has a large enough appropriation, 
he can indulge in repetition, and profitably 
use one or more of the other good Chicago 
newspapers. 

But if he sticks to proven, economical 
methods he will bunch Chicago and sell the 
bunch through 



THE DAILY NEWS 

FIRST in Chicago 
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York State 



A prom inent naif* manager, well known in the National 
Advertising Field, in addressing the Representative'* Clnb, 
at the McAlpin Hotel, New York City, on September 13th, in 
the course of his remarks said: "Give us market tnfor- 
motion." 

That ia just the very little thing that we do. 

It is pleasing, indeed, for these big space buyers to come 
right out and «ay, in so many words, that we are performing 
the very service they so much desired. 

Now, Mr. Sales Manager, Mr. Advertising Manager and Mr. 
Space Buyer, read this: 

No doubt you, aa well as many other sales and advertising 
managers have found a great deal of valuable information in 
these advertisements, information which has been helpful to 
you in planning your advertising campaigns. 

Regarding your own proposition, and the State of New 
York, for 



You have been told that there are 10,646,989 people in the 
state; that there are 50,326 square miles; that there arc 378 
Department Stores, 3,920 Retail Dry Goods Storea, 4,515 Re- 
tail Druggists and 8^)15 General Stores, all of which arc pros- 
pective distributors of your products. 

This means nearly three distributing points per square mile. 

The Daily Newspapers co-operating in collecting and fur- 
nishing this information (as listed here), are published in 
cities having a combined population of 7,157,506 people, 67 
per cent, of the state's population. 

Such information as this — vital, I 
are, as you say, a great help to nat 
mining relative value of media and we take great pleasure in 
furnishing them to you week by week. 

May we not hope that in the future, as in the past, you will 
find much help in your work by keeping thoroughly 



Yours 



EDITOR & PUBLISHER. 



Forty-Seven Magazines 



Life 
System 



Boy's Magazine 
Current Opinion 
r Science 



Beautiful 
Literary Digest 
Pictorial Review 
Women's Magazine 
Theatre Magazine 
Physical Culture 
Field and Stream 
Modern Priscilla 
Christian Herald 
Atlantic Monthly 
Popular Mechanics 
Review of Reviews 
Mothers Mugazine 
Good Housekeeping 
Scientific American 
Ladies' Home Journal 
Saturday Evening Post 
People's Home Journal 
Women's Home Com- 
panion 
Motion Picture 



MeCaU's 

American 

Red Book 

Harper's 

Leslie's 

Hearst's 

Designer 

Munscy's 

McClure'e 

Photoplav 

Collier's 

Scribner's 

Delineator 

St. Nicholas 

Everybody's 

Metropolitan 

Cosmopolitan 

American Boy 

World's Work 



These magazines have been chosen for comparative 
purposes, first because they are standard and, second, 
because they hove A. B. C. circulations. 

Their total combined circulation is 20,971,552 
copies per issue — their combined agate line advertis- 
ing rate is $122.90. 

The New York State circulation of these magazines 
is 511.157 copies — II per cent of their entire cir- 
culation. 

41 per cent of $122.90, the agate line rate, is $19.16 
per line. 

Now, these papers give yon a circulation, you will 
notice, of 6,886.2.16— over twelve times the New York 
State circulation of all of the«- magazines at $9.1266 
an agate line — less than one-fifth the co-t per line. 



Circu- 
lation 

Albany Knickerbocker Press (H) 33,559 

Albany Knickerbocker Press (S) 43.957 

•Biuvia New. (E) 8,45a 

Bidgharolon Press-Leader (E) 26.546 

•Brooklyn Daily Eagle (E> 16.902 

•Brooklyn Dsilv Eagle (S) 69.046 

•Brooklyn Slaoclardl'nion (E) 53.264 

•Brooklyn Standard-Union (S) 58.929 

Buffalo Courier & Enquirer (M4E1... 10.626 

Buffalo Courier (S) 115 459 

Buffalo Evening New. (El 103.634 

Buffalo Evening Times <E> $6361 

Buffalo Sunday Timet (S) 71. US 

Elniira Star-Gaictte (E) 25,889 



Fi 



Pail-Slar (Ml. 
rsville l,e*der-Rcpublican <EK. 
Morning Herald 



(M). 



(M). . 
(E). 



8.0 15 
6^7S 
6445 
6,791 
9J31 
7,193 
10.613 



J 107*42 



J 117,414 
; { 190*81 



(.1. 

Glc 

Glovemville 
Ithscs Journal IE 
•Jamestown Morning Post 
•Mount Vernon Daily Argaa 

Newburgh Newi ( E> 

New York American <M> 305,241 

New York American (S) 947,270 

New York Globe (E) 179,906 

tNew York Herald (M). 
tNew York Herald <S). 

New York Evening Journal (E> .675.118 

New York Post (E> 32369 

New York Sun (E) 194.695 

tNew York Sun I M i 

♦New York Sun (S) 

tNew York Tclrgram (El. 
tNew York Telegram (St. 

New York Times (M) 350,598 

New York Time. (Si 300.000 

New York Tribune (M> 1 1M 

New York Tribune (S> j lw - uu 

New York World (El 355.069 

New York World <M> 334313 

New York World (St 569.762 

Niagara Falls Gaselte (E) 12,454 

Poughkeeprie Star (E) 9,920 

•Rochester Tiiuen-Unlon ■ El 67J21 

Rochester Herald i, Ml 35.826 

Rome Sentinel (E) 5,353 

Schenectady I'nion Star (E) 17*60 

Syracuse Journal IE) 45,030 

Troy Record iM«E) 25537 

Y'onkern Daily New. (E) 3,610 

•A. B. C. Statements April 1st, 1919. 

Government statements April 1*1, 1919. 

Total Circulation 

10,000 Line Rale 

2,500 Line Rale 

• Seven-day average. 
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Advertisers will be 
about last Sunday's 



interested in these facts 
New York AMERICAN: 



1. The AMERICAN carried a total of 
518% columns of advertising— the 
greatest volume of business in its 
history. 

2. The AMERICAN showed a gain of 
220% columns over the same Sunday 
last year— a greater comparative gain 
than ever before. 

3. The net paid circulation of last Sun- 
day's AMERICAN was 946,627-the 
largest Sunday circulation in America, 
and an increase over the same Sunday 
a year ago of 160,520. 

The New York AMERICAN, daily and Sunday, 
is growing rapidly in advertising and circulation 
because it is a newspaper that Most People Like. 



Meg||H^^§raii 

Largest Sunday Circulation in 
the^United States. 

Daily and Sunday the Advertising 
Medium of Greatest Efficiency 
in thv Metropolitan Field. 



Digitized by Gjogle 
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Philadelphia 




an attractive field for selling big things 



Philadelphia's 16,000 manufacturing plants 
are big buyers of raw and fabricated articles 
and materials. 

Power plants, electrical equipment, automatic 
machinery, fire fighting apparatus, liability and 
fire insurance, motortrucks and service equip- 
ment of all kinds are constantly being bought. 

Are they buying yours or your competitor's? 

Dominate Philadelphia 

Create maximum impression at one cost by 
concentrating in the newspaper "nearly 
everybody" reads — 

The Bulletin 



Net paid average for 
first 0 months 
September 80, 



Ss 446,311 



Copies, 
a 
day 



No prize, premium, coupon or other artificial circulation stimulation methods have ever been used l>v 

"The Bulletin" 




EDITORS-PUBLISHER 



Issued every Thursday—forms closingat 2 P. M. on the Wednesday preceding the 
date of puhlicatiun-by The Editor & Publisher Co., Suite 1117, N. Y. World Bldg., 
63 Park Row, N. Y. City. Private Branch Telephone Exchange, Beekman 4330. 
James Wright Brown, President; 1'enton Dowling, Secretary 
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SERIOUS NEWSPRINT SHORTAGE CALLS FOR 
DRASTIC CONSERVATION POLICIES 



S. S. Carvalho Suggests 3-Cent Daily and 10-Cent Sunday Prices, With Substantial Increase 
in Advertising Rates — Present Conditions Menace to Every Newspaper 
in Country — Many Publishers Have Only Day-by-Day Supply 



[EDITOR'S NOTE. Realising the 
gravity of the newsprint situation <vn- 
frontiny our newspapers. Eonoa fk Pvtt- 
lisiik* has sought the views of S. S. 
Carvalho, generally regarded as the 
ablest newspaper executive in America, 
as to the methods and policies best cal- 
culated to meet the present crisis. In 
the interview presented herewith Mr. 
Can-alho offers timely suggestions. He 
believes that publishers must immedi- 
ately bring about conservation of paper 
through substantial increases in both 
:ut>ti ription and advertising rates. His 
analysis of present conditions is clear 
and convincing and of vital interest to 
,:vrv publisher.] 



"The frame of mind of some of the 
publisher* who wrote to me after my 
analysis of the newspaper situation 
given you last summer, is indicated in 
the following extract taken from one 
of the many letters received since that 
time 

Editor * Publisher Gave Warning 

" 'Your interview in Editor & Pua- 
li>iiui awoke newspapermen to the dan- 
ger of the situation that many did not 
understand. I believe you would be 
justified in following that statement up 
with another to the effect that if the 
publishers all over the country do not 
go tu a ,v basis, they stand a chance of 



being forced into bankruptcy as a result 
of the high price of print paper. 

■ 'Nobody can tell how long advertising 
icvenue will remain at the present high 
tide. You are aware that many corpora- 
tions, availing themselves of deductions 
from the excess profit tax, are now 
spending enormous sums in advertising, 
from which they do not expect to re- 
ceive direct results in the form of in- 
creased business. It is 'good-will' ad- 
vertising and may be stopped any day. 
Apart from that, business generally 
sags in a campaign year.' 

"This statement, however, does not 
take into consideration the more than 



THE consumption of newsprint 
paper ii greater at present than 

r\cT before known in the newspaper in- 
rlustry. The predictions made last sum- 
mer, and at the time characterized as 
'alarmist' by some who should have 
known better, arc now realiied to be 

• '■nsrrvative, The shortage of paper is 
frit everywhere, and as a result there is 
a runaway market in the matter of 
price. Circulations are generally higher 
than they were a year ago, and the size 
nf newspapers, especially in the larger 
centers, have grown out of all propor- 
tion to the amount of paper that is being 
manufactured." 

This sums up an interview on the 
newsprint situation given to Editor & 
I'rBLiMim by S. S. Carvalho. noted 
newspaper authority, this week, in 
which he most emphatically impressed 
that a grave situation faces newspaper 
publishers and most radical protective 
"leisures are needed to meet it. Mr. 
Carvalho declared : 

What Is to Ba Dona 

"It is no exaggeration to say that 
there is being used from is to 30 per 
cent, more newsprint than the mills can 
turn out. And there is little or no re- 
'crve to make up the deficiency. 

"I'nlcss there are found ways of eur- 
'"ling paper consumption some of the 
bigger publications wilt soon find diffi- 
1 "lly in getting out at all. 

"Advertising is pouring into the busi- 
ness ofhees with little or no solicitation. 
The publishers cannot afford to reject 
*. as they need all the revenue they can 
R't to meet the extraordinary expenses 

* ! EM they are up against. 
"Indeed, if this wave of advertising 

should subside, scores of papers would 
h»re to go out of business altogether 
"The problem is what is to be dune? 




By Editor * Publisher Pkttsgtifktr. 

S. S. CARVALHO 



likelihood of shortage of white paper 
on which to print this excess advertis- 
ing if it does continue, 

"The publishers will have to raise 
their selling price and do a goud many 
other things, if they want to come out 
whole. 

Highar Pricas Must Coma 

"In my opinion, in addition tu the 
daily papers going to 3c, the price of 
the Sunday papers should be raised to 
10c This docs not mean 10c. in the 
country and 7 or 8c in the city, but 
10c. in (he city arid in die country. 

"Paper will have to be saved by con- 
densing the reading matter from ten 
to twenty-five percent. Any story by 
intelligent editing can be so reduced 
Much will have to be rewritten, until 
the staff grasps the situation. Even 
good features must be eliminated, if 
they can possibly be done without De- 
partment news must be briefer, and the 
waste paper basket for everything that 
is not essential. Mr. Dana's office cat 
must be brought back and multiplied. 

"No returns, free papers or samples. 
I am sorry to say that some metropoli- 
tan papers still take returns. Press 
room waste, both white and black, muM 
be curtailed. Omce advertisements must 
be reduced to a minimum. Indeed, all 
these and other economics which will 
occur to the individual publisher should 
be put into effect at once. 

Shortage Was Pradictad 

"It might be well to here make a 
brief presentation of the newsprint sit- 
uation as it stands today. Newspaper 
publishers are face to face with the 
shortage in print paper winch was pre- 
dicted early in the summer. More pa- 
per is being used than is manufactured, 
and the mills have little or no reserve. 
Indeed, the demand is so far ahead of 
the supply that many paper manufac- 
turers, taking advantage of the short- 
age, have already raised the price of 
spul paper far beyond anything in the 
minds of the most pessimistic. 

"The squeete was predicted for No- 
vember and December, but it began 
ahead of time in September, and is 
daily growing more srrious. The paper 
companies are making contract deliver- 
ies -to the best of their ability, but TOanj 
of them are behind; and besides Ihil 
there is hardly a big newspaper in the 
country that is not using a great dr.il 
more newsprint than its contract call* 
for. 

' -ii., ■! on page 28) 
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ADVERTISING AGENTS TO CONVENE J^^^J^X* S3 
IN BOSTON. OCTOBER 14-15 f^r^'^^^Z 

papers that were represented in the 

„ „ , , . . „ . October. 1918, reports. Besides, there 

A. A. A. A. and A. N. P. A. Advertising Bureau Committee to it to b< added to lhi , ycar s n)Jure , 

Discus* Mutually Important Matters at Joint and Separate the circulation of the new ■"«>"^ed 

/ r _ _ Daily News, which brings the total 

Sessions — Banquet by Boston Publishers. average newspaper sales for the six- 

month period for 19 publications to 

221,140 copies per day more than a 

MANY matters of great interest to advertising agents and to vcar ago 

newspaper publishers are to be discussed at two joint meet- The 1918-1919 Government report 

ings between representatives of the daily newspapers and figures for the Greater New York 

the advertising agencies, to be held in connection with the dailies for the six months prior to 

annual convention of the American Association of Advertising October 1 follow: 

Agencies in Boston on October 14 and 15. It is expected that 100 or evening papem ^ ^ ^ 

more agencies will be represented. w* m» ' 

The meeting of the executive board will be held at the Copley |g£« Jg$| 

Plaza Hotel at 10 o'clock, Tuesday morning, and in the evening there gu*« |gJ*» i*Jg 

will be a dinner, given bv the Pilgrim Publicity Association, the f^T irtw Mum 

local advertising cluh and the Lantern Club, composed of magazine £•< - m 

representatives. ?±5ttt.::::::;:::: 3S5 &3 

John, WOl Tell of Advertising Agencies Corporation KSSfcijS T&":.::::" &s* 

At this dinner. William H. Johns undoubtedly be productive of future 

of the George Batten Company, newspaper advertising activity lrom Wor)i Mn.j,, jjo.a, 

president of the A A. A. A., will the great New England industrial Ti»« -•- Jgwi 

■peak on "The Advertising Agencies centers. Sun iijjw ni.»i 

Corporation," which is composed of On the morning of October IS. the H*,.ld ... ....... tnvg ftgg 

the entire membership of the Asso- committee in charge of the Bureau ot ii| u „ rit< .j Kr a> 32.1S1 

ciation and organised for the es- Advertising will hold a meeting in the 

peeial purpose of handling Govern- office of Chairman William F. Rog- SOUTH GIVES BRYAN 

mcnt Advertising. era. at which plans for the enlarge- ^ cpwn OFF 

Paul E Faust of Mallory. Mitchell tnent of the bureau and the opening W/VIUV1 OLOU-urr 

ft Faust, vice president of the As- of a Chicago office will be discussed. — 

sociation will speak on "The Future The financial statement to be pre- Atlanta Advertising Men »nd rub- 
Development of Advertising;" Stan- sented at this meeting indicates that luh.r. and IS. N. P. A. Member. 
Icy Resor of the J. Walter Thomp- the bureau is making wonderful pro- Tender W«ll W„h«,onLeev- 
son Company, will discuss "Better gress and is well on its way toward ing for N.w York 

Methods in Advertising:" O. H. the developments it has so long had — 

Blackman of the Blackman-Ross in mind. < B » Tri»irr»|in.» 

J, ™ ° tll k on -The Use of Atlanta, Ga.. Oct. 7-Walter G. 

the Newspaper a. a National Adver- CHARLIE MILLER JOINS Bryan former publisher of the At- 

k'rwi^r^^S™^: THE GEORGIAN ^,2^3 ^° fh^ut 

^^^ AdVer,i,, " g Agtn - »' ™! B "iT- M - U ^ 0f -"nlr?d% N f:re:euLro r :"o n : 
cies Corporation. Hear.f. Atlanta Now.peper Under (by b) . |h( . At , anla Advertising Club. 

Joint Sea.ion with Ad Bureau Buford Goodwin, Former Asso- Three Southern publishers were prcs- 

At noon on October IS. the com- "■«• on Birmingh am New. fJ)t aj gues(J o( , nc <.,„,, xhele 

mittee in charge of the Bureau of Telemaoh.) wer * Wal,cr C J" hns< "'- of ,hc 

Advertising: A. N. P. A., will meet in . * „ , „■„ Chattanooga News, W. A. Elliott, of 

executive session with the executive Atlanta. Ga„ Oct. 8,-Charla- Miller. , he j acWsol)vi | lt Times-Union, and 

committee of the A. A. A. A. At this »» P'"™' advertising manager of the Cnarles A | len , oJ - , he . Montgomery 

meeting there will be a full and frank Birmingham (Ala.) News, will come Aovcrti « r . 

discussion of the various relations hrre November i to assume the dulies xhe Sou(h crn Newspaper Publish- 
between publishers and agencies, and of business manager of the Georgian crs ' Association presented Mr. Bryan 
it is expected that plans will he ma- & American. Mr. Miller is the newly with a iilver tca ser vice, the prescn- 
tured looking toward a greater de- elected president nf the Newspaper Dc- tat i on sp „ c h being made by Major 
velopment of newspaper advertising, partmental of the Associated Advertis- J„hn S- Cohen, publisher of the At- 

In the afternoon there will he a ing Clubs of the World. | ailta Journal, 

meeting of the stockholders of the In his new position Mr. Miller will The Advertising Club presented Mr. 

Advertising Agencies Corporation, be associated with Buford Goodwin. Bryan with a watch fob and the staff 

which, as previously mentioned, com- who recently resigned as general man- Q f the Georgian presented him with a 

prises the entire membership of the ager of the Birmingham News, to be- B0 1,| watch. 

Association. come publisher of the Georgian & Amer- u. c. Broylcs, of the Advertising 

On the evening of October IS. the ican, succeeding Walter G. Bryan, now Club, paid a tribute to the service 

agents will be the guests of the Bos- publisher of the New York American, rendered to advertising clubs and 

ton Newspaper Publishers Associa- to the Southern Newspaper Publish- 

tion and the Bureau of Advertising at CIRCULATIONS SHOW «""' Association by Mr. Bryan. 

a dinner to be given in Young's Ho- IvrDPACCC 

tel. and to which have also hern in- IHUttAaW N . w A<1 s#rTic . Star i. 

vited officials of the A N. P. A. and N . w , MMr . < el A D.ile m P..i A "advertising art service 

the newspaper publishers of New M New.P. per. Sold D-l» •» km>wn a , lhc Star A(kr , ft Sfrvice 

c„„\ a „A S'« Month* Then in same War . . „. 

England. ^ ,, lg _ N#w has just been produced by the King 

Concern* Future Relation* York*. R.eord Feature. Syndicate. New \ ork. as an 

. . ., , .... r advertising promotion aid Harry S. 

Louis M. Hammond, publisher o n „ rfil . t ; nn „ r)v Bressler, formerlv editorial cartoon- 

the Boston Transcript and president The often-heard predict.on early ^ American and 

of the Boston Newspaper Publisher, tins year that newspaper circulation* » 1 ; m o ^J n ; N VdveH ving Z "f the 

Ass«iation will preside, and William w,.,.Id decrease with the end nf the ™ b \.*^ r , ; ,B » ^rcc or 

A. Thomson, director .,f the Bureau war i« shown by the Octoher 1 pub- ISrw l,,rlt ■■"»>. me nuccror. 

of Advenising. will act as toa»tma»- lishers' government statements to Chenee. Edition Time 

ter, William II. Johns, president of have been rudely shattered I'rom v v c 

lhc A A. of A A. will speak in behalf everywhere comes the same report— I nc New ^ork Evening i<un on 

of the agents, and Cnl. G. Edward more newspapers have been »o!d Octoher o changed the publication 

Buxton. Jr . <>f the committee in every day during the past six months l'™ °' its "Home Edition to the 

charge of the Bureau of Advertising of this year (at higher prices in many middle ol llie afternoon, instead of 

will speak for the publishers cases) than in the same period of issuing il in the morning, as in the 

The dinner will bring the agents 1918. when reader interest was sup- p**t. The first edition of the Sun 

and publishers of New England to- posed. to be at its zenith owing to now is •The Bulletin Edition"' and 

gether in an informal way and will war news. the second is lhc Midday Edition. 



BOOTH COMPANY ADDS 
SEVE NTH D AILY 

Purchase of Ann Arbor Tin>n»-Now. 
Negotiated— Plan of Co-operation 
with Michigan Univereity to 
bo Worked Out. 

CB» Telegraph) 

Detroit. Mich., Oct 7.— Ralph H 
Booth, president of the Booth Pub- 
lishing Company, announces the pur- 
chase of the Ann Arbor Times-News, 
including its handsome modern build- 
ing. This makes the seventh daily news- 
paper owned and controlled by this com- 
pany. Plans for co-operation with the 
Michigan University School of Jour- 
nalism and editorial relationship be- 
tween the faculty of the University and 
the Times-News are under considera- 
tion. 



HENRY M. ALDEN DEAD 



of Harper'. Had Aided 
Young Writer. 

Henry Mills Alden, editor of Har- 
per's Magazine since 1859, died Octo- 
ber 7 in New York, aged eighty-two. 
He was the eighth direct descendant 
of John and Priscilla Alden, of the 
Mayflower. Mr. Alden was active 
almost until the time of his death 
His counsel and criticism helped 
many young writers to success. 

He was born at Mount Tabor, Vt 
November 11. 1836, and as a boy 
worked long hours in a cotton mill. 
He entered Williams College when he 
was sixteen, and supported himse'i 
by teaching and doing other jobs 
Later he studied for three years at 
the Andover Theological Seminars- 
He began his literary career at that 
time by publishing two stories in the 
Atlantic Monthly. He lectured at a 
young woman's school, and supple- 
mented his income by contributing 
to the New York Evening Post and 
the Times. 

In 1862 Mr, Alden was made an 
assistant editor of Harper's Weekly, 
and seven ycars later became editor 
of Harper's Magazine. 



Printing Trouble. In Now York 

Many New York commercial and 
job printing offices are still shr.r 
down because of working difference* 
with their pressmen, necessitating 
delay in the issuance of a number 
of periodicals. The lockout of press- 
men, effected October 1. is being 
further complicated by the tendency 
of members of the Typographical 
Union No. 6 to go on "vacations," 
spite of orders from their officers in 
remain at work. 



Hertford Union Charto 

<Br Telrf;r*|v}l-) 

Hartford. Conn.. Oct. 8— Officials of 
the Hartford News Writers' Uninn 
announced to-day lhat the charter 
which they are affiliated with the In 
ternational Typographical Union has 
been received, The newspapers; have 
recently made increases in wages am! 
it is not expected lhat the union wil: 
make further demands at present 



E. F. Draper, Ad Men, Deed 

Binghamton. N. Y.. Oct. 7— Ellis I 
Draper, who has been connected wi'l 
the Mylie B. Jones Advertisine 
Agency, died here this morning 



R. V. Oulahen Merriee 

Washington, D. C. Oct. 8.— Uichari 
V. Oulahan, Washington correspond- 
ent for the New York Times, and Mis^ 
Sue Courts were married here today 

Digitized by Google 
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NEWSPAPERS PROVIDE SOLUTION OF 
AN OLD PROBLEM 



Advertising Agent for "Oalara" Scores Unequalled Success in 
Introducing Products, Nationally. Through Columns of 
Rotogravure Sections, in $60,000 Campaign. 

By WILLIAM RICH CROSS 
at th* Wile* Advematiut I'omftjoiy- 

WHKN the C. S. Welch ComjKuiy, manufacturer of "'Hatbaswcet," decided 
to put out their nrw line* of "Ostara" tuilcl preparations -complexion 
powder, ulcum and rouge— they laced lite quc»tiun nf waiting until the 
goods had been quite generally stocked by dealers, before beginning their national 
advertising, or adopting some plan whereby the goods could be advertised sec- 
nunally as soon as they were placed on sate in each part of the country being 
covered by the sales force. 

Their established product, "Uathasweet," having general distribution, had been 
regularly advertised in the magazines ii.r several years, but magazines would 
not serve the purpose in the case of the "Ostara" line, because it did nnt have 
distribution for a general campaign. 

Point Could Mot Be Attained in Any Other Hay 



stronger than any 
prcvious experience of this advertiser 
The promise of a local Rotogravure 
campaign clinched many an order for 
the field salesmen because dealers knew 
by experience that the advertising 
would move the goods and that's the 
thing in which we are all most inter- 
ested. 



Orleans in advance of his chih members. 
He travelled by airplane and en- 
route distributed advertising matter 
about the merits of his city. 



Some After-Thoughts 
of New Orleans . 



The Fort Worth (Tex.) Adverting 
Club was recently presented with a 
steer by the stockyard company, [t 
was auctionrd off and brought $.160. 
which was used in advertising Fort 
Worth at the New Orleans conven- 
tion. 



A. L- Shuman. advertising manager 
of the Fort Worth Star-Telegram, 
made a hit at New Orleans through 
his attitude toward the right for the 
honor of entertaining next year's 
convention. He distributed a card on 
which was printed in big, black type . 
Tort Worth, 1949 Too crowded 



Mi»» Ethel D. Bryant, who was a 
delegate from Cleveland, is the vice- 
president of the Women's Advertis- 
ing Club itf Cleveland, the youngest in 
the association of coihs. She is (he 
editor of a country newspaper, the 
Willoughhy Republican, which is 
very successful, and is the only 
woman member of the Willoughhy 
Chamber of Commerce 



ie goods from their lesser i 



It was planned to offer dealers more 
than ordinary co-operation in selling 
the "Ostara" family, in order to induce 
them to stock it at once and push sales 
intensively right from the beginning. 
With this end ill view, the sales repre- 
sentatives began visiting dialers in the 
principal cities over the country, solicit- 
ing orders and promising an 
local and sectional advertising 
;n move the goods as soon as they were 
on display. 

In addition it was agreed that the 
dealers' names should appear in the ad- 
vertising in their locality and its vicin- 
ity and that the copy would run every 
week for a year. 

As the ••Ostara" preparations appeal 
to refined women of all ages, it was es- 
sential not only to select media of a 
smeral nature but also to display the 
announcements in an atmosphere of ar- 
tistic surroundings that 
tinguish these 
competitors. 

Carofol Selection Needed 

In order to permit the inclusion uf 
the dealers' names locally, it was de- 
cided to use newspajM-ri exclusively, for 
the time being, as this important point 
could not be attained in any other way. 
At first ihrrc seemed to be some disad- 
vantages to this plan, as there are sev- 
eral newspapers in each of the larger 
cities and the best selection would be 
difficult to make in many cases. To use 
ill would require a larger amount than 
tli'- appropriation available. 

It was finally decided to use the roto- 
gravure sections of the Sunday papers 
>ci as to get the benefit of artistic and 
attractive reproduction of illustration 
and decoration, possible only in the ro- 
togravure process, At the same pine 
iHs plan aiilnrnatiralty selected the best 
Papers, since those with the graphic 
sections are prettv apt to he the 
leaders in their fields Also, the Sun- 
«>y editions with graphic (rotogra 
vure) sections generally have larger 
circulations, covering wider territory 
»' a lower basic advertising rate than 
inch- daily editions. 
_ The experience of many "direct-r. 
'■>•"<" advertisers having shown Gat 
'"< r «ravure inquiries continnr to enme 
for about seven weeks after publics 
: 'On of the advertising, it was assumed 
' the Graphics, with their usually iW 
flustrative possibilities, would xivi 
tr-eic "Ostara" announcements distinc- 
' :v « appearance and attention value Hmi- 
] *r to maga/ine inserts, and that their 
.-"<• or period of pulling returns would 
■* greater than ordinarv newspaper 
'Pace. 

^ 'he same time the local dealer," 



One of the distinctive souvenirs of 
the convention was a copy of "Moni- 
tetir de la Loutsiane," the first news- 
paper printed in New Orleans, "re- 
vived by Katherine Krebs for the 
New Orleans Item." The fashion il- 
lustrations and notes of an older dav 
presented a delightful contrast to the 



names could be listed and (lie copy re- 
leased in one locality or section at a time 
in exact co-ojfcration with the progress 
of the sales force over the country and 
with a maximum of wasted advertising 
investment covering placet where none 
of the goods were yet on sale. 

The practical details include fifty-two 
insertions aggregating two and three- modern woman's page, 
quarter million circulation, the combined 
rate being about $7Ji jx r line on a base 
rate of a shade over a quarter of a cent 
per line per thousand circulation ft hap- 
pens that the general average base rate 
of all the daily newspapers, for hvc 
thousand lines on contract, is about two- 
tenths of a mill less 

The general magazine basic rate is 
over half a cent per line per thousand 
circulation or about double the base 
rate of the "Ostara" campaign. 

The selling effect on dealers, of this 



The Orange (Tex.) Ad Club dis- 
tributed pictures of a large ship under 
construction at the Orange ship yards 

Mrs. R. C Glover, president of the 
Dallas Woman's Advertising League, 
delegate-at-large, announced a cam 
paign will be started to raise funds 
for building a girls' home at Dallas. 



J. Howard Payne, president of the 
Dallas Advertising Club, went to Vp» 



Copies of La Nacion. of Buenos 
Aires of July 28. were distributed at 
the convention and were examined 
with curious interest It was a 20- 
page issue, carrying many illustra- 
tions of local news matter and a 
large volume of advertising, displaa- 
as well as classified La Nacion is 
a newspaper of the metropolitan type 
and is one of the leaders of the South 
American prets 

The Atlanta Georgian issued a 
special A. A C. W. K.Mra for dis 
tribntion at the convention in which 
the invitation oi that city to the 
Associated Cluhs ro meet there in 
1921 was supplemented by a mass of 
interesting data concerning the city 
This stroke of enterprise attracted 
wide attention and Walter G. Hryan. 
who conceived and executed it. was 
the recipient of many compliments. 



"A National Service to 
cause of Journalism" 



St. Louis Newspapermen Thank 
Editor & Publisher for Impartial 
Presentation of their Plan 
of Organization 



ST. LOUIS ASSOCIATION' OK JOURNALISTS 
St. 1. mis. October 2. ]<>]<). 

'I'd Kill I OK & 1't'Ht.tSTtFK : 

The K.xccutive Committee of tin- St Louis Association 
of Journalists. by forninl resolution adopted to-day, has in- 
structed mc to extend to Kiuiok & Kuiilishkk tin' 'warmest 
thanks of the Association for its generous and invaluable 
service in giving complete publicity to "The St. Louis l*la:i." 

The publication of the Rules and Regulations, virtually in 
lull, together witlt your keen and faithful interpretation ,,( 
our ideals in your editorial columns, constituted, as we he 
lievc, no less than a national service to the cause of' journalism 
and will po far toward realizing the aim of an American 
Journalists' Association, covering the entire country. 

You may be interested to know that vour editorial was 
republished in yesterday's St, Louis Pnst-bispatrh. 

K.tithfuMv yours. 

ARTHUR C. HOSKLVS. Secretary 



Ottawa, f Int.. Oct 4 — The Cana- 
dian Nation, edited by D. M. l.c- 
Uourdais, has made its debut as a 
new publication here and will he is- 
sued semi-weekly. It is devoted to 
consideration of current events from 
a Liberal standpoint, and comprises 
20 pages, 6 by 9 inches The Nation 
originally had its inception in Cal- 
gary, last March but the man:i K r 
mint found that citv too far renin-, cd 
from the seat of politics for their 
purpose, and consequently moved to 
the capital. 



Irs Honor of Miss Martin. 

Advertising men and women have 
been invited to attend a testimonial 
dinner to he given to Miss Jane Mar- 
tin by the members of the League of 
Advertising Women on Tuesday. Oc- 
tober 21, at the Advertising Club in 
New York, in honor of her election 
to the executive committee of the As- 
sociated Advertising Clubs of tin- 
World, Reservations may be sent to 
Mis, Kdith V. Righter, 2-14 Madison 
Avenue. New York. 



Petit Back in the Fold 

Dallas, Tex. Oct. 7,_l r. p r ,j, 
one of the best known of the old- 
time newspapermen in Texas, who 
for the la«r several months has been 
secretary of the Fastland Chamher 
of Commerce, is now connected with 
the Morning News as nil fields cor 
n spondent. 



Adopts S Column Page 

Portland. Ore.. O,-. .1 Tlic Por- 
land Oregoni.ui on September -V 
charged to ,m eieht column nevi . 



paper. iri.Mtimc, 
sible. it< old 



rloo-lv 



pos 



make-up. , 




I A WEEKLY FEATURE COMPILED AND 
EDITED BY JOHN SULLIVAN 



SECRETARY-TREASURER. OF THE 
ASSOCIATION OF NATIONAL ADVERTISERS 



AGAIN ! 




A. N. A. H«. 



Wood and 



HERE We Are Again !" was the 
regular greeting to his audi- 
ence of a man more famous and 
acceptable than any mere business 
man ever can be; but it fits the 
present re-entry into the pages of 
Ebitor & Publishm- 

The A. N. A. and its doings have 
been for some weeks out of that 
section of the public eye represented 
by the readers of Editor & Pub- 
lisher, but I hope that, on that ac- 
count, it has not been assumed that 
the work of the Association has been 
at a standstill. 

On the contrary, it has been going 
at a greater rate than ever. The 
summer was the busiest we have had. 
Not much going in the way of news 
certainly, but we have been "sawing 
wnod" — and then some. For instance, 
our General Data Department han- 
dled four times as many inquiries 
from the members during August as 
during the same month last year. 

There were summers once when 
the A. N- A. office was closed for 
two weeks during which the office 
staff had their vacations — the sum- 
mers of 1915 and 1916. And that 
vacation plan had great advantages- 
then; but today it would have the 
outstanding disadvantage that it 
would take us a month or two — or 
even three— to deal with arrears nf 
work- Even as it is. we sigh with 
relief when everyone has had his 
or her vacation, for the A. N. A. 
nffice is a very busy place, and we 
can scarcely afford to have even one 
person absent at any time. 



WHY SO BUSY? 



IT used to be thought that the 
headquarters offices of all asso- 
ciations were invariably leisurely 
places wherein, even if they were not 
exactly like the land where the Lo- 
tus-Eaters lived and reclined "On the 
hills like gods together, careless of 
mankind." anything that could be 
done tomorrow need not be done to- 
day. 

I am glad to know that the A. N 
A. office did its full share in break- 
ing the tradition. 

As has been mentioned in these 
columns from lime to time, the A 
N. A. office is the clearing house of 
information in the field of business 
outside actual finanir and produc- 
tion for nearly JOO manufacturers. 
Not only is there a vast volume of 
individual and almost infinitely-dif- 
ferentiated service given, but reports 
covering gcnrrally-Trquircd informa- 
tion are frequently issued; and the 
protective and standardizing work 
inevitable to an influential and an 
thnritative body carried on. 

There are conferences frequently 
with men representing bodies of sell- 
ing interests, resulting in guarding 
the advertising manufacturer and 
helping equally the seller: and 
speeches to be made at conventions 
of sellers erf advertising or grnups 



of other business men— not platitudi- 
nous speeches, but speeches packed 
full of information. Somehow, 
strangely enough, people won't stand 
for platitudes and high-falutin' from 
anyone representing the A. N. A. 

PRESIDENT M-DERMID AT THE 
REPRESENTATIVES CLUBS 

FOR instance, a week or two ago, 
President McDermid spoke at the 
first-meeting-of-the-season of the 
Representatives Club of New York, 
held at the Hotel McAlpin. 

Did he tell the representatives what 
fine fellows they were? 

Or did he talk about the blessings 
to civilization of advertising and its 
being the sovereign remedy for all 
human ills? 

Or assure the men that he hoped 
with them that the volume of adver- 
tising next year would be double 
that of this year, and indulge in mys- 
tic references to the "advertising 
cause."— whatever that may be? 
He certainly did not. 
The President of the A. N. A- told 
the men of the Representatives Club 
real facts about the purposes and the 
work of the Association ; how that 
work was actually helping them; how 
the headquarters office functioned and 
on what it functioned; what the rep- 
resentatives should do in view of the 
increasing competence of the buying 
advertising man, and what he should 
sell in addition to that brnmidic pack- 
age—the "circulation." 

And the men listened— with both 
hemispheres of their heads and mar- 
velled and said, in response to Mr. 
McDermid's invitation, that they 
would visit the A. N. A. office and see 
how it worked-and haven't been 
yell 

A. N. A. OFFICE A FACTORY 

IT is a factory, not an association 
office— a la tradition. We have our 
planning, preparing, production, in- 
spection and delivery arrangements 
just like any factory. 

We produce service ; we sell ser- 
vice; we deliver service. 

And if anyone thinks that service 
is not a substantial, tangible com- 
modity, he ought to see how tired 
sometimes our factory people are — 
just as tired as those factory people 
who relieve themselves occasionally 
by striking. 

Only our people don't strike, be- 
cause they have a real incentive to 
work and an opportunity to realize 
themselves. 



newspaper conditions, outdoor ad- 
vertising conditions, city and popu- 
lation matters, etc. And all that re- 
sults in improved service. When you 
have visualized (visualized is the 
great word in advertising circles to- 
day), a man and his surroundings, 
you can write to him more confident- 
Iv and serve his company better. 
' One of the two who went through 
New England got so enthusiastic over 
his experiences that he wants to be 
on the road all the time! 



AND TRAVELING SALESMEN 

YES. some of us travel among the 
members of the Association. 
M-lling or re-selling the service, seek- 
ing to understand members' business 
and requirements better, or gathering 
information on selling and advertis- 
ing practices. 

Two of us went on a trip through 
New England a few days ago. jump- 
ing from city to city, getting ac- 
quainted not only with membership 
affairs as mentioned, but also with 



THE ANNUAL MEETING 

THIS will be held at Lakewood, N. 
J., on December 3, 4 and 5. As a 
rule, our winter meetings are held in 
New York City, but the major pref- 
erence is for a small and secluded 
locality. There we are free from 
regular business distractions and 
free to devote ourselves to business 
study and consideration. 

Meetings are more uniformly at- 
tended and discussions are of a more 
catholic character. We can, with 
more assurance of success in doing 
so, put out our sign to selling zealots 
-'This is Our Busy Day-Keep Out." 

And the A. N. A. brand of good 
fellowship is more readily and nat- 
urally promoted. 

The Program? Well, the Program 
Committee has been conferring— and 
confiding— for some weeks past, and 
it is not yet ready to tell. But the 
program will be a whale, for after 
years of study we graduated in mak- 
ing programs at the Cleveland Meet- 
ing last May. 

And then, you see, we fit in, with 
a quiet place. All our work is done 
without ostentation or trumpeting. 
We are. on the whole, self-sufficient. 
We go into a city for a meeting and 
go out; and the inhabitants scarcely 
know we have been among them. 

We attend strictly to business— our 
own business. Out in Dayton, Ohio, 
in May, 1916, the city representative 
came to the hotel to ask President 
Shuey what Dayton could do for us. 
"Nothing," said Mr. Shuey. 

"What, nothing! responded the 
Dayton man, like the sailors in H. 
M. S. Pinafore; "What kind of a 
convention is this? Every conven- 
tion we have ever had here wants 
Dayton to do something for it. What 
kind of people are you?'" 

Said President Shuey. "Just a 
bunch of business men minding our 
own business and attending to it and 
not desirous of any favors or en- 
tertainment. All our sessions are 
purely business sessions." 

A. N. A. CHAPTER MEETINGS 

SOM li of the A. N A. Chapters sus- 
pended their meetings during the 
hot months and are now resuming. 

Newark Chapter met last week and 
Chicago went off with a big gathrrinu 
Tuesday, October 7. 

The secretary expects to be in Chi- 
cago soon, taking in visits during his 
trip to many member* in the Middle 
West. 



PLAYING GAME LIKE NATIONAL 
ADVERTISER PLAYS IT 

INHERE is just a little tendenc? 
1 shows itself now and then for 
sellers of space or material or servict 
to charge "all the traffic will 
and a little bit more; get the 
while the going is good. 

And this spirit has usually under- 
lying it an idea that the medium rep- 
resented is indispensable. 

Now, no advertising medium it in- 
dispensable to the national adver 
tiser. If the monetary demands (4 
a medium encroach too far upon the 
margin of safety as between prod-j.: 
tion and marketing cost* and thr 
price at which the goods must be sold 
then another advertising mediurr 
must be found. 

Wherever there is anything ap- 
proaching marketing ability, it will 
be found to be, not sterotyped and 
timid, but elastic and courageous. Art! 
sellers will be well-advised not to be 
too chesty in these days of grade and 
space-demand. The advertising jag 
will not continue indefinitely. 

Speaking at Atlantic City a shon 
time ago to members of the Poster 
Advertising Association, an A. N. A 
office representative said: 

"There is a definite relationship be 
tween the price of the goods — of na- 
tionally advertised goods— and whi^ 
can be spent in marketing the good* 
When a manufacturer goes into ni- 
tional advertising he accepts the 
condition of his prices being thcrchi 
stabilized in return for securing sta 
bility of sales and quantity predic- 
tion. 

"If you are going to co-operate with 
the national advertiser, you have got 
to play the game the way he ha> to 
play it. and maintain a similar re- 
lativity between your costs and tin 
price at which you sell your service 
In stabilizing your costs you wil. 
stabilize your sales, and you will ktq 
down your unit cost by securing quant n 
production — keeping all your board- 
fdled all the time." 



NEW MEMBERS 

THE following firms have recemb 
been elected to membership - 
the Association : 

The Hoover Suction Sweeper Cott. 
pany. North Canton. Ohio, Martin L 
Pierce, merchandising manager : Am. 
Strop Safety Razor Company, N E 
Maas, vice-president and advertivri, 
manager. New York; Indian I'ack'-rt 
Company, Green Ray. Wis., and Chi- 
cago, Arthur Raff, advertising man 
ager; Pyrene Manufacturing Com 
pany, G. P Rogers, general sales man- 
ager. New York: George W. Blabnr 
Company. Walter L Weeden. Philz 
delphia. 

MEMBERSHIP CHANCES 

ryHE Fisk Rubber Company has a»- 
I pointed Miss M. G. Webber »• 
advertising manager. surceedmi 
Gcorge L. Sullivan. Miss WeMc 
will act as the accredited rrpre«rni 

•'"^itWby Google 



ENGLISH JOURNALISTS MAKE DEMAND 
FOR 100 PER CENT PA Y INCREASE 

Thirty-fourth Annual Convention of Writer*' Scale Includes 
46-Hour Week, Day and a Half Off and Three 
Weeks' Vacation with Pay 

By HERBERT C. RIDOUT 

Birmingham, Sept. 30, 1919. 
NE of the most successful conferences of the British Institute 
of journalists has just concluded here. There was an excellent 
attendance of members from all parts of the country to take 
port in this the thirty-fourth annual convention. 

They were welcomed officially bv the Lord Mayor of the citv 
who remarked that in no single instance had he known anv journalist 
break the confidence reposed in him, or seek to escape from an 
honorable obligation entered into. During the war the newspapers 
had fostered and encouraged the very best characteristics of the 
British people. 

President Hinde Reviews Work in War 

In the course of his address, the Ulster district, and unanimously re- 
president. F. Hinde, of London, claimed solved: 

that during the period of the war the ..-r, lal in view o( the opjnion „ f 
profession a. a whole d.d well, not Council of (he Institute that there are 

great difficulties connected with the pro- 
posed Government inquiry into salaries 
and working conditions, the further con- 
sideration nf the matter to be deferred 
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until the result of negotiations with the 
proprietors' organizations as to higher 
minimum wages is ascertained and thai 
in the event of a satisfactory settlement 
not being secured, the Executive Com- 
mittee be requested to give the earliest 
possible consideration to the taking of 
action, in accordance with the Minimum 
Wages Bill; also that each district be 
recommended to enter into local nego- 
tiations with newspaper proprietors with 
a view to giving effect to the principle 
of the Birmingham resolution and to the 
new scale of minimum salaries, as well 
as the recognition of a normal working 
week of fnrty-six hours with one and a 
half day off duty, and three weeks' holi- 
day on full pay in each year." 
The 

conference confirmed the election 
of George Springfield, of London, as 
president for the coming year. In 
acknowledging his appointment he ex- 
pressed the opinion that it ought to be 
possible for every man in the service of 
a newspaper to be also a shareholder. 



PAPER PRICE ADVANCE 
IS CERTAIN 



So Declares Canadian Security House 
— Dominion Exports Increase 
Bothwell Writes Opt isnistic- 
ally on Future Prospect* 



mrrely in the matter nf self-denying 
work at home, but. in the case of the 
younger members, in splendid work at 
the front. The position of journalists 
who remained at home was one of great 
difficulty and rr>pnn<ibility. From be- 
ing the freest press in the world, news- 
|iaperdom in England became the most 
severely regulated. 

The splendid way the newspaper press 
acquiesced in this state of affairs, he 
>ai<l, had been a matter of congratula- 
tion and thanks from the highest placed 
Matcsmen, but he very much questioned 
whether many people, including news- 
paper proprietors, had realized how 
much individual journalists suffered, 
Wages Chief Subject 

One of the chief subjects for the con- 
Alteration of the conference related to 
•emuneration, a question which had 
•■ever loomed so large as during the last 
few years. In view of the falling value 
of the sovereign, and the fact that news- 
paper workers, other than journalists, 
had obtained increases in pay propor- 
tortately far beyond anything accorded 
to journalists. President Hinde said he 
1 Jicd that members would readily 
■itfi-re that the minimum should be re- 
vised. 

He urged that the time had enme 
"hen the Newspaper Society should be 
"iviied to co-operate with the Institute 
■n the formation of a Joint fWhitlev) 
Council for the journalistic side of the 
newspaper industry, leaving it for the 
other bodies to join when they desired 

make application. 

A discussion on the question of sal- 
aries and conditions of employment oc- 
cupied the conference for the remainder 
of the session. In regard to the former 
"iblect the opinion was generally ex- 
I'r^sed that the minimum adopted hv 
™ institute eighteen months ago urg- 
■*» called for revision. 

AU Writer* to BeneEt 

At the next session on the motion of 

Norton, of Birmingham, seconded by 
Arthur Walter, of London, it was unani- 
mously resolved: 

"That, in view of the greatly increased 
•ost of living, and the decreased pur. 
-**Mng power of money, this conference 
Mrongly represents to newspa|ier pro- 
*ietnrs that the salaries of journalists 
•"owd he raised too per cent on the pre- 
" ir rate paid to them or to men in the 
position, and that lineage rates and 
la T for outside contributions and part- 
service be raised in the same ratio." 

'he subject of working conditions, it 
«• Proposed by W. R. Fowkes. of 
"""bury, seconded by F. Johnson, of 



L G. Robbie* Promoted 

Cornell, M. Y.. Oct. 3— Lee G. Rob- 
bins, advertising and sales manager of 
the A. J. Deer Company, has been 
elected vice-president and a director of 
the company. 



Outstanding Quality of American Newspaper Man 
Europe Is Character, Says One of World's 
Greatest Benefactors. 



By HERBEHT HOOVER. 
Written exclu.irely tor Editor tk Publisher. 

is one group of Americans "Near" 



*HLKE is one group of Americans "Near" the Pea 
Conference in Paris (as they say of Ambassadors 
Near the Court of St. James) of whose personalities 



very little is known at home. 




Hekbut Hoovxa 



These are the newspaper 
correspondents. 

From the day the Eu- 
ropean newspaper world 
was thrown into a series 
of alarms through the re- 
ports that an entire ship 
load of newspaper men 
had landed in France, to 
the moment when this 
group of Americans had 
become the friends and 
confidants of fore 
newspaper writers 
hearty welcome in the 
various government offi- 
cers in Paris, they have 
conducted themselves 
with a squareness and a 
dignity which has given 
the people among whom 
they worked a very much 
higher opinion of Ameri- 
can journalism than they 
ever could have had with- 
out his personal contact 
My own department in 



sreig: 
rs, with 



t, • . . .... a, y own qepartrnent in 

I ans never had a press division, for the simple reason that 
we were able to tell the American correspondents everything 
we knew to show them our documents, and to ask their 
advice and assistance, in the full knowledge that outside the 
three-mile limits from New York we were all nonpartisan 
Americans together all doing our best and all anxious to 
make a nne showing for our country. 

Various members of the American Correspondents 
organization were experienced in European affairs, and in 
several cases had specialized to an extent that made them 
authorities on certain subjects. One would he soueht in rela- 
tion to Russian affairs, another German affairs, another in 
Kmimanian nr Hungarian questions and so on If I were 
asked to apecify the particular quality which gave these men 
their strength, I should use the one word "Character " with 
perhaps the addition "and personality." 



Montreal, Oct 4. — A local security 
house which has specialized in pulp and 
paper securities for Some years has the 
following to say in the September issue 
111 regard to paper securities: 

"That it should have followed imme- 
diately on the decision of the Paiwr 
Tribunal to reduce the controlled price 
of paper in Canada for the period of 
July to November, 1918, from $69 per 
ton to $66 per ton is interesting, aj 
showing that investors in Canadian pulp 
and paper securities are too well in- 
formed to be disturbed by what might, 
with a less intelligent clientele, have 
been represented as a setback to the 
husincss. As a matter of fact the de- 
cision, by affording grounds for appeals 
against the unduly low prices both be- 
fore and after the period dealt with, was 
in an important respect favorable to the 
lapcr companies. 

'The present strength of the pulp and 
paper securities, however, is due lo 
much more vital considerations than a 
few dollars per ton in the domestic mar- 
ket—considerations arising out of the 
tremendous growth in the world's de- 
mand for newsprint, the impoverishment 
of many sources of supply and the un- 
rivalled capacity of the Canadian mills 
for cheap and satisfactory production. 

"A sharp advance in the world'* 
price for newsprint appear* to be a 
certainty of the near future." 

Ro.y Outlook, Say* Bothwell 
"The Financial Post of Toronto and 
Montreal has just issued a special edi- 
tion dealing with the Canadian pulp and 
paper industry. Valuable statistics have 
been compiled showing the expansion of 
the industry, while articles by such au- 
thorities as J. A. Bothwell. president of 
the Canadian Pulp and Paper Associa- 
tion, are features of the number. Mr. 
Bothwell concludes his interesting article 
with the following observation: 

"Given a reasonable free hand and the 
ordinary sympathetic treatment accorded 
all other Canadian manufacturing Indus- 
trie*, and, divorced from the political 
influences to which it has in the past 
been subjected, there is no reason why 
it should not continue in the future, as 
it does just at present, to lead all other 
Canadian manufacturing industries in 
the volume and value of its export busi- 
ness." 

Export* Run High 

Canadian exports of paper continue to 
make new high records. Exports of 
paper and paper products of all kinds 
for July show an increase in value of 
$1,007,000. as compared with July of a 
year ago On the other hand, the value 
of pulp and pulpwood show a decrease 
of slightly over $1. 000.00a 

The paper exports for July amounted 
to S4.0JO.000, while paper exports for 
the four months of the fiscal year ended 
July 31. amounted to $17,533,000 These 
figures compare with $14^00.000, over 
the same period in 1918 and $11,200,000 
for the corresponding periud in 1917, 

The fact that pulp exports show a 
decrease i« regarded as a favorable 
omen, as R means that more raw ma- 
teri.il is benig worked up into pajrer in 
Canada, and less of the raw material 
exported to foreign countries. 



To Build in Brenham 

Brcnham. Tex.. Oct. 8 — The Banner - 
Press plans to erect a two-story home 
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MAYBORN APPOINTED 
BUSINESS MANAGER 



Placed in Charga of Dallaa Diipatch 
and Houston Prnsa — Haa M»d«, 
n Fin* Racord in Scrippt 
Organization 

Dai.I-.vs Tex.. Oct. Ward C. May- 
l„.rii has been appointed gem-rul busi- 
ness manager Dallas Dispatch and the 
Houston I'nss In Dallas he succeeds 
I'anl C. Kdwards. who becomes editor- 
in-chief of the Dallas Dispatch anil as- 
sociated Scripps newspapers. 

For a young nian, Mr. Mayborn has 
a number of notable newspaper achieve- 
ments to hi* credit He was one ot 
•h. founders uf tin- Kvunsvillc < Intl.) 
i'ri-s. Mr. Ma>)>vrn also hclpcsl breathe 
•he first hrcalh 01 life into the Terre 
Haute I'ost, a sister paper to the Kvaus- 
v 1 1 It- Press. 

He was general manager of the 
Memphis Press and -.tartcd that young 
puhli<1iriig property on the road to its 
presniT successful position He then 
< \linileil Ins operations westward and 
L.i.k over the business management ni 
the Denver Kxpress. This paper, with 
the other three mentioned above, fotmed 
a group of which lie was general busi- 
ness manager. 

Later Mr. Maybnm was entrusted 
with the entire responsibility of ihe 
Denver Lxpress in lhe capacitv of puh 
hslier. 



some investment copy in magazines of 
national circulation. 

Scott & S<oit, Inc.. jjo West *2d 
street. New York. Placing 10.000 line 
contracts lor Ulosser Company (cigar- 
ettes for catarrh), }U .North I'ryor 
street, Atlanta. Ga., in leading news- 
papers of eleven Southern slates (more 
lo be added); also combination maiU 
order and store copy in weeklies and 
monthlies. 

Patrick Goaa lo Fori Worth 

Fort Worth, Tex.. Oct. 7.--W. K. 
Patrick, for the past seven years car- 
toonist on the New Orleans Times- 
Picayune, lias joined the Fort Worth 
Star-Telegram as current event car- 
toonist. Patrick enjoyed a wide fol- 
lowing in New Orleans and through- 
out that portion of the South where 
lhe Times- Picayune has a large cirtu- 



TIPS FOR AD MANAGERS 



Wt: i.i v M II K vNKix Company. 104 
Smith Michigan Avenue, Chicago Ad- 
v srti.-iiiifr contract for the H l\ <.oo»:l- 
rich Company. Akron, Ohio, has been 
1 mewed for seventh consecutive lime. 

P.n k \ Haw JitisiAHii. Aslor Trust 
Hldg.. New York. Have secured ad- 
vertising aecount oi the "Warner Leu/." 
from the Warner-Patterson Company. 
Chicago 

Con. in' Armstkosc Compvnv. Ut'.t 
liroadvvay. New York. Has been ap- 
;K>inted American advertising agent for 
Thomas J. I.ipton. Inc., treas. 

<il Mtl-Vl H CoMI'AW. People's Gas 

Building, Chicago. Has obtained ac- 
count of the Balison Stalistiea! Organi- 
zation, Wellcslcy Hills, Mass. 

Thomas M. Bow ins Company, 25 East 
Jackson liouhvard. Chicago. Now 
handling account of the Yilanola Talk- 
ing Machine Company and sending or- 
ilers to newspapers for the Consolidated 
Utilities. Corporation. Chicago. 

Hi si vii.iti -Ms TMi.i-ii A(;kmt. Icailvvay 
Kxchatigc Hank Hldg., St. I^.nis. Will 
place advertising of the Keyes Piston 
king Company. St. Louis, appropriation 
irrnasi-il over last year. 

Kf» 1 -x -s-ll.vKr.it Company, Guardian 
IKdg . I'leveland. b..s secured the ac- 
count of the (.ranger \'artium Hii''<r 
Heel Company. Cleveland; biv city 
new sjap: rs will be 11-rd to advertise 
"Doe Hoy" niW-cr heels. 

Cii.vviiiUs Ai;is. v. r.l.'-lilX Maison 
lihii-.rJic Jlnildirg. Orleans. Again 

I-.hr ••>« •'• -p.v I" itiJira/ine. i-,r lie 

Lis l:;t;tnt Wear; ii'mi to rr.ele p.ip.is 
and mag.,rint. for Steer Warms ; at... 
'or I . 1 1 : . T It • IV|.|.. r Products, which 

- 1 s ' .. 1 1 - 1 1 it l:is r t s s'-i it. d. 

Jr. iin Ki Jr., Ai'.rrti-.ui^ Company, 

Si Lu- Mi 1 1 . . ■ 1 1 1 1 .. Trust Co-npatiy, 

I •••>:>*. I'lai'isiR itilj-pait..- copy in 

-•".iili.-s 01 T. ) .,. i,:„i Oklahoma— also 



have been widely reproduced in na- 
tio:ial publications. 



Laundries Will Adrartiaa 

Seattle. Oil. J. $iwi,i»«' has al- 
ready been subscribed for a national 
exclusive newspaper advertising cam- 
paign to explain a plan to do fininlied 
laundry work for an average family 
of five for an aniuunt not exceeding 
a week, according to President 
Otto Kice of Chicago, president o( 
the Laundry Owners' Association of 
America, at a convention of Wash- 
ington, Oregon. British Columbia and 
Idaho laundrymen. 

Will Regulata Billboard* 

Boston, Mass.. Oct 4 — The special 
commission appointed to investigate 



the regulation of billboards and 1 
advertising devices on public way i 
public places or private proper:, 
within public view, which is made ;; 
of the Attorney General, the Chair- 
man of the Highway Commission 
Ihe Chief of the State Police. ■»•■'. 
conduct hearings and report to ti. 
next Legislature, with drafts of bir. 
lo regulate billboard advertising 



Salam Ha* M Sc.le 

Salem. Ore , Oct. ,1.— Under a nr . 
scale Satcm printers will receiv- Si 
for day work and S6.50 for night work 
based on a »hift of 7 hours anc .1 
minutes. Both the night and in 
scales include pressmen. The pr^r- 
er% and pressmen asked for jl ir 
hour and the agreement was reic-.f 
through a newly-organized dicr 
mediation board. 



For 



37 



Consecutive 
Months: — 

Tke St. Louis Star lias published 
more Local Display Advertising 
week days tlian tke Globe-Demo- 
crat, tke Republic or tke Times. 



— don! tnyTo^er 

£T5TAIC 



THE ST. LOUIS STAR 



STAR BUILDING STAR SQUARE ST. LOUIS, MO. 



Foreign Advertising Representatives : 

STORY, BROOKS & FINLEY 



CHICAGO 
P.opJe'. Cat 



PHILADELPHIA 



NEW YORK 
Fifth At*. Bldg. 
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9 TRADE 



LINOTYPE—) 



till IS' 



THE MACHINE THAT LASTS 



FORT WAYNE JOURNAL -GAZETTE. || 



PRESIDENT AGAIN REFl 



REQUESTS _0^C0M11inEE IHWIdL CfiGWK 

•- ■ Tnrfha Witt U- ''^ ^'XT* 



^B. w Oaau; »•* » ***** 
S PUBLIC EXCHAIVGE OF LETTER 



ISHM I 




HKI 

II 




mm* WOULD SO SPEND STRIKES 

uhxdayparakfob six months period 

«T ji^ y^ti TtAmMm of Utter MaJm Th 

,«mo< «n t»rj*t» 4 ^ u»iq«. Mo**- 3o kKM ** 
W a * «• w *. 1 Owrr W*f* *o4 fwo* Utlrtm ■ 1 ik& , 
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"Our Model 20 
is Paying its Own Way " 

1 1 1 i • comparison with ad composition, 
June with May, with an increase of four 
pages in June over May, we estimate a 
saving of 438 hours, which at 70 cents per 
hour — the scale paid in Fort Wayne — 
will show that our Model 20 Display 
Linotype is paying its own way." 




, i„ I V.lii l'.irt< 





President Journal-Gazette Co. 

A Model 20 will pay Us awn way in your compoa* 
ing room. Send ■ copy of your paper for analyiU 

MERGENTHALER 
LINOTYPE CO. 

Nm» York, V. S. A. 

< ii I, u.o NtW OtUAN$ 

San Fun Cisco 
Canadian Linotype Ltd., 
Toronto 



Digitized by Google 
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CP.A. HANDLING LOAN 
ADVERTISING 



Appointed to Cover AO 

of Publicity Uader 
of Mttiri. Taylor, 



Toronto, Sept. 29.— The organization 
of the publicity work in Connection with 
the approaching; Victory Le\an campaign, 
which starts on October 27, has now 
l*en completed. It is similar in general 
plan with the organization that con- 
tributed as much to the success of the 
1918 loan. 

As before, the Canadian Press Asso- 
ciation has assumed full responsibility 
for all newspaper advertising and press 
publicity and will administer the fund 
provided for the purpose of paying for 
these services A general executive com- 
mittee consisting of W. J. Taylor, Wood- 
cock Sentinel-Review ; George E. Scrog- 
«ir, Toronto Mail & Empire, and John 
M Imrie, manager Canadian Press As- 
sociation, controls the whole publicity 
organization. 

There are two special committees, one 
for handling the paid advertising and 
the other for providing a news and 
feature service. The former, under the 
chairmanship of Mr. Scroggie, is com- 
posed of P. Geo. Pearce, Waterford 
( OnL) Star ; Eugene Tarte, La Presse, 
Montreal ; John Weld, Farmers' Advo- 
cate, London; Henri Gagnon, Le Soleil, 
Quebec; W. B. Preston, Brantford Ex- 
positor; H. B. Muir, London Free 
Press; W. J. Taylor, Woodstock Sen- 
tinel-Review; and John M. Imrie, Tor- 
onto 



Eleven Divisional Committees 

The Dominion Press News and Fea- 
ture Committee has as its chairman, W. 
J. Taylor, and is made up of the chair- 
men" of eleven divisional committees, 
which are entrusted with the task of 
handling the publicity work in various 
sections of the country. Its headquar- 
ters are in Toronto and Nelson Wilkin- 
son, a well-known Canadian newspaper- 
man, is acting as editor. 

The chairmen of the various divisions 
are as follows: John Nelson, Vancou- 
ver World, for British Columbia; M. 
R. Jennings, Edmonton Journal for 
Northern Alberta ; J. H. Woods, Calgary 
Herald, for Southern Alberta; W. F. 

Robert Lipsett, Winnipeg Telegram, for 
Manitoba; F. D L. Smith, late editor 
Toronto Times, for Ontaria ; E. F. 



STRIKE CALLED OFF IN 
OKLAHOMA 



ST. LOUIS TIMES RENOVATING 



by International, They Accept 
$37 *40 Scale— Newspaper. 



fret, Lc Canada. Montreal, joint chair- 
men for Quebec; F. B. Ellis, St. John 
Globe, for New Brunswick ; A. F. Mac- 
donald, Halifax Chronicle, for Nova 
Scoria, and J. R. Burnett, Charlottetown 
Guardian, for Prince Edward Island. 

OLIVER COX OPENS AGENCY 



(Bv laUOHHb) 

Oklahoma City, Okla., Oct. 5— After 
i strike since Monday night, the 
of the several newspaper offices 
to work late yesterday. By tak- 
ing this action the local saved its Inter- 
charter and also received a 
slight increase. The new scale is $40 for 
night work; $37 for day. 

The News issued a small paper today 
and the Oklahoraan appeared today as 



1- 



New Editorial Management Also 
Makes Some Staff Additions 

St' Louis, Oct S.— The Times edi- 
torial rooms have been enlarged, par 
titions removed and a general ren&ra 
tion has taken place throughout 
various departments. 

Norman Williams, formerly witr 
the Post-Dispatch and Globe-Demo 
crat, and the Kansas City Star = 
Kansas City, has become political ed- 
itor. Miss Caralee Strode, until re- 
cently on rewrite for the Star, hu 
joined the Times editorial staff in i 
similar capacity, also doing a bit oi 
dramatic criticism now and then. 



Intercity Golf on October 14 

The New York Advertising Club's 
next match with the Poor Richard 
Club of Philadelphia will be held at 
Merian, Philadelphia, on October 14. 



Presbyterians Favor Advertising 

Atlantic City, Oct. S. — The execu 
live committee of the Presbyteriin 
Church in the United States of Atner 
ica, in session here, strongly recoir. 
mended that the 300-odd Presbyter*! 
in the country make special finaacil 
appropriations for systematic adver 
Using in the newspapers, it having 
been found that such methods largely 
increase the church attendance. Tin 
commission is also considering plsn- 
for the establishment of a public t> 
bureau for the church as a whole. 



Well-Known Advertising Man of Bir- 



BitMiNGiiAti, Ala., Oct. 14.— Oliver 
Cox, who has been secretary for the 
Sparrow Advertising Agency for the 
past two years, has resigned to establish 
the Cox Advertising Agency with head- 
quarters in the American Trust Build- 
ing. 

Mr. Cox is one of the best known 
advertising men in Birmingham and has 
a large following. 



The New YorkTimes Sunday, 
October 5, printed 663 col- 
umns of advertisements, the 
greatest volume ever pub- 
lished in a single issue of a 
New York newspaper. 

218 

Tuesday, October 7. The Times 
published 218 columns of advertise- 
ments, the greatest volume ever 
printed in a week day issue of a 
New York morning newspaper. 




The Star League ef Indiana 



quality 



lif-iilation in 

cue of Imluii.i • 



The largest combination o( 
I.Tldiinj: able Id buy rmdvra ID e 
kbwtj i»o countries. 

Eattora ResesatatekW K e ajBaJ* &>.. M«b,idt. BuiU»a.N.. Yw. 
Wt«ttfn R.».,,.»UliTe: John Clio, PeeetM C. Bu,IJ,„, Ou.|J 

THE SHAFFER GROUP OF NEWSPAPERS 

IwlktMPatU Star Trrrr Haute Mnr Muiui.' Star -UaJavNb HeWM 
i:,.,Lv Mountain S'»> U nvr, Timr. Chicago Ktenlng 
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initiation and elasticity 



If you want a medium which 
from the standpoint of influence, of 
world-wide force, the newspaper is that 
medium. 

If you want a medium that dominies 
from the standpoint of 
both concentrated and natio 
newspaper is that medium. 

If you want a medium that is elastic, 
flexible, one that you may confine to 
your channels of distribution, one that 
nuyy be applied with equal force simul- 
taneously or at intervals, over much or 
little territory, adjacent or distant, that 
medium is the daily 



If you want the only advertising medium 
which is an absolute necessity to modern 
civilization, the newspaper is that me- 



Newspapers are a great institution, a 
formidable unit, so elastic as to be at 
once world-wide or sectional. 

What a privilege that a medium of such 
incomparable qualities is available to in- 
your sales! 



Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 



1RRS 



Publishers' Representatives 
New York Kansas City 

Chicago San Francisco 
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REPORTERS MARVELED «** p'»"°»». only .few iwtrtow the 

~ . newspaper men. They noticed that his 

AT PRES. WILSON 



MORE HONORS FOR ADLER 



Men on HU Tour Won- 
How He Could 
Won Admiration of All 
gaxdlcss of Polieita 




different He 
the audience and 
Just before the 
he remarked in a conver- 
sational voice to some of those in the 
press seats: 

"You fellows must be sick and tired 
of this." 

When he began his address those near 
him coutd notice slight signs of distress. 

Peace but nt ""''"^ strong. I" none of tilt 
big meetings did he make 
^ pression than at Pueblo. 

of the New - 



"President Wilson is so darned hu- 
man. I think that's the principal reason 
why he's a newspaper man's man/^aaid 
an American corresi 

conference, recently. There's a sidelight 
on that observation in a 
Charles H. Grasty, 
York Times and its 

the President's train, telling of the ill- 

ness which has sent him back to Wash- Kirkpatrick, Marsh, 
ington. Thompson Affected 

In this dispatch, one visualises a 
who is and has been for long unde 



Chevalier of French 
of Honor 

Major Julius Ochs Adler of the New 
York Times received through the War 
Department Monday his appointment at 
the behest of the President of the 
Legion of Honor. At the same time he 
received a citation from Marshal Petain, 
a translation of which follows: 

Army CJtuton. April 18, 1919. 

Mljor ). O- Adkf, SOGlh American Infantry 

MgJtsvat, 



with a fifteen-minute address givea m 
his inimitable manner. W. C. Jarra- 
gin, managing editor of the Capitil 
and chairman of 



Reconnoitring with another officer, and find- 
ing himaeJf lace to face *roup of ISO 



•f, 

wtuicr*, ~ 
ce of mind 
emy aoldii 
of fifteen 



y wloVra, 



Globe-Democrat Disclaims Circular 

St. Louts, Oct. 4— The Globe-Dtm. 
crat disclaims any knowledge of cir- 
culars being sent broadcast over the 
city and state, entitled "A Petition f« 
the Impeachment of Wood row Wilson. 
President of the United States," mar.; 
of which have been mailed in 
Democrat envelopes 



Mr*. 



it, in real 



at the 



yet 

with a set 
a speech at 
beforehand in a 
conversational way to the boys in the 



rising to 



Cleveland, O.. Sept. 30.— In addition 
to shifting -Walter S. Buel, Columbus 
correspondent of the Plain Dealer, to 
the head of the Washington bureau and 
promoting W. C. Howells, local politi- 
cal writer to the Columbus bureau, 
Managing Editor E. C. Hopwood has 
transferred C L. Kirkpatrick, chief 
"make-up" editor in the composing room, 
to the Sunday department, where he 



(Sillied) PETAIN. 
Major Adler already has received the 
American Distinguished Service Cross, 
the French Croix de Guerre, and the 
Italian War Cross for Merit 



Waters Goes to Washington 

Houston, Oct 8. — George B. Waters, 
with the Press for the past six years 
has gone to Washington, D. C, wbert 
he will be correspondent for th: 
Press, Dallas Dispatch and Memfhu 
Press, taking the place of Harper 
Leech. 



Mr. Marsh has been given the photo 
play department and will i 



by * 



of "Other Fellows" 
"You fellows must be sick and tired 
of this." 

The President was sick and tired him- Harlow H. Hoyt, the 
self but be was thinking of the other Mr. Kirkpatrick is 
fellow*. P. Kirby of the local 

"All the correspondents on his train," "Duke" (E. Arthur) Roberts, one of 
writes Mr. Grasty, "have realised by the local staff stars, is covering local 
what a narrow margin, if at all, the full politics temporarily, 
speaking tour would be accomplUhed. Mrs Emma Thompson, who was "do- 
No matter what their personal views ing the movies." has resigned and joined 
on the treaty, or the policies of their the staff of the Detroit Journal. She 
papers. they have had a sense of com- writes under the name of "Marjery 
radeship, and have all entered into the 
sporting question of whether a man of 
nearly 63 years, slender of frame, and 

his nerves than on his St. Louis, Oct 6— The new semi 
go the distance that he 

of the Post-Dispatch, Globe-Democrat, 
that there are 
newspapers now 
the war. al- 
raised from 
and the price of 
from 5 to 7 
The Times 



"New. paper Night" In De. Moin.. 

Des Moines. Sept. 26.— The Iowa 
Press and Authors' Club entertained 
Mr. and Mrs. Ellis Parker Butler of 
Flushing, N. Y-, and Mr. and Mrs. 
John Kenrick Bangs of New York on 
"Newspaper Night" September 22. 
After dinner Mr. Butler kept the 
crowd in an uproar with "Laughs is 
Laughs," and Mr. 



Winnipeg Soldiera Return 

Wis Nine, Oct. 6. — George Stephen 
and Maj. J. W. Siston have rejoined 
the sports staff of the Winnipeg Fret 
Press after service overseas. Sergt 
J. G. Stevenson, formerly of the Preii 
and the Edmonton Bulletin, has the 
C E. F. SergU Stevenson won th< 
followed him Military Medal for gallantry in action. 




the prices 
one to twt 
Sunday editions 
cents outside of St. 
going through a process of readjust- 



ee 

very frankly and al- 
' refuse to pull a long face 
his difficulties. The physical man 
i to rebel at overwork ten days ago. 
when a headache set in, that has since 
defied all Dr. Grayson's cunning. 

"The President made jokes, saying 
that his constitution migbt be exhausted, ment, under which the German language 
but he still had his bylaws left and paper, the Westliche Post (formerly 
he could live on them for a while owned by the same company) was sold. 

Almost Collapsed m Denver »'>° mon than held its own and is 

"At Denver, where he made such a now " >cre "' ng 

fine speech, to a splendid audience, he 

was very doubtful when he rose whether Librarians Value Ada Highly 

he could go on St. Louis. Mo., Oct. 6— Dr. Arthur 

"Later, at Pueblo, many of the corre- E. Bostwick. librarian of the St. Louis 




They Public Library, told the members of 

see from Mrs Wilson's expres- the Junior Advertising Club of St. 

that she was most anxious. There Louis that advertisements in newspapers 

a long wait before former Governor are considered by reference librarians 

o pay his noble tribute, to be the most reliable and up-to-date 

The President sat apart in the middle of information for files 



ADVERTISING SECURED 

Advertising for Special Issue, of Daily Papers and Mag- 
Souvenir Programs of big events. Publicity 



campaigns conducted. If you have a legitimate reason 
for producing something special I have the men and 
means to do IL 



J. L. LeBERTHON 
2 RECTOR STREET NEW YORK CITY 



$300,000 in Daily Newspapers 
To SeU Our First 1,000 Trucks 

We are definitely committed to a campaign, thru 
the Shuman Advertising Company, of Chicago, which 
will give daily newspapers $300 per truck sold to 
local dealers. This means $300,000 for our first 
1,000 trucks. 

Help lis Get a Local Dealer 
and Help Yourself to a Fine 



Our contract with dealers provides for the joint expen- 
diture of $300 per truck in local newspapers. As we will 
not look with favor upon a dealer who is not slron 
to contract for at leant TEN trucks, $3,000.00 can 
aa the minimum 
Mutual Agency. 



for a 



America's 




jr eat est 

is built in 2-ton, 3%-ton 
a 50' r overload; aa the 
in order to 

lit ions. 

So absolutely true U it that this / S America 'a Greatest 
Truck, that the local truck dealer, backed by this whirl- 
wind newspaper campaign, will soon find himself in com- 
mand of the heavy-haulage truck business of his com- 
munity. 

Send for literature to show to 
dealers in your Community. 



- — . , - 



MUTUAL TRUCK COMPANY 

SULLIVAN— INDIANA, V. S. A. 
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Star-Telegram Supremacy in 

West Texas 

(Including all the New OIL FIELDS) 

ABSOLUTELY and CONCLUSIVELY 
PROVEN by RECENT AUDITS 

LOOK AT THE SOUARE ON THE MAP 

In that tectum of West and Nortbweit Teia* and Southwest Oklahoma shown in the square. THE NET PAID C'IRCl - 
LATIOK OK THE FORT WORTH STAR-TELEGRAM IS GREATEH BY FAR THAN THE COMBINED 
CIRCULATION OF THE NEXT TWO LARGEST DAILY NEWSI'APFRS CIRCULATING IN THAT TERRITORY- 
Thta statement can be verified by a check at recent audita of paper* circulating In the territory referred to. 



FORT WORTH STAR-TELEGRAM CIRCULATION TERRITORY 



100% 

ON THE 
SQUARE 

The square 
shown in the map 
represents Fort 
Worth's trading 
territory and em- 
braces some of the 
best developed 
sections of Texas 
and Oklahoma, 
besides including 
all the new Tex- 
as oil Fields. 




95% 

IN THE 
SQUARE 

The territory 
included in the 
square is more ac- 
cessible to Fort 
Worth than to 
any other city. 
Practically all the 
railroads in that 
territory enter 
Fort Worth and 
many of them 
have their termi- 
nus in that city. 



FORT WORTH STAR-TELEGRAM 



MEMBER A. B. C. 



OVER 65,000 DAILY 
AMON G. CARTER, V. P. & Gen. Mgr. 



OVER 70,000 SUNDAY 

A. L. SCHUMAN, Adv. Mgr. 



Digitized by Google 
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NEWSPAPERS SHOULD GIVE BIGGEST 
ADVERTISERS BEST RATES 



Differentials for Concerns Advertising Over the Names 
Local Dealers and Those Making Direct 
Sales Advocated. 



of 



By JASON ROCJERS 

ENTIRELY aside from the basic necessity fur I'miiiR advertising 
rates at a point where the average net will produce cost plus a. 
reasonable profit, by the formula previously described or other 
method for producing such result, there are other factors which it 
mav be well to consider. 

' Mv investigations of many rate cards and many situations in 
real life among the newspapers, show we are too soft hearted in 
spots and permit transient and seasonal advertisers to exploit us. 

Figure on Cost Plus Ten Per Cent. 

It is well to establish a flat rate for per cent for concerns able to use 20.000 

lines in a year or 250 lines every week 
in the year. 

At this point 1 would establish a flat 
net rale tor all advertising aside Item 
special classifications at cost plus 20 
per cent, which it about as narrow a 
margin as it is safe to operate on with- 
out suddenly finding yourself in red ink 
after some period of recession. 

The advantage of this process of 
establishing rates is obvious. In most 
case* it will lie found to produce an 
average profit of from 14 to lfi per cent 
on all business, and yet it can be de- 
fended as logical and fair to all. 

I likewise believe that newspaper! 
generally make a mistake in selling 
space to people or industries that de- 
mand extra service such as theatres, 
moving pictures, politicians. 



ng tor purposes of 
simplicity, but I incline to the belief 
that any flat rate should be fixed at 
a point higher than that charged adver- 
tisers using heavy volume of space reg- 
ularly throughout the year or even small 
space tegular ly. 

For purposes of sound business 1 
would suggest the fixing of the basic 
rate with the largest advertisers at cost 
plus 10 per cent. If, for instance, I 
had a concern able to use 100,000 lines 
a year I would make the rate cost plus 
10 jwrr cent to, say, 28 cents per inch net. 

Then to the next group of perhaps 
12 concerns u&imr sav 50 000 lines in 
the year or 500 lines every week in the 
year, 1 would make my rate cost plus 
12Vj per cent. 

Probably next after these I would 
perhaps make a net rate of cost plus 15 



New York Tribune 

led all New York morning 
newspapers in net paid cir- 
culation gain for the year 
ending September 30, 1 91 9: 



TRIBUNE 


gained 


27,575 


TIMES 


lost 


5,521 


SUN 


gained 


14,144 


WORLD 


gained 


23,977 


AMERICAN 


lost 


1,048 


HERALD 


gained 


295 


IFICI'KIS «*)! D DK Pl. St ISHKRS- SWOKX STAT f MESTS I 



New York Tribune's net paid circulation as 
shown in its last three reports to the United 
States Government: 

Average. Six Months Ending 

September 30th .1919. 117. 053 
March 31st. 1919. 108,011 
September 30th, 1918, 89,478 



etc, etc., at ordinary commercial rates 
Hess of the volume they use. 
in New York City, for example, we 
charge the theatres 60 cents a line flat, 
regardless of how much they use, as 
crmpared with a commercial rate of 
50 cents a line which might earn a 
discount on volume of, say, 25 per cent, 
making 37</i cents to a retail shop using 
the same volume space. 

Likewise we make the politicians who 
only use our space transiently for a few 
weeks in the year, and even then at a 
season when we are running to stand- 
ing room nnlv, pay us 60 cents a line 
flat. 

If our newspapers would but do the 
same to those engaged in promoting 
professional sports, such at baseball, 
boxing matches, horse racing, billiards 
and such, instead of permitting them- 
selves to be worked by press agents 
who jolly our sporting editors, we would 
all be better off. 

It is all wcH enough for our friends 
in the theatrical and sporting business 
to say that there is circulation for our 
newspapers in playing them up, but such 
guff would not be taken at the box 
office or gale by them in place of real 
money. 

According to my theory and judgment 
any enterprise conducted for ordinary 
commercial profit should be compelled 
to pay a certain percentage for the ad- 
vertising which makes it a success. Five 
per cent of gross receipts for adver- 
tising should he compulsory. 

Newspaper space is a commodity re- 
quiring continuous publication 312 or 
365 days in a year. The one time or 
transient advertiser who only uses Us 
when he wants us should pay a much 
higher rate than concerns using oar 
spare continuously. 

The continuous advertiser, of course, 
secures most profitable results, through 
the cumulative value established in cre- 
ating good will and institutional recog- 
nition. We should do all in our power 
to create as many such concerns in our 
territory as we can. 

A very well-known and successful 
newspaper publisher, now dead, had a 
theory that ordinary foreign mail order 
advertising was a menace to the busi- 
ness of his town. He told me that he 
believed that a concern seeking to reach 
into a town for direct trade that did 
not come through local dealers should 
be compelled to pay double rate. 

Innocently and far in the dark re- 
garding the broader evidence of his 
conclusion this great newspaper man 
was sounding a truth which is just 
commencing to be generally recognized 
Foreign advertising not linked up to 
the names of local dealers is wasteful 
advertising, Localized national adver- 
tising, by which is known advertising 
linked up to local dealers, is just arriv- 
ing anil is generally conceded as the 
most effective sort of advertising. 

Foreign advertising which creates 
traffic in out local stores is good for 
the industrial progress of our city or 
our town, while advertising that leeks 
liade by: suggestions to "write for cat- 
alogtis'* or "remit to" is merely a device 
It take money and trade from our midst 
like the roving circus does. 

Our newspapers constitute the om\ 
i ffwtive medium for "localized national 
mN ri lising," which is an impossibility 
for the magazines or general mediums, 
because thev cannot print the names of 
all dca'crs 

All of this is far removed from the 
matter of the fixing of advertising rales, 
but I w ould not be surprised to see o.ir 
new (papers establish differentials in 
rates for concerns advettising over the 
names- of locJ dealers and those seek- 
ing to get trade away from them. 

Such a process would act as correc- 
tion force to make general advertising 
m re effective. 

L'nless a rate card is constructed iu 
some such plan as I have indicated there 
is apt to develop a paint at which a 
general advertiser can make monev bv 
dmi.g bis advertising through local deal- 
ers at low loral rates and deprive the 
advertising agent of the compensation 
he is entitled to for working op th- 



accornt, preparing the copy and sot; 

In the case of the New York Go!> 
we allow agents a commission on a:, 
and all business, reckoned above the or 
rate. We do not quote or give an; 
advertiser a net quotation until he be 
cn.nes a wholesale buyer and is able v 
use 30,000 or more lines in a year. 

It does not matter to us whether car 
of cur large customers takes on tie 
services of an advertising agent or nr. 
The net rate is the same to the ap»t 
as to the customer, who must add kit 
commission or service charge. As > 
matter of fact one or two of our Izrjr 
local stores have taken an agency serv- 
ice and it has never led lo confute 

We feel that agency service is deiu- 
able to all except concerns doing enoujt 
business to warrant creation of a well 
organized advertising department. Evta 
when they grow to that stage we fa> 
tect the agencies by refusing net n'r- 
until the customer can use over 30«n 
lines. 

All advertising goes on our books M 
the net figure. We never count cox 
mission as an expense, for the 



agent's commission. The two 
gether make the gross rate which he 
must pay if the agent exacts his full 
commission. If he doesn't, it is his loss 
We make no effort to keep track o: 
what commissions to agents amount tc 
It only loads your revenue side with a 
fictitious item to enter advertising »' 
the gross figure, and likewise botster> 
up your expenses to charge commissicni 
on the other side. 

H. B. Law Resume* Basinets 

Chicago, Oct. ft. — After two yen? 
in the army air service H. B. La* 
has resumed his advertising srr-.-.:t 
business in this city. 



^^w-^-^^vw » — ^^^^wv 

"Feature, that sell ne 




Ever see a dog 
laugh ? 

"Dickey's Dogs" do, and with 
them laugh thousands of news- 
paper readers from New York 

i froi 



They appear seven days ' 
week in a humoroos atrip, now 
featured in twenty representa- 
tive American newspapers. Lon- 
don has just made a bid for 
them. 

Robert L. Dirkey. their cre- 
ator, made a name for himself, 
doing dog pictures for Life. 
Now he is devoting his entire 
time lo his new strip. Yon will 
always find a rhurkle in it and 
now anil then a touch of p»uW 
It appeals to men, women and 
rhildren alike. 

If yonr territory is open we 
•hould like to quote you term- 



The Metropolitan 
Newspaper Service 
m FOURTH AVF.M E.VY 



~~ " 
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The Birmingham News 



will go the limit" in Endorsing 
the Monotype for the Ad Room 



READ what 

Mr.T. B. Goodwin 

(Central Manager) 

writes about the 

Monotype 

Equipment 

in the "News" 
composing room 





(Lite iSimtirujhmn Kctua 



August 9. 1919. 

Lanston Monotype Machine Co. 

Philadelphia. Pa. 
Gent 1 seen: 

The Birmingham News inaugurated the Non-Distribu- 
tion System with two type, lead and rule casters on 
September 1st. 1917. 

- The bent ovidonce of how successfully the system 
and the machines have worked out under the most 
exacting service conditions is the fact that. In 
March or this year. The News installed the third 
type, lead and rule caster to take care of its greatly 
increased business. 

We have found the Monotype a great labor and 
money saver in our ad rooo and nake-up department and 
we feel that we can go the limit in recomnendinp. 
siailar installation to any other daily newspaper in 
proportion to its needs. 

This method of handling these departments of 
Br work is the last word in efficiency and 

Very truly yours. 

THE BIRMINGHAM NEWS. 



(Signed) 




TBC'EF 



General Manager 



Lanston Monotype *f Machine Company 

NEW YORK : Wofld Building PHILADELPHIA CHICAGO . Plymouth Buildup 

BOSTON : Wmiworth Building TORONTO: 
MONOTYPE COMPANY OF CALIFORNIA: SAN FRANCISCO 



J 



No, 06. 66 1 . 164 ami 72L 5»riw» and Mo*ao<yp« I 
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PUBLISHERS RETRACT 



LitMl Suit Against Denver 
Poat I* Settled 

DtNYia, Colo., Oct. A.— The $J75,000 
libel suit brought in the District Court 
by Ernest Morris against the Denver 
Post has been dismissed upon stipula- 
tion between the attorneys fur both sides 
the consideration being a full and cuiri- 
plcte retraction of its charges by the 
Post and payment by the publishers of 
$10,000 to local charities. 

The Post published its retraction con- 
spicuously in its issue oi September 21. 
.tating that the attacks upon Mr. Mor- 
ris, in which he was accused of un- 
patriotism, were written by the owners 
while they were laboring under "great 
indignation and excitement." 



•dices at 120 Erie street, by S. G. Vroo- 
man, W. B. Hankins and O. M. Fehn, 
who arc president-treasurer, vice-presi- 
dent and secretary, respectively. Mr. 
Hankins was for a number of years pro- 
motion manager for the Miller Agency 
and has been identified with advertising 
and jalcs promotion work in the Toledo 
territory. At one time alto he was with 
the O. J Mulford Agency. Detroit. 



CoL Moore Here on a Vitit 

After war service covering five years 
of active duty, Lieut-Col. Harold A. 
Moore, a well-known British advertis- 
ing man, has come to the United States 
to study American post-war conditions. 
He plans to spend about six weeks on 
a tour of the principal business canters 
of this country and Canada. Col. Moore 
is British director of Collin Armstrong, 



Inc, New York, and a member of the 
agency firm of Smith. Denne 4 Moore 
of Toronto, Montreal and London. 



Wood Honored 

Chicago, Oct, 4. — Juhiu* B. Wood 
war correspondent of the Daily News, 
was honored at a banquet at the Elks 
Club. Among the speakers was Cha> 
H. Dennis, managing editor of the 
Daily News. 



Wyoming Derrick Wont Appear 

Chkykns-e, Wvo, Oct. 8— The 
Wyoming Derrick, of which Jack A. 
Bristol is editor, has forfeited its ar- 
ticles of incorporation because the paper 
never was issued. Plans were com- 
pleted to issue a weekly in Cheyenne 
devoted to oil news west of the Mis- 
sissippi river, giving special attention to 
Wyoming, Kansas and Texas. The 
high price of print paper, says Bristol, 
crippled the publication and finally fin- 
ished it before it was born. 



Ad Agenciea Use Dailiea 

Chicago. Oct. 7 —Local advertising 
agencies were heavy users of newspa- 
per advertising space during the past 
week. Among the noteworthy adver- 
tisers were the Rankin Company, Buck 
&• Hammesfahr. Erwin fit Wasey and 
Lord & Thomas, the last named using 
full pages. Perlcy. Bertseh & Cooper 
and the Charles Daniel Frey Com- 
pany, both special illustrators for ad- 
vertisers, also have been doing con- 
sistent advertising. 



Buffalo Rotogravure Changes 

Buffalo, Oct. 8— The Commercial, 
which for the past eight months has 
issued a Thursday rotogravure sup- 
plement, announces the section will be 
discontinued, "due to circumstance* 
over which it has no control." The 
Sunday Express, whose Sunday half- 
tone supplement for more than a 
quarter of a century has been consid- 
ered one of the best in the cuuntry, 
has substituted a rotogravure section 
for this old feature. 



Argument Breaks Up Ball Game 

HA*Trom>, Cons, Oct. 2 - The base- 
ball game between the Times and the 
Courant broke up in a row last Sun- 
day over a misunderstanding about 
the score. In the seventh inning Um- 
pire De Bidder of the Globe called the 
score 6 to S in favur of the Timis. 
but Scorekeeper Green of the Courant 
said it was 6 to 6. The argument 
waxed so vehement that the game was 
called. 



Organized 

Toitu.. Ohio.. Oct » The W IS. | 
Hankins tympany Has been incr;- -r- 
aied to conduct an advertising and mc-r- | 
cliandising businesi in tins city, with |_ 




Utile 5uiWin 5 .lVost«m.Mass. ^ 26< wu 



]&r. TCI 1 lam P# Rogers. 
Boston Transcript, 
Boston, Uass. 

dear Rogers J 

Taking up ay Transcript as usual last Saturday 

evening, (Sept. 20) in which as near as I oould estimate there 

were 240 oolumnc of advertising: I was reminded of a remark that 

I made at the Executive Board meeting of our American Association 

of Advertising Agencies. The discussion turning upon circulations 

and advertising rates, I said: 

"Gentlemen, the Boston Tranaoript enjoys the unique 
distinction of having the highest rate for advertising per 
thousand circulation of any metropolitan Daily in America, 
furthermore, it gets try and makes good." 

You are certainly to be congratulated on the suooesa 

that the Transcript has, maintaining as you do, a well printed, 

fearlessly edited and clean Journal, both in reading and advertising 

oolusms. 

Very truly yours, 
J. V. BARBER Apvi 



JT7B/I 



The Tramiript g-titlj appve-atu this letter from the Dean of American Athertaing Agents 




______ 
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OHIO 

1 If you were to buy 
I space in this list of 
j Ohio daily news- 
papers as news- 
paper space, pure 

I and simple you 
would make a pretty 
good buy. 

I But you buy more 

than that. You buy 

Ohio as a market — 

a dandy market. 
You buy dealer influ- 
ence and co-operation. 
You buy home circu- 
lation. You buy local 
influence. You buy 
the good will and help 
of the'se newspaper 
men. You buy space 



FIRST 

along side of the deal- 
ers who are to sell 
your goods. 

You buy concentrated 
circulation. 

These daily news- 
papers work with you 
to get your goods over 
in Ohio— and you need 
them for that purpose. 







2,500 


10.000 




Cireolalioi 


I linn, 


line. 




31J10 


.06 


.0* 


'Akron Timet (E) 
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Cleveland Plain Dealer (S) 
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•A. B. C. Report, April lit, 1919. 
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Pulitzer School Ha. Record 
Enrollment for 1920 



117 



At the formal opening of the 
Columbia University School of 
Journalism last week, Dr. Tal- 
cott Williams, director emeritus, ad- 
dressed the students on the subject, 
"The League of Nations and the Jour- 



Dr. Williams has been at Washing- 
ton during the past seven weeks rep- 
resenting the League to Enforce 
Peace in its campaign for the League 
and told the students of the part 
which the newspapers of the country 
are playing in moulding public opin- 
ion in favor of the League covenant 

Dr. Williams faced the largest 
groap of students ever enrolled in the 
School of Journalism. The total num- 
ber of students is 117. of whom forty 
arc women. The increase io the num- 
ber of women students U particularly 
noticeable because during the seven 
years of the school's existence only 
thirty-two women have been gradu- 



The professional work of the school 
is now given in two years, the pre- 
liminary courses formerly given in the 
school being now under the complete 
jurisdiction of Columbia College. 

Charles P. Cooper, formerly night 
city editor of the New York Times, 
has been added to the faculty this 
year, taking the position formerly held 
by the late Franklin Matthews. The 
other members of the faculty are: 
John W. Cunliffe, professor of Eng- 
lish and acting director of the school; 
Roscoe C E. Brown, Albert W. Al- 
wood, of the staff of the Saturday 
Evening Post; Robert E. MacAlarncy, 
formerly city editor of the New York 
Tribune, and Edwin E. Slosson, lit- 
erary editor of the Independent. 

Walter B. Pitkin, who has been a 
member of the faculty since the school 
started, is absent on leave during the 
nrst semester. 

Following the opening address, an 
informal reception was held at which 
the students met Dr. Williams and 
members of the faculty. Many former 
students, now empoyed on New York 
City newspapers, attended. 



New City, Sports and Telegraph Ed- 
itor Also in St. Joseph Gazette 

St. Joseph, Mo., Oct. 5— Walter 
Ladd has become managing editor of 
the Gazette, succeeding Fred Bark- 
hurst, who will do syndicate work 
in New York. Herbert McDougall, 
former political writer, is now pub- 
licity commissioner for the Pershing 
Highway. 

Robert Deming Lewis is the new 
«ports editor, succeeding Ross 
Wheaton, who takes another editorial 
job on the same paper. Lewis has 
been with the Gazette and News- 
Prsss for several years. I. K. Faga:i 
is now city editor and Luther Bow- 
man is telegraph editor. 



Spanish River Re-elects Mead 

Toronto, Oct. 4. — At the annual 
meeting of the Spanish River Pulp & 
Paper MilU. T. H. Watson of To- 



ronto was elected a director, and Col. 
Thomas Gibson, former secretary, 
was made a vice-president; Joseph G. 
Gibson, acting secretary, was perma- 
nently appointed. George H. Mead 
of Dayton, Ohio, was rc-appointcd 
president, and P. B. Wilson of Sault 
Ste. Marie, vice-president. The direc- 
tors are developing a plan which they 
expect to submit to the shareholders 
in the near future, by which the mat- 
ter of back dividends will be taken 
care of. 



Ad Man Work* Up New 

Philadelphia, Oct. S.— C. M. Stricby. 
advertising manager of the Fulton 
Motor Truck Company, has organ- 
ized for that company a sales promo- 
tion department which will take care 
of a system of sales promotion and 
follow-up to aid the salesmen and to 
develop the territory, to be used in 
conjunction with an elaborate sales 



department. There has been gathered 
a vast fund of information regarding 
one and one-half to two-ton hauling 
costs in every line of business. 



Wilson Enter. Movie Field 

Sioux City, la., Oct. 7.— Frank R. 
Wilson, formerly publisher of the 
Daily News, has signed up with the 
Griffith Film Company as press agent 
at a salary of $15,000 a year. The 
Daily News was taken over a year 
or two ago by the Sioux City Journal 
and the Tribune. Mr. Wilson has 
been handling publicity for the va- 
rious war funds. The German Hel- 
met souvenir for Victory Loan work- 
ers was his idea. It was through 
this scheme that the Griffiths offered 
him the position. 



U- S. Ad Man Touring Canada 

WiNxtrec. Oct. 2— O. Barclay of the 
staff of Vanderhoof & Co., Chicago, 
has been touring Canada for feature 
copy to be used across the line. He 
started at Halifax and is taking six 
weeks to cross the continent to Van- 
couver. Mr. Barclay spent several 
days in Winnipeg and made a trip to 
the new gold regions in Northern 
Manitoba. 



Fougner Resigns 

G. Selmer Fougner, managrr of the 
press bureau government loan organ- 
ization for the Second Federal Re- 
serve District, New York, has re- 
signed. Mr. Fougner served as head 
of the bureau during the Second, 
Third, Fourth and Victory Loan cam- 
paigns and supervised the prepara- 
tion and distribution of all publicity 
material. 



McAlpine Reported Killed 

Philadelphia, Oct. 4.— Donald Mc- 
Alpine of Warren, Pa., who was em- 
ployed on the editorial staff of the 
North American at the time of his 
enlistment in the British Royal Fly- 
ing Corps, was killed in England 
while on duty. Details of his death 
have just been received. 



Kilby Resumes Work 

Wichita, Kans., Oct. 7. — Karl E. 
Kilby is the new advertising man- 
ager of the Coleman Lamp Company. 
At one time Mr. Kilby conducted an 
advertising agency in Wichita and 
during the war he served as a Y. M. 
C. A. overseas secretary. 



Indiana 



Visualize Indiana this way. 

Three million people — good, bad 
and indifferent — but averaging 
up a bit above the average. 

If you want something to find 
fault about with the people of 
Indiana you will probably find 
it in their smug satisfaction with 
Indiana. 

They know that Indiana is the state of 
states. 

They know that there is more health, 
happiness, home life and harmony in 
Indiana than anywhere else. 

They know, too, that there is nothing 
too good for Hoosiers— and they know 
that their own daily newspapers, their 
own cities, their own merchants are the 
best in the world. 

They are easy to get acquainted with, if 
you go at it the right way— and the right 
way is via the usual Indiana channels of 
trade— through local dealers and local 
daily newspapers. 



Circulation 

Elkhart Truth (E) 8,300 

Rrsnsville Courier (M) "23.893 

Evanmrille Courier IS) "20.187 

Fort Wayne Journal-Guettc (M) 29 236 

Fort Wayne Jnnrnal-Cazelle (S) 2-1,350 

Indianapolis New. <E> 123,47} 

Indianapolis Star (M) 92.851 

Indianapolis Star <S) 104381 

Kokomo Diapalcb (M> 5,400 

Lafayette Courier (E) '8.MI 

Lafayette Journal (M) 13,415 

La Porte Herald <E> JJ7< 

Loganiport Phanx-Reporter <E) 6,621 

Mnncie Prew (E) <>JA(, 

Monde Star (M) 26,asa 

Monrie Star <S> 16,81! 

Richmond Item (M) 8.225 

Richmond Palladium (F.) 11,0% 

South Bend Tribune IE) "17.43$ 

Terre Haotc Star (M) 26.M5 

Terre Haute Star (S) 1M22 

Terre Haute Tribune (E) 24.B4S 

Torre Haute Tribune i S) lo,I«2 

Vincennea Capital (E) 1.04 1 ) 

Total Daily Circulation and Rate.. 

Total Sonday Circulation and Rate 

Total Daily and Sonday 651411 

"A. B. C. Report. April l*t, lvl». 

April 1, 1919. 
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From 43 to 80 
In Less Than 60 Days 

On August 11th we published a list of 43 representative 
newspapers that had purchased "ONE-SET" Automatic 
Suction Ink Distributing Rollers. Today, less than 60 
days from August 1 1th, the list has grown to 80, showing 
an increase of 86% — and the list is growing daily. 

You'll say "that's building business fast." It is, but 
behind it there's a big, powerful reason. Goodrich 
"ONE-SET" Rollers are the ideal ink distributing rollers 
for which publishers have long been looking. These rol- 
lers mean for them money saving, more profits and greater 
efficiency. They were convinced of these facts by actual 
press-room tests. 

Goodrich "ONE-SET" Rollers need no re-adjustments 
from time to time. They resist the most radical tempera- 
ture changes — hot or cold weather, slow or fast speed, 
long or short runs, they remain unaffected, functioning 
and distributing perfectly. They need no washing. They 
have the right properties of "tack." They arc not 
affected by water. They're long-wearing, and save 
trouble, worry and money. 

Install Goodrich "ONE-SET" Rollers in your plant because you 
need them, and because it is good business for you to do so. The 
standing and calihre of the newspapers that have adopted them should 
convince you of their merits. 

Why not send us a core to be recovered and let "ONE-SET" prove 
its practical worth? At least write for prices, stating core diameter, 
finished diameter and length of cover face. 

Look at This Partial Line-Up of Newspapers That 
Have Ordered "ONE-SET" 
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A WORD TO NEWSPRINT MANUFACTURERS 

DO you know of any other great industry in 
which the attitude of the manufacturers to- 
ward their customers is so arbitrary and 
h. utile as that exhibited by you toward the pub- 
lishers? Who profits thereby? 

Have not your counsel, at various hearings be- 
fore the Federal Trade Commission, stated in ef- 
fect that the publishers were a group of profit- 
thirsty business pirates, seeking through the pow- 
erful weapons at their command to coerce the 
manufacturers into furnishing them paper at an 
actual loss? 

Is not your attitude toward the publishers even 
now one of cynical unfriendliness and suspicion? 
Do you not proclaim that the present shortage 
ami high prices for newsprint are due entirely to 
the wasteful practices of the publishers and their 
fully in bidding against each other for excess ton- 
nage in tlie "open market?" Have you not tried 
to convey the impression that there is ample 
paper for all legitimate uses — and that, therefore, 
a real paper shortage is non-existent? 

Gentlemen, the fates have placed in your hands 
for the moment grave issues affecting the press 
of America. Will an attitude of criticism and 
minister condemnation of your customers help you 
to meet those issues? 

Whatever your grievances, fancied or real, your 
prosperity is linked with that of the newspapers. 
Vuu stand or fall with lliem. Yon share their 
responsibilities to the public. 

Sometime you must restore the normal relations 
that should exist between a manufacturer and his 
customers. Sometime you must re-establish that 
basis nf friendly co-operation with the newspapers 
upon which your industry stood for so 
years previous to the war. Sometime you 
realize that your problem is merely a part of the 
publisher's problem, not to be solved by 
wars but by mutual concessions an 
in K « Sometime you must realize that it is a good 
thing to have a customer for your product and 
that it is the part of business wisdom to co- 
operate with that customer in every way possible 

In short, sometime you will find it desirable and 
tVMC to meet ynur customers and to discuss with 
them in a mutually friendly way policies of active 
Cooperation. Why not now? 



CRAFT ORGANIZATION 

¥ N* every new movement, such as that of the or- 
l gani/ation of news writers, experimental and 
mistaken steps arc apt to be taken. Radical ele- 
ments, whose dearth of numbers is balanced by an 
excess of fighting spirit, are likely in many in- 
stances to gain temporary ascendancy. Bu . in due 
time, the rule of reason prevails. The men wh? 
write our newspapers are, as a class, too s.me 
and poised to submit to dangerous leadership in 
any organization movement to which they may 
commit themselves. They recognize that their 
work is one carrying high and imperative obliga- 
tions to the whole public, and that it must always 
be free from bias and from the influence or con- 
trol of class interests, however worthy these in- 
terests may be of themselves. Based nn sound 
principles, safeguarding the interests of the news- 
papers with which they are connected, news writ- 
ers may very properly organize under forms of 
craft fellowship which will assure for all of them 
Krrater accomplishment and higher achievement 
Yes. even the assuring of that sort of wage which 
present living conditions make imperative. For, 
a. :i.i. been well said, "the day of the impecunious 
reporter has passed." It is folly to assume that 
editors and reporters arc the one class that is im- 
mune and exempt under the present reign of high 
co-Is of living. And it must fet said to the credit 
of the publishers that not many of them try to 
ib'trive themselves with any such fallacy. In fact, 
the movement for normal salaries for news writers 
Hritfi present conditions has made rapid strides 




I A L 



lately and this is due to a recognition by publish- 
ers of the principle of a fair wage for everyone 
who has a part in the making of a newspaper 

WHEN MEN GET ACQUAINTED 

SOME newspapermen of Mexico decided to 
attend the A.A.C.W. convention. For the 
most part, fhese men were competitors and 
political antagonists. Their thought, as freely ad- 
mitted by one uf their number, was to make the 
journey to New Orleans and to take part in 
the sessions of the convention without coming 
into personal contact with each other. They 
were at pains to travel by different trains, to se- 
cure quarters at different hotels. 

But the spirit of comradeship at the convention 
caught them in its strong currents. They met. 
They found themselves interested in common pur- 
poses and ideals They fraternized, and return to 
their homes good friends. For the first time the 
wisdom, the sanity, of co-operation appealed to 
them. They arc now determined to work together 
to promote !>ctter press relations between their 
country and ours and throughout North and Cen- 
tral and South America. And better press rela- 
tions mean better political and business relations, 
closer unity of ideals among all who call them- 
selves Americans. 

Groups of publishers in many of our own cities 
may find in this incident food for thought. Petty 
hatreds, rivalries and mutual distrust often serve to 
prevent competing newspapermen from adopting 
common sense policies. They stand in the way of 
effective conservation of newsprint. They are re- 
sponsible for suicidal circulation "rights," They 
are the source of waste and extravagance. 
If rival publishers in every city in the country 

of their common problems, and then I 
to standards which their collective common 
dictates as wise and progressive, many of the 
culties facing them would disappear. 

It often happens that, in a city where there are 
three or four daily newspapers, one publisher is 
considered by his competitors as "a bad actor." 
Perhaps, in his fight for business, he cuts rates or 
bribes away some part of the circulation of the 
rival papers. In retaliation the other papers adopt 
some wholly unsound policy, reasoning that they 
must fight him with his own kind of weapons. 
Thus one "bad actor" in a city demoralizes other 
publishers who would much prefer to follow sound 



The remedy is: Get together. Show the erring 
publisher a better way. If he is still bent upon a 
rule or ruin policy, let him understand that he 
will have a united opposition and that he cannot 
set standards of practice for that opposition. In a 
-hnrt time he will cither return to sound standards 
or he will eliminate himself from that field 
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DIFFICULTIES OF THE FLAT RATE 

WHEN James O'Shaughnessy, executive sec- 
retary of the A.A.A.A., in his message t 
the daily newspaper advertising managers 
at New Orleans, said that the adoption of the Hi: 
rate would bring to publishers at once an addi- 
tional volume of national business amounting t 
$.$00,(11)0 a year, and would eventually turn to the 
newspapers an increased volume ten time* as Urge 
he used "brass tacks" language. It had the effect 
of putting the managers present on record as (■st- 
oring the flat rate for national, or "foreign." busi- 
ness, while they stilt adhered to the contention tha: 
the flat rate is not equitable or practicable for local 
business. 

There are some disturbing problems to be con- 
sidered in connection with the adoption of the ce- 
rate for national advertising. There is a very 
real overhead expense in handling advertising, and 
this varies greatly according to the size and natu'e 
of each contract. If one contract calls for a full 
page of space, to be used once a week for a year 
and another calls for three inches of space, : : 
insertions, it usually happens that the clerical ev 
pense involved in taking care of these two ac 
counts is practically the same. The same proccs- 
must be followed in scheduling publication date, 
in bookkeeping, billing, checking and collecting in 
the one as in the other account. The amount of 
correspondence involved in regard to lost check- 
ing copies, discounts, claimed adjustments, etc, it 
likely to average the same for the smaller as for 
the larger account. 

On a flat rate basis it would require about fifty 
of the smaller accounts to amount to as much a 
the one larger account. Assuming that the mat 
ter of agency commissions takes care of itself an 
tomaticalty in either case, it remains true that the 
clerical work in handling fifty small accounts, 
amounting in the aggregate to the total revenue 
from the one larger contract, must be 
plied by fifty. Is it just to the newspaper, 
must take into account selling costs? Is it just 
to the big advertiser, who relieves the news- 
paper of the need to negotiate and execute fifty 
contracts in order to sell #fifty-two pages of spare'' 
Should not that wholesale buyer of space be en- 
titled to a fair concession? Would not the flar 
rate inflict upon him a real penalty? For, woul" 
it not be true that, in fixing such a rate, thr 
publisher .would have to consider as a part of 
his setting costs a big overhead which the buyer- 
of tug space has no part in creating? 

It must be confessed that the idea of the rial 
rate is an alluring one. It appeals, in theory, to 
advertisers and newspaper publishers alike. It i< 
urged, always, as a progressive policy. But 
in spite of all .this, the difficulties enumerated above 
persist in intruding into the problem, and we fear 
that the solution for them will not be 
through simply ignoring them. 



I I AVE I noticed Editor & Publisher's spaci- 
•* *■ buyers' charts and market survey of Connect 
cut, I have studied this feature from every an^Ir 
and have discussed it with all of my 
Thus spoke, the other day, the advertising 
ager of one of the largest concerns using 
in the daily newspapers of the country 



AN artificially created volume oi classified ad- 
vertising never hold* -for only reader-interest, 
carefully and patiently developed, assures result- 
from these little ads 



A MAN who feels that he is merely holding "a 
** job" on a newspaper is never worth more 
rarely as mueh-a» the "job" pays 
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PERSONALS 



'RED L. BOALT, editor of the Port- 
land News, it recovering at a local 
lospiul from a serious operation he 
■nderwent as the result of a recent 

iccident 

Robert Lipsetl, former news editor, 
las been appointed business manager 
>f the Winnipeg Telegram. 

Charles K. Blaster, who wat circu- 
ation manager of the York (Pa.) Dis- 
>atch before he entered war service, 
las returned and taken his old posi- 
ion. Howard F. Eyster, who was 
:irculation manager in the interum, 
tas been made business manager. 

B. E Woolston, manager of the Butte 
(Mont.) Miner, and Leonard G. Diehl, 
msinett manager of the Great Falls 

Mont.) Tribune, were visitors in New 
t'ork last week. 

George W. Norton, editor-in-chief of 
he Portland (Me.) Express- Advertiser, 
ind member of Governor Carl E. Milli- 
:en's Executive Council, left this week 
or a month's vacation at Roach Pond 
ii the Mooschcad Lake region. 

J. S. Crate, managing editor of the 
Jttawa ( Out. I Journal, has been named 
hairman of the central publicity com- 
nittee in Ottawa for the Victory Loan 
ampaign. 

Percy Hurd. member of the British 
"louse of Commons, well-known writer, 
4id London correspondent (Winder- 
nere) of certain Canadian papers, is 
low touring Canada. 

Dr. Douglas S. Freeman, editor of the 
tichmond ( Va.) News-Leader, addressed 
he National Bank section of die Amer- 
can Bankers' Association in annual con- 
ention at St Louis, on "Some Uncon- 
ulted Ledgers." 



IN THE EDITORIAL ROOM 

Clement L. Manning, police reporter 
or the Chicago Herald and Examiner, 
.as married recently to Miss Sadie Gill, 
f Chicago. "Carnation Dan" O'Leary, 
ean of the police press, cut the cake 
nd acted as toastmaster at the wcd- 
ing breakfast 

John E Bierck has left the Hartford 
Conn.) Times staff to go into business 
n the Panama Canal Zone. 

Joteph A. Reilly. for many years atto- 
iated with the Brooklyn Daily Eagle 
nd who was its war editor, has re- 
igned to take up the practice of law in 
Irooklyn. 

James Leonard Lee. one-time editor 
•f the Evanston (Ind.) News-Index and 
iter connected with Chicago news- 
apert, is now athletic director at 
i"orthweitem University. 

Frederic C. Nelson, editorial writer on 
he Hartford Post, is handling the Con- 
iccticut publicity for the Harvard 
11,000,000 Endowment Fund Drive, 
•tr. Nelson graduated from Harvard in 
916. 

Leon M Block has been appointed buti- 
iess manager and editor of Feeding 
Stuffs, New York. He is a former daily 
'ewspaper man. 

Helen Rowland, formerly nf the Eve- 
ling World, it now contributing her 
eatures to the Wheeler Syndicate 
licntt. 

Gilbert S. Costcllo, Seattle newspaper 
nan, has been appointed private scere- 
ary to Mayor Fitzgerald, who recently 



ascended to the executive chair upon the 
resignation of Ole Hanson. 

Miss E. Cora Hind, agricultural edi- 
tor of the Winnipeg Free Press, was 
one of the western delegates to a confer- 
ence of Canadian women at Ottawa, 
where the problems of the women living 
on the farms in Canada were discussed. 

F. Eugene Ackerman, former news- 
paper man, is editor and publisher of a 
book in Spanish which will be one of the 
instruments used to combat German pro- 
paganda in Latin-American countries. 
Mr. Ackerman has been with the Omaha 
Herald and the New York Herald. He 
toured the country with Roosevelt Taft 
and Wilson and went around the world 
with the American fleet 

Gilbert B. Outhwaitc. assistant secre- 
tary of the Troy (N. Y.) Chamber of 
Commerce, and formerly a reporter on 
the Troy Record, has resigned to en- 
gage in other work in New York City, 

William D. O'Brien, former police re- 
porter for the Bridgeport Telegram, has 
just been released from war service and 
has gone back to the paper of his ap- 
prenticeship, the South Norwalkl Conn.) 
Evening Sentinel. He was a sargeant 
in the Marine Corps. 

Wallace T. Bassett is back on the desk 
of the Bridgeport (Conn.) Standard 
Telegram for the winter, editing tele- 
graph copy. Bassett conducts a deli- 
catessen store during the summer at 
Walnut Beach, but may annually be ex- 
pected in newspaper work between Fall 
and Spring. 

Lee J. Mansell, who served with the 
American Expeditionary Forces in 
France for a year, has returned and 
joined the start of the Albany (N. Y.) 
Argus. 

Shannon Lcintz, Sacramento corres- 
pondent of the Associated Press, has re- 
signed to enter business with his brother 
in Los Angeles to take effect as soon at 
he is relieved. 

E. W. Murphy of the Portland Tele- 
gram spent a few days of his vacation 
in Sacramento. 

Will W. Watson is now on the copy 
desk of the Sacramento Bee. 

Miss Jacque Wilton and Captain Dar- 
win Smith have announced their en- 
gagement. Both are members of the 
rditnrial start of The Sacramento Ree. 

Mitt Sara Blanche Wrenn, a news- 
paper woman, who for the past 18 
months luu been a special investigator 
for the Department of Labor, has sailed 
for Japan to join the staff of the Trans- 
pacific, and American trade journal in 
Tokio. 

Mrs. Grace Gallop, former city editor 
of the Blackwell (Okla.) Tribune, and 
Blaine Harris were married September 4. 

Guy Goodwin, city editor of the Con- 
cordia (Kan.) Blade- Empire; has re- 
signed to become principal of the Con- 
cordia High School. 

Mist Ila Montgomery, for two years 
editor of the children's section of the 
Winnipeg Free Press, has resigned to 
enter the matrimonial state. She is suc- 
ceeded by Miss Doris Metcalfe, late of 
the reportorial staff. 

Hill Cocke has resigned from the re- 
portorial staff of the San Antonio(Tex.) 
Evening News to resume studies at the 
University of Texas. 

John Liscnmb, formerly of the Port- 
land (Me.) Daily Press staff, has 
moved to Boston to enter Boston Law 
School. 

Ernesto Ocampo Herrera y Cairo, 
editor of La Prensa, a Tampiro, Mexico, 
daily paper, has married Senorita Maria 
Concepcion Cardenas of Tampico. 
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TWO NEW REMINGTON MEN 

Finley H. Greene ia the New General 
Manager of Buffalo Agency 

Finley H. Greene, the new general 
manager of the E. P. Remington Ad- 
vertising Agency, 
of Buffalo, i a 
known as an au- 
thority on mar- 
keting conditions 
as a result of the 
many years that 
he has devoted to 
investigation in 
many lines as the 
foundation for 
selling campaigns. 
Mr. Greene joined 
the Remington 
Agency on Sep- 
tember I, gad 
prior to that was secretary and sales 
manager of the Mathews-Northrup 
Works. His experience has included 
the preparation and handling of every 
branch of advertising. Clarence J. 
Monro, formerly of the Niagara 
Lithograph Company, is the new art 
director of the Remington Agency. 



John W. Shaver, formerly of the 
Portland Oregonian, has joined the 
editorial staff of Engineering News- 
Record, New York. He served as a first 
lieutenant of engineers, in the army un- 
der Capt Tomlin. now managing editor 
of Engineering News-Record. 

Ettore Patriii, managing editor of 
L'ltalia, San Francisco, is on his way to 
Italy, where he will study conditions of 
Italian emigration and look into eco- 
nomic, financial and political conditions. 
He will also visit France. 



WITH THE AD FOLKS 

George Warner of Scranton, Pa., for- 
mer advertising writer for Stoehr ft 
Fitter, that city, has resigned from the 
Ryan Advertising Company of Wilkes- 
Barre, Pa. 

F. A. D. Seelye has been appointed 
advertising manager of the Packard 
Motor -Company of Pittsburgh, succeed- 
ing P. W. Stearn, who is now with the 
Parker, Duff & Morris Advertising 



Agency, tame city, Mr. Seelye was for- 
merly with the sales promotion depart- 
ment of the Firestone Tire & Rubber 
Company and later was automobile edi- 
tor of the Pittsburgh Dispatch. 

Charles G. Reed, for 15 years automo- 
bile editor and writer of motor news, 
has joined the Dunlap-Ward Advertis- 
ing Company, Cleveland. He will also 
look after .tales promotion interests of 
large auto and accessor)' concerns which 
are clients of the company. Mr. Reed 
began as an automobile editor in Cleve- 
land "when Cadillacs had but one lung 
and curve dash Olds were steered with a 
stick." Fur the last four years he has 
been on the Detroit Journal. Before 
taking this position he tpent a year 
studying factury methods in the Dodge 
Brothers plant Detroit 

W. R. Warren, former advertising 
manager of the Westfield Manufactur- 
ing Company, Westfield. Mass., and 
more recently assistant advertising man- 
ager of the Corticelli Silk Mills, has 
bern appointed advertising manager of 
the Sexton Manufacturing Company, 
Fairfield, 111., maker of men's and chil- 
dren's athletic underwear and night- 
wear. 

Clarence L. Fisher, president of the 
Fisher-Ruebel-Brown Advertising Com- 
pany, St. Louis, and Mrs. Fisher cele- 
brated the twenty-fifth wedding anni- 
versary recently. Among the gilts v. at 
a handsome silver water set from the 
families of the officers of the company. 

H. R. Baker lias been placed in charge 
of the Goodrich Tire & Rubber Com- 
pany's department of house organs, in 
Akron, Ohio, and will be assisted by H. 

G. Wilson. Mr. Baker succeeds Lester 

H. Butler, resigned, 

Graham Lee Hemminger, formerly 
with the Richard A. Foley Advertising 
Agency of Philadelphia, has taken a 
position with the Matsengale Advertis- 
ing Agency, where he will charge of the 
copy and plan department 

Jacob Pfeffer, who has been connected 
with Jewish newspapers, is the founder 
nf a new advertising agency in New 
York, which will handle Jewish adver- 
tising and publicity, exclusively. 

L. G. Rtibbins, general sales and 
advertising manager of the A. J. Deer 
Co.. Inc., of Hornell, N. Y., has been 
made an officer and director of the 
company. 



Tkc Roclt/brd Morning >$tar 
has signed a contract for tRe- 
Hasldn Service for one year 


6 


TT keeps its 
subscribers 
abreast of the 
times on the 
important is- 
sues of the day 














u 


It operates with W 


■•hintion, D. G, at a bate. 
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L. EBAUGH GOES TO 
BIRMINGHAM 



Well-Known Business Manager of 
New Orleans Times-Picayune 
Appointed Succeaaor lo 
Buford Coodwin 



Birmingham. Ala., Oct 5— John L 
Kbaugh will hecomc general manager of 
the Kirm.iiglum News on October 20. 
Mr Khaugh, now business manager of 
the New Orleans Times-Picayune, will 
succeed Buford Goodwin, who left The 
News October 1 to become publisher 



ton, Mass., to enter the employ of 
the Times in a similar capacity. Geo. 
Vennart of the Post's city staff, a 
veteran of the 26th Division, is han- 
dling publicity in Connecticut for the 
American Legion membership drive. 
Eugene Kelscy has resigned as staff 
photographer of the Post to accept 
a similar position on the Courant. 
Mr. Ketsey served in the war as a 
member of the photographic section 
of the A. E. F. in France. Harold M. 
Newsome has resigned from the Cou- 
rant as staff photographer to take a 
rest which his health require!. 



CIRCULATION NOTES 



John L Ebal-ch 
of the Atlanta Georgian. He is one of 
the best known newspaper men in the 
South. 

Mr. l£baugh was born in Houcksville, 
Carroll County, Maryland. He lived on 
a farm until he was 18, when he became 
a machinist's apprentice in the Baltimore 
& Ohio Railroad shops in Baltimore, and 
for four years he worked by day and 
attended school at night to learn me- 
chanical and architectural drawing. He 
then worked for a year with the orig- 
inal Mergcnthaler Linotype Company in 
Baltimore, going to the old New Or- 
leans Times-Democrat in April, 1892, 
and remaining there until May. 1898, as 
linotype machinist. 

He volunteered for service in the 
Spanish-American war and served as 
lirst sergeant of Company A. 1st Louisi- 
ana Volunteer Infantry. After being 
mu>tercd out in November, 1898, he went 
direct to the Mergcnthaler Company 
again and traveled for that corporation. 

After the death of Mr. Mergcnthaler, 
Mr l.liaugh resigned and went back to 
the New Orleans Times-Democrat in 
November, 1899, as mechanical super- 
intendent. In January, 1910. he was 
made foreman of the composing room 
and in 1915 became business manager of 
the Times-Democrat. Four months later 
the paper consolidated with the Picay- 
une and was continued as business man- 
ager of the combined papers, from that 
:i known as The Times-Picayune. 
Mr. Ll-augh'* entirr time and energy for 
the p.nt five years has been devoted lo 
the Imvinrvs affairs of the Times-Pica- 
yune, which has achieved splendid 
growth under his direction. 



Hartford Men Change Positions 

Hartford, Conn., Oct. 5 —Clarence 
L. Moody, until recently telegraph ed- 
itor of the Post, has gone to Brock- 



John Wood has become circulation 
manager of the San Antonio (Tex.) 
Express. He will be assisted by Wil- 
liam K. Meyers and August Small, 
circulators, succeeding William K. 
Meyers, 



The Cheyenne (Wyo.) State Leader 
is now in the midst of a circulation 
campaign, which is being managed 
by F. P. Shaughnessy. representative 
of Blair & Austin, of Louisville, Ky. 
Four automobiles and a piano and 
other prizes valued at $8,000 are be- 
ing given away to the successful 
members of the leader's "salesman- 
ship club." 



The Kansas City (Mo.) Post is de- 
voting a page each Sunday to news 
from the high schools of Greater Kan- 
sas City. The news items are col- 
lected and edited by journalism stu- 
dents. Thomas Parry, Jr., is editor 
of the page. 

Three hundred Omaha and Council 
Bluffs newsboys attended the annual 
picnic of the Omaha World-Herald. 
Circulation manager M. B. McMc- 
Nahb had charge of the program, 
which included a "feed" and a series 
of races and contests. $150 in prizes 
were given. , 



W. H. Russell Breaks Into Movies 

Los Angeles. Cal., Oct. 7.— W. H. 
Russell, former editor of the Palo 
Alto Times and also the Sanger Newi 
in both the California cities, is now 
director of publicity for the Amer- 
ican Film Company at its Santa Bar- 
bara studios. 



Gale Blocki on Payne Staff 

Chicago, Oct. 4. — The C. Logan 
Payne Company has added to its lo- 
cal soliciting force Gale Blocki, Jr., 
who for the past six months has been 
with Eywin & Wasey. Mr. Blocki's 
first advertising experience was with 
one of the University of Chicago pa- 
pers while a student at that institu- 
tion. 



Daddy Stratton Meet* Hia Boy 

Topeka, Kan., Oct. 5.— Lieut. Cliff 
Stratton of the Capital staff, on re- 
turning from a year overseas met his 
son. Cliff Stratton, Jr., whom he had 
never seen, the boy having been born 
while his father was in the service. 
Mrs. Stratton was Miss Lenore 
Moore, formerly Capital society edi- 
tor. 



William Floto Marries 

Kansas City. Mo., Oct. 4— William 
Floto, head of the automobile depart- 
ment of the Post, and Miss Mary Mc- 
Clurg, society editor of the Leaven- 
worth Post, were married in Leaven- 
worth Wednesday. 



New Jersey's Drive 

m 

For a Million 
B. & L. Shares 



There are states in which the building 
and loan association is almost an un- 
known factor in the economic and 
financial program of the rank and file 
of the population. 

New Jersey has 871 building and loan 
associations— by far the largest number 
in proportion to population of any state 
in the country. 

The number of shares carried by the 
people of the state of New Jersey runs 
beyond four millions. 

And now there is a drive oh to secure a 
million more shares in a week — and the 
associations are confident they will 
double the figure set as a goal. 

Just ponder this, Mr. Advertiser, and 
ask yourself whether you can afford to 
omit a state with such proclivities for 
thrift from consideration in an adver- 
tising campaign. 



Consider This List of New Jersey 
Newspapers 

Rale 

Circulation 5,000 lion 

fAabury Park Press (E) 7.6S1 .02X5 

Atlantic City Press (M) Union (E) 14,871 Mi 

Elizabeth Journal (E> (A. B. C.) 17,656 .04111 

Haekensaek Record 4,879 .0178 

Hudaon Observer (Hoboken) 43,000 .08 

Paaaaic Herald (E) 8JJ5 MS 

Passaic News (E) 8,457 Mi 

Palerson Press-Guardian (E) 12,686 jtl 

Perth Amboy Evening News (E) *8J13 MS 

PlalnSeld Courier-News (E) 7.9O8 MU 

Government Statement, April 1st, 1919. 

• A. B. C. Report, April lit, 1919. 

t Government Statement, October 1st, 1919. 
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Canadian Commerce 



Always an important factor, 
Canadian commerce is looming 
up stronger, more important 
and more valuable than ever 
before. 

Canadians always were friend- 
ly toward us, but since Cana- 
dian men and men from the 
United States have fought 
shoulder to shoulder, in the 
great war, since Canada and 
the United States did their bit 
so splendidly, we are no longer 
merely friends — we are Buddies 
—and Canadians are more will- 



ing than ever to buy from us 
what they do not manufacture. 

However, they still stick to 
their own merchants and their 
own daily newspapers, and are 
best reached through coopera- 
tion with Canadian daily news- 
papers and Canadian mer- 
chants. 

These daily newspapers can 
and do reach the buying power 
of Canada. They tell your 
story where you want it told— 
economically and effectively. 



Circulation 

Border Citiea Star (Wiodtor) 1X4*3 

tBrantford Eapetitor (E)' K.1C0 

tBrockville Recorder.Time* (E) 

Chatham Daily New* .(E) 

•Gait Reporter - -(E) 

tCualph Mercury (E) 

•Hamilton Spectator (E) 

Hamilton Timet (E) 



4.22S 
3,»55 

ijm 
si.isa 

11.2M 



Government Statement, April I, ltlt. 
•A. B. C. Report, April 1, lilt. 



PROVINCE OF ONTARIO 

Population 2,523,274 
Line* 

2_50* Circulation 

M M tKiaeiton Britiah Whif. ,(E) 4,12a 

JUS MS 'London Free Preit (MNAE) 41,Mt 

Jill MWt •Peterborough Eanmlner (E) 5.12S 

M Mil »Sl. Catharine* Standard (E) 7,(12 

J1S JUS tSt Thoma. Time*- Journal (E) • I 0I* 

MS M Toronto Globe (M) MM* 

MS M Toronto Star (E) S«,1S7 

MS M Toronto Star (E) M,1S7 

Toronto World (M) 27.437 

Toronto World (S) (7,655 

PROVINCE OF QUEBEC 
Population 2JK.731— Enfliah W7.W2 



Circulation 2,504 
•Montreal Gaxette (Sc-St yr) . (M) 12,14* .OAS 
•Montreal La Preiae (2c per copy)(E) 147,127 .13 



M 

.11 



•Montreal Star (E) 111.151 

•Quebec Le Soleil (E) 39JS4 



Linei 
2,S0« 
.025 
.07 
jOltJ 
J27S 
•275 
.15 



.14 
.14 
09 

.12 



.13 
0« 



02 
OS 

J1S 
4175 
.02 
.11 
11 
.11 
0€ 



.11 
M 
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GUARDIAN AGENCY IS 
FORMED IN N. Y. 



Robort Adamson, Dr. J. A. Harris, 
r, E. S. Hamilton, B. C 
Incorporate Fii 
Freeman Field Manager 



A new advertising agency organiza- 
tion has just been formed in New 
York, to be known as the Guardian 
Advertising Corporation, with offices 
at 511 Fifth Avenue and a group of 
well-known financial, advertising and 
newspaper men at its head. 

Robert Adamson, former fire com- 
missioner of New York City, and who 
made his start on Atlanta newspapers 
and was afterwards with the New 
York World, is president. 

Dr. John A. Harriss, a notably suc- 
cessful New York business man and 
who is now serving without pay as a 
deputy police commissioner in charge 
of traffic, is chairman of the board 
of directors, and he announces that 
a number of other well-known men 
shortly will be associated with him. 

Washington Lamar, of Atlanta, a 
young and widely experienced busi- 
ness man, is vice-president; Emmett 
S. Hamilton, an active figure in 
cial and banking circles, is 
and B. C. Owen, who was for years 
head sales manager of the Babbitt 
Soap Company, is treasurer. 

William C. Freeman, than whom 
there is no one better known in the 
American advertising field, is field 
manager of the new corporation, 
which is capitalized at $250,000 under 
the laws of the State of New York. 
It begins operations with no clients, 
but with bright prospects, it is an- 
nounced. 

Mr. Adamson will be actively in 
charge and Dr. Harriss will take an 
active interest in connection with his 
many other business affairs. The lat- 
ter says he has been keen for years to 
engage in advertising, which he re- 
gards as a most important industry. 

William C. Freeman resigns from 
the service of Paul Block, Inc.. to en- 
ter on his new duties, which will con- 
sist of creating business for the Guar- 
dian Agency. 



Complain of Invasion 

Lawrence, Kan., Oct. 4. — The Uni- 
versity Daily Kansan, student paper 
at the University of Kansas here, is 
nut being oprratrd for profit. State 
officials declared, following a confer- 
ence with local newspaper publishers, 
who compUinrd that, with the an- 
nounrrmrnt of a telegraph service and 
a report that last year closed with a 
profit, they felt their field was being 
invaded. Thry conferred with Gov- 
ernor Allen and the State Board of 
Administration, who stated that their 
only businos efforts arc for sufficient 
revenue to pay for the operating ex- 
pemei in teaching journalism, and 
they will not compete with the local 
papers in the commercial field. 



Pennsylvanians Take to Flying 

Wilkcs-Barre. I'a.. Oct. 7.— Joseph 
dorman of the Kvrning News has 
the distinction of b< -ing the first news- 
paper man to fly over this city. He 
made the trip with a government 
aviator. John Ruddy of the Scran- 
ton Times; Morton Piper of the 



Scranton Republican, 
bons, editor of the 
of Trade Journal, are 
per men who have made 
their section. 



M Gib- 
Board 



Chinese Student Wins Bennett Prise 

The James Gordon Bennett prize at 
Yale has been awarded for the year 
1918-1919 to Chien Chun, of Krashing, 
China, for his essay on "The Railway 
and the Government." The prize, 
which consists of the income from a 
fund of $1,000, was established in 1893 
by the late James Gordon Bennett, 
proprietor of the New York Herald. 
It is given for the best essay upon 
a subject of contemporaneous interest 
in the domestic or foreign policy of 
the United States Government. 



British Correspondent on a Visit 

George Herbert Pcrris, who, during 
the war, was a correspondent on the 
western front for the London Daily 
Chronicle and the New York Times, 
has come to this country to deliver a 
scries of lectures on the war and to 
describe for the Chronicle post-war 
conditions in America. Mr. Perris ar- 
rived in New York Monday and ex- 
pects to remain until Viscount Grey 
returns to England next Spring. 



Competition in Green River 

Cbkyenne, Wvo., Oct. 6. — A new 
weekly newspaper, the Sweetwater 
County Chief, is to be published in 
Green River, Wyo., by E. R. Clayton, 
formerly of Portland. Ore. Associated 
with him in the undertaking will be 
J. E. LeMere, formerly of Brighton, 
Colo. The Chief will be republican in 
politics and is starting up in Green 
River as a competitor of the Green 
River Star. 



In Involuntary Bankruptcy 

Clarksburg, W. Va., Oct. 7.— An in- 
voluntary bankruptcy petition, with 
an application for the appointment of 
a receiver, has been filed against the 
Middlebourne News-Star, a weekly, in 
the United States District Court here. 
Charles Ashcraft of Middlebourne 
was named receiver. The petition was 
filed by the West Virginia Printing 
Company of Wheeling, the Central 
Ohio Paper Company of Columbus. 
O., and W. H. Carter of Middle- 



Harley-Davidson Ad Personnel 

Milwaukee. Wis., Oct. 4. — Lacy 
Crolius has resumed charge of the 
Harley-Davidson Motor Company's 
advertising on returning from mili- 
tary service, and O. Grigg. who was 
in charge during his absence, is now 
connected with the Klau-Van Pietcr- 
son-Dunlap Advertising Agency. T 
M. Agncw is now handling the pub- 
licity and newspaprr advertising fot 
the 



Lawrence Syndicate Moves 

Washington, D. C. Oct. 1.— Office* 
of David Lawrence, Inc., have been 
moved from the Home Life Building 
to 503 Commercial National Bank 
Building. 



Iowa Ad Clubs to 

Ottiimwa, I a.. Oct. 1— The Asmj- 
ciated Advertising Clubs of Iowa will 
hold their eighth annual convention 
and business course in this city. 




o wa 



Daily newspapers in Iowa 
compare in advertising rates 
very favorably to daily papers 
in general per line per thou- 
sand, but the ADVERTISER 
GETS the MAXIMUM for 
his money. 

The farmer who reads one 
paper BUYS usually for a 
NUMBER of people. 

And he buys in TOWN. 

He buys for HIS percent- 
age of a state with an income 
from farm crops of over $400 
per person; that has nearly 
700,000 savings bank deposi- 
tors; and nearly one auto per 
family. 

In fairness to Iowa rates, 
which are all right anyhow, 
consider WHAT kind of cir- 
culation its papers give you. 



YES, think 
of the 
PRICE! 

If you are 

a daily newspaper advertiser in Iowa you 
GET CLASS circulation ior your money, 
not just circulation to delicatessen custo- 
mers and OTHERS, but to BUYERS who 
live wholesale and keep the pantry FULL. 



Bonne News-Republican (E) 

Burlington Hswkeye (M) 

Burlington Hswkeye (S) 

Council Bluffs Nonpareil <E & Si 

Davenport Times (Ei 

Des Moines Capital <E> 

*!»>-- Moine. 'wnil.v Capital (SI 

Dei Moines Register and Tribune (M & E) 

Des Moines Sunday Register (S) 

Fort Dodge Messenger and Chronicle IE) 

♦lows City Daily Preu <E> 

MuMin City Globe-Gasette-Times <E) 

Musrsline Journal and News-Tribune (E> 

tSioux City Journal . (E) 

tSioux City Journal <9) 

Ottuinwa Courier (El 

Waterloo Evening Courier (E) 

Government Statements, April 1st. 191*. 

* Publisher"* Statement. 

tA. B. C. Report April 1st, 1919, 





Rate for 


Circulation 


I.W0 Line. 


3,636 


. JH.43 


I0.90S 


.03 


12,116 


.03 


16.228 


03S 


25,643 


.OS 


60.655 


.10 


46,668 


.10 


in m; 


.16 


70,745 


.14 


8,762 
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NEWS IN BRIEF of the NEWSPAPER AND ADVERTISING WORLD 



A state-wide campaign of newspa- 
per advertising is proposed by the 
Massachusetts I o-operativc Bank 
League. The idea, sponsored by 
Joshua It. Merrill, treasurer of the 
Roger Ctinant Co-operative Bank of 
Salem, at the .list annual convention 
held in Pittsrield last week. was very 
generally favored. 



Iu ctlcbratiun of the passing of his 
fiftieth anniversary in the newspaper 
profession Nathaniel H.Taylor of the 
Boston Globe, better known by 
plain "Nat" among hi* associates, 
»ai tendered a banquet anil recep- 
tion and presented with a purse of 
gold by his newspaper friends at the 
Boston City Club. 



The Brooklme (Mass.) Chronicle, 
one of thr oldest town papers in 
the State, has purchased the Brook - 
iine Townsman, and henceforth the 
:»■(> papers will be merged and pub- 
lished as one. 



President Stokes and Arthur Hos- 
kins. president and secretary, respec 
lively, of the St Louis Association of 
Journalists, are visiting various cities 
explaining the Si Loins Plan, with 
the idea that everything possible 
should be done at once to make the 
association a national affair. Each 
member is to he assessed a small 
sum to create a fund to bring to* 
gethcr the newspaper men of the 
entire country in a general conven- 
tion here in St. Louis early in the 
coming year Some plan of protec- 
tion for men who are thrown out of 
a position through illness or by an 
arbitrary dismissal is now being 
worked upon and will soon be sub- 
mitted. — 

Lee Casey, editorial writer on the 
Denver Timrs and formerly of the 
Kansas City Star, has become head 
of the department of journalism at 
'be University of Colorado. 

Topcka Press Club members were 
guests Sunday of Clyde M. Reed, sec- 
retary to Governor Henry J. Allen 
and Mrs. Keed at the executive man- 
sion. Mr. Reed is owner of the 
Parsons Sun. 



Maurice E. Votaw has been named 
dean of journalism at the University 
of Arkansas. 



The new home of the Little Rock 
(Ark.) Daily News has been com- 
pleted. 

The city of Lindsl.org. Kan., has 
appealed to the State Utilities Com- 
mission to release it from complete 
Sunday isolation. No newspapers, 
mail or rail service are given it by 
thc McPherson branch of the Union 
Pacific railroad, and the rrsidents 
desire to avail themselves of these 
necessities 



An advanrr of 75 cents per dav lias 
heen made by Kansas ( ity (Mo.) 
newspaper publishers to 300 in em 
btrs of the I. T U. The new scale 
is *>5u for night work and So2? (or 
day work. 



on a five-year bas.ii, calls for a night 
scale of $J3 a week and $30 for day 
workers but the publishers from time 
to time voluntarily have increased 
the pay to the present scale. 

The 163d dinner of the Sphinx Club 
will be held October 14, at 7 p. m , at 
the Waldorf-Astoria. New York. 
Speakers will be llainbridge Colby 
and Frank Crowiienshield. 



The Topeka State Journal has of- 
iered four prizes for the best ideas 
combating the high cost of living in 
a contest which closes October 25. 
Letters submitted will be printed for 
the benefit of all the readers. 

James F. F.dmonds has been ap- 
pointed managing editor of the New- 
Orleans Times- Picayune, on his re- 
turn from three years' Army service 
as an officer. Mr. Edmonds was for- 
merly associate editor of the New 
Orleans Item and president of the 
Baton Rouge (La ) State-Times Pub- 
lishing Company. 



David Lampe has been appointed 
advertising manager of Parker, 
Bridget & t o , Washington. D. C. He 
was formerly retail service man with 
the Banker-Martin Company. De- 
troit, and advertising manager of 
Isaac Hamberger & Sons. Baltimore. 



W. (j. Bowdom, art critic of the 
New York Evening World, is a con- 
tributor to the photographic exhibi- 
tion of the Joan of Arc Statue, which 
is being held this month at the Cam- 
era Club. New York 



Both the Fort Smith (Ark ) South- 
wen Ameriran and the Times Record 
temporarily ceased publication Sat- 
urday night, following a strike of 
mechanical forces. The publishers 
claim the printers refused to arbi- 
trate their demands, which included 
an increase of $10 a week, making 
the Fort Smith wage larger than 
those of Kansas City. Chicago and 
other larger cities, When the pub- 
lishers saw that an agreement could 
not be reached, they issued their 
Sunday editions late Saturday after- 



Laura Becktcnwalt has been elect- 
ed president of the Buffalo (N. Y.) 
League of Advertising Women, to 
succeed Hertha L. Darling, resigned. 



'1 1 1 



Bullalo (N. Y.) Advertising 
Club has voted to affiliate with the 
Associated Advertising Clubs of the 
World. 

The largest newspaper ever printed 
in Kansas was the September 28th 
edition of the Wichita F.agle. 124 
pages. The Wichita Beacon on Sat- 
urday also issued a special Industrial 
Fditinn of 114 pages. 



Cleveland's newspaper printers are 
now receiving $41.40 per week of six 
days for night work and the dav 
wage is S-W.J0 p.-r week. The I. T. U. 
"Hitract, made about four years ago 



The Baseball Writers' Association 
has presented Joe Jackson of Detroit, 
who was president of the association 
for the first ten years of its life, with 
a handsume traveling bag The asso- 
ciation also passed resolutions thank, 
ins August Herrmann and the Cin- 
cinnati Chapter of the Association 
for the excellent care that had been 
taken of the baseball writers. 



Witness and later on the editorial 
staff of the Weekly Witness, has 
just died in his 78th ycar- 



Hon. Smeaton White, proprietor of 
the Montreal Gazette, entertained a 
trainload of Dominion Senators over 
the week-end at Shawinigan Falls 
and Grand Mere. 



William H. McDonald, recently dis- 
charged from the army, has joined the 
New York advertising staff of the Sur- 
vey Magazine 



Janits R. V. I-orre«t, for many 
years editor of the Montreal Daily 



Senator Arthur Capper of Kansas 
has been elected president of the 
International Farm Progress. He is 
well known to farmers all over the 
Middle West as an advocate of 
progressive and up-to-date farm 
methods. 

Randolph Leigh, editor and mana- 
ger of the Cheyenne (Wyo.) State 
Leader, has just been named chair- 
man of the committee in charge of 
an intensive navy recruiting cam- 
paign in the Cheyenne district. 



James M. Conklin, manager of the 
merchandising bureau for the Milwau- 
kee Sentinel, is back on the job after 
a honeymoon trip through northern V. 

on August 27 to Miss Edna A. 
of Mellen, Wis. 



W. A. Bower, who for the past twenty 
years has been business manager of the 
Anaconda (Mont) Standard, has re- 
signed and will take a vacation of two or 
three months before 
bu 



Edward E. Patton, who has been with 
the overseas division of the Y. M. C. A., 
is now connected with the advertising 
staff of the New York Commercial 



John Fleming, advertising manager 
of the Cheyenne (Wyo.) State Trib- 
une, has just taken his first vacation 
in several years. 



H. C Mellinger, for several years 
Wichita (Kan.) representative of the 
Capper Engraving Company and later 
with the Botsford. Constantine & 
Tyler Advertising Company, of Port- 
land and Seattle, has returned to 
Wichita, where he has joined the 
staff of the Southwestern Advertising 
Company. 



F. E. Long has resigned from the 
board of directors and executive com- 
mittee of the Audit Bureau of Cir- 
culation, following his retirement 
from the presidency and active inter- 
est in the National Stockman and 
Farmer, Chicago. Action on filling 
the vacancy will be taken up at the 
next meeting of the A. B. C. execu- 
tive committee, New newspaper 
members of the A. B. C. are the 
Durham (N, C.) Morning Herald, 
Madison (Wis.) Capital Times, and 
Pensacola (Fla.) Journal. 



The Astoria (Ore.) Budget has been 
sold to the owners of the Pendleton 
East Oregonian, Mcsrs, Aldrich, Drake, 
Lampkin and Chessman. It changed 
hands on October 1. The Budget is an 
evening paper. 

The Greybull (Wyo) Standard has 
just changed owners and may become a 
daily. Under J. H. Harris, the paper 
was Democratic, but since its purchase 
hy P, P. Anderson and F. F. Bristow. 
"f Basin. Wyo, it is Republican Mr. 
Bristow is business manager. Mac Mc- 
Carthy, veteran newspaper man of Mon- 
tana, is editor. 



The name of the Binghamlon 
(N. Y.) Republican-Herald has been 
changed to the Morning Sun. 

Miss Mary Archer Glass, daughter 
of Secretary of the Treasury Carter 
Glass, who is publisher of the Lynch- 
burg (Va.) News and Daily Advance, 
is to be married November 1 to John 
G. Boatwright of Danville, Va. The 
ceremony will take place in Wash- 
ington, D, C. 



The Illinois Circulation Managers' 
Association will meet in Joliet, Oc- 
tober 13. and the New England Asso- 
ciation in Springfield, Mass.. on 
October 15. 



Declared "unfair" because they re- 
fused to quit their posts m the plants 
of the Bellingham (Wash.) Herald 
and American- Reveille after the build- 
ing housing the two newspapers had 
been placed on the general "unfair" list 
growing out of a two-year-old dispute 
with the carpenter's organization, the 
printers and pressmen have demanded 
that the Central Labor Council rescind 
its action and offer a public apology to 
the Typographical Union. Unless their 
demands are complied with, the officers 
of the Bellingham typographical union 
declare they will withdraw from the 
central body. — — 

Though John Ring. Jr., manager of 
publicity for the Mercantile Trust 
Company. St. Louis, has engaged in 
the advertising agency business, he 
will continue to handle the Mercan- 
tile'-, advertising. As yet no succes- 
sor t» Mr. Ring has been appointed. 



The Inland Daily Press Associa- 
tion's Chicago meeting will he held 
October In and 17. 

The Western New York Newspaper 
Publishers' Association will meet 
m Rochester, October 18. 



Hazcn Conklin has resigned as 
magazine editor of the New York 
F.vening World to become managing 
editor of the Thompson Feature Serv- 
ice. New York. 



Albert Andrus has been promoted to 
be advertising manager nf the llolyoke 
(Mass) Transcript. 



Roy V. Crawford, of Kokomn, has 
been added to the advertising staff of 
the Peoria (III.) Journal & Transcript. 



C. F. Ridenour and J. A. Chew of 
the Xenia (Ohio) Gazette have pur- 
chased the Piqua (Ohio) Leader-Dis- 
patch and Press. They will probably 
consolidate them into one paper on 
November 1. At present the two pa- 
pers are Democratic. Mr. Ridenour 
w ill remove to Piqua to be editor and 
general manager. Mr. Chew will re- 
main at Xenia as general manager of 
the Gazette. 

Digitized by boogie 
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Newsprint Shortage Calls for Drastic Conservation 



(Continued 

"The prediction of five cent paper 
(or this fall looks rather small now, 
considering that in the past fortnight 
the cheapest paper that I have any rec- 
ord of is S J5- Some has been sold for 
5 jo and 5.75, and one lot at 6c All of 
this is f.ob. mill. Add freight, cartage 
and insurance and the figures are stag- 
gering. 

"This is, of course, spot paper. A fair 
estimate of the contract price delivered 
on sidewalk is around 4_ao. It is im- 
possible to accurately calculate what the 
big papers are now really paying, owing 
to their using contract paper and spot 
taper, but 4 2S seems a conservative e»- 
I know of one big 



close to 4.50. 

Th. mo 

"But more important than all this is 
the really obtaining a full supply for 
1020. 

"At this writing there are grounds for 
belief that there will not be enough to 
go round. 

"The large majority of paper manu- 
facturers will not fix any price for 1930. 
They will contract for a limited ton- 
not what the publisher wants, but 
the manufacturer is willing to 
him. At the beginning of each 
a price will be fixed for the 
ensuing three months. The only pro- 
tection the publisher gets is a clause in 
the contract that he shall have as low 
a price as anyone else. 

"What the average price of contract 
paper will be for 1920 nobody knows— 
not even the manufacturer. 

"The price fixed in this variety of 
contract for October, November and 
December of this year is 3.90 f.ob. mill. 
Some manufacturers admit privately 
that the first quarter of 1930 will be 
around 4 cents with a possibility of 4.1a 
They estimate that there will be in- 
creases over these figures for the sec- 
ond, third and fourth quarters of 1920. 

Limiting Contracts 

"Some of the smaller mills will not 
contract for more than 60 per cent, of 
Jective output for 1930, hop- 
to get runaway prices for the re- 
40 P<r cent, which they will 
sell as spot paper. 

"Personally, I do not think that the 
mills are justified in either their con- 
tract or spot paper prices. The bulk 
of the manufacturers should be able to 
produce newsprint anywhere from $5$ 
to $65 a ton, which includes all over- 
head, interest and everything else ex- 
cept dividends. Some of the big mod- 
ern mills can cut considerably under 
thr«e figures. The cost sheets of one 
large paper company, whose mills are 
not of very modern equipment, shows 
an average per ton conversion cost of 
$16 and of prepared wood at the mill 
of $j6, which impresses me as high. 
"I mention this, because it autu 
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that in the imtatue of a curuilrne.nl 
of consumption, which ought to bo 
brought about in sots* way, tht> pries 
of newsprint will automatically drop." 

"The small publications will propor- 
tionately suffer most. Many of these 
do not and cannot make contracts and 
have to pay the mills 01 
whatever they ask. If the 
continues to increase these papers will 
be lucky to get their paper as low as 
seven cents. 

"My experience has been that when 
the print paper supply exceeds the de- 
mand these smaller publishers have al- 
ways got better prices than the large 
contractors. The situation is now be- 
ing reversed, and the mills are not 
likely to be over merciful. 



"Practically all the newspapers in the 
country are putting out bigger publica- 
tions than ever before, due to the un- 
usual advertising, which in measure re- 
imburses them for the enormous cost 
of white paper over circulation revenue. 
Here are some illustrations : One im- 
portant New York paper's Sunday issue 
a week ago was 124 pages, and the print 
paper cost was between $20,000 and $2$,- 

000 more than its circulation revenue. 
Its daily ran as high as forty pages 
and averages for the week thirty-four 
pages which made an excess of $12,000 
paper cost over the circulation revenue. 
Total for week nearly $35,000 more 
spent for white paper than was received 
from the sales of the publication. An- 
other instance is a Chicago afternoon 
paper, which far-sightedly made a no- 
fixed-price contract some time ago for 
40,000 tons of paper for 1920 delivery. 

1 was surprised to hear of this tonnage 
for a paper without a Sunday edition, 
and on inquiry learned these facts : This 
paper has been putting out a paper 
around thirty-six pages, and was ar- 
ranging to equip its presses to put out 
a forty-page daily. This means a loss 
on circulation of $3,000 per day on pres- 
ent prices. 

"The same thing is happening in more 
or less degree all over. Last Monday's 
afternoon paper, in New York, which 
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formerly ran twelve and fourteen pages, 
were twenty-four and thrity-six pages, 
and the other days of the week also 
ncreases. Most of 
and Sunday papers 
are running twenty-five to fifty per cent, 
larger than they used to. Consider from 
this the enormous increase in paper 
consumption. What is the end going 
to be? Here is what an executive of 
one of the large paper-making concerns 
told me a few days ago : 

Crucial Situation 

"'We have oversold our product. 
Every publisher is making demands for 
additional paper which we cannot meet. 
It is the same with other manufacturers. 
The most crucial situation that has ever 
been in the newsprint industry has 
arisen. There is little new production 
in America, and the small amount of 
new Canadian paper will be used for 
export. The Canadian exporters are 
after the higher prices which the Euro- 
and South American and other 



"I am not sure that raising dailies to 
three cents, and Sunday papers to ten 
cents, will cure the situation. It should 
reduce consumption somewhat. It will 
give the publishers additional revenue 
to help meet the higher cost of print 
paper, labor and other extraordinary hv 



11 also 

creases in advertising rates, not a cent 
or two a line, but increases based on 
the increased cost of producing the 
publication. This may reduce the vol- 
ume of advertising a little, but even 
that would help the print paper situa- 
tion. 

Vstlu. of • Dollar 

"The advertisers could not justly com- 
plain. The value of a dollar compared 
with several years ago is around fifty 
cents, and even if the rates were doubled 
the advertiser would really pay no more 
than formerly. The publisher is nnw 
bearing the burden. 

"There is no certainty of how long 
this 'goold-wiir advertising will last. 
When it stops, other conditions remain- 
ing the same, anyone can sec the di.ia«. 
trotis results. 

Therefore, I cannot reiterate too 
strongly the necessity of both a raise 
in the selling price of newspepers, a 
substantia! increase in advertising 
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rates, and the other economies sug- 
gested. 

"Unfortunately, there are importar.: 
papers in sume of the big centers, which 
wlil obstruct the raise in circulate 
price from selfish reasons. If all tkt 
publishers in a community could be |M 
to work together for the general inter- 
est, any reasonable proposition could br 
put through. In San Francisco recent!} 
the publishers, who are there all work- 
ing together, decided on an advertising 
raise, and as a body so notified the ad- 
vertisers. Their demands were prompt- 
ly acceded to. The same thing was 
done in raising the price of the Coasi 
Sunday papers to ten cents. There wa- 
a slight falling off at first, but now the 
circulations are about what they 
the advance " 



Brown Edits N. Y. Commercial 

Walter B. Brown is now editor of 
the New York Commercial, succeed- 
ing (he late Daniel Kendall. Mr. 
Brown has had wide experience in 
the business field and is a writer ol 
authority on business, financial and 
economic subjects. Fred E. Crawford 
Jr. has been appointed Western ad- 
vertising representative of the New 
York Commercial, with headquarter- 
in Chicago. He is the son of F. E 
Crawford. Chicago representative of 
the New York Evening Journal, sad 
was formerly with Ryan & Inman 



From 

Houston, Tex., Oct. 8. — A proposed 
anti-billboard ordinance now beinE 
considered by the City Council won..; 
put billboards out of existence within 
the city limits. If the ordinance is 
passed the billboard men say they 
will contrst it in the courts. 
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MAINE PRESS MEETS 
IN PORTLAND TODAY 

Don Seita, Buiineii Manager of th* 

Now York World, Will Doll*or 
Addrou oa Too Nawspapar 



Portland, Me.. Oct, 7.— One of the 
fintit session* in thr history of the 
Maine Press Association is expected 
at the annual meeting to he held in 
City Hall today and tomorrow. In 
addition to Don C. Scitx, business 
manager of the .New York World, 
who is to deliver an address, John C. 
Koons, first assistant postmaster gen- 
eral, will speak, and also Carter B. 
Kerne, of Freedom, Me , director of 
Postal Savings Banks. Francis M. 
Joseph of Waterville will talk on "A 
Standard Price for the Maine Job 
Printer." 

Will Rariaa Co.U 

As the association includes in its 
membership job printers and the 
weekly papers, and as several of the 
daily newspapers have job printing 
establishments in connection with 
their newspaper business, part of the 
time at the annual meetings will be 
given over to discussion of subjects 
of interest to the printing craft. 

It has been proposed to ask from 
all Maine job printers whether or not 
members of the Maine Press Associa- 
tion, a fee of $.? to have a paid secre- 
tary revise job printing costs and 
filing prices, and report monthly to 
the printers who share this expense. 

A banquet will be held this evening 
at the F.Iks' Club, with an address by 
Mr Scitz. 

Guests of Newspapers 

Out-of-town members of the asso- 
ciation and members of their families 
will be gutlts of the three local daily 
papers, the Express-Advertiser, the 
Argus, and the Press, The details 
are in charge of a Portland committee 
consisting of E. C. Bowler of the 
Argus, chairman; George E. Lefavor, 
William H, Dow. publisher of the 
Impress- Advertiser. John H. Dooley 
and Hartley A Connolly, business 
mnnnner of the Press. 

Friday morning, a paper will be 
-cad on "Advertising Costs for the 
Country Weekly.'" by a speaker to be 
announced later, AH addresses will 
tie followed by a round-table discus- 
■ion. In the afternoon members of 
the ^storiation will be guests of the 
< hamber of Commerce and will be 
R'vrn an automobile trip to Cape 
I'luatirth and other points of interest. 



Huroau of Engraving, Inc., to take up 
his new work and is succeeded by Harry 
P. Harper, from the Cramer-Kra»elt 



©bttuanj 

Harry Irving Gkxexe, novelist, short 
story writer, ex-newspaperman and 
mcnttier of the Press Club of Chicago, 
died September is at the Sheridan Park 
Hospital from injuries suffered in an 
automobile accident. Mr. Greene, who 
was 51 years old, spent most of hit 
life traveling and camping in the less 
settled portions of the continent, al- 
though always making the Chicago 
Press Club his headquarters. He was 
a man of remarkable physique and has 
for years past been popularly known 
to all western and middle western news- 
papermen. 

IUkry UmiriiY. manager of the To- 
ronto branch of the American Newi 
Company, died suddenly of heart dis- 
ease while visiting in New York, Scp- 
temlwr «. He was 58 years old. 

Mas Harriett Causta C. McCabx. 
for many years" editor of the Women's 
Home Missions, a Methodist Episcopal 
Church paper, died in Delaware, Ohio, 
September 25. aged 92 years. She was 
chairman of the committee which in 
1X77 formed the Woman's Christian 
Temtierance Union. 

Cmasuk-s Koss Dalr, age 48, finan- 
cial editor of the Kansas City Journal, 
died September 2ti following a three 
months' illness. Mr. Dale as a young 
man »a> well known as a singer. A 
widow, mother and two brothers sur- 
vive, 

KoiitttT C SuRHY. age 45, for many 
years 111 the composing room of the 
Kansas City Star, is dead at the Union 
Printers' home, in Colorado Springs, 

Colo. 

Mrs. Loitse S. Button, wife of 
Mason Urilton of the McGraw-Hill 
Publishing Company and a director of 
the Audit Bureau of Circulations, died 
suddenly. September 36. aged 37 years. 

Albert Bancroft Uailty, financial 
editor of the Philadelphia Record, died 
OrtnlK-r 6 after a year's illness. At 
various time* be was also connected 
with the Newark (N. J.) ts"ews and the 
Tacoma Ledger. Mr. Bailey was the 
son of the late John W. Bailey, a leader 
in American journalism 25 years ago. 
The elder Bailey was managing editor 
of the Philadelphia Record for a num- 
ber of years. 

Mrs. Caroline A. Pllmii. widow of 
former C S. Senator Preston H 



Orfaaii* Advertising Service 

Minm'Mthis, Oct. «.— Frederick Kam- 
tnnm. Jr., Maurice Kammann anil 
Carlrton A. K-mimanrt. brothers, have 
lieciine associated in the conduct of the 
Kammann Advertising Service Fred- 
erick Kammann resigm as head of the 
advertising service department of the 
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Plumb, one of the pioneer 
men of Kansas, died Septei 
Emporia. Senator 
the Emporia News shortly after the city 
was founded. 

Rosoot Cokkxik Massexcali, head 
of the bill-posting department of the 
Masseitgale Advertising Agency, At- 
lanta, died October 1 after several 
months' illness. He was one of four 
brothers jn the Massengale firm. One, 
Gordon B. Massengale, died a year to 
the day of Roscoes death. St. Elmo 
and W. R. Massengale are the surviv- 
ing brothers. 

William Gow of Jobnsville, N. Y.. 
formerly business manager of the 
Troy <N. Y.) Press, who later owned 
and conducted street car advertising 
in New York City, and other cities 
of the country, as a member of the 
firm of Ward & Gow, is dead, after 
a brief illness. He retired to his farm 
a few year* ago and engaged in the 
production of certified milk. 

Mas. MAJty Jknky Redicton, widow 
of John M. Redington, who was for 
many years marine reporter for the 
Brooklyn Daily Eagle, died October 
.», in Brooklyn, aged 62 years. 

William V. Slocum, who died in 
Providence October 1, in his 83d year, 
wah about 25 years agu editor-in-chief 
of the Phenix (R. I.) Gleaner, edi- 
torials from which were printed 
throughout the country. 

Chacncxy K. Sanders, one of the 
best known newspapermen in western 
New York, died September 22. He 
founded the Nunda News, and organ- 
ized the Livingston Press Association, 
serving as its first president in 1803 
When Mr. Sanders went to Nunda, his 
possessions were in a one-horse wagon. 
Oscar Woodworm of the Dansville Ex- 
press was with him and they worked 
together on the first issue of the Nunda 
News. Mr Sanders is survived by 
three children, one of them, Walter B 
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at present is editor of the 
News. 

Eli ward J. Cuddih y, brother of Robert 
Cuddihy, who is treasurer of the Liter- 
ary Digest, died in New York, Septem- 
ber 29. 

Jobn Elkazor Remsburc, aged 71, a 
pioneer Kansas author and lecturer, died 
at Porteville, Cal , September ay Born 
in Ohio in 1848, he served in the Civil 
War and went to Kansas in 1870. A 
son, C B. Rcmsberg, editor of the Kan- 
sas City (Kan.) News, survives. 

Mas. Ltttie Jamlet Nvsn, wife of 
J. E. Kunn, owner and publisher of the 
Amarillo (Tex.) Daily News, died at 
Colorado Springs September 22. 

W. H. Edmondsom, aged 80, father of 
C. W. Edmondson, advertising 
of lite Coffeyvilte (Kan.) News, died 
in Chetopah, Kan., September 21, from 
paralysis. 

Want An Ad Clnb in Jackson 

Jackson, Miss., Oct. 8. — Business 
men are considering the formation of 
an advertising club. They believe the 
people of Jackson and surrounding 
country could be saved yearly thou- 
sands of dollars, which they now 
spend wastefully, if there were an or- 
ganiiation to teach them how to ad- 
vertise and how to spend their ap- 
propriations wisely. 



Profit Sharing In Little Rock 
Little Rock, Ark.. Oct 5. — The 
News is working out a plan whereby 
its mechanical department employes 
may secure stock in the company and 
have a representative on the board 
of directors. The News' new home is 
almost completed. A new press is 
expected late in October. 
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Will Stop HU Paper* Before H* Will 
Be Die t.ud le ea Strike Stand, 
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Manager. 



London, Oct. 3.— In reply to a letter 
addressed to him, saying: "We wish 
to enter a strong protest against the 
treatment meted out to the National 
Union of Railwaymen in the columns 
of your press. Lord Northdiffe has 
published the following declaration 
in the Mail: 

"I am entirely satisfied with the 
attitude of my journals toward this 
national calamity, and rather than be 
dictated to by anyone or any body of 
men I will stop the publication of 
these newspapers, and have so in- 
formed the Newspaper Proprietors' 
Association." 

Compositors and pressmen on the 
London newspapers have taken to 
themselves the right to censor expres- 
sion of opinion in the newspaper). 

Recently the compositors and press- 
men held up the publication of The 
Daily Sketch until an editorial, 
strongly criticising the railway strik- 
ers. was deleted. 

In another newspaper office publi- 
cation was delayed by a demand by 
the workers that a Government ad- 
vertisement, appealing to the public 
to help resist the strike, be thrown 
out, but the union leaders persuaded 
the men to withdraw their demand 

The distribution of newspapers has 
been operated by motor truck, but the 
transport union men running the 
trucks and newspaper packers have 
placed every possible difficulty in the 
way. 



Mahoney Admitted to the Bar 

Chicago, Oct. 5. — "Eddie" Mahoncy. 
formerly of the editorial staff of the 
Evening American, has just been ad- 
mitted to the Illinois bar. He i< 
taking a vacation before entering upon 
practice. He graduated the valedic- 
torian of his class. 



Bradley With Preabrey Agency 

L. M. Bradley, well known veteran 
of the automotive industry and until 
recently general manager of the Mo- 
tor Accessory Manufacturers' Asso- 
ciation, has been appointed to the 
representatives' staff of the Frank 
Presbrey Company. New York. 

Telia of Casualty Division's Work 

Wn.ms-RAjiae, Pa, Sept. 30— Col. 
Ernest G. Smith, general manager of 
the Times-Leader, who recently ob- 
his discharge from the army, 
the work of the Army's 
Casualty division to the Kiwanis Club 
members recently. He said that al- 
though at one time 40,000 men of the 



The Tail Town of the Country 



Beloit, Wisconsin 

Bskuit has the Isrgesl oil main* tat- 
tory. Ike large. 1 wood- working ma 
chinerr plant 10 the world It Ihr 
di»c-griliding center ol the t'ntlnl 
Stair*. It snakes great paper 
tnachinca. It haa a total of .V. fac- 
tories, Belott la the heart o{ the 
riche.t agricultural and dairy region 
o( the continent 

The people are highly educated and 
hare t7.!K"Vt) in deposits in local 
banVa. 

One paper— the R-loit Dailv Ne»s. 
Circulation over 7,'ic Rate, JV, centa 



A. E. F. were unaccounted for a re- 
cent report showed that the records of 
all but two soldiers, who had been re- 
ported mil 



NEW OVERTIME RULING 

1. T. U. Orders Defined Law to Dla- 
pose of Controversies 

The following order by President M, 
G. Scolt, effective September 15, in news- 
paper chapels of the International Typo- 
graphical Union governed by arbitration 
agreements with the A. N. P. A., is to 
dispose of controversies arising over the 
rate to he paid to men holding situa- 
tions on seven-day papers who may be 
required to work on their designated day 
of rest: 

"l.oral contract* made under the 1917 1»!J 
International Arbitration Agreement reunite 
that situation! abail be given out on a «■ 
day or all shift basis, and under this rule 
foremen should designate the regular day of 
ahift each week on which each employee 
shall not be required to report for duty. Nee 
eaaary changes in this arrangement of the 
composing room force thould be posted at the 
beginning of the financial week. Regular em- 
ployees required to work more thsn *is day* 
in one financial week or on their designated 
day of rest should be paid OTrfttme rates for 
such work. 

"The above decision is not to be eon*irucd 
as giving approval to any evasion of sny 
statute law, nor shall it be construed as in 
any way affecting existing rustoms or work- 
ing conditines or scale provision* or vrrbal 
understandings covering double shifts on Sat- 
urdays and Saturday nights. 

'•This decision to become effective Sept cm 
bcr IS, 19l», and shsll not be construed as 
upholding any claims prior to that dale. 

"The above decision to become effective on 



depart from ait old custom of adapta- 
tions from printed books in favor of 
an original story. 

Will Supervise the Census 

Kansas City, Mo., Oct. 5.— Three 
Kansas City newspaper men have 
been made supervisors of the census 
for their respective districts by thr 
Department of Commerce. They are 
Capt. Ben S. Hudson, editor of the 
Krcdonia Herald, Third District; W. 
C I-ansdon, publisher Salina I'nion. 
Fifth District, and J. Sidney Nye. tele- 
graph editor Newton Journal, liijjlttli 
District. 



SIR EDWARD COOK WAS 
NOTED JOURNALIST 



the date specified, and no 
rates for such work performed prior lo thsi 
darr will be feuMained." 



"What Want Ad. Moan to Mo" 

Seattle, Wash., Oct. 2— The Post- 
Intelligencer is collecting little 
stories on "What Ads Have Meant to 
Me," giving true accounts of posi- 
tions in life gained by answering a 
newspaper classified advertisement. 
Prizes totaling $250 will be awarded 
to those submitting the best letters. 



Woodhouse in "Big League" Movies 

Des Moines. Ia.. Oct 5. — I. Stewart 
Woodhouse, former dramatic critic 
for the Register anil Tribune, has 
broken into the "bit; league" of the 
movie world. Mr. Woodhouse recent- 
ly sold a screen <tnry. "Speed Car." 
to the Famous Players-] .asky Com- 
pany, thereby causing that firm to 



The Newark (N. J.) 



it a 7-day 
Press Newspaper with all the 
HOME features, serial stories 
comics, cartoons, women's pages 
etc, usually found in afternoon 

f "{)OROTHY DIX and HELEN 
ROWLAND have recently joined 
our staff. This gives the IIOMF. 
folks a fall day's reading instead 
of an hour or so in the evening. 
Morning Edition, 2e 
Sunday Edition, 5c 



Evening herald 

CIRCULATION 

127,773 

DAILY 
FIRST IN EVERYTHING 

A. B. C. 



Daily 

Cheyej.se, Wyo„ Oct. a— It is ru- 
mored here that plans are being laid to 
start a labor daily in Cheyenne. The 
Wyoming Labor Journal, published 
here, is a weekly. Whether the new 
venture was to be a step on the part 
of the weekly into the daily field or 
an entirely new enterprise was not in- 
timated. 

Salem Mas Hold Re-union 

Salem, Ore., Oct. 3.— George Put- 
nam, who recently purchased the 
Capital Journal, was the guest of 
honor of the local newspaper colony 
at a recent luncheon. Frank Davey. 
pioneer newspaperman who wrote 
the first editorial for the Capital- 
Journal when it was established 31 
years ago. presided as toastmastcr- 
Twenty newspapermen attended. 



Iowa City. Ia., Oct. 6-William S 
Maulshy. assistant city editor of the 
Springfield (Mass.) Republican, has 
become the head of the department 
of journalism at the University of 
Iowa. He will succeed Prof. Conger 
Reynolds now on the European staff 
of the Chicago Tribune. 



The McClure 
Newspaper Syndicate 

aupplios continuous daily and 
weekly^aervicea that maka and 

ALSO 

Big Special Fssstwrwa an Tlanely 
Tonics by Loading Writer* 

Send for our complete list 
ticulars of our star features, inc 
Frank H. Slmonds, 
and Sewell Foed. 

N373 Fourth Ave., New York 



Have you considered the desirability ol 
including the NORTH JERSEY SHORE ia 
your asfvartisiag appropriation ? 

With the groi*ing acutetaess of the hous- 
ing problem in New York hundred* ol 
families are making thrir home, in the 
NORTH JERSEY SHORE SUBURBS. 
There new citiaens, for the most part, are 
»l * »» p « r a sa s basing sa mm with their fam- 
ilies and they offer a wonderfully respon. 
sive and reliable market. 
If you would rrsch thr«e protective cu* 
tonvrs and thoroughly cover this section 
ol New Jersey you can do so only by u.ltig 

THE ASRURY PARK 
EVENING PRESS 

and 

THE SHORE PRESS (Sunday) 

Thr.c papers dominate in their field and 
their patt performance inspires the con- 
fidence ol their readers. 

Standard Rate Card M'tnl-cr ABC 
Krank R Northrup. Special Representa- 
tive. *U Filth Avenue, New Ynek cil>. 
Association Building. Chicago, Illinois.. 
J. Lyle Kinmouth. Publisher. 
Ashurj Park, N. J. 



Waa Formerly Editor of London 
Daily Naws and Pall Mall Gazette., 
and Until Recently Head of 
the Press 



Loarmt, Oct. 4. — Sir Edward Tya' 
Cook, whose death was noted brief] 
in FiiiTua & 1'itiii.isnEa last week, ha-1 
a long and active career in Kngli.h 
journalism and was until recently 
head of the Press Bureau, is deaJ 
aged 62. 

He was born at Brighton, Knglani 
and not long after his graduation fron- 
Oxfurd with first class classics hi 
became a regular contributor to the 
Pall Mall Gazelle, then under Mot 
ley's editorship. Later he succerdcc 
to the position of the present I-orr". 
Milner as assistant to Mr. Stead, and 
on Mr. Stead's resignation he becamr 
editor in 1890. resigning two years 
later when the paper was bought IJ 
William Waldorf Astor. 

There then followed three years i- 
editor of the Westminster Gazette, or. 
the invitation of Sir George Newnes 
From 1896 to 1901 he held the editor 
ship of the Daily News. Westminster 
College made him a Fellow in 190..* 
King Georgr knighted him in 1912. 

Sir Kdward, in addition to his Jour- 
nalistic labors, found time to pubbih 
a long list of books, which he either 
edited or wrote himself. 



Tho Mount Vernon, N. Y. 

DAILY ARGUS 

-carries more display advertising 



Thia ia an acknowledgement of 
its power that tka advertiser 
if da.ir.aa of 



Vernon 

CEO. R. DAVID & CO. 

Foreign Representative 
in Madison Ave. NEW YORK 



Hp 

•pitlBbitrg Siairatrli 

witlt its dominating influencr- 
brings advertiser* paying re- 
sult*. 

WALLACE G BROOK K 
Brunaw.eh Building. New York 

THE FORI) PARSONS CO, 
Peoples Cai Building, Chicago 

Real Estate' Tr^s^n^.Td.ng. Pl.il, 



New Orleans States 

SlrmSrr Audit Hurra-.i ol Circulation 

Sworn Net Paid Circulation for 
( Months Ending April 1st. l»l* 

43,701 Daily 

We guarantee the large*! white 
Imcnr delivered evening circulation in 
the trade territory ol New Orleans. 



ch a large majorit 

spects in the local 
is the logical arnl 



ority ol the 
" termor, 
economic 



Circulation i'.*la »enl on rniur.t. 

The S. C. Beckwith Special Agcy 

Sole Foreign Representatives 
New York Chicago Si. 
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REPORTERS PROVED 
THEIR METTLE 



Mingling With Mobs During Race 
Riot, Getting Caught in Fired 
Building, Taking Action Pic- 
tures, All in Day'* Work 



Omaha, N'r.a, Oct. 6— The recent riot 
n Omaha, when a negro was lynched, 
rfnyor Smith was nearly lynched, the 
mllion dollar court house burned, and 
ifty-six persons wounded, was the big- 
;cst event Omaha daily newspapers have 
■ccn called upon to cover since the 
rrrat tornado of March, 191.1. 

The (act that the mob began to gather 
it 3 o'clock in the afternoon gave the 
tapers ample time to collect their forces 
it reporters. Both the day and night 
hifts were called and from the first 
eportcrs for the [tec. News, and World- 
-icrald, mingled with the raging mob 
o be close to the scenes of action. 
Right in Center ol Trouble 

The courthouse stands no more than 
wu block* from any of the newspaper 
>tficcs. while it is directly across the 
trei-t from the Bee. A» the Bee building 
iverlooks the courthouse square, its pho- 
ographer was able to mount his camera 
m a second story balcony just off the 
Kisiness office and command the 6nest 
tin,! of a view of the whole 



Mow closely reporters mingled with 
he action is illustrated by a few in 
lances. In the raging sea of 15,0)0 
ioters, it chanced to be a reporter who 
aught the handkerchief flung down 
rom the roof, the officers conveying the 
ne«vage of surrender 

Aitain a reporter, J. Nash McRea. of 
he Daily News, was trapped by the 
ire in the office of the Clerk of the 
Strict Court. The clerk himself 
hawed to be in the office working on 
us books. Escape was impossible after 
he mob gathered, for they fired upon 
myone who showed himself at doors 
ir windows 

McRea and the clerk were driven 
rom corner to corner by the heat of 
hr burning gasolene which was flung 
Mo (he building in bucketful, eon- 
tantly 

Surpriae at 

When the 
urked 

igncd to their fate, still hoping ... 
'ope that in srime way the fire would 
«■ extinguished. 

An hour later when the excitement 
lied down, the)- emerged to find the 
:a*'>lene had burned itself out on the 
''«'< of the fireproof structure, that 
he mob was dispersing, and that the 
ynrhiitg had been accomplished. 

With the exception of a little market, 
!»t:< and editorial, the papers gave 



Perth Amboy, N. J. 

Moat fUpMly Cr»l>( CHy la Eul 

Thoroughly Coirrrd »>t Only Daily la 
Field, 

Evening News 

M t »,„ e , A N. P A . A B. r . A. V 
«ti%on»ble r*o.<ir«t» fat trade informa- 
tion siren prompt attrmiou. 



F. R. Northrop. Ml Sth Avon. 
New York City 



over their columns entirely to the riot 
story and abundant photographs, even 
succeeding in getting wounded rioters 
to expose their bullet wounds for the 
newspaper camera. 

Orders to obtain all pictures and 
plates made by photographers during the 
riot have been issued by the military 
authorities. These will be used to assist 
in identifying those who took part in 
the lynching. 



Tboy Woleomod President 

Portland, Ore., Oct. 5.— Portland 
newspaper men had a prominent part 
in the reception to President Wilson 
when he visited this city in bis swing 
around the country. C, S. Jackson 
was chairman of the local committee 
on arrangements and also was host 
to Mr. and Mrs. Wilson at a luncheon 
attended by 200 prominent Oregon- 
ians. Edgar B. Piper, editor of the 
Oregnnian, aJso was a member of the 
committee. B. F. Irvine, editorial 
writer of the Journal, introduced the 
President to the big audience he ad- 
dressed in the Portland Auditorium. 



Toswnto. Sept ^.-Amalgamation of 
the two papers published in Kitch- 
ener. Out., is announced, the Daily 
News-Record and the Ontario Jour- 
nal, a weekly paper. The controlling 
interest in the amalgamated news- 
paper will be held by W. D. Euler, 
M. P.. and W. J. Motz, who have pur* 
chased the stock of W. V. Ulley, man- 
aging editor of the News-Record for 
many years. 



Condemn Alien Paper* 

Portland, Ore. Oct. 5,— I 
printed in foreign languages arc the 
target of the American Legion in 
Oregon. At a state convention it 
adopted strong resolutions demand- 
ing that all foreign language papers 
be required to print English transla- 
tions in parallel 



Bon Voyage la 

Montreal, Oct. 7.— Miss Doris Hem- 
ming, a reporter on the Star, was 
tendered a farewell reception by the 
Women's Press Club of Montreal on 
the eve of her departure for Paris, 
where she will engage in free lance 
work. 
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THE PEOPLE OF 
NEW LONDON, CONN. 

hovo naaoay 1« aoane 1 for oatloaaJly 
aataarttaoe 1 fooda. Tat city araa aiayar 
oroaaoraia «* tt la today. 



AoVartlaa yau* taaala at dawn 
and salt tkaaa bafV* dark 



Th* 

NEIF I.OSDOS TELEGRAPH 
JULIAN D. MORAN. Praa. aad Mr'. 

Rcprei<iila!ivf t 
Pvnr Burns & Smith. Xrw York- Boit.m 
! Win Pay 11* < <. Chicigi, -Ihtroit 



TORONTO GLOBE ADVERTISES 
Carria. Advertisements In Ontario 



Touonto, Ont. Oct. A— The GUibe 
is conducting an advertising campaign 
31 daily newspapers and 5 farm papers 
in the Province of Ontario to increase 
its circulation. The confidence of the 
publishers of the Globe in daily news- 
paper advertising is such that :i sched- 
ule of 7,800 lines has been laid out for 
the daily list within the next ten weeks 
and a schedule of 4.J00 lines for the 
farm list within nine weeks 



Flaherty Went to 

Bridgeport. Conn., Oct. 5.— When 
Norwalk had its Welcome Home cel- 
ebration for returned service men on 
September 17 it produced a complex 
situation in the Bridgeport Times- 
Farmer office. Thomas E, Flaherty 
and C. Elliott De Forest are Norwalk 
residents and service men. Both 
wanted to attend the celebration, but 
only one could attend, and Flaherty 
was the fortunate one. He was a lieu- 
tenant with the 76th Division in 
France. 



Aged Editor Honorad 

Paterson, N. J., Oct. Friends and 
associates of George Wurls, associate 
editor of the Press-Guardian, covered 
his desk with flowers and sent him 
many telegrams of congratulation on 
the accent occasion of his ninetieth 
birthday anniversary. Mr. Wurts is 
enjoying fine health and continues his 
active connection with the paper. 



Condemns Consorahip 

Seattle. Oct; 4,— Vigorous condem- 
nation of the policy of military and 
civil authorities in placing a censor- 
ship on news from the devastated 
areas of Corpus Christi, Tex., follow- 
ing the flood, was made editorially in 
the Seattle Times. 



/PUNCHING 

■ THE 

Campaign 

The Merchandising Service 
Department of the 



Help* to aaaora aod taouro oaatar 1 
operation and Ska aiiccaaalul dandilof 
al yaair advartialsts and aalaa camp ' 

M^Vh.^aSr"' April lS 



301,270 



TO REACH THE RICH 
TRADE OF KANSAS 

©opeka 
Batly (Ltatntal 

Sworn Government Report 
for ( Months oading Oct. 1, 

33,137 

Its sales promotion department ia 
al the service of advertisers. And 
it really promotes. 



Member A. B. C 



Publisher. 



"Anything more absurd than a cen- 
sorship from a devastated area could 
not be imagined," said the Times. 
"The whole country was hanging on 
the news from the stricken region in 
Texas. The country's hand was in 
its pocket and it was waiting to be 
told how much will be needed to suc- 
cor the unfortunates." 



Judd Succeeds Eland rau 

St. Paul, Minn.. Oct. 5— W. W, 
Judd, telegraph editor of the Pioneer 
Press, has bren made dramatic am! 
music editor of the Dispatch- Pioneer 
Press, succeeding Charles M, Flan- 
drau, who is motoring to the Pacific 
coast. Hamilton Johnson succeeds 
Mr. Judd as telegraph editor 



Paper for Portland Radicals 

Portland, Ore, OcL 5— The radical 
element of the Portland Central La- 
bor Council has established a new 
paper, the Portland Labor News. Its 
purpose is to oppose the Portland 
Labor Press, the official organ of the 
Labor Council. 



Casper Herald It a New Daily 

Cheyf.nnf, Wvo, Oct 8— The Cas- 
per Daily Herald is a new morning 
daily. It takes over the plant and 
equipment of the old Casper Press, 
which went out of business but a short 
time ago. 



To Handle Yiddfah Advertising 

H. L. Strrnfeld. late of the Day, 
has organized the Yiddish Publicity 
Service in New York to handle Yid- 
dish advertising and deal in publica- 
tions printed in that language. 
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ARGUE NEWS PRINT 
PRICES IN COURT 



A. N. P. A Count*! Asks Circuit 
Judges to Admit Naw Taitiasony 
Regarding Production Co»t — 
Allejei Unfair Charge* 



The contention of the American 
Newspaper Publishers' Association that 
news print price* established by the 
Federal Trade Commission a* of May 
l and July I. 1918, in its supplemental 
findings last October, were exorbitant 
was argued before the U. S. Circuit 
Court in New York City, on Monday. 
The court reserved its decision. 

The hearing was on application made 
by Acting Attorney General Alex C. 
Kins, as trustee for the publishers under 
its arbitration agreement with the Fed- 
eral Trade Commission and the paper 
manufacturers. George \V. Wicker- 
sham appeared for the publishers and 
Henry A.' Wise represented the manu- 
facturers. 

It is the desire of the publishers that 
the Circuit Court set aside the findings 
of the Federal Trade Commission, fix- 
ing prices of $72.2S per ton and $7S-05 
per ton as of May 1 and July 1, 1918, 
respectively, and re-establish the price 
of $70 per ton fixed by the Circuit 
Judges as reviewing arbitrators, as of 
May I, 1918. and thereafter. 

The Canadian Figures 

To establish the alleged justice of this 
revision of prices, counsel for the pub- 
lishers sought *t the hearing on Mon- 
day M have introduced later as evidence, 
reports by the Canadian accountant. 
Geoffrey T. Clarkson, as to manufactur- 
ing costs of Canadian manufacturers, 
subsequent to April 1, 1918. These re- 
ports were in evidence in proceedings 
in Canada and formed the basis, with 
respect to costs, for the Paper Control 
Tribunal's finding of a price of $66 per 
ton from July 1, 1918. to November 30, 
1918. 

"If costs had increased subsequent to 
April t. 1918, to the extent of $10 per 
ton, as claimed by the Canadian manu- 
facturers before the Paper Control Tri- 
bunal," it was argued for the publishers 
at the hearing, Monday, "it is incon- 
ceivable that the Tribunal, having he- 
fore it the full record upon which the 
L. S. Circuit judges had fixed a maxi- 
mum price of $70 at April 1, 1918. 
would have established a price of $4 
less per (on to apply from July 1, :9i8, 
to November 30, 1918." 

Would Stand Expense 

In asking the Circuit Court Judges to 
admit additional evidence showing the 
mil of production at Canadian mills. 
Counsel fof the publishers said that the 
American Newspaper Publishers' Asso- 
ciation was willing to pay the expense 
of having testimony taken in Canada, 
if the Government had no money to 
meet thii expense. 

"This evidence is material." it was 
argnec], "in that it will establish that, 
contrary to the representations of the 
manufacturers costs, at least as to four 
of the mills, did not increase after April 



1. 1918, but, on the contrary, despite 
advances in labor and freight, were less 
than in the months prior to that date. 

"This will confirm what has already 
been pointed out — that the increases 
upon which new prices were obtained 
by the manufacturers were not of gen- 
eral application and therefore not of 
such character as to justify any in- 
crease in price. 

"Proof that the increases in labor 
and freight costs are not of general 
application and in some cases, at least, 
are off-set by decreases in other re- 
spects will demonstrate that the loss 
to the publishers from the granting of 
a horizontal increase in prices without 
obtaining and averaging the costs of- all 
(lie mills is actual and substantial and 
not theoretical only. 

It was argued by Attorney Wise, on 
behalf of the manufacturers, that the 
American publishers should not be per- 
mitted to introduce such evidence re- 
garding manufacturing costs because 
"they had already had their day in 
court" — that is, that they should prop- 
erty have introduced this evidence be- 
fore the Federal Trade Commission. 

In reply 10 this, counsel for the pub- 
lishers argued : 

Eridanca Wat Not Obtainable 

"No point can bt made ttiat tbere were nut 
reatorttlilc grounds for the failure to adduce 
tins evidence betoc* tbe Commission. 

'"Die cost figures were not in existence 
at ibe liana of the hearings brfore the Com* 
mixum on Julr /' and si, 1*1*. The? were 
arse used in Canada, we are informed, about 
the thne, late in September, 1VIS. that Com 
mttsioner Pringte fixed the price of 1*9, ef- 
fective the preceding Tuly L They were not 
known 10 the pubfiihert or their counsel 
until the middle of October, but wittim two 
or three days thereafter were placed before 
the Commission. 

"The record of this proceeding shows the 
turthrr ililiacnt efforts made by the pub- 
lishers to nave this evidence taken before 
and considered by the Commission. They 
were unsuccessful and tbcrrfore have no al* 
irrnslivc but to ask your Honors to receive 
the evidence pursuant to the power grantet! 
by the provisions of tbe Attorney General's 
tgrretnrnc. 

"Furthermore, in considering this applica- 
tion it should be borne in mind that ibe 
trot figures of the Canadian mills tor the 
full period, April I, to November JO, 191R, 
upon the basis of which the Canadian price 
just announced was axed, were nut in exiit- 
ene* when the Supplemental Finding* of 
ihe Commit linn were announced 011 October 
19, 191*. 

"Had the Commission withheld decision 
until these figures were obtained, as it was 
requested to do, and should have door, the 
indented prices would never have bceo 
granted. " 



Rhodes Off for Consular Po»t 

Hartford, Conn., Oct. 5— Russell H. 
Khodcs, late of the Courant staff, 
sailed Tuesday on the Cedrir for I on- 
don, F.ngland, where he will lake up 
his duties as a United States Vice- 
Consul. Mr. Rhodes recently joined 
the American Legion and received the 
firs', membership card issued in Hart- 
ford. 



EQUIPMENT FOR SALE 

Advertisements under this cbsasiAcallo* thirty 
canta par una. Count alx words to to* lias. 

Good Sextuple Press For Sale 

At sacrifice foe immediate acceptance — 
Sextuple Gota press with color attachment, 
eight cotumnt, twelve ems, 21H inch cut; 
lactory rebuilt two years ago; perfect coa- 
dilKin. Also setni-autoplatc; pot and pump. 
This preit has been in use on the Bridgeport 
<Conn.) Post and can be seen standing. Sub- 
ject to prior sale. Addreit J. H. H., Box 1677, 
notion. *!»•• 

For Sale 

All in good condition. Copper steam boiler 
for making sterotypers paste. Two platen 
Iloe steam table with apron. Three Burner 
Flexitype mat dryer, flat. Small strong up- 
right boiler for steam table. Great bargains. 
The Evening Day, New London, Conn. 

For Sale 

We have car of 33 inch rottt; can't use- must 
havo 33V, Inch; who will trade? Wire at 
once. The Herald. Reading, Pa. 



INCORPORATIONS 

New York, — American-Jewish News. 
S.(5.<»«i; M. and S. J. Cohen, L. J 
Gribeti, j8j Grand street. 

Relknap Display Advertiser ; dissolved. 

B. F. Buck & Co., printers and 
booksellers: $10,000; W. W. Reeves. 
P. D. Benson, A. E. Claffey. 1S4 Nas- 
sau street. 

Applied Advertising Agency ; $20,- 
000; 42 Broadway. 

Snodgrass & Gaynesi; $30,000; H. 
E. and R. T. Snodgrass, S. Gayncss, 
Forest Hills, N. Y. 

Nr.w Havin, Conn.— A. It S. Cor- 
poration, advertising; $7,000; Harry 
L. Slover, Edward J. Adams, Clarence 
G. Willard. 

Philadelphia — Downs Publishing 
Company ; $500,000; George M. Downs, 
Jr., M. L. Downs and William Spier 
of Philadelphia; Charles J. Coleman, 
resident agent in Wilmington, Del. 
(Delaware corporation.) 

Okmulgee, Okla. — Journal Publish- 
ing Company; $5,000; O. L. Allen, Z. 
E. Aiken and L. G. Agard. 

Wli.Mixr.TuN. Dei.. — Great America 
Publishing Society; $75,000; Harry D. 
Craig, John S. King, George B. Read, all 
of New York. 

Davenfort. Ia. — Tribune Publishing 
Company; $50,000; Walter Brache, Har- 
old Metcalf. 

Alva, Okla.— Review-Courier Pub^ 
lishing Company; $J,ooo; L, A. and I.. 
E. VVilhite. H. A. Noah. 

Tulsa, Okla.— Superior Art Print- 
cry; $3.0110; J. L. Schmidt. V. V. Staats. 
G. B. Pendley. 

SMV1X, Tex.— Co-Operative Publish- 
ing Company ; SiS.ooo; Edwin Ebcrhard. 
W. H. Bryan. Emil Halm 



W. O. Vorpe's Mother Dead 

CtcvtXANn, O. Sept. 30— W. G. 
Vorpe, Sunday and feature editor of 
the Plain Dealer, was called to Ken- 
ton, O.. last week by the death el Ml 
mother, who had been an invalid for 
some time. 



New Account for Woodwards 

Aurora, III,, Oct. 8. — Advertising of 
the Allstcelequip Company has been 
placed in charge of Woodwards, Inc. 



Co- Operation Now Reigns 

Dks Moines. Ia. Sept. 26.— W. C. 
Janiagin, managing editor of the Cap- 
ital, discussed "An F.dilorial View of 
Advertising" before the Advertising 
Men's l Tub, September 23. Mr. Jania- 
gin contended that the antipathy be- 
tween the editorial and advertising 
departments, which semed so neces- 
sary years ago, has disappeared. In 
its place has come a general under- 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Strode for Immediate Shipment by 
Selling Hou*es conveniently located 

''American Type the Best in Any Case'* 

AMERICAN 
TYPE FOUNDERS CO. 



P;t*t jV.j r*th 

CtevcUnd 



BtMcon 

Ne» York 

PhtUarlphis rVirr*n 
Dtltlmorc CSksajo 

Atfcnu 

Mm 



Kansas Or? 



Cuirtnjtiii 

Sc Lovck 
Minn* ipo. U 



San Fran 

Portland 

Stxiktuver 



FOR SALE 



Hoc M*trU Rolling Machines in good 

condition. 

(ai be .hipped mi once. 

.Sroit Flat Plate Casting Boara caett 
plates IB * 24 inrhra. Send for prices 



WALTER SCOTT * CO.. 
Plainfield N*w Jersey 



T.k. It To 



POWERS 

Open 24 hours out of 24 
The Fastest Engravers an 
the Earth 

Powers Photo Engraving Co. 
IS4 Nasaau St.. Tribuna Bldg. 
N.w York City 



Prinlinf Plants and Buaiaaaa 

BOUGHT AND SOLD 

Printers' Outfitters 

American Typefounders' Preducla 
Printers and Bookbinders Machinery 
al Every Deserialises 
CONNER, FENDLER * CO 
SS Beekmu SI. Nr» Yaefe Clly 



standing that there must be co-opera 
tion betwen the two. It was the last 
meeting of the admen before rcrnoi 
ing to quarters in the New Savcn 
Hotel. 



Held Big Golf Tournament 

Winnipeg, Oct 4 —A gulf tourna- 
ment under the auspices of the Frrr 
Press and the Manitoba Golf Assoc 1. 
tion has proved a great success at 
Winnipeg. Two thousand dollars »a> 
raised for prizes. 



Jiyiiizea Dy 



Google 



a 
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CLASSIFIED ADVERTISING COLUMNS 

Through thm dmMlfiW column, of Editor A Publisher you may find ■ buyer for any 
uaalut m»cKan>c«i •quipnxeal lor which you have no present neea. A "For Ssta" ad a« 
thirty t.nU p»r Um may thu» turn Into lumrthm, 



NEW HOME AND EQUIPMENT 



SITUATIONS WANTED 



HELP WANTED 



Advertisements uiwiar t*fca cUasifteetlon, too 
conto por Una* oack Insertion. Count eta 
word* to tho I Is*. For tfttooo unemployed, 
not to nctk $• word*, two laaertioo* FREE. 

Mr. Publisher or 
Business Manager 

Are you Battened with your present clrcu- 
tottonf t>*> you contemplate a campaign lor 
increased l u»i:itn this fall' This it your 
• <l>|KirtuBity to engagp the serricra of an ex- 
pert tu direct the energies of your circula- 
tion department. Over fifteen yeara at cir- 
culator on morning and evening and Sunday 
ti.ai-rrt cant and wett. Experienced in every 
form of circulation development among newt- 
boYi, carriert. and city and country Sealers. 
Wide experience In R. F. D. work and eon- 
lettt of every detcription. Am seeking per- 
manent connection at circulation director, 
but would cooa.de 
work in any depart 
.►I Editor and PuMi 



Business 



With a clean record of twenty , 
ttnuoua work, having sold interest, would 
like to connect with paper. Among other 
duties hat done work for years of two ad- 
vertising men. Addreaa A W), care of Editor 
and Publisher. 



Advertising Solieitor Wanted 

Wanted one or two bright, clever newspaper 
advertising aolicitora between the aget of 
twenty one and twenty -eight preferred on 
one of our travelling staffs, soliciting adver- 
tising for our permanent "Weekly Industrial" 
page which we are conducting on many of 
the large daily newspapers throughout this 
country and Canada. From one to three 
months In each city. Single men preferred. 
Commission basit and money advanced for 
transportation and drawing account for liv- 
ing raptttses. (ioott opportunity lor the right 
kind of young men. Offers wonderful edu- 
cation by continually calling on our big busi- 
ness men- Rrply in own handwriting, stat- 
ing age and past newspaper or selling ex- 
perience, and salary where last employed 
John B Gallagher Co, Home Office, Ninth 
Floor, Dexter Bldg , Boston, Mais. 

Coinpo*intjt Room Foreman 
Wanted an efficient and experienced com- 
posing room foreman— Western experience 
preferred— eleven machines, union ahop, morn- 
ing paper. Stale full details, references and 

BUSINESS OPPORTUNITY 



Griffin New. and Sun I* On* of lb* 
Old.,! Corgi* Dailisa 

Griffin, Ga„ Oct. 7. — The News and 
Sun lias just moved into a handsome 
new home, occupying the ground floor 
in the new Drewry-Burn building. It 
is one of the oldest newspapers in 
the State, having been established in 
1871 as a daily paper. 

The present editor and publisher is 
Robert L. Duke, who has been con- 
nected with the business for many 
years and for the past five years has 
been in active and complete charge. 
In addition to moving into a new 
home the paper has installed a new 
Whitlock press, cabinets and other 
modern equipment. 



awb 
forty cent, per tine 



Advertising 

Thoroughly coral 
•accoTuf 



th metropolitan an! 
_.«iies change, married, well rec 
ommended a, lo ability and character. Ad 
dre., A W. car, ol Editor and Pu b liihe r. 

Opportunity Wanted 

Competent editor-manager with unusual rec- 



ord will consider a proposition with or with- 
out Investment. Eecnlog daily in South 
Atlantic or New England ,late. preferred. 



t'nlverait* graduate. age *J with knowledge 
ol work from the case to the desk At 
liberty hecaus- ol advantageous .air o< 
property now built tip. Addrr,, A Wl, cara 
ol Editor and Publiiher. 

Two Young Live Newspaper Men 

Now employed on one of country', leading 
meriting dallfcee deaire day work. Experi- 
enced in *U line, of new, department and 
fall of "pep." Either street or desk work 
on afternoon paper in any section of coun- 
try will be considered. Will not accept 
offer of less than »«> each. Address A-«9». 
care of Editor and 



■ewspaper mar. with highrst 
to Irase small daily where 
y to grow, Addre,, Charles 
-nee St , Petersburg, V,. 



Editorial Writer 

Young man, twelve year*' esprrknrr. five as 
at-ose in Canada and Michigan, desires posi- 
tion on Michigan daily Carer City Hall 
also, providing no night work emrepting 
council. Salary, fcrtv dollars week. Wire 
2XO dratiot Avenue. Port Huron. Michigan 

Mr Magazine Publisher 

Orrulation manager at 
large metropolitan nee 
change. Would prrfer 
always been successful 
circulations on any 
been employed Add 
tor and Publisher. 

Experienced Copy Editor 

wuhee permanent position in New York or 
PtnUdrlptua; 27 years old, college graduate; 
can writr tir-ads to suit your style; will 
come on probation. C. J. T., care Eilitor and 
I'uMishrr. 



NOTICE 




INTERNATIONAL PAPER (O 

.New York. September Mi IW, 
The Board of Trirectors hate declared a 
regular <|uarterlr dividend ol one and one 
half per cent. (IVS**,) on the preferred cap 
ital stork of this Cnmnsnv, payabte Oc- 
tober 1Mb. 1010. tn preferred stockholilr i • 
n< record at the close of business October 

7th. am 

OWEN MIEPIIERI). Tiea.ure, 



Circulation Manager 

Now has rhargr ol that department on a 
*rll known daily, but drslrea a change for 
the be,t of reasons. Have _ had 30 years' 
circulation eaprrirnce on "big" papers and 
have always 'made .nod " Familiar with 
all up to date methods of handling circu- 
lation. Best of references Are M Address 
A »M, care of Editor and Publisher. 

HELP WANTED 

HMSIn under thks <ln*aln 
cents pay line. Count all 



Will Promote Harvester Show 

Houston, Tex.. Oct. 5. — Geor|?c E. 
Kepple, formerly publicity man for 
war work in Houston, will handle the 
publicity work for the Kational Rice 
Harvester Tractor Demonstration to 
be held here September 30-Oclober 1. 
A bis campaign of ad\ erti^irtK will 
br put on hy him for the tractor and 
the city of Houston. 



f.lanainrd Man 

Wanted— Enrrgelir man, vetiose experience 
protes he is capable ol building up a 
classified ilrvnrlmrnt an a morning news- 
paper in a city rrf KB.nm. Applicants must 
furnish reference, and MM lalat] teouired 
Address A f»J. care nf Editor ami Publisher. 



Arlsertising Man. and Cartoonist. 

Wasted— Competent advertising man and a 
?oang cartoonist. Will pav good »tv! 
ilso want the latter to devote some limr tn 
itjttg^ Clarksdale Daily Register. 



FEATURE SERVICES 



Poetry and Humor Column 

New and original every day My piivate 
rates are low. Shall I supply you with one 
week's copy Iree trial? Adilrrts A IK, rarr 
ol Editor and Publisher 



Benson Chief Space Buyer 

Chicago, Ort. 7. — \V V Benvon 
lias been appointed chief space buyer 
in the local ofTk-r of Nelson. Ches- 
man <t Co . and Harry S. Wilson will 
hereafter be in charge of the promo- 
tion department. W. A Wood is a 
new member of the copy staff 



•fecial writing 
Oarksdale. m".. 



Parrott Resume* Editorial Work 

Clay Center. Kan.. Oct. S. — F. W. 
F'arrott, former editor, has taken the 
management of the Dispatch- Repub- 
lican. Mr. Parrot! retired four years 
ano lo enler olher business. A group 
of local business men have secured 
conlrol of the paper. 



Mr. Advrrtiarmcnt 

In the advertising business. I wish to se- 
cure advertising in Chicago territory for two 
or more good live trade or technical jour- 
nals. Only want good ones. I d'livrr the 

foods. Reference, given. Address R. I go, 
SJ People's Gas Bldg.. Chicago. 



Wauled 

A well equipped 
references wishei 
there's oppnrtuni 
Young. 23ft l.awr 



Scrax-tox, Pa, Oct. 7.— The Ad- 
vertising Club plans to wage a vigor- 
ous campaign for new members dur- 
ing the coming winter and some ad- 
vantageous meetings already pro- 
grammed these to be addressed by 
men who are considered experts in 
advertising. The Scranton club is 
only a few years old. but ranks with 
the most active advertising 
tions in the country. 



McEvoy's Work in Book Form 

Chicago. Oct. Si— J. P. McEvoy. 
rhyming "colyumisl" for Ihc Tribune, 
has collected Ihc best of his "Slams 
of Life" output into a volume, which 
has jtist been issued from the press. 
McEvoy's verse If of the topical sort, 
replete with trick phraseology that 
reminds one of the late W. S. Gilbert 
developed along modern lines Prior 
to joining the Tribune several years 
ago McEvoy handled a similar col- 
umn on the old Herald. 

Sets New 

St. Paul, Oct. 6.— The Sooth St. 
Paul Daily Reporter signalled the 
establishment of an Armour plant in 
the great stock yards in that city by 
getting out an "Industrial Edition" of 
sixty-eight pages in seventen sections- 
It was the largest paper ever issued 
in Minnesota outside the three largest 
cities, 



n New 1. P." Mill 

Montreal, Oct 5. — Over 200 men 
arc already at work on the Interna- 
tional Paper Company's new plant at 
Three Rivers, P. Q. The company 
has decided to build a plant that will 
comprise eighteen individual units or 
buildings, the total cost being in ex- 
cess of $6,000,000. It is expected that 
the plant will be completed within 
two years. 



Bleyer and Tuttle Start Agency 

Chicago, Oct. 5 —Clifford Bleyer. 
Roger Tuttle and Donald R. W egg 
are the organizers of a new adver- 
tising agency in this city, to be con- 
ducted urder the name of the Clif- 
ford Bleyer Company. Mr. Bleyer 
has been with the Collins-Kirk Com- 
pany and Mr. Titltle with CrutrhAeld 
t. Co. 



Mason Agency Enlarge* Staff 

Rochester, N Y , Oct. 4.-The C. 
Henry M.ivon Advertising Agency has 
added Howard K. Hnllister. late of 
System and the J. Walter 
Company, to its staff. 



$5 0,000 for .mesi- 
al, a New York 
daily newspaper 
property. Either poli- 
tic*. Proposition T. F. 

Charles M. Palmer 

Newspaper Properties 
225 Fifth Ave. New York 



CONSOLIDATION 



i» the recoffniied 



l»r»TT 



retufBS in nearlr every line of 

We believe lhat' pulilithing prop- 
er lie* offer one of the most at- 
incline ot all the Aelds for merger 
and cootolMlatioa. 

We Kavr a record of re in In tn 
ihi* difficult work thai you should 
invettigate. 

HARWELL & CANNON 

N* Wat paper svii-J Ms*f sMsCs* l'tupert l« I 

TimcB Building New York 



STATEMENT OF THE nWNKKSH.!', MAN 
AGEMENT, CTRCULATK >N, ETC. RE 
QUIRED BY THE ACT OF CONGREiiS 
OF AUGUST 24, of 

THE EDITOR AND PUBLISHER 

published weekly at New York, N Y , for 
October 1, 1919. 
State of New York. County of New York, si i 

Before me. a Notary Public in and for the 
State and County aforraaad. personally ap 
pearrd Janes W. Brawn, who. having been 
duly aworn accords ne to law, deposes and 
•art that he is the publisher of THE EDITOR 
AND PUBLISHER, and that the following t., 
to the beat of his knowledge and ' •< ' •• « 
true statement of the ownership, r. 
merit, etc., of tbe aforesaid publication fur 
the date shows in the ahore caption, re- 
quired by the Act of Auguit 24, 19U 1 . em- 
bodied in sect ton 443, Postal Laws and Regu 
lationa. to wit: 

1. That the names and addresses of the 
publisher, eih i ut, managing editor, and butt 
neaa manager are: 
Publisher, lames W. Brown, 

tM Valentine Une, Ymnkera, N. Y. 
Editor. W. D. Showalter. 

701 Weat I79th St , New York, N V. 
Managing Editor, John F. Redmond, 

642 West IMth St .New York. N Y 
General Manager, J. W. Ferguson, 

94 Weat 162nd St., Nn* York. N. Y 

Bu *'"" M ^*I.'./,,S!T.. D &: B . n. v. 

I. That the owsers are: 

EllITOR AND PUBLISHER 

_V. Citj; /.stte. WrigMJ 

'. J' : 

1. That the known bondholders, mortsajrret. 
and other secoritr holders owning or holding 
I per cent, or more ol total amount of bonds, 
mnrts-aies. or other securities, are: None. 

«. That the two paragraphs neat above, giv 
ing the name, ol the owners stockholders 
and security holders, if any. contain not oeily 
the list of stockholders and security holders 
as they appear upon the hooks ol the com- 
pane, but also, tn cases where the stuck, 
holder or security holder appears upon the 
books of th- company as trustee or in 
any other fiduciary relation, the name 
of the person or corporation for whom 
such trustee is acting, ts given: also that thr 
said two paragraphs contain statements em 
bracing affiant a lull knowledge and belief as 
to the circumstances and conditions under 
which stockholders and security holders who 
do not appear upon the honks of the con,, 
party as trustees, hold stork and s'curities 
in a capacity other than that of j Kona ride 
owner: and this affiant has no reason to be- 
lieve that any other person, association, or 
corporation has any interest, direct or indi- 
rect, in the said stock, bonds, or other se- 
curities than a, ,o stated hv nim. 

JAMES VV. BROWN 

Sworn to and »ub«crihed belore me Ihi. 
vi h day of September. IW. 

MADELINE COHEN 
(My commLsion eapires April l«r> 





to Work 

Indianapolis. Oct. 9.— Herman G. 
Dcttprec. home after two years in 
France where he attained the rank 
of first lieutenant, ha* joined the Rus- 
»el M. Seed, furapany. He was for- 
merly assistant sales and advertising 
manager of the Retny F.leetric Com- 
pany of Anderson, Ind.. and the first 
automohile rrtitor of the Indianapolis 
Star. 
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PRINGLE TO RESUME 
HEARING TODAY 
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Newsprint Inquiry to Be 
Resumed — Controller Believe* 
Production Will Bo lacree.ed 
Ton. Thi. Yonr 



Ottawa, Ont., Oct. 9— R. A. r'ringle. 
Canadian Paper Controller, wilt 
resume readings today in regard 
to the fixing of Canadian news- 
print prices. This date was decided 
uj>nn nr'tcr oinicrcnce I'Ctvvccn the paper 
mill* and the newspaper puhlishrr*. Mr. 
Piinjilt- faiors an abolition of all con- 
trol of prices as soon as possible, now 
that the war is over, but it seems likely 
thai thrre will he a limited control of the 
pulp am! paper industry for some time 
yet. 

Discussing the question of control of 
pricr* Mr Pringlc said today: 

"So far as paper it concerned there 
arc Mill serious transportation dimcul- 
tic< and the Scandinavian countries are 
nnt aide to send their product to Amer- 
ica as cheaply as they did before the 
war. 

Wanti Control Relinquished 

"Mm both in Great Britain and in the 
United State? state control was a" failure 
and was abandoned, 1 think it is a fun- 
damental rule that the state should not 
interfere in any business or enterprise 
that may be more economically and ef- 
fectively carried on by private control 
unless its public character makes it nec- 
essary. 

"The state should not interfere in 
prices, rates, wages, hours or any other 
matters whose proper settlement can 
only be found in the quutatinns nn a 
free and untrammelled market. The 
government has no right to control in- 
dividual liberty beyond what is necessary 
for the safety and well-being of society 

"I think that the government was ab- 
solutely justified in assuming control 
owing to the conditions which arose 
after the war, hut I think they should 
relinquish control as soon as we h et back 
to normal times and conditions. 

Sees Big Increased Production 

"It has been suggested that prices 
might be kept down by shutting off ex- 
ports This would be a disastrous move 
for the country as the pulp and paper 
industry is cine of the most important 
Canada has. 

"The fixation of profits is an infinitely 
detailed operation Wages and other 
factors are constantly changing and you 
no sooner get a price fixed than wmt 
nf the variable factors nfcjve to upset its 
fairne»». 1 think it is an almost impos- 
sible task to fix prices nn all commodi- 
ties It is a question ui fact to be de- 
termined in millions of different ca«s 



Hi. M-n.iln.iml'itir. <.r -lie !»<i 1 ndii.g 
[■I. . lilt.. I. e Jc.ti |,a;,rti „, 

THE DAY 
THE WARHEIT 

Inrn v»in bring llir tt ■ • t (•., »cr ..i! 
rrt>»nir mrdium it* 1 1.. >«l.h htM 

Tho National Jewish Daily 



We have been passing through abnor 
mat conditions with ecunomic chaos and 
upheavals in nearly every country in the 
world All kinds of suggestions to 
bring down prices arc being tried out, 
but supply has to catch up with demand." 

That there will be an enormous in- 
crease in the production of Canadian 
newsprint mills, which may help to re* 
lieve the situation is evident from re- 
cent announcements. The estimate of an 
expert on the subject places the in- 
creased production within the next year 
of 500 tons daily or. 150,000 tons a year, 
which would bring the total production 
in Canada to 850,000 tons 



NEARLY STAYED IN RUSSIA 



Commii 



Hutchinson. Kan., Sept. 23.— Kansas 
and the mid-West came very near 
losing one of its prominent newspa- 
permen when William Y. Morgan, 
the well-known owner and publisher 
of the Hutchinson News, was offered 
a Commission as major in the Russian 
army, fighting under Admiral Kol- 
chak. Only his intense desire to get 
back to Kansas prevented him from 
accepting, friends say. 

The offer came to Mr. Morgan 
while he was with the Y. M. C. A. 
in France, where he did much work 
with the 35th and 89th divisions, in 
which were many Kansas boys, and 
later with the army of occupation 
in Germany. He confessed to having 
some previous military experience as 
a private in a Lawrence (Kan.' state 
militia company and with the Sons of 
Veterans. 



Eaton to Edit Colorgraphic 

for N. Y. ~ 



Brigg.' Book of 

Retire. After 24 Y.«r. 
Service 



l^awniKv Harris has resigned as edi- 
tor of the New Yolk Tribune's Color- 
graphic Section and Frank A. Eatmi, 
editor of the Tribune Graphic, hes lieeii 
appointed his successor. Mr. Harris is 
resting at his home in New Rochelle, N. 
Y., and will announce his plans shortly 

T. C Gurnse, who has been connected 
with the business office for the past 
twenty-four years, has resigned to be- 
come New York manager of "Pacific 
r'orts," an export magazine with head- 
quarters in Seattle. Mr. Gurnse was 
one nf the oldest (in years of scrvicr) 
of Tribune employees, 



R.J.BidwellCo. 

Pacific Coast Re preicnt alive 

Daily Newspapers 
of 

-Advertising Value" 

Ret.-. Circulation. Special Date. 
Promptly Upon Reque.t 

PACIFIC COAST OFFICES 
EDITOR & PUBLISHER 

SAN FRANCISCO SEATTLE 



J.: 



St. IMt L. C ! 



W. C Johnson isn't satisfied with the 
big volume of business that just comes 
rolling into him up in the Tribime Syn- 
dicate office. He's gone out after more 
and is now visiting Kansas City, St. 
Louis, and other western cities. 

Arthur S. Draper of the London uf- 
fice, is home on a vacation and is spend- 
ing most of his time at Centerport, L. I. 
Mr. Getty has charge of the London of- 
fice in Mr. Draper's absence. 

F, Porter Canithers of the advertis- 
ing staff was the Tribune's representa- 
tive at the annua] convention of the A. 
A. C. W. Porter is well known below 
the Mason and Dixon Line on account 
of his former connection with the Beclc- 
with Agency, when he represented sev- 
eral Southern newspapers. 

firings' new book of cartoons, "Mar- 
ried Life," is off the press. 



Dense. It I. Subsidized 

Ottawa, Ont., Oct. a— Charges that 
the government has subsidized the 
Veteran, official organ of the Great 
War Veterans' Association of Canada 
are given an emphatic denial by the 
executive of the Association, which 
says the entire stock is owned and 
controlled by the veterans' organiza- 
tion. Edward Groves has been ap- 
pointed business manager and C. G. 
Campbell, formerly with the Analyst 
of New York, and the New York 
Times, is now advertising manager. 



O.bbi Joins Goodrich Company 

Akron, Ohio, Oct. 7.— E. D. Gibbs 
has been appointed director of ad- 
vertising of the B. F. Goodrich Com- 
pany. He will have general charge 
of all publicity. E. C. Tibbitta, who 
has been advertising manager for a 
period of over twenty years, will con- 
tinue in the same position. 



A Publisher's Opinion of 
S. & M. Service 

Mr. B. F. Uvfeu, 

The iodbrnmpolu Star, 
City. 

I>rar Mr. I~awrence: 

The N«»* started with the Sehvmrns- 
Mandtl Service July 1st. t'p tt> that lime 
we li.H had coniiiferalitr lime with New 
York silvrrlisera and agencies in gelling 
their advertising bills Maul I'tutnplTy. hr- 
cir.ise so many .Bene lea and advertisers 
were complaining about mm-dcliverr el 
cheeking copies. 

Off hand. I should »aj the Srliwarai- 
Mandel Service has reduced sueh ensn- 
plaints to a minimum, perlupt 9!*%, and 
our experience with the organUatiua thus 
far has been very uti»fai.-«ury. 

The cost is comparatively •mall, and I 
believe we save fully that in pnttnfe and 
espenie in handling calf, copies In ad 
dition. we have an absolute check on the 
agenries and tbej are not alik to hold up 
Iheir bills claiming nun receipt of papers 
or pagea. 

Very trttlr roiira, 
THE INDIANAPOLIS NEWS. 

(Signed) f. T. Carroll, 
Advertising Manager. 

450 rWJv A*.KY TSOS^MuS, 



.Canadian Prew Clipping*. 



The Dominion Pr«*tw 
Clipping Agency 

u ii (u !» qivr". ih* cIipi<t n R* 4,n trt.it ■ 
ti-r» of in1rff»t t't ynit, (irinr rj in nv<-r 
'IS p.- r C'« t , ii" lisri* «jj .«|-rr* Aiul 

|.nMic.ili"n» nf CAN", Mi A 

Wr lovrt »?vcr r fiKit *i* <"j»ti;,.l;, 
\V«f (l urtf|l.iii.l .il our lir»r, tvfri.r, 

74-76 Church St., Toronto. Can. 

l'riirt of i-trvr-, rfipiiiir utc^s clip 
lire rat** jtvi-ml r*t:*» nn.f .li-troiim 
in Tradtt *r.<| Sr«,r,,r^., 



KING ALBERT THANKS 
THE NEWSPAPERS 

Senda Hia Meaaege of Appreciation 
of New York*. Welcome Through 
Free. — Bid. Reporter. 

bye on Leaving 



As King Albert was ahout to board 
the train to take him from New Yori 
to Boston he shook the hands of several 
newspapermen and made the following 
statement, which is the first formal in- 
terview ohtained from the Belgian ruler 
since he landed on American soil : 

"1 wish you would convey through the 
newspapers, our sincere thanks for the 
splendid receptions wc have received in 
your wonderful city and the beautiful 
sense of sympathy your people have 
shown for our country We have all 
hern impressed with what we have seen 
of your city 

"1 also wish In thank the newspaper? 
for their ! 



Wedding 

Charles H. Hushes, a member of 
the New York Jimes staff, and Miss 
Kathleen Sanders of Caruthersville. 
Mo., were married at SL Stephen's 
Church, New York City, with a nup- 
tial mass September 19. They are 
spending their honeymoon in the Po- 
cono Mountains until October 15. 



New Gary Truck Ad Manager 

Cincinnati, Oct. 8.— R. C. Crowthers 
ha* resigned a* automobile editor of 
the Commercial Tribune to become 
advertising manager of the Gary Mo- 
tor Truck Company, Gary. Ind_ 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor end Publisher 

"The only Buffalo newspaper 



that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclu- 
sively. The above is one of the 
many reasons why." 

MEMBER A. B. C. 
Foreign Advening Representatives 

KKU.Y SMITH COMPANY 
131 Fifth Avenue Lytton Building 
KKW YORK CHICAtiO 



Wc ctm Icier ■use your but lte««a 

y*U want It gTCTsMM^. 

Vow ha** tfcewrht of prw* clips, 
plot* r*vr««H But l«t u« toll y*M> 



BURRELLE 

145 Lafayelle St., N. Y. City 

of . Coaturr 



Hemstreet's 

PRESS 
CLIPPINGS 

Tenth Avenue at 4Slh Street 
New York 



Digitized by Google 



Editor & Publisher for October 9, 1919 



SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

MASSACHUSETTS — Population, 3,605,522 

2,500 10,000 



A Hint to the wise 



food advertiser! 



Cii 

Dotlon Advertlaer and 

American (S) 365,660 M 

Boston American <E) 301370 .42 

Boaton Glob* (ME) 293,181 M 

Boaton Globe (S) 329.781 JS 

lioaton Port (M) 459,603 .43 

Boston Poit (S) 367374 .35 

Boaton Record (E) 50,650 .IS 

Benton TraUMripl <E) 29,820 .20 

Fall River Herald <E) 9,419 .025 

riiehburg Dally Newt (E) S^MS .0178 

titchbori Sentinel (E) 6.912 .025 

*Havrrhill Gaaette. . ..IE) 13319 .035 

l.vnn Item (E) 15,121 .05 

IL» nn Telegram 



.40 

.42 

JO 

J5 

.45 

45 

.IS 

.20 

.025 

XII 78 

.01*85 

j025 

D!33 



.01 

0JS 



.01 

.035 



jOS 
.055 



JOS 
.04 

645 

J035 



Ncwi (EAS) 15021 

Lowell Courier- 

atiien (ME) 16,780 

New Bedford Standard- 

Mercury (ME) 26*674 

Salem New*. (E) 18355 

MAINE— Population. 762.787, 

Portland Exprcee <E) 25363 M 

Portland Telegram IS) 21346 j04S 

RHODE ISLAND-PopuUtiou, S9K21S 

Pawtncket Timea <E) 23.752 M .04 

Provident. Bulletin. .<E) 55300 .12 .12 

Providence Journal CM'S) 32,082 .07SM0 .075*10 

tPr.vidaac. Tribune. (E) 26,725 .07 .07 

Weaterly Sun IE) 4323 .02 .015 

Woontocket Call- 

Reporter (E) 11388 M .03 

VERMONT— Population. 361305 

Barre Time. (El 6,765 .0214 .0143 

Burlington Dally Newa(E) 8.200 .02 .02 
Burlington Free 

Preaa (M) 10.489 .023 .025 

.CONNECTICUT- Population, 1,114,756 
Bridgeport PoiUStanJard- 



45,463 
13.205 



Telegram (MAE) 

Bridgeport Poat (S) 

Hartford Courant. . . (MS) 24,745 

Hartford Tirari (El 36,055 

New Haven Journal. 

Courier CM) 15.101] 

New Haven Regiater. .(E) 26,959 

New London Day....(E) 11336 
New London 

Telegraph (M) 4330 

Waterbury 

Republican (MS) 10,762 

'Rate on 3,500 tinea. 

Government Suienteula, April lat. 1919. 

t<\. B. C April 1.1. 1919. 



.095 
.045 
.06 
.07 

.04 
.065 



.0128 
.035' 



.09 
J04 

.05 
.07 

.035* 

.055 



.0128 
.025 



New England is a bigger buyer 
OUTSIDE, in proportion to its 
size than any similar territory. 

Having seven per cent of the 
country's entire population, it 
must purchase three-fourths of 
its food supply from other 
states. 

That is a big order! 

But it can well afford it. It is the most 
highly organized, densely populated 
and accumulating territory and makes 
enough money from what it SELLS to 
please itself in food specialties. 

It is the COVETED market of the 
specialty manufacturers. 



AND THE NEW ENGLAND 
DAILY NEWSPAPERS HAVE 
HELPED A HOST OF THEM 
TO FAME AND FORTUNE. 
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It Pays Best to Advertise Where 
There Is Most Money With 
Which to Buy Advertised Goods 



BANK CLEARINGS 

(Year 8ept. SC. l»ti) 



TOTAL BANK DEPOSITS 

(Special Report frirm Trrnrury Deportment) 




THE NEW YORK ZONE 
New York, New Jersey, Pennsylvania, 
Connecticut and Massachusetts. 



The Richest and Most Prosperous 
Business Centre on Earth. 




VITAL FIGURES 



Population 27,648,485 

Manufactured Products $10,240,489,000 

Assessed Valuation $29,178,012,000 

Bank Clearings $198,477,000,000 

Total Bank Deposits $13,032,529,000 

First four Liberty Loans $7,470,587,000 



Income Tax Payments, 1917 $1,481,755,748 

Resources Federal Reserve Banks. $2,561,789,000 



Number Daily Newspapers 

Daily Circulation 

Rate per line (5,000 Hne contract) 



(Analysis by States) 

Population 

New York 10.646,989 

New Jersey 3,084,371 

Pennsylvania 8,798,067 

Massachusetts ... 3.832,790 
Connecticut 1,286,268 



Total 27,648.485 

MANUFACTURED PRODUCTS 

(V. B. Centvt Report. IttU 




Manufactured 

Products 
3,814,661,000 
1,406,633,000 
2,832,350,000 
1,641,373,000 
545,472,000 



Assessed 
Valuation 
$13,160,287,000 
2,635,285,000 
5,769,777,000 
5,798.211,000 
1,814,452,000 



Total 
Bank Deposits 
$7,138,816,000 
1,829,964.000 
2,522,594,000 
1,933,922,000 
607,233.000 



490 

10,448,804 
$21.31 

Income Tax 

1917 
$685,265,000 
71,811,484 
495,889,801 
166.598,752 
62,190,711 



10,240,489,000 $29,178,012,000 $13,032,529,000 $1,481,755,748 



WEALTH 

(AMMe—ei rolacMoaw a, iKovn «a World A%- 
mtanac and Chicago Dotty .v--.rj Almanac/ 



income & Exceu Pro fill Payment* 

<r«or ivli) 





member THE NEW YORK GLOBE mm 

B * C JASON ROGERS, Publisher 
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Daily Tribune 




ads 



6 DAYS AGAINST 6 



During 1 September The Chicago Tribune carried more advertising 
in its week-day issues alone than the total lineage of any of the 
other five Chicago newspapers in six days or seven. The totals, 
in columns, follow : 





Columns 


The Chicago Tribune (Total) - 


7,8*5.08 


The Chicago Tribune (Sunday) - 


'2.4.V2.8I 


The Chicago Tribune (Daily) - 


- - 4,892.72 


The Daily News (Total) - 


4.880.08 


The Herald- Examiner 


2,!»K!>.81 


The American 


2,006.81 


The Journal 


1.514.03 


The Post 


I.4CC.03 



4 DAYS AGAINST 26 

Note that (as shown by the statistics above) The Tribune printed 
in its four (4) Sunday issues more than half the lineage of the 
leading evening paper in its twenty-six (2(0 issues, and more than 
any one of the other evening papers in twenty-six (2(>) issues. 

I foTHE WORLD'S GREATEST NEWSPAPEff/ff j 

Circulation in Excess of 400,000 Daily and 700,000 Sunday 



uigi 



>ogie 



4 v 




ays Southern Spirit 



Georgia is giving New York City a new 
publisher. 

Birmingham is giving Georgia a new 
publisher. 

We are going South to find big men — 
men who have done big things in a big 
way — men who have undertaken the 
impossible and made the impossible 
possible. 

When they leave the South their places 
are taken by other Southerners who, 
having made good, are now going to 
make better. 

It is the new Southern spirit. It is the 
spirit of "go to it," of "get there." It is 
everywhere through the South, and is 
indicative of the spirit that is doing 
things — doing big things. 

Most of the people now in the saddle down 
South know the traditions of "the good 
old days," but they are merely traditions. 
Southern men and women of today re- 
gard the world war as a thing of the 
past, the Spanish-American War as 
ancient history, and the Civil War as 
tradition. 

('•ft in line with these people. (Jo to them through 
their local daily newspapers, and local merchants. 
They are "big people" in every way and always 
welcome visitors. 



ALABAMA 



Birmingham Age-Hrrald 
Birmingham Age-Herald 
Birmingham Ledger 

* Birmingham News 

* Birmingham News 
'Mobile News Item 
Mubile Register 
Mobile Register 
Montgomery Advertiser 
MoiilgcimrTjr Advertiser 



(M) 

f 

M 

(SI 
(M) 
(S) 

FLORIDA 

Jacksonville Metropolis <F.) 
Florida Timet Union, JackVe (MAS) 



Nrt Paid 

23.560 
2V.W 
M.I122 

«.ws 

111.766 
2J.I7V 

IS.Mf 
2«.M* 



Pnlatka Morning I'oil 
Pcnsacola Journal 
Pcnsacola Journal 
PenweoU News 



Atlanta Georgian 
Atlanta .Sunday Ami 
Augusta Chronicle 
Augusta. Chronicle 
Augusta Herald 
Augusta Heiald 
Columbus Ledger 
Macon Telegraph 
Macon Telegraph 
Savannah New* 
.SarsDnih Presa 



'Louisville Herald 
■Louisville Herald 
Paducab News Drmorrat 



(M) 

(S) 
(E) 

GEORGIA 

< E ! 
Si 



<E) 



(FAS; 
(Ml 
(S) 
tttfj 

it) 

KENTUCKY 
(Ml 

«s) 

(MAS) 



LOUISIANA 



19,117 
20.423 

1,450 

SjMO 
6.U17 
5J»0 



40.441 
•'. '•'» 

10,631 
17.411 

am 

lo.WI 

ai.uo 
it. Ml 



m rs 

7/04 



New Orleans Times-Picayune 
New Orleans Times- Picayune 
New Orleans Daily States 
Nrw Orleans Daily Stales 
'.New Orleans Item 
*Xcw Orleans Item 

NORTH 

Ashevlllr Clliaea 
AihevlMe Citiren 
Ashevllle Tinses 
Charlotte News 
Charlotte Obserrer 
Charlotte Obserrer 
t Durham Sun 
Greensboro Daily News 
Greensboro Daily News 
Greensboro Record 
Ralrigh News and Ohserver 
Raicigb News and Observer 
Wilmington Dispatch 
Wilmington Dispatch 
Winston-Salem Journal 
Winston-Salem Sentinel 

SOOTH CAROLINA 

Anderson Mail 
Charleston American 
Charleston American 
'Columbia Record 
'Columbia Record 
'Columbia Slate 
'Columbia State 
•Greenville Newa 
Greenwood Index Journal 
Spartanburg Jour * Car. Spartan c'E> 
Spartanburg Hfrald (M) 
(S) 



Sp-irUtiburg Herald 




'Chattanooga News 
'Chattanooga Timrs 
'Chattaiioojra Times 
K'loxvills Sentinel 
'Ktiosvillo Journal-Tribune 
'Knoxville Journal Tribune 
Vemphis Commercial Appeal 
Memphis Commercial Atpral 
.Nashville Banner 
Nashville Bauilrr 
Nashville Trnneasean 
Nashville Evening American 
Sunday Tennessean It American 



TENNESSEE 

OB 



(M) 



(M) 

<S» 
<E) I 

i 1 

(El 
(S) 



17,262 

x.m 

HftZl 

24.R18 

K.275 
11144 



J4.J491 

13.106 \, 
34,031 | 



1 VIRGINIA 

IRnstol Herald Courier (MAS) ll/"M 

Datisillc Register and Bee I MAE I I i.'ti' 

•\, «,,„•! N.». Time, Herald (El IMti I 

•Nrwnor; News Daily Press (S*M) o.tnl ( 

Norfolk ledger Dispatch (El 43.3» 

Rnanolie Timet (MAS) ll.*H 1 

Ruanohe World-News (E) II.2MI 

Government Statements April 1*1. 1919. 
'A B. C S*atement, April 1st. ivio 
tPuhUshet'a Slalemrnl. April 1st, 1919- 
tlnrtiiilrs Bristol. Tens. 
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Newspaper Enterprise Association 



/\ Service - not ^ .O'Ddic^te, 

CLEVELAND, OHIO. 
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Philadelphia 

Edward James Cattell, Chief Statistician of the City of Philadel- 
phia, reports that within the city limits there are : 

16,000 manufacturing places 

48,000 wholesale and retail stores 
392,000 dwellings 
700,000 male workers 
350,000 female workers 

Do you realize the attractiveness and possibilities of such a 
compact market for large and quick sales of your commodity ? 

Are its manufacturing places using your supplies ? 

Are its stores distributing your goods ? 

Are its dwellings being equipped with your wares ? 

Are its workers and their families eating Food ; wearing Clothes 
or Shoes, or Hats made by you ? 

Dominate Philadelphia 

Create maximum impression at one cost by concen- 
trating in the newspaper "nearly everybody" reads— 

The Bulletin 

Net paid average for Jk Jk £% Oil Copies 
six months ending * \ '\ V\ ill a 
September 80, 1919 * *\JyKJ A A dfty 



i 



No prize, premium, coupon or other artificial circulation stimulation methods have ever been used bv 

"The Bulletin" 




EDITORS-PUBLISHER 



Issued every Thursday—forms closing at 2 P. M. on the Wednesday preceding the 
date of publication»by The Editor & Publisher Co., Suite 1117, N. Y. World Bldjj., 
63 Park Row, N. Y. City. Private Branch Telephone Exchange, Beekman 4330. 
James Wright Brown, President; Fenton Dowling, Secretary 




Vol. 52 



THURSDAY, OCTOBER 16, 1919 



No. 20 



AMERICAN JOURNALISTS ASSOCIATION FORMS 
AS EDITORIAL WORKERS' NATIONAL BODY 



Founded on St. Louis Plan, which City's Chapter Takes Out First Charter — Its Officers 
and Members Volunteer to Bear Organization Responsibilities and Financial 
Needs — EDITOR & PUBLISHER'S Editorial Used 



Sr Ijii is. Oct. 15. 

THE American Journalists' Asso- 
ciation was organized here last 
Wednesday. At the meeting of 
the St. Louis Association nf Journal- 
ists it was decided to nationalize 
"The St. Louis Plan." The officers 
and directors of the local association 
will serve provisionally as such with 
the national association until men 
from other cities have been added, 
wliich will be done as soon as the. 
progress of the organization oermits. 
It » planned to hold a national con- 
vention in I92U. 

Editor A Publisher's Editorial 

Blank applications {or charters 
now are in the printer's hands and 
will be ready for country-wide dis- 
tribution next week to lists of ac- 
tive newspapermen whose names 
have been in process of collection 
fjr some time past. 

Along with the charter application 
will be mailed a .U-pagc booklet con- 
taining ( 1 1 the provisional rules and 
regulations proposed fjr the new na- 
lijnal body. (2) a detailed reprint of 
the St. Louis plan for the equitable 
protective association of newspaper 
• '■■■<<>' workers. (.1) a reprint of 
the September 25th editorial from 
Kiht<i« 4 Piausnnx, which is regarded 
as one of the fairest comments on 
the plan so far given public presen- 
tation, (4) and a letter of enthusias- 
tic endorsement of the entire idea 
from Dean Williams of the Univer- 
sity of Missouri School of Journal- 
ism, who also is president of the 
Press Congress of the World. 

Three Classes of Chapters 

The founders have made it as easy 
as possible for any eligible newspa- 
per group to secure a charter. Only 
ten signatures are required and there 
are no attendant charges f.ir affilia- 
tion. The association's St. Louis 
members have officially voted to give 
voluntary contributions for national- 
izing purposes, consisting of one 
week's pay of bonuses and raises ob- 
tained by members since the organi- 
sation was formed This, it is cti- 
mated, will cover all preliminary 
exnenses. 

L barters will he granted under 
three forms: 

(l> Associate chapters will be or- 
ganized at schools of journalism, 
these to comprehend both the in- 
structors and Undent*, Students will 
enjoy all rights of other memhers 



except that they will not be eligible 
to national association offices nor 
committeeships. Teachers will have 
full rights of alt other members, 
including those of holding national 
offices. It is announced that the 
first associate chapters will shortly 
be established at the University of 
Missouri School of Journalism, of 
which Walter Williams is dean. 

(2) Regular chapters shall consist 
of ten or more eligible employees 
of any daily or weekly bona fide 
newspaper, said eligibility to apply 
to reporters, copy readers, special 
writers, re-write men. editors and 
newspaper artists. Providing ten 



charter members arc not immediately 
available on a single newspaper, then 
ten or more persons on two or more 
newspaper* in the same town may 
form a chapter. If -ten are not 
available in a single town, then ten 
or more in neighboring communities 
arc privileged to organize an active 
chapter. This last provision is in- 
tended to include the country small 
town men. It is further intended 
that eligibility shall be extended to 
editorial writers and staff corre- 
spondents of trade papers and like 
periodicals, although no active cam- 
paign for enlisting their co-operation 
will be undertaken until the strictly 




RICHARD L. STOKES 

President American Journalists' Association 



I J 



newspaper membership has further 
progressed. 

(3) Local associations shall con- 
sist of two or more chapters in any 
city, organized by themselves for 
purposes of administration. St. Louis 
may be taken as an example of this, 
five chapters here now being asso- 
ciated together. It is agreed that 
there shall he only one local asso- 
ciation in any one city. There fur- 
thermore shall he no associate mem- 
bers of any chapter, associate chap- 
ter or local association. 

Only One Source of Revenue 

The total revenues of the Ameri- 
can Journalists' Association and of 
all its subsidiary bodies will .be de- 
rived exclusively from dues, fees and 
assessments paid by the members, 
themselves. This specifically elimi- 
nates all possibility of practices of 
the past, which have crept iist > and 
blighted eff.irts to associate newspa- 
per editorial men. 

National officers elected to the A. 
J. A. this week are as follows: Rich- 
ard L. Stokes of the Sl Louis Post- 
Dispatch, president; William G. Ilut- 
ler, first vice-president; George Y. 
Henger, second vice-president: Her- 
man M. Hoelke, treasurer; Arthur C 
Hoskins. secretary: John T. Rogers 
corresponding secretary. 

The executive committee consists 
of the foregoing, together with lid- 
ward McE. Lewis. Charles V. Tayl.ir 
and Kmil Raymond. 

It was voted by the local chapter 
to send its president. Richard L. 
Stokes, to Ann Arlmr, Mich., on Oc- 
tober 17 to explain the "St. Louis 
Plan" or organizing newspaper men 
to the national convention of instruc- 
tors in schools of journalism and 
members of the Michigan Editorial 
Association, who will meet there at 
that time. 

St. Louis Wants Convention 

The School of Journalism of the 
University of Missouri has applied 
for the first charter as associate 
chapter. 

One of the educational plans of the 
association is a course of lectures f jf 
its members, to which the public will 
be invited. Dean Williams will de- 
liver the first lecture S'jmc time in 
November. 

Charles F. Hatfield, secretary and 
manager of the St. Louis Convention 
and Publicity llurrau, has pledged 
his association to assist in every 
way to promote the convention of 
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LONDON TIMES PAYS HIGH TRIBUTE TO 
FRANCE OF PEACE AND WAR 



Issues Special Number to Commemorate Firtt Battle of 
Marne — Practical Propaganda in Lord 
Northdiffe's Best Vein. 



By Herbkht C. Ridout 

London, Scut. 30, 1919. 

A NOTABLE achievement in newspapcrdom and one that indi- 
cates not merely the power for international good that news- 
papers wield but the recognition of that fact by the great 
British publisher, I-ord Northclinc, was the publication of a special 
French number of the London Times to commemorate the fifth 
anniversary of the first battle of the Marne which drove back the 
German! before Paris. 

It was nobly conceived— a tribute to a great nation and a valu- 
able propaganda' effort for cementing a fresh I'ententc cordialc. 

Praises Journalism of France for Part in War 

In IRC fifty pages lhat m » <1 * "P tn ' 5 b '" 1Iiant » ml "dent political writers in 
(among British papers) monumental 
number, were authoritative articles on 
every phase of the war, with a fine rec- 
ord of "What France did." 

Kut of special import was the fact that 
it more particularly dealt with the 
France of peace, its place in the League 
of N'ationi. its agriculture, its wines, its 
cities, Paris— "the deathless city," and 
(he world's fashion centre. French labor, 
architecture, shipping, industry, com- 
merce, fine arts, literature and drama, 
hanking, education, railways and avia- 
tion. It Rave a survey of the devas- 
tated regions of the country, and told 
what is being done in reconstruction; 
told the story of the French Chamber of 
Commerce in Ijondon with its publicity 
and advisory help to traders with France. 

Tribute to French Journalist! 

Of immense help to British journalists 
was the story of the French press, its 
literary qualities and the power uf the 
political journalist. It paid graceful 
tribute to the felicitous work of F"rcnch 
journalists as a whole, describing them 
as a race of born writers, gifted with 
the power of a graceful and easy ex- 
pression and a turn of happy wit 

Even in the most obscure provincial 
sheet it is of almost daily occurrence to 
fall upon at least one article of undoubt- 
ed style. It was pointed out that in rc- 
1 rat years there has been a marked tend- 
ency in the press, notably in Paris, to 
adopt some of the features of English 
and American journalism, which has 
resulted in a process of industrial reali- 
zation and in the evolution of those 
Paris papers which are known as the 
"( irandr Prcssc." 

"The Grande Presse" is as a rule 
much more concerned with its circu- 
lation than with its politics, although 
it, too. in limes of political commotion 
is mobilized on one side or the other. 
Political Attainment 

They are the most widely read news- 
1 apera in the world, having daily circu- 
lations which exceed by many hundreds 
of thousands the highest figures reacheil 
by any English newspaper. This is 
partly due to splendidly organizes! sys- 
tems of distribution, but th? chief cause 
is. perhaps, to be found in the suprrm- 
► olrl Paris has on the mind of the whale 
country. 

The political weight of many of the 
French papers was illustrated bv mrn- 
tmn of the fact that some of thr men 
at thr top in French politics started their 
career as journalists, and milv interrupt 
their journalistic activity when they are 
actually in officr Thus, in the present 
cabinet are some of the best -known 
journalists of the country. 

Clemenceau has hem, throughout the 
whole of his long life, among the most 



this country of polemic. M. Pichon, 
Minister for Foreign Affairs, left the 
editorship of the Petit Journal to join 
the present Government. Andre Tardieu 
was foreign editor of the Temps, when 
the war broke out. and had only just 
started his political career of rapid suc- 
cess. 

The news-agency services of France 
are not nearly so highly developed as 
those of America or England, practically 
the whole of the press relying for its 
service of news upon the Agency Havas, 
the French Reuter. The service is hy 
no means as extensive or as modern in 
its methods of news collection and dis- 
tribution as is its British associate 
Renter. 

Indeed, it need only be mentioned that 
in Paris, with its scores of newspapers 
and news agencies, the tape machine is 
almost unknown, and its use practically 
restricted to the transmission of racing 
results and closing stock exchange prices 
to realize that in technical equipment 
much remains to be done. Havas. to- 
gether with the rest of the French press, 
has been struggling with such problems 
under the tremendous handicap of war 
conditions. 

Best of Advertising 
The advertising side of this special 
issue was interesting because it produced 
some of the best examples of French 
advertising, which, truth to tell, does not 
as a whole attain a very high standard. 

The great Paris hotels and department 
stores. French mineral waters and wines, 
and French bankers, with the advertis- 
ing agency of F.. Arnainl dc Ma«'|uard. 
ifi Rue tie Colisee, Paris, and French 
Expansion, 2.1 Avenue de Messino, Paris, 
representing advertising interests - 
these were large users of space, while 
British advertisers like Dunlop Tyres. 
Swan Pen.- Lucilo. I.td (the court 
dressmakers), and the Goldsmiths 
and Silversmiths Co., Ltd.. also fig- 
ured in its pages 

In all, the number was one that evokes! 
general admiration as a remarkable pro- 
duction of high I'entente cordiale 
value. 

"SEE AMERICA FIRST" 
ADVERTISERS URGE 



elected: Charles F. Hatfield, St. Louis; 
Harry N. Burhans, Denver; Thomas J. 
Hill, New Orleans; Arthur Thomas, 
Omaha, and Ross W. Kellogg, of Ithaca, 
N. Y. Representative of the Depart- 
mental elected to the National Adver- 
tising Commission was Charles F. Hat- 
field of St. Louis. 

Resolutions were adopted endorsing 
the work of the Bureau of Service of 
the United States Railroad Administra- 
tion in developing a broad policy of na- 
tional publicity to stimulate travel in the 
United States and developing the "See 
America First" movement ; and disap- 
proving the American Bankers' Associa- 
tion campaign of advertising and public- 
ity to promote European travel as "an 
injustice to the communities of the 
United States which are spending hun- 
dreds of thousands of dollars to develop 
their respective communities," 

The departmental noted the significant 
growth of the principle of municipal 
appropriation in behalf of community 
advertising." 



EMPLOYS AN AIRPLANE 
FOR CANVASSING 



Grand Rapids News Roach** M.rk of 
IM Per Cont. Efficiency in Do- 
livery of N*wsp*p*r* — Neweiee 
Stimulated, Too 



SHERMAN TAKES UP DUTIES 
ON HARTFORD TIMES 



Resolution Opposes American Bank- 
ers* Association Policy — H. M. 
Crutcher Elected President 



At the closing meeting of the A. A 
C. \V. Community Advertising De- 
partmental of the New Orleans con- 
vention Harrs- M Crutcher of St. 
Louis was elected president for the 
coming year. Mr. Crutcher is srrre- 
tarv to Mavor Kiel of St. Lo uis , 
The following directors were also 




Clifton L. S human 

THERE is nothing of the rover about 
Clifton L Sherman, the new man- 
aging editor of the Hartford (Conn.) 
Times. Immediately on being graduated 
from Amherst College in iHSKhe entered 
newspaper work and has been at it 
steadily ever since. In the thirty-one 
years spent in his chosen career he 
changed perhaps three limes, having 
worked for one paper twice. 

Mr. Sherman is a natis-e of Vermont, 
having l>een born in East Dover. Sep- 
tember I, l«i6. In the fall of ifsKK he 
became telegraph editor of the Spring- 
field (Mass.) Union when that paper 
put nut an evening edition only, under 
the editorship of Deacon Shipley. In 
January. 1800. he went to the Hartford 
Courant as telegraph editor, and three 
years later was made managing editor. 
His service on the Courant. all told, was 
twenty-six years, all but three as manag- 
ing editor Mr. Sherman's period of 
service on lhat paper was interrupted, 
beginning in 1000, when he served for 
three and a half years as copy editor of 
the New York Sun. 

He returned to Hartford in 10114 anil 
resumed his old place on the Conratil. 
He again resigned on August I of this 
vear. and lie already feels at home in his 
fifth job. 

Mr. Sherman is a memher of the Sons 
of lite American Revolution ; also of the 
Hartford Club and the Hartford Golf 
Huh. 



Grand Ramps, Mith., Oct. I*. — 
Through a novel subscription campaign 
inaugurated by the Grand Rapids Press 
newsboys and agents for the paper in 
the larger centers of western Michigan 
were given an opportunity to ride in 
an airplane and see their home town 
from l.joo feet in the air. The flight 
was a reward for merit for the boys 
and was the feature of a week of too 
per cent efficiency in delivering paper, 
by airplane over a 60-mile zone around 
"The Furniture City." 

With the inauguration of a commer- 
cial airplane service in Grand Kapnb 
the Press grasped the opportunity t 
experiment in airship delivery and t 
make the experiment pay dividends ti 
increased circulation. Lieut. Paul O 
Sergent, former U. S. Air Service pili* 
and circulation manager of the Press, 
sketched out a schedule for six day* oi 
flying. Agents in the various citir< 
where landings were to be made werr 
notified of the airplane delivery prograrr 
and given special airplane subscript; ■ 
blanks to be distributed among the 
newsboys. 

Boys Worked as Never Bofor* 

The boy in each city who turned in 
the greatest number of subscript! 
was to have the privilege of a flight n 
the big Press Curtiss biplane. There 
foituwed a feverish canvassing of ter- 
ritory for the Press. The results were 
more than satisfactory. 

It is rather interesting to learn that 
in not a single city did the parents ot 
the winning newsboy enter objection to 
his flight and not an accident or a drta\ 
marred this passenger carrying or thl 
delivery. Pilot Fish Hasscll entered 
into the spirit of the campaign and with 
the intelligent co-operation of the edi- 
torial and circulation departments ni 
the paper, was enabled to get away M 
time every day and made his landing' 
on schedule or from three to five mit> 
utes ahead of time at every point 

Lieut. Sergent, with his experienci 
as an airplane pilot, went out ahead >' 
the plane every' day, picked suitabV 
landing fields, laid a "T" to he! 
pilot locate the field and arranged lot 
automobile transfer of the pa|>ers from 
the plane to the headquarters of thr 
local Press agent. A representative «* 
the eslitorial department rode with tbt 
plane on every trip. 

The plane dipped down close to all 
intermediate points and circled i'-« 
town twice, once for dropping souse ' 
copies of the paper and once for phot'.'- 
graphs. The stunt was given BoWiril 
by spread stories on the first page esrfl 
day and l>y the use nf pictures takr-< 
from the air and at various land-nr 
fields. 

Edmund W. Booth, editor and ma- 
nger of thr Press, was a passenger r 
the airplane on one of its flights. 



Fear for Ivey's Sight 

Kansas Citv. Mo., Oct. IJL— Goi Ixt 
pioneer news]raper man of the Inil t 
Territory days liefore Oklahoma h 
came a state, is reported to he lose 
his eyesight, lie has been at the Ma. 
brothers' sanitarium in Kochestr- 
Minn., for treatment. Mr Ivcy 
been engaged in writing a history » 
the Five Civilized Tribes and of tt 
Mid-Continent oil fields for s«mir tin 
hut was forced to give up his wos'i 
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FLAT RATE OF 3 TO 4 CENTS A POUND IS 
PLANNED FOR SECOND CLASS POSTAGE 



Congress Against "Digging Down" Into the Treasury to Meet Contemplated 
$200,000,000 Wage-Increase to Postal Employes, So Making Publishers 
Pay Difference Is Said to Have Been Decided as Easiest Way 



By Robert T. Bahiiv 

Washington Cor rrspoitiUnl tut Editor it 
MMM 

WASHINGTON. Oct. 12.— There is 
a new turn of the wheel in the 
second-class mail question. This time 
the issue goes off on a new tangent 
and it gives evidence of promising 
important developments. 
The situation is this: 
A joint committee of Congress is 
about to recommend a new scale of 
salaries for postal employes- If the 
workers get what they ask, it would 
mean an increase of between $150,- 
000,000 and $200,000,000 annually on the 
post office payroll. 

They are not apt to get all that 
they ask. They are sure to get sub- 
stantial increases, so that it is a fore- 
gone conclusion that additional rev- 
enues will have to he obtained by the 
postal service or Congress mint dig 
duwn into the Treasury to meet the 
deficit. 

To "Junk" thr Zona System 

Congress does not propose doing 
the latter, while the people are howl- 
ing agamM federal expenditures and 
taxes. 

The answer is simple. The postal 
employes suggest and many members 
of Congress agree, the additional 
money should come from second-class 
nutl matter, and the plan is to junk 
the zone system and to establish a 
flat rate of J or 4 cents a pound. 

Those publishers who have con- 
tended that they did not object to 
an increase in postage on a Hat rate 
basis if the inequity of thr zone 
system were removed will get that, 
hut will Congress stop this lid* of a 
4-cenl rate? 

Your correspondent ventures the 
prediction that before many more 
weeks have elapsed there will be a 
very powerful propaganda in opera* 
Uq« to obtain the increased salaries 
for the postal employes and to have 
the newspapers and magazines pay 
the bill. 

Reclassification Committee 

Senator llankhead of Alabama is 
chairman of this joint committee on 
salary reclassification. Other mem- 
bers are Senators McKrllar of Ten- 
nessee; Gay of Louisiana; Sterling 
of South Dakota; and Moses of New 
Hampshire; and Representatives 
Moon of Tennessee; Bell of Georgia; 
Rouse of Kentucky; Steenersun of 
Minnesota, and Maiden of Illinois. 

The committee has held bearings in 
New York, Boston. Chicago. St. Paul 
and Cincinnati. It will have a hear- 
ing in Washintgoti this week and 
then will go to Atlanta, Memphis and 
Kansas City. 

The postal employes are asking for 
*ery large increases. The clerks 
want a new scale beginning at $I.H00 
»nd running to $2,400 a year accord 
■ng (o length of service, with two ad- 
ditional grades for special clerks. 

The carriers want the maximum 



raised from $1,400 to $2,400. The la- 
borers want increases. The rural 
carriers want an annual allowance 
of $600 for equipment. 

Cost to Be »te»,»0t,M« Yearly 
The annual expenditures of the 
postal service now are about $380.- 
000,000. If the increases requested arc 
granted the cost of the service will 
be above $600,000,000 a year. The 
Madden Kill, which has passed the 
House gives all employes an increase 
of $150 a year as a sort of war bonus 
until the new scale of salaries is 
adopted. 

Members of the committee stated 
that in several of the cities where 
hearings were held, the direct ques- 
tion was asked witnesses as to their 
suggestions for securing the revenue 
to meet the proposed increases. 

The postal employes invariably 
have argued in favor of higher rates 
on second-class matter, it was stated, 
although in Detroit the business men 
were represented as being willing to 
pay a 3-ccnt rate on letter mail in 
order to improve the service. 

Some members of the committee 
hold that a return to the 3-cent letter 
ralr is not advisable and that, fur- 
thermore, it would not provide the 
necessary amount of revenue. 
Favors Increased Wages 

Representative Rouse of Kentucky, 
a defender of the zone system, de- 
clared today that he believed the 
postal employes of the countay will 
urge an increase in second-class rates 
in order to meet ihe advances they 
expect to obtain from Congress. 

'T'rotn the hearings we have held, 
I am convinced that the postal em- 
ployes should have increases in pay," 
Mr. Rouse said. 'This, it appears to 
me. is necessary if we are to main- 
tain an efficient postal service by 




keeping capable men in Ihe post of- 
fices, and if we are to attract good 
men to the service. 

"The Madden Bill to give postal 
employes $150 a year, in the form of 
a bonus to put them on something 
like the same scale of other Federal 
employes, already has passed the 
House. If enacted into law it would 
add approximately $15,000,000 to the 
post office payroll. 

"If the increases asked by the postal 
employes in the permanent revision 
of salaries is granted it would add, 
in my estimation, not less than $150,- 
000,0110 to the cost of operating the 
postal service. 

For Higher Second-Class Rates 

"Where is this additional money 
to come from? 

"A great many of the postal em- 
ployes believe it should come from 
higher postage on second-class mail 
matter." 

In view of this situation, it is the 
belief of many members of the House, 
both Republicans and Democrats, 
that the Mondell Bill to repeal the 
zone law does not appear likely to 
pass, unless there is coupled with the 
repeal a provision for a flat rate of 
3 or 4 cents a pound. 

Mr. Mondell has not abandoned 
hope for his measure, but it is said 
that the pressure upon many other 
members has been such that they do 
not feel they can vote for it, even 
though they are cognizant of the in- 
justices of the zone system. 



St. Regis Charging 5 Cents 

The St. Regis Taper Company, of 
Watertown, N. Y., is charging its 
contract customers 5 cents a pound 
at the mills for news print dating from 
October I. 




NEWS PRINT SHORTAGE 
ACUTE IN SOUTH 



5. N. P. A. Committee Recommends 
Raising Advertising Rates — 
1920 Offer* Bigger 
Problem 



Lexington, Kv„ Oct to.— The paper 
committee of the Southern Newspaper 
Publishers Association held a meeting 
October 7, at the call of the chairman, 
Charles I. Stewart, of the Lexington 
Herald. The other members of the 
committee present were Curtis B. John- 
son, of the Knoxville Sentinel ami 
Charlotte Observer; W. E. Thomas of 
ihe Roanoke Times and World News; 
and Walter Stouffer, of the Louisville 
Evening Post 

From the information before the com- 
mittee it was the unanimous opinion 
that the abnormal demand for adver- 
tising space is primarily responsible for 
the present abnormal price of news 
print. 

Insufficient Contracts 

It was the opinion also that the situa- 
tion was aggravated by the fact that in 
making their contracts for this year's 
consumption publishers did not make 
sufficient provision for their consump- 
tion, with the result that practically all 
publishers have been forced into the 
open market to secure the necessary 
tonnage. 

It was the view of the committee that 
the chief remedies for the situation from 
the publisher's point of view are; 

First, to make contracts, if possible, 
for a sufficient tonnage to meet next 
year's demand ; and since the demand 
for advertising space is the big factor 
in the increased demand for news print, 
and the present high prices, publish- 
ers should advance advertising rate-, t •-. 
cover this and other increased costs. 

I 920 Looks Dark 

If Southern publishers only can re- 
new for 1920 the 1919 contracts it will 
be necessary for many of them to make 
additional contracts with other mills or 
depend on the open market, or find 
producers who will offer adequate ton- 
nage. 

The probability that mills with whom 
Southern publishers have dealt this year 
will not increase tonnage for next year 
sufficiently to meet the demand is the 
most puzzling phase of the situation for 
the greater proportion of the Southern 
publishers. 

_ The news print committee of the 
Southern Association will take steps 
looking to some sort of co-operative ef- 
fort on the part of Southern publishers 
to secure by contract their necessary 
tonnage for next year. 



Covering the "Gold Rush" 

WiN.virac, Oct. 13.— Hay Stead of the 
Telegram has been spending several 
weeks in northern Manitoba. 500 
miles north of Winnipeg, covering the 
rush to the new gold fields. 



MEMBERS of ihe California Circulation Managers' Association had the 
time of their lives at their meeting held recently. A trip to Mexico 
was a part of the program. The picture above was taken on the 
border— it is not reported how far over it they ventured. We have here, 
left to right: A. L Parker, of the Los Angeles Times; E. S. Simpkins. of 
the San .lose Mercury; John Grey, of the San Francisco Call; W. F. D. 
Brown, of the Oakland Tribune: II. C. Noe, of the Los Angeles Express; 
II. A. Gillis, of the San Diego Sun; A. C. Crawford, of the San Francisco 
Examiner; George Fisher, of the San Francisco Chronicle; W. OTarrrll. 
of the San Diego Union; P. Mallory, of the San Francisco Bulletin. 
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A WEEKLY FEATURE COAAPILED AND T^sVN 
EDITED BY JOHN SULLIVAN 




SECRETARY-TREASURER. OP THE 
ASSOCIATION OP NATIONAL ADVERTISERS 




NORTH JERSEY CHAPTER 



Mtmhri Will Act »» Hull at An- 
nual Consr«ntioa 
r t~* HE regular monthly meeting of 
I the North Jersey Chapter of the 
Association of National Advertisers was 
held at the Downtown Club, Newark, 
Tuesday evening. September 23, at 6:30 
o'clock. Those present were : Arthur 
J Palmer. Thomas A. Edison. Inc. ; W. 
A McDermid, the Mennen Company. 
George S. Fowler, Colgate & Co. ; W. 
M. Ncal. Kubberset Company; W. P. 
Coghlan. Klaxton Company ; Paul Wing, 
Empire Cream Separator Company : 
Philip Thomson, Western Electric Com- 
pany ; Paul Sutcliffe, Edison Storage 
Battery Company; Myron D. Salisbury, 
Edison Storage Mattery Company ; Ar- 
thur A. Fisk, Prudential Insurance 
Company. 

After an enjoyable dinner the min- 
utes of the previous meeting were 
adopted as read and President Palmer 
called upon Mr McDermid. president 
of the National Association. Mr. Mc- 
Dermid discussed at length the plans 
for the forthcoming annual meeting of 
the association to be held at the Laurel 
House, Lakcwood, N J . Wednesday. 
Thursday and Friday, December 3, 4 
and 5, 1919 

He stated that plans were well under 
way tor what promised to be one of 
the most successful annual meetings in 
the history of the organization, and that 
the North Jersey Chapter had been se- 
lected by the executive committee to 
act as host at the meeting. 

The meeting adjourned until Tues- 
day, October 14. after President Palmer 
had requested that suggestions for the 
next program be submitted to him be- 
fore that date 



has journeyed to New York every other 
week to attend the meetings of the exec- 
utive committee, in the work of which 
his loss will be especially felt. And 
he has also been serving as one of the 

Mr Lord's future plans have not yet 
been announced. We hope he will soun 
be back in the A. N. A. as the repre- 
sentative of another company. Cer- 
tainly the company that secures his serv- 
ices will be fortunate indeed. 



ALTHOUGH, as we hope, the loss 
of Mr. George Frank Lord from 
the A N. A . became of. his resignation 
from the l)u Pont Company, may only 
be temporary, we would rather not have 
any such loss at all. 

Mr. I.nrd is of the race of strong men 
in advertising and he has a long record 
of experience and accomplishment. He 
is possessed of an enviable all-around 
knowledge of merchandising, having 
practised in every kind of held during 
a period of over twenty years Dunne 
his association with E I du Pont de 
Nemours & Co.. the advertising depart- 
ment has fltaaaHly grown in importance, 
ill scope and in personnel Instead of 
rnly eleven persons in the department, 
as when Mr Lord took charge, there 
are now around two hundred and the 
department has an equipment and, con- 
sequently, such a control over its func- 
tions, that any man with a modrrn ad- 
vertising outlook could wish to have. 

List December Mr Lord was elected 
one of the vice-presidents of the A N, 
A, and. for administration purposes, 
was in charge of the Atlantic Slates 
section. He has been very active in 
promoting local chapters of the asso- 
ciation, and the first Chapter estab- 
lished (that of Philadelphia) is out- 
standing evidence of his organizing skill 
and energy. 

During the past ten months Mr 1-ord 



GEORGE L. SULLIVAN 

C"* EORGE L SULLIVAN is another 
X man who has (may we hope also 
temporarily?) passed out of the coun- 
cils of the A N- A. and active, if not 
entire, association with us He has been 
for the larger part of the past year 
chairman of the executive committee, a 
chairman of statesmanship, of unfailing 
resource and balance and humor— to say 
nothing of the way of adjectives of 
his wit and felicity of expression The 
J Walter Thompson Company is to be 
congratulated on its having secured 
George, though in the A, N. A. it wilt 
not l>e too easy to replace him. 

My friendship with George L. Sul- 
livan began in the early part of 1915, 
when we worked together — he on be- 
half of the advertising agents in pro- 
moting the attendance of a large New 
York delegation to the Chicago conven- 
tion of the A. A. C. of W But it 
is on such bodies as the executive com- 
mittee of the A. N. A , where men work 
together continuously and pe-sonally for 
aliout ten hours a month 
the year, that one comes truly to 
and appreciate a man like George L 
Sullivan 

There was one time in tlx wrk of 
the A N A -a conf ■''■w.t with the 
directors of the Poster Advertising As- 
sociation some months a*o— when 
George, in a scintillating sp-eeb. held the 
absorbed attention of men who are gen- 
erally supposed to knnw all 'hat is 
worth knowing in outdoor advert! -ing. 
From the remarks I heard aficr the 
meeting, they were a little surprised to 
find that George probably knew, at Ica-t. 
just a little more than they .lid Ann 
that is also a compliment to tile outdo r 
advertising men. 1 hurry to say. 

FITTING THE SELLING ARGU- 
MENT TO THE MANUFACTUR- 
ER'S BUSINESS 

FROM time to time there has ap- 
peared on this page references to, 
and some* ha; sardonic depreciation of. 
what is a very common practice in sell- 
ing advertising space— the assumption 
that there is such a uniformity of prac- 
tice in merchandising manufactured 
goods that the refusal of some adver- 
tising manager to buv space in a par- 
ticular publication, or class of publica- 
tions, is a sure criterion of his unfit- 
ness for lii^ position. 

Rut things, and persons, and hap- 
penings. and mental workings are sel- 
dom what the) seem to be. What looks 
like "nutline*«" from the outside look 
ing in. is frequently wise judgment from 
the insu|r looking out. 

Recently, two A N A office men 
went on a trip among some members in 



New England and had a somewhat 
merry time during one call- 1 say 
"somewhat" because really there was 
also regret that so much mental prepar- 
ation as the conversation of advertising 
solicitors showed should be futile and. 
therefore, wasted. 

Some of these solicitations were, I 
happen to know, the result of earnest 
conferences, or, at least, considerable 
individual thinking : To be sure, the ef- 
fect of such preparation must lie excel- 
lent in the mental development of indi- 
viduals. Hut the expense of the lost 
motion and time to a publication seems 
regrettable 

Instances after instances were de- 
bited in which, after the preparation of 
a soliciting attack with Prussian-like 
mcticulousncss, and on advance with as- 
surance of victory, the onslaught (if 
anything so courteous and friendly as 
the visit of an advertising solicitor can 
he so ferociously designated) was ren- 
dered ridiculously innocuous by some 
such remark as, "We tried that ten 
years ago and wasted our money;" or 
"All the imperative conditions and cir- 
cumstances of our production and dis- 
tribution make it impossible for us to 
do what you propose." 

And yet, without a doubt, the solici- 
tors went away quite certain that the 
buyer or, rather, non-buyer— of pub- 
lication space was a 



AGAIN. SELL THE MARKETS! 

I S it possible ever to know a manu 
I facturcr's merchandising problems and 
policies sufficiently well so that an ad- 
vertising solicitor's "plan" will dove- 
tail into them to a reasonably accurate 
extent ? 

Nothing is impossible, and evidence 
of such success is exceedingly scanty ; 
and 1 would not like to answer. "Never ," 
But the reply may safely be. "Well, 
scarcely ever." 

What, then, can the solicitor do? 
Must he confine his activities to talk- 
ing about his publication's circulation, 
or its editorial features and policy? 

Or arc the greatest numlier of suc- 
cesses in selling space the result of. as 
one man said the other day, "using up 
shoe leather'" 

If the solicitor can do only those 
things, then, if I may speak from an 
intimate knowledge of the work of the 
A. N. A. office, his day is already in 
the late afternoon stage ; although there 
is a system of selling merchandise that 
has obtained considerable results from 
merely showing the face and the goods ; 
but advertising space hasn't just the 
tangible quality of other manufactured 
goods. 

About a year ago, an experienced and 
sapient farm paper man. in a discussion 
on this matter, actually ventured to 
speculate whether the sun of the adver- 
tising solicitor had not already set. and 
whether, having l*cumr a bit confused, 
he were not mistaking the after glow 
for the "rosy-lingered" dawn 

They used to say something like that 
about the manufacturer's salrsman 
Yet that gentleman is pretty much alive. 
Hut he is alive because in many in- 
stances, he has Irarned new and addi- 
tional functions, and. in comparison 



with his former slate, is a super-sales- 
man 

Sell the Markets! 

That is the new work of the advertis- 
ing solicitor. Get the outstanding facts 
concerning the nature of the manufac- 
turer's product and of his distribution : 
find out therefrom where his market* 
are — here is room for speculation and 
imagination ; set down the pertinent 
facts about those markets; establish ac- 
curately, truthfully and justly the re- 
lationship between the markets and your 
publication And then prepare to be 
disappointed— but nut so often as you 
probably are now 

To apply the advice given to the golfer 
in his novitiate. — keep your head down 
—to the facts. Don't keep looking up— 
into the clouds of "we ought to get that 
advertising." 

If the solicitor will learn to function 
additionally, there is every reason why 
he should continue to sell space even 
as goods are still sold by personal sales 
men. 

GIVING FACTS, NOT ADVICE OR 
OPINIONS 

V>l/HILE on this subject of selling 
V V -he markets by giving facts, it ma? 
be interesting to repeat what I think 
has been said on this page at least once 
—that even the A. N. A. office, the 
headquarters for marketing informs 
lion of nearly three hundred manufac 
Hirers, and peculiarly able to talk au 
thoritalively, does not give opinions t.^ 
the members of the Association, or even 
advice that may be interpreted as opin- 
ion, on the merits or demerits of any 
publication. 

We furnish facts, and much expert 
ence enables us to know pretty accur- 
ately whether a fact is a "lie and i 
half," as some old cynic once said. It 
is the business of the advertiser la 
judge for himself in the selection of I 
publication according to the facts. 

Every now and then — I use a moder- 
ate phrase so as not to appear too un- 
charitable—a soliritor will go to 



the 

extent of almost interfering with the 
conduct of an advertiser's business, escn 
telling him he docs not know his own 
lmsiness Of course. I don't mean only 
publication solicitors ; there are several 
kinds of solicitors 

Get the facts and present them s< 
suggested in the iten 
Sell the Markets!" 



MEMBERSHIP CHANGES 

I-y Al'L WING has resigned from the 
Empire Cream Separator Cotnpirv. 
Hloomfield. N. J , and J H Colville. the 
vice-president and general manager, tu« 
been appointed to serve as the enrr- 
pany's representative in the Asuociatior. 

E. D. Copeland is now advertising 
manager of the Gillette Safety Rar r 
Company, succeeding J. T Ashhro. 
and represents his company in th' 
Association. 

The Whitaker-Glessner Companv 
has appointed Seldcn Irwin as ad- 
vertising manager, succeeding H V 
Dob son. 

C- A. Palmer is now the accredit^ 
representative of the Insurance Cur- 
pany of North America, succeed: J 
R. T. Geblcr. 
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STANDARDIZATION IS GREATEST NEED 
SAY ADVERTISING AGENTS 



A. A. A. A., Convening in Boston, Deplores Watte of Money 
Through Varied Page Sixes, Contracts and Infor- 
mation Forms — H. D. Smith President. 



BOSTON. Mass., Oct. 15.- -The annual convention of the Amer- 
ican Association ot Advertising Agencies opened here yes- 
terday and will come to a close this evening. In conjunction 
with the advertising men's gathering, the committee in charge of 
the A. N*. P. A. Advertising Bureau, of which William F. Rogers 
of the Boston Transcript is Chairman, is also holding an important 
meeting. Tonight the agency men will be the guests of the Boston 
Newspaper Publishers Association at a banquet. 

Business meetings, sight seeing and an entertainment in the 
evening to visiting members of the A. A. A. A. featured the opening 
day of the convention which is being held in the Copley Plaza hotel. 

Charles Defends the Farmer 



\l the morning session of the Execu- 
tive (Jommitter H. H Charles, a mem 
l« of that body, presented a report on 
food production and fond costs, in which 
I if showed, l>y a careful analysis of the 
situation, that the high cost o( living 
is in no wise <lne 1o the farmer. Mr 
Charles has made a careful study of 
agriculture and is at present investigat- 
ing food problems and profiteering. 

"The average net income of all farm- 
er- in 1VI8 (the latest figure* available) 
is given as $1,200," he said "This ren- 
te >«nt» not mily the work done by the 
firmer himself, but the total income of 
his entire family." 

Guests of New England Council 

At the meetings of the Executive 
Committee, William H, Johns of The 
George Batten Company. Inc., of New 
York, president of the association, pre- 
sided and others present included Harry 
Duight Sraitli of Fuller & Smith, Cleve- 
land : Walter R. Hinc of Frank Seaman. 
Inc. New York; M. P. Gould, of the 
M. P. Gould Company. New York; 
Jo-sc K. Matteson of Matteson, Fogarty 
& Jordan Company. Chicago; Stanley 
Ki iur of The J. Walter Thompson Com- 
pany. New York ; Bayard W Barton 
of Critchfield & Co., Chicago; O H. 
Illackman of The Riackntan-Ross Com- 
pany. New York ; J , Wesley Barber of 
the I. W. Barber Advertising Agency, 
Breton ; H H. Charles of The Charles 
Advertising Service, New York; W. R. 
McLain of the McLain-Hadden-Simpcrs 
Company, Philadelphia, and William H. 
K^rikin. of the William II Rankin Com 
pany, Chicago. 

The Executive Committee members 
wire the guest* at luncheon Tuesday 
noun of the New England Council of the 
Association, nf which Maj Patrick p. 
O'Keefe is chairman. The ladies ac- 
companying the delegation were given 
a lunrhron at the Copley Plaza and 
•pent the afternoon for the most part 
ii shopping tours A dinner party was 
al-o arranged lor them at the Hotel 
Tnurainc in the evening. 

Lantern Club Entertain* 

The entertainment in the evening was 
given by the Lantern Club, whose mem- 
l>er< are the Huston representatives of 
national magazines, at the Boston Ath- 
letic association clubhouse. Melz B 
Hayes, Governor of the Lantern Club, 
made it clear at the s:art that there 
would be no speaking, shop talk or 
otherwise, and that the affair was ar- 
ranged simply to give the visitors a 
good time 

Vaudeville, hnxing bouts, motion pic- 
lure « and a dinner were provided on 
the long program 

The dinner w,n started with the sing- 



ing ot "The Star Spangled Banner," the 
lull being darkened ami an illuminated 
American Hag fluttering at the end of 
the hall meanwhile. After that things 
moved rapidly to the accompaniment of 
the best jazz efforts of the orchestra. 

About 75 members and guests were 
present, among them Max Dclang of 
Zurich, of the Swiss delegation now 
visiting America, who thanked the as- 
semblage for the cordial welcome he had 
received in this country; President Wil- 
liam H. Johns and P M. Hollister of 
New York, in his day one of the best 
athletes in Harvard. 

Mr. Johns extended the thanks of the 
visiting delegates to the Lantern Club 
for the entertainment. The committees 
in charge of the affair were Tilton Bell, 
I-eon Dutch, and Edward Roys, finance; 
J. D. Hooley. Walter Anderson, and 
R- G. Walker, entertainment; L. E 
Kingman and H, W, Taylor, publicity; 
N. F. Foote and Irving Wheeler, dinner; 
and Murray Purvcs and Edward Stein- 
er, transportation. 



Measures for standardizing newspa- 
per and magazine advertising were dis- 
cussed at this morning's meeting. All 
the reports of committees were sub- 
mitted Stanley Resor, of New York, 
presented for the Agency Service Com- 
mittee, a report on the constructive side 
of advertising with the idea of teach- 
ing the fundamentals of advertising to 
business men. After revision, this re- 
|»ort will be made public. 

O. H. Blackmail of New York made 
a report on a cost finding system for 
advertising and Ben S. Nash of New 
York told of the reduction to charts of 
a survey of advertising markets 

Paul V. Troup uf the Magazine Com- 
mittee, reported that there are 72 dif- 
ferent sixes of magazines, so that 72 
plates are required if all are to he 
used. In as much as each original plate 
costs 200 times as much as a duplicate 
plate this represents a great item of 
waste 

It was estimated that agencies in the 
association experience a waste of $100,- 
000 a year due to different newspaper 
sires, a loss which inevitably falls on 
the publisher 

Rankin Lauds Newspapers 

W 11. Rankin of Chicago urged the 
importance of nationaliiing newspaper 
circulation. He emphasized the great 
importance e>f newspapers as a medium, 
since they reach 22.000.000 homes. He 
said he is preparing charts and sched- 
ules for reducing circulation to a single 
national quantity, 

H. H Charles of New York reported 
that farm papers are standardizing, and 



Robert Tinsman spoke in favor of more 
general use of trade papers 

George C. Sherman discussed outdoor 
advertising and C. R. Erwiu, for the 
Finance Committee, discussed the stabi- 
lization of credits in advertising 

B W. Burton, chairman of the Ex- 
port Committee, has finished a snrvey 
of Latin-America so that advertising 
may now be placed there as readily as 
in New York slate. Surveys of Eng- 
land and France arc under way arid 
eventually every country with a well de- 
veloped market will be covered. 

The members of the Association euro 
mentrd upon the action of the Boston 
authorities in their recent police strike 
as a stirring illustration of Americanism 

High Praise for Bolton 

James O'Shaughnessy of New York 
pointed out that this is the first Ad- 
vertising Agencies' convention of a real- 
ly national aspect and that the aim of 
the Association in meeting here is to 
get a close up view and ideas of the 
locality and the congested spot of 
manufacturing, wealth, prosperity and 
brains These are the four essential 
things, he said, in determining adver- 
tising possibilities and in New England 
he felt, more than anywhere else, the 
possibilities are large. 

"The fact that advertising makes more 
business for manufacturers," Mr. 
O'Sliaughnessy said, "should result in 
Boston having the largest advertising 
volume in the country. No city in the 
country has more power in its papers 
than Boston has and the growth of the 
city should follow in the wake of its ad- 
vertising. 

"If Boston and New England manu- 
facturers will learn to advertise in a 
proper way and to maintain their pace 
in a proper percentage, Boston will be 
the biggest city in the world in 25 ycars- 
That is the main reason for the conven- 
tion in this city — to show the possibili- 
ties of advertising and to make the ad- 
vertising budget of Boston what it 
ought to be" 



GOVERNMENT PROBES 
NEWSPRINT IMPORTS 



(.Conlinufd oh Page 10) 



W. N. Record a Vice-Preeident 

At a meeting of Ihe Board of Direc- 
tors of Allien Frank & Co.. held Tues- 
day in New York. Willard N Record, 
general manager of the Chicago office, 
was elected second vice-president 
Charles J. Keller was elected manager 
of the service department of the Chi- 
cago hranch, and Lloyd B. Myers was 
elected manager of the service depart- 
ment of the New York office. The 
personnel of this department has recent- 
ly been enlarged by the addition of 
Frank R. Farnham, Waldo W. Sellew, 
and Jerome E. Walter, M, Robert Her- 
man was elected manager of the sales 
department in the New York office. 



T. J. Barry Dies in Detroit 

Detroit. Oct 9.— Thomas J. Barry. 62 
years old. former general manager of 
the Free Press and for the last ten 
years president of the Conway Brief 
Company, is dead of pneumonia. 



All Canadian Paper Coating S Cent* 
or More Subject to Duty Tax 
— Customs Officials 
Active 

The mounting costs of news print 
have started the C. S. Customs officials 
on an inquiry as to whether or not any 
paper costing five cents or more a 
pound has come into this country from 
Canada without paying duty. If it has, 
there will be some action taken immedi- 
ately against the parties participating in 
the importation, for the Reciprocity Act 
distinctly provides that only news print 
paper valued at less than five rents a 
pound may be imported into the United 
States duty free. 

U. S. Appraisal officials have been 
making quiet investigation since it re- 
cently became known that publishers 
have been jraying "spot prices" as high 
as five cents and five and half cents a 
pound for news print paper. 

Of course, if the high-priced paper 
was manufactured in America, it dors 
not concern the authorities, but if im- 
ported fluty free it would lie a violation 
of the Federal laws and punishable, 
aside from being ta\ablc on, top of the 
big price paid. 

Officials consulted by Emma & Pi.n- 
usnut would nut admit that they knew 
of a specific case that started the in- 
quiry nor would they venture a reply- 
to a question on whether or not it 
would be proper for a jobber in 
America to charge five cents or more 
for Canadian paper after it has been 
brought into this country free at a 
lower price. 

But they did emphasize that it would 
Ix well for publishers who pay the high 
prices to make proper inquiry about 
where the news print comes from. 

Aside from its legal status, the rev- 
enue point has other aspects, chief of 
which probably is: Will enforcement of 
the revenue laws serve to keep the price 
of news nrint manufactured in Canada 
and used in the United States below the 
five-cent mark? Or will the laws be 
amended to meet higher prices, as was 
done in igi6 when the free duty limit 
was raised from less than 2 Ml cents to 
less than 5 cents a pound- If not, the 
inipurting consumer will have to pay the 
higher price and the tax on top of it 
How many can afford 1o do it is a 
question. 

The dock and marine strike in New 
York has had its effect on the city's 
■ icws print supply. In normal times 
paper is brought by train to the rail- 
rid yards on the outskirts of the city 
nnd floated around to piers nearest the 

icwspaner offices, requiring the mini- 
mum trucking haul and time to deliver 

t to the press rooms. 

With the boat and dockmen on strike, 
the newspapers have had to truck the 
paper all the way from the far distant 
yards, a little bit at a time, and their 
plant reserve stocks have been hard hit. 
If the strike continues much longer it 

s considered certain that the shortage 
of ready rolls will make itself felt. 



Start* "Directory Page" 

The Ottawa (Out.) Citizen is run- 
ning a "Directory Paste." signed up 
for 52 weeks The spaces arc 20* lines 
deep and 2 columns wide. 

Davis Leaves Shelbyville 

D. Leslie Davis has resigned as city 
editor of the Shelby ville fill.) Union 
to go with the Decatur Review. Wil- 
liam Pick is now acting city editor. 



A "Noon-Hour" Daily 

A new daily paper, the Bulletin, has 
made its appearance at Furl Willium. 
Out. It is published at the noon hour 
and C. M. Dickinson is the publisher 

Wyoming Meeting Tomorrow 

The Big Horn Basin Editorial As- 
sociation of Wvoming will hold an 
editorial conference am! convention .11 
Worland. Oetobci 1 7 and IK 
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STANDARDIZATION GREATEST NEED 

(Continued from Page 9) 



The regular yearly election of offi- 
cer* of the American Association of 
Advertising Agencies, Incorporated, in 
executive session late this afternoon, 
MM attended by about fifty important 
advertising agents. 

There were some surprises. Paul E. 
Faint, nf Mallory. Mitchell & Faust. 
Chicago, who was in line for the presi- 
dency and whose election had been fore- 
cast by agency men and publishers, de- 
clined to serve in that capacity, and 
Harry Dwight Smith of Fuller & Smith, 
1 I.'. eland, was unanimously chosen as 
president for one year, succeeding Will- 
iam H. Johns of the George Batten 
Company, New York. 

<> H lllackman, of Btackman & Ross, 
Nrw York, was elected vice-president. 

Herman Groth, of the William H. 
Rankin Company, Chicago, was elected 
■ ■ t e:ary. 



Hallm* 



John P. Hallman of New York City 
was named treasurer. 

lames O'Shaughnessy was acclaimed 
executive secretary and general man- 
ager. 

The following were chosen to the ex- 
ecutive hoard for three-year terms: 
William H. Johns. Paul E. Faust, J. 
Wesley llarhcr of J. W. Barber Agency, 
I 1 11; W T. Mullaly of Maclay & 
Mullally, New York; and Maj. Jesse L. 
Mattrson. nf Matteson, Fogarty & Jor- 
dan, Chicago. 

The election of the following chair- 
mrn of divisional councils was duly con- 
firmed: Thomas E. Bashatn. of Louis- 
ville, chairman of Southern Council; 
and W. R. McLain, chairman Phila- 
delphia Council. 

A. W. Erickson of New York was 
chosen a member of the executive lx>ard 
to till out an unexpired term. 

The executive committee receiver! in- 
vitations to meet n> xt t:iuc in Chicago 



and Philadelphia. No action was taken, 
however. 

O'Shaughneisy Tireless 

James O'Shaughnessy, the tireless 
and efficient executive secretary, told 
Edito* & Pcblishek late Wednesday 
night that the conference had been one 
of the best ever held. The members 
themselves were amazed, he said, at the 
betterments in advertising that had been 
brought about through co-operative 
spirit. The standard rate card is now 
in use by over 60 per cent, of the news- 
papers, he said. In a week or two the 
new standard order blank will be in 
general use. 

Mr. O'Shaughnessy spoke of the fine 
spirit shown in the conference with the 
committee in charge of the Bureau of 
Advertising of the A. N. P. A. on 
Wednesday, when the Bureau chiefs 
were the guests of the agents. He 
stressed the cash value of good will 
now in evidence by newspaper men, ad- 
vertisers and agents. 



PUBLISHERS ARE HOSTS 
TO AGENCY MEN 

Banquet Marks Close of A. A. A. A. 
Convention — Broader Grounds 

for Co-operation Outlined 

Praise for Newspaper* 



Boston. Aug. 15. — About two hundred 
leading advertising agency men and 
New England publishers attended the 
dinner at Young's Hotel tonight, ten- 
dered to the representatives of the 
American Association of Advertising 
Agencies and the daily newspaper pub- 
lishers <d N'cw England by the Boston 
Daily Newspaper Publishers Associa- 
tion and the Bureau of Advertising of 
the A. N. P A. 

Th- ir'Sii prepared after recipes by 
<"'i-r> H Taylor. Jr.. of the Boston 



Globe, was nothing short of an "old- 
fashioned" New England gastronomic 
treat. Every one said so and the chair- 
man and toastmastrr gave Mr. Taylor 
all the credit. 

The speakers were Louis M. Ham- 
mond, Boston Transcript, president of 
the Boston Newspaper Publishers Asso- 
ciation : William H. Johns, Col. G. Ed- 
ward Buxton, Providence Journal and 
Bulletin : Lieut. Commander L. E, Den- 
feldt, New England recruiting officer 
for the Navy : Harry Dwight Smith, 
the new president of the A. A. A. A., 
and genial W. A. Thomson of the Ad- 
vertising Bureau. 

Thomaon Toa«t master 

At the head table were seated W. F. 
Rogers, Harry Dwight Smith, William 
H. Johns, Louis M. Hammond, W. A. 
Thomson, Col. G Edward Buxton, Jr., 
Frank P. Glass, Major P. F. O'Keefe, 
and James O'Shaughnessy. 

W A. Thomson, as toastmastcr, added 
considerably to hi) reputation as a wit 
and humorist. 

Mr. Thomson stressed the pre-emin- 
ence of the newspaper as an advertis- 
ing medium and the value of newspaper 
advertising to the purchaser of space. 
The aim of newspaper men, he said, is 
to make their product better. Boston, 
he said, lies in the heart of a territory 
that terms with advertising prospects, 
which can keep advertising men busy 
for a long, long time. Advertising 
agencies can help better the medium, he 
said, by giving thought to newspaper 
enpy Good copy is scarce, he declared, 
and the possibilities of black and white 
have been hardly touched. 

Louis M. Hammond said that the 
constructive work of advertising agen- 
cies for newspapers was almost beyond 
estimate. "The publishers are not 50 
broad minded as they should be toward 
the agencies," he said. "We have lost 
sight of the fact that the advertising 
agent is one of our own household. We 
should do all we can to till the ground- 
to sow the seed, and tie reap the hanvit 
to a great extent." 

William H. Johns said that although 
member* of the A. A. A. V are keen 



competitors, their competition is based 
on service, and agencies should be proud 
to win new custom on that basis. The 
competition, he felt, should !>e on such 
a basis that the loser of a contract 
would feel free to discuss with the win- 
ner just how the latter obtained it and 
how he lost it. "Co-operation brings all 
success," he said. "Co-operation is not 
what you get, but what you give. We 
are glad to say that magazines and 
newspapers have met us more than half 
way." 

Standardisation Urged 

He urged standardization of news- 
paprr columns and pages as a measure 
of economy and efficiency. Standard 
rate cards, he said, are a great con- 
venience to advertising agencies, and in 
return they arc ready to offer standard 
order blanks to the publishers. Now. he 
said. 60 per cent, of rale cards coming 
to agencies are on A. A. A. A. stand- 
ard forms He expects the percentage 
to he 100 within a year. He said the 
first daily newspaper puhlisher of any 
standing to co-operate with the agents' 
association and adopt the standard form 
was E. E. Smith of the Mcrider 
(Conn.) Record. 

"Standardization of newspaper col- 
umns and pages," Mr. Johns said, 
"would mean a million dollars a year 
more foreign advertising for newspa- 
pers, now frittered away in mechanical 
details" Beginning January 1. 1920, he 
said, every agricultural paper South of 
Ohio will be of standard size as a re- 
sult of thr association's effort*. 

He also urged the flat rate, to elim- 
inate a sliding scale of discounts and 
consequent hard feeling between news- 
papers and agencies. He said that the 
practice of newspapers in granting thr 
agency commission direct to advertiser: 
is deservedly increasing. 

Appeal* for Navy Aid 

Discussing the Navy campaign. Mr 
Johns said the thought of profit itcscr 
had lsren considered. The aim was M 
show the Government the value of ad- 
vertising and he stresses! the importance 
{Continued on Page 37) 




rmi«m$litfki4 titrtitliy /»r tUtrt f> faMewM, 

NEW OFFICERS OF THE AMERICAN ASSOCIATION OF ADVERTISING ACENCIES 

Front row. left to right-It 11. ( baric-. II I) Smith. W. K. McLain. Niwconib Cleveland. 
Bark row— James O'Shaughnessy, W. H. Johns, T. E. Hasham. 



J. F. Matteson. O. H. Blackmail. J. W. Barber, Stanley Ke.or. 
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BRITISH DAILIES AROUSE PEOPLE TO NEED 
OF INCREASED PRODUCTION 



Impress Its Relation to Workers' General Prosperity and Happiness — Bitter Campaign 
Being Waged on Men Responsible for Government Expenditures — American 
Visitors Urged to Register with American Chamber of Commerce 



By Hemut C Rmour, 

Losiloo Editor MlM At I'ubliahrr. 



THE British newspapers are playing 
their part in (he endeavor to arouse 
workpeople here to a seme ol the 
country's industrial position. Facing 
perhaps the greatest industrial and trade 
<n>i» in the history of the country, the 
commercial leaders of Great Britain tn 
bending every effort to speed up pro- 
duction. One of the latest developments, 
according to the American Chamber of 
Commerce in London, is a movement to 
bring home to the workers the danger- 
ously critical position in which Great 
Britain is now placed because of her 
dropping output. 

The big business men and commer- 
cial authorities of Great Britain know 
that exports are the life blood of British 
trade, but many a worker does not seem 
to grasp the connection between British 
exports and the price of his daily loaf 
i t liread or his suit of clothes. He 
seems to fear that the demand for in- 
creased output may he a movement 
started by the employers to increase 
their own profit* at his expense. He 
alio has a tendency to feel that the less 
he does, the more work there is for the 
next man. All this talk about main- 
taining Great Britain's place as a world 
trailer is a rather nebulous consideration 
to him, which he seems to regard more 
as a question of national pride than ol 
vital necessity tn him and his family. 

The new spirit which is being widely 
urged is that employers should have 
"heart to heart" talks with their work- 
iienple, and that Memliers of Parliament, 
the members of the clergy and financial 
experts should give their first attention 
to making the working man understand 
in his own terms the necessity for rais- 
ing the country's output in all direc- 
tions. The London Times is particu- 
larly active in this movement. 

Another factor, which is receiving at- 
tention at the momrnt. i* the profiteer- 
ing that has been going on, and the 
steps which are being taken by the Gov- 
ernment to check it. At the same time 
the Government itself is being severely 
criticised, the newspapers waging a hit- 
ter campaign that is already having its 
effect upon those responsible for na- 
tional expenditure. Tin- Titties fur in- 
*tance ha* been running daily an im- 
portant column headed. "The Koad to 
Ruin." under which the huge outlay of 
Government funds i* subjected to ex- 
amination and given wide publicity 



they represent being limited usually to 
tne publication of a local guide book 01 
a volume telling the commercial story of 
the place. None of them encourages 
discussion of advertising. None of them 
has the sense of bigness that belief in 
advertising brings. 

What would be thought of a Chamber 
of Commerce in an American town that 
roasted the Postmaster General for in- 
serting advertisements in a telephone 
directory? That is what the Chamber 
of one of our biggest cities did a week 
or two back — and it was duly sat on in 
consequence 

Our newspapers might well put a lit- 
tle ginger into their local Chamliers of 
Commerce and point out how they could 
benefit not merely themselves, but the 
whole community by the adoption of a 
wnlei vision, Hut our newspaper! do 
not altogether realize their power in this 
direction, although they know how 
swiftly abuses arc remedied when the 
press takes a hand. At the present time 
these Chambers of Commerce ought to 
be knee-deep in solving local problem* 
of reconstruction, feeding the press with 
news of their activities, and inspiring all 
with an admiration for their work and 
an incentive to greater effort. But he- 
cause they lack the advertising IC HH 
there is merely silence. 



Ra-censtruction Publicity 

PERHAPS the biggest publicity 
"drive" to aid in reconstruction 
from war-production to peace, is that of 
Mr-«rs. W. G. Armstrong. Wentworth & 
Co., Ltd., the greatest armament house 
in Great Britain. They practically own 
two or three towns in the north of Eng- 
land, and their works at Elswirk alone 
employ over 10,000 hands. To effect a 
change-over in all their factories, from 
the manufacture of munitions, guns and 
shells, warships and aircraft, was prob- 



lem of incalculable magnitude. But a 
far-sighted directorate, almost with the 
drying of the ink on the armistice, de- 
creet! that advertising on a wide scale 
should be employed to assist in the 
change. Today, that publicity scheme is 
in full going. Generous spaces of 
double and single-column width in news- 
papers and trade papers throughout the 
country, each announcing a special de- 
partment upuu which the house is con- 
centrating in its reconstruction scheme 
Some hundreds of thousands of dollars 
have been spent on this publicity and 
the campaign has excited widespread at- 
tention as mir of the sanest endeavors 
to apply advertising as a mending influ- 
ence. 

Cuts Out "Red Tap*" 

II' is doubtful whether cither British or 
American business men realize to the 
lull the immense service to Anglo-Ami-r- 
ican commerce and relationships that is 
rendered by the American Chamber 01 
Commerce in London. That it is no 
one-sided association is seen by the fact 
that it cabled New York urging that 
American houses should not "rush" the 
British market as soon as the import 
restrictions were removed, but should 
only export necessities and thus give 
(irrat Britain a chance to recover her- 
self. This generous act was the subject 
ol much newspaper comment and praise. 

There are so many American news- 
paper and business men projecting visits 
to London that what the Chambers 
offers them cannot l>e too widely known. 
It urges all such visitors to put them- 
selves on record with the Chamber im- 
mediately on arrival, so that the Cham- 
ber can help him. It points out that 
there is no trouble about it. He doesn't 
even have to go to the Chamber if i! 
isn't convenient, although he generally 
And* it wnrth his while to do so, 
All he has to do is tn write or ring up 



and say. "Hello, I am here, staying at 
such and such a place, for so many days, 
and would like to be kept in touch with 
■he following subjects," The Chamber 
cites many instances where enquiries 
from British members have been on file 
lor the very line of goods which the 
American was handling, or where such 
an enquiry has come in while the Amer- 
ican was in town. On the other hand, 
there have been an unfortunate and en- 
tirely unnecessary number of "too lates." 

The American Chamber in London is 
there primarily to put its American 
in touch with British markets and its 
British members in touch with American 
markets. Anglo-American trade cur- 
rents centres in the Chamber, and 
American business men are simply fur- 
thering their own interests by register- 
ing with the American Chamber as toon 
as they hit town. For the Chamber 
cuts out "red tape," which is a thing 
*ome of our conservative Chambers can- 
not understand. 



OLD FRIENDS MAY MEET AGAIN 



Morrison and Whyta Find Each 
Other Alter Many Yaara 

WiN\M-i(.. Oct. is- — Frank Morrison, 
secretary of the American Federation 
of Labor, has located an old friend of 
his youth who had dropped out of sight 
for a score of years. "Jimmy" Whyte 
nf the news room staff of the Free 
Press, and Mr. Morrison "stuck" type 
together on the old "Telescope" at 
Walkerlon, Ont, thirty years ago. Then 
they parted and heard nothing about 
each other until a few days ago, when 
Mr. Whyte received a letter from the 
A. F. of L. secretary asking him if he 
was the same Jimmy Whyte of Walker- 
ton. He is, so the next time Mr. Morri- 
son comes west he is going to drop 
up to Winnipeg. 



SIGHTSEEING 



WITH THE PRINCE OF WALES MUST BE SERIOUS 
BUSINESS! NOBODY SMILES! 



Lack Advartising "Sansa" 

BRITISH Chambers of Commerce do 
good work in their way. and are al- 
ways ready to respond to any call for 
concerted action, as. for example, dur- 
ing the Victory l,oan "push." when their 
aid was asked to further the movement 
and they rendered service which wa* 
glowingly commented. But almost all 
of them are handicapped by their lack 
of the advertising sense, their ideas nf 
publicity anil propaganda for the towns 



Pka4& J>v Court *$\ t*f ( anM^Mtm Pacific Kdu'ttDv 

HERE arc the occupant* of correspondents' car, "C'arnavan," which is attached to the Prince of Wales special 
train on the Canadian Pacific Railway: 
Lrft to right— Tracy Mathewton of Kinogramt Film Ci>. fw»th movie earner*): J. C S. Bennett, Canadian Pacific phot 
Canadian Vrt%% i Frnett Brooks of London. Roya) photographer f«r Knglish paprt*.; A- K. OawMin (kneeling l of the I urn 
Warner Allen (behind Griffin i. London Morning Pott; G. Doran, aaaittant to Twr Mathewtnn; W. T. Master. t.«mU>n Da" I. 
Service, New York, for U. S. pap'rt; George Gordon, porter; G Campbell. London Timet; Fred Griffm. Toronto Star and I 
loteph Barnard. L'Kvetiement of thjebec'fcrerard Coiet, Jteuter't Service; F. C. Aldham. Canadian Pren, Ltd., and Aiw 
tMea-iworr.br, Canadian Pacific Railway; PercJral Phillips, London Uaily Expreti; Douglas Newton, London Chr<mici>, mo A, 
Royal North West Mounted Police. 
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Why the Presiden 

By RAY STANNARD BAKER 

An intensely interesting, intimate, non-partisan 
account of the unceasing struggle of conflicting 

interests that centered upon the President at Paris and which so absorbed 
his time and strength as to bring about his present break down. 

A series of six articles approximating two thousand words each, released 
bi-weekly, and written by the one man at Paris who is in possession of 
all the facts and who can tell the story. 



"There can be no doubt that Mr. Baker was closer to the President than 
any other man in the Peace Conference. He was with him every day. We felt 
that Baker was upon better terms with the President than any other man in 
Paris." William Allen White in Saturday Evening Post, Oct. 4th. 



Mr. Baker has written a graphic story of how Woodrow Wilson met the 
five great crisis of the Paris conference ; he tells the inside story of each ; he gives the details 
of the President's relations with other delegates, his methods of work and how important 
decisions were arrived at and how great points were attained or lost Every article contains 
facts never hitherto published. 

Wire for You 

UNITED FEATURE SYNDICATE, - 

Digitized by Google •* 
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Collapsed 



"WhythePresidentCollapsed" 
has been purchased en bloc by 
the UNITED NEWS SER- 
VICE, the night news-feature 
wire report of the United Press 
Associations, and among the 
papers which will receive the 
series, exclusively in their 
cities, via The United News 
wire are: 

Baltimore Sun 
Pittsburg Post 
Cleveland Press 
Detroit News 
Chicago Tribune 
Milwaukee Sentinel 
St. Paul News 
Minneapolis News 
Omaha News 
Kansas City Times 

Publication rights on the series for 
points outside of the above territory 
are being reserved daily by telegraph. 

ieservation Today 




RAY STANNARD BAKER 



318 World Building, New York 
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WILLIAM PHILIP SIMMS 
JOINS I. N. S. 

Succeed* John Edwin Nevin as 
Head of Washington Bureau — 
Won Fame «■ War 
Correspondent 

William Philip Simms, unc of the 
nio-t famous of American war corre- 
spondents, has l>een appointed manager 
of the Washington Bureau of the Inter- 
national News Service, succeeding John 
Kdwin Nevin. 

Mr. Simnts, who recently returned 
from Europe, has assumed his new du- 
ties. Mr. Kevin, who has been in 
rhargc of the Washington Bureau for 
nearly four years, resigned some time 
ago. He says he has no immediate plans 
except to take a much needed rest 

Mr. Simms is probably one of the 
best known to the public of all Ameri- 
can war correspondents who covered 




newspaper man to obtain interviews 
with Premier Briand and Marshal 
Joffrc 

Simms made repeated visits to the 
French front until the Spring of 1916, 
when he went to Russia, where he re- 
mained until fall of the same year. 
His work in Russia was notable for the 
number of exclusive stories that he 
sent out of that country, including in- 
terviews with the leaders. His inter- 
view with the Czar was sent over sig- 
nal wires from Imperial General Head- 
quarters at Mogilov and it is said to 
have been the only time such a thing 
was ever done. 

During a visit to Italy he wrote a 
story forecasting that country's entrance 
in the war within 90 days. Italy made 
her declaration 89 days later. 

At Peace Conference 

Upon his return from Russia Simms 
joined the British Army in the Field 
and continued with it until just prior to 
the signing of the armistice, when he 
was ordered lo Paris to become in a 
manner a United Press Chief of Staff, 
directing that organiiation's correspond- 
ents on all fronts. He continued as 
chief of the Paris office of the United 
Press during the Peace Negotiations. 

One of Mr. Simms' greatest news- 
paper achievement' during his long stay 
in the French capital was attained this 
year when he interviewed President 
Poiniare. It was the only interview 
that has been given to an American 
correspondent hy a French president. 

Mr. Simms joined the United Press 
in 1908, going to it from the Cincinnati 
Post, which pai>er he joined, first as 
dramatic critic and later becoming city 
editor, in 190.1, after leading the At- 
lanta Constitution in 1903. 



NEWMYER APPOINTED 
CHAIRMAN 



Will Direct Work of S. N. P. A. 
Advertising Committee, Succeed- 
ing Bryan — Major Cohen 
Made a Member 



St. Joseph News- Press Men 
Return From War 



William Piitt.tr Sinus 

the world war. He graduated from the 
University of Georgia, Department of 
Law. in 1901, and one year later began 
his newspaper career as a member of 
the staff of the Atlanta Constitution, 

Notable Work Before War 

Mr. Simms, who Iwcamc correspond- 
ent -in-chief of the United Press at 
Pari) in 1909, and continued in the same 
position until a few months ago, won 
fame as a foreign newspaper corre- 
spondent even before the outbreak of 
war. Among the big pre-war stories 
that he covered were the Parsi floods, 
the general railway strike, the assassin- 
ation of Gaston Calmcttc. the trial of 
Mme. Caillaux and the champagne riots. 

In the spring of I91J. Simms sent a 
story to the United Slates saying war 
<n mrd inevitable and that if it came 
at all it would be hy July, 1914 This 
story was considered so improbable that 
1 1 was little used. 

Simms was in the war from start tn 
finish and his big achievements were 
many He scored a beat on the general 
mobilization of the French army and in 
November. 1914, was officially accred- 
ited to the French Army as correspond- 
ent representing United States news- 
papers, one correspondent rach from 
six neutral countries only bring thus 
accredited. 

Many Exclusive Interviews 

Simms' exclusive interviews with the 
Icidcrs of France attracted world wide 
attention. Il-s interview with Prime 
Minister Viviani on France's entry into 
the war was the only one that Mates- 
n'.m granted Kt was also the first 



Virgil Jackaon, Minus an Arm, Can 
Operate Typewriter — Saunter* 
Works for Lova of It 

St. I jh is, Mo_ Oct. 12. — George May- 
well Crowson returned from a year's 
service overseas, is back in his former 
place on the editorial staff of the News- 
Press. Virgil Jackson, formerly sports 
editor, who lost an arm in the battle of 
the Argonnc. has returned and taken 
up work as a general assignment re- 
porter. Jackson has learned to manipu- 
late a typewriter with his remaining hand 
and arm. 

Dewey McDonald has left newspaper 
work to become aMOtiattd with the ad- 
vertising department of a St. Joseph 
department store. 

Joseph Hurst is now handling police, 
a run long covered by Arthur Bur- 
rowes. who is now tnake-up editor. 

Clarence Saunders, of the News- 
Press, is said to be the wealthiest man 
actively working on a Missouri pap.'r. 
H' is regularly employed as assistant 
telegraph editor, working for the love 
of the game with which he has always 
been associated and in which he did 
nut make his money. 

Miss Olmccda Setti was recently mar- 
ried b> Luther Scip. a returned soldier 
The groom's sister is also a member of 
of the News-Press staff. 



"A. B. C." Reports Issued 

t'lin.sno. Oct. 14. — Audit Bureau of 
Circulations reports have been issued 
for the following newspapers: Kala- 
mazoo (Mich.) Gazelle, Sharon (Pa.) 
Telegraph. Strealor (III) Free Press 
and Strealor (III.) Independent Times. 



New Orleans, Oct. 14— Arthur G. 
Ncwmyer, associate publisher of the 
dew 1 Meant Item and southern vice- 
president of the Associated Advertising 
Clubs of the World, has been appointed 
chairman of the advertising committee 
of the Southern Newspaper Publishers' 
Association, to succeed Walter G. Bryan 
of Atlanta. Mr. Bryan, formerly pub- 
lisher of the Atlanta Georgian, has gone 
to New York as publisher of the New 
York American. 

Mr. Newmyer's appointment was made 
by J. H. Allison, president of the South- 
ern Newspaper Publishers' association, 
and associate publisher of the Fort 
Worth Record. 

Major J. S Cohen, editor of the At- 
lanta Journal, has been appointed to 
membership on the advertising com- 
mittee, in place of Mr. Bryan, to fill 
the vacancy left hy his resignation. 

Advertised th« South 

Hie other members of this commit- 
tee are Victor Hanson, publisher of the 
Birmingham News; W. A. Elliott, busi- 
ness manager of the Jacksonville Times- 
Union; Charles Allen, vice-president «tf 
the Montgomery Advertiser; and C. F 
(iladfcltcr, publisher of the I^niiss-ille 
Herald. 

Thousands of dollars are lo be in- 
vested by the advertising committee 
of the S. N. P. A. during the com- 
ing year, in a national advertising cam- 
paign to place before the people of the 
United States the enormous possibilities 
of development throughout the South, 
in all lines of business. 

It was five years ago that the South- 
ern Newspaper Publishers' Association 
began in a small way to carry on a 
campaign in national trade papers and 
in newspapers in East, North and West, 
that was planned to advertise the South, 
and the South'* newspapers. 

The message that the campaign bore 
to the business men and advertisers 
of the United States was that Dixie 
was prosperous as never before in all 
her history, and was the best and least 
developed market for sales of meritor- 
ious products. 

Duly a small amount was spent in 
this first year of the plan. But year 
by year, as the foreign advertising in 
the South increased, and as sales and 
prosperity went hand in hand, the news- 
papers in the S. N. P. A. contributed 
more largely — and last year a fund of 
J10.UIII was contributed to help the 
South and the newspapers of the South. 

Every cent of it was spent advantage- 
ously in a scientific advertising cam- 
paign. 

Campaign Baars Fruit 

During the ten months to come, the 
commitlce plans to sprnd $1,000 a month 
in carrying on this campaign. Last year, 
in addition to the advertising through 
trade paactl and newspapers, the com- 
mittee also issued a booklet called "The 
South in 1921 " That booklet was given 
wide distriliutton among national adver- 
tisers It gave complete information 
on the South and on the southern news- 
papers in attractively arranged and ac- 
curately compiled statistics 

A new edition of this booklet, called 
"Dixieland of Tudav" is to be issued 
this year. 

And this five-year advertising cam- 
paign of the Smith and thr South's 
newspapers, carried on conservatively. 



intelligently, by experts, has borne 
the inevitable fruit of all intelligent 
advertising. 

There was an instant increase in th> 
amount of foreign advertising carried 
by those papers after the new policy 
went into effect. During the first year 
of ihc World War, when newspapers 
throughout the United States sustained 
decreases of foreign advertising lo an 
rxtent of 20 per cent, or more, the 
Southern newspapers lost only about J 
per cent of the foreign advertising. 

In ihe years since then, foreign ad- 
vertising has doubled in some and trebled 
in other sections of the country' — and 
the greatest increase in volume has beer, 
shown in the South. 

The Southern Newspaper Publisher'' 
Association headquarters are in Chatta- 
nooga, in the News Building, in charge 
of Walter C Johnson, secretary. At 
these headquarters is a complete file 
of information about the South and the 
newspapers of the South. The offices 
are regarded as a Southern newspaper 
clearing house. There are 168 members 
in the association. And those mem- 
bers represent every newspaper of more 
than 5,000 daily circulation in the South- 
ern state 



Teaching Better Printing 
and Advertising 

Univeraity of Manitoba Will Give 
Practical Advico for Small 
Town Improvement 

Winnito;, Oct. 12.— An extension 
course in better business methods for 
the small town, directed by the Univer- 
sity of Manitoba, in conjunction with 
the Manitoba Retail Merchants' Asso- 
ciation, has l>een giving good results 
Competent authorities on a variety of 
business subjects tour the province, stop- 
ping for two or three days in each 
town, getting thr business men together, 
boosting the community spirit, and dis- 
cussing with them methods that will 
make for "Better Business." 

The campaign was inaugurated last 
year and this winter it will be pushed on 
a more extensive scale. The agenda 
includes an extension course for the 
country' printer and editor. His ex- 
perience is sought and practical advice M 
given toward the solution of the pmS 
lems that confront him. It is claimei 
that much of the advertising done by 
country merchants is useless on account 
of its poor presentation of the case. it< 
lack of timeliness, and manner of dis- 
play. 

The lecturers sent out by the univer- 
sity and merchants are seeking to over- 
come this by giving the country mer 
chant and the country printer a sb tt 
course in modern avertising, showing 
them where their "ads" are weak »ni 
how it would be possible for better ad- 
vertising to work to the advantage f 
both the advertiser and the publisher 

W. J. Keyes. director of printing a: 
the Kelvin Technical High School, is in 
charge of the advertising and printing 
end uf the course. 



No Ads for Radicals 

Minneapolis wholesalers and jobbe-> 
have shut down on donations lo ras- 
cal publications and in their place »'-' 
stituted what they call their "Minneape 
lis Market Fund." All advertising prop- 
ositions hereafte/ must be made tn i! 
secretary of the American Committee < t 
the Civic and Commerce Associate n 
and "strictly on their merit*." 
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POST- DISPATCH 

is ihe only Si Lotus 
Newspaper fo show a, 



3D 
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According to the sworn statements filed with the l.'nitcd States Govern- 
ment by the five St. Louis newspapers as required by an act of Congress, the 
Post-Dispatch is the ONLY St. Louis newspaper to show a GAIN in PAID 
circulation for the six months prior to October 1. 1919, over the corresponding 
statements to the Government for October I, 1918, as proven by the following 
published figures: 

Potl-I>Up*teh Globe I>emoc re. t Republic Time* Stir 

Oct. 1, 1919 184,957 161,179 76,792 53,544 **8,S45 

Oct 1, 1918 173,959 167,803 87.581 87,814 108.657 

Qjyj^ 10 998 (•NoSumiajt) («No Baaitr) 

loss ' 6,624 10,879 34,290 10,112 

The average sale of the Daily and Sunday Post-Dispatch in the city of St. 
Louis is within only a few thousand of double that of iti nearest Daily and 
Sunday competitor — the Globe-Democrat. 




St. Louis One Big Newspaper 
S. C. Beckwith Special Agency, Sole Representatives, Foreign Advertising 

NEW YORK CHICAGO ST. LOUIS DETROIT KANSAS CITY 
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PROGRAM COMPLETED 
FOR CIRCULATORS 



Psper* eod DUeuasions for Conven- 
tion Next Week Will Cover 
Wide Renre of Circulation 



lt.«M -J. 8. L«»y. the 
York Clly. 



itKTrn.va 

How manr allow returns? How manr 
sllow discounts on hllla 1a lieu or returns! 
Whit can «•• tio when our competitors al- 
low a full roturn privilege? 

PKKMII'M* AND CONTEBT3 
f>o you favor tit* uao of premiums or con ■ 
tests? What has I'een your experience? 
■low many are using premiums? What la 
the rsjae of etralglit circulation work aa 
compared to scheme promotion ? 

MAMPI.ING 
sampling on a morning paper bring 



Bv AUREB \V CwKKMU. 
cnaimari r«oc»A* mavnru ». r. «. c. si. 

Here is the prog rani for The New results in out "of town tsrrtiory? what 
, c. , ,- i .> \ t i a. haa been your experience on city sampling 

\ork State Circulation Managers As- „„,,, mm Z„ Hn ,{ ,».„i„g? 

sociation's Watertnwn convention, Oc- 
tober 20-21. For the many helpful sug- 
gestions and for the co-operation of 
brother members the program commit- 
tee hereby expresses hearty appreciation. 



Tl'HsDAY MORNING. 1:011 O'CLOCK 
KBADINO AMU DISOL'tWlON OF PAPERS 
A slmpls system for rrrordlng orders and 
•topi for City Carrier and mall aohacrlp- 
tlona— C. E. Blcwer, the Press, lllnghaiu- 
ton. N. T. 

methods of building rural frsa 



It is our hope that this program com- douvcry circulation for .» ""»i"e ■*«!■'•- 

pletely cover, the field, but the success *" McDal1 ' *'""»• 

uf our efforts, and of those who for- The Increasing costs of production. In- 

, . , . . eluding tho advancing pries of Nawaprlnt 

mally take part depends largely on mem- p» P , r , what can its circulation depart- 

bcr*' active participation in the discus- ment do to meet these problems? - it, J, 

, r Burks, the Baal*, Hmolclyn, N, T. 

sions at the convention. BBt.i,iN'i katrs 

Study the program DOW. I-Ook Up What Is the »remre itally wholesale rata ? 

ntslterc of intrri-ct tr, vnll anil if there ii What Is tils prospect of Increasing whcla- 

mattcrs ot interest to yon anil u mere is mlt „,,„, <^o,i.l..rinc miaing 

some topic not on the program in which ths price? what an tbs beet methods to 

you are interested make a note of it ^"^nd.^ repee. "t heir* prt*c. 
nd bring it up at the meeting for it 



may be of much interest to others and 
the interchange of ideas will help us all. 



pa part 
at r..i*. 



No Dull Hour. 

Brother Congdon is doing everything 
possible to prepare a good time for u» 
while in his city and there will be no 
dull hours between sessions. 

You will notice that special rates are 
extended by the Woodruff Hotel to 
those who attend our convention — $1.50 
for room without bath; $2 and up with 



ould it t 
upstate to contlnus tbalr 
ACKNT8 

Is one scent beat In a town or tarrltory 
or should there be mora tr.aa one. 



Catting tl 
trouble* ? 

Stall room scoDomlcs. who baa any n«w 
su rotations? 

The malt sorrlcs, has It Improved? 

The newsboy ace limit, what has bean 
dona alKMSt It? 

Plana to Increase street sal 
Inc and evening papers. 

Labor conditions, wages, etc 

Open Meeting ror ttuestlons . 

Election or Offlrers. 

Selection of Nest Meeting Pise. 



The hotel management has 
the local commitlce that every 
will be given for the convenience 
comfort of alt who attend. 

The program follows: 

MONDAY XOUMNC, »:•» OtXOCK 



Meeting of 



nrd of Olrrclora 



A special program of 
has been arranged by the local com- 
mittee, This will include a trip to De- 
feriet where delegates may observe and 

^M^r3^w««^ ,rtK " , ~ «»P«« ,he "»»"f«"»< ?' newsprint 

paper at the plant of the St Regit Pa- 
per Company, the finest equipped paper 
mill in the state. Luncheon? will be 
tendered the members at the close of 
the morning sessions, when they will 
be addressed by prominent men of Wa- 



Preadrtant'a Anivouncementa. 
Krrrftary'a Announ 
iteport or tAcal 
(^»naral Business. 

It O'CLOCK 
Conrsatlon Called to order. 
Roll Call. 

Andreas of Welcome. 

Heading of Mlnulaa of 

Keport of Hoard of tilrerlors. 

Report of Uk*I Coanmlttee. 

Auditing Commlttee'a Itepott 

Mscretary'a Rsport- 

Keport of t>glslatle«> Comraltte«. 

Report of Membership Comnilttss. 

Heport of BpecJaJ fnriid itees. 

rresldeut's Addreas 

Oe Herat. ttnllnUtled "r !'•« BualBsaa. 
Reading nasi Usaruaalaa at Papers 

United co-oporatlon necessary to Insure 
successful distribution and bow to secure 
same. — Ihsnlel W. Tanner, llerwtd-Dlapatcli, 
Utlca, N. T. 

Beat methods of collect log back aeoranta 
oa roaln aubaertbers dlscontlnusd by gov- 
ernment order October l. l»t«.— O. B. Bng- 
Und. Lendar-RcpuMlcun. Jobostoen, N. T 

Waya to Increase msll subacrlpUoost.ll 
a mornlag paper. W. C. Hliaon, Post- 
Hlartdard. gyracuae. N. t. 



RURAL. 

How to rntld and collect rural ctrcnls 
lion without Hie expense ot a traveling rep- 
reeentatlT.; what la tho beet scheme at 
tbe least cost? 

ntATCRM 
What new f.stures hnva you used thU 
Shoulil s morning paper use features 
as evening end Kmirfity. what kind 



r 



who has 



year* 



Political Advertising Growing 

SckASTON. I'a.. Oct. ij.— Politicians 
in northeastern Pennsylvania are 
learning that advertising in the news- 
papers it a real effective way of win- 
ning vote*. In the last primary cam- 
paign the percentage of political ad- 
vertising was far in excess of previ- 
out records, and candidates' expense 
accounts showed that money paid for 
newspaper advertising was in some 
cases the biggest item on the list. The 
established rule on political advertis- 
ing is "cash in advance." 

Robbed Bank with Ad Man's Auto 

The automobile of \V. L. Uotts. 
New York advertising at'etlt. was 



ZnSJ?Z*ZX£ iSXTZ.'rSSr, *t«*,«? n m in front of the New York 
whst other meiho.ia t»v,, you used tor ad- Athletic Association on September 8. 

""'"[tt dblivkrt and wnen ,4trr '""nd by the police 

the best plan: OBle* owned was identified as the car that had been 
used by the bandits who robbed the 
Bronx Borough Hank. A bullet had 
passed through the machine 



routes, ealarUJ carriers; offlcs owasd r on tee, 
commissioned earrlora: or Independent car- 
riers on oarrler owned route"? 

HOBDAY AITEKNOON. t O'CTjOCK 
Beedtng ana Utsrsiasam at Papers 

Ways In which members of New York 
smte Cirenlatlori Msnagar's A»»ocistlon may 
co-operate to priMUote the general welfare 
cf their Puhllsheta. J. M. Annenberg, 
Knlckerrwicker-Preaa, Altanr. H Y, 

Praitlcal sdeantaaca or a mechanical ar- 
rai.sen.cnt f..r rei-orillng. ail.' 
■naMlng.— Beerla. KesMnger. Mai 
X. T 



I. N. S. Shifts in Hartford 

Harifos-d. Cons., Oft. id.— Jack 
O'fonnell. for six years International 
News Scrvirr njicrator here, has left 
the Hartford office, expecting to take 
KhiiuM mall evt«'rir>tion» be a lower rats up similar work in New York. F.. T. 

"r r^oter?; , "r.\!rne. ,, l Tn,rn M R'oc;w;: s«.oyd.n. of ,h. 

tar. K. T Washington. D. C. office, is handling 

r.M^VThaf et„" bL-'donT SrSSSR thr Hartford end of the 1 N S. wire. 



Too often a space buyer to guard against 
duplication will slight a fine market by not 
using enough mediums. But Erie is one of 
those rare exceptions. Search the country 
and you will find few parallels. In fact so 
exceptional is the combination of prosperous 
Erie and the dominant Timet that yon are 
justified in placing the Times in every cam- 
paign. 

Your net profit percentage from Erie 
will be greater than in larger citie* 
where divided newspaper competition 
makes the use of several mediums im- 
perative. Are you interested? 



The Erie Daily Times for EVERY National Advertiser 



E. Katz Special Advertising Agency 

Established ISM 
It E. »th St. Harris Trest Bldg. WaMaalsn Did. Monseesak Bleg. 
New York Chicago Kansas City San Francisco 



National Significance 

Few newspaper situations in the United States 
compare with that in 

x 

Erie 

Pennsylvania 

The Market, 157,000 

Erie Population, 105,000; Suburban (35 mile radius) 
52,000 



There one dominant medium, the Erie Times, 
has 50% more than the combined paid circu- 
lations of its two daily competitors and over 
treble the circulation of either. 

Therefore an advertiser in the Erie Times is 
certain to dominate at small cost a big and 
prosperous territory. 

Erie Daily Times 

(A. B. C. Member) 

Paid Circulation, 27,079 




1,885 COLUMNS 

OF PAID ADVERTISING 

GAINED IN SEPTEMBER 

BY THE 

Baltimore Sun 

MORNING EVENING SUNDAY 

The Baltimore Sun leads in all fields, Morning — Evening— Sunday— by large 
margins, and the three issues of The Sun again last month published more advertising 
than appeared in the five issues of all other Baltimore newspapers. 

THE DAILY MORNING ISSUE gained 619 columns 
and carried 1,350 columns more than the second daily 



THE SUNDAY ISSUE gained 314 columns (4 Sundays 
in September, 1919, against 5 Sundays in September, 
1918) and published 840 columns more than its nearest 
Sunday competitor. 

THE EVENING ISSUE gained 952 columns and carried 
520 columns more than the second evening paper. 

The percentage of all newspaper advertising published in Baltimore in September 
that appeared in The Baltimore Sun was 



52.7% 



Baltimore advertisers recognize the value of home circulation in this City 
of Homes, and they know The Sun's exclusive carrier service delivers the 
kind of circulation that sells advertised goods. 
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PRESS ARRANGEMENTS FORGOTTEN 
AT INDUSTRIAL CONFERENCE 



editor; and 
scmblyman. 



a candidate for State As- 



Mrs. 



Clara Sears Taylor and "Jim" Preston Prevent 
Serious Complications at Last Moment — List 
of Accredited Correspondents 



Washington, Oct. 15. 

AFTER much concern as to the rights of the press at the ses- 
sions of the National Industrial Conference, arrangements have 
been concluded whereby the newspapermen assigned to the 
story are getting good service in the matter of accommodations. 

Difficulties on the opening days of the conference arose from 
the fact that in this, as in nearly all matters where Federal depart- 
ments arc in the saddle, the press arrangements were about the 
last thing to be thought of. 

Two Weeks' W ork Accomplished in One Day 

In this instance the efforts of reprc- •* " *"" ,ort H * T *' d 

tentative Washington newspapermen 
during the week preceding the assem- 
bling of the conference were repaid at 
the eleventh hour by the selection of 
Mi- Clara Sears Taylor, as director of 
the publicity. Mrs. Taylor did valuable 
work for the Department of Labor until 
the publicity organization was disbanded 
through lack of fund*. Prior to that she 
was with the committee on public in- 
formation. 

Mrs Taylor undertook to accomplish 
in a day a task on which she should 
have had at least two weeks. Her 
greatest work was that of issuing press 
tickets to the numerous applicants, and 
arranging for the transcripts of the pro- 
ceedings, issued in mimeograph to the 

cofTctaoMcnti 

The scramble for seats at the press 
tables — representatives of trade journals 
taking all of the choice places and leav- 
ing the press associations and daily 
papers to take what was left led to the 
ever present "Jim" Preston being sum- 
moned from the Senate Press Gallery 
to prevent serious bickerings. 

Accredited Correspondent* 

The accredited press representatives 
included the following : 



Miss Dudds at Columbia School 

Ciikykxne. Wyol. Oct. u.— Mis* Clara 
R. Dodds, society editor on the Wyo- 
ming State Trihune, for the past year, 
is now at the School of Journalism of 
Columbia University, New York City, 
taking post graduate work. She is a 
graduate of the University of Nebras- 
ka journalism school. Mrs. Walter L. 
Larsh, wife of the Cheyenne postmas- 
ter, who was formerly society editor 
on the Tribune, is again filling that 
position. 



P. H. McMilUn Die. in Detroit 

Det«oit. Oct. 4 — Philip H. McMillan, 
secretary-treasurer of the Detroit Free 
Press, died here today, aged forty-six 
years. He was born in Detroit, was 
graduated from Yale in 1894 and from 
the Harvard Law School in 1898. He 
was president of the Detroit & Cleve- 
land Navigation Company and a direc- 
tor in a number of financial corpora- 
tions. 



Adam*. Eve 

AlvoM, Thome* a.. 
Authlcr. Uteri* r„ 

Atchison. J. C 

Maim*. Hurh 

lleai h. Edward r. . 



Liberator 

...Now York Herald 
. MlnnoaDolla Juurnal 
..Doily N'«wa- Record 

. Colled Ptsg* 

.Publicity Dept 



Community Councils or National Defense 
Ilell. Samuel W.. Philadelphia Public Lodger 

ttrllamy. Paul .Cleveland Plain Dealer 

Ikoyle. John ..Wall Street Journal 

iirainrrd. C. c Brooklyn Dally E*gl* 

llorrkeL K. M Independent 

llrlgtiam. William E.Boston Ev*g Transcript 
limnner. Milton* Sinpp* r'dltorlnl Board 
Pre em, 'leer-re Hothwell. . .Washington Poet 

llrown. Sevellon . . Providence Journal 

Union. Thomas P . Universal News Service 

• "Ailing. Ol* ..Scandinavian papers 

nine. Sheldon ML. . Washington Star 

collin*. Italph A New York Sen 

Comb*, ilenrr.r W Lynchburg News 

Oeaek, Italph P. I'nltad Press 

fraefnni, W. A Central News 

lisl.y. William t. Syracuse Journal 

Haste. John Krle ....Washington Star 

Denver, llaytnn . I'nlted States Bulletin 
Hoiigh.rty. Emm-it 'J. '.Sloes. City Journal 
Karly, Stephen T.. 

Chamber of t'ominerre of Colled States 
Kaaton. Kdsvnrd c Philadelphia Inquirer 

Ksrar*. J Fred Baltimore Sun 

jfaJSasTI Arthur M Chicago Tribune 

Fairbanks. A. I» Troy Kecord 

Pi l»«r. SI. L. Iron Trade Kevlew 

PwUgller, O. Selmer. 

N- sv York Hun I Irfindnn Correspondent i 
rjall, tlserge M Ihstlv Neva Letter 

• lurdn.r, tlileon Krripps Kdltorlal ii. ii' 

(Iilbert, 1 •it..,. W . 

Philadelphia Evening PuMIr Ledge' 
c.odwin. Sluert ..New York Sun 

• 'oodman. l.oul* 1 Detroit News 

. i ■■ ... i R H ,. *•£■ Naeinn 

■ troves. Charles A Itoaton <Jloh* 

Kslfflson, Mrs Margurrll* ft Baltimore Set. 

Hen. H II American t'unlmctor 

lliilrn**. ilrorge R. 

International News Service 

Hunt. Harry n . 

Nua .paper t-:til«rprt.e A- . •• .. 

Mm'lry. T A Pittsburgh Post 

Jwuaa, If A I ■ It Pulillcatlnns 

J,.l<>.«on. Harold S ...Journal of Commerce 
J»,e,.n. Theodore CI.. 

ttovton Evening Tranarrlpl 

J.-r Maurice New Terk Kvenlng Mall 

K.nifli. P. W. American Industelee 

Kerehner. I. l f . . .... Mutual Megnslne 



Newport 

Lore. Harold F Hallway Age 

Lawrence, lias lit Syndicate newspapers 

Leary. John J New York World 

Looml*. A M National Cranes Monthly 

Low, Fred a Power 

Lurea, St. ft, Mcrchonls Trade Journal 

Lyman, i'liarlsa A.. 

Capper Farm Publications 
Ucl-aln, lleerge N„ 

Phllodelplila Evening Ledger 

Mcllonnell. J. B Dally News- Record 

McUretb, Justin ... .Universal News Service 
Mernamse, W. B. International News Bervles 
Maamtiaeon, L Monthly Labor Review. 

r 8. Bureau of Labor Statinlira 

Stanly, Basil Scrlpps Economic Review 

Markliam. Edgar SI. Paul Pioneer-Press 

MoruulB. J. Clyde Country clentlemsn 

Marrlnan. J J Boston Herald 

Maleon. FrnncU O Washington Times 

s(,hr,.n, E. J Engineering News Record 
Melnah. Benjamin Jewish Dally Forward 

Mirhetson. Chart** Now Tork World 

Morr.lt, 1*. W. Cleveland Dally Iron Trad* 

Monk. Thomas o Pittsburgh Pre** 

Morris. Mildred International News Service 

Norton. Robert I* Boston Post 

Noyes. Nowhold Washington Stsr 

Parnielee. H. 1*. .I'hem. k. Met. Engineering 
l-eck, Oeorge Curtis, 

Repuhlli'iiu Publicity Assoclalleu 

Rselttsr. J. I' Journal of Commerce 

Rsld. Hugh Trie PuMle 

Rlffby, Cora Christian Science Monitor 

Robert*. Boy A Kansas City Star 

Robert*. W. C American Federatl'inlet 

Ross, Chas II. ..St. Lout* Poat-IMepati-h 
Rowe. Mr* lair Lyk*s..Ncw Tork Tribune 

Rowland. H. W Dearborn Independent 

Ruth. Carl D Cleveland New* 

Schuette. trawald F. Leslie - * Weekly 

Scott. Wm. It. - . Christian Science Monitor 
Slnnott. .srlhur J ....Newark Evening News 
Slnshclmer. Alien, 

Automotive Industries * Motor Age 

Small. Carl Oregon Journal 

Small. Itoberl T. Philadelphia Public ledger 
Spurr. J. E . Knglneorlng * Mining Journal 
Steeling, tinnald ... .Portland inre.l Journal 

Stevens. Harry C .Minneapolis Journal 

Swelnharl. Henry L....Havo* News Agenc>' 

Steell, Herman Prairie Farmer 

Tipper. Harry Motor World 

Todd, Lawrence Forgo Courier-News 

Tucker. Glenn I New York World 

Turner. Mrs V. B. Monthly Labor Review, 
IT S. Bureau of Labor Siarl.tlrs 

I'ndcrwortd. J. J* Seattle Times 

Vernon, Ij-roy T Chicago Dally New* 

wsier*. Qrocne it,, 

Newspsper Enterprise Association 
While. William Allen, 

Associated newspaper* 

Woolen, Paul, 

Mi-draw Hill Englneerlnr Papers 

Wood, I' wis New York Times 

Wylhe, rVorgi' Aseoclaled Press 

y.arhary, R. A Brooklyn Dally Ragl. 



Linotype Instruction at U. of O. 

Norman. Oki.a., Oct. 12.— Miss Fan- 
nie Inez Bell of Muscogee has been 
madr editor of the University of Okla- 
homa Magazine, and Otto Brewer of 
Norman business manager. A new 
feature in the school of journalism 
is the installation of linotype instruc- 
tion for the students. 



Cill Made Editor 

Elmisa, N. Y , Oct. 13— William C 
Gill is the new managing editor of the 
Telegram to succeed the late John 
Moore. Alan Could of the Herald staff 
is designated chief assistant to Mr. Gill 
as city editor. Before going to the Tel- 
egram Mr. Gill had been reporter anJ 
later city editor of the Advertiser, news 
editor of the Elmira Gazette and man- 
aging editor of the Evening Star. He 
is a native of Philadelphia. 



Snyder Leaves Collar Field 

' TmiY, N. Y_ Oct. IS-— George L. Sny- 
der, advertising manager of the C W. 
Ferguson Cullar Company, has moved 
to Cincinnati to enter the service of the 
Monitor Stove Company. 



Completes Study- of Northwest 

Chicago. Oct. IS— F. O. O. Schind- 
ler of the copy department of John- 
son. Read Se Co. has recently re- 
turned from a months trip to the Pa- 
cific Northwest, devoted in part to 
a study of business Conditions. The 
cities visited include Spokane. Seattle. 
Aberdeen. Chehalis. Portland and 
Salem. 

. - . ■ - - - , 




Printers Compromise Demand* 

Madison. Wis. Oct 14— The local 
Typographical Union, which had sub- 
mitted a wage scale asking increases of 
$fi a week, effective Octoher 1, has 
reached an agreement with the publish- 
ers nf the Capital Timrs and the Wis- 
consin State Journal providing for in- 
mux's of SJ for the next six months 
and $1 more for thr six months there- 
after, The printers have been paid at 
the rat" nf $27 a week for day work 
and $?» for nielli work Their salaries 
have lietn raised 50 per cent in the last 
eight years. 

Political Daily in Yonkers 

Yii\ KMts, N Y.. Oct 12— The Dem- 
ocratic party here has started iis uw-i 
daily newspaper, the K' view, fur cam- 
luisMi pnrncisi-s It consists of four 
pages, tabloid, and is distributed free 
Joseph A. Bradv. formerlv on the \-w 
York Evening World staff, is one of thr 



SW'soOTI •• |w |Mtj»j.|j. ilHllli': . •||||||. |||||| 

More display 
v e r t i s i n g of 
Brooklyn retail 
stores appears 
each month in the 
Standard Union 
than elsewhere. 

"Ask the man 
who knows. 
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How Dallas 
"Nationally- 



Leading Dallas Department 
Store recently "hung out its 

sign" and carried an 18-PAGE adver- 
tisement in the Dallas Times Herald, 
devoted entirely to nationally-advertised merchandise. 
For an entire week the sales force of this great store 
furthered the doctrine of "nationally-advertised" to 
shoppers of Dallas and North Texas. 

Dallas, first City of Texas, is 
already "sold" on merchandise 

that is nationally advertised. Its people 
believe in and buy nationally -advertised 
products. They will buy your product if it is 
advertised in The Dallas Times Herald. 



is "Sold" on 
Advertised" 



A real Promotion Department 
awaits the word to furnish trade 

data or any other reasonable service. 




DALLAS TIMES HERALD 

REPRESENTED BY THE S. C. BECKWITH SPECIAL AGENCY 
New York Chicago St. Louis Detroit Kansas City 
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CANADA IS SHARING IN 
NEW ERA 



Advertising Volumo Show* No De- 
clina, and Spaca Buyer,, as in 
U. S., Show Markad Prafavance 
for Daily Nawspapart 



AMERICAN JOURNALISTS 
ASSOCIATION FORMED 



Ottawa. Ont., Oct. IJ.— While general 
expectations a lew month* ago were 
that the advertising "boom" would let 
ii|> to a considerahle extent once the 
majority of Canada's fighting men had 
been returned from over-seas and re- 
assimilated into civil life, this has not 
Ucn the ease 

New high records in lineage continue 
to be made hy the leading papers of the 
country, and it is notable that this cir- 
cumstance applies both to "foreign" and 
local advertising. 

Never previously have avertising solic- 
itors found such a ready response from 
their territories. The agencies have 
developed many important new accounts, 
cities experience little difficulty in putting 
on increase lineage. In the latter regard, 
it is interesting to note that special edi- 
tions and "stunt" pages are contributing 
an important part, a close check of the 
Canadian pro-, demonstrating that these 
are now "epidemic." 

Whatever opinion may l>e held re- 
specting this class of advertising, the 
fart rrnuim that it is now popular with 
"local" space-users. 

Those competent to gauge the situa- 
tion believe that a let-up is not to lie 
feared, provided the industrial situation 
does not become a greater factor than 
at present. They consider that the pres- 
ent situation merely marks the advent of 
a new era in advertising — and particu- 
larly with reference to newspaper ad- 
vertising. 



Pittsburgh Writers Elect 

Pittsburgh, Oct. 12. — Emulative ol 
the St. Louis plan. The Pittsburgh News 
Writers Association was formally or- 
ganised at a largely attended meeting 
today. These officers were elected : 
President, George B. Carrell. Dispatch ; 
vice-president, James J. Long, Sun; 
secretary-treasurer, A. S. Friedman. 
Sun : sergcant-at-arms, Kirk Johnston. 
Chronicle-Telegraph ; truster. Nicholas 
Martin. Tri- State News Bureau: Vin- 
cent Draync. Post, and A K Mercer. 
(iarcttr-Times. 



tC'oNt.Nii.'d' from I'age 5) 

the National Journalists' Association. 
Although the place of the convention 
has not yet been decided, invitation 
has been made by both the St. Louis 
Association of 
Journalists and 
the local Con- 
vention Bureau 
to hold the first 
national gather- 
ing in this city. 

Some idea of 
what has so far 
been accom- 
plished in a 
brief period by 
the St. Louis 
plan in the city 
of its origin 
may he gleaned 




Jolt* T RniiKSS 
1 i -t . i . -i. i -i h ScL-rrlsry 



from the following abbreviated state- 
ment of facts: 

The first action taken locally was 
hy the Post-Dispatch chapter, which 
drafted a memorial to Joseph Pulit- 
zer, Jr., the editor, asking for a 30 
per cent general increase in salaries. 
Mr. Pulitzer replied by distributing 
a cash bonus of 20 per cent, retroac- 
tive to January I, 1919, with the 
promise of a second bonus on the 
same terms to he paid the editorial 
men on December 31. 1919. Thai 
amounts to a flat 20 per rent salary 
increase to every worker on the pa- 
per for the year 1919. It is note- 
worthy that in addition to the fore- 
going, numerous individual editorial 
employes applied for wage increases 
which, in nearly alt cases, were 
cheerfully granted them. 

The St. Louis Star chapter pre- 
sented a similar memorial to general 
manager B. li. Bradley, who an- 
swered with a proposal of permanent 
wage increases 
ranging from 
$2.50 to $7.50 per 
week, and av- 
eraging $S 
per week for 
between t w e n- 
ty and thirty 
editorial em- 
ployees. 

Mr. Bradley 
himself figured 
out the indi- 
vidual appor- 

tioning of wage Hsbua* M. Iloctcics 



submitted it for the approval of the 
chapter, which found his estimates 
entirely satisfactory. 

About the same thing happened in 
the ease of the St. Louis Times chap- 
ter. S. K. Stanard, the managing 
editor, set aside a certain sum and 
the staff men themselves were left 
to apportion it for individual distri- 
bution. The raises thus effected on 
the Times averaged $5 per week per 
employee. 

The St. Louis Republic chapter, 
owned by cx-U. S. Ambassador Da- 
vid R. Francis, 
drew up a me- 
morial, pointing 
out what had 
cheerfully been 
done by the 
managements of 
the Post-Dis- 
patch. The Star 
and the Times, 
and asking for 
measures of sal- 
ary relief. That 
memorial was 
endorsed by 

Casacis Y. Tsvun 
managing edi- E»« u ili» lororeitire 




increases 



and 



Treasurer 



The Evening Newspaper 
Published at Fairmont, West Virginia 
announces the appointment of 

ROBKRT E. WARD 

5 South Wabash Avenue, Chicago 
225 Fifth Avenue, New York 

as 

National Advertising Representative 

Member of A. B. C. 




tor Sam Hellman and was by h - 
prescnted to Mr. Francis on his re- 
turn to St. Louis from Russia. Ut 
Francis in turn announced that rut 
justments of salaries would I 
into effect on the Republic nn 'S- 
tober 12. 

Both Managing Editors Hclltta- 
of the Republic and Stanard of tht 
Times are active members of thr - 
respective paper's association chap- 
ters. 

The really extraordinary thing m 
the cases of the Star and the Tirott 
if that — for the first time in hiatofl 
a managing editor has personal', 
drawn up a schedule of salar. 
creases and submitted it to an tgat- 
riation of his employees for appron 



Adjourn Canadian Hearings 

(VV 7 11 1 .'; > I 'i ) 

Ottawa, Okt , Oct. 9 -The Caruilii- 
nrws print investigation which was t 
have been resumed today has been ad- 
journed indefinitely because the Guv 
eminent auditor has not completed kh 
examinations of the paper company 
books. 




Greatest Buying Power 
in the Mountain States 

That's the reputation of The Rocky Mountain 
News anions; people who know. 

The "Greatest Buying Power" because of the 
cLmi nf |ieoplc who are its readers. 

In readers arc the people who have been, and 
are, resjionsible for the progress and prosperity 
of the Mountain States. 

These people are readers of The Rocky Mountain 
News because it has always been found standing 
for the belt interests in its community, and 

Ill-cause its advertising columns as well as its 
editorial have been uniformly clean and un- 
tainted, it has the confidence of the real people 
of Denver and the Mountain States. 

The 

Rocky Mountain News 

Largest Morning Circulation in 
Denver and the Mountain State* 

VflRtgj A t'onklin, Kcirrign iti-pn-ar-ntAtive*. Brunswick 
Building. New York; Sieger Building, Chicago; 
Free I'ri-** Building, Detroit 

The Shaffer GrouD 

Rocky Mountain News Denver Times 

Indianapolis Star Muncic Star Terre Haute Star 
Chicago Evening Post Louisville Herald 
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Signs Infallible 



'"I HERE are numerous ways in which prosperity manifests 
*• itself in a community. The building of new and better 
homes, the laying out of parks and places of amusements, the 
erection of public libraries and the establishment of civic cen- 
ters are all unfailing signs of a financially thriving community. 
These are not only concomitant with, but are the surest 
indicators of prosperity. 

Bridgeport has all the ear-marks of prosperity. Its ex- 
tensive building developments, effected by the Bridgeport Hous- 
ing Company, under the direction of the Bridgeport Chamber 
of Commerce, resulted in the erection of a large number of 
well-built apartment and unit houses, both within the city 
limits and outside in the cities of Fairfield and Stratford. 

Bridgeport's standard of living is continually rising. Em- 
ployers and employes are making money and are spending it 
in Bridgeport. 

You, Mr. Advertiser, can reach this great purchasing power 
by advertising in the 

Bridgeport Post 

( Evening and Sunday Morning) 

AND 

Bridgeport Telegram 

( Morning Except Sunday ) 

Connecticut 's largest Circulation 

Only Bridgeport Publisher?. Member Audit Bureau of Circulations. 



], A KI.I-.IN JOHN CLASS 

Metropolitan Tower Foreign Representatives Peoples (las Building 

New York City Chicago 
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CHILE OFFERS FIELD TO 
ADVERTISERS 

Wonderful Opportunity Await* En- 
terprising American Business 
Firm», Says a Government In- 



W'sshiscion, Oct 1.! There is an 
opportunity in Chile to put to guod use 
America's unrivaled power in advertis- 
ing 

Trade Commissioner J. W. Sanger, in- 
vestigator if the advertising situation 
in Latin-America for the Bureau of For- 
eign and Domestic Commerce, Depart- 
ment of Commerce, states in a report 
issued today that in Chile alone of the 
»«1 coast countries, the dealers and 
importers arc bcginitinR to realize the 
economic function of advertising. 

"At present, Chile is passing through 
a transition period as regards hoth ad- 
vertising and merchandising," says the 
report. "It has not wholly broken away 
from the old method whereby a small 
group of strong importing commission 
nouses practically controlled the entire 
business of the country. These import- 
ers used advertising in only a perfunc- 
tory way, depending more upon their 
acquaintance with the trade and their 
ability to extend credit suitable to the 
buyer. 

"They have buying offices established 
in all the important buy-inn centers, par- 
ticularly in liurope, and the consumer 
found them witling and eager to extend 
credit on anything from a plow or type- 
writer to the entire equipment for a 
factory. 

Smaller Merchants Awakening 

"Having been established for genera- 
tions and having filled a want that was 
met in no other way, they came to oc- 
cupy a place of mar lad influence T. 
day, however, the smaller merchants are 
coming more and more to buy direct 
from the factories, placing their orders 
with the salesmen who make regular 
visits or with American houses that have 
oiahlished branch agencies. *" 

Whereas, formerly the dealers were 
sceptical of the wi«dnm of the huge ap- 
propriations made by American manu- 
facturers for domestic advertising, there 
i- now among them, especially among 
the importers of such lines as automo- 
biles, an enthusiastic acceptance of ad- 
vertising as a means of reducing sell- 
ing expense. 

The report makes the point that the 
Mgnincance of the advertising situation 
for the I'nitcd States lies not so much 
in lh« fact that other countries have not 
used advertising as in the possibilities 
iif developing abroad a power in the do 
mestie use of which we are unrivaled 

In a mm manufacturing country like 
1 h ilr. with a high ratio of per capita 
rrnport* and an excellent avrragc of 
literacy among its virile and aggressive 
population, advertising deserves a place 
a* a «al< s-promotiiig force of far more 
importance than it holds at present. 

I'lK'iliilitics in Peru and Itohvia are 
a I mi considered in the report, but are 
held not to tie So prouitsitiK as in Chile 

INTERNATIONAL ADVERTISING 



consummated through mutual friends 
and especially Messrs. Hyoir and Hart 
of New York, who have been the per- 
sonal representatives of Mi Hicham 
in this country. Mr. Uifihau, already 
represent; two of the customers of the 
William H. Rankin Company, namely, 
Wilson & Co , the Chicago packers, and 
the It F. Goodrirh Rubber Company of 
Akron. Ohio. 

Mr lligham. who is a member of 
Parliament, is an American who, after 
lung association with an Lastcrn adver- 
tising agency, went abroad many years 
ago. 



H if ban Completed 



DISPUTE OVER UNION 
OF NEWSBOYS 

Attempt Being Made to Form New 
Seattle Body to Protect 
Fide "New.ie," Exploited 
by Older Men 



copy desk of the San Franeisco 
Chronicle. While in St. Paul. Mi 
Parks was adjutant of the local [>*>: 
of the American Legion 



FORT SMITH STRIKE 
UP PAPERS 



Printers Demand Wages of 

•ad Refuse Arbitration — 
Publishers May Adopt 
"Open Shop" 

(■V TLl-COftArit) 

Fixer Smith, A*k , Oct 15.- -All 
newspapers in this city are still com- 
pletely tied up by a strike of union 
printers, winch began October 4. lob 
shops are likewise affected. Up to the 
present time the employing printers and 
publishers have made no effntl to oper- 
ate. Arbitration of the new wage scale 
presented by the union was refused by 
the union and there have been no nego- 
tiations since the calling of the strike. 
The maximum demand of the new 
scale is $51 for foreman and $48 for 
marhinisl operators on morning papers, 
time and half for overtime and double 
time after four hours. Most of the 
printers have sought employment in 
other cities, while the few who remain 
are getting nut a small daily paper with- 
out telegraph, which is called "The Fair 
l>aily" and is devoted mainly lo pre- 
senting arguments in defense of the 
union's strike action. 

Many business men are demanding 
that the newspapers resume publication 
on the "open shop" basis, if the printers 
do not return to work immediately, 



Hardy Moves to Kansas City 

Kansas City. Mo, Oct. 7.— The C 
R. Cook Paint Manufacturing Com- 
pany lias appointed Paul W. Hardy 
of New York as manager of its ad- 
vertising department. Mr. Hardy 
was formerly assistant advertising 
manager of Valentine * t o. 



Welcomed Home 

("mcano. Oct. 14.— The Woman's 
Advertising Club gave a dinner to Mrs 
Florence C. Rose of Irvanstoii, lil 
The guest of honor recently returned 
from France, where she had hern en- 
gaged in canteen work (or two scats. 



Airing a Grievance 

Mi si.stinh. Is. Oct. i?.— Norman 
It.vker recently had a grievance 
aKainvt the Journal, 'o lie hired a hall 
to air it. In their paper the Journal 
p-tblisbrrs commended Mr. Hakcr for 
tin's voicing hi- opinions ni public 
rather than ilc.iii (r in private 



Si snt r. W'ami.. Ik'- 14 —Unanimous 
request for the revocation of the charter 
of the Seattle Newsboys' Union on the 
ground that the organisation has come 
under the contrnl of older men presum- 
ing to "own" downtown street corners 
and exploiting the smaller hoys, who ac- 
tually sell the papers, was made this 
week by the Seattle Central Labor 
Council lo the American Federation of 
Lalior. The case is of interest because 
it involves the age-old circulation prob- 
lem of "eurner ownership." 

The labor council refused to sanction 
the agreement whirh the Newsboys' 
Union signed with the Seattle Times, 
Post-Intelligencer and Star, declaring it 
was not expressive of the will of the 
majority of the union members. Those 
alleged to be in control of the union 
have declared a boycott against the 
Seattle Union- Record, organijed labor's 
daily paper here, refusing lo permit the 
sale of the paper on "their corners." 

The agreement signed by the union 
with the Times, Post -Intelligencer and 
Star has been declared void by the labor 
council. 

An attempt will be made to organiie 
a new newsboys' union in Seattle to 
give full protection to the so-called bona 
tide newsboys. 



Elliott Now a Teacher 

Winnii-et.. Oct. 8 — J. Courtland El- 
liott, formerly a member of the King- 
ston (Ont ) Whig, has been appointed 
assistant professor of political econ- 
omy in the University of Saskatche- 
wan at Saskatoon. 



Tisch With Robb Motors 

Detroit, Oct. 8.— A I.. Tisch. ad- 
vertisink' manager of the Paige-De- 
troit Motor Car Company, has re- 
signed to become a member of the 
executive staff of the Robb Motor 
Company, Chicago, 



Parks Goes to "Bay City" 

Sr. P.u'i, Minx. Oct. 14 - -J. J. 
Parks, late of the local staff of the 
Daily News, has taken a place at the 



'• v the ;issoeiati.:,n arrangement 
<nu4 in Km ma Hi Pi r.t.iMim last 
w.k> between tile William II Rankin 
1 'o-ri-.i-my r,f OiK.ic.' and I barb s F 

H:vham. I_-<J . of I h,-,, th,. Rankin 

< -rihiiiv will s. .licit ace. nt.K for }{ tL - 
harn. .-n:, I Mr I I-uVimi w'l ■ olo-:t new 
l.u-in.s f,,r tl u - Kankin Company in 
'•ri.it llnlain The arrangement w.n 



ADVERTISING SECURED 

Advertising for Special Issues of Daily Papers and Mag- 
azines. Souvenir Programs of big events, Publicity 
campaigns conducted. If you have a legitimate reason 
for producing something special I have the men and 
means to do it. 

J. L. Le BERTHON 
2 RECTOR STREET NEW YORK CITY 



Astor Acquires Another Paper 

Lonhon. Oct 14— The Daily Finan- 
cial Times arid the Drapers' Rcc-.rl 
have been purchased by Major Waldorf 
Astor. M P.. for a price said to excccil 
*>,(KH.OO0. Major Astor is the prrnc; 
pal owner of the Sunday Observer ar. I 
is the son of l>ird William Waldorf 
Astor. 

Waaamaker Buys Famous Yacht 

Vincent Astor has sold his yacht 
Noma, reputed to be the fastest pri- 
vate steam yacht in the world. :., 
Rodman Wanamakcr. executor oi tl.c 
James Gordon Hennett estate The 
purchase price was not made public. 



Reynold* Recovering Slowly 

Stanley M. Reynolds, correspondent 
of the Baltimore Sun. who was i 
member of President Wilson's party 
and was injured in the same accidr-: 
that killed Ren F. Allen of the Cleve- 
land Plain-Dealer, is making satisf. - 
tory progress toward recovery. Phy- 
sicians, however, say it will he sevrra! 
weeks before he can leave the lm.,i! 
Samaritan Hospital in Portland, Ore 



Myers Admitted to Bar 

SatANTox, P.s.. Oct. 12.— Jerome 1. 
Myers, formerly a local newspaper 
man, was recently adtnitted to the 
practice of law in the courts of 1-ack- 
awanna County. Pa. Mr. Myers was 
graduatrd from the Dickinson Law 
School at Carlisle, Pa. 

Raising Fund for Hospital 

Hartford, Conn.. Oct. 1.?.— M. C. 
Manternach, president of the Maiiler- 
nach Company, has been appointed 
advertising and publicity director of 
the drive to obtain a $500,000 fund 
for the Hartford Hospital. 



Drawing for Mail 

Harry .1 Tuthiil. late cartoonist 1 
the St Louts Star and the Post- 11:-- 
patch, will join the forces of the Nr* 
York l.venmit Mail Svndicate. Ortot-.- 
-7th. 



Robert F R. Huntsman, publisher 
of the Urooklyn Standard-Union, i< 
confined 10 his home by illness 



Keeping Up With 
The Time* 

A FACT A WKKK 

What is a Rood slogan 10 
express the position of The 
Times as an advertising 
medium in the Washington 
Held? 

The sworn and audited 
circulation figures ..f the 
Washington newspapers 
show that no single one 
covers anything like the en- 
tire field. Also, that no 
combination of two papers 
which excludes The Times 
covers the fietd. 

Would an effective slogav 
he "Don't leave the Wash- 
ington job half done," or 
"You can't cover Washing- 
ten without The Times?" 

The Washington Timet, 

WASHINGTON. D (" 



TCjrjgie 
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NEWS IN BRIEF of the NEWSPAPER AND ADVERTISING WORLD 



Leonard Webster, an advertising 
man employed by ilic Omaha Wo/ld- 
Hcrald, ha* Wen arrested for alleged 
complicity in the lynching of Will 
I'l.'ivn, niyrn, the burning of the Court 
House and attempted lynching nf Mayor 
Smith on September 28, and according 
to the police he has confessed. 



C V. Van Anda, managing cditur 
nf the New York Times, has been 
granted a temporary injunction restrain- 
ing a real estate operator from ejecting 
!nm from his apartment where he has 
lived for many years, became of a dis- 
rental. 



Marcus Carvcy. editor of the Negro 
World. New York, was -hot and seri- 
ously wounded while tn his ofhee Tues- 
day afternoon, by George Tyler, a busi- 
nr-ss associate 



Jack Veiock, sporting editor of the 
Intrrnatinnal News Service, who was 
taken suddenly ill while covering the 
World Series at Chicago, is confined to 
his home in New Y ork as the result of 
.in attack of pleurisy which fnJInwcd a 
heavy cold, 

Cornelius Vandcrbilt, Jr , of the New 
York Herald staff, has returned to New 
York after a trip to the Pacific North- 
vie it, where lie interviewed the i'fince 

■ Wales and former Mayor Olr llan- 

■ ii. of Seattle, for his paper 

Speaking about activity in real estate. 
It a It a dorcn prominent New York 
'»» -paper men have purchased dwell- 
ings during the last few months Roy 
\\ Floward. president of the United 
I'rcss, iKiUjjht a Ixautiful place in Pel- 
liam ; Frederick Koy Martin of the As- 
-tiatrd Pres<, a home in Hronxville; 
W. \V. Hawkins, general manager of 
the United Press, a home in South Yim- 
Urs; Howard Davi-, business manager 
ih<- Tribune, a place at Pelham; and 
Jami i Wright Brown, president of I-.U- 
iioh & Pt m iHHtx. the house in Vonkcrs, 
N \ . where his family have been living 
f'-r the last six years 

A II Itelo & i ts., publishers of the 
IU!la> News and Journal, and Galveston 
I'.olv News, at lurajmts tendered their 
• Riplnyes in Dallas on Oetolier I anil 
" lialveston on < k-iober 2. announced a 
free insurance plan for recngnijring 
Uitliful employes' service. For em- 
I 1 ' >es who have lieen with the company 
' X months, the amount of the iKiIicy 
will U- SJrjn and it increases until for 
-'I years or longer the policy will be 
?J 5-1*1. In addition the company will 
;ia> a rash bonus of 10 pi r cent, of the 
preceding three months' salaries to each 
employe. All editions of the Belo news- 
papers now carry a copyright line 



The Charleston (W. Va.) Gazette 
has been elected to active membership 
in the American Newspaper Publishers 

Association. 



At the annual convention of the 
American Klertric Railway Assoeia- 
tioo. at Atlantic City. N. J , organi- 
zation of a section composed of 
direct railway publicity .vol public 
relations men was effected with these 
oHicer.s: Chairman, Leake Carraway, 
\ irginia Railway A Power Company; 
vice-chairman, Luke Grant. Chicago 
Klevated Railway; executive commit- 
tee, the above officer* and \V P. 
Stratidhorg, Portland ("Ore.") Rail- 
way. Light & Power Company; 
r*wight Burroughs, Baltimore. United 
Railways; K, K. Kelsey, Toledo Rail- 
way*: J. \V. Colton, Conm-rtietit 
'-nmpany, and A. D. B. V r an Sandt. 
Detroit United Railways. 



J. W Schuler has resigned from the 
Scranton Times to become circulation 
manager of the Charleston (YV. Va.) 



Secret Service men and detectives 
guard the courtroom where Gust 
Alonen and Carl Piavio arc being tried 
on a charge of criminal anarchy before 
Supreme Court Justice Weeks, New 
Y'ork, in connection with publications in 
The Class Struggle, a Finnish magazine. 
The unusual precautions arc an after- 
math of the distribution through the 
city of a circular "Arm Y ourselves " 



Acting on the advice of Mr. and 
Mrs. W. C. D'Arcy. there has been 
substituted a silver service for the 
loving cup selected at the recent 
A. A. C. W. Convention for presenta- 
tion to Arthur Newmycr, associate 
publisher of the New Orleans Item. 
A suitable inscription was prepared 
by Mr. D'Arcy and is being cut on 
the service together with the Truth 
emblem of the Advertising Clubs. 

Secretary Walter C. Jubnson has 
arranged a meeting of the legislative 
committee of the Southern Newspa- 
per Publishers' Association to take 
place in Nashville about October 20. 



Dan F Miller has resigned as 
news editor of KiiiTuX & Publisiiek 
to take charge of financial advertis- 
ing for Troy ei Co,, an investment 
securities firm located in the Flatiron 
Building, New York. 

New Pans offices of the United 
Press have been opened at 32 Rue 
Louis le Grand. Henry Wood is 
nianalrcr. 



The annual election of the St. 
Louis Advertising Club will take 
place October 2ft, the following two 
slates having been prepared: (1) C. K 
Ston-r. Louis If lludkc, A. W. Pau- 
ley. G. F. GottMhalk and S. S, 
Hewitt. (2) R. t'ullcrton Place, K. 
A. Wright. George B.irncs. V M. 
Kahrendorff and A J Gaines 



William McColhtmri, dean of news- 
papermen ill Wilkes-Banc. Pa., has prac- 
tically derided to become a candidate 
for city councilman The office pays 
$3,000 a year. 



At a laixjilct given by employees of 
the Wilkes-Uarre (Pa l Times-Leader 
as a welcome home from France to Col. 
F.rnest G Smith, general manager, the 
publishers announced their decision to 
place a profit sharing plan in operation 
Hirst checks will In- given out at Christ- 
mas Tile arrangement will benefit 
every employer of a year's service 
Wage advances are also to be given 
certain employees. For the first year 
it is estimated the bonus will be paid on 
a basis nf a per cent. 

Audit Bureau of Circulations reports 
have been issued on the Rcgina (Sask.) 
Morning Leader and the Rrgina Daily 
Post. 



The McGraw-Hill Publishing Com- 
pany. New Y'ork, has purchased the 
Journal of Electricity It will continue 
to be published from San Francisco. 



Advertising promulgated by the Bank- 
er's Trust Company, Seattle, designed 
to encourage American travel in war- 
ridden lands of Europe, was condemned 
in resolution! adopted hy the Washing- 
ton Hotel Men's Association on the 
ground that tourist travel at home should 
be urged. 

Members of the Scranton Advertis- 
ing Club have launched a new slogan 
for their city. It is "Wear a Flower." 
The idea was proposed at a recent meet- 
ing of the club by T. J. Duffy, adver- 
tising manager of the Republican, and 
has already been endorsed by the Ki- 
wanis and the Rotary Clubs. The cluh 
also decided to hold its next conference 
in Wilkcs-Barre, where it is hoped to 
organize a branch to be known as the 
"Federated Advertising Association of 
Northeastern Pennsyls-ania." 



With the famous bell back on the job 
after an absence of many years, the St. 
Paul Town Criers (Advertising Men's 
published by the majority of newspapers 
Club) held its first meeting of the 1919- 
1920 season with more than seventy-five 
in attendance. Elliott C Hensel, presi- 
dent, announced a membership of 170. 
with two associate members. Regular 
meetings will be held Wednesday eve- 
nings, besides noonday luncheons and 
educational features. F. G. Stutz has 
resigned as chairman of the vigilance 
committee and Charles Bitckbec was 
named in his place. 



The Jewish Times, a weekly printed 
in English edited by Rabbi C. A. Ru- 
benstein, has appeared in Baltimore. It 
is the first Jewish paper in Baltimore 
since the failure of the Jewish Comment 
about two years ago. 

The Houston (Tex.) Sunday Chron- 
icle's publication of over 1,500 classified 
advertisements is believed to have made 
a record for South Texas. The Chron- 
icle was also the first paper in Hous- 
ton to reach the 13«, I JOT), 1,400 marks. 



Altnow-Singleton-llcld, Inc., is a 
new advertising agency corporation in 
Seattle, Wash. I-. R. Singleton is 
president, J F Held vice-president 
and George G. Altnow secretary- 
treasurer, 

The Cross of Chevalier of the Order 
of Leopold was bestowed upon lames 
T. Williams, Jr , of the Boston Evening 
Transcript, during the visit to Boston 
of the King and Queen of the Belgians 
The decoration is in recognition of "de- 
voted services rendered the Belgian 
cause during the war " 



The Yonkcrs (N. Y ) Chamber of 
Commerce has started a drive to raise 
$10,000 for advertising the advantages 
of residing in the city. The campaign 
is under the supervision of Harry F 
Storm and K. C Abbot, two New York 
advertising men. Space will be taken 
in the real estate sections of most New 
Y'ork Newspapers. 



Madrid newspapermen are attempting 
to form a union, and, it is said, will 
demand a minimum monthly salary of 
300 pesetas (fi7 90 normal exchange.) 
They threaten to strike if this rate is re- 
fused. 

Cisco (Tex.) is to have a morning 
paper lacked by local capitalists, who 
have taken over the old Roundup plant 
and will add new equipment. 



A resolution thanking the newspapers 
of the country for the fine spirit of co- 
operation they have shown in keeping 
the news of the nation-wide campaign 
of the Episcopal Church before the pub- 
lic was adopted by the Episcopal Board 
of Missions at a special session in De- 
troit in connection with tbe general con- 
vention of the church. 



Recent changes on the Burlington 
(Vt.) Daily News include the appoint- 
ments of Louis Fenner Dow as manag- 
ing editor, succeeding A. B. Grimes; 
Robert H Washburnc as state editor ; 
Ralph H. Marden, city editor ; and Fran- 
cis F. Kellogg, assistant city editor. 



D. M. Smith, former mechanical su- 
perintendent of the Kansas City Jour- 
nal and previously with the Topeka Cap- 
ital as foreman, has taken charge of the 
composing room of the Fort Smith 
(Ark.) Southwest American. 

"The newspaper is far more than a 
medium of publicity," said Mrs. Louise 
F. Brand, director of publicity for the 
Wisconsin Anti-Tuberculosis Associa- 
tion, in an address cm "Social Publicity" 
at the Institute for Social Service in 
Milwaukee. "It is an organized social 
force, in many instances the pioneer 
socializing agency in tbe community out- 
side of tbe school and the church. It is 
an educator with a vast enrollment of 
pupils. No other agency does so com- 
prehensive a work, for there is seldom 
a poject for civic betterment which 
does not have the newspaper as one of 
its * 



The Minneapolis Tribune has inau- 
gurated a service department, one of 
the features of which is a new publica- 
tion called the Tribune Merchandiser 
devoted to the interests of national ad- 
vertisers and retail merchants Willis 
L. Williams, formerly advertising man 
ager of the St Paul Dispatch and head 
of the St. Paul Pioneer Press, Dispatch 
Service department, is manager, with 
Thomas A. Boright, of the Tribune's 
editorial department, as 



P. W Hardy, tate assistant advertis- 
ing manager of Valentine & Co.. New 
York, has been appointed adverting 
manager of the Cook Paint & \ r arnisti 
Company, (formerly the C. K. Cook 
Paint Company), Kansas City, Mo An 
extension of the advertising program is 
planned to cover both Middle and South- 
western newspapers, periodicals and 
trade papers. 



The New England Sun is a new pa- 
per in Bridgeport. Conn , owned by 
Italian stockholders. Alfred Stewart 
O'Brien, for years with the Bridgeport 
Sunday Herald, is the editor. 



'Tillie Altartra." queen of all Hol- 
stein cows, was the guest of honor of 
the Portland (Ore ) Ad Club recently 
at luncheons. Miss Margery Dana, 
daughter of Marshal N. Dana, president 
of the club, crowned Queen Tillie with 
a wreath nf (lowers which she promptly 
ate. Then Mayor Baker donned a milk 
maid's costume and milked Tillie while 
all applauded. 



1 here are rumors that a new morn- 
ing paper is to be established in Win- 
nipeg. Man., in the near future. Lib- 
eral politicians in eastern Canada are 
said to be interested. 
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WHEN A PUI 

about all that is best in printing machinery, 
machines are not only standard, but oc 

HOE PRESSES ARE USED BY THE I 

NEWSPAPER AND MAGAZ 

HOE Super speed and High-Speed Presses Have 

Philadelphia Bulletin 0 Decuples 

Philadelphia Bulletin ! Octuple 

Baltimore Sun 3 Decuples 

Pittsburgh Post 3 Octuplcs 

Pittsburgh Post I Ouadruple 

Boston Post 2 Octuples 

Boston Globe 2 Sextuples 

Cleveland Plain Dealer 2 Octuples 

Toronto Telegram 2 Octuples 

Toronto Globe 1 Octuple 

Binghamton Sun 1 Sextuple 

Columbus Dispatch 1 Octuple 

Bronx Home News 1 Sextuple 

Chester Times 1 Ouadruple 

Cleveland News-Leader 1 Decuple 

Cleveland News-Leader 2 Octuple Decks _J» ' 

Halifax Herald ..1 Quadruple 9T 

Hamilton Spectator 1 Decuple 

Hart ford Times 1 Octuple 

Indianapolis News 1 Sextuple , _ 

Indianapolis Star 1 Sextuple HOE Superspeed Y our -Section or 

Jacksonville Times-Union I Sextuple installed for the SAN 

Long Island Star 1 Quadruple 

Los Angeles Times-Mirror 1 Octuple AtTCAL K \ 

New Orleans Times-Picavune 1 Octuple 80000 P*P* r » P«r hour of 4 to 16 pajrd 

20 000 pape»| 

Hoe Rotary Presses now in course of construction or being installed 
time in the Printing Press Industry and indisputable 
From the Viewpoint of Speed, Net Outpti 




544 546 South Clark St., CHICAGO, ILL. 



R. HO 

504-520 Grand 

7 Water j 
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SHER THINKS 

surely thinking of Hoe Machinery, for Hoe 
i position of Indisputable Supremacy. 

KT MAJORITY OF THE PROMINENT 
PUBLISHERS IN AMERICA. 

tly Been Purchased by the Following Newspapers: 

New York Sun 1 Octuple 

New York Sun 1 Sextuple 

New York Times 1 Sextuple 

New York Tribune 1 Sextuple 

Pontiac Tress-Gazette I Sextuple 

Portland Journal 1 Octuple 

Richmond Times-Dispatch I Octuple 

Richmond Times-Dispatch 1 Sextuple 

Rochester Democrat \- Chronicle 1 Sextuple 

San Francisco Chronicle 1 Octuple 

Seattle Times I Octuple 

Spokane Spokesman- Review 1 Sextuple 

Springfield Republican 1 Octuple 

Wilmington Journal 1 Sextuple 

London Daily Mail 2 Octuples 

London Daily Mirror o Sextuples 

1-:. Hulton ft Co., Ltd 2 Octuples 

News of the World 2 Quadruples 

Pictorial Newspaper Co 2 Sextuples 

Birmingham Gazette 4 Sextuples 

Sheffield Independent 4 Sextuples 

Paris Daily Mail 2 Sextuples 

Paris Daily Mail 1 Quadruple 

Copenhagen Politiken 2 Sextuples 

Besides Many Smaller Machines and Additions 

* 

ate over four hundred 16-page sections, an absolute record for all : 
i that Hoe Presses Constitute the Best Investment 
in Running and Economy of Operation. 

& CO., 

NEW YORK 

c - M ASS. 109-112 Borough Rd., LONDON, S. E. L, ENG. 

Digitized by Google 




3 ress with two extra Formers just 
SCO CHRONICLE. 

I) CAPACITY 

X) papers per hour <>f 18 to 32 pages 
5 to 64 iKiftes 
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Space- Buyers' Chart and Market Survey of the 

CITY OF WASHINGTON 



PACKS Mi TO 32 INCLUSIVE 



WASHINGTON OFFERS ATTRACTIVE MARKET 
FOR NATIONALLY ADVERTISED GOODS 



Capital of the Nation, Political Nerve-Center of the World, this Regal City Has 

Its Share of Industrial Enterprises and Supports an 
Army of Wage-Earners 



Jfear 




( I'l.- t-. cot>,richtrtl by L'ndrr«oofl a t'nder»oo<3) 

AS THE CAPITAL CITY APPEARS TO AN AVIATOR 

Remarkable View of Washington Made by a "Itirdman." The Capitol Is Rarely Pictured *o impressively. The -Senate Office HuiM.riK 

I> Shown in the Right Foreground 



WASIIIXtiTOX is unique among 
thr worlds capitals. It was 
created 1»y mandate to serve as 
the capital of a new federation of sulci 
—to stand as the symbol and enduring 
-ign to the world of a nation founded 
on the rule of the people. 



Washington was prrdrstinrd to grow 
as the republic grew — to expand as the 
nation expanded, registering always thr 
tides of life in the new world. It has 
fulfilled that destiny It has reflected 
the measure of our political and eco- 
nomic progress. It has taken its place 



Mk iik thr treat capitals of thr world 
—i -,f rM>al b'anly. a city in which 
is centered the hopes of free peoples. 

We are all accustomed to think of 
Washington in these aspects - to cheiish 
it as the custodian of our liberties in 
feel a solemn pridr in the vital pan it 



has recently played in the grimiw 
drama of history. 

Hut we are not accustomcu t.. ft 
ing of Washington as a city with ■ 
dustries whose activities afford empl 
mrnt to hosts of nun an. I women tt 
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v V • \CHAALtSTOWN 

V \ / W/HC#£STCA \ / 

V ^ f MtODl£TOM>A> 

A* royal 

MAAK^SOfteOAtO 



MAP SHOWING RETAIL TRADING TERRITORY OF THE CITY OF WASHINGTON 

WASHINGTON OFFERS 
ATTRACTIVE MARKET 



iC ntmutd from Pa<ji Jt>) 

■ products add materially to the 
• ^ J-Ith of the nation. 

Vet Washington has n. industrial life 

■ nd plays its part in the creation of 
'">' wealth. It ha* a larur population 
■i wage earners, aside from those cm- 

<:d iii Government work, and these 
i' -1 and women art? sharing fully in 
I:' - fruits of our present era of pros 
••fty. 

The city— which is coextensive with 
'"" District .if Columbia. named rn 

rii,T nf the gnat discoverer— contains 
I ?uuarc nnli s, of which 'M sspiarr miles 
'present land surface. 

Kit present population of Washington 

■ estimated at 450.000. as compared 
ul .VU.OUI shown by the 1910 census, 
'he cits outranks any one of pe'haps 

halt dotal states in thr number of 

■ inhabitant- Its present density of 
'•I'liUtinn is 7,500 inhabitants to the 
auaie mi]e_ 

Wa.hington'a Larga.l Industry 

The tinted States Government, with 
' many dcpattmints. i. nf conr-e 
Va.hingtnn's laruct industry. It is is- 
mated that there are at present in 
Vaslungion about 75 lx«l war workers 
he.,- represent every part of the conn- 
'>'• and include executives, specialists, 
killed workers every kind. They 
el;i to make the city national. 

K'eeords of leading hotels show that 
n average of 9,0011 people a <lay visit 
\a>h:nglon <",, ■nerally .peaking these 



are people of mean. They buy goods 
at Washington stores — for the average 
American likes to take back home with 
him something which he has purchased 
in the capita) city 

Washington stores have, in a very 
real sense, a sort of national distribu- 
tion They have customer* frnm Alaska 
and from Porto Rico, frnm Maine and 
Texas— hi addition to the normal vol- 
umr of local trade. 

In considering Washington as a mar- 
ket the manufacturer, or the space- 
buyer, must take into consideration many 
factors which do not enter into the 
situation in other cities He is dealing 
here with a complex population, en- 
tirely urban anil suburban, and in part 
cosmopolitan; with thousands nf people 
who live hi this .plendid city because 
they have the means to choose their 
mode and place of living and delilier- 
ately elect to abide near the great nerve- 
centrr of the nation; with other thou- 
sands who are employed in the conduct 
of the affairs nf the Government, and 
to whom Washington nn-ans "the home 
town." with all that is meant by the 
term, and with still other thousands who 
rind here, in the private industries, their 
hest opportunities for earning a living 
anil the best surroundings in which to 
live 

Attract! People of Wealth 

To illustrate the diversity of interests 
nf the population —the city l»->asts a 
greater ittiml>cr of school* anil .erninar- 
ies tot gitl- and young women than arc 
fmtnd in any ■ titer American city This 
may seem to he a fact of merely inci- 
dental interest to advertisers. 1 1 tit it 
miKl !<■ considered that these voting 



arc. in almost every instance, 
frnm homes of wealth. They come to 
the center of American culture from 
every part of the land. Due may lie 
the daughter, the niece or the cousin cd 
a congressman ; another a banker's 
daughter from the fax West- All are 
women of culture, and naturally custom- 
ers of Washington Mures and shops, 
buying without stint everything appeal- 
ing tu the feminine taste. 

Washington is the home of thousands 
of people of great wealth, the center of 
the official life of the nation, having a 
society on a par in every particular with 
that of the most exclusive capitals of 
the old world Diplomatic life in Wash- 
ington is a factor of great importance 
in tin- general social scheme of things. 
Here the courts of the world view with 
each other in the magnificence of their 
representation and of the social func- 
tions which they sponsor. Thus Wash- 
ington assumes a special importance as 
a market for IiIkIi class merchandise, 
appealing to people of exacting tastes 
and rcuuircment*. 

Value of Manufactured Product! 

Hut if the wealthy classes of the 
capital city afford an exceptional mar- 
ket opportunity for high grade products, 
what may he said of the wage-earning 
classes : A glance at the statistics of 
manufacture for the city will afford a 
clue. 

The latest figures of the Department 
of Commerce cover the calendar year 
of 1914; but. as these relate to private 
industries, which have of course shown 
a normal growth in the intervening time, 
they will throw valuable light on the 
industrial importance of the citv 



The manufactured products in 1914— 
and these mean only the products of 
privately owned industries, not Govern- 
ment enterprises— amounted to $28,978,- 
241. The average number of wage earn- 
ers employed in these private industries 
was 8.877. The number of establish- 
ments was 514; the total number of per- 
sons engaged, including salaried em- 
ployees, was 1I..12.V The amount of 
capital invented was $40,810,200. Sal- 
aries and wages paid totaled S8.W5.693. 
The value added to the cost of raw 
materials by manufacture in that year 
was $16,739,118 This was the suni of 
created wealth due to the privately 
owned manufacturing industries of the 
city. 

It is an interesting fact that printing 
anil publishing stands first among the 
private industries of Washington If 
the gigantic printing and publishing 
operations of the Government were to 
he included this industry would take on 
large proportion*. Without considering 
the Government's great plants, the value 
of the product of the printing and pub- 
lishing industry of Washington for 1914 
was S6.241.578, and the number of 
employers engaged was ],fi71 The value 
addest by manufacture was $4,593,3H , > 
The number of establishments was 156 

The dominant private industry of the 
city, therefore, includes nearly a third 
of the total establishments engaged in 
manufacture, anil the value of products 
represented 21.5 per rent- of the total 
for all industries Included under this 
classification are newspaper anil job 
offices, book publishers and hinders, steel 
and copper platr engravers, etc 
(CVntii-tted oil /'<■:;-• rf) 
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Ranking second among Washington*! 
privale industries arc bakery products. 
58 establishments being devoted tn this 
line, cm| 1I1 iyw.it 1,161 wage earners, with 
an annual product valued at $3,916,169. 

Foundry and machine shop products 
totaled in value $1,230,244. and 562 
people were employed in these lines. 

Variety of Manufactured Product* 

Other lines of industry whose annual 
products were valued from a million 
dollars down the scale to $300,000 were : 
Confectionery, patent medicines, lumlier 
and planing mill products, coffee roast- 
ing and grinding, copper, tin and sheet 
iron work, marble and stune work 



tablishments whose products were ex- 
clusively for governmental use, and no 
statistics M to the value of the output 
are available. 

However. 11,63° persons were em- 
ployed in these industries, of whom 1.025 
were officials and clerks and 10,614 were 
wage earners. 

In the Bureau of Engraving and 
Printing and establishments operated in 
Virions departments, 4.146 persons were 
employed. 

In the Naval Gun Factory 3,239 per- 
sons were employed. 

In the Government Printing Office 
4.051 persons were employed. In other 
industries. 202. 



Washington about 75,000 war workers 
would indicate that this enormous in- 
crease of governmental activities dur- 
ing the war was not entirely transitory, 
but must Ik.' taken intu consideration as 
a major factor in any analysis of Wash- 
ington today as a market for merchan- 
dise. 

Stability of Employment 

Governmental employees, forming su 
large a part of the wage-earning popu- 
lation of Washington, enjoy for the 
most part stability of employment. 
Those under Civil Service regulations 
have lifetime positions, assuming their 
own fitness and dependability While 
salaries and wages are not as high as 
in some branches of private enterprise, 
these workers are enabled to order their 
lives very much according to their 
tastes and desires, and they are able to 
buy the things they need quite as freely 
as professional and salaried people any- 
where. 

The Government has aimed, of course, 
to regulalr the earnings of this vast 
army of workers according to the pre- 
vailing economic conditions, taking into 
account the increased costs of living 

Washington's Daily Newspapers 

Washington has four daily news- 
papers. These rank with the liest met- 
ropolitan dailies of the country. In- 
deed, it i* said, not more than two thou- 
sand copies of outside newspapers are 
■(rid in Washington rach day This esti- 
mate is made by an executive oi one 
of the Washington newspapers. liven if 
the figures should be ultra-conservative 
it is evident that the people of Wash- 
ington, outside certain official circles, 
Thus it will l>e seen that, in industries depend for the news of the day upon 
similar to those under private owner- ,n<, ' r own newspapers, 
ship, the Government in 1914 was. a It must be rcmcml>rred that, like all 
larger employer of labor than the com- metropolitan cities, Washington domi- 
btned manufacturers of the city. Of nates a considerable trade territory out- 
$12,897,497. Of this total, the value course, when the t nited States entered side its own geographical limits. To the 




VIEW OF A PRESS ROOM IN GOVERNMENT PRINTING OFFICE 

Uncle Sam's Pi Intel* Is the Most Complete Establishment of the Kind in the 
World In Normal Times the Employees Number About Four Thousand 

One hundred and ninety-rive plants, 
which the IV|>artmcnl of Commerce does 
not classify separately, and in which 
4.246 wage earners were employed, 
yielded an annual product valued at 



added by manufacture was $7,246,015 

Of the wage earners employed ill 
lhe»e private industries, nearly nine- 
tenths were males. 

Washington industries, rven before 
thr advrnt of the national child lahor 
law. never employed childrrn under six- 
teen in any considerable numbers. In 
1914 but 4.1 children were employed. 

The Basis of Home Life 

Tile Inlying power of wage earners 
is naturally affected by the stability of 
their employment, and in this request 
Washington industries rank very high 
Very slight fluctuation in the average 
number of employees month by month 
is shown, In the month of December. 
1914. the peak of demand for labor dur- 
ing that year. 9.227 wage earners were 
regularly employed ; in March, the low 
tide of labor demand for the year was 
reached, when K.65H were employed 
The other ten months of the year 
showed but slight variation in the num- 
ber of employees. 

These figurrs would indicate that the 
great majority of Washington wage 
earners have steady employment 
throughout the year— and this js the 
only basis upon which home life pros, 
prrs and the ability to buy is assured 

As elsewhere during the last ten 
years, there has l>een in Washington 
a marked trend toward the shortening 
of the working day. In 1914, 4.839 wage 
earners worked eight hours or less each 
day 

The Government as a Manufacturer 

The larger industrial establishments 
of Washington, of course, arc under 
corporate ownership The tendency 
toward expansion always leads to such 
control 

The Federal Government, in 1914. con- 
ducted II distinctive manufacturing rs- 



thc war. these Industrie* were enormous- north this trade territory is somewhat 

ly expanded and numerous others circumscribed owing to the proximity 

created The fact that, according to of Italtimore, yet it is safe to assume 

a recent estimate, there are now in that there is here an "even break" be- 



tween the two cities. To the south am! 
west the zone of Washington's tradt 
is far more extensive. A large par • 
populous north-cast Virginia is natural.) 
tributary, in a trade way, to Washing 
ton. The capital newspaper* reach and 
influence this trade, as a matter m 
course, so that advertising in them hi- 
the usual wide appeal carried by im 
portant city newspapers. 

There is a general— but erroneous- 
impression that Washington ha* a va<i 
negro population. The census figures oi 
1910 show 28,5 per cent, negroes 
There are certain sections of the cut 
in which the negro population runs *> 
high as 41 percent, Imt this is the ru\ 
ural result of segregation Many ! 
ured people, of a distinctly high dan 
are employed by the Government. It 
fact, a large proportion of the \V I 
ington negroes are salaried employers 
nr prosperous wage earners, and not hj 
any means to lie overlooked as 
prospects. 

Vital Statistic* 

Native whites of native parentage i c- 
stitute 50.4 per cent of the total popu- 
lation, while native whites of foreign 
parentage represent only IJ 6 per cent 
Foreign Isorn whites total but 7 4 prr 
cent, of the population. 

Washington has more women -h." 
men. There are 91 .1 males to 100 it 
males. 

The illiterates -those over ten yean 
of age who cannot write — constitute! 
in 19|0, but 4.9 per cent, of the t a 
population. 

Of the male population of W.i-l n. 
tun 5-V8 per rent, are married 

The largest number of foreign NT- 
residents of the city, of the dinerriii 
countries represented, are Irish. *" 
numbered 5.343 in 1910. 

In the last census year the mim!«i 
dwellings in the cits was 58.513, nhi). 
the families numlwred 71.339 They 
figures, of course, do not apply to thr 
greatly larger Washington oi t da) 
but do afford evidence that the capital ■ 
distinctly a city of homes. 






I -'•..II.- ' I ■!.'!..!' * fro-,-;. 

LOOKING UP PENNSYLVANIA AVENUE TO THE CAPITOL 

On the left are the Hotels Willard and Kaleigh and on the right the Southern Railway Building, and the tower '■' 
the Post Office Dr|iartment The Kxhibit of Motor Cars, Parked and in Action, Is , ^ r t e *^ , vijOO^iC 
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Washington, D. C 



Population 



laj'J Census 331.0*9 

A. B. C. (date, HIS) City 4 15.0*0 

A. B. C City and Suburban SSO.000 

Chamber of Commerce Estimate, City . . . 461,(81 

Chamber of Commerce, City and Suburban 525.090 



Native White* 84' I 

Nt|r»« ZS.S' : 

Foreign Born . li'< 



Industrial Workers IS' i 
English Reading SO 
Horn* Owners 55' . 



Suburban and Farm Residents 

Floriculture, truck growing and dairying are the 
chief agricultural industrial. The area of farms ie de- 
clining ft s the city grow*. Practically everything grown 
in the District of Columbia ia consumed in Wash'ngton. 

Many suburban homes are show placet, not run for 
profit. Residents of Georgetown and the adjacent 
country in Virginia trade in Washington. 



City Classed as 



Political 
of govar, 
States. 



lal. Seat 
of the United 



Location 



mil., from B. II more. 1 
i New York 



Banks 



Savings 

Trust Companies,. 

National 

There srv ne ateta b. 
•re 44 beaks, tb* total re 
•a iacraaae el I27.IH.*** 



Schools 



Publk Crane 
Hlah 
CatKo 

Thar* Ma 
y 1. Ik. U 



, Ut Ne. Pupil. eUCT 

» No. Pupil* 2.U7 

.... l# No. Pupils M» 

s.rmnarlaa In Waahlarton than in any ether 
Stat... 

tofather with the social advar- 

■ II Aw »k* ruatn, Tl 



Oa Potomac River, » 
miles from Philadelphia. E» miles from 

Seven railroad, Richmond. FreoVr itksburs; ana Po- 
tomac ; Wa.hincten and Southern; Chaaapeaae aad 
Ohjo.^BalUmora anJ^Ohlo; Peaaaylvease: Wesbuaalen 

Theatres 

<S Henat Ptctura Theatres, 
2 Vaudeville end Moving 
Picture.. 4 l.ajltlmet. Tha- 
atraa, 2 Burl. aqua. Larga.t. 
2.7M seats; a v. rag., 1,2** 
•rate. 

Churches 

Episcopal. 47 Methodist 
Epi. copal. Si; Rrm.n Catho. 
lie 27; Beptiat, 27; Lutbrrar. 
Ev.nr .lir.l, It; M t hod st 
PreteaUnt, I; Methodist 
Episcopal -South, 4; Dlaclplc-. 
as Cartel, I; Seventh Day 
Adv.nl. »; Hebrew, I: Cce 
• ragatloeal. 4 . Christian 
Sclenca. 4; Prc.byUrtsa. 12: 
•raaJl.t., 2; Unitarian. I. 



24 Resources JZI\5«Z,000 
6 Resources 73,057.000 

14 Resource* 112.6*S,0«O 
i the Di.trUt of Columbia. There 
r* ere U14.S47.esa ea Jun. M. HI*. 
June 21, 111! 



Principal Industries 



Being the seat of government, Washington i* the home of some 
IS, 000 government employee*. 

There are SI4 manufacturing establishment*, employing 11,123 
operative*, and with an annual payroll of M,S05,S93 The value 
of their output is J2S.S7S.241. 

Ice, pottery, brick and clay products, flour, structural iron 
work, casting*, l«l 
cipal product*. 



Special Information 



in th. 



There are (9.245 square mile* or 44JM* acre* of 
District of Columbia, aad 8 square mile* of water. 

Washington is tha be*t ahaded city in tha world, there 
12.00* more treea in Washington than in Paria. 

There are 87 hotels in Waahington, and the tourist travel 
from all over th* world. 

It is safe to estimate that at al 
temporary resident* in Washington 



Thi* information was obtained from The Haskin* Service, Board of Trade, Chamber of Commerce, Merchants and Manufacturers 
Association and other sources. 



Should You Want to Know 

More About Washington 

The number of dealers who handle a similar product. 
The proportionate demand for competitive articles. 
Suggestions for covering local dealers. 
Plans of local co-operation. 

The TRADE-AID Department of The Washington TIMES offers co-operation of a calibre that 

— The representative of PaJmolive Soap say* is "the best ever." 

—The Troco Nut Butter people say "goes further and accomplishes more." 

—George C Krusen. proprietor of The Josephine Le Fevre Co, says is "the greatest he ever saw." 
— The Corn Products Co. representative says is "uplcndid." 

—The C. F. Blank e Tea & Coffee Co. representative says is "just what we wanted." 
—And the Royal Baking Powder people say "your co-operation is very much appreciated." 



The Washington TIMF.S was one of the very first 
newspapers to rc.-.li/.c the value of CO-Operatiofl and estab- 
lish a TRADE-AID Department. Like most beginnings, 
the TRADE- A 1 1) Department of the Washington "TIMES" 
was small, ami at first had more to learn than to impart. 
But the work of The TIMES TRADE-AID Department has 
grown with the years that have passed; from it have 
"graduated" an assistant publisher, several advertising 
managers of "nationally known" products, and a couple of 



heads of advertising agencies. Etch of these men played 
a part in the building of this Department of The TIMES; 
and each left hehintt unerasable evidence of his value that 
has stood as sign posts to success for those who followed 
in this work of co-operation. Best of all. one of the main- 
stays of this Department throughout its years of service i«. 
with it to-day and, to <|uote a big national advertiser, "pre- 
sides over a department prepared to give a fellow the kind 
of co-operation to fit his particular needs instead of one 
plan for everything." 
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The Heart of the Nation 

is Washington, D. C, the Capital of the United States 

Presidents of the United States are inaugurated here 
National Judgments are rendered here 
National laws are enacted here 

Washington's prosperous population of over 400,000 represents the most genuinely cosmopolitan citizenry of the 
United States— representative of every state, with home ties binding to each community in the country. 

It is the logical city in which to inaugurate a national advertising campaign, for the voice of the Washington public 
tinds attentive ears in every city and hamlet throughout the United States. 

'1'horc is undeniable prestige attached to Washington's indorsement. The way to enter the Washington market is 
easy — simple — economical. 

One medium — The Washington Star— not only covers the entire held, but its news and advertising columns are 
read with confidence by its readers. 

Sell Washington and you will soon have the United States for a customer. 



®If£ Sunning g>tar 

Sl|p Suenmn. &tar Pacts About Circulation Eljr fcmtlmu. $tur 

y X\ ^\ ^ O ^ (Taken from the American Audit Itureau of Jf* ^ ^ ^7 ^7 

J_ \J^£q ^^^\JyJ Circulation* statement for the »ix month* ending (J ^£ _ f f 

y March 31, 1919) ' 

The circulation of The Evening Star is believed to be between two and one-half and three times that of the 
corresponding edition of its afternoon contemporary. 

The circulation of The Sunday Star is more than ten thousand greater iti Washington than its nearest competitor. 

The Star is received in nine out of ten homo in Washington and is read by the entire family. 

It is read by all classes— cabinet officers. Supreme Court judges, senators, congressmen, bankers, executives, clerks, 
lalwrers. 

In fact, practically everybody in Washington who reads at all reads The Star— Washington has The Slur habit. 



Facts About Advertising 



The Evening Star stood Number Five among all the daily and Sunday newspapers of the United States for the 
volume of advertising carried for the six months ending June 3", 1019. 

h frequently prints more local advertising than all three of the other Washington papers combined. 
It does not print any advertising containing fraudulent or misleading statements. 



New York Office: 

Dan A. Carroll, 
Tribune 1 



l.i-l our statistical department itivesti- 
Kate for you the pos»ihilitic» o! the 
Washington market a* applied to your 
specific line We are ready 10 en-operate 
with deserving producM. Write direct lo 
the Advertising Manager ut" The Kvenitig 
Star. Washmiiton, I) C, or through our 
New York or Chicago office. 



Chicago Office: 
J. E. Lutz, 
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Wholesale Houses 

Beef and Prori.ion Dealer. 1* 

Tobacconists II 

Confectioners II 

4 

S 

Fruit Dealer. • 

Grocers 7 

Commission Merchants 2t 

The wholesale business it 
confined largely to Washington 
and adjacent territory. Consid- 
erable trade it conducted with 
the adjacent town, of Virginia. 

north of Wesb- 



Retail Section 



Pennsylvania Aeenue is the principal retail 
street of Washington, but side streets as well as 
parallel streets contain large establishments. 

The trading area is almost solid for oeer a 
mile west and north from the Capitol, and is 
closely built up. 

Many suburban and neighborhood stores all 
or»r the city do a thriving basinets and carry 
merchandise into all parts of the city. 

Residential Features 

WavaJiinirton baa many fin* rvvedrnce*. m*my af them 
blaiorical. Tba nvoaVrn baaa«* are pretention*, fully in 
ka>« P mg with tba aaclal prominence of Ui« city. 

A rr**t Hl*ny bo«rdinc bouaea *r« m>intnnp<! thrnvich- 

out the city 

The narlawnt aectlon at Wa»hl«(latt la the faabloa- 



1 

Washington, D. C. 



Trading Area 

The laaaaedJiat* trading area el WaabtadjtaW-* parUcu* 
larly aa to retail b«*iMM, fc»ct*j*ite >he meet artMocraHc 
the olaleat ejed richest part of the covatry. Mt. Yemen. 
Fairlam. CulneneT. Frederlehabuet. Meaaaaaa. SpeUylvanke, 
Staffer*., Calverten. Leeahnrf. Alexandria. 
Klmg George smd atber i 



Every etate. territory anal 
Statea hava Sroilort anal r«pr**«nta.trvee j 

Every clvillred recefakxed netteei In the warM baa 
repeaaatitalive* in Waahine'tea. 




Tba W* 
MM guaate 
warld 



lag ten batata ba 
eate every nay, aiui t' 
)tlt W»»htnjt«n. 



i aQ > 



at »--• 



I'hci* condition* m*ke Washington .in tintqu* and f»r- 



ahe It a 
ol M hi-aa. 



Tba , 



Retail Outlet for Nationally Advertised Product 



Auteaaebile (Paateacarr Arraci.. 72 

AutoraoeU. (Trucks Agtaclce D 

AutamoeU. (Tir.) Ag.ncW« st 

Automtelle iPuul Ai<aci>. Id 

Bsliar* .... M 
Cit«r Slew. 1.TT7 

Clesks aee Suit. 17 

Clothier. M 

CenJacUoeara ■ . 1M 



l»:>.il«in 1U 

Dteaasaefcero f I 

Drugfl.lt , , , 07 

Dry Ceodt as 

Department Storn . ., 7 

EUrctrieal SuppH.. s* 

Florist. 70 

Fnmitw. and Cerprts *J 

Furrier. Jl 



Garage. 

Cfo-cr-f* 
HtreVsr* 
Hat. and Cap. 

Jew.tert 

LaeW Tallert 



1H 

in 

M 

a 

in 

71 



M.a't Feraltaingt. 




Star. 



Sunday Newspapers 



The Washington Herald 

The Only Newspaper in Washington Whose Circulation 
Has Increased Since the Armistice Was Signed 

The Largest Percentage of Home Served Circulation 



Nearly 1,000,000 Lines of Advertising 

Gained in Nine Months of 1919 



More Than 40,000 Circulation 
And Growing Steadily Every Day 

RATES - 10c Open — 5,000 Lines 9c — 10,000 Lines 8c 



THE ONLY PAPER IN WASHINGTON THAT HAS MAINTAINED ITS PENNY PRICE 
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JEWELERS CONSIDER 
BIG ADVERTISING 

Plan Outlined Before Nations! Asso- 
ciations Calls for Purchasing 
$300,000 Space Within Three 
Yeara to Linh Retailers 



"Advertising that will keep before the 
minds of the masses, the beauty and per- 
manent value of jewelry, .the sentiment 
that lives with the jewels, is the best 
means to build a greater prosperity upon 
the present promising foundations," de- 
clared Harry Freund, manager of the 
National Jewelers' Publicity Associa- 
tion, in speaking before the American 
National Retail Jewelers' Association. 

Mr. Freund proposed starting at once 
a $300,000 campaign of national adver- 
tising providing for the expenditure of 
this money in direct advertising in daily 
newspapers, weekly publications and the 
media of national circulation. The cam- 
paign will cover the entire country for 
a period of three years. The object 
will be to prove the intrinsic worth and 
lasting value of jewelry, watches, dia- 
monds and silverware, and to direct the 
reader of this advertising to bis or her 
local jeweler to make the purchase. 
Retailer Moat Important Link 

"For the financial success of the na- 
Oun-wide educational advertising cam- 
paign the whnle industry must be or- 
ganized quickly, for we have to rely on 
the industry to back up this movement 
with all its strength," urged Mr. Freund. 
"The retail jeweler is the most import- 
ant link in the chain of this national 
advertising, fur he is brought in per- 
sonal contact with the ultimate nur- 
chaser. 

"Cis-uperative or group advertising 
has proven the biggest and greatest fac- 
tor in selling the service of the products 
"I hading industries to the American 
people: some of the united business in- 
terests that have launched advertising 
campaigns on a co-operative basis are: 

"The National Florists Association, 
$300,000; National Dairy Council. $750.- 
000; California Fruit Growers, $400,000; 
coffee growers. $250,000 a sear for a 
period of four years ; custom tailors. 
$250.001); Southern Pine Association. 
$300,000; Irish Linen Industry. $650,000; 
Society of Electrical Development. 
$2UI,000. 

"American toy manufacturers have 
started a big national advertising eam- 
paign, as have the athletic goods manu- 
facturers, the raisin growers, walnut 
growers. Florida citrus association, 
cranberry growers and paint and var- 
nish manufacturers. 

"Important group advertising cam- 
paigns have also been initiated in the 
automotive industry. * 

Value of Advertising Proved 

"These associations of business men 
have proved that advertising an indus- 
try, as a unit, advances the prosperity 
of every individual lirm in that indus- 
try. The phenomenal increase in trade 
which the California Fruit Growers de- 
veloped through their advertising in the 
intrrrst of 'Sunkist' oranges, furnishes 
a line illustration of the wonderful ad- 
vantages of co-operative advertising. 

" 'Paid advertising.' says Roger W 
Hahson. director of the educational 
service department of the U. S. Depart- 
ment of l-alxir, 'is a cure for all the 
ill- real or imagined prevailing in the 
l.imnris world during this critical 
period of reconstruction. Prosperity 
ultimately depends U|>»n the consumer 
My advice to the merchant is this: for 
your own interest, and tin- g'nd of the 
■ "unity, imtr.is. the ailvcrtisitiK appro- 
pritinn yog have made this year. Let 



us make our *rf\rc>if prosperity perma- 
nent by advertising' 

"That last line is the keynote of the 
whole present situation in your busi- 
ness ; for the proposed national publicity 
campaign of $3tX),000 for the jewelry 
and allied industries is — prosperity in- 
snranee. With your co-operation and 
support it will eventually make the 
American people regard the purchase of 
jewelry, watches, diamonds and silver- 
ware as a necessity and living essen- 
tials." 



W1DE-WIDE-WORLD STILL 
GIBBS' TERRITORY 



American Firm Set* Record* 
with Cabled Advertisement 



552-Word Message Carries Fur Auc- 
tion Announcement to Japan 
Advertiser 



A record breaking advertisement fur 
the Orient was carried in the Japan Ad- 
vertiser of September 5, according to 
the publishers on the last page for that 
day, 14-inches deep and 2-columns wide 

Oik- of the most unusual things a1>out 
this advertisement was the fact that it 
was placed by an American firm. Funs- 
ten Bros. & Co., of St. Louis. The text 
matter and instructions for display and 
space were cabled from St. Louis to 
Tokyo in a single message of 552 words, 
which is believed to be the longest com- 
mercial message ever sent under the 
Pacific The cost per word was 226 
Yen. 

The regular rate of the Japan Ad- 
vertiser for the s|»acc occupied is 70 
Yen. but the cable tolls added brought 
the cost to 1538..U Yen. The adver- 
tisement was an announcement of an 
auction fur sale held in St. Louis from 
September 10 to September 20, inclusive. 




E. D. diss 



Harry G. Jacobs resigned as secre- 
tary-treasurer and manager of Motor- 
cycle and Bicycle Illustrated to be- 
come sales manager for the bicycle 
and motorcycle division of the Koko- 
R10 Rubber Company, Kokomo. Ind. 



I T ha 1 l«een remarked, many times, 
that if there was any branch of the 
art of advertising ai it relates to re- 
sults that E. D. Gibbs is not thoroughly 
acquainted with, 
the man who an- 
nounces it is going 
to have the time 
of his life "show- 
ing" those who 
dwell in the world 
of "Truth." That 
will no doubt ex- 
plain the new hap- 
py feeling in the 
Goodrich organi- 
zation. 

Mr. Gibbs is not 
a one-country man. 
He helped to prove 
the National Cash Register to be an 
international necessity. If you have ever 
heard of the National Cash Register 
you already know something alxiut Mr. 
Gibbs. During the twelve years he was 
advertising director of that company 
his messages of higher business effi- 
ciency were carried into every count r> 
in the world. His activities included di- 
rection of the second largest printing 
plant in the country owned by a private 
corporation ami one publication with a 
distribution 1.200,000 a month. 

Mr Gibbs' reputation as a lecturer 
and writer on topics of advertising and 
merchandising is international and other 
advertising men have heaped many hon- 
ors on- him, including the presidency of 
the Associated Advertising Clubs of the 
World, presidency of the Sphinx Club 
of New York, and also of the New 
York Sales Managers Club. He is a 
charter member of the Sphinx Club of 
London. 

Fallowing his resignation from the 
National Cash Register Company, Mr. 
Gibbs was associated with Robert Pat- 
terson as advertising and sales coun- 



selors, with offices in Chicago. Later, 
he was with the Hush Terminal Com- 
pany, and resigned from his position 
there to join the Goodrich Company 

In his new position, as advertising 
director of the Goodrich organization 
Mr. Gibbs relieves W. O. Rutherford, 
second vice-president in charge of sates, 
of his advertising duties, hut he will 
continue to lend time to spread the i 
humor whirh helped win him farm- 




PRINTED WORD BUILDS 
GOOD WILL 



W. F. Shean, Seranton Dealer* Em 
plaint Importance of Thia 
Often-Unapoe^e'at'd Service 
in Ad Club Addreaa. 

St aAXTON. Pa, Oct. 12. — An importan- 
factor in advertising, often overlooked, 
is its power to increase good will. \V. F 
Shean. prrsidrnt of the Seranton Com- 
mercial Association and manager of the 
Thomas F. Leonard Company, hard- 
ware dealers, declared in an address be- 
fore the Seranton Advertising Club. 

"The average merchant estimates the 
good will of his business to he at leas! 
5 per cent of the total volume of hi' 
annual sales," he said. "If he under- 
takes an advertising camriaiitn and is 
satisfied that by advertising he lias in- 
creased his business, say 20 per cent. 1 
think he should be justified in estimat- 
ing the value of his advertising at USA 
per cent plus the increased value of his 
good will. 

Illustrating Its Value 

"For example, a $iocxoou business is 
worth $5,000 in good will. If it be in- 
creased by advertising to $120,000 that 
additional $20000 business at 2V4 cost 
$500.00. But it is worth $50000 plu' 
$1,000 for increased good will. 

"There are other items of value it: 
advertising to the merchant which usu- 
ally escape attention. It is customan 
to post cut out copy of advertisement' 
in all departments, the preparing ant! 
making of such copies for a year would 
be no small items of expense if as in 
the jobbing trade they were prepaid bt 
department heads, typewritten and dis- 
tributed. 

"Prince of Pinch-Hitters" 

"My belief in advertising has been 
greatly strengthened by a careful study 
of the various items of cost in conduct- 
ing business. Interest on investment, 
rent, light and heat, delivery service 
insurance and most other help and ex- 
penses, other than the buying, sales 
force and advertising are what might 
he called inert forces when we wish 
to produce sales. Sales are the vital 
force of a store. 

"We can ginger up the advertising 
and the sales people and buyers, but the 
balance of the overhead expense cannot 
respond to our efforts to produce sales, 
and the prince of all for a pinch hitter 
is the advertising, because it is the most 
promising and amounts to but two anil 
one-half per cent of the volume of sales." 



WHERE THE GREAT GUNS OF THE DREADNOUGHTS ARE MADE 

Cilimpsc of the I'nited States Naval <oin Factory at Washington, Employing 
Thousands of Skilled Workers 



Mayor Gets $B,000 Damages 

Yovngstows. Ohio, Oct. 14. — C. S 
\Ve5t0ver. mayor of Alliance, was 
awarded a verdict of $£.000 damage' 
against ihe Review Publishing Com- 
pany of Alliance. An appeal will be 
taken by the publishing company, it 
is understood. 

. Davis Moves to Denver 

CnnvtsNE. Wvo, Oct. ij. — Meredith 
Davis, formerly editor of the Slate 
Leader, is now copy editor on th- 

Denver i^jtized by Google 
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PENNSYLVANIA 

— the Market 



Pennsylvania has 147 cities of over 5,000 
population. Collectively they have 
4,669,074 people. Nearly 55 per cent, of 
the population of the state — 8,522,017. 



26 wholesale and 3,519 retail drug- 
gists. 

133 wholesale and 3,013 retail dry 

goods stores. 
105 wholesale and 4,590 retail shoe 

dealers. 

148 wholesale and 2,878 retail hard- 
ware dealers. 

228 wholesale and 24,420 retail gro- 
cery dealers. 
398 sporting goods dealers. 
457 department stores. 
2,854 auto and accessory dealers. 
3.169 garages and repair shops. 
32,159 tobacconists. 

Pretty good territory — pretty good sources 
of distribution. Hard to beat anywhere. 
Intensive cultivation of this territory — 
co-operation with local dealers and local 
daily newspapers will open big trade for 
merchandise of all kinds. 

These daily newspapers co-operate. 
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PRESERVING OUR INHERITANCE 

THAT "Government uf the people, by the people 
and (or the people shall not perish from the 
earth" has again become the direct and personal 
concern of all who arc loyal to the democratic ideal. 

When its adherents and beneficiaries cease to safe- 
guard it from the assaults of its enemies, democracy 
—as a governmental system and a social ideal- 
ceases to properly function. 

When the will of law-defying minorities — such as 
the I. W. W.— can be enforced in sinister disregard 
of the rights of majorities, and the industrial life 
of the country paralyzed, little or greatly, it is time 
tor plain speaking. 

The marine workers, organized as a branch of the 
L W. W., tie up the commerce of the harbor of New 
York. That their arbitrary action means the en- 
dangering of the food supply of six millions of 
people does not interest these strikers. They issue 
a statement attacking organized labor and its leaders 
and calling for "one big union" to it 
ing craft unions. They see in this pi 
of autocratic power for their own 
which would menace the life of the people far more 
gravely than would the triumph of political autoc- 
racy. For this hoped-for power would carry with it 
no responsibility— only the weapon of force, to be 
exercised at the sweet will of some "leader" of the 
Foster type, who has played so great a role in the 
iteel strike. 

This man Foster, however, followed what he con- 
ceived to be a more clever policy for the attainment 
of radical ends. He chose to work from within the 
. introducing into their ranks a vociferous ete- 
jscd to all law and forms of law, and advo- 
cating crime as a legitimate weapon in labor fights. 

The labor unions as a whole arc sound and sane. 
They represent patriotic American citizenship. The 
rank and file of their members believe in arbitra- 
tion, in the integrity of contracts, in law and order, 
in Lincoln's immortal definition of democracy. It 
becomes highly important for them to purge their 
ranks of Bolshevists L W. W. followers and of 
all those who disregard human rights and the prin- 
ciple of liberty under law The poison of the Soviet 
madness has infected some of their members, as has 
been clearly shown by recent events. The remedy 
must be found, and quickly, if the patriotic worker* 
of America would aid in protecting our free i 
lions from those who would destroy them. 

Americans as a whole believe in our labor I 
and support in a moral way every legitimate 
they make to better working and 
It is up to the unions themselves to steer a i 
course in the present period of unrest and radical 
activity— to stand, as they have always stood, for 
free government and the rights of man. 



HOW ADVERTISING 

A STORY carrying a timely point is related in 
the Howland Homily, an interesting little 
house organ issued for advertisers by How- 
land and Howland, publishers" representatives, of 
New York. 

A candy manufacturer (and retailer) tells how he 
succeeded in keeping his profits intact, in this period 
uf increasing cost*, without increasing the selling 
price of his candies. 

He figured that increased production and sales 
would solve the matter. -So he proceeded to increase 
his output, with little additional overhead, and to 
open branch stores. For the first time he advertised 
adequately, using all of the daily papers in his city. 
His sales kept pace with his larger production, and 
volume of sales enabled him to ram satisfactory 
profits. He thus demonstrated once more the eco- 
nomic status of advertising— bow, by speeding up 
volume and quickening turnover* of capital, profits 
ire rarned on very small per-vale margins. 




I A L 



S. S. CARVALHO'S SUGGESTIONS m 

T N his timely and helpful analysis of the grave 
I newsprint pruhlcm with which publishers are now 
face to face. S. S. Carvalho, through tast week's 
Editor & Publishes:, offered (1) the disturbing 
facts of the present situation and (2) some concrete 
suggestions to publishers as to how to best meet 
the crisis. 

He shows how the squeeze predicted for the late 
fall began in September and is growing more seri- 
ous every day. The prices prevailing to-day for 
spot paper, he shows, are practically prohibitive — 
yet publishers, with a great volume of advertising 
to print, must secure additional supplies somehow, 
or cripple their operations. 

Among the constructive suggestions made by Mr. 
Carvalho perhaps that of most urgent importance is 
for the increase of the selling price of daily papers 
to three cents and of Sunday papers to ten cents. 

He also points out that paper will have to be 
saved by condensing the reading matter from ten to 
twenty-five per cent. Much rewriting will have to 
be done. This method of condensation does not 
contemplate the exclusion of any vita! news but 
the telling of news without waste of words or non- 
essential details. Men on the news staffs must be 
trained to "cut to the bone," while retaining the vital 
spark of every story. The waste basket, Mr. Car- 
valho believes, should play a more important role in 
editorial rooms. 

He urges "no returns, free papers or samples." 
And he remarks that some metropolitan papers still 



Mr. Carvalho believes that publishers should, at 
once, put into effect every possible paper economy - 
not only because of the present shortage of supply, 
but because the outlook for 1920, as he views it. is 
ilubiuus indeed. Manufacturers will make only ten- 
tative contracts, leaving the matter of price to be de- 
termined each quarter and the matter of supply to 
lie controlled by output and demand. The publisher 
will be able to buy such quantities of paper as the 
manufacturer decides that he can sell to him. Con- 
tract prices, he thinks, at the beginning of the year, 
will range from S4 to $4.10, with increases for each 
succeeding quarter. 

Drastic curtailment of consumption, he points out. 
would automatically reduce the price of paper. 

Higher rates for advertising, Mr. Carvalho states, 
are imperative This may reduce the volume of 
space used, hut nut the revenues— so that this policy 
would be in the nature of newsprint conservation 

Thruugh this clear-cut analysis of the present sit- 
uation and of logical remedies, Mr. Carvalho has 
rendered a valuable service to America 



RELATIONS between advertising agencies and 
newspapers arc growing better all the time- 
due to the better recognition of 
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THE "LIFE" OF AN ADVERTISEMENT 

THE periodicals and magazines, through their 
prumotion work in selling their advertising 
space, place strong emphasis on one argiimen* 
and have found it effective with many national ad- 
vertisers who neglect to subject it to common-scn-r 
analysis. It is one of those argument! which car- 
ries an impressive face-value, but which loses :!s 
force under examination. 

This argument is to the effect that the "life" of 
an advertisement in a daily newspaper is but one 
day, while the life of the same advertisement in a 
weekly periodical is one week, and in a month::. 

it is lengthened out to a full month. Thi< 
of course, that an advertisement in . 




read as in a daily ; and that an ad in a i 

times as many chances of being read as it 
have had in a weekly, and thirty times as 
many as it would have had in a single issue of ■ 
daily. 

This proposition, to win any sort of credence 
must be based upon the assumption that the average 
reader devotes seven times as much time to reading 
his weekly periodica] and thirty times as much t 
reading his magazine as he devotes to reading his 
daily newspaper. The mere statement of the thing 
is sufficient answer to it. 

The daily newspaper deals with the world of 
realities — and trade and merchandising are ver> 
much realities. Just as the newspaper presents the 
"spot news" of the world, so it presents the "spot 
news" of the stores and of products and commod- 
ities. When a product is advertised in a newspaper 
the reader not only considers the selling argumerr 
presented, but he learns just where, in his own city, 
the product may be purchased. Magazines and per 
odicals of general circulation cannot render eithei 
to the manufacturer or to the consumer this vital 
part of advertising service. They cannot link thr 
local dealer with the national advertising. The 
newspapers can and do, thus giving the advertisitv 
that immediate service-value M 
for its superior effectivene** 
Most of the periodicals and magazines of larg, 
deal, in their contents, with the world ti- 
the puppet folks of the novelist 
and the poets. The cultural value of magazine am! 
periodical literature is not under debate. But 
it is urged that the appeal of advertisin 

in conjunction with— actually as a part of— the ne»- 
of the day, the contention is wholly unsound, 

If we should fellow .this line of magazine lot;:, 
as to the longer "life" of advertisements, then Ihc 
advertising medium would be a 
annually I 



THE British Institute of Journalists has askr.! 
the associations of newspaper proprietors i 
grant to them a minimum wage double that prevail 
ing before the war. They believe that such an n 
crease would account for the difference between the 
purchasing power of money then and now. TV 
British journalists arc undertaking negotiations wA 
publishers and hope to come to an amicable agr-r 
ment. There is no mention made of any recour- 
to coercive measures. This is quite in line with tr 
new spirit which is finding only too infrequent ri 

It 



JOHK SULLIVAN, whose weekly page of A N 
A. News and Views was resumed in last wees • 
Km to* 4 Pi-BUSHF*. emphasizes anew the far 
that buyers of advertising are growing more aril 
more competent ior that task He quotes Presides 
McDermid as saying to a gtoup of special represrr 
tatives recently that salesmen for newspaper adsr 
tising space should have something more to tsflrl 



than "that bromidic 



package, the circulation " 
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PERSONALS 

' \ AN K. HANNA, proprietor of the 
'-'Cleveland News-Leader, has pur- 
hased for his son and daughtcr-in- 
iw, Mr. and Mr*. Mark A. Hanna 2nd. 

170-acre country estate at Briar- 
tilTc, N. Y.. which includes a lake and 
ousc of English design and furnish- 



EDITORIAL PERSONALS 

William Noakes has resigned as 
■1. graph editor of the Regina (Sask.) 
.eader to become night editor of the 
anadian Press. Limited, at Winni- 
es, He was presented with a silver 
ra set and a purse of gold by his 
onfreres on the Leader. 

David Erwin. for two years overseas 

ith the infantry, has joined the repor- 
urial staff of the Seattle Times. 

I.loyd S. tjraham. who left newspaper 
•ork in lluffalo to become publicity man 
or the Buffalo Y. M. C. A, and later 

as publicity director for the eastern 
cpartinent of that organization, has 
een appointed its publicity director for 
•■f state ot \'irginia. 

Miss Margaret Crehan, feature writer 
■ the Seattle Times, was married this 
.cek in Seattle to Stacey Jones, for- 
lerly of the Post-Intelligencer and 
nnre recently of the Detroit News. 
'h<- bridegroom recently returned from 
.verseas. Mr, Jones will return to De- 
roit to resume work with the News. 

Lieut. Clinton A. Burton, a newspaper 
nan of Fort Wayne, Ind., has been ap- 
toiiited secretary to John H. Stevens, 
incident of the Trans-Siberian railway 
oinmission and will accompany the 
nmmission to Siberia and central 
"urope. 

William Arns, late of the advertis- 
es force of the St. Paul Dispatch- 
'ioneer Press, is now with the Des 
koines Capital. 

Frank G. Macomber, formerly 
■imaging editor of the Hartford 
sutiday Globe, has purchased an in- 
erest in Nyser's Photographic Stu- 
li". there. 

A. D. Manning, former managing edi- 

r of the Butler (Pa ) Citizen and 
ater with the Butler Eagle, is now on 
he port Smith (Ark.) Southwest 
\merican. 

Capt. Walter L Haight, a Racine 
Wis. ) newspaper man. will write a his- 
ory of the accomplishments of the 
ounty during the war. Capt. Haight 
Onnerly was with the Milwaukee Free 
^ress and the Milwaukrr Sentinel, as 
veil as on newspapers in Chicago and 
iintc. Mont. 

N. E McDonald, formerly reporter on 
he Bridgeport (Conn.) Standard-Tcle- 
;ram, is now with the Providence (R 

i Daily News. 

George II. Archer, police reporter of 
He Milwaukee Journal, was married re- 
ently at Chicago to Miss Lilian F.liza- 
>eth Artingstall. Xfr. Archer for years 
vas marine and labor reporter of the 
Milwaukee Wisconsin News, He re- 
ently returned from service in the army, 

Joseph H. Shea, reporter on the 
Bridgeport (Conn.) Post, is recuperat- 
ng at the Hartford hospital following 
hi npcratinn on his thmat. 

Joseph Connelly, for some time re- 
porter with the Bridgeport (Conn.) 
Standard-American and with the Stand- 
ard Telegram later, is temporarily out 

• tlir newspaper business 

C. R. West has left the Minneapolis 
Tr.1„nc to go inlo the moving picture 



business and is succeeded as day city edi- 
tor by Downsley Clark, formerly assist- 
ant night city editor. MUs Sally Spcns- 
ley has Irft the reportorial force to de- 
vote her entire time to fiction writing 

Harry M. Grayson, sporting editor 
of the Portland Oregunian, and Miss 
Jessie Harriet Gullifcr have been mar- 
ried; also Charles P Ford. Oregonian 
copy reader, and Miss F.thel Mills 
Both Mr. Grayson and Mr Ford re- 
cently returned from service. 

Miss I.ucile Messner, an Oregon girl 
who has been attached to the recon- 
struction division of the United States 
army, is editor of "Tcnshun 21." an 
eight-page weekly published at the 
Army General Hospital 21, Denver, 
Colo. 

Philip A. Adlcr, who has bren with 
I -a Crosse (Wis.) papers, has been 
added to the reportorial staff of the St. 
Paul Daily News. 

Robert Johnson, city editor of the 
Wilkes-Barre (Pa.) Record, has been 
chosen chairman of the I-uzerne Court- 
ly Republican publicity committee, while 
William l^ifms of the News is secre- 
tary of the Democratic City Committee. 

Lieut. John Cummings has returned 
to the Philadelphia Record staff. 

Wallace Depew. formerly a reporter 
on the Srranton ( Pa. ► Republican and 
now a Sergeant in the army, recently 
re-enlisted for a second term. He is 
in recruiting servirc 

Robert G. Mitchell, city editor of 
the South Norwalk (Conn.) Evening 
Sentinel, has been re-elected lax col- 
lector, and W illiam O. McLean, for- 
merly with the Norwalk Hour, was 
defeated in his run for councilman 
in the Second Ward, in the recent 
city elections. 



DISPOSITION LANDS ARM- 
STRONG BACK ON COAST 



IN THE BUSINESS OFFICE 

John De Wild has Irft the advertis- 
ing department of the Minneapolis 
Tribune to become manager of the 
Northwest Commercial Bulletin's mew 
service department. He is succeeded on 
the "placing" desk by Charles Rostad. 
formerly in charge of foreign adver- 
tising 

A V Napier, for past twenty years 
active in the Kansas newspaper field, is 
the new business manager of the Santa 
Ana (Cal.) Register. Since 1911 Mr. 
Napier had been with the Iola (Kan.) 
Register as business head. 

Will F. Hessian, advertising solicitor 
of the Portland (Ore.) Journal, has 
just returned from service He enlisted 
as a private and returned as a first licii- 




C. L. 



DISPOSITION, medium" is tucked 
away MWUkCK in a big book of 
facts that contains the- name of C. L. 
Armstrong, advertising man of varied 

experience, and 

that may explain 
why he has been 
placed in charge 
of the department 
of plans and mer- 
chandise of the 
Izzarl Company, 
of Seattle — not trie 
statement but the 
disposition. 

His disposition 
is backed by blue 
eyes and curly hair 
and he is married. Mr. Armstrong's 
has called him from coast to 
and to defend his principles he 
went overseas. For a time he was con- 
nected with the Bates Advertising 
Agency, at Boston ; afterward he free 
lanced in Montreal and Toronto; then, 
with R. A. Hutchison, he founded the 
Hutcharm Company, of Vancouver. Vic- 
toria, Seattle and Calgary— it was after- 
wards Hutcharm, Ltd. He had charge 
of all copy, plans and merchandising 
for that organization. 

From 1915 to 1917. Mr. Armstrong 
was with a Scottish Unit of the Cana- 
dian Expeditionary Force, joining as a 
private and winning a commission. He 
was invalidated out of the srrvice with 
a pension as a result of disabilities in- 
curred during the first Battle of the 
Sommc in 1917. Upon his return from 
"over there" he was made publicity com- 
missioner for the city of Victoria, and 
resigned to join the copy department of 
Mallory, Mitchell & Faust, Chicago. 
Before leaving to acquire an interest in 
the Iziard Company he was associate 
ropy director. 

He is aged 34, back on "th 



author and illustrator of "Watty & Co.," 
a bonk for boys and for yachtsmen. 

Claude C Smith and George Wallace 
have joined the Seelye & Brown Adver- 
tising Agency staff, Detroit. Mr. Smith, 
who was formerly connected with the 
Campbell- Ewald Company, will super- 
vise space buying and have charge of 



research work. Mr. Wallace, who has 
been connected with banking and invest- 
ment organizations, will take supervision 
of financial advertising and assist in 
analytical and development work. Both 
men also will act as account managers 

Vinton M. Pace, advertising manager 
of Gimbel Brothers, Milwaukee, in a 
recent address before the advertisers' 
division of the Milwaukee Association 
of Commerce, declared: "The Amer- 
ican public has learned that an adver- 
tisement may be relied upon, and it U 
up to the advertisers to retain this con- 
fidence in advertisements by fair deal- 
ing." 

Arthur Licbes, advertising manager 
in the United States for a group of 
newspapers in South America and for 
El Mundu. of Havana, was the speaker 
at a recent luncheon of the Milwaukee 
Association of Commerce. Mr. Liebes 
brought a personal message from Mario 
G. Mcnocal. president of Cuba, telling 
of the desire of the Cubans to do an 
increasing business with the L'nitcd 
States. 

S. W. MacLewec, Earl R. Obern 
and Miss N. M. Davidson have 
joined the copy staff of the K. Leroy 
Hamman Advertising Service. Oak- 
land, Cal. 

Paul W. Shafer and Phil L. Nicar 
have organized the advertising firm 
of Shafer & Nicar, Kalamazoo, Mich. 
Mr. Shafer has been with the Battle 
Creek Moon-Journal and the Elk- 
hart Review, while Mr. Nicar is from 
the South Bend Tribune. 

Charles E. Boyd is the new secre- 
tary of the Detroit Better Business 
Bureau, succeeding H. C. Dart, who 
is now associated with the Paige- 
Detroit Motor Car Company. 

Frank E. Russell, copy writer at 
the Manternach Advertising Agency. 
Hartford, Conn., has left to become 
advertising manager of the Univer- 
sal Auto Company. Mr. Russell was 
at one time chief copy writer in the 
service department of the Cutler pub- 
lications. 

B. W. Heimer has returned to the 
Wvlie B. Jones Agency, Binghamton, 
N. Y.. in his old position as space 
huyer, after almost twi 
service in the Army. 

Charles J Babcock and F. R Fe- 
land have been elected directors of 
the George Batten Company. New- 
York. 



WITH THE AD FOLKS 

Philip F Broughton, formerly with N. 
W. Ayer & Son, Philadelphia, has joined 
the Manternach Advertising Agency- 
staff in Hartford, Conn, as an account 
representative. 

Otis H Adams, formerly sales promo- 
lion manager of the Connecticut Tele- 
phone & Electric Company at Meridcn. 
has become associated with the Green- 
leaf Company in Boston, handling plans 
and promotion. In the past he has also 
l*<n with the National Cash Register 
Company, the General Motors Corp.. ra- 
tion, and the Martm V. Kclley Com- 
pany 

J. Clark Thompson and Gordon Smith 
havr organized the firm of Thompson & 
Smith, advertising counsellors, in the 
Security Building, Los Angeles. 

Paul F Wiggin has been appointed 
advertising manager of the Emerson 
Phonograph Company, New York. 

Edward Hall Putnam of the Wale* 
Advertising Company, New York, is the 



Tke sSxiperior Telegram 
has signed a contract for tke 
Haskin Service for one •year* 




Questions on As- 
tronomy and other 
sciences do not puzzle 
Frederic J. llaskin 
because he operates 
from Washington 
and government 
storehouses of infor- 
mation are open to 
him. 



for the remlers of 



the newspapers he serves. 
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COUNTRY NEWSPAPERS ARE LOSERS 
BY CONCEALING OWN VALUES 



dint Tietsort appointed the following 
executive committee: II. J. Schmidt. 
Nashville; W. M Evans. Belleville; 
Fred Owens, Murphysboro; S. P. 
Preston, Gillespie. 



Adoption of Standard Rate Card Would Enable Agencies 
to Include Many More in National Campaigns, 
Says Secretary of A. A. A. A. 



THE Navy's paid- advertising campaign for recruits which is 
now under way — the biggest newspaper campaign, in scope, 
in history — is going to be the means of a better understanding 
between the country newspapers of the United States and the ad- 
vertising agencies. 

This is the belief of James O'Shaughnessy, secretary of the 
American Association of Advertising Agencies, which, as "The Ad- 
vertising Agencies Corporation," is conducting the campaign for 
the Navy. 

"Papers Themselves Are to BLtme" 



"If country newspapers don't Ret all 
the advertising that is coming to them 
hereafter, it is their own fault," said 
Mr. O'Shaughficssy "We receive a 
good many complaints at the main office 
of the A. A. A. A from small-town 
papers that believe they arc being neg- 
lected when a big campaign is put on, 
but the real explanation of this usually 
is that such papers have kept their 
existence a secret. 

"There are thousands of dollars at 
A. A. A. A. headquarters right now 
that would be invested in country news- 
papers if only they would enable this 
office to get acquainted with them. 

"What I mean is that in order to in- 
clude them in a campaign, we should 
first have certain data and facts regard- 
ing them and so far. they have been 
remiss in not supplying this. 

Hard to Convince Them 

"Why don't all the small-town news- 
papers adopt the standard rate card and 
so enable all the agencies tn sell their 
space for them, intelligently? It is a 
difficult task to get them to do this 
obviously practical thing. Recently, I 
circularized all of them, and spent seven 
cents to tell cadi one all about the 
standard rate card, but most of them 
were not interestd. 

"One letter I got recently was from 
the editor of a Texas weekly, asking 
why he never got any advertising from 
members of our association. He en- 
closed a rale card on which there were 
just three pieces of information— the 
name of his paper, the name of the town 
where it was printed, and his transient 
advertising rate. 

"I wrote back that this information 
was not enough to enable an advertising 
agency to make intelligent use of his 
columns, and I told him what additional 
data was needed. This letter must have 
• ■(Tended him for he hasn't answered it." 

The Navy Campaign 

Mr. O'Shaughnessy said the Navy's 
campaign is progressing favorably and 
there are many indications that it will 
be a big success. It started September 
24 and will continue until the latter part 
of November. 

The number of daily papers being 
u«ed is 2.166. and the number of coun- 
tr> wrckly papers, 5.240. This includes 
every local daily anil weekly paper over 
I.HiO circulation, printed in the Eng- 
li>h language in the United States. The 
t '.il circulation of all publications used 
in the campaign is more than 35.000,000 
Korty-one tons of elect rntyprs were sup- 
plied Ihrse papers. . Never before have 
■fl many newspapers been used in a sin- 
gle schedule. 



PLANS AERO DELIVERY 



Express Service to Distribute in 
Neighboring Countries Proposed 

Government subsidies for fast air- 
plane mail service to neighboring 
countries for the purpose of enabling 
German newspaper publishers to hmd 
their morning papers in the principal 
cities and towns of Holland, Czecho- 
slovakia, Latvia, Lithuania, Poland, 
Hungary and the Scandinavian coun- 
tries on the day of publication is a 
form of propaganda strongly recom- 
mended by a writer in the Berlin 
Vossichc Zcitung of July 12. 

He takes Holland as an example 
of the need of this service, and points 
out that the Dutch arc well supplied 
with English and French papers, fre- 
quently for w. ii ded by airplane. Some 
German publishers are making an at- 
tempt to comnete in quick deliveries 
by using their own planes, but the 
writer insists that they cannot keen 
this up and that the only remedy is 
a special airplane newspaprr mail 
service at low rates. 



E. H. Putnam Writes a Book 

Edward Hall Putnam, of the Wales 
Advertising Company, New York, is 
the author and illustrator of "Watty 
& Co.," a book for boys and for 
yachtsmen of all ages, just published 
by the Marmillan Company, New 
York. The book is a human narra- 
tive of the experiences of three Exe- 
ter boys, who dared the joys and 
rigors of life on an island off the 
northern coast of Maine. 



Tietsort Elected President 

East St. Louts, III. Oct. la— W. B 
Tietsort, editor of the Medora Mes- 
senger, was elected prrsident of the 
Southern Illinois Editorial Associa- 
tion at the annual convention in East 
St. Louis. Other officers are: Vice- 
President. John C. Fisher, Cairo Citi- 
zen; secretary, A. J. I tollman, Mill- 
stadt; treasurer, Bert Hill. Southern 
Illinois Herald. Carbondale. Presi- 



Wants to Ht.r from Navy Men 

Men actively engaged in newspaper 
work who were in the United Slates 
Naval Reserve, during the war, are 
asked to send their names and present 
business connections to Lieut. -Com- 
mander Wells Hawks, U. S. N. R. F., 
Navy ftrcruiting Bureau. 318 West 
Thirty-ninth street, New York City. 



Loud Will Teach Journalism 

Milwack.ee, Wis., Oct. 8. — Grovcr C. 
Loud has been made instructor in 
journalism at Marquette University. 
Mr. Loud is a graduate of Harvard 
University and has worked on Boston 
and New York newspapers and the 
Associated Press. He taught at Dart- 
mouth and Brown and was profes- 
sor of journalism at the Universit. 
of Kansas. 



Error Costs Paper $250 Damages 

Montreal, Oct. 12. — P. Girardin has 
been awarded $250 damages and costs 
in a libel action against La Patrie 
Publishing Company. In August, 
1917, a report published in La Patrie 
alleged that Girardin had been ar- 
rested in a fight and was one of a 
gang of bandits who terrorized the 
population. The allegations were in 
error and Girardin sued for $10,000 
damages. 



Into the Wait* Basket 

Portland, Me., Oct. 14. — The Sunday 
Telegram in its "They Say' column 
remarks "that the newspapers are 
still receiving bales of publicity stuff 
sent out by the war bureaus, and the 
bulk of it goes into the waste basket." 



Brenham to Have New Daily 

BSKMBAM. Tex.. Oct. li— The Mes- 
senger, a weekly, has been taken over 
by Henry Mueller, William I. Tucker 
and Henry Tucker, who will start a 
moming daily about October 1. The 
weekly will be continued also. The 
editor is William J. Tucker, who re- 
cently returned from army service. 



Beckman Moves to Cincinnati 

Cincinnati, Oct. 12. — James W. lieck- 
man has joined the advertising staff of 
the Monitor Stove Company, He is 
from the New York Globe's editorial 
bra (J. 



Mrs. Murphy a Candidate 

Scssanton, Pa, Oct. 12. — Mrs. Thom- 
as Murphy, wife of the Times ot> 
editor, has been nominated for school 
director on the Democratic ticket. 
The election takes place on Novem- 
ber 4. 




A Modern King Canute 



The people who lived in the 
good days of the wise King 
Canute thought he had the 
power to make the ocean 
recede at a mere word of com- 
mand. Today the Hell Tele- 
phone Company finds itself in 
a position not unlike that of 
the ancient king. Its mere 
word will not hold hack an 
ocean of expense. 

Rigid economy and the most 
modern methods of oprration 
have made it possible for the 
BelK ompany tn keep its rates 
at a far lower level than that 
of the commodities which it 
must use in construction and 
upkeep. Rut it has felt the 



rising tide of costs just as cer- 
tainly as has every business and 
every family. 

The one source of revenue 
of the Bell Company is the 
price you pay for service. If 
this price fails to cover fair 
wages and necessary materials, 
then both you and your tele- 
phone company must suffer. 

For one year the Bell Com- 
pany was under Government 
control. The Government ana- 
lyzed methods and costs ; and 
established the present rates as 
just. All the Bell Company 
asks is a rate sufficient to 
provide satisfactory service to 
every subscriber. 



■ j^' . American Telephone and Telegraph Company 

£EL And Associated Companies 

One Policy One System Universal Service 
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WESTERN OFFICE FOR 
A. N. P. A. AD BUREAU 



(or 



Immediate Opening Authorized by 
Committee in Charge — Meat- 
in*- and Conference with 
A. A. A. A. in 



Boston. Oct, 15— Today's meeting of 
the committee in charge of the A. N. 
P. A. Bureau of Advertising was well 
attended. W. F, Rogers, Boston Tran- 
script, chairman, presided. There were 
present: William Findlay, Toronto 
Globe: John B, Woodward, Chicago 
Daily News ; David B. Plum. Troy Rec- 
ord : Louis Wiley, New York Times; 
M D. Hunton. New York; Col. G. Ed- 
ward Buxton, Providence Journal; 
Frank P. Glass, of the Birmingham 
News, president A. N. P. A. ; L. B. 
Palmer, general manager of the A N. 
P. A; William A. Thomson, director 
i the Bureau, and his associate, 
Thomas H Moore. 

The present financial condition of the 
Bureau was a cause for rejoicing. It 
was unanimously voted to open a Chi- 
cago office of the Bureau and Director 
Thomson was authorized to secure a 
good location and appoint a Western 
representative. 

The questions of standard rate card 
and order blank, agency commission 
and other vital subjects, were very 
freely discussed. 



PUBLISHERS ARE HOSTS 
TO AGENCY MEN 

(Continued from f'agt to) 
of success, in order that the Govern- 
ment may soon become the greatest ad- 
vertiser in the country. 

Lieut -Commander L E. Denfeldt. of 
the Navy Recruiting Service here, said 
that the Navy's condition is critical for 
lack of men and that advertising is vital 
because so few men know the Navy's 
advantages. He urged the active inter- 
est and co-operation of all publishers in 
making it plain to the people that the 
Navy is a big vocational school, that 
an able ambitious young man may learn 
a good trade in short time while seeing 
the world. "The Navy needs young 
men to man your battleships and de- 
stroyers." he said, and he made it clear 
that the eyes of official Washington are 
on this campaign. 

Col. G. Edward Buxton, Jr.. treasurer 
of the Providence Journal and Bulletin, 
who served in the 82nd Division during 
the war, said that there are now few 
requests received by his paper for 
"thinly disguised advertising masquer- 
ading as news " Printing such matter, 
he said, injures the prestige of a news- 
paper, and once prestige and public con- 
fidence are gone a newspaper is about 
•is valuable as a dodger thrown over 
the back fence. 

Buxton Tell* of Heroes 

All publishers^ he said, prefer stand- 
ardization in the interrst of efficiency, 
good will and greater profit The acid 
'est of a newspaper, he said, is service 
and value. 

Col. Buxton told, at the request of 
the toastmaster, of the unconquerable 
spirit of American boy, in the battles 
»f the Argonnr and of the exploits of 
Sergeant York and other heroes of his 
division. It was a thrilling and inspir- 
ing talk It wa< announced by the 
loastmaster that the Colonel has just 
completed a history of the 82nd Divi- 
sion. 

Harry Dwight Smith was the last 
•I'eakcr. He strewed the commercial 
»»!ue of the real "get together" spirit 



and bespoke a 
the good of advertising. 
The famous menu was as follows: 

Cauu <"«l Uretrre 
Cecklatl Kuci 
luaton Cloin Chowder 
Mlse.l *>a drill 
Ni'ir fcnxlnnd Muccotaeli a la Creole 
Tousled Johnny Cake 
Old Faehioiml rump kin fie 
I 'often 

Among those present were: 

It. IC Ayrca H. W. Allen. Otis H. Ademe. 

Chap. K. H. Iluntlnz. J. Weoley Barber, 
Hurolil V. Llnrber. John D. Hog-art. Jamee 
Wrtaht Brown. Oeorz* P. Iloolh. W. A. 
Hrownrlzz. G. Edward Huxlon. Jr., W. C5. 
Bryan. O. II. Blackmnn. Frank H. Baldwin. 
Kuoerll Boron. 

H. H. Cliarlea, Oleavel.nd A. Chandler. 
H. We.l.y turtle. A. P. Cilaly. a. A. Ooe- 



WIHIam H. Duncan. Timothy F. Dwyor. 
B. H. Dlnzley. John A. De.le. Q. R. Dan- 
ham, J. J. Devlne. 

Fred W. Rnwrrlsht, 

William tlndley. » M. Flel.tr. 

M. P. Ooold. A. E ClreeBleaf. 

If. D. Human. Arthur K Ho!.re. Henry 
B, Humphrey, Irvine w. Humphrey, Cfcaa 
H. Hoatlnza. Frank C. Hoyl, Waller It. 
Huie. J. P. Hallmaa, Wm. K. Hall. Elmer 
8. Horton. Edward Hooker. Thoe. A. Haz- 
zerty. A. B. Hall. F. W. Hartford 

William H. Johna. F. K Johnaon. Freder- 
ick Jordan. 

Henry Knott. 

Charlea Lanndoaa, J. M. Linton. 

Jullue Methewa A. O. MUler, Robert F. 
Marden. K. A. Hachen, J. A. Muehllax. 
M. MacMarlla, H. Mark.. John J. Morznn. 
Jamee T. Murray. V. P. Ma 



Fleminz Nea/beld. 

Robert t.. CrUrlen. P. r. CfKecfe. Junta 
t> Khetizhneeey. 

E. W. Preoton. Cheater J, Pike, Joaeph 
H. Powere. Chalmero K. Pancoaat. Lincoln 
Palmer. David B. Plum, J. D. Plummor, 
chnrlee Preebroy, 

^Jor.n R Rat horn. St.nl-r lleeor. William 

Phlllp*Rltter, PniUs*Rlltar. J^ll. C. 'rur'] 
A. H. Raze re. 

E. E. 



Walter 13. 
•mllh. Franklin P. 
eon. R. 
F. K. Hand*. 

C. H. Tooey. 
Ham A. Thai 
Mr. Velh. 
Lottie wile 




If 



r. E. A. Weatrall. Allen H. 
Wholley. Jamee Alhert Wnlea, 
Robert L Wright. John B. 



NEW DAILY FOR NORFOLK 



Nows. Democratic. Will Soon Appear 
in Morninz Field 

NimroLK, Va_. Oct. U. — This city is 
In have a new morning paper as soon 
as an application for a charter, which 
has been made by the Norfolk News 
Publishing Corporation, has been grant- 
ed by the state corporation commission 
The paper, it is understood, is to lie 
Democratic It will enter the morning 
field now occupied by the Virginia-Pilot, 
which is also Democratic 

In the application for charter, W. R. 
Wilson, formerly associated with the 
New York Times, is named as presi- 
dent: H M Htipwll. of Norfolk, who 
was head of the Red Cross work there 
during the war. is vice-president, and 
B. Grav Tunstall. the city treasurer, is 
serretary and treasurer Minimum rapi- 
tal is $100,000; maximum. $500,000. 



S. N. P. A. Meeting on October 21 

Chattanooga. Tenii., Oct. IS. — A 
meeting of the executive committee 
of the Southern Newspaper Publish- 
ers* Association has been called to 
meet at the Hermitage Hotel, in 
Nashville, on October 21. The legis- 
lative committee, as well as the news- 
print committee and the advertising 
committee, will probably meet at the 
same time. A number of matters of 
importance will be up for consid- 
eration. 



Van Bttrne and Time Promoted 

New Orleans. Oct. IS.— J. A. Van 
Burne has been appointed business 
manager of the Times-Picayune, suc- 
ceeding John L Ebaugh. resigned, 
and John F. Tims, Jr.. becomes ad- 
s-ertising manager in Mr, VanBurne's 



ILLINOIS 



While Illinois, as a state, stands 
first in valuation of its field crops, 
and has the highest valuation of 
farm lands of any state in the 
Union, 

Illinois is the greatest market for the 
selling of farm products in the world 

The wheat, oats, corn, meat and 
butter of the United States find their great- 
est market in Illinois. 

Producers from all over the country 
send or take their products to Illinois to sell. 

Consumers from all over the country 
go to Illinois to buy. 

The greatest wholesale dry goods 
house in the world is in Illinois. 

The greatest retail store in the world 
is in Illinois. 

Illinois daily newspapers as listed be- 
low, cover this great state, and cooperate 
with manufacturers in creating and main- 
taining sales. 

They localize national advertising. 



Circulation 

Aurora Beacon News (E) i6>oo .045 

'antagraph (M) 17.213 .035 

aign Daily Gazette (E) 4,005 

Chicago American (E) 326,008 

•Chicago Herald-Examiner < M ) . . . . 280.004 .38 

•Chicago Herald-lixamincr (S) 5'A«5i -S3 

Chicago Daily News (E) 386408 43 

Chicago Journal (E) 116,807 .22 

C Imago Post (E) • 55477 js 

Danville Commercial News <K) 15.086 .03 

•Elgin Courier (E) 8.173 025 

Moline Dispatch (E) 10,113 03 

Peoria Star (E) 22,738 .045 

•(Juincy Journal (E) 8,342 .025 

Rockford RcgiMcr-Gazclte (E) 13.477 -03 

Sterling Daily Gazelle (E) 5,072 .02 

Total Circulation 1.802,440. Rate per line, $2.33««. 
Government Statement. April 1st, 1019, 

• Government Statement, October 1st. lyty, 

Diaitized 



10,000 

Lines 
045 



•40 
•31 
46 
■43 
.t8 
.12 
.03 



025 

m 
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CORPUS CHRISTI PAPER 
BACK IN FORM 

Part of th. CalUr'i Plant Wu 
WrwM, But It Only Mua.il 
Two Iiwm — H*di«i 
Oty Editor 



While the first floor 'of its new build- 
ing was practically wrecked and the 
large press was under water for ten 
hours during the trooical storm that 
swept the Texas Gulf coast in Septem- 
ber, the Corpus Christi Caller only 
missed two issues. However, for the 
first few days after the storm the paper 
appeared only as a one sheet broadside. 

The broadsides carried all the latest 
news and lists of the storm casualties 
and were read eagerly by the Caller's 
many subscribers. The only days on 
which the Caller missed were Septem- 
ber 15. the day immediately following 
the storm, and Sunday, September 21. 

The business officr of the Caller was 
wrecked by tile storm and the loss in 
furniture, files, records and white pa- 
per was very large. Owing to the fact 
that the city plants were practically 
destroyed, the Caller was withnut light, 
gas and power for two weeks. 

On September 22. publication of Ihe 
Caller as four-page daily began in the 
' plant of the Record at Kingsville, forty 
. miles from Corpus Christi and contin- 
. ucd until September 30. when publics- 
- lion was resumed in the home plant. 
More than six hundred lives were Ins- 
in the storm at Corpus Christi and the 
property loss is reported to have been 
' in excess of $20,000,000 

The Caller, now !>ack to its old form 
of service, reports the following changes 
in its staff since the storm: Frank H. 
Hedges, formerly will) the Miami 
(Okla.) Record has been appointed city 
editor, and Walter F. Doney has been 
appointed classified advertising manager, 
succeeding Frank H Scott, resigned. 



TO FIND ADVERTISING JOBS 



S. DeWItt dough Will Aid Dis- 
charged Soldiers and Sailors 

I Chicago, Oct. 14— The Advertising 
l'ost of the American Legion has ap- 

. pointed an employment committee, of 
which S. DeWitt Clough, 4757 Ra- 
venswood avenue, is chairman. The 
object of this committee is to fill, 
so far as possible, vacancies in ad- 
vertising jobs, with service men, hav- 
ing the proper qualifications and ex- 
perience to fill these positions. The 
Government Employment Bureau for 
Re turned Soldiers and Sailors has had 
few openings for high class adver- 
tising men. There is a need for a 
clearing lionie in Chicago, which will 
briti-.; together employer* and adver- 
tising men serkniK positions, and the 
employment coriimitt- e of the Amer- 
ican Legion will Iry to fill it 



Col. W. D. Mann W Y.ar. Old 

H ick, K. V., On u.-CI. William 
D'Allon Mann, who lias had been in 
ulil 'rial work since il*>? and owner 
.m<\ editor of Town Topic* sum- 1801, 
In- inst celebrated In, eightieth birthday 
,.iinivcr«ary ;it .Siiuteter'. Re*t. his sum- 
mer borne licfc, following Ins return 
1r.ni Oelroit where he attend, d the 
.itnm.ll reunion n: the Cu*t«-r < :ivjrv 
Brigade. 

"Western RatarW Has Ad Course 

i i >vi i.v.:>, ('».. Oct !<:.— The \Vt.|- 
rrn lte*ervc University opened an ad- 
vertising course September 24, The 
course is conducted by the Cleveland 
Advertising Club, the faculty includ- 



ing Charles W. Mears, C. H Hander- 
*nn, and 1. F.. Honeywell. Mr. 
Mears is president of the club and ad- 
vertising manager for the "Winton 
Six." University students taking this 
course will receive iredit toward de- 
grees. Classei meet Mundays and 
Wednesday evenings in the quarters 
of the Cleveland Ad Club, Hotel Stat- 
ler. Men and women are eligible. 



Helped Capture 

St. Pai i, Minn., Oct. 15.— Vincent O. 
Law, a reporter for the Pioneer Press, 
accompanied a squad of detectives in 
their pursuit of bandits who had just 
robbed two banks, and took part in 
the gun fight which resulted in the 
capture of the criminals. Mr. Law 
wrote a spirited account of the battle 
for his paper, saying it reminded him 
of the occasions when he faced the 
Germans iu France. 

Will Tstach Jouraaliaia 

The College of the City of New- 
York has established a course in 
journalism at the Brooklyn branch 
of the college, in charge of Herbert 
L Bridgeman. business manager of 
the Brooklyn Standard-Union, H. V. 
Kaltcnborn, assistant managing edi- 
tor of the Brooklyn Eagle, and Dr. 
Frederick B. Robinson, dean of the 
recently organised School of Business 
and Civic Administration. 



Show Sarvico in Ad* 

St. Louis. Oct. 4.— The Star of this 
city and the Chicago Evening Ameri- 
can have been running large daily 
advertisements, emphasizing adver- 
tising as a time-saving service to 
readers. "Without advertising, you 
would have to visit a score of places, 
weighing and choosing, and then not 
being sure you had made the right 
setection at the most economical 
price," say* the Star in a piece of cur- 
rent copy. 



Ad Clubs Amnnir 

"s* * " ** P *F m *B*ws-4f£ 

Des Moi.ves, Ia, Oct 13.— The Ad- 
vertising Club is investigating the pos- 
sibility of establishing Junior Ad 
Clubs in the local high schools. A 
committee consisting of Ed. Hopkins, 
of Successful Farming; E. P. 
Schwartr, of the Register and Tri- 
bune, and Paul M. Talbol, of Corn 
Belt Farming, has been appointed to 
look into the matter. 

Paper Ha* Tractor Show 

Decatir. III... Oct. 15.— The Herald 
scored a big success recently with a 
farm power show it staged near this 
city, more than 2j000 farmers being 
present. 

Besides exhibits nf other farm ma- 
chinery, there was a demonstration of 
plowing by eight makes oi tractors 



K. of C. Paper Sold 

Cuuk K.U'iits, Ia., Oct. 14 The Car- 
.ivi'l, St;ite origan tor iln Knt^'its ni 
Columbus, fotnurls jniblislud by A. 
I* O'Hern. busini ss manager oi the- 
Davenport Tinn-*. h;>* been Liken over 
hv To.-eph McCormitk of Cedar Hap 
ids. 



J. L Cochran. I. Ill 

< • 1 h \ O.. Oct. 10— John I.. 
Cochrane, a newspaper man well 
known here and in Washington and 
who has been handling the publicity 
of the United States Bureau of Mines , 
has suffered a stroke of apoplexy. 



By Highways and 
Byways of 75,000 
miles Wisconsin's 
Country-side is as- 
sured of its DAILY 
newspaper ! 

Agricultural Wisconsin isj,'the 
rich foundation of Wisconsin's 
Urban wealth, POSITIVE AS- 
SURANCE of Cumulative suc- 
cess in the territory for ANY 
worth-while specialties that will 
concentrate their advertising ef- 
fort and use the Dailies liberally. 

Every day advertising in the 
English language Dailies of Wis- 
consin will cost to exceed 3 
cents per habitant family only 
by as much as you can expand, 
and THAT means 312 days at 
that! 

Of course you can put a whole 
year i nto five pages, or s pread 
the space over every day, seve ral 
inches each time; or go as you 
please as BIG as you like and as 
MUCH as you can afford. 

Try it in these papers. You 
cannot beat it. 



Papers Circiila- Kate for 

*^ tion 5.000 line* 

tAppleton Daily Post (E). , . , . S.oio 0143 

Beloit News (E) 6,59.3 -025 

Kau Gairc Leader-Telegram (MAKAiS) 0,043 .027 

fFond tin Lac Commonwealth (E)... 6,017 -niS 

t<ireeu Uay Press Cazcttc <E) . 11,011 .025 

Keiiusha News (E> 5,221 .0129 

I -1 Crosse Tribune-Leader Press < E&S) 13,567 .035 

Madison, Win-., Stale Journal 1. E).. 114,689 .035 

Madison, Wise.. State Journal (Si.. tlO,8oi .03 

Milwaukee, Wisconsin News i k> .. '70.^48 .111 j 

Milwaukee Journal "(E) 113,830 • 14 

Milwaukee Journal (Si 03,830 .14 

Milwaukee Sentinel (M&I'i ..... 81,752 .11 

Milwaukee Sentinel (Si 67,162 .11 

Kacine Journal News (E) 7,666 .03 

Sheboygan Press (E). 6,693 0214 

Superior Telegram (K) 15,152 .035 

Wausau Kecord-Herald CE) .5,353 .0178; 

Government Statemenls, April 1, 1910. 
•Publishers' Statement. October ivi, inio 
r.V II. C. Statement. Acril 1. 1010 




Editor & Publisher for October 16, 1919 



NEWSPAPERS PROVE 
NOTE SELLERS 



fiardner. In the last political campaign 
Dr. Gardner's son. who ran for a coun- 
ty office, was beaten for the Republican 
nomination, ytt was a victor on the Dem- 
As a result )>r Gardner's 
r. alwa>s a steadfast supporter 
of Republican candidates in the future, 
now faces a problem of opposing the 
Milwaukee, Wis. Oct. IS —The Mil- candidacy of ii> owner - * son. or with- 



An Electric Railway at Light 
pany Finds Easiest Way of 
Sailing UfiSC.M Vol.. 



waukec Electric Railway & Light Com- 
pany has sold $2,1150,001) worth of notes 
by means of newspaper advertising. 

The advertising cost $51,52562 and of- 
fice and other expenses amounted to 
$22,246.11, making the total cost $73. 



hold its support from the 
publican 



Re 



Form New Bureau in St Louis 

St. Louis, Oct. 12 — The Mid-YV«t 
771.83. The company hitherto has mar- News Bureau, covering the territory in 
ketcd it! securities through banks. and surrounding St. l.ouis. is a new f>r- 

A desire to have the public take a ganization laurfched hy a group of 
financial interest in the company, so as \, Ki [ newspaper men The concern will 
to diimn.il. the hostility that is the com- , laV( . „, rKfs in „ downtown „ m „ lluj|d . 



mon lot of public utility concerns, was 
the principal reav^n for selling through 
the newspapers. 

The experiment was such a success, it 
is held by financial experts here, that 
it may lie undertaken by public utilities 
in other cities -especially if cnterpris- 
mg newspaper advertising managers call 
[he attention of ofticiaU of rompanies 
to the possibilities of the method 

The total amount of the nute issue 



ing and will announce its plans and or- 
ganisation details within the next few 
weeks. 

Editors in Lib.l Suit 

Ferruccio Corradetti. of New York 
City, publisher of the official bulletin 
of the Italian Musical League, has 
been arrested in connection with a 
civil action for $25,000, brought by 
Alfredo Salmaggi. editor of Music 



was $3,600,000. Tin 



ther $750,000 and Mi 



worth was sold early in the campaign 
by means of a small field force, bv 
circulars and by the sale of $400,000 
worth to a Milwaukee bank. 



»ns. who charged libel. The 



publisher was released on bail. 



Georgia SoldUr. Hart Monthly 

Atlanta. <m.. Oct. 1 2 — Application 
There were 5,45* buyers, of whom has been made for a charter for a 
J.o90 were residents of Milwaukee. 1.608 monthly magazine to be printed here, 
residents of other places in Wisconsin known as the Georgia Legionnaire. 



nnd 160 residents of other stalr< The 
mimlier of wrimrn buyers was 1 J94 The 
ti'-iis will mature in five vrars. and bear 
7 per cent interest 



It will be the official organ of the 
American Legion in this state. The 
first issue will appear sometime this 



HELPING ADVERTISERS 



Information Paper for 

Soi th Bend. Ixn.. Oct • i;. -The 
News-Times, Jr., a monthly publica- 
tion issued by the advertising depart- 
ment of the News-Times for the ben- 
efit of advertisers, has made its ap- 
pearance The News-Times, Jr.. is a 
small four-page paper, printed on 
heavy book paper and will be mailed 
regularly without charge to alt busi- 
ness houses in the city whirh use 
newspaper advertising space, whether 
it be large or small. 
It is the plan of the publishers of its general start 



this small newspaper to co-operate 
with the advertiser in every way pos- 
sible for the purpose of making hi* 
advertising space just as profitable as 
possible. 

The paper will contain helpful data 
of all kinds 



OMshae in Hungary 

1'insiu ni,n. Oct. 14.— Valentine J. 
'Mdshuc. former city editor of the 
Gazette-Tillies, who lias Keen engaged 
in war activities overseas since I'Hx 
is now at the head of the first Red 
Cross relief expedition that has en- 
tered Hungary His charge consists 
of thirty-five cars filled with food and 
clothing for a new central Red Cross 

base. ■ 

Walters Agency Adds to Staff 
Mii.w.st'KF.K, Wis , Oct 12 — The Wal- 
ters Company announces the appoint- 
ments of Norbert C- Beerend as produc- 
tion manager and Charles M Somers to 
Mr. Beerend until re- 



cently was advertising manager of the 
Badger Manufacturing Corporation, 
Milwaukee 



TWO LEAVE BRIDGEPORT 



Lamphere Moves to Louisville 

l.orisvii.i k. K\\. Oct. IJ-— C. I.. 
Lamphere, who has been connected with 
the Hearst papers for a number of 
years, is now superintendent of the 
Members of Newswriters" Association """PC''"* '<*>"» «f <"<■ Cni.r.er-Jour- 
Plans Dance for October 27 ni1 an '' ,hf T,n,rv h " e 

li*iu;*n>«r. Oct. 12 — Arthur J. Good. 

for some time city editor of the Times St. Paul Has New Agency 

and recently returned from France, has S. I»ai:i, Minn,. Oct. 12. The Brt- 
U' ne with the Boston Journal ting-Thompson Advertising has been in- 

Ira S. French, formerly of the Stand- corpuraled by William I. Belting and 
ard Telegram, left last week for 1'rovi Howard M. Thompson, t'nrmcrly asso- 
•lence, R J. riated with the Randall Company and 

The Newswriters' Kipiity Association 'he Uuckbrr-Mcars Company, respretive- 
'< planning a d.irui ly, of St I'aul. 



IN POLITICAL QUANDARY Raises $1,339 for Tanner Children 



or Against 



Sun in 

!v HAN-ION. Pa., Oct. 14.— An tMcrcst- 
<-<it nidation ha- developed in M.intiose. 
''i where the Itidepen.lent Republican 
*»* recently purchased l.y Dr V. R 



Kansvs Citv. Mo, Oct u — A draft 
lor S1..W>..'J was ninilcd by the Kan- 
sas City Star to the trustees of the 
William Fitch Tanner children fund 
in Chicago. This represents the 
urtioiint contributed to tile children 
'htouuli llic Star 



West "Vipginia 

I I » » * *t a v LsnjsaJ v a p 1 a 




Look Ahead! 
Ask yourself 
this question: 

Will factories in the future bring gas and 
coal and basic materials hundreds of miles 
and then distribute, or will they build their 
manufacturing plants near the mines and the 
sources of power in West Virginia T 

People like to live where they can get steady 
work and earn a little more than they have 
to spend for life, liberty and the pursuit of 
happiness. That they are already coming to 
West Virginia is shown by the multiplying in- 
dustries of chemicals, glass, paper, pottery, etc. 

Are you advertising in the newspapers in 
West Virginia and establishing yourself here 
in good time to PROFIT by the future as 
well as the present ? Do it NOW ! 



Cirri.. 



Muefitld 
•Telegraph 

Charleston 

tGaaelte (M) 

iCaselte (Si 

Wail (El 

VAarkuburg 
'Telegram . . ,<EV 
ITclegrsm (Si 

Allrr K.I, in. run. 

F wmont 
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•Sentinel (El 
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•Echo 
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' News , 
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Rate 
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Circn 5.000 



,(E> 3,249 J»29 
1,734) .0115 

(M) 6.239 .02 

.(S) 6,239 M 

.(E) 6,695 .017 

<M> 10,139 .0325 

-(E) 14,7*9 M 

.(S> 17,800 .05 
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File the Facts for Reference 
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LOVING CUP FROM 
A A A. A. TO 
WALTER BRYAN 



Publicity Is Now Blamed for 
Industrial Unrest 



BOOKBINDERS SIGN UP 
FOR $6 INCREASE 



Atlanta. t)ct. 10. — On the eve of 
Walter G. Bryan's leaving for New 
Voric, Ik- was again surprised by a 
token of appreciation from the South- 
ern Council of the American Associa- 
tion of Advertising Agencies, rcprc- 



Agiletors Used It and Industry Fails 
to Counter, Sphinx Club 
I. Told 



Dry Good* Economist Come* Out in 
Mimeograph — Literary Digest 
Photographs Typawriting and 
Prints from Plates 




scntcd in Atlanta by the Masscngale 
Advertising Agency and the Johnson- 
Ualhs Company. 

\V K. Masscngale and Ernest E. Dal- 
li% called at the Georgian office and 
presented Mr. Bryan with a handsome 
loving cup, suitably engraved, as an 
appreciation by the advertising agencies 
of his and the Georgian's work for bet- 
ter advertising and the co-operation 
given them during his four years in 
Atlanta. The members of the South- 
ern Newspaper Publishers' Association 
had previously presented Mr Bryan 
with a silver service. 



The Sphinx Club of New York re- 
sumed activities for the 1919-20 season 
by holding its 163d dinner at the Wal- 
dorf-Astoria Tuesday evening. Sher- 
man Rogers, lumberman, and Bain- 
bridge Colby of the U. S. Shipping 
Board were the principal speakers, the 
subject of discussion being "Industrial 
l.'nrest." 

Lack of counteracting publicity to 
meet agitators' propaganda was declared 
by Mr. Rogers to be greatly to blame 
for present conditions. One point he 
made was : 

"Because there was no counter public- 
ity campaign to counteract the campaign 
of lies the Bolshevists, the I. W W.'s 
and the radicals grew bolder in Seattle 
and told the shipbuilders their em- 
ployers were making $100 a day on each 
man's labor. This was believed. Right 
here in New York there are fifty publi- 
cations doing the same work and accom- 
plishing the same results as were ac- 
complished in the West. You can see 
it on every side, yet there is not a move 
made to combat this influence." 

Mr. Colby urged a firm stand in con- 
nection with present industrial unrest 
and declared that among the accepted 
axioms of other days which must be 
relegated to the scrap heap was that of 
labor's unqualified right to strike. 



Agency Folks on Outing 

The Street & Finney Advertising 
Agency. New York, recently held its 
fall picnic at Bayvillc, L. I., a chicken 
dinner being served under the super- 
vision of Miss Amy Smith, head of 
the company's domestic science de- 
partment. 



©bituary 

John Ray Bixlek, aged 77, editor of 
the Curwensville (Pa.) Herald, died on 
September 29. For many years he was 
editor of the Williamsport (Pa.) Sun 
and Newt. 

Isaac Havexev Knox, aged 57, pub- 
lisher and editor of the Waynesboro 
(Pa ) Republican, died October 6. 

John S. McNallv, for many years an 
employe of the Columbus (Ohio) State 
Journal, is dead. 

Chambers Agency, Maison Blanche 
Bldg., New Orleans. Has secured ac- 
counts of Magnolia Coffee Comiany, 
"Wamba Coffee"; Pyrotol Chemical 
Company, hair tonic; Figaro Chemical 
Company, meat preserver. Newspaper 
schedules are going out. 



Langdon Out of Army 

Dei«oit, Oct. 1 2.— K. M. Langdon has 
been appointed to the advertising staff 
of the l-allcy Electro-Lighting Corpora- 
lion. He was formerly assistant adver- 
tising manager of the Cadillac Motor 
Car Company and lately a lieutenant in 
the Army. 



The first hope of an early settlement 
of the printing trade labor disagreement, 
which has tied up the industry in New 
York since October 1. came Wednesday 
when Bookbinders Unions Nos. 1, 11, 
22 and 119 signed new contracts with 
employers providing for a $6 weekly 
increase in pay for a 48-hour week ; 44- 
hour week to become effective on May I, 
1921 ; and an advance of 17 per cent in 
overtime piece work. These are among 
the unions that have been holding out, 
along with the compositors and press- 
men, for $14 increase in pay and a 
44-hour week immediately. 

It was also announced by President 
Gootcsman of the Hebrew Typograph- 
ical Union No. 83 that the members had 
received from the Hebrew owners of 
job printing plants a $6 a week raise 
for a 44-hour week, to go into effect at 
once. 

The members of Typographical Union 
No. 7, comprising the German compos- 
itors, had been granted a bonus by the 
German Herold so that their wage scale 
now practically equals that of the Eng- 
lish compositors. 

An appeal to President Gompers of 
the American Federation of Labor has 
been made by the international nfficers 
<>f the pressmen's, typographers, and 
stereotypers and elect rotypers' unions 
asking that the Central Federated Union 
of New York be compelled to rescind 
its resolutions of sympathy with the se- 
ceding unions of New York passed at 
a meeting last Friday, and that upon 
failure to do so its charter be revoked. 

"Big 6" Will Arbitrate Wages 

At a meeting of "Big 6" members, 
Sunday, the officers were instructed to 
arbitrate the $14 wage increase demand, 
but to "stand pat" on the 44-hour week. 
It was also voted to return to the mem- 
bers the $100,000 strike fund that has 
been collected since October L 

"Big 6" members are not on strike, 
hut many who have not been laid off 
because of the shutting down of plants, 
due to the lockout of pressmen, are on 
"vacation." despite orders from their 



The l.«ng Island City (N. Y.) Star 
has been compelled to suspend publica- 
tion 1-ccause of a dispute with its union 
printer*. 




(300 ft. x 280 ft.) 

The Detroit News 

ba» a Sunday circulation in De- 
troit 49 greater than its only 
Sunday competitor. 

Memlivrs Audit Buietu of Circulation 



Last P. O. Report 

For thr period -- ■ ing Oct. t. IW 
Average I*aily and Sunday Circulation 

76,806 
New Orleans Item 

Send for s ropy of our S-l/o*i Rr*ik ot 
Fsets and figures concerning selling 
1/JI ol ill the people to the United 
Slates. 



The circulation of 



§Pjje Shoring Jfaf 

in Washington, D. C, and 
suburbs, is believed to be 
about three times that of 
the corresponding edition 
of its afternoon contempo- 
rary in the same territory. 



international union officers to stay at 
work. 

The present attitude of the employers 
toward "Big 6" members was express <'■ 
by F. A. Silcox, representing the labor 
committee of the Printers' League. a< 
follows: "As soon as the typographer, 
make a request for a conference, we 
shall be ready to meet them." 

Won't Recognise Pressmen 

Regarding the pressmen, the Primer' 
League declares: "The employing print- 
ers have decided they will not hold an> 
conferences or make contracts with any 
union not in good standing with its in- 
ternational and affiliated with the Amer- 
ican Federation of Labor. They intend 
to see this issue clear through to the 
finish. In this they have the backing 
anil indorsement of the international 
unions of the American Federation of 
Labor The situation is all a part of thr 
general fight alt over the country to 
determine whether agreements arc tj 
mean what they say and arc to be key: 
in good faith or are to be mere scraps 
of paper. 

"Members of the League have id ways 
operated union shops and they desire to 
deal with responsible unions, but have 
grown sick and tired of trying to do 
business under constant threat that ii 
this or that is not immediately done 
there will be a walkout, strike or 'va- 
cation.' There can lie no compromise 
on the issue of keeping contracts or 
secession." 

The most novel move since the print- 
ers' trouble began has been made by 
the Literary Digest, the October 18lh 
number of which has been printed from 
photo-engravings of typewriting 

The Dry Goods Economist has been 
issued in mimeograph form, keeping up 
its record of 73 years without missing 
an issue. 



PUBLISHERS! 

'Till SAM Int-UTld Atmry DrLia cry 

Servke — «rn Chocklnr Capias" m»«n« 

to yon what tat A. B- C m«»ni to 

Advert iter* sad Aferttie- — 

Definite Proof Of Insertion 
GUARANTEED Payment 

[In Full »d Oa Time] 

Send for Litt of Subucriberi 

450 Fewsk AJ..KY. 7205-TlOoMuS, 



138,810 More Lines 

of Foreign I)i»i'l*T advertising, ap- 
peared in thr PI_AIN 1>KA1.KK during 
Auguat. 1919, than in thr •rcom) 
< levrlund tuprf or almott a* much 
.1 R.1 i n. 

National adveniiert have provrti 
that they git the hrst remit » in 
I ~1r. rland and \ni t Itei ti Ohio f rum 

The Plain Dealer 

I*argrtt M ■■ 'iid Sunday < iritila 
tion b«twrrn New York ntnl I "tin-ago. 



prestige 

Yon buy more than go much circu- 
latlon whan you purchase News 
advertising. You buy real reader 
I interest, dealer 
/Jffi inftuance), and 

, \ , the co-operation 

mUHlliaiJUm Th , Indianapolis 
Radius. 



FOR SO YF.ARS A NEWSPAPER. 



a,,.,,, jwfc. a. a r 



During tile seven months ending July Jl 

614,922 r; 

of national advertising were putdithrd la 

The Clarksburg 
Telegram 

a gain over the unit prriod ol 1918 o- 

It pays to advertise in "Waal Virginia • 
1. railing Newapaper." 



The 
Pittsbur 

Post 




has t h r sec- 
ond largest 
morning and Sunday cir- 
culation in Pittsburgh. 




n 



MAINE PAPERS MUST 
ADVANCE PRICES 



Warning of "Fatal 
Sounded at Portland 

-Dm Sail. Tail, of New. 



Error" 



Poktla.sii, Mi. • >ct II The annual 
meeting of the Maine Press Association, 
feature* of which wife addresses by 
John C. Koons, first Assistant Post- 
master General; Tarter It. Keenc. di- 
rector of the Postal Savings System; 
and Don C. Seitr. business manager of 
the New York World, was held here 
Thursday and Friday 

Charles H Kogg, publisher of the 
Aroostook Times, at Houlton. was 
elected president to succeed l_harle-s F. 
Klynt, business manager of the Augusta 
Journal, who declined a re-election 
koland T. Patten, business manager of 
the Independent- Krportct, Skowhegan. 
was re-electe.| secretary and treasurer 

President Klynt in his owning ad- 
ilrcss said the purpose oi the meeting 
was to discuss business and make plans 
for the betterment of the advertising 
and printing business. 

"Today we are passing through one 
nf the greatest pencils of lalior and 
s. rial unrest the world has ever wit- 
nessed," lie said. "The newspapers par- 
ticularly have l>cen very hard hit with 
sharp advances in all materials and 
labor entering into the making of the 
newspaper. The Maine publishers can- 
not leing continue in business at the old 
rates, either on subscription* or adver- 
tising 

"This is a time when nearly all pub- 
lishers outside oi thr State are advanc- 
ing their subscriptions and advertising 
rates, and the Maine publisher who elms 
nut advance his rates, commensurate 
with his increased costs, will make a 
fatal business error " 

Mr Klynt then recommended that a 
legislative committee lis- apj*>uitcd to 
£" to the Leuislature and look after the 
interests of the punters. 

Saita Maka. AbU Address 

The names of An>on M Godilaril of 
Augusta, A I.. T Ctimmiligs of Or.,no. 
I'. rey Whiting of Augusta and Walter 
A. Smith of l!uck«i>ort were accepted 
(or membership in the assi'.ciation 
Francis M Jos. ph of W.vtervilh sp, ,k> 
on "A Standard Price I-ist for the 
Maine lobl-crs" and his address was fol- 
lowed by discti-sion 

The out-of-town membe rs were guest* 
of the three b.cal daily newspapers the 
Daily Pastern Argue Portland Pre*, 
and the Kxprrss-Ailvertiser, at the ban- 
iiuet served Thursday evenirg at the 
KIk*' Club 

Don C. Seiti. business ma'iaitcr "f 
the New York W. .rid. who started hi< 
career in a humble eajiaeity in the olTtcr 
of the Norway Advertiser, a Maine 
weekly paper, spoke on The Newspaper 
and the Community " 

Mr. Seili said that in his soul he 
believed that the war between the stales 



in this country' was largely iostcrcd by 
the newspapers nf the North and 
South. "If they had told the facts," he 
said, ''each of its own section and con- 
cerning the other section anil had left 
out the tire eating and the shouting and 
evil ideas, 1 feel sure the country would 
not have had the Civil War." 

Mr. Sciu's subject gave him a wide 
scope and he entered into an address 
which he apiK-arcd to enjoy equally as 
well as his audience. He told how the 
tirst newspaper was started in England 
and how at that lime it was in the 
form of a written news letter in which 
the general doings of the city of l.on- 
don were related and passed about for 
those who desired to read It was 
the idea of a woman which brought to 
the fore the printed newspaper. At 
tirst. and for a full 100 years there was 
only a weekly newspaper. Then came 
the daily, very small at first, but grow- 
ing gradually up to the present big 
metroiKilitan sheet. 

The newspaper for many yean per- 
formed its proper function, that of a 
news and farts distributor, but in an 
evil day, he saiel, it became: the organ 
of a cause and the agent of some 
political party or some political person 
"Then." said Mr. Seili, "it ceased to 
be a newspaper and became a partisan 
weapon, a mischief maker and a bringcr 
on of strife." It was at this point that 
the speaker made the remark that he 
believed the newspapers of thr North 
and South were responsible for the 
Civil War 

Pulitzer Revived Idaala 
"It was not until Joseph Pulitzer came 
into prominence in the newspaper field 
in \m." said Mr Seltr, 'that the old 
ideas began to come lack Mr Fulit- 
xer brought liack to life the idea that 
a newspaper was the servant of the 
community, that the press is ur ought to 
be free, not in the sense of the word 
Ireeelom for license, but in the sense 
that a newspaper ought to lie free to tell 
alt the public is entitled to know and 
the public is entitled to know evcry- 



PREMIUMS 

Tt.*t Ar* RmI Subscription Pr»dtic«f ■ 

S. BLAKE WILLSDEN 

Montilactearora end Publishers 

ftsnroarntatlva, 
160* Hay worth Building 
2» E. Madl.on St. CHICAGO 



THE INTERNATIONA!, NEWS BUREAU, Inc. 

IS SCHOOL STREET. BOSTON. MASS. 

(J. J. BOSDAN. Eetlto.) 

More than J .11 American and Canadian newspapers subscribe 
to e.ur service 

Each waoa osir .ub.srfbsr. r»oiv, b~t><*» »•»<!» column, ol coot. Authorita- 
tive orticbe by eian el Intel-notional ealibra mi matter* Intnnetlenel. bunas librat 
stories from all Uoda and rlimea, rtsrslalioea of Eeroeean courta. aeeechea end 
s^ilr«aici of ante end wanton whose word* leflucace tea thought of nalioea, trenela* 
Mono from «*-<*ry important fare'itn ni-wapepev; tbaaa end nutnberlaaa othor itama day 
altar day ore aaot to our snbscribeT*. 

IN SHORT. MR. EDITOR ESPECIALLY MR. SUNDAY EDITOR— WE CON- 
STANTLY SPREAD THE WORLD BEFORE YOU FROM ALL ANCLES. 
Yosi wilt find our monlbty subscription ratao aurprteiofty low. 



I 



were given by First Assistant Post- 
master General Koons and Carter B. 
Kcene, director of postal savings and 
a native uf Maine. 

The greater part of the final session 
on Krielay morning was taken up by an 
open discussion of the methods of run- 
ning a country newspaper. The discus- 
sion was opened by Charle* H Fogg nf 
Houlton. the newly elected president, 
who gave an interesting account of the 
financial methods of one country news- 
paper wliich he offered to the members 
as a "horrible example" of inefficient 
business methods. 

"Horribla" Business 

At the end of the reading of his pa- 
per, it was not quite clear to those 
present whether this publisher whose 
method* were described had made a 
profit of a few dollars for his year'* 
work or was owing money to himself. 

I^-nn A Gray gave an interesting ac- 
count of his experiences the past six 
months in the publishing of a country 
weekly, the Uncedn O.iunty News at 
Daniariscotta. He told his methods 
frankly and said he believed he had 
solved a preibtem which similar pub- 
lishers had considered a bugl^ear. 

President Fogg appointed an execu- 
tive committee, consisting nf Frank B 
Nichols, of Bath, who also will be 
chairman of the daily newspaper divi- 
sion, Fted R Merrill, nf Bethel, to be 
chairman of the country newsbaper di- 
vision, am! Francis M Joseph of Wa- 
tcrville, to be chairman eif the job 
printing section, and the vice-presidents. 



Mr Seitr then remarked that in some 
respects the papers ol today are carry- 
ing this idea too far. they are telling 
t much They have usurped the old- 
tirtie stump speaker in the- iK.littcal field. 

The speaker gave a short arcoimt at 
the newspapers of half a century ago. 
and finally spoke of the lo:aI paper, 
slating that it had a field all its own. He 
told how- to build up a newspaper by 
utilizing its full space for value either 
of news <-r of advertising that pays 
"The troiiMe with editors." said Mr 
Seiti. "is that they deal with men and 
Pi it with objects." 

Interesting talks on the postal service 



Pewn.\.\D. Me, Oct. 14 — In order 
that the members might attend the an- 
nual meeting e>f the Maine I'res* Asso- 
ciation here, the epjartrrly meeting of 
the Maine Daily Newspaper Association 
wa* held in this city Wednesday night. 

Thc members of the association, which 
consists of the publishers and business 
managers of the daily newspapers of 
this State, wete the guests of William 
H Dow, business manager and treas- 



urer of the Evening Express Publish- 
ing Company. They were entertained 
at the Elks' Club where the banquet 
and business meeting were held. 

A shop-talk of se>mc two hours was 
indulged in with mutual benefit, the dry 
edge being taken off the business dis- 
cussions by the telling now and then 
of an amusing incident in the experience 
of the gentleman telling it One of 
these was related by Colonel Charles H. 
Prcscott. publisher of the Biddcford 
Journal 

Colonel Prcscntt told a story of a 
{J0.000 dinner which he paid for in 
Hraiil some four or five yrars ago while 
making a tour nf South Ame rica There 
were three persons in the party besides 
himself. He paid the price named for 
the dinner for the four and said he had 
eaten a good many licltcr dinners. The 
amaiement of his hearers became less, 
however, when he said that the SJ6.000 
in Brazilian money equalled only about 
$o in Uncle Sam's good money, 

Coaaeacticut Cenoaatien Octobar 18 

riAteTnmp, Conk.. Oct. 13: — The Con- 
necticut Editorial Association will hold 
its fourth quarterly meeting at Derby. 
Conn, on Saturday, October 18. Gov. 
erneir M. H. Halcomh will Ise the guest 
of honor, and the members will inspect 
the plant of the Connecticut Light and 
Power Co, at Stevenson, during the 
day. 

Blakoloclt Malta* Cbaago 

Niacaka Fau.5, N. Y„ Oct. 12. — The 
Niagara Wall Pai>er Company's adver- 
tising has been placed in charge of K. 
G. Blakelesck, heretofore advertising 
manager of the U. S. Light & Heating 
Corporation, 
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CIRCULATORS CHANGE 
THEIR POSITIONS 



erg Goes to Philedel 
and Huiucli to New York 
Su„ — Now Poets (or 
and O'Connor 



rcct char K e of Mrrrill Kogers, iccrctary 
of the committee, with offices at 225 
Fifth avenue, who will welcome the co- 
operation nf those interested in adding 
to 



Wide-Awake Houston Man 
Utet Opportunity 

Ui.Lt m « C ntur-v Date Combination 
"9-9-1919" Maka. Hit for 



Several important circulation man- 
agement interchanges became effec- 
tive this week. 

J. M. Anncnberg resign* as circu- 
lation manager of the Albany Knick- 
erbocker Tress to lake charge of 
circulation for the Philadelphia 
Press. He succeeds James Hasen- 
ack, who becomes circulation man- 
ager of the New York daily and Sun- 
day Sun, relieving Edward Barry, 
who will hereafter be in full charge 
of the Evening Sun's circulation. 

John W. O'Connor, who was Mr. 
Annenbcrg'» assistant, becomes cir- 
culation manager of the Albany- 
Knickerbocker Press. 



Chinese Student Wins Bennett Prize 

The James Gordon Uennctt prize at 
Yale has been awarded for the year 
1918-19 to Ch'en Chun, of Krashing, 
China, for his essay on "The Railway 
and the Government" The prize, 
which consists of the income from a 
fund of $1,000, was established in 
1893 by the late James Gordon Ben- 
nett, proprietor of the New York 
Herald. It is given for the best es- 
say upon a subject of 
ous interest in the domestic or for- 
eign policy of the United States Gov- 



"arc entirely without foundation." It 
was staled that as soon as the Presi- 
dent accepts Dr. Howe's resignation a' 
Assistant Secretary of the Treasury, Or 
Rowe will take charge of the Divi-.ion 
of I -atin- American affairs in the l>r 
pan mi nt of State. 



CHICAGO BANK ADVERTISERS 

Copy Handled From News Stand 
Point, With Striking Effect 

Chicago. Oct. U— Dow, Jones & 
Co.. the corporation which operates 
the Wall Street Journal and the News 
Bulletin Service in New York, has 
become active in the Chicago finan- 
cial advertising field by handling the 
account of the new Great Lakes Trust 
Company. The work is in charge 
of Glenn Griswold, who for six years 
was financial editor of the Amer- 
ican and the Tribune and left the 
latter institution July 1 to enter the 
advertising fic'.d. 

Although not the first to embrace 
the theory, Mr. Griswold believes 
that bank advertising is bank news 
and that every advertisement is a 
storv. The opening of the bank was 
widely advertised purely on its news 



MAKING NEWSPAPER STUDY 

Several Publication. Co-oporatlng in 
Plan for Battar Understanding 

The Committee for Newspaper Re- 
•eareh formed by the Brooklyn Eagle, 
Minneapolis Journal, Pes Moines Capi- 
tal, Sacramento Bee, Milwaukee Journal 
and Omaha World-Herald— whose spec- 
ial representatives in New York are 
O'Mara & Ormsbee, Inc.— is engaged in 
the work of preparing, for publication 
,n two parts, a study of newspaper ad- 
vertising. The purpose of this research 
work is not to serve as a sales argu- 
ment for the newspapers concerned, but 
to promote a belter understanding of 
thr possibilities and costs of newspaper 
advertising in general, to throw light 
on dealer and consumer problems and to 
promote the improvement nf typograph- 
ical effects in newspaper advertising 
copy by showing examples of possi- 
bilities in this direction. 

The preparation of the work is in di- 



Service 

MiNNtAtous, Oct. 14-— Frederick 
Kammann, Jr., Maurice Kammann and 
Carleton A. . Kammann. brothers, have 
become associated in the conduct of the 
Kammann Advertising Service. 



80 Tons of Paper in One Edition 

Oklahoma City, Okla., Oct. 12.— 
More than eighty tons of newsprint 
was used in the State Fair edition 
of the Daily Oklahoman last Sun- 
da). The issue contained 152 pages 
and is the largest issue ever pub- 
lished by an Oklahoma newspaper. 



Lyon to Be Tried for Murder 
Richmond. Mo, Oct. 14.— The trial 
of Robert S. l.yon, editor of the Rich- 
mond Conservator, charged with the 
murder of Judge Frank P. Divilbiss 
last spring, will be held at the Octo- 
ber term of the Ray County Court. 



CatJCACM, Oct, 14.— Audit 
Circulations reports have beer 
the Peoria (III.) Journal and 
Journal-Transcript and the Peoria Even- 
ing Star. 

Mackin Joins Scranton Times 

ScaANTON, Pa, Sept. 30— Lieut. 
James G. Mackin, formerly on the 
Republican news staff, is now with 
the Scranton Times. 
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Buys Main* Journal Interest 

Boston, Mass., Oct. 14.— Wmlicld M 
Thompson, long connected with the 
Globe and recognized as an authority on 
yachting and maritime matters, has pur- 
chased an interest in the Marine Jour- 
nal of New York, He has concluded 
the work for the United States Shipping 
Board Recruiting Service and will be 
associated with Winthrop L. Marvin and 
Capt. George L Norton, who will re- 
tain the position of president of the 
Marine Journal Company, Mr Thomp- 
son's address is 17 State street. New 
York City 
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Houston, Tttx , Oct. h 
rating that one periud of a century when 
but two figures express the number of 
the month, the day and the year, via.: 
9-19-1919 a local dry goods firm made a 
decided hit with a display advertisement 
in the Houston newspapers on Septem- 
ber 19. J. B. Westover, advertising 
manager, evolved the idea, which proved 

In the text it was stated that the last 
a similar combination of figures 
be made was August 18, 1818, and 
the next occasion such a combination 
can be used will be February 20, 2020. 
The sale which this advertisement her- 
alded was unusual in the manner in 
which the prices were featured, as for 
example: 119 silk dresses in 1919 styles 
offered for $19.19. 

Throughout the advertisement the 
combination of nine was thus used. 



d Agency 

PoarTUkSIO, Me., Oct. 14. — The Kight 
Advertising Company. Inc.. has been or- 
ganized here with a capital stock of 
$10,000. The officers are Albert E. An- 
derson, president ; Harold I*. SchnurU. 
treasurer; William H Murray, clerk: 
Anderson, Schnuric and Helen H 
Whrldon. directors All arc resident-, 
of Portland. 



Santa Ana, Cau Oct. 12— Charles D. 
Ocain has returned from Tucson 
Aril., to his old position as adver- 
tising manager of the Register 
"There's no place like California," he 
told the representative of Editor ant! 
Publisher. 



Printer in Bankruptcy 

Corydon A. Woodward, printer, 5 
Bcckman street. New York, has filed 
a petition in bankruptcy, with liabili- 
ties of $14,000 and assets of $200. 



Rowe Won't Sue 

Washington. D. C Oct. 11— Repre- 
sentatives of the Treasury Department 
declared to a representative of EoiToa 
& Pt BLisiiEa today, that reports of Dr. 
Leo. F. Howe's appointment as director- 
general of the Pan-American Union 



Scranton Veteran Retires 

SCRAKTOK, Pa., Oct. 13. — Michael 
Walton, Sr.. who has been foreman of 
the composing room at the Times for 
a number of years, has been retired 
on pension. Fred Kellar, assistant, 
has been advanced to the foreman- 
ship. 



New Daily in Marshall. Tex. 

Marshal!., Tex, Oct- 8.— The Morn- 
ing News is a new daily. Homer M 
Rice is editor and Bryan Blaylock is 
business manager. It carries the As. 
sociatcd Press service. 
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CARVER PURCHASES A 
DAILY 



Sella Hi* Interest in Augusta Ckroni- 
cle and Btcoaei Sole Owner 
of Wilmington (N. C) 
Dispatch 



\n;rsT.i. (is. Oct. 12 — The sale of 
Ins intercut in the Augusta Chronicle 
and his purchase <i( the Wilmington 
i N O Dispatch were announced to 
Kditok &- PrmiiiifK today by K. S. 
Carver, business manager of the 
Chronicle Thomas \V. Loytess. pres- 
ident and cditur of the Chronicle, 
announces that he ha* bought Mr. 
Carver's 110 shares of stock. 

Mr Carver has iKiught all the stock 

• •f the Wilmington Dispatch from Par- 
ker K Anderson, becoming sole owner 

• ■f the publication, which is the aftcr- 
nix>n paper at Wilmington, with a Sun- 
<iay morning edition The Dispatch has 
the daily afternoon and Sunday morning 
leaded wire of the Associated Press. 
Wilmington is the serond largest city 
in North Carolina. 

Mr Carver 1>oiikM a minority interest 
in the Augusta Chronicle on June I. 
1918. and became business manager. 
He will take active charge of the 
Wilmington Dispatch and give his 
attention to its development 

Blumenstock in New Work 

Chicago, Oct. 13 — (jcorgc Hlumen- 
stock, formerly advertising manager 
for J. Schwarl* tV Sons, is now han- 
dling advertising for the IVrlstrin 
Company, boys' rlothitg mamifactur- 
ers. A special daily newspaper cam- 
paign has just been prepared. 



Injured in Saving Boyi 

.Unction City, Kan-.. Oct. w— C II. 
Manley, Jr., owner and editor of the 
Krpnbliean, suffered painful injuries 
when in attempting to prevent a mov- 
ing automobile from backing into a 
crowd of boys be was run over and 
caught by one of the wheels 



Comprombea Id Tulsa 

Tulsa, Okla., (let. The Tulsa 
Democrat, which was lied up Wednes- 
day by the strike of pTtsMitcrt, who de- 
manded a wage scale of $45 a week 
from $JJ and $.Vs, ctTrrtrd a compro- 
mise and resumed publication today 
The World did likewise yesterday. A 
contract for two years at $■)<• a week 
was signed by both side-. Former con- 
tracts were for only three months each 

New Account for Woodwards 

Anions. III.. Oct. 15. — Advertising of 
the Allsteelequip Company has been 
placed in charge of Woodwards. Inc 



Witt. 1 . N.w Work 

t mesial, Oct. i.t — III his new position 
abroad fur the Chicago Daily News, 
(.r .rge W. Witte will be associated with 

I 
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Thciourhlj Cono-d h» Only Daily in 
Fit Id 

Evening News 

«™h,r A. X. PA, \ II C. A IV 
R.asnnnMr rr.c.ir.t» Iw trs-lr inf.irm:!- 
Oon given |iT.,rn].l .il-,nli.,ri. 
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Editor & Publisher 

Michael Farbman in covering Germany 
and the new states to the East. Both 
men will work under the direction of 
Gordon Stiles, who is in charge of the 
Berlin office. 



Omaha Double. Adv.rli.lng 

Omaha is to double its appropria- 
tion for advertising the city nationally 
for 1920. The bureau of publicity of 
the Chamber of Commerce spent 
SJO.OOO advertising Omaha during the 
past year. Last week three hundred 
salesmen voluntarily canvassed the 
city and raised the bulk of the $60,000 
subscription in two hours. 



$3 7 -(40 Seal, in Oklahoma City 

Oklahoma City, Oct II -Following 
the end of the strike, which tied up the 
newspapers here, K. K Gaylord an- 
nounced the scale for printers on the 
Oklahoman and Times would he $37 a 
week for day work and $40 for night, 
the same as the compromise offer made 
to the unions during their strike. 



Thayer Take* Up New Dutiei 

Piii.mas, Wash,, Oct la.— Frank 
Thayer, formerly in charge of courses 
in juurnalism at the University of Iowa, 
has arrived here to supervise the de- 
partment of journalism at State Col- 
lege. 

"C. P. L." Will Meet Nov. 26 

Touonto, Oct. 14.— The Canadian 
Tress, Limited, will hold its annual 
meeting immediately before that of 
the Canadian I'ress Association, which 
is now- scheduled for November 27 
and 2H Both meetings will takr place 
in Toronto. 



Kati Wins Copy Prix. 

Itsi.TiMow,. Mi>. Oct. 14. — Joseph KaU. 
advertising manager of the Hub Store, 
has been awarded first prize by the Na- 
tional Association of Ketail Clothiers 
for the best retail clothing advertise- 
ment submitted in a recent contest 



Sharp Leave. Chicago 

Ds.s Moivrs, Is., Oct. 14.— The C. K. 
F.rickson Company has a new sales and 
advertising manager in the ]>erson of 
W It Sharp of Chicago, who was sales 
promotion manager of the International 
Tailoring Company. 
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"3-1" Circulators to Meet 
October 21 



Attendance Will Include Repreaente- 
tivea of Newspaper, of Illinois, 
Indiana and Iowa 



tbr TELtr.sjsrii) 
kucKroMi, 111, Oct. 10. — The semi- 
annual meeting of the Circulation Man- 
agers' Association uf Illinois, at Johet 
October 21. will be the lirst held with 
Indiana and Iowa circulation managers 
as members and a large attendance is 
expected. 

The program of papers and discus- 
sions includes: 

"How to Stimulate Circulation Among 
Country Agents. "— J, A. Beckett, Deca- 
tur Herald. 

"How I Get Out My Carriers' Bulle- 
tin, and Benefits Derived from Same." 
— G S. Galloway, Rockford Register- 
Gaietlc. 

"The Organization and Operation of 
An Up to Date Circulation Depart- 
ment."— Clarence Eyster. Peoria Star. 

"The Building and Maintaining of an 
K. P. D. Circulation "-W P. Lovell. 
Bloomington Pantagraph. 

"Systems, Diarys, Etc " -W H. Coon- 
radt. Decatur Review. 

"How to Encourage Carriers to Se- 
cure New Business."— W C. Hnnter, 
Quincy Journal. 

"Mail Room Efficiency." — E. C. 
Hcwcs. Danville Commercial-News 

"The Duties of a Circulation Mana- 
ger."-Ruth I. Goodsill, Galesburg Mail. 

Topics open for discussion by all 
members will lie: "Cost of Delivery." 
"Collecting." "Office Owned Routes." 
"Cost of Delivery." "Independent Car- 
rier Systems." 



JULBS VERNE OUTDONE 

Strang. Story Told Concerning 
Wealthy Reporter 

"It is also alleged," says a story 
in the Rochester Post Express, "that 
$"U was stolen from the desk of a 
newspaper office here where Har- 
rard was employed as porter. The 
money represented the life savings 
of a news writer." It is also, we con- 
jecture, alleged- 
One envisages the Post Express of- 
fice as that story was written. The 
reporter, in a prankish moment, add- 
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it ia read aeriouafy; 
therefore it ia well 
read. 

Broad-minded advertisers 
know 

THE CONGREGATIONALIST, 
14 Beacon St. BOSTON. MASS, 
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ed the last sentence; and the CDpy- 
rcadcr didn't have the heart to cut 

it out. 

Rut our City Ed. says it waa the 
Post Express proofroom that erred. 
"Probably," h. says, "it was $6 "- 
F. P. A . in the New York Tribune 
"Conning Tower." 

Covering Industrial Conferences 

Wixmkg. Oct. 15.— T. B. Rnherton, 
labor editor of the Free Press, is 
spending several weeks in eastern 
Canada lie attended the Canadian 
industrial Conference at Ottawa and 
will lake in the Trades and Labor 
Congress of Canada at Hamilton, Ont. 



Buys Land to Build 

Aml£.\k. Tr.x., Oct. -The Abilene 
Printing Company, which publishes 
the Daily Reporter, has purchased a 
corner lot at North Second and Cy- 
press streets for $20,000 and will erect 
a modern building to house its print- 
ing establishment. 



Block Moves New York Offices 

The offices of Paul Block. Inc., were 
moved last week from 250 Fifth ave- 
nue to 95 Madison avenue, corner of 
29th street, where they occupy an en- 
tire floor. 



Lamson Joins the Capital 

Drs MuiNM, Ia„ Oct. 11— Flora 
Lamson. artist for the Register and 
Tribune, has taken a position with 
the Capital. 

New Press in Sheridan 

Shmiiian', VVvo,, Oct li\— The En- 
terprise has installed a new Cox press. 

Des Moines Register 
and Tribune 

IM^SS Daily 

Morning and Evening 

71.140 SUNDAY 

Net Paid Average Six Months 
ending September 30, 1919 
Member A. B. C. 



The Dominating Force 

In • msiiufactiirinf territory Iiismi 
(or its hustlr, tlmft and prosfx-rity 
wlirre a million dollars arc exnrmltil 
«««lr in «ascs. 

The Bridgeport Post 
Standard-Telegram 

Nol only dominate thi. Orl.l, l.ut th-y 
offer aifvenlMfs the lo.r.t rate oti. 
tamable Hi Near Kn»lal.<l Keep them 
on vour hat. 

KORKU;* R KPRESENTATtVES 
1 O. Klrin. 

itrtri>iii>]iiar> Bid*. Nee Voik. 
John Glass, 

Proplea' Gas Bl.lK., C'hicaso. 111. 

The 

Pittsburg Press 
Has the Largest 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Fnreian Advertising »rpr*»er.uti*«a. 

M,lc. ir .,l.un Tower, Peoplea Gas Bldf. 
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SUPPLIES 6* EQUIPMENT 



For .Newspap er jviakiivQ, 




L_ 



WANTED 



FOI 




PLAIN DEALER STARTS 
NEW BUILDING 



Fl.ni lO DoilbU SlM Of Frnrlit 

Horn*. Which Hae Been Outgrown 
in Ton Years — Hurrying for 
N#w Pfii'i 



.Ohio, Oct. 13— The Cleve- 
land Plain Dealer will double the sire 
of its present home, which was erected 
about ten years ago. Work was started 
last week in tearing down old buildings 
on the west side of the present Plain 
Dealer home, which it on the north- 
west corner of Superior avenue and 
East 6th street. . 

The new building will be a duplicate 
of the present structure in exterior ap- 
pearance, but plans for the interior have 
not yet been completed. Work on the 
Inundation and basement will he rushed 
so that new presses, now badly needed, 
may be installed as soon as possible. 



Francisco Call-Pnsl. O'Mara & Orms- 
btc have added the San Diego paper to 
their list, but announcement of the fu- 
ture representation of the others has 
not been made. 

Nichols-Moore Agency Starts 

Chicago, Oct. 15. — The Nichols- 
Moore Company has been organized 
here as an advertising agency by 
Drustus R. Nichols and John C. 
Moore, both lately with the Allied 
Publicity Bureau, Cleveland. E. J. 
Witthoff and O. C. Shiras are asso- 
ciated with Messrs. Nichols and 
Moore in the operation of the but* 



EQUIPMENT FOR SALE 



SULLIVAN IN PORTLAND 



A N A. Secretary Speaks 
Kisranis Club «■«,"" 

Poktiakd, lit, Oct. 1L— Members of 
ihe Kiwanis Club listened with much 
interest to an address by John Sullivan, 
secretary-treasurer of the National As- 
•oemtion n( Advertisers, on commercial- 
ism through advertising. Many of the 
phases of industrial business uf all lines 
were presented by Mr. Sullivan in a 
clear-cut and definite manner. He de- 
clared that business concerns arc learn- 
ing that the fundamental success of 
their business is through advertising and 
that each concern or company must 
specialize and make a study of its busi- 
ness and articles advertised. 

Many failures have been due, he said, 
to advertising when the heads of the 
company spent their monies without a 
study uf market conditions. 



AGENCY USES AIRPLANE 



Takes Photograph! from Sky of Real 
Estate for Advertisement! 

Seattle, Oct. 12.— The Strang & Pros- 
ser Advertising Agency here is making 
use of an airplane to take photugraphs 
from the sky of real estate offered for 
sale in newspaper advertisements by 
iheir clients. These photographs are re- 
produced in the ads. 

In an aerial photograph, there is shown 
the contour of Ihe country and many 
..•her details that cannot be brought -u! 
in a map, the agency explains. 



TROWBRIDGE GOES WEST 



Timberman in Own Business 

Wilkes-Bamc Pa., Oct. 12.— I.ieut. 
Charles Timberman, formerly a mem- 
ber of the Record, has been elected 
secretary of the Fahringer Engrav- 
ing Company, a new concern. Mr. 
Timberman is also a stockholder in 
the company. 



Revives After War 

Cheyenne. Wvo., Oct. 12.— The Snake 
River Sentinel of Baggs. Wyo.. which 
suspended publication a little over a 
year ago on account of the stress of 
war conditions, has just heen revived 
by the former editor, M. P. Christtn- 
sen. 



Sullivan With Motor Age 

Chicago, Oct. 12 — Lambert Sullivan, 
formerly automobile editor of the 
Daily News, has joined the editorial 
staff of Motor Age, Cbic.no. as news 
editor and assistant to Darwin S. 
Hatch, the managing editor. Fred 
B. Schafer has Joined the Motor Age 
copy staff. 



r this classification thirty 
■U pmr lane. Count shr words to Ih. Vmm. 

Press For Sale 

Oaring «■> comolitUlion "111 sell Cos* eight- 
rait • Icmityiiine; f>Tt«« illd lull equipment 
in snort conditiun. Chew Publishing Co., 
Xcma. Ohio. 

INCORPORATIONS 

New York— Applied 
Agency. $20,000; D. and J. 
D. Cohen, 42 Broadway 

Bolivar Trading Company; printers' 
and lithographers' supplies; $10,000; H. 
Votlcker. H. Bsrger, L. Barth, 32 Union 
Square. 

Plottier Publishing Company ; $25,000 ; 
A. Plottier, E. C RcguL G. Burlct. 54 
West 26th street 

Rich Printing Company: dissolved. 

Neura Paper Company; capital in- 
creased from $600,000 to $1,200,000. 

Lithoprint Company (Delaware cor- 
poration) ; authorized; printing and en- 
graving; $195,000; representative, M. C. 
Hale, 41 Warren street. 

Auiu.'RN, N. Y.— Auburn Publishing 
Company; capital increased from $100.- 
000 to $125,000. 

Astosia, Ore. — Budget Publishing 
Company ; $50.000 ; E. B. Aldrich, F. W. 
Lampkin and M. R Chessman, recent 
purchasers of the Budget. 

Glen Cost. N. Y.-Echo Press; $15.- 
000; P. C. Winmill, M. C. H. Daven- 
port. J. C. P. Davis. 



Chester Parish Is Appointed 
Agent 



Leaves News for Agency Work 

CmsVUjsnd, O., Oct. ij. — Charles G. 
Reed is a new addition to the pub- 
licity and sales promotion staff of 
the Dunlap-Ward Advertising 
Agency. For a number of years he 
has handled automobile news and ad- 
vertising for local newspapers. 



N. Y. 



"Special" Joins O'M.r. * 
Ormsboo in Chicago 

E- C. Trowbridge has been ap|K>inlerl 
Western manager of O'Mara A Orms- 
liee. Inc . and Roy F. Hinman ha* re- 
turned lo the firm's New York selling 
forces, after war service. 

Mr. Trowbridge for several years past 
ha* brrn the Eastern representative of 
lb* Lot Angeles Herald, the San Diego 
I Cxi.) Union-Tribune and the San 



Will Manage Political Campaign 

Joseph Johnson and William A. 
Orr, former New York newspaper 
men, have been appointed managers 
of the political campaigns of Irwin 
I 'ntermyer for Justice of the Supreme 
Court and William H. Choroid for 
Justice of the City Court, respectively 

Sign New Printers' Scale 

CorFEWiuEE, Kan.. Oct. 12.— The local 
typographical union has signed up a 
new scale representing an increase 
of 65 per cenL over their PM4 scale. 
Changes also were made in working 
conditions. 



2 Pages of Classified in Kansas 

I»a WRENeE, Kan.. Ort. 14.— The Junr 
nal-World carried two full panes of 
classified advertising, a record said 
never to have brcn exrreded in Ihe 
history of any small town newspaper 
in Kansas. 



White Enters Real Estate 
Business — American Legion Post 
Organised — Other Activities 

Julian While, renting agent for the 
N. Y. Tribune Building, has resigned 
to become associated with the real es- 
tate firm of Cross & Brown. Frank R. 
Parish, a brother of Chester Parish 
of Ihe Tribune Advertising depart- 
ment, has been appointed as Mr. 
White's successor. 

Samuel L Dashiel of the local staff 
sails for France on the 14th. He will 
make his home in Paris. 

Clare Briggs and H. T. Webster, 
syndicate cartoonists, has been up to 
Maine over a week end to buy an 
island, or maybe two. Clare says he 
wants' a haven of refuge in case the 
strikes make New York unsafe for 
newspaper cartoonists. 

The organization of the Lieut. Wil- 
liam S. Lahey Post. No. 144 of the 
American Legion, made tip of Tribune 
service men and furmed as a memo- 
rial to "Bill" Lahey. of the Tribune 
copy desk, who was killed in action, 
has been completed. Al a meeting 
this week the following officers were* 
elected; Post Commander, F. J. 
Price. Jr.; vice-commander, W. O. 
McGeehan; adjutant, Thomas E. Pow- 
ers; finance officer, Albert E. Fuller; 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best m Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 



Boston 

New York 

Philadelphia 

Ri3tirm>re 

Richmond 

Atlanta 

h,i-.l.-. 



Rttthurgfi 

Cleveland 

DsTTTOrt 

Chicago 
Cincinnati 
St. Louis 



Kinw» Cirr 
Denver 

L<W '\ rij;r1ri 

San HanciacG 
Ponrlsnd 

Sf- KfiC 

Winntpd 



FOR SALE 



Hoe Matrix Rollins Machine* in 

condition. 

Can be • hipped at -■(.<■ 

Scott Klai Plate Casting Box-* rait* 
1 iiei 18 s 34 inches. Send, (or price*. 



WALTER SCOTT & CO., 

PI. infield Now Jrr.r , 



Take It To 



POWERS 

Open 24 how out of 24 
The Fastest Engraver* on 
the Earth 

Powers Photo Engraving Co. 
154 Nas.su St.. Tribune Bldg. 
New York City 



Priatlaf Plants end Rununt 
BOUGHT AND SOLO 

Printer!*' Outfitters 

Typefounder*' Product* 
and Bookbindar* Machinery 
of Erery Dssacxlption 
CONNER. FENDLER * CO 
M Br heu St. New York City 



historianS, Louis Lee Arms; chapliiu 
P. T. Edrop. The other members are 
Samuel L. Dashiell. Walter J. Fen 
ton. Arthur J. O'Sullivan, Robert L 
Stern, Morns R. Werner, B. O. Mi 
Atmcy, Silas B. Fishkind, W. C. Kran 
owiti, Herbert S. Flinn. Russell % 
Sims. George L. Seese, William J 
Masters, A. K. Perrin, Oantland Rict 
of the Editorial Department; Arthur 
Htinnt-ll, Sidney Hydemaii and God 
frey Hammond of the Advertising f)r 
partment. and Israel S. Kaplan. »h.> 
tograph.r. * V CjOOWC 
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as-v Amd a buyer lor any 
»••*. A "For 5*U~ *d .1 




CLASSIFIED ADVERTISING COLUMNS "ovulation notes 



SITUATIONS WANTED 

.dverttsssnents vaster this cUaalftcatitMi, tM 

ft linr, MCh lOSectlOw. 

> ths W F.r ih,„ 



VI r. Publisher or 
(usi nc«a Manager 

•re you satisfied with your |ir*»rnt circu- 
it ton? Do you contemplate « ran.iiatgn lor 
increased business this fall 1 This is your 
•jt.-ort.mity to engage the i<rvk« a. an 
+ rt to direct the energies of yo«r ctrruU- 
tnn department. Over fifteen years n cir- 
ulator i>n morning and evening and Sunday 
.rers east and west. E^periencd in every 
arm of circulation development among n«-»s- 
oys, carriers, and city and country dealers. 
\iJc experience in R. F D work and eon- 
ests of every description Am seelting jirr- 
luntnt connection as circulation director. 
hi would contid'r proj-nsition far nprrj.it 
fork in may department. Address A care 
I fcJttor and Publisher. 



Stininc 
Han 



Advertising 



V.th n clean record o( twenty 
nitons work, having sold 
:l with 



ike to coi 



meet with pap 
laties' has done work lor thti »l Two ad- 
miring men Address A *W, care of Editor 
ml Puulishrr. 



per Aro« 



Did 
Other 



\flvertifiinf; Manager 

THornughly competent, excellent record, wide 
.'•-rressful experience, both metropolitan anif 
llllllhlll, de.n*s change, married, well rec 



olitan and 



nmenrled as to ability and character. Ad- 
A WJ, care ol Editor and " 



. on nietro- 



Vdvertifting Salenman 

Vdvertisinf *ate»man, hitrni 
fotnaa dailies, best of references, prefer 
■Mj-uttierii new»paprr Agr 3*1. irtarrie>t, no 
hildreti. Address A »», care of Editor and 



Man 

rith considerable general ag»ney experience 
tWi immediate job. where tie will be given 
lie VppOTl unity of pro* ing that he know* 
h* ItusiiKtt fmm A to 7, He also in. lies 
.ttrntion of B'H.k I*ubli*hers and l-iterary 
Cdttnrs «« the_ fact of hi* having made ■ 
A W. care ol 



ti.dT of The IV.nk. i 
••ditor and Publish'r. 



-ive Reporter 



AdvertiMnjc Solicitor 

Wanted- Advertising solicitor who knows 
hum lu v-rilr cojij am! sell it; one who does 
not espri t tu l.c made business manager the 
fir-! week. Fur such a mm visa -.ill real I r 
work there is a ftne opfmrt Hint y on a Middle 
W#ai newspaper la A thscmuia ill? whrre 



Businr** Manager 

Sdvertiser, who graduated fro 

OOOS lo surcrssive potiltons as < 
frr, adtertising manager, Rfl . 
nanager ol daily paper with go^l .lean 

CLoril «it arhievrmenl, is -tr-ting to belter 
limsrll; prrfer »ltrrto«in daily in nly .if 
• '.'Ot $0.1X1*; giind perstmahty, rnergetir, ,a< t 

ill; ran build up a run down »r»|N>ailkM 
VMre*« A -HI. rare of Editor and Pulili -Iter 

opportunity Wanted 

Competent editor-manager with unusual ree- 
ird will rcinmidrr a prifpntitimi with or with- 
lUt investment. Evening daily in South 
V. .untie or New England states preleireil 
'ntversity graduate, age 45 with knnwlni|t<- 
>l work frnna the IsM to the desk. At 
iberly l-ew-atisr of advantageous sale? "f 



thr gwuple arc congrmaJ st.1 tJeioaiit. Ad 
gjfvN A «*, care of Editor and Publisher. 

Advertirinp Manajcer 

Wanted— An advertising manager lor morn 
ing and evening Mists} wnrkitig Usttfef 0M 
rate card in city of 2u/jii> po|ialatioii. Mutt 
lie aMe to write good copy and solieit bust 
nets Young man preferred Slate agr. n- 

gsss: A n 4.*''.*r7 mti awr 

ClaHificd Man 

Wanted -Knerget»c man, whose experience 
proves he it capable of building up a 
rUmriiicil d?f-.trtmen.t on a morning news- 
i4|.er iti a rti* »l IW.ton. Applicants must 

Ad%erti«ing Man, and Cartoonist, 

Wanted— Competent advertising man ami a 
>oung cartoonist- Will pay good wages and 
also war.1 the latter to devote some time to 

Circulation Manager Wanted 

who is now making about M"'" 1 P** week. tt> 
take a position that would pay a bunt $Snon 
to ftil.(l) per week, depending on his stulity 
to handle a force of canvassers and col- 
lector*. The position pays salary and cnsi- 
mitMoei. It is permanent. Good chance for 
promotion for a man who *ant» to get out 
of a rut. Krplj will l>e conlidential. State 
age. experieme, and if at present employed. 

Also whether n.ainrd «>r not. Addnss A 

care ol Editor and Publisher. 



nELP WANTED 



The OCWtbcyj Oi Iht Houston Post 
will aid llir Salvalion Army drive for 
fundi l>y donating the entire irroceedn 
of their sales for two day?. The Po«t 
will supply the papers to them without 
chartfe. 

The Ottawa (Ont.) Journal is con- 
ducting a figure puzilc contest that is 
bringing in many nc 



Carrying the first shipment of any 
cnnsei|iiencr of n<*w*]iapers ever *ent 
hy airplane in the Southwest, a machine 
engaged l>y the Tulva Demorrat Print- 
ing Company arrived in Oklahoma City 
<m September JO, with a thousand copies 
Ol the Democrat It was the first day 
of the strike called by the typographi- 
cal union. Leading Tulsa soon right 
after the city edition was off the press 
the plant arrived at the stale fair 
grounds and was met by Mayor Walton 
and other officials and citirens who ex- 
pressed their appreciation of being given 
a chance to scan the world news Mur- 
ing the period of their own 
suspension. 



"Ask us anything; we know." — So 
thoroughly has the information bureau 
of the Seattle Times been organiied. 
wuh a resultant excellent service to the 
community, that it is an unusually im- 
jKjrtant one in the newspaper. Every 
day questions pour in, ranging from a 
query as to the name of the prince who 
presides over the Native State of Hy- 
derabad in India to the time of day 
The daily mail brings dozens of letters 
from all parts uf the Pacific Northwest. 



Mr. AdvcrtiiMMnent 

In thr ailv«r1if>ng tiusinr»s, I wish tfl se- 
cure idvrrtiiinc in Chicago Irrrilory li»r two 
•i -.• r- «r. .1 lor trade or terhr U-al i< ■■ 
rials lln'.y want «no,i c-nri I d'livrr the 
foorti. Rrtrrrncr. a;ivrn. Ad-lrrs, R. Tgn, 
i s l-rople'« Gas DM» . Chicato 



Change! on El Pate Time. 

El Paw, Tkx„ tM lu \v B. Grif- 
fin, formerly with the lntcrtiational 
News Service and the Tucson Citiicn, 
has succeeded thr late Charles P. Downs 
as telcKraph editor of the Tunes and K 
I.. I) McAllister, late of the Philadel- 
phia Public Ledger and the New York 
Times, hrcomcs sl:itc editor in the place 
of Claude A. Itrown. who retires to 
inter the oil business in the H..mrr 
Field, Louisiana 



"i energetic Otritllan y<iung man, 2S, .even 
fart with nlu<a(iiMia1 ifistltutlun. nine 
■ '-h. a. frriteral MpMtH un artial Jiuh 
iration while in Ihr Armv, tlrsire. run 
lectmn with live (luhlw-aliiMi. Nrw Vntk 
r-Vffr.l. I an himi.li esrrllrttl rrfrrencei; 
alary srrrMi.liiry runaiilrralinn Atlilrrsi 
\ TIM, earr M Krfilnr and Pablishrr. 

SewSpSpeV Woman 

tit arnnnd eaprrirnrrd nrwspafrr. ma(aline 
isd ssndiralr woman drsirr* sti.rr, (ralnrr 
■» editorial wnrk Addrro A w*, r.rr ..I 
Iditor and Puhlnher. 

S anl City Ktlitor or Rc-portir? 

trad fe|K>rter r»n daily havtn» n.tiii rirrnla- 
ion dr. or* ihanar; arrtaldr writer, run 
irltr. rrhahlr; has >tr.k rs|.rri-nce. iniiia- 
Mr. aye 31: ranarnr-l. Address I'roerr tsise. 
are of Kililur and I'uhhthrr. 

^'xiri rir-riceil Copy Editor 

siihr. permanent position in New Ynrk or 
*tHl*drt,ihia: 27 year. old. coltrge aradualr; 
an wrilr head, to luit your stvle; will 
nmr imi nroliation. C. J. T., care Editor and 

NawMsfffi 
ire illation Maniigfr 

Saw hat eKarrr nf that department on a 
sell known daity, hue dealret a rSanf* tnr 
hr hrst of reason*. Ilaye had Z> year." 
'irriilation e»pe» ,r nre on "hl«" paper, and 
ivr alaavs 'madr e™'»d '" Familiar with 
■II np to date method, of handling 
>lirm. Belt n( r-lrrrnrr. Arr » f 
s. »H, tare of Editor and PuMishrr. 



32-Page Lianil la Kaniai City 

Ksss \s I'itv. Mo . Oct 10 — llic Kan- 
sas City Star tirday carried the follow- 
ing announcement to its advertisers : "In 
today's issue of the Star, fifty column* 
of advertising— more than seven pages 

were omitted. Owing to the scarcity 
of white paper and the burden imposed 
on the carriers, the Star must limit it* 
week day issues to .12 pages and refuse 
n-orc than one page to any advertiser " 



Kilter Agency Appointment* 

The Philip Kitter Comjiany, New 
York, has added the following to its 
agrwy staff, James A. Watson. Phila- 
delphia; H. A. Thompson, Buffalo; and 
11. P. Bender of New York. 



The Houston (Tex.) Post employes' 
library has been opined by Roy G. Wat- 
son, president and publisher, to every 
paid-in advance subscriber to the Post 

The St Paul (Minn.) Dispatch has 
started a contest on the question. "What 
Has America Meant to You?" I-ellers 
telating personal experiences are called 
for A priie of %! is offered for each 
letter deemed worthy of publication and 
at the end $10 will be paid for the best 
one of the lo4. 

"Who's Who in Oil" is the head of 
a paragraph appearing daily in the 
Houston Oironirlc giving a sketch of 
the life and accomplishments, along oil 
and other business lines of Houston 
men, accompanied by a picture of the 
subject. 



The Houston Chronicle's Sunday 
pitture-gravure section is printing the 
winning pictures entered in its recent 
photragraph contest, which resulted in 
400 pictures lacing submitted from all 
over the stale Fourteen prires of $10 
rach were offered, seven going to pro- 
fessional* and seven to amateurs — $1 is 
to be paid each artist 
able mention. 



Cunningham Sells to Ender 

Chipitwa K.M.t s. Wis.. Oct. i.t. — The 
Daily Independent has been sold by 
T. J. Cunningham to August P. En- 
der. a newspaper man of fifteen or 
more years* experience. 



A. C. I inlay is again circulation man- 
ager of the Atlantic City ( N J ) Ga- 
if tie- Review, succeeding N W. Cow- 
herd For the past year Mr Finley has 
lacen with the Chester (Pa.) Times 



J23.0O0 buy* only daily newt- 
paper property in a city of 
of bu.i- 




22S Fifth 



CONSOLIDATION 

is the reeo'nixed route lo large 
returns in nearly ever* line of 
commercial! industry. 

We believe that publishing prnfy. 
crtiea offer one ot the most at- 
tractive . t all the fielils lor mrrgrr 
anil consolidation. 

We have a record of results in 
this ditficult work that you should 
investigate. 

HARWELL & CANNON 

N.w.papsr end Maeaairaa Proeartaa* 

Time* Building New York 



Philippine. May 

Seattlk, Oct. ti.— The Philippines are 
in a position to supply newsprint for 
export in large quantities, according 
to a report received by the Seattle 
Chamber of Commerce and Commer- 
cial Club The director of the Bureau 
of Forestry of the Islands says the 
raw materials available, such as the 
bamboo and two kinds of grasses, the 
cogon and the talahib. are of such 
good quality and can be so cheaply 
.secured that if this industry is given 
careful study the Islands will not 
need to import annually ^OOOUOOO 
worth of paper as heretofore but will 
be exporting about that quantity. 

A Distinctive Feature 

The Philadelphia Kvening Bulletin 
carries every day an amazing volume 
of "In Mcmoriam" advertisements, 
running from three to four columns. 
These are in addition to the usual 
death notices. The "human interest" 
element in advertising, as illustrated 
in these tributes by relatives and 
friends, takes on a new significance 
Ohviously only a newspaper close to 
the hearts of the people could com- 
mand such a volume uf this class of 
advertising. The bulletin makes no 
solicitation for this business. 



Join. Dunlap-Ward Co. 

Cleveland, O.. Oct. 12. — Charles G. 
Reed, for the past four years auto- 
mobile editor of the Detroit Journal 
and formerly with the Cleveland 
Leader, has joined the Dunlap-Ward 
Advertising Company and will be ill 
charge of sales promotion for a num- 
ber of automobile and accessory 
firms. 



John A Ouaid of Bedford has been 
made a traveling representative of the 
Manchester (N. H ) Union-Leader. 



The Houston Chronicle used two 
airplanes to distribute baseball extras 
between Houston and towns 150 miles 
away during the world's series. 



Editor Made City Historian 

SvaACfsr, N. Y.. Oct. 12. — Franklm 
H. Chase, formerly managing editor 
of the Journal, has been named his- 
torian of the city of Syracuse. This 
is thr first time Syracuse has ever 
had an official historian. Mr. Chase 
is secretary of the Onondaga His- 
torical Association. 



Wanamaker Buys Famous Yacht 

Vincent Astor has sold his yacht, 
Noma, reputed to be the fastest pri- 
vate steam yacht in the world, to 
Rodman Wanamaker, executor of the 
James Gordon Bennett estate. The 
purchase price was not made puhlic 
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TIPS FOR AD MANAGERS 



CotxiN Armstrong. Isc. 1457 Broad- 
way, New York. Will handle advertis- 
ing for Johnson & Hupkins Company. 

X. W. Avn 4 Son. 300 Chestnut St., 
Philadelphia. Placing classified order* 
generally for Hess & Clark. 

Thomas E. Basham Company, Inter- 
Southern Life Bldg., Louisville. Mak- 
ing 5,000-line contracts with Southern 
newspapers for Ballard & Ballard 

Oconee Batten Company, Fourth 
Avenue Bldg., New York Placing ord- 
ers with newspapers fur Walter Jan- 
vier. Inc. 

Bj-ackwa»-Ross Company, 95 Madi- 
son ave , New York. Preparing a news- 
paper campaign to lie placed as soon 
as possible for National Canners' As- 
sociation ; placing orders w ith New York 
City newspapers for Foamite Firefoam 
Company. 

ButAW.*v-HAMH.TON Company, Mich- 
igan Trust Bldg., Grand Rapids. A 
newspaper campaign will be started by 
using one newspaper in a city, begin- 
ning with New York City for Nulyne 
Laboratories. 

Claukson A. Collins, Jr., 120 Broad- 
way. New York. Reported will make up 
farm paper list during November for 
Hercules Powder Company. 

Artihr M, Crcmbim! Company. Col- 
umbus Savings Trust Bldg., Columbus. 
Placing orders with newspapers for 
United Commercial Travelers of Amer- 

Ginae* L, Dyis« Company, 4> Broad- 
way, New York. Again placing fall 
copy with newspapers for Penick & 
Ford. 

Richard A. Foley Abvestisinc 
Agincv, Terminal Bldg , Philadelphia. 
Placing copv with newspapers for Fels 
& Co. 

Gardner Ahvirtisino Company. 1627 
Locust sl., St. Louis. Again placing 
full copy with newspapers for Kownes 
Brothers & Co. 

Goldsmith Company, 2017 Market sl., 
Newark. Placing orders with New Eng- 
land newspapers for S. B. & C Shoe 

Gornav. Inc.. 605 Fifth avc. New 
York, Placing orders with newspapers 
that have rotogravure sections for Man- 
hattan Doll Company. 

C Ironmonger Advertising Agency, 
95 Madison ave.. New York Placing 
orders with nrwspapers for Frank Tour- 
ist Company. 

Jacobs & Company Acrncy. Clinton. 
S C. Making 700-inch contracts with 
Southern newspapers for Ycl-O-Pine 
Company. 

H. E James. Advertising Acency, 110 
W 19th st . New York Placing new 
medical schedules with newspapers for 
Dr. King and Dr. Bell; placing special 
copy with newspapers for Sloan's Lini- 
ment. 

Wylie II Jones, ApcnmsiM! Alum y. 
llinghamlon Again placing orders with 
newspapers for S. C. Wells Company 

Martin V, Kiiiey Company, 171 
Madison ave , New York. Atjain plac- 
ing copy with newspaper* for Willys 



Thr ««i«!mi!i iliuf. of the two kaJinj 
■.ruRfeoivr Jc.i.ii rr«iwnri ol 
New York 

THE DAY 
THE WARHEIT 

kniiRs inn. firing tlir m-»t («>rii»l 
».|v«itiiin« tor.li.im in \h. Jrwi.k :,r.t. 

Tk. National J.-i.h Duly 



Corporation, 52 Vanderbilt ave, New 
York- 
Loan & Thomas, Mailers Bldg , Chi- 
cago. Placing orders with some East- 
ern nrwspapers for Van Camp Packing 
Company. 

Theodore F. McMants, -H E. Han- 
cock ave., Detroit Making contracts 
with some New Jersey newspapers for 
K A, Thompson & Co. 

Maroon -KomnsoN Company, Lincoln 
Bldg . Louisville. Making 5.000-line con- 
tracts with Texas newspapers for Dr. 
William G. Korotty. 

EvtitNt McGi-cken Company. 105 N. 
Uth st.. Philadelphia Again placing 
orders with newspapers for Hcndce 
Manufacturing Company; placing blind 
advertising with some large city news- 
papers for Lighter Cars. 

Mc.JUNKtN AliVrJtrlS.lNC COMPANY, 5 

S. Wabash avc., Chicago. Making con- 
tracts with newspapers for Kling Broth- 
ers. 

MiTvttr.i.L AiivrjmsiNG Agency, Ab- 
bay Bldg., Minneapolis. Placing 1,1 time 
orders with Middle West newspapers 
for Northwestern Knitting Company. 

Mokse International Agency, 449 
Fourth avc, New York, Again making 
renewals with newspapers for B F, Al- 
len & Co 

Moskk & CuTiN's Paul Bldg , Utica. 
Reported will make up list during No- 
vember for American Separator Com- 
pany ; placing orders with newspapers 
for Duofold Health Underwear Com- 
pany 

Moss-Chase Company, 170 Franklin 
St., Buffalo. Placing new schedules 
with newspapers for Buffalo Specialty 

Company. 

MVTVAI. ScgVK'C CORPORATION, 140 

Cedar st , New York. Placing orders 
with newspapers ior Jonathan Boxed 
Apples. 

Frank Presbriy Company, -456 Fourth 
avc. New York Placing orders with 
newspapers for Pennsylvania Rubber 
Company. 

Frei. M Ramiau. Company, Book 
Bldg , Detroit. Placing orders in maga- 
linc sections of newspapers for World's 
Star Knitting Company. 

KfPFlELD ADVERTISING AGENCY, 34 W 

,y<l st . New York, Placing orders with 
newspapers for Swiss Federal Railroads 

Milo C Kr.YNix.ro. 10" Church st.. 
Burlington. Vt. Placing 5-inch 26-tiine 
orders with New York State newspapers 
for Junius Barnes Company 

Arthir Rosenberg. 110 W. 34th st.. 
New York Placing 4-timc orders with 
Wisconsin and Minnesota newspapers 
for Dupont Chemical Company. 

Hi THBAi rr & Kyan, 404 Fourth avr , 
New York Placing orders in magazine 
sections of newspapers for Auto Knitter 
Hosiery Company 

Frank Seaman, 470 Fourth ave, New 
York, keporttd will make up lists dur- 



R.J.Bidwell Co. 

Pacific Coast Representative 

Daily Newspapers 

«/ 

"Advertising Value" 

Ratal, Circulation, Special Data, 
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PACIFIC COAST OFFICES 
EDITOR & PUBLISHER 

SAN FRANCUCO SEATTLE 
742 lUitit St. 1KB L. C. Smith Bid,. 



ing XovcmV-r using newspapers for S 
K F. Industries. 

Sheridan. Shawhan & Smeripan, 50 
Kast J4th st.. New York. Placing ord- 
ers with New York State newspapers for 
Pacific Coast Borax Company; will 
later gradually cover the country. 

J Walter Thompson Company. 242 
Madison avc , New York, Gradually ex- 
tending newspaper orders for O'Sullivan 
Rubber Comiwny. 

Thurston Canning Company. God- 
chaux Bldg.. New Orleans. Placing ord- 
ers with newspapers for Thurston Car- 
il.Uati Sea Genuine Turtle Soup. 

Tracy- Parry Coupanv, Ijfayette 
Bldg., Philadelpbia. Placing orders with 
New Vork City newspapers that have 
rotogravure sections for Charles K 
Shcdakcr & Sons. 

Van Patten 1n< , 50 E, 42d st,. New- 
York. Placing special copy with news- 
papers for American Chicle Company. 

VarjiENSuiir. Kknskiy Company. 1K5 
Madison avc. New York. Again mak- 
ing new contracts with newspapers for 
Alotizo C). Bliss. 

Wales Advertising Company, 110 W. 
40th st., New York. Placing tryout 
campaigns with New Jersey newspapers 
for Holophane Glass Company; also for 
Rex Ignition Manufacturing Company. 

Warji & Gow, 50 Union Square, New 
York, Placing orders with New Jersey 
and New York City newspapers for I.is- 
terated Gum Corporation. 

C. C Winnini.iiam. Hook Rldg,. De- 
troit. Making 2,400-line contracts with 
newspapers for American lilectric Heat- 
er Company. 

Leroy A. Kling Company. Consum- 
ers' Building, Chicago — The following 
are charter accounts of this new agency: 
John A. Lauson Manufacturing Com- 
pany, Liberty Steel Products Company. 
General Tractors, Inc. Meadows Man- 
ufacturing Company, LcRoi Company, 
Gill Manufacturing Company, Burke & 
James, Inc.. Yankee Tractor Manufac- 
turing Company, South Bend Chilled 
Plow Company, Clark Trucktrartor 
Company. Independent Harvester Com- 
pany. 

N. W. Ayer & Son. 300 Chestnut 
street. Philadelphia Will place adver- 
tising with newsjiapers for Welch Grape 
Juice Company. 

Black M ax -k(*.s Company. 95 Madi- 
son avenue. New York. Will make up 
list during November and Decemlier 
using newspapers for Vacuum Oil Com- 
pany of New York. 



FIRST 




In nine month* this 


year 


The New York Times. 


pub- 


lilhed 13,509,130 agate 


line. 






volume ever printed 


in a 


similar period by any 


New 


York newapaper. 





.Canadian I'rrsR Clippings. 
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The Dominion Press 
Clipping Agency 

uiiico Rivfi the cl'I'pin** at. nil tit:,' 
Irt* ol li.l't.-il Id i.mi. pri'-l i' in 
■l.i |i, r ,Mil u: 1 f i ■— iit rr i .oil 

|..il,|n.iO- -ii. r.f r.WADA 
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N- « l ( ,,.n l'.:.-.il iO .tltr lini! „l!i:r, 

74-7* Church St., Toronto, Can. 

Pi ii v *ti.'. r-c.ii.ir it - • % 
|- ir j rr,it , - .1. , ■ I f it.- , »[ ,| ,1, ,,,v.i:.'» 
^ >i t N. « n i| - TV 



Starko Datrc Manltacti rinc Com 
pany. 4112 Amherst street. Hurtal- 
Are making up lists using foreign new* 
papers. 

GaRIINER AllVlRTININC. COMPANY. >r 

I.oui*. Will make up lists during th.- 
Fall for domestic advertising usim 
newspapers for Certain -Teed Produa- 
Corj>oration. 

J. Koland Kay Company, Cmma 
Bldg, Chicago Will make up lists dar- 
ing the Fall for foreign advcrtiM-* 
using newspapers for Ccrtain-Tcr-J 
Products Corporation. 

Gariiner Acency, Advertising Bldg 
St l-ouis, Account of the Eiscnstad- 
Manufacturing Company, St. Lou:< 
(large manufacturing jewelers) ha: 
been placed in the hands of the Gardner 
Agency. I T Finneran is handling thr 
account, which shortly aflcr the firs; of 
the year will embark upon a national ad 
vertising campaign, using liberal spacf 
in daily newspapers 

Fisher, knurl. Sr Brow n Acency. Ad- 
vertising Bldg . St. Louis. Account of 
the new Textile Pnxliicts M.mufactur 
ing Company. 1.130 Dolman street. S: 
Louis, Mo. has been placed with th:< 
agency; concern manufactures won 
clothing; Mr. Gutweiler is handling at 
count lor the agency. 

John Risk, Jr.. Company, Victors 
Bldg.. St. LjuSs— Placing full-page ci>f>» 
in all Texas and Oklahoma dailies ior 
the Mercantile Trust Company. St 
Louis; also copy for the same ce>mpan> 
in Kansas City dallies. 

Manternach Company. Hart fori!. 
Conn. Has completed preparations to: 
advertising Russell Manufacturing 
Company, Middletown, Omn ; copy or 
woven belting, brake lining and clutch 
facings wilt appear soon. 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and PublUbvr 

'The only Buffalo newspaper 
that censors its advertising 
columns, Many of our adver- 
tisers use our columns exclu- 
sively. The above is one of the 
many reasons why." 
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Old Egypt in New York 



The S. Anargyros Branch of The 
American Tobacco Company recently 
produced a new brand of cigarettes, "Old 

Egypt." 

In marketing these cigarettes The 
American Tobacco Company, following 
a system, introduced them first in New 
York State. 

Thev announced them through the 
daily newspapers of New York, and a 
sale was immediately created. 

A cigarette smoker, seeing the ad- 
vertisement, asked for them in a store, 
and was pleased with them. 

A few days later he was in Washing- 
ton, and asked for "Old Egypt" cigar- 
ettes and found that they had not b«en 
placed on sale in that city. 

Here is the answer — in more ways 
than one. 

The American Tobacco Company 
knows, of course, that New York State 
is the greatest market on earth. They 
know that men from all parts of the 
country are in New York State every 
day. There are enough important cities in 
New York State with a sufficiently varied 
industries to attract men from every- 
where to New York. So, first there is 
the market already there: then there is 
the transient population. And these 
transients, returning to their homes, ask 
for the brand they found in New York, 
thus advertising the goods by word of 
mouth, everywhere. 



It is as simple as A. B. C. and, to 
many it seems to be the one logical 
merchandising scheme. 

Anyway, it is followed by people 
who have spent millions of dollars learn- 
ing how to advertise. 

These New York State newspapers 
are at your service with circulation and 
rates that make them particularly at- 
tractive, and they back distribution 
that adds to their value vastly. 



Circa- 2^00 10,000 

Utloo Unet Line* 

Albany Knickerbocker Fim (M) 33,559 .07 j07 

Albany Knickerbocker Pre.. <S1 41,957 .07 j07 

Mlet.via New. (El 8,458 0225 MtS 

Binghamton PtcM<-l.e.*der I E > 26.346 .17 .06 

'Brooklyn Daily Eagle (El 46.902 .18 .18 

•Brooklyn Daily Eagle (S) 69.0.6 .18 .18 

•Brooklyn Standard I'nion (El 53464 .IS .IS 

•Brooklyn Standard-Union <S> 58.929 .IS .15 

Buffalo Courier & Enquirer (M&El... 70.626 .15 .12 

Ht.ff.ln Conner (Si 11SJS9 .17 .IS 

Buffalo Ermine. New. (El 103.631 .16 .16 

Buffalo Evening Time. (Kl 56,8*1 .10 .10 

Buffalo Sunday Time. (Si 71.435 .10 .10 

Elmira Star-Cautle (El 25.889 .06 M 

Glen, Fall* Po.1 Star (Mi 8.04S j02U .0214 

Clnvereville Leader-Republican <E<... 6475 .02 .02 

Clovcr.ville Morning Herald <M> 6445 .03 .02 

Ithaca Journal I F. I 6,791 .025 .025 

•Jamettown Morning Putt (M) 9.131 .025 .02071 

■Mount Vernon Daily Argn. (E) 7.193 .02 .02 

Newburgh New. <E> 10,613 .04 j03 

New York American (M) 305441 .50 .41 

New Vork American (S) 947470 .75 .65 

New Vork Clobe (El 1*9,906 J9 46 

tNew York Herald (Ml ) ,„,.,,, M .36 

TNew York Herald <S» } "''• Mz SO .45 

New York Evening Journal <E( 67S.118 .75 .75 

New York Po.l (El 32 369 45 40 

New York Sun (E) 194,695 .39 46 

tNew York Sun I M l I tinii ■ »t 

tNew York Sun (S) V 117,414 .39 46 

tNew York Telegram (E> ( lonM1 442 J15 

tNew York Telegram (SI i 446 425 

New York Time. »M> 3S0.598 SO .485 

New York Time. <S> 500,000 45 433S 

New York Tribune (Ml..... 1 imah *• *a 

New York Tribune <S1 J 1WJ>U 32 M 

New York World (F.I 355.069 .40 .40 

New York World (Ml 314,513 .40 .40 

New York World iS> 569.762 .40 .40 

Niagara Fall* Gawlte (Ei 12.454 J»3 j03 

Poiiabkeep.ie Star 'El 9.920 .03214 .025 

•Roclw-ier Time-Union <K> 67.121 .14 .12 

Rodrt.ter Herald <M> 3S.826 .06 .06 

Home Sentinel (El S.353 J0179 .0157 

Schenectady Union Star (E) 17.660 .08 .04 

Svrarnv Journal <F. ' 45.030 .t>8 M 

fro* Record iM&E) 25 537 .04 .04 

Yoiiker. Daily New. (E) 3.640 J017S .0178 

•A. B C. Slalenienl. April lM. 1919. 

Government italement. April 1st, 1919. 

Total Circulation 6486436 

10.000 Line Rale 94266 

230 Line R.le 10.1S97 
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It Pays Best to Advertise Where 
There Is Most Money With 
Which to Buy Advertised Goods 



BANK CLEARINGS 

/Tear HrpU St. ISIS) 



TOTAL BANK DEPOSITS 



(Special S>p*nrf it 



ry Drpartmrut) 




THE NEW YORK ZONE 

New York, New Jersey, Pennsylvania, 
Connecticut and Massachusetts. 



The Richest and Most Prosperous 
Business Centre on Earth. 




VITAL FIGURES 



Fofulation 7- 

Manufactured Products.. 

A ssessed Valuation ~ 

Tank Clearings. 

Total Bank Deposits 

First four Liberty Loans. 



(Analysis by States) 

Population 

New York 10,646.989 

New Jersey 3,084,371 

Pennsylvania 8,798,067 

Massachusetts. . . . 3,832,790 
Connecticut 1,286,268 



27,648,485 
. $10,240,489,000 
. $29,178,012,000 
$198,477,000,000 
. $13,032,529,000 
. $7,470,587,000 

Manufactured 

Products 
3,814,661,000 
1,406,633,000 
2,832,350,000 
1,641 ,373,000 
545,472,000 



Income Tax Payments, 1917 $1,481,755,748 

Resources Federal Reserve Banks. $2,561,789,000 



Number Daily Newspapers 

Daily Circulation 

Rate per line (5,000 line contract) 



Assessed 
Valuation 
$13,160,287,000 
2,635,285,000 
5,769,777,000 
5,798,211,000 
1,814,452,000 



Total 
Rank Deposits 
$7,138,816,000 
1,829,964,000 
2,522,5C4.000 
1,933,922,000 
607,233,000 



490 

10,448,804 
$21.31 

Income Tax 

1917 
$685,265,000 
71,811,484 
495,889,801 
166,598,752 
62,190,711 



Total 27.648.485 10,240,489,000 $29,178,012,000 $13,032,529,000 S 1 .4 81 .755.748 



MANUFACTURED PRODUCTS 

(O. S Ceniu* Report. I9HI 
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FRAZIER HUNT 



Who Got the Peace Treaty For the Senate 

Will Cable World News 



Frazier Hunt's stories to THE CHICAGO 
TRIBUNE from the Archangel front aroused 
American sentiment to demand the recall of 
our soldiers from Russia. 

Frazier Hunt as a CHICAGO TRIBUNE corre- 
spondent was the first American to enter bol- 
snevik Russia, interview Lenine and Trotsky, 
and write first hand reports of conditions. 

Frazier Hunt achieved one of the greatest scoops of 
history by bringing the peace treaty to the 
TRIBUNE in Chicago and later presenting it to 
The Senate of the United States. 

THE CHIC AGO TRIBUNE is now sending Frazier 
Hunt around the world, via Japan, Siberia, 
China, Philippines, India, etc., with a commission 
to find live news about the world as remade by 
war, and to CABLE at least two stories a week. 

A wonderful field is opened to this enterprising 
reporter. 

Cables will be sent regardless of expense. 

Hunt may lie depended upon to find great stories and 
write them, as he has done on every assignment 
covered in the past. 



For Right*, Wire Syndicate Department 

Ufa (Hjtm&ir fXrxhnm 

IffifHE WOR LD'S GREA TE ST NEWSPAPEP/ff j}\ 
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PENNSYLVANIA 



Pennsylvania is proverbal for producing prodigious 
profits. 

Pennsylvania people have been famous, for years, as 
people who grow rich rapidly. 

The kind of fortunes made in Pennsylvania are, for 
the most part, the kind that are produced by labor. 

The textile business, the iron industries, the steel in- 
dustries, the coal mines and the 
great farms that make Pennsyl- 
vania so great are all propositions 
requiring great amount of labor. 



This means that there are a tremen- 
dous number of people in Pennsyl- 
vania who work to produce the 
great wealth of the state. 

They, in turn, are perhaps the best paid lot 
of workers in the country. This argues that 
they have ample means to gratify their 
desires for the good things of life, which 
in turn, means that Pennsylvania is a 
whale of a market for merchandise of all 
kinds. 

Pennsylvania daily newspapers are pro- 
ducers. They are awake to their possibili- 
ties, and are constantly "on the job, " ready, 
willing and able to cooperate with national 
advertisers in making themselves valuable 
in a business way. 

These daily newspapers will produce hand- 
some results for the money you sj>end with 
them in advertising. 



Circulation 

Allentow* Call (M) 23,1« 

t Alteon. Mirror (E) OM1* 

Alteon. Tin.. (M) 8029 

Bethlob.m Glob* (E) S MS 

tChe.l.r Tim** and Republi- 
can (MAE) 14,177 

Coan.ll.rilU Courier (E) •.Tit 

*Ea»loa Expr... (E) 

Ea.lon Fr*. Pr... (E) 

Eri. H.r.ld (E) 

Erie Herald (S) tJB* 

tHarritburg Tet.greph .. .(E) 28310 

{John.towa Democrat .(M) »£41 

fjohn.towo U*der (E) 80M 

L*nc**l*r InlallifOBcor and Nawi* 

Journal (MAE) 22,193 

Lebanon Daily New. (E) 9J19 

New C.tl. New. ... (E) 13,914 

Oil City Derrick (M) 4,213 

^Philadelphia Record (M) 123.277 

^Philadelphia Record (S> 133.CM 

Pitt.burgh Di.patcb (M) 55,955 

Pitt.burgh Di.p.tch (S) 55,298 

Pott.rille Republican (E) 19.865 

Scranton Republican (M) 39AZ8 

Scranton Time* . (E) 33.J6S 

We.t Che.ter Local New. (E) 1 1,590 

Wilke.-B.rr. Time-Leader (E) 18X57 

Willi.m.port Sun (E) 15,7*4 

York Gazette (M) 14.310 

Total 724,827 fl 

Government Statement. October l.t, 1919. 
•A. B. C. Report. October l.t, 1919. 
TA. B. C. Report, April l.t, 1919. 

Statement. April l.t. 1919. 



line. line 



.os 

MIS 



.025 



MIS 

.02 



.025 
.045 
03 



.023 
JS 
25 
.13 
.14 
jM 
08 
.08 
J3 
.95 
•OS 
M 



82S 
.045 

025 
J1S 



JI79 

MtS 

.919 

XS 

2S 

MM 

.14 

M 

Ml 

m 

M3 
MA 

JOS 
.93 
$13244 



, 



Editor & Publither for October 30, 1919 




Its telephone 
m * connection 



Its telegraph 
!• Service 



^Stereotyping 



j^Phoio-Lngravin^ 



onders 

01 a 

ern 




^.Printing 



(y.Linotypin0 



75 

Write or I \ ire 

^ewspaperEtarprise Association 



A. Service — not: a. ^Syndicate • 

CLEVELAND ,0. 



Editor & Pubiiilvr for October 30. 1919 



You can 
at one cost 

reach the greatest number 

of possible consumers 

in the Philadelphia territory 

each day 

by concentrating 

in the newspaper 

"nearly everybody reads" 




The PHILADELPHIA 

BULLETIN 



Net paid average for A A {% *y 4 4 Copies 
six months I'ndnif * \ * \ "S I n 

October 1st, 191!» * * VTj*-J X X d 



*' The Philadelphia Bulletin is the only Philadelphia newspaper 
which prints its circulation figures regularly each day." 



The Philadelphia Bulletin s circulation reaches far beyond the 
highest point ever attained by a daily newspaper in the State of 
Pennsylvania, and is the third largest in the United States. 
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EDITOR HENRY J. ALLEN HAD GOVERNORSHIP 
"THRUST UPO N HIM" BY HOME FOLKS 

Owner of Wichita Beacon Worked Hard to Win His Spurs as a Newspaperman, But 
Political Honors Came to Him Unsought — Built First Kansas Skyscraper 

as Home"! of His Newspaper 



{.EDITORIAL NOTE: Elmer T. 
Peterson, the brilliant young tditor of 
the Wichita Beacon, who won for that 
paper the gold medal awarded by 
EDITOR & PUBLISHER for the belt 
editorial on the Fourth Liberty Loan, 
has written — after much persuasion 
from this office — a simple narrative of 
the dramatic career of Governor Henry 
J. Allen, of Kansas. Mr, Peterson 
has felt that his close personal and 
professional relations with the Gover- 
nor imposed upon him a policy of 
studied moderation in estimating Mr 
Allen's genius. Governor Allen is, at 
this moment, an outstanding figure in 
our national life, logically in line for 
the highest political honors. Yet he is 
at heart, by training and temperament, 
a newspaperman and would probably 
be happier in guiding the destinies of 
his newspaper than in a post of grealrr 
prominence but of less power. Edito* > 

A YOUNG reporter crouched in the 
toft of an auditorium in a Kan- 
sas town, peering through a small 
ventilator lhaft and listening intently 
to what was going on down below. 
In the arena down there was a state 
gathering of the Farmer*' Alliance 
that remarkable organization which 
gripped tome of the plains states in 
the eighties and nineties. 

It was a secret meeting, as wcrr all 
ihe Alliance meetings in those days 
Pass-words and secret "work" were 
employed with almost religious (error, 
as in regulation "lodge" meetings. It 
was a heinous offense to give away 
the secrets, and representatives of the 
hated Republican party especially were 
anathema. 

Why H« Wu in a Harry 

The next day, to the horror of the 
delegates, the Salina Journal, a Re- 
publican newspaper, came out with a 
complete account of the Alliance meet- 
ing. The young reporter had hern 
unable to get the open covenants open- 
ly arrived at in the usual way. and to 
he went and opened the covenants 
himself, in his own way, by the ex 
pedient of secreting himself in the 
loft Henry J. Allen had scored his 
first big "beat" , 

Skipping a few scenes in the play, let 
the curtain rise at Sommcdicue. France 
a few days after the signing of the 
armistice. 

A divisional Y. M. C A. director,' 
with Argonne mud still on his uni-j 
form, is talking earnestly with Major. 
General Traub of the 35th Division} 

"I've got to go home right awavj 
General." 

"Why all this hurry?" I 



BY ELMER 

"Well, the people of Kansas have 
just elected me governor." 

"The they have. How did they 

come to do that?" 

Again Henry J. Allen had scored. 
He had been elected governor of Kan- 
sas by the higgest majority ever given 
a gubernatorial candidate, while he 
was in France with the Red Cross and 
the Red Triangle. He had been elected 
without having made a single political 
speech or written a single political 
letter or spent a single penny All the 
work had been done by his friends. 
Again the versatile American system 
of gnvernment was functioning in its 
highly original way. 



T. PETERSON 

About ten or eleven years ago, after 
Henry J. Allen had been publishing 
the Wichita Beacon for two or three 
years, he looked at a livery stable on 
Main street. Hay was sticking out of 
the door of the mow. The rear end 
of the bam faced the Federal building, 
to the infinite disgust of the post- 
office employes. This monstrosity was 
only half a block from the busiest 
corner of the city, which was then a 
thriving place of 50,000 population. 
First Skyacrapar in Kaaiai 

"There ought to be a ten-story build- 
ing there." said Allen. 

In the whole state uf Kansas there 
was no building higher than five stones 




HON. HENRY J. ALLEN 

Governor of Kansas, a l.ife-Iong Newspaper Man. 



at that time. People haw-hawed and 
pooh-poohed. "What does a newspaper 
man know about business?" they scoffed. 
"And where will the money cnine 
from?" 

He went ahead and organiicd the 
Beacon Building Company, and, sure 
enough, there was a ten-story build- 
ing, the first "sky-scraper" in Kansas, 
on the site of the old livery barn. 
The offices were snapped up in a 
hurry and the company has prospered. 
In this building is found the office of 
his newspaper, said to be one of the 
most complete and best appointed of 
its sire in the United States. 

Vision Good and Practical 

Now there are three other buildings 
in Wichita the same site as the Beacon 
building. And office space is still a 
scarce commodity. Allen's vision was 
good and it was eminently practical. 

The dramatic rise of Henry J. Allen 
from the estate of a poor chore-boy 
on a Kansas farm and a cub reporter 
on a small town daily to that of 
governor of one of the great states of 
the Union and big business man is typ- 
ically American. His story, like that 
of all successful men who have bat- 
tled their way to the top. is full of 
dramatic interest and it is likewise 
full of hard work and heavy, jolting 
knoclrs- Through it all he has pre- 
served the youthful outlook and the 
adventurous spirit that is reminiscent 
of Roosevch. William Allen White's 
book, "The Martial Adventures of 
Henry and Me," relating the lighter 
features of the first trip to France 
taken by Allen and White, i* illumi- 
nating in this connection. 

"Just Go Ah«.d," HU Advice 

Not one man in ten thousand would 
leave a large business enterprise in 
the hands of young assistants, cutting 
himself off beyond the vague, sub- 
marine-troubled milts of the Atlantic 
anil iHirying himself in the wild Vos- 
ges or Argonne, on such a mission as 
that which called Allen to France in 
1917. A newspaper is no ordinary 
enterprise. The path of the publisher 
is full of storms and maelstroms. A 
few false rums of the helm might 
wreck the ship. 

I shall never forget the remarkable 
interview I had with him the day he 
left for France. 

"Is there anything you have to sug- 
gest about our course or policy?" I 
asked. 

"No, just go ahead," he replied. 

Afterward it dawned upon me that 
this power to delegate responsibility to 
others is the rare quality that dis- 
tinguishes the most successful admin- 
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i st r it or. and I understood why his 
instruction* were so simple. 

I uked him about his political 
prospects. He said a few perfunctory 
words about genera] political affairs, 
but within two minutes was back on 
his favorite and all-absorbing subject 
— the war. It was literally and exact- 
ly true (hat he had cast aside all 
thoughts of politics and business suc- 
cess and cared only for the great cause 
in which he was to hare a part. A 
new and astonishing phase of human 
nature had revealed itself to me. 

He was off to the war, and the first 
thing he did was to establish the 
Home Communication Service for the 
Red Cross— the bureau which kept 
the soldiers in touch with the home 
folks, whether they were sick, in 
trouble or in enemy prison camps. 
He cot red tape right and left and 
soon had the bureau going. This ac- 
tivity fully organized, he resigned and 
turned his restless energy to the Y. 
M C. A. service for the 35th Divi- 
sion — the home boys from Kansas 
and Missouri who were just then cross- 
ing the Atlantic 

"Was Co lag Toward the Frost' 

He went with litem to the Vosges, 
and there he did a lot of the hewing 
of woud and drawing of water that is 
necessary in such service. He became 
ill and nearly died with diphtheria while 
there. Recovering, he went with the 
division to the Argonne. As to his 
service there, he would never affirm 
or deny, but a light was thrown on 
the subject last winter when Major 
Salisbury, a Democrat, by the way, 
spoke before a body of politicians 
hostile to Alien. Taking it for granted 
that because of politics Salisbury would 
give Allen a little the worst of it. they 
asked him about the governor's service 
in the Argonne. 

"Which way was he going when you 
saw him?" they asked, and settled 
themselves for a laugh. 

"He was going toward the front 
when I saw him last," was the solid 
reply. "I saw him under fire a great 
many times, and he performed fine 
service for the soldiers." 

A sodden silence fell upon the group, 
and the subject was changed. 

Henry J. Allen became interested in 
newspaper work and politics when a 
reporter on the Salina Journal, where 
he went upon the completion of his 
college course. Restlessly seeking an 
outlet for his boundless energy and 
ambition, he acquired interest in or 
complete ownership of several papers 
in succession, among them being the 
Manhattan Nationalist, where he id- 
vested his tiny savings, the Ottawa 
Herald, the Parsons Sun and the 
Garden Gty Telegram Selling the 
Ottawa Herald, he went to Wichita 
and bought the Beacon in 1906. It 
was a struggling newspaper of about 
6,000 circulation, published in an out- 
of-the-way second floor location Vow 
it has more than 40,000 

Always • Fifhtar 

Shortly after he landed in Wichita, 
he got into the municipal hurly-burly 
and came oat against the open saloons 
that were then running in open defiance 
of the Kansas prohibitory law. 

His opponents snarled and jeered, 
"If Allen has his way the grass will 
he growing in the streets of Wichita 
within two years." 

With that unanswerable and un- 
quenchable humor that is familiar to 
all who know him, Allen wrote edi- 
torials advocating the purchase of a 
lot of municipal mowing machines and 
the establishment of a municipal hay- 
market 



He was once summoned as a wit- 
ness in a vital liquor case. The attor- 
ney for the liquor interests, a local 
politician of great bulk, stood close 
to Allen, thrust his face at him and 
shouted, "State your name to the 
court." 

"Pardon me," was the soft answer. 
"Would you mind repeating the ques- 
tion?" There was a titter in the 
court room. 

"State your name," howled the at- 
torney, with his face almost against 
Allen's. 

With an innocent smile, the witness 
turned to the judge. "I am hard of 
hearing," he said. "If it please the 
court I would like to have the ques- 
tion repeated." 

Drove Out S > loon a 

The judge, jury and crowd all burst 
into a loud guffaw. The liquor attorney 
forgot his other questions and sat 
down. 

The saloons finally were driven out, 
and Wichita prospered greatly. 

He began a campaign for the com- 
mission form of government, and the 
movement succeeded. Becoming in- 
terested in the city manager plan as 
an improvement over commission gov- 
ernment, he ted the fight for that form, 
and now Wichita is one of the Ameri- 
can cities employing this efficient 
method of government. The city made 
a saving of ten times the manager's 
salary on a single contract, due to the 
workings of the new regime. 

Henry J. Allen and Theodore Roose- 
velt had many points of contact and 
many traits in common. They were 
always together politically and were 
similar in views and aspirations. In 
the Progressive national convention of 
1912 he was selected as Roosevelt floor 
leader and interpreted the aims of 
the convention in a speech which at- 
tracted national attention. 

Like Roosevelt, Allen has courage 
and refuses to truckle to expediency 
or local prejudices. While a prospec- 
tive candidate for governor he took the 
breath of the Kansas cattlemen away 
when he told them in their annual con- 
vention that the proposition to limit 
herds and get bigger prices thereby, 
advocated by one of their leading 
speakers, was unpatriotic and selfish. 
This was in an address of welcome la 
their state association in Wichita. 

HU Remedy for Bolshevism 

Only a short time ago he gave an 
address of welcome to the Kansas de- 
partment of the American Legion. In 
his introductory remarks he said he 
had been warned repeatedly not to 
touch on the bonus question, as it was 
a ticklish one for a politician to 
handle. He then proceeded to take 
the lid off, and frankly told the sol- 
dtcds to "let it alone" and not ask for 
bOBUact. It would have been far eas- 
ier to have uttered glittering generali- 
ties, but he faced the issue squarely. 

He spoke at 1-indsborg. Kansas, where 
the great majority of the pnpuUtinn are 
of Swedish descent or birth, to a na- 
tional gathering of Swedish Lutheran 
church officials. His subject was 
Americanism, and he told his audience 
frankly that tht-y should do away with 
the Swedish language in their official 
meetings as quickly as possible and 
use the American language. The con- 
servatives were astounded at his point- 
blank statements, hut before the meet- 
ing was over he had won his audience 
to his point of view. 

Governor Allen's hobby is "Plant the 
Farmer in the Soil." He is trying to 
encourage home-owning. In France 
he saw the insidious tides of German 
socialistic propaganda rush three times 



against the French population, only to 
fall back, defeated of their object, 
because nearly 90 per cent of the 
French farmers owned the soil they 
tilled. He believes that the surest 
preventive and cure of the Bolshevist 
spirit is home ownership. The Kansas 
constitution needs bringing up to date. 
Its limitations as to taxation classifi- 
cation are narrow and unjust. It does 
not allow the state to encourage farm 
ownership through farm loan*. There- 
fore two amendments recommended by 
Governor Allen are to be voted upon 
next year — one to permit a change in 
tax laws and the other to permit the 
state to loan money out of the school 
fund to tenants who wish to own farms. 
These amendments, together with a 
vigorous good roads campaign and a 
movement for better rural schools con- 
stitute his program for adding new 
strength to the agricultural popula- 
tion. 

Farm tenantry and absentee land- 
lordism has increased alarmingly in 
Kansas because of the defects in the 
organic law. He wants to sec his 
state a state of home owners, in the 
city as well as in the country. He is 
going at the fundamentals of economic 
and industrial unrest 

Courage, business acumen, a states- 
manship that unhesitatingly looks far 
across oceans to the problems beyond, 
the saving American grace of humor 
and a constructive planning for a great 
America and a greater Kansas char- 
acterise the Henry J Allen of today. 
Practical and successful business men 
with broad vision are needed in the 
days of reconstruction, and this man. 
who has fought his way up from the 
dead level of the crowd, is playing 
an important part in the rapidly shift- 
ing action of the modern world drama 



ORGANIZATION WORK 
GOES FORWARD 



President Stokes Finds Mickisraa 
Editors, Detroit Now* Writer, aatd 
Journalism Teachers lateroeted 

in "St. Leal* Plea" 



A "COUNTRY GENTLEMAN" 
CIRCULATOR 



JW. SCHULER. late oi the eircula- 
• tion department of Scranton (Pa.) 
Times, has just gotten nicely settled 
in his home at Elmhurst nearby — a 



home that put him 



in the class fre- 
quently referred to 
as "country gen- 
tlemen", when 
Walter E. Clark, 
former governor 
of Alaska and 
present owner of 
the Charleston, 
(W. Va.) Mail, 
heard about his 
work and decided 
that the capital of 




Richard L Stokes, president of the 
St Louis Association of Journalists and 
provisional President of the newly or- 
ganized American Joarnalislf Associa- 
tion, informs Esituk k Pi.au. Bast that 
the prospects are bright indeed for the 
quick growth of the national bod) 
through the formation of local chapter, 
under "the St Louis Plan." 

At the meeting of Michigan editor* 
and teachers of journalism at Ann Ar- 
bor last week Mr. Stokes delivered as 
impressive address, outlining in detail 
the critical economic conditions among 
St. Louis news writers during the past 
year, and the spirit of unrest which wa 
taking hold of the men. He told hoe 
this led to many conferences as to plan 
of organization, and of the gradual de 
vclopment of the principles which art 
embodied in the rules and regulation! 
as finally adopted. 

The Michigan editors, and the 200 
journalism teachers, Mr. Stoke* say 
were deeply interested in the movement 
and active co-operation was promised 
One of the most enthusiastic supporters 
of the new organization is George A 
Osborne, editor of the Sault-Stc-Manr 
News, and son of former Govern- 
Chase S. Osborne. Mr. Osborne h, 
consented to serve as one of the two 
national officers for Michigan It is ex- 
pected that a Detroit man will be chosen 
as the other Michigan representative. 

Mr. Stokes addressed two meetings oi 
Detroit news writers, representing the 
four daily papers of that city, and found 
them deeply interested in the plan. At 
one of these meetings Harold Caller 
der, editorial writer on the News, wai 
chosen chairman The work of form 
ing Detroit chapters is going forward, 
meetings having already been held for 
the purpose of inaugurating the work 

"The thanks of all newspaper men oi 
the country." says Mr. Stokes, "shoulti 
be extended to F.Drron & Publishes for 
the alertness with which it grasped thr 
possibility of a national ortranizatior 
of their profession, far ahead of any 
other publication, and for the energ) 
and generosity with which it has es- 
poused the plan. If the idea succeeds 
it will he due in large part to the fer- 
vent championship and widespread pub- 
licity which Editor & Publishes ha- 
ejtlended. without the least solicitation 
to the movement " 



11* $20 DEMAND IN ROCHESTER 



J. W. Sen e tta 



the Mountain Employe: 



State needed him 
Mr Schuler bean) for met Gov 
Clark's call and responded immediately 
as he is still young, industrious and 
ambitious and has spent about twenty 
years preparing to become a circulation 
manager who knows "how." That job 
is now his on the Mail and the new 
field of his activities includes a city 
of 40,000 with a rich and populous 
suburban territory. 

Scranton has always been home tn 
Mr. Schuler. but he says that he is 
going to like Charleston because he 
likes his start He began work on 
the old Scranton Tribune about 2f 
years ago. His first job was carrier 
boy. Shortly afterward he joined the 
Times and remained with them until 
a few weeks ago. He held practically 
every position in the circulation de 
partment of that paper and during thi 
war was in charge 



Offer of *f> Refused by 
Printers 

Roches tex, N. Y.. Oct 26— Union 
printers here today, by a vote of IJe. ■ 
0, rejected the empolyers' counterpro- 
posal, in answer to their recent demand 
of $44 a week for day workers and f> 
for night workers The employ.™ 
printers offered $34 for day work and 
$37 for night work. 

No arbitration is provided for in the 
agreement with the employers, which 
effective until November 1, and sent' 
ment favors a strike. The ernployinc 
printers have thirty days' grace in whirr- 
to meet the printers' demands or nego- 
tiate a new contract The present scale 
is $28 a week. 

Thr contracts of newspapers and jot 
and commercial shops expire on No- 
vember 1 and they are alike affected In 
the printers' demands. The publisher' 
believe the entire proposition will go t» 
arbitration 
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WELFARE OF WHOLE FIELD OF ADVERTISING 
IS PRIME REASON FOR A. A. A. A. 

Harry Dwight Smith, New President, Seeks and Welcomes Earnest Co-operation of 
Newspaper Publishers in Special Statement to EDITOR & PUBLISHER 
on Taking Office— Announces National Chairmen 



BY J. H. WEBB 



Cleveland, Oujo, Oct. 24 

HARRY DWIGHT SMITH of the 
advertising agency of Fuller & 
Smith, occupying nearly all of the 
fifteenth floor of the big Guardian 
Building, this city, today outlined to 
the KoiT4« & Pl'MistiER his idea of 
the duties of the president of the 
American Association of Advertising 
Agencies. 

Mr Smith returned from Boston, 
where he wat elected president of tile 
association, full of "pep, vim and 
vigor," and buckled down to work in 
his usual modest way. 

in build, quick and keen of 
nodest as a school boy. 
appreciative of real service, he is no 
advocate of "personal publicity." 

Nana Is a Personal Trad* Mark 

"1 have but one real hobhy, if I may 
call it such, in a personal way in con- 
nection with my advertising agency 
business." he said, when he declined 
to lie "mugged" for a newspaper pic- 
ture. "I always sign my full name- 
Harry Dwight Smith— whether I am 
signing letters, checks or even receipts 
for express packages. . 

"This name is my personal trade- 
mark, You know, there are quite a 
number of Smiths in this country and 
their initials are varied — so I do not 
use my initials — but sign 'Harry 
Dwight Smith.' 

"The day of the flannel-mouthed ad- 
vertising man is gone. Service and 
results are what do the trick now. 
Personal publicity-seekers are not in 
favor with the rank and file of mem- 
bers of our association. I. for one. am 
opposed to personal publicity and do 
not seek it. 1 " 

In discussing his duties as president 
of the association Mr. Smith said: 

Realise* Retpouibilitiea 

"In accepting the election to the 
presidency of the American Association 
of Advertising Agencies, I folly realize 
the grave responsibilities laid upon me. 
To follow through on the splendid ad- 
ministration of William H. Johns is 
no small task, but I am planning to 
give unstintingly of my time and ef- 
fort, and I know I can rely upon the 
whole-hearted and unanimous support 
of the one hundred and seventeen agen- 
cies represented in our association. 

"The unity of purpose and the un- 
selfish team work of the constituent 
members and of the executive board 
and standing committees, throughout the 
first two years of our existence, will 
continue to be the association's great- 
est strength, and can he taken by read- 
ers of EniTua & Publishes as the 
best indication that the association will 
show commendable progress for years 
to come— no maltir who may head the 
organization as president. 

in all of the association's delibera- 
tions anil activities our prime motive 
has been to consider the welfare of 
the whole field of advertising. Wc 
recogniie fully the law of business that, 
whatever is ' right and best for the 



entire advertising industry will be 
right and best for each factor within 
the industry. 

"Our judgments must be based on 
this sound principle. It can never be 
simply a question of what is good for 
agencies or for newspapers, or for any 
other group of advertising interests, 
but rather what is good for the whole 
course of constructive advertising and 
for its permanent benefit. 

"When reviewing the work nf the 
past, this broad ntotive is clearly in- 
dicated, and I can assure you that it 
is so deeply imbedded in the minds of 
those who guide the association's work 
that it will prevail throughout all fu- 
ture activities. 

"We seek and welcome the earnest 
co-opt ration of newspaper publishers in 
whom we see a ready acceptance of 
this same motive 

"I bespeak on behalf of the associa- 
tion the fullest co-operation from pub- 
lishers with the work of our standing 
committee on newspapers, now headed 
by A W. F.rickson of the Erickson 
Company. New York, as national chair- 
man, and with our standing committee 
on circulation, of which Paul V Troup 
of I-ord * Thomas, of Chicago, is na- 



"The Association contact with news- 
paper publishers will be mainly through 
these two committees, which repre- 
sent but two of the twelve standing 
committees of the association. The 
diversity of these twelve committees 
indicates the scope and all-embracing 
character nf our work, a list of which, 
with the national chairmen for the 
current year, follows: 

Commit!** Chairman for 1920 

Aoincv Soviet: Mac Martin, Mac 
Martin Advertising Agency, Security 
Building, Minneapolis, Minn. 

Agency Systems and Fans: New- 
comb Cleavcland. the Erickson Com- 
pany, .181 Fourth avenue. New York. 

Osculation: Paul V. Troup, Lord 
& Thomas, 5 South Wabash avenue. 
Chicago. 

KKwsrArxaa : A. W. Erickson, the 
Erickson Company, 381 Fourth avenue. 
New York. 

Mauaiikes: W. C, D'Arcy Adver- 
tising Company, St. Louis. 

Agricultural Press: H. H. Charles, 
Charles Advertising Service, 23 East 
26th street. New York. 

Trade Press: Robert Tintman, Fed- 
eral Advertising Agency. Inc., 6 East 
39th street. New York. 

Outdoor and Street-Car Advertis- 



ing: G. C. Sherman, Sherman, Sher- 
man & Bryan, Inc., 79 Fifth avenue, 
New York. 

Fi>;an<*: C. R. Erwin, Erwin & 
Wasvey Company, 56 East Washington 
street, Chicago. 

ExroRT: Bayard W. Barton, Critch- 
field * Co., 223 West Jackson Boule- 
vard, Chicago. 

Membership Committee: Paul Iv 
Faust. Mallory. Mitchell 4 Faust, 1S9 
West Madison street. Chicago 



PREPAREDNESS 



BY JOSEPH P. BARRY 

Or THE NEW YORK TIME* 

THREE years ago the American people were participating in huge 
parades and other demonstrations signifying their desire for war- 
preparedness. It would not be out of place now if similar demon- 
strations were held, urging upon the people preparedness for the 
readjustments which will inevitably take place in the next few years, 
as an aftermath of the war. 

The publishing industry is enjoying an era of extraordinary pros- 
perity, despite the high cost of labor and materia] Nevertheless, now 
is the time for the publisher of vision to think clearly of the future, 
and to realize that the present prosperity is hectic, and cannot, and will 



The sooner he realizes that the rainy day will follow as inevitably 
as day follows night, the better prepared will he be to weather the 
storm when it comes. 

Record volumes of advertising are being reported from all over 
the country, until it almost becomes monotonous; circulations at higher, 
prices have been maintained, and in many rases, increased While 
there is every reason to believe that this prosperity will continue for 
at least another year, is it not a safe and sane policy for every pub- 
lisher to "dig in" now while the "digging" is good, so that a few years 
hence— it may be 10 years hence — when the pendulum swings tile other 
way, he will be so entrenched that he can hold his own without any 
undue strain ? 

Of course circulation increased during the war : occasional news- 
paper readers became steady readers, and many people who took one 
newspaper daily, now take two; the point is. will thry continue to do so 
when the news is less sensational? It is my belief that publishers can 
hold their circulations only by making greater efforts than ever to 
publish good newspapers, and by giving the best service that money 
can buy to their readers. 

It is easy to understand that during the war a man would walk 
several blocks to buy a newspaper whn in normal times would rather 
go without it than make such an effort There is still room for 
tremendous improvement in the service piven hy most publishers, and 
those who increase their appropriation for service now will reap big 
dividends when the lean years come. 

Thi« is the psychological time for each publisher to work as hr 
never did before to marshal his forces fur the enminc ficht 

Prosperity is the deadly foe of efficiency. Do not allow it to tin 
ilermine the efficiency of your organization 



WHOLE WORLD LOOKS 
TO AMERICA 

So D*clar* Dr. F. H. St**d ami 
Frederick W. Wil*. 

Writer., Now Visiting 



PlIltAOEWHIA, Pa„ Oct. 24— Two 
representative Englishmen— one a news- 
paper man and the other a brother of 
one of England's most noted journalists, 
were in Philadelphia this week, Both 
talked of the situation that has devel- 
oped in Europe since the war. 

Frederick W. Wile, American news- 
paper man. who has spent twenty years 
in F.nrnpe a» a correspondent of Eng- 
lish and American newspapers, 
for a correction of the "Amerie 



Misunderstanding 

"I urge American business men," he 
said, "that until Germany as a nation 
shall unmistakably show her repent- 
ance, you consider it as a felony for 
any man. woman or child to buy one 
dollar's worth of German-made goods." 

In speaking of the "American misun- 
derstanding" of the English, he urged 
that the children of America be in- 
formed that George III was a German 
and never learned to read or write Eng- 
lish. He also suggested that the school 
child be taught that the acts of oppres- 
sion which led to the Revolution were 
not approved by the English people 
and that the British public today de- 
plores the unwise English policy which 
resulted in the revolt against the borne 
government. 

Mr. Wile insisted that the solution of 
the Irish question lies mainly in the 
formulation of a definite, constructive 
program which all Ireland will ap- 
prove. 

America's Position Unique 

Dr. Francis Herbert Stead, brother 
of the late W. T. Stead, who went 
down on the Titanic, declared that if 
America does not take its place as the 
"leader of the world, there will follow 
another war even greater than the one 
we have just passed through " 

"This war. if it should come, would 
strike America and England a terrific 
blow." said Dr. Stead. "America's po- 
sition is unique and it requires that this 
country be the salvation of the world 
— humanely speaking. The entire woild 
is looking to America for leadertlvp and 
to take the part that present-day hstoiy 
has assigned to it " 
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ROUND TABLE TALKS 
FOR AD MANAGERS 



Chicago Convention Discussions 
Grouped for Benefit of All LUnn 
of Newspapers in National 
Association 



Round-table talks, classified according 
to population of the cities represented, 
will be the main feature of the conven- 
tion of the National Association of 
D.iiU Newspaper Advertising Managers 
.it ilie Congress Hotel, Chicago, on No- 
I'crabrf 10 and 11. Monday afternoon 
will lie given over to the round-table 
discussions, which will he grouped as 
follows : 

Advertising managers representing 
newspapers in cities of 25,000 to 100.000 

Advertising managers representing 
newspapers in cities nf 100,000 to 200,000 

Advertising managers representing 
newspapers in cities of 200.000 to JO0.000. 

Advertising managers representing 
newspapers in cities of JO0.000 upward 

General sessions will be held on 
Tuesday, concluding with the election 
of officers. 

The officers of the association are : 

President, H. A. Ahern, New York 
Journal; first vice-president, Kowc 
Stewart, Philadelphia Record . scennd 
vice-president ; J. B. Woodward. Chicago 
Daily News; secretary-treasurer. E W. 
Parsons, Chicago Tribune. 

Board of Directors— W. G. Bryan, 
chairman, New York American; Wm. 
McKay Barbour, New York Globe ; W. 
C. Rogers, Boston Transcript ; E. L 
Clifford. Minneapolis Journal; George 
M. Burbach. St. Louis Post-Dispatch; 
Otis Morse. Detroit Free Press ; Charles 
Miller. Atlanta Georgian; H. R. 
Young, Columbus Dispatch ; F. R. Hus- 
sey. Chicago F.vening Post; A. A. Car- 
rington, Omaha Bee; H. A. Roberts. 
Cleveland Plain Dealer; H. E Grant. 
Milwaukee Journal; Rowe Stewart, 
Philadelphia Record; J. B. Woodward, 
Chicago Daily News; F.. W. Parsons, 
Chicago Tribune; H. A. Ahern, New 
York Journal. 



tional Hank, today was elected president 
of the Advertising Club. He headed 
the "Winners' Ticket," which carried 
all offices but one — Charles R. Kctchum, 
advertising manager of the Semi- Weekly 
Republic, being made secretary. The 
other officers are : First vice-president, 
Arthui Siegel ; second vice-president. 
Edward Mead; third vice-president, 
rVank W. Swann ; treasurer, D. R. Rue- 

bcl. 

diorge Creels former chairman of the 
Committee on Public Information, was 
the principal speaker at the dinner that 
followed Richard S. Hawcs of St. 
Look) president of the American Bank- 
ers' Association, pledged the support of 
the associalir.il In the vigilance work 
conducted by the Associated Advertising 
Clubs of the world. 



Sixty Periodicals to Resume 
Publication 



AUGUSTA CHRONICLE SOLD 



Now York Printers League Halps 
Publishers to Produce Papers 
Outside of City 



T. A. Hamilton Buys Control From 
Thomas W. Loyless 

(By Tel<tT»ph) 

Augusta, Ga., Oct. 28— Thomas W. 
Loyless, president and eidtor of the Au- 
gusta Chronicle, yesterday sold his con- 
trolling stock of 850 shares in the Au- 
gusta Chronicle Publishing Company to 
Thomas A. Hamilton, formerly manag- 
ing editor of the Augusta Herald. Mr 
Hamilton will take charge as editor and 
manager on November I. R. S. Carver 
recently sold his interest in the Chron- 
icle and purchased the Wilmington (N. 
C.) Dispatch. 

Mr. Loyless. with R H. Cabiniss, 
former business manager of the Atlanta 
Journal, bought the Chronicle in I90X 
I'pon Mr. Cabiniss' retirement in I'JOj 
Mr Loyless berame cdilnr and manager 
Since 1916 lie has been associated with 
R. I. MrKinney of the Macon Nrws in 
Ihe ownership of the Columbus (Ga.) 
Enquirer-Sun. 

Mr. Loyless has not made any definite 
plans for the future, but states that he 
will probably re-enter the newspaper 
business later on. 



HOLDERNESS ELECTED 



Creal and Hawaa Speak Before St. 

Louis Ad Club 

(Br Trlcaiaak) 

St Louis. Oct. 28— Marvin E. Hold- 
erness. virr-presidrnt of the First Na- 



FAR EAST VIEWS ON SCREEN 



Seholi Will Describe Tour at Dinner 
in His Hi 



Stereopticon views of the Orient, 
with short descriptions hearing on busi- 
ness and financial, as well as scenic, as- 
pects, will he shown by Emil M. Scholz, 
former publisher of the New York Eve- 
ning Post, at a dinner to be given him 
try his intimate friends at the New York 
Athletic Club on November 1. Harry 
Ahern, advertising director of the Eve- 
ning Journal, will be toastmaster, and 
among the speakers will be David Law- 
rence, head of the Lawrence Syndicate, 
Washington, D. G ; Oswald Garrison 
Villard. formerly editor of the Evening 
Posi, and James Wright Brown, pub- 
lisher of Editoi & Published. 

About sixty of Mr. Schorl's intimate 
friends in the New York newspaper field 
will be at the tables, and other guests 
will include John B, Woodward, adver- 
tising manager of the Chicago Daily- 
News; R L McLean, of the Philadel- 
phia Bulletin ; Truman A. DeWeese, ad- 
vertising director of the Shredded 
Wheat Company, Buffalo, and Robert 
Adamson, head of the Guardian Adver- 
tising Agency. New York. 



NEW YORK AD MANAGERS SHIFT 



Ceruthera Promoted on Tribune 
When Alexander Joins Sun 

K Porter druthers has been ap- 
pointed advertising manager nf the New 
York Trilmne, succeeding Edgar M. 
Alexander, who has gone to the Even- 
ing Sun as advertising manager. The 
Evening Sun post has been vacant since 
Ihe death of Frank Mclaughlin in July. 

Mrs Ogdcn Mills Krid continues as 
dirrctor of advertising of the Tribune. 
Mr. Caruthers' successor in charge of 
the Tribune's rotogravure advertising 
has not been announced 



Sixty New Vork periodicals have ar- 
ranged to resume publication, printing 
outside of New York, sumc of them 
permanently and others until the local 
printing labor situation is straightened 
out. The Literary Digest lias also se- 
cured several additional converts to its 
method of printing from plates photo- 
graphed from original typewritten 
sheets, among them the Scientific 
American. American Machinist, Inde- 
pendent, Musical Conner, \"uionis' Bul- 
letin, Dress Essentials. American Art 
News, New Success, Paper Mill, and 
Magneto Bulletin. The Dry Goods 
Economist and several other trade pa- 
pers are being mimeographed 

This out-of-town printing work is be- 
ing done with the consent and assistance 
of Ihe Printers league, which helped 
the publishers to nuke the necessary 
connections in many shops east of the 
Mississippi River. The cities helping 
out arc Boston. Chicago. Cleveland, Cin- 
cinnati, Philadelphia. Harrisburg, New- 
ark, San Francisco. Dayton, Yonkers, 
Albany, Jamestown, N. Y. ; Stamford, 
Conn. ; Worcester, Cutztown. Pa. ; Scran- 
ton. Baltimore. Schenectady. Springfield, 
Ohio: Paterson. Scarsdale, N. Y.; Hart- 
ford and Poughkeepsie. 

While the situation is still tangled, it 
was announced try the Printers League 
late this week that several shops had re- 
opened with union compositors and 
pressmen. Efforts are still being made 
by the Pressroom Executives' Associa- 
tion, composed of pressmen foremen, to 



compose the differences between the In- 
ternational and local unions of the press- 
men, but success had not attended the 
negotiations up to the time Edito« & 
Pum.is.iim went to press. 

Strike benefits were paid this week by 
Typographical Union No. 6 to its mem- 
bers who are enjoying "vacations." The 
10 per cent, assessment which was laid 
on all members of "Big Six" is enabling 
the union to pay a benefit of $lo a week 
to the members of the Book Sc Job Men's 
Relief Association, which the union 
organized among its vacationing mere- 
l,i r? 



AD AGENCY COPY MEN 
COMING INTO THEIR OWN 




Progress on New Pacific Cable 

t'lann.i H Markay. load of the 
Postal Telegraph and Commercial Cable 
Company, on arrival home from Eu- 
rope. October 27, said: "The principal 
object of my trip." he continued, '"had to 
do with a new cahle under the Pacific 
to Japan and I have every reason to 
hope that it will be finished in two years 
from now All we are watting for now 
is the designation hy the Japanese Gov- 
ernment of landing points in Japan " 
Mr Mackay added that the cost of lay- 
ing cable had increased 100 per cent, 
since 1914 



V. VL Fzxsna 



Another Claaa for Blaachard 

A cla*s m advrrt-sing has hern opened 
in the Br.rUyn Central Y. M C A. 
under the direction of Frank L Blan- 
chard, who is secretary nf the N'rw 
Vork Adiertising Club and conducts a 
similar cour sr at the 2.W street V M 
C A in New York. 



Boston Pressman Censor Life 

Boston, Oct 28. — Pressmen of the 
Chappie Publishing Company, who werr 
working on Life, discovered a cartoon, 
which they considered a reflection on 
organized labor, and refused to con- 
tinue on the edition until the cartouti 
was eliminated. 



FR. FELAND. who has been elected 
• a director of the George Batten 
Company, New York, hails from old Ken- 
tucky and gained his first experience in 
newspaper lore in 
that state, which 
he still has cher- 
ished recollections 
of, though he has 
lived East for 
some years. 

Mr. Feland start- 
ed his career on a 
GOOD ITjr weekly, 
for which he gath- 
ered local items, 
and then came' 
back to the office 
and set type. At 
the age of twenty- 
work for Klbert 
N. Y , as a 
studied 



one he went to 
Hubbard in East Aurora, 
compositor, and here also, he 
advertising under the crlrhratrd Felix 
Shay. 

In 1909. he decided to try his fortune 
in New York, and to this city he came, 
serving for six months with the Fcd- 
rral Advertising Agency, from which he 
tells with a touch of humor that he was 
fired. "Then, I came to the George 
Batten Company, and I have been here 
• ver since." said Mr. Feland. Continu- 
ing he said: "It is interesting to note 
that there is a general trend in all 
agencies at the present time to promote 
the writers and prcjiarrrs of the copy. 
Formerly, honors went to advertising 
solicitors, but at last the copy nun is 
coming into his own." 

Mr. Feland is the head of the copy 
department nf the George Batten Com- 
pany. 



MISS WHEAT AGAIN PRESIDENT 



St. Louis Ad Women Elect Now Slate 
With One Exception 

(By Telrrrsph ) 

St. Louis. Oct. 28— The Women's 
Advertising Club of St. Louis yesterday 
unanimously re-elected Miss Mary 
Wheat, owner of Miss Wheal's Letter 
Office, president. 

Other officers were elected as follows : 
Mrs. Julia Shipley Carroll, the Dry - 
goodsman, vice-president; Miss A. E 
Reiss, Overland Automobile Company, 
secretary; Miss Elsa Queller. First Na- 
tional Bank, treasurer; Miss Anita 
Moorr. chairman program committee ; 
Mils Louise Lenoir Thomas (re-elect- 
ed), chairman membership committee : 
Mits V. A. L Jones, chairman publicity 
committee ; Miss Mary Semple Scott, 
chairman education and extension com- 
mittee; Miss Oliva Brtieggeman. chair- 
man auditing committee. 



Hugh MeVay Haada Ad A«. D c 7 

Wichita. Kak., Oct. 29— Hugh Mc- 
Vey, former advertising counselor of the 
Capper Publications, is head of the 
Southwestern Advertising Company 
Allen B. Russell, who merged his adver- 
tising business with the new organiza- 
tion, is business manager ; C. K Seward, 
formerly of the Capper Engraving Com- 
pany, is head of the art and catalog 
department, while R. R. Glenn heads 
the copy staff. The local company has 
affiliation with the Southwestern Adver- 
tising organ i rations of Dallas and Okla- 
homa City. 



Harry C. Rook Dead 

(If Telecrape) 
Pittsburgh. Oct. 2K -Harry Coffey 
Rook, secretary of the Dispatch Publish- 
ing Company and manager of the Phila- 
delphia branch office of the Dispatch 
died at Philadelphia this morning. ag<-^ 
49 years. He was the youngest son of 
thr late Alexander W. Rook, one of the 
founders of the Pittsburgh Dispatch, and 
a brother of C. A. Rook, who is now 
president and editor of the Dispatch 



Barton Goes to Europe 

Robert Barton, assistant manager of 
the American Express Company, Nem 
York, has gone to Europe to fill the po- 
sition of advertising manager there 
for the company, with offices at 
II Rue Scrilie. Paris. Leslie \V Row- 
land has been appointed assistant adver- 
tising manager to fill the vacancy left by- 
Mr Karton's appointment. 
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A N. P. A. MAY CALL FOR WAR RESTRICTIONS 
TO AVERT PAPER DISASTER 



Paper Committee and Directors, Finding Increased Supply Impossible, See Modified War 
Industries Board Regulations and End of All Waste as Only Method 
of Keeping Demand Within Amount Available 



IMMEDIATE voluntary re application 
1 iif the war restriction measures of 
giK, as the only adequate means of 
meting the present newsprint shortage 
risis may he urged upon members of the 
Vmcrican Newspaper Publishers' Asso- 
ialion as the result of a meeting of the 
..i n r committee and board of directors 
.f the A. N. P. A., held in New York 
■it Tuesday. 

I he official* sat in executive session 
or an entire day, listening to reports 
if shortage conditions from all parts of 
he country- and considered ways and 
nrans to meet them. At the close, it 
vi> stated to Editor & Publisher by 
me of those who took |>art that rradop- 
ion of the War Industries Board 
emulations of loiK. modified somewhat 
wrhaps to meet peace conditions, 
.ecmcd to offer the only feasible source 
if possible relief. 

Conceding that there is no possible 
nrans of increasing the paper supply so 
hat it can even approximately meet the 
lentand caused by the unexpected and 
inheard of advertising now being placed 
n the daily papers, the A. N P. A. lea J- 
'rs determined to make the paper now 
ivailahtc go as far as possible by the 
b-oluic elimination nf print paper waste 
n all departments of a newspaper— cdi- 
orial,, advertising, circulation and mr 
hanical. 

A bulletin will be sent out at once 
'rum New York headquarters of the 
V N P A. calling attention to the grav- 
ty of the situation, urging publishers to 
teep out of the market in order to 
•tahiluc at a lower level the price of 
»hal little paper there is on the "spot 
Market" and to again put in force in 
heir plants the rules promulgated last 
ummci by the War Industries Board. 
Of the elimination of wasteful prac- 
ii i s in circulation and of all editorial 
natter except that which is absolutely 
ircr ssary. 

"We are faced with the problem of 
■taking two suits where there is colth 
nr nnly one." Lincoln B. Palmer, gen- 
ial manager nf the A N. P. A , tnlH 

■'.l it'* & Publisher after the meeting. 
'We can get no more paper than we 
»iw have and it is likely that the de- 
nan<l will continue to exceed the sup- 
dy. F.limination of all uses of paper 
mr essential is the only way out." 
The regulations enforced during the 
eiiime of the War Industries Board 
•ere as follows: 

Wasteful Circulation Practices 

IJiscontinui the acceptance of the re- 
urn of unsold copies. 

Extrftionj — Employees of newspa- 
i«r» who are employed directly at the 
■ome office by a newspaper, as wholesale 
listributors to newsboys, news agents 
•nil news stands, may - return unsold 
opics, provided such unsold copies have 
■ot been in the possession of news boys, 
lewsstands or retail dealers. Such em- 
iloyes cannot take l»ark. under any con- 
ideration, papers which have already 
ieen distributed for sale. 

2, Discontinue sending paper after 
late of expiration of subscription, un- 
'ss the subscription is renewed and paid 
or. 



J. Discontinue the use of all samples 
or free promotion copies. 

4. Discontinue giving copies to any- 
body except for office-working copies or 
where required by statute law in the 
case of official advertising. 

Exceptions — Copies may be given free 
to employee of newspapers if such is 
the present practice of the office. 

Copies may be sent to the library of 
Congress and to state or other public 
libraries which will agree to bind or 
otherwise preserve the files of the pa- 
per-: also to Government departmental 
libraries. 

Copies may be given free in return for 
actual service rendered. 

Copies may be sent free to clipping 
bureaus which render an equivalent 
service to the newspaper. 

Copies for service purposes only may 
be sent free to newspaper corrcspond- 
Cfstl and press bureaus. 

5. Discontinue giving free copies to 
advertisers, except not more than one 
copy each for checking purposes. 

Exceptions — And advertiser who cus- 
tomarily places advertisements with the 
newspaper in at least four issues each 
week and advertising agencies from 
whom the publisher receives advertising 
regularly may be put on the regular 
mailing list to facilitate handling in the 
mailing room. 

Copies must not be sent as a means 
of advertising the newspaper itself to 
advertisers or advertising agencies from 
which the publisher does not receive 
business regularly 

6. Discontinue selling advertising 
with a guaranrre of circulation requir- 
ing a rebate if circulation falls below 
guaranteed amount. 

7. Discontinue the arhitrary forcing 
of copies on news dealers (ie„ com- 
pelling rhrm to buy more copies than 
they can legitimately sell in order to 
hold certain territory). 

ft Discontinue the buying back of 
papers at either wholesale nr retail sell- 
ing prices from dealers or agents in 
order to secure preferential rrprrtenta- 
tion. 

9. Discontinue the paying of salaries 
or commissions to agents, news dealers 
or newsboys for the purpose of secur- 
ing the equivalent of the return privi- 
lege. 

10. Discontinue all cash discounts or 
bonuses to wholesale or rrtail dealrrs 

11 Discontinue all free exchanges. 

12 Reading matter consists of all 
matter printed, except paid advertise- 
ments and the following schedules are 
based upon a standard column of 300 
agate lines 

Weekday Editions 
1.1 Reduce reading matter up to 50 
columns 5 per cent. 

14. Reduce on additional space over 
50 columns and not ovrr 70 columns 15 
per cent. 

15. Reduce on additional space over 
70 and not over 90 columns 15 per cent 

16 Reduce on all additional space 
over 90 columns 50 per cent. 

Sunday Edition* 

17, Reduce reading matter up to 150 
columns 10 per cent. 



18- Reduce on additional space over 
150 columns and up to 200 columns 20 
per cent. 

19. Reduce on additional space over 
200 columns and up to 250 columns JO 
per cent. 

20. Reduce on additional space over 
250 columns up to .100 columns 40 per 
cent 

21. Reduce on additional space over 
J00 columns up In J50 columns 50 per 
cent. 

22. Reduce on all additional space 
"vtr J50 column* tM per cent 

SCRIPPS EDITOR HONORED 



Frank Rostock Is Decorated by 
King Alb.tt 

Cincinnati. Ohio, Oct, 29. — One 
American editor lost his level-headed 
poise for a couple of minutes during the 
visit of King Al- 
bert of the Bel- 
gians. His name is 
F rank Rostock and 
his paper is the 
Cincinnati Post. 

It happened 
when one of his 
reporters called 
him on the tele- 
phone and told 
him that the King 

wanted to see him 
The AUM Mr-.i.AL a , onc< . up at tht . 

Music Hall. The 
reporter was called upon to do some 
fine explaining before Mr. Rostock 
made the journey — and he did it. 

King rUhcn shook hands and then 
decorated Editor Rostock wilh "The 





Frank RusriHK 

Albert Medal," remarking at the same 
time to the assemblage: 

"Mr. Rostock. I give you this as a 
token of the appreciation of the people 
of Belgium of the fearless attitude of 
the Cincinnati Post during the war as 
to our enemies " 

Rostock thanked him. was introduced 
to the Queen and others — and then 
found an open door leading to an alley 



MUST FIX SIZES AND 
STICK TO THEM 



Vice-President Foster of S. N. P. A. 
Tells of News Print Conditions 
in South — He la Saving 
10 Per Cent. 



Marcellus E. Foster, president ot the 
Houston Chronicle Publishing Com- 
pany, Houston, Texas, is in New York, 
following a meeting of members of the 
Southern Newspaper Publishers' Asso- 
ciation in Nashville, Tenn. Mr. Foster 
is vice-president of the latter organiza- 
tion and reports that the executive com- 
mittee of the Southern publishers, met 
primarily to take steps to put in effect 
drastic economies in the matter of using 
news print. The proceedings of this 
meeting were told fully in Editor & 
PukMSiixa last week. 

"I think every publisher in the South 
realties the seriousness of the present 
situation," said Mr, Foster. "They have 
all determined to conserve on paper and 
they realize that the only way to con- 
serve is to conserve. 

The Soulh's Position 

"The South is experiencing great pros- 
perity and we have the same demand 
for big papers to accommodate adver- 
tisers as have the larger publishers in 
the East The Southern newspapers, 
however, do not consume more than 25 
per cent of the tonnage and a curtail- 
ment in that section without similar 
drastic economies being put in effect in 
other sections, will lie of comparatively 
little avail. 

"To my mind the main trouble is that 
each puhlishcr is afraid to fix on a 
definite size of his paper and stick to 
it 

"In the case of the Houston Chronicle 
I have issued positive instructions that 
we must not print more than eighteen 
right columns each, Sunday the limit 
has Wen placed at sixty pages 

"This means that we will save on the 
Chronicle at least 10 per cent of our 
quota of paper and we are going to du 
it simply by accepting advertising only 
to a certain amount each day and then 
refusing all other space offered. We 
will average not less than 60 per rent 
of advertising on each issnc of sixteen 
pages or more. 

Fair Profit Necessary 

"For example, in a twenty-two page 
paper we will give 110 columns of ad- 
vertising and 66 columns of reading 
matter. We could easily print a twenty- 
eight page paper on Fridays with 15<> 
columns of advertising, which means 
that on each Friday we will probablv 
refuse 40 columns of good advertising 
space. 

"But why worry about it? We can 
make a fair profit nn a twenty-two page 
paper and can save some news print that 
is today in many rases worth more than 
the advertising itself. 

"I rind on my visit to New York that 
some publishers have recently paid as 
high as 7'/i cents for a few ears nf 
(Continued on Page Ji) 
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CLYDE STEEN ACTIVE 
SOUTH AND WEST 



International Editorial Association, 
an Organization for Newspaper 
Man, Suddenly Decldee 

1 tO Move 



(Special Correspondence) 

tiuiruwt, Va., Oct. 28.— This town be- 
lieved that it «a> going to bout of 
having the home of the International 
Editorial Association, believed it abso- 
lutely on the word of Clyde P. Stcen, 
the managing director, until a few 
weeks ago. Now hope is gone — nut for 
the town but for possession of the much 
touted benefits that would result from 
such a home. 

The Bedford Bulletin, in its issue of 
October 16, had the following to say re- 
garding the "coming" and the "go- 
ing" of the "great" welfare project: 

"The Internationa] Editorial Associa- 
tion, whose representatives have been in 
Bedford for the past three or four 
months ostensibly making preparation 
for the remodeling and occupation of 
the old Jeter building as a national home 
for that organization, has at the last mo- 
ment decided not to purchase here, hav- 
ing made a deal for a building in 
Waynesboro, Va., the past week. 
A Surprise for Bedford 

"N'ews to this effect leaked out in 
Bedford last Saturday at a meeting 
of business men called for the consid- 
eration of another subject, the an- 
nouncement coming as somewhat of a 
surprise to the men who had inter- 
ested themselves in promoting thr deal, 
as the establishment of the home here 
had been accepted as an accomplished 
fact, the owners of the Jeter building 
having no intimation of any change in 
plans until last Wednesday, and even 
then it came only as a hint from an out- 
side party and not from the representa- 
tives of the International Editorial As- 
sociation. 

"On Wednesday morning of last 
week M. T, Harrison, owner of the 
Democrat, received a note from a 
friend in Roanoke asking if it was 
known here that Clyde P. Steen. who 
has been in Bedford several months 
representing the editors' organization, 
was in Waynesboro, Va.. negotiating 
for a building there. Mr. Harrison at 
once called on Wingfield Brothers who 
have the Jeter building in charge, and 
they were as much surprised as he was 
at the news. 

Trie* to Roach Steen 

"It was supposed that Mr. Steen was 
in Lynchburg and G. D. Wingfield made 
an effort to get him on the long dis- 
tance phone, bat without success. How- 
ever, about noon of that day Messrs. 
Wingfield received a telegram from Mr. 
Steen at Lynchburg, saying he had been 
to Birmingham and was then on his 
way to Washington to get the money 
for payment on the Jeter building and 
would surely be here to close up the 
deal and take over the property on the 
10th. which was the day on which the 
option expired. He did not show up, 
however, and later Messrs. Wingfield 
received a letter from him saying that 
the proposition would have to be aban- 
doned, as it was too big for them to 
handle. 

"The first intimation that Bedford 
people had that there was such an or- 
ganization as the International Editorial 
Association was last June when Clyde 
P. Steen. C A. Berger and Miss Carol 
Bird came to Bedford looking for a 
home for the organization, having heard 
of the Jeter building through the indus- 
trial department of the Norfolk & 
Western Railway 



"During the first week in July Mr. 
Steen and Miss Bird returned to Bed- 
ford, announced that they would take 
the Jeter building at $15„000, and se- 
cured an option good until October 10th. 
Since that time Mr. Steen has spent 
most of his lime in Bedford, having his 
office in the Jeter building, from which 
he directed the work of organization 
and other matters pertaining to the 
location of the home here. 

Bedforditee Subscribe 

"One of the first moves made after 
announcing they would locate in Bed- 
ford was lo take in as 'honorary' mem- 
bers such of our citizens as were will- 
ing to donate $25 each for the privilege, 
and about seventy of Bedford's busi- 
ness and professional men joined under 
that head, the total of their subscrip- 
tions amounting to approximately $1,800 

"Bedford's business men arc not eas- 
ily played for suckers, however, and it 
was stipulated that this amount be 
turned over to S. S. Lambeth, Jr., as 
trustee, the same to be paid over to the 
officer* of the Editor's Association when 




Clyde P. Stein 



the deal for the Jeter building had been 
finally closed. 

"A week or two after this fund was 
placed in Mr. Lambeth's hands he was 
approached by Mr. Steen with a request 
for $200, the statement being made that 
that amount was needed for "incidental 
expenses," but the trustee, holding that 
the fund could not be used for such 
purpose, declined the request. 

Still a Balance 

"However, the matter was brought to 
the attention of some of the individual 
contributors and eight of them agreed 
to allow their portion of the money to 
he paid over, which was done. Mr. 
Lambeth stilt has in his keeping the 
balance of the fund and this doubtless 
will be distributed among the ex-honor- 
ary members contributing. 

"Mr. Stcen. in his letter to Messrs. 
Wingfield notifying them that the deal 
was off, stated that a check covering the 
S-tKJ he irmrcd frnrr th. "rn-.ti'<\ :i< well 
as oilier indebtedness incurred in Bed- 
ford during his stay here, amounting 
to approximately $200 more, would be 
here by Monday, October Uth, but to 
Hatr. Mr, Steen has not been heard 
from again. 

"At intervals since Mr. Steen located 
here he has given to the prrss news of 
the progress of the work of his organ- 
ization, all of which led thr public to 
brhrve that there would be no hitch in 
regard to locating the home here. 

"A Lynchburg architect was employed 
to draw plans for remodeling the build- 



ing to meet the needs and requirements 
of the association, and only a few weeks 
ago Mr. Steen gave out a notice that the 
work would be commenced on October 
1st, and that by January 1st everything 
would be in readiness for the opening 
of the home, a big celebration being 
planned for this event. 

"No public statement has been made 
by Mr. Steen or the other officers of 
the association as to the reason for 
their sudden change of plans and deci- 
sion to locale elsewhere, and some of 
our citizens are inclined to be a little 
indignant about the matter, though they 
of course recognize the right of the men 
handling the organization's affairs to 
go elsewhere if they so desired." 

Boost for Waynesboro 7 

The Bedford Bulletin quotes the fol- 
lowing from the Lexington (Va.) Ga- 
zette: "Brandon Institute at Waynes- 
boro, Va., is to be national home and 
headquarters of the International Edi- 
tors Association, an organization with 
already 4,000 members which will in- 
clude all newspaper men the nation 
over. Clyde P. Stcen, national organ- 
izer for the association, so announces. 

"The National Newspaper Home Cor- 
poration, a holding company for the as- 
sociation, purchased the Brandon Insti- 
tute from E T. Hildcbrand. E. U. 
Hoenshel, W. H. Gardner and Dr. R. 
S. Griffin, for something over $40,000. 
Mr. Stcen is president of this corpora- 
tion, G. H. Brananman, vice-president 
and H. M. Magie, secretary-treasurer. 

"The selection of Brandon by the edi- 
tors it a big boost for Waynesboro- 
Basic, since they scoured the country 
for months, seeking the right location." 

According to the Bulletin, the Gazette 
story would indicate that Mr. Steen was 
carrying on his Waynesboro negotia- 
tions at the time he sent his telegram 
from Lynchburg to Bedford in which 
he said he was on his way to Washing- 
ton to secure the money to pay for the 
Tetcr building. 

BASIC PURCHASE UNFINISHED 



Deed to Be Transferred to Steen and 
Associates in December 

(By TelezTsoli) 

Waynesboro, Va., Oct. 27.— The In- 
ternational Editorial Association has 
bought the Brandon Hotel property in 
Basic, adjoining here. The first pay- 
ment has been made, it is stated, and 
the deed to the property will be trans- 
ferred early in December, according to 
present plans. 

Clyde P. Steen, managing director of 
the association, took possession of the 
home on October 10. No representa- 
tives of the association are here now. 
Clare Berger, the president, and other 
members are expected here this week. 

The membership of the association, it 
is said, is mostly in Virginia cities, in- 
cluding a few here. A prominent banker 
will act as trustee of the association 
funds, it is said 



STEEN IN CHICAGO 



la Accompanied by James George 
Kemp in Interest of 1. E. A. 

Chicago, Oct. 27— Clyde P. Steen. 
formerly city editor of the Lima (Ohio) 
News and now president of the recently- 
organized International Editorial Asso- 
ciation, together with James George 
Kemp, reputed to be a former Chicago 
Tribune news man, but now Wisconsin 
field secretary for the I. E. A, with 
headquarters at W5 Broadway. Mil- 
waukee. Wis., spent last week in Chi- 
cago "on general organization work for 
ihe International Editorial Association " 



Headquarters of the organizatKC 
they assert, have been established r 
Bedford, V«r., "where a home for in 
digent old-timers of the newspaper prc- 
fessiun has been established. Accord 
ing to the stated plans of the I. E A 
this will be utilized as a haven for those 
who have no other home and sever* 
already arc on their way there. It is 
understood that they will occupy the • 
time by forming the working ncdeos o: 
a newspaper clipping bureau which 
eventually will be in a position to res 
der service all over the country." 



I. E. A HOME STOCK $20 PEI 



Two Milwaukee Court Officials But 

on Pity Plea 

(Special Correspondence) 

Milwaukee. Wis.. Oct. 28.— Local 
newspaper men are indignant as a retac 
of the methods being used to force sale! 
of stock here in a home for incapao 
latcd newspaper men, which the Inter- 
national Editorial Association claims t: 
own in Virginia. 

Public officials and prominent roer 
have been solcited. The stock is bens 
offered at $20 a share and among th- - 
who have already subscribed are Johr, 
Wotler. clerk of the Municipal and Dis- 
trict Courts, and Municipal Judge A. 
gust C. Backus. 

Milwaukee newspaper men do sot 
look with favor on the methods used x 
collecting donations — it is generally ac- 
cepted that the selling of stock reaDy 
amounts to that. For one thing it it 
said that men approached arc told th»: 
their subscription will help So-and-so > 
newspaper man whom they know wrl 

James G. Kemp, a representative of 
the I. E, A is in charge of the work 

here. 

ORDERED STEEN TO QUIT 



Now York Diatrict Attorney Stopped 

Anti-Bolshevik Fund Collection 

Clyde P. Steen, managing director 
the International Editorial Associat: r 
is not unknown to readers of Eorroa & 
Publishes. His activities during thr 
past two years have included presi- 
dency of the late National Association 
of City Editors, publication of a maga- 
zine called "The City Editor" and the 
launching of a campaign to raise 
fund of $1,000,000 "to be used to com 
bat Bolshevism." 

The latter was dropped last sprue 
at the order of Assistant District At- 
torney Kilroe of New York, following 
an investigation and "interview" with 
Mr. Steen. According to Mr. Kilrce. 
at the time, Mr. Steen expressed - 
willingness to "quit New York" acd 
return to his home at Lima, Ohic 
Steen was then the president of tar 
National Association of City Editors 

Mr. Steen has been employed on Ohic 
and Michigan newspapers. His Us: 
newspaper work, so far as known !• 
Editor & Publish!!*, was as city editor 
of the Lima (Ohio) Daily News 

A man calling himself Davy O'C." 
nor was recently in New York tryint 
to raise $500 subscriptions for life mem- 
bership in the International Editorial 
Association and its Bedford home prc- 
ject. 

Many inquiries have been received by 
Editor & Publisher regarding Mr 

Steen and the I. E. A., especially chr- 
ing the past week. 



Madison Club of Two 

(Special Cor reeponitrnce) 

Madison. Wis., Oct. 27. — A local clu! 
of the International Editorial Assoc- 
ation was organized here October 1 
with two members, one a capital HI 
' "in«i'J on Page ao) 
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rHE ART OF MAKING LITTLE ADS PAY BIG 



\N HXI'KklENt T.l> advertising 
man — t.nc whn U.iJ lie-ughi national 
splay space am! sold magazine ad- 
rt-.smg recently spent a Couple 
-III-, iti the classified <l.-|»;ir1iiN ill <>i 
large newspaper This wa> ili<- fust 
me that classified Iiad ever had his 
n-ntion and after being shown the 
aciniu ry *>t the department, he said: 
"Vi s. hut I still don't understand how 
hi secure the hundred? of small ads 
at appear in your classified columns 
lily. When- do they come (torn?" 
M my publishers, business managers 
ill classified managers, with year* of 
cprrietice are unable tn answer llie 
iistiuii i. f where classilitd ads com» 
v-m and In* to secure them. 
.V'liu- publishers, having a large vol- 
ute of classified business dn not know 
cactK how they secured it, nor how 
i increase it Many of them have 
ever made it return a profit Others, 
asmg a small volume of classified in 
mr papers are still unable to answer 
ir .[iirs-ir.n of hew to build cla^silicd 
IthoiiKh they have spent thousands of 
"Hats ill the effort 
\ t ..iic has ever developed a definite 
■ rniula wh:rh would build classilied 

• Is i rt i-'iris for a newspaper. And no 
ne ever wilt. The development of 
h-.slu.t is not a problem— it is a 

• •m'-nnation of many problems 

Tin late Tom Williams was publisher 
f the Sati Kranci-oo Kxamincr. at 
ne time ii became a large classified 
it'. iluirn I In liting asked what one 
hniK developed this business for the 
■!v.ittiii:er he replied: 

"\o one thing priHlurtMt this bus] 
it-- It was the combined result of 
itany things which we did persistently" 

To help solve some of the many 
lass-tied problems that present tlirm- 
elves to newspaper executives: to tell 
f methods that have been useful in 
Ii-veloping classified volume, increasing 
lassifird profit and increasing the rf- 
icieucy in handling the vast detail 
rested by classified, to offer a channel 
Ismugh which those interested in clash- 
ed can discuss the many phases of 
he-.r business, is the purpose of this 
lepartment of Epitiw & PunUMIK" 

Publishers and classified managers 
lesiring to have suitie particular sub- 
ect relative to Want Ads discussed 
n :lnse columns and those seeking an 
-nsiser to some speeitic question per- 
aininK to classified arc requested to 
sotify the editor of this page 

Such requests will be filled by secur- 
opinions and answers from publish- 
es and classilied managers who by rx- 
H-rirnce are best fitted to correct npin- 
oiis and answers, and the answers and 
'medics will he ' printed here from 
«eek-to-wrck 



5».r, of th. Trial. 
>f • Torse..!!-.. Ad. 

Here is the story of a little three- 
■ne Want Ad that tried to get an in- 
flation to remain in the column of 
"me newspaper for more than one 
lay 

Publishers, business managers, classi- 
ied managers counter managers and 
lales clerks many times sincerely lie- 
ieve that their organizations are mak- 
"g die proper sales effort to secure 
'torn voluntary advertisers morr than 
we insertion of their ads The writer 
dways thought that the persons re- 
viving ads under his jurisdiction were 
lultr efficient until he made a test one 
lay He discovered that real intelli- 
leni ul,, effort was rarely made. 

Since making this test and in the 
l«t year. I have placed the same three- 



This I* the First of a Series of Articles Dealing With 
Classified Advertising and Its Development to Be 
Published Weekly in Editor & Publisher 



BY C L. PERKINS 

line Want Ad in the oflkes of forty- Answer 
two newspapers in twenty cities— from 
the Atlantis: to the Pacific and in only 
one case was any real salesmanship 
displayed by the person behind the 
counter. 

The first office visited was that of 



yes "Ninety cents, then" 
The amount was paid anil I would 
gladly have mails it $2 -0 had the lad's 
question been in the proper form. 

And with no greater success. 1 car- 
ried this ail to thirty-six other news- 
paper offices— all offices of rrprcstnia- 



a well known six day evening paper live classified mediums In each cast 

A neat and intelligent appearing young the experience was practically the same 

man took the copy, placed the elassi- —no effort made to secure additional 

lication mark in the proper place and insertions and the number of insertions 

marked it for one insertion in the always taken, without question, as one. 

issite of the following day He did this In ju*t one otbee did the little ad 

without saving one won! and dismissed find a wi Icome. Hen- an alert young 



me by saying. "Pay the cashier" 

fin a certain Friday aflcrnwii. ! 
teok the same ad to the office of a 



man told me that 1 should run the 
ad for a week He not only ex 
plained that this would include the 



ond. third, fourth of fifth insertion. 
However they produced results for 
the advertiser and some additional 
space and revenue for the publisher 
which they would not have done if 
llit sales effort had tint been made. 

Is tins customer satisfaction anil 
added volume worth the sales effort 
and work required to handle the in- 
creased kill orders ? 

An Ad That Failed 
and On* That Won 

Read a column of classilied adver- 
tising it) any newspaper. Vou'll find 
very few advertisements with any real 
selling power in them The average 
classilied advertiser does not know how 
to write result-producing copy There- 
fore he writes poor copy and docs not 
get as many replies as he should or 
perhaps none— for which he blames 
the paper Poor copy is one of the 
eli ief reasons why many people do not 
believe m classifid and why it is not 



leading daily and Sunday newspaper Sunday paper with a targe circulation 
—a rrcogniird classified medium. An and other advantages which were care- 
attractive lo- k-ng young lady took the fully enumerated but that it would 
copy and after reading it said: earu for me a redured rate He also 
"Saturday or Sunday'" The reply explained clearly and briefly that the 
was Saturday, -•:» she marked the copy market for the article advertised for 
for that date and after giving ine my sale was limited j ■ l* t at that time and 
change said. "Thank you." that the very person who wanted the 
At another office the same ad was thing advertised might not see the ad 
offered to a gruff individual who said: on any one Jay for many reasons, hut 
"You night to use large type." that he could hardly miss it, when 
When asked why his only remark published for a week This wa« sales- 
manship and was rewarded with an 
t want to be dis- order to run the ad seven times 

This matter of selling the advertiser 



The following classified advertise- 
ment appeared some time ago in a 
paper which was a recognijed elassi 
tied medium in its community: 



was, 

But this ad did 
played, it was merely seeking an invi 

tation to stay in the same paper for several insertions is more than a 

method of increasing classified volume 
:he of- and revenue It is also a benefit to 
a town thr advertiser, since he is much more 
apt to get results from an advertise- 



ni" it- than one day. 

Our next experience- was ii 
lice of a newspaper printed ii 
of 10,1)00 population Here a very 

pleasant lady came to Jhe cuunter anil ment appearing several 

while reading the ad commented on from one appearing only one time 

the wrather Having exhausted this If the advertisement appears one 

subject she remarked that the ad would time and he fails to get results, he 

appear tomorrow evening and that thr blames the paper of classified adver- 

cost was righteen cents tising in general, and a customer is 

The largest classifies! medium in one lost If it runs several times and he 

of our largest cities had the next op- gels the desired results, and the 

portunity to increase this one-time chances are that he will, he soon for- 

three-linc ad to three lines seven gets the additional cost of the extra 

times or to twenty one lines, but like insertions hut remembers tbr efficiency 

the others it failed for lack of effort, of thr ad and becomes a classified 

Here the copy was received by an of- booster and a life long friend of the 

lice boy with dirty hands and face, paper 

He did not know just what to do with Some classilied managers have said 

the copy, so he went to the other end that this selling of additional inscr- 

of the counter and asked one of two tions. increases the number of kill 

older clerks, who were discussing the orders received and thus makes a lot 

merits of the Kesls and While Sox of additional work 

He returned and said: True, many of the one lime ads 

"Von just want this ad in tomor- which are -."Id f--r seven times will 

row. don't you?" accomplish their purpose after the sec- 



"MY CONFIDENCE NEVER VIOLATED BY A 

MEMBER OF THE PRESS"— SEN. JOHNSON 



HICiH regard fur the newspapermen «>l the United States was 
expressed by Senator Hiram Johnson of California in a recent 
address before the Portland (Ore.) Press Gub. when the 
members were hosts to the Senator at a reception during his tour 
in opposition to the League of Nations. 

"I have a very high opinion of the men who comprise the per- 
sonnel of the newspapers of this country," said Senator Johnson. 
"In my travels from Maine to California it has been my plasure to 
know intimately many of the newspaper men and T can say that 
without exception I have never made a mistake when I placed my 
confidence in a member of the press 

"The fact that violation of confidence by a reporter is a thing 
almost unheard of speaks very highly for the ethics of the profes- 
sion." 



Psir. Kaelleb, BloedtMiud 
ptil.pOa. «ir..l hy Laxlocralt Jr. Will be 
HurroHs-rai man trailer* alao prls* wlnnire 

) H BmlU.. IUJ K- J»«h St." 

Nothing came from this advertise- 
ment—not even an inquiry, with the 
result that Sdr Smith decided that 
classified advertising was not the 
proper method for selling puppies 

Mr Smith told a friend that he had 
some tine puppies, but he couldn't sell 
them. 

"Why don't you adTertise thrm>" 
said the friend. 

"I did," said Mr Smith, "but it didn't 
do any gtsod " 

"Lrt's see your ad," said the friend, 
an advertising man When he read ir, 
he said, "Of course, it didn't sell any- 
thing. Let me writr you an adver- 
tisement." So he wrote one 

"It's loo long." said Mr. Smith 

"No ad is too long, if it sells," said 
his friend "You run this ad and if 
it doesn't bring results, I'll pav for it 
myself" 

So Mr Smith ran the ad This is 
the way it read : 

"FOR 8AI.K -Psjri* Elkdlah Mooritvoaerl 
pvippua. I*r*t«ct yasir raaldcnoe t>y tba 
'-tOuoslhouiHl sratem " Ke*ll is. • <|,1 »,-„i. 
hearlnr snaMsa tbam to d*h-n th» «l!a-fat«at 
intrualon. Thalr arntl* levma- dlapoaltWir. 
(award tha family makes Oi-riri lavalttab'. 
pola Tllalr laKUIa.at husaa and tvnm aara 
maka a iilaturaaqiia a,li»tic< to your aato 
moWle Aim afforda the beat prcltellan 
Hlrrd tir Lodt-oerars Jr . slam by Imdy Hoar 
Tiny naloratly w.ll be aipart n» trailers 
Alan th»ir earaar, wriaklsa. marktnga will 
o.akr tb>m InvluelM* aitia winner* Apply 
in: k j»m at - 

This ad appeared on Sunday- lly 
Monday cv tiling the puppies were all 
sold Mr Smith now believes in ihe 
power of classified advertising 

The newspapers that educate their 
classified advertisers to write good 
copy will not only render a service to 
their customers, but will build up a 
reputation for result-producing that 
will pay large dividends 



With th. Claaaifisesi Man 

1.. J Uoughncr. classified advertising 
manager of the Chicago Haily News, 
spent the month of September nsb- 
iitg in the lakes of northern Wisconsin. 



Hamilton Rogers, in charge of the 
classified advertising of the LouiavihV 
Courier Journal and Times, was a re 
cent visitor lo Indianapolis and Chicago, 
inspecting the classified departments of 
the papers in those cities 
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A WEEKLY FEATURE CO/APILED AND 
EDITED BY JOHN SULLIVAN 



T^T\\T SLCR.ETARX-1 

ASSOCIATION OP NATIONAL ADVERTISERS 



A. N. A. AND PRINTERS' STRIKE using schedules to the publishers' con- 



Eiicutin C 

Support to N. Y. 

The following resolution, a copy of 
which has been sent to every A. N. A. 
member, was adopted at the last meet- 
ing of the Executive Committee: 

1. As national advertisers we have 
cause 

the sanctity of 



ASSOCIATION OF NATIONAL 
ADVERTISERS, INC., 
W. A. McDutMiir, President, 
John Sullivan, Secretary-Treasurer. 



THE CLEARING HOUSE IDEA 

A. MrDERMID and John Sulli- 



w. 



2. Much of our advertising is placed 
for twelve months ahead and requires a 
reasonable stability of advertising COW. 

3. Advertising costs cannot be esti- 
mated in advance unless there is a rea- 
sonable stability of printing costs. 

4. We are aware that the existing 
strike of certain printers in New York 
involves no inherent question of wages 
or hours, but primarily and essentially 
the question of contracts. 

5. We understand that the contracts 
of advertisers with publishers are ren- 
dered unfulfillable through the break- 
ing of contracts with the publishers by 
certain labor unions in the printing 
trade. Wc believe that, at whatever 
cost, contracts should be more than 
scraps of paper, and we therefore de- 
precate the action of any organization 
of printers which not only disregards 
its contracts to maintain mutually agreed 
schedules, but also refuses to submit its 
alleged grievances to arbitration. 

6. Consequently, we, the executive 
committee of the Association of Na- 
tional Advertisers, without expression 
on the subject of the right of collective 
bargaining on the part either of employ- 
ers or employes, and with the best 
wishes for the welfare of labor and the 
importance of its good standing in pub- 



the New York publishers of our moral 
and practical support in this crisis. 

7. We, therefore, recommend to the 
members of the association that they 
pledge to publishers the extension of 
their contracts to cover the amount of 
advertising already arranged, and, to 
that end, that they adjust their adver- 



• van. respectively President and 
Secretary-Treasurer of the A, N. A-, 
acted as delegates to the Association at 
the International Trade Conference at 
Atlantic City last week. The matter 
of foreign trade is one with which the 
A. N. A has for a long time past kept 
in close touch, and, therefore, had an 
intimate interest in the purpose of the 
Internationa] Trade Conference. 

One of the most illuminating ad- 
dresses was that of Mr. Dwight W. 
Morrow, of J. P. Morgan & Company. 
Unfortunately the address was not re- 
ported in the newspapers ; the papers 
printed only the address that Mr. Mor- 
row had prepared, and which he tossed 
aside, so to speak, and for which he 
substituted a speech that was plumb full 
of simple, straightforward, basic com- 
mon sense. It was not the speech of a 
banker, but of a real marketing man — 
a salesman. 

Mr. Morrow brought out a point thai 
was very interesting to an A. N. A 
man: He described the fundamental 
role of the banker as the man who 
brought together the individual who 
wanted something and the individual 
who possessed that something. 

That is just one of the functions of 
the A N. A. office, and a very impor- 
tant one. Daily— many times daily— the 
office is asked by members to obtain in- 
formation. These members, as a rule, 
do not know what other members have 
this information. The headquarters of- 
fice does know, and it goes to these 

those who want and those who have 
The fact that this operation is not 
more extensive than it is — for apart 
from the A. N A. it is not carried on 
in an organized way — is one proof that 
our national marketing sense has still 
a long way to go in Its 



The financial operation has been so 
many times repeated that to use it has 
become perfectly obvious in business 
promotion. When it is a matter of 
finance, it is understood that no firm, 
wishing to promote its business on bor- 
rowed money, can live and act upon and 
by itself: But it is not yet a matter 
of almost unconscious or subconscious 
understanding that a firm, wishing to 
promote its business on borrowed ad- 
vertising and selling knowledge, cannot 
live and act upon and by itself without 
probably spending money in wasteful 

The bankers7at any rate, have noth- 
ing on the A. N. A., and the A N. A. 
could teach the bankers a whole lot 
about promoting their own business — 
with the exception, possibly, of Mr 
Dwight W. Morrow. 



advertising pages increases, the atten- 
tion value of any one advertisement de- 
creases. It it to be doubted if an? 
degree of ingenuity in make-up can or! 
set that effect of an advertisement 
crowded publication. Whether the 
trouble lies with the "solid matter" in 
the publication or the "solid matter" 
in the brain of the reader, the adver 
tiser pays out good money for less re- 
turns. 

It is a wise publisher who does not 
permit his newspaper to liecome satur- 
ated with adven 
decreases value in both 
advertising i 



SATURATED SOLUTIONS 

SOME months ago mention w 
in this page to the need that had 
arisen for the reconsideration of mat- 
ters of advertising technique because 
of changes in conditions and outlook. 
These matters belong to the primer stage 
of advertising, and, in the practice of 
experienced men, are as unconsciously 
automatic as the use of the alphabet. 



But, even as every n 

physical or mental or moral— drives 
human beings back to first principles, 
so there has come about reconsideration 
of advertising's primer facts. 

In the mind of the advertiser there 
is no questioning of the correctness of 
these facts. He is reconsidering them 
not because he is in any doubt, hut be- 

their advertising millenium, apparently 
regardless of the future of their publi- 
cations. 

A chemically saturated solution exists 
when water has taken up as much as it 
will ; there is a limit to the amount of 
solid matter that can be dissolved. 

And there is > limit to the amount of 
advertising in a publication that the 
reader can appreciate, or assimilate or 
absorb, or digest— •whatever it is that 
the reader docs with advertising. It is 
an axiom among men conducting na- 
tional advertising that as the number of 



PHILADELPHIA i 
OF A. N. A. 

A meeting of this chapter was held in 
the rooms of the Poor Richar: 
Gub in Philadelphia, on the evening of 
October 7th. The vice-president, Mont 
H. Wright, presided. Mr. Wright intro- 
duced as the first subject of the even- 
ing, "Rising Costs of Space, Electrotyp 
ing. Art Work, etc., and How to Meet 
Them " This matter was considered 
from all angles in short talks frnr 
many of the members, and some ver> 
valuable information and useful idea' 
were developed. 

The meeting then considered the que- 
tion, "How Are We Going to Meet thr 
Rising Cost of Space and the Crowded 
Condition of National Publications'" 
The meeting decided that further infer 
mation was necessary, and the matter 
will probably be dealt with at the nex: 



Other subjects considered were. "Sal- 
aries of Clerical Workers and Assist- 
ants ;" "Time to be Devoted to Visits of 
Callers;" and "How to Distribute the 
Advertising Costs of Different 



THE following firms have been cl« ncd 
to membership in the Association 
Sexton Manufacturing Compam 
Fairfield, IlL, Wesley R. Warren, ad 
vertising manager; American Hard 
Rubber Company, II Mercer street. New 
York City, O. B. Carson, advertising 
manager; Diamond State Fibre Coir 
pany, W. A. Adams. Jr., advertising 
r, Bridgeport. Pa. 



SHIFTS IN FITCHBURG 



Travis Managing Editor and 

gill Circulation Miupr 

FrrcH«L-ac. Mass.. Oct. 2S.— Since 
James J. Devine, former general man- 
ager of the Clarksburg (W. Va > Tele 
gram, bought the Daily News two 
months ago. D. Murphy Travis has been 
advanced from thr city desk to manag 
ing editor; John H. Kline moved up to 
the city desk from sports, and James J. 
Cmiehiin, former sports editor of the 
Clarksburg (W. Va ) Telegram, ha. 
l>ren made sports editor of the Daily 
News 

In thr business office. Owen Flanders, 
former member of the Lowell (Mass ) 
Sun. has become assistant advertising 
manager of the News; Harold C. Reer. 
late of the American Expeditionary 
Forces, is the new classified 
H. F. Prttingill is the 



of the News, having 
J ) Ev 



from the Elizabeth (N. 

Times. 



The affair will be an, editorii 
James E. Chappell, 
of the News, will 
toastmastcr. 



VANCE ON ATLANTA GEORGIAN 



Woodruff Succeeds Him »■ 

Editor of Birmingham Nr.. 

Bikminghau, Ala., Oct au.— Henry 
C. Vance, for six years sports editor of 
the Birmingham News, will become 
sports editor of the Atlanta Georgian 
November 1. "Fuzzy" Woodruff, one 
of the oldest and most widely known 
sports writers in the South, will suc- 
ceed him on the News. 

Mr. Vancr is well known throughout 
the country for his sport writing and 
his fiction in popular magazines. He 
has a large following of friends 
throughout the South. Friends will 
tender him a farewell dinner on the 
circulation date his service with the News ends. 



JORDAN SUCCEEDS BOWER 
R. R. 

Butte, Mont., Oct. 27— Joseph H 
Jordan, formerly with the Portland 
(Ore.) Journal, has succeeded W. A. 
Bower, rrsigned. as business manager of 
the Anaconda Standard; Richard R 
Kilroy has succeeded W. W. Wal 
as editor of the Standard. 



NEW EXECUTIVES IN NEWARK 

F. E. Quins and S. M. While Get 
Posts on Lodger 

Newakk, N. J,, Oct. 28— Franklin E 
Quinn, who has l>een associated with tbr 
ledger for three years, has been ar- 
pointed general manager. Samuel VI 
White, formerly with the Philadelphu 
Record and the Washington Times' tin 
York 
tiling 



Striking Printers Issue a Daily 

Foht Smith. A«k, Oct. £». — "The 
Free Daily" is the name of a publica- 
tion issued by the striking 
Van lluren, across the river. 



Fare's Skull Fractured 

Jack Farr. cartoonist for the St* 
York Evening Telegram, is in a Krica 
condition, in Bellevue Hospital, from : 
fractured skull, reported to have heer 
sustained when knocked down in d 
course of an altercation with a nur 
whose name is unknown. 
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CHINESE AWAKENING TO AMERICAN WAYS 
IN PUBLISHING AND ADVERTISING 



E. M. Scholz Sees New Era of Development in Big Eastern Republic, Opening Vast 
Markets for American Products — Cites Some Common Errors in 
Judgment on Part of Our Advertisers. 



BY F.M I L M. SCHOUZ 



[NOTE: This it Ihe second and can- 
eluding chapter of Mr. SchoW inter- 
filing analysis of present-day conditions 
in Ihe Far Host. He notes tht dawn 
of American ideas applying to trade, 
to Ihe press and to advertising, in th* 
giant Oriental republic and points out 
the course which this forward move- 
ment must late. — Editor.] 



[PART TWO.) 

THE news print paper situation 
in Japan is just as acute as it 
has been in the United States. 
1'aprr during the war in fairly large 
mHlstltif I sold for as high as seven 
cents a pound. 

The imports of paper were practi- 
cally shut off and the Japanese news- 
papers depended chiefly on the mills 
and pulp from Hokaido, one of the 
northern Islands. Japanese capital is 
looking with covetous eyes on the tim- 
ber resources of Siberia and. when the 
situation clears up in Siberia, there 
ought to be opportunity for the estab- 
lishment of some large pulp mills in 
Vladivostok, or in the interior on the 
Amur River, which is open to naviga- 
tion for a certain period each year, with 
excellent facilities for ocean shipping. 
Labor Coin 
The great growth of the newspapers 
in China will result in a big increased 
demand annually from that country and 
with China denuded of so much of her 
timber there ought lo he a very prom- 
ising field there at a market for news- 
print 

Japan, with her low labor costs, is 
not the field for American markets. 
The Japanese will manufacture any- 
thing that they can possibly find a mar- 
ket for, and the American manufac- 
turer who goes to great expense in de- 
veloping a market in Japan will ulti- 
mately find his entire market cut under 
in the establishment of a similar en- 
terprise with the lower paid Japanese 
labor 

China Our Big Eaatarn Marhat 

The American high tariff experts had 
nothing on thr Japanese of today They 
have a duty of 275 per cent on tohaceo. 
cigarettes and cigars, absolutely shut- 
ting out everything from the outside. 
Tobacco is a government monopoly and 
the Japanese grown tobacco, while vile 
tasting to the foreigner. is apparently 
rrlished by the Japanese A nation that 
will insist on growing its own tobacco, 
and raising everything that can he sub- 
stituted for foreign-made goo<K block- 
ing, damaging and delaying the ship- 
ments from outside sources through her 
territory, and violating copyrights, pat- 
rnts and trade marks with impunity, 
through failure to regulate thoroughly 
the smaller manufacturers who do not 
scruple to stoop to many of the prac- 
tices banned in America thirty years 
Or more ago is no promising fu-ld for 
Americans 

The big field for America is now 
China and also later on Siberia China, 
with its teeming millions, is in the 
process of awakening from its centuries 
of lethargy. Its people are turning to 



thr Americans as their proved friends. 

They are crying for education and 
every progressive Chinese urges uni- 
versal compulsory instruction. Yet with 
nearly 90 per cent illiteracy prevailing 
in China, the 10 ]>er cent educated popu- 
lation comprises over forty million peo- 
ple, or a number almost as great as 
the total population of Japan and alxiui 
six times the population of the Philip- 
pines. 

Once the people are thoroughly awak- 
ened to read, the newspapers in China, 
instead of rarely attaining a circulation 
in excess of thirty thousand as at pres- 
ent, will attain a circle of readers twen- 
ty times that number. What a great 
field it will Ik for the advertiser who 
wants to reach densely populated dis- 
tricts! I have seen demonstrations of 
the responsiveness of the Chines* to 
newspaper advertising in a limited way 
in Shanghai, where a popular dollar 
American watch was advertised in a 
Chinese newspaper through the mclium 
of advertisements prepared in Chinese 
and illustrated in Chinese style. 

Chiaaaa Dailiaa Not Rich 

The newspaper had a circulation if 
less than 30,000 daily and the volume 
of results was greater than an adver- 
tiser could expect from any American 
publication with ten times that circula- 
tion. The Chinese have great faith in 
the printed word. 1 am told that the 
sale of pills in China is immense, be- 
cause if a Chinaman takes a remedy 
and it helps him he sticks to it for 
the rest of his life. The sale of cigar- 
ettes in China has assumed proportions 
far beyond the wildest dreams of the 
enterprising American Tobacco people, 
who created the market for themselves. 
Cigarette advertising in the Chinese 
dailies is one of their big sources of ad- 
vertising revenue. 

The Chinese dailies have not reached 
the degree of opulence attained by the 
Japanese. 

In addition to the facilities of the gov- 
ernment controlled news agencies in 
Japan wnc of the Japanese newspapers 

MM their own correspondents to the 
Peace Conference and also maintain 



men stationed in London and New York 
and spend money freely for cable toils. 
The Chinese newspapers have not yet 
attained the commercial success to be 
able to afford this. They even find it 
difficult to gather the news from the va- 
rious parts of the Chine** empire. 

American newspaper men are organ- 
izing news bureaus in Shanghai and 
Pckin to furnish news to the Chinese 
press and to transmit to them such news 
as they can obtain from the outside. 
But without the full cooperation rf lb: 
American news gathering agencies they 
will find it difficult to succeed. Reut-rs 
agency has been firmly intrenchrd, and 
the Associated Press through some un- 
fortunate arrangement has tied its 
hands for the dissemination of news 
in China. 

Every encouragement extended to the 
Chinese in the upbuilding of a free 
press will result in permanent good to 
America and in strengthening the re- 
publican institutions in China that lit 
present arc struggling to exist. 

Many of our American editors look 
at the Japanese and Chinese questions 
as one peculiarly affecting the Pacific 
coast. Yet the greatest penetration into 
the trade of the Orient is being made 
by manufacturers and others located 
in the central west and the Atlantic sea- 
board. Powerful banking institutions 
in the East arc establishing branch 
banks and expanding their facilities 
throughout the Orient. 

They are meeting the severe compe- 
tition of the British banks and the 
thorough methods of the Japaoese 
branch banks, and they are succeeding 
because the Americans are working 
along original lines, and do not assume 
the false dignity that affects other na- 
tionals, except the Japanese, in dealing 
direct with the Chinese business man 
instead of through a compradorc. as 
the middleman is known in China. 

Many American business houses are 
making a mistake in accepting the serv- 
ices of representatives to handle their 
goods in the Orient without adequate 
protection against smothering their 
satr>, through the holding of the 




THE nrganircrs of the Yishlhao, a newspaper printed in the vernacular in 
Peking This paper's name translated means Social Welfare and was 
suppressed. The new owners, comprising both Americans and Chinese, 
arc also interested in the Peking and Tienstsin Star. Roger Ames Burr, 
formerly associated with the Committer on Puhik Information, in crntrr 



agency merely to protect the product of 
another manufacturer of the same na- 
tionality as the representative. 

In various newspapers in Hongkong 
I have seen no better illustration than 
the selling price of automobiles. The 
Hudson Supcrsix is sold for $4,500, the 
Overland "Model 90" is advertised at 
$2,000 and the Chandler at $4,250. If 
the American manufacturers want to 
compete with the European manufac- 
turers they must control the retail sell- 
ing price. You can buy a Corona type- 
writer (worth $50 in the United States) 
In Manila for 110 pesos, which is about 
the equivalent of $55. The same ma- 
chine is sold in Hongkong for $80. 
Poor Judgment in Advartising 

There is no duty to pay into either 
place If a manufacturer has a product 
to sell he had better send over some 
reliable man to make a survey of the 
field, or tie up to one of the many re- 
liable export houses, preferably of en- 
tire American origin. 

The advertising copy and the selec- 
tion of mediums made by Americans 
at times is also laughable A manufac- 
turer of a fountain pen, whose product 
is known all over the United States, 
uses (almost to the exclusion of every- 
thing else) space in a directory that 
rests on the counter of most of the 
hotels in the Orient and is used only in 
a hurry and at that never perused ex- 
cept by the bell-boy perhaps. This ad- 
vertising advice was given to thr manu- 
facturer hy an agent who perhaps never 
say the inside of an American agency. 

In Manila the advertising of a promi- 
nent Amencan manufacturer of toilet 
preparations was prepared by a local 
selling agent, who used most of the 
page or half pages for his own name 
in big type, to advertise his own busi- 
ness rather than the product that paid 
for the space. When the American 
manufacturer spends his money in the 
Orient in fashion like this, it is small 
wonder that he gets meagre results. 
SaUctioa af Ad Madia 

I traveled with a young American 
salesman through a number of cities. 
He represented a large American manu- 
facturer of paints and floor prepara- 
tions. The Oriental advertising was 
placed through an American Agency, 
and it was appearing in the newspapers 
published in the English language in all 
the large cities of the Orient 

The amount of space used was con- 
servative and the copy rather good. 
But the selection of mediums was de- 
cidedly amateurish. 

Bear in mind that the white popu- 
lations of Asia is about one-tenth of 
one per cent of the total: and that the 
native, whether he is a Japanese, Chi- 
nese or Filipino reads preferably the 
newspapers printed in Ihe English Ian 
guagr would be about the same as ad- 
vertising in the daily paper printed in 
the French language in S'rw York Cily 
to reach the entire population. Would 
you not think a French manufacturer 
rather short sighted to adopt such a 
policy to reach New Yorkers > 

(Continued on Page 14) 
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ROBIN DAMON URGES BIG-CITY DAILIES 
TO CUT TWO PAGES EACH ISSUE 

Thinks Reduction Possible Without 
Impairment and That It Would Quickly 
Stabilize Newsprint Market 

BY ROBIN DAMON 

l-tliLfsllEK SALEM ( MASS. I NEWS 

IN the troubled jenrs iolloiving the civil war it was seet) 1>\ must of 
our linanciers that the resumption of specie payments was vital to 
the restoration of normal conditions, liut the issue was evaded. 
Finally, a statesman of that day said: "The way to resume is to 
resume." The same remark applies to the present -day white paper 
situation. The way to save is to save. 

Many Publiihvrt Seem Oblivion* to Uangfn 
Plenty of warning about the danger- smile while lilt) siutf their lioxt» with 
.iu> condition lias been given. Anil ad- Liberty and other bond*, 
viie has been offered So far as 1 can Advertising rates art undoubtedly lc»> 
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<tc little or no attention has been paid 
to the ominous words or' warning or t» 
the practical advice Here is one in- 
stance <>f neglect: A recent Sunday is- 
sue oi one of New York's leading papers 
had more than 124 pages. The publisher 
of the particular publication lias been 
quoted regarding the newspaper business 
ami has frequently .spoken at the ses- 
sions of the A N P. A He knows 



low. considering the fact that a dollar 
today i« worth only 50 cents compared 
with 1914. Hen 1 again cite all in- 
stance : The minimum rate of the Salem 
\'rws for bulk space ts 4 cents a line. 
A Boston daily with 22 times our circu- 
lation sell? spare for M cents a line 
It should have 75 Cents to SI This 
particular paper frequently issues 32 
pages. It has lung been my contention 



that while 



U scarce. Yet see the that any daily regularly printing so mans 



example he places before other publish- 
ers Another indication of the way 
newspapers expect to use tin- supply ot 
white paper is the advertisement of K 
Hoe A- Company, which states that more 
than M'O new presses arc bring manu- 
factured 

Following the arguments advocating 
conservation of paper, what can manu- 
facturers think of the action of lloston 
publishers, who are printing from 18 to 
.12 page* daily? And it is the same 
story in all the hie cities Paper is go- 
ing through the presses with dangerous 
prodigality. 

Mr. Damon'* Remedy 

Of course the remedy for the present 
and future is simple — so simple, in fact, 
that it has escaped the notice of the big 
nu n in the newspaper business. At least 
they give no indication of possessing the 
knowledge. 

Cut the number of pages is the an- 
swer. Comes the nearly unanimous 
cry : "No can do." 

And so white paper soars to ruinous 
prices — that is. for smaller papers of the 
country that must at least pay expense* 
from receipts 

Here is an illustration of the way pa- 
per could be saved : If the Boston daily 
l«pers saved two pages a day the total 
wnnld be 360 tons a month, and that 
quantity of paper would about supply 
the other dailies in Massachusetts. Fol- 
low this plan in all the other large cities 
and the present sky-rocket paper market 
would drop to about normal prices. 

Touching upon the practical side of 
the matter, I should say that with the 
present method of running magarine- 
newspapers it would require only a 
small amount of work to devise plans 
wherebv the 14 to 16 columns of space 
suggested as the minimum of saving 
could be eliminated from almost every 
"big paper." This plan would really 
solve the problem. Then if advertising 
rates were boosted on line* following 
the increase in every other business, few 
daily papers would suffer from lack of 
white stock 



, 16 pages was weak in Us business d< 
par lutein, and I should set 12 to 14 as 
plenty 

As to Advertising Rate* 

Another favorite expression or ainu- 
ment of mine is that if newspapers «. -r. 
manufactured with the same attention Jo 
costs demanded by cotton mill dire-ctors 
paper makers would lie rlwsing around 
after orders, instead of writing custom- 
ers that they will permit them to use a 
certain per tent, of the amount aske.i 
i.,r 

However, jiersonal contact with a con- 
siderabcl numlwr of prominent news- 
paper publishers has convinced ine thai 
they will never permit their establish- 
ments to be run on the sort of regula- 
tions adopted by other business con- 
cerns Apparently both leading and 
minor publishers believe they are ab- 
solved from paying attention to ordi- 
nary' ideas of doing liusiness. And so 
they keep on xelling for two rents a 
daily paper that costs for while paper 
more than the rereipts from circulation, 
and advertising space is frequently wild 
for less than the expense of carrying the 
copy- 
Some publishers I have talked with 
have expressed a hope or opinion that 
matters would get "normal" again with- 
in a short time, and so they have hesi- 
tated to adopt plans for cutting costs 
and other plans that would increase 
incomes. Nothing doing in that line, I'd 
say. Instead, I think prices for material 
will go higher and wages and salaries 
will not drop for years An increase in 
running expenses of from ten to twenty- 
five per cent, is probable during 
21. So I say: Prepare. 



SEYMOUR BACK WITH A. N. P. A. 



F. A. Dowd New Purchasing Agent 
of N. Y. Evening Post 

Theodore P. Seymour has resigned as 
purchasing agent and assistant to the 
puMUher of the New York F.veinng 
Post and has rejoined the staff of the 
American Newspaper Publishers Asso- 
To me the problem of saving the pa- eiation, assisting L. R. Palmer, secretary 
per supply is as easy as "falling off a and manager F P Sherwood, who has 
log." Other publishers, who have wider Seen in poor health for several months, 
opportunities, throw up their hands and has been given an indefinite leave of ab- 
say: "It can't be done." They do not sencc. 

know how to carry out the job And 10 Frank A. Dowd has been appointed 
owners of paper mills and paper brokers purchasing agent of die Evening Post. 



He has been in that paper's service ior 
thirteen years, as a reporter, secretary 
to the managing editor, secretary to the 
Saturday magazine editor, and in the 
circulation and auditing departments 
He served two years in France, eight 
uioiilhs of which he spent as a member 
of the Stars it Stripes cdituria) staff, 

I- A Owns has been appointed audi- 
tor of the Evening Post, succeeding C 
K l.onegan. who has gone into business 



CHINESE AWAKENING 
TO AMERICAN WAYS 



(CuMinutil /rum I'aur I J) 
1 do not want t » minimize the value 
of the- papers primed in the English 
language in the Orient They are pre- 
forming a very useful service and ap- 
peal to the limited foreign clientele, 
which trade is worth while, .md also to 
the limited number of natives who 
read such publications. The English 
language press also has considerable 
"dealer" influence Hut the newspaper 
lo use for the big masses, is without 
doubt the paper in the vernacular and 
the neglect of such arbitrarily restricts 
the sale of the product or the establish- 
ment of the trade mark The adver- 
tising for such publications should be 
prepared can fully in the Chinese, Jap- 
anese, or Filipino (Tagalog) as the 
cue may be And the distribution 
should be established to meet the de- 
mand at once 



ones to win out if we take advantag- 
of she conditions and train sorm ■ 
the onenials in our agencies 

Like all undeveloped spheres then , 
a great waste of money in mini i 
the mediums that are useil by Amen 
cans, and money is wasted by Japan . 
and Chinese in supporting pubbcatu - 
having no reading circle and with i 
influence 

Fine, artistically printed affairs catch 
the eye of the unwary, and the divcr.-i :i 
of money, that should he spent in Amtr. 
can newspapers, lo house organs i.stf! 
by steamship lines, directories, ga-.-j- 
books, eic. struck me quite forciU> ;n 
going abuul from place to place 

I quite candidly believe that of all 
the publications printed in the Engliv. 
language outside of the various daili 
there are not over a doien weekly , 
monthly publications deserving of 
recognition. Distinction must also l, : 
made as to the class of people to I. 
reached. The newspaper is the -.if. 
medium, cither weekly or daily. 

Trade journals are springing n; 
rapidly and will serve a useful re- 
pose. In China there is a crying n«c 
for several trade journals to be print? ! 
in the Chinese language. 

American organization i* coming x: 
play and the Americans, who wen a: 
one time, and at that recently, note! 
the Far East for their jealousies 
siltiahbles amongst themselves are g« 
ting together I presume that the - 
dux oi a higher type of business m 
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NKVY phonetic Alphabet, proposed by the China Continuation Committee, 
a group of Missionaries. The advantages of this system for rapid trachnu; 
of illiterates is apparent. Under the system even old women of 70 could 
bt taught to read and write Chinese in less than three wcelcv The character! 
can be fitted to a typewriter, and if adopted would revolutionize education a 
China. Instead of thousands of characters there would be less than fun 
Such a change would nuke China a great newspaper reading nation in one 
generation. 



American ideas and methods must ul- 
timately prevail in the Orient. Most of 
the Japanese hankers are American 
trained. The Chinese are favoring 
American methods. The Filipino is our 
ward The Chinesr are reaching out 
fur technical education and they will 
make the same rapid progress that the 
Japanese made and will not take unfair 
advantage of our instruction. Ameri- 
can advertising methods will he the 



is responsible for this change. We at' 
going to witness the gaining of the 
trade of the Orient in the next ter 
years, and the American Chamber. *• 
Commerce, and Clubs will be a big f»c 
tor, coupled with the efforts of thr 
American newspaper corre 
representatives of American i 
ries and newspapers run by An 
or American trained Chinese. 
Keep your eye on China I 
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Thirty-one years ago the E. Katz Special Advertising 
Agency was established. 

In the years that have followed, the business has thrived 
chiefly because of our policy to do business right. 

We sell our papers for what they are. We make no 
claims that are not in strict accord with the facts. 

And our papers, be they large or small, weak or strong, 
have only one rate for a given service. 

We have earned and retained the respect and the good 
will of the publishers we serve because of the results 
our organization produces. This good will is not 
founded on sentiment, but on satisfactory service. 

We not only produce business for our publishers, but 
we insure the payment of 10Q c fc of that business. On 
the same day of every month of every year whether we 
have collected or not, our checks go to our publishers 
in full for the previous month's advertising. 

We have shown not only progress, but permanency — 
stability. And it is our aim to persevere — to discover 
better and more efficient ways to serve the publishers 
we represent. 

Much of our profits we put back into our business that 
we may continue to remain among those progressive 
representatives who believe in bettering the business in 
which their livelihood is made. 

We are in a position to represent additional progressive 
publishers — men who believe in guaranteeing adver- 
tisers a definatc circulation and selling them on a one 
price basis. To those publishers to w hom our methods 
may appeal, we are ready to submit a proposition. 
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1888 



E. Katz Special Advertising Agency 

Established 188* 



Publishers' Representatives 
Harris Trust Hldg. Waldheim Hldg. Monadnock Bldg. 
Chicago Kansas City San Francisco 



15 Kast 20th St. 
New York 
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1,335 EVENING NEWSPAPERS OF U. S. HAVE 
TOTAL CIRCULATION OF 17,505,178 



'Personal" Column Revived 
in Big City Daily 



OF the l.JJS evening newspaper* of 
the United States, whose circula- 
tions and advertising rates are an- 
alysed in a double-page tabulation ap- 
pearing in this issue, £13 have circula- 
tions below 5,000. The total for thU 
group is 1,931,162, and the joint adver- 
tising rate is $11.30 per agate tine. 

Reference to the state figures under 
this classification will show that Penn- 
sylvania leads in evening newspapers 
having less than 5,000 circulation, with 
74 Indiana has 73 and Ohio 69. 

There are 218 evening newspapers 
with circulations ranging from 5.030 tu 
10.000, the average (or the group being 
6,951. The aggregate circulation of 
these papers is 1,508,423, and the joint 
rate $515 per agate line, this figuring 
.0034 per agate line per thousand of 
circulation. 

The rate per line for each thousand 
of circulation in the Middle-Atlantic 
Croup is .00289 and in the Central Croup 
.00290. Tins indicates a substantial uni- 
formity in rates in newspapers of the 
same class, considered from the stand- 
point of circulation, in eleven of the 



There are 26 evening newspapers hav- 
ing circulation* between 100.000 and 300,- 
000, or an aggregate of 3,780,244 This 
is the largest total listed for any of the 
groups. The 26 papers average 145,394 
copies each, which of course indicates 
tint they are metropolitan pa|>crs 
throughout. The joint rate per agate 
line is $5 95, or .0015 per line per thou- 
of 



Experiment of St. 



Republic 



California ur returned from boardnii 
school, overseas snapshots of neighbor- 
hood boys in uniform, and the like 

This "Neighborhood Section" is tv* 
to be confused with the ordinary tubur. 
ban or small adjacent town 
the Republic— like all 
pers— carries. 




The Sunday St. Louis Republic has 
evolved a circulation building stunt that 
is proving eminently satisfactory in 
stimulating city-wide interest in the 
paper and in swelling the subscription 
list. In principle, the scheme is mereJy 

of Die 



Uniform Rata* in 

There are 134 evening newspapers 
with circulations between 10,000 and 
20.000, the average being 14,008. and the 
total circulation 1,877.030 The joint 
advertising rate for Obis group is $5.02 
per agate line. The average rate per 
thousand of circulation is .0026. Here 
again the rate per line for each thou- 
sand of circulation in the Central and 
Middle-Atlantic states is practically uni- 
form and is the lowest shown for the 
various groups of states. 

Ninety-nine newspapers are classed as 
having circulations between .V/* I* 1 and 
50,000, with the great total of 3,202,544, 
averaging for each paper in the group 
32,349. The joint advertising rate is 
So 83 per line ; the rate per line per thou- 
sand of circulation is .0021. 

There are but 39 evening newspapers 
having circulations between 50.000 and 
100,000. The aggregate circulation of 
this group is 2.700.069, and the joint ad- 
vertising rate $4 73 an agate line. This 
figures JJ017 a line per thousand. 



There are but six 
with circulations above 300,000 and these 
have a total circulation of 2,505706, 
with a joint advertising rate of $2.93 per 
agate line. This is .0011 per line per 
thousand of circulation, the lowest basic 
rate of any group. The average circu- 
lation for the papers in this class is 
417,618. It includes the Chicago Daily 
News and Chicago American, the Phila- 
delphia Evening Bulletin, the Boston 
American, the New York Evening Jour- 
nal and Evening World. 

Interesting contrasts are shown as to 
rates between the 813 evening newspa- 
pers having less than 5.000 circulation 
and the six evening newspapers above 
300,000. The line rate for each thousand 
of circulation in the first group is .0081 ; 
for the last group it is 0011. An adver- 
tiser may buy space in the 813 small city 
dailies with a total circulation of 1.931, - 
162 at a joint rate of $11.30 an agate line. 
He may buy space in the six biggest eve- 
ning newspapers, with a total circulation 
of 2,505,706, for $2.93 per agate line. 

Vet this variance in cost is based upon 
perfectly sound considerations. When 
the total output of six newspaper pub- 
lishing plants is greater than that of 813 
separate plants, basic overhead costs 
enter into the calculation and enforce 
die higher rate for the smaller paper*. 
Of course, the intensive local appeal of 
the smaller dailies renders their use in- 
dispensible to advertisers who would 
reach and develop the small city markets. 
And their rates, considering the nature 
of the service they render, are extremely 
low. 

The total circulation of these 1,335 
evening newspapers is 17,505,178 and the 
joint advertising rale for the entire list 
is $41.93 per agate line. 



Arrived Too 
to Convict Minor 



Army Wub4 Certain Conviction to 
: "Rad" Aetivitia. in 
United Stata* 



Washington, D. C, Oct. 24— Robert 
Minor, former newspaper writer and 
cartoonist, who was arrested by Ameri- 
can army authorities in Germany on the 
charge of distributing German propa- 
ganda was freed because the army did 
not discover enough evidence to war- 
rant hi* conviction until after his re- 
lease, acrorrlinn to Secretary of War 
Haker, who gave the fact* in the case 
to the Senate 

Minor was arrested, the report states, 
folluwing disclosure! tiy a sergeant of 
thr intelligence department of the army, 
who, in the Kuisc tit a ilcvrrter from the 
Airv-Mcan army, K.iincl access ut thr 
Spartai'idt- mum. Is and It-arnrd of Mi- 
rtif's ri'snlutionary activities ("orroli- 

i. rativi- r-vidrnre was sought t>v the 
linltfc ailv..Lalr - » department of the A. 
I: R. but none was i,,T:he„ n iinK as ]rn> g 
as the preparations ior the trial were 
poitie rn Because it was frit that a 

ii. . .1 r ilting in an acquittal, a dii»]>- 



or an approved 
viction bated on anything but the 
conclusive evidence would be of great 
propaganda assistance to the radical 
element in the United States, it was de- 
cided not to risk a trial of Minor, des- 
pite the belief in his guilt 

Immediately after his release, testi- 
mony was secured from a German radi- 
cal who knrw at first hand of Minor's 
part in preparing material for 
tion in ihe American lone of < 
and from the printer who put that ma- 
terial into pamphlet form. 

Secretary Baker's report does not 
state why the discovery of the new 
evidence was not followed by further 
proceedings against the cartoonist 



"K. C." Star Ha. 

Kansas City, Mo., Oct ay — George 
Longan, city editor of the Kansas City 
Star for many years, is now news edi- 
tor of the Star, a recently created posi- 
tion. C G "Pitt" Wellington, assist- 
ant city editor, succeed* Mr. Longan. 
Mr. Wellington is a graduate of the 
journalism dr|artment of thr Kansas 
State Aericulturnl dcriattmcnt Ralph 
Morrison hat resigned to become chief 
publicity man for the Kansas Natural 
Gas company here 



widely the society section 
than the term "society" news strictly 
would imply. 

The Republic each Sunday runs a 12- 
page Part H, called "The Neighborhood 
Section." A sub-captain reads: "Some- 
thing About Folks You Know. You'll 
Find Your Neighbor's Name in It." The 
city of St. Louis proper is divided into 
28 "neighborhoods," each of which is 
plainly identified and differentiated from 
all the others by a map with street 
boundaries appearing at the beginning 
of each neighborhood news section. 

Young women correspondents, living 
in those neighborhoods, are employed to 
report for each Sunday issue. The cor- 
respondent's name, address and tele- 
phone number in every case is printed 
immediately below the map, making it 
easy for anyone in her vicinity to reach 
her with news from time to time. 

Editorially the "neighborhood" sec- 
tions comprise club and social notes 
considered not important enough for the 
general news columns. All sorts of 
chatty, informal gossip also is used, to- 
gether with a profusion of portraits, 
the latter of which comprehend every- 
thing from pictures of the new baby, 
the nuptial photograph, the latest pic- 
ture of the girl who has just left for 



Sella HU Pap*r 

Fmmokt, Nib.. Oct. 29. — Ross L 
Hammond, president of the company 
publishing the Fremont Tribune, who 
last August celebrated his 40th anniver- 
sary as editor of the paper, ha* disposed 
of his stock to his nephew*. Ray \V 
and Lucius K. Hammond, and Walt SI 
Reynolds, circulation manager. M: 
Hammond will go to Riverside, Cat. t: 
enter the banking business. 



Miss Hall la in Siberia, 

Kansas City, Mo., Oct. aS. — Miss 
Mary Hall, assistant librarian of the 
Kansas City Star, has written a letter 
to friends here telling of her appoint- 
ment as director of refugee work for 
the American Red Cross, at Novomc, 
Siberia. Novonic is 400 miles east ef 
Omsk, on the Trans-Siberian railway 
Miss Hall tailed last April a* a nurse's 



For Uniform 

Austin, Tex., Oct 38. — A meeting of 
the Texas Allied Printing Trades Coun- 
cil will be held here next Saturday to 
discuss a uniform wage scale for prat- 
ers. George W. Fisher of Fort Wonl 
is president. At a recent meeting of 
the employing printers, held in Houstce. 
late in the summer, plans were made 
to provide a uniform wage scale for 
printers, pressmen and bookbinders 



F ranch Printers May 

Paris newspaper printers are takior 
a strike vote following a demand :V 
higher wages. 



CONDENSED FICTION 

OUR 

Complete Novel Section 

for release December 7th, 1919, will contain 
"THE BLACK WATER" 

By ROBERT W. CHAMBERS 
and for release December 14th, 
"THE MARCH OF THE WHITE GUARD" 

By REX BEACH 

together with whole- and half-page stories by the fol- 
lowing authors: 

Robert W. Chamber. 
Sir Gilbert Parker 
Rex Beach 
F. HopUnton Smith 
Jeck London 



Caorga Randolph Chester 
Gouverneur Morris 
Hall Caine 

Mary E. WiUrins Fraemai 
Gillette Burgess 
Jec<|U*» Futrelle 
Wm. H.milta 
H. G. Well. 



F.lli. P.rkec Butler 
Arthur Stringer 
John Keadrick Bangs 
Newton Fuessle 
Gnorge Ade 
Carolyn Walla 
Edith Sessions Tupper 
Edwin L. Sabin 
John Strange Whaler 
Edgar Wallace 
Frank Stanton, Jr. 



Roy Norton 



are condemird end complete in one section and! our 
Novel Section beginning with the releata of De- 
cember 21st will be more fully illustrated 

Furnished in whole page mats or we can furnish copy of 
any and all the stories with mats of title and illustrations. 



■d price list 

THE SLOAN SYNDICATE, Inc. 

1834 Broadway New York, N. Y. 
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New York State 



Thirty-seven daily newspapers, as list- 
ed here, cov ering the state of New York 
from one end to the other, have a com- 
bined daily circulation of 3,693,018 copies, 
and a combined rate of $6.4225429 per 
line on a 2.500 line basis or $5.82391 
per line on a 10,000 line basis. 

Twelve Sunday newspapers, as listed 
here, have a combined Sunday circula- 
tion of 2,845,875 copies and a combined 
rate of $4.22 per line on a 2,500 line 
basis or $3.9135 per line on a 10,000 
line basis. 

The combined daily and Sunday cir- 
culation is 6,538,893 copies and the 
combined rate is $10.6425429 per line on 
a 2,500 line basis or $9.7341 per line 
on a 10,000 line basis. 

There is no other place in the coun- 
try where advertising space may be pur- 
chased at so low a rate. 

There is no other place in the 
country where advertising space is as 
valuable as it is in the state of New- 
York. 

This is because there are more people 
in New York than in any other state — 
more possible customers. They are peo- 
ple of all walks of life, from the richest 
to the |KX)rest. 

A concentrated advertising campaign, 
directed directly to the consumers, through 
these daily newspapers, and linked up 
with local dealers, is the best, quickest 
and cheapest way of popularizing mer- 
chandise, and there is no better or more 



fertile territory' than the state of New 
York. 

These daily newspapers co-operate 
with manufacturers in placing merchan- 
dise, in selecting dealers, and in helping 
dealers to move goods. 

The modern idea of advertising is to 
concentrate in given territory and then 
pound hard. 

New York state is choice territory. 
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Buffalo Evening Timet (E) S6.910 

Buffalo Sunday Tinee (S) 72.SSO 

Corning Evening Leader (E) 7.006 

Elmira Star Gazette (E) 23.444 

Clovertvillr Leader-Republican (E) 6,099 

••Clovertville Morning Herald (M) 644$ 

Ithaca Journal (E) 6 252 

Jameitown Morning Poet (M). , . . 9 244 

Mount Vernon Daily Argue (E) . (.421 



iNewburgh Daily New. < L) 



XI 

XI 
022S 
8*5 

.IS 
.IS 

.IS 

.1$ 

.14 
.17 
.16 
.19 

19 
.0 25 
XI 

02 

S3 

»2S 
.625 
.02 



18.S33 .04 s 



HUN 



131.951 
181519 



New York American I 5 I 

New York Clobe (E) 

tNew York Herald (M) 

tNew York Herald £».... 

New York Evening Journal (E). . . 

••Now York Poit (E) 

New York Sna (E) 

tNew York Sun (M) 

fNew York Snn (S) 

tNew York Talegram (E) 

tNew York Telegram (S) 

New York Timet (M) 3394S8 

New York Timet (S) SO 1.450 

New York Tribune (M) 118486 

New York Tribune (5) 10S.999 

New York World (E) 339,199 

New York World (M) 370,289 

New York World (S) 57S.7M 

Niagara Fell. Gazette (E) 12,521 

Poughkeeptie Star (E) 9.674 

Rochetter Herald (M) 31,218 

Rochetter l ime. Union (E) 62,733 

Rome Sentinel (E) S.23S 

••Scbenectady Union-Star (E) 17.660 

Syracute Journal (E) 45.025 

Troy Record (MAE) 23.754 

Yonkert Daily Newt (E) 3.766 

Government Statement, October let, 1919 
••Government Statement. April lit, 1919 
•A. B. C. Report, October let, ISIS. 
tPublithert' Statement. 
TSevon Day Average. 

Total Circulation . . 

Ifl C00 line r«t» 



XI 

.07 

.0225 

JSC 

■IS 

.IS 

.IS 

.IS 

.12 

.IS 

.16 

.16 

.IS 

J2S 

05 

02 

.62 

.625 

.62671 

.62 

.63 

.43 



SO 

.55 
.32 
.32 
50 
4* 
50 
j63S 



.465 

.5335 

48 

26 

.48 

.a 

M 

.035 



M21429 .03 

.06 jOS 

.16 .14 

.•I7S 0157 

.68 .04 

OS .06 

.65 jOS 

03 .025 



643* 893 
S 6.7J41 



W-O-C-l 



:^>^s-w-x^:->K"K^k-w-<->X">:-:- 



Digitized by Google 



Editor & Publiiher jor October 30. 1919 



Editor & Publisher's Analysis of 1335 Evening Newspaper Cii 

CIRCULATION FIGURES REPRESENT "A. B. C" AND "GOVERNMENT REPORTS" OF NET PAID CIRCULATIONS FOR SIX MOK1 

INTERPRETATIVE 
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NEWS IN BRIEF of the NEWSPAPER AND ADVERTISING WORLD 



miwc editor sini 
lion of George K 



The St. Johnsbury (Vt) Evening 
Caledonian has started (or Newport, Vt., Pittsburgh Gaictt 
under the name of the Record. The 
Caledonian was purchased July 1, bj 
Herbert A. Smith, who was formerly 
with the Worcester (Mass.) Telegram, 
Boston Herald, and International New* 
Service. The Newport Record is han- 
dled by Richard D. Howe, late of the 
I N. S. 



. t» c j „r .tw. \ If wish weekly newspaper, to be Joseph A Alticri, editorial 

A. W. Brown, Sunday editor^ of *. * J™*^* wi „ mj £ e ' iu ap . er J on thc priori (Conn.) Standard 

pearance in Kansas City. Mo., the Telegram, is Democrat* candidate for 

first week in January. M. Roth will sheriff in the municipal electton to take 

be publisher. The paper will be place November 4. 

Times-Re- known as the Standard. 

Norman Shannon Hall, who was a 



■ limes, 
the recent resigna- 
Thomas. 



The Zancsville (Ohio) 
eorder and Signal owners have taken 
over thc Sunday News, giving them 



George W. Tyler, colored, com- 
mitted suicide in jail before he could 
be arraigned in court on a charge of 



Miss Mary M. Crowley has been | ieutenant 0 f infantry in the war and 
morning, evening and Sunday editions, elected chairman of the Chicago Wo- wno i lign cour1 reporter for the 
men's Advertising Club'* "on to Indian- ^istto'l (Conn.) Post, is to be mar- 
Cornelius Vanderbilt. Jr.. of the New aiwlis" committee. Miss Crowley is 9(u , of ^ bjg Armistice day parade 
York Herald, has been appointed New connected with the John Bndd Company. ;„ (hs|t ^ ty Hc is commander of Ray- 
York correspondent oi thc Camp mond W. Harris Post, Veterans of 

Wilmington, N. C.) News, and Enul Urisacher has opened an adver- ¥oTrif(n Wars 



■■hooting Marcus Garvey, editor of the his weekly articles are being featured Using agency in the flood 



, San 



Negro World. New York. 



by that 



The French Commission of Revision, 

Several students from the Untver- to which was referred the appeal for a 

sity of Minnesota journalism have ncw trial of Pierre Lenoir, sentenced 

taken up work with Minnesota papers. t 0 death on charges of having intelli- 

Mt»s Elsie Fjelstad is reporting and gencc with the enemy in the recent 

doing feature work on the Minneapo- Paris Journal court martial case, has 

U« Daily News. Miss Eunice Smith reported that it found no ground for a 

is on the Aitkcn Independent- Three rehearing and he was executed by a 

others who did newspaper work dur- tiring squad last week, 

ing the summer, have returned to com- 

plete their course, I.eland Petersen The publishers of the proposed Nor- 

was with the Caiiby News. Mis9 Elsie folk (Va.) Daily News hope to start 

Van Ness was with the Morris Trib- operation about ^February 1, 1920, ac- 

une and Miss Alice Buckley did pub- cording to B Gray Tunstall, city trcas- 

lirity work in Minneapolis. urcr and one of the owners. 



Francisco. 

in the seventh match for the Kod- 

Captain Frank Mason, whose demo- m Wanamakcr cup Itetween the golf- 

bilization left the United States without „, o( fhe . A<)vert j,i n g Club of New 

a military representative in Berlin, ex- York am| Ae p oor Richards of Phila- 

pecti to return to thc German capital j,],,),^ | attcr won by 12 points to 6. 

very shortly- -this time as a newspaper -p,^ ou^tanding feature of the day was 

correspondent. . a y$ ma d e by W. Roy Barnhill of New 

Alfred Stewart O'Brien, editor of the York against R. C Maxwell. He made 

New England Sun, published in Bridge- the turn in 41 and gained a 31 The 

port. Conn , is Socialist candidate for match was played October 14 in Phila- 

maynr there. delphia. 



David Hall of thc Herald won thc 
Memorial services for Clifford W. qualifying round of the New York 
Roberts, former assistant city editor Newspaper Golf Club tournament, Oc- 
of the Bridgeport (Conn.) Standard- t obcr 20; Frank T. Cope of the Jour- 
Telegram, killed last year in France, na l of Commerce had thc second low- 
were held on October 12. est score, with Martin E. Moore third. 



Charles Willard Whittemore, assist- 
The trial of Ray Green, editor of lnt edilor o( Current Affairs, the paper 
thc Concordia (Kan.) Blade-Empire, pu bii s hed by the Boston Chamber of 
on charges of criminal libel, preferred Commerce, and Miss Ruth Elvira 
by Rev. F. R Berry, is under way. Waters, have been married. 



Z. 7.. Luidens has resigned from thc 
Grand Rapids (Mich.) News staff to 
enter thc University of Michigan. 



The advertising committee of the 
New England Council of the A. A. 
A. A. prepared a series of five dis- 
play advertisements, each containing a . . 
striking argument for sound advertis- Members of the Connecticut Editorial 
ing and agency service, and this Association on October 17 were guests 
series was used by 45 New England of the Connecticut Light and Power 
dailies and nine Boston trade journals. Company, which is bringing to fruition 
The ads were attractively typed, each <be development of a portion of the 
occupving about the space of a full Housatonic River Valley between Step- 
page of Edito* & Pum-isnnL The and Sandy Hook. Newtown, as 
newspapers and trade journals pub- a source of water power. 

lished them free of charge, as an ap- , 

propriate greeting to the convention The Yishihpao, thc largest vernacular 

of the A. A. A. A. recently held in Liberal daily in Northern China, with 

Boston _____ editions in Peking and Tientsin, has 

been purchased by the Yishihpao Com- 

Kegular aditions of Lima (Peru) p_ n y, an American owned and controlled 

newspapers were issued October 16, f, rm operating under a charter from 

after a nine days' suspension owing ,he State of Nevada, 

to a printers' strike. Settlement of 



There Are Circulations— 
And Circulations 

Ail is not gold that glitters, not even in Colorado 

Advertisers there are fast learning that bulk 
circulation in itself is not the principal requisite 
in successful : 



the strike was on thc basil 
per cent increase in wages. 



of a 30 



Thc Portland (Ore.) Advocate lias 
filed a $25,000 libel suit against the 
Portland Times. Both newspapers are 
published by negroes. 



The Newspaper Engraving Com- 
pany, uf Grand Rapids, Mich., has 

opened a branch plant in Kalamazoo, George C Schniticr, for six years en- 
utider tlie lucal management of J, H. gaged on special work for thc Houston 

Post, has resigned and gone with the 
Gulf Coast Lumberman as associate ed- 
itor. 



Korff, formerly with the Grand Rapid* 
Herald. _____ 

Having been at liberty two weeks 
duiing cine of which he published an 
edition of the Tar River Bounder, at 



D. S. Stephens, circulation manager 
for the Farmers' Wife. St. Paul, has 
Vf'ami, J. J. Shepherd was "returned become circulation director of Farm 
the Oklahoma State Penitentiary * !■ ire side, New York. 



I., begin serving a seven-year sentence 
Kncn him last December. Shepherd 



The St. I'aut Dispatch-Pioneer 



was at liberty on an appeal bond, but l're.s and Farmers' Dispatch are 
his hoiidsinen requested to the court about to inaiiRiir.ite .in automobile 
r-ov be released. contest, with prires totaling $11,000. 



But rather that the first essential to advertising 
success lies in finding a receptive and responsive 
audience — in other words, a circulation with 
buying ability. 

If you would reach the high grade, intelligent, 
financially able people of Denver and the Moun- 
tain States use the columns of Denver's fastest 



The Denver Times 



Evening Circulation in the 
Better Clou HomeM of 



A Conklin, Foreign Heprpneiitativm, 
Building, New York; Stegi-r Building, Cliiejigo; 
Free I'resa Building, Detroit 

The Shaffer Group 

Rocky Mountain News Denver Times 

Indianapolis Star Muncic Stai 
Chicago Evening Post 
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Gathered at 



Newspaper writers covering the New 
•*t.rk theatre district have organiicd 
N'.i strike or anything intenclccl, they 
'ay. Only formed a club and they 
vish it to become known Its name? 
The Cheese Club. The officers are: 
President, Thomas Oliphant ; vice-pres- 
tlent. Turlry Lillon ; treasurer. Frank 
-lughes; secretary'. Benjamin Holiman. 
Through the courtesy of E. F. Albce 
he members are making use of the club 
louse of the National Vaudeville 
\rtists 

And I. Still Aellv. 

Clyde P. Stccn, I E A_ once an 
n-tive Ohio newspaper man. has 
hanged his headquarters from Bed- 
ord, Va, to Lynchburg. Va.. and re- 
sntly visited in Chicago 



Whoa apcuw.1 to be th. end anil mm. 

An accurate compendium 

01 au th. feel, ■„ K.ntdom Coma? 

The Cl«» Editor. 

Who n.aila th. wiadom and tha tore 
or both tl.r eerpent and the dove, 
WMh alnfr beneath and Fiona above? 
Th. air Editor. 

Who ha. no time tor home or wife. 
Of esen ponder after-lire. 
Hie br.t I. tinwrc.aatul at rife — 
Th. cut Editor. 



Boyden R. Sperkee Wrote ll 

t*o the Editor of Th. Trlbaae. 
■an X«« l hat Din* and 

c p. a. have hi " 

n ) ovr column* 
s little apace In 
■ jm.d writer 

Who he la, Ihl. anonymous reporter, 
do not know — r.e may tie a etar or a 
rub What | do know la that he la a 
.Vru.r— and. In nr opinion, la aa much 
•f an arttat aa nlmoet .nr producer of 
larned anion earr.nl In th. maraala** 
_ Hla etory „f th. robbery of ih. Roe.ll. 
on the laat pat* of Th* Tribune 
norma lo ni. a maalrrpl.r. of new. 



Sing Sing Editor May Return 

Albert Van Ness of Brooklyn, who 
has served three terms in Sing Sing 
during the last of which he was editor 
of the Star of Hope, has pleaded not 
guilty to an indictment charging larceny 
of a gold watch and chain. 

Judge Dike instantly recognized Van 
Ness, who during the last incarcera 
tion. which was for forgery, sent the 
Judge a copy of the prison paper each 
month. If convicted on the present 
charge Van Nass will face life im- 
prisonment as a fourth 



aTlttite. It Is frr.ta, rl.ar. pl.lurr.que 
..tty with no aarrlBt. of new. to mere 
■mnrln.ee. ami In . ., n.iru. • in,, I. remark 
.bly inc-nloua hi. • have.t.riaatloa. are 
i.rae and atrone; that I ana aura th* 
will not lone remain unknown to 
rreatl.. work will tou be klad 
riouah to ctv. him my 



Our Efficient Postal Service? 

It is with many thanks to Mr. Burle- 
«>n that we acknowledge receipt. Wed- 
lesday nighl, of a special delivery 
cttrr mailed at Watertown, N. V 
.fonday night At the time of again 
oing to prets we expectantly await a 
pecial delivery mailed at Chicago on 
»ctober 10. 

Poor City Editor. 

Morton Birge. whose "Frog Pond" 
n the editorial page of the Boston 
tmrrican has even lieen looked upon 
fith favor by the staid citiiens of 
lat city, has always shown real kind- 
ess for the weak ami helpless -in his 
•ritings. That may or may not explain 
ie following. 

We hope it is nut too much to now 
xpect something from "Larry" Mac- 
lonaid, of Slippery Rock. Pa, and 
Bill" Plummcr, New En K landcr. and 
3me others who are just hustling staff 
lembers Here is .Mori's offering - 
fho'e Job lo bard and bad and 
rho'e at a ft la nev.r hi* enc 
»t ihlnk. h. la an "Awful 



The book contains the addresses de- 
livered on that occasion, April 4lh last, 
and an introduction in which the story 
of what happened then is given as well 
as full-page reproductions in color of 
the portrait of F. Wayland Ayer, pre- 
sented to the organization ; the bronze 
tablet 

conini»cnif>ratin|f the life and 
work of Henry Nelson McKinney given 
by mrmhers of the firm; the gold lov- 
ing cup from 210 American publishers; 
and of the autographed book presented 
to Mr. Ayer. 

"The Bonk of the Golden Celebra- 
tion" is dedicated to Francis Wayland 
Ayer, the founder of the house. 

KINGSTON PAPER CELEBRATES 

Canadian Daily Commemorate* 110th 
Birthday With Big Edition 

The 110th Anniversary number of the 
Kingston (0«.) Daily Standard was 
issued OK October 16, containing 4R 
pages and carries the story of the growth 
and development of Kingston and Can- 
ada at told in Ihr Standard's files. 

The Standard was established in 1810 
by Stephen Miles and Charles Kendall 
as the Gazette The name of the paper 
was changrd many limes during its long 
life and in 1908 it Ivecamr the Standard 
vrr by the prrtent man- 
of which W R Civens is presi- 



BOOK OF GOLDEN CELEBRATION 

Contains Addreaaaa L 
bration of Ayer 

"The Book of the Golden Celebra- 
tion" in commemoration of the fiftieth 
anniversary celebration of the founding 
of the advertising house of N. W. 
Ayer & Son, Philadelphia, has just been 



bo awrata and awr.ra and fomre ami botla. 

'"«■ and Jump, and arietta and telle, 
ho air. la and hunt, and crab, and molla? 
The City Editor 

Tin learn, a lip ain't what It .rem. 
•ho think, ap "feature*" in hie 



■t thouaht. . 
Th. City 



'hoe duty 1. to br.r th. brum 
f e.'ry rrary oltlr. •■.,„„,. • 
mm rnnteala lo a plrturr hunt' 

Th. rtty Rditor 
'he's not auppnard to bar. a h.art 
at II.. hla life a Ihlne apart, 
ad let no human feline einrl" 

The cut Editor 

'bo has lo .land for otl.-r'e .In. 
rum cHflne; ajajemti lo hasltta 
"ho lit thr cuy tbat nr.rr win.- 
The City Editor 

'ho'a hrld rmpnti.tbl* for all. 
w any lurk that may befell, 
to tea la e-end th. awir and 'rail"? 



Portrayed Tax*.' 

Hocston. Tkx., Oct 1$.— "The Texas 
Development Edition" was the name of 
a splendid edition issued by the Chrnn- 
icle October 16, the date of the paper's 
IRih anniversary. The story of the state- 
wide development of Texas was set 
forth vividly, especially the amaiing 
growth of the oil industry, which has 
made cities of villages and put in cir- 
culaticn almost more wealth than one 
ran credit. Houston, of course, received 
her share of space in the record of 



Ad Club Joins "C. of C." 

JofUW, Mo. Oct a8.— Reorganization 
Of the Advertising Club. | (1 he known 
as the advertising division of the Cham- 
her of Commerce, is under way. 



ILLINOIS 



Geographically Illinois is Central. 

East and West meet in Illinois. 

Farmers, stock raisers, merchants from the West 
go to Illinois, not only to sell, but to buy. 

Manufacturers and importers have headquarters 
or important branch houses in Illinois for the dis- 
tribution of their wares. 

Many of the most important manufacturers have 
their factories in Illinois. 

Everything tends to making Illinois a great com- 
mercial state, as well as the meeting ground of 
people from all parts of the United States. 

Business starting in Chicago goes into Illinois 
first, then it radiates through the rest of the 
middle west, and far out into the real west. 

Illinois is the railroad center of the country, and 
has distribution facilities unequaled elsewhere. 

As a try-out territory Illinois is second to none. 
Some of the best-known and biggest newspapers 
in the country are published in Illinois. 

They arc able and willing to cooperate in opening 
new territory, in strengthening old territory and 
in generally serving national advertisers. 

This group of Illinois daily newspapers can do 
wonderful work for you. 



Circulation 



U*» 




Chicago Daily 
tChicago Daily New. 
Chicago Evening Post 
Danvill 

Elgin Courier . 
Molina Dispatch 
Paorin Star . . . 



(E) 
(M) 
(E) 
(E) 
(M) 
CS) 
(E) 
•(E) 
(E) 
(M) 
<E) 
(E) 
(E) 



.MS 

I7,«24 035 



■MS 
.MS 
.•IS 
M 



♦a .« 



SI J27 



Quincy Journal (E) 

Rockford Register Caxette (E) 

Sterling Gazette (E) 

Total 



.10 




23 
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COLVER HITS BACK AT 
CHICAGO PACKERS 

Federal Trade Commilaioner S*y» 
Millions Spent in Advertising by 
Met Bironi Hu Caused 
"Editorisl Astigmatism" 



HEARST WARS ON TAMMANY 



Hon. W. B. Colver, of the Federal 
Trade Commission, paid his respects to 
the Chicago packers in the course of 
hi* address to the National Association 
of Ice Industries on Wednesday eve- 
ning in New York. The commissioner, 
after explaining the genesis and pur- 
poses of the trade body, said: 

"We have run afoul of a group of 
great business concerns whine business 
theories and practices we have had to 
question. These are the five big Chi- 
cago meat packers. They have retaliated. 
They have spent millions of dollars 
in advertising, The sums of money so 
spent are so great as to cause editorial 
astigmatism. These men have charged 
the Commission with conspiracy and 
what amounts to treason. 

"The charge made by Senator Sher- 
man has been answered and proof has 
been challenged. Instead of proof we 
get new charges. Employees of the 
Commission are charged with sedition 
and bolshcvism. I dare them to come 
forward with their proof." 

Mr. Colver cited how similar charges 
had been made from the same sources 
against Theodore Roosevelt in io»6. 
when he was urging the passage of a 
meat inspection law. 

ROBB ON EDITOR A. PUBLISHER 

New News Editor Wall Acquainted 
With Trade Field 

Arthur T. Robb. Jr.. has been ap- 
jwinted news editor of EniToe * Pi n 
usher, succeeding Dan F. Miller, who 
resigned recently to become connected 
with Troy & Co.. an investment secur- 
ities house. Mr. Kohh has been actively 
engaged in newspaper and advertising 
trade editorial work with The Fourth 
Kstatr since igi6. 

During the war Mr. Kohb served 
overseas as a sergeant in Company K, 
ii ti Infantry, in France, and was 
g icd in action. He is also a furmer 
i-d lor-in-chirf of the Columbia Uni- 
versity Daily Spectator and at one time 
was ennnectrd with the Daily Ncws- 
Kecord. the dailv publication of the tex- 
tile trade. 



The attorney for Charles F. Mur- 
phy, head of Tammany Hall, tiled Octo- 
ber 28, in the New York County Clerk's 
office, a summons in a suit for libel 
again William R. Hearst and the Star 
Publishing Company. The summons did 
not mention the damages that would be 
demanded, but one of the attorneys for 
Mr. Murph, thought $1,000,000 would Ik- 
asked. • Notice of appearance for Mr 
Hearst and his publishing company by 
ex-Assistant District Attorney William 
A. De Ford was tiled simultaneously. 

The libel suit i* the outcome of a new 
political war opened by Mr. Hearst 
against Tammany Hall and Governor 
Smith. The latter recently challenged 
Hearst to an open debate on their differ- 
ences, but the editor declined very point- 
edly to discuss the issues in any way 
other than through his newspapers. 



Coa Will Edit and Manage 

Okmulgee, Okla.. Oct. 27.— Sandford 
C Cox, formerly with the Democrat, has 
been made editor-manager of the Morn- 
ing Time*, succeeding F.rnest W. Mc- 
Daniel. Mr. Cox is the inventor of the 
Cox Multi-Mailer and has recently per- 
fected a smaller machine for addressing 
and wrapping newspapers. He is a 
brother of Joseph Cox, inventor of the 
Duplex flat-bed press, and Paul F. Cox, 
w*ho designed the "Comet" for the (Joss 



TIPS FOR AD MANACERS 



Urged on N. Y. Publisher* 

Kcnnomy of all kinds in the use of 
pap 1 « urgi 1! upon ihr members of 
the Publishers Association of New- 
York City at their meeting on Wed- 
nr 'day. Minor labor matters that had 
lieeti referred to committees were dis- 
cussed during the meeting, which was 
largely devoted to routine business. 

Mobile Register's New Edition 

Mount. Ai.s.. Oct. jo. The Krgister 
hj- inaugurated a Isulu Jllgs stale nrws 
section] >m Sanaa} morning*, containing 
general news of its territory in Ala- 
bama. Sooth Mississippi and VVi --.t Flor- 
Frederick H Walti, formerly city 
tdltol of the Nashville Ti-nm-sscan. is 
tri-vtate news nil tor. 



Ralph II Itooth. 
Charles M. Grccnway, members of thr 
Booth Publishing Company, which r- 
ccntly acquired the Times-New* pruj- 
crty, were tendered a reception by Aire 
Arlwr business men. President Johr 
Fischer of the Chamber of 
presided. 



Morgan Creels King 

Hutciiinmin, Kan.. Oct. 27— When 
King Albert of Belgium and the royal 
party passed through Hutchinson, Wil- 
liam Y. ("Billy") Morgan, editor of 
the News and a former "Y" worker in 
France, was called upon by the people 
of his home town to show them how 
to greet a royal couple. "Billy" was 
equal to the occasion. He instructed 
his fellow townsmen to "take off your 
hats and gur King Albert the Kansas 
salute." "How are you. ol' top" is just 
as acceptable to the king as "Howdy." 
they were told. 



Beatty-Kelley Wedding 

Raymond R. Realty, connected with 
the Martin V. Kellcy Company, Toledo 
anil New York, and Miss Bcrnice M. 
Kcllty, daughter of Martin V. Krlley, 
were married in New York on Octo- 
ber 28 



Newdick to Help Mine Strikers 

Washington, Oct. 28— Fdwin New- 
dick, for the past six months the official 
news representative of the War Depart- 
ment, has resigned to accept the place 
of publicity manager of the Iron and 
Steel Workers Strike Committee in 
Pittsburgh, of which committee William 
7. Foster, the author of the now-famous 
"red" book on syndicalism, is the sec- 
retary. 



Resume with "Open Shop" 

roar Smith, Ark., Oct. 27— After 
being suspended since October 4, the 
daily newspapers here resumed publica- 
tion Sunday morning. The work is be- 
ing done in "open shim." as DM 
union men are still out on 



Agency 

Ci.gvn.ANn. Ohio. Oct. 29— John I 
Gillespie of the Rogers Baker agency is 
at the head of a newly-formed Cleveland 
agency, called the John I Gillespie Com- 
pany. 



Will Enlarge Plant 

Minim n. Coxn., Oct. The Morn- 
ing Record has outgrown the building it 
erected in lOjQg and the equipment in- 
stalled at that lime and has completed 
plans for a large addition to the struc- 
ture and a material increase in mrchani- 
cal facilities, including a new ]~ |Tgt 
press. 



on Duty Alain 

Wichita, Kan.. Oct. 27— Mareella. 
Murdock, editor and publisher of BM 
Wichita Kagle. who has been confim: 
to his home for several days, is mucr 
improved and able to attend to his ed 
torial duties. 



Welcomed to Ann Arbor 

Ann Arbor, Mull- Oct 24— A gath- 
ering, unique in the history of Ann Ar- 
bor occurred Octolwr 19 in the auditor- 
ium of the Times-News building, when 



C. M. Kohn Makes Change 

Atlanta, Ga.. Oct. 29. — fieorge M 
Kohn has resigned as Southern manarir 
for Conr. l.orcnicn & Woodman. " 
give his whole time to the firm of Go) 
M. Kohn. Inc., Atlanta 



Bruoke. Smith and French, Krrsge 
Bldg.. Detroit — Advertising to be start- 
ed for Air-Way Vacuum Cleaner Com- 
pany, Toledo. 

F. M. Randall Company, Book Bldg., 
Detroit. — Will place advertising for 
Frychauf Trailer Company and Corn- 
field Wheel Company, both of Detroit. 

Chambers AratNcv, Maison Blanche 
Bldg , New Orleans. Starting several 
schedules, of 10.0011 lines with Southern 
newspapers for "New South Syrup" 

\ W Aver & Son. 300 Chestnut St., 
Philadelphia Macing orders with new»- 
papirs fof Lewis, Murphy * Co., plac= 
mg orders with New York and New 
England newspapers for Joseph Trtlry 
& Co. ; generally nuke up a list of news- 
papers during Fall months for Welch 
Grape Juice Company. . 

IURTIIS. DlRSTlNE. & OsBURS. INC.. 

25 W. 45th »t , New York Placing 
orders with a few newspapers for I'p- 
son Company 

Geusxik Batten Company, Fourth 
Ave. Bldg.. New York. Again placing 
orders with newspaprrs generally for 
M. J. Rrcilinhack Company 

Bi.a< kman-Ross CoMrANV. 95 Madi- 
son ave.. New York Reported will 
make up lists of new-papers during No- 
vember for Vacuum l Ml Company. 




Louisville 
Is the 
Largest 
Loose Leaf 
Tobacco 
Market in 
the World 

I he Kentucky tohacoo 
crop for 19 1H was 427,500.- 

000 pounds valued at $98,325,000.00 

This was oue-third the entire 
duction of the United States 

Tobacco la but one of the tunny source- 

01 wealth that help in the making of Ken 
lucky'* present great prosperity 

LfOUtsvilk- its largewt city, is the natural center of Ken- 
tucky's wealth and Its commercial activities 

To profitably market your product in thla section, use the 
advertising columns of Kentucky's largest morning circulation. 

The Louisville Herald 



iehn Class, Peoplei Css Bldf.. Ont»|s 
Ittl R J Bsdmll. Ssn Frwcnro. Csl 



Kentucky's Greatest Newspaper 

Easuni Rsatssentstirs Ksfjr-Snuth Co Marbridfs BU|. f* 
Wertrm Rsareienlslite. 
Pacini Cosst Rrarrsmlat 

The Shaffer Croup 
Loulsv ille Herald Chicago 
Indianapolis Star Muncie Star 
Rocky Mountain News 



. tors 



Terra Haute 
Denver Timet 
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Why Second Class Mail Is Lost 
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i iwowing war corns or rvauCATiosi **s u*t in tmi wail 
CtnviUd kr LOUD at THOMAS 

EVERY day an enormous number of topics uf publication* that cannot be 
delivered arc received at the post..rtke. according to a statement made re 
eently l.y the Chicago l'.i>|ol)ilv 
Ins unfortunate condition exist' to an alarming extent, and, because of 
iinirrotis complaint- fr>.m advertisers, advertising agencies, and publishers, the 
liK jgo Po. tortile recently made an invcsltjiatioii nt 18,000 pieces of second class 
tail, already sorted for distribution within the city, to ascertain the reasons why 
>l>ies of publication* iad to reach their destination. 

The invesigaiion showed that 99.84 |>cr cent of these 18.000 pieces of second 
las> mail were properly assorted by the pottofn.ee— that is. placed in the proper 
lift for distribution to the localities for which they were intended which indi- 
ces that the cause fur the failure of so much second cLass mail to be delivered 
not due to an error on the part .if the postofiiec service 
Further investigation showed that a Uiritc perecnlaKc nf this second class mait 
nuld not be delivered lis-causc of incomplete or incorrect, and in ntBny cases, 
bsolutcly unintelligible addresses 

The above facsimiles of addresses on copies of publications, selected at random 
rom one hag of second cla" mail, tell the story plainly One address printed 
ver another, double addresses, split lahels, indistinct names, etc, are the cause* 
ur the failure of much second class mail to be delivered 

While publishers' inailuiK lists may be corrrct. these errors evidently point 
i the fact that the addressing machine in many cases is not properly handled 
As the amount of second class mail lost daily is a source of much trouble 
nd inconvenience to advertisers, advertising agencies, the postofnec. and the 
uhhsherj. themselves, the matter should have the immediate attention of the 
ublisher 

The seriousness of the condition is clearly indicated by the fact that one 
dvertising agency alone is obliged In write frnm 100 to I.U) letters daily to poli- 
shers, asking for copies that have not been delivered. 



AUTZMAN REFUSES PARDON 
Wars Jail to Abandenment of 

Portland. <>«r . Oct .» Ham KauU- 
ttn. whose case has attracted the in- 
vest and sympathy of the Oregon Edi- 
>na[ Association, has refused to accept 

conditional pardon from Governor Ol 
"It. Kautiman, who is 72 years old. 
nd was editor of the Columbia Herald, 
'as imprisoned for sending improper 
wter through the mail He still has a 
ear to serve. 

Governor Olefin's pardon was granted 
fter an investigation made at the re- 
nest of the editorial association It 
r as conditional on Kautzman giving up 
new cpaper business and leaving the 
"My newspaper has suspended 
ition and I im virtually mined. 
«ily hope of making a living- 



is in the newspaper business," said the 
old man. "If I must leave the state 
and have no more to do with the only 
trade I know, 1 would become a public 
charge on some other state I prefer to 
stay in jail " 



RALEIGH TIMES CHANGES 



Hellea Biisitsau Managar and Boyd 
te Dirsacl Advartiaing 

Kaleioii, N C, Oct. 28 -George B 
Hellen, for the past seven years adver- 
tising manager of the Times, on Novem- 
ber I will become business manager and 
assistant to the publisher, John A Parle 
D. L. Boyd. Jr . will become advertis- 
ing manager, being assisted by Harry 
Schwartz, Melvin D. Finch, and Mrs. 
Arthur Aronson Mr. Finch is suc- 
ceeded as accountant in the business de- 
by R. E. Briscoe 



""""" 



Dealing with the 
Wholesaler in Wis- 
consin is a CITY 
matter, but HE 
sells MOST to the 
country! 

Still, it is no problem in Wis- 
consin to advertise to the 
mralites, who have the money. 
DISTRIBUTION is provided, 
both for Daily papers and Com- 
modities, by upwards of 75,000 
miles of highways, 12,000 miles 
of which are surfaced: and by 
7,693 miles of railroads, besides 
847 miles of electric railroad 
track. 

Thereby the whole country side 
is assured daily newspapers and 
goods. 

Advertise your goods in the 
daily newspapers and the con- 
sumers will get them through 
the wholesalers. 
As to the number of stores, 
remember that in Wisconsin it 
is not numbers but SIZE that 
counts ! 

ASK these papers for FACTS! 

PaDerS arcuU- Kate for 

" lion s.000 lines 

fApplaton Daily Poat (E) iJtU J9I43 

Baloit Nawa (E) TjKt JUS 

Ean CXaira LaaaWr-Tala* 

gram (ME*S) «,m .03 

Foad du Lac Commonwealth (E) «.02S .02 

tCraan Bay Praaa Caaatta (E) 11^11 

Kenosha Nawa (E) 4^94 

La Croaaa Tribuaa and Laadar - 

Pi-eaa (E*S) I2^M M 

Madiaan (Wis.) Stat* Jounsal (E) 13.72S JSS 

tMadiaon (Wli.) Slata Journal (S) IM9I JUS 

•Milwaakaa Wiacoaaia Nawa (E) »J« .12 
Milwaukee Journa 

Milwaukaa Joarnal (S) *XM7 M 

Milwaukaa Seatiaal (MAE) 7S,»*5 .13 

Milwaakaa Saatioal (S) t4vM* .13 

Raclaa Journal Nawa (E) 7JOI JU 

Sheboygan Praaa (E) ITU MS 

•Suparior Talagran (E) 1B.1S4 jM 

Wauaau Raeord H.rald CE) S4M 

Government Slatamanta, Octobar lat, ltl». 
tA. B. C Statam.at, April lat, lfl». 
tA. B. C. Statement, Octobar lat, 1M». 
'Publishers' Statemant. 
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WATERTOWN CONVENTION FOUND 
ANSWERS FOR CIRCULATORS 



Brought Realization That "Hou»e« Must Be Cleaned" for 
Coming Day of Absolute Paid-in-Advance 
Subscription. 



BY FENTON DOWLINC 

IF your publisher desires to know what you members of the New 
York State Circulation Managers' Association did during the two 
days of last week, Monday and Tuesday, when you absented your- 
self from your office you have the chance of 



Stopping papers when subscribers do England, being now in 33d year. H e at- 
not renew orders on time, after they tended Harvard university and hiushed 
have received advance expiration notice, his work there with th eclass of 1910 
was declared by G. S. England, of the He was for two and one-half years with 
Johnstown Leader-Repubbcan to be the Doubteday. Page & Co., publishers, first 

on the editorial staff of the World. 
Work and lateras managing editor of 
the Red Cross Magazine. After nine 
months of service for that publication 
Mr. Page entered die air service of the 
United States Army with rank as cap- 
tain. He was later promoted to the rank 
of major and was on duty with the 



your life for an alibi. 



And, maybe, in having this alibi exploited in the columns of Editor 
& Publisher, some publishers, who do not take proper interest in circu- 
ation affairs, will see the advantage of permitting their circulation men 
to join the Association, thus affording an opportunity for them to mix 
with a set of men who are looking for light and who are enriching 
their minds from an exchange of ideas brought out at the semi-annual 
meetings. The publishers and the business managers are invited loo. 
Discussion* Carried On Until Midnight 
The New York contingent, for in- James McKcrnan, F. S. Levy, Frank A. 
fiance, left the big city Sunday night, 
and reached Watcrtown. N. Y„ at 9 
A. M. Monday. They went into session 
with forty other visitors at once and 
accomplished that first day a vast 
amount of work. With the exception 
of a few hours for refreshments, the 
business discussions were carried up to 
midnight. ' 

The next day the subjects were so 
interesting that only luncheon and a 
brief resting spell were allowed before 
train time and the start for their homes. 
Practically two full days' work and six- 
teen hours of travel were crowded in- 



best means of keeping a list paid-up. 
His method was described as follows. 

The ofl>aal government notice that tub 
scribrrs miist^ ( **** t peymenta In •*>«« 

vces^be'orc^rlooe," 1 ,, theXle vet""' ' h " 
order to go into cHect. Though we kid. pre 
violas to thai time, endeavored lo urge eri 
vance payments we found, upon accurate in 
vesications Ibat the «'der would effect meaty 
of our subscriber*. 

Our first step toward the fnlrVUment of the 
order was lo insert, in a conspicuous place 
in the paper, a notice explaining the oroeoei 
lion and urging the subscriber to aasist by • 
natch response and slating that a represents 
rive of lie papee would call on as many as 
possible before October 1. 

Our »erond Hep was to bare printed in 
red ink. small i-lipa explaining the government 
order and emphasising the necessity of ait 
vance payment*- Bills covering the amount 
due the company October 1 and also foe a 

(C«"i mated on Paijf 34) 



France for 



FINDS BERGER DISLOYAL 



Roberts. W C. Hixson, M. J. Burke, 
and Daniel W. Tanner. The following 
complete the entire prugram; 

A simple system for recording orders 
and stops for city carriers and mail 
subscriptions was described hy C. E. 
Blewer of the Binghamton Press and 
Leader. He said: 

Recording Order, and "Stops" 
"We have a duplicate card, one white and 
one blue, in pad form and the correct sire 
for tiling. The white card is given to the 
carrier and is marked in large letters acroee 
the face "SKND." It has a place 



Houts Committee Recommends Urn- 
totting of Socialist Editor 

Washington, Oct. 24.— "All the evi- 
dence in this case conclusively proves 
that Victor I. Berger from the time of 
the outbreak of the war until bis in- 
dictment by the Federal Grand Jury 



N.vy Me. Proud of Now Policy 

Atlanta, Ga.. Oct 26— Lieut. Com- 
mander O. F. Cooper, U. S. N,, in 
charge of the Navy Department's $300.- 
000 appropriation to be spent with the 
newspapers for recruiting, is in Atlanta 
in connection with this work. Comman- 
der Cooper says the entire Navy De- 
has a new feeling of self 
since it is being enabled to enter 
via the business man 



side the period from Sunday to Tnes- 



name, address, and town, also the card num.. 
her, route number, date started, dale slopped 
ill remarks. On the bottom of this card 
the following instructions for the 



obstruct and 
of the United States, and thus to give 
aid and comfort to its enemies, and in 
the opinion of your committee is unfit 
to sit as a member of our lawmaking 
body. That he should be rewarded fot 
his treasonable conduct by being given, 
a seat in the American House of Rep- 



. a Daily 

Chicago, Oct. 24 — The Chicago Ar 
beitcr Zritung. said to be the oldest dai!» 
Socialist paper in the I 
quit daily publication ai 



1 States, will 
weekly 



day night, 

Sore to Find An Answer 

The economics necessary to be effect- 
ed; the proper procedures in the event 
of necessity of increased prices; how 
to build circulation profitably during 
these times of high prices; how to help 
publishers in their trials and hardships; 
consistent modern methods for city, sub- 
urban and country circulation; mail 



room economics — are only a few of the , IOTUK 
topics discussed and for which solutions 



••Your increased ptorSta depend oa good 
acreice. Call and find oul Just . 

-ui'Use^'eS^.tr." 
The blue slip ia the same form 
white e»cept the word "SEND la 
The blue cards are filed with the _ 
routes and our carrier records are kept m 
manner. 

The slop form it the same sue as the send 
primed in white and yellow. The white card 
ia given te the earner and the word "STOP" 
■a printed acroaa the face of it. The address 
and route number are noted uiereen also. At 
tha bottom are printed tht feUowing inetnic 



This is the conclusion of the special 
appointed May 19 to deter- 
the fitness of Mr, Berger for 
Congress as Socialist Representative of 
the Fifth Congressional District of 
Wisconsin. The committee recom- 
mended that the House declare the 
seat vacant 

is editor of the Milwaukee 



No 

may be you are sure to find some one 
in such a gathering who is having or 
has had similar difficulty; and if you 
are not afraid to ask questions, you can 
profit by the advice so freely dispensed. 

Circulators must recognize the im- 
portance of co-operation, and the mod 



to bold old 
to gain new sub 
I out why thai sob 
If temporary atop, 
find out when yen can start delivery. 
Veer dee etas' est lass." 

Our esty carrier routes ran from one t» 
eighty fcrr and. each route has a number. The 
file run* from one tn eighty five end we are 
very particular to keep each boy's route by 
itself and in the order that it is delivered. 

The cbaoge slips are the same sue is 
duplicate white and pinh. The white ia per 
forated through the center, end can be torn 



BUYS 
Seta of 



IN WINSTON-SALEM 



With prob- apart" readiwr. The top slip reads "Stop" 

.ems" every day where the circulation trtt tt^^JZkS. 
man. if he 



posted on methods and name and addreae. These sl.ne a^o contain 
tactics of Others who are successful, Can d Vplic1 l te%r^etaine5" in one s.ip'and'hea the 
a helpinit hand to his employer, complete record of the subscriber and ere 
a nciping usrni . j ^jr ^ themselves. They ar* always at hand 

for releteise*. 

All our carriers are independent aod pay 
tor their papers ooce a week. We furnish 
there, with a slip which contains ufty-two 
coupons. The name and address, date started 
:ng when recognition of paid-in-advance m i OJ(c , 0 , The earner givea the coupon 
or absolutely cash subscription is the for a /eceipt and J«_c» jetjju a glance to 
r.nly kind the advertiser will pay for 



Day Of Cask, -in. Ad v. 

be made cleaner and 
for the day is fast eom- 



Ambaaaador Page Beeomee 
Manager of Journal 

WiNSTON-SaLUM. N. C. Oct. 24 — 
Frank C. Page of New York, who re- 
cently became i-nr of the xtockholders 
of the Journal Publishing Company, has 
assumed the duties • ■ f manager of die 
Journal, succeeding N. L Cranford, 
who recently resigned to enter the 
Unites! States Revenue Service as rhief 
deputy el the Winston-Salem division. 

Mr. Page is the youngest son of the 
Irate Walter Hint s Page. 1 



Keeping Up With 
The Times 



a glan 

what date any particular subscribed has paid. 
These >Ups are kept in a leather, loose-leafed 
book cover and in the order the route is 
delivered. We are always able to check tbr 
boy and can tell readily if he is keeping 
up his collections. 

Our mat) orders are given first to the 
circulation caihirr who checks up the amount 
sent in with each order and copies them with 
name and address in a journal The order* 
are then written on die galley sheet and our 
stencils foe addresses ate made from the 
isllev *heet ,*e s»«n as itertcits are made 



This is the program today of nearly all 
successful newspapers, and the recent 
New York meeting in it* deliberations 
potntrd out the way to this result for 
any who are not living up in the mark. 

Extrarts from papers printed in F.m- 
Trm 8c PuM-Isinm last \si-rk and tlnoe 
apprarinn today throw built on many a 

, . . . ' t-. - | ... r they are immediately placed m the,r reipec 

hard problem. The new president Ol , JYr j„ WL The renewals and new auWrib 
Ihc association, M 1 Burke, of the crs that tome in the morning *i " 
Brooklyn Eagle, offers a plan and a g £ X' XrZ*J%*£°* 
prnmise of grrat value to New York earh n-onth of the year. 
State newspaper, and circulation man- * "^g^Sfe A 
iarrs would best serve the interests of (,„ day* bef.sre expiration. Those that fail 
•heir employers ami their own welfare '.„ T r ";.""^,"„"^;„*. 
^y niving him wholehearted support paper 

Last week F.mtoc 4V PiBllsura pre- T1 "..'"'", , 

. . , , ., . are iiMonn! by 

sented the meat of the talks given by p 0 .,iSji f . 



OVER 
5000 

Intelligent 
Readers 
Have Money 
To Spend For 
The Things 
Von Should 
Advertise in 



rare! 

r to 



oHic West tft njinian 

The Evening Newspaper. 
Published at Fairmont. W. Va. 



A FAC T A WEEK 

Washington, October 23. 
To the Editor of The Times : 

What is the circulation of 
The Times and how does its 
circulation compare with 
those of the other Washing- 
ton papers? 

ADVERTISER 

The Times is second 
among the Washington 
papers in daily circulation. 
The most recent figures 
of the Washington papers 
are in the sworn semi- 
annual statements filed 
this month with the Post- 
office Department. The 
first three papers shosa- 
for the past six months: 



First paper. 
LO& of " 



Daily 
Circulation 

92,8rt0 

from April 
S9J8V 

over a\j*ril 

...56.7f» 




Member A. B. C 



Represented hy 
ROBERT E. WARD 

New York & Chicago. 



A LOSS of t.ns 
THE TIMES.. 

A GAIN ol U»l 
Third paper..., 
A COM »f SjtBS frosn April 

It is noteworthy that 
The Times is the only one 
of the three to show .i cir- 
culation gain over last 
April's statement 

The Washington Times 

WASHINGTON. D. C. 
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DANA'S OFFICE BOY HEADS 
N. Y. CIRCULATORS 



Jl I C HA EI. J BUKKE, the newly 
* elected president of the New York 
tale Circulation Managers Association, 
kc many men who have achieved sue- 
!H in the newspaper business, began by 
lling papers when a boy. Mr. Burke, 
hen fifteen years old, suld papers at 
tc Itroadway Ferry in Brooklyn; at the 
une time he began earning copy for 
.■porters on the N'rw York papers 
It was while on one of his trips car- 
ing copy that he was offered a position 
I office buy with l barks A. Dana of 
M New York Sun. From there, in 
B95, he went to the Brooklyn Eagle, 
here, in the morning he chased copy 
tid in the afternoon he delivered pa- 
ers to the dealers. 

He was soon made a circulation in- 
prctor and since then he has advanced 
teadily. He was a roadman on Long 
sland after which he was put in charge 
>f a branch office. His next step was 



ticular, he advocates a strong campaign 
among publishers in order to persuade 
them to enroll their circulation man- 
agers as active members. With the 
proper support he fully expects to 
achieve the greatest co-operation. 




Michael J. Burnett 

to foreman of the mailing department 
and in April. 1917, he was made the 
circulation manager. He was active in 
the formation of the New York State 
Circulation Managers Association which 
he now heads. 

In an interview given to Eorroa & 
Publisher Mr. Burke stated that his 
aim would be the greatest possible co- 
operation among the circulation man- 
agers of New York. With this end in 
view, he wants all circulation managers 
and publishers to submit to him their 
important and perplexing problems. He 
will then secure expressions of opinion 
from men who have been confronted by 
Ihe problem in question These will be 
sent to inquiring managers- 
Mr. Burke is a great believer in the 
adage that. "Many heads are better than 
one" His idea nf bringing this out is 
discussion of topics at the semi-annual 
convention. For this reason he expects 
that all members will submit topics to 
the chairman of the program committee 
and that no man will refuse to prepare 
a paper when requested. 

He suggests that circulation managers 
confer with their publishers on subject 
for discussion and also in preparing 
papers for reading at the conventions 
If the papers are prepared, the promises 
to cause enough discussion to bring out 
all their salient points. 

The new president will also try to in- 
creaie the membership of the associa- 
tion, whose object is to have every cir- 
culation manager in New York State in 
Hi ranks. To attain this, in the State 
in general and in I-ong Island in par- 



FINNISH EDITORS CONVICTED 

New Yorkers Face 10 Year Sentence 

for Criminal Anarchy 

Carl Paivo and Gust Alone n, who 
were indicted on a charge of printing 
and publishing anarchistic articles 
in a Finnish paper called the Class 
Struggle, in New York, were convicted 
by a jury October 25 in the Criminal 
Branch of the Supreme Court. They 
were sentenced to from 4 to 8 years in 
Sing Sing, and the Justice in pronounc- 
ing sentence, promised to do his best to 
effect their deportation on their release. 

Paivo and Alonen contended they 
were not responsible for the articles 
in question. The defendants were in- 
dicted largely as a result of the find- 
ings of the Lusk legislative committee 
investigating criminal anarchy, and the 
trial was the first held under the 
criminal anarchy statute passed alter 
the assassination of President McKinles 
in Buffalo. 



FARRAR SUCCEEDS CHAPMAN 



Golf Layout and Pen for Latter on 
Leaving Denver 

Denver, Oct. 2S. — On his departure 
for Ihe New York newspaper field Octo- 
ber 22, Arthur Chapman, for the past 
three years managing editor of The 
Denver Times, was presented by the em- 
ployes of the newspaper with a complete 
golf layout and a gold fountain pen. 
Mr. Chapman's plans in New York have 
not been perfected, but probably will 
include special attention to the magazine 
field. 

At Mr. Chapman's departure. Frank 
C. Farrar, managing editor of the Rocky 
Mountain News, was appointed manag- 
ing editor of both the News and The 
Times, both papers belonging to the 
Shaffer group. Under Mr. Farrar will 
be an assistant managing editor for each 
newspaper, to be appointed later, when 
reorganization has been perfected. 



Journalism Study Popular 

Pullman. Wash., Oct 26 — The open- 
ing of Washington State College finds 
the new courses in journalism in de- 
mand Sixty are now enrolled The 
whole course has been reorganised un- 
der the direction of Frank Thayer, for- 
merly director of the course in journal- 
ism at the State University of Iowa, 
assisted by J. L Ashlnck, T. J. O'Day 
and F. F. Nalder, formerly associate 
director of the extension division of 
the University of California. 



Now French Weakly for N. Y. 

The Gazette Franco-Amrricainc, a 
new weekly printed in the French lan- 
guage, will appear in New York Satur- 
day. Its purpose, as explained by the 
rditnrs, will be to promote closer rela- 
tions l.i'tvsrrn America and France, and 
(o stimulate belter en-operation lirtween 
the two republics in the various fields 
of peaceful activity The editors are 
Arthur Ploltirr and Emile C rtgut. 



Decoration For Campbell 

Milwaukee, Oct. 28. — Henry C 
Campbell, assistant editor of Ihe Mil- 
waukee Journal, has received word from 
M. Casenave, French high commissioner 
to the United States, that he has been 
made a chevalier of the Legion of 
Honor. 



\ATE5tjg/iFBinia 

f I I* at rV rV I Y L M^fl V A K I A 




The daily newspapers of West Virginia 
are neither many nor postscripted for 
circulation. 

They are machine guns for ad- 
vertisers searching out a territory 
of nearly 1,500,000 people, who 
live 50 to the square mile, and 
trade chiefly through the ten 
wholesale centers shown on this 
map. 

Wholesale and retail radius of trade for these cities 
is unusually extensive, the direct distributers, MER- 
CHANTS, most of them, not small city shops. 

When you "size up" West Virginia you want to 
remember that. And also that you can safely 
credit these dailies with exceptional influence, 
beyond numerical circulation. 
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GETTING TO A BETTER BASIS 

N the days when advertising was not generally 
recognized as the vital factor in business build- 
in* some unsound policies and practices were 
, mill survive as 



Among these n. the habit of concentrating on a 
certain day of the week the greatest pan uf the 
advertising appropriation for that week. This policy 
had its inception in part in the fact that not main 
advertisers bought enough s|>ace to enable them to 
make a good showing every da} of the week, ut 
even for two ur three days. They solved this prob- 
lem, not through making adequate appropriations fnr 
advertising, but thruugh using ample and impressive 
copy on one day and little it any copy on other days 

Having found this illogical expedient they tried 
to analyze the buying habits of the people and to 
select as their day for real advertising the one pre- 
ceding (in the case of evening papers) or (in tin 
case of morning papers) the very day on which there 
seemed to fie the greatest natural" volume of 



At tirst Friday held favor, and Friday's pai>er* 
were top-heavy with advertising Then some of this 
volume shifted back to Thursday's papers — eventually 
to Wednesday's The theory seemed to he that 
advertising could not create demand for goods — hut 
only serve as an acccllerating force, a stimulant, for 
an existing demand. 

Monday's issue was a starved one. so far as ad- 
vertising was concerned. Politicians, keenly alive 
to this situation, had a habit of releasing big stories 
for use in Monday's papers, assured of ample space 
Even today, 10 some degree, this practice obtains 
Even today there are newspapers whose Monday, 
Tuesday and Saturday issues are "light" in adver- 
tising, while carrying a maximum of news and ap- 
pealing very strongly to reader-interest 

But many of our metropolitan papers— of a long 
list such conspicuous examples may be cited as the 
Philadelphia Evening Ilullctin. the Boston Post and 
the Chicago Daily News—now find that the ideal 
of a better balanced volume throughout the week is 
very near to practical realization. One of Phila- 
delphia's hig department stores has brrn using for 
some time almost full copy in the Saturday issue of 
the Bulletin, and find that this is a strong stimulant 
for Monday sales. 

E. A. Brown, advertising manager of the Mar- 
shall Field stores in Chicago, says: "We are now 
in our fifth year for consistent Saturday night ad- 
vertising. We were the pioneers among Chicago 
retailers in this move. We started with very small 
copy and with very little hope of success None of 
us really believed that advertising would carry over 
Lgainst the great Sunday paper competition 
wrver, we never pass a Saturday without 
representation in the evening paper*. We 
find that in spite of the decrease of the Daily News' 
circulation on Saturday the results we get on those 
items ads-ertised are frequently greater than with 
the same items advertised on an ordinary day." 

Could there Ik- stronger testimony to the fact that 
advertising creates trade, irrespective of "shopping 
habits" and merchandising traditions? 

The Boston Post reports more business on Mon- 
day. Tuesday and Wednesday than ever before 
Pressure on the advertising columns is almost equal- 
ised throughout the week. This permits a hetter 
balanced paper, more consistent treatment of news, 
better service to advertisers Advertisers who in- 
sist upon position "near reading matter" are able to 
secure it, because of the slandardiration of news 
space Under the old tradition rrrtain issues were 
overburdened with advertising and starved for news 
The problem of using at least a little news on even- 
page except those given over to full page ads led 
to fantastic makeup, defeating the real purpose in 



This question of an even balance of copy through 
out the week is nne demanding the ro. operation of 
all agencies and national advertisers With papers 
that are still top-heavy with advertising on certain 
days, schedules should provide for the use of na- 
tional advertising Copy on "light davs" This policy 
will yield better results and that should he the 
deriding consideration 




IN COSTS 



)aprr in one copy 
icfore any ink is 



SIMPLE PROBLEM 

HOW much docs the white 
of your newspaper cost, 
put on it ? 

For a newspaper using an eight-column page one 
pound of newsprint affords sixty pages. The pres- 
ent average price uf paper, delivered, is alwut four 
and one-half cents per pound Thus a JO-page papci 
costs, for newsprint, two and one-fourth cents; 
and the selling price, on the streets, of a majority 
of the dailies running to such sizes or larger, is 
two cents. As the rate to dealers is %\ 40, some- 
times less, the publisher who issues a JO-page edi- 
tnm sustains a loss of about $170 on every hundred 
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"Die loss sustained on white paper used in big 
Sunday issues is even greater, and publishers who 
will face the cold facts will realize that the present 
retail prices of their papers are wholly inadequate 

A three-cent daily issue of JO pages, wholesaling 
at S225 per hundred, would exactly meet the present 
average cost of the newsprint required Can it be 
disputed that sound business methods demand that 
the net revenues from circulation should at least 
cover the total cost of white paper? Can a news- 
paper prosper, even with a great volume of adver- 
tising, while selling its finished product for less 
than the cost of the basic raw material? 

Is it to be expected that the newsprint market 
will right itself so long as publishers persist in using 
a maximum of that prosluct without regard to its 
cost or the loss involved? 

Volume of advertising can do much to cover fun- 
damental defects in selling policies — but it is ex- 
pecting too much when this factor is depended upon 
to retrieve, week by week and month by month, 
unnecessary lusses in the circulation department. 

If drastic increases in advertising rates are to be 
avoided, a higher average selling price for news- 
papers must be established The three-cent price 
will go far toward relieving a situation as to mount 
ing costs which grows more menacing all the time. 
But it will not be a panacea. Reasonable increases 
in advertising rates, even at the cost of somewhat 
reduced space for big advertisers, must be made. 
These increases should be based upon the average 
increases in publishing costs for recent periods. It 
would greatly simplify this computation if the sell- 
ing prices of the papers were fixed so that the 
revenues will cover white paper costs and flmttrs- 
tions 

As a prominent publisher says, in a letter to 
Editor & Puiit.ts.Hiai : "Both the subscription ind 
advertising rates must be immediately raised to 
avert a break-down somewhere" 



THE passing of William J Douglas, for forty 
years one of the bright and well-loved figures 
in Canadian journalism, brings sorrow to hundreds 
of warm friends here in the states. He was a man 
of great hrart and wide vision, who lived close to 
the ideals he cherished. His influence upon the 
press of Canada will live after him. 



DAMON SUGGESTS A REMEDY 

ROBIN DAMON', publisher of the Salem (.Mas..,. 
News, has acquired a reputation an a prac- 
tical authority on the conservation of news, 
papsr space -therefore, of newsprint. During th. 
wat Mr. Darnun aided many publishers to save 
space in little ways — the elimination uf useless rules, 
condensation of heads and news text matter, savinax 
thruugh narrower margins, etc. Among the metro- 
politan papers that utilized his 
cissfully was the New York Globe. 

Mr Damon i» somewhat of a 
beta UK he has lived too much with optimists. He 
does not believe that the big publishers, as a rule 
are at all concerned about saving white paper. In 
a letter to Editor & Publish** he uses very plain 
language in characterizing the wasteful practices uf 
many of the metropolitan papers 

He sees a very simple remedy for the presen: 
shortage of newsprint— but he does not believe that 
the remedy will be adopted If the Boston papers 
should save two pages a day, he figures, the total 
would l>e J60 tons a month, "and that quantity of 
paper would about supply the other dailies in 
Massachusetts." He believes that if this plan were 
to be followed in all the targe cities the present 
sky-rocket paper market would collapse and normal 
prices rule 

In this argument he is in practical accord with 
Mr. Carvatho, who has made plain to readers of 
F.urrost & I'uiu.isiuh that any drastic curtailment nt 
consumption would result quickly in a stabilize.! 
market Arc normal market prices and an adequat. 
supply of newsprint important enough to our meU" 
politan publishers to justify concerted action to 
end the present shortage? 



w: 



'ILLIAM ALLEN WHITE, newspaperman and 
sage, told a Kansas City audience the other 
day why the President is ill. In his view the presi- 
dency is now too great a burden for even a superman 
to carry; and, as a result of Woodmw Wilson's 
passionate consecration to the big tasks urging them 
selves upon mankind in this new day. he is haltr<1 
hy broken nerves and a pain-wracked body. Dt-sc rul- 
ing the President's unprecedented achievements a: 
Paris Mr White says: "He had to go alone amidst 
the play of great forces" Of the big issue of th' 
hour the Kansas writer offers this classic analyst. 
"The League of Nations covenant is only 70 per 
cent perfect; sometimes I think it is much less thar 
that, but it is the big thing of the Peace Conference 
the most significant thing west of the Ganges since 
the crucifixion, and it is all Wilson's work. If it 
were only 10 per cent perfect it would still be a 
step in the right direction." And that is the view of 
all hroad-visioned Americans. 



MALCOLM McAI.ISTF.R. an advertising man 
of Salt I-akc City, wants to know what news 
papers in the Ltnitcd States have discontinued the 
practice of publishing free reading matter and press 
agent stuff— particularly that applying to automo- 
biles and real estate No statistics are available— 
but it is true that a growing number of newspapers 
may qualify under this class. Of course there will 
never be a time when news matter about real estate 
and automnbiles, as well as amusements, will be 
dispensed with. But the vogue of the 
passed in hundreds of newspaper offices 



PKI.MAN1SM. George Creel says, is "merely 
the science of thinking." Any ism which caa 
teach men the science of thinking is "some ism" 
Why not try it out on certain little Senators at 
Washington, who think they are thinking ahoot 
the league covenant in terms of Americanism' 



HOW much newsprint are you saving in every 
issue through more intensive editing of news 
matter? Every inch which you save, without itn 
pairing textual value, is an inch turned over to the 
revenue-producing end of your paper. 
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DR. ALEXANDER BLACK, editor 
of the Newspaper Feature Serv- 
ice, is the author of "The Great 
Desire." which William Dean Howells 
:1a mis one of the greatest of modern 
lovels. 

John H. Griffin, general manager of 
he Cohoes (N. Y.) Dispatch, is now 
scting in the same capacity for the Al- 
>any Argus, at the same time retaining 
nis Cohoes connection. R. A. Douglas 
.% the new editor of the Argus. 

Miss Miriam Moody, daughter of G 
P. J. Moody, managing editor of the 
Memphis Commercial-AppeaL and Rob- 
rrt E_ Galloway, of Memphis, have 
been married. The bride and groom 
have been friends since childhood. 

Robert Erwin has been made editor 
and publisher of the New Milford 
(Conn.) Gazette, following the recent 
death of Philip Wells. 

D. R. Harris, editor and publisher 
of the Rusk County News and mayor 
of Henderson. Tex., has been appointed 
receiver for the Timpson & Henderson 
Railroad Company. 

John L Stewart, editor of the Wash- 
ington (Pa.) Observer and Reporter, 
is chairman for Washington County of 
the 



years on the staff of the Philadelphia 
Press, returned last week from overseas, 
where he had spent several months do- 
ing Y. M. C A. work, and within a few 
days "signed up" to sail to the South 
Pole region on a whaler. Mr. Neeley 
is an expert wireless operator. He 
needed more material for a forthcom* 
ing book-hence the trip. 

Paul MacGahan has been meeting 
with much success as Pennsylvania pub- 
licity director for the American Legion. 
He was formerly associated with the 



McCAIN OF ALLIED MUTUAL 
WAS1 




t J. Buxton, who was for several 
years on the staff of the North Ameri- 
can and other newspapers in Philadel- 
phia, has retired from active newspaper 
work to take care of publicity for the 
Pennsylvania Military College. Chester, 
Pa 

Mi*s Isabel Foster, of the Walerhuty 
(Conn ) Republican, has joined the 
Bryn Mawr office staff of the Rryn 
Mawr Endowment Fund Campaign She 
» a graduate of the Columbia School 
of Journalism and an A. B. graduate of 
Bryn Mawr 

Harry M. N'eely. who w.i. for many 



IN THE EDITORIAL 

Al. Chase, market editor of the Chi- 
coga Tribune, has succeeded Frank N. 
Wood, resigned, as real estate editor of 
the Chicago Tribune. 

W. H. Robinson has left the Cleveland 
News-Leader organization to become di- 
rector of publicity and advertising for 
the Homesite Company, Cleveland. 

Roger Steffan, formerly state editor 
of the Columbus (Ohio) State Journal, 
and later connected with the Institute 
for Public Efficiency, is now educa- 
tional director for the National City 
Bank of New York. 

Ralph Leighton Morrow, editor of 
the Greenwich (Conn.) Press, has been 
appointed permanent secretary of the 
Greenwich Chamber of Commerce. 

J. Henry Murphy, editor of the 
Rensselaer (N Y.) Eagle, and Miss 
Grace Steiert, of Albany, have been 
married. 

Miss Margaret Lukes, woman's editor 
of the Philadelphia Evening Public 
Ledger, has retired and gone hack to 
her old home in Lancaster, Pa 

J. St. George Joyce, one of the oldest 
newspapermen in the country, from a 
point of actual continuous service, has 
returned to his desk in the Philadelphia 
Evening Public Ledger after an illness 
of several weeks. 

Francis M. Lee has resigned from 
the Girard Trust Company, Philadelphia, 
to re-enter newspaper work He was 
formerly financial editor of the Phila 



James Vernol Clarke of Nashville, 
Tenn., formerly publicity director of 
the Charleston District of the Y. M. 
C A. National War Work Council and 
an officer in the army during the war, 
has joined the executive staff of the 
publicity department of the Presbyterian 
Church in the United States, New York 
City. 

Thomas F. Flaherty, political reporter 
of the Bridgeport (Conn ) Times, has 
resigned to become associate editor of 
the Trade News Service, in New York. 
William W. Dooley, city editor of the 
Times, has returned to his home in 
Charleston, S. C 

E. O. Sawyer. Jr., a former Los 
Angeles newspaper man. occupies the 
unique position of holding office un- 
der the Canadian government while 
retaining his American citizenship. 
Mr. Sawyer was recently appointed 
of the Canadian Fish 



Markson. formerly on the Des 
Register and Tribune, hat 
gone to the Los Angeles Record. 

William A. Linnance, city hall man 
for the Hartford (Conn.) Times, was 
married October 8 at Winsted, to 
Miss Florence Babbitt. Mr. Linnance 
served in the U. S. N. R. F. during 
the war. 

W. J. Barnett, who has been on 
the Philadelphia Record staff for 
some years, has succeeded the late 
Albert B. Baily as financial editor. 

LeRoy Pond of the Hartford Post's 
city staff has resigned to become the 
Hartford correspondent for the Wa- 
terhury Sunday Herald. 

Walter E Bellinger, late of the Utica 
Observer, is now city editor of the Nor- 
wich (N Y) Sun, succeeding Foster 
C Potter, who resigned to study at 
Syracuse University and the Pulitzer 
School of Journalism. New York. Miss 
Lenore P, Watts, a University of Mis- 
souri journalism school graduate, is the 
new society and correspondence editor 
of the Sun. 

Captain J. W. Lockwood, who re- 
cently returned after twenty-six months' 
army service, has joined the Capper 
Farm Press as art editor. He was dee- 
orated with the Croix de Guerre for 
gallantry at St. Mihirl 

Neil D. Cranmer, a former editor 
of the Syracuse University Daily Or- 
ange, and Miss Leah Emmeline Rogers 
have been married Mr Cranmer, who 
is now in the insurance business at 
Elmira, N Y . was a charter member of 
Pi Delta Upsilon. journalistic society, 

Ernest C Pollard has succeeded 
Harry P C.iierrant as city editor of the 
Petersburg (Va.) Evening Progress. 
Mr. Guerrant has accepted the posi- 
tion of assistant secretary of the 
Petersburg Chamber of Commerce. 

Harry R t'rnrier has been made cits- 
editor of lb Dallas (Tex.) Morning 
News, succeed.ng Wilbur Keith, who has 
brerim.' stair editor. Richard Donnhue, 
teleirtaph editor, has gone to the Fort 
Worth Star-TrlcRram 

A. C. Truax is the new rity editor of 



w 




HEN the Allied Mutual Liability 
Insurance Company went hunting 
manager some time 
ago they first called 
upon a prominent 
New York adver- 
tising agency to 

men for the job. 
The agency recom- 
mended four men 
and from them 
one was "picked." 
His name is J. S. 
McCain. Jr., and 
his business life 
has been largely 
devoted to adver- 
tising and sales. 
Mr. McCain helped direct Valentine's 
"Valspar" Varnish campaign. In 1917 
lie resigned to join the truck depart- 
ment of the Packard Motor Car Com- 
pany. In 1918, he joined the J. Walter 
Thompson Advertising Agency staff and 
did plan and research work. Early in 
1919, he became specialty sales manager 
for L. Barth & Son, hotel outfitters. 

Mr. McCain docs not plan to make 
any changes in the present organization 
of the Allied Mutual, but additions to 
the staff are plar 
greases. 

the Dallas (Tex ) Evening Journal, suc- 
Robert R. 



gelo Standard, and C. B. Smith, late 
with the Memphis Commercial-AppeaL 
arc now connected with the Dallas 
(Tex.) Evening Journal advertising de- 
partment. 

Walter Dathe and E. B. Phillips are 



J. S. McCajh, Ja. 



Moon has been made assist- 
ant city editor of the St Paul Daily 
News, succeeding Bernard Vaughn, who 
becomes editor of the Rural Weekly. 

Maj. John J. Ahern, Sunday editor 
and former city editor of the St. Panl 
Daily News, has resigned to engage in 
the livestock business at South St Paul. 
He and Walter Chase, the news editor, 
have bought a farm on the Minnesota 
side of tf 



IN THE 

Herbert H. Fish, Jr., has been ap- 
pointed Buffalo manager for the West- 
ern Newspaper Union, succeeding James 
H. Lee. who recently resigned to engage 
in other business. 

Miss Zulu Lee McCaulee, formerly 
advertising manager of the San An- 



vertising on the Dallas (Tex.) News. 

W. E. Douglas, formerly classified ad- 
vertising manager of the Dallas (Tex.) 
News, is now with the Atlanta Georgian 
and American. 

Howard Slocum has resigned from 
the local advertising staff of the Sche- 
nectady (N. Y.) Union Star. 

E. W. Waldron, for the past year ad- 
vertising manager of the Miami (Fla.) 
Daily News and previously with the Ni- 
agara Falls (N. Y ) Journal, has joined 
the copy staff of the Washington (D. 
C) Post. 

William Johnson, the New York Tri- 
bune Syndicate manager, is off on an- 
other western trip. This time he'll stop 
for a talk with "Ding" in Des I 

WITH THE AD FOLKS 

George William Bricka. of the i 
Ford Advertising Company, New York, 
and Miss Ethel l^ontine Hays were 
married October 22. 

O. A Rowley, president of the Lorain 
(Ohio) Advertising Club, has resigned. 

W. E, Brewster has succeeded F. G. 
Blakelock, resigned, as advertising man- 
ager of the U. S. Light 4 
Corporation. Niagara Falls, N. Y. 

Miss Jane J. Martin, advertising man- 
ager of the Sperry & Huncbinson Com- 
pany, New York, was tendered a com- 
plimentary dinner by her friends, Octo- 
ber 21, to fittingly celebrate her election 
as the first woman member of the ex- 
ecutive committee of the A. A. C. W. 

H. G. Jones, the New York Tribune's 
book advertising man, is now connected 
with the advertising agency of Croot & 
Denhard. New York. Miss Elizabeth 
Malttiy. who has been in charge of the 
Tribune's tea room advertising, is to 
take over Mr. Jones' desk. Miss Malt- 
by has only recently returned from do- 
ing canteen work in France. 

George B. Forristall has been elected 
president and J. D. Mason vice-president 
of the Houston (Tex.) Advertising As- 



Joseph H Fierstrin, for the past two 
and a half years advertising manager 
for a Houston (Tex.) dry goods firm, 
has just established ; 
ness in Houston. 



Facts about the. Haskbv Service 



The Washington Times- 
has signed a contract 
for the. Haskir\ .Service. 
for or\c year 

School teachers alone 
received last wte,k 
14780 pieces of edu- 
cational literature—- 
through the. newspapers 
represented by thus 
service- 

Frederic J Haskir\ 
Washington D C will tell 
you the price and plar\ 
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BRITISH JOURNALS' WAR RECOVERY IS RAPID 



C"OR a month or two after the 
r Armistice there was a rush of new 
issue- ami a resumption of many pub- 
lications suspended during the war. 
Thin came an interval of comparative 
quiet, but now, with the return of holi- 
day-makers and renewed activities there 

Pram various part- of the country comes 
news uf projected dailies and weeklies, 

a recent addition being a weekly edition v j cw5 n«T a* 

of thr Manchester Guardian. course, 



Higham Would Inspire National Ideal Through the 
& Publisher Is Quoted by Union 
of Journalists. 



BY HERBERT C. RIDOUT 

London Editor. Editor ft P,.bl..ner 
official organ and mouthpiece of its Sunday Times is printing Von TirpiU's 
private property, of story of German submarine warfare. 

In another direction the Observer is 

The proposed issue of an English Thirdly, the leader of the Sinn Fein effecting a radical change in its appcar- 
edilioii «.f the Saturday Evening Post p 4r iy in Ireland, de Valera. is said ante by removing the trade display ad- 
by Odhams, Ltd (which is said tu have IO have returned from the United vertisements which have hitherto oc- 
been abandoned) is responsible for a States so impressed with the power of copied its front page and replacing 
new London weekly called Nash's Week- (Jlc ncW5pa per there that nothing short th em w iui "smalls"— the object being 
ly. the preliminary prospectus of which 0 f , «fa.il>- Sinn Fein paper will satisf> avowedly to improve the appearance 
frankly confessed that it was to be the nim j, ; 3 believed that these rumors „f the paper, with the mystifying ad- 
British equivalent of Cyrus H. K. Cur- navc their foundation in the fact thai □;,;<«> that it is at the request of a 
tis's Philadelphia paper. It is published t f, c death of W. Martin Murphy, of the Tery | lrRC number of readers. 
by the Periodical Publishing Co., 33 t m | tpcrl dcnt and Freeman's Journal has an ii| urmn;l ,j„g instance of the 

King street, London, W. C Then there given risc t0 ,hc idea of changes tn ho| j utmc British newspapers exercise 
are the New Commonwealth, a weekly proprietorship. But from what tn- [Mr readers when the Observer 

newspaper^ot politics (Kclmscott Com- qu ; r ies show, the only people who are jj, j( ^ yf . MS 0 |j) can a( j vaIKe a 



Institute wnuld observe this code, and 
at the saute time refuse to be thr 
puppets of ambitious proprietors, then 
there would be little difficulty in ex- 
punging the practice from the best 
journalistic circles." 

I think the influence of KniToa & 
in England may be fairt, 
from quotations of thi' 



pany, \33 Salisbury Square. Fleet street, 
E. C. 4.) Sports, a new illustrated sport- 
ing weekly newspaper from the Amalga- 
mated Press, Football Bits (George 
Newnes, Ltd.), and trade and class 
papers including the British Builder 
(Organiser House, Bedford street. W. 
C. 2) : the Musician, (17 Little Titch- 
field street, W. 1). which has grown 
out of a trade paper called the Piano- 
maker, founded by a plucky Scots- 
man, Herbert Sinclair, in a time of 
war-strain and trials, Works Manage- 
ment (A. W. Shaw Co., Shoe Lane, 
E. C.) Industrial Art Journal (King- 
tisher Press, Southampton Row, W 
C 1) and others of minor importance. 

But as a . result, things are dis- 
tinctly 

publishers, and the public 
receive each new issue with open arms, 
Our newstands are regaining their pre- 
war standards in bulk and variety of 
the periodicals displayed and the win- 
ter season promises to be one in 
which the British reader will have a 
bewildering profusion of newspapers 
and other publications to select from 



orrying are those whose names 
mentioned as projecting Irish journals 



reason of this kind. 



"Toby. M. P. 
Journalistic History 

TT'OR many years Sir Henry Lucy 
•T wrote the Parliamentary diary in 
Punch under the nom de plume of 
"Toby, M.P." He is now engaged on 
a volume of reminiscences of his 
career "The Diary of a Journalist" 
which is awaited with some interest 
since Sir Henry's period was that of 

t Victorian and Ed- cent 



Editor * Publisher 
I* Quoted 

THE official organ nf the British In- 
stitute of Journalists, the Institute 
Journal, has been interesting itself in 
the question of casual authorship and 
its relation to newspaper production 
In the last issue of the Journal 
Kenneth McMillan writes, apropos of 
the subject: 
"I should like to quute from a re- 
of the Editor & Publishes 



ward VII. 



THE proprietors of established jour 
nals exhibited activities that indi- jgtj connection, it is of interest to note 



of America anent that very subject 
It seems that the New York World se- 
cured the stories of their Transatlantic 
flight from the three American aviators 
who essayed the attempt quite recently. 
Quoting the Eoiro* & Pi-bushe* in 



Trade UnionUm Crowing 
Among Newspaper M*d 

THE growth of trade unionism among 
British newspaper writers is steady 
and strong The National Union of 
Journalists reports from Central Lon- 
don alone iifty-two new members in the 
month of August — a vacation month, too 
The workers in the London house of 
rL Hulton & Co number about 120 
members. 

As illustrating the strength of the 
idea, the organ of the National Union 
tells of an incident that occurred in a 
Norfolk town where a meeting was held 
in connection with a local laundry work 
ers' strike. The press was represented 
by the district reporter of one paper 
and thr local correspondent of another 

The chairman of the meeting chal- 
lenged the press representatives regard- 
ing their trade union status. The dis- 
trict reporter was a member of the 
N. U. J., which was sufficient, but the 
local correspondent, naturally, was not 
a union member and he was requested 
to leave. The chairman subsequently 
explained that he could not allow the 
non-union man to sit next to another 
reporter who was a trade unionist. 



cate in a marked degree that determi- 
nation to hold their own against the 
attractions of any newcomers, Per- 
haps the most marked instance of the 
kind is that of the London Mornins 
Post, which, always a daily of strong 
character, if with a reputation of being 
somewliat staid, has inaugurated a pub- 
licity campaign for sales and advertis- 
ing that has startled many of its con- 
temporaries by its boldness and force- 
fulness. 

There is no doubt that the fighting 



Newspaper Rumors 
in Inland 

I UNDERSTAND that very few if 
any of the existing Irish newspa- 
pers — and there are some fine journal- 
istic productions in Belfast and Dublin policy of the Morning Post during the 
alone-are at all perturbed at the war gav e the paper a new reader-in- 
rumors of new Irish newspapers to , er „ t an H power, of which full ad- 
be established in various political in- vantage i« now being taken. It was a 
terests, or of changes in existing bold step, and now leaves only one 
proprietaries. Sir Henry Datziel (who competitive daily out of the field of 
owns the London Daily Chronicle, Pall advertising, and there is probably little 
Mall Gaielte, Reynolds' Newspaper, doubt that the big-mmdrd proprietor of 
etc.) is one of those spoken of as this will not recognise his opportunity 
desirous of becoming interested in before many moons have past 
Irish newspapers. Then, following on the Times serial 
TheW, the present Government i« „f I.udendorff extracts, comes Land 
suggested as having aspirations in the an d Water with an announcement of 
direction of an Irish newspaper as an , t itl further copious extracts, while the 



that all of the proceeds of their jour- 
nalistic work went to the writers them- 
selves, although the article was syndi- 
cated through the World The provi- 
sion that the aviators should reap the 
financial reward of their stories was 
written into the contract by the World 
"Surely this is a tip for our legisla- 
tors in this very matter. If real honest 
bona-fide journalists, members of the 



Service 

National advertisers And the 
Indianapolis Radius an easy market 
to culdvate because they can obtain 
i of conditions 
sing Service 
at of 

"fsDiANApoIls News 

CWAWrrzf. 8.C 

Den A Cat roll. Tribune Bids., New Yof4 
j.B. Lull. First Net. Bank uldc..C- 




ADVERTISING RECORD 

4.73iOU Auk t ine, 
of .i.krrtismir wre publisher! in t>i*- 



Carries over half the entire ap- 
propriations for week day news- 
paper advertising in Detroit. 
Three competitors divide the 



Clarksburg Telegram 

WEST VIRGINIA 

tluroijr nine month, ending Sep- 
tember W, 1919 
A fain ol Jl.flr;, oyer same period ]»et ye»r 
NATIONAL ADVERTISING 

•hows a erainoi S7.V* lor the .erne perioi 
It pays to advertise escry day in the 

(W. Va.) Te 



Last P. O. Report 



76,806 
New Orleans Item 

Seed lor > copy of cur U.rrjrj Bonk ol 
Faete end Figure* concerning •elling 
1/21 ol ell the people in St. 



More Separate 
Advertisements 

appear in THE PLAIN DEAL- 
ER every week, every month, 
every year than appear in any 
other Cleveland paper. 
Nearly every one knows the su- 
periority in results of 

The Plain Dealer 



The circulation of 

in Washington, D. C, and 
suburbs, is believed to be 
about three times that of 
the corresponding edition 
of its afternoon contempo- 
rary in the 



The 
Pittsburgh 
Post 




has the 
otid largest 
morning anil Sunday cir- 
in Pittsburgh. 
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FIGHTING 
TUBERCULOSIS 



amnsering Away with Paid Adver- 
tising Hu Most Effect u Public, 
W. E. Chandler of 



Pioviutnas, R. I.. Oct 22 — "News- 
iper> arc one of the greatest factor! 

t!te campaign against tuberculosa. " 
.'illts K. Chandler, secretary of the 
hode Island Anti-Tuberculosis As- 
iciation. declared at the New Eng- 
iid Tuberculosis Conference, after 
ting the failure of leaflets to reach 
rge number* of people. Hi« snb- 
ct was "Paid Advertising," the use 
! which was discussed as one of the 
\jre effective methods of publicity. 

Mr Chandler urged that any cam- 
itgn against tutatculosis be conduct- 
I in a business-like manner. He 
'g-aed that newspaper advertising is 

far better means of reaching (he 
rople than by the circulation of free 
iblcrv 

"The first thought of a person 
bu ii handed a free folder." he 
lid. "is about the same as that of a 
an who is handed a free cigar, name- 
•. what is the matter with it.' 

"By hammering away in the ntws- 
spers with paid advertising," he 
ided, "we hope to get our message 
> everybody." 

Mr. Chandler praised the newspa- 
ers for the co-operation they had 
■Ten in tuberculosis campaigns for 
tnds and along educational lines. 



AGE-HERALD IMPROVEMENTS 



to Erect 



Daily P, 

Bwmixcham, Am, Oct. j8.— Aii ad- 
ition to the Age-Herald building cost- 
ig $50,IK» is to be erected at once to 
ire for that newspaper's increased 
eed for space. 

This has l>ern officially announced 
y Edward W. Barrett, editor and pub- 
lher of the morning daily, and it is 
(id that tile plans will he completed 
id work will begin within the next 

w weeks. 



SIR JOSEPH LAWRENCE 

«• Offieial of American and British 
Linotype Companies 

1 .onion, Oct. 25 — Sir Joseph Law- 
nee, chairman of the International 
inotype C.om|iany. Ltd.. and a director 
the Mrrgamhaler Linotype Company 
New Vork. died suddenly yesterday, 
r Joseph I-awrinrc was l*>rn Septcm- 
r 23, 1848. He was educated in private 
h<K>l« and later K-camc Captain of the 
*th Lancashire Volunteers. 
He was one of the principal and car- 
st pioneers in the project f<>r the Man- 
lester Ship Canal and took an active 



part in the passage of the British pat- 
nit laws from 19U2 to ]yi>7. In 1909 he 
was sheriff of the City of I^ondon, and 
from IW1 to I9HJ6 he was Member of 
Parliament for Plymouth Boroughs 



(Obituary 



Khsmis 1< Wall, a lawyer, who was 
killed in a recent automobile accident 
in ( Oakland, Oil , was lorm< rly promi- 
nent in ncw-|>aprr circles in the Paciftc 
Northwest He was northwest editor of 
the Portland < Iregi nian from 1895 to 

im 

AiKiLrm s E. Ci-vmer. for the last six 
months telegraph editor of the Mohile 
News-Item, died at a local infirmary thi> 
week after a slum illness IK- had been 
employed on a number of paprrs in Dal- 
las and other Texa« cities. 

H.st. S Km kwiaiu, aged 52, prominent 
in new-paper and political circles in 
Portage. Wis, f..r thirty years, is dead 
He was city editor nf a local paper for 
a numlur of years and later joined the 
staff of the Milwattkc Sentinel 

Thomas Duncan, who for 29 years 
was market editor of the Chicago Even- 
ing Post, died recently, aged 87 years 

HtNtv L. HtMuaicKsOK. 61 years old, 
employed in the composing room of the 
New York American for more than 
twenty-five years, died in Brooklyn on 
October 25. 

John H Kmn, editor of the Omens 
County Amertcan^tied October 28, from 

Mas Laura Snydci Beal, who when 
her father. Judge Frederick Snyder, was 
publisher of the Maryville (Mo.) Times, 
worked on the staff, and who later was 
society editor of the Maryville Tribune, 
is dead at her home in Maryville. 

Mus. Lii.i.i.sn C. Htmost. aged 57, 
for twenty years a newspaper woman of 
Kansas City, and for the past nine years 
editor of the woman's department of the 
Daily Drover's Telegram, died October 
23. 

A Mns RmwMTs, who died recently at 
F.lmira. \ V , started in the newspaper 
business with the- Albany Argus, then 
tin- Atla-Argus He published the 
rirs; Republican newspaper in Schoharie 
county and later edited the Courtland 
Democrat, owned by Daniel S. Lamont 
Secretary of War during fjrovcr Cleve- 
land's administration. He then went to 
thr Addison Advertiser, which lie edited 
until his retirement ten years ago. 

John W. Domohi », vice-president of 
M A. Doniihuc & Co. past member of 
the Press Club of Chicago and well 
known book publisher, tell dead on Oc- 
tobrr 18 Mr, Donotme was horn in 



Chicago in 1868 lie leaves a widow 
and four sons 

Anthony F. KnBfjrrsoN, 48 years old, 
editor and publisher of the Tulsa 
(Okla.) Daily Record, a publication de- 
voted to the petroleum industry, died 
October 12. At one time he was con- 
nected with the Dallas Morning News. 
The body was sent to Sclma. Ala., his 
iormer home, for burial 

Mas W. N McKtustY. 57, wife of 
W. N. McKinney. associate editor of 
the Excelsior Springs (Mo.) Call, died 
October 5. 



PREMIUMS 

Tfcal Arm Ratal SsttlaavcripUoa Pr*duc«ra 

S. BLAKE WILLSDEN 



Manut»< terers and Pu 
Rapretralatlve. 
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Inc. 



THE INTERNATIONAL NEWS BUREAU, 

15 SCHOOL STREET. BOSTON. MASS. 

(J. J. BOSOAN, Editor) 

More than 120 American and Canadian newspapers 
to our service 

Each weak eue seaecrlaere receive betweee M and 19 wlumnt of copy Authorita- 
tive articles, by mm ef Intarasrlanal calibre ea Mattors teternetJoovU, BMea in tor I 
slerlee frees alt laaea aae c Hosee, revelatiees ef Eereeeae ceurts, aeeeck** »nd 
»«» «| jttn and mam whose were* SnAwenee the thewset el aatiaaa, traeala- 

' ••"» Irnm every Important luifi^n nrwipapri , tti««« ..ltd 11 Utii tier Ittt other Itrnsi d»y 
• ft»r rt«y in icsl to our ■ obic r .berk, 

IN SHORT. MR. EDITOR -ESPECIALLY MR. SUNDAY EDITOR— WS CON. 
STANTLY SPREAD THE WORLD BEFORE YOU PROM ALL ANGLES. 
Ym wBI Baa ear atoatalr eebecrtatlea rales earertelaftr lew. 



C P. STEEN'S ACTIVITIES 
SOUTH AND WEST 

(Continued from Page 10) 

pl'iye and the other a reporter on a local 
paper J, <i Kemp, held secretary, was 
present, also VV. G Illeyer, professor 
of Journalism of the University of Wis- 
consin. Claude R Dicglc, managing 
editor of Victor Berger's Milwaukee 
Leader (Socialist), and secretary of the 
I E, A was not here. Diegle and C 
H. Hanley, also an editor of the I-cader, 
are both members of the executive com- 
mittee of five of the I E. A. 



WE SPEND MORE 
THAN 

$500,000 

per year to produce lite fea- 
tures which have created the 
greatest newspaper following 
in the world. 

"Hewtt's Features Always 
Lead" 

Write tor liooklet. 
"Half Mllllaa Dollar Feature Servlre" 



Tfcr? International Feature 



24« West SSth Street 



The True News 
FIRST 



Always- Accurately 

International News Service 
World Bldg. JYeu. York 



are «ivcn as the officers of the organi- 
zation Clyde P. Stceit, manaBinu di- 
lee-tur ; Kdwaril Arkle. city editor 
Wheeling ( W. Va ) majority vice- 
president : Claude K. Dc-.rIc. managing 
editor Milwaukee leader, secretary; J. 
M. Magic, managing editor Waynesboro 
(Va ) Twin City Times, and Herbert 
Vanderhnod, Chicago, directors. 



I. E. A. CONVENTION DATES 

Announce* First Annual Gathering; 
Will Be in Kansas City 

(yr'eiet Corrr/reftdeerr) 

Ka*s.as City, Mo, Oct 29— It has 
been announced that the first annual 
convention of the International Editorial 
Association, which claims to be a fra- 
ternal and beneficial organization, will 
be held here December 12, U and 14 
instead of in Cleveland. Ohio At the 
same time, it is said, Clyde P Steen. 
managing director, will complete the 
formation of the Missouri Chapter. 

The formation of Oklahoma and Wis- 
consin chapters will be completed, it is 
hoped, before that time. The following 



The Wheeling |\V, Va. > Majority is 
a weekly labor paper. The population 
of Waynesboro is given as ZtKltl, The 
Twin City Times is a semi-weekly paper 
.it which ls\ ^ Owen* is editor and 
publisher. Its rirciitatiii-i figures are not 
included in Editor & rmusHEK's nc- 
• •nls, but the circulation oi the Valley 
Virginian (weekly), the only other pa- 
per in that city, is giyen as 950. The 
Milwaukee Leader is Victor Merger's 
Socialist 



Celebrates in 

till TrlrsT.pl.> 
Bedfo*d. Va.. Oct. 27— Clyde P. 
Stcen. managing director of the Inter- 
national Editorial Association, left Bed- 
ford early in October and on the tenth 
day of this month celebrated, in 
Waynesboro, the accmistion of another 
home for editors in that town. His 
present address has been given as 
Lynchburg, Va 

Kemp Unknowns en Tribune 

(By Tekarapll) 
Chicago, Oct. 27. — At the managing 
editor's office of the Chicago Tribune 
it was stated that there was no record 
in their files of a James George Kcnip 
;en in the employ of that 



New Era 
Features 

30 E. 42nd St., New York City 

Forty Leading Papers 
Print Our Service 

Send for our Headline History 
of the World War 



Time and Money 

Koih time and money are 
saved by members of Tht Asio- 
eiii/cd Xcnsfaptrs who are se- 
curing a most effective feature 
service at a saving over former 
feature expense. Besides, they 
are building up far Ihtmsrhts 
a service of increasing 

Write or "ire tor trrms •->( ' 
«lii|i Olil; a tew cmts I 

The 



New York 



msttm 

I GET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 
us for .uiplr. of our cel- 



paxea la 



Newspaper Feature Service 

Manager 

NEW YORK 



spapei 

M. KOLN1GSBERG, Manager 
:41 WEST SJTH ST. 
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Curtis Give* Free Insurance 
to All 



r-hil.d.lphi. Lodger Suff«. Plaased 
by Award, Siffn "Round 



Pbilasclfiiia. Oct. 28— Every em- 
ploye of the Public Ledger and Even- 
ing Public Ledger, who has been avsoti- 
ated with either newspaper for a year or 
more, have just been banded life insur- 
ance policies, the gift of Cyrus H. K. 
Curtis, publisher of the two newspapers. 

The policies are payable at the time 
of the employe's death to any person 
he or she may name. Upon proof of 
death the beneliciary of the insured is 
given a lump sum of $250 This is to 
defray burial expenses. Following this 
payment the beneficiary collects each 
week a sum equal to the insured's earn- 
ings at the time of death. These pay- 
ments are to continue until a year's sal- 
ary shall have been paid. 

The offer was entirely gratuitous on 
the part of Mr. Curtis. There are no 
"strings" attached to it and it is abso- 
lutely gratis to every employe. So 
pleased were the employes that the va- 
rious departments of the two newspa- 
pers signed a "round robin" which they 
presented to Mr. Curtis, emphasizing 
the thanks of the workers for the 



ston wishes to encourage writers to use 
Pittsbugh atmosphere in their stories and 
censures the tendency of young authors 
to locate their stories everywhere save 

home. — 

Stat* Editor for Portland Papar 
Poutlanh, Me., Oct 29.— As part of a 
plan better to cover the state of Maine 
and make the Evening Express-Adver- 
tiser even more decidedly a state paper 
than it is at present, the paper has creat- 
ed the position of state editor and has 
appointed H. J R. Tewksbury, who was 
telegraph editor of the 1-ewiston Sun 
for a number of years and came to the 
Express-Advertiser as an assistant news 
editor about a year ago. Mr. Tewks- 
burv is succeeded on the news desk by 
L. Barton Motherwell. 



Engravore Want $1 an 

Albany, N Y„ OcL 4- 
an hour or $44 a week for 44 hours 
work, is the rate Albany photo-engrav- 
ers have set, and for which a demand 
will be presented to the employers 
shortly. The present scale is $35 for 48 
hours work. The cxistinn contract be- 
tween the workers and the 
ends in December. 



WHAT OUR READERS SAY 



Circus Tlckats for AdvartUing 



Win tk* aoiwrat be bmendal? 
The craft appear, to be di Tided ii 
classes at present: (l> Tkole who believe ia 
tat principle of unioaistn as edapted to pro- 
fcaticm*; (8) loose wao arc radically op- 
posed; (8) those woo save ta be am. I 
class Myself with the third division after 
reeding cvvrytliirag- that Earroa 4 Pysusun 
sad other publications hsve carried since the 
sguslioa became acute. 

It is a fact notorious and to lac shsme 
at a l-i rue percentile ot publishers that salary 
increases ia the editonsl department hare 
not kept pace with the advances in the me- 
chanical departments. If the men who handle 
the news can obtain adequate compensation 
through urganuauon well sad good- Bat will 
it stop there? 

The newswriter more than any other man 
heeps in close touch with the public potae. 
His job is a quasi -pontic one. He owns a 
duty not only to his employer hut in, per* 
haps, a larger extent to the .public in Ihsl he 
must present the news la an unbiased and 
truth! ul manner for the brnenl of the whole. 
His ludgmrnl must not be warprd by any 
outside influence. 

Recently " hare arcn attempts of various 
unions in England, Canada and the United 
States to censor the editorial paces of news- 
pspera That tbev hsve met with no luceem 
wss doe to the arm stand taken by publish- 
ers who preferred to suspend publieattoa 
rather than submit to dictation. 

Now, if the men who gather the news, write 
the news and prepare It for publicatk 
a union can they act with the same 
toward the public as they do today? 

This if not a criticism of the union move- 
ment. It is an honest eflort to obtain light 
from men who are competent to shed it 
through the columns of Editob It Pussisara. 
If tkTs agitation is worth going through with 
it will Sourish under the spotlight; it it lan'l 
it will curl up and die. 

Let us have the opinions of men who are 
taking pari in the daily grind in the medium 
siied cities of the country who are not afraid 
to sign their names to communications 

CHARLES B. FORBES 
Night Editor, The Knosvillr Journal 4 Tribune 



ahoold he limited to a four page erven cola, 
paper, mtcapttn, for a^osnber o^apeoal «, 



during the year, and that tae 
aftot should he confined to the printin 
university publications and a certain am 
of SH-in job work originating within tb* am 
versiey. The newspaper men of 
appeared briore the slste official* 
tation of Governor Allen, who 
matter very wisely. 

It is the old qneatioa of -aether a plaai 
owned by the state and conducted at lens! 
in part st the expense of the taxpayer*, sao"-* 
operate in toes petition with privately owneS 
planti. ll was the decision of Governor AHea 
that tber should not be conducted for prod-, 
and should he limited to th-.r holds. 

W. C. SIMONS. 
World Compact 



Jack Barry Write, froaa 



InviToe, Past:, 
To Eoiroa ft Ptrausnss: Here 1 
sUcs up the Amazon Iqultoa is a 



I.: 



c — the 



" 1" 




Andes in Peru; baa foejr daily oewspsp--. 
and is very pro-American— even thcnifh there ■ 
aot a single American in Iquitoa! 

The only eommcmieation it baa with the 
outside wurld is down the A en as on or e* 
mule hack over the Andes. There* are strong 
wireless stations all through these wild sec 
tions ot Peru and Brasil so that the news 



papers each day carry all the latest imponas 
dispslthes. 

Did I see all? Not quite that — asostty oa» 



live affairs. ll is surprising whs- 
iey live in Acne on! Li- 
the way spots on the earth's surface. TV 



••civilised" lives Ihey live 



U. S A seems to be looked upon as the i 
hope of Braril stent Pervj. 

I have given a few interviews to the lois 



pre., in various towns in Amaaonia. enrourai 
ing the idea. This is the country of ta- 

I "while man'l country in ever 
J. F. BARm 



Strip feature-. 



FRIENDS HONOR BOK 



Raining Ladie. Hume. Journal 
Editor Tend. red Karaw.ll Dmn.r 

Phoadelphla, Oct. 24. — Edward Bok, 
who will resign at the end of this year 
as editor of the Ladies' Home Journal, 
was given a dinner this week by his 
associates in the Curtis Publishing Com- 
pany in recognition of his thirty years' 
service. Every department of the com- 
pany was represented at the dinner, 
which wis attended also by representa- 
tives of the company's branch offices in 
other cities- Mrs. Bok and her son. 
Curtis Bok, recently mustered out of 
service, were also among the guests. 

Cyrus H. K_ Curtis presided, and in 
trod need John Gribbel, former president 
of the Union League and for years as- 
sociated in business with Mr Curtis, 
who made the principal address A fea- 
ture was the playing of Joseph Hoffman, 
noted pianist, who for years has been 
associated with Mr. Bok through the 
Philadelphia Orchestra, as well as 
>e Ladies' Home Journal, to 
the pianist is a 



To Eorroa ft 

At I ha ineetlns of the A A. C. W. Kawa- 
papar Departmental In New Orleans, a mo- 
tion wao adopted stating It to lie. Use aanas 
of those praaent that reading notices should 
not be glean to clrcoaoa, 

Aa you know. It baa bosa the practice 
for nswapapera to give reading, notices and 
accept tlckata which are a -- 
of Internal atrlfa ta l 
the distribution lima i 

' pis A. M Docksry. Third Assistant 
r -General. In which ha ears Use 



Tho Lsvrsnte Caae Clarifiad 



1'ubttehare or 
ond claaa snattse are not prohibited by 
lha postal laws aad ragulatlona from In- 
serting la their publication! reading notleao 
pertaining to circuaee. If auch notices are 
tnasrtod In consideration of receiving 
tlcketa of admlealon to the circus, taay 
aheuld ha marked aa advartlaements la 
accordance with tho provlalona af the 
Act o( August tt. IS11. II tba notices 
" In conelderatlon of oh- 
of admlasson to ths circus 
conatdaratlon, 

t hoy would not 
requlreoianlo of ma Act. 
The printing of drcoa readers baa bean 
a thing lolaratod la aewapapar offlcae rrom 
time Immemorial. The writer haa vat to 
aee a circus reader followed by the word 
"advertisement." though ll undoubtedly is 
never printed unleea circus tickets are ee- 
irad. In tact, the ordinary ctrcua contract 



ronlalna the stipulation that ao many tlcketa 
are to be given and that reader! are to be 



Lawaxacs. Kan.. Oct IS, 1»1». 
T« Emma ft Pfst-isuas: Doth the besding 
"Publishers Complain of Invasion" and the 
arncle follosriog on page *« of your issue 
of October 9th are misleading. , 
The Kan. an haa been published at the Lai 
veristy of Kansas ss a six column folio daily 
five daya a week for jsiae or lea months in 
'he year, for the past ten years ll has its 
Held as a University paper, but last aammer 
it endeavored to secure an Associated Pre«s 
report, by making application In one of the 
Directors, who referred them to W. C. Simons, 
publisher of the Journal World, ihe member 
of ike Associated Press at Lawrence. 

Not being able to secure aa Ai»oriafed 
Press report, they contracted with ibe Lnited 
Preas, which bad been furnishing the U. P. 
report to the Garrtte for several years, with- 
out conferring with the publishers of that 
paper. The G errrte eomplsined snd Mr. 
Simons was called iato the matter by ike state 
authorities. 

The field of the Ksnsan ss a new.papcr 
and the field of the Department of Journalism 
e. job printers were discussed and Governor 
Sllen and the Board of Adminiuration de 
i-lded that the Kanaaa should not essay to 
become a general newspaper nor should the 
state owner! plain of the Department of Jour 
nallsm enter the field as an active competitor 
for job printing against privately owned in 
slitutinns. bill lhar Ihe I'nlvrrs.lV rsper 



ataaiBust, Miss. Oct. SI, ISI» 
To Eaivoa ft Pustians!: Aa one raeaiurt 
toward newspaper conservation, may I .ss 
gvat that the newspapers use four and free 
rolumn strip features instead of as sad 
ween columns. By careful lettering;, the cap 
tions of Ihe scenes tan be deciphered in fev 
and five column sires. 

We are writing to Ihe syndicate* that sue 
ply u» with strip tenures and will he (tar 
to have the matter considered by other pi 1 
RALPH R. BUV] 



Tho Mount Vernon, N. Y. 

DAILY ARGUS 

carrier more display ad re r t iai n g 

than any other aowspeapear ia 

Woatchastar County 

This is an acknowladcs>gae>Dt of 
ita pOWOr that tko advertiser 
heed, f daairoua of 

GEO. B. DAVID 4 CO. 

Foreign Roprosnntatswo 
171 Madiaon At.. NEW YORK 



Oct. 26,— The University 
M Pittsburgh has received a check for 
$100 from William A. Johnston, author 
and native Pittshurghcr who is now a 
mrmher of the New York World edi- 
torial staff. This amount is to be 
awarded as a prire for ihe best short 
story, laid in Pittsburgh, produced this 
year by a V. nf P student Mr. Jolitt- 




Ua Have Open 
Writers' Organisations" 



Kaosviixa, Teas . Oct. Is, t»l» 
To Kniros ft Publish is l The lendeney of 
new.wriler. ihe coejntry over lo form union, 
or asiociations wilh or without smlianon with 
the International Typographical Union is Jast 
spreading snd the question na' 
among reporters snd desk men: 



125,636 

live in thr territory ■crw^hs' 

ASBURY PARK PRESS 

(Evening and Sundayl 
This seclion ol Sew leriey— Monmouth 
and ihe greater part ol Ocean counties— 
constitute! the heart ol the garden center 
ol the stale, be.ides being the M Play 
ground ol America." 

The residents are well-to-do snd lorm 
a responsive market thai well repays the 
advertiser. And 'the Press thoroughly 
rovers the territory named. 

Member A. B. C Standard Rata Card. 

Fraak R_ Nertknap, Spatial Representative 

Jul Filth Avenue, New York City 
Association Building, Chicago 

Knimontb, irwner and Publisher. 



I. I.. 



Aibury Park, New Jersey. 



.31ft 

PitlaburgStH|jatrh 



to the 
chance in 

pesnditures, 

WALLACE G. BROOK K 
Brunswick Building, New York 

THE FORD. PARSONS CO . 
Peoples Css Building. Chicago 

H C. ROOK 
Real E.lat, Teust Bldg . Philadelphia 



Tba Tost Town of tha Country 



Beloit, Wisconsin 

Beloit employ. 7SH0 high I. skilled. 

highly 1 1 merhsnic. in thirl, Isc 

rnrie. whoae depoails in Incal hanka 

total tr.oitwxii. 

Are you gelling yoejr share it Ihi. 
induslrisl wealth * 

Brl--.il ha. one |..per - ihe (Sail. -Newa. 
Circulation over ".0» Rate. cent, 
p r agalr line. 



When the East 
the West 

LOS ANGELES 

Evening Herald 

The greatest wc«k-day 
advertiaing rnediurn on 
the Pacific coast 

DAILY CIRCULATION 
127,773 



PUBLISHERS: If yon 
are having trouble Col- 
lecting your N. Y. Agency 
Accounta doe to "Miaabig 
Checking Copies,'' you 
NEED the "S. & M. IN- 
SURED Agency Delivery 
Service." (Send for de- 

pfe^fiiSJs- 

430 rV-rsH. AJ..XY 7W-rMoM^ 



New Orleans States 

Member Audit Bureau of Circulation 
Sworn Nat Paid Circulation for 
• M on the Ending April 1st. 1*11 

43,701 Daily 

We tw-raB-f the lu.r.i wfc : t* 
home de-iverctl *venin* etttruUiion it 
the tr-dc ,trr»toty ol New Or Iran* 

To reach a Urge majority el tk« 
trade proiprct* it- ihr lot-al trrniof » 
the Slate* i» the l<j(kcai autl fitmoB* 
medium, 

Circ»ii»1ion d*l» n-ni on re-jusrar 
Tb« S. C. Beck wi I H Sp^cie-J A g i 

Sole Koreign Rcrtreientiti.e* 
New York 
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DAYS' SUPPLY HELD 
BY PUBLISHERS 



bbora' Stock. Fall Witb "Spot 
Markot" Prico I4.5S Par 100 
Imports Grow snd Exports 
Drop 



Washington, D. C. Oct 27.— The 
dcral Trade Commission's report on 
ws print paper production and con- 
mption for the month of September 
rres with the report of the Newi 
int-Soewioe Bureau (printed in Edi- 
< anu PuausHUt bit week)* in dial 
:re was only about 4 days' average 
tput of paper on hand at the mill* on 
ptcmlicr JO 

Tonnage reports from 7SJ publishers 
ow that the newspapers of the coun- 
1 had on hand on September JO a to- 
I of 139,967 tons of news print. As 

is estimated that the present daily 
nsumption of news prim approximates 
i00 tons, it is evident that the pub- 
hers' stocks cover about 21 days' con 
mption. 

1871 Tom in Transit 

I'ublishers' stocks decreased JJ38 ton- 
tring September, which was counter- 
ilancetl in part by an increase of 1.871 
ns of news print in transit Fifty- 
Yen publishing concerns held about 
l per cent, of the total stocks at the 
id of the month 

The weighted average price of con 
act deliveries from United States mills 
> publishers during September, f. o. b. 
■ill in carload lots for standard roll 
ews was $J675 per hundredweight, 
"his average is based upon September 
eliveries of more than 77,000 tons on 
jntraets involving a total tonnage of 
tore than 1,500.000 tons of paper made 
i the United States. These contracts, 
tost of which extend until December 
I. 1919, include a few long-term con- 
tacts made prior to the war at very 
)«■ prices. 

The weighted averagr contract prke 
ased on deliveries from Canadian milts 

f more than 18,000 tons of standard 
oil news in carload lots f. o. b. mill in 
•eptembrr, was (3 663 per hundred- 
weight. This average is based upon de- 

vcriei 041 contracts involving morr than 

00. 000 tons of Canadian paper. Most 
■f the contracts terminate on December 

1. 1919 

Avaraga Markat Pries Is M.58 

The weighted average market price 
or September of standard roll news in 
arload lots f. o h. mill hasi d upon i|. •• 
nessic purchases totalling more than 
0.000 tons was $4 58 prr hundredweight 

Imports of news print during August, 
•rsctically all from Canada and New- 
oundland, totalled 47.131 ton*, against 
YiAU tuns in August, 1918 

Exports of news print, totalled 9.fj.V) 
ons in August, |9|9, as compared with 
1521 tons in August, 191R Argentina 
va« the leading easterner, with 3781 
ons. other purchasers taking the fill- 
owing amounts: 

Branl, 1.421 tons; Cuha, 1.116 tons; 
3ii1e. 509 tons; China. 512 tons; United 



Kingdom, 476 tons ; Uruguay, 275 tons ; 
Japan, 268 tons; Peru, 225 tons; Phi- 
lippine Islands, 156 tons ; Australia, 100 

tons. 

Jobbers had on hand on September 
30 a total of 7,756 tons, a decrease both 
in roll and sheet stocks. Commitments 
reported in September, 1919, to sell roll 
news were 5,828 tons greater than com- 
mitments to buy. Commitments to sell 
sheet news were 1,541 tons less than 
commitments to buy. 



per. Trips to the Yellowstone Na- 
tional Park are also planned for suc- 
cessful contestants. 



Perth Amboy, N. J. 

sissl lUplalr Cmb| Cit r la East 

Thoroughly Covered l.y Only tlsily in 

Mat 

Evening News 

Meaner A. ft. P, A , A B, C, A. P 
Krssonatile requests for IrsaS informs, 
lion riven prompt slfrnliolt. 

F. R. Northrup, M3 Stk Annus 
Nsw York City 



TO EDUCATE IN GAS 



National Advartiaing Campaign Will 
Instruct Public In Usat 

A nation-wide advertising and pub- 
licity campaign by the American Gas 
Association was decided upon October 
16 in a meeting of the organization 
in New York The campaign will lie 
for the purpose of bringing to the con- 
sumers' notice the necessity for the 
use of gas in conserving the nation's 
resources 

Few persons, it was said, have a 
clear idea of the manner in which gas 
is produced. Few know that the gas 
service is handled in a highly scien- 
tific manner, and few realise that the 
cost of this product to them is low 
comparatively. 



CIRCULATION NOTES 




THE PEOPLE OF 
NEW LONDON, CONN. 

hay* nenry to »p«nd for nation*. ly 
«dv.rt..-d g red. That city vu etev-r 
*» psro«|»«rov« u It !• to*aUy. 



Advert!** tow good * •! Amwn 
mmd mII th-tT 



NEW LONDON TELEGRAPH 
JULIAN D. MORAN. Praa. ana Mgr. 
Represcelslives 
Psyne- Burnt A Smith, New York— Boitoa 
J. Logsa Paras Co Chicago— Detroit 



Earl Foster, for the past seven years 
circulation manager of the Des Moines 
(la.) News, has resigned to go with 
Wallace's Farmer, Des Moines, ss cir- 
culation promotion manager. G- Mor- 
rison of the Toledo News-Bee is Mr. 
Foster's successor. 



Thoma* Middlemas has been ap- 
pointed circulation manager of the 
Cheyenne (Wyo.) State Tribune, suc- 
ceeding Albert L, White, who retires 
after nearly 25 years' service, because 
of poor health, and will spend a while 
in California. 



The Houston (Tex.) Post published 
the names of prize winners of its cir- 
culation contest campaign, October 9, 
and distributed the prizes the following 
Saturday on the Federal building square 



F. W. Conrey, for the past two 
years circulation manager of the To- 
prka (Kan.) Capital, has resigned to 
devote his energies to private busi- 
ness. 



About {60 was raised for new uni- 
forms for the Schenectady (N. YJ 
Newsboys' Association drum corps, 
through the annual field day. A pie 
eating contest was one of the features. 
It was participated in by about 100 car- 
rier*. Officials of the Union-Star and 
the Gazette helped to make the day a 
success. 



William G. Mercirr, the new circula- 
tion manager of the Peoria (III.) Jour- 
nal and Tran- 
script, has been 
connected with the 
circulation of daily 
newspapers for 
more than sixteen 
years. Starting 
with the Chicago 
Examiner and 
American, he 
shifted after five 
years to the Cleve- 
land News and 
Leader and later 
w, t;. Mix us went with the Chi- 
cago Herald. Prior 
to joining the Journal-Transcript 
forces, he was on the staff of the Audit 
Buroau of Circulations. 



L. L Rtcketts, formerly circulation 
manager of the Des Moines Capital and 
later on the Atlanta Georgian and 
American, has returned home from 18 
months' overseas service as a Y. M. C 
A. secretary with the U. S. mine forces 
in the north of Scotland. He is now in 
Des Moines. 



Tlie Seattle Daily Times, which re- 
cently made material advances in its 
price, the street sales on dailies going to 
5 cents and thr Sunday issue to 10 cents, 
with corresponding increases in home 
subscriptions and advertising rates, has 
announced a circulation contest in its 
Sunday issue. Twelve prizes, ranging 
from $250 to $50, will be awarded to 
the members of what is called the "Help 
Yourself Club" who obtain the largest 
number of new subscriptions to the pa- 



3 OF A KIND 

New Knglanrl Market 
Merchandising 

(ERICAN 



Service Department 
To cover the first effectively you 
need the other two. 

Govt. Si.on.rnt far Sbi Months 
Eadltif April I s I Shows 

301,270 



The 

Congregationalist 

it not read for fan; 
it i* read Beriously; 
therefore it is well 
read. 

Hrosd mlndsd advartianra 
know 

THE CONGREGATIONALIST, 

14 Baacon St BOSTON, MASS 



vertical reverses and nose spins. He 
did both jobs well Mr. Wenige has 
been elected a state delegate to -the na- 
tional convention of the American 

Legion. 



E. B. Reynolds, former circulation 
manager of the Winnipeg Free Press 
and of the Ottawa (Ont.) Journal, has 
assumed management of the Dyson 
Company in Winnipeg. 

A fund of $3,500 has been raised in 
Houston, Tex , for equipping a dub- 
room for newsboys to be under the su- 
pervision of the Y. M. C A For sev- 
eral months the boys have been given the 
privileges of the Central Association 
building twice a week, including baths, 
swimming pooL games, moving picture* 
and other entertainment features. The 
Y. M. C A. directors feel that the boys 
are entitled to a club room of their 
own to which they may have access at 
all times, to include games, baths, edu- 
cational and other features that they 
can not have under the present arrange- 
ment. 



The Galveston (Tex.) Tribune, of 
which W. L. Golden is circulation man- 
ager, recently gave its carriers and news- 
boys an outing, with 75 youngsters pres- 
ent. 



H. F. Norton, formerly circulation 
manager of the Springfield (111.) State 
Register, is now circulation manager of 
the Schenectady (N Y.) Union-Star. 
Mr. Norton takes the place of R. W- 
Kirkwood. who will be identified with 
thr advertising department. 



Probation officers of Dallas county. 
Tex., have licrn instructed by Judge 
Simpson of the Juvenile Court to take 
into custody all boys under 10 years 
found selling papers on the streets of 
Dallas. Judge Simpson says boys of 
that age should not be permitted on the 
streets and that if their parents cannot 
support them they should be declared 
delinquent and placed in the detention. 



While the editorial staff of the Glens 
Falls (N. Y.) Cost-Star was off duty 
Sunday, H. A. Wenige. the circulation 
manager, volunteered to make an air- 
plane trip as a passenger and tell the 
following morning how it felt for an 
amateur to loop the loop, do reverses, 



Des Moines Register 
and Tribune 

I MASS Daily 
Morning and Evoning 

71440 SUNDAY 

Nat Paid Avaraga Six Months 
anding September 30, 1919 
Member A. B. C. 



The Dominating Force 

la s manufacturing territory famous 
lor its hustle, thrift slid prosper,!, 
where s million dollars are espeaded 
weekly in aages. 

The Bridgeport Post 
Standard-T e 1 e g r a m 

Not only dominate this betd, bat the? 
offer advertisers the lowest rsle ob- 
tiinsble in Nets England. Keep them 
on roar list. 

FOREIGN REPRESENTATIVES 
I. O. Klein. 

Metropolitan Bldg . New York. 
John Class, 

Peoples' Gas Illdg . Chicago, IU. 



The 

Pittsburg Press 
Has the Largest 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Faralca Advsetisbic Representatives. 

Mctropuhisn Tower, Peoples Gss Hldg 
1. A. KLEIN, JOHN GLASS. 

New York Chicsgo. 
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SUPP LIES & EQUIPM ENT 

For .Newspaper .Making; 




FOFC 




BAUMGART PRESIDENT 
IOWA AD CLUBS 



260 D.l.f.t.s Altonet Conv.ntio. 

D.. Moinci Wmi 1920 CmtM' 

tion — Finnt Pa(*ant E*wr 
S..a in Iowa 



(By Tele»rapk> 

Ottumwa, Ia, Oct. 23— The eighth 
annual convention of the Associated Ad- 
vertising Dubs of the State of Iowa 
closed here yesterday after a very suc- 
cessful meeting, a banquet and dance. It 
was unanimously agreed upon that Des 
Moines be favored with the 1920 con- 
vention. 

C. A Baumgart was elected president 
of the association. He is editor of a 
publication called Building Trades with 
Farmers. 

Over 250 delegates attended and many 
of them remained to attend the Iuwa 
Press Association, held also at Ottum- 
wa. A pageant Tuesday evening, ex- 
hibiting Ottumwa wares, was a feature 
of the convention. It contained 82 floats, 
three lands and representatives of the 
many advertising cluhs of Iowa. It was 
indeed a spectacle the like of which has 
never been surpassed in Iowa. 

Other officers are: I. Rolhchild, Wash- 
ington. Ia, first vice-president; K. Syd- 
ney Johnson, Marshalhown, second vice- 
president ; Lee P. Loomis, Muscatine, 
secretary; W. K Irwin, Shenandoah, 
treasnrrr, 



MUST FIX SIZES AND 
STICK TO THEM 



{Continued from Pagt o) 

paper. No publisher can make a profit 
on his business when he buys paper at 
such outrageous figures. Wouldn't it 
be belter for him to curtail anywhere 
from four to right pages daily nu» than 
to probably face a famine around about 
the first of the year? 

"There is not enough paper to give 
all publishers all they need and there 
must he drastic curtailment. I find that 
some New York papers are running on 
a 24-hour supply and yet they still print 
anywhere from twenty-eight to forty 
pages daily, seemingly afraid that if they 
dnn't take all the advertising offered, 
some of their competitors may get it 

"At long as every publisher is trying 
to print 100 to 200 columns of advertis- 
ing in his week day issues there is going 
to be a famine in news print and pro- 
fiteering on the part <sf a few mills that 
may havr a little tonnage for sale. If 
the big papers in the East would put a 
limit on tlit* size of their papers and 
make the limit something sensible, say 
not more than twrnly-four pages on 
week davs, they can soon solve the white 
paprr situation. 

M lf they cannot get together, however, 
and if each fellow is going to he afraid 
to act on his own initiative, then the 
newspaper world as a whole will suffer 
and we will enter thr new year with a 
runaway market and the most uncer- 
tain, chaotir conditions thr newspaper 
industry has ever confronted. 

"I have refmed to buy a pound nf 



paper while here at the prices now pre- 
vailing. I decided it would be better to 
curtail on my use, thereby conserving 
my present tonnage under contract, than 
to buy the paper we could to easily use 
if we accepted all the business offered 
us. 

"Why should any large publisher build 
up excessive profits this year when he 
is merely injuring other publishers 
throughout the country who may not 
be as lucky as himself and who in many 
cases will be facing financial disaster 
if they pay six cents and above for 
white paper? 

"I find that many of the biggest mills 
and biggest brokerage houses in New 
York regret the situation as much as do 
the publishers. Mills generally are beg- 
ging publishers to reduce their orders 
and not to ask for tonnage above their 
contracts. They do not want an uncer- 
tain market, but prefer to have normal 
conditions and regular fixed prices for 
regular deliveries. 

"In my opinion, after talking with 
some 10 or IS paper manufacturers and 
brokers the contract prices for the en- 
suing year will average between four 
to four and one-half cents per pound, 
provided publishers do not go wild and 
begin bidding against each other for 
excess tonnage." 



ADVANCING TO 3 CENTS 
IN N. Y. STATE 



Hifhor Cost* of Production Aro 
Forcing Publishers of Ntwi- 
p.p«ro lo Increase R.v.nu. 

from Circulation 



Utu a, ft, Y., Oct 24^ The Observer 
says : 

"Utica newspapers may be obliged to 
jump to three cents if the cost of white 
paper mounts any higher." 

Various other cities in New York 
State have gone back to three-cent pa- 
pers, which were maintained in many 
places during the war. Among the 
papers now charging three cents are 
the Watertown Standard, Binghamton 
Republican-Herald, Geneva Daily Times, 
Ithaca Journal, F.lmira Star-Gazette and 
the Auburn papers. 



Arm kn, N. Y., Oct. 24 The Adver- 
tiser-Journal makes the following an- 
nouncement : 

"The Auburn papers, following tin- 
decision made in other communities, 
have decided to raise circulation rates. 

"A glance at the cut above shows that 
the Auburn papers are not alone in 
this decision. The three-cent paper has 
been a reality in most of the cities of 
this section nf the country for a long 
time. In fact carls in the war when 
conditions less precarious than those 
now prevailing forced many New York 
State dailirs to go to three cents, the 
Auburn papers paid no dividends in their 
efforts to weather the conditions with- 
out raising the price to three cents, the 
rate that prevailed here a number of 
years ago. 

"Rut the demands of labor and of the 
newsprint manufacturers have increased 
instead of diminished, and no alterna- 
tive remains. 



EQUIPMENT FOR SALE 

A.VortTs«n»«tta tmd.r Ibis tUuKullie thirty 
c— Is p«r ll.a. Cou. l asx wswda «o tk. ll.a. 



A Bargain at 
$4,500 

Double Driva AngU Bar Twin- 
tiath Caatury Duplex Praia. 
Print* 2, 4, S, 8 p*l*» up lo M*0 
hour. Factory price oa tala 
modal now $7,1 M, GaaraataaeJ 

in firit>cllll condition; now la 

daily oparation. bat U baiag ra- 

6c ad hj a lt-paga Duplti tuV- 
ar. Write or arira Amaricaa- 
Praia. Lain Ckarlaa, La. 



For Sale 

to a quick 'iMjrr, obi <«x Duplex rebuilt 
prf »». ia food conaitiea. Alio lot of priatinf 
material. $2J0O takea the pre a a- Tat vary 
thing for a aailj with horn two to %in tacra- 
tarvcT circulation. To be told on account 
of merger. Addreaa Lcad*r, Staunton, Va. 

For Sale 

Kcamclttag lurnace- 3 It. aeron, 28 inches 
deep. Uaed a year. Good grates. Half 
price. Th* Post, Leavenworth, Kant. 

EQUIPMENT WANTED 

Ad,.r!i..n,.nU ut,<)rr th i. clui'.SutUi tblrtr 

IN. p»r lto«. Count atx word* to Iks Ibao 

Wanted 

We are in the market (or a sixteen > gave 
straif ht-linr press and equipment— Hoe, Goaa 
or Duplex Tubular preferred. Must be in 
first cfan condition- Givr lowest price; cash 
drat. Vanderslice A Eyerly, Bloorasbtir it, Fa 



Wanted to Buy 



T.erttr-lour or Ibirtr-lwo paf« press and 
equipment. Alto linutjo-r for Miff. The 
American, Aberdeen, S, Pi 

Attention, Editors and Publishers 

Two prActsrat pboto-ffngravera wisb to in, tall 
xii up-to-date engraving plant in connection 
witli newspaper or publishing house, who are 
willing lo finance or otherwise aasist in 
• amr. Address A vis, care o( Editor and 
Publisher. 



"The Auburn papen have just raised 
wages to printers, linotype operators, 
machinists, apprentices and other em- 
ployes, varying from 10 to 25 per cent, 
among the lowest paid workers in the 
Typographical Union. Until an agree- 
ment further slight increases will go 
into effect January I. 

"The Auburn papers are also faced 
with sensationally high prices of news- 
print paper, and one paper has had an 
increase of approximately 33 per cent 
in its raw materials in the present month. 

"The paper market points a warn- 
ing which those publishers who seek to 
avert disaster must heed. Conditions 
now compel us to ask the same price 
for our commodity as our neighbors 
s-harge." 

INCORPORATIONS 

Nn* York.— East Side News Pub- 
lishing Company ; to issue a weekly sec- 
tional paper; $20,000; J. Kendler. W 
Clerk, S. Spning, 1133 Broadway. 

A. E. Publishing Company; $60,000; 
A T. deLemarc, L. L. Dorey, E. E. 
Srhwartxkopf, 438 West 37th street. 

Martin J. Pollack; printing; $20,000; 
M J. and B. Pollack, B. Silverstein, 
1498 Crotona Parkway, East. 

Vanton Publicity Syndicate; capital, 
$7,500; R. Fitzsimmons. T. E Toovey, 
W P Van lirusen. 2345 Broadway 

Alexander McClure Service, Inc.; 
(Delaware corporation); advertising; 



For Prompt Service 

% TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipm en t bt 
Selling Houaca conveniently located 

''American Type the Best m Any Caae" 

AMERICAN 
TYPE FOUNDERS CO. 

Ktw-Cstt 



Boston ISrtsbunpS 

No- York Owl.ixj 

Pblladeipkia DwtnsX Low A. 

IWblmorff CHtraajo 

Rjcbmund Uncsnskass n n mas g 
Atbsma 



( 



FOR SALE 



Hoe Matrix ftolUnf blachlM. in ,-. 

condition 

Can l.r shipp-td St oner 

Scott Flat Plate Gastinc Box's casts 
plates 18 x 34 inches. Send lor prirx-s 



WALTER SCOTT * CO, 

Plainfi.ld New J.r.. T 



T«k. It To 



POWERS 

Open 24 hours out of 24 
The Fattest Engravers on 
the Earth 

Powers Photo Engraving Co. 

1S4 Nassau St., Tribune, BMg. 

Now York City 



Prlaitlaa Pbuita asssl Bu 

BOUGHT AND SOLD 

Printers' Outfitter* 

Aafrkaa Typoloundara' Products 
Prtsitora and rUokkka dsrx Mai til... i 
of Evorjr Do*crt|>taaai 
CONNER. I ENDLEH 4k CO 
as Bothnia. St. Nam Yssrk On 



$50.000 ; W. W. Reeves. P. D Bets s.1 
A. E. Claffey. 

Newman Publishing and Art Cow 
Vn> ; $25,000; M F. Tilmsui. L ef 
O. Newman, 52 Irving place 

Washington. D. C. — National P~- 
rial News Company ( Delaware corpi- 
ation); capital. $10,000; W. .1. IV. - 
vin Frank. B. A. Holler. 

Hotrsio.v. Tex — U. S. Talespini W 
lithtng Gimpany; to pithlish nflfnn! 
lications of U. S. Air Service ; $100**; 
C. A Wright, R D Fames. R < 
Franklin. 

Lancastuu Pa. — Wilcar-Jotfraa Co» 
pany (Delaware corporation) ; ff- 

Willmr F. Meisky; Harr>- S. Mei«> 

Digitized by Google 
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CLASSIFIED ADVERTISING COLUMNS 

Thr««in tne clnaakfiad celumiu ol Editor * Pebltaher you may Best e eurer for any 
useful ««k..«l eouipe...nl lor which you *■»». m prnont need A Tor SeJe" est >t 



CHARGE SMITH WITH 
LAW VIOLATION 



SITUATIONS WANTED 

AdvtrtiMMiu un>«Uf tMi cl*ss|ficj.iiaE. tea 
: rn 1 1 p*r lift*, each fneerttan. Count a la 
wuidi tn tbr* lis*. Far tbM* vm«rt»ploy cd, 
sol t« fi «id St *ur ds. two ui«*r1i<»n« FREE. 



HELP WANTED 



Ad»ertla. 



1 -> am t >■ - fl V • 

to the Mmrn. 



mil under thla claaattcatiwn, 
w«u P«r Ifcn*. Cau*t »ix warda 



Of 

d for Aliened Falae 
Regarding Nawspapar's 

Uwncnlnp 



Opportunity Wanted 

Coeapeteet tdliof tninurr with unusual rec 
aid will consider 4 preposition with or with* 
out .■veatntent. Evening daily m South 
Atlantic or New EagLnnd states prsierred- 
(.'aiversitv graduate, age «J with ktanwlcdfe 
of work fro on the case to the desk At 
liberty became ol advantageous ialc of 
oiapertr aow baUt up. Address A-901, can 
of Editor aad PaUiafiar. 

Mr. Publisher or 
BtuioeM Manager 

Are )rou satisfied with roar present circu- 
lation. 1 Do rati comemplate a campaign lor 
increased business thii fall? This la your 
opportunity to engage the nmc«l of aa aa- 
;.<n to direct the energiti of your eircula- 
lion depart nac Over fifteen yrara aa cir- 
culator oa morning aad evening and Sunday 
papers raat and wcit. Experienced in every 
torn* of circulation development among newe- 
Soya. carriers, and city and country dealers. 
Wide experience tn R. ¥ D. work and con- 
tests of evert deacriptiort. Am arching per- 
manent connection aa ctrrulatio* director, 
tut would coiiaidrr pro-pot it ion for special 



Wanted — A Young Man 

at assistant to the head ol the advertising 
accounting drpartment of one of the .raiting 
and most progreaaive newapapera in th« 
Middle Wen. Applicant thou Id be betwera 
the age* of 25 and 30 years, and mutt have 
had some executive experience. A thorough 
knowledge o( display and classified book 
keeping ia raaanlial, nauat he a good corre- 
spondent and he will be required to qualify 
in handling a large ataff with firanfii and 
tact. The position offers an excellent oppor 
tunity to a young nan of ability, of con- 
necting with a large, prosperous institution. 
State age, salary expected and publications 
have Wen connected with. Address A 921, 



gang of Editor 



Put. 



sher. 



in any jlcnartmni- Address A W, care 



Circulation Manager 

who can get renewals oy nail. Must have 
had successful experience either oa a farm 
paper, a raagatin« or on the country edition 
of a daily. Ours ia a farm magazine with 
nearly a million subscribers aad this ia a 
real opportunity lor a man who is big 

aTiStSdwE**! 



UtalAMAMUSi Imv. Oct. 27. — A war- 
rant served by the United States 
Marshal tuday un Dclavan Smith, on an 
indictment returned by the Federal 
Grand Jury for alleged violation of the 
postal laws and of Section 28 of the 
Penal Code. The charge is in connection 
with the reports requited to be pub- 
lished semi-annually, in April and Octo- 
ber, as to the ownership, circulation, etc., 
of newspapers having mailing privileges. 

In the case of the Indianapolis News, 
of which Mr. Smith is publisher, it is 
charged that the reports set forth that 
he was the owner, whereas it is alleged 
that Charles W. Fairbanks, and later 
his estate, was a three-fourths owner of 
the paper. 

The various counts in the indictment 
refer to reports filed in October, 1912, 
the first report following the passage 



of Editor 



A Man 

who knowa the rotogravart work from the 
ground uv i practical typographer, a sale* 
man, a make up nan, ia fact, capable of 
managing any part or all of any rotogravure 
•*ction of any newspaper, i» %>«--* to be at 
liberty in a le. days, lie will he open tor 
a proposition where such knowlrdge and 
ability will be adequately recognised. Years 
j| metropolitan experience, i (ddrcit A-««. 
care of Editor and Publisher. 

Classified Advertising Manager 

Solicitor would make change January 1st: 
have good record as business producer and 
have increased classified business of paper 
now with over 2S0 per ceat in past year. 
Prefer Southern ttatea; have had three years 
experience in one of the largest cities ia the 
country Address A -9 14, care of Editor and 
Publisher. 

Mr. Publisher or Busine** Manager 

r am at pecarai automobile editor of a large 
Massachusetts daily ol over 30.01O. Have had 
•ight years* experience in advertising and 
ropy writing Formerly in Hearst organira 
non. Present position not big enough. Can 
■vrite and sell forceful copy, What do you 
•Iter* Address A 90, care of Editor and 
Publisher. 

BusineM or Circulation Manager 

sVaatad Position as business or circulation 
uanaajer. Have spent nine yeses building up 
icw* papers, all departments. Now employed 
>ui want something better. Fine references 
X.Mrea a A Via, care of Editor and P ublisher 

Experienced Copy Editor 

• isr.es permanent position in New York or 
Philadelphia: 37 yrara old, college graduate: 
;an write he-uds to suit your style; will 
ont on probation C ). T„ care Editor and 
\iMieher. 

Reporter-Editor 

am 30 years old, unmarried, thoroughly ex 
>*-t f need as reporter-editor, consequently 

apat.le. Temperate therefore dependable; 

apatite any assignment; festures. sport 
mm or column, wire or city desk; physical 

Superintendent a 
Room Forrmun 

vow traveling lakimtB tut priming machin- 
ry holler. Writ vrrarti in all ilr|»r linrnl 
M'f. inllt lurcr nrw •|iN|.rr* W»nt rhingr 
..on on l»rm»tr l«t A-tilrm A vsi, car* of 
..litor an<l PuMishcr. 



tor prrsrrmvt republican evening daU> 
nrwipipcr in tatter* city of l«7.noo. Satarr 
IS.UXL Address ia detail stating age, anp«. 
rt«nce and qualifications to Bos A VIS, cart 
of Editor and Punliihcr. 



CiTcnIation Manager* 

Star* and Stripes, national veterans' 
paper, has circulation building plan ini 
clubbing offer, syndicate aervicc ve 
n««a. cartoons, special correaponiUnli 
vance anr 
quest. 



report of April, 1918, during Mr. Fair- 
banks's life, and the September report 
of 1918 and the April report of 1919, 
after Mr. Fairbanks's death. Mr. Smith 
gave bond in the sum of $10,000, with 
the United States Fidelity and Guaranty 



irtoons, •prcial correspondents. Ad 

=ss%-»s„r; r £dinrw^: 

Circulation Manager Wanted 

for semi-weekly newspaper with over lOfl.OOO 
circulation covering six of the best mid- 
western states and must lie capable of haa- 
dling big force of traveling men and expert 
at circulation promotion work. Experience 
on farm paper or weekly newspapers neces- 
sary. Good salary to a producer. Give full 
information, references and state salary in 

Advertiaing Salcaman 

One *hi> ran rlo«r contracts with the lead- 
ing metrhnnt«, and who can write general 
copr. A gnnd poiition with old aitahlished 
new.p.pe, in lake city ol JM.O10 population. 
Write .tating quallficatKin. and salarv es- 
pecl.d A V2J; care ot Ed„„ r ln4 Publl.her 



FEATURE SERVICES 



thlrtr • 



claMlAcatiwn. 
Couat aut word* tn the 



Minister*. School Teachers, Moat 
Subscribers 

Kndeiree "Kulk Talks"; u*r si daily feature 
or editorial; S> cents week; no free trial; 
no contract; lake it week or year F. C 
Parker. lVn« 177, Waynesboro, Pa. 



MISCELLANEOUS 



Ot Responses From Old Bills 

My tevtedVtlers cerate mental attitude that 
produce* action. Letter Nn 2 pulled better 
than here. Six tetters, tranaimt, con- 

tract, newsboys* accounts, one di>lUr Re- 
aults prove these worth ten times. Send 
now. AihIti-w«. The Day. Ne 



ie- Write 

•nlli-K.- graduate with lour year.' eaprrierse* 
ree-l«n<e writing, einli a .Iriik jnti on an 



Wanted — Salesman 

t'.iyrring «p»cined terrilotie., .elling to nub- 
Hshjrs direct, to nfgJSI lire eiile line 



vrriirigr urwMpaper 
rptrd by Ufe. jud 
■ I-portunitr ' 



H.,. ha.! 
Judge- and oihrr 
work into posi' 



Sold rxcluaively to 



concern in each 
profit &S OQ Trr 
itrated Adverttsina; 



■t aphcr ( »n_aI»o handle feature assifn 
aentn A«e 



e a, lame, unmarried. -J 
exre of Editor and Publish er. 

Editor 

want to establish myself as editor of a 
.^ily paper in a small, prt.gr*- stive ctty where 
pport unities sufficient to warrant my re 
laioing permanently will he nfTernl I am 
unt out of the army, am ■nanrf thirty and 
a v r had several years csprnrnrr on both 
ountry and city dailies AHrr,. rrplies to 
i CT. c*rc ol tM ltor and PuMisht 



">ivc City Editor 



i-ith pep and punch, would consider change 
:tg;ht rears in the Same; married; recently 
ut of service; will prove character and 

'enr? ^'Pu^sbe,^"" 



Putnam Patriot Sold 

HAaituwi, Co.vs.. Oct. 28 Capt John 
J. Whitehead, Jr., has purchased the ma- 
jority interest in the I'utnam I'atriot 
and will assume the direction of the pa- 
per. The Patriot was founded by Wil- 
liam MacIVonald, an associate of Horace 
Greeley. His son. Arthur MarDonald, 
will continue to have an interest in the 
paper. Capt. Whitehead is a former 
Hartford newspaper man. havin 
on the Courant and Times. 



& Publishm of September 11. 
printed the following dispatch from its 
Indianapolis correspondent ; 

Inoianapolis, SepL 10. — Supplemen- 
tal inventories filed in the probate court 
by the executors of the estate of the 
late Charles W. Fairbanks, former Vice- 
President of the United States, disclose 
the fact, hitherto unknown even to 
heads of departments in the office of 
the Indianapolis News, that Mr. Fair- 
hanks at the time of his death had a 
three-fourths interest in that newspaper 
That is now part of the Fairbanks estate. 

The News property includes a one- 
half intrrest in the Griffith building, for- 
merly occupied by the newspaper, anrf 
the present mechanical building, which 
is separate from the business building, 
and is inventoried at $2,000,000 The 
thTce-fourlh interest of the Fairbanks 
estate represents, therefore, a valuation 
of $1,500,000. 

When the founder of the paper, John 
H. Holliday, sold the controlling inter- 
est to the late Major W. J. Richards and 
associates. Mr. Fairbanks, at the in- 
stance of Major Richards, became onr 
of the associates He retained his in- 
terest as an investment later at the time 
of the sale in 1899 by Major Richards 
to Delavan Smith and Charles R. Wil- 
liams, but took no part in the conduct 
of the property and had no voice in the 
management 

Subsequently. Mr. Smith bought out 
Mr Williams and purchased the interest 
uf Mr. Fairbanks, the latter reserving 
the right of repurchase. The repurchase 
had been negotiated just prior to Mr. 
Fairbanks' death, which interrupted the 
process nf reorganization. 

"Letters received from Mr. Smith, 
who has been ill for a long time, indi- 
cate that agreements have been reached 
on a friendly business and that it is 
the desire of all concerned that he re- 
main in control of the paper." said Hil- 
ton U. Drown, general manager of the 
News, to the correspondent for Editc* 
Sc PfBLtSHEa. "There is to be no 
in management or policy." 



$23, WW buys only drnil'. 

paper property ia a City of 

9,000. Annual volume of buai- 
neaa 123 090 Return to owner 




WILMINGTON DISPATCH 
SOLD 

Sale of tfc. Wilmington (N. C) 
Dispatch to R S. Carrar, an 

asonacod in th» column, of this 
papor last week, was made by 

HARWELL & CANNON 

Broamrs fa N 



New Yo 



ANDREW J. McCONNELL DEAD 



Was Editor aad President of the 
Woontocket Daily Call 

(Br Telegraph) 

WooNsocMT, R. I, Oct. 28l— -Andrew 
James McConnell, editor of the Woon- 
sockct Call and president of the Even- 
ing Call Publishing Company, died yes- 
terday at his home in this city following 
an illness of twelve days. Mr. McCon- 
nell, who was a native of Brooklyn, be- 
gan newspaper work in the composing 
room of the Brouklyn Times, later be- 
coming assistant foreman. 

He came to Rhode Island in 1891 as 
foreman of the composing room and as 
dramatic critic of the Providence News 
when that paper was started, He en- 
tered the employ of the Woonsocket 
Call as news editor. The following 
year he became associated with Samuel 
F. Hudson in the management of the 
Call and since that time has been an ac- 
tive and influential factor in shaping the 
policy of the Call and in directing its 
affairs 



EXPORTS ROSE IN AUGUST 



Newsprint Figures Up After Deeliae 
ol Five Months 

Montreal, Oct. 28 — Paper exports 
from Canada during August included 
57.817 tons of news print, valued at $4,- 
140,812, the importing countries includ- 
ing the United Kingdom, United States. 
Argentine Republic, Australia, Brazil, 
British South Africa, Cuba, New Zea- 
land, Peru. Paper exports fell off $3,- 
431,118 in value for the first five months 
of 1919, as compared with the same pe- 
riod last year. This year they were 
valued at $30,395,082. 

During August, exports of pulp and 
paper amounted in value to $8,348,179, 
a gain over August, 1918, of $1,229,781 
Exports of pulp wood amounted to 
$944,877. against $1,978,012 in August. 
1918. 



In France the cost of novels has in- 
d from 30 to as much as 100 per 



Morgan Talks on Foreign Journal* 

Lawseno:. Kan., Oct. 28.— William Y. 
Morgan, owner and editor of the Hutch- 
inson News, was the speaker and guest 
of honor at the annual latsquct of the 
Associated Journalism students at the 
University of Kansas Mr. Morgan told 
of his observations of European jour- 
nalism, as well as the work of American 
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fine works and almost-human nuchin- an indefinite time. J. F. Dan W and W. 

try to their visitors with an entirely A. Wrygandt, manager and editor, re- 

justifiable pride, for the "B. S. A." spectively, of the Daily News, 

sporting guns and bicycles are among from the newspaper business 

n>i»uk Publisher Shew* Woadm <*e bighest-prited in their rapec-iv* for the present. Announcing the deal, 

f Bb-b»£l . M« Wh. departments the world over. the owner, of the Daily New. say: 

of B.rm.n.h.n, «« »?". Wo0 ^ Dunlop RaM)e , q, , ui ,, n . "The transaction i. in line with simi- 

vealcd the mysteries of Dunlop Tyres, lar action in hundreds of other cities, 
in a factory that is a wonder-house of In Ohio there have been numerous con- 
production. The visitors had a new solidations. Among the most recent 
respect for the name of Dunlop when have been the purchase of the Mansfield 
this interesting experience was con- Shield by the Mansfield News, the con- 
si. solidation of the three newspapers of 



CHARLES STARMER 
HOST TO AD MEN 



Plan an«l Place English 



By Hubzit C. RroouT 



eluded. 

It was a triple gUrnpse of the phe- 
nomenal activities of Birmingham, a 
convincing suggestion of the impor- 
of the city as a manufacturing 



The English city of Birmingham u 
one of the six industrial centres outside 
of London that figures in every Brit- 
ish advertiser's list of media. To miss 
this humming hive of industry and its 

900.000 well-paid ««*«"> £entre> M0 , ttlMog rmi „der of the 

SZ£SJn% TLfSSt S3 necessity that Birmingham must 

Sir Charles Sttrmer, the proprietor «f * e ™ nU * f™ 0 " 8 * £ 
of the Birm.ngham Gaiette, which has J* •*«^ , *J££ ,° , % S 
, larger sale than any other morning ^ * tE'ltf 1*5 

cannot think of a good advertising ter- 
ritory without thinking of media, and 
as the Birmingham Gaietti 
where it does in prestige and 
—the moral i. obvious. 

Tribute should be paid to 
cellent arrangements made 
Charles Starmer's lii 
Thorneloe and Mr 
berry, both of 



Zanesville, two in Xenia, all of the daily 
and the two weeklies of Ashland un- 
der one ownership, and the two of Lo- 
rain. One of the dailies of Alliance 
was absorbed by the other last year. 
"The spirit of the times, based on 



Yeu wUI tad UMt he will uke care ol_ Uui 
una at oace m in reliee oa in* 

business lot kis urelibocd sod csnoot snc»« 
to Dfiij ««T petbtitntion. Ot course, then 
are some email initiates where t » L « would e*< 
be r. -u.:r bet, ia snanv cues, there should 
be sction of this allure M as to »two ausse 
of ike unnecessary ripense which erar os* 
of you ss taenrrins; Is If!.,"'"* °< 
let who woeTt pey » hiU unices *»>■ ■»* 
after it. , 

I «) iot aeu that this ti genersl " . 
this stste sod especially in oar section. w« 
have a fcue lot of dealers, bwt there are a 
few bad ones, and, if we could ejet Ike f»"e*i 
co-operation from all toe" members of tow 
organisation, jojrt see what U would mean 

Your publisher would vmn sit up sad tslr 
notice sad realixe that he is eettrna a lot af 
eood out of the association. When too shoe 
rour pubtuber that tkia aeeooktlon helps bus 
wltk Blew ideas and tbe aaelof of money, he 
weald oot hesitate to re the tismit and co 
operate with you lo -she tbe association s 
Isrger institution. I base been thinkrng s( 
this point lor a Ion* tieae and belters that 
ike lime is now ripe for solid act toes. 
Salaries of road men and the expenses hare 
'erable MBMM 



what to do and how to do it. 



paper in the Midland counties, believes 
in Birmingham, and with the object 
of making the men responsible for 
the formulation of most of the ad- 
vertising campaigns in this country see 
through his eyes and witness for 
themselves the industrial glories of 
the city, invited a party of advertising 
experts to spend a week-end in Bir- 
mingham and district. 

To alt it was a revelation. Most 
knew Birmingham as a big place, rich 
in its industries, well-favoured in its _ . , 

wsnSe-e«rnirag capacity, and as ranking Expert 1 ells the 
high among the first cities to be con- »_ 
sidered in any advertising plan. But 
to none had been given the 
sesame" which Sir Charles 
excellent scheme secured. 

Perhaps tbe most outstanding facts 
of the cleverly planned visit were the 
important place which Birmingham is 
filling in the production of British 
the scenic beauties of the 
the city of furnaces 
the hospitality of Sir Charles Star- 
and his staff. 



good business principles, is against two %»J*f* l^TtLH^ Of 

daily newspapers in Cities of Similiar mnt newspapers need them, wkile otkeea css 

siie to Wooster " l« along- without such members on their eta* 

sue to woosier. • [hfj ^ „„ It<1 „, co . ov «,.ea Q n frsw 

all the members . 

... . ^-r-n-i-nmsi sir-PTIUr Tbit point. I believe, ia Ike moot vital of 
WATERTOWN MEETING »U. but belier. you understand , clearly >w- 

what U sseant by solid cooperation tross sB 
members foe tbe best interests of the pub 
Usher. 

Let Its ail fire and Uke and thereby kelp 
- nuke our positions stronger i- 



OF CIRCULATORS 



the ex- 
by Sir 
Mr. L 



(Continued from Pag, 24) STnavT 




noticei. 

Tbe tkird ttcp ni »rnd:ti« out the r<*rc 
■rfiuuvr, who experienced coiuiderAble dim 
cnlly in coUcctu^f bath tbe arootint put dae 
•and the advance p*yittent. Tke remit wti 
tkai tc returned with tn*a» '"atopa." 

On October I tbe papn- of »U aubacKben 
wb-i bkil not comphed with tbe order were 

fe.°.b„ , "ud ^deo^'no/ t'ikVS. oik! Movements by the Sentinel's ownjorce 
aenouily recorded the pspee at once and aa 



F. E. Kessinger of tl 
recommended a device called the "Ad- 
V for recording, addressing 
smaller city newspapers 
This machine has been fitted with im- 



S.ya 78 P.r f^nt 
Daltios 

MiLWAUKEt, Wis, Ocl 26— Newspa- 



Thoir 
Bo 



the weeks passed others did likewise. Dunns 
Ike year balls were sent for the saaoant past 
due to subscribers whose papers had been 
discontinued and who bad not reordered. 

We consider the best methods of collect- 
tng back eccounts is lo have our own rrpre- 
eentativa call and Utk direct wilh the people 
Esrlv this summer Ike same rrpresenutlTe 
was sent lo make a thoroufb canesss of all 
past and present subscribers. He made Ike 



and, driven by a small electric mrtor 
operate, with complete satisfaction. He 

said: 

Tke east with full esjorpenesit in spproi 
stately 1*00. TJbe labor it saves fas our es 
tsbUshraent. while we have not figured it close 
Ip. amounts to considerable eaore than tke 
cost, besides beina a more aeeuratc and ee 
pmdsble msiler snd pie.entirt man; of tke 



per advertising and plenty of it is the "■!» »» sutomobUe, cUlinj st homei through 
*; . . , . . » , , . ., out tbe counter sad bp dispUjlne. s certstn 

foundation on which a successful retail 



businc 



ss can be built Jesse M. Joseph. • u g^™* 



ouat of "stick 10 business" retu 
and critifring results, 
per cent of tke auhscrlbers wboae 



Cincinnati advertising agent, told mem- fv)en w - c ti atopped October i, lsi. paid ihr 
and the retail ksek sceouot. and payint in advance, and 



City of Wagn 

The respective industries which en- 
the workers in Birmingham make 
interesting study, as the visitors 
For instance the Engineering 
and allied trades, including sheet metal 



ber» of the advertisers' 

divisions of the Association of Com- w. Snd as ■ 
merce and the Kiwanis Club at a re- ^hai ike 
cent luncheon. 

Mr. 
stores 



feed to bsra I 
edrance and a 



Joseph recommended that retail "d of. 
, . . , Take awa 

devote at least 75 per cent of fake awa 




BUFFALO NEWS 

EDWARD H. BUTLER 

•ad Pukliahar 



their advertising appropriations to news- 
paper advertising. He pointed out by 



j the H and he 

f tbe A and be 



The habit 



worker,, tool ZE^S ZZ7% ^ ^^^Z & 

builders, engage about 150.000; the ^'JX £i ^11 kind, of 'nuhlicirv 

Jewellery and allied trades, between •« b « »" d for i ". k '" d » °* »» h ,c 

40,000 and 50,000; the Brass and bed- *.«»■?«■■»• ■? ■» ^**^s JJ t 

shcut wnnn. (h . Hard- suits within twenty-four hours ; and how 




ill still bsre sbjt 
II still here s bit. 
ill still have it. 



stead trade, 



J. M. Annenberg, who has just re- 
gncd from the Albany Knickerbocker 
Press to become circulation manager of 
the Philadelphia Press and was elected 

Y. S C. 

they will respond more readily to M. A., in discussing points by which 
the advertisements in newspapers than circulators may co-operate, brought up 



"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclu- 
sively. The above is one of the 



MEMBER A. B. C. 
Foreim Adeertitloa Representalieei 
KELLY SMITH COMPANY 

I.rtton Building 
CHICAGO 



"new" " 



YORK 



to almost any 
ing. 



form of advertis- 



abont 50.000 ' the Hard- suits witnin twrnty-iour nours; anu nuw tne jrutiaueupiiia rress auu wai 
industrv about SO 000 and the the PTchology of the readers is such an honorary member of the N, 
Gun trade, «7orting section, 3.000. mili- thlt ^ wiU r "*°*4 more readily to M. A, in discussing point, b; 
tary jection, 1,000, total 4,000. 

Among the visit, arranged was one 
to the work, of the Austin Motor Co., 
Ltd., at Northfield, and here every 
process and stage of manufacture was 
witnessed from the rough castings to 

nrominent figures in English adver- Woosthi, Ohio, Oct 27— The pub- 
lishers of the Republican. Albert and 
Guns and motor-cycles were the next E. C Dix. have purchased the Daily 
industry to be laid bare to these ad- News and Wayne County Democrat, 
vcrtising men, and the Birmingham which, beginning today, will be ictued 

Small Arms Co., Ltd., exhibited their in connection with the Republican for aril! isie unitcd'aciion and cut oil bis supply. 



MERGER IN WOOSTER 



in particular the case of 
newsdealers, saying: 

We have a big awiriation in tbii utate aad 
it is composed ol iiirmbeift ftotn all sections, 
ao tbsl s wonderful nnsi hinrtr of eo opera 
tion can be put to raluable ute. 

Neatly every newspaper hit more or less 
trouble with a frw nansiaaliel here and thrre: 
and right now tt cotts a comiderable amount 
of money for road men to take care of a 
few minor omplsinta or a mall rollectino of 
a bill. 

Why •kould this he necessary? Why can't 
the member who ii hsr-ng trouble, inform 
tke patty that, unless he pays his bill on time 
ss he rfaitutd or rives kiss an eveo break on 
pushing hit paper, the awnci-itiiin members 



The 



Newark (N. 
Ledger 

is a 7-day Morning Associatr-d 
Press Newspaper wilh aU the 
HOME features, serial stories, 
comics, cartoons, women's pane*. 

""DOROTHY DIX and HELEN" 
ROWLAND have recently joined 
our tUff. This gives the HOME 
folks a full day's reading 
of an hour or ao in Use 

Ic 
Se 



THEJDAY 
THE WARHEIT 

ao^i^m^.n^n.WnVbi , 
Tb« National Jowiak Daily 



Food 

of 

New Jersey 

Trenton Times 



ABC. 
2e— lZe Par Week 

KELLY SMITH COMPANY 
20 Fifth Avenue 



FIRST 

Tha New York Times hae 
of.mil- 
in the New 
York metropolitan district 
among men and woman who 
waatt only "all tha news that's 
fit to print." Tha Timws 
prints mora advartising than 
any other Now York news- 




pings yourself. But let us tall past 
bow press dipping cask be nssns 
s buslnees-builder for you. 

BURRELLE 

145 Lafayette St., N. Y. City 



uign 
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Sharpshooters' Medals 



Every soldier is supposed to be able to 
shoot a gun- -to know how to load a gun, 
aim it, and pull the trigger. 

But there are soldiers set apart from 
their comrades, and wearing medals, re- 
sembling miniature targets. They are 
sharpshooters. 

They not only know how to load a gun 
and pull a trigger- - but they know how to 
aim at some object and hit that object. 

Their shooting counts. No general re- 
sults with them. It is right to the point— 
and they get results. 

Think what a regiment of sharpshooters 
could do in a battle ! Every shot aimed, 
every bullet fairly sure of landing where it 
will do business -where it will produce 
results. 

Sharpshooting is much like territorial 
advertising. 

In territorial advertising every shot is 
aimed at some particular object. You can 
aim at something definite— you can sight 
your gun, so to speak, through the local 
dealer— and can reach your objective. 

Daily newspapers are the best adver- 
tising guns---and the South is a wonderful 
spot at which to aim — for you are sure to 
bag big game down that way. 

These daily newspapers,, covering this 
territory as it can be covered in no other 
way — are sharpshooters, every one of them. 



ALABAMA 

Circulation 

Birmingham Age Herald 1M1 2JJ0U 

Birmingham Age Her*ld (SI 27.4115 

Birmingham Ledger (El J4.0U 

"Birmingham News <K> 4o,12l 

"Birmingham Newa (S) W.SKt 

Mobile Newt htm (E> |ii.M» 

Motile Refiner (M) 23J09 

Mobile Register (S) 3J.U7 

Montgomery Ailvcrliarr (Ml 24.1*7 

Montgomery Advertiser (S) 24.736 

FLORIDA 

Jacksonville Mrlmpolia (F.l Ut.74) 

Florida Timea-l.nion, Jarkaoo- 

villa (MASi 

Palatka Mornini Post iMl 1.450 

Prnaacola Journal (Ml 6.4B5 

Pentacol* Journal (S> 7,410 

Pensacola Neva (F.I V«J! 

GEORGIA 

•Atlanta Georgian (El 49.441 

tAlUttta Sundav American ... (SI 92,911 

-A>muala Chronicle (Ml 11/94 

•Augusta (lir oniric (Si IO,OJ» 

Augusta Herald (El 1J.9S1 

Augusta Heral.l (SI 9,413 

Columbus Ledger ,,, (EAS) 7,592 

Macon Telegraph lit) 2J.4S0 

Ma.uei Telegraph I Si 19J2I 

Savannah News (MAS! 21.LX) 

Savannah Pre* (E) 13,137 

KENTUCKY 

Louisville HeraM .(Ml 43,61* 

Louisville Herald (S) 4aUM 

Paducah Neva Democrat (Ml «,«2 

LOUISIANA 

Near Orleana Tlmea Pieaj uiw. ..(M) 76,171 

New Orleana Timet. Picayune. ..(Si 91.360 

• New Orleana Daily Slate (K> 41,994 1 

• New Orleana Daily Stalest (S) 37.675 I 

• Near Orleana Item <E> 73,9* 

•New Orleana Item (SI S7.3B* 

NORTH CAROLINA 

Aaheville CltUen (Ml 11.915 

tAaheville Cmcen (S> 9,734 

•Aihevilla Tlmea (El 7„1W 

Charlofe New. |E*S) |riJM9 

•Charlotte- Obaerver (Ml 19,21? 

•Charlotte Obaerver (SI 19.217 

Durham Sun (El S,JiS 

tCreeualioro Daily Newa (Ml 16.935 

Kiretnahoro Daily Newa (S) 22,4a* 

• Grernaliora Rerord (El 3.411 

• Raleigh Newt and Obaerver.. .(Ml 21.209 

• Raleigh Newt and Observer... (S) 21.209 

'Wilmington Dispatch (El 4,491 

Wilmington Ditpatch (SI 3,(140 

*Winaton-Satem Journal (MAS) 6,447 

t Winston-Saleen Journal (El 7ja00 

SOUTH CAROLINA 

• And'raon Mail (El 4.0..1 

Charletton Amenran (Mil , 

Chartetlon American (S> I 

" 1 'in t ■ .1 Record (El 13.709 

• Colombia Record (Si ll.lio 

Columbia State ..(Mr I u.^ 

Columbia Slale (Si ( ''• n *' 

f.reenvdle Newa (MASl 1,415 

Greenwood Index Journal ,..(EI 4,7113 

Spartanburg Journal A- Carolina 

Spartan (El 2.951 I 

Spartanburg Herald . lM) 4,41* 

Spartanburg HeeaW (Si SJ6J J 

TENNESSEE 

"Chattanooga Newt (E> 17.242 

Chattanooga Timet (M> 2*,9»» 

l haltanooga Timet .... (Si 23.4*4 

tKnotville Sentinel (E) 24,(122 

"Ktmevillc Journal Tribune ...iMil u „ 

"Knoavilte Journal. Tribune ..ISM • M ' KW 

Memplllt Cummerrial Appeal. ..(M I 71.214 

Memphis Commercial Appeal — (M 109,031 

• Nashville Banner (F.l I . 

• Naahville Banner (Si ( m vr> 

• Naahville Tennetaran (Ml J4J49 1 

INaaliaille Evening American. .( El 15.19* } 

•Snnday Tennr.aran A American (Si Ml J 

VIRGINIA 

IBri.rr.1 Herald Courier <M»SI 8,750 

Danville Register and Br (MAI.) 9,411 

Newport Newt Timet Herald.. ..(El IH.354 I 

Nr. port Newa Daily Press. ISAM) 6.476 1 

Norfolk Ledger Dispatch. (E) ».494 

Rmnoke Time (MASl 9.570 1 

Roanoke World-News (El 10JIS f 

Government Statement, October 1st. 1919. 

• Government Slalemrnt, April tat. 1919. 
*A. B. C. Report. October 1st. 1919. 
"A B. C. Report. April lat. 1919 
(Includes Bristol, Tenn 
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New York Advertising Situation! 

Space used by leading retail shops in the daily newspapers September 

1919 and 1918 



These are the stores: 

Abraham fls Straus 
B. Altman & Co. 
Arnold Constable & Co. 
Best & Co. 
Bloomingdale Bros. 
Bonwit. Teller & Co. 
J. M. Gidding & Co. 



Gimbel Brothers 

Jas. A. Hearn & Son 

Fredk. Loeser 8s Co. 

Lord & Taylor 

Jas. McCreery fit Co. 

R. H. Macy fit Co. 

Oppenheim, Collins & Co. 



Evening Newspapers 



Franklin Simon & Co. 
Stanley & MacGibbons 
Stern Bros. 
Stewart 6s Co. 
Worth 

John W ana maker 



1919 

Globe 327,429 

World . . 254,687 

Journal 259,343 

Sun 273.631 

Tota! 1919 



1918 
212,041 
162.285 
169,530 
1S9.806 

1,391.661 



1919 1918 

Mail 142,263 120.473 

Telegram 84,459 96,721 

Post 49.849 47.208 

Total 1918 1,008,164 



- 



World 
Amcrif- in 
Herald 



Morning Newspapers (six days, excluding Sundays) 

1919 1918 1919 1918 

39.666 34,789 Times 60,232 55,273 

10.930 14,560 Sun 48,786 7,801 

49,228 53,319 Tribune 65,902 11.380 

Total 1919 . . . 274.744 Total 1918 177.122 



Sunday Newspapers 



1919 1918 

World 101,228 105,662 

Americrn 98,063 60,875 

Herald 82,371 81,005 

Total 1919 566,131 



Times 

Sun 

Tribune 

Total 1918 454.818 



1019 
135.550 
71.375 
77,544 



1918 
147 427 

17.603 
42.246 



The tendency toward the evening newspapers grows steadily 

The evening newspaper goes to the home, while the morning newspaper goes 

to the office waste basket. 



Member 
A. B. C. 



The- New York Glolbe 

JASON ROGERS, Publisher 
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Space-Buyers' Chart and Market Survey of the 

STATE OF RHODE ISLAND 



PACKS I TO XVI INCLUSIVE 
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RHODE ISLAND, STATE OF THE PAYROLL, 
OFFERS ATTRACTIVE MARKET POSSIBILITIES 



Midget Among the States It has the Densest Population and Stands High Among Wealth- 
Producing Communities— Here Center Great Textile and 
Jewelry Interests of America 



RHODE ISLAM), as a market (or 
advertised goods, affords a most 
interesting field of study and an- 
■lysis. Smallest of the stales in land 
irea — having a land surface of 1-067 
qtiare miles — this midget of the sister- 
iood of commonwealths has tremendous 
iihivtrial importance and supports the 
lost dense population of which any state 
an boast. 
The last federal census placed the 
ensity of population at 508 S inhabitants 
> the square mile. Of the total popula- 
ion of the state at that time SSlZ per 
cnt. was urban— which fact places 
IIumIc Island in a class by itself as es- 
rntially a state of city dwellers. 
The estimated total population in 1914. 
t.i.lr bj the censm bureau, was J'.'l.iK?'. 
s compared with official figures for 1910 
f 542.610. If this rate of growth has 
ccn maintained — and many authorities 
'ill contend that it has been greatly ex- 
rc<lc<I the present population of the 
:atc should be approximately MiOJUX). 

Strictly a Manufacturing Stale 

A striking illustration of the extent to 
•hich the population is engaged in 
lanufartunng industries is shown in the 
set that ten cities, each having a popu- 
itiutl of more than ten thousand, whose 
<itrcsiate populations represented K-' H 
rr cent of the people of the state, pro- 
iter ftt 3 per cent, of the state's total 
inual manufactured products This in- 
icatcs that the business of manufactur- 
i K in not confined to the larger cities 
it extends to the towns and villages in 
tout the same proportion. 

It i« trite, and usually inaccurate, to 
iy that a state is a "hive of industry." 
c-t the description seems to be the only 
Initiate one to apply to Rhode Island 



It It not an agricultural state. Its ter- 
rain, generally speaking, does not favor 
farming. Dairy farming shows a healthy 
growth, due to the tremendous demand 
for dairy products in local cities', and 
there is a consistent attempt to supply 
local demands for garden truck, but 
Kllude Island people buy the bulk of 
their table necessities from outside 
sources. 

The total value of the manufactured 
products of Rhode Island according to 
the federal census figures for 1914 was 
$279,545,873. The value created by the 
process of manufacture was $117,120,- 
654. These products, and this new 
health, were created in 2,190 manufac- 
turing establishments, employing a total 
of 124,109 people, the average number 
of wage earners being 113.425. 



The total value of products for the 
state represented a per capita of $473. 
The corresponding per capita figure for 
continental United Sutes was $245. 
These figures illustrate again the extent 
to which the state is devoted to wealth 
production through manufacture. 

The capital invested in manufacturing 
in the state in 1914 amounted to $308,- 
444,563. The amount paid out in salaries 
and wages totaled S72.621.981. 
Vast Exteat of Textile InduitriM 

The textile industries are the most im- 
portant in the state. Statistics of the 
Department of Commerce covering the 
calendar year of 1914 show that woolen 
and worsted goods head the list, with 
products valued at $60.888,755. These 
lines employed 22.745 wage earners. The 
new wraith created by the process of 
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manufacture amounted to $19,15J.95<> 

The manufacture of cotton goods 
ranked second among the state's indus- 
tries, employing 29,483 wage earners, and 
with an annual product valued at $49,- 
718,837, of which amount $20.962.528 rep- 
resented value added by the process of 
manufacture 

Third among the state's dominant in- 
dustries is the manufacture of jewelry. 
Two hundred and ninety-one establish- 
ments, employing 8.778 wage earners, 
turned out products valued at $21,522.- 
251. and $10,313.204 of this sum repre- 
sented value created in manufacture- 
Fourth in the list is foundry and ma- 
chine shop products. In this industry 
the re arc 182 establishments reported, 
employing 10.728 wage earners, with an 
annual products valued at $19,373.113 
Of this, $12263,131 represents value add- 
ed by manufacture. 

The fifth industry of the state is dye- 
ing and finishing textiles. Forty-seven 
establishments employ 7.928 wage earn- 
ers Thrir annual product is valued at 
Slfi,3t«>.783. including S7.536.4BU new 
value added by manufacture. 
Proud Record for a "Little State" 
The industry ranking sixth in impor- 
tance is silk goods, the seventh rublirr 
goods, the eighth meat packing, the ninth 
electrical machinery and the tenth print- 
ing and publishing. There are 162 es- 
tablishments engaged in printing and 
publishing, employing 1.515 wane tam- 
ers and turning out annual products val- 
ued ar $4,J".l.-"<9. In this industry the 
value added by manufacture is very 
high, totaling $1,131,697 

The combined textile industries, in- 
cluding woolen and worsted goods, col- 
ton goods, silk goods, hosiers- and knit 
fr.nrrVim.-rf ,.it Pan,- Villi 
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Surve 



Two Part* Part I 



Providence, R. I 



Population 



ItW Can.u. £MJ2t 

(State Canau.) 247.2M 

A. B. C. March 31. 191*. City Z7S.MM 

A. B. C, City and Suburb*!. 770,000 

Chambnr of Coramarca aatimata. City 265.00A 

Cbanbar of Commerce, City and Suburban ..... 544.447 

Native Whit.i SS'.. English reading W/c 

Foreign barn 33 r V Industrial worker* . 3S r 'c 

Negro 2' < Home owntri 40,000 

StudanU 1,5*0 Summer residents.. IK, 000 

Suburban Residents 

Within a twautv-mib radiua: Pawrtucka* and CautraJ Falla. 
tt.«*; Woanaockat. U.aM; Atllaboro. 2MMs North Attlahnra, II.M*i 
Warwick. I*.**; Waal War»kk. la.***: B 
77. ax. Each citT *nd about 2* amaJWr 
m.miila<tui iaf cafltara. 



City Classed As 

Oaa of the largaat iaduatrbl 
riliaa iaj Eaatarn UnlUd Slataa 
ducatlcmj.1 



Location 



Oa aula Una ol N 
Aba tha fotbnrii 
Prevadance Llna t 



f, N. Y. * H- R. R. 

ai**mahf|i llaaa — 
New York; CelanlaJ 



rkt Bay 5tat* Llna ta 
lr'ananarlatien Co 1„ 

Ulan* Packat Una. 



Norf.11. Ve.; and 



irtv i it k a . . 

Mitr Bank, 

Trual C< 
National 
AU National 



« 

2 

- * 

at tha Slate of Rhode laUad 



tn.Ht.rn 

ia.ta.i* 

Slata.a) 

In Previdanc*. 



Schools 



Public Grade Schoob ... ." M Puplb M.Ui 

Hlfh Scheela 4 »• tcia 

Tradt School . . | •• |S 

Thara ara 17 echoole far backward children wltb 771 pupil*. 12 
Catholic achoob aritb 4,7*7 pupil*, Broun Unhraralty wllb an en- 
rollment af 1,177. 

Thara ara IS othar ecbeel*. Including nina buaincaa celbgee, 
laettluta lor Daal, ornate •cbool*. dramatic ecboel*, Rhoda labad 
Celbge of Pharmacy , erbeeb of daelg-B, glrb' preparatory achoob 
hoya' preparatory *cbe*l* and otbera. 



Theatres 

• motion picture ascht- 
ahrely; 2 motion picture aad 
vaudeville; 1 vaudeville e*> 
clualvely; J bgitiuiate. To. 
tnl Mating capacity acerb/ 
«*.*»*; anly I laaa than 
l.oja aaaUi 3 mora than 
UN. 

Churches 

Bapliet. 17; Congregational. 

Epiacepal, It; Jaw lab, 1»; 
H™» Catholic. It, Methe- 
dial. 12; Negre. 1| Uoi- 
vereaJbt. 2; Unitarian, I; 
Lutharan. 2; Praabytanan, 
S, and 12 atbar churche*. 



Principal Industries 



Fine tneb, filaa (all kindal, ecrewa, ailverware. jewelry, woolen. Gotten, 
electric wlea, webbing, toala. gold wira, artificial leather, aprfnklara and othar 

boae*. atrctrkc lama bulb*, 
of all kinda from *urgknl and 




Special Information 



Total valu* of yearly factor 




the 
indiii«tr>' 

Co. 



labor, ttZ 

In hoart ol tlty lo o flc-fiilc poor torn, occupying property worth more tl 
SrMM.rMfV. Thl* tmraa U naarly Z.MMM »qvare feet In sin m*d yr*4%n+% I 
vr.rvtd.blr* %rhWh mim «hlpp«d lo B»|t>n aiarhcU <u w«U at* local at»r«-». 

Prbu.l»dil £ld.U lMl.tut.Mia <Rrf«rmatorl«a. SUli Ptivm, ate.) ar» in 
a«Mr city. 

Th«t-v *r* m*r« than at firma majiwfacturtBC Jrwelrj la this city. 

Tha po#t ol Provioaaica i» aomalimao catlrd ' 'No** i!n<t«Dd'R Southern 
way" hocaaao ol iU fiao harhor and th*- poa • Ibll Lt kdf-a oJ di^ Dl ;i 
all aoatarn porta or South Amrrica- Tfa.» »hlpp.nr la holoc (hrvol 

ProvKtMiato ■• Now Enflaaid'i loryoat oil dbatrlliHUoff port. 



TVafYTl?. "aowrcao trona whlcK th-a* fiium ami thoa- e»J Part 2 were aocurodl 

1>U It. ProvWooco CSioahor of Comiw.rca); Lotoat A. B. C. fUporU. " 



E, Uoeoltt, Editor ol tho Pro»l4*at»ca. R. I„ M« E »i.nr rcttictal or. an ol tha 
it ol SohooU, Stata Baoh Commi..^... Ct>mm.«ton4>r ol Induatrli 



THE PROVIDENCE NEWS 

A Ner» England Wonder 

From Nearly Nothing to tkc Second Evening Circulation in Rhode Island 

IN ONE YEAR. 

Now Gaining at ONE THOUSAND A MONTH in the^Race for 
the State s Biggest Circulation. 

Space Buyers should Get up-to-the-minute Figures on the Providence 
Newspaper Situation, or They Will Overlook . Much of this Rich;|Field 
Reached hy no Newspaper But 

THE PROVIDENCE NEWS 

JOHN A. HENNESSY, Present and Editor. 
James C. GarrUon, Vice President and Advertising Director. 

PuklinkerV Rcprcacntativcf : New York and BottOB, Payne. Burns & Smitl.. Inc. Chicago and Detroit. G. Log>an Payne Co. 



Digitized by Google 
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TO INTRODUCE AND MOVE YOUR MERCHANDISE 



The Providence Journal 
The Evening Bulletin 

have built through rigid supervision of advertising columns 
as well as the high character of editorial and news pages a 

Reader Confidence and Influence 

that make them valuable mediums for manufacturers who 
seek good company and a friendly welcome in nearly 
every worth-while home in this prosperous community. 

The Providence Journal Company 

PROVIDENCE, R. I. 
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Surrey in Two P»rta P»rt 2 

Providence, R. I 



Wholesale Houses 

Groc ere 




Confectionery 



Dry- 
Fish 

Ftnriptn »«••. ♦ 1 

Fnilt IS 

The lurf* number of wholesale houaea 
la due t« the (act that th*y auppl r not 
only th* Provider*** arc* taut go to •vary 
part ol tha atel* and far into Maaaa*thu- 
aetta. The area! compact no puliation 6m- 
naanda complete itrvUt. NatioaiaJ advee- 
Uoere receive exceptional distribution for 
their goods. Trolley freight, a teem train 
» teem boat and auto dali> ery are a* fin* 
an nay m the United _Srat«». 



Retail Section 



Th* principal shopping diatrict ia located on Weatmlnater 
Straat. Weyboeaet Street and Washington Street, whkh run 
parallel to aacb other. Crossing tbeee streets are ton oar 
laralva short r street*. Tba entire diatrict totnla ht — 
avary deacriptien, department 



• hop. 



tea* 



a tor* a. 



Il.lu 



in ihoppinr e antra a. On a about One- 
balf mil* on A tar all's Avanu* and Acorn St rent, another in 
tha f.x , i , Park Diatrict about one-ball mil* long, and on* on 
Pixaeeett Avanua or SIrvar Lab a Diatrict nearly one-half 
mil* long. 

On North Main Straat there is • Hah raw •bopping diatrict 



Residential Features 

In the fin* residential •action, which la very Large, one- 
family houaea predominate, There la a rapid growth of Ann 
apartment homes but few cheap tenement*. On the Weat 
Side two and three-family houaea predominate. 

1 he demand far luaurtea and exclusive hen* comiorta 
la great. The demand lor home* la greater than tba supply 
and b«i tiding ia booming, oapeciajly in tha Ana auburban 
dietricta. 

Many Providence realdonta own cottagea and aunt mar 
homes along the river and even aa far diatant as tha ehoros 
of Long la Land Sound and Block Island. 



Trading Area 

Tba Providence trading ana ia one of the largest in 
aqunro miles and one ol the moat thickly populated terri- 
torial in thn United States. 

Th* net warh of trolley lines and a« call.nl railroad and 

developing ol retail hue loses* which this area contributes to 
the city of Providence. 

The Providence trading area extends some di ataxic* beyond 
tha atata boundary lines into Mssaachuietta, Fall River. 

limits of the Providence territory. 

To the aoutb, tba territory entends to Long I aland Sound, 
la th* au rruner months a largo amount of bus Ineaa Is at- 
tracted from Block laland, about obity naJloo diatant. Fine 
• t. am host aervlce dally, both 
been constantly enlarged and 
grown In popularity aa a turns — 

Tha lact that Providence merchant* advertiao la W« 
newapapera fa evidence that 
nasi to the local atorco. 

Tha territory extertda to Mttford on the north, twenty* 
tbre* miles diatant. 

Product 

*5 Opdcuuia '..','.'.'.Y.'.'.Y,l S 

M Photographer* 44 

9 Pianos 14 

» Plumber* Ill 

29 Reotauraate 199 

94 Shoe Dealers — M 

nht .i.<... 9 

u 




Retail Outlet for Nationally 



Auto (Track) A|«dM . - . 
(Tir.) A|wm 
(Part*) Af.acla* 




a D.IUataa... 

14 Drmnuli.ri 

M Dtun.li. ... 

H Dry Ceob 

117 



14 Cnrage* ......... 

MA Gr ocai a . ..... 

IS9 Hardware 

199 Hata and Cap* 

4 J ew e lers 

19 Ladies' Tailors 





Evening Newspapt-r*. 




Weeklies 








l'Eu D.i Rhod. uiud dultaa} 








Co. ,..r. D.I Rhod. lalaaj (Italian) 








Alb* (Italian* Vial tor (Catholic) 








A4.a>ca (N.»ro) 



(MMtUrl 



(HoatUrJ 



"Try it Out" in Rhode Island 

We have the Dealers with us 



laa j an 



Tear •otataat proaotlan ajtd •duatlnal »ortt 
aa aatlieti of p.rp.to.11/ atlatOatloa; tbalr Uitaraat. la 

B. laa »aa. adT.rtl.l^ 1» th. - 



profit 



•f «v Uer 




QWe will help you put 
it across 

€LGet in touch with our 
Promotion Dept. 

—Trade Investigations 
—Promotion Work 
—Effective Co-operation 



•Up $ xttofotxvct Jmnmal Wept ^tTtm$ ^ulkthi 

RHODE ISLAND'S GREAT AND INFLUENTIAL NEWSPAPERS 
Their Combined Circulation Exceeds the Number of English-Speaking Families in the State 

The Providence Journal Company 

CHAS. H. EDDY COMPANY, Representatives 

New York Chicago Boston 

Digitized by Google 
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Second City in th[ew England in 
VC^eaJtJt and Population 

A World Leader in Many ^rVell Paid Industries 
Is the Home of Half the People of Rhode Island 

Included in tke Providence Metropolitan District — tke 
buying radius of tke city — are Half a Million residents 

There is No Richer Buying 
Section in America 

It. Pocketkooks Are Quickly Opened Tkrougk 

THE EVENING TRIBUNE 
THE SUNDAY TRIBUNE 

^Distinctive Newspapers, Occupying a Field of Their Own 



Trikune readers appear to like Tke Trikune- 
Evening and Sunday — so well tkat few of 
tkem kuy any otker local newspaper 



Circulation and Selling Influence Concentrated in the Buying and Population Centre 

"A RHODE ISLAND NECESSITY" 



RALPH R. MULLIGAN 

30 But 42d Street 
New York City 



REPRESENTATIVES : 



C. J. ANDERSON 

Marquette Building 
Cbictgo. Illinois 



Digitized by Google 
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Population 

i Pawtucket . . . 
I t.»u.l Fella 
A. B. C. Merck ] 
end Central Fi 
A. B. C. City end 
CktaU at C 
Pawtuckel . 

C . ., i t . Fella . M,i 

Chamber of Commerce, City and 

Suburban 




Native 




Savings . . 
Trust Co. 

On* slhrr Trsiet Co, o branch or Pro 
Homm; resources included in tkoee of j 



City 

n 

Industrial 

Eaglieh R.adm, m 
nduatrlel Wo,k.r. *». 



17.1.1.411 



Public ,r.dc 

2 lL„»., 



Public grade 
Hick ecJiool 
1 



School* 

(Pewtucket) 

. . n I'm, u 
... I Pupllt 
T Cotkollc m' 

(Control Folia) 

la. 



17$ 



Location 



Division of 

N. V.. N. H. A M. R. R. Mob. Una.. Dally 
and fraigkt oorvlco fcy boot tn Now York City. Motor 
truck eapreae and freight to Providence, Boston. 
Warcrator. No. Bedford. Foil River and Tounlnn. 



Principal Industries 



chin* shop products, hosiery, lace, knit goods, woo dan 
products, silk, printed matter, if.n, edvertiolng nov • 
rltioa. glaa*. electric lamp bulbs, paper knaaa. boiler a. 
carpet, confectiooory. cold red lad at*»l. leather nov- 



Theatrcs 



4 motion picture and 1 
motion picturo ard vaude- 
ville in Pewtucket. Tetnl 
seate a.*M Largest I. ua 
Tsro naotion picture lai 
Central FaUa, seals Ijm. 



Churches 

In Pasrtucket— Baptist, I; 
i Catkollc. t: Freock 

l| 



eL. 4i arid IS othars. 
In Central Falls— I 
Catholic. 4. and • other 



Pawtucket and 
Central Falls, R. 

Although thr-v kivi »"pjii ■ni*' city |«v«mnMiita, t 
cities are mi cloatty attacked that they have but 

rnilf ond derpnt »nd i Lnrly aIIt:I inlF-mr, Tb>TI 

ttlie aurvey it made to cover both pi*.,-*. 

Suburban and Farm Residents 

Within ten-Mile ra4.ua tawaahifM af Cunbnt-rUBd, 



t produce and dairy tarraa. 



Wholesalers 

Beef S 

Grocera 2 

Canfectioeiara S 

Tobacco 3 

Hardware I 

Dry Geode 2 

Produce 1 

Supply tka Pasr- 
tucket and Centra! 

Fa] la trading area. 

Providence whole* 
salers also maintain 
flnsa eerviee tn tkia 
locality- Shipping 
facilities the beat. 



Retail Section 

Principal chopping eectisei 
H| ratlea oa fcaet 



High St.. North 
North Union M . 



Ave., 
' and 



Broad Ms. Broad St. 1ft Cen- 
tral Falls baa a shopping sec- 
tion about aslle long. 

Residential Features 

one and two family 



bnuaea 

• fa 



mm J una mim u iwu ■ nana i ■ y 

aaa. Rapid grawth af 1 Is 
imily etruclurea. A city of 
mas sod workers." 



Average value ol yearly factory output 
trvees ate Average weakly wage af unskilled 
tee Average weakly wage af skilled 
feat and new 



labor. OS PUnts 



Retail Outlets for Nationally Advertised Products 



Aula (Paaaeager) 

Aula \ Truck, i . . 
Auto fTlrna) .... 
Auto tP.rta) 



Delicatessen . 
Dressmakers 
[>nt « a IstS 

' Coeds ... 



14 Herdw, 

» Hats aad Cape 

4 Jewelera 

I Ladles' Tailora 



II Milliners 

m Optkiane 

II Photographers 



Trading Art* 



To Iks north ealeada to Wrenthnm. weal to Maavilla. Part o) 
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THE EVENING TIMES 

PAWTUCKET, R. I. 

MEMBER AUDIT BUREAU OF CIRCULATION 

PAWTUCKET is the heart of New England's great industrial center. 

It is an extremely prosperous community, and the people of Pawtucket and Central 
Falls are in a position to satisfy any desire created by advertising. 

The EVENING TIMES is the only daily paper published in this compact and 
densely populated section, and covers this territory almost exclusively. 

The estimated population of Pawtucket, Central Falls and suburbs is 130,000, or 
approximately 26,000 homes. 

The EVENING TIMES with its 2.3,023 net paid circulation reaches practically 
every home in this territory. It is supreme in its field. 

GILMAeN, NICOLL & RUTH MAN 
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(Continued from I'agc I) 
goods and dyeing and finishing, comprise 
by far the most important group of in- 
dustries in the slate. They gave em- 
ployment to 64,511 wage earners and 
reported products for the year 1914 of 
$138,764,688. Rhode Island stands fifth 
among the states in the value of prod- 
ucts of cotton goods, third in woolen 
and worsted goods, fourth in dyeing and 
tiuisliing textiles, sixth in silk goods and 
fifteenth in hosiery and knit goods. 

In estimating the value added by 
manufacture there is taken into account 
only the difference between the costs of 
raw materials and the value of the fin- 
ished product. As overhead expenses 
are not considered, it is obvious that 
these figures do not throw any light on 
comparative profits earned in the va- 
rious industries, 

Of the 113,425 wage earners employed 
in the industries of the state in 1914, 
646 per cent, were males over 16 years 
of age; 31.8 per cent, were females, and 
3.7 per cent, were under sixteen. In the 
period, 1W-19I4, there was a slight de- 
crease reported in the numlwr of women 
workers and an increase in the number 
of male workers. At present, of course, 
the factor of child labor is eliminated. 

Women workers are employed chiefly 
in the textile industries. In most of 
these lines they outnumber the men. A 
steadily decreasing number of women 
workers are employed in the manufac- 
ture of electrical machinery and of jew- 
elry. 

The maximum number of wage earn, 
ers employed in 1914 was reached in the 
month of March, the total being 116.S01. 
The minimum was in December, the to- 
tal being 100,261. It will thus he seen 
that industrial employment in Rhode 
Island is stable; for the low -ebb month 
reached 92.8 per cent, of maximum. 

Wage Earner! of 10 Larffeit Cities 

In the ten largest cities of the state 
during the year 1914 wage earners were 
employed as follows: Central Falls, 
3,077; Cranston. 2.218; Cumberland. 
4,666; East Providence. 1.906; Lincoln, 
2j6u2; Newport, 893; Pawtucket. 16.713; 
Providence, 44.176; Warwick. 6.439 and 
Woonsnckct. 10,952. Estimates as to the 
number employed in these cities at the 
present time are found in the surveys of 
cities printed elsewhere in this issue 

The eight-hour day, so far as the sta- 
tistics for 1914 indicate, has not become 
generally recognized in Rhode Island's 
industries. In that year 72,681 wage 
earners worked 54 hours a week ; 26.013 
worked between 54 and 60 hours, while 
hut 5,871 worked 48 hours or less per 
week. 

Of the total number of manufacturing 
establishments hut 326 per cent, are un- 
der corporate ownership, yet these re- 
ported 84 9 per cent, of the total value 
of products. Only in bakery products do 
individually owned shops show greater 
value uf products than do the shops un- 
der corporate ownership. 

There are 1.410 establishments in 
Khode Island employing an average of 
less than 20 wane earners throughout the 
year. While these represent 644 per 
cent, of the state's manufacturing estab- 
lishments, they employ but 6.5 per cent 
r>f the state's wage earners There are 
228 establishments employing more than 
I'M wage rarners each, and these carry 
un their payrolls 88,978 workers, or 78.4 
per cent of the total. 

The total number of cotton spindles 
in Khode Island in 1914 was 2.574.942. 
and almost all of these were artive dur- 
ing the year The total number of 
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looms was 66,972, including those used 
in weaving cotton goods, woolens and 
worsteds and silks. There were 1,864 
knitting machines in use. 

A Community of W*alth-M*k*r* 

Khode Island is a state of payrolls. 
It is a great community of producers of 
wealth. Its industries arc, on the whole, 
of the stable kind, whose products are 
always marketable. These conditions 
give to the little state special attractions 
as a market for goods not made at home. 



This vast army of workers needs a great 
commissariat ; requires and is able to buy 
and pay for every desirable commodity 
or product used in the modern home 
Wage earners who are prospering — as 
arc those of Rhode Island — are libera] 
spenders. They are finding, in better 
wages, that new economic freedom 
which is the portion of the thrifty 
worker. They want finer things for 
their homes, and they are constantly 
raising the standards of their home life. 
Providence, the state capital, to one of 



the most important manufacturing cities 
in the United States. It has 1.670 
streets New buildings in 1918 cost 
$4,972,700. Providence stores and shops 
arc noted for enterprise and progres- 
liveness. There is a fine civic spin: 
rivaling that found in some of the Pa- 
cific Coast cities. 

Within a radius of fifty mile*, from 
Providence 3,044,122 people live. The 
U. S. census of 1910 gave to Providence 
a "Metropolitan District" in which a: 
the present time it is estimated that S48.- 
477 people are to be counted. 

The city i* the home of the world- 
known Brown University and of othet 
famous educational institutions. 

Providence people point to the map at 
proof that their city is the natural gate- 
way of Kcw England. 

"Produce More" Is the New Slocen 

The members of the Providence 
Chamber of Commerce are working to 
stimulate greater production by the in- 
dustries of the state, seeing in this the 
answer in part to the question of how to 
stabilite the cost of living. "Produce 
more" is the slogan in Rhode Island a 
these days, and that sound economic 
doctrine is making headway. VVrt 
maximum production, these manufac- 
turers believe, lower selling profits are 
possible. 

Pawtucket. about five miles north 
from Providence, is the birthplace of the 
cotton industry of America. The mill 
built by Samuel Slater in 1790 stands 
intact to-day Vast natural water power 
is fully utilized by the city's diversified 
industries. The port enjoys extensive 
commerce. In 1914 there were employed 
16.713 wage earners, and the value o: 
products was placed at $42,028,728. 

Woonsocket, the third city of the 
state, is 16 miles north of Providence 
Its industries emplny 10.952 wage carri- 
ers- The annual value of its manufac- 
tured products is $28,115,187. 

Newport, always thought of as the 
home of the rich, is one of the socirtt 
{Continued on Pope X) 
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Location 

WtMK»o<k«« la W mil** aouthw«at of Beaton. M*»... 
and 14 mil** north of ProvitVrtca, R. I- «t * point on 
the. Blackatoue River whwt u aituatad ih« Uasous 
Woont.ocl.ct FaJla. Ttivr*. »r» throe alettrk roada 
and two ateam road* (ProvWUtica-Worcaater dlviaion 
and Bo.tor. P.aeoag branch of N. Y„ N. H, * H. R. R.) 
CoRvrmiont trucalnf facilities to Providanc* and Paw 
tucWt. TroUaya to ProvMonc*, Worcaatur aad all 
•uburnan point*. 

Principal Industries 

Taatilaa and Appliaueaat Manttlac luring woolan a»d 
am* »y Frrr.rh, BulgUu and] Bradford pro- 
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craaea. Nuntcrou* mil la mako cotton, woolen, worsted, 
pluak and corduroy p»rc«e;ooda. Silk*, aatia*. under- 
woar. bathing aufta, handkrrrb.t*fa. narrow fabric*, 
machine*, top roll*. aliutlUa. fibre apooU. paper tube*, 
combi, preaaea. wool cerbonieiag, dying, blaacking and 
finlahuig. rubber aboeo, waabUtf wri«e**«. rufab" 
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Retail Section 

Principal ahopplsig center is 
about I'j Bailee on Mala atreet. 
South Main atreet. and North 
Main street. Hers ars locatad 
all kinds of retail stores, tn 
the social district I* another 
• hopping center about H mile 
long on Social street. Clinton 
street, and Cumberland street. 
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An Industrial Section-Served Exclusively by One Evening Newspaper 

Ninety-five Per Cent, of the Newspaper Readers in Densely Populated Woonsocket Trading Area 
Get Their Store News and News of Nationally Advertised Products from The Woonsocket Call. 

Woonsocket Served by Four Branches of N. Y., N. H. ton. Woolen, Worsted. Plush and Corduroy Goods; 

& H. R. R. and Five Trolley Lines. Clothes Wringers, Tools, Machinery, as well as drop 

Over 125 Mills manufacturing Woolen and Worsted forging, dyeing, bleaching, finishing and carbonizing 

Yarns. Rubber Shoes and Boots, Cotton Yarns. Cot- plants, are located in Woonsockct's Trading Area. 



Only Evening Paper printed in English 
between Pawtuckct, R. I., 12 miles 
south ; Worcester, Mass., 28 miles 
north ; Boston, Mass., 38 miles cast and 
Willimantic, Conn., 48 miles west. 

Excelled by no other New England pa- 
per in the handling of World News. Its 
local and suburban news service from 
Woonsocket and surrounding towns is 
covered systematically and thoroughly. 
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l.t Qu.rl.r 1919 11.928 
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Advertising lists for Mass. and R. I. 
must include The Call, if they are to 
cover this thickly populated industrial 
area in the Heart of Southern New 
England. 

Four-fifths of The Call's large subur- 
ban distribution goes into Massachu- 
setts towns and villages. 

The other fifth covers northwestern 
Rhode Island. 

The large City circulation covers 
northeastern Rhode Island. 
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total net ju-,i,l .uliurhan circulation average lor the month 
the month IM llanMv t,r mail). . 
of over III).'"} peorle wno are particularlv 
active area. 



The Woonsocket Call and Evening Reporter 

Printed Evening*, Sunday* Excepted, by 

THE EVENING CALL PUBLISHING CO., at 75 Main Street, Woonsocket, R. I. 
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capitals of America. Aside (rom this 
distinction the city has important indus- 
tries, including extensive fisheries. 

Westerly has granite quarries employ- 
ing 2,000 men, as well as other impor- 
tant manufacturing interests. 

Because of its concentration of popu- 
lation and the uniform earning capaci- 
ties of its people, Rhode Island affords 
an excellent "try-out" market for any 
new product Its newspapers are mod- 
ern and fully up to the high standard 
set to-day for our American press. They 
reach all of the people, and reach them 
quickly. No predated issues arc neces- 
sary to Rhode Island newspapers, for 
their field is near at hand. Rhode 
Island publishers cooperate cheerfully 
and helpfully with advertisers seeking to 
win a foothold in that market. 

Excellent Compensation Law 

Rhode Island has an excellent work- 
men's compensation law, under which 
wage earners in alt the industries are 
protected. In case of death from ac- 
cident sustained in the course of duty 
the dependent* of the deceased receive 
$10 a week (maximum) for a period 
of 300 weeks. In case of disaility, free 
medical attention and compensation; 
and. in case of total disability, a max- 
imum of $10 per week for 500 weeks 

To realize the rastness of Rhode 
Island's army of wage eareners in 
the industries — an army of more than 
11.1,000 in 1914— it may be noted that 
only thirteen other states could show 
a greater number, while 34 states fell 
behind — some of them very far be- 
hind — Rhode Island's record. 

The figures for the city of Provi- 
dence alone are impressive when 
compared with those of many states. 
In 1914 Providence had 44,176 wage 
earners employed in her 1,207 manu- 
facturing establishments. There are 
fourteen states, not one of which can 
show so great a number employed in 
the industries. Several other states 
show figures hut slightly higher than 
those of Providence. 

If Rhode Island's wage earners were 
to form in procession, marching in 
columns of ten, allowing a space of 
six feet between columns, the proces- 
sion would be almost eleven miles long. 

As an example of how specialization 
has built up great manufacturing plants 
in Rhode Island, the making of shoe 
laces may be cited. One concern in 
Providence has a weekly output of 26 
tons of these small but necessary 
adjuncts to dress. This establishment 
is said to be the largest of its kind 
in the world. 

Providence's Pride 

Providence people are proud of their 
splendid system of public parks, of the 
beauty and variety of shade trees 
which line her streets, of her many 
historic buildings, many of them dat- 
ing back to colonial days. The John 
Brown house was prunounced by Jnhn 
Quincy Adams, in 178°, the finest pri- 
vate residence on the continent 

Providence people are also proud 
of the city's leadership in the manu- 
facture of jewelry, the city's excel- 
lent port facilities, modern schools, 
ample transportation systems and 
splendid public buildings. The new 
state house cost more than three 
million dollars 

The following steamship lines at 
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present use the port of Providence 
regularly: Fibre Line. Colonial Navi- 
gation Company, Hartford and New 
York Transportation Company, New 
England Navigation Company, Hart- 
ford and New York Transportation 
Company, New England Navigation 
Company, Merchants' and Miners' 
Transportation Company, Dyer Trans- 
portation Company. Block Island, 
Newport and Providence Steamship 
Company, and Providence, Fall River 
and Newport Steamship Company. The 
channel, 27 miles long to the ocean, is 
600 feet wide and 30 feet deep at low 
tide. 

Few Children Employed 

According to the latest available sta- 
tistics the numtier of male wage earners 
employed in the industries of Rhode Isl- 
and is 75,129, and the number of femates 



38.296. During the period, 1909-14, the 
number of male wage earners increased 
1,696 and the number of females de- 
creased by 228. 

The projMirtion uf wage earners under 
sixteen employed in Rhode Island indus- 
tries has never been large, and of course 
this factor in employment has been prac- 
tically eliminated through the child labor 
law provisions. 

Pawtuckct, second city of the state 
made the greatest gain from 1909 to 1914 
in the value of products of her indus- 
tries. This gain amounted to $4,332,542 
and was due in part to the increased 
products of its silk mills. The greatest 
relative gain, however, was scored by 
Newport, amounting to 66.7 per cent., 
and was in part the result of increased 
activity in shipbuilding and the manu- 
facture of confectionery. 



The nasal torpedo station at Newport, 
operated by the Federal Government, 
employed in 1914 an average of 588 wat;< 
earners. 

The textile industries are dominant in 
Pawtuckct Woonsockct and Warwick 
In Pawtucket textiles accounted for 52.3 
per cent of the total values of manu 
facturcd products in 1914; in Woon- 
socket they represented 74.7 per cent 
and in Warwick 76.7 per cent Woolen 
mills lead in importance in Woonsockct 
and cotton mills in Pawtucket and War 
wick. 

In Pros-idence 83.5 per cent, of the 
total value of products were reported by 
establishments under corporate owner 
ship. In Cumberland 98.7 per cent, of 
the manufactured products arc reported 
by concerns owned by corporations. Lin- 
coln reports but 53.6 per cenL 
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Public Grade School. 



Th.,. .„ tkroe Ctfc.ll. aehool. Zik iZ'ulKiii 



Theatres 
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and eeilore. I mo I Ion pic- 
oaciu.lv.ty, | motion 
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Churches 

1 Baptist. 1 Roman Catha- 
Ik. 4 M.lhodlat. 4 Eate- 
copal, 2 Co.rroaelioaal. I 
Chrt.tl.o Saionco, 2 in. 
k»h. 1 Unitarian. 1 Proaby 
I Napa, I Evaa- 



Location 

T.rmeaal ol too Fall Rloer-Newport dlvi.kjB of tka 
N. Y.. N. H. * H. R. R. Two trolley llaaa. Bar State 
and N.wpart.Protred.aco. Steamboat all year arouod 
to Block l.l.nd. Frelekt aad paae.afer acrvice an 
tho Providenre. Newport Fall River lino to Now York 
daily. New Eaflaad Stoamekip llnaa ta Now York 
de.lr Boat coBBOCIlona with Wicktord and from 

8TO ff"* U H.*i|- R Sh "* " *' 



Nr. port i. „o. a biff lnd»str.al city. Th. Urn. and 
th* • M 1K, of H>. city Um la Hi* feet that it 1. 
Attt. ffrsatest lunntr reoort fur th* rfchost 

»<K'»ty ptofU of the entire nation. 

Th* G-nv-rnmrnt contnbutes liberally ta th- pros 
t~r.ty of Newport throsiffh tho military and Javal 
activities ol this big baa*. 

There li. however, a l*r t * number of th* local in- 
Habitants who or* employed in tba crvewlns rum fat- 
Wry Md tb> Nr. £n,Und Steamship Co P s repair 
shops. Ther* *r* lha uaual -mall factor!** dcvolo-J 
to furniture making, lulonnr, foods. <rtt. 

A Gavirnmrnl torpedo fartory employs many well- 
paid mechanics. 

Special Information 

In spite of th* fact that Nrwport 1* not a bis; indus- 
trial center, th*r* Is without doubt a fft-eairr amount 
of wealth In this city. sspoclatt) La tba suntm-rr s«a 
son. tbaon any <lty It* ius In tba United Stat**. 

Store* are advanced in Mams and stock because 
numbered asnonff tkefar customers are many of tks 
wealthiest society pnopU of tho world and their de- 
mands as** oJten vary exactin*. 

Newport show id b* an evcelfent field for "try-out"* 

campsifSI of nHvtrlmr.j 



Newport, R. I. 



Suburban and Farm Resident* 

Witkla a rediaia of fifteen rail., art Jamoatewa, 1.344: 
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The larff* number 
of houses 1* due to 
the foct that Now- 
port has a t rod in t 
tf-rritc*f y of its own 
and ifemanda such 
eervic*. The whole- 
salers of Provider, c* 
and Fall River aiao 
serve the Newport 
retail trade and tb« 
national advertiser 
may feel assured of 
th* best distribution 
of hi* foods, either 
lui4Uf.es for the 
wealthy class or 



Retail Section 

Th* principal shopplnc cantor 
la about two mil** long on 
Broadway and Thanso* Stroot- 

Oa E*Q*visa Avonu* there Is 
aa exclusive sboppinff center 
cooapoood of branch a hop* of 
many New York aad Boston 
houses which open the** 
plates in tho summer to <«t*r 

y*ar. 

RcBrdential Features 

A Urge n«mbrr of on* family 
house*. A few two family 
houses. No tenement district.. 

Th* Grovernmont erected a 
number uf buildings «( perma- 
a*nt typo* in th*U %m,m 
housinf »y»teni 

Th* homo* of tho 
socio ty residents vary 
from a few thousand doll* 
to tho million dollar 

There ar* nearly Jo* beautiful 
villa* of th* rich. 



•a) thy 



Auto <Paa»*r.ff*r) (I 
Auto I Truck I S 
Autonsohile (Tirol . 14 
Auloenobil* (PsrUi . . 21 

Baker* 12 

Ctffar Star** It 

Cloaks and Suit* 12 



for Nationally Advertised 

. S Canvas 

B Groc.re 

IS Hardware 

21 Hata and Cap. 

S Jowolora 

t Ladle.- T.ikar. 

It " 



. II MUtla.ry 

Ill Optician* 

14 Photographer. 

. I Plaaaa 

. IS I* I u»i tier » 

. 4 Raotaiaraau . . . 

n 

.. i 



Trading Area 



Tb. Newport tradlnf 
at da Juatlca ta tho i 



In .quaie icillea OOaa 

o»f>r*« *T tka 



a aa oaitltnad 
It af rotoil 
local marekanta. ThaiMaad. of 
rwa.lv.d Irom vlaitora who ma. 
tba boaindario. ol tk. Newport area. 

On tba aortb the territory extend, nearly ta Fall Hi 
tk. oaat tba lina. extend ta the limit, of tba Stato. 
aoutfc B I or it laland la a aoetrco af mueh trade and 
.11 .lonf tk. Rhode 1 . land COOOt . 
wttk tba Newport naorxnonta. To tka woat 
tk. tradias ana. eateod boy and Klagatoa. 



rar. Ta 

On tho 



NOTE: , 

Trade. I 
and other rallabl. 



P. Clark.. 
' of 



Secretary , Newport Board Oaf I _ _ 

attm T» CoiUTt.,'. o»« Newspapers J 



Newport N«. fP. M. Dally) 
Newport Herald (A. M. Daily) 



"It is possible to huy quality in advertising." 

Newport is the Summer Capital of the United States— 



Newport 
Mid die town 
Portsmoutn 

Tiverton 

Are Our Field 



NEWPORT 
DAILY 
NEWS 



Eatabl .'.he J 1846 
Full Associated Press 
Seven Linotypes 
Circulation 6260 Net 
Special t-aorrespon dent 
in ^^Vs^^kington 



The Newport Daily News is an evening paper with a 
prestige that Advertisers appreciate. Newport is not 
a large city, but an important one. 

It is the recognized summer capital of society, noted 
for the wealth and buying power of its residents. It 
is also the greatest Naval Kase on the North Atlantic 
Coast, and includes the War College, Training Sta- 
tion. Torpedo Station, and Coaling Station. 

The News is a part of this community. It is one, of 
the few daily newspapers in this section whose circu- 
lation has increased since the close of the war. 



Having been established as a daily since 1846, it is 
among the oldest papers in the State. National ad- 
vertisers realize that Newport must be covered. Con- 
sult any advertising agent for an account of the value 
of this paper as an advertising medium. The rates for 
space in The News are rigidly maintained. The 
News does not use premiums or any other form of 
circulation boosters. The circulation does not have 
to be solicited, vet IT IS IN PROPER RATIO TO 
THE POPULATION. It is our business to keep it 
there. It is vour business to get the benefit of this 
field. SOCIETY READS THE NEWS. The soldier, 
the sailor, mechanic and farmer also read the News. 



PubluW by THE T. T. PITMAN CORPORATION 

EDWARD A. SHERMAN. President and Treasurer 
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Advertising Agents Are Great Business Builders 



r pHE more newspaper men with whom 
I I eome in contact, the more I ap- 
preciate how general is their ignorance 
regarding the important functions per- 
formed by the advertising agents for the 
development of larger volume of ad- 
verting for all newspapers. 

From the newspaper viewpoint the ad- 
vertising agent is often looked upon as 
a pernicious middleman who should be 
eliminated. Such newspaper men fool- 
ishly consider that if the middleman 
could be eliminated they would receive 
higher rates for their space. 

Too many of us look upon advertis- 
ing as something that grows on trees, 
something that can be garnered in by 
merely venturing forth occasionally and 
shaking the branches and picking up the 
fruit. 

Coat Is Lew 

We do not take the trouble to study 
the matter thoroughly enough to dis- 
cover that, in the absence of the many 
advertising agents scattered all over the 
country carefully cultivating prospects, 
it would cost us two or three times as 
much money to secure probably the same 
volume we now receive. 

I know how many newspaper men feel 
toward advertising agents because I 
have been in the business for about 40 
years and talked with many hundred 
of them on the topic, and must admit 
that until about eighteen months ago I 
was in sympathy with the erroneous 
opinion. 

First Collective Action 

Only about three years ago when the 
American Newspaper Publishers Asso- 
ciation at its annual meeting adopted a 
resolution stating that it was the sense 
of the meeting that the time had eome 
to eliminate commission to agents, I 
was a member of the committee ap- 
pointed to draw up the resolution and 
read it to the convention. 

I was largely influenced in reaching 
the conclusion then in mind by the ex- 
pressed opinion of such men as John 
Lee Mahin, that a basis of net rates to 
all advertisers with agents charging a 
service fee in accordance with service 
rendered would simplify the relation. 

No sooner had the resolution been 
adopted than I realixcd that we had 
spilled the beans, as it were. Many of 
the newspaper men who had voted for 
the resolution considered that by so 
doing they were establishing their then 
existing gross rates as net, and that they 
were therefore increasing their earning 
10. 15, 20 or 25 per cent 

Would Work Injury 

Immediately after the meeting I was 
called on by a group of advertising 
agents and we had a conference ' which 
lasted several hours. I was convinced 
that the elimination of commissions to 
agents would work a serious injury to 
the whole industry of advertising. I 
then commenced a quiet individual study 
of the situation, but not until July, 1918, 
at the meeting of the Southern News- 
paper Publishers' Association at Ashc- 
ville, N. C . did I grasp the underlying 
factors in a way to he of constructive 
use to newspapers and the agents. 

Investigation revealed the fact that 
Inng years before the day nf the gen- 
eral medium, the advertising agent came 
into being, as a convenience to the ad- 
vertiser wishing to insert his copy in 
more than one newspaper or to use 
those in other cities. At first he wa» 
looked upon as the agent of the news- 
papers and paid a commission for work- 
ing up and bringing in business. 



This Is the Ninth of a Series of Constructive Articles on 
Newspaper Building. 



BY JASON ROGERS 



Later on as newspapers became more 
numerous and agents controlled more 
and more business, the newspapers 
found themselves placed in the position 
of soliciting business from their own 
agents. 

Solicited From Own Agents 

This double expense was thought by 
many publishers to inflict too heavy a 
COM in the stimulation of business, and 
the newspaper men naturally grew to 
view the commission to agents, who now 
represented the advertiser and not the 
publication, as a fee which should be 
paid by the advertiser and not the pub- 
lisher. 

At about this stage of development 
came the general medium, with its thin 
cover of the whole country. The pub- 
lishers of the general mediums were 
quick to grasp the situation. They 
sought to placate the agent with liberal 
commissions and to show him how much 
larger profit he could make by using 
their mediums than many hundred news- 
papers. 

General Medium See Opening 

Like many another illusory scheme, 
brilliantly conceived, and ably carried 
on, by the most skilled talent obtain- 
able from the ranks of journalism and 
the agencies, the new kind of adver- 
tising found rapid root and grew to tre- 
mendous proportions. 

For a time it was comparatively easy 
to get dealers everywhere to stock up 
on the strength of a showing of proofs 
of a heavy campaign in the magazines, 
and the agents found they could gar- 
ner in their 15 or 20 per cent on a 



total appropriation consumed in 15 to 
50 accounts, instead of handling, check- 
ing and bothering with .WO to 500 news- 
paper accounts. 

In the meanwhile newspaper publish- 
ers while on one hand seeking business 
front the agents were doing everything 
in their power to eliminate him, all of 
which helped the general mediums to a 
large share of appropriations. 

Heavy Coit to Dealer* 

Dealers all over the country at their 
cost learned that it was one thing to 
stock up on the strength of a so-called 
national medium campaign, and quite 
another matter to get goods moved 
from their shelves. 

Manufacturers gradually learned that 
general medium advertising was an ex- 
pensive luxury until they had a general 
distribution all over the country, and 
owing to the impossibility of localizing 
their appeal it was ineffective regarding 
definite checkable results. 

It was not until the general mediums 
were satiated to the point where they 
could scarcely care for the business that 
was offered them, and some few of them 
became so arbitrary in their treatment 
of customers as to offend them, that 
many concerns and agents commenced 
to use daily papers for dominant and 
direct results. 

Newspapers' New Triumph 

Newspaper advertising with its mod- 
ern efficiencies thus came in for a new 
demonstration largely through accident, 
as it were, but it has proved an eye 
opener to many advertising men brought 
up during the period of general medium 
hysteria and exploitation. 



Leading men in the agency bushes: 
such as William H. Rankin, Wilbur D 
Nesbit, and others, by reason of dote 
contact with Red Cross and Liber;? 
Loan campaigns in the newspaper? an: 
other experience, came out emphatieaHy 
endorsing newspaper advertising as t 
discovery. 

Our newspapers have not even yr; 
felt the full force of the immense vol- 
ume of general advertising which is to 
come to them. It is business which hu 
been worked up and created by adver- 
tising agents. 

The expense of developing new busi- 
ness by the advertising agencies is much 
greater than it ever was before, just the 
same as in any other lines of basinet* 
The newspapers which still insist tha! 
10 per cent agents commission is all :hrj 
can afford to pay are a menace to 
industry. 

Operation Co»t 

These men in effect arc demandiag 
that the agents do business with thee 
for less than the cost of carrying on thr 
service. Figures furnished by the ex- 
change of experience between leading 
agents indicate that the cost of doisg 
business varies from 1 1 5-4 lu 12 pr 
cent, and that even the payment of 15 
per cent commission and 2 per cent cash 
discount would not make millionaire) 
of them. 

The few newspapers still refusing t: 
meet a real condition would only ha™ 
to slightly adjust advertising rates : 
enable them to meet the necessities 
and to help the agents in developing r.r* 
business for them. It should be obvioa 
to them that this is essential. Other- 
wise they stand as a stonewall in tie 
path, and virtually encourage the agen:- 
to continue to do business with the gen- 
eral mediums in order to live. 

No newspaper or group of newspj. 
pers can ever render an advertiser ■•• 
prospective advertiser as effective i 
(Continued on Page XIV) 





A BUSY CORNER IN WOONSOCKET 
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E DITQRAPL! BU SH ERJ 

SPACE BUYERS CHART 



Westerly, R. I 



itlt C«»i •.**» 

A, B. C, Mv. J1. UK. City M.ITI 

A B, C. City and Suburban " 

■ af Tr»d. [ .i,,-... City..... 
of Tr.de Eati—le. City «nd 

Subwbu 

NlUn White* 7«'i English Rr.Jnir 

l urnm Bora U . ladbetrksl W«W 

l'< Home Owaer* .... 
Nm Summer R... ii.nl. 



Gty 

Classed 




I motion picture 
and ro.d shows Total 
.. .[.., capacity 2JS*. 



Churches 

4 Bantlet. I Swmtk Day 
B*»tl*t. I El 
Ceagr* rations I 



Episcoael, 
reratteael. I Math*, 
lit. t Raman Catholic, 
Seventh Day Adveatist. 



Oa th* Paweetuch Rivrr. which It part af th* state 
boundary line. Pawcatuck. which I* oa the Connec- 
ticut aid* af tha rivrr. la practically part af tha city, 
la fact mail Mrrm ia imdnrd Pawcaturh through 
th* Wcatarly Past Office. On "Shara Llac" diviavan 
af N. Y„ N. H. A H R. R. Independent tide watar 
freight service and liable* eyetetn far coal 
Trolley to Norwich. Cann-i Now London. Conn ; 
way. R. I.; Watch HHL R. I, and .hart 



Principal Industries 



Granite— world ro 
Jra. beautiful 
.h.uttible P 
■ting greet ca| 
ail* tiro 



menrd, nulrd for It* fU9C«*** of 

color and h*rda**s. Supply almost 
iatfag Pi aaaaa aa industry r*pr*- 
Ital. Wrbbin. and *l**tic fahrica, 
cotton cletn, foil, woolaa. thread. 



Crowing. 



Special Information 



Average yearly volume of business HMM, 
Groat demand lor .billed Labor 
Ararat* weakly pay rail ISa.lpOt 
Average wage far ua. killed labor t22.Se par 
Average wafa far .killed Laher 
Aa esceedingly Inr** iarcraaaa 
aiiramer month, duo to tha »L*a 
Idly growing a bora raaarta. 



Within ten-mile radluat Aahaway. tie*; White RrxV. 
Mi Neank. 1 KM. Bradford. l.**t: My.tK. Mat; Clark. 
I all.. M: Pattar Hill. Ml Old My. tic. Me*; Hop* 
Valley, com. and other tl„ivi„, tow*. Nuaaercna. 
id An* produce aad dairy ferme 



Flour. 
Feed 



Theae serve the 
Weeterly Area and 
ah or* raaarta. 

Wbaleeale h aua ea 
from New Laadon, 
Conn, aad Provi- 
dence. R_ 1.. aJeo do 
la 



thorough distribution 
af all aeceoaillee and 
luxuries far which a 
" la created. 



About l' a miles on Brand. 
High, Main aad Canal ataeta, la 
Rhode 
and 

Connecticut aide af the state 
line. All liaee are rapi an anted 
by thriving aad wall kept aa. 
tabUabanocita varying la else. 

Residential Features 



and two 



beautiful estate* 
he ease within 



family 
hatld- 
.V!.,,, 



Ant* (Trwcka) 
Auto (Tlrea) 
Auto (Part*) 



Clothier 
Caaiect! 



Retail Out Iris for Nationally Advertised Products 

.... IS D#lt<*t ♦••••» .......... 2 GtTlfN 9 M ilUlHF|F i 

I Dm 1 B a tatW dtt *UriM.rf« It ( l K t UJM1 

U Drt.fr>* to • Hmrtwmn 4 Ph uM-ii.pi.tti 

. ■ Dry G*m4s ...... I Hate u«J C«p« I Plum 

■ 9 D»»fit . StocM Z J«w#lry % 

■ Jot aat*hrVlrt*Ml • - . I LaJaaitotJl* T»il«r* J| 

... • Fleel.t* * M**t M.rkets M 

..... I FuraitUra • Maa's Furniehlnge . . I Sportlag Good. 

..... ■ Fur rl.r . 1 Merchant Tailor* ..... I Stalk 



Trading Area 



To the north it catenae t* Naaaaaack Hill. 

To th* eaal, Snunderatawa and Narraganaalt Pier, frae* which 
paint* there .re excellent ante ra.de. Kin, .ton aad point, aouth 
and aaulheaet .Long th* ahore contribute big bulla**.. 

On the weal, boundary line* .stand to Noank. Tha Utter town 
and Myatic divide 
•rly and Na-w Load 

Each tawa in th 
ploying wall paid I 
of Flaheva Island S 
buaioeaa of Weete* 



their out-of-town busLness bate 



West- 



•'fry ha. ane or two busy (.decree .Bi- 
nd women. Fishermen ejong the shore* 
and Block Island Sound aw ail th. yearly 



NOTE : %XZ t '™T™ t h &?T S"c 



I Tha San. every evening accept 



Watch Hill 



THE WESTERLY SUN 
MUST BE USED 

// the advertiser desires to cover Southern Rhode Island and Southeastern Connecticut 

WESTERLY IS A ONE DAILY FIELD 

One person in every four of City and one in every seven of city and Suburban population read The 
Westerly Sun. 

Papers delivered directly into home. No street sales. 

WESTERLY HAS THE LARGEST PERCENTAGE OF NATIVE BORN 

IN THE STATE 

Her people are thrifty. In recent war drives, she led larger cities of state in per capita purchases of 
bonds and in donations. Leads state in purchase of War Saving Stamps, and Rhode Island leads all 
other states. 

WESTERLY IS TRADING CENTER FOR SCORES OF PROSPEROUS 
NEW ENGLAND TOWNS AND VILLAGES WITH 
DIVERSIFIED INDUSTRIES 

Trolleys, state roads and railroads radiate out into rich industrial, agricultural and summer resort field, 
which demands that merchants stock their shops with best of goods and luxuries not found in most 
towns the size of Westerly. 

THE UTTER COMPANY, Publishers. 
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MANUFACTURERS THINK IN TERMS OF ^t^J^f^^. 

MAJOR AND MINOR MARKETS Rocker, with zxav people. 6 

wholesalers and 814 retail dealers, is 
our third city, and Syracuse, with 155,- 

Newspaper Advertising Offers Only Method by Which ^* er pcop f ^|, '^wholesalers and 606 re- 
Dealer- Influence May Be Utilized Fully in Localized Albany, with 104,199 people, 14 

Selling Campaign., wholesalers and 440 retailers is the 
■ lit tit city. Schrnectady, with 100,000 
1 people ; Utica, with 85,692 people : Troy, 

BY. H. R. DRUMMOND wh" 77 W Vonkcrs. with 100- 

. , „ <M0 people ami Hinghamton with 53,973 

THE theory oi intensive cultivation of a comparatively small mar- pcop , c fo |, ovl . and ,,,„, we have U|e 

kct, rather than attempting to cover the entire country, especially trn Ur(lcst cjti „ jn tnc 

with merchandise that is new, is fundamentally sound and Xuw. in order to make this introduc- 

iogical. , . . tion successful it should be thorough. 

There arc so many things that enter into a successful advertising in order to make it thorough it should 

und selling campaign that, unless they are co-ordinated and followed be given intensive cultivation, and that 

through in their logical sequence, something is more than liable to go means careful local cultivation, which 



means not only cultivation, but co- 
operation. 

Obviously the best, cheapest and 
quickest way to do this is to co- 
operate in every possible way with 
the "home folks" which means the 



wrong, and the whole thing topple 

One Territory at a Time the Best Policy 

Assuming that the main object in en- viously are the first people to line up 

lering any campaign is to make money. They, in turn, have 8J152 retail groc- 

and that the matter of expense is one ers and delicatessen dealers to cater to. 

to be considcrcd-not. perhaps, because These wholesalers can make or break oca jobber, the local dealer and the 

of a lack of money, but for sound any proposition. They have the situa- daily newspaper, 

business reasons— it is correct to have lion well in hand. They can, if »o 

the thought of thorough introduction disposed, kill anything they with, for 

.,,,,1 sale in a certain territory, rather they can discriminate against retailers ^ or whm . )oca|fd m 

than the tremendous expense of at- who handle brands they themselves do 

tempting to cover the country at one not supply 

time > We w '" 

Every advertiser is vastly more in- win these wholesalers, or jobbers. They 

terested in his proposition than is the »re the ones we want first, 

general public; and, while his adver- Then we talk our proposition to 

tising may attract attention, while it 'he retailers, taking orders which we 

may arouse interest, while it may clear through the jobbers, 

create desire to possess, it may stop These retailers are subject to con 
there 



Retailers Value Advertising 

It is a fact that retailers, no matter 

(ho they are, or where located, like 

to sec their names in the newspapers. 

"iit >u|,,, 'ii i .u— This is not a matter of personal pride. 

We will assume, however, that we , . . ,- ... . 

but tlu-y realize that evrry mention 

they get means a boust fur business. 

and they arc more kindly disposed to 

manufacturers who mention them in 

the advertising. 

And it is a fact that file majority of 

people who read advertising in their 

advertising telling them 

and at the same time 

telling them that some store they 

know, some merchant with whom they 



c i iv .. .. .. . r , - lyCODlC Willi 

■ unless it points out an easy »t»nt watching and jollying We must l ~ '' 

for Ike reader to get the mer- keep our brands in front, as much the Jood 

J:. M at possible, (or ihev arc going to °',.. ,nt V 00 



tt'iJV j 

chandiie ** P°" iljlt- - lor they arc going 

National advertisers must take into move through introduction, 
rnnsideratinn the influence of the lo- O f course our trackage i, attractive. 

3" to er Tnd X o"rder to £1 success- We have seen to that. Our goods have ^^.^ SJ^Si Zy 
ful, must enlist this co-operation to ^^^^^2 

*" brought to them through some out- 
side source. 
The state of New York has 198 



the Iniying public knows about that. 
Ready to Advertise 



their money where they make it. 



The 

folks.' 



local merchants 
They. too. pay- 



arc "home once j| j, darted 



but populous state simpler mcrchandu 
ing conditions than prevail in larger ter- 
ritories. The problem of distribution ■ 
easier. Transportation facilities are one 
hundred per cent, ample and adequate 
In the market surveys of Rhode Ittan' 
cities will be found detailed information 
about wholesale and retail dealers. 

It is logical, it is fundamentally 
sound, that intensive, localized cultiva- 
tion of each market, as a unit, is go- 
ing lo pay better than any other method 
of getting merchandise where it ■vaD 
be moved. 

Such sales work is less spectacular 
than the nation wide work, that hits 
here and there. It it hard work. It 
is linking many component parts to- 
gether, but it is the sound, logical wa» 
to sell goods. 



the greatest possible extent. 

Local M«rca*nts Factor* 

Local merchants have loyal follow- 
ers-^ they would not be merchant, j^, now> and no , umi , „ 0Wi are we ^ Uli de i icalcisa i , toreJ , 
-and those loyal followers take the readv t0 adv „ list Tlic jobbers have and this ;, lhe biggc5t> most profit . 
advice of these merchants to a greater ,hc goods, the goods are on the shelves Mt territory in the world to work, 
extent lhan they take the adv.ee of 0 , , he retailer,. Now it is up to us y^t* New York is thoroughly cov 

T*?**? » ™" 8°° ds , , ered it is but a step into Pcnnsyl- 

rhe home folks element of psy- So wc go to the consumers through vani with . as220 , 7 , jt , 

chnlogy enters ttrongly '"to every the dal i y aewpapeni that these same ^ wholesalers, its 24,420 re- 

transaction Particularly is this tnie consumC rs read. Wc tell them about uj] 8 r 7 s and dclicatcS5Cn dciIt „ 

in the smaller cities, for the people, , nc goods and> most ,mportant of all, 

for the most part, are loyal to their we , e u ,h em wnat tne goodl are g0 . Tha Sound. Logical Way 

home cities. They live there, work jng to cos t them, and where they can Ohio adjoins Pennsylvania, and hat 
there, pay taxes and vote there, and gct them. That is the important thing 5,150,356 people, 123 wholesale groc- 
if they are good citizens, like to „, <| a Tell people what the goods ers and 23,918 retail grocers and deli- 
think that their home town is a good w \\\ coa , and where they may be had. eatesscn dealers. 

town, a "comer" and, for that reason, t, w j|| a crfw 0 f men to do Indiana lies next to Ohio, and has 

if for no other, they prefer to spend this work. It will take men con- 3/100,000 people, 91 wholesalers and 



stantly at it to keep the ball rolling. 7.168 retailers. Then enmes Illinois 



with 6,152,257 people, 134 wholesalers 



taxet, they When we have New York city well and 19,240 retailers, and so on, ad lib. 
furnish employment for more "home j n hand wc will go to the next larg- Coming to Rhode Island, which is 



folks," they simply belong 

These "home folks" read home news- people, 
papers. They are interested in hap- 
penings in their omn baliwick. They 
pay closer attention to their own city 
lhan they do to the doings in other 
places 

"Merchandising" Naw York 

Take the state of New York, for 
instance. The total population of the 
state it 10,273,375 people— 10 per cent 
of the United States 

New York city is the largest city, 
containing 5.602.84! people, over 50 
per cent of the population of the state. 

Let us assume, for instance, that 
we wish to merchandise a new line of 
canned goods, which sell better in 
cities than in rural communities. First, 
we will merchandise New York city. 

In New York cily there are 66 
wholesale grocery dealers. They, ob- 



est city, which is Ruflalo. with 468,558 thoroughly analyzed as a market unit in 

these pages, wc shall find in this small 




PLANT OF BROWN A SHARPE AT PROVIDENCE, R. L 



ADVERTISING AGENTS 
AS BUSINESS BUILDERS 



(Continued from Paye XII) 
service as a well-organized advertising 
agrnry with a wide lot of successful 
experience behind those in it. 

Advertiser Pays 

No matter how many ways newspaper 
men like to figure it, they do not pa» 
the commission to the agent. The ad- 
vertiser pays both the ni*J rate and tbr 
commission, which are included in th? 
gross rate which he pays. 

From the broadest possible news- 
paper standpoint, the support of reput- 
able service agents operating on an en- 
tirely contingent basis — which is whar 
they do — is the most logical and profit- 
able activity they can encourage 



QUESTIONS AND ANSWERS 

BV JASON ROGERS 

Q. — In judging whether a newspa 
per is carrying a fair, good or m> 
good amount of advertising, what per- 
centage would you figure at times likr 
this when print paper is as high as it 
is? A. B 

A.— A newspaper in a town of your 
size (11,000 population) would ic 
well to establish a standard of 30 H 
35 columns of reading matter, includ- 
ing everything printed except paid ad- 
vertising. 

In my judgment the whole theory 
of percentage of reading and adverts 
ing matter is a radical mistake whici: 
leads editors to burn up dollars need- 
lessly. 

If every' time we receive a full-page 
ad our rditors are permitted to crowd 
in another page of reading matter i: 
a paper operating on a fifty-fifty basis 
white paper is being wasted and M 
unfair charge put upon advertising 

"A good amount of advertising" for 
a newspaper like yours is, in my opin 
ion, at much or more than your com 
petitor carries at sound rates. Mrrr 
lineage does not tell the story. 

i am coming to the theory tha- 
whenever the advertising carried by . 
newspaper forces it beyond 24 pagei 
the rates should be raised lo automat 
ically hold down volume. 

A Jewelry Center 

The manufacture of jewelry, in writer 
industry Providence, R. I., leads the 
cities of the country, is closely allir 
with the silversmithing and silverware 
industry apd with the reduction ace 
refining of gold and silver fn<- 
sweepings. clippings and scraps. Tbr 
census bureau does not give com- 
bined figures for these allied indus- 
tries, as it is the practice of tbr 
bureau not to make public statists^ 
which would disclose the operations c 
individual establishments 
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Population 



111) Cenaue-Arcttt 
The prvtfnt •■tin 
Kent CMjt.tr. whi 



timate, Arctic «.« 
vhicb Include* tht 
Pawtuset Valley and the pr.r.spe. 
««| (arm district* near the VNt 



rder Una ol Ika Stat*, la 
,„,<J of the towrth.ps af 
aralch. Wnl Warwick Cov- 
IT*, W«t GreenwK.ll. and tail 
Tlx total aoyul.tloi 



.1 which I. ..I 

th*a 

Native Whiles . IS' I 

res:*? ;3£ 



City 

Class**] 

n 

lodu.tr,.! 



at a«a 

FnfitaS Reeding 
lnil.itlr.fll Wore*. a 
Heme Owners 



Bank* 



Saving • 

Trust Company . 
National 



I Resource 
1 Rruiuntp 
1 r!fnii.irn 



«I,7T1.U» 

mm 

HI •!< 



Schools 

(In T.w. of Watt Warwick! 
Puhllc Grade lux.lt . 7 Pupila 1.741 

High Schools I Pupila DM 

Th-n-a ara tour Catholic schools, three of which teach 
r reach pari of Iho liana, pupila MM There ara aba 
two private schools. 

Theatres 

4 moving picture tnealree. 
lolal seating capacity. 



Hat. S 



Churches 

*-'-.T d a-p. tat""* ' 



Location 



Arctic i* lac lad on lha WUIianantlc branch of lha 
N. V.. N. H. a H. R. alto lha Pawtuxet Valley 
blanch af tba Mail road. Rhode laland Co. trolley 
■ lata (Prevldrrvce Washington branc 
btan<h. and Phoenl*. Rocky Point 
truck rapreaa to Providence. traUey empraaa an all lute*. 



Principal Industri 



PS 



print I 



Special Information 



Arctic ta tba cenlar of a dot at. praaparatta mill 

towns, so closely cannacted tbat it la hard to define 

the boundary linct of any ol them. It la tbe shopping 
center af 



af Cat entry and South Slctuete. 

It l> ara of tbe State'* four big center* ol the textile 
industry. 

There ara eeveateen btg cotton ntitla In Ibis terri- 
tory, all 

far aU kind* ol 

manufacturing and 
opliona are held by It 



labor is UUS; Iba 




The 



Arctic, R. I 



The treding center of Kent County, which tnclude* 
tbe prosperous mill district ol the Pawluiel Valley. 



Within distance* varying front one to lea _ 
from Ike center of Arctic are Ike prosperous villages 
ol Anthony. I,f»»v Washington, l.**»; Ouldnick. MMj 
Coventry Center. I.JUL. and sis other village* ol about 



a wh«l*««Uri of »my lite In 
ret-wiVr* af Ar*tk and - 



(arm* 

datCC*. 

Wholesalers 

Th«r« arc aracticaJIv 
Ihlft te.-r.lurv, but th* 

ftuituundmc v.|U«»« an* rendered eacaptUiMlty |m 
rabbinji aervic* by the bit whalccal* hou»r* of 
Providence. R I, 

ThfH* house* maintain Ana nMtar delivery ihrtniah- 
out the territory and enjoy eacepti**i*J1y fine IrclTry 
4\pm* arrnmmodat^n*. ^In * Im^kiiiUom h, uicJi 

raid •tarac* plant* or wrwUrwIa »lora«* ia con*id- 
ered ne<e*tary. 

Retail Section 

The feharppinff renter of Arctic li 
mj* long on Oulditick. " 
i» found a variety af e* 
theatres, hotel*, etc- 

R raider, tia I Features 

Oim and two family Vtmif. predominate in the 
central part ol all the Pawruxet Valley village*. 
Them ore no large tenement d'ttrut* but around 

■»d « 

• look I 



*ever«J of the large lactone* ara 
a ul.ir.rn!.. Theee home* ara 



Retail Outlets for Nationally Advertised Products 

(The majority at theae •tare* are In the town of Arctic, other scattered throughout 
neighhoriag town*.) 




Delicate*»en 

Ore**maaers ... 

Department Store* 

Electrical 

Florist* 

Fumttura 

Furrtar* 




I 

I I 

1 Jawelar* 

t 1 ..die i' Tailor* 

I Meat Market* .... 

ft Men'* Furnishings 

4 Marcbaat Tailors 



Trading Area 



Although Arctic sad the nearby towns aad village* canlr 
a large amount ol buaineee ta the retail stores af Previd 
sliU the tawn of Arctic baa a well defined trading arei 
own. la tbe course of a rear thousands of dollar* i 
the Arctic retail aetablishmsats and tbe variety of store* 
it possible for ths inhabitant* to *nt'*fy all their daaire 
cteceesittea and lueurlee without folnf ta tbe larger city 
the north the territory extends to Oaklawn. on tbe as 
A pp niaug. on tba southwest lb* territory as tends ta Nona 
HlfL on Ike west to the Stale line, on tba north wool to i 
Sinuate. Kent and Ctayvllle. 



but* 
* its 



NOTF ■ Sourcee frem wbkh figurea and fact* 

' .< .... _l T .... .< L V . . . . . U 



secured; Jaeeak t. Noel. IV. .ident. Patetuaet Valley 
Board ol Trade. Bank Statements. Board of Education, and other reliable aourxaa. 



I Pawtuaet Valley 
\ (Evening eacept 



Dally Times 
Sundays) 



What is the Pawtuxet Valley? 

* « 

The Pawtuxet Valley is composed of 23 busy villages clustered along both north and 
south branches of the Pawtuxet River. 

Their population according to the latest estimate of the Pawtuxet Valley Board of Trade 
is 40,000 people. 

Arctic is the largest of the number and is the trading center for all western and central 
Rhode Island. 

In order to cover the field national advertisers must use the Pawtuxet Valley Times. 

It is the only daily published between Providence and Willimantic, Conn. 

It is the official paper for Kent County, which includes the townships of Warwick, West 
Warwick, Coventry, East Greenwich and West Greenwich. Also for the Kent County Superior 
Court and the Fourth Judicial District Court 

The Times is an independent paper read by all classes. It has no class favorites. 

To cover the second industrial district (in size) of Rhode Island use 

IRVING P. HUDSON, Publisher 

ARCTIC, R. I. 
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"The heavy night hung dark, 

The hills and waters o'er, 
When a band of exiles moored their bark, 

On the wild New England shore." 



SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

MASSACHUSETTS-PopuLtiou, 3445,522 

Cireu- 254* It. DOC 

latioa line, lint* 

tBoetoa Adeertieer and 

America (S) 3S54S* .4* At 

Boilo.Am.ricu ... (E) 30I.27* .42 .42 

B..IO. Glob* (ME) 2*2,172 JS JS 

Bo.toa Glob* (S) 327424 .45 AS 

Bo.toa Poot .. (M) 4*7,7*7 .45 .45 

Boetoa Po.l (S) 342424 JS JS 

Bo.ton R.cord ... (E) 4*J*2 .IS .IS 

Bo. ten Tr.aacript ..(E) 32437 29 J4 

Fall Rieer Herald (E) MS* 425 425 

Fltchburi Daily Newt (E) S42S .01755 .01785 

Filcbbur, Sentinel (E) 7,173 J2«S7 425 

Haeerhill Gazette .. (E) 13,7*1 -MS 025 

tLynn Item (E) 15,121 M 4333 

(Lynn T.I.gr.m- 

N.w. (E4VS) 15J21 44 44 

Low* 11 Courier- 

Cittsea (MAE) 1«47S .MS MS 

New Bedford Standard- 
ly ,-rcury (ME) 2**21 AS JS 

Salem New. (E) 18,407 .055 .M 

MAINE— Population, 7I2.7S7 

Portland Expre.. ...(E) 23474 47 .05 

Portland Telofram. . (S) 21342 4* 445 

RHODE ISLAND — Population, Sti;iS 

Pawtucket Tlma. ...(E) 23.142 4* jM 

Providence Bullatla . . (E) 5ZJ74 .12 .12 
Providence Journal (M*S) 31.7*2 47S*1* 47SM* 

Proride.ce Tribune.. (E) 25,877 M XI 

Wa.t.rly Sua (E) 

tWooaaockat Call-Re- 
(E> 

VERMONT — Population, 

Barra Tina. (E) 4,478 X22S* 417S 

Burlington Daily New. (E) 74** AZ 42 

BnrH&gton Fraa Praaa (M) 10321 .025 .025 

CONNECTICUT— Population. 1.U4.7S4 
Bridgeport Poot-Sland- 

ard-Telegrnn, (MAE) 45,294 AtS At 

Bridgeport Peat (S) 13,715 445 44 

Hartford Courant . (MS) 25,744 4« 4S 

Hartford Tiraa. (E) 3S4K 47 .07 

Naw Haeen Journal- 

Couriar ,(M) 15,72* 44 415* 

Now Haven 

RefUter (EAS) 27,40$ 4SS JSS 

Naw Loadoa Day (E) 10^*3 .0757 43 

*N#w London 

Telegraph (M) 443* 412* 4124 

Waterbury 

American (MS) 11,154 43S* 425 

Government Statement!, October lot, 1919. 
int Statement i, April l.t. 111*. 
B. C. Statement. April l.t, 1*1*. 
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Next year 
New England 
celebrates its 
300th Anniversary 

Where all was wilderness and a few Indians three 
hundred years ago, in 1920 now are upwards of 
seven million people. 

Two of the states, Rhode Island and Massachusetts 
are more densely populated than any European 
countries except Belgium and Holland. 

Even within the last fifteen years its population has 
doubled, while the wage-earners have increased 
over 350 per cent 

That its present vision extends to ruralizing its 
cities augurs well for the future. Massachusetts is 
now 92 per cent urban, and form lands near Boston 
bring $500 to $1,000 per acre, and for under-glass 
cultivation $5,000. 

At present New England buys three- 
quarters of its food supply from 
other states. It is the biggest per 
capita market for high-grade food 
specialties, clothes and investment 
securities. 

Its daily newspapers offer 
opportunities for intense ad- 
vertising that have made a 
host of national trade-marks 
famous in New England. 
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Concentration vs. Diffusi 

In Chicago Advertising 



The sun's rays diffuse over the earth, lighting it uniformly. Concentrate 
those rays and you start a fire. 

Advertise in a paper that circulates over a large territory and you get scattered, 
lukewarm results. 

Use a paper that concentrates an enormous circulation in a small territory and 
you strike sparks! 

The Chicago Daily News serves a population of 2, J) 44. 229 people— and serves 
it so well that 77.7 per cent, of those who speak English read it. 

It is the kind of a paper you can use to strike sparks. 94 per cent, of its 
circulation is concentrated in Chicago and its suburbs. 

The 7-out-of-10 Chicago families who read THE DAILY NEWS form prob- 
ably the biggest single buying unit in the country— and they all buy from 
Chicago dealers. 

If you advertise in a paper that diffuses over a large territory you waste 
effort on those who habitually buy where you may have no dealer. 

The average dailv net paid circulation of The Chicago Daily News during 
the period October 1. 1918-Mareh 31. 1919 (the latest A. B. C. figures avail- 
able), was .386,474. Of this 364,445 was city and suburban circulation — 
107, 555 more than the week day city and suburban circulation of the second 
paper, a morning paper. 

Using The Daily News it costs you less to concentrate on and win this 
great market than it does to fuss with enough smaller markets to make 
up the same bulk. 

To strike sparks in the great Chicago market, concentrate on the paper 
that concentrates on that market. 




THE DAILY NEWS 

First in Chicago 
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Canada a Vast Treasure 
House of Natural Wealth 



n 



The quality of Canada's manhood was put 
under the world's spotlight at Vimy Ridge. At 
a critical hour of the great war the courage, 
grit, tenacity and fidelity of the strong men of 
the Dominion thrilled the allied peoples with a 
new faith and a new confidence in victory. 

Vimy Ridge afforded a measure of that, spirit 
which has made Canada one of the virile and 
forward-moving nations. That spirit was not 
born on the firing lines. It simply demonstrated 
itself anew under the fiery test. It has always 
lived in Canadians, for they have been pioneers, 
doers, creators, developers, dreaming dreams of 
commercial and industrial expansion which 
have come true. 

Her world-task done, Canada has turned to 
her gigantic domestic problems with the same 
conquering spirit which flamed forth on the 
European battlefields. Her heritage of natural 
wealth is almost unmatched. Her treasuries of 
raw materials are inexhaustible. Her vision of 
development is sane and sound. Her people are 
busy with the tasks of peace. They are highly 
prosperous — as all busy people are apt to be. 



Canadians buy the goods they want— whether 
they are made in England or in the United 
States. This great market is at the doors of 
manufacturers in the United States. 

Canadians not only use the English language, 
but the same "trade language" which prevails 
with us. Advertising does not have to be toned 
down, or cut or otherwise denatured in order to 
"get over" its selling appeal in Canada. If it is 
good advertising in the United States it is 
equally good advertising in Canada. 

In Canada, as in the states, the daily news- 
papers are the dominant mediums for advertis- 
ing. There, as in the states, the newspapers 
have demonstrated their prestige and influence' 
with the people by making successful the great 
issues of war bonds. There, as in the states, 
display advertising has come into its own— as 
the most powerful sales force known to man. 

The daily newspapers listed on this page open 
the door to the rich and growing CANADIAN' 
MARKET! 



Circulation 

(Windier) (E) IZ.4HJ 

(E) 10.100 

(E) 4.225 

di.th.rn Daily N.w. (E) 2,512 

tGait Reporter (E) 

Gu.lph Mercery (E) 

(E) 

(E) IMM 

Kington BritLh Whi, (E) 

Clreulmtion 

•Montreal Gazette <3c-M yr.). . . (M) 32,141 
'Montreal La Praia* C2c par copy )(E) 

Publisher*' Staleraenta. 
•A. B. C Roporta, April lit. IMS. 
tA B. C Raporta, October I at. 



PROVINCE OF ONTARIO 
Population 2£Z3^74 

Lines Lines 

2.SO0 10.OM Circulation 2.S00 10,000 

Free Preea (MNeYE) 37,481 J7 M 

laminar (E) 6,100 JZ J1S 

St. Cathoriaea Standard (E) 7.7M .0275 M 

St. Thome. Tinea-Journal (E) 1,111 Mt% M 

Toronto Globe (M) SSJ88 .15 .11 

J1S Jtl Toronto Star (E) »U7« .15 .13 

JfS MS Toronto Star (S) 11.035 .15 .13 

MS M Toronto World (M) 3MSI M M 

JUS M Toronto World (S) M2<* 12 M 

PROVINCE OF QUEBEC 

2rMC73l— Enfliah S*7,JM 
French l,*aS.JJ9 

Lino Liaaa 

2400 10.OM Circulation 2400 10,000 

■OSS Ml , *Montreal Star $ (E) 111,151 .13 .11 

.13 .11 Quebec La Soteil (E) 41,4el XI m 
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Here's Proof 



Order Record 
The Cleveland Plain Dealer 



March 14, 1918 . . 
July 3, 1918 . . . 
September 18, 1918 
November 13, 1918 
January 2, 1919 . 
March 4, 1919 . . 
July 15, 1919 . . 



1 Roller 
8 Rollers 
12 Rollers 
12 Rollers 
5 Rollers 
14 Rollers 
12 Rollers 




TheyMust 
Be Good 



CONTINUITY and regularity of orders for "ONE-SET" Rollers prove 
that they must he pood. 

The Cleveland Plain Dealer from March 14, 1918, (the date they first in- 
stalled a "ONE-SET" Roller), have been regularly equipping their presses 
with them. 

The Cleveland Plain Dealer are installing these rollers, because they have 
convinced themselves that thev are by far the most practical and efficient 
roller for them to use. 

Goodrich "ONE-SET " Rollers require no re-adjustments from time to time ami are 
immune from temperature changes. Hot or cold weather — slow or fast speed — they 
function and distribute perfectly. "ONE-SET' ' Rollers need no wash-ups and water 
docs not affect them. They're long wearing, save trouble, worry and money 

Over one hundred large progressive newspapers throughout the country have already 
ordered "ONE-SETT because they realize the tremendous saving and increased 
efficiency to be gained. 

Ixt us cover a core for you, or at least write today for prices, stating core diameter, 
finished diameter and length of cover face. 

THE B. F. GOODRICH RUBBER COMPANY 

The City of Goodrich— AKRON, OHIO 

GOODRICH 

ON 





a suction c ROLLERS 



Editor 



& Publisher 



for November 



6, 1919 



Philadelphia 

is the Third Largest Market in the 
United States for 

Investment Securities 



Ever since the days when Robert Morris, the Philadelphia banker, financed the 
Revolution, and Jay Cooke did the same thing for the Union in the Civil War Period, 
the fine old city of Philadelphia has been noteworthy as a good market for safe and 
conservative investments. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in the newspaper nearly 
every financier, business man and investor reads — 

The Bulletin 



Net paid average for Jk Jk ^ Oil Copies 
-:\ months ending l\. L±. w\ "S i| | a 
October 1st, 1019 * * V > i/ A A day 



" The Philadelphia Bulletin is the only Philadelphia newspaper 
which prints its circulation figures each day.*' 

The Philadelphia Bulletin's circulation reaches far l>eyond the highest point ever 
attained by a daily newspaper in the State of Pennsylvania, and is the third largest in 
the United States. 

• * ■ 

No prize, premium, coupon or other artificial methods of 
circulation stimulation have ever been used by 
The Bulletin. 
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Issued every Thursday-forma closing at 2 P. M. on the Wednesday preceding the 
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CONGRESS IS ASKED AGAIN TO HELP SOLVE 
NEWS PRINT SHORTAGE PROBLEM 



Representative Reavis Declares Smaller Publishers' Supply is Being Cut Off in Favor 
of Metropolitan Dailies— Reed Committee Promises to Hurry 
Investigation— Sizes Being Restricted 



RECOGNIZING news print shortage 
in the I'nitcd States at the fore- 
runner of a possible national calamity, 
another effort to have the Government 
intervene in the crista thai is menacing 
American newspapers w>< made by Rep- 
I Pi mauve Reavis of Nebraska on the 
floor of thr House. November 3. 

Small daily and weekly newspaper* 
are threatened with de»truction because 
of inability to obtain print paper, the 
Hi nine was told by Mr. Reavis. He 
charged that new sprint manufacturers 
are refuting to «ell to small publishers 
in order to till the wants .if the metro- 
politan dailies 

F'apcr consumption by the big city 
dailies and magazines has been greatly 
increased, Mr. Keavis said, by an "ex- 
temive national advertising campaign, 
conducted to defeat the < internment in 
collecting taxes." 

See* Plot Against Nation 
He urged that the Internal Revenue 
liureau investigate the returns of con- 
cerns conducting the campaign to dis- 
close to what extent their excess profits 
taxes were reduced by the costs of the 
--v*rt sing 

The action by Mr. Reavis was caused 
directly by the recent notices sent out 
by the International and other larg' p.i 
per companies to smaller customers that 
tiny will have to look elsewhere for 
their news print supply in l'UO. The 
publishers affected are demanding that 
in-irad of their bring cut off entirely, 
the total news print output should he 
pro-rated among all new. papers and not 
givm entirely to the metropolitan dailies 
At the same time, it was announced 
in Washington that hearings by thr Sen- 
ate sub-committee of the committee of 
manufacturers named la investigate the 
news print situation will he opened as 
soon as the treaty of peace has lieen 
farther advanced or disposed of. Sena- 
tor I it- I! ••, of Wisconsin made the 
announcement November 4 

Reed Committee Will Hurry 

The inability of Senator Rreil, of Mis- 
•ouri, who sponsored the resolution fur 
the investigation, to devote any of his 
tune lo it was given as the reason for 
- i d -lay. 

' It is our de-ire to have the full sub- 
committee present when the matter is 
tiken up." said Senator LaFoNcttC in 
discussing the situation "l r ndouhlcdly 
• shauslive hearings will Im- held, hut so 
far wc have been unable to proceed 
There have been requests from l>oth 
>i'les for a chance to present testimony 

"Numerous publisher s and consumer, 
of news print have written to the Com- 
mittee for a chance to be heard, and in 
>ne instance there has Iwen a 



from a manufacturer of news print to 
he allowed to present his side of the 
case. 

"When circumstances do permit the 
committee to meet, ample advance no- 
tice will he given so that all those who 
are inlercsted may appear In* fore iL" 

Senator Reed has Iwcn unable to de- 
vote any attention since the adoption of 
In. resolution more than a month ago. 
He was absent from Washington until 
ten days ago on a speaking tour against 
the League of Nations, and soon after 
his return became ill and has not at- 
tended the sessions of the Senate 

Senator Recti is understood to have 
r ec-ived numerous communications from 
ptiUishrrs on the news print situation 
and he has promised to throw consid- 



erable light upon conditions in the in- 
dustry as soon as he is able to devote a 
brief lime to other matters than the 
treaty, in which he is most deeply inter- 
ested. 

Coal Strike Protection 

The importance the Government at- 
taches to the uninterrupted publication 
of the nation's newspapers is illustrated 
again by the steps taken to prevent pos- 
sible curtailment of news print manu- 
facture and printing during the present 
coal strike. 

Newspapers and news print manufac- 
turers have lieen given the same pre- 
ferred status in the matter of fuel sup- 
ply as they enjoyed during the days 
when Dr. Garfield was rationing coal 
during the stress of war emergency. The 



PAPER SITUATION DEMANDS HIGHER RATES 



BY CHARLES L STEWART 

Grtsml M.njger Usinrloti tKr ) HeeaUl ««d Cnairie.n N..» Prim 
remitter of the S. K. P. A 

My view is that the only way to meet the news print shortage i- 
to raise advertising rates This crisis has been brought about by the 
demand for advertising space. Publishers have met this demand 
at the sacrifice of their own interest). 

When they consider the increase in cost of production and the 
decreased value of the dollar, advertising space it the cheapest com- 
modity today. It has advanced in price relatively less than anything 
else and the flood of averlising at low rates has brought about a 
situation threatening the newspapers with disaster. 

I believe there should be an advance in rates sufficient to reduce 
the volume of advertising. A 41) page New York morning newspaper 
is not only a waste of paper bordering on the criminal, but it is an 
imposition on the public. 

Most of the page advertisers could tell their whole story quite 
as effectively in half a page, and often in a quarter of a page, and 
the rale should be high enough to reduce the size of these ads and 
the sire of the 40-page city newspaper. 

This, like news print conservation, is a matter that is beyond 
the control of the smaller publisher. Naturally the publisher in the 
small city feels that he ought to be able to get paper for 20 and 
-4 page week-day issues, if papers with 300.000 to half a million 
circulation can get the necessary supply for 40-page papers. 

If New York would agree not to print more than a 24-page 
morning paper or more than a 30-|>age afternoon paper, with other 
cities agreeing to scale down in proportion, we would very soon 
have surplus news print on the market 

If all newspapers will make a sufficient advance in advertising 
rates lo bring about a 30 per rent reduction in the sire of their pub- 
lications, they would make more money and rescue the publishing 
business from its present danger. 

One little newspaper can accomplish nothing, so far as the 
general situation is concerned. Hut the Lexington Herald plans to 
make advertising rates for 1920 sufficiently high to reduce the sire 
of the paper and to meet the increased cost of production. All 
contracts made hereafter will he subject to rate revision on thirty 
days' notice. 

In this period of great advertising activity, it is quite as im- 
portant to educate the advertiser in the matter of rates as it is to 
srrure the regular and permanent patronage of the new advertisers. 



publishers are in no danger of I 
off from coal until there is a 
of such gravity as to make it necessary 
to close industries in order that homes 
and hospitals might he kept warm. The 
possibility for such a contingency is 
extremely remote. 

News print producers enjoy the pri- 
ority rating by reason of their inclusion 
in the preferential districts of the war 
industries board during the war, They 
are. therefore, placed ahead of the pa- 
pers themselves in accordance with the 
theory that the paper must first be manu- 
factured lie fore the publishers can use it. 

"E. * P." Figures Proven 

Official, in Washington do not believe 
it will be. necessary In revise this list in 
such form as to exclude newspapers, as 
there is a very general sentiment, espe- 
cially in Congress, that the dissemina- 
tion of news at this particular time is 
one of the first duties to the nation. 
Many members of Congress would very 
much prefer to see industries curtailed 
before newspapers were allowed to cease 
publication in the event of a prolonged 
strike and an acute fuel shortage- 
Facts and figures on the news print 
that have been printed for several 
months past by Etirrog & Pr mis lira in 
predicting the crisis that has now ar- 
rived are proved to have been entirely 
correct by a review of the 1919 paper 
production issued November 5 by the 
Federal Trade Commission. The re- 
port says : "The figures indicate that 
the 1919 news print production will be 
approximately the same as that of 1917. 
which represents an increase of about 6 ■ 
1918" 

.tee Too Low 
With a 1919 increase of only 6 per 
cent over last year's news print produc- 
tion, the newspapers are averaging fully 
25 per cent, more consumption. The 
result has been the wiping out of many 
smaller papers' entire 1919 contract pa- 
per, driving the publishers into the open 
market, where prices as high as 8 cents 
a pound are reported to have been paid 
for "spot" paper in New York during 
the past week. Prices of 6 to 7tf cents 
a pound have been common up to this 
new high point. 

On the close of September there was 
only four days' output of news print 
ahead of shipment at all mills in the 
I'nited States and Canada and the stocks 
in the hands of the publishers totaled 
only 21 days' consumption, most of this 
being held by the publishers in the Met- 
ropolitan newspaper centers. 

In speaking of the situation to Eprma 
& Prtii isHOi this week, a leading news 
(Comlimurd on PttQt 33) 
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NEWSPAPER AD CHIEFS TO CONSIDER 
VITAL PUBLISHING PROBLEMS 



Meeting of National Association in Chicago Comes at 
Crucial Period— May Affiliate With A. A. C. W. 
Departmental. 



BY HARRY A. AHERN 

Prcfifknt Natioeal AttoeUtMM Deilr Xcwtpspcr Advertising Managers 

THE newspaper advertising managers throughout the United 
States will confront some very large problems within the next 
few years; the great volume of advertising now running run- 
ning in the newspapers and the shortage of print paper at present 
being only one of those which they will have to face. 

At the coming convention of the National Association of Daily 
Newspaper Advertising Managers, which will lx held at the Con- 
gress Hotel, Chicago, on November 10 and 11. the advertising man- 
agers may propose some plan which can be suggested to the pub- 
lishers that will help solve these vital questions. 

Round-Table Talk* Promise Big Remit* 

Some very interesting matters will purposes are to place newspaper ad- 



Stewart, Philadelphia Record: second 
vice-president. J. B. Woodward, 
Chicago Daily News; secretary- 
treasurer. E. W. Parsons. Chicago 
Tribune. 

Board of Directors — \V. G. Bryan, 
chairman. New York American; Wm 
McKay Bar hour. New York Globe; 
W. C. Rogers, Boston Transcript; B. 
L. Clifford, Minneapolis Journal ; 
George M. Burbach, St. Louis Post- 
Dispatch; Otis Morse, Detroit Free 
Press; Charles Miller. Atlanta Geor- 
gian ; H. R. Young, Columbus Dis- 
patch ; F. R. Hussey, Chicago Evening 
Post; A. A. Carrington, Omaha Bee; 
H. A. Robert, Cleveland Plain Dealer: 
H. F_ Grant. Milwaukee Journal: 
Rowe Stewart. Philadelphia Record: 
I li. Woodward, Chicago Daily News ; 
E. W. Parsons, Chicago Tribune; H. 
A. Ahem, New York Journal. 



be discussed during the round table 
talks, which will be divided into four 
groups. 

The first group will be attended by 
advertising managers representing 
newspapers in cities with a popula- 
tion of from 25,000 to 100,000; the 
second group by advertising man- 
agers representing newspapers in 
cities with a population of from 100,- 
(100 to 200,000; the third group by 
advertising managers representing 
newspapers in cities with a popula- 
tion of from 200.000 to .sOO.OOO; the 
fourth group by advertising managers 
representing newspapers in cities 
with a population of from .100.000 and 
upward. 

The latter group will take in the 
big metropolitan papers, whose prob- 
lems will he entirely foreign from 
those of newspapers printed in small- 
er cities. 

Mas- Affiliate With A. A. C. W. 

The plan should work out very ad- 
vantageously, insofar as solving large 
and small problems now confronting 
advertising managers all over the 
country. 

The round table group plan at con- 
ventions is not at all a new one; it 
has been successfully worked by cir- 
culation managers at their conven- 
tions and there is no doubt that a 
great deal can be accomplished by the 
same method carried on by the News- 
paper Advertising Managers* Asso- 
ciation. 

One of the principal discussions at 
recent meetings oi the New York 
Advertising Managers' Association 
has been the wisdom of the affiliation 
of the National Association with the 
Newspaper Departmental of the As- 
sociated Advertising Clubs of the 
World. 

There seems to be a very strong 
feeling among the local New York 
advertising managers that the Na- 
tional Association should become as 
a unit, a part of the Newspaper De- 
partmental o( the A. A. C. W. 

At the opening session of the ad- 
vertising managers' convention this 
subject will be thrashed out tho- 
roughly and it is hoped by the New 
York association that the plan will 
be adopted by the national associa- 
tion, so that the aims of the National 
A«<ociation of Advertising Managers 
and the Newspaper Departmental of 
the A A. C. of the World will be 
mutual. 

If the plan is adopted, the Newspa- 
per Advertising Managers' Assoc is* 
lion will not lose its identity as an 
individual, but will simply be affiliat- 
ing with another association, whose 



vertising first in the field. 

It has been decided to have no out- 
side speakers at the convention. 

The dinner, which will be held on 
the evening of Monday, November 10, 
will be an informal gathering of 
members only. In other words, it is 
our intention to get right down to 
business and discuss ways and means 
to better conditions in our newspaper 
offices, as well as further the great 
interest now shown in the work of 
the National Association of Daily- 
Newspaper Advertising Managers. 
The officers of the association are: 
President, H. A. Ahern, New York 
Journal: first vice-president, Rowe 



F.Yor Joining A. A. C. W. 

The New York Association of Daily- 
Newspaper Advertising Manager at 
its meeting on November S endorsed 
a proposal that the national stsoda 
tion of daily newspaper advertising 
managers affiliate with the A. A. C. W. 



Tarheel Dailies Organiaing 

Rckkv Moist. N. C Nov 4. — 
Daily newspaper publishers of North 
Carolina will meet on November 8 at 
Greensboro to organize a state asso- 
ciation. 

Frederick Henry Muster, who was 
special art corrcsposdcnl lot Harper*! 
Weekly i n the Civil War, is dangerously 
ill with pneumonia at his Immr in New 
York. He is 78 years old. 




ADVERTISING IS CURE 
FOR STRIKES 

Education Through Pre** Will Ea- 
abU Workmen to Refute 
Lica of Unscrupulous 
Agitators 



HARRY A AHERN 
President National Association Newspaper Advertising Managers 



Baltimore. Mil. Nov. 1. — Frank 11 
Webb, advertising manager of the Ba't - 
more news, in an address before il. 
Baltimore Advertising Club, on "A:; 
Ned Labot Agitators Heating Advertis- 
ing Mot) at Their Own I iatnc ?" adv 
valid tducatiun of the people by advir 
lising as a preventative of strikes. 

In the course of hi* speech, which »-■ 
replete with quotations from labor « 
perls in support of his points, Mr. WeU 
said : 

"Did it ever occur to you that th 
strike is an advertising medium? Isn': 
that preiwlv the same sort of a reach- 
ing out for Certain individuals or tirrm 
through the public which wc see eserj 
time a manufacturer takes up an ad.i 
tising campaign with his first object t 
get dealers to slock his goods? 

"Tile principle of the two propositi, .r- 
is precisely alike — to intluence a iWN 
party through the public Can't we ac- 
complish everything a strike can achirtr 
through full-page advertisements, in it* 
newspaper*, stating Isuth sides of th. 
case fully and completely, answering th. 
whispered lies, admitting fact* which ar. 
not right, having speakers address meet- 
ings, as the agitators do — forming com 
mittees to represent both aide* in the 
attempt to try reconciling the point ui 
difference? 

"Let's substitute real advertising f - 
the advertising medium of the strikr 
In GO to 90 days, if we do our part, an. 
spread this idea broadcast at the tarn- 
time the whole face of things shoul' 
change. 

"It should he possible to kill the idr. 
that strikes are the only possible RQ 
of gelling differences adjusted in b •■ 
time than that, and with the varim- 
communttirs all over the country think- 
ing peace instead of internal war. as a 
present — with a spirit of get-together 
instead of light it out. universal!, 
abroad in the land, these stand and di 
liver monstrosities would be impossible 
Ix-causc the great mass of lalsnr w.»ti'' 
have been won away from false radi 
cab. and, instead of following blind] 
towards ruin for themselves and cvcr> 
one concerned, would he righting t 
achieve the wonderful possibility 
which arc now open before this county, 
as never before in the history of th 
world — if we can once get together 

"And with advertising we cam »<■ 
together. 

"Let's advertise so well that the striki 
agitator will run up against srnrkir, 
im n who know the truth in advance 
his coming. Let's do the work so th M 
mighty that in time we won't lie put ■ 
the jHitslion of having to anxu'er lies 
but will have told the truth to lahor - 
well lhat they will detect the lie* wher 
they hear them first recited 

"And crooked agitators when thai 
•tale of affairs comes to pass, will 
address falsehoods to enlightened work- 
ing men in peril of their live*. 

"Let a few nf them get beaten to ■ 
j< B) b> men angry at being lied to. Le* 
a few of them gel the medicine which 
is now administered by strikers to de 
cent men • • • •■ 

"\forr and hfttff adVi-rfijtuf was ih 
s'ngan on which we were found) 
Tlx n will lie more and liettcr advert!* 
ing of American goods all over the civ 
ilirnl world if we can once get full 
stum ahead and every plant in the Ian.' 
• in a twrntr-four hour a day quant ir- 
production basis." 
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FRAZIER HUNT, BETTER KNOWN AS "SPIKE," 
OFTEN JUMPS BUT IS NEVER PUSHED 



i ImroeiAL Nun: — l-razirr Until, who 
las just started on a tour of the World 
or tht Chicago Tribune, won an en- 
■iable reputation for enterprise and dar- 
ng as a correspondent duruuj the World 
I'jr His two greatest journalistic feats 
cere the bringing of the first copy of 
he German peace treaty to America and 
•resenting it to the Vmted States Sen- 
ile and his entry into Soiiet kussia 
ch.-rc he was the first American corres- 
•ondent to interview Leninc and Trot- 
tv and write first hand reports of con- 
lititmt.) 



'i i.MK fall, some arc pushed and yet 
^5 others jump 

A friend of mine said to me recently 
hat Frazicr Hunt — better known as 
•pike because of his striking n semblance 
'> a long and limber split nail— now on 
he way around the world for the Chi- 
ago Tribune with Yokohama as hit 
itvt stop en route, had fallen into a 
irrlly soft thing If Spike Hunt fell 
nto his present alignment then Jack 
Umpscy was beaten into the champion 
if the world at Toledo, and the German 
\rmy bravely retreated to a glorious 
.ictory in the Argonnc ! He neither fell 
lor was he pushed. He had been gath- 

ring speed during a long hard run and 
*hen he got In the take-off he jumped 

In April of 1918. Spike Hunt and I 
•ere dauntlessly lying for our countrj 
n the Baccarat trench sector, which was 
hen being held by the Rainbow Division 
Br.akf.it. W. Draah 

Spike was there as war correspondent 
or the Red Cross Magazine, while I 
»as cussing the Kaiser for Collier's 
>Vc were drinking breakfast one morn- 
ng in the Hotel I '• I ... Gare in Hac- 
arat, after a rude night in a damp dug- 
>ut with a captain who believed that 
he flesh was more willing when the 
•pirits were strong, whin Spike an- 
lounced, without preamble: "Hill. I'm 
•oing to Russia " 

"When?" 

"I dunno." 

"Going for the Red Cross?" 
"I dunno." 

"Whereabouts in Russia are you head- 
ng for ?" 
"I flunno." 

I decided that Spike had had enough 
breakfast so I drank the rest of it my- 
elf and suggested bed for both of us 
n July, when those of us with the 
\mrrican Army in France who wenl 
■early to war anil lied for our Country 
*ere meandering around between the 
ilarnc and the Vrsle wilh press head 
I lifters at Mcaux. I heard that Spike 
ud transferred to the Chicago Tribune 
md was going to Brest lo do some stuff 
•n the navy. 1 met him in Paris be- 
nrr he left and congratulated him over 
I bottle of lunch. 

"Ought to get some good stuff at 
'rest." I suggested. 

"I believe I could get in by way of 
Yrrhangrl," Spike replied. 

"What are you talking about?" 

"Russia." he replied. "I'm going to 
Petrograd and Moscow. That's where 
he big story is now." 

"I thought you were going to Brest " 

"I am just now Hut I'm going to 
IVlrograd and Moscow later" 

"Got the assignment ?" 

"No. hut I'm going after it." 

"You can't get in by way of Arch- 
'ngel," I said "Might as well try to 
4*1 Ut Berlin by going through the 
Imi's ,, n the Western Front " 



Correspondent Who Presented U. S. Senate With Copy 
of the Peace Treaty Always Knows What He 
Wants and Goes After It. 



BY WILLIAM SLAVENS MeNUTT 



"I know." said Spike. "But I think 
I can get the assignment to Archangel 
because there are American troops up 
there. If 1 get to Archangel 111 gel 
In Pell mi ad and Moscow someway." 
Told Him H« W*. Cesar 

I told him he was crazy He said 
sadly thai he had always suspected BJ 
much and went to Brest. 

1-atc in October I was in bed in thi 
Lotti Hotel, Paris, trying lo cough out 
a cold that I had contracted in the Ar 
gonne, when Spike blew in like a Janu 
arv gale making lime over the Grand 
I'.ans- 

"Going to Pelrograd, Bill," he shoutesl 
"Pelrograd and Moscow." 

"By what ruute?" I asked. 

"Well. I'm going lo stop at Arch- 
angel lint," he admitted reluctantly 

I told him he was a fool to go to 
Archangel and thai he couldn't get to 
Pelrograd and Moscow. Every other 
correspondent in France told him ihr 
same thing. Spike agreed that we wen 
probably right — and went to Archangel 
I sa W his siufT from North Russia and 



the next I heard of him was a postcard 
from somewhere in Sweden. On the 
card was written : "I am on my way 
lo Pelrograd and Moscow " My nexl 
news of him I got in his cables — from 
Pelrograd and Moscow, tic got in and 
he got his stuff — and himself— out. How 
he did it is his own story, and not for 
telling here. But anyone who says thai 
Spike Hunt fell into his present assign 
mint has me to contradict. I saw hiir 
jump He jumped into the dark and 
chance may have had a good deal t 
do with the selection of the velvets 
moss lank on which he finally lit. How- 
someser. he neither fell nor was hi 
pushed. He jumped! 

Won Rac. Out of M.xieo 

Hum's training has hem a varied one 
He infested the University of Illinois 
for four years and spent his vacation- 
"cubbing" as a police reporter in Chi- 
cago Then he wrote advertising till 
somebody caught him at it. after which 
lie took charge of a coffee plantation if 
Mexico. The revolution broke out am' 
Spike entered himself in a race with r 




flock of bullets which he managed ti 
beat into Vera Cruz by a narrow mar 
gin 

Having run himself so successfully in 
Mexicu he next undertook to run a 
weekly newspaper in Alexis, Illinois, but 
he couldn't whip the sheet out of a walk 
so he migrated to New York and free 
lanced till the rent came due, upon which 
date he went to work on the New Yuri- 
Morning Sun He handled the draft ai 
Camp Upton for the Sun, writing "Yap 
Hank Benny," a humorous series on th< 
side, until he hooked up with the Ret! 
Cross Magazine to go to France if 
their war correspondent. He has com 
milted every form of literature with 
the exception of poetry and plays — and 
he's a young man yet. If enough peopli 
tell him not lo write poetry and play 
he probably will. 

Act. Against th. Majority 

He always does what everybody tell< 
him not to do, thereby achieving a eer 
tain originality No man seeks advice 
more insistently than Spike Hunt. He 
asks all his friends what to do and then 
docs the exact opposite of whatever thi 
majority advise. He is an original an<° 
an independent person, but like all strong 
men he has his weakness. 

His weakness and his five year old 
son, Bobby, arc one and the same. Spike 
was a brave bird bucking the Bolsheviks 
but whenever young Hunt says "chew 
ing gum" the poor old man coughs up 
a nickel like an automatic vending ma 
chine. 

The youngster is the one person wht- 
has Spike subsidized and inasmuch as 
the boy and his mother are accompany- 
ing Mr. Frazier Hunt on his joumcy 
around the world anybody who wants 
to influence Spike's cables can put it 
over by currying favor with Bobby. And 
Bobby's weakness is chewing gum! 



LORIMER IS HONORED 



War Work Bring. Decor. tion From 
Franco 

(By I ■ i J. <; 
I'llll. Mini-Ills. Nov 4 George Hor- 
ace Lorimcr, editor of the Saturda) 
Kvening Post, has just Iwen made a 
clu-talicr of the French Lrgion of 
Honor. 

.Mr. and Mrs. Lorimcr were long iden- 
liried with war work. Mrs Lorimer is 
chairman of the Independence Square 
Auxiliary of the Red Cross Mr. Lori- 
mcr has l>een editor of the Post since 
1899. He was horn in Louisville and 
received his education at Colby and 
Y ale. He is the author of several books 
of which "Inciter* of a Self Made Mer- 
chant lo His Son" is probahly the best 
known. 



FRAZIER HUNT 



Union. D.ttod in Nashville Strike 

I By Trleit.tilil 

Nashville. Tinn , Nov. 4 - Printers 
of the three Nashville newspapers con- 
tinued on strike tonight, although the 
papers have not missed an edition. I. 
M. Campbell. Southern representative of 
the International Typographical Union, 
said lonigbt thai both the International 
and local union are insisting that the 
contracts with publishers be strictly ad- 
hered to The men walked out when 
Ihey were refused a fourth bonus over 
the contract scale. The papers are being 
issued wilh type set at a local job office, 
and the editorials and some advertise- 
ments are being photo engraved. 
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NEWSPAPERS' DUTY IN THE NATIONAL CRISIS 
TO IGNORE FALSE LABOR LEADERS 



RECENT contact with those supjiosrrj 
to he leaden in big business and 
with those who, while representing or- 
ganiicd tabor, assume to talk for all 
labor, in connection with a plan which 
1 tried to work out for the intelligent 
covering of the big Industrial Confer- 
ence at Washington, which went on the 
rocks, would seem to indicate that 
neither side knows us in the newspaper 
business very well and that they don't 
trust us. 

In the controversy between "selfish- 
ness" representing business purpose and 
"ignorance" reflecting the . indefinite 
and often impossible demands of labor, 
for that is the situation in a nutshell, 
loth sides cither outspokenly or quietly 
feel that they cannot get a square deal 
in the press. If this is so, and it un- 
questionably is. we are in a very bad 
way and should do what we can to 
remedy a false position. 

Between Two Fire* 

Faster, the chief agitator of the big 
steel strike, until recently the utlerer 
of revolutionary propaganda, refused to 
talk openly before a committee of the 
United States Senate unless reporters 
should be barred from the room, on the 
ground that they would distort what 
he had to say, while Fitzpatrick, of 
Chicago, the stimulator of innumerable 
strikes, regularly howls at the capitalis- 
tic press, as outrageously unfair to the 
working man. 

Not many weeks ago at a meeting 
of leaders in American industry, I was 
almost aghast to learn how general the 
feeling was among them that they could 
not get their side of any controversy 
fairly 1>eforc the people in the news- 



Give Space to and Play Up Constructive Efforts of Those 
Trying to Hold Labor and Industry Together— Tenth 
Article on "Newspaper Making." 



BY JASON ROGERS 



papers. They fell the thing just as 
deeply as did the labor agitators. 

If conditions are as bad as both sides 
seem to feel they are. and there is rea- 
sonable ground to admit that there is 
much justification in their views, there 
is something radically wrong with our 
newspapers, and the sooner we cut into 
the sore spot and find out what is wrong 
and how we can enrrect it the better it 
is going to be for us and American 
industrial prosperity. 

If our editors think that the wild- 
and sensational utterances of some 
trouble maker, pretending to represent 
labor, is bigger news than a big con- 
structive effort by some sane labor 
leader or captain of industry, which we 
must admit is often the case, we -had 
better show them the light, and bring 
home to them the error in such treat- 
ment 

There are good newspaper reasons 
not fully appreciated by the uninitiated, 
why many of our newspaper readers give 
preferential treatment to the destructive 
utterances of the radical agitator, but it 
is high time that we gave such individual 
the absent treatment. Without our play- 
ing them up they would never arrive 
nor get their grip on a following. 

Newspaper circulation reflects the 
popularity vote of the community for 



one newspaper in preference to another 
or others. Kfany newspapers seeking 
largest possible circulations just as nat- 
urally as a duek takes to water incline 
toward playing up the side of the story 
that wilt please the greatest number. 

Employers, manufacturers and capi- 
talists, being in a small minority, get 
very scant notice, except in our editor- 
ial columns or on the society pages of 
our Sunday newspapers, or when we 
can hurl stones at them for the purpose 
of gaining the applause of the mass 
In the view of many newspaper editors, 
there it circulation in roasting the big 
fellow, and they also believe that it 
proves their courage. 

There is no use talking about it, our 
newspapers are halrtl by those who are 
doing things. The labor men call us a 
capitalistic press and the employers call 
us cheap panderera to sensationalism 
and industrial unrest. Despite these con- 
ditions we are inclined to take ourselves 
very seriously and to think that we 
wield great influence. 

The unreasonableness of what either 
side would consider fair is only par- 
alleled by the effort of the "German- 
Americans" who sought to conduct a 
"fair" newspaper during the war— one 
that played up the German side. That 
is exactly what both sides to any con- 
troversy want, whrn they complain of 



a newspaper for being "unfair" to th«-n 
Honest and sincere labor leaders was 
are seeking to establish constructive bet- 
terments in relations between cmpkyei 
and employers and who have nothing > 
hide, rcaliie as fully as we do that > 
grossly unfair newspaper which uni- 
formly and consistently cried down labor 
and the workers would have little ot 
no circulation, as is proven in the caxs 
of the small number of newspapers trait 
to please the bourbon class. 

Cannot Cry Down Lmbor 

On the other hand our great captains 
of industry as sane business men. il 
they could 4«il rid themselves of scte-i 
greed, know as well as we do ami u 
the labor leaders do, that if we com- 
plied with their demands for "fairnesi* 
wr would lie making newspapers Lbr 
those referred to above, which havt 
neither circulation nor influence. 

The press of the country' is n° mor: 
capitalistic than our candy stores, groc- 
ery stores or any other business Ti 
wield any considerable influence, a news 
paper must lie successful and knows H 
be such, or it will either be a chris 
grovelling beggarly enterprise or the Or- 
gan of some interest, in either case of 
little weight and without posscssin ni 
that broad puhlie confidence that is si 
necessary to give it influence. 

Notwithstanding alt the twaddle ir 
the contrary, our newspapers as a rr> 
are making more muiicy today than i 
any previous time. Those among thr- 
who are not making money today ha" 
no right or license to be consider- 
newspapcrj I know of a few urtsu 

i C«nlinued on Vayr 13) 



NEW YORK WELCOMES EMIL SCHOLZ HOME FROM THE FAR EAST 





LVii.MiS oi l.rnil M Miiotx. lorntci 
I publisher of the New York Even 
mg Tost, welcomed him home from a 
long tour of the Far East at an in- 
formal dinner in the New York Ath- 
letic Club Saturday evening and pre- 
sented htm with a gold watch as a 
token of esteem. 

The speakers were Harry Ahern of 
the Nrw York Evening Journal, toast 
master: David Lawrence of the Liw 
rence Syndicate, Washington ; and Os 



wald Garrison Villard. editor of Tin 
Nation. Mr. Scholj treated alt prescm 
to an instructive talk, with stereopticon 
views, on places he visited in the Far East. 

lames Wright Brown, publisher of 
F.isitor & PrauMiEX, who was to have 
been a speaker, was unable to attend of 
account of an injury to his son, sus 
tained playing football at the Borden 
town Military Academy, and sent a tele- 
graphic address of congratulation to 
Mr Scl.nl/ 



The committee that arranged the din- 
ner consisted of Harry Ahern of the 
Evening Journal. Sam Booth of th< 
Globe and Col, Emmelt Thompson. 

Those present were : Kmil M Scholf 
Raymond Wakeman. J. M. Hopkins 
Ernest Scholz, Robert McLean. J. R 
Pollock, H. A. Ahern. S P. Booth, J 
C. Dayton, Col. Emmett Thompson, Dr. 
Jos. M de Bermingham. Cart Byoir 
Charlrs Hart. Joseph Barry, David Law 
rence. Richard Jackson. Alexander 



Spear. L. B. Palmer, Charlrs s 

Charm Moirsphinni. I A Klnn. \% 

ham C. Freeman. F. W. Nash. Geoer 
Urke. Walter Pollak, J. D. \\ 
Oswald Garrison Villard. VV. A Stoer 
R Fanciulli. Edward Watson, Die- 
Plum. R. B. McClcan, J. Woodhcw 
Colver Gordon, Robert Krnthingham. V 
L Miller. G, S Winant. W J Mort- 
E. B Wilson, Hugh O'Dt.nnell, J F 
Redmond. 
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BIGGEST ALMOST TIMELY FEATURE 



GETS PAGE ONE 

RESIDENT WI1^<STV~^I^777£ : ~^SI™-— T-=^- 




THE DRAMATIC ^W?^Z&**t*l»*M Wilt* 

,i mi &u past \i»_)i «V £ >u!»T~iTfii«iar aT~iaaP-rwiurf\rMlT rAijas!*''""* ~ rm>t nil i».\r» a.Jt^- ' 

BATTLING FOR IDEALS 
CAUSE OF PRESIDENT'S 
NERVOUS COLLAPSE 

1 eVTDAl 



Thanks Mr. Baker For Writing 

Truth About the President 

To the Editor of the Netv York Evening Telegram:— 
Tell Ray Stannard Baker that an humble ciliien 
wishes to express sincere appreciation of the remark- 
articiea that he ia writing on President Wilson's 
" . at the Peace Conference. 




Mr. Wilson Often "DoQ Tired** 
trom Strain of Peace Battle 



Ition to the I ra«ur of Nations and opposition 
to Wilson arc not to be criticised so long aa they are 
kept within the bound* of decency: without " 
opposition great Issues like the 
not be thoroughly 
the public mind. 

R»r 



of 
of 



Jamaica. N. Y„ Oct. 25. 



W. H. 



Kay Rakrr Throw. Nne Ugkt 
on PmUenft Work at Parit 



Satf Discipline Alone Sand Hm> from 
Serious Breakdown in Paris 
Af tar Fm Dscam Stnajgin 
far Ha 



'<*r SAY aTANWARD BAKAE.) 

0». m > mI . hufcli Wlfcaa fc—fca **w\ 

S fcaj a^ - • - llaMhi - - • i . J . ' i . • a «wr «aa 
.•I MaM M t*« | i.r . «aafaaa«« T« m> mm. lm 
j mm '* N«A«aaM »*4 mmk *« an ml Or Cla n — 



■a «w>tT Mi • 



jaw m MiM 



" mTJa aaswasa iaJi a 3 as 



Interest in this feature has been so keen 
that we are arranging to release the entire 
series a second time starting November 18th. 

Insure reservation of your territory by wiring us to-day. 



UNITED FEATURE SYNDICATE 



WORLD BUILDING 



NEW YORK CITY 



10 



Editor & Hit blither for November 6, 19 19 



ACKNOWLEDGES ENGLAND'S BIG DEBT 
TO A FREE PRESS 



Lord Ampthill, Presiding at Dinner to H. A. Gwynne, 
Editor London Morning Pott, Lauds Service 
of Newspapers 



BY HERBERT C. R1DOUT 

London Editor of Editor and Publisher 

THE independence of the British press during the war and the 
influence thereby exercised on the affairs of the nation, was 
strongly exemplified at a complimentary luncheon to H. A. 
Gwynne, the editor of the London Morning 1'ost in appreciation 
of his services to his country by his capable editorship. 

Ixird Ampthill, the head of the National Political Party presided, 
and the company included Sir Edward Carson, Sir Henry Dalzicl, 
proprietor of the Daily Chronicle; Sir (icorjtc Riddcll, Sir Emslcy 
Carr, Sir Arthur Pearson, Robert Donald, and many representa- 
tive names of high political and journalistic service. 

"We. Are Governed by the Prets" 



Lord Ampthill said that although Mr. 
Gwynne wu but little recognised by 
the public at large there were few 
more responsible or arduous potts, or 
any more closely concerned will) the 
public welfare, than that of editor of 
a great newspaper at the present time. 
We were to a large extent governed 
by the Press, or perhaps to speak more 
accurately, we owed it to the Press 
that our affairs were not completely 
mismanaged, and that we were not 
hopelessly misgoverned. 

The Press alone made popular or 
democratic government possible in the 
circumstances of modern civilisation 
Upon the Press far more than upon 
Parliament we depended for the pre- 
servation of our liberties, the assur- 
ance of justice and progress, and the 
maintenance of national honour, With- 
out the Press, patriotic and courageous 
as it had shown itself to be. we should 
not have won the war. The news- 
papers, far more than the statesmen, 
had given the leadership to the nation 
during the last five years. 

Mr Gwynne, as editor of the Morn- 
ing Post, was conspicuous among those 
journalists who did so much to bring 
(bout the victory for civilisation and 
humanity But like many a good sol- 
dier he had neither sought nor re- 
ceived honorary distinction or mate- 
rial reward. Neither rank or rihlxons 



gola with Lord Kitchener, and he went 
right through the Turco-Grcek war 
and the South African war. 
Under Mr. Gwynne the Morning 




■Slim. With him he had the best 
officers and the best men that any 
editor ever had. 

Sir Kdward Carson said he had 
wondered whether any good thing 
could come out of Wales. 

Certainly Hut as he read deeper 
into the Prime Minister's suggestion 
fur the creation of a new world he 
asked himself, "Where will Gwynne be 
in the new world?" He had always 
thought Mr. Gwynne was far too good 
for the old world! That thought had 
been further impressed upon him as 
he found close to him Mr, Robert 
Donald. Sir H. Dalzicl, Sir G. Rid- 
dcll, and many others, and he could 
not help wondering where the Press 
would he in the new world. The new 
world was to be a great brotherhood 
of friends. Just imagine in that 
brotherhood of friends all the news- 
papers writing exactly the same thing 
to bring about Mr. Lloyd George's new 
millennium I 

Instead of reading half a dozen 
papers every day he would content 
himself with buying his Morning Post 
in the absolute certainty that he would 
find exactly the same articles and the 
same suggestions in every oilier pa- 
per. "But," said Sir Edward, "I have 
come here to honour Gwynne, who is 
an old friend. 

"There is no one more sincere, no 
one straightcr, no one more courage- 
ous, and 1 am glad to he present on 
such an occasion as this." 



Nation Has Been Wenige'i 
Circulation Field 



,1§ 



REAL RESULTS HERE 



H. A. (iVt n \ Nh 
Kditor London Morning 



Post had been more than ever the 
foremost advocate of a national policy. 

Was it wrong when it asserted the 
right of free and independent com- 
merit within the limits of the censor- 
could add anything to the high esteem ship, when it successfully claimed for 

the British Navy the right to stop 
German reservists returning tn their 
country, when it forced the Govern- 
ment to make cotton contraband, 
when it clamoured for the tightening 
of the blockade, when it urged com- 
pulsory military service not only for 



Eighty Par Cent of Re. I Estate S.I.. 
Traceable to Newspaper Ada. 

"Eighty per cent, of the applications 
from prospective buyers of real estate 
can be traced to newspaper advertise- 
ments," J. Clarence Davie s. a real estate 
broker, told the delegates to the recent 
Real Estate Convention in New York. 

"It pays to advertise real estate," 
said Mr. Davie*. "It is safe to say that 
flu per cent of the advertising in America 
is wasted because advertisers do not 
know how tn sell in print. Rut, of 
all the exploitation methods, newspaper 
advertising is the mainstay of the real 
estate business " 



in which he was held 

Served Bait in Editorial Chair 



Mr. Gwynne's services as editor were 
nearly lost to the nation, because he 
had the defects of hit qualities. When 
there was a fight he liked to he in it 
and he had at all times displayed an 
adventurous and sporting spirit. When 
the war broke out he was desperately 
keen to join the new army, and was 
only deterred by the peremptory orders 
and wisdom of the proprietors of the 
Morning Pott. 

If he had been allowed to join up 
he would have distinguished himself in 
the field Few men were better quali- 
fied by experience and ability to take 
part in the training and campaigning 
of the ciilzen army Rut however gal- 
lantly and skilfully he might have ac- 
quitted himself, he could not have 
served hit country half tn well as he 
had done in the editorial chair 

No dotiht he regretted and would 
continue to regret that he was not 
in the trenches and over the top, but 
he had no real right to complain, and 
he had teen as much of warfare as 
m. st men. He began life »s a war 
correspondent, going first to Don- 



Great Britain, but for Ireland as well? 

In paying a compliment to Mr. 
Gwynne they were paying a tribute 
to the whole profession of journalism 

"Col one I- in- Command" 

Mr. Gwynne. who was enthusias- 
tically received, thanked the assembly. 
He said he had done less than the 
humblest soldier, and much less than 
those who had died. But he accepted 
all that they had said about the Morn- 
ing Post with pleasure because he 
could pass it on to his loyal colleagues 
and splendid helpmates in the paper, 
fur without them he could have done 
nothing. 

The Morning Post was a regiment 
The colonel commanding-in-chirf was 
the proprietress, (the Countess Bath- 
urstl without whom nothing could be 
done in the way of independence of 
thought and action He was the lieu 
tenant-colonel commanding the hat- 



Rice Baata Tribuna Golfara 

Grantland Rice led the field home in 
the New York Tribune's golf tourna 
ment last wee*: at Mrs. Whitlaw Reid's 
golf course at Ophir Court, near White 
Plains, N. V. Mr. Rice's score was 9* 
Roy Durstine was second with 96, win- 
ing the low gross prize, and Edgar M 
Alexander won the low net with 101-14- 
87. C. E. T. Scharps. with a net 97. 
winning second net honor* 



Editor Accused of Bribery 

Jamaica, N. Y., Nov. 1 —James F 
Sullivan, editor nf the Long Island Daily 
Farmer and the Richmond Hill Courier 
was arre«trd last night on a charge of 
attempted briliery. The attempt at brib- 
ery consisted in an alleged offer of Sulli- 
van to support a Republican candidal! 
for the district municipal court provided 
a relative was appointed to office 



A. P. Repreaantalive Changed 

Siihoycan. Wis.. Nov I —The As- 
siieiated Press membership of the She- 
boygan Press has been transferred from 
C. S Weisse to C E. Rroughton. its 
editor, following the recent death of Mr 
Weisse. who was president of the com- 
pany 



II A. WENIGE, chairman of tit 
1 J • general welfare committee > 
the International Circulation Mam 
ger» Attociation and in workir.| 
hours circu' 
manager of the 
Glens Falls t S 
Y.) Po»t-5ur. 
born in Drtrs: 
Mich., in 1882 mi 
entered newspapr 
work at the earl; 
.ige of ten ytari 
His first psisrti^ 
was on the Dctrar 
Free Press. Hf 
tarried a route 
worked in the rru. 
room. A little bto 
It. A. Wuict he added a at »• 
route and a m 
room job with that paper to his daw 
labors and for his combined efforts n 
reived the wonderful turn of $6 pc: 
week. Since then he has traveled fat 
and climbed upward. 

After working on various Chicago pi- 
pers as a canvasser Mr. Wcnigc wrr 
to the old Des Moines Reuister xai 
Leader, now Register and Tribune, an: 
it was there that he first started I 
advance in his chosen profession asc 
finally reached the position of assi-i 
ant city circulator Next he joined tin 
Lee Syndicate and was first with :i 
Davenport (Iowa) Daily Times ■ 
ihcn the La Crosse (Wis ) Tribune 

While with the Tribune. Mr. Wear, 
received his first offer to become a cr 
rotation manager, with the Cedar Rap 
ids (Iowa) Gazettcr, and accepted r. 
Next, he became circulation nuiwr: 
the Boise (Idaho) Capitol-News iz 
was with that paper when the edi! .<■ 
and publisher were sent to jail i? 
criticising a decision of the Idaho St 
preme Court. Leaving the Capitol-Nee 
he went to Spokane, Wash., to tak' 
charge of promotion for the Spokesrrar 
Review. , 

Mr. Wenige was circulation managr 
of the Bridgeport (Conn.) Standard 
American when he enlisted in the arts.) 
in 1918. Prior to that he was circs' 
lation manager of the Worcettr 
(Mast.) Post and for a time was a 
gaged in magazine promotion work. 

Now being hack in the newspaper nek 
to slay, Mr. Wenige it an advocate c! 
the application of the policy of ronsuh 
ing the salesman about the commndi: 
he is going to sell to the newspaper busi 
nets. In expressing his views to Eprrre 
It Publisher recently he said : 

"I believe in clean advertising and tfeai 
that tbe time is coming when the circular** 
manager will have something to say about iS- 
kind of newspaper he is going to aell. Tar 
circulation minazcr is a aals-saaanager t) 
should bavr .something to say about the aaaaa 
facturc of /be ankle he is going to sell. 1* 
Ihe salcamanjger nf a stove factory hnew thr 
Ihe gnosis be was trying to art) araa of infer** 
Material he cosilil n**t successfully sell it TV 
same should hold true of the circulation mar 
ager. If he knows that hi* paper earrie, t> 
vrrtinng that is. to tay Che leaat. mislead* t* 
be cannot be expected to make the aane 
record of sales whirh would he possible tf W 
knew that only hnnrst ads were carried tn hv 
paper 

"A »ir»t many circulation managers hart 
hobbies I have one — working through bees 
I believe thai the neasboy is the best aaan 
a newspaper has. This is especially true is 
Ihe smaller cities. Nearly every hejaa fleas mar 
in the small cities baa at some time or ether 
carried a newspaper route. The carrier her 
of today is pretty apt to he the merchant <l 
tomorrow By treating Ihe boy right you afj 
only take carr of tbe present, but yon beef 
for the future. When he grnws to raank - -* 
he is going In rrmrmher the paper on whet 
he worked aa a boy. How be will 
depends tn a grcst rstent upon the ci 
manager." 
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Showing the ea« with which magazine* 
may be changed on the Model 20 Dis 
play Linotype. A complete change of face 
and \'< >is require* lea* than .10 tecond*. 



Note Careful] 

The illustration »|*»»e *h.tn- foul UUni -luc* of iO point l ino 
type Hodnni Ifcdd ca»t on the Model 20 t>i«phiv UlMtypflL Aiide 
from area ler economy in the prtniuttion of display composition, 
consider tl»e *aving» effected in the handling of dug* instead «l 
movable lygKMi Thr» i- an important Model 20 advantagr which 
dewrvr* the thoughtful in trillion of every newspaper puhti-liet 



Set Your Display 
in Linotype SLUGS 
Direct from the Keyboard 

Set your displa\ in slugs with the speed and 
economy of Linotype straight-matter and meet the 
pre«.enl-da\ insistence upon dispatch, lahor-saving, 
and the maintenance of high quality standard. One 
operator producing display direct from the keyboard 
of the Model 20 Display Linotype will do the work 
of at least three good men setting type by hand. 



Without Any Obligation Let us Analyze your Paper and Submit Fact* anil Figure* 

MERGENTHALER LINOTYPE CO., New York, N. Y. 



Ciik tLt>: I Kin S W»lu»h Ave. 



S.»> FlANCISCO! 616 Sirramrnto Si. 



Siw <)«u.«n>: lUronnr Si. 



Ciniilun Linotype Ltd.. Toronto 



This Advertisement is Composed Entirely of Linotype Material 



>ign 



.ogle 



12 



Ed it or & Publisher for November 6, 1919 



UNFAIR COMPETITION CHARGED 
Tr.a. 



Washington, Nov 4.— TV Federal 
Trade Commission has tiled a complaint 
of unfair competition against the United 
Typothctac of America and seven of its 
officers, alleging that the employing 
printers arc "coercing manufacturer? 
into payment of bonuses and attempting 
to annul free competition in the printing 
trade by setting up standard prices for 
its membership." 

The complaint charges that the United 
Tjpothctae is seeking to collect assess- 
ments from manufacturers and mer- 
chants of paper, printing tflFJer*. type, 
ink, and nther printing sjfplies, the 
money "to be applied to alleged educa- 
tional purposes, but mainly to induce 
employing printers to use a uniform sys- 
tem of cost accounting and a standard 
price list compiled by the United Typo- 
thetac " 

Coercive methods, the complaint 
charges, have been used to obtain sub- 
scription? to this fund, "in that the or- 
ganization pg%Iishcd monthly bulletins 
containing Worries and addresses of sub- 
scripts, irf order that the employing 
printers could discriminate in the pur- 
chase of supplies in favor of those who 
had subscribed." 

The organization and the seven offi- 
cers named, Benjamin P. Moulton. Ar- 
thur E. Southworth. Charles I- Ginslcy. 
George M. Gardner. E. H. James, Fred 
W. Gage, and Joseph A. Borden, have 
been directed to file answer-zwith the 
commission at Washington o 
her 13- 



made by Daniel T. O'Connell, director 
of the Irish National Bureau, against 
certain statements in a magazine article 
by Admiral Sims to which the bureau 
took exception, refusing to discipline the 
admiral and slating that he had the per- 
mission of the Navy Department to pub- 
lish his article. 

Whit* May Be Chancellor 

Emporia. Kajt., Nov. 4. — William 
Allen White, editor and owner of the 
Gazette, is being mentioned as tV suc- 
cessor to ( rank Strong, who recently 
resigned as chancellor of the University 
of Kansas- 



Italy Buiskii Correspond**! 

Rome. Nov. 2— John Clayton, corre- 
spondent of Ihe Chicago Tribune, has 
been ordered to leave Italy, folluwing 
charges of sending out false news. 



NEWSPAPERS' DUTY IN 
NATIONAL CRISIS 



DaniaU Upholds Sins 

Washington. Nov. 4— Secretary 
Daniels today replied to the complaint 



(Canlinurd from Frnje 8) 
ccssful newspapers today and every one 
of them falls under the classification* I 
have mentinned al»ve. 

Our newspapers which of necessity 
are conducted by business men, with 
more than ordinary facilities to know 
what is going on in all lines of indus- 
try and affairs, are a« a rule unionized 
from cellar to roof, and many of them 
arc wondering at the growing pains of 
other industries being forced, by grad- 
ual processes and modem principles be- 
tween employee and employer, into 
greater recognition of the workers. 

Our newspapers arc as anxious as 
anybody else for continued prosperity 



and are just as vigorously againsf the 
activities of the penurious BnWicvik 
radicals, who would overturn the con- 
trol of President Gompcrs and 
labor heads representing the 
tive element in organized labor. 

I know what the "closed shop" means 
and of the great desirability of the 
"open shop" idea, representing the free- 
dom of labor as contrasted with the 
monopoly that lalior seek* to set up with 
its "closed shop." and confidently ex- 
pect that through frofil sharing and 
representation in management we will 
he able to solve the great problems now 
More us. 

Sana Tr»»«l in Mtddla Agaa 

Mr. GompciS at the present time i» 
on record against profit sharing, which 
he characterizes as a means for hold 
ing non-union men in non-unionized in- 
dustry, and as a sort of a hold-out 

Progress is not made through call- 
ing the other fellow a fool or a crook 
or worse, but by laboring with him to 
produce co-operative, understanding. 

The wisest heads in rninKin business 
>.rem to think that the successful solu- 
tion of the readjustment in industr> 
throughout the world hinges on the ques- 
tion of production rather than on hour! 
or compensation to those who labor. 

The Bourbons among the manufac 
turers are still traveling in the darkness 
of the Middle Ages, and in reality are 
just as dead as if they liad given ur 
the ghost forty or fifty years ago. They 
are not aware of what has happened 
since the entire resources of the United 
States were concentrated on defeating 
Germany 

It is up to our newspapers, as I see it 
to bring home to our people generally 
the superior condition of workers in all 
industry in the United States, as com- 
pared to that of workers in the samr 



industries in other countries, and to sh: .<. 
to them how thankful they should V- 
for the liberty and freedom assure 
them under our representative form <j ; 
government. 

My contact with both sides in th. 
controversy has led me to the condusiut 
that if employers would handle their in 
dividual situations with absolute franV 
ness and a sincere recognition of tl: 
right; of those who are working i"- 
and with them, there would be might' 
few strikes and greater prosperity sr., 
production in every line. 

We don't hear of labor troubles :• 
the case of concerns like that of Hem 
Ford, General Electric Company, Pr.-r 
tor & Gamble, Hydraulic Pressed Ster 
Co , Sears Roebuck & Co , and a hur 
dred others I could name, where work 
ers have been given a square deal anr 
where they know they always will 

It would seem to me that the san. 
course for our newspapers in the emer 
gency would be to iiuictly omit tin 
names, and pictures of thow who srti 
to lead orderly working people im 
lawlessness, disloyalty and worse. 

Attention for RaconatractioatUU 

By making heroes or martyrs of lh<m 
we make it all the more difficult i ■■■ 
those who would lead them along 
of sanity for their own best intcre-: 
and well-being to do so. 

Rather let us give space and plji 
up the constructive efforts of those wh. 
are trying to hold labor and industry 
together than to magnify into ace-nunc 
achievement the illogical and illusionan 
dreams of near-Bolshevists. 

The time is coming if it has not al 
ready arrived when all of those who I* 
lieve in American institutions and frc 
dom must stand up shoulder to should rr 
to show those who would overturn ou- 
civilization that it can't be done. 




Australia's Greatest Service of Influential Newspapers 

The SUNDAY TIMES The REFEREE The MIRROR 
The ARROW The GREEN ROOM 

The Honourable Hugh D. Mcintosh. Managing Director Head Offices, 137 Castlercagh Street. Sydney, New South Wales 

American Merchants looking for an Australian Market can have no better publicity Medium than is 
offered by the great Sunday Times group of newspapers. 

American Merchants seeking Business Expansion can look to no more promising field than Australia 
and Xew Zealand offer. A solidly Prosperous people consistently Maintain a High Standard ot Living, and 
American Men and American Products are nowhere More I 'opular than in the Island Continent. 

The SUNDAY TIMES 

Australia's leading representative Sunday news- 
paper. It pets all the best people weekly on the otic- 
da v when ihcv all have time to read. 



The MIRROR 

Sunday, illustrated. Goes 
everywhere. 



The GREEN ROOM 



The REFEREE 

Although published in Australia, it is the most 
famous of the great British sporting weeklies. It 
is courageous, scrupulously honest and it knows. 



A monthly illustrated epitome of everything 
that matters in the theatrical world of Aus- 
tralasia. The most popular periodical medium 
<*f the picture people. 



The ARROW 

1 he pith of week-end stxirt 
items. 



Live Newspapers with an Ideal of Quality and a noteworthy 

Democratic Punch 



I : or Kates, Copies and Further Ii 



Kefer all Inquiries to 



BRITISH & COLONIAL PRESS, Inc. 

140 X. Dearborn St.. Chicago. III. Exclusive I'. S. A. Representatives. 150 Nassau St.. New York City, X Y 
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Many attractive markets are relatively unprofitable 
through prohibitive selling expense. The market 
may be too scattered, too poor, too far away from 
adequate transportation facilities. Most likely the 
market itself is desirable but the divided 
competition makes it necessary to I 
papers for adequate coverage. 

In other words to thoroughly saturate most desirable 
markets, it is necessary to double, treble, occasion- 
ally quadruple your advertising expense 
the absolute need of several newspapers. 



Figure out your rates on a proportional basis, and 
you can't get away from the fact that your profits 
decrease in proportion to the increase of the number 
of advertising units. 

Conversely your profits will increase in proportion 
to the decrease of the number of advertising units 
necessary for saturation. 

Now isn't it perfectly logical therefore to select ad- 
vertising centers which will give you largest, quick- 
est and easiest profits? 

One of the exceptional situations in the United 
States is 



ERIE 

Pennsylvania 

The Market 157,000 

Erie Population, 105,000; Suburban (35 mile radius), 52,000 

Erie controls a large, concentrated, prosperous, desirable territory. 
There selling expense is reduced to absolute minimum through the dominance of one paper : 

ERIE DAILY TIMES 

(A. B. C. Member) 

Paid Circulation 27,079 

Line Rate 6c. flat. Evenings except Sunday. 

The Erie Times has 50\A more than the combined paid circulations 
of its two competitors, and over treble the circulation of either. 



Consider that in Erie's population of 105,000— 
21,000 homes— the Times has 19,222 paid subscrib- 
ers. Consider that in Suburban Erie, 35 mile 
radius, 52,000 populstion— 10,000 homes- the Times 
has 6,709 paid subscribers. In fact, so thoroughly 
does the evening Times saturate Erie and environs, 
that in the entire United States there are but few 
parallels. 

The very obvious conclusion is that Erie, Pa., and 
the Times should be in every national campaign. 

Advertisers interested in actual net profits are thor- 
oughly justified in making an exception to include 



this unusual city and exceptional paper, though the 
campaigns may call for only the very largest popu- 
lation centers. 

Details regarding the market and the newspapers 

will be supplied gladly upon request. 

If you have no distribution, let us know. We may 

be able to assist you. You must be interested in the 

market. 

In this advertisement is little opinion. It is mostly 
a recitation of facts. You cannot get away from 
the logic, and therefore, you must be interested in 
placing a contract. May we hear from you ? 



The Erie Daily Times for EVERY National Advertiser 

Representatives 

E. Katz Special Advertising Agency 



Kstablisbed m» 



15 E. 26th St. 
New York 



Harris Trust Bldg. 
Chicago 



Waldheim Bldg. 
Kansas City 



Monadnock Bldg. 
San Francisco 
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CREEL ANSWERS CRITIC'S 
"C P. L" CHARGES 



Contends Only Groia N«fli|*nc> 
About Bunn'i Affair* Was Cob- 



George Creel, who wai chairman of 
the Government Committee on Public 
Information during the war, bat tent to 
Secretary of War Baker, as chairman 
of the Council of National Defence, a 
letter in which he says that the E. K 
Ellsworth report, making c ha rues of 



gross negligence against the commit 
is "false and unjust" and begs an early 
opportunity to appear before the cou 
to answer them. 

Investigator Ellsworth, who was ap- 
pointed in August as Liquidation Officer 
made a report to the Senate Appropria- 
tions Committee that uncashed cheek* 
for thousands of dollars were filed away 
or on the floor when the bureau ceased 
to function. Mr. Ellsworth said he was 
refusing to pay some accounts approved 
by Chairman Creel. 

The report said he found a balance of 
about $1,500,000 left out of the $5,650,000 
from President Wilson's special war 
fund and $1,250,000 provided l>y Con- 
gress, included in the committee's assets 
Unpaid bills aggregating several hun- 
dred ihousand dollars were still in the 
committee s files. An item of $10,000 
in the hands of a New York auctioneer 
was listed "several thousand dollar* 
with an army officer in Rumania." 

Mr. Creel said in part: 

•Th*' Co«n*inv« on PuMIe Irttormatinn 
ru-,1 thr laxfiyrrr j<i«t ll,«4j60i.V» (or two 
yraM ol work in thr t'tiilril State* arid 
rvcry foreign nation. In* than thr 



•p*nt »o • mtflr country in one yr»r by *oa»e 
Wligcrrr.M. The aum o( I2.M5 J°7 el was 
paid into the treasury of the Untttd Statrt 
before our fatal »reo<ititiii« fceeaute the Cot. 
eninem wai in deeperate need «t money by 
reuon ol the failure of Comma to fiats tbe 
rendrr civil bill." 



KELLOGG PLANS CHAIN PAPERS 



Lewis, B. A. Mackinnoa, and Thomas 
A, Barrett, all of New York; P. S. Col- 
lins, Charles F. Jenkins of Philadelphia, 
Henry Newell of Boston, E. L Shaw of 
Chicago, Clarence Poe of Birmingham, 
Ala., and E. T. Meredith of Des Moines, 
la. 

The organization will take the place of 
the Periodical Publishers Association, 
which has been in existence for twenty 
years. In connection with the troubles 
which have tied up the printing industry 
in New York the move on the part of 
the publishers is understood as an effort 
to prepare for future labor disturb- 



Chies Near Lot Anealea Will Gat 
Now Journal* 

Los Akcelis, Nov. 3 — F. W. Keltogg, 
manager of the Express, is 
' to establish a number of daily 
newspaper* in Southern California cities 
adjacent to Los Angeles. He states 
that the newspapers will be his own 
property and will not be established in 
ihe interests of anybody but himself 
and his own newspaper organization. 

His ftr*t venture in this field is the 
Pasadena Evening Post, which has been 
i»\ued since September 1. He expects 
to establish his next newspaper in Long 
Beach, a city of about 60,000 population. 
Other cities whose newspaper possibili- 
ties are being investigated l>y Mr. Hel- 
loes; include Santa Barbara, Santa Ana, 
San Bernardino, Pomona, Riverside, 
Whittier, Redlands and Santa Monica. 

Fred C. Veon, well known in Los An- 
geles and Detroit newspaper circles, hat 
been appointed business manager of the 
Rural World, which is owned and op- 
erated by the Express Publishing Com- 
pany. 

NATION'S MAGAZINES UNITE 

National Aaaociatioa of Periodical 

Publiihera Chartered 

A mia my, N, Y „ Nov 3— The Nation- 
al A'm. iaiion of Periodical Publishers 
o' ta-ned a chirtrr of incorporation to- 
<!ay. The Board of Directors include 
Arthur I Baldwin, vice-prrwlrr.t Mc- 
Graw-Hill Ptilli-hing Company; R J 
ru-liMiy. Funk & Wagnalls : Charles D. 
Lanier. Review of Reviews; A, C. Pear- 
son. C,eur K e E. Cook, Graham Patterson, 
Crarge R. RticMry. Joseph A. Moore, 
W Allen, Frank C Hoyt, N E 



SKEWF.S BUYS DANVILLE PRESS 



W.ekly PubluuW 
Daily Fiald 

Danviixk, III, Oct. 31.— The Morn- 
ing Press has been sold by Clint C. Til- 
ton to the Danville Press, Inc., of which 
James H. Skewes is president and man- 
ager. 

Mr. Skewes received his preliminary 
training on the Racine (Wis ) Journal- 
News. Later he spent five years in the 
editorial and business management of 
the Milwaukee News and two years age 
he purchased the Chicago Heights Sig- 
nal. 

Guy T. Robinson will remain as edi- 
tor, with Lafayette Feidler as city editot 
and the rest of the staff is unchanged 



BRIEFS 



The Southern Council of the Ameri- 
can Association of Advertising Agencies 
will meet in New Orleans on November 
15, in conjunction with the executive 
and advertising committees of the 
Southern Newspaper Publishers Asso- 
ciation. . 

John R. Waters of Birmingham, Ala. 
is now in New York as assistant to W 
G. Langdon, the general auditor of all 
the Hearst corporations, instead of being 
chief auditor of the New York Arocri- 
can, as was recently stated in error by 
EoiToa & Publishh. 



(ising business, was staged by the Agri 
cultural Publishers' Association in tbr 
Red Room of the Hotel La Salle, Cm 
cago, on October 27. 28 and 29. 



C. J. Eastrnan has 
space-buyer of 
ham, Chicago. 



Williams & Cunnyng- 



Charlcs M. Hughes, formerly of the 
New York Evening Sun staff, has joined 
the Tribune's local advertising force. 



BRITISH EDITORS HERE 

A. G. Gardiner Seek* American Aid 
for Europe 

Alfred G. Gardiner, formerly editor of 
the London Daily News, arrived in New 
York November 2 on the Caronia. 

Although he is here primarily to see 
America and study its problems in rela- 
tion to those of England, and expects 
to return home l>efore Christmas, he 
will deliver several lectures on "After 
the War," and will appeal to Americn 
"to rescue Europe." 

J. Cowley, of the London Daily Mir- 
ror, is also in New York. He expects 
to spend several weeks in the United 
States. 

Dilnot Edit* London Glob* 

Loniion, Nov. I.— Frank P. Dilnot, 
who has been American correspondent of 
the Daily Chronicle since tou. has re- 
turned to England to take up the 
duties of editor of the Globe. 
John W. Harding of the New York 
Times editorial staff. U acting as 
American correspondent of the 
Chronicle and George H. Ferris, 
whose arrival in New York was re- 
cently noted, will write of the Amer- 
ican labor situation during the next 
few month*. 



Lee J. Young has been appointed busi- 
ness manager of the Cadillac (Mich.) 
Evening News, succeeding Richard T. 
Allen. He has been on the advertising 
staff of the Battle Creek Moon-Journal 
since his discharge from the army. 



Laurent Tailhade, French poet ana 
writer on public affairs, died in Pari* on 
November 3. 

John Allaire Smith, a former New 
York newspaper man, died in Brooklyn 
on October 31. 



The Virginia Press Association will 
hold a special meeting at Newport News 
on November 13 and 14. 



Edgar Stanton Maclay. aged 56, who 
wrote "The History of the Navy of the 
United States," died in Washington on 
November 2. 



Ray H. Haun, formerly of Oklahoma 
City, has been appointed manager of the 
new Detroit offices of the Capper Pub- 
lications. 

Alexander H. Coulter, for many years 
on the staff of the Brooklyn Daily 
Times, died on November 3 in Brooklyn, 
aged 64 years. 



E. M. Wilson has been appointed New 
York representative of the Curtis 
lishing Company, Philadelphia. 



Louis Traey, the linglish novelist, u 
being entertained this evening at the 
City Club, New York, by the Associa- 
tion of Foreign Press Correspondcnts. 



Under the auspices of the Adverlis 
itig Council of the Chicago Association 
of Commerce, an agricultural advert™ 
ing reference and exhibit, the liist oi 
a series .if conference* to he devoted 
to the various branches of the adver 



Victor C. Moore, Imstness manager of 
the Raleigh (N. C ) News & Observer 
has resigned to enter another busine^ 
in Raleigh. 



H. E. Pettingill, 
of the Fitchburg (Mass ) News, U iC 
in a Fitchburg [ 



New Po.t for Gamble 

(Ur Telr,e.pb) 

St I-otis, Nov. 2.—}. Carr Gamble 
has been appointed manager of the 
(■lolw. Democrat's artgravure advertis- 
ing For the pa?t six years he has been 
local manager for the S C Beckwith 
Spuria! Agency and he has been active 
in newspaper advertising for twelve 
years He is a member of the St. I.oiji* 
Advrrt:v:ng Club and was prominent at 
ihe A. A C W convention in St. Louis 
in 1017 

Stov.ll Quit. Swis. Poit 

Washington, D C . Nov. 3.— Pleasant 
A Stovall has reigned as American 
Minister to Switicrland after six and a 
half years' service. It is said that he 
intends to n,uit the diplomatic service 
and that he will devote all his time to 
the Savannah Press which he edited 
from 1891 t 0 i9u and which he still 



CONDENSED FICTION 

Full of Action 

Well and Fully Illustrated. 
NOVEL-A-DAY, Feature No. 5 

Any Length and to Meet Any Requirements 

In copy with mat of title and illustration. 

A Large Number of Dlostrated Stories 

running from 1,000 to 100,000 words, among 
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First 



JN October The New York Times published 2,084,150 

agate lines (7,041) columns of advertisements the 

greatest volume ever printed by any New York news- 
paper in a single month. 

TKe gain over October, 1918, was 794,424 lines 
(2,684 columns), a greater gain than that of any other 
New York Newspaper, and more than the total 
advertising published by several New York newspapers 
in the month. 

In ten months of this year The New York Times 
printed 15,593,280 lines (52,680 columns) of advertise- 
ments a gam over the corresponding period of 1918 of 

4,604,751 agate lines, greatly exceeding in volume and 
gam the record of any New York newspaper in any ten 
months of any year. 



fflft Work Shite* 
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W. GANNON FORMS 
OWN AD AGENCY 



A REMARKABLE FEAT 



Retires from Royal Baking Powder 
Company After Sixteen Years- 
Shirley N. Carr, Lawyer and 
Soldier, Hi* Associate 



Joseph W. Gannon, for sixteen years 
connected with the Royal Baking Pow- 
der Company, has resigned and organ- 
ized an advertising agency under the 
name of J. W Gannon, Inc., of which 
he is president and general manager, 
with offices at 220 Fifth Avenue, New 
York. 

Mr. Gannon began his advertising 
career in 1899 with N. W. Ayer Ac Son. 
Philadelphia, where he received a thor- 
ough training in the fundamentals of 
advertising and the various departments 




Joswh W. Gannon 

of agency work. Within a year after 
beginning he became a solicitor for the 
company and was its New York State 
representative in 1903, when he was in- 
vited to join the Royal Baking Powder 
Company, which he has since served 
with conspicuous success, first as assist- 
ant advertising manager and later for 
several years acting head of the adver- 
tising department. 

His name and reputation for forceful 
and constructive advertising is known to 
publishers and advertising men all over 
the country. 

Prominent in Loan Campaign! 

Mr. Gannon contributed his services 
to the Treasury Department during the 
fourth and fifth Liberty l.oan campaigns 
and uriginatcd and planned the celebrat- 
ed Avenue of the Allies on Fifth Ave- 
nue, New York, the daily national cele- 
brations at the Altar of Liberty, the 
outdoor studio in front of the New 
York Public Library and a number of 
other notable features during the fourth 
loan He is president of the Dartmouth 
athletic council, to which office he has 
been re-elected for several years, and is 
the representative from New York City on 
the council of the alumni of that college. 

Associated with Mr. Gannon as vice- 
president and treasurer is Shirley N 
Carr, for several years a member of the 
New York bar. Mr. Carr is a graduate 
of Princeton, 1903, and is secretary of 
his class. During the war he volun- 
teered for service in the Quartermaster 
Corps and assisted in organizing the 
production and inspection branch of the 
hardware and metals division. He was 
commissioned Captain, Q. M C, in Au- 
gust. 1918, and made assistant chief of 
the branch, which was later attached to 
the general supplies division, the largest 
procurement division in the army. 



Si. LouUian Take* 'Phone Ad from 
Chicago Without An Error 

Sr. Louis, Oct. 31.— E. L. Hill, assist- 
ant to President E. Lansing Ray of the 
St. Louis Globe-Democrat, performed 
the unusual feat of taking a display ad- 
vertisement four columns wide by 225 
agate lines deep over the long distance 
telephone without an error. The adver- 
tisement was that of the Stanwood 
Company, investment securities, and it 
was placed by Albert Frank & Co., Inc., 
Chicago. The agency was eager to place 
the advertisement in Wednesday's issue, 
as that was the last day of the conven- 
tion in St. Louis of the Investment 
Bankers' Association of America. 

Fall directions were given as to size, 
kind of border, size of type, space be- 
tween paragraphs, the size of a box and 
where to insert it. etc Mr. Hill re- 
peated the advertisement to Chicago, the 
whole proceeding requiring one hour 
and seventeen minutes. When the copy 
arrived the next day and was checked 
up with the advertisement there was not 
one mistake. 



Stansbury, advertising manager of the 
Royal Insurance Company. In adopt- 
ing new by-laws, the club decided that 
only persons engaged in advertising and 
selling will be admitted to membership. 



160 Jouraaliaai Studants at Ohio 

Columbus, Ohio, Nov. 3. — The Ohio 
State University department of jour- 
nalism, under Professors Joseph S. 
Myers and Osman C. Hooper, has 160 
students, 70 of whom are taking the ele- 
mentary course in news gathering and 
news writing. Practical work is done 
on the Lantern, owned by the college 
and edited by the journalism students 
Thomas B. Meek, its editor, is assisted 
by advanced students. Once a year the 
students get out an evening issue of the 
Columbus Citizen. 



Burd Haads C. P. A. on Coaat 

Kamloops, B. C. Nov. 1.— The Brit- 
ish Columbia and Yukon division of the 
Canadian Press Association, meeting in 
Kamloops, elected the following officers 
Past president, F. E. Simpson, Kam- 
loops Standard-Sentinel ; president. 9. J. 
Burd, Vancouver Province; vice-presi- 
dents, L. J. Ball, Vernon News; J. Tail, 
Victoria Colonist ; secretary, Hugh Sav- 
age, Cowichan Leader; executive com- 
mittee, E. S. Duncan, Kamloops Tele- 
gram ; J. A. Bates, Frascr Valley Rec- 
ord-Mission, and W. Jordan, Revelstokr 
Review. 



Not Profiteer!, Say Ad Woman 

Portland, Ore., Nov. 1. — When Mrs 
J. F. Chapman at a recent meeting of 
the Portland Women's Advertising Club 
attacked as profiteers some of the firms 
represented by the advertising women 
present she started one of the liveliest 
controversies that the organization has 
ever experienced. Mrs. Chapman told 
the club women about the costs of var 
ious commodities and the retail price 
of the same articles. At the conclusion 
she was met by a broadside of rebutta' 
from Miss Amie Brunn, Mrs. Kathryr 
Coffield and others who attacked hei 
statistics with data from their own 
stores. 



Atlanta Ad Club Admits Woman 

Atlanta, Ga„ Nov. a. — New direc- 
tors and committee chairmen were 
elected and the first woman member has 
been admitted to membership of the At- 
lanta Advertising Club. The new direc- 
tors arc Frank Lowenstcin, chairman ; 
Walter C. Hill, L. E. Rogers, B. C 
Broyles, George Kohn and W. W. Orr. 
The committee chairmen are: Charles 
Chalmers, membership ; Robert W. Har- 
vey, education and programs, and Her- 
vcy W. Laird. publicity The nrw woman 
member of the club is Miss Theodora 



Battan Cliants Convene 

Clients of George Batten Company, 
Inc., are holding a convention to-day 
and to-morrow at the Hotel Commodore, 
New York, a feature of which is a "so- 
cial evening," which starts to-night at 
8 o'clock. Products advertised by the 
Batten agency wilt be on exhibition un- 
til half-past nine, when dancing will be 
started. 



Anti-Plague Ads in Main* 

LtwtSTOK, Me., Nov. 4. — An extensive 
advertising campaign is being conducted 
by the Anti-Tuberculosis Association in 
a drive to raise $25,000. Advertising 
copy has been prepared by H. A. Free 
and is being published daily in the local 
newspapers during the drive, which 
starts today and continues through this 
week. 



$2,000 for Film Rifht. 

Dr. Cyrus Townsend Brady has bee; 
awarded a verdict of $2,000 over Fraai 
A. Munsey because a story, "A Child c- 
God," which he sold to Munsey's Mag? 
zinc for $240, was disposed of by th> 
magazine for film purposes. Dr. Brad> 
contended that he had sole right to at, 
sum received for dramatic use. and th 
court ruled that the picturization of th< 
novel was embraced in the drama! 
rights. 

Karuan Goat to Kankakee 

Kansas City, Nov. 6.— E. A. Wa* 
ner, for the past two years assistant 
manager of the Kansas City (Kan 1 
Chamber of Commerce, and prior to that 
time Kansas side representative of the 
Journal, has become manager of the 
Kankakee (111.) Chamber of Commerce 



Bank Post for Slaigmeyar 

FotT Wayne, Ind., Nov. 3— Clem J. 
Steigmeyer, State editor of the Journal- 
Gazette, has become manager of the ad- 
vertising and new business department 
of the First and Hamilton Bank here. 
With the exception of two years in the 
army, Mr. Steigmeyer has been with 
Fort Wayne newspapers since graduat- 
ing from Indiana University in 1915. 



Now in Agency Work 

Kansas City, Mo., Nov. 4— E. D. 
Swain, of the Journal editorial staff, 
and former Star reporter, has become 
a copy-writer with the Kecshen Adver- 
tising Company, Oklahoma City. 



Tax Valua* in Providence 

rtovroENCx, Nov. 1. — Newspaper 
firms in this city subject to taxation oe 
assessed valuation of over $50,000 in. 
elude the following: Providence Jour- 
nal Company, $978,020; Providence 
Tribune Company, $288,040; Hope Put 
lishing Company (Providence News: 
$58,880. , 

Italy Lift* New* Print Duty 

Washington, D. C, Nov. 1. — Coosa 
tar reports from Rome, Italy, state that 
the customs duty on newsprint paper ■ 
rolls has been removed until January 1 
1920. Import permits are still required 
The regular duty on newsprint is abw 
1 cent a pound. 



Mitchell's Vacation Onr 

Portland, Me, Nov. i. — Wallace i. 
Mitchell, circulation manager of the 
Express-Advertiser, has returned froe 
a vacation in Belfast and Searsmont 



ROTOGRAVURE SUNDAY 
SUPPLEMENT 

"A Trip Around the World in Pictures ' ' 
Issued by the 

U. S. FEATURE SERVICE, Inc. 

Each issue will contain: 

2 page* .elected illustrated new* and current events, 

features that do not grow "stale" quickly. 

2 page* of pictorial description* of various countrU*, 

carefully selected by experts with the co-operation of the 
proper authorities in every country on the globe, com- 
paring, in pictures from authentic sources, the scenic 
beauties of America with those of foreign countries. An 
educational and highly interesting collection of illustra- 
tions which will impress on our public the advisability of 
"Seeing America First." 

I Pag* excluaive fashion* for women, original designs 01 
the kind the American Woman will appreciate. 

3 page* national advertising — no copy less than % page. 
No mail order advertising or copy that will interfere with 
the subscribers' regular run of acceptable advertising. 

This is an extremely high grade, low priced circulation 
builder, carefully edited, beautifully illustrated and well printed 
on 50 lb. supercalendered paper. 

Fir»t release (linytcd issue) to reach publisher on or 
about November 23rd, 1919. 

Write for reservation now. Samples and prices sent upon 
request. 

U. S. FEATURE SERVICE, Inc. 

Quality Service for Newspaper* 

Suite 423-424 WORLD BUILDING New York City 



VjOOQ Lc 



Editor <fc Publither for November 6, 1919 



17 



EDITOR & PUBLISHER'S 

Space-Buyers' Chart and Market Survey of the 

STATE OF MARYLAND 



PAGES 17 TO 28 INCLUSIVE 



MARYLAND, RICH AND PROGRESSIVE, OFFERS 
ATTRACTIVE MARKET OPPORTUNITIES 



jreat Army of Wage Earners Finds Steady Employment in the Growing Industries 
of State— Baltimore, One of America's Most Important Cities, a Major 

Market Within Itself. 



KM ARYLAND is AMERICAN. 
Sometimes wc think of it as a 
Southern state. It is— but it is also 

Northern and an Eastern and a YVest- 
rn state. It it Southern in a gcograph- 
al sense. It is Southern in the tradi- 
ion> that govern its social life — in the 
harm of its hospitality and in the high 
leals of its dominant people. 

But the Mason & Dixon Line, form- 
is; a part of its Northern boundary, has 
ot been a bar against the influx of 
Northern energy and ideas. It is East- 
in in its density of population and in 
le vigor of it* industrial life — Western 
i its progrcasiveness and in the self- 
cliance of its people. Any American 
eels that he is at home in Maryland — 
iat he it among "hit own people." 

The firtt settlement in the colony wat 
udc in the hope of founding a state in 
rhich the broadest religious tolerance 
hould prevail. That ideal was never 
bandoned. 

Maryland ranks forty-first in size 
mong the states of the union, twenty- 
rvrnth in population and seventh in 
ensily of population. The estimates of 
>e U S. Census Bureau for 1914 fix the 
opuUtion at 1,341,000 

The gross area of the state it 12,327 
juare miles; the land surface. 9.941. 
here are 130 3 inhabitant* to the square 
tile. 

Irban Population Outgrowing Rural 

The population of Maryland is very 
vcnly balanced between the cities and 
jrai communities. Tor the firit time. 
i 1910, the census showed a slight mar- 
in in favor of the cities, the percent- 
iles being 50.8 and 492. Urban popu- 
ition. of course, includes the inhabit- 
nt< of incorporated places having 2,500 
r more. In 1914 there were four cities 
ich with an estimated population of 10,- 
X" or more— Baltimore. Cumberland, 

rederick and Hagcrstown. In these 
ities live 477 per cent, of all the people 
f the state. Thry reported 61.6 per 
ent. of the total value of manufactured 
r.>ducts. 

The state is admirably served in a 
-asportation way." According to latest 
rustics there arc 1 430 mile* of steam 
iilway lines and 645 of electric Chcsa- 
cake Bay, 200 miles long, i«, in a sense, 
a Maryland Lake," at two-thirds of it 
i within the state borders. It it a tre- 
icndous factor in the transportation 



situation, and in addition to affording destined for the Baltimore markets 
quick and cheap freight transportation for the shipment of Baltimore good 
for vast quantities of farm products the section! of rich country tribular 
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MARYANDS INDUSTRIES 

CENSUS OF 1*14. 



INDUSTRY. 

All industries 

Clothing, nen's, including thin*. ... 
Capper, tin, and stheet iron product*. 

Cuiiing and preserving, 

Slaughtering and neat packing.. 

Fenuiitra 

Care and general ah op eoeau taction 
and repairs by at caan railroad coaa< 
panics . 

Lumber and timber products. ....... 

Printing and publishing 

Foundry and machine ah op product*. 

Flour mill and griitalll products, . . . 
Mrcad and other bakery products. ... 
Liijuora, distilled, whisky and brandy 

Liquor*, malt 

Cotton good* 

Paper and wood pulp 

□olhuic women's 

Patent medicines »nd compocind* and 

dr insists' preparations 

ToW<o, cigars and cigarette*. 

Hat*, straw 

Shipbuilding, indudini boat building 
Cotfee and spire, rating and grinding 

Cm, i nominating and healing 

Furniture 

Confectionery 

Leather, tanned, r tarried, and finished 
Food preparation i, not elaewhere 

specified 

Brushes 

Marble and stone work - 

Br irk, tile, terra eotta. and fire clay 

product* 

Umbrellas and canes 

lee, manufactured. .... 

Glass . . . . 

Boots and shoes 

Carriages and wagon, and materials. 

Roxee, fancy and (taper, . . , 

Bran and bronre products. 

Furnishing goods, men's.. 

Hosiery ano knit goods. . 

Con feel iiwiery (ire rr ram ) 

Paint and Tarniah 

Silk goods, including throwaters 

Paving material*. 

Leather gofxV . . , . 

Mattteasea and spring beds 

Cooperage, h'ij»hri*lH and barrel*.. - 

Woolen and wnrned goad* 

Cars and ger-eral sh»p e«n«trortton 
and repairs by rlrttricrailroad 
fiim par- ten 

Stoees. hot-air furnace*, ar.d ra 
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the Cltetajieakc, it constitutes one of the 
richest fishing grounds in the country 
and opportunity for oyster culture un- 
matched elsewhere. Maryland stands 
first in the quantity of oysters taken 
from these beds. 

Recent figures as to the value of farm 
crops in the state axe not obtainable; 
but, at the time of the last census, be- 
fore the great advance in these values, 
the state produced crops worth $4)3,920,- 
149. Corn and wheat are the principal 
crops. 

During the fiscal year 1914 there were 
exports of merchandise through the port 
of Baltimore amounting to $109,690,231 
The imports amounted to $34,489,494. 

An Important Induatrial State 

Among the states Maryland ranked 
fourteenth, in 1914, in the value of 
manufactured products, and fifteenth in 
the number of wage earners employed 
in itt Industrie*. The significance of 
these factt to advertisers who are ttudy- 
ing market conditions appears when it it 
recalled that Maryland it forty-first in 
site and twenty-seventh in population. 
The conclusion must be that the ttate. 
while having no great preponderance of 
urban population, must be ranked as one 
of the important industrial common- 
wealths. 

The total value of Maryland's manu- 
factured products for 1914 wat $377,- 
749.07a 

The average numlier of wage earners 
employed in these manufacturing indus- 
tries was 1 11.585. 

The number of manufacturing estab- 
lishments in the ttate in the year named 
wat 4,797; the capital invested totaled 
$293,210,925. The wage-payroll amount- 
ed to $53,792,339. Salaries of officiaJs, 
clerks, et al, amounted to $18,008770. 



The value added Iry the process of 
manufacture was $138,777,105. Thi« con- 
stitutes the difference between the cost 
of raw materials and the value of the 
finished products. 

As demonstrating the growth of 
Maryland industriet, these figures are 
cited: During the decade ending in 
1914 the invested capital was increased 
hy 452 per cent: number of wage earn- 
ers by 18 5 per cent; wages, 488 per 
cent; value of products, 55.2 per cent. 
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and value 
per cent. 

Maryland's large-it single industry i> 
the manufacture of men's clothing, in- 
cluding shirts. In 1914 there were 301 
establishment! engaged in this line, cm- 
ploying an average of 18,062 workers, 
and the value of the product wa< $39,. 
047.875. The value added by manufac- 
ture was $18,449,758. Copper, tin and 
shret iron products ranked second 




Calvert Street, Looking North from 
Baltimore Straat 

among Maryland's industries, employing 
7,712 wage earners, producing goods to 
the value of $25,491,121. 

The third industry in importance ii 
canning and preserving, in which 465 
establishments were engaged, employing 
8,640 wage earners and with an annual 
product valued at $18,028,779. The fourth 
industry is slaughtering and meat pack- 
ing and the fifth is fertilizers. 

There are forty different lines of in- 
dustry in Maryland producing goods val- 
ued at more than a million dollars annu- 
ally The manufacture of paint and 
varnish, the fortieth industry of the state 
in the value of its products, was cred- 
ited with an annual output valued at 
$1.0.7.441 in 1914. 

The manufacture of women's clothing, 
considered as a line distinct from that 
of men's clothing, ranks sixteenth amung 
the industries of the state. The annual 
product in 1914 was valued at &.015.195. 
and the average number of wage earn- 
ers engaged was 3,026. 

Combining the two branches of cloih- 
inx manufacturing, the total value of the 
produrt in the year named was $45,- 
0Sd.n7O. and the average number of em- 
ployees was 21.088. Thus 189 per cent, 
of the wage earners of the state were 



engaged in the manufac- 
ture of wearables. 

The state ranked fourth 
in 1914 in the manufacture 
of men's clothing and sev- 
enth in women's clothing. 
Baltimore is the center of 
the industry, 90.3 per cent, 
of the establishments be- 
ing located there, produc- 
ing 9R7 per cent, of the 
output for the state. 

Copper, tin and sheet 
iron products, including 
stamped and enameled 
ware — the second industry 
in importance in the state 
— has shown a steady 
growth. The value of the 
product' in these lines 
was increased 50.8 per 
cent, in the five-year pe- 
riod ending in 1014. and 
the average number of 
wage-earners increased by 
2.437. or 46.2 per cent. The increase was 
due largely to the growth of the stamped 
and enameled ware lines. 

The printing and publishing business 
ranks eighth among Maryland's indus- 
tries Maryland ranks fifteenth among 
the states in the importance of her prod- 
ucts in this line. 

Of the total number of wage earner* 
in the manufacturing plants of the state, 
78.304 are males and 33.281 females 
Xot included in these figures arc 8.464 
proprietors and officials and 11 342 clerks 
and subordinate salaried employees. 

In seven industries — boxes and paper, 
canning and preserving, men's clothing, 
women's clothing, confectionery, straw 
bats and hosiery and knit goods — women 
wage earners outnumber the men. 

The largest proportions of women 
wage earners — about 75 per cent — are 
employed in the two branches of the 
clothing industry. 



fui am 

CWWIAKO TA4t*lt 



The peak of employment in Maryland 
industries is reached in • with 

Alien-: and October also showing great 
activity. The low tide is readied in 
December, which shows a variation of 
about ten per cent, below the average 
for the year. 

The canning and preserving industry 
accounts for most of this variation, It 
is. in a sense, a seasonal industry, em- 
ploying in March only six per cent, ot 
the wage earners required for Septem- 
ber. 

Baltimore shows the most constant 
employment for wage earners, the slow- 
est ■tooth of the year allowing 91.1 per 
cent, of maximum. 

Working Hours Growing Lass 

In 1914 the greatest number of wage 
earners of the state were employed in 
establishments where the prevailing 
working hours were sixty per week. In 
only one line, paper and wood pulp, were 




NORTH BROADWAY, BALTIMORE 
Tha city has many streets that have been "parked** after this 
Moderately priced homes line these boulevards. 



fashion. 



a majority of workers required to labor 
longer hours. The general tendency, for 
many years, has been toward a shorten- 
ing of hours of labor. In Baltimore, 
where this tendency has been most pro- 
nounced, 11,565 wage earners have 1 
48-hour week; 16,667 labor from 48 to 
54 hours per week; 15,714 work on u 
even 54-hour schedule ; 12,452 between 
54 and 60 hours and 15,951 work St 
hours a week. 

The Metropolis of the Sooth 

The concentration of manufaciur.nj 
industries in the larger cities of the state 
has been steadily progressing. Foot 
cities — Baltimore, Cumberland. Hagerv 
town and Frederick — represent 477 per 
cent of the estimated population of the 
state, and reported 61.6 per cent, of the 
total value of products and 72.9 prr 
cent, of the total number of wage earn- 
ers. 

Baltimore is one bf the great cities of 
the western world. Its history forms 1 
romance of American life. As a settle- 
ment it fought, in the early days, far 
elbow room, resting its title to vast 
landed areas upon grants made by as 
English King, but disputed by other and 
adjoining colonies. Lord Baltimore srai 
vested with imperial and autocratic 
power, but found that its exercise in 1 
young land where the love of democracy 
and liberty was ingrained in the people 
of neighboring colonies was an impes 
sible dream. 

His great domains were, by neg.::.j 
tion and semi-compulsion, pared and 
trimmed. Pennsylvania and Virginia im- 
posing his claims of dominion north an' 
south. Finally, boundaries were fates' 
and Maryland, as one of the thiricrt 
original states, entered the union H > 
sort of buffer state between Pennsyln 
nia and Virginia— her boundaries - 
south and west tigiagging on the r-x 
in a way to baffle the average sto.iir" 
of geography 

.•••.«.••/ on Pagt jo) 
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PART 1 



Baltimore, Md 



Population 



A. B. C. (data) City 

A. B. C. City and S ubui baa 

Board ol T,.d. till— H, City 

Baard ot Trad*. City and Suburban 



V.l.v. whlu. 

Negroaa ... 

Foroifn Bora 



TXT. Industrial Worker, 
. .IS'; Engli.h Reading 

.. lr< Han* Ownera 



No 



Suburban and Farm Residents 

Within a r.d.u. „t .bout ih.ny mllaa tWa an aaal 



H.vra da Grace. Law. W, 
H.eW; Beleir. l.uo: T.aaa. 




City. 



Ci'fy Classed as 



Indu.trl.l and Wh.U.nU 



Location 



Oa Patapico River, near Chesapeake Bay. Batti- 
more A Ohio. Pennsylvania. Weetern Maryland, Mary, 
land ft Pennsylvania, and other rallroadai electric 
raad to Aanapolte. Several ■teaeaehip line* oparat* la 
nd coeatwiaa trade. 



Banks 



Saving* 
Stat* 
National 

Bdltimurc 
have large 
of 



11 H. ■-■ 1 ' il r '. -* 1 . 

Trust Co** Z> Resource* 

14 Ra 

■bout 



No. 

ft 



aaani Ika educational Initllulloni may ka mentioned John. 
Hopkiai University. Coucbrr Collate. Paakady Institute. CHy 
Collec*, Inatltute ol Arl aad Driiin. Notre Daan* College and 
Poryl'ckabc Institute. Tkara 



1 II..,,-, 

ere also 
t.nded. 



Theatres 

Baltimore ha, tan theatre* 
which present vaudeville, 
burlesque and road ■howl, 
and In addition haa niaaty 
notion picture heueee. Tka 
seating capacity run* (roan 
about *M to l.rv). 

Churches 

Baptlat, 21; Christian Sci- 
ence, It Methodist, let; 
Presbyterian, 45: Catkolk. 
«J; Lutheran. 71; Jewish, U: 
Congregational, 3; Disciple 
of Anil t: Unitad Bratk- 
ran. 7: I" " 



Principal 




Special Information 



ol vegetable*, fruit* and aaa food. 
TtM largwal coppor smelting and copper tub* plants are Located (.are. 
Baltimore la fourth city in the mtaultcturt of man s and 0071* clothing; alto 
the manufacture of straw hat*. 

lit Baltimore over J.S*» manufatturf ng MtabUaamaota, employing 
about 12MM wage-earaer*, who ar* paid annually ilM.iW,u2 

Tha Baltimor* tnduatrial district produces annually manufactured producta to 
the value of M12. W,©*0. thus making; tho city or* of tha foramnat Industrial 
enters of tha United States. 

Bait mora has snore homes to the square mile than any clly la Ilia world. 

1* world. 

' is 1 



\J«^*T'|7 . Th* information given hers 
Pi\J I C- » U id other reliable sources. 



of Trad.. 



GET** NEWS REPORT ON 




FIFTY brands of pills, 
twelve oils, three syr- 
ups, seven waters, four- 
teen salts and two medicin- 
al teas compose the eighty- 
eight laxative medicinal products 
on sale in Baltimore drug itores 
according to a report just com- 
pleted on these products by the 
merchandising department of The 
Baltimore News. 

* True, many nf them — particu- 
larly the unadvertised ones — were 
found tucked away in drawers and 
boxes, never to see the light of 
day. Some, alto, were rccci /ed 
on consignment, others were 
stocked on the strength of a tem- 
porary flint; at advertising which 
did little more than get the deal- 
er's name on the dotted line. 
1 The relationship between news- 
pajier advertising and number of 
brands established by comparison 
between previous reports, particu- 
larly those of the Chewing Gum 
and Talcum 1'nwdcr investiga- 
tion*, goes glimmering in the ca«e 
ol laxatives and Cathartic*, large- 
ly because of this fact. 




LAXATIVES* CATHARTICS*** 
BALTIMORE MARKET 



■ Chewing Gums, well advertised 
in newspapers, do a business - 
approximately a milliuu dollar 
year in Baltimore, confined to 
brands 



in 



Talcum Powders, lei 
•paper advertiser*, do a bus 



active 1. _ 

nets in Baltimorr cut. mated at half- mill- 
ion dollars scattered among HO brands, 
f In the case of Laxative* gad Cath- 
artics, too much of the advertising has 
been of the kind to get the goods on 
the dealers* shelve*- too hltl* ol the 



kind to get them off. The vast 
tity of ''dead staff" among the M 
brands of laxatives on salt in Balti- 
more shows the need of an advertising 
cathartic thai will wake up dormant 
intrrot in these products and restore 
to normal, salca possibilities that have 
absolutely ceased to function. 

• The comparative importance from 
a salea standpoint of pill*, oils, 
■ rrup*. waters, salts an«f tea*— dis- 
tribution of the various brands, 
best sellers, individual reports ol 7 
wholesalers and 1U0 retailers are 
contained in this big report of W7 
pages (the most exhaustive of its 
kind we have ever issued) and 
should be of direct value to the 
mauuiacturcr thinking ol catering 
or broadening his activities in the 
local field. In making your request 
for a copy, which will be furnished 
without oMigniiou. please state the 
name of the product you are inter* 
ested in gad your connection with 
tha firm. 



(Joes Home and Stays Home 



DAN A. CARROLL 



y e. um 
nr., RA vilt 8U 



t hi* ***«■ 
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PART 2 



Baltimore, Md 



Wholesale Houses 

(•i^ni 99 

Dru* 1 1> > • U 

Confectionery U 

Dry Good. 7v 

Shoo* 17 

PnH ST 

Butter, Chooo* ud Egga U 

Cigars ud Tobacco 99 

MeOlS, Ptcvl.l-jr.. U 

Cloth ing H 

Mill nOTy « 

Hardware 19 

GUitwm 9 

These wholesale house* havs a trad- 
ing ■<■•• amtendlag throughout the 
whole southern ud MuUtwMUrn tac- 
tions ot the founlty, tha city ranking 
third M * Johbln, center. 



Retail Section 



Th* r«UU aoctloa ol BaJ lienor*. generally apeahing. i« 
confinrd to HlO Center nf lb* city, and th* tnliabltantB from 

•II soctioas, aa well from tha outlying distrlcta, gather 
la th* ehopplng district for thflr purdiua*. 

Baltimor* has an oaat aid* a hop ping district known aa 
South Broadway, while Waal Baltimor* .s treat catara to 
residents of th* w astern **>d of tho town, although tha gr**t 
volume at buslnea* la aJI done In tha control pnrt of tha city. 

On Charles Straat la located hlf-h grade apecislty shop*, and 
North Howard Street has become a ouay thoroughfare. 

Residential Features 

Tha reoidential a actions deaJ with th* corner tro<er and 
th* corner drug store lor their daily ncrda, and come to th* 
a hopping district lor tb*ir aaore Lm port ant purchsaea 

Tha character of tha s tors a la th* a hopping district range* 
from tha high grade ataraa carrying alocJta In maay cant a 
euunl to tli f exclusive Filth A vents* ahona In New Yorh 
■II tha way down ta tha bargain atoraa catering to tha wocnan 
who dooo her own heueework. 

Baltimore la a city el hoanaa. with vary law tenement*; 
Iho houses haiog tnoatly two and thro*- story, built ol 
brick, and with modern conveniences. 

Nearly aiaty-rrvo par cant ol th* honaaa ol tha working 
claaa are owned by tha occupants. 

There are awvtral beautiful suburban residential aocttoa*, 
among than beta* Roland Park and Gulford. 

Grnre Spring V alloy la a development of fin* country 
ho aaa* and eat* tee. 



Trading Area 



Baltimore I* th* center of on* of the moat prosperous and 
trading cantor* la tha country. Within Ita trading nroa are 
many large (awn a whoaa Industrie* give employment to 
thou sonde of high -grade and well-paid mechanlca whooo 
lamiltoa do their trading In Baltimore. 

To tha north this territory extend* to Havre do Grnco, 
P Ikeatown, Texas, Cock ay a viU*. Bslair. Radaor. town and 
Towaon. 

On tba waat tha area est en da to Westminster, CoohavLUo, 
Elllcott City, and as law a* Frederick and Ha gar* t own- 
To tha south and east are Giro burnt*, Hanover, Boon*. 
Annapolis. From tha Eastern Shore const a large anmbrr 
af high claaa baron. 

T roller coanoctftoaa and a spree a routes and excel Lent 
motor road* throughout tha sect ion surrounding Boltiasoro 
are to a great extent ree pons able lor th* growing tendency 
ol those living In th* rich agricultural and suburban am a a 
to do their shopping there. 



Retail Outlet for Nationally Advertised Product 



Automobile |Piu«pi! Aceacia*.. «S 

Automobile (TrvKkl Afaacte* W 

Automobile (fin AaeacJea 41 

Automobile (Part*) A«-*ncle* 5S 

Baker* » 

Cl*-*r Star** Mt 

Cloak* u. Sail* U 

CUibton zn 

Confectioners Ot 



Delicate**** D 

DrMinukiri IZS 

li'utt m 

Dry Goods M* 

D»PartHl*Bt -'- ll r.:, .4 

Electrical Supplle* M 

Florleta IIS 

Furniture lei 

Furrier* S 



• US 



Crocer* «*S» 

Hardware m 9) 

Hal* .--.d Cap* O 

J.w.l.r. MT 

Ladle*' Ttfal M 

Maal Market* JB 

Man's Furnivhlnf* ...IIS 

Merchant Tailor* Ill 



Millinery •? 

Optician* tn 

Photographer* Sjf 

Piano* 4 1 

Plumber*. . 2*3 

Restaurants aaa Lunch Roam* SIS 

Shea Dealer* Ill 

Sportlaf Goads IS 

Stationer* *S 



Morning Newspapers 



Evening Newspapers 



Th. Sua 

Baltimore Amarkaa 



Tb. Evening Sun 
Tb. Baltimore New. 
Tha Evening Star 



Sunday Newspapers 



Baltimore American 
Baltimore New. 
The Sun 



Weeklies 

Afro- American 




acres, destroying 86 blocks of buildings 
in the heart of the city, entailing an es- 
timated loss of $125,000,000. 

The disaster shocked the world, and 
aid and offers of aid poured in from 
every part of the continent. These were 
courteously declined, although the spirit 
of neighborly sympathy shown was deep- 
ly impressed upon Baltimore people and 
touched their hearts. Bahimoreans 
themselves set about, with a vigor and 
a faith that were inspirational, to rebuild 
their city. Before the flames had been 
finally extinguished in some quarters, 
crews of workmen were busy elsewhere 
excavating for foundations for new and 
modern structures. The civic spirit 
shown by Bahimoreans in those trying 
days has rarely been equaled. Quickly, 
out of the chaos and ruin which marked 



STEAMBOATS AT LIGHT STREET WHARF. BALTIMORE 
Showing t TP*. e f »,.,,, |, that carry pa.iengar* and merchandise from 
Baltimore to point* on Chaaanaaka Bay and it* many tributarie.. 



MARYLAND RICH AND 
PROGRESSIVE 



(Continued from Page 18) 
But Maryland — and Bakimore, heart 
and center of the state — held the imper- 
ishable stuff out of which states are made 
great. In the di>iurbed colonial day 
the colony was a refuge for those suf- 
fering religious persecution. Maryland 
Iwramc thr synonym for toleration in 
religion. That single policy and pur- 
jkjsc furnished, in tlto*c times, the lasts 
upon which commonwealths were built 
The second Lord Baltimore thought to 
pl:int in the new world outgrown poli- 
tical systems — and in this he failed, for 
America stood for the eventual rrallxa- 



the track of the fire, emerged a new 
Baltimore — not a makeshift city, but one 
of beauty and magnificence, planned so 
that old defects were not to be perpetu- 
ated, designed on model lines of city 
building. 

Some people will tell you that the fire 
"made Baltimore.'' But it could not 
have done that if the spirit and energy 
and vision of the people of Baltimore 
had not been adequate to meet the great 
test. 

Civic Spirit Impraaaiblo 

The builders of the new city did not 
stop with the completion of their pro- 
gram for the burned district. Great 
civic tasks were undertaken — a wonder- 
ful sewerage system was completed 
(Continued on Page 22) 



tion of democracy. But he did plant 
here the seed of religious liberty for all 
sects alike, without discrimination. His- 
torians may deny that this was his pur- 
pose, but it is true that this was the 
result of his great advrnture in state 
making, carried out. it is true, by his 
deputy— a younger brother. 

Baltimore, birthplace of the national 
anthem, has played a conspicuous role 
in every crisis of our country's life. But 
all this is history, familiar to even school 
rhildrrn, and need not be recounted. 

A Miracle of Reconstruction 

In 1904 the businrM district of Balti- 
more was wiprd out by one of the great- 
est conflagrations ever suffered by an 
American city. Fire swept over 140 




B. S O. FREIGHT YARDS AT LOCUST POINT 

An imprenire glimp.e of Baltimore'. Urmlnal and transportation 
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A "Ready-Made" Survey 
Is Not Our Idea of 

HELPFUL SERVICE 

When we are asked for information regarding the Baltimore market 

we do not offer a report already prepared, for no market survey can be 
sufficiently comprehensive to lx? of help in solving: the sales problems of all lines of business. 
We give you a special report made after an intelligent investigation of the local market in 
its relation to your product — a survey that will contribute materially to the success of your 
sales campaign in Baltimore. 

THE SERVICE DEPARTMENT OF THE 

Baltimore Sun 



Almost invaded the field of impossibles" 

The Baltimore Sun, 

Baltimore, Md. 

Gentlemen — Recalling my very pleasant meeting with you recently, it has 
occurred to me that an unsolicited statement from me relative to the work 
done and service rendered by your paper here in connection with our sales 
campaign might he of interest 

There are a great many things that a newspaper can do to be helpful in 
the line of service connected with advertising in a sales drive, and there are 
a great many' others which any manufacturer or distributor wishes he might 
have help in which arc beyond the power or province of any news sheet. 
Thr fact that has impressed me most about the BALTIMORE SUN is their 
wilfmgnes* and desire to be helpful in every way open to them, and I feel that 
your staff here has almost invaded the field nf impossibles" in some instances. 

What I do want to say to you is that I have been thoroughly convinced, 
almost against my will, of the value of newspaper co-operation, and the atti- 
tude of your staff here has been and is so friendly in its readiness to put 
shoulders to the wheel and push with our salesmen that there is no doubt 
in my mind today that they can he of tremendous assistance in putting 
across anything which is salable at all. 

I'm mighty glad to have had this experience with them, and if this word 
from me will assist in carrying on the good work, use it for all it's worth. 

Yours very truly, 

(Name furnished on request.) 



will be pleased to receive inqui- 
ries from any manufacturer or 
advertising agency who is plan- 
ning a sales campaign in the Bal- 
timore territory. 

The unsolicited letter repro- 
duced here telU what the dis- 
trict manager of a large na- 
tional advertiser thinks of our 
"helpful " service. 

Baltimore is growing in all di- 
rections; growing in factories, in 
homes, in prosperity. May we 
help you participate in this pros- 
perity by analyzing the local sit- 
uation in its relation to the profit- 
able distribution of your product ? 



The Baltimore Sun publishes regularly more advertising than all other Baltimore papers combined 

Total Advertising Gain In the Nine Months of 

1919 More Than 

FIVE MILLION LINES 
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Population 

KM Geneue . MX 

Cttjr Clerk's bllMk, City II. M 
City Ckrrk'e Eetimete, City 
■ad Suburban 17.M* 




K„,l..l, Re.diai .... 
lr.du.trU Worl.fi 

Horn. OMtrt 

Snmnir Resident. . 



.MTi 

tits 



Schools 

St. Joan's Cottar* 

United Stoles Nav,] Academy 
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Annapolis, Md. 



Location 

On rhrnprikr Bay, with else trie railroad c«n 
nr< tlnf villi Bavltimor* mnd Walking ton. 

Principal Industries 
Aaa*|p«tls cannot be ctasaad *» an h>dw«tH»J cm 
tar, there hefcng no 
It I* «•»•.* tiaJly an 
ot the Ueitad States 
naval preparatory 



plants of any nota. 
■, bung the slto 



I litre are extensive fish, crab 




Suburban and Farm Residenta 
Within a radius af five ml-.. Including Eastpwt. 




RatnU Outlets for Nationally Advertised Goods 



Auto Pats , - 
Afcnctaa ........ 

Auto (Truck) 

A«oncSe» 

Auto (Tiros) 



Ante (Part.) 



Bakere 

Clear Storaa 

Cloak, .rial Suite 

ClothSers 

Conloctioeere ... 



Dry Good* 1* 

Department Storaa 1 

Electrical S 

Floeiete * 

Furntur. 4 



Hats and Cava 



Tailora 
Meat Market. 

Meet'. Fi 



Optlciaae I 

Photographers ..... S 

Pianos 4 

Plurabara I 

Reetaureeite S 

She* Dealers It 

A 



Trading Aran 




Population 

tilt ( nun TJJ 

City Clark's Eatimata, City Hi 
Clly Clark'a Estimate, City 
and Suburban It,l 



Claaied As 



Nallre Wkltss 11% 

Nsgraaa ISTa 

Students .... Nana 

Banks 4 

Schools T 

Theetc a I 

Churchee 



English Raadint » 
Industrial Workers 1 

Horaa Owners I. 

Reaourcaa I12,lt7 

Pupils I, 

Srata I, 
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Cambridge, Md. 



Location 

On Cknplauk Rivar; Eastern Shore of Maryland. 
Pann.rN.nia R.R.; boat line to Baltimore- connection 
at Claiborne Farry to Annapolis. 

Principnl Industrial 
Large eyetar pecking IndHistry. export ol fish and 
lumber, canning factories. Hour mills, sbirt 
lecturing. The largeet loainto canning factory 
world Is located here. 

Special Information 



in the 



Creek, l.tst; 

Wholasnln 
Hoiuas 



and Farm Residents 

'•r?/ Hoi^a* l.'i-nd. 

Retail Section 
About 74 anile on 



Confectionery 



Residential Feature. 



Retail Outlets for Nationally Advertised Goods 



Auto (Paeaengee) 
Agenciie 

Auto (Trucha) 
Af ne'ee . 

Aula (ParU) 



Aula (Tlrss) 



Bakera t Dry I 

Clear Stares ..It Electrical 

Cloaks and Suits. . Z Fieri. ta .. 

Clotblera > Furniture 

Confectioners M Carafee .. 

Draea Makera N Oo 

§ 



Mat. nrirl C'PI 

Jewelry 

Ladies' Tslter* „ 

Meat Markets IS fe.e^mm.,. .... 

Man a Furnishings. 7 shoe Stares 

Merchant Tailor. S Sporting Cooda 

MiUiners I 1 



Trading Area 

On the north id. to Her lock. East Newmarket. 

Linwood and Salem. 

To aaulk and weal the hound. Hee go to Milton. 
Taylor'. I.laad, Madiaon. Church Creek. 

Cambridge ia in fact the shopping district far all 
ot Derchoalar County. 

Nnwapepert 
Dally Banner Tri. Weakly Record Weekly Democrat . New. 



Chamber of Commerce Eati- 
mata. City 14JM 

Chamber of Commerce Esti- 
mate. City end Suburban . 1M4* 

Nat Ira White. 



Classed As 

Industrial 



..ft-* Eafllsh Raadln« 



..MM 



Bsnhs . 
Schools 



(Glrlel 
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Frederick, Md. 



1 and' Vrederick' 

Principal Induatriea 



brick, knitting 



mill., large 




Frederick Ceunty la the 
county fan Ike country. 



Suburbnn and Farm 

Trill ran en t, l.sos; 

Bnckeystewn, 

Whole 
Ho 




Retail Outlets for Nationally Advertised Good* 




Dry Coeds i Hardware f Optlciaaa 

Department Stores. 1 Hole and Cape. ... t Photogr.ph.r. I 

Electrical J Jewel, re f Phase* * 

Florists i LaeUee" Tailors .... 1 Plambers I 

Furniture 1 Meat Markets It Raaleurenta t 

Furrier. I Men'. Fur.labl.ya 4 Skew Dealers f 

as , "•JJ*'"^ Teilnre.. 4 



ran S 

• - a 



Tradinf Aran 

The trading a-rtfa M tan da throurhoul FroeWrirk 
Caimty, tenia* la the to-n. of Anasnotown. WaJkej-r- 
vUla. Niwnarktt, MidcDalawB, BurUay.town. Wood- 



MARYLAND RICH AND 
PROGRESSIVE 

(Cunfimifif from Page 30) 

municipal docks built, streets paved and 
in many inslanres parked. 

i always been a city of 
but in the period of its 
new life it has become also the city of 
(Vrlfrr homes. Its suburban development 
has bem remarkable. The city is by no 
meant restricted to the small space of 
Baltimore city proper 

The metropolitan district of Baltimore 
contains ISMS) acres, of which but 19,- 
291) acres constitute the area of Balti- 
morr The census bureau climates the 
population of Baltimore, in 1914. at 579.- 
590, and that of metropolitan Baltimore 
at 113.663, or a total for the city of 



693,253. Local estimates place the total 
population to-day at about 800,000 

Twenty-one different industries in 
Baltimore in 1914 reported products val- 
ued at more than one million dollars. 
These ranged from clothing, with prod- 
ucts valued at $44,482,136 down the line 
M men's furnishing goods, with products 
valurd at $1,142,429. There were 14 in- 
dividual establishments, not included in 
the 21 industries mentioned, having an- 
nual outputs exceeding one million dol- 
lars each. 

Baltimnreans ate properly proud of 
their wonderful system of public parks, 
the Urges! U'irig Druid Hill, covering 
almost rW acres. The parks are nut 
supported by direct taxation, but from 9 
per cent, of the gross receipts of the 
street railroads. This affords nearly 
half a million annually. 



Seat of the most famous of American 
hospitals, the Johns Hopkins, Baltimore 
lives up to this distinction through the 
maintenance of every scientific safeguard 
that can be established against disease. 
A rigid syslem of ftxid inspection, ex- 
tensive welfare work in the prevention 
of tuberculosis, strict sanitary regula- 
tions — these contribute to the high stand- 
ard of health shown by tile city. 
Few Labor Troubles 

The city has always attracted invest- 
ors from the fact that it hat suffered but 
little in in labor troubles. The field or 
market for Baltimore products includes 
the whole of the Soulh, in which its 
trade is tremendous and constantly 
growing. The metropolis of the South, 
it is natural that Baltimore should dom- 
inate its wholesale trade. 

MimfUcturing implements, sued as 



machinery, apparatus, mechanical tool- 
actually employed in manufacture, vt 
not taxed in Baltimore. Power, furl wi 
light arc cheap. 

The Baltimore industrial district 15 
miles square, contiguous to and incit- 
ing the city proper, produces aimusuT 
manufactured products to the xaluc ' 
$265,0W.O00. 

As vessels travel, Baltimore is l"< 
miles from the Atlantic. It is on i' 
Patapvco Rjver, a tributary of O-cH; 
peake Bay. The harbor channel ii :: 
fret deep and 600 feel wide. Steamih.nl 
of 20,000 tons enter Baltimore hirtcc 

The city is noted as a shipjiiiig petal 
for export grain. The tailroads t»" 
built terminal elevators with f»~ '' 
for the rapid unloading of cars Thf ' 
elevators ran place 2,000,000 bi^-V:- 
grain on board vessels in one dai 
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Population 

mi Crania ... MJ«T 

Praaaal EaUmata. City .1 m 

Praaaal Ettiin.tr. City end 
Suburban i SMM 



Industrial 



Native Whltaa 
Fortlgn Bora . 

Nag r aaa 

Studtals 



»' Ea ( Uak R . .Hi r, , t . 

... IH Indu.trlaJ Werbera ..tfi 

... t% Mom. Owaera UH 

Nan. Summer Reerdenta ..Nau 



* 

.Scbeole t 

I he.tr r. 4 

CKurdree 



>li.m.an 

<M> 

'J»» 

U 
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Hagerstown, Md. 



Location 

lla.lt m.r. A Okie, Cumberland Valley. Norfolk aV 
Wntcrn. end Wrtttrn Maryland R.R. 

Principal Industries 
Woo«l working plants, spoilt works, flour mills, 
max hint* sko-pe, railroad skoes, underwear and knit 
rooda, iror, brass and otker metal products, cigex 
factories, autesnokiles, furniture, g levee, leetker prod- 
ucts, silk mills, peoer bos as, and nunimi other 
Indus trles- 

Special Information 

Hurninwn . u rr c n n A ■ A hy * very prosperous 
grtcultural community. 



Suburban and Farm Residents 



Funkstewu. 2.1*9; WUIssmsport, UN; 
smaller resnmuniliea, 



and Dunxroui 



Wholesale 
Houses 
Beet sad Previsions I 

Conf ec tinners I 

Clfars ana To 

kscco 1 

Fruits 2 

Grocers 9 



Retail Section 

Principal skoppfatf district 
•bout nils ea Potomac Street 
nortk and soutk ol square, 
end West Weak lag toe. 

Residential Features 

Houses one and two family. 
No slum or tenement sections. 



Aule (Passenger, 

Ag one l*a 

Aula (Track) 

A«r«"f» 

Auto (Tiros) 

Agenci s 
Aule (Psrts) 

Agencies 



Retail Outlets for Nationally Advertised Goods 

■ 



Bakers 

Cigar Stores 

Cloaks and Suits 
Clothiers 
Confectioners .... 
Dress Mak.rs ... 

Druggists 

Dry Goods 



Department Stores t 
Electrical Supplies S 

Florists J 

Furniture M 

Furriers I 

Garages If) 

Greet re SS 

Hardware S 



Hats sad Caps .... I 

Jewelers s 

Ladle** Talloes .... 1 
Meat Markets ,...11 
Men's Furnishings 1} 
Merchant Tailors. II 
Mill tiers ,., II 

Optic leas T 



Photo graph ers 

Pianos 

Plumbrrs ....... 

RestanraaU .... 

Skoe Dealers . . . 
Sperling Goods 
Stationers 



.. 4 
.. S 
.. • 
,41 
..II 
.. 1 
.. I 



Trading Area 
Eatends to Waynesboro. Ps_. on north. Clear Spring 
en the west; Hsrper* Ferry on the soutk, and tkroegk* 
cut Ike wkols of Washington Connly. 

Newspapers 

Tke Morning Hrrald 
The Even it g Mail 
The Evening Globe 



Poputstion 



MM 

Chamktr of Cei 
nets, Cltp ■-■ 

Chesnkor of Cooil 
mats. City an 

Native Whites 
Foreign Bern . . 

Negroes 

Mudcnte 



Esti 



asorce Esli 

Subuifaao 

fs ; 

.... m 

... 4'r 

None 



: ■ i 
X2.1M 
sisas 



Classed As 

Industrial 
and Railroad 
Center 



English Reading ftr; 

Industrial Workers at , 

Hosne Owners MM 

Summer Residents . Nona 



Schools 

Thealrea 

Chuickes 



M 



Raaourcae 



Sir>rSf;.yu 

MM 
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Cumberland. Md. 



Location 

On Potomac River: Baltimore • Ohio; Western 
Maryland; Peeaeylvenla and Cumberland a. Potomac 
f; K . and Chesapeaka A Ohio Canal. 

Principal Industries 
Iron, steel, railroad cars, locomotives, automobile 
tires, glass, brick, cravat, leather, ekeet tin, chemicals, 
■ nd an •Ktenslve trade In bituminous coal. 

Special Information 
Around Cumberland ttw re is an extensive area of 
fruit and track growlag and dairying. 



Suburban and Farm Residents 
Froalburg, Md., ILsOt; Lotecoeilng, Pa.. «.»*• 



irg, Md., tz.ni 
larporl. Md., S.KJt; Bla. 

Wholesale Houses 

Druggists 1 

Dry Goods 1 

Fruits and Produce 1 

Grocers 3 

Hardware .......... I 

Meat 1 

Skees I 

Cigars and Tobscco 1 
Bak.-rs > 



Was- 

w. Va_ xsat. 

Retail Section 

About one -half mile along 
Baltimore Street, also oae- 
quarter raila along Center and 
Mechanic Streets. 

Residential Features 

The residential sec I ton con- 
sists of one and two- family 
bouses sad soma apartment 
bouses. 



Auto (Paaaeagsr ) 

Agencies I 

Auto (Truck) 

Agencies 4 

Auto (Parts) 

Agencies IS 

Auto (Tires) 

Agencies It 



Retail Outlets for Nationally Advertised Goods 

Bakers 7 Dry Goods It 

Cigsr Stores II Department Stares 4 

Electrical S 

Florists S 

Furniture II 

Farriers I 

Garsgos M 

Grocers IM 



Cloaks and Suits 

CletkSere 

Conf ec turners 
Dress Mskers .... 
Druggiata 



. T 
II 
. i 
.11 
IS 

.14 



Hardware B 

Hats and Caps J 

Jewelry ._ $ 

Ladles* Talloes .... 4 
Meal Markets 77 

Men's Furalakings 14 
Merckaet Tollers IS 
Milliners • 



Opliciaaa 

Photn,raphrra 
Pletvee 


.... 1 
.... $ 
.... • 


Plumb. r, 


...» 


Rttteurante . 


....II 


Shaa Stent, . . . 


....a 


Sprxtlei Goeda 


... t 


Stallraara 


.... • 



Trading Area 
Tb. trading arva oatand. ta Etajaa, Thorn., aad 
Blaiaa. W. Va.: ta Fraatbur,. Md.: W..t.rp«rt, Pi.d 
imont. Md ; and Hancocb, Md.. and ta many towea in 
Pennsylvania and throw, bout Allr,hany County. 

Naw, paper, 

Cumb.rland Ev.ainf Tlntee 
Tha Moraine. Nrwa 



5,000,000 ton, of coal are exported 
early (rom Baltimore. 

Thirteen transatlantic steamship line, 
naintain regular railings (rom Haiti- 
nare, while seven lines take care of Bat- 
imore's trade in Pan-American coun- 
riei. 

A City of Kw« 

The percentage of families living in 
(welling, without other occupant* is 
ibout 72 6 .while 20 per cent, live in two- 
amily house, and 7 4 per cent, in house, 
iccupied by three or more families 
<fore than one-lifth of the private dwell- 
ngs in the city are owi.-d, unencum- 
iered, by their occupant,. 

Two hundred building and loan so- 



cieties have offices in the city, and home 
ownership is made possible for prac- 
tically all wage earners. 

Baltimore has practically no tene- 
ments, a, this term is understood in 
oilier cities. Of the 107,427 private 
dwelling, in the city, about half are two 
stories in height and modern in every 
detail. While essentially a city of at- 
tractive homes, of comparatively mod- 
erate cost, Baltimore has its quota of 
stately mansions and an environment of 
wealth and dignity. Some of the finest 
home, in America are to be found in the 
environs of the city. 

Baltimore's famous markets, supply- 
ing fresh vegetables and all other eat- 
ables, are owned and controlled by the 




BIRD'S EYE VIEW OF BALTIMORE HARBOR 

The city ha, been an important seaport for a hundred yaara. Long before 
tha advent of tteamihipa Baltimore', lailing 
ahlpa from all parts of the world were 



city. They have contributed much to- 
ward suppressing profiteering in foods. 

Hagerstown is the second city in the 
state as measured by the value of prod- 
ucts, reporting $7,412,397 for 1914. The 
city has a variety of industries, including 
railroad repair shops, flour mills and the 
manufacture of furniture, silk goods and 
organs. 

Cumberland had an increase of 56.9 
per cent, in the value of products and 
45 5 per cent, in average number of wage 
earners from 1909 to 1914. 



NAVY SOLD TO NATION 
BY ADVERTISING 



Recrniting Above Normal Despite 
Adverae Condition, — Future 
Campaign, Depend oa Pre, 
O'Shaughneasy Say. 



vessels dotted the seea end 
to be found in her harbor. 



Entire satisfaction with the results of 
of the $300,000 naval advertising cam- 
paign, which will conclude about the 
end of November, has been expressed 
by officials of the navy. James O'Shaugh- 
iir- v, secretary of the A. A. A. A. and 
of the Advertising Agencies Corpora- 
tion, which placed the advertising, told 
Emtur & Pt;H.isHKS this week. 

"In a time when recruiting for the 
navy should be below normal, far more 
than the usual number of men have 
passed through the enlistment offices, 
and advertising is responsible. When 
the campaign started in September and 
in October many young men had just 
been or were being discharged from ser- 
vice in the national forces — and they 
would not be the kind of men the navy 
wants if they did not desire to stay at 
home for a whilr before grtting into 



the service again," Mr. OShaughnessy 
said. 

"Nevertheless, a steady flow of re- 
cruits continues and the naval officials 
are more than satisfied with the results 
of the advertising campaign, and they 
believe the newspapers should receive 
the credit for its success." 

"Will there be future campaigns by 
the navy?" Mr. O'Shaughnessy was 
asked. 

"Surely there will be," he replied. 
"The navy is going to continue and the 
advertising should continue also. There 
is no more reason for the navy to stop 
advertising now than there is for any 
other successful national advertiser. 

"The primary object of this campaign 
through every one of the newspapers 
on Editor & PuausHEa's subscription 
list was not the securing of recruits, but 
the selling of the navy to every house- 
hold in the United States. It has been 
accomplished, and future campaigns wilt 
increase its success. 

"This is the biggest thing that has 
ever happened for American newspaper 
advertising, and I think the newspapers 
reatiie it. The best thing they can do 
is to sell to their Congressmen on a 
business, not political basis, the idea uf 
advertising for all Government depart- 
ments, not merely in their own papers 
but in newspapers generally. If this idea 
is rarrird out unselfishly by the pub- 
lishers they can safely lease the placing 
o*f the business to our organization. 

"Every publishrr knows at least onr 
of our members and knows that we can 
be relied upon to treat the counm 
newspapers on a fair and square ha»i« 
Politics must be kept out of the Gov- 
eroment's advertising relation to m 
papers nr failure wilt result, as polities 
and advrrtisinu do not mix in any way." 
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EDUCATIONAL WORK NEEDED TO BUILD 
AND HOLD LITTLE ADVERTISEMENTS 



THE promotion manager of a news- 
paper wis asked tu prepare copy 
(or a (older to be distributed to classi- 
fied advertisers who bad property to 
rent. This folder was to instruct the 
advertisers in writing rental copy. Then 
the housing problem became so acute on 
account of war conditions that rental 
ads greatly decreased in volume; there- 
fore, it was decided not to issue the 
folder. The idea might have been re- 
written to fill some normal classification 
With the thought that some classified 
managers can use the idea profitably 
the promotion manager's copy is given 
herewith : 

War We Are Anxious to Hru You 
Prey are Effective Ads 

Classified advertisements of rooms, 
houses, flats and apartments to let serve 
two purposes: 

1. They help the owners get paying 
tenants for their property. 

2. They make the paper of service to 
people who are looking for a place to 
stay. 

Everything which helps make ANY of 
these advertisements more effective, 
helps make ALL of them more effec- 
tive. The more reliable, complete, ac- 
curate the columns are, the more people 
will consult them, and the more rentals 
will be made through them. 

The more truthful, the more com- 
plete, the more helpful and the more 
compact each advertisement is made 
the more EFFECTIVE the whole page 
becomes, and that makes each adver- 
tisement more effective. 

Don't Claim Too Much 

Advertisements of this sort should 
not be too long. We value our space 
just as much as you do the money. It's 
a waste of money. Present the facts 
BRIEFLY. Remember that people do 
not RENT from an advertisement, they 
only come and LOOK. Select your 
BEST points. Never exaggerate or 
misrepresent 

Don't Be Stincy 

One day's rent of tie average apart- 
ment, even of one room will more than 
pay the difference between an incom- 
plete advertisement, that attracts no at- 
tention, and a complete statement, that 
brings a renter. 

Your Selling Points 

You have something to SELL. You 
will have to present it and sell it on 
its MERITS. The first thing to do, in 
preparing an advertisement, is to go 
over it in your mind and decide what 
ARE your strong points. The follow- 
ing classification may help you arrange 
your ideas. They are the considera- 
tions which the BUYER is likely to 
have in mind: 

1. Price. 

2 Location, Environment, Car-lines 

etc. 

3 Accommodations. 

4. Equipment, Elegance, Comfort, 
Convenience, Privacy, etc. 

It is not intended that an advertiser 
should frame up his want-ad in this 
exact order. But classify your offering 
decide what one of these is the 
STRONGEST point, and use that to 
lead off with. 

Puce 

Everybody knows that price governs 
quality, to a large extent. MOST peo- 
ple have in their minds a pretty definite 
idea of what they intend to pay, It is 



Some Idea of Instructions That Should Be Given Patrons 
of Classified Columns Is Contained in Following 
Article, Third of a Series. 



BY C L. PERKINS 



far more important that you should get 
into touch with a few people who are 
wilting to pay what it is worth, for what 
you have to offer than that you should 
have arguments over the telephone with 
many people, attracted by your adver- 
tisement, but unwilling to pay your 
price. If you intend to CUT your 
prices, cut them in the advertisement. 
That is where a reduction will coun: 
most- 
Some offerings arc made of a grade 
that appeal to people to whom the price 
is no object In such a case, it is not 
essential that the price be in the ad- 
vertisement. 

Location, Environment, Car-lines, Etc. 

A large proportion of the people who 
arc looking for rooms and apartments 
are NEW in this city. Make it clear 
just where you arc located. Tell what 
car-line reaches your place. "Walking 
distance" is a very valuable point — if 
true — but don't overdo it. If your place 
actually is inside reasonable walking 
distance, explain in what direction from 
town -north, west, east or south. Is 
the neighborhood quiet? Say so. Is it 
a specially nice neighborhood? Say so 
FREQUENT car service is a good 
point. Any one of these takes but a 
word or two to tell, but they are the 
material from which an inquirer can 
form a DECISION, and it ii DECID- 
ING which rents property. 
Equipment, Convenience. Privacy, Etc 

Does your rate include linen, laundry 
ing, steam heat, light ? Say so. Are the 




"100 P. C Increase Rudey" 

Meet "Rudey." more formally 
known as R. E Seiler, classified ad- 
vertising manager of the Los Angeles 
Examiner. At 
the age of 12 
he started his 
career on the 
Woodstock. Ill . 
Sentinel. Grad- 
uated from 
Yale in 191 S 
At college he 
was a genera] 
press agent for 
the university. 
Joined the New 
York staff of 
a. E. Siilm System Maga- 
zine in July. 1916, and in December 
of that year went to the New York 
American as want ad manager and 
later had charge of the real r«tate 
and rrsnrt advertising departments 
Since January 1, 1919, he has been 
at the head nf the classified depart- 
ment of the Los Angeles Examiner, 
during which time its want ad vol- 
ume has increased nearly 100 per 
cent and is now the largest in the 
history of the paper. 

Yes, he is happily married and has 
two sons, one three years and an- 
other three weeks old. Father will 
have 1- <th of them selling classified 
in a few years. 



rooms "outside"? Say so. Are they 
sunny. Say so. If you have special 
appointments — nice kitchen. laundry 
tray, gas grate, a restaurant handy, open 
fire, gas grate, maid service, trunk stor- 
age, telephone facilities — any or all of 
these are "talking points." Put them 
in your advertisement 

ACCOM MODATION 

Tell HOW MANY you can accom- 
modate. Some families are of two per- 
sons, some of four or more. 

There is a difference between a "Flat," 
and "Apartment" and "Rooms for 
Housekeeping." 

A Aat implies a complete unit, for 
housekeeping, with its separate front 
and rear entrances. 

An apartment means a complete unit 
usually including a bath, and generally 
a kitchen or kitchenette, but which may 
have neither an independent front oi 
rear entrance, but opens upon a com- 
mon hall. 

Rooms for housekeeping arc just that 
—rooms that are wholly private, bath 
room and halls shared with other people 
in the same house. 

CLASSIFY' your advertisement 
RIGHTLY'. You gain nothing by get- 
ting in the wrong classification, and you 
may lose the customer who is looking 
for just what you offer — and who if 
looking in the right classification. 

Puttinc It All Together 
Consider the nam.-, the address, the 
trier as the primary requisites of your 
advertisment The classification, if 
RIGHT, saves you a lot of description 
Then consider which are your most 
IMPORTANT points, the things which 
people consider when they rent from 
you. Pick them out, and present them 
at the beginning of your advertisement 
in just as few words as possible. 

The reason why no model or form ad- 
vertisement is given herewith is be- 
cause it might make the advertisements 
sound too much alike. Be original. Be 
truthful. 



cause for trouble is the English alpha 
bet in which certain letters sound alike 
especially over the telephone. All oi 
these causes combined create errors aac 
according to the advertiser they are al- 
ways the fault of the newspaper 

As an aid in reducing these errors th; 
Cleveland Plain Dealer has printed and 
given to all persons taking advertise 
ments over the telephone a card as il 
lustrated herewith: 



KEEP THIS CARD WHERE 
YOU CAN SEE IT 

Wbrn ia dotibl as 
of an initial or word 
Ike truer or tetters 

Aln-ajr* ipcll bark 

This wilf prevent 

phonetic »itmUrily 

jrer the telephone, 
A lUte in Anna 
B " *' BoMon 
C " " Cbicafo 
1> " " DovltT 
E " " Kdtrard 
F " " Frank 
O ** " ticorg* 



lo the cormttM 
five the name tor 
in question, 
a prupcr name, 
errors clue to tot 
ai different letters 

Nlike in Nelhe 
O ** " Ocean 
P •' " Peter 



L 
If 



Henry 
" Ida 
" John 
" Kiai 
" LinLulo 

Matr 



o •• 

R •• 

S 1 

T - 

U " 

V ■ 

w • 

x •• 
y 

z •• 



" Queen 
" Kubell 
" Sam 
•• Torn 
•• Union 
" Victor 
•' William 
" X R»r 
" Yale 
" Zero 



Since these cards, which are printed 
on white cardboard about 4 by 6 inches 
were put into use the errors have beer 
greatly reduced in number. The word< 
nn this card are those used by the 
Western Union in its work of receivini 
messages over the wire — and have been 
proved by experience to be easily un- 
derstood over the telephone. 



Classified Advertising a 
Force 



Vital 



Good telephone Service 
la Succosa Nocoatily 

Reducing the number of errors made 
in receiving classified advertisements 
over the telephone is one of the prob- 
lems in practically every newspaper of- 
fice which takes business over the tele- 
phone. The reduction of these errors 
is more than a matter of saving the 
revenue lost by credit allowances or the 
space taken by advertisements run "Dead 
Head" in correction. 

It is a question of service and good 
scivice is a great aid in holding custom- 
ers and building good will. Advertis- 
ers who cannot speak English plainly, 
advertisers who do not enunciate dis- 
tinctly, advertisers who are in a hurry 
advertisers who do not know how to 
use a telephone and careless advertisers 
of all kinrls give their advertisements 
over the telephone. Added to the fail- 
ings of the advertisers are those of the 
telephone company in often providing 
poor service and of the advertising oper- 
ators in becoming careless. Still further 



By Robert H. Wildmak 
Ctasimi* Aovtamtac Mamacxr or ru 
Baltimou Sun 

What definite relationship has clam 
tied advertising to the display value oi 
a newspaper? To what may be attn> 
uted the indisputable fact that a news- 
paper with classified supremacy almost 
invariably occupies a parallel position- 
in its display field — from a standpoint 
of both the volume and efficacy of the 
advertising it carries? 

Let's revert through the annals of ad- 
vertising history — to the embryoair 
stages of newspaperdom — when th' 
thinking public dismissed with a bo» 
the faithful "town crier," and chose a 
his stead the powerful, virile voice oi 
publicity. Those were the "teethint 
days" of advertising— when copy writ 
ers were content to "copy" — when "Ber 
Days," half-tones and mortises still u; 
hidden in the realms of the "yet un- 
known." Then was ,ifi advertising etas 
sified — and through classified advertis 
ing exclusively were the wants and of 
ferings of the public made manifest 

But with the advent of the process of 
engraving it was realized that in certain 
instances an advertisement could t» 
more forcibly presented if accompanied 
by illustrations and "cuts." Slowly— by 
gradual stages — "general" advertivr. 
therefore, assumed a new and differes' 
aspect — single-column advertisement' 
became of two, three or even eight-col- 
umn measure; six-point type became 
sixty-point type, and while space foW 
its best expression in a judicious use of 
black. 

And yet the interesting phase of tin- 
remarkable development is the fact tha' 

{Continued en Page 34) 
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LITTLE INTEREST SHOWN 
IN 2ND CLASS RATES 



Hardly Filly Per Can I of Publishers 
F xpreM Vi.ws on Co ng r e ■ »m«n 
Me**6.laV. Quaatiosv 
Legislator. Disappointed 



giving them any help whatever. They 
take the ground that the information 
brought out in the Mansfield question- 
naire is valueless in view of the com- 
paratively few publisher* who answered. 



Washington, D. C. Oct. 31.— Mem- 
bers of Congress who have been en- 
deavoring to bring about changes in 
the second class postage rale system to 
suit the majority of daily and weekly 
newspapers of the country express keen 
disappointment about the co-operation 
they are receiving from publishers. 

They are especially bitter at this 
moment over the fact that hardly SO per 
rent of the publishers took the trouble 
to reply to Congressman J. J. Mans- 
field's questionnaire recently sent out 
for an expression of opinion on whether 
the present tone law should be retained 
»r changed. 

Out of the 12,152 daily and weekly 
newspapers to whom the Mansfield ques- 
tionnaire was sent, only 5,78° replied. 
Of this number 3,835 registerd them- 
selves as in favor of the present lone 
law and 1,954 wanted a change. 

Already Congressmen who have inter- 
est in second class postage are saying 
thry will let the matter take its own 
course, because so few 



Green Guiltless ©f Lib*! 

Concordia, Kan., Nov. 1. — Ray Green, 
editor of the Blade-Empire, who was 
sued for criminal libel by Rev. E. R. 
Beery, a local Baptist minister, because 
of an article on the minister's proposed 
disposition of funds from a lecture, was 
found "not guilty" by a jury in the 
district court. The trial of Fred Cook, 
former editor of the Jamestown Opti- 
mist, on a similar charge, will go over 
to the January term of court, but it is 
thought that it will never come to trial 



Paper 

RocKiAKD, Me, Nov. a.— News print 
owned by the Courier-Gaiette valued at 
$1,000 was destrnyed by fire. The news- 
paper establishment was seriously 
threatened for a time, but escaped dam- 
age except to its paper storehouse. 

Anderses* Start* a* Vice-Consul 

Springfield, Mo., Nov, 1. — Nets An- 
derson, former Springfield newspaper 
man, and his bride, have reached Satan- 
iki, where Mr. Anderson will serve as 
American vice-consul. 



Five 

Hundred 
Factories in 
Louisville 




These five hundred 
factories are engaged 
in 66 different lines of 
manufacturing; they 
employ 36,000 indus- 
trial operatives, with 
an annual pay roll of 
$23,000,000, and manufacture products 
valued at $234,000,000. 

These manufacturing statistics, 
though large, are but one of the many 
factors that tend to make for Louis- 
ville's healthful prosperity. 

You will best reach the people of this thriving 
community through the newspaper with the largest 
circulation in Kentucky, 



The Louisville Herald 

Kentucky's Greatest Newspaper 

Em*** fUprtMnUbtt: KaHr-Smlh tV MuMfe BU C . N«« York 
'hi ProalrM (ui Rttftf CUun 

r v e • 

RmU.1I, 5*i 



: R. J. Bidavsl. San FralKUce, C*l. 

The Shaffer Group 

Louisville Herald Chicago Evenia< Post 

Indianapolis Star Muncie Star Teirc Haute Star 

Rocky Mountain News Denver Times 




An Army of 
Giant 
Industries 
Marching in 
New Jersey 



With steady tread and firm resolve, 
great industries are on their way to 
locate in New Jersey. 

Already the home of national giants, this State, 
wedged between the greatest producing states 
and the Atlantic Ocean, is attracting more and 
bigger factories, the number growing so rapidly 
that real estate men are in a mad scramble for 
sites to accommodate them. 

Who can picture the future of New Jersey, the 
country's natural eastern gateway to South 
America and Europe? 

A state notable for its fine home communities, a 
state unsurpassed in its resorts, a state rivalling 
any in the quality of its agriculture, a state with 
skilled labor in every trade, a state presenting 
unsurpassed facilities for enterprises of every 
character— this state we point out to the ad- 
vertiser and urge him to use 

New Jersey Newspapers 



Aabury Park Pro (E) 7,451 

t Atlantic City Press (M) Union (E) 14,471 

Elisabeth Journal (E) 17.SI4 

Hackensack Record (E) 

tHud.on Observer (Hoboken) (E) 

tPas.aic Herald (E) 

Passaic New. (E) 7.947 

tPateraon Pres.-Cuardiaa (E) 17,(44 

Perth Amber Ee.nin, New. (E) 4312 

Pl.in6.ld Courier.New. (E) 7,744 

Government Statements, October 1st, 1919. 
tCovernment Statement., April 1st, 19141 
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WHAT IS BEST FOR "ENTIRE ADVERTIS- 
ING INDUSTRY" 

T X his interesting interview (or Kwtw & Pus- 
I usher as to the motives and purposes of die 
American Association of Advertising Agencies, of 
which organization he has just been elected Presi- 
dent. Harry Dwight Smith says: 

"Our prime motive has been to consider the wel- 
fare of the whole field of advertising. . . . What- 
ever is right and best for the entire advertising in- 
dustry will be right and best for each factor within 
the industry. ... It can never be a question of 
what is good for agencies or for newspapers, or for 



group of advertising 
»d foi 



what is good for the whole course of 
advertising and for its permanent benefit." 

There is not, in fact, any conflict between this 
view and the purpose and mission of Editor & Pub- 
lisher to educate rational advertisers to the full rec- 
ognition of the daily newspaper as the mightiest of 
the factors in the advertising field. 

If the interests of "the entire advertising indus- 
try" are to be served this must be achieved through 
malting advertising yield to the manufacturer and 
merchant the largest possible results. If the adver- 
tiser, either through tradition or unsound advice, 
spends his money chiefly for forms of advertising 
which cannot, of themselves, produce adequate re- 
sults, economic waste occurs, and such an advertiser 
is inclined to question the economy and value of all 
advertising. 

Until recent years there was a pronounced ten- 
dency on the part of national advertisers to rely upon 
those forms of advertising whose use involved the 
"Icsst resistance" — that is, the minimum of detail 
work in the preparation and carrying out of a cam- 
paign. There was a widespread delusion that daily 
newspapers presented a difficult and expensive chan- 
nel for advertising— and it happened frequently that 
appropriations which should have, from every con- 
sideration of results and profits been concentrated 
on newspapers were diverted to magazines, periodi- 
cals, billboards, car cards and multiplied forms of 
diiect-ky-mail appeal. 

KniTwt & Publisher docs not question the value 
of these forms of advertising, when used in connec- 
tion with dominating campaigns in the newspapers; 
but it is obvious to all that they cannot be relied 
upon, independently, to achieve the full results 
sought. Years ago Editor & Publisher saw in the 
existing trends and tendencies a drifting away from 
sound advertising policies, and inaugurated a cam- 
paign of reason — based upon the primacy of the 
daily newspaper for all advertising purposes. Any 
large expenditure for advertising which is directed 
into media of a supplemental kind, ignoring the 
basic medium, the daily newspaper, is detrimental in 
the Inng run even to the forms of advertising thus 
employed. The common interests of manufacturer 
and of the sellers of advertising arc served only 
through campaigns in which the dominant medium is 
utilized to the full extent of its value in relation to 
the supplementary media. 

Newspaper advertising is unlimited in its selling 
appeal— all other forms of advertising have sharp 
and serious limitations. 

In the mutive and policy of the A. A. A A., as 
stated lty President Smith, the interests of all fac- 
tors in the advertising field may well be safeguarded 
— rot through favoring any form of advertising ir- 
respective of its pnrenti.il and actual value, but in 
educating advertisers to a keen discrimination as to 
media. In any campaign which benefits advertising 
as a whole, daily newspapers will naturally domin- 
ate Thus, as EtiiTOR & Publisher views the matter, 
.ts uncompromising advocacy of the daily newspaper 
as the great primary medium is, in the last analysis, 
distinctly in the interests of all sellers of i 
of whatever form or kind 



THE Wisconsin Daily League is on record as fav- 
oring a minimum of 15r a week for a daily 
newspaper. As it is presumed that this applies to 
six-day issues it is a step toward the three-cent 
paper which, in the view of such authorities as 
S S Carvalho, must help to solve the newsprint 




RIAL 



REVIVING WAR-TIME REGULATIONS 

PUBLISHERS are urged, by the Paper Com- 
mittee of the A. N. P. A., to put into force 
again the restrictions as to the use of news- 
print which they themselves framed and voluntarily 
adopted during the war. 

When the work of the Paper and Pulp Section 
of the War Industries Board was ended, after the 
signing of the armistice, it was suggested that the; 
regulations for paper economies which had helped to 
avert disaster to many newspapers, should be con- 
tinued in force. If this had been done it is likely 
that the present situation would not be so serious. 

For the most part, these regulations were merely 
the application of common sense and enlightened 
business management to the problem of meeting a 
paper shortage. That shortage is more acute row 
than at the time this program of economies was 
formulated 

The Chicago Trihune has fixed an arbitrary size 
of 32 pages for its daily issues. This will mean 
the turning away of advertising— a thing unthinkable 
to the publisher of yesteryear hut frequently a 
necessary step with newspapers today. 

The Houston Chronicle is now limited in size, sav- 
ing about ten per cent, of newsprint. Only sixty 
per cent, of advertising can carry the Chronicle 
above sixteen pages. Editor Foster has decided 
that he will find it more profitable to limit adver- 
tising volume than to he forced into the spot market 
for extra tonnage. 

The market for spot paper is a shambles. Extra 
tonnage sells for as high as seven and a half cents 
a pound. Under existing conditions this price is 
prohibitive, hut publishers who have inadequate sup- 
plies disregard price considerations and play the 
game of the profiteer. Obviously the remedy is to 
use less paper. Rates for advertising and subscrip- 
tions must be so readjusted that smaller issues will 
not mean smaller reve nues. That remedy may seem 
a hard one, but just now no alternative is in view. 

If publishers, by united action, can take away 
from the spot market all the allurement it now holds 
for the speculator the result will be far-reaching. 
It will hasten the return of a competitive newsprint 
market. 

A conservation policy is always constructive. In 
saving newsprint a publisher needs not undo any 
of the patient work of years. He need not sacrifice 
those factors of worth in his newspaper which gives 
it distinctiveness. His newspaper may still tell the 
nrwv -fully and clearly. But intensive editing will 
conserve white paper- -while producing a better 



THE coal strike— an act of war against the people 
of the United Stitc§— places upon our news- 
papers the immediate duty of keeping clear in the 
thought of their readers the essential facts of this 
unprecedented situation, that there may be an over- 
whelming public opinion in support of the President 
in any measures he may take in the defense of 
the 
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LOOKING TO THE FAR EAST 

THAT so many of our newspapermen shor,'.; 
at this time, in spite of the "nagging" a| 
daily problems close at hand, find time an-J 
inclination to focus their attention upon the great 
problem of closer press relations with Japan iii 
China is proof of the potency of that broader vijrs 
which has come to them as an aftermath of the 
great war. 

The Inland Daily publishers and the Wiscotu- 
Daily League, at their recent meetings, urged tit 
need for more favorable cable and radio rates or 
news matter transmitted to and from our far cist- 
em neighbor nations. Through an ample inter- 
change of news, unguarded by intervening censor! 
they sec the best possible way in which to prevrt 
l*>th political and economic wars. 

Keen observers, familiar through first-hand knoi'.- 
edgc with present conditions in the Orient— fad i< 
Emil M. Scholz. whose views after his recent tr; 
have been published in these columns — agree that 
the future expansion of American trade and com- 
merce in that quarter of the world depends largcl; 
upon the establishment of a better mutual ur..W- 
slanding between the Chinese and Japanese u' 
ourselves. This can be achieved only throusri i 
fuller exchange of news. 

The Japanese newspapers do print American r-»t 
—but it is confined chiefly to our race riots, strikes 
and industrial unrest. In China very little ' 
news of any kind finds publication. This 

out of which arise mutual prejudice and c 

disputes, may be remedied only by the co-operatioc 
of the Government with the American news serviret 
and newspapers in so adjusting tolls that an arafk 
flow of news to and from the Orient may be- 



Thus what may seem to be a problem for tbr 
newspapers to solve is. in reality, a Oovernrner 
problem— and of far-reaching import 

"EDITORIAL ASTIGMATISM" 

HON. W. B. COLVER. of the Federal Tnde 
Commission, say* that the Chicago parked 
have spent so much money in advertising a> R 
cause editorial astigmatism 

Editor & Publisher believes so strongly in Ik 
integrity and the independence of American editnn 
as a body, that it cannot admit the justice of inch 
a charge, even when made by one of our a :r 
couragcous public men, 

Kews affecting the interests of the packing inJns 
try, whether favorable or otherwise to that inrja 1 
try, has been printed quite as freely in our rr» 
papers since the packers were under investiga..- 
by the Federal Trade Commission as before. 

Mr, Colver's admirahle zeal in the public servic- 
his passion for the principle of fair play as be- 
tween the strong and the weak and his uncompro-rt:- 
iiig opposition to autocratic methods on the pan aj 
the rulers in business, have made for him a wi.'r 
place in the affections and esteem of a majority if 
Americans. Editor & Publisher defers to r,ob-h 
in its admiration for the man and the official, read- 
ing the strength of the sinister forces sometime* 
arrayed against him and his fellow commissioner! 
nut wc contend that this charge against editeria 
integrity cannot be sustained. 

To assume that public service corporations r.ij 
use advertising to bribe away the independence c: 
the press would be to surrender all hope and frift 
in that institution which is the mainstay of der-- 
cratic government. It would mean that "malefa: 
tors of great wealth" could buy immunity frctn tV 
srourgc of public opinion. If the time ever conn 
when our newspapers become so venal that this a 
possible it will mean goodbye to free 
But that time will not come. 



HERBERT HOOVER'S splendid tribute to tt* 
"squareness and dignity" of the American en" 



, an exclusive feature of a i 
of Editor & Ptjblisoter, should make ever- 
newspaperman a little more proud of the cUc I 
which he belongs. 
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PERSONALS 



C« LANSING RAY. president of 
' the St. Louis Globe-Democrat, 
* treasurer of the Roosevelt Me- 
morial Fund in St. Louis. The 
city's quota is $8o,ooa Mr. Ray 
>l>o is chairman of the press com- 
nittec of the American Mining Con- 
gress, which will be held in St. Louis 
ho week beginning November 17. Other 
nembers of the press committee are M 
P Linn, general manager of the Re- 
public ; George S. Johns, editor of tii< 
-ditorial page of the Post- Dispatch; El- 
zry Roberts, president, the Star, and 
Homer Bassford, general manager of 
ihe Times. 

Krastus Brainerd, former editor-in- 
chief of the Seattle Post- Intelligencer 
who retired from active newspaper work 
KMM years ago, has been appointed con- 
sular rrprrscntativr for the Republic of 
Paraguay by the minister of Paraguay 
in Washington Mr llraincrd repre- 
sented Paraguay at Philadelphia under 
President Cleveland's administration. 

Sidney D. Long, business manager of 
the Wichita (Kan.) Eagle, is back at 
active desk work again after his long 
illness. 

E. T. Meredith, publisher of Success 
ful Farming, Des Moines, and president 
of the A A. C. W, is a member of r 
commission which met in Des Moines 
this werk, consisting of the 12 Iowa 
members of the Federal Highway Com 
mission. 

J. S Douglas, for some years past 
hail— II manager of the Toronto Mail 
and Empire, has been appointed gen 
eral manager of the Mail and Empire 
succeeding the late W. J. Douglas. 

Lafc Young, Jr. publisher of the 
Drs Moines Capital, is on the campaign 
committee which is launching a drive 
for $100,000 for Des Moines College. 



IN THE EDITORIAL ROOM 

Edward P Dowling, Jr., has resigned 
as reporter for the St. Louis Globe- 
Democrat to study for the priesthood 
and has entered the Jesuit novitiate at 
Florissant. Mo. 

George C. Nuesse, city editor of the 
Milwaukee Journal, became sccrrtary 
of the Voters' League. He entered 
newspaper work about thirty yrars ago 
on the Milwaukee Sentinel. He is a 
former president of the Milwaukee 
Press Club and a veteran of the Span- 
ish-American war. 

William Srhrocder, a reporter on the 
Milwaukee Journal, and Miss Lillian 
Lrv.ash, Chicago, were married recent- 
ly They will Irave shortly for Tampico. 
Mexico, where Mr Schroeder will be 
connected with the Tampico Tribune. 

William J. Bollcnbeck, formerly city 
hall reporter of thr Milwaukee Sentinel, 
has been made assistant to the vice- 
president of construction of the Emer- 
gency Fleet Corporation, with headquar- 
ters at Philadelphia. 

Major Byron Bcvcridgr, an Appleton 
(Wis.) newspaper man, has been com- 
missioned a lieutenant -colonel in the 
Wisconsin National Guard reserve 

Miss Annie I-owry, society editor of 
the Milwaukee Wisconsin News, and 
Alexander Mason, a member of the Chi- 
cago Board of Trade, were married re- 
cently. 

Robert P. Lowry. formerly on the 
Philadelphia Inquirer telegraph desk, 
his become New York correspondent 
for that paper, succeeding John F. Flagg 

Gilbert A. Cowan has been made city 
editor of fhe Visalia (Cal ) Delta He 



recently returned from service in the 
army. 

H. T. Webster is now doing his car- 
toons for the sporting page of the New 
York Sun instead of the Globe. 

Willard Huntington Wright, art edi- 
tor, and George Douglas, editorial writ- 
er of the San Francisco Bulletin, spoke 
before a recent meeting of the Western 
Arts Association in San Francisco. 

Lieut. William B. Ruggles, former 
sports editor of the Houston (Tex.) 
Post and of tile Galveston News, is home 
from overseas to be discharged from 
the Army. 

Arch W. Jarrell, hotel reporter of the 
Kansas City (Mo.) Journal, has re- 
signed to do publicity for the Empire 
Gas & Fuel Company, at Kansas City, 
under Robert Marley, formerly hotel 
man of the Star. 

Miss Solita Solano, for six years 
dramatic critic and writer for the Boston 
Traveler. Boston Journal and for one 
year on the New York Tribune, is now 
publicity director for the Albert Capel- 
lani, Edgar Lewis, and Edwin Carewe 
Productions, in New York. 

Thomas Rogers formerly night city 
editor of Ihe St. Louis Republic, has 
become assistant city editor of the St. 
Louis Star. 

Maud I. G. Oliver, formerly con- 
nected with the editorial department 
<>f the old Chicago Herald, will have 
a new book, "First Steps in Art," off 
the press today, after years of con- 
scientious preparation. 

Griffith Bonner of the Hartford 
(Conn.) Times city staff, has resigned 
to enter the employ of Jackson & Co., 
investment brokers. Mr. Bonner is act- 
ing secretary for New England of the 
New York University $5,000,000 Endow- 
ment Fund Campaign. 

Ferdinand Gottlieb, former Lawrence 
(Kan ) Journal-World reporter, who is 
now a student at the University of Mis- 
souri, has been elected junior class ed- 
itor of the Jayhawker. 

Joseph A. Murphy, a reporter for the 
New York Tribune, and Miss Irene 
Higgins were married on October 26 in 
New York. 



WALSH KNOWS BUYING 
AND SELLING SPACE 




J. E. Waitt 



THE BUSINESS OFFICE 

Frank Hicks, classified advertising 
manager of the Raleigh (N. C.) News 
an.i Observer, and Miss Mamie Sorrell 
of Asheville, N. C, were married last 
w< < k 

E, W. Buckley is the new Indianapolis 
manager of the Western Newspaper 
Union, ""receding Leo Sumerlin, who 
has been assigned to other duties with 
the company. 

Syd Hydeman, who has l>een handling 
theatrical copy for the New York Trib- 
une, has become associated with Philip 
P Smith, New York, as a steel sales- 
man, Louis Sirkey of the classified ad- 
vertising staff, has succeeded Mr. Hyde- 
man. He will also continue in charge 
of department store help wanted copy 

Wayne M. Weishaar and Fred B 
Hilliker have taken charge of the copy 
service department of the Des Moines 
Register and Trihune, succeeding Leland 
Wooters, with whom Mr. Weishaar was 
formerly associated. 

Ovando M. Horton has resigned 1 from 
the Dei Moines Register and Tribune 
advertising staff to become assistant 
advertising manager of the Peoples' 
Popular Monthly, Des Moines. He is 
succeeded by C S Muggc. 

Miss Mary Comptnn. who formerly 
assisted Edgar M. Alexander as adver 
tising manager of the New York Trib- 
une, has joined him in his new post a; 
advertising manager of the Evening 
Sun 

Donald Ashton has become advertis- 
ing manager of the Cheyenne (Wyo.) 
State Leader. 



»*pO meet a real live wire, just call on 
1 J. E. Walsh, better known in the 
advertising world as "Jack Walsh." It's 
a safe venture to say that there is not a 
busier man in 
New York, for he 
holds the position 
of space buyer for 
Frank Seaman, 
Inc., of New York 
This agency is 
one of the largest 
in the country and 
only a man of 
brains, personality 
and "pep" could 
Isold the job Walsh 
has. Mr. Walsh 
first opened his 
eyes to the light of 
day in New York, and so well did be 
like it that he has not yet been tempted 
to try other fields. 

Just ten years ago, to be exact, he 
began his advertising career with the 
II. E. Lesan Company, where he re- 
mained for six years as space buyer 
He did business on an immense scale 
handling the space for the New York 
Central Railroad, National Cash Regis- 
ter Company, Knox Gelatine and other 
firms known from coast to coast. 

Then Wal-h went to Verree & Conklin 
as a special newspaper representative 
covering agents and advertisers in the 
East. 

"This was the most valuable rxprri 
once I could have possibly had," said 
Mr, Walsh, "for it gave me the view- 
point of the man buying space. When 
I came back into the space buying game 
myself, I was far wiser than before." 
Mr. Walsh praised in warmest terms 
the service departments of the big news- 
papers for their splendid co-operation. 

Mr. Walsh began his connection with 
the Seaman Agency in June, 1918. 

A. Warren East, recent addition tr 
the advertising staff of the Cheyennr 
(Wyo.) State Tribune, has bought a 
home in Cheyenne. 



WITH THE AD FOLKS 

V. Iliam J O'Connor, who has been 
director of publicity for the Southwest- 
ern Bell Telephone Company, St. Louis, 
for the last three years, has been ap- 



pointed assistant to the president of the 
company. He formerly was with the 
St. Louis Post-Dispatch. 

L. W. Coulson, advertising manager 
of the Dearborn Truck Company, has 
been made sales manager of the terri- 
tory east of the Mississippi River. 

Howard K. Hollister, formerly with 
the J. Walter Thompson Company, New 
York, has joined the staff of C Henry 
Mason, advertising agency, Rochester. 
N. Y. 

Samuel Silverman has become con- 
nected with Thompson & Smith, adver- 
tising and publicity counsellors, in Los 
Angeles. 

Arthur Booth, formerly advertising 
director of the Beech Nut Packing Com- 
pany, Canajoharie, N. Y., has joined 
the advertising agency of Botsford, Con 
stantine it Tyler, Portland and Seattle 

Glenn H. Morris has become advertis- 
ing manager of Thomas E. Wilson & 
Co., athletic and sporting goods manu- 
facturers, Chicago, succeeding Irwin L 
Rosenberg. 

Ivan D. Coolidge, president and man- 
ager of the Coolidge Advertising Com- 
pany, Des Moines, and Mrs. Coolidge, 
are taking a pleasure trip to Chicago 
and New York. 

J. H. Hobelman has become publicity 
manager for The B. Nugent & II ro. Dry 
Goods Company, St. Louis. 

Wayne Vallandingham has joined th< 
staff of the L. E. Vallandingham Cops 
Service Agency, Des Moines. 

Allan H. Clark has resigned as secre- 
tary of the Vehicle Top ft Supply Com- 
pany to become connected with the 
Gardner Advertising Company, St 
Louis. He is also president of thr 
Better Business Bureau. 

Charles W. Collier has resigned as ad- 
vertising manager for the St. Louis 
Brass Manufacturing Company, to en- 
ter Ihe service and promotion depart- 
ment of Lumlter, St Louis. 

W. W. Cribbens has resigned as ad- 
vertising manager of Garrett tt Co 
Brooklyn, N. Y.. and gone to the Pacifir 
Coast because of the illness of his-son 
He will have charge of the San Fran 
Cisco sales force for the company. 

H. O. Morris and E. P. Williams are 
organising a new merchandising sales 
department for Erwin & Wasey, Chi- 
cago. 

Mrs. E. A Scholi Is IU 

Mrs. Ernest A. Scholi, wife of the 
Butterick Publishing Company's circu- 
lation director, is in Roosevelt Hospital, 
New York, following an operation. 



Facts about the Haskin -Service 
■ * - 

C^s, Tht. Buffalo Evening Newj 

has renewed its contract 
0 I for the. Haskin 5ervice_, 

for one year 

Over 260 000 map.) of tht 
New Europe have been dis- 
tributed By this seryvc.* to 
the readers of its papers* 

Frederic J Ha.skir\ 
Washington D C will tell 
you the price and plan, 
for ^your paper 
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INTERNATIONAL PAPER COMPANY 
STATES SALES POLICY FOR 1920 



ALBERT PRAISES N. Y. PAPERS 



Price of $4.50 f . o. b. Mill Set for Fir»t Quarter— Contract* 
Mutt Be Adjusted Thereafter — November 
15 Ii Deadline. 



THE following letter has been sent out by the International 
Paper Company to its customers concerning the sales policy 
for 1920 newsprint : 
"Wc make the following offers to supply you with our standard 
roll newsprint paper after January 1st, 1920: 

Contracts for Quarter Year Only 
"1st. To contract to supply such price for the tonnage unshipped dur- 



papcr at a fixed rate of tonnage per 
month in accordance with the agree- 
ment with the Attorney General dated 
November 26th, 1917. from January 
1st, 1920, until the expiration of said 
agreement, after which a new con- 
tract may be negotiated if we then 
have tonnage available; or in case 
you prefer to make a contract for 
a fixed price for a definite period we 
offer in lieu of the foregoing: 

"2nd. To contract for the period 
from January 1st, 1920. to December 
31st, 1920. for a fixed tonnage for the 
year, the price for the first quarter to 



irg 1919 which is shipped during 1920 
shall be subject to readjustment un- 
der said agreement of November 26th, 
1917, provided, however, that in case 
offer No. 2 shall be accepted, any re- 
adjustment of such price shall be 
waived by both parties. 

Musi Agree by N" V.ml.' ' IS 

'The acceptance of one or the other 
of the above propositions must be 
received before November 15th, 1919, 
and contracts must be executed by 
the purchaser before December 1st, 
1919. 

We think it proper to inform our 



be $4.50 per cwt., f.o.b. mill, and the customers that during 1919 we have 
price for each quarter thereafter to be f urn i snet | ma ny thousands of tons of 



fixed by mutual agreement thirty 
days in advance. 

Must W«i». All Claims 

"This offer No. 2, however, is open 
only to those of our present custom- 
ers who may voluntarily agree to 
waive all claims for readjustment of 
price arising from any cause what- 



newsprint paper under the agree- 
ment with the Attorney General at 
no profit, and that the average profit 
on newsprint paper for the year will 
fall far below the amount determined 
by the Judges of the United States 
Circuit Court to be a reasonable profit. 
"In order to meet to the best of 
ever! except"quality, at'any time here- our ability the excessive demands of 



tofore or hereafter prior to January 
1st, 1920. in return for which waiver 
the International Paper Company 
will also waive any claims to any 
increase in price which may be 
awarded hereafter in any proceedings 
under the agreement with the Attor- 
ney General, the intention being in 
the interest of both parties to start 
with a clean slate upon a definite 
basis from January 1st, 1920. 

"If a contract is made under either 
of the above offers, any tonnage to 



which the purchaser may be entitled use of paper next year, especially by 
under the existing contract of 1919 
which remains unshipped on January 
1st. 1920. will be considered part of 
the tonnage to be furnished during 
1920, but the price for tonnage equi- 
valent to such unshipped tonnage will 
be the price which the purchaser is 
entitled to under the 1919 contract. 

"If the 1919 contract price is sub- 
ject to readjustment under the agree- 
ment of November 26th. 1917. the 



PAPERS END "GYP" ADS 



Dealer Copy Must Be So Marked in 
Louisville 

Louisville. Kv., Nov. 1— Effective 
action against Louisville "gyp" dealers 
in various lines, who masquerade M 
private householders when they use 
classified advertisemrnts in newspapers, 
has resulted from a recent conference 
of the advertising managers of the daily 
newspapers. 

At the suggestion of the better busi- 
ness bureau of Louisville, the newspa- 
pers agrerd that in the future that every 
Mich dealer would be required to iden- 
tify himself as a dealer. 



King Regrets Ho Hasn't Had 

Journalistic Training 

King Albert of Belgium, on leaving 
the city last week, paid high tribute to 
New York's newspapers and American 
newspaper methods. He said: 

"I cannot speak too highly of your 
newspapers. They are so big and have 
so much news in them, and I must say 
they are well got up. I am a great 
newspaper reader, and have read the 
progressive and enterprising papers pub- 
lished here with a great deal of in- 
terest." 

In response to questions about the re- 
port that the King himself had served 
as a newspaper reporter on his first 
visit to this country, before he became 
King, Albert said: 

"I am sorry to say I never was a 
newspaper man, but I often regret I 
was not able to get some journalistic 
training. I know it would have helped 
me in later life. It is unquestionably 
one of the best ways of getting a broad 
vision, which is bound to help a person 
in any endeavor." 

Crowoll Move* Up Again 

WoONSOCKET, R. [, Nov. 1.— A. H. 
Crowell, who two months ago became 
assistant managing editor of the Even- 



ing Call, has been made managing ti 
tor following the death of the eiL-r 
Andrew J. McConnell. Mr. CrovtH i 
a former city editor of the BrocLvr 
(Mass.) Times and at one time wu i> 
sociatc editor of the Sanford 'A- 
Tribune. 



Ad Mem Haiti to Do* Moines Lain 

Des Moines. Ia.. Nov. 3.— The Ai 
vertising Club held its annual lades 
night banquet last week. Report! c: 
the New Orleans convention ani ti; 
recent Iowa State Advertising Out css- 
vention were given and the priret in t: 
Ad Club golf tournament were disp- 
uted. 



1920, and avoid dropping a large num- 
ber of customers or making a drastic 
horizontal cut in the tonnage to be 
furnished, it will be necessary for us 
to run, at an increased cost, a number 
of machines on newspaper which 
were intended to be run on other 
grades. 

"We ask (or the co-operation of our 
customers in reducing their consump- 
tion of paper to a minimum between 
now and the end of this year, and wc 
advise extreme conservation in the 



the larger newspapers, to the end 
that no newspaper may be forced to 
suspend publication from lack of 
paper. This obligation rests on fel- 
low publishers and not on the paper 
manufacturers. 

"Yours very truly, 

"International I'aper Co., 
"by 

• CHESTER W. LYMAN. 

"Vice-President." 



as "profiteers" by stating that a local 
department store would pay $51 in cash 
for each $50 Liberty bond, were re- 
cently stopped by the better business 
bureau of that city. 



Topeka Mailers Gat $6 Raise 

Tope x a, Kan., Oct 31.— The Tojda 
Mailers' Union has signed a coctrvt 
with the State Journal, the Capital ai 
other publications for an advance ite- 
aging $6 a week. The contract can bt 
re-opened by either party at the at 
of three, six or nine months. 



First Mealing Since the War 

Cheyenne, Wyo., Nov. 6— Ti* 
Wyoming Press Association is holtti=f 
its first regular meeting since the a- 
trance of America into the war :<&■ 
and tomorrow at Worland. 



Should Have Been 49 Per Cant 

Through a typographical error a per 
cent sign was omitted in the Detroit 
News advertisement published in Editor 
K Ii'.- itEl nl " let In 1 M The tod 
ihould have read: "The Detroit News 
has a Sunday circulation in Detroit 
49H greater than its only Sunday com- 
petitor." 



Too Good to Be True 

Baltimore, Nov. 1. — Advcrtiscmenti 
in local newspapers which tend to pic- 
ture banks and other investment houses 



Canadian Paper Body Moves 

Montreal, Nov. 4. — The Canadian 
Pulp and Paper Association has moved 
its offices to the Drummnnil Building, 
corner of Peel and Catherine streets 



More display ad- 
vertising of 
Brooklyn retail 
stores appears 
each month in the 
Standard Union 
than elsewhere. 



"Ask the man 
who knows." 
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BUREAU CHIEFS SHIFT 
IN WASHINGTON 



Small J„,„. Washington Pott and 
WiU Succ..d» Him — L. T. 
Martin Taket Plata 

of Milford. 



(By Teltiraph) 

Washington, D. C, Nov. 5 -Changes 
in two important news bureaus became 
effective this week. Robert T. Small re- 
signed as chief of the Philadelphia Pub- 
lic Ledger bureau and Morton M. Mil- 
ford terminated his connection with the 
Louisville Courier-Journal and Times, 
which he had represented here for sev- 
eral years. 

Mr Small has joined the staff of the 
Washington Post. He is doing special 
writing and is understood to have agreed 
to assume an executive position as assist- 
ant to the editor of that paper 

Mr. Milford leases the Itingham pa- 
pers in order to become editor and pub- 
lisher of the Fort Myer (Kla > Press, 
which he acquired some weeks ago. Mr. 
Milford ha* been in Washington for a 
number of years, his initial connection 
here having been with the Indianapolis 
Sews 

Frederick William Wile, who hat lsrcn 
in this country fur a brief visit, has re- 
turned to London to submit his resigna- 
tion to l-ord Nortlicliffe, with whom he 
has been connected for about ten years, 
in London and in Berlin. He is expected 
to become chief of the Public Ledger 
Imreau 

Lorenzo W. Martin, who was assistant 
to Mr. Milford, has been made chief of 
the Courier-Journal bureau. He is a 
jrOttag Krntuckian. He came to Wash- 
ington abuut three years ago 

Mr Wile, bom in La Porte, Ind.. and 
graduated from Notre Dame University, 
first became connected with the Chicago 
Record and was sent to Europe at the 
outbreak of the Boer war as its London 
correspondent of the Record and the 
Daily News. He reported the death and 
funeral of Quern Victoria, the corona- 
tion of King Edward VII, was sent to 
Sweden ami Norway in 1904 to iim-n 
stale the famine. revisited the same coun- 
tries in the following year to report the 
secession crisis and obtained from King 
Oscar II, the first interview for publica- 
tion ever given by a European monarch 
lo an Amrrican newspaperman. 

From 1905 until the heginning of the 
war Mr Wile was the chief correspond- 
ent in Germany of the London Daily 
Mail and affiliated newspapers, and Ber- 
lin correspondent of the New York 
and the Chicago Tribune. 

At the outbreak of the world war he 
was the first man in Berlin to be taken 
into custody by the police on the charge 
nl being a British spy. He was dragged 
out of the lobby of the Hotel Adlon. 
beaten by a mob. thrown into a taxicab 
»nd hurried off to police headquarters. 
He remained in custody for two hours, 
when he was released upon the request 
'if Ambassador Gerard. 

During the war Mr Wile made 
speeches throughout England on behalf 
of the various British war loans, lec- 
lured throughout the kingdom on Ger- 
man war conditions and on trade 
schemes after the war. He is the 
author of "Men Around the Kaiser" 

EXONERATED IN PACE AD 



loyalty during the war and stating that 
his previous actions against the firm had 
been based upon an insufficient knowl- 
edge of the facts. 

Mr. Lewis's letter may have an iu- 
porianl bearing upon libel suit) which 
the Forstmann & Huffman Company has 
filed against the New York Tribune 
Frank A. Munsey, the Curtis Publishing 
Company. Attorney-General A. Mitchell 
Palmer and Alien Property Custodian 
Francis P. Garvan, asking damages ag 
grrgating $850,000. 



WON'T REVEAL NEWS SOURCE 



Colorado Editor Facet Indefinite Stay- 
in Jail 

Couxauo SmtNus. Colo., Nov. J. — E 
H. Joslyn, editor of the Labor News, a 
weekly paper published here, has beet- 
confined in the county jail for con 
tempt of court, following the decisior 
of the Colorado Supreme court upor 
his refusal to reveal the authorship of 
articles in his paper criticising the per 
sonnel of a recent grand jury. 

According to local authorities, the edi 
tor cannot be permitted lo give bond 
and will remain in jail indefinitely. Hi 
has stated that he did not write Hv 
articles but will remain in jail all hi 
life rather than reveal the identity o' 
the author. 



Delegates to Prison Congraas 

Haitfoui, Conn., Nov. 4. — Charles 
Hopkins Clark, publisher of the Cour- 
ant, W O. Burr, publisher of the Times 
and N'orrit D. Osborn, publisher of the 
New Haven Journal-Courier, are among 
those appointed by Governor Hokomb 
lo be delegates to the American Prison 
Congress in New York this week. 
Mtttfl Burr and Osborn are directors 
of the Connecticut State Prison and Mr. 
Clark is a director of the State Re- 
formatory at Cheshire 



Editor Claarad of Fraud Charga 

Ponca City, Okla., Nov. 4.— Nels 
Darling, former editor of the Blackwrll 
(Okla.) Tribune, was completely ex- 
onerated of all charges connecting him 
with the Eagle Aircraft Cor, oration. 
Oklahoma City, in the sun against the 
incorporators of the corporation, of 
whom Mr. Darling was one. The in- 
corporators had been charged with con- 
spiracy to defraud, but the case against 
Mr Darting was dismissed without 
prejudice. 



Papar Retractt Charges 

Hoi'stox. Tex., Nov. 4.— The Chron- 
icle has retracted the charges it made 
against ex-Governor Ferguson during 
the* gulsernatoriat campaign of 1'vlH and 
the suits for libel instituted by Mr. Fer- 
guson against the Chronicle have been 
withdrawn. The Chronicle published 
its retraction prominently in the issue 
of October IS. 



Chappalow Agency Expanding 

Chattanooga. Tenn., Nov. 3.— The 
Chapprlow Advertising Agency, of St. 
Louis, has opened an office here, in the 
Volunteer Building, with .Stephen 
Dmighton in charge All trrritory south 
of Nashville will lie handled from this 
city Mr Doughtort was formerly con- 
nected with the Chattanooga office of 
Nelson I hrsman fs Co 



N«w Jersey Firm Cleared of Disloy- 
alty Charga 

Full page advertising was used in New 
Vork newspapers this week by the 
Forstmann A Huffmann Company 
Pusaic, N. J., to quote a letter from 
'ormer Attorney-General Lewis exoner- 
'ting the firm from all charges of dis- 



"Dare Mabla" Craater Marriaa 

BfeTAio. N. Y., Nov. 1. — Edward 
Streeter, author of the "Dere Mable" 
stories, which he wrote while an officer 
in the Z7th Division, and Miss Charotte 
l^orkwond Warren, daughter of Mr and 
Mrs William C Warren, were married 
on October 29. 




o wa 



The school record of a territory is bound 
to exhibit its tendencies in using its money 
and the depth of its purse! 
Take Iowa comparatively! 

Iowa has over 500,000 
pupils, nearly 30,000 
teachers and spends over 
$30,000,000 per year 
on education! 

What do you say to 
THAT in a state of 
about 2,300,000 in- 
Moral: Stunts? 

Compute 
the purchasing power for your goods 
of these families who support these 
institutions, and know that to reach 
them by daily newspaper advertising 
will cost you little more for a whole 
years' advertising than the price of 
one letter to each family head. 

Advertising success comes from 
knowing the territory and acting 
accordingly. 



IBoone Newt-Republican (E) 

Burlington H.wkeye (M) 

Burlington Ha wise ye (S) 

Council Bluffs Nonpareil (E4S) 

Davenport Times (E) 

Das Moines Capital (E) 

Dat Moines Sunday Capital... (3) 

Des Moinea Register and Tribuna. .... .(MAE) 

Dat Moinat Sunday Regitter (S) 

!Fort Dodge Mettangar and Chronicle (E) 

tlowa City Daily Praaa (E) 

Maton City Globe Gazette-Times ( F. ) 

Mutcatine Journal and Newt-Tribune (E) 

Sioux City Journal. ... ... (E) 

Sioux City Journal (S) 

tOttumwa Courier . (E) 

Waterloo Evening Courier (E) 

Government Statementt, October Itt, 1919. 
^Government Statementt, April ltt, 1919. 
+ A. B. C. Report, April lit, 1919. 
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EMPLOYES PURCHASE 
COLUMBIA RECORD 



R Charlton Wright, Publiiher, Hcadi 
Company — Director* Will Ba 
Chosen from Stockholders 
on Staff 



Columma, S. C, Nov. 1.— R. Charlton 
Wright has purchased the entire hold- 
ings of Edwin W. Robertson, president 
and controlling stockholder of the Co- 
lumbia (S. C.) Record. He it now 
editor and publisher of the Record and 
will become president upon the election 
of new director* this month. Associated 
with him are William O. Boger, Iium- 
ness manager; Lawrence J. Davis, ad- 
vertising manager; Walter E. Duncan, 
associate editor, and .1. Harvey Shull, 
cashier. 

Mr. Wright is a native of Savannah, 
and did his first newspaper work for 
Georgia dailies and weeklies. He first 
became connected with the Record as 
tfl editorial writer and in November, 




R. CrtAM.TON WMGMT 

1911. was elected treasurer of the Rec- 
ord Publishing Company, managing, 
publishing and editing the Record in 

1912. When the paper was rc-organizcd 
in 19U, he became secretary-treasurer 
and resumed its management in 1916. 
Upon the purchase of a large block of 
stock in 1917, he became publisher and 
has since served in that capacity. 

Tha Naw Ownara 

Mr. Roger, a native of Nashvillr. rn 
tered newspaper work with the Ashe- 
ville (N. C.) Citiien and, after eleven 
years' service, was advertising manager 
when he became business manager of 
the Columbia Record in January of this 
year. 

Mr Davis has dune all his newspaper 
work on the Record, which he joined 
in 1907. He was in the real estate busi- 
ness from 1912 to 1918. when he re- 
turned to the advertising department of 
his old paper, becoming advertising man 
ager shortly afterward 

Mr. Duncan has been connected with 
the editorial staffs of the Atlanta News, 
Savannah Murning News, Baltimore 
American, Washington Times, Augusta 
Chronicle and other papers. He is ed 
itoi and owner of the Standard at Aiken, 
where he has resided for nine years 
Following a year's service as secretary 
to Governor Manning, he became asso- 
ciate editor of the Record in February. 
1919. 

Mr Shull is another product of the 
Record organization, starling as a circu- 
lation collector in 1911. Ilr has been in 



the business department ever since, be- 
coming cashier in 1917. 

Other officers and the entire board of 
directors will be selected from the em- 
ployes of (he Record, who own stock in 
the company, 94 per cent of which is 
held by Messrs. Wright, Boger, Davis, 
Duncan and Shull. 

The Record was started as a six-day 
afternoon paper in 1891, under the name 
of the Daily Record In 1913, it was 
re-organized as the Columbia Record 
and a Sunday edition was added. Its 
equipment has heen improved during the 
past twu years and its composing room 
batters now consists of six linotypes, 
with another on the way from the fac- 
tory. 

The Record has the news service of 
the Associated Press daily and of the 
United Press on Sunday. It is a mem- 
ber of the Audit Rureau of Circulations, 
American Newspaper Publishers Asso- 
ciation and Southern Newspaper Pub- 
lishers Association. 



New Or I can* Item Publishes 
Snappy Retail Paper 

Devoted to Halpiag Wkol**aler», Mar- 
chants and Bujrara in City's 
Territory 



McNUTT WITH UNITED NEWS 



Collier's Star Writer Joins United 
Press Morning Service Staff 

William Slav ens McNull, one of Col- 
lier's famous war correspondents and 
general reporters, has joined the staff of 
the United News Strvicc as a feature 
writer and is at present covering coal 
strike developments at Washington. 

Mr. McNutt's connection with the 
United will not interfere with his work 
for Collier's, to which publication he will 
continue to be a regular contributor. 

Mr. McNutt has been well known to 
readers of fiction since 1909. His work 
for Collier's Weekly, first a scries of 
stories on the National cantonments, 
starling at Yaphank, and later stories 
from the Western Front, attracted wide 
attention. Although a thorough news- 
paperman, he has devoted the last five 
years to magazine feature writing and 
fiction and his last work for a daily was 
done on the Seattle Post-Intelligencer. 



Guests of Pittsburgh Writers 

PiTTSBi Wi. Nov j.— Thomas W. Mor- 
ris, manager of the Associated Press 
in Pittsburg. Andrew S McSwigan, for- 
mer K. of C. assistant overseas direc- 
tor, and Robert W. Fgan K. uf C. direc- 
tor of publicity, were guests of honor at 
a dinner the other evening in the Pitts-' 
burg Press Club, attended Iry nearly 100 
active and former newspapermen of 
Pittsburg Mr. Morris was stationed in 
Loudon with the Associated Press, and 
was detailed to accompany the King and 
Queen of Belgium on their trip to the 
United Mates 



"Merchandising & Advertising" — the 
newspaper issued by the New Orleans 
Item for retail New Orleans, lias a 
circulation uf more titan 6,000 among 
the merchants and buyers whose influ- 
ence are controlling in the New Or- 
leans territory . The mailing list in- 
cludes every grocer, druggist, dry goods 
man, tobacconist and cigar store man. 
It goes to wholesale dry goods dealers, 
wholesale druggists, grocer jobbers and 
to all of their buyers and salesmen, 
being in evidence everywhere at the re- 
cent convention of the A. A. C- W. 

The October number of this mighty 
interesting little publication carries the 
award of the judges in the Item's ad- 
vertising contest. The judges were Wil- 
liam C. D'Arcy of the D'Arcy Agency, 
St. Louis; Rowe Stewart, advertising 
manager of the Philadelphia Record, 
and Stewart O. Landry of the Chambers 
Advertising Agency. 

The committee hade to wade through 
15,000 inches of paid display advertising. 
The first prize of $250 in cash was won 
by the Hotel Grunewald for a page ad- 
vertisement in the Item of September 
21st, written by Miss Vera Morel, of 
the service department of the Item. 

The first prize for the best advertise- 
ment in the foreign field, prize $250 in 
cash, was awarded to James O. Adams, 
vice-president of the Corman Company, 
for writing the advertisement of Men- 
nen's Shaving Cream, signed by "Jim 
Henry. Mcnncn's Salesman." 

Honorable mention for local adver- 
tisements was awarded Gus Mayer ; 
Merchants' Coffee Company; National 
Shirt Shops ; Pokorny's ; Bcekman's ; 
Duggan, Inc.; Gulf Manufacturing 
Company ; Hartwell's ; Werlein's, and 
the Canal-Commercial Bank. 

Honorable mention was awarded to 
foreign advertisers as follows: Ameri- 
can Sugar Refining Company ; Voss 
Bros. ; Atlanta Georgian ; Oklahoma 
City Ad Club; "Mazola"; Chicago Trib- 
une, and Morris fir Co. 



A lock-out affecting 11,000 printers 
has itceii declared in Christiania. It docs 
not include newspaper offices. 



They Let No Idea Escape 

A new plans committee has been 
formed by the advertising department 
of the New York Tribune to discuss 
advertising ideas and plans which may 
originate with any member of the de- 
partment. It consists of Edward Acrce. 
chairman; Godfrey Hammond and 
Archibald Seixas. with Mrs. Ogdcn M 
Reid and F Porter Caruthers ex-omcir 
mrmherj. Anyone suggesting a plan 
Isrcomrs a member of the committer 
wink- his plan is under discussion 



Fairmont, W. Va. 



Prevents Theft of .Newspapers 

Corn.vvn i.k, Kan.. Nov. J. — As a pro- 
tection to its regular subscribers, the 
Morning News carries the following 
"box" on the front page of the papers 
for the route carriers; "This paper is 
intended for a rrgular subscriber and 
no one is authorized to sell it except the 
subscriber. If offered for sale Iry any- 
other than the subscrilx-r it is stolen 
property." 



Tha Only 
Associated 
Press and 
A. B. C 
Evening 
Newspaper 
In i he 
Important 
Northern 
West Virginia 
Coal Region 
Conducting 
A Daily 
Department 
Of Official 
Coal Nawa 
Read By 
Mora Than 



Represented by 
ROBERT E. WARD. 

New York & Chicago 



Pershing Grateful for Scrap Baoi 

James Schcrmcrhorn, publish*! ;: 
Detroit Times, has received a IrRr; 
from General John J. Pershing thar. 
him for the "great scrap book" of & 
general's achievements and lethal 
tluring the war, prciwred by Mr ScJ,. 
mcrhorn from clippings from 
pers all over the country. Mr Sc-.m- 
horn has expressed his gratituile far la 
co-operation extended, in a letter I 
every publisher who contributed I* tit 
scrap book. 



Novel Fealuree in Dea Moleo 

Dcs Moists, 1a, Nov. 3— The Tm- 
une is inviting its readers to write <h. - 
letters telling about their "pet pent' 
anything of local interest that does n 
exactly suit the reader. Another In- 
ure just introduced by the Tributit . 
a daily caricature made up of the iaitul 
of some prominent person's name. In i 
short article accompanying the Amm 
the business of the person is told r- 
readers are asked to identify him 



low* Weeklies Discuaa Costs 

Otti'uwa, If,., Nov. I. — PuklisStr 
of newspapers in the seven counties ti 
joining Wapello County, of which <>. 
tumwa is the county seat, met in Ol 
tumwa at the call of Senator G. L Ci- 
well, secretary of the Iowa Ncwsfii^- 
Association, to discuss job work, la 
advertising and legal printing. H 
meeting, attrnded by twenty-five tn> 
lishrrs, most of weekly newspapc-- 



Enda Forty-seven Years' Servica 

Woonsocket, R. L, Nov. 1.— Geoff 
A Haggctt, for the past eleven yean 
foreman of the Woonsocket Call rcrv 
posing room, was presented with ■ 
leather traveling lag by the mcchanri 
and business departments of the pipe 
upon his retirement last week. He in- 
been in the newspaper btJaillCM ' 
years 



Keeping Up With 
The Times 



A FACT A WEEK 



One of The Times' 
advertising representatives 
walked into the office last 
evening wearing a smile 
that provoked inquiry, 

"What's it all about "•" 
someone asked him. 

"Only this." he said. 
"Contracts with fis-e of my 
customers expired this week. 
And they all renewed, with 
four at increased space 
And. say, hut it's a cinch 
now. Ynu don't have to ttl 
them. They know the 
goods, because they've tried 
them. There's no doubt 
about it — The Timet ha< 
arrived." 

The Washington Time* 

WASHINGTON. D C 



Google 
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Gathered at Random 



William C. Howclls. the new manage! 
.if the Columbus Bureau of the Cleve- 
land (0.) Plain Dealer, is a nephew 
of William Dean llowrlU. the novelist 

The San Francisco News Utter 
sDcaks of that city being the paradise of 
fakirs and refers to the city of Califor- 
lia all in the lame issue. 



Very Proeperoua 

George It. Holmes of the I N S, i» 
tin- only New York news service worker 
who wore a clean starched collar 
each day during the laundry workers' 
strike. 

Good Old Emporia 

Llberr Severance, former Kansas r»rwrt-a|"'t 
mao, nvw ui New YsirV. has wnllrti tti his 
father, Jnhn Severance, thai he wants him It- 
send some suaar to New York, by nail. til 
Ixrt also _r-ay. he has his laundry >k>n< in 



hraporia. Kansas which >s quicker when Nr_ 
Y„rk u in Ihe throe* i>< strikes — Oricti.iba 
i Kin I New a Nole. 



Tke Ad Man's Inspiration 

Nor truae mi 6rai |.roe'.<|s the helpful hints* 
WheTefrowi I build the ibine that diacs th' 
buns a. 

Not It i, in tke ffVhnif< of my bnllnnl tnin.l 
(_"irw forth Ihe ten bins' plea* yml .lai!y frol 
In ait the euwluatiueis tn "'.wir space" 
So kifk brow vets my psychology tia.e 
f roen sound** wuu rt emanates mr tare 
l-'rons comma!*, bovine folh who All our ■tor* 

They are ihe ones who ilo noi theonre. 
lhey merely nntite what I advertise, 
flier, come acid look, llnre let that ihrunf 
be fouled. 

And nr. whole pace with Uaehesi border ruled 
Will hold then rye. a rm.ment .bee, the, see 
the name of those who bite ..„,>l.l. me 
No words of ntmc will make Ihem crowd osir 
dnor 

A hen twice they'd been mistreated in unr store 

rherefnrr I linver 'round and liiten well 
l'n their remarks on eondt we have tn veil 
s.nd on our atires. From the thing* lliey say 
- leatu what ought to fill "imf snare" nesl day. 
theirs Li Ihe language thsl 1 mutt esnpli.y, 
Terie, lull of meaning's (Told, without allny 
fare, day scant Ihinirs I'd never known before 
I learn freaa rinsitTiun folk who fill nwr store. 

STUHKi-ANII r.lU.II AN. 
Wc hope that Wilbur Nt-bit nf the 
(anltn Agency trails this and ihcn sends 
is something inspiring for Mr. Itillilan 
>n'l other columnists There is noth 
nK like hrlpniK one another and we 
ire willing. 



I. T. Heathy, r.f the United Press 
avt the wife is sun that Doris, their 

..iir month old. will be a newspaper 
sorter when she xrons u[t ; -hi- has 
ilreatly demonstrated a remarkable abil- 

l\ to stay awake night and d.iy 

Objection Suatainess] 

The Portland (Me.) Daily press ,n 
ts Pats and Knocks column, mid.r the 
arit.on "Wc Object." says: 
"Tke Old Lit Dtgr.l is 



during the latter'* political activities, 
wrote the following contribution with 
painstaking care and succeeded in hav- 
ing it printed in his own column in the 
New iurk twining World: 

Krajik J. I'/ut, who writ.-, heavy tmanciil 
tssuws and light lutturial p.llaal Ji'U.s tot tec 
jl-jrnmg l eitgt ana., luluim* u> ai lias ;.>ineil 
tile Ksituvi ioitl, ,\, )-, ISrmcKtatis Club, lens 
is a trsdtti.jii that l*op, a. ht i. luusi., cast 
hu first role lot Jain.. Hiichanan. bji a 
scarcti of Ike records would likely »lio« ,i ... 
Ij-cii Jaskjoii. We an- miotic.! mat Mulhvt 
ford is a Hrpublnan rtrclnholul, hut i'o|. is a 
majority wk.ressi he Ua|ip.:is o. Uc Mis only 
l*ur. is thai Ik mvarialtiy raiju u:. two pan. 



A Bar HUtorian 

Ka« . Nov 6.— One of the "Mar" 
attr-tciions at ifar r«cat Uatr tunvrntion tit 
thr Kap-wi-. \V, C. T, V b<rr. w»» ttv- mirror 
of tb« hrtt tar c?<r uu-d in L^wfcBCf, tin; 
p ft- xii! prti|irtly of \V T Simunk. k>»ti« *nd 
rfliiur ©{ th< Journul World. Mr. Sintuu* rc 
"ntly purcbatrd tbt- tvu tiding ui whlth ihr 
tit*: tur 111 m«« had bw-t-n ,.>•;*<! n], anil tbr 
tnirniT wm\ »nlt »n iht runm Mr Simons told 
%hc membcrt of thr W. t" T. t" the hiM-.rjr 
ui the b^. 



"What's tkm Mattar with KwV 

Manhattan. Kak., .Not. 1>--Ak * mans nf 
tdr-titilUattuo, th< ^iu<li-nlw fbf the journalism 
school of tbr Ku>n StAtc Aintuhursl I'M 
lege ber*, k**c tAup i«d tfc* wearing of a 
tii,iDie*-lr Noitr bul journ-.li«m »lu-d*-utt cm 
*e*r theat, thcr Mm And 

wotnni AJibr vnr thrm w tAm^u* 



In ilu mi' giK'Sls dl ilic wtililin^. 

.Mis, \'.TKtn:a Hyhin, iJaimhUT »rj 
Msyor JlyUti. and John K. Smuott, the 
Nrw . «>rk l-vii-iiin^ Journal \ i j> tun 
"i-.Ii t jttly idaict il l n iicril Cult, nun Jju 
I'ont Uitwtrn Mr. ^ntl Mrs WiUian 
KaAiirlolph lUnTsi and Gov. and .Mrs 
AI'Ti-d K Smilh 

A Carman Laugh Makar 

-Vf.-. .J.' ■. -I'lV 'v- tit.- \ ,-u- J i*- . j 

H»min, (K: xl, St^nii-ttmr th*: "Owl 

l'ub.i*lmi« t sittriiAiiy, Urtlin." s*ni out • bun 
>irr<l ciouwiia bilU »utni'.iii( »ub«*rriwK rs tor 
A nrw luiui> (i-frr - li^tnair ' or "i .sutl 
Irr" whach -ta» to OiAkc ibr Krjiub-irAll (jo . - 
rriimrm i itln ui.iu*. A* miri) ai 2v,>]<ai 
rt-niionari i.ir-.nr.» writ in ihv y.mlj; >ubuTi(> 
turn tvf oi n.nr iiuikx in aiivanic but nv-ilfal 
.Ami, inc the (Sr., uiUTHVf Yr»trT..Ay iftv 
"*] l iiMi^hinK iba^iy r »idrd by ib>r 

jv-llir Mhu .Sai.tir.tjn «.A> fuuilJ Co V iir 
l-itit-ji* t.at of tbt pro.l.iiK ol*bli*-bmtiit^ Sfcc 
bj<l (-aid bci^Jf a xaUry ui ii'.D'.'J mati* 
niAHAA-rf hr» Ku<b^J i^.iiim.' mark) a* mHilh 

html iirn.Ur yi*rjj -Alani-^ to utllsrr rrlati»r» 
I hrr<- wttr but a f, w bu:iJi<-J itlitik* t>f th-r 
foU-vT.r., p)ii m -y lr!l. Amting iht >ub-.r>Ui* 
fs'nilrd Lj "Jil.fiiArr" -> *« lit- iii>lL>t)f> tjh K<»--nt 

I'-W, Will f«II-*-v| (bf >all.l=IHCl»' arrtsi 

A Cartain Eight CounlUt 

I lu- KUlii. I Idaho i I ) a( I> IVil 

ha* i*<urd a ptacr snd prua^t-nly ni»m- 
W-t that will be r<';if| with inurtai l»y 
every I'-vi-r of the oul-d-K>r Wc^t that 
ittle better in 
every way than is u.iially the case with 
special editions Ji j 4 jinnted maKae.n 
sue, contains 'JO pa«rs well Uiund irisul, 
an art color covet and sold lor 50 etitt- 
the coj>j Jn its panes are told, m at 
instructive manner, the story of thi 
tight counties that comprise the Snaltt 
Kivct Valley Djstuci. Home intcrisi 
pri.twl.ly centered in the pages given 1, 
pictures and sketches of the lives „( th. 
sons of tile eight counties who made tlx 
gnat sacrtric. in ihe World War 

Tip (or Circulation Manacara 

l.'Avenir, the well known Paris jour- 
nal, which recently changed its name by 
a vote of its traders from Oui (Incom- 
ing The Future instead of Yes), has 
found a novel way to attract subscrili- 
er», It offers to sell to every old suli- 
scrilxr and every new one live kilo- 
grams ,,f 5iujar for eleven ftanis. that 
is eleven pounds of tins rare suluiance 
for a little over what represented two 
dollars, at pre-war exchange l.'Avenir 
points out that it really give* this sugar 
to siihscrilicrs as anyone buying' its i.- 
stie every day spend, JrVSo francs, 
whereas a subscription amount* to 25 
francs which with II francs for the 
suiiar makes ,16 francs a vear. 



eeelr printed front phctugrachio (ital.s of 
M.rw>illrn copy Hoi we .rrve native lore 
oi.w that we slisll ins,.t thai the t^Jy-i™ 
* tTT-ed hs- Ihe tyrieserter. lie may #rr an.l 
i<ie». hut tke new plan a r p rlvr , fU „f (B - 
-yix'trapbKal etrnr' alihi when it's n* " 

"tap" Price Joins 

Bide Dudley, who has acirptnl the 
appointment" of press agent for Frank 
erier, of the New York Telegraph. 



ELLIS HEADS COMPANY 

Succaada E. E. Harris aa Proaldant of 
Lackawanna Journal 

l.,v kawa.s'sa, N Y.. Oct. 27— diaries 
W Mlis. v;i.-i>r<si,lellt of the F.llis- 
J .slyri I'libli-liinu t i.mjiany, Inc., pub- 
lisher of tin- Journal, has Ix-rn e]..-ctcd 
president of the company to till the 
vacancy cau^d by the witlnhawal of 
lilttitr F. Harris. 

With ihe tsrq.'i n of lbs interest held 
by John K. Jo-lvn, formerly nanan:n« 
r !it..r of the Hutlab. Kvnntif; News. Mr 
Ivlli' now owns the entile slock of tlit 
pul-lisliiHR ct.mpam . Mr Kllis will rnn- 
tmur as editor of the Journal. 



Indi 



lana 



You may place yourselling mes- 
sage before 614,64,'} readers of 
daily newspapers in Indiana at a 
rate of $1.12 an agate line. 

The papers are listed, their cir- 
culations stated and their in- 
dividual advertising rates given 
on this page. 

Indiana is one of the great mar- 
ket units. The state is up and 
doing. The people are energet- 
ic, forward-moving, accustomed 
to achievement. 

They know the language of ad- 
vertising and respond to that 
which carries to them a real 
appeal. 

They have excellent newspapers, 
know it and value them accord- 
ingly. 

Win their interest in your pro- 
duct and you will have won the 
Indiana market. 



Elkhart Truth (E) BJS3 

Evantville Couriar (M) Z2.M7 

Es-anavillc Courier (S) 20.S3S 

Fort Wayne Journal-Caaetle (M) 29,23* 

Fort W.y«. Journal-Caaette (S) 26,000 

Indnsnapolii New* (£) 1ID,S52 

Indiaaapoli, Star (M) 85,44* 

Indianapolis Star (S) MJI7 

Kokomo Diapatch (M) 5,5*7 

Lafayette Couriar . (E) SJ27 

Lafayatt. Journal (M) 10,669 

La Porte Herald (E) 5,472 

Logaotport Pharos-Reporter (E) tJK9 

Muncie Pren . . .... -..(E) 9,14V 

Muncie Star (M) ?s!m| 

Muncie Star . (S) U.I33 

Richmond Item (M) tjtt 

Richmond Palladium (E) 11365 

South Bend Tribune . . .(E) 16,227 

Terre Haute Star (M) 27J34 

Terra Haute Star (S) 19.S97 

+ T*rre Hauta Tribune (E) 24.84S 

tTarre Haute Tribune (S) 19,192 

tVincennea Capital (E) 1,949 

Total Daily Orculation anal Rata. 4KM9 

Total Sunday Circulation and Rata. . 197,774 

Total Daily and Sunday 614,643 

Government Statement!. October 1st. 1919. 
tCotremment StatemenU, April lat, 1919. 
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5,000 Line. 
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AD MANAGERS 



Smith & Frkni h, Krcsgc 
Kldg., Detroit. Rcpurtcd will nuke up 
list of newspapers during November for 
Detroit Graphite Company. 

Uurnil.1. - Ewalu Company. Mar- 
quette Uldg, Detroit Plating orders 
with newspaper* for Dafoc-Eustice 
CVim]*any, 

Nelso.x Chemias Si Co, 1127 Pine 
St., St. Louis. Reported will make up 
lists during next thirty days, using news- 
paper* for Paris Medicine Company. 

Cm rs.ii ill- Hall Company. 50 Union 
Square. N'i w York Will handle the ad- 
vertising for A B. Kirchbaum Company 
COftMAM Company, 19 \V. 44th St., 
New York. Placing orders with news- 
papers in New York City for K. T. 



J H. Cross Company, 214 S 12th St., 
Philadelphia. Placing orders with New 
York City ncwipapers for Majestic Elec- 
tric Development Company. 

Dim.r.NMAira Advertising Agency, 
Lincoln Bldg , Minneapolis. Again plac- 
ing orders with newspapers lor Minne- 
apolis Heat Regulator Company. 

Donovan & Armstrong, Common- 
wraith Uldg, Philadelphia. Placing 
orders with Southern newspapers for 
l.awson Manufacturing Company. 

Dorkmus St Co. 44 Broad St., New 
York. Placing orders with newspapers 
east of Chicago lor the United Lace & 
Braid Manufacturing Company. 

Federal Advertising Agency, 6 R. 
Joth It, New York. Placing copy with 
newspapers for Bradley Knitting Com- 
pany 

Filler & Smith, Guardian Bldg. 
Cleveland. Reported will make up list 
of newspapers during November for 
Willard Storage Battery Company. 

Gardner Advertising Company, 1627 
Locust St., St. Louis. Reported will 
make up lists during Fall months using 
newspapers for Ccrtain-lced Products 
Corporation. 

Green. Fi'lton, Ci nninoham, Free 
Press Uldg, Detroit. Placing orders 
with newspapers that have magazine sec- 
tions for Frederick F. Ingram Company. 

J R Hamilton Advertising Agency, 
XJri Madison st.. West Chicago Placing 
orders with newspapers for Eiseman, 
Kaye Company. 

Hoyt's Service. 116 W JJnd st.. New 
York Placing orders with newspapers 
that havr rotogravure sections for the 
Printi-Biederman Company; placing full 
page copy with Southern newspapers for 
American Mutual Liability Insurance 
Company. 

I.OHD & Thomas. Mailers Bldg., Chi- 
cago Placing orders with newspapers 
for Franco-American Chemical Corpora- 
tion; again placing orders with news- 
papers for Leopold "Ijingham High Art 
Clothes." 

H. K M<Canx Company. 61 Broad- 
way. New York. Will place the ac- 
counts of Greeley Square HoteJ Com- 
pany. MrAlpin (Intel and Martinique 
Hotel. New York City. 



Last P. O. Report 

ror ih, teriod Oct. i, km 



76,806 
New Orleans Item 

S»»d foe a cop? at nr 11.300 Book of 
Faets sad Fig-urea concerning selling 
1/a cl .11 th, people in th* Un,t.J 



Matos Auvrrtimno Company, Bulle- 
tin Bldg.. PhiLidelphia. Placing orders 
with newspapers for Additional Wear 
Leather. 

Harry C. Michaels, 113 Lexington 
ave.. New York. Placing orders with 
newspapers in Boston, San Francisco, 
Seattle, Tacoma and Spokane for Liebig 
Extract Company. Inc. 

R. B. Newell Agency, 14 W. Wash- 
ington st, Chicago. Placing orders with 
few newspapers for Peabody Coal Com- 
pany. 

Newell-Emmett Company, 120 W. 
32nd st., New York, Again placing 
orders with newspapers for Liggett 
Myers Tobacco Company. 

W A. Patterson Company, 1 Madi- 
son ave.. New York. Again making 
contracts with newspapers for Franklin 
Automobile Company. 

A. Picard Company, jo E. 42nd sL, 
New York Page orders with news- 
papers in New York City, Boston, Phil- 
adelphia and Chicago, for Underwood 
Typewriter Company, 

Rlthrai-ff & Ryan, 404 Fourth ave.. 
New York. Placing orders with news- 
for American Technical Society ; 
orders with New York City 
newspapers for Sanitary Postage Asso- 
ciation of America, 

F'rank Seaman. Inc., 470 Fourth ave., 
New York. Placing orders with news- 
papers in large cities for the Rand 
Company ; will place the advertising for 
E. I DuPont de Nemours Company; 
also with newspapers for "La Tail sea 
Pearls." 

Shaw Advertising Agency. 142 Berk- 
eley st.. Boston. Placing orders with 
targe Sunday newspapers for Quinn 
Conservatory of Music. 

C. Brewer Smith Advertising 
Agency, 161 Devonshire St., Boston. 
Placing orders with New York City 
newspapers for Scggerman Brothers. 

H. W. Stevens Agency, Globe Bldg , 
Boston. Placing orders with Eastern 
newspapers for Ernest F. Smith Jr Cq, 

Street & Kinney, 171 Madison ave, 
New York. Making contracts with 
New York State newspapers fnr Bcech- 
Nut Packing Company. 

Vanderhow & Co. Marquette Bldg. 
Chicago. Will handle ihe advertising 
for Kewanee Manufacturing Company. 

GfY C. Whiddt.n Company, Bulletin 
Bldg. Philadelphia. Placing orders 
with Ohio and Pennsylvania newspapers 
for Dill Medicine Company 

Critchfield & Co.. Brooks Bldg., Chi- 
cago, Will make up lists during next 
sixty to ninety days using newspapers 
for F. A. Patrick & Co 

Nelson Chesman St Co, 1127 Pine St.. 
St. Louis Will make up lists during 
month of Deccmlwr for O. L. Chase. 

JOMMfOM, Read & Co. 202 S State 
»t., Chicago. Will make up lists during 



TO REACH THE RICH 
TRADE OF KANSAS 

a 0 11 rka 
9aily (Capital 

Sworn CoTemraent Report 
for t MoDlhs «d n, Oct. 1, Itlt 

33,137 

notion department la 
of •drertiKn. And 




December and January using newspapers 
for Herrick Refrigerator Company. 

St. Pall Advertising Company, St. 
Paul. Will make up lists during No- 
vember, using newspapers, for Adlerika 
Company 

McJunkin Advertising Company, S 
S. Wabash ave., Chicago Will make up 
list* during December, using newspapers 
for Kling Brothers & Co. 

Charles H. Fuller Company, 625 S 
Wahash ave., Chicago. Will make up 
lists during December, using newspapers 
for Channel Chemical Company. 

Fred M, Randall Company, Book 
Building, Detroit. Contracts going to 
Michigan, Ohio and Indiana newspapers 
for "Pathfinder" coffee, National Groc- 
er Company, Detroit; using newspapers 
for George Eldridge Company, Detroit, 
"Sunbonnet" butter and eggs. 

Clifford Bleyer & Co., 20 E. Jackson 
Blvd., Chicago. Placing orders with 
Western newspapers for Charles A 
Krause Milling Company. 

John Ring, Jr, Company, Victoria 
Building, St Louis. Page advertising 
is being run in St. Louis dailies urg- 
ing the creation of a production bureau 
within the Chamber of Commerce; also 
running about 6,000 lines in Kansas City 
dailies on first mortgage notes of Na- 
tional Improvement Company (con- 
trolled by National Cloak and Suit 
Company) for Mercantile Trust Com- 
r, St. Louis. 



Opia>* Buy Out Opposition 

Stanton, Va., Nov. 4.— After fif- 
teen years' competition, the Morning 
Leader and the Evening Leader have 
purchased the Daily News, the only op- 
position paper Hereafter the papers 
will be published as the Evening Leader 
and the Morning News, The chief own- 
ers are Major H. L. Opic and Captain 
E. W. < )pie, both of whom served 
through the war. Captain Opie is still 
in 



(NO It. > jso it.) 




THE ACID TEST 

The Detroit Sunday Neos regularly |mh- 
hthr. ovrr 40". greater numhrr of »apt 
»<ti than in only Sunday competitor and 
aim lead, id cUaallied advertising vol 

umr. 



Reason Results 




Comper. Uphold. "Nr-liM* 

Seattle, Nov. I. —The Seattle News 
boys' union has been sustained in hi 
recent controversy with the Centra] U 
bor Council, growing out of the rcfusi' 
of the Daily Union Record to sign i 
contract similar to that accepted by th 
other Seattle newspapers, by Samur' 
Gompers, president of the Americar 
Federation of Labor. The council a[> 
plied for revocation of the newsboys 
charter on the ground that the organ 
zation was duminalcd by those in cue 
trol of the "vicious corner ownershir 
system." The newsboys contended tha 
they were being assailed because the» 
"refused to become Bolsheviks and start.' 
with the reds in the council, decidin; 
to throw their lot with Americanism." 



1 



Philadelphia, Nov. 2. — Charles N 
Christman has been made city editor ut 
the North American, to succeed Jamo 
S. Bcnn. named to the Pennsylvania 
Public Service Commission. Mr, Christ 
man was formerly society editor of the 
North American. 



Fun Htidi Skowhogan Piper 

Skowhec.an, Mr., Nov. j. — John L 
Fish, formerly news editor of the Inde 
pendent- Reporter, and the past three 
years Somerset county representative of 
the Augusta Journal, has become editor 
of the In 



Publiehora Celebrate 

The 30th anniversary meeting of the 
New Y'ork Business Publishers' Asso 
ciation was held at the Automobile Cut' 
last night. 



NosHJusvili* l.ND.. Nov. 5.— Edward 
E. Neal and Charles S. Neal, who held 
the controlling stock in the Noblesville 
Daily Ledger, Lebanon Daily Reporter 
and Frankfort Crescent-News, have 
disposed of their interest in the Frank- 
port paper to George H. Hcaley and 
Louis Hamilton, both of Rensselaer, 
who are now in charge. Mr. Healey 
is editor of the 



try-out market 
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CONGRESS AID SOUGHT 
IN PAPER PROBLEM 



(Cprarrnsfrd from Page 5) 
print aa<l publishing authority predicted 
that the coming new year will be the 
m<Kit serious in the history of American 
newspaper publishing. 

"Nobody knows yet what the 1920 
news print price will be." he pointed out, 
"bat it is bound to be a big increase over 
this year. Many publishers will find 
themselves unable to make contracts at 
any price, which will drive them into the 
'spot' market and will result in the sur- 
vival of only the wealthiest." 

"At the same rime higher labor wages 
will become effective and every other 
detail of overhead cost 
Hard as things are now, the real 
ha* not arrived Wait until after 
ary I, 1920, for the real effects. 

Not Paylag Us Own Way 

"The real crux of the whole situation 
is that newspaper advertising space is 
not being sold for the cost of manufac- 
ture. There is no earthly reason why 
newspapers should be using up news 
print paper that is well nigh unpur- 
chasahte to carry a volume of advertis- 
ing that is not paying its way. 

"The only remedy lies in increasing 
advertising rates and circulation prices 
to s point which will bring a respectable 
profit from the completed product. Cut- 
tins down news and reading matter is 
n»i the solution. The space taken up bv 
advertising must be reduced as well" 

Reports received from Canada this 
wek are to the effect that the Canadian 
price of news print paper in the United 



mil range from 
in 



5 ates in 1920 probably 
JR5 to $90 a ton; the 
Cmada for about $73. 

Editor k PuBLtsHta is informed that 
there is Scandinavian news print paper 
on its way to this country that will sell 
a* " cents a pound, laid down in New 
York. 

With the «horta<; >f news p'lm com- 
ing le * head, a •i.h'erin" t"> of r.;w»- 
piper «i.cs is reported from man- pn.ru 
< f the country. 

While the American Newspaper Pub- 
lishers' Association at the time Eoitoi 

6 Pf rusher went to press had not 
issued its bulletin on paper conservation, 
it was stated that such a bulletin is now 
being prepared, as reported exclusively 
in Editor & Publisher nf October 30. 

New York Papars Holding Down 

Statistics prepared by the News Print 
Service Bureau show that the New York 
newspapers for the week ending October 
31 printed the following average num- 
ber of pages daily, Sunday excluded: 

American, 19; Herald, 20; Sun, 21; 
Times. 30; Tribune, 21; World. 27; 
Globe, 22; Journal. 24, and Post, 21 

New Y'ork publishers have declared 
themselves for sane methods in use of 
news print. Walter <i Bryan, publisher 
of the American, said : 

"Both the American and the Evening 
Journal are leaving out many column- 
.f advertising daily The Sunday 
American of November 2 left out 44 
rolumns. the Evening Journal of Octo- 
ht-r 31 left out 40 and the Evening 
Journal of November 3 left out 16 col 
jmns We are compelled to omit adver- 
:ising in order to print the number of 
Copies required by our circulation with 
he print paper available We are dom« 



all we can to conserve white paper and 
if it comes to a question of sacrificing 
advertising or circulation, we will sacri- 
fice the advertising." 

Txssmm Sat* Minimum 
E. S. Friendly, assistant business man- 
ager of the Times, stated that the Times 
had not gone over 32 pages during the 
past week and that it would endeavor to 
stay within that limit on week-days dur- 
ing the present emergency. On Satur- 
days, a limit of 24 pages will be main- 
tained. 

Victor H Polachek, publisher of the 
Sun and Evening Sun, said: "We are 
only doing what any sane man would do 
to conserve our white paper. The Eve- 
ning Sun is limited to 32 ]ugcs and the 
Morning Sun to 24 daily." 

In Chicago, the Tribune issued the 
following statement on November I: 

"By reason of the severe shortage of 
news print throughout the country and 
the consequent obligation of newspapers 
everywhere to conserve paper, com- 
mencing Monday, November 3, the Chi- 
cago Tribune will restrict the average 
sire of its daily issues to 32 pages until 
the need for conservation is past. 

"The 32-pagc average will be main- 
tained each week, and should any week- 
day issue exceed 32-pages, other issues 
in the same week will be correspondingly 
reduced in siie to secure the average 

"The enormous volume of advertising 
published in the Daily Tribune makes 
this step a hardship upon the Tribune 
and its advertisers alike. The Tribune 
hopes, however, that with the co-opera- 
tion of its advertisers in reducing the 
amount of their advertising space the 
present emergency may be soon passed 
and a return to normal conditions as- 
sured " 

Weeks ago the newspapers of St. 
Louis began to conserve news print, 
realizing the shortage in the supply, and 
this policy is being followed consist- 
ently. Actual measurements of the space 
in the live daily newspapers of St. Louis 
show to what extrnt the conservation 
is heing practiced. On Octuber 31, for 
instance: The Post-Dispatch printed 2j6 
columns, 70 per cent, advertising; Globe- 
Democrat, 160 columns. 50, per cent ad- 
vertising; Republic. 136 columns, 37 per 
cent, advertising: Star, ioj columns, fro 
per cent advertising; Times. tarS col- 
umns. 47.per cent advertising. In order 
to carry out this conservation, the news- 
papers are rejecting advertising, one 
paper refusing 37 columns on a recent 
week-day, 

Tasaa ost War Baal* 

C, B. Gillespie, business manager of 
the Houston (Tex ) Chronicle, said: 

"W( are rejecting all advertising be- 
yond certain limits and holding all week- 
day issues down to 18 pages, except Fri- 
day, when we carry 22 Sundays, we 
stay within 50 pages " 

T R Colgan of the Houston Press 
said : 

"We are conserving in every way pos- 
sible, have cut out all extras and will 
{Continued on Pane 15) 
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Poataas and Nawapapar Writar far 
Forty-sia* Yaara 

Mew Haven, Conn., Oct. JO— Mrs 
Ella Wheeler Wilcox, author and 
poetess, died at her home in Branford 
to-day. Mrs. W.lcox had been ill for 
several months, following a nervous col- 
lapse while engaged in war relief work 
in England 

She was liorn in 1855 a few miles 
from Madison, Wis. 1'he Frank Leslie 
Publishing House was the first buyer, 
giving her $6 for the poem "Life," when 
she was 15 years old. Before her 'teens 
were passed she had published "Drops 
01 Water," dealing with total abstinence, 
which brought in $50. 

Among the magazines to which she 
frequently contributed were the Allan- 
tic Monthly. Harper's publications. 
Dcmorrst's Magazine, the Century. 
Peterson's Magazine, the Galaxy. Of 
recent years she was a regular writer 
for the New York Journal and the Chi- 
cago American. Her autobiography. 
"The World and I." appeared in the 
Cosmopolitan. 

The book that gained her the greatest 
fame was the collection of poems pub- 
lished in 1883 under the title "Poems of 
Passion." Wide discussion followed, 
much adverse criticism being directed 
against the book's title. The general ef- 
feet, however, was to enlarge the circle 
of her readers and to give her a cer- 
tain faithful following. 

Two years before the appearance of 
"Poems of Passion" Miss W'hcclcr had 
married Robert J. Wilcox, a business 
man of Meriden. Conn. 

The illness which ended in her death 
was brought on by her exertions during 
the war. With characteristic energy, 
she gave her aid to the Red Cross and 
went from camp to camp in France, 
lecturing to the soldiers on sex prob- 
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Chailes H. Rollings. Sr., for several 
years with the Brooklyn Citizen adver- 
tising staff and prior to that with the 
American Banker, died suddenly last 
week in Brooklyn. 

Rev. ALaurr U. Sinrsos, editor of the 
Alliance Weekly and proprietor of the 
Alliance Press Company, New York, 
died in Xyack, N. Y, last week, aged 
74 years. He was an active evangelist 
and executive in foreign missionary 
work. 

Mas. Margaret B. Wrigiit, aged 80. 
wirlow of Charles H Wright, a former 
Chicago editor, died last week in Cam- 
bridge. Mass. She had written for va- 
rious newspapers and rnagarine* as Eu- 
ropean correspondent. 

Mas. Harriet Myrick, mother of the 
late Harry P. Myrick, for many years 
managing editor of the Milwaukee Free 
Press, and previously of the Sentinel, is 
dead at the age of 90 years. 

Lieut. Col. William Beers, father of 
L. MacLean Beers, advertising agent of 
New York and Havana, died recently 
in Dublin, Ireland, aged 82 years. 

Gustav Pollak. who was a contribu- 
tor to the New York Evening Post and 
the Nation for forty years, died Novem- 
ber 1 at Cambridge, Mass . at the agr 
of 70 years. Mr Pollak in 1884 was 
editor of Babyhood. He assisted in edit- 
ing four encyclopaedias aud was the 
author of a number of books. 



Vernam'i Homi Bursa 

Huntington. N Y.. Nov 3— The 
$60.(100 residence of Charles C. Vernam, 
publisher of Ainslee's 
destroyed by fire today. 



Julian C Austrian, the owner and edi- 
ler of the Fur Trade Review. New York, 
rlied at Keropton, Pa., on October 31. 
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ALASKA DAILIES QUIT 
AS GOLD DECLINES 



nu Dispatch Editor, Lonf ■ 
• nd Recently Weekly, Gives 
Up end Move* to 
Siiieli 



St^ntr. Nov. 5.- Alaska, once the 
scene of will! stampedes after pokes 
of riches, with resultant l>o«m times in 
the cities and camps whose population 
would multiply overnight, is travelling 
fast on the downward trend This is 
accurately reflected in the large number 
of newspapers of Alaska that arc gradu- 
ally going by the hoard — newspapers 
that once enjoyed exceptional prosper- 
ity, although with hut limited circula- 
tion and equally limited facilities for 
gathering news over their extensive 
fields. 

The last of the old Alaskan new<pa- 
jse r s to suspend publication is the Jun- 
eau Dispatch. Ed C. Russell, who puh- 
lished the Dispatch as a daily newspaper 
fur twenty years and since May I, 1919, 
as a weekly, has made arrangements to 
move his printing plant to Seattle, where 
he will publish a weekly paper for cir- 
culation throughout Alaska I. 1*. 
Shaw, for several years editor of the 
Anchorage Times, will Itc associated 
with Mr Russell in the new undertak- 
ing. 

The Dispatch was at one time Alaska's 
leading daily newspaper The -inly dail> 
in Juneau now is the Daily Empire. 

Depreciation in the value of gold, re- 
sulting in mining operations being a! 
most entirely halted, is the chief gausc 
of the great exndns from Alaska to "the 
outside." Willie everything else dou- 
bled and trebled in price, the value of 
gold has remained unchanged Mining 
men declare that gold has actually de- 
preciated nearly 5n per cent in value in 
the hist four year* 

K C Mcpherson, manager of the 
Alaska Bureau of the Seattle Chamber 
of Commerce and Commercial Club, tic 
dared today that the exodus from 
Alaska, already lacking greatly in popu- 
lation, will continue as long as the gov- 
ernment continues to withhold encour- 
agrmcnt from the pioneer 

The Alaska newspapers, says Mr. Mi- 
I'hcrson, have made a valiant effort 
against great odds, to encourage the de- 
velopment of Alaska and as tiny thin 
out, one of the greatest assets of the 
Northland will wane in power 



Action Against Hearst 

Charles F. Murphy. Tammany leader 
in New York, has followed his lihel 
suit for $t.Mkl.nm damages against Will- 
iam R Hearst and the Rtn ning Journal 
with a suit for $25(1114X1 damages 
against the New York Evening Post 
because of an editorial article com- 
menting on the break between Mr. 
Hear«t and the political leader, in 
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which Mr. Murphy sys his integrity 
is impugned. The suit followed a let- 
ter from Mr. Murphy's counsel to 
Rollo Agden, editor-in-chief of the 
Evening Post, indirectly threatening 
suit unless the objectionable statement 
in the editorial was retracted. 

When seen by a representative of 
Banna & Pi'DLisiirit Mr. (Jgdcn said 
that the Evening Post bail no comment 
10 make either on the editorial nor on 
Mr Murphy's attitude toward it. 

YOUNG MEN IN BIG JOBS 



LIEUT. COL. SCRUTON HOME 
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Van Burcn and Tims Grew Fast in 
New Orleans 

J. A. Van Hurcii, whose appointment 
as business manager of the New Orleans 
Times- Picayune was announced in a re- 
cent issue of Ktiirost & Pi nu 1 mik«, start- 
ed his career in the advertising depart- 
ment of the Times- Democrat ten years 




MURPHY SUES EVENING POST 



f, A. Vast Buss )»«« Tims, Jm. 

ago and hail been advertising manager 
of the Times-Picayune for several years 
He is 29 years uld. 

John F. Tims. Jr. who has been ad- 
vanced to till Mr. Van Burcn's former 
post, has lircn foreign display advertis- 
ing manager of the Times-Picayune 
since the consolidation of the Picayune 
and Times-Democrat in 19M Prior to 
that he had been on the business start 
or tile Picas line since 1907 Mr. Tims 



Rhode Island Hits Billboards 

Pkuvii-cnci. Nov. 4— Billboard adver- 
tising on buildings and other public 
places in this city is opposed by the 
League of Improvement Societies of 
Rhotfc Island, which has named a com- 
mittee to lake the matter Hp with Stale 
antl city officials. This form of adver- 
tising was considered necessary during 
the war. lmt is now declared to be objec- 
tionable and inimical to numerous 
for beautifying city property 



Sport Writers Hosts to 

SitsiM.HKLP. Mo.. Nov. 4— Eddie 
Hughes, sporting editor of the San 
Francisco Chronicle, was the guest of 
die newspaper sport writers at Spring- 
field, during his visit to his sister, Mrs 
John Howell, here He is a Missourian 
by birth and renewed old friendships 
among the fraternity. 
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0 11 Scruton, editor of the Sedalia 
(Mo) Democrat, has returned home 
after two years' service in France. Edi- 
tor Scruton enlisted at the age of 54. 
entering the military service as a Lieu- 
tenant with companies of volunteers 
raised in Scdalia before the draft. He 
returns a Lieutenant -Colonel, having 
won his promotion on the firing line. 

*l find that I have been little missed 
111 the Democrat office." Mr Scruton 
tells EntmR & Pl'aLlsHEa. While I have 
been oversras the paper has been mak- 
ing great strides. Now we must add 
to the mechanical equipment, and that 
is a pretty serious problem just now, as 
all publishers know." 

EDUCATIONAL WORK. 
TO HOLD LITTLE ADS 



•tyl 



(Continued from I'tiyt' J4) 
spite all innovations and recognized 
cies toward display the "first love" 
of advertising has pcrsistcntK 
maintained-- and has consistently in- 
creased. 

Thr public has always considered 
classified advertising as a direclury an 
informative guide to its wants and re- 
quirements- permanent, concise and de- 
pcndahle. 

I'lassified advertising is sought— tu 
satisfy the demands of the public— dis- 
play advertising persuades by sugges- 
tion, and its attractiveness ' thrusts" its 
ap|>eal upon the reader. Each lias its 
distinct and clrarly dclincd function- 
each is an essential element of modern 
publicity. 

But it is classified advertising, diminu- 
tive in sire, yet vast in volume — that cul 
mates the "buying from advertising" 
habit — classified advertising that annu- 
ally claims thousands of new converts 
to the infinite power of "printers' ink" 
-classified advertising that creates 
reader-interest, antl thereby stabilizes 
circulation. 

These are the principles that classi- 
fied advertising serves to develop ami 
encourage — the principles that govern 
the effectiveness and production of a 
display medium- the principles that tend 
to make a newspaper— the great force 
in communal and industrial affairs. 
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Woman Malta Newapap 

Madison, Wis., Nov. 4. — Women car 
determine the character of the nc»s 
papers that come into their homes. Pr^ 
lessor W. G. Blcyer. director of the 
journalism course at the University 
Wisconsin said in an address on "The 
Newspaper and the Home." "Since th-. 
value of most advertising depends on it- 
reaching women, the purchasing agent, 
of homes, every newspaper publisher de 
sires to make his newspaper a honx 
newspaper," said I'orfessor Bleyer 
"Unless a newspaper goes into h 
and is read by women it has little 
as an advertising 



Another Road For Tierett 

Jackson, Tens, Nov. 1, — Isaac H 
Tigrett, part owner of the Sun, lias ber- 
elected president of the Gulf. Mobil, 
ft Northern Railroad, a 500-mile line ex- 
tending northward from Mobile. He 
also president of the Birmingham 4 
Northwestern Railroad and the Mrr.ri 
ian & Memphis Railway and of a well 
known bond company which tacars bat 
name, with offices in Memphis;. Atlant; 
and Jackson. 

Rhodas Sailing Tula* L*r>d 

Tulsa. Okla^ Nov. 1.— Harvey E 
Rhodes, Missouri. Kansas and Okla 
homa newspaper man, has left new- 
paper work for the real estate field iU 
is now with Meshcw * Company, TuUa 
where he expects to I 
well as land 



O'Hara Managing Movie Plant 

Los Angeles. Cal.. Nov. 1. — Kennrt^ 
A O'Hara. former Itrooklyn nevsspapti 
man. has been appuiuted manafter of the 
I.. J. Gasnier motion picture studio. 
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HELPING COUNTRY WEEKLIES PUT 
ON REAL METROPOLITAN AIRS 




WCTC perforce denied position on purely 
local page*. 

So Mr. Riley argued (hat this stereo- 
typing machine, which is called thr 
Autocaster, would solve the national 
advertisers' protilcm of securing desir- 
ahlc position in the small papers without 
paying a premium for it. The Publish- 
ers' Autocastcr Service Cumpany was 
organized, growing out of the N. K-. A., 
anil Mr. Kiley is vice-president and gen 
eral manager of this company. 

He has installed the Autocastcr in 
nearly twelve hundred country newspa- 
per offices, and the work is going for- 
ward as rapidly as the machines can be 
produced He accepts advertising for 
the whole or any part of his list, sending 
the copy in matrix form and checking 
up insertions. 

It has been demonstrated that the 
country papers get Utter results from 
using matt than the big dailies, for thr 
icasou that but one casting is required 
for their use a> against three for the big 
paper. 



GEORGE A. RILEY. 
Gonarnl Msnsfsr Publishers' Autocastor Company. 



/~s EORtiE A. RILEY is a newspaper 
vJexecutive who has shown on 
many occasions that he can "carry a 
message to Garcia," deliver it and 
come hacks with a receipt. 

As business manager of the News- 
paper Knlerprise Association he 
ilmi. ti.triitcil the dynamic eacrgs and 
clear-cut vision with which he is en- 
dowed The V K. A. was conceived 
on original lines, embodying a new 
angle of service to newspapers, and 
it is due in no small measure to 
Mr. Riley's business ability thai lhi» 
new idea was developed within a few 
years into one of the essential fac- 
Inri in new spapermaking with hun- 
dreds of publishers. 

Mr Riley\ experience in marketing 
stw feature service of the N. E. A im- 
prr.sed him with the great possibilities 
•I a mat service of newsy features, car- 
••«», editorials, etc , for country news- 
papm He could visualize a complete 
t j n. format ton of the small town week- 
ly winch should timl it jxssihle to utilizi- 
he features which give variety and char- 
terer to the average daily. 
The one obstacle and it seemed a 
• iH-.lliiig one — wai the fact that coun- 
ry papers were not equipped with ste- 
rn it yfsf easting plants, and could not 
hireforc use mats Then along came 
in inventor. John McXaughton, a news- 
paperman, who had created a tabloid 
no "typing marhine, practical and m- 



expcmitrCi so simple in operation that it 
could be installed and used in any ofnee, 
no matter how small 

This seemed to Mr. Riley to be "the 
answer" to thr problem which had long 
turned him, anil he was quick to appraise 
itl | >o . . ihil itics He saw- how completely 
this little machine would revolutionize 
the small newspaper, giving it a metro- 
politan makeup. And he saw- further 
possibilities of a no less alluring kind. 

National advertisers have always 
found the problem of u*mg ihe country- 
weeklies with good effect a baffling one 
The cost of shipping electrotypes to 
hundreds or thousands of papers mount- 
ed to big figures. If blanket orders for 
advertising were given to the ready - 
prints or "Itoiler plate" concerns the ads 



THE PEOPLE OF 
NEW LONDON, CONN. 

kava BBMMjf to »p*md for n«ti<mal!> 
.Wv«rtiM4 g flfc . Th* City WBB n»vrr 

a* pfu«p«r-JUB aa II It totAajr. 
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NEW LONDON TELEGRAPH 
JULIAN 0. moras. Praa. aad Mgr. 
Representatives 

Payne-Burns 4 Smith, New York— Boston 
). Logan Payne Co. Chicago— Detroit 



Perth Amboy, N. J. 

Mast R.p,dly Growing City In East 

Ttinronghly Covered hy Only Daily in 
Ft. 1,1 

Evening News 

Mrml.er A N P A . A | C . A. P 
Reasonable rrqtt#.ts inr trade oilnrwis- 
lion given prompt aitmt.un 

F. R. Nerlhrup. S03 5th Avenue 
N.« York City 



Results 

are sure to be good when you 
advertise in a medium that ade- 
quately covers a territory of 
worth while buying power. 

Cleveland and Northern Ohio is 
the richest territory between 
New York and Chicago and can 
be covered single-handed hy 

The Plain Dealer 



CONGRESS AID SOUGHT 
IN PAPER PROBLEM 



(C'oirliMM.ii from I'age 33) 
reduce the number of page-* next week 
We regard thr situation as serious.** 

A. C Clarksnti of the Houston Post 
said : "The Post is holding its war- 
time schedule of Conservation, with 
Itarcly enough news to carry' advertis- 
ing, without extras." 

Eric C Hopwood, managing editor 
of the Cleveland Plain Dealer, said: 

"No change in size is contemplated 
as the Plain Dealer has been kept within 
8 pages." 

George F. Moran, general manage; 
of the Cleveland News and Leader, said : 

"We have made no move for reduction 
in size, hut will be glad lo co-nperatr 
with other Cleveland publishers in doing 
anything to relieve the situation, if lha' 
curse becomes necessary We printed 
Hit pages in the News-l^-atler of Novem 
I it 2 and the evening edition of iht 
News averages .10 pages daily We hav> 
heard of no call for Cleveland pub 
li slurs to take up the situation" 

Atlanta papers are likely to take con- 
certed action soon. No definite limit 
has been placed as yet upon the number 
of pages, but all the newspapers an 
cutting down advertising and news ip 
order to print enough pajwrs for th-i: 



"LINCHING 

THE 

•AMPAIGN 

The Merchandmns Service 
D*partm*nt of tha 
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H«]p« to Aiaura and in i lire d**l«-f 
•psrrathui mm4 the •tfccaaitvl cllt-tcbiac 
cJ your Ail i ci i it .ii t At. J tkaJrt ctUMpaiin 
Gavl, SUtPiaral (or Sim 
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The 

Congregationalist 

is not read for fun; 
it ia read geriously; 
therefore it ia well 
read. 

Broad-minded >J" elisors 
know 

THE CONGREGATIONALIST, 

14 Beacon Si. BOSTON, MASS. 



full number of readers. 

E W. BtWtB, publisher of the Grand 
Rapids Press, said : "The Booth pa- 
pers are now practicing wise econ- 
omies in news print because of 
the shortage. For a period of two 
weeks in two cities, sizes of editions 
were limited and advertising restricted 
The situation has been somewhat re- 
lieved and at present restrictions arc- 
largely removed " 

Charles O. Taylor of the Boslun 
Globe, discussing the situation with 
Emma & Publisher's, representative, 
expressed the opinion that the Sunday 
Globe of November 2, was the tightest 
Sunday paper published in the United 
States, with 472 columns of advertising 
in the 92-pagc paper. The Globe some 
weeks ago found it necessary to place 
a check on Sunday classified advertising 
by declining to accept the same after 2 
o'clock Saturday Display advertising is 
accepted up to 5 o'clock on the day. 

Mr. Taylor, as president of the Boston 
Publishers' Association, said that no 
general action had been taken by the 
.osoaation. the matter of curtailment 
Itcing left entirely to the individual pub- 
lishers. He declared, however, that the 
papers are running as tight as possible 
at this season, considering the very 
heavy volume of advertising Among 
the dailies, he said, the size of the paper 
is usually governed by press capacity. 

At the Boston Post, it was stated that 
while there is sufficient advertising lo 
carry 40 pages daily, editions are kept 
down to a .12-page limit. The Post is 
always run on a close margin, according 
to the management, but that margin is 
as close now as it ever was. perhaps 
with the single exception of a short 
period last winter, when most of the 
papers reduced to a minimum uf 10 and 
12 pages. 



Des Moines Register 
and Tribune 

1WASS Daily 
Morning and Evening 

71,24a SUNDAY 

Not Paid Average Six Montha 

coding September 30, 1919 
Member A. B. C 



The Dominating Force 

In a nantifactaring territory (antous 
for Us hustle, thrift and prosperity 
where a million dollars are expended 
weekly in wages. 

The Bridgeport Post 
Standard-T e 1 e g r a m 

Not only dominate this field, bat they 
niter advertisers the lowest rate ob- 
tainable in New England. Keep them 
un your list. 

FOREIGN REPRESENTATIVES 
I. O. Klein. 

Metropolitan BMg , New York. 
John Class. 

Peoples' Gas Bldg., Chicago. III. 



The 

Pittsburg Press 
Has the Largest 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Foreign Advertiring Representative*. 

Metropolitan Tower. Peoples Cat Btdg 
I A Kl EIN. JOIINGt-ASS, 
New Y..rk Chicago 
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SUPPLIES & EQUIPMENT 




For jvtew^paper iviaMiv* 



R. L. JONES PURCHASES 
TULSA DEMOCRAT 

Former Owner of Madison State 
Journal and T. F. McPharaon 
Taking Immediate Cbarge 



Tulsa, Okla.. Oct. 31— Negotiation 
have been closed between Charles Page 
nf Sand Spring* anil Richard Lloyil 
Jones, of Madison, Wis, for the pur 
chase of the IVcmocrat. Mr. T. F Mc 
Pherson, who ha* Iwen associated with 
Mr. Jones in newspaper work, takes ac- 
tive charge at oner, and Mr. Jones will 
come here some time before the first 
of December to take editorial charge 
The present staff and organization vvil' 
continue. C. F. Colvin has been gen 
and Vernon L Smith edi 



Jewuh Paper Discard* Type 

Miiwmkw, Nov. 3. — The Jewish 
Daily Pre** ha* announced it* intention 
of puMishing at least a part of its paper 
by mean* of photo-engraving* instead of 
type the decision followed the stsc- 
r.--(ul experiment* conducted by the 
I.. * \ngelr* Time* and the Literary Di- 
ee.t Isidore S. Horwiti. proprietor, in 
an article reproduced by this method, 
•ay* that v.me of the worker* in the 
I eiff Ml pulili-hing houses are getting 
from Sfn to $75 a week, and that their 
di rrun.l* "make HaVIC of the IVolshe\-iki 
look sm.ill" 



Toptks, K\x., Nov. 4. — The Kansas 
City Post ha* opened a Capital News 
RtWrau here, with William t\ Clng«to!i, 
fi rmrrlv of the Star Journal, in charirr. 
The onVr* a*e in the fr-plii-nm buibl- 
ine Mr. C1ui!*ti n has been with the 
State J inrnal for the pn*r tivr years, for 
the p i*t year on the city dt-slc. 



Cooler Sell, to Huffm.n 

tiasNn Kapiii-*. Wis, Nov. a.— The 
Daily leader 1m* Ik. n sold by J F. 
CVtriVy to \\ II am K Huffman, who 
has fccfj co' neeted with the RgWl 
Da.lv New*, the Rnrilfard Republic and 
ssilh papers at Denver, Colo. 



EQUIPMENT FOR SALE 

Advc.t ..m ot. uader tats c I ... IS .-»• nr. ttilf . 
c*b«s per Hate. Couat . I • ward* to the tin*. 

Gobs Sextuple Pre a* For Sale 

At sacrifice tor immediate acceptance — 
Sextuple Cos* ere*, with color attachment, 
eight column*, twelve em*. JIVa Inch cut; 
factory rebuilt two year* ago; perfect cob 
ilition. Also aemi-aiitoplate; pnt aoit pump. 
This press has been in use on the Bridgeport 
(roan.) Post and can be seen standing. Sob- 
ircl to prior sale. Address J H B . Boa 1677, 
Btiatan, M.-^ 

For Sale 

Consolidation ol dailies putt splendid 16 page 
Goaa Acme press and complete alereo oat lit 
on market. Has eatra cnlor allartim tit. II 
intertated address at once A W, care ol 
Editor and ~ 



Mr Jones for the past eight year? 
has l*en the owner and editor nf tht 
Wisconsin Slate Journal at Madison 
For nine years prior to that he wa' 
associate editor of Collier's Weekly, an<* 
tieforc that he was editor of the Cos 
mopolitan Magazine and editorial writer 
for the Washington (D. C ) Timei. 

Charter For Berkshire Daily 

North Adams, Mass, Oct. .it. — The 
Herald Publishing Company has been 
incorporated and will continue pulibra- 
t on of the Daily Herald The capstali- 
ran.m i< £111,1 Kin. of which $i0,000 is pre- 
f erred and $10.IKKI common stock. Ar- 
thur W. Chippendale, president of the 
Hoo*ac Saving Hank, is president of the 
new company; Thnma* A Haggerty, for 
twenty-five years vrith the paper, is treas- 
urer and pnhlisher; M I) Haggerty. 
postmaster, i* clerk, ami Mayor Ezra D. 
Whittaker, and P. J. Ashe, former city 
solicitor, will act a* director* 



For Sale 

Set right point Hitman No. 2 with Gothic No. 
S linotype mat*, including hncrt. *«.!» 
P. CX S. Fond du 1-ac. Cuatantred good con 
dition. We use seven point The Daily Kc 
porter. Fond du late. Wis. 

EQUIPMENT WANTED 

Adveetleementa stadtr in. class ficatsea thirty 
tenia per lln». Cesint i « word* ta the 1W. 



Wanted 



Ws 



istket tor a sixteen -page 
press and: equipment— Hoe. Cos 



Must be in 



are 
>llaja*sl t 

or l>itplra Tul.ular |irrfrtied. 
first cla*. rnn.1 - 
deal V 

Wanted 

Second hand 16 or ID page perfecting press. 
Cash on delivery. Sedalia Democrat. Sc- 
dalia. Mo. 



rendition. Glv« lowest price; cash 

rr.ti.-r ft Kyrrly, Btoomabutg, PS- 



Naw Chicago Tribune 

C8ICACO, Nov. I — The Chicago Trib- 
une has commenced construction on a 
live-story oflicc and printing establish- 
ment on Austin Avenue and St. Clair 
Street, 200x230 feet. To carry out the 
plan* the Tribune Building Corporation 
has been organised, with a capital of 
$5tW.O0O. by J. M. Patterson. Jarvi. 
Hunt and Joseph B. Fleming. 



DgitvK*. Col, Nov. 1. - The Aupa. a 
new monthly publication for automobil- 
ists. has appeared in this city The name 
t* coined from the initials of the Auto- 
mobile Owners' Protective Association 
It is edited by Edgar C. MacMechen 



Haa Field to Itself 

CAMBBtncr. Onto, Nov. a.— The Daily 
Jeffersonian has purchased it* only enm- 
p.tilor. the r.urrnsey Times, a morning 
newspaper, which is to be discontinued 
The Jelfersonian is an afternoon news- 
paper 

INCORPORATIONS 

Nr.w S'tatK N'autiru* Company ; $111.- 
«»; S Black. R. W. Mathews, F W 
I -in I. Ill Br. adway. 

I..i*liman Telegraphed Picture Serv- 
ice, Inc. Ogdt-n, Utah: representative 
M M Burger. 949 Broadway, New 
York. 

Collier Publications Corp., $50,000; A 
W Britton. S B Howard. C. V. Reillv 
o.s ( '< dar *trret 

Wtt.MiN<..ii*i. list Seaman Papes 
I'r. duct* Company (l>elawarc corpora- 
t : nn>: $IOO.l»:«: M. I. Horty. C. L. 
Mackty. M. C. Kelly. 

finstT Kslls. Mont— Flint News- 
p.per Syndicate, $.*<nmo; Paul K. Flint 
H S Him. Patnck R. Kivilin. 

The fitneva Daily News has eonsnlirl 
atnl with thr (ienrva Daily Times. 




For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 



i conveniently located 
•'American Type the Best in Any Co**" 

AMERICAN 
TYPE FOUNDERS CO. 

Clr, 



r York Cleveland Denver 



FOR SALE 



Hoe Malri. Rolling Usrbiacl in 

condition. 

Can be shipped at once. 

Scott Flat Plate Caating Boars 
plates II a 24 inchea. Scad tor 



WALTER SCOTT * CO.. 

Not 



Take It To 



Primers' Outfitters 

American Typeiouivdera' Product* 
Printer* and Bookbindara Machinery 
ef Every Description 
CONNER. FEf.Di.ER a CO 
as Betkman St. New York City 



POWERS 

Open 24 hour* out of 24 
The Fastest Engraver* on 
the Earth 

Power* Photo Engraving Co. 

1S4 Nassau St, Tribussas Bldg . 
New York City 



•GOSS- 



the name that stands for 

SPEED, DEPENDABILITY, 
SERVICE 

THE GOSS 
"High Speed Straightlinc" Prr»* 

l"sed in the largest nrw*va|irr plant. 

in I'. S. A. and Europe. 

THE GOSS 
Rotary Half Tone and Color Magazine Press 

. Specially designed lor Mail Order. 
Catalogue and Magaaine Work 



THE GOSS 
"Comet" Flat Bed Weh Perfecting Pre** 

Print » « < 6 «r * par* nrw»p»t»*-r from 
t>i-c forms anil roll psiprr. 

GOSS STEROTYPE MACHINERY 



A csDin[i|s*t>' line (or calling; inr] 
llai or I'urvttl plalr*. 



DESCRIPTIVE LITERATURE CHEERFULLY FURNISH ED 

THE GOSS PRINTING PRESS CO. 

Main Office and Works: 
1535 So. Paulina St.. Chicago 



New York office: 
220 W. Forty-aecond St. 



uigwzeu 



by Google 
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CLASSIFIED ADVERTISING COLUMNS 

or A Publisher you m*y fm4 ■ buy rr lor mar 
yam bava no preaant —4 A **F«r Smla** «H -« 
■«»h »o roe Una i whlcb n«w aaaraly raqutraa *loca«* 



•f F H la 



ThroUf b Xhm claaa.ftad _ 

o»s»kil mvcKmnical »quipiM«rai for •*-■■•»« 7™ » r -™™' 

thirty cant* par Una may tbua Itira tmf c«ah •om«ll.m« whlcb 
IM ,m-«nd whkh would ba o4 rmmi aarrka lo moro.bady tUa, 



JOURNALISTS DESCRIBE 
WAR ADVENTURES 



SITUATIONS WANTED 

lUameola uaalar thia <laa».Jfi^i>u», tat, 

la tba lino For tooaa up* wi ploy ad. 
$• woraU. two tiv.^rt««. FREE 



Mry. Good flluy to a prmlucrr. Give lull 
inir>rrn*!»uei, rcftrencrt and ttatc aaJary in 
ftrat kllar. Write E. C. White, Circulation 
Iiirrcior. Th« pitfaich Prmting Co, St 
Paul. Minn. 



birkmyrc Telia of Imprtionmant by 

BoUhoTUta— C E. W. Bran 



Circulation Manager 



paprra rait and ifii F.xpmmvrA in avecy 
(oral of circulation drrrUiprornt among nfuri- 
hor«, carrier*, and city and country .italrrr 
Vt'idr exprnencr in R. F. D work and ron- 
teiti ol e»try dracription. Am art-king per 
maornt conn-ret ion ai circulation dirrctnr. 
but would coniidrr proportion for iprria! 
work in any drpartmrnt. Addren A care 
ol Editor and PuUiihrr. 

A<.vrrti*ing Manager and Solicitor 

is <n>*-n to diacuaa new propoailion »ith pob 
livhrr who «*fkt a live, earnest wurkrr to 
take enure charge itf Holli (orngn anil local 
adrrrti*ing— aolicit. adviar, prrparr lay out* 
and write copy. Advertiser it returned au.- 
dier -nth valuable newspaper experience and 
drmwialratrw ability. G. G. Hooker, I Dyke 
HUnk, Fort William Ontario, Cm. 

Accountant 

Trn reara* experience newspaper and job 
printing ofice Reliable, energetic, good ral- 
erencea. Addreaa A '*.<-.. care of Editor and 

Fawllifcir. 



Energetic young man with .nvir yrara' newt 
paper emperiene'e — pWtKW raM<M»fia and 
railBl, Samplta on reniieal— trtrrmtr* Ad 
•It- «» A fj], care of Editor and 



Experienced Newspaperman 

If von can mm- service* <>( an eaperienced 
newspaiierman atill in hit pnmr, who hai 
M*nt the Uat U y**r* rrnrisniti..*. dej.ait 
menta and building up newspaper^. I would 
like to bear from ?ou Am capable and rr- 
ho-urcrftil eaecutive and can lurnuh awtia- 
factory rrlrrencra. Will t>r at liberty lan. 1. 
(n writing give detail* and salary. Address 
A W. care of Kilttnr and Puhttahrr. 

HELP WANTED 



twi-nty ft»a coal* pmr .*••- Cwtmt aU worda 
to the Um. 

Circulation Manager Wanted 

I taily newspaper in live Norlhwest Tesas 
rile wislies experienced and rftiiirnt ciffil- 
btioei manager- Male age, rs.pei.rnre and 
•alary required The Daily News, Arnault*, 
Temaa. 

Young Energetic Circulation Man 

Good position open lor young energetic cir- 
t ulatar. Must be al-te lo keen A H C rec 
ords, willing to work, and ambitious to 
amount lo •oanrrhina; C'irruUttun 1' «\ in 
Southern city o* population All •nun 

municatioaa confidential. Address A-9.U, cart 
of Editor and Publisher. 

Circulation Manager Wanted 
lor semi -weekly Mewapaper with over tiT.iHD 
Lir< ulafton covering aim of the l-r«t mid* 
*r»irtn stairs and must Ik capable of ban 
dime big force of traveling men and espert 
at circulation promotion w™*. KspMieuce 



Cf.1rffipnnclrr.t1 



Wanted Position as business ur emulation 
manager. Have spent nine yrara building up 
newspapers, all departments. Now employed 
but want something better. Fine rffn'tuer 
Address A-Vk\ rare of Editor and Pobliaher 

Experienced Copy Editor 

wbwi permanent position in New York or 
Pli-.Udelphia: 27 yean old, college graduate; 
1 an wrile brads to mil your style; will 
rotae on probation. C. J. T., care Editor and 
Pub lisher- 

Re-Write Man 

1 o:l<ge graduate with bmr years' espenence 
:ree lance writing, wants a desk job on aa 
c-y finng new spaper. Has had material ac- 
crpied by Life, Judge and othrTs Wants an 
:»rpartunlty 10 work into position ol para- 
grapher. 4 an also handle feature assign- 
ment* Age 3. lame, unmarried. Address 
A 127. care of Editor and Publisher 

Editor 

I wan! lo establish myiejf as editor of a 
daily paper in a small, progresnive city where 
opportunitiea sumeir nt to warrant my re- 
maining prrmanentJy will be orTered. I am 
just out ol the army, am under thirty and 
have bad several years experience on both 

Mr. Publiaher or 
Business Manager 

Ar. rm uti,£cd »uh >oui prcMM circa- 
l.ti»n? Do l«» cotilcmpUle • c«mp»ifB lor 
i»rrr»..d l,u.,n,,. Il.i. 1.11' Tl... Is rour 
«»»r»»ilj 'o «i>S«I« 1h' wrvue, ol e» 
|.rrt <o dirrct th- >nti|c. ol jour circuU- 
n drpartmcnt, Over fillcrn r»«r« clr 
•lor on moraine and ami SuiuUr 



SPORTS ! 

I believe I can turn out the 
best sport page in the coun- 
try if Riven the chance. 
Snappy art and makeup, hu- 
morous paragraphs, of com- 
ment, unusual feature awl 
authoritative sport stories. 
1 want a big sports job. 
Write me and I'll convince 
yon I am worthy of it. 
EDITOR & PUBLISHER 
BOX A-'»29 



NEW PRESSMEN'S SCALES 



ilumuni »*fr* lor ltt**e m ana ,1. 

It aUo .(i(.ul.lrj ifcojnition of tt 
cri. both cjlindcr anif »lat», witli 
Mica of tin and tl« a wttk rr 



and Oik«r Citi.a Aff«:l«l 

New agreements ami contract* 
*tgnril by employers witb the Inter- 
r.atiunal Printing Pressmen's and 
Assistants' Union provide for the fol- 
lowing changes : 

HatOAi. N S. (Nrvapapcr) — Volontar7 io- 
cicaaca in wagrt of about 16 per cent aincr 
Jaauarr 1- 

Bum. N- Y. — lacirw of M a week for 
male cylinder feedcra and %t for male platen 
feeder, abore wagea paid an June 1. 101*. 
malms minimum waf r. foe ikcae til and^ »1T 

male fcede: 

•peclieele. 

Ciactanari, Onto — Four dollar increaa, and 
a new Kale arith a further raise in effect from 
lanuaij 1 1D20. to September J, 1M0. Thii 
latter arafe atipulatea inerraaea over former 
^ale, which became operative last January, of 
18 a week for cylinder feeder*, scoring ma 
chine men on ctlindera and feeder* on scoring 
ioft preaaea, IS aO fur job presamen on scoring 
presses. Is for engrarera' provers and for brat 
rotary assistants, til for second rotary assist* 
ants and lor pressmen and helpers on rmbiiw 
ing marhmcs, wblk foremen of emboaaing 
rooms will receive lid 50 a week raise. 

Sa» Faaaciaco— Uay scales of $82. M a week 
for cylinder freilets and toe aelpera on flatbed 
web presses, of III SO for platen feeders and 
packerboys. %30 for brakeraen and tenssonmrn. 
Night s-alea are %S a week additional to day 
scales, seven and one-half boura a maximum 
for rlrst night shift, seven boura foe second 
night shift. 

Los AacKiaa, Cat..— Increase on September 

I ol 11 ■ week, making scale for cylinder 
tecilets %t6 and for platen feeder* $22 a week. 

Ippianarsil-ia — Five dollars a week increase, 

Atlanta (Newspaper) — Bonus of 11 a day, 
making wagea is. 7* a day or night for men in 
rkargs of presses. 11. IS for lonrneymen. 

WoacxsTsa, Mass.— Increases of $7 a week 
for journeymen, an eight hour day and a 
and one quarter hour night 

W.»».r. 0 , Ma.. (Newapapef)- 

II a week for men la charge and 



BOSTON SUBURBAN MERGER 

Bronklino Chronicle and Townsman 
Conaolidatwel 

HueuKUKE. Mass. Oct. 31. — This 
community's two newspa|iers, the 
Chronicle and the Townsman, have 
merged, and will be published at a 
sinulc paper under one management. 
Waller D. Allen, managing editor of 
the Townsman, becomes treasurer and 
general manager of the Chronicle 
Company. 

Walter C. English, former trraturet 
of the Chronicle, becomes president 
of the corporation, and Charles A. W. 
Spencer, for forty years connected with 
the Chronicle, as vice-president and 
managing editor of the publication, now 
officially known as "The Brookline 
Chronicle, incorporating the Brook- 



on farm paper or weekly ncw.|..r-cr. ne. 



By Herjiekt C. Kiwut 

London, Oct. zi.— Only now that the 
war is receding into the limbo of the 
past are we getting the stories of some 
of the British war correspondents and 
their work and tortuous ways. 

One of the best and certainly one of 
the most thrilling Is that of the Daily 
Express Correspondent, Robert Birk- 
myre, who was captured by the Bolshe- 
vists, in company with three other 01 
pis colleagues, and thrown into the fort- 
ress prison of Peter ami Paul. 

He describe* hu imprisonment as a 
"rest curt" and relates how he and his 
fellows, with a few officials, were rele- 
gated to Cell Xo. 70, to find a new way 
of spending Sunday. 

"We have done our best," he says, "to 
nuke our little home from home' as 
clean and neat as possible, remembering 
our traditiuns for cleanliness^ — if not in- 
deed godliness. It was one of the 
toughest jobs imaginable. 

"No amount of ablutions or disinfect- 
ants or insecticides seemed able to quell 
or discourage the lesser and really only 
legitimate tenants of the cell. Our first 
stertorous slumbers on that memorable 
September Sunday were a series of 
blasphemous interruptions, followed by 
a sequence of improvised entomological 
expeditions by dim candle-light, with as- 
tonishing results: 

Imperialist! Shot 

"Then the next morning . . . out- 
side the court) aid, under our prison 
bars, the sinister snap of rides, a muffled 
moan, great melancholy, silence, and an- 
other bevy of Imperialists ceased from 
troubling Soviet Russia." 

Xcws of other British correspondents 
and their ways is given by C. L. W. 
Bean, the official correspondent of the 
Australian forces. 

"Philip Gtbbs, of the Daily Chronicle, 
a pale, ascetic man, was an indefatigable 
writer of high-class material , brilliant, 
sincere, and accurate. It was the un- 
solved problem ol the 'inky way' and 
the staff, how he managed to turn out 
such high-class copy day after day. He 
wrote as he spoke and felt. His story 
in the morning paper was cast in the 
same mold as his chat at the afternoon 
tea of the previous afternoon. 

Bartl.tt ths) Talkor 

"Ashmead liartlelt was the great cor- 
respondent in Gallipolt, He had a won- 
derful capacity for gathering his facts 
quickly, and for conveying a brilliant 
impression without too many words. 

"Perhaps lUrtlett's tongue was more 
notorious than his pen on the peninsula 
Mr knew the inner workings of the army 
anil navy, and he could be vastly enter- 
taining, as those who had dined in the 
press mess at Lemnos knew 

Uartlett would talk most amusingly 
and satirically over cigars for a couple 
of hours. The staff had him as their 
bete noir. and on condition he put a 
bridle on his tongue only, he was al- 
lowed to remain on the peninsula 

"H W. Nevmvon was lh<- oldest cor- 
respondent on the peninsula— a Radical 
-the champion of the lost causes^ — one 
who was ever against war, yet always 
the first to enlist His private opinion 
was that all the fighting should be done 
b) the old men ; that the young men had 
ton much to do in the world. 

"Herbert Russell was Reutcr's first 



»23,000 buya only daily nawa< 
paper property in a city of 
of bu.i 
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WILMINGTON DISPATCH 
SOLD 

S.I. of the Wilmington (N. C.) 
Dispatch to R. S. Carver, an- 
nounced in the columns of thia 
paper Uat week, was mad. by 

HARWELL & CANNON 

Brok.ra in Newspepirs and rVtagasine 
tVopaetls* 

Times Building New York 



correspondent, and Lawrence the second 
He was formerly the Berlin correspond- 
ent of the Chronicle, and knew the Ger- 
man character thoroughly. He had no 
experience as a war correspondent when 
he came to Gallipoli, but before he left 
the peninsula had learned the game thor- 
oughly. Afterwards he was Reutcr's 
correspondent in France. 

"Perry Robinson, the Times corre- 
spondent, always gave a straight story, 
ln.it he hated the Germans tremendously 

"H. hi. Tomlinsori wa, correspondent 
to the Times and the Daily News, two 
strange tied fellows for a man to serve 
Tomlinson was a Radical, a cynic, and 
something more. Some of his articles 
were so cynical that it was douMful 
whether his 
stood them. 

"W. Beach Thomas of the Daily Mail 
was a tall, sprctacled athlete, of rather 
academic appearance, an old Oxford 
half-milcr. Thomas was a fine corre- 
spondent, always keen on his work and 
willing and anxious to assist his col- 



NEW ENGLAND CLUBS UNITE 



Four in Aasociation Headed by H. 
Wesley Curtis 

Boston, Nov. I. - The New England 
Association of Advertising Clubs was 
organized yesterday by the Pilgrim Pub- 
licity Association, Boston; Old Colony 
Advertising Club, Brorkton; Worcester 
Advertising Club and Providence Town 
Crie-rs. 

The officers elected were: President 
H Wesley Curtis. J W. Barl-er Adver- 
tising Agency, Boston ; secretary, 
George W Damelson. Daniclson Adver- 
tising Agency. Providence; executive 
committer, Charles T. Cahill, Unitrd 
Shoe Machinery Company ; F. W. Spol 
lett, shoe retailer, Boston; R, C. Moore. 
Gralon & Knight Manufacturing Com- 
pany, Worcester , K, M. Spencer, Davis 
Press. Worcester: Harry Pearson, O. J 
Gude Company. Providence, R. i , and 
F. A. Black, William Filcnc'* Sons Com 



Oklahoman Edila Cisco Roundup 

Cisco, Ttx., Nov. 1.— Lee M. Nichols, 
former HI Reno and Tulsa newspaper 
man. is now editor of thr l)ail> and 
Weekly Roundup 
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DAYTON WILL BE HOST 
TO WOMEN WRITERS 

John H. Patterson and Governor Cox 
Will Entertain Ohio Prest 
at Three-Day 



Ci t:\ tl, svn, (>, Nov. 5 —The program 
for thr annual convention of the Ohio 
Newspaper Wymi'ti'i Association at 
liayton November 7, 8 iii»<) °. 11 "tic of 
the mi i-t interesting in its history. Dclc- 
itates will he thr guests »f John H. Pal- 
H non. prrsi iK-iit of the National Cash 
kcgi-ur Company Sunday morning 
ilu-> will he lilt guests of Cmvtrnur 
James M Cox, owner of the Dayton 
News and Springfield New*, at a break- 
fast at the Hotel Miami Miss Anna 
Wilson, probation officer of Dayton's 
juvenile court, will discuss "The Fed- 
eration oi Business and Professional 
Women" during the breakfast, 

The convention will open at 1 p m 
tomorrow with a joint meeting of the 
executive. meml>crship and clearing 
house committee* 

Saturday morning there will lav a ses- 
sion in the assembly hall at the Na- 
tional Cash Register Company's plant 
a children's program of entertainment 
heinn rendered. A trip through the fac- 
tory will be followed by a lecture at 
the N. C. R school house and a luncheon 
in tin- company's "Officers" Club." Dur- 
ing this luncheon Anna Olga Jones, oi 
the Columbus Citiirn, will speak on 
"Serious Service" "In a Happy Vein" 
-Cynthiana Cray. Uclty Fairfax. Jam 
Hope. Susie -Smart— will be the sub 
ject of a talk by John H Patterson. 
Tk» Prof*™ 

An afternoon sessmn will follow in 
the N C. R school house, she program 
being as follows : 

"When Vou Art tie Mi> K A l>ay. 

Itftloilla MraM-nfc-f. Iii«us»tm kd tiy Mn 
f.iM II Bryant. WilUruibby Krs-ublKan 

-Tfuatnir Lnsliib ThmtiKh it"- Nrwsj'»[»er" 

Sirs MaTKSVrl Hf atldtflS-urf. *'sfr»TCl Ho 
iuhIoii led by Mita kutli I'iinii. 1 'utuuilois 
Ohiu Slate Journal 

"liallH-rinr Ntvt from tkr Small T«*n»"-' 
\lr^ ( haituilr Vrxr Nata, It* llfftmiaine K«- 
immo Pis*iis.i<m lr,l by Mis, iUU Bret:. 
WrtUville Union. 

•"Tar Woman lU-laMid ihr \<-w>i<.-t|vff " Mi« 
J,*,i, (llas.ee. * ovelaiol Wain llralri., 

An auto rule through Pay-ton will be 
uiven delegates by Mr Patterson, fol- 
lowed by a reception at tin "Hills and 
Dales" home of K. C Uurkhnni of the 
Dayton Journal 

During the evening a banquet wil' 
be held a1 the N. ('. ft. "Officers' ( lull." 
Mrs J. W Freeland, Marion, will pre 
side The speaking program follows : 

■-UUI New Mimh^r," Vi.. IVarl Hrlfti;". 

*Ts t ".K/,i''n B Crecti.,».'-->li. trios!.. Hall, 
I'trtolmt I'aflon VVr. men's I'r 1 luh 

Rrses-mtr— Mua Kalkrr.r.,- A».-, Snli.cy 
>>■,».. 

A.Mtr.s — l.r,Ou,l< K. 1-illf. oMr-i \\ nielli's 
)|«ins«r l*i>nir t anin«i 

Atllir l.raria l'irf(r. Sr» VorV InlMIn* Wnn 
td'o In-litdtr. 

The Suml.iv morning bn-iio-s s.-vsioii 
pr-'iiram foil-, as 

"Tke tV»man th. |l„.. Want-"' Hatty K 

Tayl'o. l'i,roiii.-iiitl, Time* 

'Ir.r Nni .vii) <if Vs r»mrn !.> (lit >,<-*,* 

E-*|»,r" tuna II ra«[it. MitJ.ll, »wn Inunial. 



Tt r- awalcaanalior, q\ thr ur I 

THE DAY 



THE WARHEIT 



lOn h. 



>> fc.,.: 



«W)>e«Ja* 
Tb. National J.wi.h Daily 



•I.. Ural lll.l II. C L." 

"fhr I'rrss Anelil"' \lrt. tVnlttlir Smythr 
IV-tftlt. Itaytixi News 

"Tkir l*.»tintry ( otmpondeia"- -Mta< Ruth 
fh,.^in». Sandukky Rcjisirr. 

I Kr Rr..>« Rtimttrr" -Mim Prarl Hflftub. 
it-twlinc Cirem. 

■ I >t»tt His t nutotr News l.rllrrs" — SJiu Win 
ilod Ihll.r, Fitirjlay, 

i >rtirer> of the association are: Presi- 
iftnt. Miss IVarl Hcltrich, Buwlinu 
• ireeii; vice-president, Miss Ruth Par- 
r. u, Columbus : secretary. Mrs. Mary 
l'r«:or Wilson, Lelsanon; treasurer 
Mrs Mary Vouhk. Dayton; executive 
committee — Miss katherinc Amos, Sid 
tiev ; Mrs. Zell Hart Drminu. Warren; 
Mrs I, M Spencer. Milford; Mn. Edith 
1. Hall. Dayton; and Miss Winifred 
ItMler. Ftndlay. 



DAILY ADS HELP BANKS 



URGES WATER POWER 
RELEASE BILL 



Prau S»enr«d Ona-Third of Savings 
Held by Boaton Company 

Boston. Nov. 2.— The value of news- 
pajter advertising in getting business for 
lanks was disfussrd by G. Wallace Tib- 
Ixtts, vice-president of ihe Exchange 
Trust Company, at a conference of the 
Associated Savings Trust Companies of 
Massachusetts, at the City Club. 

SnpiK>ninE his claim, he said that dur- 
niK SrptemlHT. .11 jM-r cent of thr sav- 
ings accounts business of his bpnk was 
the direct result of iront |««e adver- 
tisements m the daily pres. and that 
Ihe same kind of business for this 
month ha* already risen 1 per cent over 
rtie previous nrotith 

He said that his bank sets aside a 
certain jsortion of its earnings for news- 
paper advertising and declared that the 
return far exceeds the amount expended 
He explained to the gathering thai the 
essentials in advertising a bank are: 

The name of the institution, its loca- 
tion, us slogan (if any ) and trade mark 



Judaon Started Aa Reporter 

llKireznkVT, Conn., Nov, 4— Freder- 
ick V Judson, who tlied in St. Louis 
last week, was once a newspaperman 
here Mr. Judson was a reporter on 
the liriditcport Kvening Farmer, now 
the lindneport Times, in lfKll -turbu- 
lent times in the titv. He was assigned 
t.i "cover" a ilaK raising, the occasion 
of the worst ri.M the city has ever 
known 



Mention Glynn for Governor 

Albany, N Y.. Nov. 2— The name of 
Martin H Clynn. editor of the Times- 
I'nion and cx-<jovernor of New York, 
has been mentioned on several occa- 
sions for the gubernatorial nomination 
next summer. Mr, Glynn Became Gov- 
ernor when William Sillier wa» im- 
peached in 1913 



for Sala. 

Oklahoma City, Okls... Nov. 3 — 
Formation of a salcs-manajEers' division 
of ihe Ad Club is planned The work 
will be started at once The Ad Club 
will revive its one night a week study 
system, followed last year 
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Trenton Times 
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Alaaka and Pacific Nortbweat Contend 
Thay Have Untouched Spruce 
Enoueb to Make U. S. Inde- 
pendent in Pulp Wood 



Realizing that the Water Power 
Leasing Bill, which has been passed 
by the House and favorably reported 
by the Senate, will open up these 
fields for paper production and re- 
sult in the establishment of new set- 
tlements, erection of big plant*, cost- 
ing millions of dollars, and large 
payrolls, the Northwest and Alaska 
are vigorously backing- the proposed 
legislation. 

Cheap hydro-electnc energy is one 
of the chief rsxenttals of the news 
print industry. There i» an abun- 
dance of water power and spruce and 
other suitable limber areas in the 
Northwest and particularly Alaska 
Danger in Delay 

Close observers of the news print 
xituation declare that unless the 
Northwest and Alaska pulpwood 
areas are opened thr United States 
will be solely dependent on imported 
news print before many years. 

It is estimated the annual growth 
of suitable timber in Alaska alone 
would supply half uf the pulp used 
in the United States In the West- 
ern country, however, the water pow- 
er is withdrawn from entry and as a 
result no pulp mills have been in- 
stalled. The water powers of the 
Ivasl were segregated frnm the gov- 
ernment domain before the with- 
drawal order became effective. 

Representatives of Eastern States, 
who formerly were opposed to the 
opening of the resources of the Wejt 
and Alaska, are now ardently advo- 
cating the passage of the Water 
Power Leasing Bill and the develop- 
ment of the Western resources, for 
the news print situation has brought 
them to a realiiation of the fact that 
to use up the raw materials of the 
East and transport a large portion 
of them to the West, and later to 
transport the raw materials of the 
Wes.t to the East, is not true con- 
servation, but on the other hand is 
decidedly wasteful. 

Declared Ideal Pulp Wood 

It was contrnded for many year* 
that the Alaska timber had great 
potential value in the making of lum- 
ber, hut the aircraft inveatigatioii de- 
cidedly disproved that theory w far 
as aircraft liimher he concerned. It 
was found that the trees grow 
boughs from the ground up. Every 
hough makes a knot in the lumber 
and destroys its tensile strength. It 



BUFFALO NEWS 

EDWARD H. BtiTLKR 

Editor and Publisher 

"The only TiulTalo newspaper 
that censers its advertising 
column «. Many of our adver- 
tisers u«f our columns exclu- 
sively. The above is one oi the 
many reasons whv." 
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is, however, ideal wood for the 
manufacture of pulp, 

A permanent domestic supply 0: 
pulp, sufficient for the need* of tht 
country, can be maintained indefinite- 
ly, it is believed, under a proper 
of reforestation. 



Seattle, Nov. 4-— Will the rolls of 
news print on the presses of the 
newspaper plants of the United 
States soon be the product of the 
vast pulp woods of Alaika and the 
Pacific Northwest, heretofore un- 



ADS r'OR ALL CHURCHES 



Newapaper Advertising 

Seue, Saya Oregon Pnetor 

Hooo Ruth. Okf-, Nov. 5 — The Ra 
erside Congregational Church has largi^i 
an agirressive advertising campaign un 
drr the direction of Rev, W H. Boddy 
its pastor, who says: 

"The advertising columns of the 
newspaper offer the most effective 
means' of publicity. Common sense d - 
rects that the churches use it I shoul i 
prefer that my advertising attract proplr 
to all churches, rather than -simply c*L 
attention to my own." 



Paper Men Diacuaa Taut 

Po».ti.ash, Me, Nov. 4. — Pulp anc 
paper manufacturers, lumbermen anil 
umber owners arc meeting here today 
and tomorrow at the request of thr 
Eastern Products Association, wbc« 
headquarters are at Bangor, to consider 
the forest industries <|ucstionnairr set: 
out recently by the Bureau of Interna! 
Revenue. The questionnaire was de- 
signed to secure such data at may per 
mit the bureau to deal intelligently wirl 
the income and profits tax returns of thr 
forest industries ; also to permit these 
taxpayers to put their case fairly befort 
the Government, especially as to claim 
for depreciation 1 



News and Ada Cat Fire Lewa 

Bancoh. Me., Nov. 4 — A letter ei 
pressing his appreciation of the value pi 
fire-prevention publicity through tlv 
news, editorial and advertising column* 
of the newspapers of Maine has beer 
received by the editor of the Bang:^ 
Commercial from G Waldron SmiU' 
State Insurance Commissioner. 

H<>«ltf Back from Haeltb Trip 

Poutlan u., Me.. Nov. 3. — I). W 
Hoegg. Jr., associate editor of the Ex- 
press-Advertiser, has returned from m 
outing at Mooschead Lake and in Aroo* 
took county, where he went for thr 
benefit of his health. 



The Newark (N. J.) 
Ledger 

it a 7-day Morning Associated 




papers. 

IxiROTHY D1X end HELEN 
ROWLAND have recently j,..„rsi 
oar ataf. This gives the HOMF 
folks a foil day's reading instead 
of on boor or so In the etmiiu. 
:_EdlUs»«. ic 
Se 



Van hava Iheufbt el 
plat* yoiarsatf. But M we t«U ywo 
kew Pr«a. cllealaif can be esaea 
a tauaiaass-eallear tar yssat. 

BURRELLE 

l ift Ufayclle St., N. Y. Git 
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OHIO FIRST 



"How are crops?" is the usual 
farmer-to-farmer greeting. The 
answer to that question is of in- 
terest to manufacturers — to those 
who plan advertising campaigns 
—to all who study market con- 
ditions. 

The 1917 corn crop in Ohio was 
valued at $204,136,000; the wheat 
crop was valued at $83,926,000; 
oats at $49,984,000; rye, $2,608,000; 
barley, $1,558,000; buckwheat, 
$658,000; potatoes, $22,880,000; 
tobacco, $24,768,000; hay, $76,926,- 
000; beans, $35,000,000. 

Most people think of Ohio as one 
of the great industrial states—and 
it is, PLUS. In many industrial 
lines it is FIRST. But Ohio pro- 
duces CROPS, too! The state 
ranks tenth in value of farm pro- 
ducts—which fact indicates that 
the soil still figures as one of Ohio's 
dependable sources of wealth. 

There are 270,000 farms in the 
state— not one of them too re- 
mote from a city to benefit by the 
regular visits of a daily news- 
paper. In fact, Ohio newspapers 
"cover" the state and make a 
thorough job of it. There is no 
"unresponsive" population in 
Ohio. The people are of a high 



average of education, home life 
measures up to the best and 
FIRST American standards and 
prosperity abounds. 

The Ohio newspapers listed here 
are market-finders for manufact- 
urers. They conform to the Ohio 
requirement— that the state in- 
stitutions and enterprises must 
be of FIRST order! They have 
helped numerous manufacturers 
to win a place in Ohio and to 
hold it THEY ARE AT YOUR 
SERVICE. 
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Important to 
Advertising Agents 
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Realizing the growing costs of doing business to advertising 
agents as well as to the manufacturers of advertising 
space, which in the case of the newspaper has been in 
a measure offset by increasing advertising rates and 
selling price, 

THE NEW YORK GLOBE 

Announces as effective on and after November 1, 1919, an 
increase of 2 per cent, in commission to advertising 
agents on general advertising. 

On November 1, 1918, The Globe increased 
commissions from 13 per cent, to 15 
per cent. 

On November 1, 1919, The Globe announces 
an increase from 1 5 per cent, to 1 7 per cent., 

the 2 per cent, cash discount to continue. 

In making this increase The Globe reserves the right to cancel 
the extra 2 per cent, in every case where the agent rebates 
it to the advertiser. 

The Globe will continue its policy of absolutely protecting the 
advertising agents by refusing to quote net rates direct 
to others than wholesale buyers of space using upward 
of 50,000 lines per year. 



Member 

A. B. C. 



THE NEW YORK GLOBE 'fS? 

JASON ROGERS, Publisher 
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HIGH - WAT 



The Net Paid Circulation of The Chicago 
Sunday Tribune November 2nd, exceeded 

7 2 5,0 0 0 

The demand was greater, hut owing to the shortage of white 
paper The Tribune was unable to meet it. 

This is the highest circulation in the history of The Chicago 
Tribune, and is the largest circulation of any newspaper in 
the world sold at the price of The Chicago Sunday Tribune. 

On this same Sunday The Tribune set a new record in 
volume of advertising— 732.01 columns. As a result 770 tons 
of white paper were used in printing this issue. 

In line with its policy of conserving newsprint, The Tribune 
requests advertisers to restrict the size of their advertisements 
as far as possible. 

Since November 3 the size of The Daily Tribune has been 
limited to an average of 32 pages — necessitating the rejection 
of a large volume of advertising. 

Qfr i (lifxm&a Uxxhxxm 

$\ THE WORLD S GREATEST NEWSPAPER/^ 
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You need not worry about 

PENNSYLVANIA 

Just put your Advertising message into the daily news- 
papers and inspire your salesmen to stir up the distributors. 

There is no need to go into all the details of Pennsyl- 
vania's wonderful prosperity because you can get from 

your mercantile agency all the business data, crop reports, steel and iron 
output, etc., needed to convince you that the time is NOW and the 
place— PENNSYLVANIA. 

Labor unrest, unofficial "vacation- 



ists," calamity howlers and the un- 
American agitators are no more 
evident in Pennsylvania than in any 
other state in the Union. 

You can be assured that the spirit 
of sane and vigorous Americanism 
in Pennsylvania will solve transient 
problems. 

You can be assured that Pennsyl- 
vania's purchasing capacity repre- 
sented in her vast and well paid in- 
dustrial workers will average a higher 
per cent, this year than ever before. 

And you can be assured that the only way 
to GET and HOLD Pennsylvania's business 
— to get your advertising story across in the 
shortest space of time to the greatest number 
of people — and at the smallest j>ossible cost — 
is to use the daily newspapers. 

Let us forget "reconstruction."' "reorganiza- 
tion" and other trite terms by showing our 
supreme confidence in "Americanism" by 
starting something NOW. Present momen- 
tum always assures more progress for the 
future. 

These newspapers can help .you make your 
trade mark a greater indestructible asset : 
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(MAE) 

(E) 

(E) 

(E) 

(E) 

W 
(E) 



23,14* 
23,171 
8,021 



Courier . 

*Easton Express 

Km lor, Free Prui 

Erio Herald 

Eri. Herald 

{Harrisburg Talefraph 



14,177 
1.774 
12,044 
14,1*2 



.04 

.OS 



JtS 
MS 



.04 
05 



JIS 
J3 

,025 



•441 
8,03* 



03 
CIS 



.02S 
JIS 



22,183 
841* 



6413 
123477 



{Johnstown Democrat (M) 

{Johnstown Leader (E) 

Lancaster Intelligencer and News. 

Journal (MAE) 

Lebanon Daily New. (E) 

New Ca.tl. New. (E) 

OU City Derrick (M) 

{Philadelphia Record (M) 

{Philadelphia Record (S) 133,180 

Pittsburgh Dispatch (M) SS.DSS 

Pittsburgh Dispatch (S) 

Poltsvill. Republic** (E) 

Scranton Republican (M) 

Scranton Times (E) 

West Chester Local News (E) 

Wilkes-Barre Times-Leader . .(E) 

Williamsport Sun (E) 

York Gasett. (M) 

Total -•. 724427 $I.W*4 $1.53*4 

Government Statement, October 1st, 1JI9. 
•A. B. C. Report, October 1st, 1*19. 
tA. B. C. Report. April 1st, 191*. 
{Government Statement. April 1st, 



33.91* 
11,5*0 
18437 
IS.7M 
14410 



.M 

j*17* 



2S 
_2S 
.13 
44 



.03 
.05 



J17* 



25 
Zi 
.08 
44 
S3 
J7 
.07 
03 
J4 



• 
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i^B Untos ^uni-ag S&wjister 

Iowa's Old Reliable Sunday Newspaper 

73% Advertising Gain in 30 Weeks 

TN 30 weeks The Sun- 
A day Register has pub- 
lished 73% more adver- 
tising than it published 
in the same period last 
year. On every single 
Sunday for 30 weeks 
The Register has made 
a gain. The smallest 
gain was 572 inches; 
the largest was 4,333 
inches. 




Study these figures — 
they show a wonder- 
ful newspaper growth : 



April 
May 
June 

July 
Aug. 

Sept. 
Oct. 

ToUl- 



6 
13 
20 
28 
4 
11 
18 
2S 
1 
8 

IS 
22 
29 
6 

13 
20 
27 
3 
10 
17 
24 
31 
7 
14 
21 
28 
S 
12 
19 
26 



Total ada. 
Sun. RagUtar 
Hit 
Iochaa 

4,000 
4,383 
4,089 
3.578 
3,980 
3,777 
3,974 
3,973 
4,205 
3,832 
4,447 
4,376 

4,712 
4,857 
5.378 
3,825 
4,439 
4,007 
5,812 
5,584 
6,729 
4,101 
5,242 
4,774 
5,631 
4.889 
5,224 
5,086 
5,451 
4,500 



Total adv. 
Sun. Ratictar 
1918 

In, h.. 

2,918 
2,959 
2,809 
3,006 
3,080 
3,006 
3,131 
3,033 
3,424 
2,656 
2,648 
2,694 
2,817 
2,860 
2,088 
2^51 
2,948 
2,357 
2,289 
2,488 
3,703 
2,130 
3,037 
2,655 
3,092 
2,863 
2,822 
1,426 
1,118 
1,762 



GAIN 
INCHES 

1,062 
1,424 
1,280 
572 
900 
771 
843 
940 
781 
1,176 
1,799 
1,682 
1,895 
1,997 
3,290 
1,274 
1,491 
1,650 
3,523 
3.096 
3,026 
1,971 
2,205 
2,119 
2,539 
2,026 
2,402 
3,660 
4433 
2,738 



138,855 Inches 80,370 inchet 58,485 GAIN 



6,675 Gain in Circulation Since April! 

The Sunday Register has made this gain in the 
number of its readers because it is constantly a 
better newspaper. No other Des Moines Sun- 
day paper carries Associated Press news; no 
other has as attractive features. 

Here are the details of The Sunday Register's 
growth : 

More Paid Circulation Than Any Two Other 
Iowa Sunday Newspapers Added Together 

MEMBER AUDIT BUREAU OF CIRCULATIONS 





Average Circulation 




per Sunday 




. 70,698 




71,784 




. 70,079 


July 


70,666 




. 71,963 


September 


72,360 


October 5 th 


. 75,096 


October 12th . 


76,311 


October 19th . 


. 77,024 


October 26th . 


. . 77,373 
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If you were to ask 
most any intelligent Philadelphian 
how to make your advertising 
do you the most good 
in Philadelphia, 

the reply undoubtedly would be: 
"Put it in The Bulletin' ' 




Dominate Philadelphia 

Create maximum impression at one cost by concentrating in 
the newspaper "nearly everybody" reads— 

The Bulletin 



Net paid average for A A {% *"\ »m 4 Copies 
six months ending bLtXf) ^ f l!j a 

October 1st, 1919 * 1 * X day 



No prize, premium, coupon or other artificial circulation stimulation methods have ever been used by 

"The Bulletin" 




EDITOR&PUBLISHER 



Issued every Thursday—forms closing at 2 P. M. on the Wednesday preceding the 
date of publication--by The Editor & Publisher Co., Suite 1117, N. Y. World Bldg., 



63 Park Row, N. Y. City. Private Branch Telephone Exchange, Beekman 
James Wright Brown, President; Fenton Dnwlino-. Secretary 




'oL 52 



NEW YORK, THURSDAY, NOVEMBER 13, 1919 



No. 24 



\D VERTISI NG SERVICE IDEAS EXCHANGED 
AT BATTEN CLIENTS' CONVENTION 



Eighty-six Non-Competitive Advertisers Find New Meanings in "Agency Service 
Mutually Benefit by Unique Experience Meeting— Automobiles and 
Elevators Shown in Exhibit of Advertised Products 



and 



I >\V a really modern advertising 

I agency keeps abreast and ahead of 
c times by constant endeavors to im- 
ove its service to clients and to inten- 
fy the sates results of their advertising 
as well demonstrated last week at the 
otel Commodore, New York, where 
"8 representatives of the 86 accounts 

George Batten Company, Inc., gath- 
ec| for a two-day convention as the 
icsts of the agency. 
A better appreciation among clients 

how an agency serves the accounts 
ider its care and cams its commission 
om newspapers and other publications 
id the face-to-face analysis of the prin- 
ples employed in merchandising a wide 
nge of articles, which, though non- 
impetitive, nevertheless oftrn appeal 

the same class of buyers — those were 
c two basic ideas of the convention, 
id according to Merrick R Baldwin, a 
pre»entalivc of the Batten Agency and 
airman of its convention publicity 
mmittre, the agency executives and 
e client] were more than pleased with 
e execution of the ideas. 
"The convention is unusual in its 
turc — perhaps unique," Mr Baldwin 
Id an EniToa & PtnUMB represcnta- 
•e "It i» to be doubted whether ever 
fore have men interested in the manu- 
cture of stuves, face-powder, paper, 



soap, engines, stockings, paint, raiors, 
mincemeat, automobiles, watches, shoes 
and many other widely dissimilar com- 
modities, gathered to discuss matters of 
common interest. 

"These commodities seem at first 
glance to have little in common, so far 
as sales appeal is concerned, but you will 
note that many of them are in constant 
use by practically the same class of buy- 
ers. Take, for instance, stoves, face- 
pnwer, map, stockings, paint, mincemeat, 
automobiles, watches and shoes. All of 
them appeal to women buyers and a 
principle of advertising or merchandis- 
ing which sells one of them is probably 
applicable to another or to all." 

The results of the conference were 
summed up briefly by President Wil- 
liam II Johns of the Batten Company 
tn KniTim & PrnusHtu as follows: 

"The vital part of it was, of course, 
the four business sessions, at which 
iKo of the executive* o( the firms we 
serve sat in most interesting and. I 
think, profitable conference for two 
days. We are most gratified at the out- 
come of these sessions." 

lour business sessions were held for 
the discussion of topics of common in- 
terest, relating to problems to industrial 
organization, research, production and 



merchandising. Among the addresses at 
the opening session were the following: 
Opening address, William H. Johns, 
president, George Batten Company ; 
"Linking Advertising with Sales Ef- 
fort." George W. Hopkins, genera] sates 
manager. Columbia Graphophone Com- 
pany ; "The Value of Sales Conven- 
tions," George W. Spahr, sales man- 
ager. Elliott-Fisher Company. 
Other addresses were as follows: 
"Industrial Research," Or. Arthur O. 
Little, president. Arthur D. Little, Inc.; 
"Flexibility of Organization," John 
Younger, assistant to the president. 
Standard Steel Car Company ; "Mechan- 
ical Transportation," William F. Morrill, 
president. I anuuu Company ; "How Big 
Should a Business Be?" Howard W. 
Dickinson, vice-president, George Batten 
Company. 

"What is National Distribution?" E 
J. W. Kink, assistant general manager, 
Mishawaka Woolen Manufacturing 
Company: "Intensive Merchandising," 
John S. Lawrence. Lawrence & Co.; 
"Human Relationships in Organization." 
Krnst R. Bchrcnd, president and gen- 
eral manager, Hammermill i'aper Com- 
pany ; "Mriting Labor," Frank H. Wil- 
tard. assistant general manager, Graton 
& Knight Manufacturing Company. 



"Xlarketmg a Raw Product," Bennett 
Chappie, publicity director American 
Rolling Mill Company; "Consolidating a 
Growing Business." Solon Wilder, presi- 
dent. Central Oil Ic Gas Stove Company ; 
"New Functions of Salesmen," George 
H. Leach, secretary and general sales 
manager, George E Keith Company ; 
"Copy," William J. Boardman, vice- 
president George Batten Company. 

Eighty-six booths occupied the floor 
of the ballroom on the first evening of 
the convention and afforded each of the 
guests an opportunity to tec the products 
of his fellow guests. On another page 
of Edito* It Publishu are printed 
photographs of one aisle of the exhibit 
section and of the exhibit of the George 
E Keith Company, which is of special 
interest to newspaper advertising men 
in that it displays " the "Walk-Over 
Shoe," the advertising of which is done 
exclusively in newspapers. 

Among the 86 lines of merchandise 
on display were automobiles, tractors, 
gasoline engines, stoves and heavy ma- 
chinery — exhibits made possible by the 
Hotel Commodore's automobile elevator, 
which is m rxrlusive possession among 
New York hotels. 

And speaking of elevators, the guests 
at the convention were reminded by the 
(Continufd on Vagt 8) 



B^ P Executive* of firm* served by the George Batten Company in convention aession, President William H. Johns 

on rostrum in right background. 
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WASHINGTON AWAITS COMPLAINTS 
FROM PUBLISHERS 



But Have 



Is Interested in New* Print Situation, 
No Definite Policy — Plan to 
Stop Exports. 



BY ROBERT T. BARRY 

Washington, Nov. 11. 

IT WOULD be pleasant to write from Washington this week that 
the Federal Government as a whole and Congress in particular 
is properly concerned over the desperate straits into which the 
American newspaper publishers arc being plunged both in the mat- 
ter of newsprint supply and prices, but it would not be true. Noth- 
ing but rank misrepresentation could describe alarm of a type that 
forecast real action. 

Some members of Congress, many of them, in fact, arc inter- 
ested, but they confess a certain amount of impotence in the matter. 
Officials of the Federal Trade Commission and the Department of 
Justice insist they are "watching the situation very closely" but 
they vouchsafe no encouragement for immediate action. 

interested, But Have No Definite Plane 

when not in conference over phases 
of the historic fight. 

Representative Reavis, of Nebraska, 
who made a speech in the House last 
week demanding an investigation by 
the Treasury Department into the 
underlying causes of the shortage of 
news print, told Editor & Publisher 



Many officials were interested in 
the notice of the International Paper 
Company's price program for 1920 re- 
vealed in Editor & Publisher, but 
their sympathetic concern has yet to 
crystclliie into some definite program 
of relief for the newspapers. 

Federal Trade Commission officials 
declared that they had been in close 
touch with the developments in the 
newsprint crisis for some time, but 
they wootd indicate no prospect of 
action on their part. Asked if they 
did not view the 1920 contract pro- 
posal of the International as border- 
ing upon a violation of the agree- 
ment of November, 1917, they with- 
held comment on the ground that the 
Commission occupied the position of 
umpire in the price controversy and 
would have to await a formal inquiry 
into the facts. 

"I.P. H M»f Transgress War Agreement 

Copies of that agreement in the 
Commission's files were produced and 
the language read to aid unofficial 
comment to the effect that the new 
contract proposal appeared to trans- 
gress the spirit and letter of the 
agreement. 

At the Department of Justice it was 
held (hat until the matter had been 
presented formally by the American 
Newspaper Publishers' Association no 
forecast of the probable action of 
the Attorney General as trustee for 
the publishers could be given. 

Senator Boies Penrose, of Pennsyl- 
vania, chairman of the Senate Com- 
mittee on Finance, is ready to assist 
the publishers both in the matter of 
prices and of supply should the news- 
paprrs suggest a course of action 
that cat. reasonably be expected to 
obtain the approval of Congress. One 
of the suggestions made to Senator 
Penrose was that the tariff rules on 
importation of paper be revised. 
Sonic publishers are inclined to be- 
lieve that substantial importations 
from Norway would be possible if the 
duty free limitation were raised. 

Treaty Hold. Up Rmr Inquiry 

Senator l<ccd, of Missouri, is inter- 
ested very keenly in the newsprint 
situation, but he has not been able 
in dev--.te any time- to tin? nutter <Juc 
lo Ins unusual activity ir, connection 
wttit the Senate discussion of the 
treaty of peace Willi Germany. Sine.: 
hi' recovery front lii.s recent illnrss 
hr has devoted little tunc lo .m \ - .\ nm 
'.Hot than the treaty and ha< hrrii on 
<••<• S'-'-tte floor almost continually pajn-rs 



Representative Christopher son. of 
South Dakota, introduced a bill last 
Saturday to prevent the export of 
newsprint paper as long as the pres- 
ent shortage continues, under pen- 
alty of $10,000 fine or 10 years' 
imprisonment. He would not discuss 
the new price issue but in explana- 
tion of his bill Mr. Christopherson 
said: 

"The papers out my way are all 
complaining about the way the 
paper manufacturers are treating 
them. They say it is almost impos- 
sible for them to get enough news 
print to get out the paper. When- 
ever they write or wire to the manu- 
facturers they are told there is an 
acute shortage and that is about all 
the satisfaction they get. Now I 
have looked into this thing and I 
find that 10,000 tons of newsprint 
were exported from this country 
during August. If there is such a 
shortage paper manufacturers should 
not be permitted to send any paper 
abroad until the domestic needs are 
met. 

"My bill has been referred to the 
Interstate Commerce Committee and 
I am making an effort now to get 
Mr. Escta to grant hearings on it. I 
am hopeful of favorable action, not, 
however, before the regular session 
of Congress." 




today that he had two solutions to 
propose to meet the problems of the 
publishers. 

Reavis for Paper Rations 

"One remedy is to ration paper," he 
said, "so that the larger dailies will 
not get it all and the little fellows in 
the country districts none. 

"The other will get at the heart of 
the trouble and save the country's 
paper supply. I propose that the Col- 
lector of Internal Revenue be in- 
structed to make a comparison of the 
amount of advertising done before 
the excess profits went into effect 
and now and where it is shown by 
these comparative figures that an ex- 
cessive amount of advertising space 
is being used in order to avoid paying 
the government its just due, that no 
allowance be made for expense ac- 
count. This would soon bring ad- 
vertising down to its proper basis 
and would conserve the print paper 
supply. 

"As I said before I have no quarrel 
with a newspaper's prosperity; 1 am 
in accord with the general view as 
to the usefulness of advertising, but 
I object to the method adopted to 
beat the government. The country 
press is feeling the real pinch of the 
shortage. I am still trying to get 
the Ways and Means Committee to 
take up this matter with the Treasury 
Department." 

Would Stop Exportation 
Mr. Reavis explained during the 
course of his speech in the House 
that the excess profits tax was a 
graduated tax that increases propor- 
tionately as the excess profit in- 
creases. An institution showing a 
profit of a certain sum must pay a 
tax of 10 per cent; it the tax is over 
the specified sum the tax is Vi per 
cent, and so on. It the profits are 
but slightly above the 12 per cent 
sum, expenditure for improvements 
on the plant and advertising will 
bring it I... low that -inn and save 
the institution thousands of dollars. 

'Mils i, vtl-.y. Mr. Kt-avis sav, ad- 
vertising in all the papers is so 
•k'jw and that so much news prim 
is being consumed liy the larger 



CAROLINANS CALL MEETING 

January 8-9 at Creaaboro Data and 
Plnco 

Concord, N. C, Nov. 8.— J. B. Sher- 
r i 11. secretary of the North Carolina 
Press Association, announces that the 
mid-winter meeting will be held in 
Greensboro, N. C, at the O. Henry 
Hotel, January 8 and 9. 

A question box will be in place fot 
the first day and will receive questions 
on all phases of business. On the sec- 
ond day this box will be dissected and 
the topics will be given the right of 
way. A lianquet will wind up the 
meeting. Greensboro is well -located for 
such a gathering, as it is within easy 
of most of the editors of the 



CHANGE OF NAME 



But Old Wilmington (O.) Rapablisam 
Still la Mensorialiaad 

WiLMiKOTOH, Ohio, Nov. 10.— The 
Journal - Republican Company has 
dropped the name "and" is 
nut the daily edition under the 
News-Journal. The weekly edition ha* 
hern suspended. 

The "Republican" for many years was 
one of the most influential weekly pa- 
pers in Ohio. To prevent the complete 
extinction of the name "Republican," 
the publishers are using this line at 
the editorial mast head, "Consolidated 
with the Clinton Republican, established 

taw " 

MAKE USE OF WINDOWS 



Are Most Valuablo Auxiliary to 
Newspaper Advertising 

St. Louis, Mn., Nov. 7— Make buyers 
come to your store by newspaper adver- 
tising, and then convey the tina; and 
decisive message ley effects e wmfow 
dressing. This is the advice sjiven to 
the members of the Junior Advertising 
l bib of St. Louis by Er.n ti Calvin, 
window display manager tor ViV.vkt & 
Werner, at a recent mceti.it; Calvin 
declared that "when a man sees a suit 
of clothes advertised in the ncu s^ ,,-,tis 
attractively, the next day hi K .yi down 
town in look the clothes over in (he 
»ind-.w before inlying." He added -hat 



bearer, and the 
facilities arc the 



PALMER ELECTED PRESIDENT 

Other Wooaaocket Call Changes Fol- 
low A. J. McConnell'a Death 

WoottsocKJtT, R. I., Nov. 10— Folio, 
ing the death of Andrew James M 
Conned, editor of the Call and prrsi 
dent of the Evening Call Publishing 
Company, Charles W. Palmer, business 
manager of the paper and Mr. McOyn 
ncll's stepson, has been elected as tit- 
corporation's president. 

Arthur Howard Crowell, until recer.-- 
ly on the Providence Journal and lately 
assistant managing editor of the Cai:. 
has been promoted to managing edito- 

Jamcs T. Davidson, for eight yean 
night telegraph editor of the Providence 
Journal, is now with the Woons^ckr- 
Call as a new editor. 

The general management of the paper 
will devolve upon Sampel E. Hudson a< 
publisher and treasurer of the Evening 
Call Publishing Company, with Mr. Pal 
mcr as president and business manager 



Mora and Cheaper Pulp Wood 

uancor, Mr.., Nov. 8. — The Great 
Northern Paper Company plans to pen- 
etrate the forests with a lumber railraa'. 
from a point on the West Branch o: 
the Penobscot River, near Seboomoct 
It will extend 18 miles into the fr>rc-t 
to the timberland, which is located ■■ 
the St. John River basin. 

This will make directly available tin- 
lumber located there for the compam 
pulp and paper mills at Millinocket 
This will make available an added woo: 
supply of many million feet for the two 
mills, and at a much lei 
it could be otherwise secured. 



Newspapers Supply 

Milwaukee, Nov. 10.— "The only ad- 
vertising medium which docs not hav; 
to seek the buyer is the newspaper, 
said Edward Wolff, advertising man- 
ager of the David Alder & Sons Cloth- 
ing Company, in an address befo.-f 
members of the Men's Wear Associate- 
of Milwaukee "The buyer pays for thr 
chance to read the advertising wtt.'i 
the news, and gives his attention freeh 
It is only necessary to use the attrntMtt 
so secured lo sell the goods. In othet 
methods of advertising it is ncccssan 
to seek out the buyer, attract his at 
and sell the goods." 



Offer* Window Display Prize* 

Dallas, Ttr., Nov. 7.— The Times 
Herald has inaugurated a show windoe 
contest, in which three cash priies of 
$25, $15 and $10 in gold will be awardH 
to the three best and most tastefully 
arranged show windows during the 
first week of the Dallas Fair. The 
Times-Herald has agreed to publish thr 
pictures of the prize-winning window, 
with a full description of the displai 



Student* Incraaae 

Maiiiso.v, Wis., Nov. 10— More that, 
200 students have enrolled in the four 
year course in journalism at the Vr.: 
vcrsity of Wisconsin This is mo-t 
thai: 50 per cent in excess of the largrr 
numlier enrolled heretofore. K Mari. r 
Johnson, a graduate of the scthcel 
journalism at the University of Ktir. 
sa\ has been added to the faculty. 



New S. N. P. A. Member 

The Warn (Tex) News- Tribune 
which E_ S. Fentress is business msn 
agrr. has joined the Southern Newsra 
per Puhhshcrs Association. 

Digitized byLioogle 
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ANOTHER WAR WOULD END CIVILIZATION 
—THE PRESS IS WORLD'S HOPE 



Only Through Truth About Peoples, Heralded With Understanding, Can Nations 
Kept from Banding Against One Another, Sir Auckland Geddes Tells 
Journalists of Allied Nations Now Visiting England 



Be 



BY HERBERT C. RIDOUT 



'PHE British Government has not 
1 been slow to perceive the promi- 
nent part the press of the world must 
play in securing the success of the 
League of Nations and its first step 
in recognition of that has been to 
invite a number of Allied and neutral 
journalists to London as the guests 
of Hii Majesty's Government The 
party it under the presidency of 
Louis Dumont Wilden of the Nation 
Beige, and M. Albert G. de Gobart of 
Le Figaro. 

They met the Prime Minister, Lloyd 
George at 10 Downing Street, and 
took tea as his guests, receiving at 
the Premier's hands a personal wel- 
come. 

Representative Gathering 

The following day they were enter- 
tained as the guests of the Govern- 
ment at dinner at the Carlton Hotel, 
with Sir Auckland Geddes, President 
of the Board of Trade as chairman, 
the party including Viscount Burn- 
ham, Louis Dumont Wilden, Colonel 
Sir Hamir Greenwood. Bt. M.P., M. 
Kernand Divoire, T. P. O'Connor, 
M P., M. A. Arapu, Comte de Beam. 
M. Schmitt, M. Taunay, M. Loper de 
Almeida. M. A. De Gobart. J. A. 
Spender, Madame Divoire-Brun, M. J. 
de Marsillac, M. Morf, J. Douglas, M. 
Peigne, Robert Donald, Madame 
Peigne Vignal, M. Albert Jullien, M. 
Serge Cande, E. F. Carnegie, M. Sa- 
dorge, H. A. Gwynne, M. Dichter, M. 
Seitz, M. O. Arapu, M. L. C. Moyse, 
M. Nordman, M. F. Soulier Valhert, 
Frederick W. Emett, M. D. de Zub- 
biria, M. det Gachoni, E. A. Perns, 
M. Lapido, Colonel W. J. Galloway, 
M. Coltor, P. Villars, M. G. Dussol, 
M. I. Wloch. K D. Blumenfeld. M. 
Savtchenko, R. J. Cm, M. Christian 
Sauerwein, M. Colin Grundy, M. Mo- 
<arzel, M. Heider. 

International Power 

Sir Auckland Geddes, as the mouth - 
>iece of Hii Majesty's Government, 
anl that before the war it was recog- 
lized that the press could be a great 
tower for good or evil, that the press 
>f a nation might fan the smoulder- 
ng fires of national jealousy, of in- 
ernational dislike or might damp 
town those fires or help to damp 
hrm down. But he thought that few 
ealized (hat the press was a mighty 
nstrumcnt of war. steadying its own 
lation, encouraging its friends, dit- 
»ur aging, disorganizing, finally dit- 
ntcgrating its enemies. 

We realize now how great a power 
n international affairs the press of 
lie world, the press of each nation 
ottt<l become, he said. Realizing 
hat we realized the importance of 
uch a gathering as that he was ad- 
Irrssing. he regarded it as a great 
innor to be privileged to greet cm 

■ clialf of the British Government the 
rpresentatives of the Allied Pre" 
fr continued: 

"We have before us now a period 
n which the power of the prcs will 

■ c almost paramount. While the war 
va» still on, while the guns still 



roared, the press was second — power- 
ful, it is true, but less powerful than 
the actual armies in the geld. But 
now the clash of the nations is over. 
We who were banded together as 
allies or associates have won the war. 

"We have still to win something 
much greater; we have still to win 
the peace, and it is only, 1 believe, 
through the press that peace can be 
won. I wonder, if all of us, even yet, 
realize the responsibility thai lies 
upon the shoutders of every man who 
writes in a newspaper? 

"Ill-considered words — perhaps 
hmy words — can do Infinite harm, 
while considered words, true words, 
can do infinite good. 

"To-day we look forward to the ef- 
fective establishment of the machin- 
ery of the League of Nations, and, be- 
lieve me. that machinery will never 
be effective unless the nations come 
to know each other far better, far 
more intimately, than they did in the 
past, (or ignorance is the breeding- 
ground of suspicion. 



"When we do not know people, 
when we do not understand their 
mode of thought, when we do not 
realize what their ambitions are, we 
are apt to ascribe to them quite dif- 
ferent ambitions, (mite a different 
mode of thought, quite a different na- 
tional objective to those that are 
really theirs. Therefore, 1 am sure 
that every man who wishes well for 
the future of civilization which is' in- 
extricably linked with the League of 
Nations, must welcome the occasions 
which have led to such a gathering 
as this. 

"It is a hard task that is laid upon 
the press of the world. It is not only 
necessary for the press to avoid 
speaking evil of other nations when 
that evil is untrue; it is just as nec- 
essary for the press of the world to 
avoid speaking well of other nations 
when that wall is untrue. 

"There is nothing more likely to 
lead to misunderstanding, nothing 
more likely to suddenly lead to a feel- 
ing of strife and antagonism than to 
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believe that you are dealing with an 
individual or a nation which has got 
high ideals and ambitions, and then 
you suddenly discover, that the ideals 
and ambitions arc less high. 

"Upon you who are responsible for 
so large a section of the press in the 
different Allied and associated coun- 
tries there rests now the greatest of 
all responsibiltics. If you want the 
League of Nations to be a success 
you have got to tell the truth— the 
greatest difficulty that can face many 
at any time— and to tell it so that it 
is true to the man who reads what is 
said. 

For Mutual Understanding 
"It is easy enough to state fact*. 
Many men any they have told the 
truth when they have stated the facta. 
Yon can state facte, and at the same 
time tell the most diabolical false- 
hood. That it the difficulty that liae 
before ut all at the present tins*— 
that we have got to enter into an 
understanding of each otber'a Uvea 
and naodea of thought. 

"If we fail, the nthe League of Na- 
tions will have failed, and war wilt 
recur in Europe before many years 
are past. We shall see once 
again nation banded against nation, 
groups of nations banded against 
groups of nations, determined to kill 
and to destroy. If we get through 
this time we shall not get through 
next, and civilization will end. There 
is nothing lest upon the thouldert 
of the press of the world at the pres- 
ent moment than the preservation of 
the civilization which has been built 
up by the work of countless genera- 
tions through almost countless cen- 
turies. 

Must Know tha Truth 

"But, before any of us can tell the 
truth we mutt know the truth. 
Therefore, you have come to visit us 
in this land we welcome to-night. 
There is nothing more dangerous at 
the present time than what one sees 
in some papers in all the countries 
which were allied during the war. 
\ on sec article* — well meant; the in- 
tention behind them is obviously of 
the best. You see the description of 
an Englishman or a Scotsman that it 
kindly in intention, that is almost 
fulsome in its flattery, but is untrue 
in fact, because it is giving a picture 
to another nation of a people that 
does not exist. 

"One hears that a nation is com- 
pOMd of people who never think of 
anything but the good of others. I 
do not know that people. You hear 
a nation absolutely uniform -fine phy- 
sique, sportsmen, athletes, and so on. 
These things are not true. These are 
the difficulties that, lie before us— to 
get to know, to get to tell the truth 
so that the correct impression it 
conveyed to the readers — which it 
extraordinarily difficult whether one 
is writing or speaking— and to get the 
feeling of responsibility for the fu- 
ture of the world. 

(Continued »* 'JOuCyioVitJOglC 
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ADVERTISING SERVICE IDEAS EXCHANGED IN CONFERENCE 



(Conlinutd from Page 5) 




On* of the six aisles «h.r. M noncompetitive axhibits wore displayed by the Ceorgo Batten Company 



Otis Elevator Company that the smooth- 
working lifts of the hotel that carried 
them up to the ballroom were a part of 
its rxhibit, which also included a set of 
pen and ink drawings which traced the 
history of elevators from the early days 
of steam, through the hydraulic and into 
the electric eras. 

Another exhibit of interest was the 
collection of newspaper advertisements 
which appeared during Governor Cool- 
idge's campaign in Boston papers. 

Purely social activities occupied the 
guests while they were viewing the ex- 
hibits. Clients of the agency, members 
of its staff and friends from the local 
publishing and advertising field hob- 
nobbed on the floor and, after 9.30 p. m., 
danced. 

A banquet at the Waldorf-Astoria on 
November 7 concluded the convention. 
Among the guests were Rosa Ponsellc 
of the Metropolitan Opera Company, 
Kiccardo Stracciari of the Chicago 
Opera Company, and Tony Sarg, maga- 
zine illustrator, 

Cli.nl. Want Aaothar Naxt Yaar 

That the convention had accomplished 
all and more that was expected of it was 
the universal testimony of guests inter- 
viewed by Eiiiroa & Publisher. What 
agency service to the advertiser and 
publisher really comprehends is clearly 
visualized by those who attended the 
convention and they didn't hesitate to 
sty so. 

J. Paul Boyle of the Florence Manu- 
facturing Company, Florence, Mass., 
manufacturer of the "Pro-phy-lac-lic" 
tooth brush, expressed surprise and 
pleasure at the gathering of men repre- 
senting such wide diversity of interests 
and Stated his belief that other agencies 
would probably follow in the footsteps 
of the Batten Company. 

Jaincs S. Htnkley of the Geneva Cut- 
lery Corporation, which makes Genco 
Razors at Geneva, N. Y., said: 

"I am a man of few words, but I 
think the convention of clients it a suc- 
cess from start to finish and in my 
opinion it should be nude an annual af- 
fair. Despite the fact that the program 
*»' widely varied, each address contains 
: trilling of specific value to each 
client." 

Newspaper advertising received many 
words of appreciation among the adver- 



tisers. C W. Sanford. general manager 
and executive head of the Cliquot Club 
Company, of Millis, Mass., where it 
manufactures "Cliquot Club Ginger Ale," 
stated that his company was using an 
increased amount of newspaper space 
each year and that in three cities where 
newspaper advertising was used exclu- 
sively, the result was extremely gratify- 
ing. 

"In Maine, New Hampshire and Ver- 
mont, where a large number of farmers 
depend on the county newspapers for 
their information as on the day's news, 
our company uses tficse papers as its 
principal media." 

Mr. Sanford was accompanied to the 
convention by H. Earl Kimball, president 
ind principal owaer of the Cliquot Club 
Company, and W. E. Boyers, sales man- 
ager. 

Mr. Baldwin's untiring work as pub- 
licity chairman of the convention was 
favorably commented upon by represen- 
tatives of the New York newspapers 
and magazines who covered the event. 

Tile accounts which were represented 
in the business sessions and in the ex- 
hibits were: 

Acme Wire Company. New Haven, "Acme 
Wlre Product*." 

Amrriran Kitchen Product! Company, New 
York. "Strrro Bouillon Cubea." 

American Rolling Mill Company, Middle 
town, Ohio, "Armco Iron." 

Amory, Browne k Co., Boston. "Indian 
Head Cloth," "Nashua Blankets," "Kalburuie 
Ginghams." 

Armstrong Cork Company, Pittsburgh, "Aran 
strong's Linoleums." 

Bell 4 Co., Inc., Orangvburg. N. Y.. "Bell- 
Ana" 

Bird ft Son, Int., East Walpolc. M... NV 

pon.el Building Product*." 

M. J. Brcitrnbach Company, New V.itk, 
" I'rpto- Mangan." 

BrcwMer « Co., Long Island City, N V . 
"Brewater Automobile." 

D. H. Burrrll A Co., Inc.. Little Hall., N V . 
"Bnrrell Milker." 

Central Oil and Cat Store Company. Bud 
nrr. Ma>... "Florence Oil Cook Store, *n I 

ll-4tr,. " 

Clique* Club Company, Millti. 
"Cliquot Club Ginger Ale. 

I .-tic Manufacturing Company, Aniur-r 
dam, N. V,, "Meodeil." 

Columbia Giaphophiine Company, New Vork. 
"Columbia Grafonola" and "Columbia 
Old*." 

Continental Rubber Works Erie, Pa., "Vi 
talir Rtcyrtc Tire. " 

Cum. Companies Inc., Clinton. la., "i j 
Wnodwnrk." 

Tkr FlKtapbone. New York. 

Henry I t ,„ k Som, Inc., Philail. 
"lii.iton Tool..*" 

Kmbo-.inf Company, Albany, N. Y., "Baby 
i anolr." 

Flliotl F.iker Company, Ham. bora Pa 
"Elliott Fl.be. I: « Machines'^ 



F|r.--"re * nuf at tnr in« Company, Flor- 
ence. Mus. "Pro-phy-lac-tic Bruahr*," 

II. C Fry Glaa* Company, Youngslown, 
Ohio. "Herringbone Latk" and "G. F. Metal 
Office Furniture." 

Geneva Cutlery Corporation, Geneva, N. Y., 
"Oni-o Razor." 

Globe Rubber Tire Manufacturing Company, 
New York, "Globe Automobile Tire*." 

Globe Store and Range Company. Kokomo, 
Ind., "Globe Stoves, Ranges, Pipelcs* Fur- 
nace. " 

Goodetl. Pratt Company, Greenfield. Mail , 
"Mr. Punch Tools." 

Graton k Knight Manufacturing Company, 
Worcester, Mass., belling. 

HamtneftniU Paper Company, Eric, Pa. 
"Itammrrmill Bono." 

Hamilton Watch Company, Lancaster, Pa., 
"Hamilton Watch." 

llampahire Paper Company, South lladlcy 
Fall., Maw, "Old llampahire Bond." 

Han Icy k Ktniella Coffee anil Spice Com- 
pany. St. Louis "H. It K. Cotfec, Teal and 
Spice. " 

HUts Brotheia Company, New York. 
"Dromedary Dalra," "Dromedary Cocoanut." 

IJooton Chocolate Company, Newark, N. 
"Huoton Chocolate.." 

Ifoovcn. Owens, Rcnstchlrr Company. Ham- 
ilton, Ohio, marine engines, casting!, sugar ma- 
chinrry. 

Hough Shade Corporation, JaneevUle. Wis., 
"Vudor Porch Shade*." 

f. W. k A. P. Howard Co., Ltd., Corry, 
Pa., "Korrv Kromc Leather." 

Ilygeia Nurssng Rottle Co., Inc., Buffalo, 
N. Y., "Hygcia Nurnng Bottle." 

Indian Kenning Company, New York, "Ha 
>■ Oil." 

Ireland Brother*. Johnstown, N. Y., "Ire- 
land Gloves." 

Iver Johnson's Arm* * Cycle Works, Fitch, 
burg, Misi., "Iver Johnson revolver, and hi* 
cycle*, 

Wilier Janvier, New York. "Pearl" Soap." 

George E. Keith Company, Campello, Ma*, , 
"Walkover Skoe." 

l.»ntMin Company. Boston, "[.asnsori Con. 
veyofs." 




Larua a Brother Company. Richmond. Va.. 
"Edge-worth Tobacco." 

Lawrence k Co., Boaton. "Ipswich Hoaiery." 

Lehn ft Fink, Inc.. New York. ••Pebrco 
Tooth Paste." "Lysol Disinfectant," "Lysol 
Shaving Cream," Lyaol Soap." 

Arthur D. Little. Inc., Cambridge, Mas* . 
commercial chemistry. 

Loose Wile* Biscuit Company. Kanaaa City. 
"Sunshine BiKoiti." 

McCall Company. Near York. "McCall's 
Magarine." 

McCallum Hosiery Company. Northampton. 
Mass.. "McCallum Silk Hosiery." 

M.llory Hat Company, Inc., Danburv. 
Conn.. "Mallory Hats. 

Merretl-Soale Company, Syraeuie, S. Y. 
"None-Sixh Mtnca Meal," "Klim Brand Pow- 
dered Milk." 

Minute Tapioca Company, Orange. Uiu . 
"Minute Tapioco and Minute Gelatine." 

Miahawaka Woolen Manufacturing Company. 
Mishawaka, Inc.. "Ball Band Rubber Foot 
wear." 

William S. Myers, Director Chilean Nitrate 
Committee, New York. 

N. 4V. W. Overall Co., Inc., Lynchburg. Ya . 
"N. ft- W. Overalls." 

National Cloak k Suit Company. New York, 
mail order. 

National Lead Company, New York. "Dutu 
Boy Product*." 

Naumkeag Steam Cotton Company, Salem. 
Maaa. "Pen uot Skeetinf." 

Nurrta, Inc., Atlanta. Ca_. "Nor r la F_r 
rrumte Candies." 

Novo Engine Company, Laming. Mich . 
"Novo Enginca and iJutnis." 

Oatcrmoor ft Co.. New York, "Oaterraocr 
Matlreu." 

Otis Elevator Company, New York, "Ot». 
Elevators." 

PaU Mall Electric Company. New York. 
"Electric Hair Brushes." 

Harkhill Manufacturing Company, Fitchburg 
Mam., "Glen Roy and Braloch Ginghams" 

Pemherlhy Injector Company, Detroit, brass 
goods "Pcnberthy Ball Carburetor." 

L. Flaut 4 Co., New York, Four in One 
Light." 

Pompeian Company, Cleveland, "Poropeiai. 
Toilet Products." 

Porto Rico Fruit F.s.-hange, Inc., San Juar. 
P. R-. "Tropiko" grapefruit, pineapple, 
otatigr*. 

Radium Luminous Materials Corporation. 
New York, "Undark." 

Roxbury Carpet Company, Boston. "Ru» 
bury" rugs, carpel*. 

Sydney Rom Company, Inc., New York, 
pharmaceutical producta, 

Ruud Manufacturing Company. Pittaburgk 
"Ruud Automatic Gaa Water Heater." 

Samson Tractor Company, Janc.viltc. Wi» . 
"Sam*on Farm Power Units" 

Sheldon Aalc k Spring Company, Wilkr. 
Barre, Pa„ "Sheldon Anlcs" 

Herbert D. Shivers Inc.. Philadelphia 
' Shivers' Cigara." 

Shrcve, Crump k Low Company. Boaton. 
Jewelry, ailrerware, diamonds etc. 

Standard Kid Manufacturing Company. Bo. 
ton. "Vode Glazed Kid." 

A. J. Staany Music Company, New York 
music publishers 

Standard Steel Car Company, Pittaburzk 
"Slandard Eight Automobile.™ 

StemBloch Company. Rochester, H. Y 
Stein Block Smart Clothes." 

Slurtevant Company, II yds Park. 
Maaa, Slurtevant Ventilating and Iteatim 
■Systems" 

Tornngtoo Company, national sweeper din 
lion. Torrington. Conn.. "Torringtoo Electrv* 
"mm Cleaner*." 

YoV£ i "- d B.. c i i"Ihet.^"" ,1 ~ N» 

— J^_Q«"aswl Company, Greensboro, K. C 
VapoRnb." 

c. S ' i D- i ™* rr ' a Company, Boston. "Warrrr. 
Standard Printing Paper." 

sr.' I!^ cb *o" Company, Boaton. --Mul-.i 
Kopy Carbon Paper." 

... "I Ibc ' W'inchendon. Masa "Tore 

Wye Jackeu, Tom Wye Swimming Suits" 



SLOVER BUYS ANOTHER PAPER 



Pay* $125,000 for P.t.raburg Evon 

lag Progress. 

l'lTuiibi «<;. Va., Nov. 7.— S. L 
Slover, publisher of the Norfolk 
Ledger-Dispatch and formerly Virginia 
representative on the Southern News- 
paper Publishers Association executue 
committee, has purchased the Evening 
Progress from Professor C L. Snowden 
and associates. 

It is stated that Mr. Slover paid $125,- 
000 for the property, which was secured 
by Professor Snowden and his associate* 
about two years ago for 145,000. 



Closaj.up of a typical oxbiblt 



No Compromiaa in Barcelona 

BAatnoNA, Spain, Nov. 9. News- 
paper proprietors who recently called 1 
lockout against their employes, have 
offered to concede the demands of their 
mm if their editorial staffs will with- 
draw from the Syndicalist Federation 
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ADVERTISING MANAGERS PLEDGE AID '^TZ^Z^Z^ 



IN SAVING NEWS PRINT 



National Convention of N. A. D. N. A. M. Emphasizes Fact 
That Newspaper Rates Are Too Low for 
Production Cost. 



bureau for the exchange of information 
and ideas and to increase membership. 

It is believed that the result obtained 
frum this step will be so beneficial that 
no daily newspaper advertising manager 
in the United States or Canada can af- 
ford to remain outside of the associa- 
tion, as the information exchanged at 
the meeting could not be imparted ex- 
cept under just such intimate and con- 
•dential condition!. 
Besides ('resident Ahcrn, the new of- 



FORM FIRST AUXILIARY 
OF THE S. N. P. A. 



(sv nLicunt) 

CHICAGO, Nov. II. — In a strong address which made a deep 
impression upon the members of the National Association of 
Daily Newspaper Advertising Managers meeting here for their* fic " r " ar 
annual convention today, John B. Woodward, advertising manager Fjrst v i ce .p r ,., i<lrn , 
of the Chicago Daily News, warned that if the leading advertising 
managers of the country did not find a way of solving the newsprint 
problem as it related to their field, the Government might find it 
necessary to step in to protect the interests of the smaller news- 
papers. 

Much attention was given to the newsprint shortage and 
methods of decreasing consumption, which included the curtailment 
of advertising schedules, more equitable distribution of space 
throughout the week and increased rates. 

H. A. Ahern Re-elected Preaident 
Opinion was unanimous that present country, the number of advertising 

particularly 



-ates are too low and that incrra»r* 
have not been proportionate to the 
mounting cost of production nor to the 
increased prices in other industries. 

President Harry' A. Ahem, advertis- 
ing manager of the New York Evening 
J-.urnal, who was re-elected for a sec- 
ond term, is a strong advocate of high- 
er rales and his stand was fully en- 
dorsed by the members. Among other 
subjects considered were discounts to 
agencies, particularly allowances to 
local service agencies, proportionate 



managers present was 
noticeable, considering that they had ab- 
sented themselves from pressing mat- 
ters at home and travelled long dis- 
tances to attend. That the results fully 
justified the sacrifices was conceded by 
all who participated. 

No formality attended any of the dis- 
cussions, President Ahern starting the 
round-table talks as soon as he called 
the convention to ordeT. Important 
matters were debated with the fullest 
freedom and the experiences and prac- 



rharges for displayed and classified ad- tices of leading papers were placed at 



.• riiiing. closing hours for the ac- 
ceptance of advertising copy, service 
ilepartments and the extent to which 
newspapers should go in furnishing 
ropy, art work, cuts and broadsides. 

Mail order advertising received much 
mention, particularly in its effect on 
local advertisers. The experiences of 
■nembers were given freely and are ex- 
acted to be of inestimable value to 
others facing similar problems. 

Mr. Woodward, E. W. Parsons of 
he Chicago Tribune. George M. Bur- 
sach of the St. l-ouis Post-Dispatch 
ind Lafayette Young, Jr.. of the Des 
Moines Capital discussed medical ad- 
vertising for the general good of the 
ncmbcrt. It was decided that no set 
ules were at present feasible, and that 
:ach manager must draw his own lines 
>n what is acceptable. 

I >i-»cussions brought out that the 
t.indard rate card was being generally 
.tlupted and no action was taken except 
<» fully endorse its principle. 

Los-al vigilance committees were com- 
ncnilrd in a resolution, as it was found 
hat their work has been satisfactory 
ntl not the nuUance some feared it 
>-cmtd be. 

The flat rate is gaining favor rapidly 
nrl sseveral members predicted its gen- 
ral adoption, those now working under 
rrcommending it to others, 
ft was voted to affiliate with the daily 
ewspaprr department of the Associated 
Lilt) III HaVH Clubs of the World, the 
i»te containing a reservation to retain 
lie identity of the Daily Newspaper 
idvertising Managers' As SO C i St ta t 

Kmcry E. llardwick of the Wichita 
;,-ik1c advocated an extension of the 
tsxociation's work and asked that the 
I itl- West Newspaper Advertising Man- 
gers Association, of which he is also 
member, be permitted to affiliate with 
ie national body. The idea was re- 
cived enthusiastically and the invila- 
OH will be extended. 
Owing to the tremendous problems 
ow facing newspapers throughout the 



the disposal of the members, who were 
unanimous in stating that no other 
meeting or convention so fully per- 
formed its function in this respect. 

As an indication of the growth 
marked by this meeting, the members 
found it necessary to ap|K>int a paid as- 
sistant secretary. He is David R. Car- 
roll of the Chicago Tribune and his 



Kowe Stewart. 
Philadelphia Record; second vice-presi- 
dent. John B. Woodward, Chicago Daily- 
News; secretary-treasurer, E. W. Par- 
sons, Chicago Trihune; directors, Lafay- 
ette Young, Jr_ Des Moines Capital, 
chairman; Ralph Tumquist, Milwaukee 
Journal; George M. Burbach, St. Louis 
Post-Dispatch ; Otis Morse. Detroit Free 
Press; Harry R. Young, Columbus Dis- 
patch; Frank R. Hussey. Chicago Eve- 
ning Post; EL W. Roberts, Cleveland 
Plain Dealer, and Messrs. Ahern. Stew- 
art and Parsons. 

Article VI of the constitution was 
amended to read that the annual meet- 
ing shall be held annually in Chicago, 
at which the election of officers will 
take place. This leaves the meeting 
date to be set for the most convenient 
season, instead of the third week in 
August, which has been found incon- 
venient fur the majority. 

In order to facilitate and abbreviate 
the deliberations of the directors, their 
number was reduced from nine to six. 

Among other members present be- 
sides the officers and directors were: 

William F. Rogers, Boston Trans- 
script; Emery E. Hardwick, Wichita 
Eagle; Harry W. King, representing 
Omaha Bee; J. A. Dickson, Chicago 
Herald-Examiner; M. C. Meigs, Chi- 
cago American ; Robert B. Philips, Gary 
E\-cning Post; H M. Brodfuehrer and 
David Carroll, Chicago Tribune. 




E. W. PARSONS OF THE CHICACO TRIBUNE 
Re-elected Secretary-Treasurer National Association Daily Newspaper 
Advertising Managers 



North Carolina Daily Publishers in 
New State Association — 20 
Enroll Out of Pos- 
sible 33 



Rocky Mount, N. C„ Nov. 10— Twen- 
ty publishers of daily newspapers in 
North Carolina met November 8th and 
formed the North Carolina Association 
of Dailies. A constitution and by-laws 
adopted and officers for the ensuing 
twelve months elected, including, presi- 
dent, E. B. Jeffreys of the Greensboro 
News ; vice-president, Ed. Rollins of the 
Durham Sun; secretary and treasurer, 
J. L Home, Jr., Rocky Mount Tele- 
gram ; and a board of directors of three, 
A. W. Burch of the Charlotte Observer ; 
J. B. SherriU, Concord Tribune; Jose- 
phus Daniels, Jr., of the Raleigh News 
and Observer. 

The purpose of the organization is to 
improve and advance the interests of its 
members and to into change informa- 
tion that may be of value in the publi- 
cation of daily newspapers. 

The start was even the more flattering 
than had been anticipated by the half 
doien publishers of afternoon dailies 
who at a previous meeting had voted to 
supplant that association with an asso- 
ciation of all the daiilcs of the state. 
Twenty papers were enrolled at the first 
meeting out of a possible thirty-three in 
the State. 

It was decided that quarterly meetings 
should be held, the next to occur in 
January on the day prior to the conven- 
ing of the mid-winter meeting of the 
State Press Association. 

The secretary was empowered to issue 
a bulletin from lime lo time and a com- 
mittee on membership directed to make 
a further canvass of the dailies of the 
state with a view to having alt who 
would become members and to also align 
those without for the Southern News- 
paper Publishers Association, of which 
the association just formed is probably 
the first state auxiliary. 

There was also a liberal discussion of 
matters affecting labor, news print, uni- 
form accounting costs, etc., and some 
tittle constructive work and a whole- 
some exchange of views among the 
membership. 

Included in the membership of the 
new association: the Greensboro Rec- 
ord, Greensboro News, Tri-City Daily 
Gazette, Leaksville, Greenville News, 
Charlotte Observer, Concord Tribune, 
Henderson Dispatch. Washington News, 
Durham Herald, Durham Sun, High 
Point Enterprise, Wilmington Dispatch, 
Greenville Reflector, Raleigh News and 
Observer, Rocky Mount Telegram, 
Hickory Record, Salisbury Post, Ashc- 
villc Citizen, Asheville Times, Raleigh 
Times, Scotland Neck Commonwealth, 
Elizabeth City Advance, Charlotte News. 



Call Want. Mail Privileges 

Application was made in the United 
States District Court November 7 by the 
New York Call, the Socialist daily 
newspaper, for a writ of mandamus to 
compel Postmaster Patten to restore to 
the newspaper the use of the second class 
mails, denied the paper two years ago. 
Judge Learned Hand set the case down 
for a hearing one week from Novem- 
ber 14. 

44-Page Daily in Rochester 

Rochester N. Y, Nov. 12.— The 
Times- Union claims to have published 
the largest regular daily paper ever sold 
in the city or possibly in the state, re- 
cently. The edition comprised 44 pages 
of eight columns. Reading matter 
numbered 1.6S1 lines. 
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EDITOR & PUBLISHER COMPLIMENTED 
FOR RENDERING REAL SERVICE 



Frederick J. Haskin Tells What it It Doing to Establish 
True Economic Status of 
Advertising. 



["Editor & Pubusuea" is the title and theme of the haskin 
Letter as published in a long list of leading American newspapers 
October 2b. 

This most ividely read of newspaper correspondents, whose weekly 
letters are confined to graphic interpretations of the significant trends 
and developments in our national life, found in the constructive work 
of Editor & Publisher a text for a helpful analysis of present-day 
conditions in advertising. 

Quite aside from his highly complimentary references to the part 
this journal is playing in establishing the true economic status of adver- 
tising, Mr. Haskin' s Letter is a valuable contribution to current adver- 
tising history. The data used by Mr. Haskin was gathered for him 
by one of the bright young newspaper women of his organisation, Miss 
"Polly" Ferguson. 

Editor & Publisher, conscious of the unprecedented distinction 
<onf erred upon it by this review of its service to newspapers and to 
advertising, can only tender to Mr. Haskin the most hearty thanks. — 
Editor 1 

BY FREDERIC J. HASKIN 



Every large business these days has 
its trade magazine. Some businesses, 
like the movie industry, have several. 
New ones are constantly springing 
into existence, and old ones are con- 
stantly growing fatter and wealthier, 
like American business. 

A trade magazine usually consists of 
a detailed account of some past or forth- 
coming industrial convention, an elo- 
quent denunciation of the most recent 
strikes, and several flattering obituary 
notices of late departed lions of indus- 
try, sandwiched in between extensive 
sections of advertising. 

Month after month, this program var- 
ies but slightly, so that to the average 
citizen there is nothing more deadly un- 
interesting than a trade magazine — un- 
less it represents his own trade. 

But the newspaper business is unusual 
in this respect. We have a very good 
exceptional magazine, full of pertinent 
cartoons and comments, known as Edi- 
tor & Publisher. We try to be modest 
about it, but sometimes our admiration 
gets the best of us, and we simply have 
to talk about it. For our magazine not 
only encourages ns and writes sympa- 
thetic, notices about us It does big 
tilings. 

Its most recent undertaking, for in- 
stance, has been to prove by the labor- 
ious collection of nation-wide data that 
it is better to advertise in newspapers 
than it is to advertise in magazines. For 
a long time, most manufacturers had 
the idea that it was not — that they got 
more for their money from the weeklies 
and monthlies— and you could not con- 
vince them that they were wrong. 

With the magazine people doing all 
that could be done to encourage this 
superstition, it was hard to argue people 
out of it. Then Editor & Publisher 
people had an inspiration. "We will 
make a market survey of the whole 
country," they announced doggedly, "and 
prove the truth of the situation." 



This survey, begun with this one idea 
in view, has turned out to be a tremend- 
ous hrlp to American business — not 
only in showing it how to obtain the 
most efficient advertising for its money, 
but in sohwing it how to distribute its 
product* most systematically. In this 
way, a valuable service has also been 
rendered to the consumer, because the 
1cm it costs a manufacturer to market 



his product, the less it costs the con- 
sumer to buy it. 

To illustrate: Editor & Publisher 
has just completed a survey of the state 
of Connecticut. It sent its men all 
through the state, collecting data, and 
and canvassing business opportunities, 
and this information it compiled into a 
chart, which is a veritable dictionary 
for any one who is thinking of doing 
business in Connecticut A brief per- 
usal of this chart, for instance, will tell 
you all about the state's manufacturing 
resources. 

You see that, while it is the smallest 
state but two in the Union, only four 
other state? exceed it in density of pop- 
ulation; that it has fifty-two different 
industries; employing hundreds of 
thousands of people; that the income 
from these industries is over five 
hundred million dollars a year, over 
two hundred million of which is profit i 
that the leading industries of the state 
arc metal products and textiles; that it 
has a large toy industry and a firearms 
and ammunition industry, which in peace 
time employs more than ten thousand 
men. 

This chart also contains all the names 
of the gentlemen connected with the 
various chambers of commerce, from 
whom you can obtain additional infor- 
nipiion. It tells you how many mer- 
cHants, druggists and school teachers 
the state has ; what its transportation 
facilities are, and even the state of in- 
dustrial unrest within its boundaries. 

Now, suppose you arc a business man, 
the manufacturer, say, of a new kind 
of soap. If you went over this chart 
you could tell at once what the oppor- 
tunities would be for selling soap in 
Connecticut. You would deduce that, 
bring a somewhat grimy industrial 
state, Connecticut would take very 
kindly to any kind of soap. 

You would know the number of drug 
stores could probably handle it. But 
there is a remote possibility that Con- 
necticut already has enough soap. The 
chart, of course, cannot tell you that, 
but you can write the chambers of com- 
merce, and get their individual opin- 
ions as to the soap situation there. 
• # * 

Suppose, then, that after conisdering 
all these facts, you decide that Con- 
necticut is a good market for your 
product. You must next consider the 
problem of advertising it. Here again 



the i ha:: helps you nut. It gives you 
the names of all the daily newspapers 
of the state, together with their space 
rates. 

Before charting New England state 
by state Editor and Publisher made 
its survey of the advertising situation 
and found the following facts: In New 
England there arc 85 newspapers with 
5,000 or more of circulation, making a 
combined circulation of over two mil- 
lion. 

The advertiser can buy one line of 
space in any of these newspapers on a 
10.000-line contract basis of $3-25 per 
line. In the same territory there are 
21 magazines, having a combined circu- 
lation of one million, charging a joint 
rate per line of $629. In other words, 
the newspapers offer the advertiser a 
million more circulation at just half, the 
cost. 

It is true that there are a few stand- 
ard articles, such as kodaks and talcum 
powders, which yield better results 
from magazine advertising. But for the 
great majority of articles, the newspaper 
is the most profitable advertising me- 
dium. The average American reads his 
newspaper every day. It becomes as 
much of a habit with him as brushing 
his teeth or drinking a morning cup of 
coffee. 

It is generally realized that the print- 
ing of dishonest advertising does not 
pay. It destroys the good will of the 
reader, and the good will of the reader 
is a newspaper's most valuable asset. 
It hurts the honest advertiser, too, so 
that he cannot afford to run his ads in 
a paper which uses no discrimination in 
accepting advertising. 

One large New York daily has a board 
of censorship to which are referred all 
questionable advertisements. When- 
ever there is any doubt as to the honesty 



TO SET MAINE PLANTS ON 
BUSINESS BASIS 




CtiAKiu H. Fogg 



IT will be the aim of the Maine Press 
Association, during the coming year's 
administration of President Charles H 
Fogg, of the Houlton Times, to con- 
vince the publish- 
er* of Maine week- 
lies of the impor- 
tance of conduct- 
ing their business 
along business 
lines and as prac- 
tically every week- 
ly has a job print- 
ing department, to 
sell its product on 
the basis of cost 
of the manufac- 
tured article and 
not a little lower 
than a competitor 
Steps were taken at the recent an- 
nual meeting toward employing a paid 
secretary of job work prices, whose duty 
it shall be to issue and keep up-to-date 
a price book on every class of work 
done in the job printing offices of Maine. 
As job printers are eligible for mem- 
bership this means the placing of every 
job printing establishment on a business 
basis. 

A new innovation of the association 
is a monthly business letter, which will 
lie sent out to members once a month 
to help each in every way possible. 

Charles H. Fogg, president of the 
M. P. A , was born in Houlton, July 8 
1866; was educated at Riverview Acad- 
emy, Poughkecpsie, N, Y.. and gradu- 
ated from Bowdoin College in 1889. He 
was in the mercantile business from 
1889 to 1906, when he purchased the 
Houlton Times. He served as editor 
unlil 1910, when he became president 
and manager of the Times Company. 



of an ad, the advertiser is requested to 
appear and prove its merit. If upon 
the investigation of the board, his repre- 
scntatitions turn out to be incorrect, the 
ad is promptly eliminated. 

Since the need for cutting out the 
false ad has become recognized through- 
out the newspaper business, newspaper 
advertising has enjoyed a tremendous 
growth. According to James Wright 
Brown, president of Editor & Pub- 
lisher, over eight hundred million do! 
lars' worth of advertising will be placed 
in newspapers this year. Much of this 
is being distributed with the help of 
the chart* compiled by this magazine, 
and in accordance with a new idem re- 
cently developed by its officials. Thi* i» 
the idea that products should be dis- 
tributed first and advertised afterward 

For years, it has been the advertising 
policy to advertise goods first, thereby 
creating a demand for them, and to dis- 
tribute them among the retail stores 
later. This method is now recognized 
a* being wasteful, and must go. 

"Because," says Mr. Drummond oi 
EDrroR & Publisher, "here is how it 
usually works out: The other day | 
saw an advertisement of a new cigarette 
in a New York newspaper. My curios- 
ity was aroused, I went and bought a 
box, and found that I liked iL A couple 
of days later I went on to another city, 
attempted to buy the same cigarette and 
found that it hadn' reached there yet. 

"So I bought another brand, and pro- 
ceeded to forget all about the new one 
If the makers of that cigarette had only 
distributed it throughout the country be- 
fore advertising it, then the stores would 
would have had it when people asked 
for it and there would have been no 
advertising waste," 

Of course, under this system, the 
manufacturer must distribute a part of 
his goods on the consignment plan, 
which means that the retailers pay for 
it after it is sold and not before- 
hand. But he is not taking much of ■ 
chance, because the effect of adverbs 
>ng is now so well known that it is 
usually possible to calculate its approx- 
imate returns. 

Advertising is not yet an exac: 
science, but it is fast becoming one. 

Pay-Day Philosophy 

Members of the William H. Rank.n 
Company organization receive, enclosed 
in their pay envelopes each week, a 
card containing a practical yet inspira 
tional talk on how to achieve results a 
their work. The card for November I 
is headed. "You Are Our Represen 
tatives," and stresses the value of pride 
in one's work and loyalty to one, 
organization. Many other firms have 
applied to Mr. Rankin for ; crtr.issi'.r. 
to use these cards. 



Silvagiag Metal 

Findlay. Ohio, Nov. 12.— N. D Hem 
mger of the Republican has designed 
and is making a sifter for salvage 
metal from dross. He has operated the 
invention for some time in his own 
office and reports that results show 
from 35 to 40 per cent of the gross 
weight of dross can be reclaimed in 
the form of metal, which is exceedingly 
rich in tin and antimony and forms an 
ideal toner to keep old metal in good 
working order. 



CLvalaad Tractor Nam.. MeCana 

Cleveland. Ohio. Nov 10— The 
Cleveland Tractor Company announces 
that, effective January 1, 19a). all its 
advertising will be placed through the 
Cleveland office of the H. K. McCann 
Company; also that Earl B. Stone ha< 
been appointed assistant advertising 
manager. 

Digitized by CjOO^ic 
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WIDE DIVERGENCE OF OPINION EXISTS ON 
BREAKING COLUMN RULES FOR CLASSIFIED 

I DVERTISEMENTS wider than one 
»» column arc printed in the classified 



sections of »cime newspapers, while 
cithers do not break column rules. In 
considering the problem of broken col- 
umns in classified, the reader, the adver- 
tiser and the paper must be considered 
n the above order. 

Some s-ery successful papers permit 
classified advertisements of more than 
one column in all classifications, others 
in only certain classifications, such as 
real estate and used automobiles; others 
group broken column advertisement 
hack of the regular classified and term 
it class display, and others absolutely 
refuse to break column rules. 

S. J. Pickens, classified advertising 
manager of the Oregon Journal, Port- 
land. Oregon, states their reason for not 
breaking column rules as follows ! 

"Our reasons for refusing to break 
column rules are: First, it spoils the 
appearance of the page; second, it 
makes the page hard to read ; third, it 
gives one advertiser too much of an 
advantage over another, and tends to 
discourage the small advertiser without 
the favored one paying a sufficient price 
for the advantage so gained; fourth, it 
adds materially to the cost of setting 
and make-up; fifth, it is virtually selling 
display advertising with preferred posi- 
tion at classified rates, thus putting the 
display department at a disadvantage or 
cutting rates. Finally, it tends to de- 
stroy the whole theory of classified ad- 
verising, which is the grouping together 
of a number of small advertisements of 
a similar nature so that they will be 
easily found. 

Why I. Adv.rti.ing Cl.i.ified? 

"Many advertisers, and newspaper ex- 
ecutives as well, seem to have an en- 
tirely erroneous impression concerning 
the reason for classifying advertising. 
They seem to think that it is due to 
srrve the advertiser atone. 

"The only legitimate reason for the 
existence of classified advertising pages 
is the convenience of the reader. Clas- 
sified advertising is the nature of a 
directory, and the more convenient the 
directory is made and the easier it is 
for the reader to rind what he wants 
without having to wade through a mass 
of matter in which he is not interested, 
the more will he come to depend upon 
classified advertising for his informa- 
tion. This means a proportionate in- 
crease of benefits to both the advertiser 
and the paper. 

"This misconception upon the part of 
the advertiser frequently leads to de- 
mand* for broken column rules, mis- 
classifications, etc., to which he is not 
entitled, and irritation on his part when 
they are refused 

"Similarly, advertising managers, be- 
cause of failure to thoroughly under- 
stand this principle, frequently find 
themselves floundering and unable to 
give logical reason for their refusal to 
{rant the advertisers' demands They 
•imply fall hack upon the old arbitrary 
answer: 'It is against our typographical 
rules,' and let it go at that. 

"My own experience has been that 
advertisers almost invariably see the 
logic of this point when it is properly 
presented to them and go away satisfied 
that they are not being arbitrarily re- 
fused just because of a 'rule.'" 

The Journal does, however, take out 
the column rules when the advertiser 
uses two or more full columns in one 
advertisement. Recently they ran a full 



Some Very Successful "Want Ad" Newspapers Have 
Varied Rules — They State Their Reasons Therefor 
in Fourth Article of Series. 



BY C. L. PERKINS 



page classified advertisement, in which 
they took out all column rules. 

The Milwaukee Sentinel breaks col- 
umn rules, but insists that all advertise- 
ments of more than one column be 
placed following all other regular clas- 
sified advertising. William S. Broker, its 
classified manager, says: 

"On the Sentinel we consider that 
classified advertising is the people's 
vehicle, and is used by the very smallest 
of advertisers, and that we would lose 
out on giving service to the great num- 
ber of small advertisers, were broken 
column rules permitted. 

"Classified advertising is not sold at 
the same rate as display advertising, and 
to allow an advertiser to break columns, 
and use big type, means that you are 
giving him the privilege of dominating 
the page which display advertisers must 
pay extra for," 

About Adv.rti.ing Rates 

This last statement brings up an- 
other question: "Why should classified 
rales be less than display rates?" This 
will be discussed in a future issue of 
Editor & Publishis. 

In reply to a query on the subject of 
broken columns, M. S. Knight, advertis- 
ing manager of the Times Dispatch, 
Richmond, Virginia, writes: 

"If the advertiser insists on using 
broken columns and type larger than 
agate or agate caps, his advertising is 
pyramided to the right of the regular 
classified advertisements under the head- 
ing. "Display Classified.'" 

F. G. Hamilton, advertising manager 
of the News and Sentinel, Fort Wayne, 
Indiana, writes: 

"The News and Sentinel breaks col- 
umn rules, the only restriction being 
that all ads more than a column wide 
must appear on the right hand side of 
the last classified page. We do this 
because we can see no good reason why 
the blanket rule should be upheld, re- 
fusing to break column rules any place 
on any classified page. We do not. how- 
ever, believe that they should be broken 
in the genrral classified sections; for 
instance, would refuse to break one in 
the Help Wanted section to place a two- 
column ad." 

Prentiss Bailey, president of the Utica 
(N. Y.) Observer, says: 

"We do not break column rules in 
the classified page because we consider 
double- or triple-column ads as display, 
which have no place in the classified col- 
umns." 

The Hartford (Conn.) Courant does 
not break column rules in classified, 
and Thomas A. O'Brien, its classified 
manager, states that reason as follows: 

"The purpose which should actuate a 
newspaper with regard to its classified 
advertising section is to print as many 
small advertisements as possible, and 
be sure that in so doing each advertiser 
shall have the same opportunity of 
securing the necessary attention from 
the reader, so as to gain the required 
results. The moment a newspaper 
breaks the column rule in classified 
advertising, that moment they give to 
the two-column wide advertiser the ad- 
vantage of attention, and take it away 



from the small advertiser. Right there 
they lose the spirit of classified adver- 
tising and make the entering wedge for 
further display advertising in the clas- 
sified section. 

"Keep classified advertising into 
single-column advertisements and also 
keep the type for the same as small as 
possible, so that all advertisers using 
this section shall be on an equal foot- 
ing." 

Herman Phillipson, director of ad- 
vertising of the Dallas (Texas) Times 
Herald, infers that his publication will 
discontinue breaking columns. He says : 

"At present the Times Herald breaks 
column rules on classified advertising to 
the extent of double column. How- 
ever, we really believe that this tends 
to lessen the news value of the classified 
column which, of course, is essential. 
To our minds, the reader comes first on 
all matters pertaining to classified 
advertising and whenever the make-up 
of pages is broken up classified aspect 
is seriously disrupted." 

Tb. Directory V.Iu. 

Although such newspapers as the 
New York Times, New York World, 
Boston Globe, Cleveland Plain Dealer, 
and many publications in other cities, 
permit advertisements of more than one 
column in all or some classifications, the 
concensus of opinion is that they destroy 
the directory value of the classified 
luges. 



Thus, by making it more difficult for 
the reader to find the particular kind of 
advertisement he is seeking, results are 
lessened for the advertiser and the paper 
is therefore not benefited. The reason 
for running advertisements of more 
than one column is to increase lineage. 
The Detroit News and Los Angeles 
Times are typical of a group of papers 
which prove that broken columns arc 
not essential to large classified lineage. 

Those publishers who permit broken 
columns and yet think that it is detri- 
mental to the small advertiser may be 
able to solve the problem by placing the 
broken column ads behind the regular 
classifications, and then by education 
getting the advertiser to use the same 
space in single-column ads in the reg- 
ular classified section. 




G. B. Morgan'. Autobiography 

I AM the third Morgan to enter 
newspaper work. 

It started with my grandfather, 
and we might use the term "Like 
father like son." 

Was born 
December 2S, 
1900. Lived 
i n Nashville 
'till I was ten 
years of age — 
moved to 
J a c ksonville, 
Florida with 
m y parents. 
In that city 
my father was 
co nnected 
with the Flor- 
ida Times- 
Union. I went to school in 
Jacksonville and spent a great part 
of my time around a newspaper 
office, where my attention was 
drawn to advertising. 

Started in as office boy and at- 
tribute some of my knowledge to 
this experience. 

About this time my father died 
and I was compelled to return to 
Nashville, where my mother's 
folks livrd. 

In 1916 I started to work in the 
classified advertising department of 
the Tennessean and American, and 
during the course of three years I 
climbed to my present position. 

I might add that I am now only 
19 years of age. 



Gr<mn» B. MoMflAtt 



BUILDING COUNTER BUSINESS 



By T. Ridceway Loxccortt. 

(tUJHlIn lUMCn, WA1II1KCTO. TtUU 



The place where the public shakes 
hands with your paper is the counter. 

lasting impressions are made by 
little things. On one of my first trips 
to New York I went to one of the large 
hotels. In the morning I received a 
very courteous note from the manager 
personally addressed to me, saying he 
was glad to see me and trusting I would 
enjoy my stay while there. This im- 
pression was favorable. It stuck. I 
have always stopped at that hotel when- 
ever I was in New York. 

This little incident gave me an idea 
for the paper on which I was then em- 
ployed. Like many other papers, we 
had a very inefficient counter force, in- 
different and underpaid. When an ad- 
vertiser came in they treated him as 
though they were conferring a favor on 
him. There was no attempt made to 
help him word his ad or make any one 
of a thousand suggestions to help the 
advertiser get results. The average 
length of time for which they took an 
ad was two days. The result was that 
ads got into the paper poorly worded 
and ran for such a short space of time 
that little or no results followed. At 
that time there were about two hundred 
and fifty people coming to the office each 
week and leaving ads. The average 
amount of money left by each advertiser 
was about fifty cents. In other word*, 
we were doing about one hundred and 
fifty dollars' worth of want ad business 
at our counter weekly. 

Here's how we remedied this condi- 
tion. We took trained solicitors from 
our classified department and placed 
them on the counter. These people 
knew the value of a want ad, they knew 
from experience how hard they were 
to get and they could appreciate an ad 
that came in voluntarily, The first week 
after this change was made we did over 
three hundred dollars' worth of business. 
In six weeks we reached the five 
hundred dollar mark. 

The number of people bringing their 
ads to that office has increased from 
two hundred and fifty to over four 
hundred weekly. This is attributed to 
the fact that the public knows they 
can get intelligent service here. They 
get results and they tell others of this 
service. The average amount of money 
left by each advertiser now is $1.47. 

Pasted on a blotter are samples of 
good ads of every classification. In a 
similar case are testimonial letters from 
advertisers who have received results. 

Digitized by VjOOQ 
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A. N. A. ANNUAL MEETING 



Daily P.p*r Will B. 



During 



FOR the last four weeks, at least, the 
"Editor & Publisher" men has been 
worrying about the program of the an- 
nual meeting of the A. N, A., which 
will this year be held at the Laurel 
House, Lakcwood, N. J. 

But his worry is as nothing to the 
worry of a program committee or of 
the man entrusted with making the pro- 
gram. A business meeting program, 
indeed, for the matter of that, every 
kind of program, has to be made on 
the basis of the "greatest good for the 
greatest number." 

And, of course, regarding any pro- 
gram made on that basis, there is sure 
to be someone who will inform every- 
one he meets for the next two year* 
that it was ("a hell of a program." 

Then, after selecting the subjects, 
speakers have to be obtained, and, after- 
wards, restrained ; I remember one man 
— not an A. N. A. man, by the way— 
who was asked to speak for twenty 
minutes and who talked for an hour. 

But, even before going after speak- 
ers, titles have to be invented. And 
a title may make a session well or ill- 
attended. 

Out in Cleveland last May we had 
at title of a subject, "Style and the 
Woman Appeal in Advertising." At 
first sight that would not seem to sug- 
gest anything interesting to a cement 
man or a man selling a public service. 
They would probably decide to "can" 
that address and the resulting discus- 
sion. So we didn't tell anyone what 
the opening subject— it was the opening 
subject— was, and no one stayed away 
— with the result that men representing 
firms making every kind of nationally 
advertised product were congratulating 
themselves and one another upon hav- 
ing been present, while men who did 
not arrive till the afternoon session 
felt sorry for themselves. 

One man said that he had gotten an 
idea from the discussion of this subject 
that showed his company had been on 
the wrong track and which reversed a 
four-year plan. 



their products. We are not very likely 
to discuss portentously measures de- 
signed to reform overnight a wicked 
and Bolshcvikcd world. Rather are we 
concerned about reforming ourselves — 
making ourselves fitter for our jobs. 
Probably unrest and uncertainty and 
the many evils from which we are 
told the world is suffering would be 
ended or cured immediately if the gen- 
eral slogan were, One man — One Re- 
form, instead of looking so everlast- 
ingly outside ourselves for salvation. 

WHAT IS THE KEYNOTE? 

M'HAT'S a question that I am asked 
by advertising trade paper men in 
advance of or following an A. N. A. 
meeting. I know I'm going to be asked 
it this time, but I am presenting an 
alibi. Part of it is in the preceding 
paragraphs, and the remainder is that 
there will not be any keynote, as key- 
notes are usually understood. If any 
keynotes at all, they will be WORKING 
and LEARNING. 



HAVE WE GOT A PROGRAM? 

VK5, we have, but we arc not 

* —yet. The only thing we can say 
at present is that we will work from 
9 a. m. to 5:30 p. m. each day. includ- 
ing the lunch hour. No difficulty about 
that, because we have heen doing the 
same fnr nearly ten years and have 
formed the habit. If we didn't keep 
A. N. A. men working all the time at 
Annual and Semi-Annual Meetings, 
they would kick and ask why they had 
been lured from their offices. 

This annual meeting program will he 
like every other program we ever have 
had, — it will have to do with the prac- 
liee of advertising and selling. It will 
enable us to make ourselves better fitted 
to serve our companies in 



FROM LABOR TO 

TX7HEN all the work is done, we ex- 
V ' pect to play, that is, on Saturday. 
The three days. Wednesday, Thursday 
and Friday, December 3, 4 and 5, will 
be given up entirely to business. On 
Saturday morning we will play golf 
and indulge in trap-shooting, which is 
the kind of thing that many of us 
would do at home. But— Labor first; 
then refreshment. 

"THE A. N. A. HERALD" 

nPHIS annual meeting will be distin- 
1 guislied by an innovation in the 
shape of a newspaper published daily 
throughout the meeting. There will also 
be a preliminary issue in which will 
be announced the general details. The 
daily issues will either be handed each 
man as he enters the breakfast room 
or placed on the tables. Each issue 
will contain information as to the cur- 
rent day's sessions, with notes concern- 
ing the previous day's meetings. And 
there will, without doubt, be a good 
deal of facetiousness introduced by the 
large staff of editors and contributors 
This will be the first occasion of using 
this method to promote and further 
general meetings. It will have the ad- 
vantage of novelty, and it will, inci- 
dentally, save a good deal of other 
printing and a fair amount of 
graphing 



OH WAD 
THE CIFT1E GIE US— 

to sec the relation between our little 
plans of publishing, finance, production, 
transportation, etc., and the people who, 
we hnpe, will buy, read, use or employ. 
A most common fault is that of being 
unable to see the othrr fellow's point 
of view— of not being able to stand off 



from one's own business and, establish- 
ing for the nonce identity with the 
mass, look at the business from tlu* pub- 
lic viewpuint, that is, the viewpoint of 
the prospective buyer. Whether it be 
a newspaper, a promotion prospectus, a 
factory, a railroad terminal — it is usually 
held so closely to the eyes that the 
reason for its creation— public accept- 
ance and use — is hidden. 

The Grand Central Terminal is one 
of the glories of New York City. It's 
an inspiration daily to the man to whom 
it can be an inspiration. The archi- 
tects and engineers did a wonderful 
job; but, in one respect, at least, they 
did not consider the possible market; 
the exit ramps and doorways on the 
lower level are too narrow for the rapid 
dispersal of the crowds of commuters 
in the morning. Not because they could 
not have been made wider; but just be- 
cause there probably wasn't an architect 
or engineer on the job who looked be- 
yond his office or his little blue-prints 
and considered the prospective 
need— in other words, the market. 

Just the same with the subway ar- 
rangements — or, rather, disarrangements 
—at Forty-second Street ; so occupied 
were the engineers with making of 
beautifully clever excavations that they 
never thought of coordinating litem in 
such a way as to serve effectively a 
coordinated need. 

Well, this is just another attempt to 
get sellers of advertising markets to 
place one eye at least outside the edge 
of their properties. 



MARKET INFORMATION 
APPRECIATED 

^ GOOD deal has been said here about 



an effective way of 
Recently, in giving members of the A. 
N. A. information concerning news- 
papers in a middle west city, we were 
able also to supply recently-gathered 
details about the market served by the 
newspapers. The details covered popu- 
lation, families, dwellings, property val- 
ues, nationalities, stores, factories and 
employes, advertising carried, rates, etc. 
distribution of newspapers. 

One member who received the data 
wrote: "The reports on and 
— — are very illuminating, and we 
wish to thank you very much for for- 
warding a copy of this report We are 
very much interested in obtaining this 
information." 



WHY IS THERE SO MUCH 
ADVERTISING? 

T^ROM time to time people pause for 
a while in inttervals between strikes 
—the intervals are, of course, very short 
and ever hard to sense— to wonder why 
there is so much advertising space be- 
ing used. They speculate considerably, 
and usually one speculation is as good 
as another Frequently, the speculations 
have a sinister character, for it is very 
difficult for the lay mind— and the lay 
mind is often political or official — to 
impute purely commercial motives or 
to give entirely business reasons. It 



does not occur to these minds that bi< 
businesses arc ever doing anything wise 
or relatively unselfish. 

Suppose we try to slate what appear 
to be a few reasonable reasons, just 
to help these negative minds to get oa 
to a positive track — reasons which are 
not too speculative, at any rate : 

1. The desire of manufacturers 
generally after the signing; of the 
armistice quickly to re-establish com- 
munication with their markets, 
or partially neglected in the 
of advertising during the war. 

2. The doubling of American ... 
ufacturing capacity during the war. 
necessitating expansion of peace pro- 
duction or the production of new prod- 
ucts, in the marketing of which ad- 
vertising was naturally used. 

X New advertisers as a result cf 
having newly-erected war products 
plants turned to peace production is 
order still further to profit from the 
investment. 

4. Education obtained during the 
war period bringing about more wide- 
spread appreciation of the function 
of advertising in the marketing of 
merchandise. 

Of course, if yours is a negative mini, 
you will find a few other reasons, of a 

kind. 

ORGANIZATION CHANGES 

CI W. PRINCE 
F ' manager of the 
ment of tl 
pany, New York City. Mr. Prince will 
serve as the accredited A. N. A. repre- 
sentative, in place of Ernest Coler. 

Clarence F. Brown has been appoint, 
ed the A. N. A. representative of E I 
du Pont de Nemours & Co., Wilming- 
ton, Delaware, succeeding George 
Frank I-ord. 

The following firms have 
been elected to membership in the 
ciation : 

Permalife Storage Battery Compan. 
Inc. Thomas C, Boland, general man 
ager, Indianapolis, Ind. 

F . S, Royster Guano Company. Rob- 
ert G Smith, advertising manager, Nor- 
folk, Va. 

The Bloch Brothers Tobacco Com- 
pany. J. A Bloch. first vice-president. 
41st and Water streets. Wheeling, W 

The Fairhanks Company, Paul P.ruc t 
l-mdley. advertising manager. Br> m 
* Lafayette streets. New York City. 



w. 



BAYLESS TO TEACH 

N. BAYLESS. advertising man- 
ager of the Conklin Pen Manu- 
facturing Company. Toledo, has been 
asked by the University of Toledo to 
take charge of their class in "Markrtini 
—Advertising as it Relates to Selling a- i 
Merchandising" Mr. Bavlcss will »« ,« 
instructor at least for the first semes- 
ter and possibly throughout the ,e»r 
This does not affect Mr. Baylest' work 
with the Conklin Pen people—whrre he 
has heen serving as advertising man- 
ager for the last eleven years. 

Digitized by Google 




More Than Salesmen 



About seven years ago we prevailed upon <me of our newspaper 
publishers to turn his anemic semi-weekly into a farm paper. We 
saw no future for this semi-weekly which carried a scant amount 
of advertising: and that typical of papers of its class. We did see 
possibilities for the right kind of a farm publication, though there 
were already strong farm papers in this state. 

Objectionable advertising was discontinued. There was nothing 
left. Advertising did not come because the paper did not deserve it. 

Then the publisher got a real editor, made a real farm paper, 
improved the typographical appearance and we had something to 
go out and sell. 

Business began to come. Results were secured for advertisers. 
Circulation increased because of the character of the paper. Our 
competitors first laughed at us but later the joke was on them for 
they went out of business or changed hands. 

Today, this farm publication stands in the van among state farm 
papers and carries a volume of local and national advertising that 
makes it supreme in its section of the country. It is acknowledged 
to be one of the best state farm papers in the United States. 

This is indicative of our ability to co-operate with publishers, not 
only in securing national advertising, but in improving their 
publications so as to make them better, stronger and more de- 
sirable mediums in the eyes of the reader and space buyer. 

We have a proposition for publishers who maintain their rates and 
guarantee their circulation and who are looking for an out-of-the- 
ordinary sales service which secures constantly increasing results. 



E. Katz Special Advertising Agency 

EtUMUhed ISM 

Publishers' Representative 
15 F.. 26th St. Harris Trust Hld K . Waldheini Hldg. Monadn <>C k nidg. 
NKW YORK CHICAGO KANSAS CITY SAN FRANCISCO 
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ADVERTISING AGENT HOLDS MOST VITAL 
PLACE IN BUILDING NEWSPAPERS 



g EATED comfortably in hit office ™ 

in DaHas", Tc»^"e* 5 w" e prbli,h« S ° me Facl » and Thought* for Considerat ion of PublUhen 

may be pictured as reading the offering — How the Agency Earns Its 

of an advertising contract from a reput- 
able advertising agent in New York 
covering the advertising of a firm of 



formerly used general 

sively. 

The proposed contract is at regular 
ratct for the space desired, the request 
for position on optional days are not 
unreasonable, bat Mr. Publisher is ser- 
iously considering how he can find a way 
to escape commission allowance to the 



To him it it a matter of indifference 
how much time and money the agent 
may have put in developing the account 
and he considers it "purely a matter of 
business," for does not the agent get 
15 per cent on the total of outlay, net? 
So Mr. Publisher is quickly trying to 
get his grost rate for his net 

Not * Square Do»l 

Mr. Publisher thinks he is smart when 
for any reason he can get that 15 per 
cent higher rate and ignores all the 
bother and annoyance caused the agent 
in the circumstances. Numerous experi- 
ences of the kind very naturally make 
the agent prefer to do business with 
the magazines. 

In many cases the publisher gets his 
chance to sidestep commission allow- 



go over the signature of local dealers 
handling the line — the very best and 
most effective sort of advertising— and 
calls it local business on which he of 
course pays no commission. 

Even where the business is to be paid 
for fifty-fifty, half by the manufacturer 
and half by the local dealer, the pay- 



the half paid for by the 
never impressed me as being a 
deal to the man developing new busi- 
ness for the newspaper. 

If all our newspapers sold advertising 
as commodity, at the same rate for like 
service to all comers, how simple the 
whole process would be. but it will 
probably take years of education to 
produce such a result. 

Many newspaper publishers years ago 
decided that it cost them more money 
to handle foreign advertising than local 
which in many cases is not the true 
situation, and go blindly on worshipping 
false gods. 

Protect the Ageat 

If they would but draw the line for a 
start at a point where local wholesale 
purchasers of space start,— begin, say 
30,000 or 50,000 line users on net rates 
—and bring local rates up to foreign 
gross rates and absolutely protect ad- 
vertising agency service for the multi- 
plicity of small accounts using less than 
30,000 lines in a year, they would I am 
sure be taking an enormous step for- 
ward. 

In recommending this I am not advo- 
cating anything that I have not demon 
strated in real life by the New York 
Globe, with great success. Automatically 
and without design the process has 
worked out until it is now nearly proof. 

It matters not to us today whether a 
big local advertiser buying space at 
wholesale ratet detircs to avail himself 
of agency service or not If he buys 
direct he gets the net rate. If he buys 



BY JASON 

Axnct 

the same net rate and charges his com- 
mission on top of it to the manufac- 
turer or advertiser. 

We absolutely protect the advertising 
agent by refusing to quote a net rate 
to anyone using less than 50,000 lines a 
year. As a matter of fact we prefer 
that all local business, other than that of 
the large local shops, come to us through 
agents because in that way they secure 
the benefit of 
have a double 
back of the order. 

If an outside account comes to us to 
be paid fifty-fifty by the manufacturer 
and a local dealer who is not a local 
wholesale space buyer trading on a net 
basis, or the customer of another agent, 
we will gladly pay the placing agent 



ROGERS 

■ X] 



full commission on the business because 
we want to give the man who produces 
business for us full compensation for 
the service he has rendered. 

If the newspapers of the country and 
particularly those in the larger cities 
were to make an accurate survey of 
what it costs them to develop and handle 
small local business, soliciting, the set- 
ting, re-setting, the pulling of extra 
proofs, messenger service, bad bills, etc. 
etc., they would find that it figured a 
higher percentage than they pay for 
agency service. 

Besides this it is good business for 
ut to put our houses in order against 
those advertisers smart enough to clear 
their business through local dealers at 
lower net rates than they can secure 



WORCESTER 
NEWSPAPERS 



MASSACHUSETTS i 



Publishers' Statements of Average Circulation for 
SIX MONTHS Ending September 30. 1919 

REQUIRED BY ACT OF CONCRESS. AUGUST 24. 1912 

Telegram 34,410 



Gazette 
Post 



26,048 
23,021 



The Telegram is Represented 
in the Foreign Field by 



NEW YORK 
DETROIT 



CHICAGO 
BOSTON 



through the agent and special r« c . 
tentative. 

Just for a moment let us confer 
what the agent developing an a.- c 
for us is up against and whit h< n; . 
spend on it or invest before he put, 
line of copy and 




In the first place the accoun- «,„ 
set on its feet, so to speak. ' Tia' .' 
after the prospect arrives, ready t> 
treatment The would-be adir-,, 
must be shown that in order to 
ganinng a national campaign he ■ m 
tering upon a serious business and fa 
to enter the lists in a half-hearted Z 
meant probable failure to attain tie r- 
suits that are sought 

Before attempting to outline M 
campaign the well-equipped rurt-S 
agency will carefully check up the V vA 
I Continued on Page n) 




Father Bear. Cuffy Hear and 
little sister Silkie. 



A sample of the work o[ 
H. L. Smith, illustrator of 

THE 

BAILEY CHILDREN 



Being 
Thm Tal.M of 
Cuff, Star Frith, Svuiml 
Jotfy Robin BUI, V/WeW* 
Jimm, Rabbit Frt4Ht Far 
etc., etc., etc. 



Your careful, thorough in- 
vestigation and companion 
pi this feature will show vou 
its excelling merit, quality 
and pulling power. 



rrs worth your while to 



TYPICAL USERS i 



D.llu JourmaJ 
MernJ.f. L>VI* Coori.r „ 
PlttoWa MtfssM 



Metropolitan Newspaper 

Service 
«« Fourth |M 



ve advert!*!*! mite 
•4 sHth til. I«.l»;t 
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More Display 

6 Days a Week 



More Display Advertising 
7 Days a Week in 

THE BALTIMORE NEWS 

Than in Any Other Baltimore Paper 

Six days a week The NEWS carried in September 2,152 
columns of paid display advertising against 2,048% for the 
2nd paper (evening); l.OGS'/i columns for the 3rd paper 
(morning); 743V4 columns for the 4th paper (evening) and 
598'/2 columns for the 5th paper (morning). 

Seven days a week The NEWS carried 2,717'^ columns of 
paid display advertising compared with 2,525 columns for the 
2nd paper (morning) and 1,446'A columns for the 3rd paper 
(morning). 

Not only that but The NEWS is gaining in total advertising more 

rapidly than any other Baltimore 

Six days a week The NEWS in September gained 1,014' : 
columns as compared to 975 columns for the second paper 
(evening); 611 Vi columns for the 3rd paper (morning); 177 
columns for the 4th paper (evening) and 144 columns for the 
5th paper (morning). 

Seven days a week The NEWS gained 1,1 5S% columns as 
compared to 951 columns for the 2nd paper (morning) and 
326'/2 columns for the 3rd paper (morning). 



Included in t 



figures of another Baltimore paper 
claiming leadership in the Baltimore field is its entire 
classified scctiun repeated in its afternoon paper with- 
out extra charge — sold as ONE paper, counted SEPA- 
RATELY! 

Also all National advertising sold as one paper 
measured as two. Also thousands of dollars' worth 
of medical and other advertising of a type which the 
News has refused. 

Or, in the words of The Detroit News, commenting 



on one phase of this situation, a paper hundreds of 
miles from Baltimore but still near enough to feel 
misleading comparisons: 

"NOTE. — The Baltimore Sun . . . are not included in 
the above list as their . . . lineage is the aggregate of- 
two editions per day and largely consists ofthe same 
advertising duplicated and carried over from the 
morning to the evening edition or vice versa; . . . 
which makes comparison with other daily newspapers 
impossible." 



DAN. A. CARROLL 

Eastern Representative 
Tribune Building 
New York 



FRANK D. WEBB 
Advertising 



J. E. LUTZ 

Western Representative 
1st Nat Bank B'ldg 
Chicago, III. 
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24,773,122 LINES GAINED 
BY 89 NEWSPAPERS 



NEWMYER RECEIVES HANDSOME PRESENT 



WEB PRESSMEN PLAN 
NEW INTERNATIONAL 



Only On* Shows Lota in 18 Cilia* 
During September — New York 
Gains 30 Per Cant. Over 
Past Six Years 



Eighty-nine newspapers in 18 cities of 
the United States made a net gain of 
24J7i,l22 lines of advertising during 
tlte month of September, 1919, as com- 
pared with September, 1918, according to 
the statistical department of the New 
York Evening Post. The total lineage 
for September of this year was 78,959,- 
5M lines, ami last year's was 54,186,402 
lines. 

Of the 89 papers listed, only one 
showed a loss. 
The statistics follow: 



New \ ..... 
IlirDiingbaxn. 
Chicago .... 
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Gain. 
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1.002.507 
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Totals ...TH.SS0.ii 4 *4,I8*,402 S4.77S.ltl 
New YorkV newspapers in making 
their gain of 3,872.985 lines, printed 
11.496 pages during September, 1919, as 
compared with 9,104 last year. The New 
York Times led with 1,252 pages, fol- 
lowed the World with 1,126 and the 
Brooklyn Eagle with 978 pages. 

Big Gain Over Past Sis Years 

September advertising this year has 
made a leap of about JJ per cent when 
compared with the totals for the month 
since 191.1. Except that the figures for 
the New York Commercial are not in- 
cluded in the tabulation for 191.1 to 1916 
inclusive, the following figures are from 
the sixteen morning, evening and Sun- 
day newspapers: 

1919 12,618.819 

1918 8,745.834 

1917 8,908^26 

1916 8,234.074 

1915 7JSS2A13 

1914. 7,303,646 

1913 8,499,182 

All N. Y. Paper. Show Gal- 
Evening newspapers in New York 
published a total of 5,998,181 lines 
during September, 1919, compared with 
4.070,989 during the same month last 
year Tile morning papers topped this 
with comparative figures of 6.620,638 
lines and 4.674.W5 lines for 1919 and 
1918, respectively, and the Sunday news- 
papers brought up the rear with the 
modest totals of 3,081,172 lines for Sep- 
tember. 1919, and 2.525.584 lines for 
1918 



ANOTHER FOR COULSTON 

Will Have Full Charge of Hove? Com. 
pany't Advertising 

Boston, Nov. 7. — Under the reorgani- 
zation of thr C F. Hovey Company, the 
direction of advertising has been given 
into the hands of the Ernest J. Goulstnn 
Advertising Agency, Inc.. this city, Mr. 
Goul^ton acting personally as advertising 
■ Mitel, with j. S. Batt in direct charge. 

Miss Edna Foster, formerly engaged 
in an editorial capacity with Youth's 
Companion, has hern rftainrd to pre- 
pare copy. J. E Robertson is in charge 
of layouts and production work and 
Miss K M Hraly is doing the art work. 




Boston Newspaper Prese Hands Vole 
in Favor — National Convention 
Will Be Held in St. Louie 
November 17 



THE handsome silver service gift to 
Arthur G. Newmyer, associate 
publisher of the New Orleans Item, from 
the Associated Advertising Clubs of the 
World, which was presented in apprecia- 
tion of his services as their Southern 
vice-president and as general director of 
arrangements for their splendid New 
Orleans convention last September, has 
been completed, and is now in the proud 
possession of the Ncwmycr household. 

This is the first photograph of the 
service, taken especially for Eiiitox & 
Publisher, and should be especially in- 



teresting to all A. A. C. W. members, in 
view of the fact that they really voted 
to give Mr. Newmyer a loving cup. But 
after the convention, William C. LVArcy, 
chairman of the gift committee, de- 
cided that a silver service, appropriately 
tn<crihed with the Truth Emblem of the 
Associated Clubs, would be more useful 
and appropriate. So the change was 
made. 

Since the Ad Clubs' coqvention, the 
business men of New Orleans have also 
presented Mr. Newmyer with a chest of 
silver in appreciation of his efforts in 
bringing the convention to their city. 



Several innovations in department 
store copy are being used, notably a 
standard border for all copy and an 
extensive use of full-pages in roto- 
gravure. Louis F. Rivers is general 
manager of the Hovey Company. 



Business Papers Editors' Meeting 

A special meeting of the editors of the 
Associated Business Papers will be held 
today at the Hotel Astor, New York, at 
10 A. M,. to consider the formation of 
an editorial section of the A B. P. 



CONDENSED FICTION 

Full of Action 

Well and Fully Illustrated 

NOVEL-A-WEEK, Feature No. 2 

Start it Sunday or Monday and Finish it on Saturday 
of every week. Something to advertise every week. 

Any Length and to Meet Any Requirements 

In copy with mat of title and illustration. 

A Large Number of Illustrated Stories 

running from 1,000 to 100,000 words, among 
which arc stories bv 



Robert W. Chambers 

Sir Gilbert Parker 
Rex Beach 
F. Hopkinaon Smith 
Jack London 

George Randolph Cheater 
Gouverneur Morris 
Hall Caine 

Mary E. Wilkina Freeman 
Gillette Burgeaa 
Jacques Futralle 
Wrn. Hamilton Oaborn 
H. G. Wells 



Ellis Parker Butler 
Arthur Stringer 
John Kendrick Bangs 
Newton Fuessle 
George Ada 

Carolyn Wells 
Edith Sessions Tuppere 
Edwin L. Sabin 
John Strange Winter 
Edgar Wallace 
Frank Stanton, Jr. 
Robert Ban- 
Roy Norton 



Sec our catalog and price-list. 

THE SLOAN SYNDICATE, Inc. 

1834 Broadway New York, N. Y. 



Boston, Nov. 10.— Members of Wet 
Pressmen's Union No. J voted yc»icr 
day to torm an international union o: 
web pressmen's unions of the United 
Stales and Canada. The newspaper 
pressmen arc now members of the Inter- 
national Printing I'ressmcn and Asacst- 
ancs' Union, which comprises also the 
men employed in magazine, book ar.rj 
job shops. 

The new union was tint suggested ~jj 
the Detroit newspaper pressmen on Sep- 
tember 8, and a referendum is being 
taken throughout the country on the 
qucstibn. 

Laws for the new international unir.r. 
will he drawn at a convention of web 
pressmen in St. Louis on Novemlirr 17 



Kane Back at Missouri 

MaryviLLE. Mo., Nov. 8. — Charles E 
Kane, of this city, for the past two 
months city editor of the Dcmocra: 
Forum, will take up his duties on Mon- 
day at publisher of the University or 
Missourian. Mr. Kane was a graduate of 
the school of journalism of the Missouri 
University in 1915, and for two yean 
was a member of the faculty. He thra 
went to France as a member of the uni- 
versity ambulance corps. 



Keeping Up With 
The Times 

A FACT A WEEK 



October was another rec- 
ord breaker. 

Told in the cold and ex- 
act, language of figures, the 
advertising growth of The 
Times is represented by a 
gain of 180.930 lines in Oc- 
tober over the correspond- 
ing month of 1918. This 
means a gain of 644 col- 
umns, or more than 20 col- 
umns a day. 

It must be remembered, 
too, that The Times refused 
a considerable amount of 
advertising offered it — ad- 
vertising that is objection- 
able in character of prod- 
uct or claims or that is ap- 
parently fraudulent. For ex- 
ample, in the first two days 
of November, The Times 
has declined nearly 6.000 
lines of advertising that has 
appeared elsewhere in 
Washington. 

The Washington Times 

WASHINGTON, D. C 
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1 am the composite automobile advertiser. 

I am strong for Baltimore because Baltimore is strong for 
me: 35,000 families own cars— cne out of every four on a 
fivc-persons-to-a-family basis. In Maryland — second 
state in good roads— every fourteenth person owns a car. 
Building permits show Baltimore spent $1,129,762 (con- 
tractor's figures estimated 20% under actual) on 1912 
new garages from January to September 30, this year. 
Baltimore is buying cars and everything that goes with 
them. 

During the first nine months of 1919. I placed 61.1% of 
all my advertising in Baltimore with the Sunpapcrs— 2.1 
times as much with the Sunday Sun as with the second 
Sunday paper— 3.6 times as much with the Morning Sui 
as with the second morning paper— a preference clearly 
indicating the Sunpapers' lead in results. 

Twenty automobile advertisers in Baltimore use the Sun- 
papcrs only -logic liy because 



Everything in Baltimore 
Involves around the Sun 

SL 1 
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TIPS FOR AD MANAGERS 



being conducted in St. Paul, Minn , by 
ibe Dispatch-Pioneer Press. 



Blackman-Ross CourANY, 95 Madi- 
son Avenue, New York. Placing ac- 
count of Foamite Firefoam Company. 

Oreic & Wabd. Monroe building, Chi- 
cago. Will make up lists within next 
thirty lo sixty days, using newspapers, 
for Cohn, Rissman & Company. 

F. WaLLIS AxSISTBOKG COMPANY, 

North American building, Philadelphia. 
Will make up lists during December, 
using nenswapers for Antonio Roig & 
l-angsdorf. 

Federal AnvxmsiNG Agency, 6 East 
39th Street, New York. Will make up 
lists during January, using newspapers 
for Bradley Knitting Company. 

Buck & Hammesfahr, Astor Trust 
Building, New York. Will run extensive 
campaign before holidays, followed by 
regular schedule in 1920 in magazines 
and newspapers for Warner-Patterson- 
Perry Company, Chicago, "Warner 
Shaving Brush." 

Ckambexs Agency. 612-618 Maison 
Blanche building, New Orleans. Making 
up daily newspaper schedules for 
Mackie's Pine Oil Remedies. 

W. B. Hanxins Company, 120 Erie 
Street, Toledo, Ohio. Sending out copy 
for "Mormilk" Ready Ration Dairy 
Feed, put out by Interstate Feed As- 
sociation, Toledo, Ohio; also copy to 
juvenile publications for line of bicycle 
horns, manufactured by the Seiss Man- 
ufacturing Company, Toledo, Ohio, an- 
nounres following list of clients: Seiss 
Manufacturing Company, Toledo, O. 
(mechanical horns for trucks, automo- 
biles, motor boats, motorcycles and 
juvenile vehicles); Diller Manufactur- 
ing Company, Bluffton, O. (tbermatic 
tireless cook stoves) ; Giant Tire & Rub- 
ber Company, Findlay, O. (tires) ; U. S. 
Mop Company, Toledo, O, "Redcedar 
Line" mops and polish; Tire In-Sole 
Manufacturing Company, Findlay, O. 
(puncture proof device for tires); A. 
C Toyt & Company, Fostoria, O. (hog 
feeders) ; Interstate Feed Association, 
Toledo, O. (dairy feeds and hog feeds) ; 
Moore Laboratory Company, Findlay 
O. (household cleaning products); 
Reidon Company, Toledo, O. (electric 
fixtures). 

D'Aacv Adveitjsing Company, Inter- 
national Life building, St. Louis, has 
been placing copy in the newspapers 
there seeking to enlist recruits in the 
National Guard. 

Chappixow Advutimng Company, 
International Life building, St. Louis, 
placing copy in newspapers for the 
Third Red Cross campaign 

Fauj M. Randall Agency, Lytton 
Bldg . Chicago. Placing orders for 1920 
for "Diamond T" Motor Car Company, 
Chicago ; sending out 5000-line contracts 
lo newspapers in Middle West for 
"Shine Off", manufactured by the Util- 
ity Products Company. Chicago: mak- 
ing up list for Milwaukee Motor School. 

Fkeeman Acen< r, Mutual Building. 
Richmond. Va. Sending 168-line copy 
to Eastern and Western farm papers 
and .1/8-line copy to Southern farm 
journal* and weeklies for the F. S. Roy. 
»trr Hiiann Company on fall and spring 
advertising. 



CIRCULATION NOTES 



The St. Paul Daily News offers prises 
for children of school age who will 
draw Thanksgiving pictures for the 
children's page. 



The newsboys of Houston, Tex, will 
have reason to rejoice on Thanksgiving 
day, for the social workers of the First 
Baptist church have invited them to a 
big dinner at the church. 



The St. Paul Daily News offers prises 
to children identifying the largest num- 
ber of trees in the vicinity in a contest 
being conducted by the public library. 



The Raleigh (N. C.) Times last week 
distributed a large part of its circula- 
tion on several days by airplane. John 
A. Park, publisher of the Times, accom- 
panied the aviator on one trip. 



John A. McNeil, former circulation 
manager of the Bridgeport (Conn.) Post 
and Telegram, has returned to Bridge 
port to conduct a circulation campaign 
for the Post Publishing Company. 



A committee of nine men and women 
has been appointed to formulate plans 
for the revival of the St. Paul News- 
boys' Dub. 

Fred S. Stone, circulation manager 
of the Brooklyn Citizen, has been made 
chairman of the membership committee 
of the New York State Circulation 
Managers Association. 



H. V. Parratt has been appointed cir- 
culation director of the Oakland (CaL) 
Enquirer. Mr. Parratt was formerly 
with the Enquirer as a youngster and 
since then has been on the Alameda 
(Cal.) Argus, Oakland Tribune, F.I 
Paso Times, San Antonio Express and 
Salina Daily Union. 




Walter S I-ang. the last member of 
the righting family of the Houston 
Ch romcle, has retumrd from overseas 
service and rrsumed his former posi- 
tion of superintendent of the mailing 
drparlmrnt. 



Prires aggregating $150 in cash and 
$2.V) in merchandise will lie awarded at 
the cooking and home-making school 



Short, bright, helpful chats 
on homcmaking. good taste, 

economy, comfort, charm. 

Illustrations practical, strik- 
ing, despite small size. 



Another M*r: Phila. Rcecrd. 



Telegraph for latest samples. 



Metropolitan Newspaper 
Service 

432 Fourth Ave, New York 



f\.mpr*hrrsiv* advertising mate- 
ria) lurimlteil lur tnis fcit-jrr. 



WOOOSIDES OF WINNIPEG 
IS SON OF PLAINS 



gr.-.m, 




G. WOODS1DES. new circulation 
• manager of the Winnipeg Tele- 
of the Canadian 
plains that arc rap- 
idly being turned 
into summer fields 
golden grain, he 
having been born 
at Portage la 
Prairie, Man. 

Portage la 
Prairie is only 56 
mlies west of 
Winnipeg, and it 
was there that he 
received his early 
newspaper train- 
ing. That training was pretty 
thorough as is indicated by die many 
positions which he held alt at one time 
during the five years he worked on the 
Daily Gonitis. 

He was ac*ing business, circulation 
and advcrti.ing manager, and collector 
and attended w various other odd jobs 
about the plant. For one year after 
leaving Portage la Prairie he was on 
the advertising staff of the Henderson 
City Directories with headquarters in 
Winnipeg. 

Through the efforts of R. S. Ham- 
ilton, then circulation manager of the 
Winnipeg Telegram, Mr. Woodsides 



C. G. Woooiidks 



was appointed circulation manager of 
the Regina Daily Province. Six yean 
later he left Regina for Calgary to 
become circulation manager of the 
News-Telegram. He remained in thai 
city three years during which time tht 
News-Telegram changed ownership and 
name, becoming the Calgary -Canadian, 
and finally suspended. 

Mr. Woodsides then went to the 
Edmonton (Alberta) Bulletin where 
he had been only a few months wber. 
the Winnipeg Telegram asked R. S 
Hamilton, now circulation manager of 
the Toronto Saturday Night, to rec- 
ommend some one for his old posi- 
tion. His thoughts immediately turned 
to the man he had sent up to Regina 
and Woodsides got the job. 

Afoncy Lsihi Whole Building 

Columbus, Ohio, Nov. 8. — The Ar- 
thur M. Crumrine Company baa pur- 
chased a 99-year lease on the building at 
39 to 47 West Long street. Land and 
building represent an investment of 
$100,000. The sixth and seventh floor) 
will be remodelled for occupancy by 
the Crumrine agency. 



'Phone Page Draws Big 

Ottawa, Ojct., Nov. 12.— The Citi 
zen's latest "special" is a Telephone 
Page, comprised of 52 spaces sold for 
52 weeks. Each space contains a small 
cut of a 'phone. C W. Pomeroy pu: 
it over. 




The approaching marriage of Patriot 
M. Derrick and Miss Elizabeth Ruth 
Lambert, both of High Point, N. C, i- 
announced Mr. Derrick is circulation 
manager of the High Point (N. C, ) 
Enterprise. . 

J. Harrison Piatt, Milwaukee, circu- 
lation manager for a Chicago news- 
paper, has been taken to an Escanaba 
(Mich.) hospital suffering from concus- 
sion of the brain. He was thrown from 
the sidecar of a motorcycle near Powers 
Mich. 



In Denver and the 
Mountain States 

The name of one newspaper is always spoken 
whenever the city of Denver is mentioned. 

It is the newspaper that was born and made 
its reputation in the days of the pioneers, and 
it has held its prestige to the present day. 

Now that Denver and the Mountain States are 
a rich and prosperous section of the country, 
that newspaper stands supreme in the morning 
field in Colorado. 

The reason is obvious; the interests of the 
community always come first, and its columns 
reflect cleanliness and just dealing to all. 

Advertisers naturally wish to reach a class of peo- 
ple that are attracted by this type of newspaper. 

The 

Rocky Mountain News 

Only Morning Newspaper 
in the City of Denver 

feTIM » < onklin, ►oreign Knprem-ntitiv™, Kruntwick 
Buildim. Kcw York; Steger Building, Chicago; 
I :-, ['reus Building, Detroit 

The Shaffer Group 

Rocky Mountain News Denver Tunis 

Indianapolis Stat MuncU Star Terre Haute Star 
Chicago Fvrning Post Louisville Herald 



Google 
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The Southern Newspaper 
Publishers' Association 
has a membership of 149 
daily newspapers. These 

1 A Q Newspapers A ^% 
V-TS Now Use ■ w 

Monotype Type-&-Rule Casters 

THE MONOTYPE NON- 
DISTRIBUTION SYSTEM 
is especially adapted to the 
small newspaper, because it 
makes possible handling more 
ads with the regular force — 
and it saves all the money 
you now pay for type, bor- 
ders, leads, slugs, and rules. 





new york Lanston Monotype CHICAG0 
Boston Machine Company Toronto 

PHILADELPHIA 

Monotype Company of California. SAX FRANCISCO 
, 
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^Behind -the Curtain -Roosevelt the FWfcher. 

We have known him heretofore as Statesman, Explorer, 
Orator, Naturalist, Plainsman, Soldier, Writer and Editor 
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Jfeaiure oCa Century! 

"WRITTEN BT THE ! 
GREATEST MAN OF THE CENTURY. 

lHeocLoi-e Roosevelt's 
Le-fcte±*s -to liis Children. 



Behind the curtain of his home life Roosevelt was 
as great a father as he was great before the nation 
and the world. 

Here we have an intimate revelation of the hu- 
man heart of Roosevelt. Every American wants to 
read these letters — tender, amusing, inspirational. 

He himself said, "I would rather have this book 
published than anything that has been written about me." 

This exclusive feature is a part of the regular 
N. E. A. Service. 




NEWSPAPER ENTERPRISE ASSOCIATION 

A -Service —no* a. syndicate 

CLEVELANP, ©o n^^cBgic 
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GETTING STARTED 
NEWPORT NEWS 



IN 



Company lo Publieh Daily Record 
Incorporate!, Acquires Building 
and la I u telling Complete 



WASHmoTos. Nov. 10— The Newport 
News Record, evening and Sunday 
morning, the preliminary plant for 
which were recently noted in Editor & 
Pi'KLisHU), will begin publication on or 
about January 1, at Newport New], 
Va. It will be published by the Record 
Publishing Corporation, with authorized 
capital stock of $100,000, and its officers 
are as follows: Allan D. Jones, presi- 
dent ; C G. Marshall, vice-president and 
editor; D. U Flory, secretary- treasurer 
and business manager. These, with 
W. E. Bairettt and O. H. Robishaw, 
constitute the board of directors. 

Mr. Jones is a successful lawyer of 
Newport News, and a form 
ident of the Virginia Bar 
Mr. Marshall was formerly news 
of the Southern Division of the Asso- 
ciated Press for many years and more 
recently a member of the Washington 
staff of the Philadelphia Public Ledger. 

Mr. Flory is vice-president of the 
Peninsula Bank and Trust Company of 
Williamsburg, Va. Mr. Barrett is a 
successful lawyer and director of the 
Citiiens and Marine Bank of Newport 
News. Mr. Robishaw is a member of 
the ship chandlers firm of D. A. Win- 
slow & Co., and has the distinction of 
being one of the first men in the United 
States to go in for flying as a sport, 
owning his own airplanes. 

The Record has acquired its own 
building, and recently took over the 
complete plant of the Taunton (Mass.) 
Press, which is now being installed. It 
will receive the full leased wire service 
of the United Press Associations for 
both the afternoon and Sunday morning 



ADVERTISING AGENT IS 
VITAL TO NEWSPAPERS 



(Continu/d from Pagr 14) 
uct from every possible angle, market- 
ability, price, package, territories for 
most promising preliminary trial cam- 
paigns, competition and a score of other 
factors. 

Successful experience in introducing 
other products forms a most valuable 
factor in effective agency service. After 
the preliminary survey, the next step 
in many cases is to make up an estimate 
regarding a budget to care for the pro- 
posed campaign for say three years. 

Long drawn out conferences, fre- 
quent trips with car fares, hotel bills 
and other expenses are usually neces- 
sary to convince those back of the 
product that they are in for a man-sited 
job and cannot expect to make heavy 
dent in an already crowded market by 
using putty blowers. 

After the prospect has reached the 
stage of appropriating sufficient money 
to pay the piper, the second stage of 
the process is reached- The agent mu«t 
then carefully ronsider possible im- 
provement in package, price of goods 
and other underlying merchandising 
problems, a* preliminary to preparation 
of copy, dealer help., distribution and 
older factors. 

The agent must develop his cam 
p:i:r-t so th.it it w:!l l« sure-fire or he 
vvill low- (he account to another who 
will. The agent cm si.urcoly tome oui 
with a profit on one year's rampalsrn 
lliv long tan K i- .i:ao< is il<-(n n-f.-tlt 



establishing a group of profitable 
constantly growing accounts. His 
success is tied up with the success of 
his accounts. 

If the proposed advertiser is a large 
concern with fairly wide distribution in 
many cities, the agent has an entirely 

volved when the concern is smaller and 
will only appropriate enough money for 
a local demonstration. 

Not one concern in fifty which has 
not advertised has a wide enough dis- 
tribution to be started in the general 
mediums. Many have tried it and sunk 
fortunes trying to accomplish the im- 
possible, with just enough breaking 
through through sheer force of merit 
and money to lure others to their doom. 

Co-ope ratios Neceseary 

If the agent is up-to-the-trtintrte and 
the client provides the sort of co-opera- 
tion that is required, he will when he 
has sufficient part of his campaign 
blocked out, through salesmen and spe- 
cial field men and investigators, cover 
territories where he thinks he can ac- 
complish greatest results. 

In these chosen spots he will make 
his contracts for newspaper space, lo- 
calised over the signature of local deal- 
ers who have stocked up with the goods 
whenever possible, arrange for billboard, 
car space, sampling and any other phase 
of supplementary promotional work that 
is decided upon. 

Gradually in circle after circle the 
agent and merchandising organization 
created by the agent and the manu- 
facturer will secure and dominate every 
available basic market for the goods, 
leaving the smaller and less promising 
markets for the secondary step of the 
general campaign. 

Not until the product has thus been 
introduced in at least sixty of the great 
natural market places and centres of 
population can the advertiser afford to 
start on the second stage, the use of 
general mediums to supplement and glue 
together, so to speak, all the previous 
efforts and reach spots and corners too 
remote for intensive stimulation. 

Of course, there are products which 
may be more easily introduced through 
the smaller cities in various sections of 
the country, growing gradually strong 
enough to tackle the larger markets as 
a second stage, and then as a third 
stage made to include the general me- 
diums for general publicity. 

Meanwhile the agent is continuously 
on trial. He has invested time and 
money far beyond what his commissions 
will produce until he gets things going 
on a smooth keel, and is up against the 
sharpest kind of competition from other 
agents seeking to get the account away 
from him. 



Under these conditions many news- 
papers of Use country meet this concern 
that is honesty working to produce new 
business for them with the icy hand 
and every possible resistance, dubbinc 
him as a parasite, an unnecessary mid- 
dleman, etc, etc. 

In the absence of the service per- 
formed by the advertising agents, 1 
think 1 am safe in stating that it would 
cost the newspapers of the country twice 
as much money as is represented in 
commission allowances, which are paid 
by the advertiser as previously explained 
to accomplish a less satisfactory result 
After years of experience in the news- 
paper business. I know in many cases 
we frequently spend almost as much 
money to get certain new business as 
we get out of it, and yet many of us 
are finicky when men in the agency 
business ask a livable commission allow- 
ance on business which they bring us 
and guarantee. 

If the agents handled only news- 
paper advertising they would be com- 
pelled to demand a larger commission 
allowance than they now receive from 
the advertiser to make both ends meet 
They make a much larger percentage of 
the commission earned on other form? 
of advertising than on newspaper ad- 



(the West Uinatnin 
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W. Va. 



The Evening 
Newspaper 
In The Heart 
Of Northern 
West Virginia's 
Oil. Gas, Coal 
And Industrial 
Region— And 
Invaluable To 
National 
Advertisers. 

Member A. 13. C. 

Represented by 
ROBERT E. WARD 

New York .V Chicago 



To me at least it 



vent the growth of 
between us and our 




QUESTIONS AND ANSWERS 

BY JASON ROGERS 

Q— By what right do you assume 
the privilege of making up lists of 
newspapers and recommending their 
use by advertisers in preference lo 
others? You are not a apace buyer 
nor an agent. I can prove the over- 
whelming superiority of our newspa- 
per over the one you have recom- 
mended and know of other errors is 
your list. A. A A 

A— This is merely the growl of one 
of the 1,800 daily newspapers of the 
country that I could not include it 
my list of 308 newspaper! listed for 
the purpose of showing national ad- 
vertisers the effectiveness of 
per advertising. 

If I had included 
in the country, which I would like to 
have done, my list would have ben 
too cumbersome to drive home By 
point. I started out to show bra 
many newspapers could be used for 
certain combined rates. 

If A A A. would but take Ibt 
trouble to read my article in En- 
Toa & Publisher of August 28, and 
to make himself familiar with tht 
fight I have been making for maay 
yean in the Interest of newspaper id- 
vertising for all newspapers he might 
forget selfish desires long enough tr, 
see straight. 



Lcrferf and Betl Nempeper Industrial AdceHUhg Agency" 

If You Need 
More 
Lineage 

— it will be worth your while 
to consider our Weekly 
Industrial Review Page as 
a permanent Monday or 
Saturday feature with its 
additional ten thousand lines 
of advertising every month 
in the year. 

Our representative will call 
on request. 

John B. Gallagher 
Company 

Home Office 
Ninth Floor, Dexter Building 
Boston 
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NEW YORK STATE 
DAILY NEWSPAPERS 



THE community spirit of al- 
most all cities is reflected to 
a greater or less extent by 
the daily newspapers they support. 

Most cities are cities because 
they are made up of people who 
are never satisfied — not dissatis- 
fied, you understand, but not satis- 
fied—people who are continually 
striving for more, for newer, for 
better things. 

They have the community 
spirit — the glad hand for the 
stranger— the help one another 
idea— the get -together- and -boost 
feeling — and such feeling is re- 
flected by one or more of the daily 
newspapers published in each 
such city. 

Take, for instance, these daily 
newspapers published in the state 
of New York. 

They are representative, pro- 
gressive, alert, willing and anxious 
to welcome and cooperate with the 
stranger within their gates. They 
know and understand that this 
spirit, put into practice, puts their 
cities on the map. 

These daily newspapers are joined to- 
gether in an invitation to national advertisers 
to take advantage of the service they have 
to offer — to create and maintain markets — 



to make local advertising out of national 
advertising — to link up with "home folks" 
and become acquainted. 

Look at these circulation figures. Look 
at these rates. Realize that, as merely bulk 
circulation this is a good buy — and with the 
cooperative spirit back of this circulation it 
is good business. 



Circu- 2400 

Ution Usee line* 

"Albany Knickerbocker Pratt (M) 33,559 47 -07 

"Alb.ny Knicbarbockar Prat* (S) . . 434S7 47 Ml 

Auburn Citiaau (E) 7,3*4 M2S 42$ 

Brooklyn Dally Eagle (E) 454*4 M .1* 

Brooklyn Daily Eagle (S) 48,457 M .1* 

Brooklyn Stendard Union (E) 54459 .15 .IS 

Brooklyn Standard Union (S) 5*447 .IS .IS 

Buffalo Couriar it Enquirer (MAE)... 7541* .14 .U 

Buffalo Couriar (S) 114,431 47 .IS 

Buffalo Evening Now* (E) 9*412 .1* .It 

Buffalo Erasing Tima. (E) 44,718 .1* .1* 

Buffalo Sunday Tina* (S) 7245* .1* .It 

Corning Evening Leader (E) 7,004 025 JOS 

Elmira Star G.i.tte (E) 23,449 Ml MS 

JGIen. Fell. Po.t Star (M) S.MN 43 .03 

Clovertrille Lander- Republican (E)... 4,0*9 .02 .02 

ClorertrUle Morning Herald (M) t\US MS Ml 

Itkaca Journal (E) 4452 425 MtS 

Jtmettowa Morning Pott (M) 944* M2S MtS 

Lockport Union Sun and Journal (E) 7M82 .025 425 

Mount Vernon Daily Argue (E) 4,421 42 Ml 

Newburgh Dally Nave (E) lltm MS .03 

New York American (M) 301,7*2 .55 .43 

New York American (S) 17544* Jt 40 

New York Globe (E) 188,700 Jt M 

tNew York H.r.ld (hO ) „ 41 .34 

fNew York H.rald (S) } I0, ' M7 4* AS 

New York Ermine Journal (E) 4*5428 141 14t 

New York Poet (E) 3142* 2S M 

New York Sun (M) > 

New York Sun (S) J 

New York Sun (E) 19*4*1 42 38 

113:: yllt £!*£- : :::::::::: 1 ,,, - s, » M M 

New York Morning Telegraph (M) 52,113 .2* .17 

New York Morning Telegraph (S) 5*4** 34 .255 

New York Time. (M) 33945* 44 4*S 

New York Timee (S) 5*145* 45 533S 

New York Tribune (M) 11*4** .32 4* 

New York Tribune (S) 1M4M 42 4* 

New York World (E) 330,18* 4* At 

New York World (M) 370.284 54 .4* 

New York World (S) S74.79J 34 AS 

Niagara Fall* Gazette (E) 12421 435 .035 

Pouehkfep.ie Star (E) *,*T4 .0321423 .03 

Rochester Herald (M) 31.218 .06 04 

Rochoitar Timet-Union (E) 42,733 .1* .14 

••Schenectady Union-Star (E) 17,400 .08 44 

Staten UUnd Daily Advance (E) 440* 4275 .0225 

Syracute Journal (E) 45,025 .04 .08 

•Troy Rocord (MAE) 24413 45 45 

Utiea Daily Prate (M) 21.W5 OS .045 

Yonkere Daily Newt (E) 3.700 43 43 

Government 

StntemenU Octot>#r It*. 1919, 

Statement, April lit, 1*1*. 
•A. B. C Report, October let, 1*1*. 
tPabllthere* Statement. 
TSeeen Day Arerago. 

Total Circulation MS1.171 
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FACING THE SITUATION 

THE special meeting of the American News- 
paper Publishers' Association, convened by call 
of President Glass at the Waldorf-Astoria yes- 
terday, is at important to the American people as a 
whole as an extraordinary session of the Congress, 
Indeed the problem which brings together at this 
time the publishers of the country may well be 
considered a national problem, for it has to do with 
a situation which threatens the very existence of 
hundreds of newspapers and the welfare of every 
newspaper in the land. 

Headers of EoiroR & PunusiiMi have been in- 
formed, week by week, of the growing seriousness 
of the newsprint shortage. They are aware that 
the consumption, throughout the year has been 
greater than the production, depleting to the van- 
ishing point normal reserve stocks. It has been 
made plain to all that unless the publishers of the 
country should adopt common policies of conserva- 
tion, thus arbitrarily reducing consumption, a paper 
famine was inevitable. 

Yet, broadly speaking, the publishers have failed 
thus far to adopt common policies of curtailment. 
There has been a tendency among them to view the 
situation as one calling only for individual action. 
In other words, the publisher who believed that 
he had provided for his own newsprint require- 
ments did not feel that the difficulties of his con- 
temporaries were in any sense his affair. This 
short-sighted attitude could but lead to such a 
condition as now confronts the whole body of pub- 



This narrow view, of 
all publishers with an assured supply of paper. The 
Chicago Tribune, having its own mills and not 
under compulsion as to restriction in the use of 
paper, sets an admirable example by limiting the 
sizes of week-day issues to an arbitrary standard. 
This policy involved for the Tribune the omission 
from its issue of November 6 of 61 columns of 
advertising. 

The Tribune calls upon its advertisers to tem- 
porarily curtail space in the common interest, in 
order that all advertisers may be able to secure 
representation. This policy requires a degree of 
courage somewhat rare in the conduct of news- 
papers in the past, but after all amounting only 
to sensible discretion just now. 

The special meeting of the A. N. P. A. should 
result in the adoption of definite conservation poli- 
cies, on a standardized schedule, by every member 
of the organization. Ways and means must be 
found by which the service value of our news- 
papers shall not be seriously impaired, while per- 
mitting material reduction in the amount of paper 
consumed. As all costs are still mounting, revenues 
must be increased. This means three-cent papers 
and it means substantially higher rates for adver- 
tising. 

Sensible restriction of sizes of issues, carried out 
in good faith by the dominant publishers of the 
country, will relieve the present shortage of paprr. 
And that is an end which must be achieved without 
if disaster is to be avoided. 



J AMES OSHAUGHNESSY suggests Out news- 
papers convert their congressmen to the plan 
of laid advertising for all Government Depart- 
ments— to an advertising policy on a business basis 
and divorced from politics. Such a governmental 
policy must be formulated if we are to keep step 
with world progress. Rut experience shows that 
it will come about only through convincing the 
representatives in the Congress of its wisdom and 
necessity. The prrsrnt Congress docs not believe 
in a paid advertising policy for Uncle Sam. Its 
members have not considered the matter to be one 
of importance, or as touching national interests in 
any broad way. They should be educated by our 



ONE "bad actor" among a local group of pub- 
lishers usually prevents the others from getting 
together as to common policies of paper economies. 
This presents a psychological problem — and the an- 
«wer is: Ignore the waster and "g't together" 




A SIGN OF THE TIMES 

THE Convention of Clients of the George llatten 
Company, held in New York Thursday and 
Friday of last week, at the Hotel Commo- 
dore, brought together representatives of B!) busi- 
ness organizations engaged in non-compelitive lines. 

The Batten clients represented fourteen states 
and one territory of the United States New York 
stood at the head of the list with .11 firms, 22 of 
these in New York City ; Massachusetts was second, 
with 24; Pennsylvania third, with 12. 

The program of the convention was admirably 
conceived and carried out without a hitch. Morn- 
ing and afternoon executive sessions were held on 
both days, and addresses were nude by hftecn dif- 
ferent captains of business and specialists in mer- 
chandising and advertising. The subjects were 
timely and vital, having to do with problems of 
the hour — problems which call for super-common 
sense in those dealing with them. Few of these 
addresses dealt with advertising primarily, while all 
of them had to do with advertising in in relations 
to industrial and business development. 

A striking feature of the convention was the 
exhibit of products by each of the Batten clients. 
This exposition was the most extensive ever made 
of nationally advertised goods — no two lines of 
a competitive character. It was a visualization of 
the manufactured products of leading American 
firms never to be forgotten by those fortunate 
enough to inspect it 

It would be difficult to properly appraise the 
full significance of this convention. It brought 
together in friendly conference men who spend 
many millions of dollars every year in advertising 
their products — men who think in big figures, who 
have made mistakes in their past and wilt prob- 
ably make other mistakes in the future, but with 
whom errors of judgment or of policy are but 
transient things. These men came to this con- 
vention to give and to receive. They have long 
since outgrown the notion that a good idea must 
be guarded with all the resources of selfish 
They came to exchange experiences 
frankly, for the common good of all. 

It will occur to some that this convention of 
clients was a master stroke of advertising by the 
Batten Company. That is true. But it is due to 
the executives of this firm to say that they were 
not governed by this consideration in the conception 
and realization of the plan. The broader objectives 
— the advancement of the interests of American 
business and the furthering of closer relations be- 
tween men having common problems to solve — con- 
trolled the Batten Company, and were not at any 
time side-tracked. 

Editor & Pcw.isntR congratulates William H 
Johns and his able associates on the splendid 
cess of this new idea, which marks a 
forward step in American advertising It was a 
big conception, realized in a big way. 

STAY out of the spot market for newsprint — 
if you can. If you can't, be prepared for shocks. 
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"TO START WITH A CLEAN SLATE" 

THE exclusive publication in last week's . 
of Editor & Pf rusher of the sales (...In. 
the International Paper Company for 1VJ 
aided in clarifying to some extent the prulilem 
contract relations between the big corporauon iv. 
its customers lor the coming year. And, as lb 
sales policy of the International usually serves u i 
model for many other paper manufacturers, it to- 
be assumed that this announcement will intbrrv. 
affect a majority of users of newsprint- 

The International desires to start 1920 trtt I 
clean slate. To that end the corporation trill re- 
quire from patrons who desire to make contr*,- 
for a specified tonnage for the year I Warrel 
all claims arising from price changes iiu lwi 
proceedings by the Attorney-General under the 
of the agreement of November 26, 1917. Pi:-.: 
preferring to make new contracts subject to ai 
agreement may do so, but it is pointed oa 
when the agreement shall end — doubtless wtthu . 
few months — new contracts may be made "il v? 
then have tonnage available." Publishers miJ U 
fail to see the force of this argument in favor c! i 
straight annual contract. 

The price fixed for the first quarter of M 
$450 at the mill, subject to further advancr 
the beginning of each new quarter, will hardly ft" 
a shock to publishers who have followed the 
trends of late. While the price is high, and il 
force newspapers to increase selling prices a»i n- 
vertising rates as well as to curtail sizes of u«ft 
many publishers would feel like acceptme it . - 
out complaint if it meant an adequate allottm-: 
tonnage for the year. If the International's si- 
policy should provide for the allotment of the n:.- 
product of its mills on a pro-rated basis, saitcui- 
ing against the diversion of large quantities to t* 
speculative markets, the company's customers *.c 
doubtless feel that it had made a real dfat 
protect their supplies. 

The announcement of the sales pobcy, tec- 
throws little light on the question of the anwcr 
of tonnage which will be sold to customeri 
parcntly this point is to be decided by inis i> 
negotiation rather than upon any definite p'-it ' 
pro-rating the output It is to be hoped, bosrr? 
that this policy wilt not rule, but that the cw>" 
will show impartiality in fixing allotments 

It is good news that the company plans t: a< 
for newsprint, during 1920, many machines »hJ 
were intended to be run on other grades HI 
indicates a definite prospect of an increase: r 
put. through which the company hopes to be as* 
to furnish to all of its customers an ample irjfj' 
for vital needs. Customers are asked to reduce twi 
use of paper to a minimum between now r ! * 
end of this year, and to observe the strictest «» 
omics in the new year. This is sound 
although it has an odd sound in a sales tiA 

If these were not, indeed, strange times, it ■aft 
be remarked that this sales-policy of th< 
national reads less like a letter to customers * 
as a proclamation of policy and a proimifci'J " J 
regulations for the citizens of a conquered s'^'J 
the occupying military power. But— these 

n 



EVERY newfpapcrmaker w ill feel a turoril 
in the success of the Navy's big ads'' 
campaign — for, while it will run unt-.l the «- 
November, its success is already assurei T>- 
measure of this success shall be impressive i: 
be the aim of all newspapers from now t>- 
close of the campaign to actively aid, thrnOfi 
lorials, in "selling the Navy" to the y. 3=* ■ 
of the nation. 



A ITER an interval of uncertainty. Amerk^i 
is ill the saddle. Reds and radirali U' "? 
ing cover The clean-up which the FoJru: • 
rrnment has undertaken will have salutary re*) 
It wil! help to purge the ranks of onrar.irr' '■* 
ot anarchists, operating under the cloak of " 
to defy and overthrow government It P'^ 
industrial peace and prosperity. . „ 
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PERSONALS 



\/f AJOR-GENF.RAL Sir E. W. B. 
V l Mormon, D.S.O. C. B., ICC 
tf.G.. prior to the war managing 
tditor of the Ottawa Citizen, was 
lonored with the first knighthood 
reatcd by the Prince of Wales. Sir 
idward is now a knight of the Order 
if St. Michael and St. George. 
John Barrett, director general of the 
'an American Union for the past four- 
een years, formally resigned Novem- 
K-r 5. effective June JO next. It is said 
dr. BattCtt will become president of a 
lew unofficial Pan-American organiza- 
ion "for the development of interna- 
ional commerce and good will." 

Frederick Haasc, formerly manager 
>f the service and promotion depart- 
nent of the St. Louis Post-Dispatch, 
us resigned his charge of the research 
livision of the Bush Terminal Sates 
Building. N'ew York. He makes no an- 
nouncement of his future plans. 

W. Y. Morgan, publisher of the 
Hutchinson (Kan ) Mews, who recent- 
ly returned from Red Cross work in 
France, was the guest of honor and 
principal speaker at the annual fall din- 
ner, October 28, of the Associated 
Journalism Students in the University 
of Kansas. 

Roscoe C. Emery, editor and owner 
of the Eastport ( Me ) Sentinel, and 
Mi<« Vera J. Leonard of St. John, N. 
!' were married recently. 



feature writer. For twelve years Mr. 
Barkliurst worked on such Missouri 
age Press, Springfield Republican anil 
St. Joseph Gazette. He began his writ- 
ing career at the age of II. when he 
and two other boys published "The 
American Magazine." His tirst employ- 
ment was nn the IVs Mmnrs Capital, 
and he later worked on the Chicago 
Record- Herald. He has been in New 
York for the last year, writing vindi- 
cate articles and stories. 

William S. Lloyd, who was a -.taff 
corresjsondent for the old Cincinnati 
Commercial and Commercial-Gazette, in 
the days when Murat Halstcad ruled 
these papers, is now secretary of U wr.il 
bureaus of the Cleveland ChamUi of 
Commerce. Mr, Lloyd's last newspaper 
work was in the capacity of librarian 
for the Cleveland Plain Dealer, a posi- 
tion he held two years. 

John Nevin, until recently Wa-i..ii,{- 
ton correspondent for the International 
N'ews Service, is now doing publicity 
work for Bernard Baruch in Washing- 
ton. 

"Bill" Nye, Stale Department man of 
the International News Service, organ- 
ized the American press party that 
met the Prince of Wales at the Cana- 
dian border and accompanied him to 
Washington on Monday. 



KEY TO WRITE MUSICAL 
CRITICISM FOR NATION- 
WIDE AUDIENCE 



IN THE EDITORIAL ROOM 

Martin S. Hunter is relieving Arthur 
Irwin as assistant to John J. Rainey, 
city editor of the N'ew York Evening 
World. Mr. Irwin has gone to In- 
ilianapolis to become middle western 
publicity manager for the Select Pic- 
tures Corporation. 

Chalmer B. Travcr, formerly on the 
editorial staffs of the Milwaukee Wis- 
consin News and the Milwaukee Sen- 
tinel, has taken the position of assist- 
ant secretary of the Milwaukee Asso- 
ciation of Commerce. He succeeds 
Fred W I.uening, formerly city editor 
of the Wisconsin News, who has moved 
to Green Bay, Wis., to become vice- 
president of a bank and to direct a 
campaign to boom the northern penin- 
sula of Michigan. 

Hazel R. Aiken, former city editor 
of the Wilmington (N. C.) Star, is just 
home from service with the A. E in 
which he was a lieutenant. He is spend- 
ing a vacation in Hickory, N. C. 

Miss Helen Adams, city editor on 
the Raleigh (N. C) Times, and Dr. 
Roy Tatum of Duke, N. C, were mar- 
ried in Newton, N. C, on November 4. 
They will make their home in Honolulu, 
where Dr. Tatum is in the service of 
the government. 

Raymond W. Anderson of St. Paul, 
former reporter for the St. Paul Dis- 
patch-Pioneer Press, and now instructor 
in French in the University of Minne- 
sota, has won one of the two Rhodes 
scholarships offered in Minnesota this 
year. He served overseas as artillery 
officer. 

Rex Lampman, just out of the marine 
service and formerly funny column 
writer for the Portland Oregonian. has 
joined the staff of the St Paul Daily 
News 

Alva F Warner is now head of the 
Albany (N. Y.) Argus copy desk. He 
" succeeded on the desk of the Troy 
Record by James Morrissey. 

Frederick R. Barkliurst has joined the 
•taff of the St. Louis Times as asso- 
ciate editor of the editorial page and 



THE BUSINESS OFFICE 

George A. Mixer, advertising man- 
ager of the Milwaukee Leader for five 
years, resigned to become general man- 
ager of the Tribune Company, which 
was organized recently to publish the 
Tribune, a weekly newspaper devoted 
to the north and northwest sides of the 
city. 

Miss Ruth Hartley, cashier of the 
Cohocs (N. ¥.) Dispatcn, will be mar- 
ried soon to William Donovan. Miss 
Hartley has been connected with the 
Dispatch for some time and is person- 
ally known to many of the paper's for 
cign advertisers and advertising agercies. 

Hart N. Cardoza, formerly with the 
Gray Motor Company, has joined thr 
service department of the St. Paul 
(Minn.) Dispatch- Pioneer Press, under 
the direction of I either Weaver. 

A. H Backus, of Pierce, has suc- 
ceeded Lloyd Swain as business man- 
ager of the Columbus (Neb ) Tele- 
gram. Mr. Swain has moved to the 
Pacific Coast. 

Loring G. Peeile, who has been lately 
c >nncclcd with the Latin American 
section of the New York Sun and who 
was formerly advertising manager at 
the Mercantile Bank of the Americas, 
has been appointed advertising manager 
of the Nautical Gazette. New York. 

Paul C. Treviranus lias resigned as 
business manager of the Des Moines 
Register and Tribune and has returned 
to his home at Milwaukee Mr. Trevir- 
anus was formerly business manager of 
the Milwaukee Journal 

Andrew Miller, head of the indicate 
department of the Toronto Star, is on 
a tour of western Canada, offering 
some new features to the prairie papers. 

E. K Beard, one of the best known 
newspaper men of Southern Washing- 
ton, has become associated in Seattle 
with Pacific Ports, a publication devoted 
to export and import trade Mr Beard 
sold the Vancouver Columbian some 
months ago, after editing and publish- 
ing it for fifteen years, the last ten of 
which it has been a daily. 



I'lUM V. KlY 



PIERRE V. KEY, for the past twelve 
years music editor of the New 
York World, has resigned that con- 
nection and is devoting himself to the 
development of a New York music let- 

ter conceived on 

broad lines. Al- 
ready many news- 
papers have con- 
tracted for the 
publication of this 
new feature 

Mr. Key has 
won distinction as 
a musical critic 
who is able to "get 
over" his points to 
the reader who 
knows but little of 
musical terms. He 
write musical criticism in plain Eng- 
lish, yet with distinction and author- 
ity. His style is chatty, lucid and 
unstilted. 

Mr. Key's long newspaper experience 
in general rrportorial and executive ca- 
pacities doubtless accounts for his ability 
to get the popular angle of things 
musical. 

New York is now the music capital of 
the world, and throughuot the country 
there is a marked reawakening of inter- 
est in music and musical events and 
artists In his letter he will interpret 
musical life and happenings in New 
York for the rest of the country, and 
sees in this weekly letter an opportunity 
to contribute greatly to the healthy 
growth of musical culture in America. 

Mr, Key's music letter will be scrupu- 
lously free from "press agenting." It 
will turn the spotlight on artists, of 
course, hut only when their work clearly 
entitles them to appreciation. He gath- 
ers personally his own material and pre- 
serve* thr attitude of critic and chron- 
icler, without bias. 

"The opportunity offered to write for 
»o vast a national audience is one im- 
possible to resist," says Mr. Key, "and 
though I relinquish my long-held World 
pOcsl with regret, there is compensation 
in what is uniiurstionably a broader 
Held " 



Edward S. Moffat is the new adver- 
tising manager of the Universal Film 
Corporation, New York, succeeding Nat. 



G. Rothstcin. For the past two years 
Mr. Motfat has been in charge of adver- 
tising for the Jewel productions, and 
previously was connected with the 
Aeolian Company, Street & Finney, 
Calkins & Holden and Frank Seaman, 
Inc. 

Miss Amic B. Urunn has resigned as 
advertising manager for the department 
store of Lipman, Wolfe & Co., of Port- 
land. Ore., to join the advertising 
agency of Botsford, Constantinc & 
Taylor of the same city. She is suc- 
ceeded with the Portland department 
store by David E. Levy, of St. Louis, 
former advertising manager of the Stix- 
Bacr & Fuller Dry Goods Company and 
B. Nugent & Bros. 

Ulric C. Jones, for several years con- 
nected with the advertising department 
of the New Orleans Item, and later 
director of advertising for the Hibemia 
Bank & Trust Company, has joined the 
Chambers Advertising Agency staff in 
New Orleans. 

Alfred Stephen Bryan has resigned 
from the advertising agency of Sher- 
man & Bryan, Inc. New York, and 
has opened a copy service office at 665 
Fifth Avenue, New York. He will 
maintain close relations with the Sher- 
man & Bryan agency and with his old 
clients, whose copy he will continue to 
write. William Denny has been elected 
vice-president of the Sherman & Bryan 
agency, succeding Mr. Bryan. 

J. B. Hazen, for several years in 
charge of the merchandising service de- 
partment of the Hearst newspapers in 
Boston, and more recently with Mac- 
Lean's Magazine, Toronto, has become 
associated with the Hamilton Adver- 
tisers' Agency, Hamilton, Canada. 

E. C. Auld. of Chicago, familiarly 
hailed as "Doc," now has space in some 
fifteen newspapers to sell instead of 
one, having become associated with the 
Western office of Knill-Burke, Inc. Mr 
Auld, who has been looking after the 
Western advertising interests of East- 
ern newspapers for the past fifteen 
years, resigns from the New York 
World to take up his new work. He 
formerly represented the New York 
Evening Journal and later the Boston 
American. 

Harry E Meyers, of Chicago, has 
joined the John Ring, Jr., Advertising 
Company. St. Louis, Mo. Meyers was 
general secretary of the board of the 
1917 A. A. C. W. convention in St. 
Louis. 



WITH THE AD FOLKS 

William Curtin, head of the Curtin 
Advertising Agency, Portland, Me,, was 
S erio us ly injured in an automobile acci- 
dent, November 8. 



Facts? about the Haskirv Service 



cs=> 




The Nebraska State Journal 
has renewed its contract for 
the Ha»kin Service for orva 
year 

Every day thousands- of 
people write letters to 
Frederic J H«a5Uir\ and 
eacK one cjets a per-ronal 
raply 

Anyone *Ko wants the- 
deteiis of operation and tke> 
price of the service m»y 
tjat. tKam by wrvtirve^ 
Mr Haskin in Washington 
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DO PUBLISHERS FAVOR 
OUT-OF-TOWN ADS? 



Local Retail Merchants Should Pro- 
tect Af»bl»t Preferred Space 
Given Foreign Advertisers, 
Drygoods Men DmIum 



Lansisg, Micii.. Nov. 7.— Collective 
protest by local retail merchant! against 
favoritism which, he said, was habitually 
shown by newspapers to foreign or na- 
tional advertisers in the way of pre- 
ferred positions, was urged by G. E 
Martin, advertising manager of Gilmore 
Brothers, Kalamazoo, in an address here 
before the convention of the Retail Dry- 
goods Association. He said: 

ciation have sought without satisfactory 
solution the reason for the very appar- 
ent favoritism shown by newspapers to 
'foreign' advertisers. The merchant hat 
learned that it is almost impossible in 
many papers to secure a desired position 
for his ads, even occasionally. 

"Today be has an ad for some excep- 
tionally fine merchandise that will make 
especial appeal to what is termed the so- 
ciety people of his city, and requests a 
position for it on the society page. 
When the paper comes out he finds ads 
for hair tonics, beauty creams, cooking 
oils, etc, on the woman's page, while 
his announcement appears next to the 
rportiog page or the comics. 

Say They Pay More 

"The papers assert that these 'foreign' 
advertisers pay for preferred position. 
In some instances where the paper is 
sufficiently strong to make it stick, they 
do. In many cases they simply refuse 
to use space unless they have the cream 
— first following or alongside pure read- 



ing matter or top of column on some 
specified page. 

"Local advertisers in most cases, pay 
dollars to newspapers where 'foreign' 
advertisers pay dimes, but are usually 
required to take 'run of paper* posi- 
tions. 

"The local advertiser cannot go else- 
where and advertise his ware*. Only 
individual and collective protest will im- 
prove this condition, and this 
tion can do its members it 
by seeking and applying a remedy that 
will cure this complaint." 

la Bad Company 

The speaker also protested against the 
habit which he said many newspapers 
had of placing objectionable advertising 

tablishments. 

"Many possible customers have been 
led to rum away from your advertise- 
ments because of the disgust they .felt 
at some other ad which was on the same 
page with it, and the character of the 
ads which are placed next, or near to, 
should be a source of deep concern to 
any thoughtful retail advertiser," he 
said. 

"If the landlord of the building in 
which your store is located took in as 
tenants saloons, quacks, fake mining 
concerns, bucket shops and other unde- 
sirable neighbors you would strenuously 
object. Why should you calmly allow 
the newspaper to reduce the value of 
the space you buy and pay for by plac- 
ing next to your ads undesirable neigh- 
bors? You know an ad by the company 
it keeps. 

"If the merchants themselves will 
voice their approval of this change and 
their disapproval when a publisher wit! 
not see the light, there will be a more 
rapid improvement along these tines." 



ROTOGRAVURE SUNDAY 
SUPPLEMENT 



"A Trip Around the World in Pictures 

S-Pa«e Tabloid Form, tiie 16V," x 17 " 
Issued by the 

U. S. FEATURE SERVICE, Inc. 

will contain: 



» » 



2 peg** selected illustrated news and current event*, 

features that do not grow "stale" quickly. 

2 page* of pictorial description! of various countries, 

carefully selected by experts with the co-operation of the 
proper authorities in every country on the globe, com- 

Laring. in pictures from authentic sources, the scenic 
eauties of America with those of foreign countries. An 
educational and highly interesting collection of illustra- 
tions which will impress on our public the advisability of 
First." 



1 page exclusive fashions for women, original design* of 
the kind Hie American Woman will appreciate. 

3 pages national advertising— no copy less than ',i page, 
No mail order advertising or copy that will interfere with 
the subscribers' regular run of acceptable advertising. 

This is an extremely high grade, low priced circulation 
builder, carefully edited, beautifully illustrated and well printed 
on 50 lb. supercalcndcrcd paper. 

First release i limited issue) to reach publisher on or 
al.m.i December 7th, 

Write for reservation now. Samples and prices sent upon 
request. 

U. S. FEATURE SERVICE, Inc. 

Quality S«nric» for Newspaper* 

Suite 423-424 WORLD BUILDING New York City 



CIGAR ADVERTISING URGED 

Philippine Manufacturers Want As- 
sistance of Their Government 

In order permanently to establish 
Philippine cigars on the American mar- 
ket, the Philippine tobacco manufactur- 
ers' associations are urging the Bureau 
of Internal Revenue of the islands to 
start a national consumers' advertising 
campaign in the United States, under 
the auspices of the Insular Government. 

For every shipment of 1,000 cigars to 
the United States the Philippine ex- 
porter pays a tax of 30 centavos, (IS 
cents ) When the law providing for this 
collection was passed, it was with the 
understanding that when a sufficient 
amount bad been collected it was to be 
used for the advertising of Philippine 
cigars in the United States. Now that 
the sum of $150,000 has been collected, 
it is thought that it should be utilized 
for the purpose for which it was orig- 
inally intended. 



time, but finally went to the Rome c±z- 
of the Associated Press, where he »i 
stationed until the occupation of Fic~- 
by the Italian rebel army. 



Enormous French Circulation* 

Pajus, Oct 28 — According to sure- 
ties recently published by the Argus ir 
la Presse, the circulation of the lea&n 
French papers is as follows : Petit P< 
risien, 2,500,000; Petit Journal, 1,900,000; 
Matin, 1390,000; Journal, 1.400.000: Hu- 
manite (Socialist), 300,000; Le Pope- 
laire (Socialist with Bolshevist tender 
cies), 100,000. 



Family Joins Captain Parfcer 

Portland, Me.. Nov. 7. — Mrs. V'rri 
W. Parker and her three children tun 
gone to Washington to join Captu 
Parker, formerly city editor of tie 
Portland Press, who upon his reran 
from service in France am 
of 



Way into Fittrae 

PiTTSBuacR, Nov. 1 2.— Thomas B.Mor- 
gan, former Pittsburgh newspaper man 
has "bummed" his way into Flume on 
an engine, according to a letter received 
here. He went to Europe during the 
war, and became a correspondent of 
the Associated Press soon after arriv- 
ing in Paris He was in Paris for some 



Philadelphia. Oct. 29.— A 
bcr of the local mayoralty 
Peter J. Hoban, director of the 
ment of supplies. Mr. Hoban was r 
the Public Ledger staff, having doe: 
politics. He is the father of "WaJ:" 
Hoban, cartoonist, long associated wir't 
the New York Evening Journal. 



Only one paper in 
Brooklyn is abso- 
lutely " non-return - 
able"— that one 
being the Standard 
Union. 

The bulk of this 
circulation is deliv- 
ered into the homes. 

Our readers want 
what they want 

when they want it. 

1 
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VIRGINIANS CONVENING He won in that court - and lhe defend ' 
AT NEWPORT NEWS "* '° * " 



affirmed the decision. 



N.wi Print, Advertisinsj Rates 
Lib* I Laws Head Topic, of 
Dieeuseion at Today's 



Niwmmt News, Va., Not. 10— Ad- 
dresses on advertising rates, circulation, 
the libel laws of Virginia and discus- 
uon of other questions of importance 
10 the newspaper workers of Virginia, 
will feature the special meeting of the 
Virginia Press Association to be held 
it Newport News, Thursday and Fri- 
day, November 13 and 14. All meet- 
ings will be held in the Warwick Hotel, 
which will also be the headquarters dur- 
ing the convention. 

President L. E. Pugh and the mem- 
bers of the executive committee have 
arranged a program of general interest. 
Perhaps the most important message 
will be delivered by W E. Thomas, 
general manager of the Roanoke Times 
and member of the Southern Newspaper 
Publishers' Association's committee on 
newsprint paper. Mr. Thomas has been 
assigned the subject, "The Newsprint 
Paper Situation and Its Bearing on the 
Dailies and Weeklies." He will make 
a special trip to various northern paper 
mills and will come to Newport News 
direct from the paper industries. 

Budd and Mackea to Speak 

John Budd, of the John Budd Com- 
pany, New York, has accepted an invi- 
tation to speak on "Uniform or Standard 
Advertising Rates," while Edward Percy 
Howard, editor of The American Press, 
will admonish the publishers to "Stick, 
Brother, Stick." 

Lewis H. Machen, former director of 
the Virginia Legislative Reference 
Bureau, will give a review of "The 
Libel Laws of Virginia." 

M. T. Harrison, editor of the Bedford 
Democrat, will tell "Why the Subscrip- 
tion Rates of Weekly Newspapers 
Should be $1.50 or More." 

There will be a round table discussion 
of the proposed linotype instruction 
schools ; the daily section of the Vir- 
ginia Press Association, the newsprint 
committer, and other subjects on 
Thursday afternoon. On Thursday 
night the "Question Box" will be opened 
and a discussion will follow. 

Any one desiring any subject relative 
to the business discussed will be ex- 
pected to drop the question into the 
big box which will be located at the 
entrance to the auditorium where the 
meetings will be held 



against the Dells Paper and Pulp Com- 
pany, Eau Claire, Wis., and the Che- 
boygan Paper Company, Cheboygan, 
Mich. 

It is believed that if Mr. Losey wins 
the suits the bankrupt will pay 100 cents 
on the dollar. In this event, two Wis- 
consin paper concerns, the Combined 



Company. 
8« 



Paper 



Pris. for H.altb. Editorial. 

D»*ve», Nov. 12— Karl C. Schuyler 
of Denver has offered a first priae of 
$30 and two second prizes of $25 each 
for the best editorials on public health 
which shall be published in connection 
with a forthcoming drive of the Colo- 
rado Public Health association- The 
only requirement is that the editorials 
shall be printed in a Colorado 
tion before December 15. 



WHAT OUR READERS SAY 



Pap«rt' Predicasne n t in 

Newt Print Crisis 



Brocklebank Creditors Win 
in Bankruptcy Case 

Circuit Court Affirms Docision for 
aaS.OOO Against Minnesota 
A Ontario Power Co. 

Milwal'kee, Wis, Nov. 8, — L. L. 
l.omcy. J r f Chicago, trustee of the bank- 
rupt estate of J. C. Brocklebank & Co., 
Chicago, a news-print paper brokerage 
firm, secured $85,000 for the creditors 
by a recent decision by the United 
States circuit court of appeals at Chi- 
cago. The firm for several years sup- 
plied paper to the St 1 .011 is Globe-Dem- 
ocrat and Star-Chronicle and the 
Memphis Commercial Appeal. 

Mr. Losey brought suit in United 
States district court at Minneapolis 
against the Minnesota and Ontario 
Power Company, Minneapolis, a cred- 
itor, charging that it had secured from 
the bankrupt $85,000 which should have 
all the 



Th. 



ID, 1>1» 

To Euros ft Pususass: We save just 
read wiih considerable interest two nuclei 
ia Iks - mi: mi issue of Hurras ft rvtusasa. 
Line informs us lb*! at one hate this month 
there was just four days' reserve supply of 
print on hand. The other, s strong brief for 
conservation of print by an individual lucel 
effort. 

The News is s country psber and its voice 
does not go fsr. Bat we sre amonf the 
hesviest sufferers from prtot [ 
We got one csr of paper in 
ing shoot $4,500 for it. 
eel red this week easctly _ 
as ti.Mo. And as oar jobber put it, price 
cuu 00 figure, if ws can gel the paper for 
row yoo better take it, and we are now trying 
10 get anotbrr csr. 

Our big city brothers sre strong on ad- 
vice to conserve, but how can the News 
any farther. We print only six 
pages, sad ia a six pager hare 
as TO per cent advertising. 

Th* conservation njit cosse from the big 
fellow. Imagine the feeling* of s country pub. 
Usher, when he reads wise advice to con- 
serve and then picks up s Sunday edition of 
a city paper containing anywhere op to 100 
pages of ovrrsijed advertising, sandwiched in 
with about 40 per cent of slush reading thai 
has very little value, either literary or en- 
tertaining. 

If the big fellows would forget for three 
months the chase for the dollar and conscien- 
tiously make an effort to reduce consumption, 
the situstion would qukhly make a shift. In 
these day* at paper shortage, there should be 
a limit to sire of every edition and a sua 
pension entirely of Sundays. Of course, this 
ia good theory for the little fellow, but will 
get no response from the big one. But can- 
not some one speak up in meeting and talk 
to the only ones who csn do anything to re- 
lierc lhe situatlon. 

At least make it plain wbrre Ike trouble is. 
and exonerate the country publisher front 
tu cause the serious condition. 
THE ALPENA NEWS. 
T. J. FcaGtrsov, Business Manager. 



Radiating Influence 

from 

ILLINOIS 



Illinois newspapers cover a tremendous territory 
outside of the State and exert a potential influence 
on the Great West. 

The selected list here represented, which seeks the 
patronage of National Advertisers, has a circulation 
of nearly 2,000.000. 

This circulation covers 242 cities in Illinois and 
reaches the owners of 2.51,872 farms and the active 
workers on the farm. 

As Illinois buys, so buys the West — Illinois stand- 
ardizes the West as New York standardizes the East. 



s I "."ii g, swsn 

the News go 



Dstroit Against Organisation 



Detroit. Mich., Nov. g, lvl» 
To KiiiToa ft Pust-tsnxa: I note in your 
issue of October *0 a reference to the St. 
Louis plan of organising newspaper writers and 
editurs sad the progress organization has made 
in this city, 

As a matter of fact the plan of organising 
newspaper workers has made little, if any 
nrogrrsi in Detroit. At a meeting of the 
News stag a few weeks sgo. s vote was 
taken on the propoimon to organise and a 
large tnsjorily i-mrd against organising under 

writer was one of too delegates named 
by the News *t*fF to discuss with delegates 
from the other three daily English papers 
the feasibility of organising under the St. 
Louis plan. The other newspapers failed to 
name taele delegates, so no meeting was held. 

Soon after It became apparent that no other 
delegstes would be named, lhe News sis* met 
and voted dosni a plan to organise its own 
slaff. 

In view of your story in the October »0th 
number. I thought tbn information would 
ptoie of interest to you. 

CEOBCE W. STARK. 
City Editor. Detroit News. 



If you would reach in Illinois alone 6,817,785 
people ; if you would have these people radiate their 
influence in the promotion of your sales to the 
West, the newspajiers herewith listed will carry 
your advertising message unfailingly. 

They have made thousands of advertisers prosper- 
ous and if you follow the example of these advertis- 
ers, using space regularly and consistently, they 
will make you prosperous also. 

No other publications can compete with the daily 
newspapers of Illinois in influence and productive- 



Rat* foe Rate foe 



Crrculation 

Aurora Beacon News (E) IS.UOO 

Bloomington Pantograph (M) 17.034 

Champaign Daily Gaxatto (E) SJ30 

{Chicago American (E) 320.000 

Chicago Herald Examiner (M) 31ZJ6Z 

Chicago Herald-Examiner (5) 504,207 

Chicago Dally Journal (E) 115,932 

tChicago Daily Nawa (E) 3 73,000 

Chicago Evening Post (E) 51,327 

Danville Commercial News (M) 15Ji7 

Elgin Courier (E) 0.125 

Molina Dispatch (E) 10.133 

Peoria Star (E) 22J64 

Quincy Journal (E) 8442 

Rockford Regiatar-Ganette (E) 12JJ31 

Starling Caxett* (E) SJM5 

Total Circulation 1JJ9S.0M 

Government Ststements, October 1st, 1919. 
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BARGAIN SALE OF I.E. A. 
MEMBERSHIPS 

J. L. Sturtooont Givos Editor * Pub- 
lisher R Rods i . CompUtc Account of 
Activities ol Ort«ois-.tion'a Rep- 
mMUlim Arouod Wousau 



Editor & Publisher for November 13, 1919 



Reports received hy Editor & Pub- 
lishlr frnm various points in the West 
indicate that Clyde P. Stein and his 
associates anil representatives in the In- 
urnational Editorial Association are 
still active and are meeting with some 
success, especially in Wisconsin. 

The following self-explanatory letters 
have been received from J. L. Sturtc- 
vant. president and manager of the 
Wausau Daily Record-Herald. It will 
Ik- noted that E. D. Underwood, who is 
referred to in the first letter, is city 
editor of Mr. Sturtevant's newspaper. 

The letter J follow : 

Nov. 6. 1919. 
"To Editor & Publisher: The latest 
activity of the International Editorial 
Association, a very complete write-up 
of which appeared in Eorrt« & Pub- 
lisher for October JOth on page 10, is 
an attempt to hold a state convention of 
r men in Milwaukee on No- 
J and 30. This convention was 
called for November 21 to 23. 



Union or the American Federation of 
Labor. He met with no success, and 
the last known of him he was seeking 
Id borrow money with which to get out 

of town. 

"Mr. Underwood thinks that from the 
list of Wisconsin members appearing on 
the letter head that I-ampkins copied the 
list of members of the Wisconsin City 
!•■,>•, ,\.. ,:.,[„ n , which was atttliateii 
with tin- National City Editors Associa- 
tion tor a short time, but which is still 
in existence and expects to hold its usual 
winter meeting. John R. Wolf, presi- 
dent of the Wisconsin City Editors As- 
... .nation also repudiates the I. E. A. 

"J, L. STinrrevAKT." 



D1EGLE QUITS LEADER 
AND LEA. 




"A young man named Ramsdcll, who 
said he was working under the direction 
of Lampkins, state organizer, came to 
this office on November 4 and wanted 
my endorsement of the plan of going to 
local manufacturers and soliciting money 
for the purpose of paying the expenses 
of this convention, which would solve 
the problem of industrial unrest.' 

"His credentials were upon a letter 
head of the International Editorial As- 
sociation, giving the national officers, 
upun which appeared a list of Wisconsin 
members, among them being E. D. Un- 
derwood, city editor of the Record-Her- 
ald Mr. Underwood disclaimed any 
knowledge of the association and had 
given no authority to Use his name. 

• Upon the list were three Wisconsin 
newspaper men who have gone out of 
the business, and names of several others 
to whom I wrote immediately and who 
immediately repudiated the plan and 
stated that their names were used with- 



Nov. 7. 1919. 
To Emma & PUMMBKS: "Supple- 
menting rny letter of yesterday, I have a 
letter from Henry C. Campbell, manag- 
ing editor of the Milwaukee Journal, 
who states i 

•| never sanctioned this use 
of my name, and it is wrong in 
every wav. I am not even a member 
of the association. 1 am going to 
demand that this use of my name be 
discontinued." 

"Three men whose names appeared as 
members write me that they each gave 
the solicitor a dollar to get rid of him. 
No one of them authorized the use of 
his name. I understand that they arc 
selling honorary memberships from $1 
to $500 and that some of the Wisconsin 
politicians who ought to kno< 
were caught by it. 

"J. L. Stcrtevant. 



Wilwackee, Wis.. Nov. II — Claude 
K. Dicglc, for several years managing 
editor of the Milwaukee Leader, has 
resigned as a result of the publication 
in the E11ITOR & Publish.r of articles 
on the International Editorial Associa- 
tion, of which he was secretary. At the 
same time he said that he had resigned 
as secretary of the association because 
he had become satMed that it was to 
be used to fight union labor. 

The possibility that the articles in the 
EtnTOR & Publisher were to In made 
public in Milwaukee by tne 'capitalist" 
newspapers in an effort to discredit 
Socialism was given as another reason. 
In Mr. Diegle's letter of resignation he 
says: 

"The publication in the Editor & 
Pliauum of almost a page and a half 
oi stories on the hit. national KnV-.r-V. 
Association, in which grains of truth 
were intermingled with pounds of 
innuendo*, with the intent to show that 
a perfectly honest and four-square 
organization was attempting to finance 
itself by the use of dishonest methods, 
has cast a reflection on me as secretary 
of the organization, which the above- 



mentioned paper has 
stretch to cover the Leader. 

"I have already tendered my 
tion to the organization, not b 
placed any credence in the rcpor 
shady practices, but because I div. _•■ 
ered that the organization had prepare! 
a program to fight the Ncw»paj»- 
Writcrs' Union— perfectly legitimate c 
the eyes of big business, hut absolj:- > 
against the principles in which I belir. 

"I want no possibility of any atta-i 
against me in the capitalistic press to U 
used as propaganda against $00:1:1 
principles, publications or political cai 
didatrs, and I believe that this is tV 
best means to remove that possib-.h:;. 

Borgor Demo* I. E. A. Coistwxsioe 

Warren. Pa, Nov. 11.— Ctare t 
Merger, whose name appears c.n llic 
terheads of the International Ktlit-r-. 
Association, of which Civile I*. Smct- 
is managing director, has ma ic tile t •!- 
lowing statement: 

"I am not president of the Inttrru 
tinnal Editorial Association, and I hat- 
nothing to do with its affairs " 

[Editorial Notic— When the Intrr- 
tional Editorial Association was. iunf 
in Chicago on May 16-18, 1919. sect 
ing from the National Association 
City Editors, Mr. Bcrger was rlcvt 
president. The above message is \ l - 
first news EntTOR & Publisher has If 
ceived that Mr. Bcrger ha* quit - 
L E. A.] 



out iuiiiv>»;- .. 

"Attached to his credentials was a list 
of manufacturing firms in Oshkosh, 
Menasha. C-rcen Bay and Chippewa 
Falls, who Ramsdcll said he understood 
had contributed from $15 to S2S each, 
which money he had forwarded to 
tins. 

Diaglo Souls Out Lotlor 

"RanwlelL who appeared to lie a very 
honest young fellow and recently out 
of the service, was very much surprised 
when I explained matters to him and 
did not try to do any soliciting 111 this 
city, leaving for Milwaukee that night. 
Yesterday I received a circular letter 
signed by C H Diegle, international 
secretary, the first paragraph of which 
was as follows: 

The first attempt in history to or- 
ganize the entire editorial rooms of 
each newspaper in Wisconsin will be 
made in Milwaukee. November 29 
and 30. when the International Edi- 
I Association wilt form its Wis- 



PROF. BLEYER NOT IN I. E. A. 

In the issue of Ebitor & Plw.I9He« 
of October 30 it was stated in a dispatch 
from Madison. Wis , that Prof. Willard 
Grosvenor Bleyer, director of the Course 
of Journalism, University of Wisconsin, 
was present at an organization meeting 
of the International Editorial Associa- 
tion held in that city. 

The following statement has been re- 
ceived from Prof. Bleyer by Editor & 
PrBLisiiER. and is self-explanatory: 

"In a dispatch from Madison, Wis_. 
published in your issue of October 30, 
my name was mentioned in connection 
with the International Editorial Asso- 
ciation. I neither have had nor intend 
to have any connection whatever with 
that organization. 

"I was invited to attend what was rep- 
resented to me to be a meeting of Madi- 
son newspaper men, by Mr Kemp, the 
state organizer of the International 
Editonal Association. Only three 
newspaper men were present at this 
meeting, and I was soon convinced that 
1 could have no relation 
with the organization." 



LEADS THE WHOLE WORLD 

"The Sunday Times" Beat All the World's Newspapers 
in Volume of Advertising and Netos Matter Printed 
Sunday, October 26, as It Has Done Without 
Exception for Many Months. 

Not only did the gigantic and unparalleled volume of adver- 
tising published in the Los Angeles Tunes on Sunday, October 2* 
1919 exceed that printed bv any other newspaper on earth, but on 
that date The Times printed, as it does every Sunday in the year 
a frrcater volume of news, illustrations and feature articles than 
any other newspaper in America. IT WAS AND IS FIRST. 

The steady, consistent increase in The Times' advertuing pat- 
ronage is positive proof that every copy of this paper is a selling 
fore*, and that the great majority of business men and merchants 
recognize that there is no more certain way of reducing the cost 
of distribution than by persistently exploiting their goods in The 
Times' advertising columns. 

The following tabulation, containing the figures 01 the num- 

. I >: l „ t . : : : n . V. - ... . . ..,-r maUna I h t> li«-s.t ait- 



"Some time ago a Madison newspaper 
man tnld me the experience he had with 
one of thr.e same men. I am not sure 
whether it was Steen or Kemp, who 
camr •.„ Madison in an endeavor to or- 
ganize the reporters and editors on his 
pa,er into a union to he affiliated with 
ri.her the International Typographical 



The Branding Iron 

By Kothoriwo Nowlin Burt 

(A tUutkton-MHHn Boot) 
Ttirill»-Ac«t»»-Atino.p«ero. 

i; rut,i«l >• RSUO » 

W.ll. thi. 

Is 




432 Fourth »»«., ««w 



Hie tollowltlg laouianon, containing me iiguin ui inc mu...- 
ber of lines of advertising in the newspaper making the best ad- 
vertising record on Sunday, October &>. 1919, 111 each of the several 
cities named, demonstrates The Times' surpassing superiority 
more eloquently than words can portray it: 



Loe A.,.1.. Time. 

Ihkaro Tribune KM 

Ne. York I,;-. BS 



t)nri>n Free Prr, 
Pittsburgh Press .. 

St t.utlta Potl llispjltcll 

PhiUrfrlvhU Inquirer 



notion CHubr 
Senile Times 

I'uitlnml lrtr< 

llulUlo 1 miri 



ISv.»6 
154.5*1 
Hl.tWS 

II7XW 
ili:» 
- . 



Tint The Timet 

carrot lOIII 



*.tvertiftirtg record ol Sundae, October as, 1010, 
.1 by ila record lor llir lour previous S«n.l»Tt. 



September a 
October S ... 
(kloher 12 ... 
lb tuber V 



Agate liars, 

.... axu.HI 
.... 2Jo.ll* 
ts. 



Im IU offerlnra of retutinf matter and ita (o-!*Hlof orrxr of ooVorttae- 



FOREIGN REPRESENTATIVES! 

WILLIAMS, LAWRENCE t% CRESMER CO, 

ee Yoek. 



N. Y. 



HarrU Trual 



R. J. BIDWELL CO, 
?<2 Mukal Stroat, Sao Francisco. 
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WALES SENDS MESSAGE 
THROUGH PRESS 

Hnir Apptnut lo British TWrOM Con- 
fers Marked Honor on Antarican 
Nnwipapar Man on Arrival 



| IT TKL«Gk*ril.) 

Washington. II C, Nov. 11— The 
Prince of Walts and Uie British Gov- 
ernment, speaking through its Embassy 
in Washington, conferred a real honor 
upon the newspaper men of Washington 
Tuesday night in having the greeting of 
the heir apparent to the throne to the 
American people delivered through the 
National Press Club. 

Aside from his presence at the format 
receptions arranged !>y the Department 
of State, His Royal Highness had no 
other public appearance in Washington 
than at the Press Club, a tribute to the 
prestige of the club and the standing of 
newspapers in public affairs. 

Arrangements for the reception of the 
Prince of Wales were made throughout 
his visit in Washington with a view to 
the maximum of accommodation to the 
correspondents. Under the direction of 
Fred A, Emery, old Associated Press 
man, now acting chief of the State De- 
partment "Intelligence Section," every 
possible aid to the press was extended, 
beginning with his arrival in the capital. 

Almost the first thing he did upon 
reaching the Belmont Home, where he 
resided in the capital, was to greet the 

nothing? in cordiality because of its in- 
formality. He followed this with his 
appearance at the National Press Club 
to express his message to the American 
people. 

Foreign correspondents accompanying 
the Prince were the guests of Earl God- 
win, the president, and the board of 
governors of the club at dinner. The 
club was decorated in an elaborate man- 
ner. 

The correspondents accompanying Hi» 
Royal Highness were: Gerald Camp- 
bell, the London Times ; Everad Cotes, 
Rcuter's; Warner Allen, London Morn- 
ing Post; Douglas Newton, Daily 
Chronicle ; William Massey. Daily Tele- 
graph ; F. G. Aldham, Canadian Press ; 
Miss L. R. Doyle, Toronto Telegram ; 
W. T. Rullock, London Daily Mail; and 
T. W. Wilson, London Daily News. 

NEW EDITION IN SEATTLE 



* The Socialist journals also decided to 
bring out a joint newspaper. 

This morning it became known that 
the Socialist journal* had rallied for 
their organ, called La Kcuillc Commune, 
only live dailies, namely, Humamte, 
L'Ocuvre, Le Populatre, La Bataille 
and France Libre. 

The Presse de Paris, the composite 
organ of the Nationalists, Conservative 
and Catholic press, however, displayed 
on its front page the names of fifty 
newspapers as its adherents when it ap- 
peared at the usual newspaper hour this 

The evening edition of the Presse de 
Paris appeared about 6 o'clock with the 
new list of newspapers it is representing 
numbering 53, consisting of morning 
and evening journals. 



SERINE WINS COOPER CUP. 



by N. Y. 



ing at 3 

Seattle, Nov. 8 —Unannounced, the 
Daily Times launrhed an evening edi- 
tion today, coming out on the street 
atinut u p m Tile paper appears about 
the same time the Post-Intelligencer is- 
Mies its first edition The Times' new 
edition sells for 3 cents, although its 
regular afternoon editions sells for S 
cents. 

Clifford C. Harrison, for two years 
news editor of the Times, has been ap- 
pointed flight city editor. Gus Stahl is 
ni|(ht news editor. A new staff to han- 
dle the late copy had been acquired. 

COMPOSITE PAPERS IN PARIS 



Hiram Serine defeated A. F, Poin- 
sette. 3 to 2. in tile final round for the 
Cooper Cup in the tournament con- 
ducted by the New York Newspaper 
Oolf Club at Van Cortlandt Park. 
Tuesday. 

The newspapermen also held their an- 
nual gymkhana at Van Cortlandt, in 
observance of the end of the golfing sea- 
son. W. C Wood won the eighteen- 
hote medal play handicap with a gross 
of 83, which was cut to a net of 68 with 
a handicap of 15 strokes. H. L. Perez 
took the nine-hole handicap with 44 — 8 — 
36 and E. F. Teague won the competi- 
tion over the second nine holes with 
43—10—33. Teague also tied with E. B. 
Davis for the hill holes handicap, but 
under the regulations could win only 
one trophy, and Davis took this contest 
with his score of 24—5—19. David 
Hall won the putting priic, having need- 
ed only 32 for the round. 

NASHVILLE STRIKE ENDS 

Printers Back at Work on Ordar of 
I. T. U. Officials 

| IV TKLI&VAMf.] 

Nashville. Tenn., Nov. 12— Printers 
who walked out on the three Nashville 
papers several days ago are back at 
work. The strike lasted five days, dur- 
ing which no paper missed an issue. 
Printers returned to work when local 
anil international union officers threat- 
ened to take away their union cards if 
they did not fulfill their contract. 

The men had asked for a fourth bonus 
above their contract, which was refused. 
They are now getting $1.25 a day over 
the contract and asked for a dollar 
more Since the men retumrd the pub- 
lishers have offered to arbitrate, using 
the regular scale as a ha«is and this the 
printers have refused. The printers say 
they will "ect theirs" when the next con- 
tract is made January 1, 1921. 



Printer.' Strike Ra.ults In S.varal 
World'. Racrd. 

Pa»ij, Nov. 12— A printers' strike 
here is responsible for the creation nf a 
Hew world's figure for the greatest daily 
circulation of any newspaper. 6,000,000 
copies. 

Following the calling of the strike the 
publishers conferred, the conservative 
»>wl bourgeoise papers decided to join 
forces and bring out a composi 
aitder the title of Presse de Pari*. 



F. A, Robartaon Buy. Intarait 

Washington, N. J..N ov 12. — Charles 
l„ Strykcr, for almost 32 years sole 
owner of the Star, has Sold a large 
interest in the property to Frank A. 
Robertson. The later, who now be- 
comes general manager of he Star, has 
for the past four years been editor and 
manager of the Fitchburg (aMss.) Daily 
News. Mr. Striker continues in active 
eonnertion with the property. The 
transfer was effected through Harwell 
& Cannon of New York. 



Mrs. Ballard 111 

Halstt'ad, Kans, Nov. 11— Mrs, Ros- 
coe Pallanl, wife of Roscoe Ballard, ad- 
vertising manager of the Hutchinson 
(Kans.) News, has undergone a sur- 
gical operation in a local hospital. 



West 




Q .JURMJSIMT 
O aAArron 
O Cl.«r,siljm 



:'hu»ths«io» 



OCMMlUTn 



Crowned with Iron and 
Undershot with Coal, and 
OH and Natural Gas! 

And over-all a soil of great fertility, 
farms and orchards, and timber second 
to only one state. 

Naturally, factories are springing up 
all over the state, for the STATE in- 
spires the highest confidence. 

Under its constitution it can contract 
no debt. 

Its surplus amounts to over $2,000,- 
000. 

It stands on its Resources and Cashes 
in on its Industry. 

As a market of about 1,500,000 
people it takes the widest variety of 
commodities and BUYS with aston- 
ishing liberality all the best advertised 
specialties that use these Daily papers. 
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ARE YOU SELLING YOUR PAPERS AT 
A PROFIT OR LOSS? 



BY M. J. BURKE 



(ClrcuUtkm Maatfer of the Brooklyn Dailr Etlll and Pre«Ment of the N. Y. State 
Circulation Manner!' AMOCiilion) 

THE following schedules thow tht difference between tht cost of white paper 
at $85 per ton and the income from the sate of tame at $1.40 per hundred 
and at $2 per hundred. 
The schedule! provide for circulation between 10,000 and 200,000. The pages 
in each paper are 12, 16, 20. 24, 2& The weight of the paper is derived from 
the weight of single copies of the Brooklyn Eagle, which is a 7 -column page 



The weight of other papers will vary slightly according to the width and 
length of single page*. 

The purpose of the schedules is two- fold: 

(1) To enable the management to determine what circulation would be the 
best for the paper. 

(2) To give the management a basis on which to intelligently fix advertising 
rates. 
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CONFERENCE CALLED IN 
NE W ORLE ANS 

S. N. P. A. Advertising Committee 
and A. A. A. A. Southern 
Co4»cil Will Moot on 
November 14-18 



Nr.w Oheans, La., Nov. 8.— Tht first 
meeting of the reorganized advertising 
committer of the Southern Newspaper 
FuMhIrm' Association will be held here 
November 14 and 15. The member* of 
the committee are: A. G. Ncwmyer, 
chairman. New Orleans Item; J, S, 
Cohen, Atlanta Journal ; Victor Hanson, 
Birmingham News ; Charles S Allen, 
MoniKomery Advertiser: W, A. Elliott. 
J;irl.i nville (FU.) Tinted-Union; C F. 
Cladfcfcer, Louisville Herald. 



RESUMES NATIONAL SCOPE 



son, who formerly was vice president 
of the Gardner Advertising Company, 
and at one time advertising manager of 
the Frisco Railroad. 

Daniel A. Hill is president, and Ewing 
Hill vice-president of the parent corn- 
Mr Htitrhin«on who has ti'*'*n 
of the foreign department, has 
elected secretary of the 



GUnn Hutchinson Elactad Secretary 



FIRST PITTOCK HEARING 



Up 




On November 15 the Southern Coun- 
cil of the Association of American Ad- 
vertising Agencies will meet in New 
Orleans and il is planned that the pub- 
lishers' committee will have a joint ses- 
sion with the advertising agents on 
Saturday. 



St. Lol-is. Mo, Nov 12— The West- 
rm Advertising Company, which has 
controlled street car advertising in the 
St. Louis territory for lite last thir'y- 
une years, has resumed agency service 
for national advertisers, having discon- 
tinued it some years ago. The so-net 
will be in chaige of Glenn W. Hulchin- 



te Break Will 
November 19 

PoatLAND, Ou., Nov. 12.— The first 
htaring in the contest to break the will 
of Henry L. Pittock, late publisher of 
the Oregonian, brought by his daughter, 
Mrs. F. W. Leadbetter, will be heard 
November 19. It comes on a motion of 
O. L, Price, executor of the $8,000,000 
estate, to strike - out three assertions 
which form an important part of the 
contest petition. 

Mr. Price would have eliminated the 
following allegations on which Mrs. 
Leadbetter seeks to have her father'* 
will declared void: That (1) it gives 
the trustees unlimited discretion a* to 
keeping the estate intact or telling 
many of the assets during the 20-year 
trust period; (2) it does not specify 
the beneficiaries with sufficient clear- 
nets, and (3) it is contrary to the 
statutes of the state and against public 
policy, particularly because it directs 
the trustees to vote the stock of the 



'Oregonian Publishing Company owr.f! 
by Mr. Pittock in favor of thcttueim 
as directors of the company for -j* 
period of the trust. 

Candy- Heads New Ad Club 

Hutchinson, Kan, Nov. o_— D- 
Hutchinson Ad Club has been ter.i 
lively organized with William S. Cad? 
advertising manager of the News, » 
prcsidtnt; Charles Claus of the Hutch 
inson Office Supply company secret?" 
and L. Paul Kathfon, director of pth 
lirity. Tlie men were called togettr 
by George Hippie of Hostutlcr & Hippie 



Editor* Petition Senate 

Des Moinbs, Ia , Nov. 9. — Raiilxi 
tion of the peace treaty at once. wi:r 
the League of Nations unweakened. L- 
demanded of the Senate in a petit :: 
signed by Harvey Ingham, editor of th- 
Register and Tribune; W. E. Barter 
field, editor of the News; and La f aye!: 
Young, publisher of the Capital. 

Want Neweboj* Exempt from Law 

London, England, Nov. 9. — Exerm- 
lion of newsboys from the provisions ;: 
the Education act is being brought h 
the Stockport Newsagents Society. Ti- 
agents want the services of the b:rs 
from 7 to 8 o'clock in the morning iai 
from 5:30 to 6:30 o'clock in the ever 
ing, "with such safeguard* as the ai 
thoritics may deem necessary for ti: 
welfare of the child." 



Mutual Motor Truck 
Advertising Campaign 
In Daily Newspapers 

Our entire advertising appropriation is being ex- 
pended in two ctasses of publications : 

1. Trade Journals 

2. Local Newspapers. 

By our contract with local dealers, we and they. 
each spend $150.00 per truck, in local newspapers, mak- 
ing the newspaper campaign alone aggregate 

$300,000 for our 
first 1,000 trucks. 

As we will not look with favor on a dealer who is 
not strong enough to contract for 10 trucks, the mini- 
mum local newspaper campaign for each dealer will 
amount to $3,000. 

Find a "10-Truck" Dealer For Us, 
and get this Campaign started. 

We are proving to a million captains of trade and 
industry, thru our campaigns in 65 leading trade jour- 
nals, that the Mutual is actually 

/Vrnerica's Greatest Truck 

and have already created so active a demand, from man- 
ufacturers and wholesale merchants all around you. 
that the dealer will find it easier to sell 10 Mutuals than 
two or three ordinary trucks. 

Send for folders to hand to likely candidates for the 
Mutual Agency. 

MUTUAL TRUCK COMPANY 

Sullivan, Indiana U. S. A. 
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Upward! 

„,i«»m. Wso, No.. Ifc—TW Uf * «*•■ 

• Una (Wjo ) American, wko be. lone into receive it not later than 
oopany lint organiersl fin ike manufacture 



oopin; 
nil.u glyrrrmr 



just how to mix honey and rain-water 
and get results. Knowing how advene 
Kenny is to having opportunity knock 
more than once at his door we are 
mailing a marked copy of this to the 
Pennsylvania Hotel by special delivery, 
Mr. Burleson being willing he should 

1- 

this year. 



Probably Traveling by Mail 

* vrsr ago 1-cal.e t. Kdtnonils, of the To- 
,a ' i Kan.) Capital »I»S. becaasc separated 

m an Km' ui France Alter months of 
'tr writing be received bib oruoinf rosi. 
j luiniii tat middle o( October. Later 
iectivc<i word lilt an Hunk locker was 

Sew York — News Note. 

H. I. Phillips, the versatile humorist 
the Globe, combines business with 
•asure. He draws the cartoons illus- 
■ting his daily column of wit 



t .m Valley and Silver Heig.1 
at sent duor nelgfcbori Ibat k«ed to ngali 
rath Ibe urns of atiil necked urea 
ol aiming op hate's ancient area, 
,d were backed by areas hosulltv— 
eve. tbe Beseem, below, the Bee. 

(iid is i<« middle name." tke (oik 
one tain man ot Ike other spoke: 

„■ "middle nnn" went forth and back 
frontal, rear and (lank attack. 

ui war e« waged in this fiHiliBU fray, 

r lice and tbe Beacon leading, tbe way. 

ten aatid tkc battle fog 
j^itvon. or (irirst, or pedagogue 
wild riae and ask for a kit of trues 
1 1» a riew of ending tbe long at.uae. 
it tbe teacher's flea met a surly 
id ibe culpit protest, did 



A Message Dwlivcre-d 

A certain Knglish newspaper friend 
of ours carried the following full-page 
in display type during 



If any reader of Ike wko 

finds tkat kia local newvagent has not received 
his usual parcel this week will advise us by 
letter, a cony of tke paper of the dale re- 
ferred to will be at once forwarded by post. 



Barney Furay, South American editor 
of the United Press, wishes us to call 
the attention of his many friends to the 
fact that he is still collecting stamps 
and always appreciates contributions— 
Austrian issues preferred. 

Folic. ! Polie.1 

The International Editorial Association Is 
preparing to fight tbe American Journalists 
AsK.ual.on.- News Note. 



"Fight" is the wrong word. If tbt 
I. E. A. continues the practices reported, 
journalists, from cub reporters to edi- 
tors, wilt be 



ien. one summer 
unci Jonathan Tait came camping I 
id Mrs. Tail, who waa rather frail, 
ew fat and hearty »«""■> <»« vale, 
hilc u« lhe hill, where, the landacape 
it's hay fever was quickly cared. 



A 

Clyde P. Steen is managing director 
of the Internationa] Editorial Assoeia- 



*;*! tettles It," tbe rich man quoth, 
Ve'll stay where health invites us both," 
* liked the Valley, and be the Height, 

between the two, on a pretty site, 
: built a costly domicile, 
iperb and unique in aire and style. 

itb Valley and Height claimed Tail; the Bet 
id Beacon look sides with energy; 
id "middle names" Dew thick and fast 
:l tbe magnate cornered tbe aerihea St last; 
id said: "I'm Brother Jonathan Tait, 
id my 'middle name' is Cooperate. 



: .vrry dollar I've got I tract 




to tke game you play 



is a (usury of kings 
.1 bargained for in our scheme of thlngsj 
•w. the Bee and the Beacon are going to sink 
leir difference*, and devote their ink 
i boosting these beirgs of vallry and hill. 
I'll swamp you both with a paper that will." 

id. behold! forthwith. Ike Beacon and Bee 
ipetieeiced a ckaage of policy; 
ad puMin the ton* of atifl-nccked aires 
ased stirring op kale's ancient fires; 
iui> lo Brother Jonathan Tait. 



Thing* Punch Notes 

Punch very gaily notes the following 

very interesting stories in the daily press 

of England and the United States. The 

names of the journals that perpetrated 

them are very kindly suppressed by 

the censor of this column: 

"A Duke, oho doea not wish bit name pub- 
lished, is also driving a motor lorry, and mas- 
ticatuig aandwrtbea with his grimy hands." 

Perhane when the anonymous Duke has 
practised a little longer, and can masticate 
sandwiches like a member of lhe Trad* Unions, 

with lug 

sight, it Is 

more surprising 10 encounter in the heart of 
l^iodon men and women carrying bags and 
parcels and obvious slraagers." 
Very surprising foe the 



JAMES C. McNAI.LV 



Writing from the American point of view. 
. C. Shepherd, tbe well-known American 
respondent now at the Hague, has senl 
r Ksrkange Telegraph Company an article 
wbi;h he says the representative of a Cer- 
in brm tkat manufacture, printing presae* 
me into Holland recently. He went to 
r office of a certain great newspaper. This 
wspaper had been sorely in need of prrsses 
d had been negotiating with American ninu 
cturer*. 

will sell you a pre** at pre war prices,' 



Underneath a picture: — 

"On the peaceful cliffs of Cornwall new 
motor-cycles are presumably rare. Th« tow. 
being of an inquiring turn of mind, wonders 
what has come to disturb kia solitude." 

TH* Ltsdy-KUUr 

"Pershing Hailed by Cheering City 
"Along tbe Parkway, school children hurled 
rosea in his path. Two school girls presented 
him with a large bouquet of rosea. 'God lies, 
sun my children, and thank you,' he said as 
he killed both girls." 



d the tletman. "I will chatsc you in marks, 
d the mark has fallen so low thai you will 
now cheaper than before tke 



A copy of the Ulster County Gazette, 
published at Kingston, N Y., on Janu- 
ary 4, 1800, and which carries an ac- 
count of the burial of George Wash- 
ington at Mnunt Vernon on December 
211, is in possession of Edward Hahnen, 
deputy clerk of the municipal court of 
l>cs MuitHS. 



The press was drlivrrecl within a 
d cost lhe Hollanders csartly twe ._. 
what they would have paid in Amelia, 



'1 counting freight rates 
The salesman spent three weeks in Little 
olland, and when he tetutnnl to The 
ague he reported to hi* friends 
"Well, I've taken enough orders !:, start our 
-rlin factory full blast and keep it going 
r a year. That's a thousand Oerssans we've 
it to work, anykow!" Newspaper World, 



Benjamin Healry, head proofreader 
r,f the Albany (N. Y.) Knickerbocker 
Press, stumbled over a purse contain- 
ing $2,000 in small bills. He received 
a $10 bill, in reward, when he found 
the 



A Bribo W. Offer 

If K. C B. will fill t!tU rnlitmn nexl 
eek we will introduce him to a news- 
fttim Maine who knows 



Sin.™ and Leake McCauley of Dallas, 
Tex., who atlrnd the University of Mis- 
souri, are said to have the distinction 
of being the only twin reporters on one 
newspaper. They work on the Colum- 
bia Missourian. 



By the last Govern- 
ment Report Wis- 
consin had over 
$5,000,000 on hand 

at the close of the year 
and after expending over 
$20,000,000 

Its public properties are valued at 
over $50,000,000. 

The assessed valuation of ALL prop- 
erty exceeds $4,000,000,000. 

Whereof, let us remark, that values 
are presumably on a 100% basis. 
THAT is the WISCONSIN method 
of undeception, its uncamaflouged 
way of understanding itself. 

Almost anybody can draw a conclu- 
sion from these figures, to wit — that 
a population of under 2,500,000 with 
that amount of wealth can buy very 
freely and afford it. 

There are thousands of things that 
Wisconsin does not make but buys 
outside and almost any well advertised 
specialty can do well in this market. 
The people are mostly all readers of 
these Dailies and get their information 
out of them, including the NAME of 
the goods they shall order. 

Papers circuit ^fa, 
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INTENSE AMERICAN ISM 
IN WYOMING 

State Editor* Pledge to Fight Bol- 
*bevi**n — A»k Review of 
on' Compensation Act 
A.*****ment* 



the establishment of an office of the 
bureau there. It is stated at the New 
York orticc that a definite announcement 
will be made upon his return here. 

Plans for the San Francisco office are 
still in abeyance until the establishment 
of the Chicago branch, and it is thought 
that action will be held up until after 
January 1. 



PRACTICAL STUDY PLAN 
FOR AD CLUBS 

St. Paul Crier* Launch "$10,000,000 
Corporation" and Will Plan In- 
tarnational Advertising and 



[ ST TH.ii.M .1 ! ] 

Cbeyknxe, Wvo„ Nov. 10.— Before 
the close of its three-day session Satur- 
day night, at Worland, the Wyoming 
State Press Association appointed a 
committee to ask of the next legislature 
an amendment to the Workmen's Com- 
pensation Act providing more equitable 
assessments against employers of print- 
ers in the state. 

At present the assessments for the 
protection of employees are on a flat 
rate basis and arc not graded in propor- 
tion to the risk of the employment. The 
association contends that the risk of 
accident to printers is low and that the 
assessments for the compensation fund 
should be proportionately low. 

The association also adopted strong 
anti-Bolshevism resolutions and declared 
for an intense Americanism. 

L, L Neton, president of the Big 
Horn Basin Press Club, presided at the 
convention hi the absence of Prcs- 
dent J. H. Walton, The attendance 
was good, especially from the northern 
part of the state, and the program was 



FIRST A. J. A. CHARTER ISSUED 



Washington University Student* Ap- 
ply for Mamborahip 

Sr. Louis, Mo., Nov. 8.— The first 
application for a charter under the pro- 
posed organization of the American As- 
sociation of Journalists was received to- 
day by President Richard L. Stoke*. 
The application was for membership as 
an associate chapter, and came from the 
department of journalism of the State 
College of Washington, Pullman, Wash. 
Thirty-six men and women signed the 
application, with the prospect for more. 

The officers of the chapter are : Chair- 
man, Frank Thayer, associate professor 
of Journalism ; vice-president. Miss Mil- 
dred Perry, a student; and secretary, 
J. L Ashlock, teacher of industrial jour- 



St. Paul, Nov. 12— Every member of 
the Town Criers Club is a stockholder 
and director in the newly rc-organized 
Minnesota Crockery Company, a $10.- 
000,000 corporation, and will have voice 
and vote in a gigantic plan for an adver- 
tising campaign of international scope 
which is being projected. 

This dues not mean that the advertis- 
ing men of Saint Paul all are rolling in 
wraith, as unfortunately the beautifully 



A. L. Stone. School of Journalism, Uni- 
versity of Montana; H. C Hotaling, 
field secretary. National Editorial As- 
sociation ; Fred G. Marvin, editor of the 
Mountain States Banker and the Moun- 
tain States Mineral Age; George T. 
Haubrick, field secretary, Colorado 
Editorial Association; and W. W. Gail, 
manager of the Billings (Mont.) Ad- 
vertising Company and editor of the 
Midland Empire Farmers. Mr. Gail, at 
the dosing banquet given by the Alfalfa 
Club of Worland, was a "toastmaster 
de luxe with deckle edges." 

The association members while in 
Worland were guests of the Big Hom 
Basin Press Club. W. E Chaplin, sec- 
retary of state of Wyoming, and 
of the Laramie Republican, took 
inrnt part in the convention. 

The next convention of the association 
will be held at Riverton next June. The 
new officers are W. H. J. Bowey, of the 
Riverton Chronicle, president; T. F. 
Doyle, of the Douglas Budge, vice-presi- 
dent; Harvey C. Dutsch, of the River- 



ton Review, secret . 

W. G. Johnston of the Worland Grit, 
and Mrs. Ruth Ireland of the Chug- 
water Record, were elected to the execu- 
tive committee, which is completed by 



THOMSON RECONNOITRING 
Vieit to 




William A 
A N P. A. Bureau of 
in Chicago this week 



plans for 



Last P. O. Report 

Per the period ending Oct. I. 1919 

Dailf and Sunday Circulation 



76,806 
New Orleans Item 

Stn« tar * copy at our t),«0 BooV of 
Fact* aaa Figure* concerning telling 
l/al of all the peeole in the United 



SHEPHERD WITH I. N. S. 



Faanou* War Correspondent Now 
CoToriag Reconstruction Stories 

William G. Shepherd, magazine writer, 
whose name is well known among news- 
paper readers as a result of his dis- 
patches during the war, in which, at var- 
ious time*, he covered activities on prac- 
tically every front, has joined the staff 
of the International News Service as a 
special writer on big problems of the 
■lay from the seat of action. 

Mr. Shepherd recently returned home 
from Paris, where he covered the Peace 
Conference, following the signing of the 
Armistice. 



each one received a short time ago bear 
"not negotiable" in small type at the top. 
It is the outcome of a unique idea for 
consideration and discussion of a con- 
crete advertising campaign at the semi- 
monthly meetings of the Town Criers 
I luh, worked out by the educational 
committee. 

Draw* Largeat Meeting 
That the plan will be most successful 

at the first meeting of the club this sea- 
son, October 24, when the largest num- 
ber ever present at a club gathering 
heard Mac Martin of the Mac Martin 
Agency, Minneapolis, "discuss "The 
Function of Advertising," as applied to 
the business of the mythical corporation. 

The plan in brief is that educational 
nut tings of the club will take the form 
of conferences of the board of director* 
of the Minnesota Crockery Company. 
A discovery has been made by the com- 
pany's chemist of a new annealing proc- 
ess by which crockery can be made prac- 
tically unbreakable This, of course, will 
revolutionise the business — old methods 
of distributing through jobbers will be 



The discussion at the conclusio: 
Mr. Martin's talk brought out the t-u. 
value of this nuvel scheme of the Si. - : 
I'aul club. The "directors" took >^= 
a keen interest in the advertising cam- 
paign offered for their approval tki: 
the time for adjournment had to be ei 
tended to permit a full discussion. 

Much of real educational value U 
brought out in this part of the mecti^ 
while there was ampie opportunity fr 
humor as the pseudo-directors hurled L 
Mr. Martin all the objections to advrr 
tising which had been inflicted on tirr 
selves in years gone by. 

Educational Meeting* 

The entire scries of educational tw 
ings of the Town Criers Club this i« 
son will be conducted along the art 
line. At the second meeting J. W. Kit 
field of the Corning-Fireslonc Ad«c- 
tising Agency. Saint Paul, appeared <- 
fore the board with a detailed analyi- 
of the Minnesota Crocker Company 
product, with recommendations as •.: 
what line to advertise, labels, contain- 
trade-marks and trade names. 

At the following meeting the markr 
will be analyzed and at later rneeiin.- 
various methods of^reaching thc^deaip 

of authority in each line. 

This scheme of the Town Criers wx 
originated by the educational commit 
composed of Edgar Tolson, chairmu 
J. H. Curtiss, G. N. Gunderson. C : 
Lawrence, A. L Firestone, Mr*. L. » 
Harms and H. Matthie*. 

The Town Criers have two educates 
al meetings a month, preceded by a tr 
ner. In addition thete are held tm 
noon lunches at which advertising aii 
is barred and *peakers on other subjec 
of interest are \ 



Tracy Wants Anglo-U. S. Amity 

British-American friendship is the 
best guarantee of the safety of the world, 
Uuii Tracy. British novelist, told the 
Association of Foreign Press Corre- 
spondents and other guests at a dinner 
in his honor at the City Gub, New 
York, last week. Among die speaker* 
were Melville E. Stone, general manager 
of the Associated Press; Alfred G. 
Gardiner, formerly editor of the Lon- 
don Daily News; Colonel John A. 
Cooper, of the Canadian Bureau of In- 
formation; W. R. Bullock, of the Lon- 
don Times ; W. W. Davies, representing 
Australian newspapers, and C Louis 
Hind. 



to Hold Conference 

SroiNcririn, Mass., Nov. 10— Waldo 
F Cook, chief editorial writer of the 
Repuhilcan, will be the principal speaker 
at a conference of Iowa newspaper men 
and the Stale University Department of 
Journalism in Iowa City, November 
21-22. 



<*D ft. x 2» (1.) 




The Detroit News 



la Ut in America in j»a. 
fclWHI it If the 0T1I7 r.M«r t^»t cover- 
the rich Detroit ami Mich iff in 6eld— «o far 
outclassing all comf"*''"'* circulation 
that advertiser* concentrate in the Newi- 



In Cleveland 



For the first nine months of 
1919, the largest total lineage 
of any Cleveland newspaper 
and the greatest gain in lineage 

was that of 

The Plain Dealer 



The circulation of 

in Washington, D. C, and 
suburbs, ia believed to be 
about three times that of 
the corresponding edition 
of its afternoon contempo- 
rary in the game territory. 



Trad. 

This was the condition at the time of 
the first "directors' meeting." Mr. Mar- 
tin outlined trade conditions in the 
crockery business, explained the func- 
tion of advertising and ended with a 
strong appeal that his agency be given 
the handling of 
ing campaign. 



domiivarvce 

You can absolutely domi- 
nate one of the most 
easily cultivated markets 
in U. S. A. through its 
dominant paper. 

jNDLVNApol "IS Nt?WS 

CWtwr Marnier A- A C 

Fsmgw Ripu ui mi* ***>*» 



ADVERTISING RECORD 

4.7WjOO Affair LHkM 
of advertising wer» .mrtlithed in t^.e 

Clarksburg Telegram 



WLST VIRGINIA 



A rain of Jl.**4 over mm** period Ian year 

NATIONAL ADVERTISING 
•howl a ffain of 87 for the tame p*r>*£- 
It payi to advrrti.e every da* ia tat 

Clarksburg ( W. Va.) Telegram 



The 
Pittsburgh 
Post 




has the sec- 
ond largest 
morning and Sunday cir- 
in Pittsburgh. 
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PRESSMEN QUIT WORK 
AGAIN IN N. Y. 



)ecid« Thcv Will Remain Out, With 
Paper Handler! and Composi- 
tor!, Until Their Demands 
Are Met 



After deciding to rejoin the Inter- 
ui.ut.al I'm on and settle their rlififcr- 
inres with the employing printers 
hrtHigh recognized arbitration chan- 
cls, members of old Pressmen's Union 
io. $1 of New York decided Tuesday 
o rescind its action and stay out with 
he paper feeders and handlers and 
ompoMtors until their full demands for 
14 increase in pay and an immediate 
4-hour week is granted. 

After the pressmen had showed their 
iclination to return to work, a number 

* the printing plants endeavored to re- 
time operations Monday, but very few 
ucceeded to any marked degree. Many 
-rr->smen who had taken out cards 
nth the newly formed local branches 

• t the I, P. P. & A. U. were on hand 
o begin work, but there were no itaper 
andlers nor feeders, while few mem- 
-crs of the I, T. U. showed any desire 
u cut short their "vacations." This sit- 
laiion was followed Tuesday by the 
lecision of the pressmen to remain out 
iso. 

Unions Issue Statement 

No further conferences will be held 
irith the employes on wages or hours 
mtil all the strikers are back at their 
•osts, the Printers' League announced 
allowing the refusal of the feeders and 
ompositors to accompany the pressmen 
<n their return to the printing plants. 

A statement signed by eight presi- 
lents of local unions in the printing m- 
lustry, comprising photo engravers, 
tereotypers, elect rot ypers, mailers, 
■ookbinders and others has been issued 
•urporting to give a true history of the 
nude facts leading up to the present 
truggte. The statement follows: 

"la ofdrr that the rank and ale of tUr print- 
14 irsidVs unions of New York City mar snow 
»r truth and tae * uun daring the yesr which 
-d us id the err tent ■ is understanding exist' 
it in and between the printing trade* crafts 
herewith) submit th* Mloving facts which 
test be trcognired before the appeals fur a 
earing and assistance which bare been made 
*n hf entertained: 

At a meeting of the Allied Priming Trade* 
ouncil held in January Jaases Bagtey, eresi- 
rnt nf Franklin Union No. tt, was an unauc- 
'»«ful candidate for secretary at the Allied 
'rutting Trades Council. Since that time the 
ranlcha Union has not been represented at 
ny of the eottarirs meetings and failed to pay 
s per capita tax. 

Severed Own Relations 

"Pressmen's Union No. SI also has failed to 
ay any per capita tax to the conacil during 
*>*• year, despite the promise of Its officers and 
'legal r* to pay same in order to have their 
elrgRir* seated at the recent convention of 
•I State Allied Printing Trades, the statement 
lade at that time being to the effect that both 
y "eemi ve board and the regular meeting 
f No. SI had order* that this per capita tax 
e paid, but that President Bernard Nolan re- 
used to sign the cbrqae for same; tbat this 
••tier again would be brought to the alien- 
•on of tbe members of No, 61 at tbeir neat 
lening and that if President Nolan slid ra> 
«*wrf to sign tbe cheque for tbe per capita 
»e the Allied Printing Trade* Council im 
cachsaent proceeding* would he instituted. 

t.i- f - * i*].n» -i. ,-,<• Srrn pan] to date 

•r »a* tbe prestdeni impeached. 

"It will be seen from the above that thrte 
•o anions tbrnuib the aetmo of their officers 
Mt the initiative in severing relations with 
or Mtffff printing trade* unions tn this city. 

At the instigation of Bagley and Notan 
teetings were held in the Ald- rmanic Cham- 
•rfs sn.| in Arlington Hall in March, at which 
tk rfffirt w»* made to consider and dispose of 
utters whirh rightfully belong to the Allied 
tinting Trade* Council. Tbe purtMiw- of these 
meeting* undoubtedly being to superiede the 



Council. Tbe latter of these meetings ended 
tu so much confusion as not to warrant any 
further efforts along these lim-k. 

"Whether Locals No. 41 and No. « seceded 
from tbr international Printing, Pressmen'* 
and Assistants' Union, or whether their char- 
ters were revoked for non-payment of per 
capita tax i* of little moment. Tbe fact re- 
main* that tbeir relations are severed. Instead 
of being inuile figbiing for what they con- 
tended is right and against all that might be 
wrung, they have dtaf ranrhUed and disqusti- 
ned themselves frons either voice or vote in 
ratifying and straightening out their affairs. 

Unwarranted Walkouts 

"Tbe unwarranted and uncalled for walk- 
out of tbe prcsMnca at tbe plant of the Pub- 
lisher*' Printing Company in violation of 
agreement and tae refusal of tbe srvcdn* tu 
work with piesamen who insisted on retaining 
membership in tbtir International Union and 
rectifying conditions from wltkln is too well 
known to need rrbearaing. 

"All members of tbe printing unions were 
and are in sympathy wltb tbe movement for s 
forty-four hour working week in tbe printing 
industry and wages in equiiy with tbe present 
cost of living. Unfortunately complications 
• ere brought about by leader* of the press- 
men's unions which made it impossible to sup- 
port ibis movement witbout supporting tbetr 
action of secession, wbkh if sanctioned would 
ksve ultimately led to tbe disrupt. m> of all 
the printing trades unions. As a mutter of 
principle and as a matter of self protection 
not only for them selves, but for the entire 
industry, tbe great majority of tbe printing 
trade* unions decided to stand against seces- 
sion. Tbis conclusion was arrived at sa in- 
dividual organisations, not by previous under- 
standing or concerted movement, and the pol- 
icy adopted will be persistently carried out. 

"None of tbe local unions opposed to seces 
•son bare in say manner trespassed on tbe 
jurisdiction of any of the ntbrr printing 
trades. Tbis is a policy wkicb will be stead- 
fastly adhered to. On tbe other band, we 
will not act in say way to encourage or assist 
secession by aiding tbat movement in any man- 
ner. We reserve the right of wot king for and 
with those whom we know will best carry out 
our policy and intention of organization. 

"The action* and attitude of the members of 
Typographical Union No. Q in refusing to work 
with members of the International Printing 
Pre«»anen and Assistants' Union in vartou* 
plants was a direct stand in favor of secession 
and tbe first move made by any of the local 
printing trade* unions in discriminating with 
whom tbev would work, then decided tbat tbev 
would only work with unions affiliated with 
the A. F. of L. 

"Tbe act and folly of the compositors in 
working with non-union stereotypers, as was 
done in the Martin B. Brown Company's plant, 
and of tbe pre** mm nffering to furnish and 
have their members do bookbinding, cutting 
and electrotyping. as was dime in tbe plant of 
Street k Smith's, is lo be deplored, and will be 
remilN in every manner possible. Tbe threat 
of tbe presamen's unions tn open and operate 
electrotype and photographing plants is ridicti- 

|nu». 

Opposed to Secession 

"As was stated previously, tbe unions op- 
posed to sreeasson have not and will not at- 
tempt la work outside of tbeir jurisdiction no 
matter what attempts arc made to provoke them 

to du so. 

"Appeal! have been made for closer co-opera- 
tion among the printing trades for the present 
and future; this is impossible until all locals 
reaffiliate with their respective international 
unions and therebj with tbe local Allied Print- 
tog Tradea Council, through which medium tbs 
best assistance and to operation can be given. 
By tbis we do not want to be understood as 
sanctioning tbe officials in any International 
un i on * or o tber bodi ex. V* re do be 1 i eve 
that if abuses exist they should be rectified 
from within. To secede Is to shirk responsi- 
bility and desert and trave tn tbetr fate other 
and smaller aister locals. Bitter experience 
has taught that secession at lis best has noth- 
ing io offer but chaos and confusion with ulti- 
mate regret to all. 

"The pressmen and 'compositors mo*l realiie 
tbat the action of tbe member* of 'Big 6* in 
carrying on tbeir unwarranted walkout or va- 
cation against the wisbes of tbeir officers and 
against the instructions of tbe local union, and 
tbe action of Nos. 33 and SI In seceding, does 
nm meet with the opproval of union composi- 
tor* and pressmen in other cities. 

"Tbis is test demonstrated by tbe fart that 
an enormous amount of publication* and otber 
matter is being printed by these members in 
other citir* witbout protest. It Is well known 
{Continued on Page 36) 
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Walte* Edward Wsyl, authority and 
writer on economics, who was an asso- 
ciate editor of the New Republic from 
I9U to 1916, died Sunday in the New 
York Hotiptal, aged 49 years. 

Champ Clack Thompson, the three- 
year-old son of James H. Thompson, 
publisher of the New Orleans Item, and 
grandson of former Speaker Champ 
Clark, died last week in New Orleans, 
following an operation for ear infec- 
tion. 

Esttm. R. Mvr.es. 40, office manager 
of the American Hereford Journal, of 
Kansas City, died on October 29, fol- 
lowing a six weeks' illness. 

Cot,. Richard B. SroD, 70, for many 
years editor of the Nevada (Mo.) 
Daily Mail, died November 6, following 
a year's illness, resulting from a paralytic 
stroke. Col. Speed became editor of 
the Warrenton Banner in the 70"« and in 
1882 became connected with the Mail. 
He was president of the Missouri Presj 
Association in 1883 and 1884. After 
serving as state oil inspector, he again 
entered newspaper work. 

Olive* L. Anckline, aged 50, one of 
the oldest active newspapermen in Roch- 
ester, N. Y., died last week. He began 
his career 28 years ago on the Sunday 
Herald, and later went to the Evening 
Times. For the last sixteen yean he 
had been on the staff of tbe Democrat 
and Chronicle, covering Gty Hall and 
politics since 1912. 

Walter D. Weave*, a former editor 
of the Electrical World and a member 
of the first Greeley Relief Expedition, 
died November 3 at Charlottesville, Va., 
aged 62 years. 

Leon A. Geav, aged 45. proprietor 
of the Lincoln County News, was 
drowned at Wica*»t, Me., last week, 
while working on his yacht in the 
Sheepscot River. 

George Street, for twelve years em- 
ployed in the news room of the Win- 
nipeg Free Press, died October 27, fol- 
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lowing an operation. He leaves a widow 
and family. 

Jacob G. Cairxtei, for forty-five 
years in the employ of the Brooklyn 
Daily Eagle, died in his seventy-seventh 
year November 7. 

D*. Charles Fremont Taylo*, editor 
and publisher of the Medical World, 
died in Philadelphia November 5. 

Col. Richard B. Speed. 70 years old, 
died on November 5 at Nevada, Mo., 
where he had been publisher of the 
Nevada Daily News for many years. 
He was born in St. Charles County 
(Mo.), moved to Warrenton when a 
boy and later became editor of the 
Warrenton Banner. He had been a res- 
ident of Nevada for 37 years. He was 
president of the Missouri Press Asso- 
ciation in 1883 and 1884. He retired 
some time ago from newspaper work. 

Prnt* Richards, aged 91, known 
throughout Wisconsin as "Uncle Peter" 
and considered the oldest newspaper 
man in the state, is dead at Law... He 
established the Lodi Valley News, one 
of the first newspapers in Columbia 
county, in the early sixties 

John McKet, of the Van Patten Ad- 
vertising Agency staff, died in Brooklyn, 
N, y, November 8. aged 73 years. 



W. A. Whit, to Writ* Hi.tory 

Emporia. Kan., Nov. 11— William 
Allen White, editor of the Emporia Ga- 
zette, has accepted the invitation of the 
executive committee of the League of 
Free Nations Association to undertake 
a historical summary of the present and 
past relations of the American govern- 
ment to the various Russian govern- 
ments since the overthrow of the late 
ciar in March, 1917. 
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NEWS IN BRIEF of the NEWSPAPER AND ADVERTISING WORLD 



Surrogate Fowler, of New York, has 
directed Rodman Wanamaker and the 
Guaranty Trust Company, as executors 
of the estate of James Gordon Ben- 
nett, publisher, to account to Mrs. 
Jeanctte Belle for a trust fund of $770,- 
000. The trust fund in favor of Mrs. 
Bell, a sister of the publisher, was cre- 
ated under the will of James Gordon 
Bennett, Sr., their father. Mrs. Bell 
charges the fund has shrunken to $670,- 
000, and she demands light on the other 



editor and proprietor; L. L. Gobble, as- 
sociate editor; and Fred O. Sink, gen- 
eral manager. 



At the invitation of the advertising 
council committee of the Chicago As- 



to the recent New 
convention of the Associated Advertis- 
ing Clubs of the World assembled for 
a dinner-dance on October 28 at the 
Hotel La Salle. The gathering was 
made the occasion for resuming the 
pleasant friendships which had their 
beginning en route to New Orleans in 
the special cars of the advertising 



Disposition of the estate of Mrs. Ella 
Wheeler Wilcox, by will offered for 
probate today, is mostly by cash gifts 
to relatives. The value of the estate 
is not indicated. The residuary legatees 
will be two nieces in Hartford, Conn., 
upon their twenty-first birthday. 

The Gaumer Publishing Company, 
publisher of the Urbana (O.) Democrat, 
has installed a new Babcock cylinder 



The St. Paul Daily News of Novem- 
ber 2 issued an "Armour Edition," de- 
scribing the new packing plant at South 
St Paul and carrying advertising for 
that town as well as St. Paul. 



"The Retail Ad-Vtser" is a new week- 
ly started by the Worcester (Mass.) 
Telegram for distribution among the 
retail trade to stimulate interest in na- 
idvertising carried in the news- 
The Telegram has also begun 
to carry a full page of church adver- 
tising, to run each Saturday morning 
for 38 weeks, paid for by prominent 
laymen of the city. The advertisement 
headed "Go to Church Sunday" face* 
a page of smaller church advertising 
and church 
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The Mohawk Valley Observer, a 
weekly newspaper covering the territory 
within 50 miles of the city, has made its 
>, N. Y. Ralph 
>f the 



St reeve r, former correspondent of 
Albany Knickerbocker Press and a 
ber of the Schenectady board of 
visors, is one of the publishers. 



As a feature of its new after-the-war- 
buildtng policy, the Svenska Atneri- 
kanska Postcn of Minneapolis has ap- 
pointed R. O. Lander, a former Stock- 
holm editor, as head of its foreign news 
Swan J. Turnblad is pub- 



The Sphinx dub of New York will 
hold its 164th dinner at the Waldorf- 
Astoria on the evening of November 25. 
Speakers will be Cyrus H. K. Curtis, 
Irvin S. Cobb, James Montgomery 
Flagg and Louis C. M. Reed. 



At the meeting of the Charter Oak 
Advertising Club, Hartford, Conn., on 
November 20, Louis Wiley, business 
manager of the New York Times, and 
William P. Green, of the Associated 
Advertising Clubs, are to be the speak- 
ers. A membership campaign has re- 
sulted in securing 32 
far. 



nipeg in special cars, and was in charge 
of C. W. Higgins, advertising repre- 
sentative for the west for the Canadian 



Audit Bureau of Circulations reports 
have been issued on the Halifax (N. S.) 
Herald and Evening Mail, Halifax 
Morning Chronicle and Daily Echo, 
Manchester (N. H.) Union and Leader, 
New Orleans States, New Orleans 
Times-Picayune, Pendleton East Ore- 
gonian, St. Thomas (Ont.) Times- 
Journal, Tiffin (Ohio) Daily Adver- 
tiser. 



The Hutchinson (Kan.) News has 
started a little paper called 'The News 
Item" in the interest of more effective 
advertising. 



The St. Paul (Minn.) Pioneer Press 
ksued a twenty-page industrial section 
November 2 devoted chiefly to South 
St Paul and the $14,000,000 Armour 
plant, which is being installed in that 



Posts of "The Veterans of Foreign 
Wars of the United States," now be- 
ing organized in New York, include a 
number of newspaper men. Membership 
is limited to those who have served 



The Lexington (N. C) Dispatch, 
which has for more than 37 years been 
issued as a weekly, became a semi- 
weekly October 27. H B Varner is 
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(Kan.) Daily Capital, Topeka Stair 
Journal, Washington Post, Washingtcr 
Star, Washington Times. 



The St. Paul (Minn.) Dispatch and 
Pioneer Press have been forced to ask 
the people to stop telephoning for "the 



eanleniea la a ea fiaetate f I An 

give sucn information. 



The Seymour (Ind.) Daily 
has been sold by Paul Poyntcr and L C. 
Gilford to C. S. Mercer, a former owner. 



J. E. Rymer, former publisher of the 
Lebanon (111.) Journal, has been ac- 
quitted by the Circuit Court of arson 
charges, resulting from the burning of 
his building last March. 



The next meeting of the California 
Press Association will be held in San 
Francisco November 14-15. 



The annual meeting of the North- 
western Daily Press Association will be 
held in Minneapolis on the second Mon- 
day in January. An office has been 
opened in Minneapolis to handle adver- 
tising for the members and is in charge 
of R. R. Ring and R. M. ~ 



The Hickory (N. C.) Daily Record 
has installed a Cox duplex press, and 
has increased the siic of its paper to 
six pages. The paper is now under thr 
editorship of S. H. Farabce, formerly 
of the Raleigh Time*. 



Employees of the Winnipeg Free 
Press have formed a sueial club and 
will hold social 
the winter. 



The Canadian National Railways 
have been hosts to a party of Canadian 
newspaper men on a trip to Vancouver 
to oper the new terminals at the Pacific 
The party traveled from Win- 
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The Argos Advertising & Publishing 
Corporation has been organised in New 
York by Otto and Frank Kafka, Charts 
E. Perkins and M. E. Hidden. 



The new monthly edition of PrinterV 
Ink will be launched as soon as tfcf 
in New York 1 



Reuben A. Scoficld, editor and pro- 
prietor of the Penn Yan (N. Y.) Ex- 
press, has just observed his 76th bins- 
day anniversary. — 



The Schuyler County Chronicle r. 
Watkins, N. Y., has discontinued publi 
cation; the printing equipment has beer 
by Leroy (N. Y.) " 



H. J. Howe has sold the Leroy (N 
Y.) Courier to Lyman J. Swarthout. 



The Corning (N. Y.) Evening 
has built a handsome new home, 



R. B. Calhoun, formerly advertisic. 
manager of the Bloomington ( II', 
Pantagraph, is now with the Decatu- 
(111.) Review in charge of service- 



Lady Northcliffe has consented to act 
as president of the Society of Journal 
ists (British) for the I 



of Circulations reports 
have been issued on: Bend (Ore.) Bulle- 
tin, Bowling Green (Ohio) Sentinel- 
Tribune, Charlottstown (P. E. I.) 
Guardian, Findtay (Ohio) Republican, 
Grand Forks (N. D.) American, Kokr> 
mo (Ind.) Daily Tribune, Lima (Ohio) 
Daily News, Lima (Ohio) Republican 
Gaiette. Manchester (N. H.) L'Avenir 
National, Port Huron (Mich.) Times- 
Herald. Saskatoon (Sask.) Daily Star. 
St. John (N. B.) Daily Telegraph, St. 
John (N. B.) Evening Times-Star, 
Sydney (N. S.) Daily Post. Topeka 
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LITTLE TRAGEDIES OF A NEWSPAPER OFFICE 
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The 



AL PROBASCO. whose little feature "That * Different." it well known to 
the readers «f more than fifty American newspapers, was "crowned." 

of a 





little city that he 
I one of Hal's art g< 
That was a great day— for the Mayor. 

Hal was born in Binghamton. N. Y, about 2J years ago and started in the 
at a very early age, having carried a paper route for the 
Press for two years. It ii not known just when his ambition to 
a newspaper artist asserte itself but it was first recognized by Charles 
W. Baldwin, managing editor of the Binghamton Republican-Herald, who swung 
the young man into his future in a dated sort of a condition by accepting a Urge 
of his cartoons and prinung one a day on the front page of the home- 
so that all his friends could see and admire. 

lally landed in Chicago where he spent some 
for a moving-picture company. Last June, he 
discovered "That's Different" and about the same time the 
Central Press Association, of Cleveland, <X 
him and now he has a studio in the World 
York. 

Being "crowned" was only an incident in his life, and 
as to tragedy, he tells the following himself: 

"The biggest little tragedy of a newspaper office that 
ever happened to me occurre da few years ago when I 
walked into the editorial rooms of a well-known Indiana 
paper and inquired for the managing editor. 

"He greeted me like a long lost brother and although 
his breath was not that of a total abstainer or his step 
as steady as it might have been. I look him at his 
word and agreed to report the next day for work as a 
cartoonist. 

"The next day when I reported and inquired of the afore-mentioned M E. 
where he wanted me to sit he seemed to have sobered up, for he swore that he 
had never seen me before — consequently I kept guing West." 

Hal believes in a pension fund for cartoonists. 



New 




OPEN SHOPS IN SEATTLE 



Maatar Printer*. Aft*r "Outlaw 
Strik*. Cast Out Unions 

Nov. 10. — Seattle's job print- 



ing binders to 



Perth Amboy, N. J. 
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Evening News 



V N' P A . A n r . a, V 
rr j ii- .>. |i>r i- ■ '- informa- 
tion given (:rom|>t attention. 

F. «, Nortkrup. 303 Sth A' 
N.w York City 



THE PEOPLE OF 
NEW LONDON, CONN. 

K«v* B*»ft*r I* a-L-rtiJ (or aatlOfta.li> 




NEW LONDON TELEGRAPH 
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for 

eight hours' work, the highest scale on 
the Pacific Coast. San Francisco pays 
$5.50 per day of eight hours, Tacoma 
pays $6.50. The unions were striking 
for $1 an hour for a seven hour day. 



per day for AD MEN TO AID HOSPITAL 



Broad Culture Is 

to the Reporter 

That and Oth.r Point* Strewed by 
to ColUg* Co: 
in CUvaland 



Cleveland, O., Nov. 12. — More than 
one hundred editors of college and high 
school publication* held a two-day meet- 
ing in this city Friday and Saturday 
under the auspices of Sigma Delta Chi 
journalistic fraternity. It was the first 
meeting of the kind ever held in Ohio, 
the sessions being held at Western Re- 
serve University. 

The speakers included: Victor 
Morgan, editor of the Cleveland Press; 
Benj. Karr, of the Cleveland News; 
Eric C Hopwood. managing editor of 
the Plain Dealer; Dr. Charles F. 
Thwing. president of Western Reserve 
University, and Sidney Wilson, treas- 
urer of the university, and formerly 
president of the Cleveland Advertising 
Cub. 

Mr. Kerr discussed the "Editorial 
Writer." saying "we" embodied the per- 
sonality of a paper, that an editorial is 
not always the work of one man, but 
often of several, the published compo- 
sition being a composite idea. He cited 
the editorial that made William Allen 
White well known twenty years ago, 
"What's the Matter with Kansas," as 
an illustration of what a striking head- 
line will do. 

Mr. Hopwood spoke on the "Train- 
ing for Newspaper Work." He said the 
possession of broad general culture is 
valuable to a reporter because he must 
meet all kinds of people and should be 
able to meet them intelligently. 

Mr. Wilson told the delegates that 
solicitors for advertising in college and 
university papers should seek patronage 
on the high ground of business, not on 
friendship or through charity. 

Mr. Morgan discussed "How a News- 
paper Gathers Its News." He said he 
believes there will be a new aristocracy 
— one, not of brains and money, but of 
service, a line of work in which 
workers do their full share. 



went out on strike a month ago, tying 
up the majority of the plants, have been 
broken off. 

The strike was not authoriied by the 
International Typographical Union and 



iBf shops, for years thoroughly union- <I>e representatives of the Bookbinders' 
••zed. have been declared on an "open International Union ordered the strik 
Negotiations 



era at 



[ the MOST Buy 
the LEAST Coat 



301,270 

The LARGEST Homecoming 
Circulation in N*w England. Can 
ca> for YOU a* it ha* for 



The 

Congregationalist 

ia not read for fun; 
it ia read seriously; 
therefore it is well 
read. 

Broad-minded advertianra 
know 

THE CONGREGATIONALIST, 
14 



Wichita, Kan., Nov. a— The Adver- 
tising Club plans to raise $5,000 from 
business men of the city to assist in the 
hospital drive to be launched in Wichita 
soon. The following have been ap- 
pointed to carry out the project ; E. E. 
Hardwtck, Henry D. Harper, Sydney D. 
Long and Hugh McVey. Besides the 
members expect to contribute them- 
selves. 

The Ad Club is also discussing a 
street fair while the drive is going on 
to help out in raising funds. Take-offs 
on some of the prominent men and his- 
torical exhibits, many of cduactional 
value, will form some of the attrac- 
tions if the plan 



Columbia, Mo, Nov. lo.— Two hun- 
dred and twenty-two students, from 
twenty states and four foreign coun- 
tries are enrolled in the school of 
journalism at the University of Mis- 
souri. This it the largest enrollment 
in the eleven years of the school's exist- 



Mankato, Minn.. Nov. 12— The 
Daily Review has been sold to the 
Mankato Daily Free Press. The Re- 
view was started as a daily in 1878 by 
John C. Wise, whose son, of the same 
name, has owned and conducted the 
paper since the death of his father. 



Daily for Swe.tw.tor, Tax. 

Sweetwater, Tax., Nov. o. — The 
Weekly Reporter Company is planning 
to establish a daily newspaper shortly. 



Des Moines Register 
and Tribune 



1M.SS8 Daily 



7 1 ,2*0 SUNDAY 
Nat Paid Armp Sis Month* 

• ading September 30, 1*1* 
Member A. B. C. 



The Dominating Force 



territory Umoyi 

.Taigas 



In a nanulacturinc I 
for Ita bo -tit, iferift 
» ! rr r « million dollar, 
wttklr la «r*fc*. 

The Bridgeport Post 
Standard-T elegram 

Not only doataat* thl* 6«Jd. bat ther 
olftr advartiaera 1h« lowest rat* ob- 
tainable in New England- Keep (hem 
en vmr Mat. 

FOREIGN REPRESENTATIVES 
L O. Klei 



Me 



Klein, 
iropolitan Bldg., New 



Peonies' Ca* 



The 

Pittsburg Press 
Has the Largest 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 



Foralfn AdvartiaLna RapraaaatatlvM. 

Mrttapoiiian To.er, Ptoplaa Gaa Bl.l». 
L A. KLEIN. JOHN GLASS. 
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SUPPLIES & EQUIPMENT 




feFor .Newspaper iviakiivft 



VWVIV TED 




EVENING EDITION REQUESTED 



Readers of K.t,... City Po.t Make 

Ktqueit 

Kansas City, Mo, Nov. 11. — Strong 
demands that the Pott establish a morn- 
ing edition, in addition to the after- 
noon edition, made by hundreds of its 
readers, was the unexpected develop- 
ment when the Post announced a con- 
test for its readers tor suggestions, for 
improvement in the paper. A prize of 
$25 for the best letter of 300 words or 
less, with a second prize of $15, and 
ten other prizes of $1 each, were offered. 
The contest is for women only. 

Practically every letter sent to the 
contest editor suggested the morning 
edition and the letters are coming in by 
the hundred daily. The Post asked the 
women readers to tell what part of the 
paper they liked, and what they did 
not, what could be improved and what 
improvements they would like the Post 
t<> make to better the paper. The Post 
requested criticism rather than praise. 



NtW OautANS. — National Pulp, Paper 
& Cordage Company (Delaware corpo- 
ration) ; $500,000; Rodney Hughes, S. S. 
Bagot, John W. St. Pierre. 

KociltiTtt, N. Y — Corona Paper 
Company; $25,000; C. A. Stanton, A 
A. Bryan, A. H. Olsted. 

Cape Charles, V a.— News Publishing 
Company; $15,000; J. W. Wilson, presi- 
dent 

Richmond, Va. — Federal Printing 
Company; $10,000; E. Yancey, presi- 
dent 

Chattanooga, Tens— O. B. Andrews 
Paper Mill Company; $500,000; to build 
paper mill. 



INCORPORATIONS 

New Your — Botwen Printing Com- 
pany; $20,000; G. Rosenfeld, J. Pyser. 
M. Botwen, 368 Sixth avenue, New York. 

Textile Foreign Press Company; $2S,- 
000; L Chavez, C E. Lux, J. L. Lindner, 
50 West 112th street. 

American Language Institute ; publish- 
ing; $5,000; M. N. and I. German, S. 
Harrij, 63 Park Row. 

Abe Kauenelenbogen, Inc. ; printing 
and publishing; $10,000; A. and T. Kat- 
zenelrnbogcn, M. Berger, 6oo Leech 
Terrace. 

Prompter Publishing Company ; $10,- 
000; Cm. N. Sherman, J. A. C Pidala. 
D. H. Wolfson, 290 Lenox avenue. 

W. W Pohlman Paper Company ; $20,- 
000; J G. Purdy. A. W. Pohlman, A. 
M. Juby, 140 Remsen street, Brooklyn. 

Collier Publications Corporation ; 
merged with P. F. Collier & Son, Inc. 

P. F. Collier & Son Company of Dela- 
ware ; authorized ; printing and publish- 
ing; 20,000 shares preferred stock, $100 
each; 80,000 shares common stock, no 
par value ; representative, F. Lewis, 416 
West 130th street 

Mansaco Press; $10,000; E. Hurme, 
H. S. Lavis. W. M. Bush, 59 E. S9th 
Street 

New Thought Publishing Company to 
publish Jewish language publications; 

M S. VKursky. S. Fox, 11. 
Rivltin, 624 East 169th street 

Western World Press ; $100.000 ; F. E. 
Miranda, J. Vanegas, J. Bernstein, 232 
Broadway. 

Grass Printing Corporation ; active 
capital. $27,500; P. Hagenow, C. New- 
man, A. Parker Smith, 61 Broadway. 

< ' liter Publications Corporation of 
Di hta -trr merged with P. F. Collier ft 
Son Company. 

BroOKLYH, N. Y.— Roehr Publishing 
dissolved. 

Wilmington, Del. — Delaware Ledger 
Printing ft Publishing Company; $6,000; 
Edward M. Davis Harrie T. Price, C. 
Julian Morgan, all of Wilmington. 



PRESSMEN QUIT WORK 
AGAIN IN N. Y. 



{Continued from Page 33) 

that toose of the ofnerrs of these unions «bMe 
in ib.ii city not only •sixrtioord t hi* work 
cDtnuir to their jurisdiction, but welcomed it, 
and also aaaured the publisher* that the work 
would be completed without interruption. 
Have No Sympathy 

"New York publication, are now bring print- 
ed tn Chicago, St. Louis, Philadelphia, Cleve- 
land, Cincinnati, Boston, Baltimore', Newark 
and Albany, all of whom are working under 
contratu which call toe a forty-eight hour 
week, anil, in fact, in any city tu which It baa 
been sent. The fact cbat these magaiines art 
os tbe newt Minds is proof that the members 
of tbe typoff apbkal union and printing preta- 
mm'i unions in other cities are doing thia work 
and do not support the New York situation 
either morally or financially. 

"To bring about a satisfactory adjustment 
and to secure the co operation of all the print- 
ing trade* unions in this city restflUlation with 
tbrir international union* i* the first and most 
ctsentitl step necessary to be taken fay all se- 
ceding unions — this is urgent unless suit mors 
work it to be driven Croat New York City to 
other localities, where it will not only be ex- 
ecuted by union men, but encouraged to re- 
main permanently. 

"New York Photo- Engr avert* Union No. 1, 

"E. J. Volt, President. 
"New York Stereolyperi* Union No. 1. 

"Ceofge K. Garrison, President. 
"New York Electrorypert' Union No. 100, 

"M. M Apy, Presitlenl. 
'Typographical Union (Mailers) No. fl, 

"William B. Follam, President. 
"Bookbinders' Union No. *S, 

"(Miss) M J. MurpJiy, President. 
"Bookbinder*' Union No. 6, 

"James Bown. President. 
"Paper Cutters' Union N». IIP, 

"W.ll.aan E, Riley, President. 
"Paper Ruler*' No. 9. 

"Mike Cody." 



EQUIPMENT FOR SALE 

A«Vort*a«n*«nU under this classification thirty 
COtUs ns>r lino. Count tin words to th«t Una. 

Go*» Sextuple Pre** For Sale 

At sacrifice lor immediate acceptance- 
Sextuple Cos* prets with color attachment, 
right columns, twelve ens*, 21H Inch cut; 
factory rebuilt two years ago; perlect con- 
dition. Alao aemi<autop)ate; pot and pump. 
Thi» pre is ha* been in us* on tbe Bridgeport 
(Conn ) Pott and can be seen standing. Sub- 
ject to prior sale. Address J. 11. B., Boa 1677, 
Boston, Matt. 

For Sale. 

I hand Equipoise tasting box, nearly new; 1 
curved power tltaver and 1 power tail cutter. 
All Hoe equipment lor 22V," column, eight 
column t wide- Alto 1 Auto-tbaver with tail 
cutter attachment which can be removed H 
not detired. Hit a new arch. All or any 
of the above piece t can be purchased cheap. 
Immediate delivrry. Write H. D. Bradley, 
t are .-l Tukdc Blsde. Toledo. OHn. 

EQUIPMENT WANTED ~ 

Advsrtiaamant* tsndar tbla ctnselrYcalion thirty 
canto por l.nr Count tut worda to tbo Una. 

Wanted 

Second heftd 16 or 20 perfecting pfcM. 

Csih on delivery. Sedilia Deetocret, Sc. 
<Ulil, Mo. 

Fred ). Wilson, husband of Mrs. Wil- 
son, and former head of the Interna- 
tional News Service, is efficiency expert 
in the editorial department of the Bul- 
letin. From the time that the story 
broke, the Bulletin has played the story 
on straight news tines from the scene 
of the shooting, including statements of 
witnesses. Unlike the Call, its evening 
competitor, however, it has not used pic- 
tures. 



CALIFORNIA NEWS DRAMA 



That Preeentation of News Over- 
shadows Individual* Shown 

| BY TKUGKAm.] 

San Francisco, Nov. 11.— Probably 
the modern cry of the American news- 
paper, "the news first," has never been 
carried out under more dramatic circum- 
stances than in the case of the San 
Francisco Bulletin during the last ten 
days. 

Mrs. Fred J. Wilson and her brother, 
Frank McCormick, were arrested fol- 
lowing the fatal shooting on October 31 
of Charles Brown, a rancher, whose 
home is near the Wilson ranch at 
Marysville, Cal. Self-defense, it is said, 
will be the plea of the defendants when 
the case is brought to trial. The case 
itself is one of the most dramatic that 
the Pacific Coast newspapers have had 
to deal in many years. 



Big Business in Das Moines 

The Des Moines Sunday Register has 
hern enjoying a phenomenal advertising 
gain. The advertisement on page 3 of 
this week's issue shows that the gain 
has been 73 per cent in thirty weeks. 
The figures in that advertisement show 
also that the circulation gain since 
April 1 st was 6.675 copies per Sunday. 
That was the gain up to November 4U1. 
It is understood that the gain to date 
has been 8,080; that the average circu- 
lation for Sunday for November 2nd 
was 78,6+2 and for November gth, Sun- 
day, 78.778. 

One of the distinctive features of the 
Sunday Register is a new 8-page photo- 
gravure section. 



Change in Selden Account 

Rochester. N. Y., Nov. 12— The Sel- 
den Motor Truck Corporation has just 
established its own advertising depart- 
ment, in charge of J. E. Pickens. He 
is well known in advertising circles, 
having been for several years prior to 
his coming to this city assistant adver- 
tising manager of the Federal Motor 
Truck Company of Detroit. In addition 
to his duties as advertising manager, 
Mr. Pickens will edit Transportation, a 
new organ, of better motor truck haul- 
ing. 

Agenciei Combine 

Kansas Citv, Mo, Nov. 11— H. R. 
Palmer, who since his discharge from 
the Army in September has been en- 
gaged in advertising work here, has 
merged his business with the Potts- 
Turnliull Advertising Company, with 
offices in the Graphic Arts building. He 
will assume charge nf the department for 
preparation of advertising text matter. 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment by 
Selling Houses conveniently located 

''American Type tfu Best m Any Cose" 

AMERICAN 
TYPE FOUNDERS CO. 

Boston Pittmhiimh Ksrtso* Ckry 

New York Cleveland Denver 

Philadelphia Detroit Los Anawlaw 

BftlHmore Cbicatso San Frattcsaeo 

Richmond Cincinnati Porrlantl * 

Atlanta St. Louis Spokane 

ButTalo Mlnrwtpolts Wbwawi 



FOR SALE 



Hoe Matrix Rolling Machine* in good 

condition. 

Can be shipped at once. 

Scott Flat Plate Casting Bone* ea*t* 
platea IB a H incbet. Send (or prices 



WALTER SCOTT 4 CO.. 

Plainfi.td Now Joraoy 



T«k« ll TO 

POWERS 

Open 24 hours oat of 24 
The Fastest Engraver* on 
the Earth 

Power* Photo Engraving Co. 
ISt Naeeau St., Tribune BUbf. 
New York City 



Prlatlaf Plant. »e Buelaieaa 

BOUGHT AND SOLO 

Printer*' Outfitter* 

Ajnertcaa Treefee»**r»' Product* 
Printer! and Boekblnder* IU| »*■■■ 

of Every Deeertpttea 
CONNER. PENDLE.R A CO 
M BxkBun. St. New Yerfc Clrr 



Pacific Coeet Office for R.nW.o 

Chicago, Nov. 11. — Following tbe 
William H. Rankin Company's associa- 
tion with Charles F. Higham, Ltd., Lon- 
don, England, it has opened offices in 
Los Angeles and San Francisco, in tbe 
Title Insurance building, and 74 Ne» 
Montgomery street, respectively. 



Minneapolis Selected 

Mikheapous, Nov. II. — The annus! 
meeting of the Minnesota Editorial As- 
sociation will be held here the third 
Thursday and Friday in February. 1900. 

Digitized by CjOOglc 
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;lassified advertising columns 

o4 Hi tor * Pukuahar you naar M • kuyer for w 
whack you hava m present neW A "For Sale" ad at 
ometkuie .hick now m.rely i 

■awjr abve. 



krwag. tk. 
total snecba 

lirtr eanta par line rosy thaa turn mm teak .on.elfc.ne which 
„m-*mi which .<uM he of r— 1 ..r.k. t„ 



SITUATIONS WANTED 



r i ho*-*- ignetwployed. 
tw* aOS'ttuw FR EE_ 



fivrrliwmrol» under this cUaSlftcatfaiasx, CM 
mt« pm* line, fMhth. Inseetinn Conint its 
or<i« to th» I Lb* F« 
pt to nc«*d M word*. 

kdvertifting Man. 

fter three years' eaperirr.re on * local tub- 
rl>*» cLuly A young man it n«iw ietk.ni * 
tar trM and should tike to connect wit I, » 
rw York City newspaper or with torn? 
J»tru«ing t«>u« !!* i* single. JT years old. 
id ior tNe past seven years, with the ei 
option o. the two years in which he saw 
rrvwre in France, he hn been in riihfr the 
rw»ti.per game or with advertising exm- 
sTM. An out o.- town proposition vmU lie 
,n«.<*rred but he desires to remain in Nrw 
ork Oly, Address A.Mi, care ol Ediior and 



Manager. 



o* an associate in *n«n«frmrn* ot leading 
■ citv paper il**tr--* to advance ina 
iinldtt.it himself at p'.iM.aher in a live, pr«- 
.Ity. A competent, successful mwi- 



irtrr.rnt* of 
i . \.-.-'irsvr 

f, ii ifiotl 

ditor and 



roroughlv e: 

r »m| orBar-.irrr Adver Using and 
expert, Adder.. A W, rate ol 
PaVlisher 



•olicitor 



i nprn m duriM nrw prtipttftitton with pub- 
i ■ - ■ «ho a livr, earnest worker to 
ike entire cH arsre of hnth tr-reign a til local 
dverti»ing-~soti«rit, advise, prepare lay trait 
ad write copy. Advertiser ia returnee! sol- 
jt-r with valuable ne*srapr esperienee and 
et-.tnstrated ahU.ty. G G Hooker. 1 Dyke 
il.»rk. F-irt William Ontario. Can. 

Manager or Business Manager 

lanagrr or bustneit manager, after No>- 
raii-.er 10th. I'vm year* in these capacities 
-tth success; 3) year* ia varied departmetilt: 
f business; practical knowlcdre of printing 
nsiaeis; strong* an catts, analyxing ana 
romotion. Appointment ■ in New York City. 
.d-*re*s A-9JH. care of Editor and Publisher 



dr. Publisher. 



►n Tfti need 

ia) writer 



ity editor, makeup man or 
I need a job I am a 
n-i-f man with a thorough education in rdi- 
wirk on |be best Eastei 

- w "'- ( r> 



i.M rc.. A 'XI, rttt i 



'Dlition «.m<4 •< ninllilil rrfilnr or »di 
Oful ilirrrtnr hy thoriniiWr <r>inr4 Irwr 
rnan now haMinc hi«h1v f ipondMe 

arr-Tlivf [-r>«ilinn OT1 0« iKr nlD»l 

mill nf inrtr-'polktan papTi. f>r*irei 
h*ncr l*<iutr peculiar ovnerini. ceikdiltana 
ulrr fuflhrr A'fvjtlcrmenl ImpraKiHIe. Will 
omiitr only hlfh «r«il» p»|wr »!i!r 1a pay 
l.'ial ..lit. Ki=llr.! ripiNtrlutiifa for in»ra 

l..a,tiTr openin Addrraa A »J*. tare 3 



)pportunity Wanted. 



iter wttTi 17 



omprltnt editor 
erieate on Uric ami •tiiatl riailira wants op 
rrtunity in tmall raalera cite Am now 
ai.f 
T.tl 
It 

Mv 



uir-iiy in tntail eaitrrn n:y rtm now 
•f munK-ipal finance. City Italt and apecial 
lir« on rrrat djity. Colirr' traminr, 
■ I? Addreia A ".J. caie o* Editor and 



SITUATIONS WANTED 

Newspaperman. 

Two yeara' eaprrience New York reportina; 
and copy reading; School ol Joorna'itrn frad 



BUSINKS OPPORTUNITY 
Property Wanted. 

Hartnar a«itd out M| ecwipaper property at 
a haniI*ome profit, a compctrnt exlitor man- 
igci will buy control of a pmpositKin where 
money, experieocc and ability will have a 
■ Lance; or wtll join advertising man in at- 
curing control. South At Untie or New 
KngUfMl states prrlert rd. Address A-*4J, 
. -■ ,-■ Y I ,f< r it.'! PiiMnhei 



uate; « service man; desires position with 
ntn-paper in any New England or Middle 

\i: ..:i-n it'. A ltl(« >| A 

ft Publisher 

CartoonUt 

bwiavtia roung man with (oiir vears* news- 
paper evperi*n«:e — political cartoons and 
totnica. Samples on rrquesi— reterences. Ad- 
drt-ss A m. tare of Editor and 



Publisher*— Attention! 

\Vr supply literary materUl oi all kinds for 
of Editor newspapers or rr»*gaxuie» at very rraaonable 
Everything it original and by cxim - 



Circulation Manager 

Capable and eapcricnerd — of long connection 
with a metropolitan newspaper— desires posi- 
tion with a l>'g .latty fmorning 1 , prcierabU' in 
the east. A.fdrrss A «S1, Editor and Pub- 

IMmt. 



Solicitor 

_,ily ol 10 to near New York 
,rv, rx|H-r.rtt^r and wh'n you can 
Address A W5. c*re of Editor and 




writing tlailr editorial page ivndkated 
» *0 n*ws|»*peri will mntnler prorHtiition to 
erome managing editor or editorial writer 
■ rape; m a good field. Energetic and knows 
09 to inject pep into ■ "graveyard" force, 
alar* and opportune* must be above the 
»"»g* Address A-942, car* of Editor and 
uMisher. _ 

Experienced Copy Editor 

'.».« perrnanent poattton in New York or 
ln'.idelphia: 27 yrart old, college graduate' 
»» write heada to atiit your at>te; will 
■M»e on pronation C, ) T.. care Editor and 

"Miahee 



_ Position 

i.nted-rdilnrial po.ition on amall daily or 
•eekiy. Can alto do illustrating and rar 
■oung, Age C. married, am iuiw employed 
«d ran giie heal ol telerenre. N„„h Ten 
ral or railfrn .late, preferred Addreae 
. care of Editor and PuWi.her. 

ak* Stock Market Expert 

' -111 1) yeara' eapeeience would like to make 
rrangemrnti for fnrniihing daily, weekle or 
i.intkjy reporta. r'raturea a »|M- t -ialty Tkit 
i^nnalioo in keen demand at irr.ent Ea 
b "« *"1 clait prrumal aererce guaran 
"A *'!". rea.oiial le IV.i referencra. 
WetS! Ill Cj,,re "' M Eachange Aee . 

-xperienced Newtpapcrman 

yow ca. rjae aervieea of an eaperietaeed 
<*»Tapf rman atilt tn hi. prime, who haa 
Pr^t the Isat J2 yeara renrginizinff depart* 
nmts and liollding up newapaper ., I would 
'«• lo hear from eoii. Am > ii .Mr and re. 
•"irrerul eaenttWe and can l.irni.ti aaiia. 
»cto» ? refeyencea. Wtll he at l.lerty tan. I. 
."*"''»• «i»e detail, and ..I.e. Addreaa 
I "H car, ol E.!ilot and Pnl,l„l,er. 



ratea 

patent writer. No matter what yoM netMl, 
we can iurniah it, Will take a^lvertiaing in 
eachange for all or pari Addreaa Literary 
Bureau. M O J 4. Ilanmtial. Mo. 



Advertlaeane 
twenty (We 



FOR SALE 

ta under thin claaaificatkm 



Accountant 

Ten >rar.' eaperience nrw .paper and job 
l-rintitig .iflue Ueltahle. energetic, good rel- 
rrrr.rr. A.l.lre.a A-9i\ care ol Editor and 

1'iil.li.her. 

HELP WANTED 

Ad var tiaesnants under this c Lass rftrat ton. 
t- mt y -five tents p*r line. Count alx wordi 

t» taW tkaa. 

Business Manager Wanted. 

Daily morning in Middle Western city of 
75,10. long established and adequately 6 
nanred, wants ho-tling business manager. 
Applicant mtMt be under «, eipenenced, cap 
able of directing the mecbattif-al. Ltrculation, 
advertising and accnunting drnartmeuts. Po- 
sition permanent, with advancement. Salur* 
and bonus bated upon results. Submit full 
tl«ta on experience, patt connections, present 
satarv and -*Iarv espected. Be particularly 
speci 5c as to experience in managing me • 
chanical departments, All replies will be 
considered in strict confidence, Addreaa 
A 957, care of Editor and 



Two Ad Book*— Four Bit* 

Advrlisers' Gind*»-16 pages of the bona and 
blood of advertising ami— Bebra's Live Rale 
Book, containing considerable dnpe and an 
idea or two you'd like to get your teeth into 
SO cents lor the two. Coin or check. Debra 
Adv. Agency, 6407 Ridge, St. Louis, Mo. 

FEATURE SERVICES 

Adv ertiaetnent, uadae thia claa.iAcat loci 
thirty camta par Una. Count aia woeda to tho 



More Local Features 

t.rwa! frature, make the newapaper. "Tipa 
fur l,oral New, Storiea" i,.ued mnnthly give 
.'.iggrationa for atoriei in the imaller citiei. 
7* cent, a month. The Inland Svndicatc, 
Find lay. Ohio. 



Experienced Classified Man 

Wanted l .r Middle We.t city ol so.infJ: a.lar. 
-,r e.,mmi..ion with drawing aeeount Ad- 
ilr-„ The leaington Herald. I-eaingtoei. Ke 

City Editor and Reporter 

''■A - ! I \ . [ - f • i '-'I it , H ..if. j. I e-pe 
r i' need reporter, thnly those who arc eoa- 
• ulering trtn*irung permsnrnllr need apply. 
Kindlr .late age, sxlarv empecled and pub- 
hr.llir.n- vnii h*ve lieen COtmertril with Ad. 

d ress Times IferaM. Port Htiron. Mich. 

R e*porter. 

Wanted -Reporter capable of handling desk 

wt tk. Prrtnunrr.t p.»*iliiwi State eenrrjence 
tssj -alary wanted. The Sun. Jackvon. Tenn. 

Circulation Manager 

Wanted— Circulation manager capaM* of 
handttng circulation of S.O)0 dally. Evening 
paper, near Nrw York. Mint be able to 
gn re-til** with bov» Address stating age, 
eapertence and salary eapected- A V«8, care 
ol Editor and Publisher. 

Circulation Manager Wanted 

t*aily newspaper in live Northwest Texas 
city wishes experienced and erfn*ienf rin*n- 
lation manager. State age, sapatag tt«pg and 
•*Ury recjut red. The IHiTr News, Amarillo. 
Texas. 

BUSINESS OPPORTUNITY 

.to the 

Act Quickly! 

WeeVI. nen .paper with nrt earning, of $7Al) 
f'l.ni Januar. l.t tn Xnermher l.r Eatah 
Ii.lied » yeae.; lorat'd near PhiUdelphia; 
renter of S'JHI pr.p-ilation within radrua of 
I mile, Wonderul poaa ihlKl tea Pre.ent 
owner mitat deiote entire time tn nther inter- 
rati Will .rll l..r .1.V.1 rath Oiliclc action 
■"' Addre.. A ■Mo, care of Editor and 

I'nl.li.her 



Pep 

Experience 
Capability 

Those are the three < 
I am banking; on to 1 
a better job. 
I want to get in touch with 
the publisher who needs • 
managing editor of unusual 
ability— one who can turn 
out a different kind of paper 
teeming with human inter- 
est 

Evening paper only and the 
job must pay well. 

BOX A-949 
EDITOR & 



Classified Ad 

for Wyoming Town 

Ei,hl 



All.,, of 



Cheyennf, W'vo., Nov. 8 — Through 
the mrdinm of a "for sale" ad in a 
local paper the town of Moneta, Wyo. 
has just been sold for $10,000. A. K an- 
ion, founder and owner of the town 
advertised it for sale in a regular classi- 
fied ad. which ran for several days John 
Goodman of Shoshoni, W»o., saw the arl 
and wanted the town, so got in touch 
with Kan.son, and the sale was com- 
pleted. 



Only daily newspaper prop- 
erty of a small New Eng- 
land manufacturing city can 
be bought for $22,000. An 
opportunity for develop- 
ment. Proposition T. M. 

CHARLES M. PALMER, 

Newspaper Properties 

225 Fifth Arenua New York 



Washington (N.J.) 
Star 

The sale of the WASHINGTON! 
<N. J.) STAR, one of the 
strongest liastern weekly news- 
paper.,as announced in this is- 
sue, wji made by 

HARWELL & CANNON 

Broker, ka Nanrranauaan and Magaairaa 
PropartlM 

Times Building New York 



CHURCHES DM COMBINE 
TO ADVERTISE 



Lar.eat and Moil Important National 
Public Educational Campaign Is 
ia Sprias by 



A national puhticity campaign, involv- 
ing newspaper and outdoor advertising, 
will be commenced next spring by the 
lntcr-Church World Movement of 
North America, according to Tyler Den- 
nett of New York, director of the pub- 
licity department. 

It will be pan of an in. 
educational campaign to 
country the purposes and program of 
thr inter-church wurld movement, in 
which more than a dozen of the leading 
Protestant churches are associated for 
co-operation in religious, social and 
economic work, to enlist church work- 
ers and to aid in the raising of a united 



"The advertising campaign will be the 
greatest paid campaign ever undertaken 
by a religious organization or group of 
religious organizations, and will compare 
in size with the largest of the govern- 
ment'< advertising campaigns during the 
war," Mr ' 



Kill, Fallow Hunter 

ArroN. Ia.. Nov. R. — Guy Craig was in- 
stantly killed last week by the acci- 
dental discharge of a shotgun in the 
hands of P S Junkin. editor of the 
Creston Advertiser. The men had been 
hunting for several hours, had just 
downed several ducks and were reload- 
ing their guns. Junkin has been exon- 
erated by a coroner's jury. He had had 
the reputation of being one of the most 
in the vicinity. 



For Sole. 

0M rstaSgsSsd Repwhliean daily and aeml- 
nrrkly in thneing we, tern city. Alao up- 
lo dale tori office and bindery. Three machine 

1 r,-| In ;, f. nr,.] M;rMe |.rr.,r,, 1',-rf 

i- t. a' I r.ili*r rampment in keeping. High 
standing tn atate Always running to capacity 

and a money re ikee. Owner, want to retire 
rea.on lor aeiimg Addrr.a A ».">. ear* ol 
t'.'I'ir and Piil."i,!l*r 



The town of Moneta to which Good 
man received title includes forty lots 
an eightr-en-room hotel, a five-room cot 

tage. a three. room cottage, two othet Ruobol Taachas Advertising 

dwelling houses, two barns, one a livers 
Urn, an ice house, a town pump and I 
miscellaneous assortment of outbuild 



at, anted »■» representative, controlling list 
ol new.paprra. a representative in Clilcigo 
natior.-il advefit.ing field Ttna it an op- 
portiinitv fnff a live wire to aei ure an inter- 
est. Mtj kt hare wira. capital and willingnrva 
to work hard For consider alien application! 
tnii-t remain fl;M del .ill, »l p,,» positions, 
ratiit ificattoeis and availn'.le eir.t^l Address 
A care ol E.l>ti.r and Publisher. 



Will Toll of Wyoming Oil 

CnnvF..\.\r., Wro., Nov. K— Samuel R. 
Maxwell, wlio ha-, been associated with 
the Carter Oil company, will begin the 
publication at Kvanston of a magazine 
devoted to the commercial and indus 
trial interests of western Wyoming and 
the local nil fields. 



St. I.OVIS. Nov. 7.— The enrollment 
in the course in practical advertising al 
Washington University now numbers 5S 
The course, under the direction of D 
A. Rucbc], vice-president of the Chap 
pelow Advertising Company, is given 
every Tuesday ntKht for a period of 30 
weeks during the year. 



or Butterick 

The Iluttcrick Publishing Company 



SB 
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"THAT ADVERTISING GIRL OF PRIESTLEY'S' 



The name, Jean Dean Barnes AO- 
viruung Agency, docs naturally sug- 
gest a man, as the agency held hereto- 
(ore has been almost solely man's king- 
dom. Uut in this instance the rule is 
changed Jean Dean Barnes of New 
York is a woman — and a successful 
woman by a large majority. 

Miss Barnes is said to be the youngest 
advertising agent ever recognized by 
the American Newspaper Publishers' 
Association and the second woman so 
passed upon in the history of that or- 
ganiiation. She has been in the ad- 
vertising business since 1909. 

Ten years ago Miss Barnes had 
everything socially that heart could de- 
sire and no knowledge of the working 
world. But reverses came in the fam- 
ily fortune and it was then that she 
showed the stuff of which she was 
made. 

She went to the office of the New 
York Times, applied for a job and was 
given a try-out as an advertising solici- 
tor. Site began getting some excellent 
contracts and became so encouraged 
that she decided to go into business for 
herself. Miss Barnes today has an ac- 
quaintanceship in the advertising field 
which any advertising man in the coun- 
try might envy. 

By traveling in the interests of ber 
client-, uvtr the territory to be covered 
by advertising campaigns. Miss Barnes 
studied trade conditions and advertis- 
ing mediums and met the buyers and 
advertising authorities. When she is 
ready to make her space contracts, in 
her New York office, in reality she is 
mentally off in the city which she has 
in mind. 

Miss Barnes' most important account 
it that of B. Priestley & Company, of 
Bradford, England, who advertise the 
famous "Priestley Cravanctte Mohair 
Suits for Men" and she tells with keen 
enjoyment of the first business trip she 
made for this firm. 

She had received nnmerous invita- 
tions from mrrchants and advertising 
men "to make my office your head-quar- 
ters," but when she arrived to keep en- 
gagements and they saw a woman, in- 
stead of a man. their confusion was 
most amusing. It was a new experi- 
ence in the wholesale clothing trade to 
have a girl in the field and at first it 
was predicted it "wouldn't go." But 
when representatives returned to the 
home office from business trips talking 
of that "Advertising Girl of Priestley's", 
they speedily changed their minds. The 
result was that after several years, other 
clothing firms sent nut young women 
to follow in the foot-steps of Miss 



Barnes, who had "blazed the trail." 
Miss Barnes also handles the Priestley 
Cravanctte account. 

Miss Barnes says woman can suc- 
ceed in merchandising and advertising, 
if they will work hard, take their busi- 
ness problems seriously and not get 
discouraged. 

With a bright smile, she tells that 
the real secret of her success has been 
her mnther, with whom she has always 
talked over business problems and who 
has always understood, as only mothers 
can. When Miss Barnes starts to talk 
on what newspapers do to help her link 
np the local dealer with her national 
advertisers, she waxes enthusiastic and 
points with pride to five of her adver- 




Coartcty Campbell Studios. 

Jean Deas Baknes 

tising campaign scrap books, filled with 
merchant co-operation ideas. 

It has been truly said that the more 
a person does, the mure she can do, and 
Miss Barnes is an excellent example 
of this philosophy, for she also holds 
the post of commanding major for Man- 
hattan and the Bronx of the Women's 
Police Reserves. Under her able guid- 
ance and inspired by her tireless energy 
and enthusiasm, os-cr 3.000 women are 
learning many things which add to a 
Ix-ttrr citiirnship. Miss Barnes wears, 
under the lapel of her coat, the badge 
of the police department, with the gold 
leaf, signifying her rank and she is al- 
ways "on the job" when an emergency 
arises Her work is entirely gratis hut 
she feels that she is truly being useful, 
and that b to her a keen satisfaction. 



LOAN ADVERTISING OUTDONE 

Newapeper Boom Reeulte from 
Canadian Thrift Campaign 

Ottawa. Ont.. Nov. 10.— Each suc- 
cessive war loan has cxcrcdcd the 



Thr amalgamation ol the two trading 
prra»res»ive Jewish ecwapaprra oil 
New York 

THE DAY 
THE WARHEIT 

tiring* into hring thr moat pottrrrltll 
arWrrliting nrnhura in the Jewi-.li arid. 

a ttidiiiip i 

Tli* National Jtwi.l. Daily 



T*m r*fxr»>— ( ii any mrpa** th* 



TRENTON 
NEW JERSEY 



TIMES 



A Food Medium 

F.ven .luring ill* past sumiurr lour fond 
page* ami mose--w.i* tin- |Ua of our 
rerlular weeltlr Tbur»da» Iim»I frttture— 
a winner (op I - . .. retailers aarf 

nt.iniil.Kfurrrs. 

\Yr>lue«,ta»e and Sunday* four auto pages 
Tuesday Musk Page 

Circulation Jfr.&re Mrml-rr A. B. C. 

KELLY-SMITH CO. 
MarnrMar 111.1k . Lyllon nidg, 

New leffc, < hiraao 



tisc-rs have given a great volume of line- 
age, and many non-advcrtiscrs in the 
regular way have placed large adver- 
tisements in support of the loan. In 
many cities, the papers have run special 
editions, in which every line of adver- 
tising has been devoted to the loan. 



WANT MAGAZINES TAXED 



Movement to Make Them Carry 
Canadian Supplemente 

Cobalt, Ont., Nov. 10.— The local 
Board of Trade is the latest body to 
join the movement proposing that the 
Dominion Government impose a pro- 
hibitive tax upon United States' mag- 
azines unless they include a special 
Canadian section in which advertisers 
from this country could obtain space 
at "reasonable" rates. 

This proposal had its origin in Brant- 
ford. Ont., where the Clumber of Com- 
merce some time ago adopted a resolu- 
tion to the effect in question and sent 
it to associated bodies throughout Can- 
ada. So far, the movement has not 
gained much momentum, comparatively 
few business men's associations having 
taken any action in the matter. 



INDICT OMAHA REPORTER 



Moor* Declaree Has Was Out of City 
During Riot 

Omaha, Neb., Nov. 8. — J. Harry 
Moore, reporter for the Omaha Bee, 
has been indicted by the special grand 
jury sitting in Omaha investigating the 
recent riot of September 28, during 
which a negro was lynched and a des- 
perate attempt was made to lynch the 
mayor. He is charged with having as- 
sisted in carrying gasoline from the 
filling stations to the court house to fire 
the court house. 

Mr. Moore declares he was in the 
state of Iowa until 10.30 the night of 
the riot and did not learn that a riot 
was on until long after the principal 
mischief had been done. 



Main* Papers Swap Air Greeting. 

Atsct'sTA, Mr,., Nov. to. — Greetings 
were exchanged recently by the publishers 
of the Kennebec Journal and the Port- 
land Express-Advertiser in the first de- 
livery of mail by airplane in this state. 
The Kennebec Journal, a morning pa- 
per, received its envelope containing the 
forenoon "overlay" from the Portland 
Bureau of the Associated Press. 



previous one in volume of advertising 
done, and the Victory l.oan campaign 
now in progress is by far outdoing the 
last in lineage carried by the press of 
Ontario. 

The Government and regular adver- 



The McCIure 
Newspaper Syndicate 

supplies continuous daily and 
weekly services that make and 
hold home circulation 

AI-SO 

Rif Special Features oa Timely 
Tonka fcr Loadlat YVrltera 

Send lor our complete list ami par- 
ticulars of our alar leaturra, ioclii'linf 
Frank H. SlmoaAa. Moalaiut Cljue 
and Newell Feral. 

N373 Fourth Arc, New York 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publisher 

"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclu- 
sively. The above is one of the 
many reasons why." 

MF-UIIKK A. B. C 
Foreign Advertising Representative! 

KFI.l.Y SMITH COMPANY 
2M Filth Avenue Lytton Building 



NEW YOKK 



tllKAm 



PRESS IS PEACE HOPE 
OF WORLD 

(Contmufd jr\<m Fitvt }\ 

"I hope that this meeting triU t 
be an isolated one. but will be 
of a series of meetings, became lb 
more we get to know each ottc 
throughout the whole world, 
easier will it be for us to work to- 
gether in the difficult days thai 
ahead. I hope that you will be alii 
truthfully to say that you found •» 
British people a fairly decent r 
Don't say more than that, becatut j 
would not be true — a fairly <!e 
who are trying to get on with ths 
job, believing profoundly that n i 
their duty now to do all that ii>r> 
can to secure a square deal bc:»:= 
nations convinced that we hart | 
get this organization, which wc ci 
the League of Nations, going in orda 
that wc may avoid in the future edrj 
we have had to face in the past* 

The party was also cntcrtairx. I 
the Times offices in Printing r I .■ 
Square. 



SASKATOON REORGAN1ZATIU 



Appointments for Hooke, Med 
Hull and Dyer 

Saskatoon, Sa»k„ Nov. 8— Since ^ 
controlling interest in the NorzktE 
Publishing Company, Ltd.. owner r 
the Phoenix, was recently acquired » 
the publishers of the Kegina M— . 
Leader, the Phoenix business and 
lorial staffs have been reorganized fa 
ford ltoukc, managing director of I 
Leader Company, is likewise nunic^ 
director of the Northern P 
Company, while J. G McGalL t'nr a 
years accountant and office tnanapr 
with the Leader, has been appoc-; 
business manager of the Phoenix 

Among the changes made in tht •! 
torial department are the appotnem 
of J. T. Hull as managing editor » - 
W. F. Dyer, recently with the Win e. 
Tribune, as news editor. 



Richmond'* Bride a Teacher 

IMMKHMKA Kan , Nov. It 
Richmond, manager of the Free rV» 
and Miss Ora May Dickerson. a IVtr 3 
( Kan, ) school teacher, were mamtc a 
Kansas City last week. 



The Newark (N. J.) 
Ledger 

ii a 7-day Morning AsaoriatrJ 
Press Newspaper with all tor 
HOME features, aerial nonet 
comics, cartoons, women's pazes. 
etc., nacally found in afleraoM 

P *{^OROTHY DIX and HELEN 
ROWLAND have recently joined 
our staff. This gjvea the HOME 
folks a foil day's reading instead 
of an hour or to in the eveanu 
Morning Edition, Ze 
Sunday Edition, Se 



W» caa Inrreaee your bualaese 
yoa want II lurMud 

You have thought of preee <>*- 
pints yourself. But let lea tell yes 
how preee cUppaae can he asaae 
a huelaaoa.bulleWr for you- 

BURRELLE 

145 Lafayette St., N. Y. Citt 

Letohliahee e Quarter of a Caere-! 
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a Is there still a Dixie?" 



What a question! 

The Southland of today is the 
realization of hopes built upon 
the faith, frugality and determ- 
ined foresight of DIXIE! 

You cannot lose Dixie in the NliW 
South, anv more than the higher wages 
and better plane of living, which are 
permanent. 

Once-upon -a -time luxuries have been 
adopted into the regular life, industries 
that convert the home products into 
manufacturers are here to stav. 

It is worth noting that Southern 
cotton spinners this year have 
increased their purchases over 
twenty per cent, whereas other 
sections have gone behind! 

Yes, there is still a Dixie, but it IS now 
a good business field for all sorts of na- 
tional advertising. 

Investment securities should be well ad- 
vertised in the daily newspapers this 
autumn. There is monev here for invest- 
ing. Also, there is a tine new, growing 
field for all sorts of factory and office 
equipment. 



Read-in-the>home newspaper* 

ALABAMA 

2.SUD 

Circulation lioet 

Birmingham Age-Herald (Ml 72. VP SS 

Birmingham Aft Herald (St 27,4 i JOB 

Birmingham t.rilgrr (El 14,018 .07 

"Uiiimngbam Newe (E) 46,121 JOB 

"Birmingham Newi (Si 4S.MI4 -K> ' 

Unt.il, X,wi Item (E) 10,13a jOJ 

Mobile Heguter (M> 21,709 .OS 

Motiile Rcgl.ter (St UAS7 M 

Montgomery Advcrtiaer (Ml 24,117 JOS 

Mutilgumcry Advrrtiicr (Sj !*J3t J28 

FLORIDA 

Jacksonville Metropolu (E) 18,740 .05 

Florida Timea Union, Jackson- 
ville (M»S1 26,915 .06 

Palatka Morning Pi».t (Mt 1,410 .0121 

P.niatoU Journal <M> 6.4SS .025 

I'enaacaU Journal (St 7.900 .03S 

Peoincol* Newa ....(E> S.41S .02 

Georgia 

t Atlanta Georgian (E) 49,441 .01 

tAtlanla .SuiuUy Am. nun (S) 92,918 ,12 

'Auguala Chronicle ■ M 11,074 JOS 

'Augusta Chronicle (St 10,001 .015 

Augusta Herald (E) IMS* .015 

Auguita Herald (Si *,4U .015' 

Columbus Ledgei (CAYS) 7.S92 .01 

Mai no Telegraph (M) 21.450 .04 

Macon Telegraph (S) 19,121 .04 

Savannah Newa <M*S> 21.120 .015 

Savannah Preaa (El 15,157 .04 

KENTUCKY 

Laaigtllg Herald (M) 45,616 A 

LeuaavUk Herald (St 49,090 « 

HaJucah Neva Democrat (M) 6,971 .0225 

I.OUISIANA 

New Orleans Timee Picayune... (M) 76,171 .11 

New Orleana Time* Picayune. ...(Si 9H.J60 .15 

♦New Orteana Daily Statei (Rl 41.994 1 

(New Orleana Dal], Slslca (Si 17475 1 M 

tNew Oclcans Item <E> 71 J05 .12 

t.Nrw Orleana Hem (Si 17.SH .15 

NORTH CAROLINA 

A.heville Citiien (M> 11.985 .01 

tAatieville ( iliien (S> \7U M 

"Aihe.ille Tlmea (E) 7J16 .025 

Charlotte Neoa |E*S| 10*49 jOl 

tCharlotte oh.er.ee (Mt 19,217 j055 

tCharlotte Observer (St 19.217 J065 

Durham Sun (Rl S.125 IS 

tGrecntboro Daily Neoa (Mt 16.955 JJ45 

tGreenilioro Doily News (S) 22,469 .06 

ttirecmboio Record (El ],«1 .045 

Raleigh Neoa and observer. ...(M> 22J271 .05 

Raleigh Newi and Obsriver (St 22.210 JOS 

'Wilmington Diipatch (Et 4,491 M 

Wilmington Diipatch (SI 1340 .02 

tWlnatoB Salem Journal ... ,(M*S| 6,447 JJ2S 

tW'instun Salem Journal (Et 7AQD AOS 

SOUTH CAROLINA 

tAndrrtoo Mail (Et 4,691 J0I7S 

Charlreton American (M)l _ . , 

Charleston American . . (SI ( 7 *° ■ oi 

tColumtia Record (E) 11,709 .01 

♦Columbia Record (St 11.789 SO 

Columbia Saate (Mil _ 

( V.liiml.ia Slat. (St ( •« 

Greenville Newt iMA-Sl H.4H5 415 

Greenwood Index Journal (El 4,765 02 

Spartanburg Journal A Carolina 

Spartaa (E> 2.948 1 

Spartanburg Herald (Mt 4,416 | .01 

Spartanburg Herald (St 5,262 J 

TENNESSEE 

"Chattanooga Neva (E) 17.262 04 

Chattanooga Time. (Ml 26,981 j07 

( Hattanooga Timea IS l it.Mo 07 

tKnosvtlle Sentinel (E) 24,022 j»5 

"Kimavtllr Journal Trihunc ..(Mil „._,. — 

"Knosvitle Journal-Tribune <S> f 2 *- us •« 

Memphia Commercial Appeal. .(Ml 76.714 .14 

Meanpbia Commercial Appeal — (St 109.031 .17 

tNaahville Banner (El I _ ,„ 1.07 

tNaahvllle Banner (St ( W - Jw 1,06 

tNaahville Tennetaean (M) 14.2491 

tNaahville Evening American. .(Et 15.196 \ JOB 

tSunday Tennetaean 9t American (S) 14,(151 J 

VIRGINIA 

IDristol Herald Courier (MaVSl 1.750 .04 

Danville Kegiatrr an.l Bre...(M»El 9.451 M 

Nr. poll Xrwa Time. Herald. .. (Rl 10,154 1 

Newport Newa Daily Preaa ,(S*M1 6.4761 

Norfolk Ledger Diipatch .. (E) 18.494 M 

Roanoke Tinea (HgtS> 9.S70 1 „ 

Koanoke WorM New . . I El I0JIS t r * 
(lovernmenl Statement, (Vtoher let, 1919. 

IGovrrnmenl Statement, April let, 1919. 

•A B. C. Report. October lit, 1*19. 
"A It C. Report. April lit, 1919 

tlncluilea Rftatol, Tenn. 
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Live and Let Live » 



In order to meet present day costs of doing business the 
newspapers have increased their rates and retail selling 
price to the reader. 

The advertising agent, on the other hand, who is developing 
more business for us than ever before, has no way of meet- 
ing increased costs unless we give him increased allowance. 

On November 1, 1919, the New York Globe 
increased its commission to agents from 15 
per cent, to 17 per cent., continuing its 2 
per cent, cash discount. 

The increase is made with the distinct provision that The 
Globe reserves the right to cancel the extra allowance where 
the agent rebates it to the advertiser. 

I advocate all daily newspapers increasing agents* com- 
missions in the same way, and will be pleased to hear 
from publishers doing so. 



JASON ROGERS 



MEMBER A. B. C 
180,000 A DAY 



PtMisher The Globe 

NEJV YORK CITY 
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PLAN CONSERVATION "THAT ALL MAY LIVE" 
AT SPECIAL A. N. P. A. CONVENTION 

Paper Crisis, of Which EDITOR & PUBLISHER Issued Warning Last July, Must Be Met by 
Drastic Concerted Action— Regional Directors to Be Appointed— Publishers 
and News Print Manufacturers Work Together 



CWE tu face with the serious 
" conditions in the history of Amcri- 
an journaliim — conditions against which 
ii'itoi & Piblisheji issued its first 
varning as long ago as last July — the 
\merican Newspaper Publishers' Asso- 
iafion meeting in extraordinary con* 
.cntion in New Vork yesterday decided 

0 issue an appeal to all publishers nf 
laily and weekly newspapers, whether 
nembers of the organization or not, to 
oin in a standardized consert aiion of 
irwsprint that all newspapers ma> Ike. 

More than one hundred pub1i.'irr» 
sere present at the meeting, for -vli-ch 

1 telegraph call was issued by President 
?, P. Glass on Saturday. Owing to the 
dsort time allnwed for interested ptih- 
isliers to reach New York some of the 
rVcslcrn and Pacific coast pa|>ers ssrrr 
.pr.rnted by their Washington c.rrc- 
l» indents or New Vork representatives. 

It is hardly fair to point to the 
•evolutions adopted (printed on this 
iige of Rotroa & Pt-ausiiu) as the 
lole practical fruits of this conven- 
ion, for what many of those present 
egarded as its most significant phase 
•as the informal conference between 
hree representative members of the 
\ M, P. A. and three equally repre- 
.rntative news print makers. Thedi- 
ect results of this conference are 

el of such an intangible character 
is to be premature for inclusion in 
esolutions. 

Better Feeling Foreseen 

Harmony was the keynote struck 
iy President Frank P. Glass in his 
ipening address and harmony was 
he keynote of the joint conference 
t which both paper men and pub- 
ishers laid their cards on the table 
nd started a movement which prom- 
i«s to end the squabbling and skir- 
mshing that has marked the past 
ifteen years' relations between the 
iewspaper and news print industries 
-nd put both again on a sound basis, 
vhereby the newspapers will be as- 
ured of paper for years to come 
•nd the paper manufacturers a profit 
ufneient to attract capital into the 
msiness and thus provide a supply 
or future increased needs. 

The American Association of Ad- 
'ertising Agencies will also be asked 
o co-operate in adjustments of ad- 
'ertising necessary for the cor. <rr- 
'ation program. 

Following the example of the 
southern Newspaper Publishers' As- 
ociition, the A^ N. P. A. empowered 
'resident Glass to appoint a com 
nittee on conciliation for the pur- 



pose of adjusting differences be- 
tween publishers in competitive terri- 
tories all over the country. Mr. Glass, 
told Emm* & Piausiiu imme- 
diately after the convention that he 
would select for the committee men 
who were thoroughly familiar with 
the paper problem both on a national 
scale and in each of the country's 
geographical divisions. 

of the 



this 

President Glass to aid in the selec- 
tion ef the regional committeemen, 
Elbert H. Baker, chairman of the 
paper committee, told Editor ek Pub- 
lieher that publication of the names 
of the new body would have to await 
the acceptances of the appointees. 



SMALLER NEWSPAPERS, WITH ADJUSTABLE 
AD CONTRACTS, URGED BY A N. P. A 



FOLLOWING is the resolution adopted by the American News- 
paper Publishers' Association, assembled in special convention 
at the Waldorf-Astoria, New York, on November 12, to consider 
ways and means of meeting the menacing news print shortage: 

"Paper manufacturers have told us that there is a world-wide 
shortage of paper. At the present rate of consumption the news- 
papers are using about 10 per cent more paper than is being pro- 
duced. This means an annual shortage on the present basis of 
approximately 210,01)0 tons. Your committee therefore recommends : 
"That the regulations of the War Industries Board for the 
conservation of news print be strictly adhered to, and that the full 
text of all these regulations be sent to all the daily and Sunday 
newspapers of the United States, whether or not they are members 
of the A. N. P. A. 

That publishers everywhere be urged to materially increase 
advertising and subscription rates, and at the same time limit the 
size of their issues. 

"That no newspapers enter into a yearly contract for advertising 
at a fixed rate, but make rates adjustable monthly or quarterly. 

-That the A. N. P. A. send out a standard form of adjustable 
COO trad for advertising. 

"That the paper committee strongly discourage the hoarding of 
print paper. 

"That the white paper committee and the legislative committee 
of the A. N. P. A. urge the enactment of such legislation as will 
permit the development of water power so that our timber lands 
may be made fully available for the manufacture of wood pulp, 
lumber, and paper, and we also recommend that Congress be urged 
to take steps that will induce the Canadian Government to repeal 
the order in council prohibiting the export of wood cut from 
crown lands. 

"We recommend that the President appoint a committee on 
conciliation for the purpose of adjusting differences between pub- 
lishers in competitive territories. 

"That the members of this committee be selected with the view 
to covering the entire country. 

"That this committee formulate such plans and recommendations 
as will assist in adjusting existing differences so far as possible; 
that each member of this committee be given allotment over cer- 
tain territory and be authorized to appoint sub-committees to deal 
with conditions in cities or competitve territories within that area. 

"It is further recommended that this committee keep the print 
paper committee of the A. N. P. A. informed as to its problems 
and accomplishments, that the entire membership of the A. N. P. A. 
co-operate with this committee to the end that it may 
the greatest benefit to all most vitally concerned." 



It was recognized early in the day- 
long debate that any attempt to set 
rules for universal application would 
be doomed to failure from its birth 
and the decision to let each locality 
settle its own problems, with the 
aid of the conciliation committee if 
necessary, was reached after a short 
argument. 

Governmental supervision of paper 
distribution during the next year wai 
likewise frowned upon by the major- 
ity, following its suggestion by Jason 
Rogers, publisher of the New York 
Globe, and several other publishers. 

Publishers Must Supply Remedy 

President Glass in his opening ad- 
dress and in later remarks, reiterated 
his conviction that the publishers 
were far more capable of applying 
the only effective remedies of the 
paper shortage— reduction of 
sumption by strict limitation of i 
and advertising, and increased ad- 
vertising and circulation revenues to 
meet the cost of production — than 
any Government agency. 

His views prevailed and the only 
Government aid asked is that of Con- 
gress in passing legislation that will 
permit the development of the na- 
tion's water power and in urging the 
Canadian Government to repeal the 
order-in-council prohibiting the ex- 
port of wood cut from crown lands. 

As predicted several weeks ago in 
EtuTuH & Pubiisher. the association 
recommended the immediate estab- 
lishment of the War Industries Board 
regulations for the conservation of 
print paper and that the full text of 
these regulations be sent to all daily 
and Sunday newspapers in the United 
States, whether or not they are 
A. N. P. A. members. These regula- 
tions were printed in full in Eoitos & 
Publisher of October 30, 1919. 



Greatly increased advertising and 
subscription rates were advocated 
throughout the meeting and in the 
final resolutions, and a step further 
was taken in the recommendation 
that no newspaper make a yearly 
contract for advertising at a fixed 
rate, but make rates adjustable quar- 
terly or monthly, and that the A. N. 
P. A. send out a standard form of ad- 
justable advertising contract. 

Hoarding of print paper was con- 
demned by a number of speakers and 
was "strongly discouraged" by the 
paper committee. 

Uigitizea by VjOOQlt 



n, 
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About 110 members were in the 
grand ballroom of the Waldorf-As- 
toria wken President Glass rapped 
for attention at half-past ten and out- 
lined the situation for the past few 
months in the following words : 

"I have called you together in a spe- 
cial convention at short notice because 
of the acute print paper situation with 
which you are all more or less familiar. 
I have taken this step after consulta- 
tion with Mr. E. H. Baker. Chairman 
of your Print Paper Committee, be- 
cause there has seemed to be a consider- 
able demand for it, as well as a pressing 
necessity. The responsibility seems so 
large that your officers believe it best 
that the entire membership should dis- 
cuss it, for in the multitude of counsel 
there is said to be wisdom. 

Won*. Week by Week 

"The conditions of the print paper 
market have grown more disturbing 
week by week, until today all papers 
are faced with a shortage of supply, and 
some with no supply at all for next 
year. There has been for some time 
actually an auction market For the 
last three weeks I have been in the 
East and also in Canada. 

"During this period I have come in 
contact with many of the print manu- 
facturers of this continent, or with 
their representatives, and with brokers 
who in some cases have lately come into 
a very active print paper business. I 
have been told of some bids and of 
many sales, and I have heard one end 
of many telephone conversations be- 
tween sellers of print paper and buyers, 
I have heard brokers refuse to give 
buyers options even for a few hours, 

"Out of this considerable experience 
I have come to the distinct conclusion 
that publishers themselves are mainly 
responsible for this wild market, and 
for the short paper stocks which are 
behind this market. The unprecedented 
prosperity of the country, with the ex- 
traordinary volume of advertising en- 
joyed by the daily press particularly, 
has resulted in the consumption of the 
<iirplus stock both of the papers and of 
the mills. There is little doubt that 
this year's aggregate consumption of 
print paper by all the dailies will be 
more than 35% greater than that of last 
year. There are notable cases where 
the increase is probably fifty per cent. 
This great prosperity has brought a 
bitter with the sweet 

Apprehended Months Ago 

"The present shortage was appre- 
hended some months ago by some of 
the more sagacious and vigilant pub- 
lishers, especially by some of the larg- 
est consumers. In consequence, there 
was a movement started to replenish 
stocks and to provide for next year's 
needs. Their activity in bidding for 
paper has steadily continued, and with 
it the price paid has steadily advanced. 

"A prominent manufacturer in Can- 
ada last week told me he had received 
an offer some weeks ago for jn.noo 
tons through a broker at the price of 
six cents for the first six months with 
a provision for later adjustment He 
said the offer was very tempting, but 
that after due consideration he had de- 
clined it. and has decided to protect his 
existing customers at a much lower 
price. He thought that was a saga- 
cious policy for the future as well M 
a fair one, and who will not commend 
him? 

"It is not surprising, then, that the 
smaller publishers have lately caught 
the fever that has been caused by the 
same prosperity and that they have 
gotten into the auction market with 
publishers of larger magnitude For 
"■me weeks they have been bidding for 
SO and 100-ton lots, until on Saturday 



the ruling bid was 7i{ cents, f.o.b. mill. 
I have been about as bad a sinner as 
many others, and confess to having paid 
7*4 and 7% cents for small lots in the 
last week. I am sorry to say, however, 
that I have not yet gotten the promise 
of tonnage for The Birmingham News 
for next year. 

"But enough of the bad situation of 
which so many of you know too well. 
The pertinent question is as to the 
remedies. What relief can be devised? 

"It is plain that all of us must come 
together in this common council, and 
use our best brains and utmost reso- 
lution for the common good. The gen- 
eral welfare must be considered. Sac- 
rifices are necessary and must be 
planned with intelligence and fortitude, 

"The larger papers in this associa- 
tion have a responsibility for the well- 
being of the smaller ones, especially. 
If the situation is not met with co-op- 
eration and sacrifice, it is certain that 
weaker papers will he unable to get 
supplies, will be forced to suspend, and 
by the weaker papers I do not mean 
those of smaller circulation only, but 
those which are weak financially. There 
are many small papers that are strong 
enough to weather the storm, while 
there may be bigger papers that are not 
strong. 

"The cause of the exhaustion of 
stocks has been the big issues with un- 
precedented runs of advertising. The 
fault is not with the mills. They have 
maintained a 100 per cent production, 
perhaps more than normal. We can- 



not look to them for prompt relief. 
We must depend on ourselves, 

"Twice in the last six weeks your 
Board of Directors and Paper Com- 
mittee have met in joint session to 
consider this situation. It has sent 
out warnings and urged various econ- 
omies, which doubtless have been 
heeded to a certain extent in some 
quarters. But adequate relief has not 
come. The demand for print paper 
has steadily increased, and the spot 
market has rapidly advanced. 

"It seems certain that more effec- 
tive remedies must be devised, per- 
haps heroic ones. The cause being 
plain, the relief is equally plain. The 
sizes of our papers must be severely 
reduced. But how? 

"Ordinary economies in reading 
space and in waste are not sufficient. 
It seems to me that knowing the 
chief cause of our paper shortage, 
heavy advertising and big issues, we 
must turn our attention to an arbi- 
trary reduction of advertising for the 
adequate remedy. 

"I ventured at the Board and Pa- 
per Committee meetings in September 
to suggest that radical remedy, but 
the suggestion met with little favor. 
However, I am pleased to see that one 
of the largest consumers of print 
paper. The Chicago Tribune, has late- 
ly reached the same conclusion, and 
now boldly advocates a policy of re- 
striction of advertising. And this is 
not dictated so much by its own 
needs because The Tribune owns its 




FRANK P. CLASS 
President American Newspaper Publishers' Association 



paper mill and is more indepenir:t 
than most of us. 

"How can we go about this restr» 
tion of advertising tpace? Ia t*t 
ways. 

"First, by a heavy advance in run 
Daily newspaper rates have alwiis 
been too low and are still too In 
in rates. Nearly all papers hur 
made substantial advances in the ii« 
three years, but they are not 
cient for the present emergency I: 
is safe to assert that the com i 
newspaper production have on u 
average increased 100 per cent in the 
past year, due to recent advances ■ 
labor and the present advance is 
the cost of print paper. 

Ad Rates Problem 

"Is it not plain that 25 or 30 pe 
cent advances in advertising rita 
are not sufficient to meet the an 
costs of production? Radical si- 
vances should be made, percentile! 
that will hold back the sluice of it- 
vertising that has poured into at 
offices and bids fair to continue to 
pour during next year. 

"However, it is not likely that tia 
remedy can be so generally ui 
quickly applied as to produce the 
needed result. It is going to ntqpkl 
a still more heroic remedy, if all lt< 
papers in the country are to be ft* 
to obtain print paper supplies is 
next year. 

"I am convinced that The Oikare 
Tribune proposition for a restrict!:; 
of space is sound and to be approved 
Every paper should decide and if'' 
that it will cut duwn its average ous- 
ber of pages, both week-day ant 
Sunday, by a considerable percectif. 
and then hold down its advertiws 
volume to the fixed number of pagrt 
This will probably necessitate an it 
bitrary reduction of at least 33 ft' 
cent in the volume of business 

"Most probably this bold propoi 
tion will cause a shock to many 
the publishers present. It may sra: 
laughable to some. But the emer- 
gency is unprecedented, and tbe rr 
suit of such a policy is not going I 
be hurtful. 

"Some of us had the privilege -'■ 
spending some weeks in England ui 
France last fall before the dost 
the war. We learned at first kui 
some startling facts in newspaper ei- 
perience there. There is a marltc 
similarity between some featurn -' 
the present situation here and of th: 
English situation then. 

The Britieh Plan 

"The British Government rittonei 
the supply of paper to their par*' 1 
to a severe extent, but there wu 
always a considerable margin of net 
tonnage and a consequent aocls.-a 
market just as there is here do* 
While the Government price 
about 9 cents, the market ran up H 
as high as 26 cents a pound. Tt< 
rewspapers were cut down to aboos 
one-third of their size, but they w 
advanced their rates that moit :• 
them earned more profits than durst 
the pre-war period. 

"It is plain, then, that proper re 
striction of advertising space « 
not work any financial hardship i-f 
I am confident that the bulk oi f- 
vertising patrons and of advertisiaf 
agents would cheerfully co-open" 
with the newspapers when all tr- 
facts become known to them. 

"That, gentlemen, seems to ye* 
president the quickest, surest way it 
steady this unprecedented aoctio: 
market. But it is not the only ti<*( 
that is practical and expedient 
(Contitntd on I'agt IV> 
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During the past ten years I wrote _ 
Advertising Talks which were printed in New 
York newspapers, and paid for by them. 

"Advertising Talks No. 2001" is the number 
given to the GUARDIAN ADVERTISING 
CORPORATION, which started business offi- 
cially on October 1, 1919. 

"Advertising Talks No. 2001" has been 
printed. This is Advertising Talks 2001-A. 

The purpose of the talks originally was to 
stimulate readers to take an interest in the 
advertising columns and to show business 
men how to use advertising to their greater 
advantage. 

I have been told, thousands of times by let- 
ter and by word of mouth, that these talks 
increased respect for advertising and influ- 
enced advertisers to recognize the greater 
pulling power of their advertisements when 
they made them truthful and human. 

Henceforth, all Advertising Talks I write 
will be advertisements — just, plain, out-in-the- 
open statements of facts, about institutions, 
firms or individuals, whose standing in the 
business world justify their recognition by the 
people. 

Advertisers wishing to use Advertising 
Talks will be given a number in sequence and 
under this number several talks may be writ- 
ten— just as I am doing for Hatch, the Salto- 
Nut and Candy man of New York, to whom 
has been given "Advertising Talks No. 2002," 
one of which has already appeared— 2002. The 
second will be 2002-A; the third, 2002-fi, etc. 



ADVERTISING TALKS 

No. 2001-A 
By William C. Freeman 
511 Fifth Avenue, New York City 

2.000 



The name GUARDIAN given to the GUAR- 
DIAN ADVERTISING CORPORATION, 511 
Fifth Avenue, New York City, is very appro- 
priate in these times and it means what it im- 
plies, in its application to this corporation, 
namely, guarding the interest* of client*. 

Everything any well organized advertising 
agency can do, the GUARDIAN can do— plus 
individual treatment given to clients through 
the personnel now connected with the Com- 
pany. 

This personnel consists of men who have 
won distinction in many branches of advertis- 
ing. 

As the business grows, other men of ability 
and force in the advertising industry will be 
added to the personnel of the Company. 

The advertising industry, in spite of the 
intelligent forces engaged in it, is yet in its 
infancv. 

For 'this reason, the GUARDIAN ADVER- 
TISING CORPORATION feels that there is 
a place fur it to fill and it will try to fill it 
with credit to its clients, and to the public and 
to the business of advertising. 

ROBERT ADAM SON, President of the 
Guardian Advertising Corporation, whose 
training as a newspaper writer began in his 
youth the was City Editor of the Atlanta 
('(institution at the age of 19) landed in a 
high place in New York journalistic circles 
before he was 25 years old. 

His ability was recognized by two of New 
York's greatest Mayors —the late Mavor 
WILLIAM J. GAYNOR. whose secrctarv'hc 
was, and the late JOHN PURROY MITCtfEL, 
uinler whom he served as Fire Commissioner. 

Service to the City of New York delayed 
his cettinjr into the advertising business, 
which he determined to engage in more than 
ten years ago. 



He has always taken the keenest interest in 
advertising matters. 

His business friends knew of this, there- 
fore many of them called on him to advise 
them in their advertising campaigns. 

He has written advertisements for many 
years and is as good an advertisement writer 
as any of the best in the country. 

Besides, he is a very able business executive 
and has the faculty of getting at the root of 
things quickly and with rare judgment. 

As Secretary and Treasurer of a $12,000,000 cor- 
poration he look so deep an interest in its affairs 
that he insisted on directing its advertising and sales 
plans. He wrote all of the advertisements, book- 
lets and follow-up letters — a big job of itself — but 
he alio guided the sales force, appreciating as all 
able advertising workers do, the tie-up that must 
exist between advertising and selling. 

Mr. Adamxon, therefore, is no novice. He knows 
as well as any man, the short cut to success by the 
advertising route. 

Maybe some of you reading this story will wish him 
to take part in your business councils and advise you 
how to proceed with your publicity and sales plans. 

He is the kind of man who will take a genuine 
interest in your problems and assist you in work- 
ing them out to a successful conclusion. 

JOHN A. HARRISS. one of the most successful 
business men in the United States, gave the Cor- 
poration its name. He knows the full meaning of 
the word ^Guardian,*' 

HE KNOWS AND APPRECIATES THE POWER 
OF ADVERTISING. 

Why should Mr. Harriss, eminently successful 
and possessed of all the material needs of life, wish 
to engage in the advertising industry and to 
sponsor the Guardian Advertising Corporation? 

Ill tell you why. 

He was engaged in a very important and very 
necessary enterprise during the War. He put into 
this enterprise all of his great energy and ability. 
He was willing and anxious to serve the Govern- 
ment. Nothing else mattered to him during the 
war period except to see the United States thor- 
oughly equipped to fight and to do her part in 
winning the War. 

A> we all know, things lagged a bit when it came 
to disposing of Liberty Bonds and getting the 
money necessary to keep things moving in real 
American style. 

John A. Harriss, while always appreciating the 
power of advertising as a necessity in stimulating 
industry, nevertheless became most enthusiastic 
over the activities of advertising workers during 
the War. 

He was among the first of the big business men 
in the country to express his appreciation of what 
advertising did to raise money and to stimulate the 
patriotism of the people. 

That is why John A. Harriss is Chairman of the 
Board of Directors of the GUARDIAN ADVER- 
TISING CORPORATION and takes so keen an 
interest in its affairs; it is why he is willing to 
finance it in a big way, and to assemble within the 
urbanization men and women who have made con- 
spicuous successes in all departments of advertis- 
ing; it is why he wants to take part himself in 
the further and greater development of the adver- 
tising industry, whose chief function is to benefit 
all other industries. 

My association with this corporation is the ONE 
OPPORTUNITY that 1 hoped would come to me 
and now that it has come I will be able to give ad- 
vertisers more general service than 1 have ever 
been able to give them before. 

There is a general feeling that the Guardian Ad- 
vertising Corporation, conceived, as it was. by busi- 
ness men who have come out of their contact 
advertmng, thoroughly sold on its power to 
success to industries, will quickly become an 
poriant factor in the advertising industry. 



During the first month of operation it paid all i 
head and returned a substantial net profit besides. 

The second month of business is on its way to a 
duplication of the hrst month's success — and then some. 

You may get in touch with us by telephone 
Vanderbtlt 4ov6, or a letter will reach us at 511 
Fifth Avenue, at 4Jrd Street, where we occupy the 
ISth floor of the Postal Life Building. 

New York, Armistice Day, November U, 1919. 
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CONSERVATION "THAT ALL MAY LIVE" 



( ( '.' iwtinufd from I'agr II) 

'There must be steps taken to in- 
crease production, while we are re- 
stricting consumption. 

"How is this to be done? Your 
Board at its last meeting passed a 
resolution asking Congress to take 
such steps to encourage the manu- 
facture of papers in this country as 
can be done by legislation. There 
are two methods conspicuous. 

"The first it the passage of the 
water power bill, to free the great 
powers now wasted in the Govern- 
ment domain. This bill was matured 
and offered by the administration, 
and was so satisfactory to capital 
that the bill passed the House last 
summer by a large majority. It has 
been reported favorably to the Sen- 
ate, and should be passed at an 
early day. The renewed activity of 
your membership with their senators 
in favor of that measure will bring 
about action. That act will hasten 
the building of mills in our country. 
Lift Canadian Restriction* 

"Another step which can be taken 
promptly at Washington is to bring 
about an arrangement with the Cana- 
dian Government by which pulp wood 
can be brought to American mills 
without prohibitive restrictions on 
the Canadian aide. I am informed 
that some American mills are now 
paying $45 to $50 per ton for Cana- 
dian ground wood, whereas if the 
way was clear, the pulp wood could 
be brought in much more freely and 
cheaply. 

"This is particularly true in the 
case of the International Paper Co., 
which owns extensive wood limits in 
Quebec, which it has not been per- 
mitted to get the benefit of because 
of that province's prohibition put on 
after the purchase of the limits. An 
official of the International has made 
the declaration that for every dollar 
his company can save on a c.ord of 
wood from Canada, it will give the 
publishers a reduction of $1.50 a ton 
on the finished paper. 

"That, I submit, is a proposition at- 
tractive enough to enlist the activi- 
ties of this body in influencing the 
authorities at Washington to make 
their best efforts with the Dominion 
and Quebec Governments to obtain 
the abolition of unjust restrictions. 
There seems to be a special equity 
in this program, because the Cana- 
dian mills are all dependent on the 
United States for their coal and their 
sulphur, on which there is no ship- 
ment restriction by our Government. 
Time to Quit Ranting 

"Then there is another larger and 
broader policy independent of legis- 
lation, lying entirely within our own 
province, which after all is the fun- 
damental and permanent remedy for 
this situation where consumption has 
caught up with production and is 
about to exceed it, if it is not checked. 

"There should be brought about 
closer, more harmonious relations be- 
tween the two great print paper inter- 
ests—the consumers and the manu- 
facturers. The present is the oppor- 
tune time for that course, and some 
of our officers and members believe 
success will follow an effort in that 
direction. 

"I have discussed this program in 
an informal, unauthoritative way in 
the last week with srverat large 
manufacturers, both in Canada and 
in this country, and also with the 



justice, of consideration for the other 
fellow. Should there not be peace 
talk as to this paper situation? 

"The deck has in a way just been 
cleared. The U. S. Circuit Court, 
acting as arbitrators under the agree- 
ment between the Department of 
Justice and the paper manufacturers, 
has in the past week denied the pe- 
tition of your attorneys to reopen the 
price fixing proceedings. The way is 



representatives of others, and they 
have commended the idea and ex- 
pressed sympathy with such a pro- 
gram. 

"They argue that the policy of the 
publishers for years past has dis- clear, therefore, for some new course 
couraged an increase of production, of action. 

especially in this country, and that "Another feature developed in the 
the present inadequacy of the mills >«« week, showing a kindly consid- 
to meet all the demands of the pub- eration for publishers on the part 
lisher for this year and next is a of a leading manufacturer. When 
proof that publishers have blundered, your Board met two weeks ago it was 
It must be admitted that logic is on confronted with appeals from a num- 
their side. Even in Canada. I found ber of members who had been in- 



fair and intelligent manufacturers 
claiming that the course of publish- 
ers, there as well as here, had held 
back the erection of new mills and 
ihc addition of machines to existing 



formed by the International Paper 
Co. that their supplies of tonnage 
would be cut off for 1930. Your Hoard 
and Paper Committee took up this 
situation with the International's of- 



plants. One manufacturer in Canada ficers in the form of a polite letter 



stated to me that his company, 
spite of the war, could have gotten 
the money two years ago to put in 
two new machines, but they decided 
to hold back on account of the hostile 
attitude of publishers on both sides 
of the line. 

"Now, gentlemen, it is a fact no 
matter what the cause, that few 
new machines have been put up on 
this side in about ten years, and cer- 
tainly no great plants have been 
erected. We would all be better off 
today if we could have seen further 
ahead and have builded better for the 
future. The wisest man will admit 
that his hindsight is better than his 
foresight. 

Build for Fulura 

"For some years past our associa- 
tion has been engaged in a struggle 
with the manufacturers, in which we 



asking that those members be cared 
for by a pro-rate of tonnage to all 
the International's customers. 

"Quite promptly a reply was re- 
ceived from the International's vice- 
president, Mr. Lyman, saying that the 
needs of those customers would be 
taken care of in another way, by 
shifting to news production a number 
of machines now making other and 
more profitable grades of paper. One 
of tbe International officials showed 
me a list of sixteen machines which 
had been or were being diverted to 
news, aggregating he said an in- 
creased production of 250 tons per 
day. This development proves the 
spirit of one of the largest manu- 
facturers in trying to meet the dif- 
ficulties of the present situation. 

"Let us consider the idea of some 
sort of a peace negotiation which 
may well end this long period of 



had good reason for believing we hostility between the two great print 

were acting in self-defense. Your paper interests — the publishers and 

President pleads guilty to full part the manufacturers. Both are here, 

in that policy, and none of your offi- and here to stay. The one needs the 

cers has hesitated to assume the re- other, and both should co-operate, in 

sponsibilities placed by you upon a spirit of enlightened selfishness, if 

them in this period. We have no in no other. Is it not good business 

apologies to make for what has been to try to get together? 
done. Even the manufacturers ad- "One reason why this convention 

mit that they have made blunders, has been called at such short notice 

which aroused their patrons, because is because there is a meeting of the 

they were human and believed in Paper and Pulp Manufacturers now 



self-defense. 

"However there is a time for all 
things. There is a time for war and 
a time for peace. The world is en- 
tering on a new era of reason and 



being held here. This fact was not 
known by your officers until last 
Friday, though the plans for a spe- 
cial convention of publishers had 
been discussed for some days. 



C S AND ON ALIA 



r son son 




1 




























■ -■ - 


























* 






















-— - 






















f 






1 


































seat i—v 

>• ■ - mm 


























Urn 


























— 






















































































































































































































- 


- 


. 


■ >■ 








n 1 




J— 1 








two, II 






Chart Presented to A.N. P. A. Convention by R. S. KelloeK, Secretary 
News Print Service Bureau, showing news print production since 1904 
and estimated 1*20 production only 3' I increase. 



ElJTEHT H. Bakkk 
Chairman Paper Committee A. N r 

"May it not be possible for d 
publisher! here and now to bru 
about conferences with the repr 
sentatives of the manufacturers 
see if some fair, broad, permaae 
policy of doing business cannot t 
devised. There are a number of i 
who believe that it can be dot 
though the details may take tn 
Shall we not have a start? 

Start Right Now 

"In the meantime, however, s 
must have the courage and the in 
ncss to face our own problems 
the same intelligence which has n 
abled us to create or to maintain tk 
great properties in our keeping. V 
should all resolve here and now i 
retire from this wild market we ha< 
made in our selfishness and ia . 
excitement. Let us stop our ov 
stampede. 

"Then let us stand together in I 
sorts of economics and waste U<r, 
pages, and let us consider earncti> 
restriction of advertising space, i 
well as of reading matter, for a p» 
riod at any rate. We can make :iJ 
period long or short — certainly « 
can try it while we steady this msi 
kct, and enable conservative nunc 
factiircrs to take stock of the situ 
lion and to help us protect ounclrr- 
as I am sure some of them are try-* 
to do. 

Constructive Policy 

"And above all, let us, the apoi'.lr 
of intelligence, the advocates oi coo 
struction in all other things, gr; I 
gcther on a policy of construed: 
for the future welfare of our owi 
business. 

"I beg leave to say. gentlemen o 
the convention, that these views an 
my own, and are not advanced ci 
the authority of the other officers c 
the Association. However, I belie" 
that the general trend of this niter 
ance as to an attempt at a policy o' 
conciliation is in accord with tsi 
views of most of them. 

"Gentlemen, I declare this cosib 
lion, now ready for business. 

Mr. Glass's suggestions were elder* 
followed by the members, who. »' 
their close, voted to make the M> 
sions of the convention executive.!) 
has been the time-honored custom .< 
the A. N. P. A. 

Jason Rogers, publisher of the Ne* 
York Globe, was one of the first t 
respond to the call for ideas and. ' 
a strong address, he condemned uW 
publishers who, by reckless bajnnf 
and hoarding of paper, had broca^ 

Digitized by Google 



Editor A Publisher for November 13, 1919 



V 



about the present situation, and pre- 
rented fourteen resolutions as sug- 
gestions for possible action by the 
membership. 

Mr. Rogers' full address follows : 
, Any progTam to save print paper 
10 provide supply for those without 
it must of necessity reduce consump- 
tion on the part of those with heavy 
reserves or those who are using 
heavy excess tonnage. 

"I here is no process short of vol- 
untary sacrifice by those who have 
tn-en using paper far beyond normal 
average experience to temporarily at 
!.ast come back to a more rational 
^andard. 

"N'o flat reduction by percentage 
i>t present u»e will be fair or accept- 
able to the metropolitan newspapers 
which have practically continued the 
practice of war time conservation 
standard, while competitors have in- 
creased the columns of reading mat- 
ter beyond any past experience. 

"N'o flat reduction by percentage 
of present use will be fair or accept- 
able to the hundreds of small city 
newspapers which have never used 
the number of columns of reading 
matter practiced in the larger cities 

"Fixed standards regarding col- 
umn- of reading matter for the news- 
papers in different cities should be 
reached by mutual agreement. When 
mutual agreement cannot be reached, 
the services of an adjustment com- 
mitter from the outside should be 
tailed in and its findings adhered to. 

"Within the past week I have heard 
that one of the great newspapers 
which by pyramiding il» orders dur- 
ing the fall of 1916 helped intensify 
t*ie panic, is doing the same thing 
again, buying regardless of price and 
regardless of whether by so buying 



it is depriving many smaller news- 
papers of any supply. 

"I am informed that several very 
large newspapers have large reserve 
supplies, in one case sufficient for 
ten months, but is still buying all in 
sight regardless of price, with deter- 
mination to be safe. 

"There is apparently no way for 
reaching the hoarders except through 
investigation and exposure. 

"Gentlemen, I offer these resolu- 
tions for your careful consideration. 
They are not offered with a hope that 
they will be adopted as read, but for 
the purpose of providing material 
topics for discussion : 

"Resolved that the American News- 
paper Publishers' Association, called 
together in special convention for the 
purpose of devising a definite pro- 
gram for print paper conservation, 
to meet a situation of grave shortage 
of supply, and at the same time one 
calculated to insure fair and equitable 
supply to all newspapers, have 
reached these conclusions: 

"I That the Federal Trade Com- 
mission be invited and urged to un- 
dertake the control and allocation of 
print paper on the general lines pro- 
vided below and that any expense 
involved up to $100.(100 be provided 
for by an assessment on every ton of 
print paper used during the period 
January I to March 31, 1920, which 
assessment shall be paid by every 
newspaper immediately upon being 
notified of the tonnage it is to re- 
ceive. Failure to pay within ten days 
of receipt of notice will automatically 
cut off supply. Any unexpended bal- 
ance to be pro rated back to the 
newspapers. 

"2 That in case the Federal Trade 
Commission declines to act that a 
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Finds It Unnecessary 



To Bombard The 



National Advertiser 
With Bunk 
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committee of five publishers, three 
from large city newspapers and two 
from small newspapers, be appointed, 
with same power to act and financial 
backing as above provided. 

"3. That every newspaper be re- 
quested to file with the Federal 
Trade Commission under oath a re- 
port showing actual tonnage of print 
paper used during the years 1912, 1913, 
1914. 1915, 1916, 1917 and 1918 and for 
the first ten months of 1919 as com- 
pared with the first ten months of 
1914 and 1918. 

Established Tonnage 

"4. That every newspaper be re- 
quested to file with the Federal Trade 
Commission under oath a report 
showing actual tonnage of reserve in 
storage, and en route from the mill 
on January 1, 1918. January 1. 1919 
and November 1, 1917, November 1. 
1918 and November. 1919. 

"5. That the total average con- 
sumption for the years 1912, 1913 and 
1914 as compared with estimated pro- 
duction tonnage for the year 1920 
establish the tonnage to be used by 
any newspaper during that year. 

"6, That in the case of a new news- 
paper enterprise, or one representing 
a consolidation since 1912, the ex- 
perience of three other newspapers 
of the same present day potential, 
shall be used to ascertain the ton- 
nage to be allowed that paper for 
1920. 

"7. That no two cent morning or 
evening newspaper shall print over 
60 columns of reading matter, mean- 
ing news, editorial and all other than 
paid advertising in any issue until 
April !, 1920. 

"8. That no two cent morning or 
evening newspaper shall consist of 
more than 18 pages until April I, 



"9. That no Sunday newspaper shall 
print over 214 columns of reading 
matter, meaning news, editorial, 
illustrations and all other matter 
than paid advertising in any Sunday 
issue until April I, 1920. 

"10 That no Sunday newspaper 
shall consist of more than 64 pages 
until April 1, 1920 

"II. That upon receiving the reports 
regarding reserve tonnage of news- 
papers it be within the power of the 
Federal Trade Commission to tem- 
porarily cut off deliveries to any 
newspaper with over two weeks' 
supply on hand, until all other news- 
papers are supplied on the equalized 
basis. 

Allocate Reserves 

"12 That any reserve supply ac- 
cumulated by any of the print paper 
manufacturers, dealers or agents be 
assigned fur allotment to the Federal 
Trade Commission, to be allocated by 
them to newspapers requiring it, at 
a fair price to be reached hy agree- 
ment with the manufacturers for 
cash on delivery for account of the 
manufacturer, dealer or agent turn- 
ing it ill. 

"13. That it is the sense of the 
convention that at present and pros- 
pective prices for print paper no 
newspaper can afford to print ad- 
vertising for less than one-fifth of a 
cent per line per thousand in the 
cise of contracts or lor less than two- 
tiftln cent a line for transient busi- 
ness. 

"14. That in order to comply with 
the recommendations above specified 
and with a view of providing some 
sort of service for the greatest num- 
ber of customers, that all newspapers 
be requested to linvt the amount of 
advertising from any individual cus- 
tomer to 16 columns in any week and 



not more than four full columns in 
any issue. 

"I do not feel that we should be 
much concerned regarding the profit- 
eering in the sale of advertising and 
circulaion by a few of those who have 
done so while others were saving 
tonnage at material sacrifice in earn- 
ings. 

"Let us frankly face the facts and 
realize that the excess use by the 
newspapers of our large cities, mere- 
ly for profit, would, if conserved, 
provide supply for all of those with- 
out it and quickly reduce consump- 
tion well within the limits of pro- 
duction." 

Following a short but pregnant dis- 
cussion of Mr. Rogers' ideas, in which 
6o per cent of the members declared 
that lliey wer» conserving paper, the 
president was empowered to appoint a 
committee to receive all resolutions sub- 
mitted to the convention and after i 
sidering them, to submit for 
those which set forth practical reme- 
dies for the difficulties under discus- 
sion. The resolutions committee was as 
follows : 

Committee on Ruolntiont 



Chairman, M. F, Hanson, 
phia Record; Fleming Newbold, Wash- 
ington Star; E, A. Westfall, Boston 
American; S. C. McClure, Youngstown 
(Ohio) Telegram; D. D. Moore, New 
Orleans Times-Picayune; Victor H. 
Polachek, New York Sun, and E. H. 
Butler, Buffalo News. 

Approval was quickly extended to a 
proposition to hear representatives of 
the American Pulp & Paper Associa- 
tion, in session at the same time in the 
Waldorf-Astoria and President Glass 
appointed the following committee to 
confer with the paper representatives: 

Elbert H Baker, publisher of the 
Cleveland Plain Dealer and chairman of 
the A. N. P. A. paper committee ; T. R. 
Williams, business manager of the 
Pittsburgh Press, and Charles I. Stew- 
art, general manager of the Lexington 
(Ky.) Herald, who is chairman of the 
Southern Newspaper Publishers' Asso- 
ciation news print committee. 

R. S. Kellogg, secretary of the News 
Print Service Bureau, and Thomas 
Waller, representing the paper jobbing 
firm of H. C. Craig & Co., were invited 
to address the publishers and made 



I Columns Caws* Shortage 

Mr. Waller surprised many of his 
hearers by the statement that the 
change of so rainy dailies from the 
seven to the eight-column page size 
had caused an overwhelming demand 
for 73-inch paper rolls, which the man- 
ufacturers could not supply so easily as 
they could the narrower widths. Many 
publishers made the change, he said, 
without consulting the paper manufac- 
turers and die inability of the latter to 
attain sufficient production of the 
wider rolls was in some measure re- 
sponsible for the present shortage. 

Publishers who have purchased more 
paper than their actual needs were se- 
verely criticized by Mr. Waller as being 
primarily responsible for the inequitable 
distribution of the paper production, 
which, he stated, was in theory ade- 
quate for the needs of all present news- 
papers. Very few newspapers, he said, 
know how they stand with respect to 
their toao paper supply, as few con- 
tracts have been signed to date for the 
new year. 

Mr Kellogg went deeply into produc- 
tion figures for 1018 and for this year, 
showing that the paper machines had 
turned out this year approximately d 
per cent., or 120.000 tons of news print 
more than in igi8. Stocks in the hamU 
of manufacturers, he said, would he 



VI 



Editor £ Publisher for November IS, 1919 



20,000 tons lower on December 31, 1920, 
than on December Jl, toiR, thus show- 
ing that manufacturers will have sup- 
plied to publishers about 140.000 tons 
more paper in toto than in 1918. 

He pointed out that even this does not 
disclose the real consumption, as there 
has hern a marked reduction in the 
stocks held by publishers and the mills 
have on hand the lowest possible stocks, 
there being only 3 days' production in 
the mill store-houses. 

It was brought out that Pittsburgh 
publishers have on hand a week's sup- 
ply of paper. 

J. Cowley, managing director of the 
London Daily Mirror, addressed the 
convention on conditions abroad, but 
his remarks were made strictly in ca- 
mera. 

Following a luncheon recess of an 
hour, the convention resumed its 
utive session, The conference 
tees met in the "lobby." Messrs. Kel- 
logg. Waller and Chester \V. Lyman, 
vke-prcsident and sales manager of the 
International Paper Company, repre- 
senting the paper manufacturers. 

Mr. Kellogg continued his revelations 
of production statistics, submitting the 
tables which are reproduced on this 
page. 

He estimated the total additions to 
news print production during the next 
year at about 3 per cent, over the 1019 
figures and put the expected additions 
to tonnage during the next two years 
in the following form: 



that publishers individually sign a 
pledge that they would put into effect 
and enforce restrictions to he deter- 
mined by each publisher to suit his own 
conditions. However, it was not acted 
upon. 

John L. Stewart, owner of the 
Washington (Pa.) Observer and Re- 
porter and Beaver (Pa.) Times, advo- 
cated standardized sizes and limited 
circulation, based on paper rationing, 
to be carried out on consumption fig- 
ures of one and two years ago. 

President Glass and many of the 
members pronounced Mr. Stewart's 
suggestion one of the most construc- 
tive made at the convention. He ad- 
vocated that each paper allow a 
given number of columns for adver- 
tising and a given number of columns 
for news for each day in the week 
and then set a circulation limit. In 
this way he said the news print sup- 
ply of the country could be rationed 
so that every paper could live. 

Mr. Stewart said that he had ex- 
perimented with increased advertis- 
ing rates and increased circulation 
rates without the desired effect. Even 
with an increase in carrier rates on 
one paper, he said that his circulation 
continued to climb steadily and the 
increased advertising rates did not 
stop the increasing flow of business. 

Mr. Stewart has now standardized 
his newspapers along the lines that 
he advocates and says that it has 
proven a success. The amount of 



REGIONAL COMMITTEE PLAN APPROVED 



Company 


New 


DiHr 




Minimum 


Machines 


•Capacity 


ton 


•IVJ0 Output 




1 


55 


Feb. 1920 


11,000 




1 


85 


Sept. 1920 


8,000 




1 


85 


Sept. 1921 






2 


100 


Jan. 1921 






1 


SO 


Nov. 1919 


15,000 
10,000 




1 


50 


Feb. 1920 




1 


50 


Mar. 1920 


10.000 




1 


50 


Jan. 1920 


11.000 




1 


50 


May, 1920 


7j000 




4 


200 


Sept. 1921 








775 




72.000 


•Stated in tons. 





Mr Kellogg's table showing produc- 
tion during the last eight years is in 
graphic form and is self-explanatory - 
It is printed in this special section. 

Discussion of these and other aspects 
of relations between publishers and 
paper makers occupied the better part 
of a two-hour conference in a corner 
of the corridor outside of the ballroom, 
and although the conferees gave the re- 
porters a smiling "nothing for publica- 
tion," there were strong evidences of 
a most mutual amicable feeling, while 
several publishers were heard to express 
1 that the committees' 
I the beginning of a nei 
Meanwhile tlie main convention was 
hard at it in an effort to arrive at a 
fair and just basis of conservation that 
would meet with the approval of the 
majority. 

Proposals of a horijrnntal reduction 
of to or 15 per cent, in the consump- 
tion of news print paper met with stiff 
resistance both from metropolitan anr! 
smaller publishers, members from Chi- 
cago and New York pointing nut that 
they were already on a rock-bmtnm 
basis and that further restrictions 
would considerably impair the efficiency 
of their publications. 

Hoprwell Kogers, business 
of the Chicago Daily New.. 



newsprint that he is using in each is 
fixed and under no circumstances will 
he allow any of the rules he has laid 
down covering the amount of news 
matter, advertising or circulation to 
be broken. 

Following the adjournment of the 
convention, sine die, Manager L. B, 
Palmer of the A. N. P. A. expressed 
satisfaction with the convention's ac- 
complishments and its attendance, which 
was considered excellent in view of 
the fact that telegraphic notices were 
sent out only late on the afternoon of 
November 8. 



THOSE PRESENT 



BY A W. PETERSON 

President Inland Daily Press Asaoi 

Nov. it.— Speaking less than 200.000 from the east. 



Wathloo, Ia. 
for the Inland Daily Press Associa 
tion, there is a general feeling among 
the smaller dailies throughout the 
central west that two or three paper 
mills are endeavoring to antagonize 
them and favor the large city dailies, 
which may easily pay exorbitant 
prices for next spring. 

I sec in the International Paper 
Company contract and comment an 
element of fairness and in it a tone 
of conciliation. 

I have never dealt with that com- 
pany but I know mill conditions 
somewhat in other parts of the coun- 
try and I know that mills must pro- 
tect themselves. At the same time 
they should show publishers that the 
terms of their contracts are perfectly 
just and fair, just as publishers must 
show advertisers concerning circu- 



Press association paper committees 
should be formed to make peace and 
get along with the mill*. 

At this time 1 believe it is the pub- 
lisher's move and he should show the 
paper mills that he is willing to 
economize. Unnecessary extras and 
supplements of every kind should be 
stopped in every city, large and 6mall. 
Publishers should have the courage 
to do this. 

Perhaps in order to get unanimous 
consent it might be wise if the presi- 
dent of the United States were asked 
by a publishers' and paper mills con- 
vention, such as is to be held to- 
morrow in New York, to appoint a 
committee of four publishers to lay 
down rules for economy; these four 
to appoint a fifth member of the 
committee to be not a publisher, but 
9 man of judicial mind and wholly 
disinterested — say one publisher of a 
daily of les9 than 5,000 from the far 
west; one publisher of a daily of 
less than 15,000 from the south; one 
publisher of less than 100,000 from 
the central west; one publisher of 



If such a committee were to NCMfr 
mend to President Wilson and h» 
would issue a proclamation request- 
ing immediate action on the part of 
every newspaper affected, no pub- 
lisher could afford to ignore it arc 
such should be in effect until with- 
drawn by the President of the United 
States. 

The matter should not be taken to 
the United States Congress at tail 
time. 

It would be a great mistake ti th< 
government should take hold of the 
matter and insist upon newspaper! 
saving paper under the same plant 
they did during the war. 

1 believe 05 per cent advertising tti 
iS per cent reading matter is right 
In my own paper we average more 
than (0 per cent advertising. 

A newspaper should not be made 1 
magazine. Magazines have a right 
to their own field. 

Reading matter should be cut 1: 
give only current news of the day. 

I wish the representative publisher! 
large and small, regardless of pre" 
associations, could be called in u- 
scmblage at a central point like Chi 
cago and there invite the mill owner : 
to meet them for appointment ot 
committees on both sides to COOK M 
a mutual understanding of what b 
fair and just to both, and arrange fot 
paper over a period of say five or 
ten years, so that newspapers woul: 
know that they were at least go.r.j 
to have production equal to the nor- 
mal and sensible demand and the mi!, 
owners would have assurance tro- 
thc papers that they would be willing 
to pay the price named by the mills 
and would not find fault if the milli 
insisted upon having a perfect!) 
ample profit. 

I am not in favor of antagonizing 
the mills or enjoying the pastime ol 
quarreling with them to see winch 
side has the best attorney s-at-law 



News H L Roien. 
Tribsme— Wuiilaa H. Field. 

-Times-Star— C H. 
(West Va.) 



Cleveland Plain Dealer— Elbert H. 
Dccalnr (III ) Review — R. D. Raincj 
Detroit News James Swelnkart (N, 

mtwhij. 

Fire Proa— W. 
Dubuque (Iowa) 
woodward. 

tliiabctk (N. 1.) Journal— Aiur. S. Crane. 

timer E. Stanion. 
Fall River [Mm.1 Globe— Michael Sweeney. 
Galveston (Ten.) and Dallas News— J. D. 

GloverYvdJe'tN. Y.) Herald— K. H. Culling;. 
Ilarrisburjr (Ha.^ Patriot 4 Ncwa-Mr. TL 

Hartford (Conn.) Courant— Henry R. Con- 
land. 

Times — E, C Willaon. 
Haverhill (Mass.) Gazelle— Robert L- Wrlarkt. 
Hoboken (S. I.) Okaerver — A. L. Kobnieller. 



Albwuir (N. Y.) Evening Journal— Robert B 

Water*. 

Knickerbocker Pre-* — Mr. Arthur V. Hecox. 

£»•* <N. j.) Preaa-J. Lyl, Kin- Ne-Jt.ven (Cori.) 

Hatlimure ' American— W. M. Seolt. 

News— Mr. Herbert Wylc. 
Birmingham (AU.) News— F P. Clan 
Brooklyn Daily Eas-le- Herbert F. 
Standard Union " 
Bmlrmaji. 
Buffalo (N. V.' 
Ckaltanooi 
Ckester 



Lexinglon (K.7-) 

Desk* RTecbenridie. 
: l* Ki 1 1 ...ui n fottrtui * Tiarai - 

R E. tlugkes. 
Pun — Kuarne Knott 
Veriilen (Conn,) Journal— F. E- Santla. 
Mi.i'lletown (N. Y.) Times Pre-.s—R_ G Go 
bele. 

Maun! Vernon (N. Y.) Argus— F. A. Mercians 
Bejraw«_(rf. J^ News— Eu«ene \V. Farrell. 
H. J. Autt 



Sim— V. H. Polacbtk. 
Times — Louis Wiley. 
Tribune— Howard DavLa. 
Wall Silfcct Journal— N. F. _ 
_ WurM-S. )t. WilUama.^G. H 

Srurr. 

Press Guardian— W. B. Bryant . 
Pertk Amboy (N. J.) News— D. P. Olsweai 
I'bilailelpkia Gnjcllc Guslar Mayer. 
t'Opimone — Gilbert S. Jones. 
Record— M. F. Hanson. 
Pittsburgh I'resa— T. R Williams. 
Fiiu6eld (Maas.) Eagle— K. B. Miller 
Ihllslun (Pa.) Gaacitc— William I. Peek 
Plainfield (N.J) Courier Newa C. 11 Frnn 
Portland (Me.) Express -William H. Dv* 
Readme (Pa.) Eagfe— John W. Raucb 

Newa Times & Telegram— D. H. Miller 
Richmond (lid.) Palladium - E. H Harm 
Rickmond (Va.) News. Leader— J. S- 
Roanoke (Va.) Times it World N« 
Thomas, Edward L. Stone. 

-<»(*.' mS&zsrt 

aaliJJir^C B. Blelhcn kf , 
(Mass.) 



looker. 
Union- J. D. Plusnmer. 
Syracuse (N. Y.) Herald— W. C B, 
Journal— H, D. Burrill. 
Post Standard -J. I>. Bainum. 
Tacoma (Wask.) Ledger— Frank T. 
NewsTrihune — Frank T. Baker. 



J. L'l 
SpringrWId 



' I . \J.«w-. 

"J*; <Vrnn "Ne^'MeofVe F^Mi'ion. 
(Pa ) Tune- s. Rep-aLIiean— Ckarlri H 



(Conn.) Journal """le^Edward 
T. Carrlngton. 
Times 1-cadcc — William A. 
New Orleans Times Picayune — D. D, 

Item — James M. Thomson. 
New York Globe — A. B. Ckirera. Jl 



Ta.inton (Mass) Gaietle -William H 

day Gloh* — B. W C 
(Ha.) Ob.er.er * Repoi 



Hican-Ckarle. R Jo 
V 

BUtk. p. 



New York nerold— Felia AenoM 
B Pro»re«i.i halo Americano- W. 
Jewish Daily News- Leon Kamaiky. 
o-jrnal o( Commerce— J. C Cook 
aiJ-Daniel Nleoll. 



nn.) Am 
-K. V. Maloney. 
-William I. Parse. 

Del ) t.ee^ETeninr-W.lliaw'f 



t'tira IS. T.) Satuida 
Washineton (Ha.) ( 

t.hn I. Stfwart 
Waterbury (Conn.) American — B C Pikr 
Democrat — V. 
Rrpuhliran — 
Washinfton (r. 
Wiliuiniitcin (Del ) 
Metleu. 

W.»on..wket (R. I.) Catl_S F. Hodso. 
York (Pa ) Disnarck-W. U Taylor. 
Yourn.l.wn (Okio) Tele|raa»-Sa«.el r. 

M>- CI nee, 

W O. Bern. 
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INTERNATIONAL PAPER COMPANY PRICE 
FOR FIRST QUARTER CALLED FAIR 



Charles I. Stewart, general manager 
f the Lexington (Ky.) Herald, and 
hairman of the Southern Newspaper 
'ublishers' Association'* news print 
ommittec. said to Editor & Publisher: 

"I hesitate to advise any customer of 
le International Paper Company as be- 
ween the two propositions it present*. 

"There is of course the possibility that 
Te Treaty of Peace will be re;ected 
nd thai we will be technically at war 
mil after the election of a new Senate, 
r even until after the election and in- 
uguration of a new President. How- 
ver, if the treaty shnnld fail in the 
.enate and the President should insist 
liat the state of war between this coun- 
ry and Germany continue*, we might 
xpect litigation designed to establish 
he opposite view. 

"The International customer who ac- 
epts the proposition No. 1, will be at 
he mercy of that company at the cxpira- 
ion of the Federal Trade agreement, 
nd if he continues to take advantage 
if this agreement after January 1, 1920, 
le can expect little mercy, when the day 
.rrives. The safe course is to assume 
hat the Federal Trade Commission's 
irice cannot extend far beyond the 
irit quarter of 1920. 

"The price proposed for the first quar- 
er of 1920. $4.50 at the mill, can hardly 
•e called excessive, in view of the state 

f the market. I know of only one 
>ther manufacturer offering a lower 
•rice, and this manufacturer has a 
ower cost basis than the International. 

believe the contracts with the smaller 
■roducen will be at a higher rate. Some 
ontract* I am informed have been made 
it $5. This proposal also has the furth- 



er advantage of enabling the publisher 
to make sure of paper through the 

year. 

"Mr. Lyman's second proposal is in- 
definite in one respect, in that it says 
nothing as to what is to be the guiding 
principle in the quarterly readjustment 
Is the price to be based on the spot 
market or will the $4 50 price rule un- 
less there is an increase in the produc- 
tion costs?" 

"I assume the latter to be the intent 
of the proposal. Otherwise publishers 
might as well be in the spot market. 

"There is a question as to the ability 
of the International to make a reason- 
able profit at the Federal Trade price, 
on the present production cost, but it 
should not go beyond $4 50 unless there 
i* a further increase in the cost of pro- 
duction. 

"I can add nothing to what I have 
already said as to conservation, except 
that it is important that all newspapers 
in each competitive territory co-operate 
to save newsprint. Each publisher must 
consider his own competitive conditions 
and he must be guided not altogether 
by what he prefer* to do, but largely 
hy what competitive conditions make 
it necessary for him to do. Nothing 
can be accomplished in the way of con- 
servation unless there ii a spirit of give 
and take and of co-operation in each 
competitive area." 

Mint Pay War Quota 

Ottawa. Ont.. Nov. ia.— The Ontario 
Paper Company, of Thorold, owned by 
the Chicago Tribune, is being required 
by the Paper Controller to pay its quota 
of news print demanded by the Cana- 



dian Government for domestic publish- 
ers' use during the war. The company had 
questioned the right of Canada to compel 
an American privately owned mill, mak- 
ing paper for itself only, to furnish 
material to Canadian publishers. Last 
month, Paper Controller Pringle in- 
forms Euro* & Pi-bus hex, the com- 
pany supplied too tons of paper. 



Cartoonist Tuthill 
Has Arrived 

We began releasing 
Tuthill's new 6 -column 
strip comic, "Home Sweet 
Home," on October 27. 
In the short intervening 
time we have placed the 
new feature w ith a list in- 
cluding some of the best 
papers in the I'nitcd States. 

Seldom, if ever before, has 
a new comic strip achieved 
such immediate success. 

Tuthill's humor is irresisti- 
ble because it is absolutely 
true to life. Further.it main- 
tains an unfailing standard that 
insures lasting merit. 

Ask us for proofs and a 
quotation. 

Evening Mail Syndicate 

25 City Hall Place New York 




PENNSYLVANIA DAIUES 
TO RETRENCH 



Newsprint Crisis Cans** Special 
Meeting at Harriiburg — Higher 
Ad Rates end No Return* 
Seen as Solution 



|»v TiucBAre-l 

Hauusbukc, Pa., Nov. 12.— That daily 
newspapers face one of the most seri- 
ous crises in the history of journalism 
was the concensus of opinion of Penn- 
sylvania editors and publishers who met 
here today at the call of the president 
of the Pennsylvania Associated Dailies, 
E. J. Stackpole, of the Harrisburg Tel- 
egraph, as a result of the scarcity of 
news print. 

"A policy of retrenchment and con- 
servation must be adopted if the news- 
papers are to continue," said Mr. Stack- 
pole, in opening the conference. "On all 
sides I have heard the same story — that 
of no paper, and of impossible increases 
in the price of the available supply. 

"There is but one thing for the pub- 
lisher to do, and that is to cut down the 
site of his paper, and reintroduce the 
war economies which he practiced until 
the armistice last year. We are now fac- 
ing an even more serious shortage than 
we did at, that time, and yet many pub- 
lishers arc going ahead with the idea 
that Uiey must accept every inch of ad- 
vertising offered and put out huge 
papers. 

Larger Papers Biggest Sinners 

"The larger papers of the country are 
continually advising conservation, and at 
the same time they arc themselves put- 
ting out 40-page morning editions, huge 
Sunday editions, and in many other ways 
using up precious paper which must be 
saved if we are to tide ourselves over 
the present crisis. 

"The re is no doubt that the paper 
manufacturers are doing the best they 
can to supply paper, but there is also 
nn douht that there is gouging in certain 
localities, and this must not be counten- 
anced." 

C. J. Smith, of the Allentown Item and 
Democrat, said that he has been study- 
ing conditions in the news print situation 
and finds thrm infinitely discouraging. 

"I have several paper contracts which 
will run out this year at the old price 
per pound," said Mr. Smith, "but I am 
certainly at a loss as to where I shall be 
next year. The paper makers have re- 
fused to guarantee anything." 

Several publishers said that in numer- 
ous instances newspapers have been 
forced to merge in order to continue 
publication, and it was the opinion of 
many of the men who met today that 
this may he the only solution in the 
smaller communities. 

The question of advertising rates as 
an important factor in the conservation 
situation was also taken up, some of the 
delegates to the conference remarking 
that advertising rates have progressed 
less than any other commodity offered 
to the public, and that rates must in- 
crease if newspapers are to continue. 
Very little hope was held out of reduc- 
tion of news print rates. 

A. Ncvin Pomeroy, publisher of the 



Chambersburg Repository, and one of 
the oldest newspaper men in the central 
part of Pennsylvania, said that unless 
S0HM sort of relief is obtained by the 
smaller publishers it was inevitable that 
many of them will have to suspend pub- 
lication, and possibly go out of existence 
altogether. Mr. Pomeroy was one of 
the strongest advocates of a more 
reasonable conservation, saying that 
there was no point in deluging the 
public with 20- and 30-pagc papers now, 
when Uie serious shortage may force 
them down to eight, ten and twelve 
pages later. A little judicious retrench- 
ment at this time will preserve the qual- 
ity of the newspapers. 

J. G. Humes of Uie Altoona Mirror, 
expressed the feeling of the entire con- 
ference when he said that if we do not 
adopt the economy which we are so 
strongly urging to others through our 
columns, we will find ourselves in the 
ridiculous position of being unable to 
Krve the very persons to whom we were 
urging such excellent advice. 

Return* Must Stop 

The system of returns, as taken up 
again by several of die larger Pennsyl- 
vania newspapers since the signing of 
the armistice, was scored as wasteful 
and unnecessary, and wartime rules in 
paper conservation were urged in order 
to alleviate the present vital condition. 

Summarizing the results of the con- 
ference this afternoon, President Stack- 
pole said that the publishers were re- 
solved that the only remedy will he the 
cutting down in the site of the paper, 
radical advance of advertising rates, and 
increases in the production of news 
print, which do not appear very likely at 
this time. 

At the conclusion of the conference 
resolutions were adopted and officers 
elected for the coming year. Al- 
though E. J. Stackpole of the Harris- 
burg Telegraph, who was instrumen- 
tal in the organization of the Asso- 
ciated Dailies some years ago and 
who has since been president, was 
urged to accept the office again, he 
declined to do so and C. O Long 
of the Chester Times was elected 
president. 
Other elections were as follows: 
First vice-president. George J. 
Campbell, Daily Law Bulletin. Pitts- 
burgh; second vice-president. W. L. 
Taylor, York Dispatch; treasurer. 
W. L, Bender, Pottstown News; sec- 
retary, Wilmer Crow, Harrisburg. 

New Committees 

Executive committee: J. H. Zerbey, 
Pottsville Republican, chairman; C. 
N. Andrews, Easton Free Press; R. 
P. Hapgood, Bradford Star; F_ R. 
Stoll, Pittsburgh Newspaper Publish- 
ers' Association; M. I. McLean. Phil- 
adelphia Bulletin ; E J. Stackpole, 
Harrisburg Telegraph; John L Stew- 
art, Washington Observer & Report- 
er; A. Nevin Pomeroy, Chambers- 
burg Repository; J. G. Humes. 
Altoona Mirror; A. B. Schropp, 
Lebanon News; John W. Rauch, 
Reading Eagle; J. R. Gilbert, Lan- 
caster Examiner; C. J. Smith, Allen- 
town It tin. 

Among the resolutions adopted 
were the following: 

Declaring the daily and weekly 
newspaper publishers as opposed to 
the dissemination of social and po- 
litical matter hy the foreign lan- 
guage press and commending the 
Governor of Pennsylvania and the 
state legislature for repealing the 
statutes requiring the advertising of 
sheriffs' sales in German newspapers; 

Recommending uniformity in cir- 
culation prices, so that two-cent 
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dailies can charge 12 cent* a week 
and $6 a year, and 3-eent papers 18 
cents a week and J9 a year; 

Condemning the practice of selling 
newspapers under false pretenses and 
at subscription prices lower than the 
cost of news print for the purpose of 
carrying on unfair and injurious com- 
petion and building up temporarily 
circulation for private organs under 
the guise of real newspapers; 

Recommending to Pennsylvania 
publishers that, in view of the pres- 
ent news print situation, two-cent 
prices be raised to three cents, that 
advertising rates be increased at 
least one-third, that costly and ex- 
pensive supplements be eliminated, 
special editions omitted, miscellane- 
ous news matter curtailed, all free 
copies be cut off and no return by 
agents of unsold copies be accepted; 

Condemnation of general strikes 
where arbitration has been refused: 

Declaring confidence in President 
Wilson and state governors, and 
pledging the support of the Pennsyl- 
vania Editorial Association in the 
maintenance of law and order. 

Among those present were 



C- J. Smllk, Allentown Ileal and 
Lharle. R. Laag, Caealer Ti.es. 
A. Neein Pomersr, Chambcrikurs Rejwav 

'°Morri. Llord. Chamberihsirr Public Opinion. 

A. D- Sckrwpp. Lebanon News. 

J H. Zerber. PottiriHc Rejmbllcan. 

V, J Sl*rk(Kile, tlarmburr TrtrfrAiih. 

G. J. Campbell. Hliubuifh Daily La" nul- 
lum. 

M. W. Na.ll, Hanover Heralsl. 
S. W. Reynolda, t'h.lidclphn. 
W. L. Jones. Olrpb.nl Caaettt. 
<;. W. Kmuman. Readini T<ltjiim-N C M. 
J G. Hunui, AUooaa Mirror. 
W. L. Tirlor. York Dueatck. 
<*. L. Drake. Slrou<l«bur« Times-Dnaocm. 
C, H. Hreaaler, Lockkaven. 
John L. S»«art, Waahlnrion Observer met 
ttcpon 



J. K. liitbert, Lancaster 
t. W, Gray, Duboaa Courier. 
Georre W. Waroni^tln, MidiUehur,- 
IL L. Freeland, Bearer Dairy Timea. 
T K. Wllliaau. Pmibiirih Preaa, 
Hovard Reynolda, QuarryviUe Sun. 
John G Zook, Laitili Eapreaa. 
C. S. Andrcwf, Eaalon Free T 
g. i Taylor. Voek Di.palcb. 

John Raach.Re.din( Caale. 



CHICAGO PAPERS ACT 
TO CUT ADVERTISING 



Dally N.w. Notify Ad- 
That Spac. 



(ay TrxKcaaru) 

Chicago, Nov. 12.— Beginning with 
to-day's issue, in addition to restrictions 
heretofore found necessary. The Tribune 
announces it is compelled to limit space 
available for advertising in order to ac- 
complish essential newsprint saving. Un- 
til the end of November no more foreign 
business will be solicited. 

Restrictions are applicable to all ad- 
vertisers, both classified and display. To 
make possible fair allotments of space, 
no display advertisements will be ac- 
cepted for publication in the following 
day's issue after rive-thirty in the after- 
noon. The size ol daily issues hereafter 
will not exceed the average of thirty-two 
pjK<> and sire of Sunday issues be cur- 
tailed fifteen per cent. 

A letter sent by The Tribune to-day 
to all advertising agencies and to a list 
of regular display advertisers, urges 
them to limit the siic of their future 
copy *'»o as to assist us in meeting this 
tinu'ual situation in a way that will 
work the lea«t hardship on all con- 
cerned.'* 

The Chicago News to-day sent kpeeja] 
delivery letters to all advertising 
.11: tines ami regular display advertisers. 
>ii;nrd by Advertising Manager John IS. 
\\.»-lward, as follows: 

'We earnestly request your co-opera- 



tion to reduce the volume of advertis- 
ing offered the Daily News until De- 
cember twenty-fifth, if possible. Please 
cut all pages planned within this period 
to half pages, which will have one hun- 
dred per cent, better chance of getting 
into the paper as scheduled than full 
page copy. 

"We intensely dislike to leave any ad- 
vertisement out of the paper entirely, 
but fairness to all advertisers frequently 
compels this course in the case of full 
page copy, when smaller copy could be 
handled without unfairness to any. 

"Please let us know at once if we can 
depend upon you to reduce all 
to the minimum of 
during this period." 



PRICE WILL PRODUCE 
MORE NEWS PRINT 



wai b« 

Daily by 



Plant 

I BY TTLf (ISAMI , ) 

MorsrmtAL, Que, Nov. 12. — Sir Wil- 
liam Price, head of Price Bros. 4: Co., 
announces that a new paper mill will be 
built by his firm. The company at pres- 
ent manufactures nearly 300 tons per 
day. 

In an interview Sir William Price 
said: "My board has definitely decided 
to start work without delay on a large 
news print mill in the Sagucnay dis- 
trict, with a capacity of between 400 
and 500 tons. Work has already been 
started on the necessary water power 



and by May of next year, construction 
of the mill will be under wa). 

"A further machine is now being 
erected in our Kenogami mill. This 
machin; would have been working now 
had it not been for the strikes in Eng- 
land. This brings our 
up to 270 tons or, including 
325 tons per day of paper and board, in 
addition to sulphite pulp. 

"When our new plant is operating our 
total output of paper and board will be 
in the neighborhood of 800 tons per 
day. 

Keyaton. Publi.h.r. Call Moating 

The first of the regional meetings 
suggested by the A. N. P. A. will be 
held November 20 in the William Penn 
Hotel, Pittsburgh. John L. Stewart 
publisher of the Washington (Pa.) 
Observer and Reporter, who is presi- 
dent of the Western Pennsylvania 
Dailies, has called a 
of his association and of all 
daily newspaper publishers in the 
state west of and including Altoona, 
in conjunction with the Publishers' 
Association of Pittsburgh, called by T. 
K. Williams of the Press. The meet- 
ing will start at 1 :30 p.m. 



DISCUSS COURT RULING 
AND 1920 PRICES 5 



Will 

The New Yorker Staats-Zeitung 
and the New Yorker Herold are ne- 
gotiating for a merger of two edi- 
tions, but the particular editions to 
be discontinued have not been de- 
cided upon. The date it will go into 
effect has not been decided. 



The Detroit News is limiting its size 
to a 40-page daily average for the week. 



MUST ENCOURAGE PAPER MANUFACTURE 



BY J. H. ALLISON 
Praaidcnt Southern Newipapar Publishers' Aasociation 

(Telegraph from Fori Worth. Tea.) 

received my copy of bor and materials by increasing advertis- 



"I have )ust received my copy 
Eoma & Pl'ausHEa setting forth the 
International Paper Company's sales 
policy for 192a 

This is no time fur idle prattle on the 
part of publishers, livery economy must 
be practiced. 

"While the International Paper Com- 
pany's proposition is couched in pleas- 
ant language, it simply amounts to its 
taking advantage of the present situa- 
tion. If the publishers have gained any 
■rough the courts they are 
to waive them under threat of 
high prices at best or pnssible 
sion by not being able to 
newsprint at all. 

"It is unfair and unjust for the Inter- 
national Paper Company to lake advan- 
tage of the publishers at this time and 
will not make for the best feeling among 



"The lnternatinn.nl Paper Company 
has lived and thrived from the newspa- 
per publishers for these many years and 
now because it has the advantage, it 
should nut alluw itself to be placed in 
the light of wanting to put some pub- 
lishers out of business entirely. 
"The publisher also has an obligation 
greatly relieve the present acute 



"The duration of high prices will cim- 
tinue until ptiblisliors earnestly anil cul- 
lerlivi ly take steps to reduce tonnagr. In- 
setting the maximum number of paces 
daily and Sunday; making no further 
attempts to increase circulation ; setting 
a minimum for percentage of advertis- 
ing, say at least sixty per cent, and cut- 
ting down the ai'r of heads. 

"Meet the loss in volume of advertis- 
ing and the increased rost of paper, la- 



mg rates and subscription prices, as I 
suggested in previous communications, 
and do not fear to show a loss in circu- 
lation and inches of advertising carried. 

"This can only be accomplished by 
local co-operation and is a definite duty 
for the newly created Southern News- 
paper Publishers' Association's Com- 
mittee of Conservation and Conciliation. 

"The large publishers owe their fel- 
luw publishers sumc consideration. Re- 
duction in the number of pages carried 
by them will enable the smaller papers 
to secure sufficient tonnage to publish 
and it is their duty to do so. 

"During this shortage, no paper should 
be shipped out of the United States, ex- 
cept to Canada. If necessary, recourse 
should be taken to the U. S. Government 
along these lines and an effort made to 
conserve our forests for the use of our 
own peoples. 

"Publishers should make plans to en- 
courage new paper manufacturers to 
enter the market. In the manufacture 
of newsprint, as with all other commodi- 
ties, the law of supply and demand con- 
trols and if the supply is insufficient it 
must be increased. 

"It lakes two years to build new paper 
mills, to immediate plans should be 
made, rapital interested and the support 
of the publishers a.'urcd, so that suffi- 
cient tonnage may be obtainable in short 
time. 

"The publishers of the United States 
will not sit supinely by and allow their 
interests to be injured. 

"I.*t me urge particularly all Southern 
publishers to give this problem their 
best thought and their determined and 
quick action." 



Lively Topics of Chat Around Wal- 
dorf — Report Croat Nortaierw 
Will Sail at Four < 
a Pound 



prior to the A. N. P. A. 
centered chiefly about the refusal 
of the United States circuit judges • 
the second circuit, sitting as arbitrati r< 
in the appeal of the publishers to re- 
open the discussion of news print price* 
for May, June and July. 1918. and th- 
letter of the International Paper Com- 
pany on its iqjo prices and sales j» •'.-.. 

The court's decision is universally a- 
cepted as final and publishers hate 
turned their attention to assuring them 
selves of sufficient news print for the 
rest of this year and for 1920 at the 
best possible prices. 

No confirmation could be secured of 
a persistent rumor that several large 
customers of the International Paper 
Company had signed contracts for nex: 
year's paper at no fixed price, but <• 
was definitely stated both by publisher" 
and by officials of the International Com- 
pany that an order issued during October 
absolutely dropping many smaller cus 
tomers for 1920 news print had bee- 
rescinded at the request of the A N 
P. A. and S N. P. A . which determined 
upon such action at their meeting, re- 
cently reported in Emtur & Pi-austtn 

All customers of the Great Northers 
Paper Company will be supplied during 
1920 the same amount of paj>er tha: 
they used this year. It is general |j 
understood that the price is $80 a ton 
although Great Northern officials woul: 



Other paper companies 
large tonnage of news print told EatTot 
& PixBt-tsHEH that they have not yet 
determined their 1920 sales policy of 
price, pending negotiations with the:: 
sources of raw material. These include 
the Spanish River Pulp Si Paper Com- 
pany. Perkins-Goodwin Company. Whtt- 
aker Paper Company and Seaman Paper 



of the Remington and other mills. 



PATTERSON HEADS PAPER 



Buainesa Manager Made PrasicJaot of 
Ballimora Sun 

IlAiTtMOBr, Mn„ Nov, 13.— After »iv 
years as business manager of 1 
Baltimore Sun. Paul Patterson ha« 
been elected president of the A. S. 
Abcll Company, publisher of the Sua, 
by the board of directors, to fill 1 
vacancy that ha. existed for several 
years. 

William F. Schmick. advertising 
manager of the Sun, succeed. Ni- 
Patterson as business manager a:: i 
will also act as secretary of the com 
pany. 

Joseph A. Blondell was elected 
treasurer and assistant secretary. >ad 
J. H. Adams and r'rank K. Kent cor. 
tinue as vice-presidents and editor 
and managing editor, respectively. 



A. P. Chiefs to Co Abroad 

Melville E. Stone, general manage- 
of the Associated Press, will sail foe 
England on November 29. The pur 
pose of his visit and its length coul^ 
not be learned. Harold Martin, wh 
has been in charge of the Associatec 
Press clients in Latin America » 
leave for a tuur of South America 
shortly. The Associated Press Sets 
ice Bulletin will be published month 
g November 15. 
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October Advertising in Chicago 



The dominance of The Daily News in the six-day field is strikingly revealed in the following 

display advertising for the month of October, 1919: 

Books - 



The Daily News, 14.204 lines. 
N«n highest score, 12.148 lino. 

Churches 

The Dailv News, 3,842 lino. 
Next highest score, 1 ,699 lines. 

Department Stores 

The Daily News, 434.991 lines. 
Neil highest wore, 203,659 lines. 

Educational - 

Tlie Dailv News, 8,328 lines. 
Next highes; scute, 7.067 lines. 

Furniture 

The Daily News, 44,95; lines. 
Next highest scure, 34,327 lines. 

Jewelers 

The Daily News, 12,580 lines. 
Next highest score. 11,132 lines. 

Real Estate - 

The Daily News, 13.249 hues. 
Next highest wore, 11,725 lines. 

Tobacco 

The Daily News, 15.(63 tines. 
Next highest score, 14,598 



THE DAILY NEWS 



FIRST! 

6 days against 7 
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6 day. I 
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6 days again*! 6 
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Total Display Advertising 

The Daily News. 1,004.812 lines. 
Next highest «t, 941,005 lines. 



THE DAILY NEWS FIRST! 

6 days against 6 



IN NEARLY EVERY IMPORTANT CLASSIFICATION 

THE DAILY NEWS 

FIRST in Chicago 
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Canada ** Commerce 



It was recently brought to the atten- 
tion of the readers of these advertise- 
ments that Canada is the home of the 
second largest retail business in the 
American continent. 

This statement was questioned by 
some who, to put it mildly, suspected 
over enthusiasm on the part of the 
writer— which goes to show that many 
people undervalue Canadian commerce, 

Canada is a big country — populated 
with big people, who do big things in a 
big way— witness the way they behaved 
in the big war. 

Perhaps they acknowledge that 
Canada is pretty much all right— per- 
haps they do— but bless you, they have 
a jolly good right to admit this fact. 



Perhaps, too, Canadians are partial 
to their own Canadian daily newspaper- 
dealing with Canadian news and Cana- 
dian politics from a Canadian stand- 
point. 

They have nothing to be ashamed of. 
as to the quality of their newspapers, 
either. 

Ably edited, they have the "home 
appeal" and the cooperative spirit which 
goes such a long way in developing good 
will, dealer helps and the many side 
issues that compose successful advertising 
campaigns. 

Look at Canada as a territory of 
vast expanse and tremendous possibili- 
ties, and at Canadian daily newspapers 
as the open door through which you 
can trundle your goods into Canadian 
homes. 



PROVINCE OF ONTARIO 
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Half Way 'round 

the World 
Jor Rankin Counsel 



Lk Ti HinrTT^HTiTrr 7Tr I: I" 11!*" 



iii:ni/i;i iidi unri m mini n ii i u mmiiiii m mil mini 



-A Chinese business-man native born and bred; 

- American collcgc-tniincd ; 

-Today, in Muni; Kong, a manufacturer of ex- 
quisite oriental incense. 

- Advertising ami merchandising problems con- 
front him -to nuvessfully market his product he 
must seek expert guidance. Wouldn't the sound 
merchandising principles of America solve the 
prohl' hi in China : 

-To America he turned for advice -he sought the 
Wm. H. Rankin Company, in Chicago. 

-He knew of Rankin's "Brass Tack" counsel, 
practical merchandising ideas, business-build ng 
plans. 

-Last week the steamship "Empress of Persia" 
brought the statement of his problems; 

-The resourceful departments of the Wm. H. 
Rankin Company have .carefully analyzed the 
situation laid before them — digested the fund- 
amentally essential factors as they presented 
themselves in "The Flowery Kingdom;" 

-With the result that a simpl-, tangible plan of 
procedure has been prepared which wil solve 
the perplexities of the Hong Kong manufacturer 
— a plan of sales operation replete with sound 
reasoning. 

-The next steamer Hong Kong-bound from San 
Francisco will carry the infonna ion. Thus 
the same complete advertising and merchandis- 
ing service which has built nation-wide reputa- 
tion for the Wm. H. Rankin Company goes f rth 
to aid constructive commerce in the Far Fast. 

-Almost in the same mail we veccived a letter 
from a leading British advertiser in answer to a 
two-page advertisement in the Advertising World 
of London. 




— The following excerpt from it proves that British 
manufacturers are looking for our counsel and 
guidance on advertising in the U. S. A., and that 
American publishers may expect many British 
advertising campaigns: 

* Your article in the London 'Advertising World' is instruc- 
tive and illuminating. The co-ordinating of quotations for 
Newspapers which makes possible such statements as you 
give, reflect* fine credit both to the Wm. H. Rankin Co. 
and to \ on as its President. 

"The article we market is a (nod (or Infants. It has quite 
a sale in this country. We are already sold on Advertising. 
For the first four years we did little or no Press Advertising 
excepting in Medical and Nursing Papers: Since then we 
have been consistent Press Advertisers, the object being to 
obtain the approval of the Medical profession and reduce 
waste of money in Press Advertising We have no reason, 
judged by results, to rrttret this procedure; I am thinking 
America should be tackled the same way. 

"Should it be done nationally or locally? If the latter, 
where should one make a start? Investigation, helped by 
local knowledge and experience, can answer, and in answer- 
ing correctly, save a pile of money, and much energy- Has 
your Organization this knowledge and experience? If so, 
will you let me hear how you sell it. ' ' 

—An excellent example of how advertisers the world 
over are beginning to seek our help in their busi- 
ness proMemsof the extensive scope and prompt, 
resourceful service of the Wm. H. Rankin Corn- 
pan v. We are proud to be ch' sen to serve manu- 
facturer, in far-off lands as well as advertisers in 
this country. 



With our European and Australian eoiitu-ctions, through Charles F Higham, Ltd., I. tndon, — our organizations 
in New York and Chicago with branches in Washington. I). C, San Francisco and l.ns Angeles, Calif. - 

we are now ready to not only give Nat al but also International iidveitising service. Address nearest office 

and we will gladly tell you all about ' How Wo Serve Our Customers." 

WM. H. RANKIN COMPANY 



WILLIAM H. RANKtN. IV„„l. nt 
WILBUR D. NUUT, lit \hfPrm. 

104 S. Mkhltfan Avr., Chicago 



Amtiam mkh CK*t. F. H<tK*m, Ltd. . L«n ioa. fr xtanJ 
Hut Sacc*9*ful Ytar 

Riggs Building, Washington 



^0 BUILT 0V 



i ii i iiii iiiii ii i L- i rTr j i ii iii i i iiiir.,:.,/; : 



• W*H. RANKIN, i 
\ COMPANY g 

^Vfmx Tup iSS^ 



RORF-XT E. RINEHAFT. 2nd Viep-rW. 
H A. OROTH. Sk y M>a Tr.w 

50 M«dison Avenue, New York 
Title Insurance Bldg , Las* Angeles 
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Record Bank Clearings in 

Philadelphia 



October Total in This City 
Passes Two Billion Mark 



All previous high records for bank clearings in Philadelphia were 
broken during October when a total of $2,094,679,000 was reported 
by the clearing house association. It is also the first time in the 
history of banking in this city that the $2,000,000,000 mark has 
been passed in any month. During October of 1918, clearings 
equalled $1,886,419,910; in 1917, $1,569,400,621 ; and in 1916, 
$1,252,095,564. In September of the present year a total of 
$1,911,994,474 was reported. The previous record figure was 
reached in July, with a total of $1,935,468,968. r»n,.,M P M„ mu^,,, <,.,.m 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in 
the newspaper ''nearly everybody" reads— 

The Bulletin 



October Circulation 

451,792 



Net paid A r* "\ *T f \ O Copies 
daily 

average * } 9 *^ mm day 



"The^Bulletin is the only Philadelphia newspaper which prints its circulation figures each day" 
The circulation of Thr Bulletin is the second largest in the United States.] 

The Bulletin is the.only. Philadelphia newspaper which prints its circulation figures regularly each day. 
Np'p rize , f prrn.ium, t couron or o ther artificial methods, of. circulation' stimulation have ever been used 



■a™ 



by The Bulletin. 




EDITOR&PUBLISHER 



Issued every Thursday-forms closing at 2 P. M. on the Wednesday preceding the 
dateof publication-by The Editor & Publisher Co., Suite 1117, N. Y. World Bldg., 
r, N. Y. City. Private Branch Telephone Exchange, Beekman 4330. 



63 Park Row, 

James Wright Brown, President; Fenton Dowling, 
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S. N. P. A. CALLS SPECIAL PAPER CONVENTION; 
GENERAL APPROVAL OF A. N. P. A. PLANS 



Bradford Merrill U Chairman of 
New A. N. P. A. Committee— I nland. 
Southern and National Bodie. 
Endor.e Rk.««««.». 



INFORMATION received by Eoi- 
T0« ft Pubusheb from all part* 
of the country and from large, 
medium and small newspaper*, indi- 
cate* a wholehearted approval of the 
action taken and recommendation* 
adopted by the American Newspaper 
I'ublishers' A»*oeiation, in special 
convention la»t week, for the con»er- 
vation of news print paper. 

All interest now center* on the 
further announcement of the A. N. 
P. A. of the names of the men to 
comprise its committee of concilia- 
tion and the course of action that 
committee intends to pursue in obtain- 
ing the result* demanded by the 
emergency situation, 

Bradford Marrill Chairman 
President Frank P. Glas* of the 
A. N. P. A., informs EoiToa 4 Pub- 
lishes that Bradford Merrill, gen- 
eral manager of the Hearst news- 
papers, has accepted the chairmanship 
of the committee on conciliation, but 
that the names of Mr. Merrill'* asso- 
ciate* will not be ready for announce- 
ment until each man ha* deBnitely 
accepted the respon»ibilitie» he i* 
asked to undertake. 

It i* under»tood that about 23 re- 
quests to serve were sent out by Pres- 
ident Glass and the paper committee 
of the A. N. P. A. to the mo»t repre- 
sentative newspaper publishers of the 
country, covering all sites of news- 
papert, and regardless of whether or 
not they are members of the A. N. 
P. A. 

Answer* were being received by 
Manager Lincoln B. Palmer of the 
V N. P. A. in New York all week, 
but up to date the list of acceptance 
wa* not in shape to warrant any an- 
nouncement, according to Mr. Palmer. 



The best evidences that the A. N. 
P. A. in its conservation policy is to 
have the support of medium and small 
sized newspapers comes in the form 
of telegraphic messages of approval 
to Enrro* ft Publisher from Presi- 
dent A. W. Peterson of the Inland 
Daily Press Association, President J. W. 
Allison of the Southern Newspaper 
Publishers' Association (printed in the 
opposite column) and Edward Albright, 
president of the National Editorial 
Association. 

President Peterson of the Inland 
say*: 

"My opinion is that the American 
Newspaper Publiihers' Association's 
convention last Wednesday performed 
a splendid service for the newtpaper* 
President Gla** gave an Impresiive 
(Continued on Poqt 38) 



EDITORIAL 

PUBLISHERS, ACT AT ONCE! 



THE time for drastic action by the publishers of Otis country has 
arrived. They are face to face with the gravest proposition that 
has ever confronted them. Warned *ix month* ago of what was 
inevitably coming, they have remained dormant. Further delay 
will be disastrous. 

At the special meeting of the A. N. P. A., called to consider ways 
and means by which newspapers may meet a grave emergency, some 
vital and necessary policies were urged. First importance should be 
accorded to the resolution calling upon publishers everywhere to 

time limit the siie of their issues." 

In his opening address, President Glass stated that costs of publish- 
ing had increased loo per cent during the past year. 

In any other line of business this increase would have been met hy 
a simitar increase in selling price. Is there any newspaper in America 
which has, during that period, raised its advertising rate too per cent? 
Is there any sound reason why all newspapers should not increas 
because of increased cost? 

ubli.her know*, or should know, hi* cost*. Ho 
hi. rata, to cover eo.t iner.a... If an inc.... of 2S^o 
of the rat. i. adequate, it *hould he mad.. If the fact, call for 
mora dra.tlc increase, 'A* fact* theuld comm.' 

Enrrri* ft Prr.tjsiM* ha* shown through recent research that 
national advertisers may purchase space, on a 5,000-line contract, in the 
daily newspaper* of the United States at an average rate of one-fifth 
of a cent per line per thousand circulation. To say that such a rate is 
ruinously low is to use moderate speech. 

But, as a matter of fact local merchant*, using large space, are 
accorded a rate very materially lower than this. It is a safe assertion 
that the majority of daily newspapers are carrying the bulk of their 
department store advertising today at a substantial loss. 

Thi. .ituation must be changed, f.at!.man! You ara manu- 
facturer*. Yon should not d.tud. yonr..lv.* further with the 
vague belief that you can .ell your product for le*. than the coat 
of production and continue in bu.ine... 

A 3-cent daily and a 10-cent Sunday newspaper must come as a 

price of die International, $4.50 per hundred at the mill, the white paper 
in a 30-page issue cost*, not counting delivery charges, two and a half 
cents. I* there any lound reason why such a newspaper should be sold 
for 2 cents? The 3 and 10 cent* selling price* will abolish duplicate 
and waste circulation— so far as prices can do that— thus further 
reducing consumption. 

Why not go directly to the root of the mattarT Rata U h..ic. 
General policial of economy and con.ervation, elimination of wa.te, 
ate, will not afford a efficient remedy. The remedy it in immediate 
rate r.adju.tm.nt— not to meet merely • *sn«ll part of increased 
co.L. but to meet them fully. It may ha aaid that the remedy i. 
heroic. It la— but publisher* are confronted with condition* re- 
quiring nothing let*. 

Until publisher* do readjust their rates to conform with increased 
costs they will reap the inevitable results. "As ye sow" is (he un- 
changing law. 

In the appointment of Committee* of Conciliation, to bring about 

of the A. N. P. A. provided a possible remedy for one of the most 
lamentable features of the whole situation. If these committee* shall 
accomplish their purpose, the good result* will be far reaching, and out 
of the present crisis may emerge a closer fellowship of interest* and 
purposes among publishers everywhere. Such an achievement would go 
far toward compensating the industry for the present travail and peril. 

A* a rule committees accomplish little and often wa*te valuable 
time Let us hope that this committee will be different. Power in 
abundance to it I 



New* Print Condition, in South Are 
Particularly Acuta — President 
Alli.on Urge. Concerted Ac- 



(BY TCLBGBArn) 

/CHATTANOOGA, Teno., Nov. 
V* 18. — Secretary. Treasurer 
Walter C. John.on announced 
today that an extraordinary 
convention of the Southern 
New.paper Publisher*' Ai.ocia- 
tion ha. been called, to take 
place in the Tntwiler Hotel, Bir- 
mingham, Ala, November 24 
and 25. to consider the new. 
print rri.ii. Telegram* have 
gone to all member* urging at- 



JH. ALLISON of the Fort Worth 
(Tex.) Record, president of the 
Southern Newspaper Publishers' 
Association, telegraphs to Editor & 
Publishes as follow*: 

"I heartily endorse the recommenda- 
tion* proposed by the special convention 
of the American Newspaper Publisher* 
Association, but would supplement its 
resolution with a request that the U. S. 
Government prohibit the export of paper 
and wood pulp, except into Canada, until 
the need* of the publisher* of thi* cotin- 
try are supplied. 

"The Government should also pass 
regulations requiring the replacing of 
forests. 

"With the almost unanimous approval 
of the executive committee, I have called 
a special convention of the Southern 
Newspaper Publisher* Association, at 
Birmingham, Ala., November 24-2S. 

"A limitation should be placed on the 
site 0.1 paper* and I hope that some 
agreement can be reached by Southern 
publishers in convention whereh 
will be a concerted action to 
1" 



New* print conditions In the South 
are particularly acute, as it indicated in 
the following extract* from the current 
report of Secretary W. C. Johnson of 
the S. N. P. A, 

"Immediately following the recent 
meeting of the S. N. P. A. executive 
committee, held in Nashville, Marcellu* 
Foster, vice-president of the association, 
left for New York to study the news 
print situation. He spent ten day* in 
New York interviewing manufacturers 
and jobbers and discussing the situation 
with prominent publishers, many of 
whom were in New York for the same 
purpose. At the request of the 
tary. he ha* written a commui 
covering the situation, which is 
reproduced : 

" 1 found Ih* new. print lit nation in N< 
very deplnrsble from Ike 
1. I called on lotne len 
(Continued on Pagt 8) 
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SOUTHWEST PAPERS ARE THREATENED 
WITH EXTINCTION 



Smaller Publishers Who Must Rely on Jobbers For 
Supply of News Print Are in Dire 
Need of Relief. 



BY J. S. LEWIS. 

(STAFF COUKKSPONUENl) 

KANSAS CITY, llo, Nov. 18.— Many of the smaller daily and 
weekly papers of this section of the country face suspension of 
publication — and in some instances bankruptcy — -as a result of 
the serious news print shortage, which now confronts them. 

A resume of the situation has developed the following conditions ; 
on Bigger 



Company and the big pulp industries of 
the Whalcn Companies in British Co- 
lumbia. The plant will cover 100 acres. 

The ground wood mill is lo have a 
capacity of thirty thousand tons per 
year, the sulphide mill 75,000 tons, and 
ihc news print mill 35,000 tons. The 
engineer in charge of construction will 
be Hardy Ferguson of New York. 

A contract has been signed with the 
Ontario Hydro-Electric Power Commis- 
sion for the use of a minimum of 12,000 
horsepower. The commission it now 
developing Nipigon to supply this power, 
the development having been undertaken 
with this industry particularly in view. 



CANADA ADVERTISERS 
TODAY 



The smaller newspapers are unable 
to obtain any carload lots and in many 
imunces those whose largest orders are 
ton lots cannot get them filled. 

All jobbers are cutting down their 
customers' orders to just enough to keep 
the customer supplied for two, or at the 
outside, three weeks. 

Carload lots of flat news print, are 
generally sold out, sometimes twice and 
three times over, before the car has 
been let to the jobber's track, after its 
arrival here. 

Jobbers are not taking on any new 
accounts. 

Where jobbers arc members of a 
string of houses, as are most of those 
in Kansas City, when a shortage occurs 
in one house the others help out, tend- 
ing the news print by express. 

The jobbers, to a man, contend that 
the cause of the shortage of news print 
for the small dailies and weeklies is to 
be placed entirely at the doors of the 
larger city dailies. 



There is no possible chance for the 
situation to be changed for the better in 
the immediate future, certainly none 
before next spring; and not then, unless 
there is an increase in production and 
a decrease in consumption. 

The large amount of nation-wide ad- 
vertising is pointed out as the one im- 
portant factor in the shortage. Unless 
the dailies can do something to cut 
down this advertising, there is little pos- 
sibility of the condition being improved. 

The jobbers in Kansas City and this 
section of the country, according to re- 
ports received at the houses here, are 
not making any attempt to supply the 
larger papers, but are devoting all their 
efforts to the little fellows who cannot 
get their share except from them. 

The situation in Oklahoma, Kansas, 
Iowa, Missouri and Nebraska has been 
serious for some time. Recently, be- 
cause of the shortage, several newspaper 
owners faced the possibility of 



rnt occasions, while in turn it had to be 
helped out. 

One jobbing house, while not 
to be quoted, said that one of its 
tomcrs had written it for ten reams, 
and it was necessary to go to one of the 
local newspapers and buy that amount 
at the commercial rate the paper charges 
for scratch pad paper, in order to fill the 
order. This house also said it did not 
have any supply of flat print on hand 
and that it has sold out its stock. One 
carload ordered, was promised shipped 
October ic It is now promised "soon." 
This car lias been sold out twice. 

Some of the larger newspapers of 
this section, notably the Kansas City 
Star and the Tulsa Democrat, are using 
every effort lo cut down their week-day 
l>apcrs to a fixed limit, so as to conserve 
paper. The Star has announced 32 
pages as the limit for week-day editions, 
and will give only one foil page to a 
customer at one issue. 

The Tulsa Democrat this week an- 
nounced a 14-page limit, and also that 
all copy had to be in the paper in ad- 
vance of the day of publication. The 
Democrat announced in their editorial 
columns that a car of paper, gone astray 
between Kansas City and Tulsa had 
caused a shortage, that their surplus was 
all gone, and that tee 
be kept indefinitely. 



Wilmington Star Sold 

Wilminuvon. N. C. Nov. tR. — The 
Star has been purchased from Joseph F.. 
Thompson by a stock company composed 
of Wilmington citizens and Charles L 
Fiederson of Savannah. Ga. Mr. Thomp- 
son, who has been connected with the 
Star for more than 20 years, has sold 
hi* interests and will retire. Mr. Fieder- 
son, who becomes editor and general 
manager, has been judge of the juve- 
nile court of Savannah He has had 
many years experience in 
work. 



the jobbers for help, but they were .. 
able to do more than alleviate the trou- 
ble for several weeks. 

One prominent Kansas daily, owned 
by a former Congressman, appealed to 
the Western Newspaper Union here. 
After attempts to secure paper from the 
other W. N. U. houses in this territory, 
an appeal was sent to the purchasing; 
agent at Omaha. He informed the Kan- 
sas City house that while he was only 
too glad to give aid to a customer, that 
there was nothing that could be done to 
In In tin situation. 

IV WViern Newspaper Union here. 
;,o:vr ling to Charles M. Weir, manager, 
is aMr only to keep a little ahead of 
formal supply for its own ready print 

fast— if 



Gr»»t Lakas Pulp * Paper Company 
Will Erect $8,000000 Plant 
at Port Arthnr 



S. N. P. A. FAVORS 25% 
AD RATE INCREASE 



A. A. A. A. Assures New.papara of 
In Saving Paper 
to Spend $10,000 
Advertising South 



{By T(legrapa) 

New Orleans, L.s., Nov. 15.— Out of 
conference of the advertising committee 
of the Southern Newspaper Publishers' 
Association and representatives of the 
Southern Council of the American As- 
sociation of Advertising Agencies, here 
yesterday and today, came two measures 
that will affect vitally the whole adver- 
tising and business community of the 
United States and especially of the south. 

A resolution urging an increase of 25 
per cent in advertising rates, unanimous- 
ly adopted by the Southern Newspaper 
Publishers' Association, reads as fol- 
lows : 

"In view of the present critical paper 
famine and auction market, and the 
further fact that the paper manufactur- 
ers will not establish a price basis for 
next year nor give any assurance of an 
increased paper supply, publishers every- 
where are urged to immediately increase 
their advertising rates, both local and 
foreign, at least 25 per cent, and the 
advertisers and advertising agencies of 
America are urged to give the publishers 
of newspapers optional days for the in- 
sertion of their copy in order that the 
existing print paper emergency may lie 
met to best advantage of both the pub- 
lishers and their customers." 

Thomas £. Basham of Louisville, 
president of the Southern Council of the 
American Advertising Agencies Associa- 
tion, attended the session and assured 
the fullest co-operation of the A. A. 
A. A., which will work as a unit in pre- 
paring copy for the $10,000 advertising 
campaign of the S. N. P. A. to promote 
the south. 

A booklet is to be issued by the S. N. 
P. A. lo supplement this advertising 
campaign, and to give exact data on the 
various sections of the south, state by 



Another News Print Mill 
Planned for Canada 



The advertising committee of the S. 
N. P. A. is to spend $1,000 a month for 
the next ten months in this campaign to 
tell the nation about the south s buying 
powers, 'aid Arthur Newniycr, chair- 
man of the committee and associate pub- 
lisher of the New Orleans Item. 



nds. It sells the 



n -t faster— than it is received In fact, 
the Wal house has had to help out the 
Wichita and St I-ouis houses on differ- 



MoNT»r.,M, Qvr.., Nov. so.— Announce- 
ment has just been made that the Great 
Lakes Pulp & Paper Company will build 
a $5.f«X).0riO plant at Port Arthur, Ont 
The president is Lewis L- Alsted, of 
Appleton. Wis. 

Associated with htm are George Sea- 
m.iii, of Chicago, one of the biggest pulp 
and paper mm in the United States, and 
Tame- Whalrn, of Port Arthur, who 
e,tal.|i«hed the Port Arthur Shipbuilding 



"Dick" Liltl. la 

Chicago, Nov. 16.— Richard Henry 
Little, veteran war correspondent for 
the Chicago Tribune, who was seriously 
wounded while advancing with the 
White army on Petrngrad a fortnight 
nco. j* reported in a hnspital near Nat- 
rliina, with his left Irs broken and se- 
vere head wounds The Tribune in- 
formant cables that Little would be re- 
moved to Narva and Rcval as soon as 

h;« 



of A. C. A. Tea 
ca in Toronto — Prsmitr of 



Ontario and 4 

On SpeekerV Program 



Toaoxio, Ont., Nov. 18— The Asso- 
ciation of Canadian Advertisers. Inc. 
will hold its sixth annual meeting 1 an.! 
dinner in the King Edward Hotel, Tor- 
onto, Thursday and Friday evening. 

At the dinner, on the evening of the 
20th, the following have been invited 
lo speak : Hon. E. C, Dniry, Premier of 
Ontario ; Lloyd Harris, chairman Cana 
dian Trade Commission; Tom Moort. 
chairman of the Labor Party; Secretary 
MacDonald of the Canadian Manufac- 
turers' Association. 

The officers of the Association oi 
Canadian Advertisers are: 

President, W. M. Mackay. Lever 
Brothers, Ltd., Toronto; vice-president. 
W. C Betts, S. Davis * Sons, Ltd.. Mon- 
treal; J. R. Kirkpatrick, E. W. Gillet: 
Company, Ltd. ; secretary, Florence E. 
Clot worthy, Kent Building, Toronto. 

Directors, B. H. Bramble, Canadian 
Chewing Gum Company, Ltd.. Torontu : 
F, M Emery, Lake of the Woods Mill 
ing Company, Montreal ; G. F. Morrow 
Atlantic Sugar Refineries, Ltd., Mon- 
treal; L. K. Greene, Tiicketts, Ltd. 
Hamilton ; D. George Clark, McClary 
Manufacturing Company, London; W. 
T. Gregory, Cowan Company. Ltd , Tor- 
onto. — 

COWLES ACQUITTED 

Absolved of Libel Cbargos Brought 
by Judge. SaJingar 

Ues Moines, Ia., Nov. 16. — Gardner 
l owlet, publisher of the Register and 
Tribune, has been absolved from all 
damages to Supreme Judge B. I. Salin- 
ger by verdict of a jury. Justice Salin- 
ger had sued Mr. Cowles for $10.00C 
libel on an editorial printed in 1916 i= 
the Register. The article asked if Sen- 
ator A, G Savage bad been placed on 
the Rock Island railroad payroll in the 
usual manner or if the influence of 
Judge Salinger had been used for hi> 
friend, while important litigation of the 
railroad was pending in the supreme 
court. 

Justice Salinger on the witness stand 
admitted that he assisted Former Sena 
tor Savage to get a position with the 
Rock Island, but insisted that lie was 
acting only for a friend who was ir. 
financial trouble and had no way place! 
himself under obligation lo the railroad 



PRICES UP IN NEW ORLEANS 



Naw.p.per. Now 20 Cont* Woobly 
and 3 Cents Daily 

(By Telfffftpii) 

New Orleans, La., Nov. 17. -Th' 
newspapers of this city today advance:' 
carrier and subscription rates from 1: 
to 20 cents a week, delivered, and strrc: 
sales price for evening papers from j 
to 3 cents a copy. The publishers »i> 
the change is "due to the continuous 
increasing cost of production and ; 
properly compensate carriers and othc- 
distributors for their work" 



Harrison For Governor? 

Danville, III, Nov. 18 — John H 
Harrison, editor and publisher of the 
Commercial-News, is persistently brine 
mentioned throughout the state as a 
possible Republican candidate for go« 
ernor to succeed Frank O. Lowdett, whr 
is the choice of many Middle- West 
states for the next 
for president. 
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CANADA'S NEWSPAPER CONVENTIONS READY 

FOR OPENING IN TORONTO 



Meetings of Press Association and Canadian Press Limited Attracting Publishers from All 
Parts of Dominion— C. P. A. May Be Reorganized, Dailies Having 
Body of Their Own Like the A. N. P. A. 



BY W. A. CRAICK 

I ST ATT COMtS PON[>I NT) 



TORONTO. Nov. j8.— In spile of 
repeated delays which have post- 
ported the holding of the 1919 con- 
vention of the Canadian Press Asso- 
ciation from June 5 to November 27, 
there is every indication that a large 
number of members will be present 
at the meeting here next week. 

Western Canada will be particularly 
well represented, which is a sure sign 
that the attendance from other parts 
of the Dominion will be satisfactory. 

Prior to the holding of the C. P. A. 
meeting. Canadian Press Limited, the 
1 .11 ...nal news-gathering and distrib- 
uting organization, will hold its an- 
nual convention, thus doubly insuring 
a good turn-out of daily newspaper 
publishers for the occasion. 

Future Uncertain 
At in June, so in November, the 
burning question will be the future of 
the association. The amendment to 
the by-laws proposed by M. R. Jen- 
nings, Edmonton Journal, still stands 
on the order sheet and will undoubt- 
edly prove the storm centre of this 
rear's meeting. 

Mr. Jennings propojes "That the 
association be dissolved and its char- 
ter surrendered, or that the present 
by-laws be repealed and new by-laws 
be enacted to provide for its contin- 
uance as a general association with 
nominal membership fees and with- 
out paid officers or staff." 

The aim of this amendment is to 
enable members of the daily section 
to form an association of their own 
and it is understood that Mr. Jen- 
nings and his supporters have already 
prepared a tentative basis of organi- 
zation, which would be put into effect 
should the change go through. 

Dailies May Seperate 
It is difficult, in advance of the 
meeting, to know just what the sen- 
timent throughout the membership 
really is on this important question. 
There is undoubtedly a strong feeling 
on the part of the larger city dailies 
that they should have an association 
of their own, either entirely indepen- 
dent or affiliated with other newspa- 
per organizations. 

On the other hand the smaller city 
dailies feel that perhaps they have 
mure in common with the larger coun- 
try weeklies than with the metropoli- 
tan press. 

In the ranks of the weeklies there 
hat for some lime been dissatisfaction 
with the extent of the services ren- 
dered them by the C. P. A. office if 
comparison with those rendered the 
dailies. With these distentions, it 
would not be surprising if some radi- 
cal changes were not made, though it 
is the general belief that no complete 
dissolution of the C P. A. will result. 

Caucuses of Ixjth daily and weekly 
members have been called for Wrdnrs ■ 
day next. The dailies will meet at 4 
P. M. and consider the line of policy 
to be pursued. The weeklies, or at least 
those comprised in the Ontario Selected 



Town Weekly List, propose to hold a 
dinner and afterwards discuss the situ- 
ation. 

Both M. R. Jennings of Edmonton 
and J. H. Woods, Calgary Herald, who 
are sponsors of the new movement, are 
coming east this week to lay out the 
plan of campaign. Evidently a merry- 
scrap is promised, though much is going 
to depend on what develops in an ora- 
torical way at the general meeting. 

The program differs very little from 
that prepared for the June meeting. Ses- 
sions will take place in the King Edward 
Hotel and entertainment features have 
been entirely suppressed. The session 
on Thursday morning will be taken up 
with the presentation of reports and 
meetings of the three sections of the 
Association for the consideration of the 
Jennings amendment. At 2 P. M. the 
amendment will be brought up before 
the Association as a whole and the 
afternoon devoted to its disposition. 

In the evening the usual editorial con- 
ference takes place, the chief speaker 
being Arthur Elliot Sproul. editor of 
the Canadian section of the New York 
Sun. 



Addresses will also be given by J. W. 
Dafoe. editor Winnipeg Free Prets, and 
F. M. Chapman, editor of the Farmers' 
Magazine, and illuminated addresses will 
be presented to two former presidents, 
J. F. Maclcay, late of the Toronto Cdobe, 
and W. E. Smallfield, Renfrew Mercury, 
hoth of whom will be made life mem- 
bers of the association. 

On Friday morning, sectional meetings 
will be resumed, while on Friday after- 
noon the general association will be re- 
convened to hear report!, elect officert 
and take action on such matters as may 
he brought before it- 
Following the policy adopted last year, 
there will again be a series of confer- 
ences between the three sections, — daily, 
weekly and trade and class,— and repre- 
sentatives of the Canadian Association 
of Advertising Agencies. 

These arc expected to be helpful in 
removing various causes of friction 
which have risen during the year. Ad- 
vertising matters naturally bulk largely 
with the daily section, and on the pro- 
gram of the section appear items dealing 
with the promotion of daily newspaper 
advertising, the equalizing of agency 




W. J. TAYLOR 
President Canadian Press Association 



commissions and the standardization of 
practice relative to bank advertising. 

The daily section will also have before 
it for consideration the report of the 
Special News Print Paper Committee, 
which will be presented by its chairman, 
P. D. Ross, Ottawa Journal. 

On tiie daily section agenda are topics 
for discussion relating to labor, cost find- 
ing and other matters of special inter- 
est to publishers of daily papers, though 
it is hardly likely that many of thetc 
will be reached. 

Plan to Raise Fees 

An important amendment to the by- 
laws has been proposed by the board 
of directors which, if adopted, will have 
the effect of raising membership fees 
substantially. For dailies of circulation 
of 60,000. the fee will be raised from 
$150 to $180 per annum; for circulations 
from 45,000 to 60.000 from $120 to $150; 
for circulations from 30,000 to 45,000 
from S100 to $132; for circulations from 
31*000 to 30,000 from $90 to $120, etc. 
Under existing rates the association de- 
rivet an income of $6,643 from its daily 
membership, or 4066% of the total in- 
come. 

The reports of officers and committed, 
.i» printed in advance of the June meet- 
ing, will be presented to the November 
meeting, such supplementary informa- 
tion as has since developed being deliv- 
ered verbally. This will not amount to 
much and will probably affect only the 
work of the advertising committee to 
any extent. 

The labor committee reports on the 
result of efforts made during the year 
to secure arbitration agreements with 
the several unions in the publishing 
trade. These efforts did not meet with 
much success, the International Ty]»- 
graphical Union in particular being un- 
favorable to the idea of separate agree- 
ments covering Canadian daily news- 
papers. 

Favors A N. P. A. Membership 

In view of this the labor committee 
recommends that such dailies as desire 
the protection of arbitration agreements 
should become members of the A. N. 
P. A. In this connection the directors 
of the A. N. P. A. have expressed a will- 
ingness to have a Canadian member 
associated with their special standing 
committee for service in Canadian cases. 

The advertising committee presents a 
bulky report, which covers much ground. 
It shows that there are now 20 advertis- 
ing agencies recognized by the associa- 
tion and that the number of members 
who have signed the undertaking agree- 
ing not to allow commissions to unrec- 
ognized agents it steadily increasing. 

A number of changes in minimum re- 
quirements to secure recognition are 
recommended, among them being one 
stipulating that the applicant must have 
at least three general accounts (exclu- 
sive of real estate and other accounts of a 
speculative character), two of which 
shall be running in six or more Cana- 
dian cities or towns and each of which 
(Conlinutd on Payr 32) 
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S. N. P. A. CALLS NEWS PRINT CONVENTION 



(C&ntinutd from Page 5) 



paper manufacture™. 1 found tlmt puhlubers thv LmirJ States, and Cdaaiii increucil 

»,rc witmg m distress cslla l«r pspri Hum vrry tittle in (he nasi t»g yearly tlic tuownp- 

every psrt »f the United Stales. Many of nun fas* jrowii eiiurniously. No one is slil* 

tkrtn did not a* ttt« price, but simply Mid: 10 prcJitt *i.st Uie pace will be, or whciber 

'Srnd u> v. kit you <an ». 1 and wc will pay *tri> newspaper will S rt an adequate supply of 

the bill.* paper. 1 be volume of advertising briny ear- 

" When I *m in New York paper waa ried by tbc newspapers of the country is an- 

buugfet by a few publisher* at puces Utat preecdented. The campaign* of national ad- 

ran^rtl a* bijb u T to 7$t cents f. o. b. mill, i-rvmj which were put on by many couccriu 

" 'New York publishers have bought paper with an idea solely of creating good will, and 

(mm tbc t'acinc coast, and arc getting it fiosn with little expectation of profitable returns, 

every -outer that will supply them. They are have been so Mcccaalul that they have been 



every »ou 
nearly all 
very lew 



Tbcy »ce» to be • 
can get. 

" 'I talked with the sales 
International Paper Company 



supply them. 
A ol their con) 
ny real etfort l 



J effort to curtail. " 'Despite an almost universal increase in 
all the buurtes* they advenmn*- ratea the patronage has continued 



Many newspapers have been com- 
of the pclled to put a limit on their size. The Wasb- 



lu |tow, 



ington Star now limits iu edition to 3*! 



all at sea in retard to tbc future. They were and daily leaves out many columns of adver> 
bending all their energies to supply paper imng. but several of the New York 
under contract, and while 1 was in their once 
I beard them phoning various brokers repre- 
uuu.de mills trying to get extra lou- 
rs who had wired 



MOM out 
nage for a I 



for additional can. 



liting. 

per s are running over this number of . 

" 'The Hrtrott News prints from M to 40 
pases, and of 1hi« (.5 per cent u advcrllaing. 

r> 'Giving aa its reason that regulation by the 
Government has made it impossible for it to 
" '] talked with representatives of both earn a profit, tbc International Faper Com- 
pany, which makes 40 per cent of the news 
print used by American papers, recently cut 
■-'ft arbitrarily over a doren Southern news- 
papers and many others over the United Stales.' 

" 'It has announced that .30,009 tons of paper 
formerly manufactured as news print would 
be changed to kraft and wrapping paper. There 
u. a much better profit In these Tines, 

*' This step on the part uf tbc International 
in the newspaper pro 
vain else. 



_ cilia, and <i 
I visited reported b*s entire tonnage sold out 
and a demand for hundreds of tons ibat could 
not be 



*' 'Tbc majority of the brokers 
regret the situation and were not enc 
any publishers to buy paper at prices 



r As far as tb« Houston Chronicle b con- fession. Many publishers sou 
tensed. I refused to put in a bid, as I de- whrrr to supply their needs, 
irrmincd that it would be far better from a 
financial standpoint and certainly from tbr 
standpoint of conserving, 10 cut down the 
site of our paper. I know we can make a 
good pront on an average 14 pages of 
' te daily, and 00 pages on Sunday. If I 



uhr, and 60 p* 
all the business offered us we would need an 
average of 20 pages daily and probably B0 on 
Sunday. Taking ail the business, however, 
would mean merely piling up excess profits 
and using far more paper than we would under 
ordinary conditions. 

*' *If something could be 
publisher in the country wh 
able busmen* to cut down 
paper and net try to make excess proAti^the 
" Vim 
■ gf 



Without 1120 Contract 

" 'Other manufacturers have pursued a sim- 
ilar policy, One of the Largest newspapers in 
the South has been unable to contract for iu 



tions srere made to the In- 
committee of Southern pub 
screed that insiead o( cutting 
arbitrarily, it will prorate 
But this 



" 'As represents 
ternational by a c 
Ushers, it has M' 



able business to cut down ibe sire of the . " 'Newspapers are also, finding the interest 

P ap*r and not try to mske excess profits, the P«Wk constantly increawng and many 

would be solved for other publishers f' them have recover ej the circulation .»«h 

who may not br so fortunate from the profit- J"' W ' f, ILi W **** •? t, J nd 



dpoint. 

'In my opinion, the attitude of some 01 the 
Eastern publishers in printing so to 40 pages 
daily and 1C0 to 150 pagrt on Sunday is nearly 
criminal at this time. Thry are making _«_r ~ 



rcuIahonB were considerably 
M The problem for the American press is 
e of conservation. No doubt the adveiiis- 
g rates will be adjusted more nearly like 
hose in England, where for several years they 



a. ay market on paper and make it difficult *»« bt * n much , "Jf*" H ""* 'ZBML 

for every puliliakrr to .Mure a paper contract content, I»e columns will b< 

for the iomm, year, and probably fore. to decide on wbat tucd of new. and 



to face famine 
out of buslnessi. 

'Froos my talks with the paper mauufac 



"Customers of the Great Northern 



turers I concluded that contracts for the com- _ _ . 

•ng year will be somewhere between 4 and 4*4 Paper Company are beinj? called upon 
unlcMi the pre - 



me that tier could turn obi paper on a profit- m«flt, who are prcsentmu Hip pr»]>o»tian 

able baaia at a price Mound tbe Swres • »»" of this Company for 1920. J. M. Mar- 

named. unlras labor cwnibtiona and otbrr lac- .... . 1 ' ... _ * , 

tors in the manufacturing of tbc product shall has brcn calling on Southern cus- 

abould materially change in the meantime. tnmers. ' 

Holding Down I, Remedy "The company offers to contract for 

"Tbe only adric. I ba.e to offer, therefore. 1920 on a hash of 4 cents f. O. b. mill. 

U 1Zm2r£r23£ S£r£ttlEi 5 •« advised however, that for the 

chitted for excess tonnage. If every pub- time being, at least, it Is unable to con- 

the market, conditions w01 Improve. ovrr ;vnrl above that contracted for in 

'"If every publisher takes all the advertla- iqio 
ing he csn gel, prints all tbe news and all 
the features of the country, then we will all 
face the most acute shortage we have ever 
known around about the firtt of the year, with 
prices extremely uncertsin.' 



Cr««l Nnrlhrrn'. OffwT 

"There arc no strings tied to the prop- 
r. print situation has S f^Z^JVLi^*! 



brought 



' ™ ^ n ,1 1^ from ■ wmbrr of members stat- 

sugg-stionj from several . ,u. f-.„„ 



publishers get 
a paper mill. 
There arc several factors to be consid- 
ered in an undertaking of this kind. It . 

would require from 12 to 18 month, to tfa ™ 1 ,nnnl * e ; I« «PP««" *» 



ing that they are accepting the Great 
Northern's proposition. 

"The only regret that the company has 
is the fact that it cannot secure an addi- 



get a mill started. 

"The matter is, however, being given 
careful consideration and will he dis- 
cussed at the proper time. Some pub- 
eem to think a news print mill 
be successfully operated in the 
Others seem to feel that the mill 
will have to Im- erected at some point 



customer has desired to sjeure an addi 
tional supply for 1920. The Great North- 
ern customers appear to lie pretty well 
satisfied with the price, 

"With one exception, all Southern cus- 
tomers of the Great Northern have been 
paying $3.50. The other was on a cost 
basis and practically every Southern 



nearest the source of supply. At the P'' M »h". Preferred to contract at a slip 



present time, however, the acute news 



ulatrd price rather than on a basis which 



print situation will have to be worked mld ' ,I,r J 1 """ a fi *" rr *° ^ e determined 

OOt, and the matter of a paper mill taken ". po , n P">-!««.on cost. It is understood 

up later on ,hat ,hf Pro<l«et>on cost when finally 

"The Chattanooga News comment, on *-te,mined wi » njake the price MR- 

the situation ., follows : " ,ln|r m ™™ of 53 50 Th ' P»''l"h--rs 



' The nrwipaper business la faerng th» grsv- 

thr nupjily nf print par-r that 



who havr acrrpled the flat price, there- 
nire an .ir!v.mtap;e over the pub- 



fore. 



iCyly nf pnnt pal 

esl.liag. Wb.le the production of paper In " U *ha! the pr.ee would lie. 



"Pessimists never did predict the bad 
situation that nuw cunfruiils publishers 
in the print paper suppl>. The past six 
weeks lias been worse than two years 
ago in tlie print paper market and al 
present there is not a raj' of hope that 
conditions will be any better. 

"We found in norlhern Iowa six 
weeks ago that small-town publishers 
were getting dribs of four and five 
bundles where they had ordered tons of 
paper, and paying express on that each 
week. The jobbing houses professed to 
be unable to supply any more — and they 
were honest in that It seems that pa- 
per nulls liave been overrun with orders 
from abroad and at home. Big papers 
have used far more than their contract 
supplies and have ridden on the market 
for the surplus they needed like the 
rest of us. It has been grab and take 
print paper wherever it could be found 
till the paper salesmen simply travel 
around to explain why their houses can- 
not fill all demands — and quote a raise 
in prices each time they come. 

S Cswta for Shsttst Print 

"It is stated that advertising all over 
the country is JO per cent more than a 
year ago, and that the city dailies have 
been unable to cut down at all, but have 
quite generally been compelled to use 
far more print paper than ever before. 
The exix>rt supply has been kept up to 
some extent, especially from Canada, 
and any prices asked abroad are ac- 
cepted at once. 

"H. C. Hotaling, national field secre- 
tary for the National Editorial Associa- 
tion, has been looking the proposition 
up for the writer, and finds that seven 
and as high as eight cents is asked now 
for sheet print. He says some predict 
that it will go higher than that. How- 
ever, a new mill or two will soon be 
added to the makers uf print, and pos- 
sibly some relief will come through 
them, 

"It has been suggested that Iowa and 
Minnesota papers can combine and con- 
tract for their own supply of print if 
the jobbers cannot supply them. That 
is the only recourse, possibly, and it will 
be studied from that angle. Yet we 
have information that a mill recently 
turned down an order by one big job- 
bing house for 500 tons of roll print at 
the highest price ever offered for it. 

"Whatever the cause, the newspapers 
are up against it hard. Dailies and 
weeklies are running so close to shore 
that they are in danger of stopping, and 
no power but national 
will curtail the use and 
for this cssentkl product of 



so that the lettering will be just as legi- 
ble in the smaller strip as it now is in the 
larger. 



I. T. U. CHIEFS COMING 
TO NEW YORK 



Conciliation Commit!** 

The S. N. P. A. coirunittee on con- 



ap- 



Buford Goodwin, Atlanta Georgian, 
chairman; Colonel Luke Lea, Nashville 
Tennesseean; Marcellus E. Foster, 
Houston Chronicle; Victor Hanson. 
Birmingham News ; W. A. Elliott, Jack- 
sonville Times-Union. 

Other activities of the Southern asso- 
ciation in saving paper include co-opera- 
tion hy the Postage and News Print 
Committees with the simitar committees 
of the A. N. P. A. and the Inland Daily 
Press Association, and a general request 
by the executive committee for the sub- 
mission of ideas by members by which 
paper can be conserved. 

One suggestion which the request 
evoked is the use of four and five-col- 
umn strips for features instead of the 
six and seven-column plates now in use. 
It is pointed out that hy arrangement 
with the 



President Scott Sees Early Settleme 
of "Vacation*,'' Bat "Big Sis" 
Again R*j*ct* Offer of 
Arbitration. 



(•v TXL*eaA,K) 

Indiasafous, Ino., Nov. 18.— The ar- 
bitration board of the International 
Typographical Union met here today to 
dispose of several minor controversies 
with publishers. The executive board 
did not meet The arbitration board 
has nothing to do with affairs of "Big 
Six," the New York Union, according 
to President Marsden G. Scott, only 
the executive board having jurisdiction 
over that matter. 

Mr. Scott said that after the meeting 
of the arbitration board, three members 
of the executive board will go to New 
York and endeavor to settle the trouble. 

They will leave for New York on 
November ao, he said, and also ex- 
pressed the belief the entire 
will be straightened out soon. 



Meanwhile "Big Six" staged its _ 
ly repudiation of the employing print- 
ers' offer to arbitrate all differences at 
a stormy meeting on Sunday, at which 
it was also voted that book and job 
printers should not return from the 
"vacations" which they have 
ing in sympathy with the 
feeders. 



W. B. SULLIVAN 



Hi. 



CHAaLOTTt:, Nov. 18.— Walter B. Sulli- 
van, for several years president and 
general manager of the Observer, has 
been compelled by ifl health to retire 
from active service. Curtis B. John 
son, who with Mr. Sullivan owns the 
Observer, has been elected president 
Col. Wade Harris continues as editor. 
A. W. Burch, business manager, J. A 
Parnham, managing editor, Knox W 
Henry, treasurer, and J. C Pat ton, edi- 
tor and manager of the Rotogravure 
section. There will be no chancre in 
the policy of the paper. Mr. Sullivan 
has not released his holdings, and bis 
retirement is to carry out the advice of 
his medical advisers who insisted on 
"an indefinite period of rest." 

Now Yorkar, Disco,* Ptpor 

Evidences that the recommendations 
of the A. N. P. A. convention had al- 
ready begun to do their work was found 
in this week's session of the Publishers 
Association of New York City in the 
Hardware Cub on Wednesday A lively 
mterest in paper conservation was man, 
fested hy all members and, while no 
definite action was taken at this time 
the publishers individually slated thar 
they intended to do everything 
to reduce consumption of 
paper in their plants. 



Sutphin Joins Evaning Sun 

Edwin A. Sutphin has resigned from 
the national advertising staff of the 
New York Tribune and on December t 
will become manager of the New York 
Evening Sun's national advertising de- 
. partrnent. He succeeds W H Trtt 
syndicates issuing the strips the who takes charge of the Morning S„ n \ 
al work can he carefully done "* ! 1 - J — 
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ADVERTISING MANAGERS GET FLYING START 
FOR THEIR NATIONAL ASSOCIATION! 



Convention in Chicago Marked Beginning of Constructive \ Work Thati Should Make 
Organization One of Most Valuable in Newspaper Industry— Members 
Say Results Exceeded All Expectations 



Chicago, Nov. 17. 
rpHE annual meeting of the National 

I Association of the Daily Newspaper 
Advertising Managers, held at the Con- 
gress Hotel. Chicago. Nov. 10th, a brief 
wire report of which »« given in las: 
week's Eanoa & Plbus hi*, broke much 
new ground that gives promise of rich 
and useful production in the future. 

H. A. Ahem, advertising director oi 
the New York Evening Journal, the 
founder of the Association, who was re- 
flected president, before leaving for 
New York expressed to the rcprcsenta- 
t.ve of Euitok & Pibjsuu his entire 
satisfaction with the result of the meet- 
ing He said: 

Ahib) New ReepenubHitiee 

"The association is young yet. The 
advertising managers throughout the 
country are only slightly acquainted with 
the potential usefulness of the organiza- 
tion, but we believe they v 
how comprehensive is the 
out by the members. 

"In view of the trying conditions that 
advertising managers have been com- 
pelled to contend with during the past 
year, the convention far exceeded my 
expectations. It involved a very con- 
-■dcrablc sacrifice for an advertising 
manager to leave his desk at this time. 

"Only a high sense of duty, not only 
•ij his own paper, but also to the entire 
urw<pap«r publishing interests, could in- 
duce him to lake the time to attend the 
convention and in addition assume new 
iiiVs and responsibilities in connection 
with the association. 

"Thr appointment of a paid assistant 
secretary, to look after the business of 
il.e association is, to my mind, the big 
rt-ature of the convention It is an evi- 
dence of our progress It means that we 
lave work to do and are prepared to do 
it in an efficient manner— that wc are in 
a position to meet the demand for special 
service and information that is sure to 
result from our wurk in Chicago. 



1 have outlined to Mr. Carroll, the 
.ssistant secretary, a program for the 
coming year. It will entail constant 
communication with all the mcm)>crs 
They will I* asked to put their prob- 
lems up to him. lie in turn will submit 
the facts and a statement of the condi- 
tions to the other metmVrs. This ex- 
change of experiences will he a con- 
tinuation of the work so well be^un at 
the convention It will facilitate the 
improvement of methods in the adver- 
tising departments of all newspaper*" 

I. Ft Woodward of the Chicago Daily 
News, who was rtertt d second vice- 
president, was also much encouraged 
and pleased with the spirit of mutual 
helpfulness that was shown at the con- 
vention. 

"The meeting was very important," he 
<s.il. "We dropped all non-essentials to 
c-oiiiidtr s-ita! problems, and that there 
ate many such problems at this time 
nreds no emphasis. Increased revenue 
:i ahsolutly essential. Advertising rates 
ihotild be advanced. This is particularly 
true of classified advertising. The pres- 
ent rates for classified are entirely too 
low and there is no reason why they 



should not be on the 
fur display. 

"An exception should be made, of 
course, in the case of 'situations want- 
ed' and 'looms to rent.' The man out 
of a job is entitled to consideration and 
should 1* given every advantage. The 
same is true of the keepers of rooming 
houses. To keep their rooms profitably 
occupied they are compelled to advertise 
with considerable frequency and the 
business is none too profitable. It is 
admitted that conditions at the present 
time are unusual and that the two ex- 
ceptions noted do not require special 
but wc are speaking of nor- 



Therr is no justification, however, 
for charging the owner of a department 
store a lower rate when he wants help, 
than he is charged for his regular dis- 
play announcements. 

Rate* Are Tee Lew 

"The rates for resorts, travel and mov- 
ing pictures arc also much too low — 
below the cost of production in many 
cases — and in practically all cases the 
business costs more to obtain than it is 
really worth. 

"In that connection it may be noted 
that many publishers do not themselves 
know the actual cost of production. 
Every publisher should know the cost 
per line of his space. He cannot in- 
telligently determine the proper charges 
otherwise. The rounding out of rates, 
therefore, is one of the very important 
subjects under discussion at the con- 
vention and much good was accom- 
plished 

"The white paper situation also de- 
manded and received much attention. It 
will receive much more in the near fu- 



basia as rates turc, not only by advertising 

but by all departments of the newsjtaper 
publishing business. 

"Increased rates of advertising, how- 
ever, has a direct bearing on this prob- 
lem. All the members of the associa- 
tion prrsent at the convention agreed 
that these two subjects were paramount. 

"Another feature of interest was the 
activities of the advertising viligance 
committees in all the important cities 
of the country. The 'Blue Sky' laws 
now in operation in many states make 
the work of these viligance committees 
very valuable to the newspapers. 

Copy Vigilance Approved 
"We are going to recommend that all 
newspapers submit all copy to these com- 
mittees. In Chicago we will ask the 
'V. C to pass on every bit of copy. The 
chairman of the Chicago committee is 
giving us very valuable assistance and 
information. Such good work should be 
and will be encouraged and its useful- 
ness extended." 

E W Parsons, advertising manager 
of the Chicago Tribune, and secretary- 
treasurer of the association, felt that 
great progress was made and that much 
greater would be made in the matter 
of the censorship of medical advertising. 
He was pleased to learn that many of 
the smaller newspapers of the country 
are quite as strict as his own newspa- 
per in censoring the copy of proprietory 
medicines. 
He said: 

"There was evidence at first of a 



to 



the 



ing managers were confronted with dur- 
ing the year, the opinion was general 
that very little had been done to in- 
crease interest in the Association. 

"After wc had really done away with 
formalities, however, we all got down 
to business and I think really learned 
something from each other. 

"It did me a great deal of good to 
learn, for instance, that smaller proper- 
ties even than the Chicago Tribune had 
as strict or stricter censorship on 
cal advertising as the Tribune. 

Marin Real Start 
"It strengthened my opinion of 
ruling concerning mail order busincs 
know what other newspapers were do- 
ing and the reasons for their rulings — 
told in an informal way. 

'it was roost instructive to me to hear 
the other advertising managers discuss 
the subject of advertising rates, adver- 
tising restrictions on account of the 
white paper shortage, etc. 

"Five hours were consumed in an in- 
formal discussion of all of the most 
important problems of the day confront- 
ing the newspaper advertising manager. 

"It's always hard to get an organiza- 
tion started, but I believe the meeting of 
last Monday marked a real start for the 
National Association of Daily Newspa- 
per Advertising Managers toward suc- 
cess." 

Frank R. Hussey of the Chicago Eve- 
ning Post was one of the directors elect- 
ed at the convention. He believes that 
the service bureau that was inaugurated 
of most of us, I be- by the appointment of a paid secretary 



lieve, as to the real worth of the AssO' 
ciation. 

"While those who were in attendance 
realized the difficulties that all advertis- 



WHY BIG BUSINESS ADVERTISES TODAY 



<sr TQ-aciarii) Clxvelakh. O,, Nov. l8. 

WHEN K»ito» & Publisher asked Harry Dwight Smith, president 
of the American Association of Advertising Agencies, if be would 
care to reply to the statement made in the House of Representa- 
tives last week by Mr. Reavis of Nebraska that the large amounts of 
money being spent in advertising today is really an effort to defraud the 
Government of rxcrss profits tax, he said: 

"The charges made by Representative Reavis should not and prob- 
ably will be taken very seriously. In these days of steadily rising colts 
of doing business, no merchant or manufacturer has to hunt for ways 
and means of increasing operating expenses and reducing profits. 

"If the gentleman from Nebraska were to look into the matter he 
would find that while the total volume of advertising has increased, and 
while more merchants and manufacturers are learning that good adver- 
tising pays, yet the volume of advertising expenditure is no greater today 
in proportion to the total volume of business in this country than it was 
years ago. 

"It may appear to be greater, bat that is largely because the money 
is being more efficiently spent 

"Advertisers and their agency counsellors have learned how to 
make a dollar of expenditure in advertising look bigger and do more 
work than it used to 

"Furthermore, the greater part of increased advertising is the sum 
of the expenditures of a great army of comparatively small merchants 
and manufacturers, not of the expenditures of so-called big business. 

"Dig business that did not advertise formerly is advertising today 
because in doing so it has learned the value of advertising in extending 
markets, reducing selling costs and building good wilt. It learned the 
lesson from studying the experience of small business that grew big 
through wise advertising" 



has very great possibilities for good. 

"Although this association is but one 
year old," he said, "and its activities 
were handicapped by the fact that it has 
been a very strenuous year for advertis- 
ing managers, the meeting was a huge 
success, every one present feeling that 
his lime had been most profitably spent. 
Ha* Overcome Obstacle* 
"There is a great need and a big field 
for this association. There is no de- 
partment of a newspaper that has re- 
ceived so little attention in the way of 
national co-operation as the advertising 
department, although it is the revenue 
producing end of the business. 

"Even the American Newspaper Pub- 
lishers Association barely recognizes it 
at their annual meetings. This associa- 
tion will give an opportunity not only 
for interchange of idras and information 
as lu advertising conditions in the var- 
ious parts of the country, but will grad- 
ually develop into a service bureau which 
will be able to furnish information and 
newspaper data to the genrral advertiser 
and agency as well as to its members. 

"We started the second year with a 
paid secretary which should greatly in- 
crease the efficiency of the organisation 
and. I believe, everything considered, we 
have accomplished as much as could be 
expected in the first year. 

"If the advertising managers of the 
country appreciate the opportunity that 
this organization offers for the better- 
ment and advancement of newspaper ad- 
vertising, our membership will reach a 
point during the coming year that will 
make this one of the strongest of -he 
daily newspaper associations 
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C. S. SMITH TRAVELING AMBASSADOR 
OF AMERICAN JOURNALISM 

He Ha» Been in Many Part» of World in Quest of New* 
Since War Broke in 1914 — Knows 
Greatest Statesmen. 



(SPECIAL COMKSroNDrNrK) 

PARIS, November 6. — American newspaper correspondents trav- 
eled widely during the great war and traveled under strange 
conditions, but probably none of the many journalists who gathered 
in I'aris to report the Peace Conference had a longer or more 
unusual travel record for the war period than Charles Stephenson 
Smith uf the Associated Press. 

He inaugurated his war service by starting fur Europe on the 
North German Lloyd steamer Kronprinzessin Cecile four days 
before war was declared in 1914 and ended up suddenly eight days 
later in Frenchman's Bay, at Bar Harbor, Maine, after a wild run 
to avoid British and French warships which were trying to land 
the $14,000,000 worth of gold and silver bullion the German liner 
was carrying. 

Once Arrested as a German Spy 

Smith then caught the St. Paul of the In November, 1917. he again started 

American Line and reached England be- across Siberia to take uj> permanent 

fore the war was three weeks old. He residence in Bolshevik Russia. He was 

escaped from Ostcnd just four hours assaulted and narrowly missed death at 

before the German forces took the town, the hands of a BoUheviki gang in Har- 



was through the German lines repeated- 
ly in Belgium, was thrown into an Eng- 
lish jail at Hartlepool, England, under 
suspicion of being a German spy, the 
day the German light cruisers shelled 
Hartlepool, Whitby and Scarborough, 
and startled all the eastern coasts of 
England on a spy hunt 

Traveled in Siberia 

In May. 1915, he was ordered to China 
and started by way of New York on 
the White Star Liner, Arabic, which 
managed to escape the German sub- 
marines on the Irish coast which sank 
the Lusitania a few hours later. He 
reached China in time to see the ill- 
starred attempt of President Yuan Shih- 
kai to make himself emperor, and trav- 
eled widely through South China when 
the military movement against the mon- 
archal restoration was raging. 

Smith next went to Siberia and trav- 
eled extensively along the Trans-Sibe- 
rian railroad liar, which was stacked 
high with American goods which could 
not be moved because of the great bur- 
den placed upon the single track line, 
and saw the difficulties which the En- 
tente was encountering through the 
breakdown of transportation. 

His work took him to Shantung 
Province several times during 1915. and 
there he saw the havoc wrought by the 
Japanese in dislodging the single Ger- 
man stronghold in the Far East. He 
was still in China when the United 
States entered the war and during the 
months of international strife which 
finally resulted in China's severance of 
diplomatic relations with Germany and 
her final entry into the war. 

With Root in Russia 

When the Root Mission went to Rus- 
sia in June, 1917. Smith joined the party 
at Vladivostok and was the only news- 
paper correspondent who made the trip 
to Petrograd on the deposed Oar's train 
with the misson which tried to bolster 
up the Kerrnsky government. He re- 
turned to Vladivostok with the mission 
and resumed his work in China, where 
one of the most disastrous floods in 
China's history made it necessary for 
him to travel many hundreds of miles 
by small boats through the sections 
flooded by the Grand Canal and the 
Yellow River. 



bin, but after fourteen days of travel 
along the Trans-Siberian railway, finally 
reached Petrograd. In a few weeks the 




with the war activities of many coun- 
tries throughout the world he had an 
intimate knowledge of the most vital 
problems pressing for settlement at the 
Paris Conference. 

He likewise knew personally many of 
the statesmen who directed the proceed- 
ings of the Versailles meeting. As a 
result, he was a hig factor in the Asso- 
ciated Press' splendid handling of the 
conference. 

Student of World Problems 

It is not hard to understand why 
Smith gets big assignments as he is a 
man of most pleasing personality, a keen 
observer, and a deep student of world 
problems. He adds to these qualities 
acquaintance with many of the world's 
leading statesmen, who, respecting his 
keen judgment and impartial treatment, 
do not hesitate to discuss intimately 
with him the great problems of the 
hour. 

He is really a traveling ambassador 
of journalism, whose work promises to 
grow in value, for his conspicuous posi- 
tion has been attained at an early age 

Prior to becoming a war correspond- 
ent, Smith had a wide and interesting 
experience on American newspapers. 
After graduating from the University 
of Iowa, he was for some time on the 
staff of the Omaha Bee. He then went 
to the Washington Post and later joined 
the Washington office of the Associated 
Press. 

In this position Smith covered in turn 
both houses of Congress, the War De- 
partment. Diplomatic Corps and the 
White House. In 1907 he became the 
managing editor of the Nashville Ten- 
nesseean, a position he filled for over 
five years. Then he joined the general 
staff of the Associated Press early in 
1914. which was immediately followed 
by the assignment which has taken him 
on such a remarkable series of journeys. 

In addition to his work in covering 
the Peace Conference, he recently 
acted as chief of the Paris Bureau 
of the Associated Press during the ab- 
sence on vacation of Elmer Roberts, 
chief of staff for the A. P. in Paris. 



EUROPE HAS A REAL 
PAPER SHORTAGE 



Charles S. Smith 

foreign embassies were forced to retreat 
to Vologda before the threatened Ger- 
man advance upon Petrograd, and Smith 
went to Moscow with the Bohheviki 
Government. 

With the Cxacho-Slovak* 

In May of 1918, Smith made a long 
tour through the grain-growing sections 
of Russia to study the land problems, 
and was in Samara when the Czecho- 
slovak forces began their now cele- 
brated Odyssey through Siberia He 
remained in Moscow until the arrival 
of American troops in Archangel turned 
the Bolsheviki against Americans 

Finally he left Russia by way of Fin- 
land with the last remnants of the 
American colony in September. 1918, 
traveled through Sweden and Norway 
and sailed to England l.y way of the 
Shetland and Orkney Islands, complet- 
ing his trip around the world in over 
four years of war news service on three 
continents and in twelve diffrrrnt coun- 
tries He actually traveled more than 
one hundred thousand miles during the 
war. 

Smith's assignment to the Peace Con- 
ference was but natural in view of the 
foregoing activities in connection with 
the war. As war correspondent in touch 



American Crisis la Comparatively 

Mild, Says Universal Service 
Correspondent Visiting 

New York 



THREE CENTS IN PITTSBURGH? 



Publishers Gathering Data Before 
Definite Move 

1st yiiioBAru I 

PiTTSBVttcii, Pa, Nov. tt>.— A move to 
increase the price of the local daily news- 
papers from two to three cents is now 
bring considered by the Publishers' As- 
sociation. T. R. Williams, business man- 
ager of the Press, attended the meeting 
of the Pennsylvania Associated Dailies 
at Harrisburg last week, to secure data 
and co-operation from the smaller pub- 
lishers of the state, 

CoL G A. Rook, publisher of the Dis- 
patch, is investigating the plans of pub- 
lishers in Cleveland and other cities 
close to Pittsburgh, and it is thought 
that action will be taken very shortly by 
the publishers. 



CUTS TO 14 PAGES 



Tulsa Democrat Compelled to Make 
Drastic Reduction 

Tulsa. Okla, Nov. 18. — The Democrat 
Wednesday announced that, owing to 
a serious shortage of news print, it was 
compelled to reduce to 14 pages for an 
indefinite period and that possibly the 
reduction might be still lower. Fur the 
past two months, the Democrat said, its 
supply of news print has been only two- 
thirds of orders and that recently a car 
load had gone astray between Kansas 
City and Tulsa. This necessitated the 
drastic change. 



"This convention to discuss ways of 
meeting a paper shortage is especially 
interesting to one who has recently re- 
turned from a long stay in Europe," re- 
marked Robert J. Prew. who was cov- 
ering the special newsprint convention of 
the A. N. P. A. last week for the Univer- 
sal News Service, to a representative of 
Editoh & Publishes:. Mr. Prew landed 
in the United States seven weeks ago 
after six years as a correspondent in 
London and Paris and sailed again 
November 1J to represent the Universal 
abroad. 

"The paper shortage in Europe is far 
more acute than it is here. The big 
publishers in some instances have at- 
tained adequate supplies, but the smaller 
newspapers arc hard pushes! to secure 
paper. 

"Where American publishers are now 
talking of reducing their newspapers 
below 40 pages, it is less than two years 
since the Paris publishers were dis- 
cussing the publication of their news- 
papers in one sheet. 

"The situation was very bitter for a 
time. Big publishers showed little synv 
pathy for the struggling newspapers, 
which finally pulled through by dint of 
government assistance, but continue*! 
to publish small handkerchief-sire 
newspapers. 

"In Italy the situation was just as 
acute and it was further complicated by 
the general depression in all industries, 
which still exists. 

"In England the Northcliffe press is 
guaranteed a steady supply from its 
own mills and newspapers like the Tele- 
graph, Morning Post, and Daily Chron- 
icle have managed to provide for theit 
future needs, but in every case, the 
number of pages has been appreciable 
reduced and no publishers arc prepared 
to increase the amount of print paper 
consumed daily. 

"The European paper problem is in- 
extricably bound up with shipping, but 
the number of bottoms available for 
transportation of pulp from Norway. 
Sweden and Canada is growing gradu- 
ally. There is a keen tight going on 
between French and British publisher* 
for the Scandinavian product, Canadian 
{taper going chiefly to Great Britain 

"In connection with the apportion- 
ment of paper, it is interesting to note 
that the French publishers came t" 
blows and hard names more than onc« 
while paper was being allotted in 
Paris." 

Has New Rotogravure Preae 

Tope k a, Kan, Nuv. 17.— Robert Max 
well, foreman of the Capper Publica 
lions pressroom, has turned out what 
is said to be the first rotogravure print- 
ing produced between St. Louis and th* 
Rocky mountains. He has been work- 
ing on his plan for about three years and 
has perfected a press which prints a 
sheet nine by twelve inches. The first 
cylinder was etched in Buffalo. Mr 
Maxwell will continue to work with the 
idea of perfecting a small press for roto 
gram re work. 



Simons Buy* Building 

Lawk'NCC Kan, Nov. 17.— The build 
ing which the Lawrence Journal-World 
has occupied for the past seventeen 
years, has been purchased by W. C 
Simons, the owner and editor of the 
paper. No special plans except for 
minor improvements have been made 
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CLASSIFIED CONTRACTS SHOULD NOT REDUCE 
THE AVERAGE NET RATE OF CHARGES 



DO CLASSIFIED advertising con- 
tracts increase Uncage, and can they 
lie used without lowering the average 
revenue? These questions come up 
(MM time to time in many newspaper 
•jmce*. To aid any publishers now con- 
>u!ering the contract problem the fol- 
lowing opinions of newspaper represen- 
tatives are given : 

J. W. Hjycs. business manager of 
the Memphis Commercial Appeal, 
believes tUt the small transit ad- 
vertiser is entitled to as low a rate 
as the larger advertiser. He writes: 
We make no contracts for the 
classified columns. The rate is 2c. 
per word straight. It is our object 
to give the little fellow as cheap a 
rate as any one." 

The Kansas City Star has no con- 
tracts, neither has the Los Angeles 
Timrs. while such papers as the Chi- 
cago Tribune, Detroit News, Cleve- 
land Plain Dealer devote a large 
amount of sales effort to securing 
yearly contracts based on space or 
insertion. 

The State, of Columbia, S. C, 
a'tolished contracts on November 1, 
placing all classified on a flat rate 
basis with no reductions for contin- 
uous consecutive insertions. 

Another paper making gains with- 
out contracts is the Houston Chron- 
icle. 

In Oakland, California, the Trib- 
une has no classified contracts, yet 
offers advertisers an inducement to 
run continuously Its plan is ex- 
plained hy Morton McDonald, clas- 
sified advertising manager, as fol- 
lows: "We make a flat monthly rate 
and so derive a larger revenue than 
we would from contrar; business. 
We grant a 10 per cent discount if 
the advertiser reinserts his adver- 
tisement each mr>mh within 24 hours 
after expiration Otherwise, he 
pays the full rjte There are no 
disputes about broken contracts and 
every advertisement is a "trial order' 
.it all timrs " 

Thirty-day orders are alto the 

REAL "HIGH FLYER" 



Usual Transient Advertiser Does Not Care About Cost as 
Much as He Does About the 



Now at Washington 

Start ; ng as a furnished room solicitor 
• •II the Philadelphia Telegraph, T. Ridge- 
way I. ongeope 
soon realized the 
importance of clas- 
sified advertising 
in building circula- 
tion, developing 
display advertisers 
and creating read- 
er confidence. 

Mr. Longcope's 
next position was 
that of classified 
manager of the 
Washington Times 
and two years later 
took a similar po- 
sition with the Ot- 
tawa Citizen. He 
served with the Royal Flying Corps dur- 
ing the war and on receiving his dis- 
charge two years ago returned to the 
Washington Times. Under his manage- 
ment the classified has grown from 
three columns to two pages daily Mr. 
I^ongcope is a great believer in classified 
promotion and has written a great deal 
of classified advertising copy. 




BY C L. PERKINS 

ARTICLE V 



has a limited classified contract in 
certain classifications, but these are 
not beneficial, according to the 
classified manager, C. W. Nax. He 
says: "I have given contracts for 
classified serious consideration, 



longest 
Los An 
sified. Its 



lite period for which the 
> Examiner accepts das- 
reatons for not having 



longer contracts is given by R. E. 
Seiler. classified manager, who 
writes: "Practically everything that 



"Practically eve 
goes into the publishing of a news- 
paper is increasing in price. There- 
fore newspapers must be looking for 
opportunities of increasing revenue. 
Inasmuch as a large proportion of 
display advertising is lied up on 
yearly contracts, the classi 
the only loophole to the 
to a quick increase of I 

"A thirty-day contract is very ad- 
visable, however, because there are 
many professional concerns that 
have something to advertise in the 
classified columns of a newsjxaper 
every day. A thirty-day contract 
does not have the disadvantage of 
doing away with the loophole of in- 
creasing the newspaper'* revenue 
and, at the time, it induces the ad- 
vertiser to advertise on certain days, 
such as Monday and Saturday, when 
otherwise he might not do so. 

"The thirty-day contract tends to 
increase volume in so far as it in- 
duces the advertiser to place copy on 
days which he might not otherwise 
use. 

"The thirty-day contract tends to 
prevent the decrease of volume at 
certain seasons, though this is a 
tendency only. If the advertiser 
does not want to advertise at cer- 
tain times, he will not do so whether 
he has a contract or not. 

Mr. ill Lower Rata 

"The contract U very beneficial 
to the advertiser, inasmuch as he 
secures the lower rates and also 
gives his advertisement the best pos- 
sible chance to secure result*. 

"Space contracts are very inad- 
visable. On the space contract, the 
advertiser will contract for more 
space than he can really use in order 
to secure a lower rate. During the 
first part of the life of the space 
contract, he will advertise when he 
normally would any way. During 
the latter part of the contract, he 
faces the situation of using a great 
deal more space than he can afford, 
or else the chance of being short- 
rated. If the newspaper forces him 
to use more space than he can afford 
in order to have him live up to hi* 
contract or forces him to pay short 
rate on the advertising that he ha* 
used, the result in either case i» a 
dissatisfied advertiser. 

"The thirty-day contract ought to 
offer about a IS per cent reduction 
over the one-time rate*. The IS 
per cent, reduction is sufficient to 
induce the advertiser to sign a con- 
tract to advertise on certain day* 
which he would not otherwise u*e." 

Among the advocates of yearly 
contracts is H G, Barringer, clas- 
sified manager of the In 
News He « 

"We use 
which gives a lower rate than the 



transient rate and the privilege of 
four distinct ways to earn this rate. 
We give the lowest rate to the ad- 
vertiser who will obligate himself 
to use three lines or more of adver- 
tising each day during the period of 
one year. The *econd lowest rate 
is given on a contract calling for 
five line* or more, three time* each 
week— days generally specified. We 
also make a contract for thrre and 
one thousand lines, to be u»cd within 
one year. The rate* for these two 
contracts are a half a cent and one 
cent higher than the first two. 
"In all, the New* ha* about four 
ontract* with its adver- 
and approximately 85 per 



that it i» of no benefit to the i 

"Practically every contract that 
we have in force is with an adver- 
tiser who, regardless of rate, would 
use at least 50 line* of space a 
week, and by having a contract he 
secures a low rate, bat doe* not in- 
crease his space, because of the con- 

,f "Two year* ago I eliminated all 
contracts for "help wanted' adver- 
tising and increased our rate 50 per 
cent. There was no decrea*e in 
this business. 

Real E*laU Rata* 
"We have never had a contract 
with real estate agent*. We make a 
flat rate with them less than our 
card rate. We are relieved by thi* 
arrangement of the necessity of con- 



"CLASSIFIED" CAN BE PLANNED AHEAD 



I 



N connection with the world serie* games recently played in Gncm- 
oati. the Post two weeks before the first contest, circularized over 
1000 "Furnished Room for Rent" advertiser* in Cincinnati, setting 
forth its unusual opportunity to rent room* while the World Serie* 
wa» on and inviting them to use the column* of the Post. 

To supplement this, it published display advertisements in the five 
leading Ohio cities outside of Cincinnati, stating that the Gncinnati 
Post would contain a complete directory of furnished rooms for a 
week prior to the World Series and offered to *apply a free copy to 
any prospective World Series visitor. „. ., . 

In the circular to the rooming house owner*, the Po»t capitalized 
on this outside advertising. The result* were more than gratifying, 
the paper running several hundred "Furnished Room ad* above it* 
average during the week before the *eric* wis played and i i 
getting copy on the strength of the 



cent of these contracts call for daily 
insertions. These advertisers form 
a sort of foundation for the clas- 
sified KCtkM for the reason that 
they can be depended upon to be in 
with a regular ad regardless of con- 
ditions. 

"In building up classified it is very 
important th.it the volume and indi- 
vidual offering be as great as pos- 
sible under all conditions in order 
that the reader interest may be 
maintained from day to day, and 
greatly increased a* a better under- 
standing of the power of the want- 
ad is gained, not only by regular 
contract advertisers, but also by the 
individual. The volume, including a 
large variety of offerings, tends to 
build up reader interest among the 
reading patrons of a newspaper, and 
is the magnet which induces the in- 
dividual to use it* column* for 

Pr0fit - Th. Two-LiD.r. 

"A great many papers throughout 
the country use a two-line daily con- 
tract. Two lines, or twelve word*, 
in most cases doe* not permit » de- 
scription of any article for *al< 
wanted, and naturally doe* not | 



"The 

*hould be made to 
who i* willing to use a *paee or 
daily contract should range from 
fifteen to twenty -five per cent." 
The St. 



stantly renewing contract* and forc- 
ing advertisers against their will to 
use space they have no need for, or 
making a short rate charge again*t 
them which usually makes an adver- 
tiier feci unkindly to the paper. 

"The cost to the publisher of 
printing and circulating a 14-hnc 
advertisement of a large advertiser 
is the same as the cost of the same 
size advertisement from a small ad- 
vertiser. There is no reason, there- 
fore, that I can see, why one man, 
because he has more money to 
spend, should be permitted to buy 
his space at a les* cost. 

"The large user of space i* 
charged the same rate as the man 
who has small desk room and use* 
very little, but we have found that 
this method has encouraged the 
young man starting in busine** to 
advertite because he realized he is 
buying *pace on the same basis as 
the large dealer*." 

Harry Gwaltney, classified man- 
ager of the Milwaukee Journal 
state* the case in favor of contracts 
as follows: "I am of the opinion 
that contracts do. increase volume- 
insure a certain amount of contract 
advertisers' busine** in your paper- 
keep them there long enough to 
prove the ralue of advertising to 
them. 

"The 'every-day* contract is the 
better form. It prevent! decreases 
{ConHmud en Pogt a<) 
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NEWS PRINT AND RATES CONSIDERED 
BY VIRGINIA PRESS ASSOCIATION 

Printing School Established — Resolution Adopted to 
Organize Daily Papers of State at Meeting 
in January. 

<»r iiusuru; 

Newport News, Nov. 17 

PROGRESSIVE action was taken by the Virginia Press Associa- 
tion at the meeting held in this city last Thursday and Friday, 
chief among which was the announcement by Dr. Julian A. Bur- 
niss, president of the Virginia Polytechnic Institute, at Blacksburg, that 
complying with the association's request the Board of Visitors had 
included in its budget for 1920 an appropriation for the establishment 
of a department of printing engineering. 

It is planned to have the linotype instruction school ready for a 
course of intensive training by the opening of the January term, January 
«*> and 'ater a course running from one to two years in various branches 
of printing will be available. 

TelU of Nnot Print Situation 

ing career for business, Some of them 



adopted favored the call- 
ins of a meeting of the publishers of 
daily papers of Virginia in convention in 
Richmond about January 15 for the pur- 
pose of forming a Virginia association 
of dailies. 

The convention opened Thursday 
morning with a small attendance, but 
every section of the *tate was repre- 
sented. Featuring this session was a 
talk hy W. E. Thomas, general manager 
of the Roanoke Times, on the print 
paper situation. He had just returned 
from a visit to the northern mills In 
part Mr. Thomas said : 

Ne Contracts at Any Price 
"That whereat the manufacturers of 
print paper a few years ago were glad 
to sell their wares at something more 
than two cents a pound, freight prepaid, 
they arc now so independent that they 
are not disposed to make contracts at 
any pricr, preferring to sell on the open 
market, where the demand is far beyond 
the supply with spot prices ranging 
from six to seven cents and higher." 
The tight market was due, he said, to 
several causes. 

"First, very few publishers made con- 
tracts for 1919 consumption adequate 
for their actual demands and as a re- 
sult, publishers are bidding against each 
other for the available supply. Again 
there appears to be every reason to ex- 
pect an increasing demand for news 
print. Both circulation and advertising 
are growing, particularly in the south, 
and the outlook is for continuation of 
this growth and an increased demand 
for print paper. 

"My information," he continued, "is 
that the mDls will make every effort to 
supply publishers, but there are a num- 
ber of publishers throughout the coun- 
try who have been notified by the In- 
ternationa] Paper Company that they 
look elsewhere for their supply of 



are using three car* of paper per week 
As long as tliey can get the paper they 
will continue to take business. And who 
can blame them? Thus the waste goes 
on. It is a mad race that will even- 
tually culminate in disaster. 

"The mill owners are autocrats. They 
are intrenched behind impregnable 
breastworks. Their inclination is to 
get the very highest price. 

Only Two Ratordici 

"There are but two remedies: 
"One to raise the subscription price to 
a standard to meet the increased cost of 
paper, which of course, the publisher is 
not anxious to do, as it requires one 
year to get the full benefit of an in- 
crease in circulation rates. 

"The other is to increase the cost of 
advertising to such a figure as will force 
advertisers to use smaller space, thereby 
cutting down the sue of the paper and 
producing relatively the same amount of 
income. 

"This leads to the crux of the ques- 
tion, How this news print situation is 
to affect the daily and weekly newspa- 
pers of the association? 

"First, it has forced both daily and 
weekly publications to seek a higher 
level. We must figure the cost of print 
paper into our business at what we are 
likely to pay for it, and fix our circu- 
lation rates and our advertising rates 
accordingly. 
Ad Rates Must Ralaa With Coat 
"It is not fair that all increased costs 
should fall cm the advertiser. The sub- 
scriber should be made to bear his rea- 
sonable part of the increase. It is ob- 
vious, therefore, that daily papers should 
increase further their subscription rates 
25 to 50 per cent, and weekly papers 
instead of gr-tting $1 a year should get 
$1.50 and $2.00. 

"Advertising rates should be moved 
up in proportion to the cost of labor 
and materials. The situation means that 
all of us have got to have the right 
price for what we sell, or inevitable 
disaster will face us" 
Walter Savory, of the Mcrgen thaler 
■ere will come a time Linotype Company, formerly a Virginia 
«rly next newspaper editor and an honorary mrm 



that the only thing they sell is space: 
some qualify by the statement that it is 
space multiplied by circulation, and I 
have argued long on that theory myself. 
But I have changed my thoughts. Those 
are only the tangible, measurable fea- 
tures of the thing 

"You are selling an opportunity, an 
opportunity and the convenience, a 
vehicle to the man to put his sales talks 
before the audience you have gathered 
for him. For whether he exploits an 
idea, a package of goods or a piece 
of machinery, his advertising is sales 
talk. 

"The publisher, particularly the news- 
paper publisher, who holds fast to the 
old idea that all he sells to the advertiser 
is space, any old kind of space, and 
allows his actions and his attitude to be 
governed by that opinion, is missing the 
biggest and best features of the present 
day development of advertising. The 
national advertiser knows that advertis- 
ing and salesmanship must go hand in 
hand if they are not regular Siamese 
twins. He plant and schemes to make 
them co-ordinate The local advertiser 
naturally does this whether he realizes 
it or not and be can be taught to 
realise and shown how more greatly to 
profit by it. 

"My personal opinion is that news- 
paper rates as a rule are today far too 
low and always have been. That be- 
cause of the tremendously Increased cost 
of production they are today further 
below a safe basic line than they have 
been at any time in the past. It is diffi- 
cult to realize this perhaps because of 
the abnormal increase of advertising 
lineage brought about by causes, some 
quite obvious and some obscure." 

Edward Percy Howard, editor of the 
American Press, of New York, ad- 
dressed the convention on the subject of 
advertising and urged the publishers to 
stick to their cards and never cut rates. 

"When you begin to cut," said be, 
"you are heading for the rocks." Mr. 
Howard declared that the advertising 
agent does not want the publisher to 
art bis rate, and when the agent tries 
to hammer the rate down he is merely 
doing it to ascertain whether or not the 
rate is firm and that some other agent 
may not buy the same space at a lower 
rate. Mr. Howard also assured the coun- 
try publishers that while local advertis- 
ing was limited there was no limit to 
foreign advertising. 

The publishers were also warned most 
earnestly not to exchange their space 
for commodities. "Buy for cash and 
sell for cash," was his advice. Mr. How- 
ard agreed heartily with Mr. Budd in 
recommending the flat rate in all cases 
As for circulation that was a matter of 
quality rather than quantity. The main 
question was whether or not the paper 
covered the territory in which it circu- 
lated. The country paper cannot fight 
its battles alone, It must deal with thr 
national advertisers through reliable ad- 



MILLS SHIPPED 1,409 
TONS OVER PRODUCT 



Tufa Out 7 Par 
Mora News Prist Than Last 
Year— Stocks Remain 
Stationary 



The 39 companies reporting to the 
News Print Service Bureau produced 
169.749 tons and shipped 171,158 tons 
during October. Shipments exceeded 
production by 1,409 tons. Production 
figures include 2,662 tons of hanging, of 
which 483 tons were made in Canada. 

The average daily production of news 
print paper by the mills reporting for 
October amoutned to 103.7 per cent, of 
the average daily output during the three 
months of greatest production in 1918. 

Production by United States mills dur- 
ing the first ten months of 1919 was 61,- 
184 tons, or 7 per cent greater than dur- 
ing the same months in 1918. Canadian 
production during this period exceeded 
that of the ten months in 1918 by 45,940 
tons, or 8 per cent., making combined 
production of the 39 reporting companies 
107,124 tons or 7 per cent, greater than 
in the first ten months of 1918. 

Stocks during October decreased 1,643 
tons at United States mill points, which 
was due mostly to an adjustment made 
by one of the large companies, and in- 
creased 1,643 tons at Canadian mills, 
making total stocks the same on Octo- 
ber 31, 1919, as on September 30. 

The total of 26,929 tons on hand at all 
mills October 31 amounted to slightly 
more than four days' production. 



APPROVE GLASS AS SENATOR 

Editor Lookad Upon aa Valuable Ad- 
dition to Upper House 

Carter Glass' appointment as U. S 
Senator from Virginia, in the place of 
the late Senator Martin, is meeting with 
general approval on the part of the press 
of all politics throughout the country. 

The New York Son (Republican) for 
example, says: 

"If Carter Glass of Virginia, who has 
been appointed to the United States Sen- 
ate as successor to the late Thomas S 
Martin, takes into that chamber the in- 
timate and exact knowledge of Uncle 
Sam's financial affairs he should pos- 
sess after his service as Secretary of 
the Treasury, and a firm determination 
to stand unflinchingly for economy in 
national expenditures, he is likely to 
make an exceedingly useful legislator 
Wc can't have too many informed 
watchdogs nf the Treasury in Congress ~ 
Mr. Glass in private life is editor and 
publisher of the Lynchburg (Va > News 
and Advance. 



"These conditions ought to . 
the publisher, knowing as he does that 
very little increased production of news 
print is apparent If he does not awaken 
to the situation I 
during the comin, 

year, when he will not be able to buy or 
borrow. 

"The news print committee of Mh 
the A. N. P, A. and the Southern News 
paper Publishers' Association are recom- 
mending the enforcement of the strict- 
est economy. But all their recommen- 
dations will prove futile unless publish- 
ers all over the country are forced to 
economire. What would it profit the 
•mall dailies of Virginia to cut down, 
if the larger dailies continue their plung- 



l>cr of the association, told of the "hole 
in the road that must be filled by pro- 
duction." His talk was very impressive. 

Friday morning M. T. Harrison, of 
the Bedford Democrat, told why week- 
lies should receive $1.50 or more for 
subscriptions. 

John Budd of New York spoke on 
"Uniform, or Standard Advertising 
Rates" and in part said ; 

"Most newspaper publishers assume 
— many of these most emphatically— 



"■lifts" to Sea Europe 

George McManus, comic cartoonist, 
ami Mr? McManus, sailed this week for 
Europe for a rest and to give "Jiggs," 
one of Mr. McManus' comic cartoon 
characters, a chance to see what is going 
on across the Atlantic and supply his 
cronies at "Dinty Moore's" with the lat- 
est information on world affairs. 



in St. Joe 

St. Joseph, Mo, Nov. 15.— The West 
Missouri Press Association will hold its 
29th annual meeting at the Hotel Robi- 
doux here on November 28 and 29. Mrs. 
S. E. Lee of the Savannah Reporter is 
president. 



New Paper in Allan town 

Ausntown, Pa., Nov. 17.-Volumc 1. 
No. 1 of the Morning Herald appeared 
today, as the successor to the Allentown 
I>cmocraL The new paper is published 
by the Allentown Herald Publishing 
Company, which also publishes the Eve- 
ning Item. Royal W. Wciler, for a num- 
ber of years general manager of the 
Democrat, is president; Clarence J. 
Smith, formerly city editor of the Morn- 
ing Call, is managing editor, and Peter 
Ijciscnring, former business manager of 
the Call, is business manager. Edward 
J. McGcttigan continues as city editor 
and Walter L. Mead is still in charge of 
advertising. 



Svracusi, N. Y, Nov. ta— The Ben 
jamin Advertising Company has in- 
creased its capital stock from $10,000 to 

$2S,000. 
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MORE THAN 31,000 IN USE 



0- LINOTYPE—) 



THAT LASTS 




10 Fingers vs. 2 Fingers 

Tie original Linotype was a success because it introduced 
10-Finger Efficiency to displace 2-Finger hand composi- 
tion. For the same reason, the Model 20 Display Linotype 
is a success today. Display composition direct from the 
Linotype keyboard sots new standards for speed, econ- 
omy — and quality — which you will find profitable. 

Investigate the Linotype 10-Fincer Efficiency for display 
Write for Model 20 literature 

Mergenthaler Linotype Company 

New York, U.S.A. 
San Fmncucii Chicago New Orlkass 

Canadian Linotype Ltd., 68 Temperance St, Toronto 
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L N. S- APPOINTS MASON 
BERLIN CHIEF 



Hll Had Wide Experience Ai Soldier 
end Writer — Acted »• 
American "AmbmuJor" 
After the War 



The appointment of Capt. Frank E. 
Mason as chief correspondent of the 
International News Service at Berlin 
was announced this week. 

Few newspaper men have had the 
varied experience of Frank Mason. 
Since 1907 when, as he says, he sat up all 
night to tec his first story in the Mil- 




game," so he journeyed to Paris and 
persuaded the Army to let him go, so 
he could join up with the I. N, S. 
European staff. 

Mason sot hi' military training in 
one of the early officers' training camps 
in this country. He graduated a 
second lieutenant, was immediately as- 
signed to the 9th Infantry, and went 
overseas with that destined to be famous 
regiment. He was promoted to be first 
lieutenant in August and received his 
captaincy just before the armistice was 
signed. He saw the war from Chateau 
Thierry on — and from the inside. 

From January, 1919, to April, 1919, 
he served as officer in charge of censor- 
ship at advanced G. H. Q. at Trier. 

Mason is still a young man to have 
such a varied career. He is 27 years old, 
and a product of turbulent Milwaukee 
His father is Dr. George F. Mason, of 
395 Park Place, Milwaukee. 

He broke in on the Milwaukee Sen- 
tinel and worked there for two years 
Growing tired of the Sentinel grind, 
Mason quit the daily field and tried his 
hand at advertising, publicity and 
kindred things. He stuck to the adver- 
tising and trade publication game until 
1913, when he decided he didn't know 
enough and went to Ohio State Univer- 
sity for more education. He edited the 
Ohio State Lantern in 1913-14. 

The following year he went to the 
American Boy Magazine, and when the 
war broke out in 1917 he wa* still there, 
serving as assistant editor. 

Mason speaks both French and Ger- 
man fluently. His experience in Berlin 
has given him a keen knowledge of the 
ins and outs of the hectic political sit- 
uation in the new-born republic, and his 
dispatches will be received with interest. 



Capt. Frank E. Mason 

waukee Sentinel, Frank Mason has been 
everything from a cub reporter to the 
unofficial American Ambassador in 
Berlin. 

He has filled every job with ability 
and rare good judgment — he even oc- 
cupied the desk of former Ambassador 
James W. Gerard in the strife-ridden 
German capital during some of the most 
critical periods of the new Republic's 
childhood, and got away with it in such 
fine shape that he was given the thanks 
of the State Department. 

Served in Army Through War 
Mason sort of inherited his ambassa- 
dorial job. He served through the war 
with distinction as regimental intel- 
ligence officer for the old 9th Infantry 
of the Second Division, about whose ex- 
ploits nothing need be said, and after 
the armistice, went to Trier, in the 
American area of occupied Germany, for 
censorship intelligence. 

In April the Chief of Staff sent him 
on to Berlin, as liaison officer. Berlin 
at that time wasn't exactly a quiet re- 
sort It was seething. Mason filled his 
job, as usual, and then, as he says, "the 
A E F. went home and left me here." 

Mason wasn't left for very long, 
however. He was practically the only 
American in Berlin who knew anything 
of conditions. His had been the task 
of representing the American Army in 
Berlin, and thus the American Govern- 
ment, as we were still at war with Ger- 
many, so when the A. E. F. went home 
Washington grabbed him and made him 
stay there. He was told to pick out a 
,l c ,k— there were plenty of unoccupied 
American desks in Berlin. 

After looking around he spotted the 
desk used by Mr. Gerard, and proceeded 
to occupy it until early fall as a sort nl 
general factotum of American affairs in 
Berlin. It was good fun for a while, 
but Mason wanted to "get back into the 



D. J. Davies, formerly city editor of 
the Pittsburgh Dispatch, has been sent 
to New York in charge of the Dispatch 
bureau. Paul Young is now city editor 
of the Dispatch 



ANNOUNCING 

An increase in advertising 
rates by 

The Superior 
Telegram 

The Telegram's new rate 
card issued Nov. 15th an- 
nounced new foreign ad- 
vertising rates as follows: 

4c per line up to Jan. 1, 1920 
4&c. per line after Jan. 1, 1920 

The Superior 
Telegram 

Is the largest Wisconsin daily 
outside of Milwaukee and the 
only large daily published in 
Upper Wisconsin 

Average 
Net Paid Daily— Now 
Over 18,000 



Market Selection 



How do you select your advertising territory? 

Do you choose cities upon an arbitrary popula- 
tion basis? 

Do you consider relative selling costs? 

Wherever territory is divided through news- 
paper competition your advertising expense in- 
creases through the necessity of using more 
than one newspaper to dominate. 

To make the most money, select first those 
cities having bountiful prosperity and big popu- 
lation — and which can be thoroughly covered by 
one newspaper. 

Upon such a logical net profit basis one of the 
first cities in the United States to select is 

Erie 

Pennsylvania 

The Market, 157,000 

Erie Population, 105,000; Suburban (35 mile radius) 
52,000 

Erie is a prosperous, substantial manufacturing 
city. Most folks own their own homes. 

One newspaper reaches practically every worth- 
while home — unquestionably dominates this big, 
rich territory. That newspaper should be in 
every national campaign. It is the 

Erie Daily Times 

(A. B. C. Member) 

Paid Circulation, 27,079 

Line Rate 6c. flat. Evenings except Sunday 

The ERIE TIMES has 50% mora than the com- 
bined paid circulations of its two daily competi- 
tors and over treble the circulation of either. 

You will find few parallels in the entire country 
to this combination where one newspaper so 
saturates a desirable market of 157,000 as to 
make it more profitable than many larger cities. 

Select your market and medium upon a net 
profit advertising basis. 

The Erie Daily Times for EVERY National Advertiser 

Representatives 

E. Katz Special Advertising Agency 
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IN OCTOBER 

©b< Detroit Stmdag Ntw 

Carried More Net Paid Advertising 
Than Has Ever Been Published 
By Any Michigan Sunday Paper 
In a 4 Sunday Month 

666,100 Lines 

A S a natural corollary to its constant increase and lead in circulation. The 
Detroit Sunday News for October established a new high mark in 
Michigan Sunday advertising, setting aside its own and only Sunday com- 
petitor's highest records for any four-Sunday month. 

With the net paid increase of 9,743 copies over the preceding month 
and 49 % more net paid city circulation than that of its only Sunday com- 
petitor, The Detroit Sunday News is the logical first choice of advertisers 
in the Detroit Sunday field. 

Such advertisers are supported in their excellent judgment by those 
who are most intimately in touch with Detroit— the local classified users. 
These for years have shown a preference for The Detroit Sunday News to 
such an extent that during October 63% more Want Ads were published 
in The Detroit Sunday News than in the only other Detroit Sunday paper. 

Those who have quality or class merchandise to sell substantiate the 
good judgment of Sunday News advertisers also, for The Detroit Sunday 
News besides leading in total and Want Ad lineage surpassed its only Sun- 
day competitor in Rotogravure advertising by 33%. 

Concentrate your advertising. Cover the rich Detroit field thoroughly 
at one cost through the paper that can furnish this service. Over 214,000 
families now read The Detroit Sunday News. 

"Always in the Lead" 

The Advertiser's Exceptional Opportunity 

Digitized by Goog 
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INCREASE IS CERTAIN 
IN CANADA 



t No Dafinitn Announcement on 
1920 N.w* Prist Prion U 



Month 



Montreal, Nov. 15. — Canadian news- 
paper men are s]>cculating a good deal 
as to wliat price they will have to pay 
for news print in 1930. The recent an- 
nouncement of the International Paper 
l\>mpany that its selling price will l» 

, cents a nound or $90 per ton is gen- 
erally interpreted as being an excuse 
for the Canadian manufacturer* of news 
In follow suit. 

The International Paper Company is 
not only the largest producer of news 
print in the United State*, but recently 
commenced thn building of a huge $6.- 
(100,000 plant at Three Rivers. The de- 
cision of this big competitor of Canadian 
newsprint mills, in fixing its price at 
$90 a ton is likely to affect the view 
point of the Canadian manufacturers 
A report was current here for wmi 1 
time that the Canadian price would 
prolably !i* fixed at A", cents a pound, 
or S85 a ton, hut that wa.% before the 
International made its announcement. 
It is now thought that the Canadian 
mills will raise the selling price to a 
level corresponding with that fixed by 
the International. 

At the offices of the Canadian lixport 
Paper Company, inquiries were made 
rrsanling the 1920 price, but KniTDR & 
Publishes'* correspondent wa« in- 
formed that no ilecUion had been ar- 
rived at and that it will likely be 
another month before an announcement 
rcgardim; 1920 price is made public 



G. F. Steele, the manager of the Can- 
adian Export Paper Company, is now 
in England. It is expected that hit in- 
vestigation of conditions in that coun- 
try will have some effect on the price 
decision to be arrived at. 

One thing is certain and that is the 
publishers arc likely to pay more in 1920 
than they did in 1919, but how much 
more will not be known for another 
month or so. 



D'Annunzio Doe* Not 

U. S. 




Clayton and Ryan 
at Paint of 



Chicago, Nov. 15— Details of tile 
troubles experienced by Alfred Decker, 
staff correspondent for the Tribune, and 
John Clayton of the Daily News in re- 
porting the activities of D'Annumio in 
Fiume, Italy, are just being received 
here. The men were recently deported 
by the Italian filibuster's soldiery, being 
compelled to walk seven miles across 
the border at the points of bayonets. 

Clayton was held a prisoner for eight 
hour* before -being escorted out of the 
city. The arrests were made, it i« Mid, 
on information of one Henry Furst. who 
claims to be an American with a home 
in New York City, and who handles 
D'Atitiunzio's foreign propaganda. 

T. S. Ryan, predecessor to Clayton 
for the Chicago Tribune in Fiume. also 
had a similar experience as a result of 
his cahled reports to his paper on the 
recent Italian massarre of French troops 
by Italians. Armed soldiery broke into 
his room at midnight and he states that 



"a single American officer's uniform in 
my room was probably all that saved 
my life-" 

PAPER STOCKS ADVANCE 

Racoral of Company'* ActiVitio* and 
Strength in Canada 

Montreal, Que., Nov. 17. — The activ- 
ity and strength of the paper stocks in 
Canada has been the outstanding feature 
of the Montreal Stock Exchange. The 
following list shows the gains made this 
year by the various paper stock! listed 
on the local exchange. The low figure 
represents the levels at which the stocks 
sold at the beginning of the year. The 
high figure represents the prices at 
which they sold last week. 

Conpaaf- Low 1*19. High, 

Abittbi »*« 11*0 

RroflapsiHi , Si ^ : » 

Ljuremldc 1»J M 

frier UtM ISO 2 IS 

Riordon I IT IS* 

Howitd Sniia «s 147 

SpanUh IlJver 17 7|« 

STATE STUDY PLANNED 

Wathmeton "Newspaper Inetltnte" 
Planned for January IS- 1 7 

Davespobt, Wash., Nov. 14. — The an- 
nual "Newspaper Institute" held by the 
School of Journalism, University of 
Washington, and the Washington State 
Pre»« association, will occur January 15, 
16 and 17, 1920. The program will be 
devoted to "The Newspaper," and the 
discussions wilt cover: The front page; 
the local page : the editorial page ; the 
"ledger" page, including advertising and 
all problems of income and outgo; and 
the woman's page, including features 



One or two speakers to covet tit 
larger problems of each half -day ducui 
lion and others to d £ ve1 ^ 

mittee will follow out m arranging :t- 
program. 

This winter session is alwa.. 
the business meeting of Washingtrc 
newspaper workers, but as heretofort 
the evenings will be devoted to a smoi- 



For the 
party and a 
by college women 



there will be a 

in their 



Contest For School 

Wichita, Kan,, Nov. 17 — The Heater 
has announced a prize contest for Kar. 
sas high school editors, to close January 
I. The best editorials in the school su- 
pers on each of the following subjer-. 
will receive a prize consisting of a 



' The Soviet in the 
ferring to the recent 



Ivillc (111.) hig< 



Poictlami, Mt, Nov. 18— Frederick ! 
Varney, who was for some time con- 
nected with the Fidelity Trust Company 
has recently been appointed publicit> 
manager of the Northern Trust Com 
pany, Chicago, with which he has been 
associated during the past two years 



Go. i Into Furniture 

H.sjirroN. Pa., Nov. 19— A. O. Rrr- 
hart has resigned from the Plain SpeaV 
rr staff after twenty-one years' servis 
to go into the furniture l>u»ine«< 
Mrs. E Rcinhart's Sons, in Har!<t - 



Worcester Gazette 

Leads in DISPLAY Advertising 

Lineage 



Month of October 

GAZETTE'S LEAD! 
72,730 Lines 



First Ten Months of 191}) 

GAZETTE'S LEAD! 
247,982 Lines 



And it is Display Advertising that brings WORCESTER 
people, city and county, into WORCESTER stores to buy goods. 



CIRCULATION 

Over 30,000 

and CONC EXTR ATKD 
almost entirely in City of Worcester and its immediate 
Trading Zone 
LARGEST EVENING CIRCULATION ! 
Only 2c Evening Circulation in Citv of Worcester 
LARGEST Evening City and Suburban Circulation! 



RESULTS! THAT'S IT!! 

and the results come simply because 
of the GAZETTE'S strength in the 
WORCESTER Field -Worcester 
and its Trading Zone. 



Digitized by Google 
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Readjustments, Trouble 
and Delays or"ONE-SET" 
and Efficiency? 

GOODRICH laboratories worked two 
years in perfecting an inking roller 
that would make possible greater press- 
room efficiency. The Goodrich "ONE- 
SET" Automatic Suction Roller is the 
result. 

Goodrich "ONE-SET" Rollers are im- 
mune from temperature changes — hot or 
cold weather, slow or fast speed. They 
require no wash-ups, have the right prop- 
erties of "tack," distribute perfectly, are 
not affected by water, and they wear in- 
definitely. That's why, as this advertise- 
ment goes to press, we can number over 
one hundred large, progressive newspapers 
that have adopted "ONE-SET." 

Note the condition of the old style roller 
at the left of the question mark after only 
a short run. This could not happen to 
"ONE-SET." "ONE-SET" was run 
continuously on one leading newspaper 
for nearly two years without showing the 
slightest signs of wear. 

Write today /or prices, s tilting fore diameter, finished diameter, 
, and length of ewer jace — or. Letter yet, send ui a (ore to be re- 
covered and let "ONE-SE'l " pnve its practical worth, 

THE B. F. GOODRICH RUBBER COMPANY 

The City of Goodrich- AKRON. OHIO 

GOODRICH 



ON 



AUTOMATIC 
SUCTION 



ROLLERS 
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FAVOR U. S. CONTROL 
OF NEWS PRINT 

Califorasans in San Francisco Meet- 
ing, Endorsa Postal Zonas, Higher 
Ad and Circulation Ratal and 
••• Law*. 



I>v Ttvt<;itArif ) 

Sacramento, Csl.. Nov. 18. — The most 
micci'^m'iiI business convention in the 
history of tht California Press Associa- 
tmn was held tn San Francisco on No- 
vember U anil 15, closing with a bril- 
liant banquet and dance at the Press 
CtuS One hundred and twenty editors 
from all parts of the Slate were present. 

Ttie assnciation went on record in 
fa\or of truth in advertising, raising 
of rates meet increased costs, promo- 
lion of thrift, zone rates of postage. 
Government regulation of paper costs, 
teaching of journalism and printing in 
schools, restoration of landmarks and 
lax to suppress menace uf Japanese 
land holding, immigration and naturali- 
zation. 

I'"riend W. Richardson, president of 
the association, presided, and twelve of 
the fourteen members of die executive 
committee were in attendance. 

Tall, ol A. A. C. W. Work 

The meeting opened with an interest- 
ing address by Major O. H. Fernbach, 
on the experience of a newspaper man 
at the front in the Intelligence Depart- 
ment, and the need of trained newspaper 
men for such work. 

"Truth in Advertising" was the sub- 
ject of an able address by Rollin Aycrs, 
vice-president of the Associated Adver- 
tising Clubs of the World, who gave 
many illustrations of the work being 
done by the A. A. C. W. to stop un- 
truthful advertising. 

Methods of getting anil holding church 
advertising were interestingly explained 
by B. A. Forster, who, as manager of 
the Oakland Tribune, has made a big 
success in this line. Many interesting 
■uggestions were obtained from Coulter 
McKccver of the H. K McCann Adver- 
tising Agency on the methods of na- 
tional advertisers and the importance of 
rlo'cly following instructions. As the 
majority of California newspaper men 
run both newspaper and job plants, part 
of the session was devoted to printing. 

William H. Barry, president of Cal- 
ifornia Tyjwthctae, explained the im- 
portance of maintaining proper prices 
for printing and gave a report of the 
convention of the United Typothetae. 
Henry M Hastings, cost expert and sec- 
retary of the typothetae. made practical 
demonstrations of cost finding and gave 
each member a price list for job print- 
ing 

Printers Gat an Inning 

The evening of November 14 was de- 
voted to a meeting of the executive 
council of the typothetae. State Senator 
William R. Sharkey, Martinez Standard, 
introduced a resolution asking for a spe- 
cial 1. ms'ative session to prevent Jap- 
from leasing and owning real es- 
tate Senator Sharkey dramatically de- 
scried the menace of the Japanese who 
are coming to California in large num- 
bers and in some counties have larger 
birth rate than the whites. 

Dm: ran McPlterson, Santa Cruz Sen- 
tinel, made a strong plea for the rcso- 
klioii, as did A. A Wendering, Berkeley 
Oaiette. and W. A. Shepard. Auburn 
Herald, and J. D, Dean. Mantera Bulle- 
tin. It was adopted by acclamation. 

Preservation of ancient state land 
marks and missions was advocated by 
M F. Ochrane. San Rafael Independ- 
ent, and timer Moberly, Santa Rosa Re- 



publican, and was endorsed by conven- 
tion. 

That the shortage of printers and re- 
porters must be met by teaching print- 
ing and journalism in universities and 
high schools was the opinion of the 
meeting. 

Richard Boone, professor of educa- 
tion at the University California, spoke 
of teaching printing in schools, and 
Newton Booth Drury, chairman journal- 
istic studies at the University California, 
gave an address on teaching journalism. 
General discussion of the subject was 
indulged in by J. E. Olmsted, Pctaluma 
Argus, W, F. Mixon, Woodland Mail, 
and George A. Barry, Monrovia New* 



KANSAS CITY PAPERS 
DISOWN L E. A. 



It was decided to make a determined 
effort to induce California Senators and 
Congressmen to support the present zone 
postal law and resist all efforts to re- 
peal it. 

E. O. Wickiicr, Pasadena Record, 
spoke fur the zone rates. Chairman 
Richardson explained that the associa- 
tion was on record for the present zone 
rates and that every county and regional 
association in the state, as well as prac- 
tically every interior publisher, stood 
firmly for the zone rates. 

The topic of thrift brought forth an 
eloquent plea from B F. Irvine, of the 
Portland Oregon Journal, for a stop to 
the present orgy of extravagance which 
is sweeping the land like a pestilence. 
He spoke in behalf of the United States 
War Loan Organization and urged 
newspapers to use their influence to stop 
the people in the mad folly of reckless 
sitending. The association strongly 
backed his suggestions. 

Round table discussions were held on 
several topics and the views of members 
obtained. 

The paper question was the topic of 
Louis Meyer. Oakland Leader, and Jus- 
tis Craemer, Orange News. It was the 
concensus of opinion that rates of sub- 
scriptions and advertising must be 
raised and that the government should 
regulate the selling price of news print. 

With this topic came the question of 
the resulting of raising rates. F. G. 
Dunnicliff, Dixon Tribune, and J. Elmer 
Moberley, Santa Rosa Republican, said 
no loss had been suffered by the raise 
and that the advertisers and subscribers 
expect it. Members were urged to raise 
rates to meet labor and paper costs. 
Ask Federal Paaar Rale. 

A. J. Harder, Rosevillc Register, gave 
proof of hoggishness of metropolitan 
job shops in underbidding county shops 
in violation of their own schedules and 
promises. 

George G. RaddilT, Sacramento Sun- 
day News, spoke of the importance of 
county organizations in solving news- 
paper problems. 

A rate for official advertising was de- 
cided upon of $1 for first insertion and 
SO cents for each subsequent insertion. 
Tliree-<jnarters of an inch nonpareil, 
or 63 words, was declared a square. 

A schedule of various publications and 
rates were prepared by a committee com- 
posed of J. E. Olmsted. Petalunta Argus. 
Howard Russell, of the Sanger News, 
and D. C. Drga, Willows Transcript. 

Crombie Allen, Ontario Report, wrote 
a protest against the methods of the 
Western newspaper union. 

President Richardson announced that 
the railroads would undoubtedly go back 
to private ownership on January 1 and 
that advertising would be resumed 

An invitation was received to hold the 
annual spring meeting in Imperial 
Valley. 



Money-Railing Campaign Among 
Business Men Draws Denial of 
Support From Local Press 



Kansas City, Nov. 15— Kansas City 
newspapers anil newspaper men are not 
taking to the efforts of the International 
Editorial Association to hold a state 
convention here in December, and at- 
tempts to solicit subscriptions among the 
business men of tile city met with an- 
nouncement in the newspapers that 
neither did they, nor their staffs, endorse 
the money-raising efforts. 

The Kan-is City Star was the first to 
call attention of the public and the bus- 
iness men, by announcing through its 
columns Friday night that, not only did 
it not endorse the campaign to raise 
funds by subscriptions, but that no 
Kansas City newspaper men, as far as 
it knew, were identified with the move- 
ment. It said: 

"The Star has received several in- 
quiries from Kansas City business turns 
regarding solicitations of money for an 
organization called 'The International 
Editorial Association,' with headquart- 
ers in Bedford, Va. The solicitor has 
literature beginning. 'I am the Interna- 
tional Editorial Association. I am your 
one best bet. Get acquainted with me.' 

"The literature is addressed to news- 
paper writers, but the soliciting seems to 
be from bankers, and other business 
men. None of the members of the 
Star's start knows anything about the 
International Editorial Association or 
its sponsor." 



The Kansas City Journal on Saturday 
had the following to say of the solici- 
tation : 

"Kansas City business men are being 
solicited for contributions to an organ- 
ization styling itself 'The International 
Editorial Association.-' The concern 
alleges its home office is located in Bed- 
ford, Va. No one connected with the 
journal knows anything regarding this 
so-called organization or its sponsor 
As far as the Journal knows, no Kansa.- 
City newspaper man is identitied with it " 

At the Post, it was stated that no 
word had been received there regarding 
any solicitation, and nothing was known 
of the organization except the literature 
—which "1 threw into the waste basket." 
Dick Smith, managing editor, slated. 

"If the organization is not right, we 
will not stand for it," Mr. Smith con- 
tinued. "It looks In me like something 
is wrong when solicitation is made of 
business men. So far as I know, no 
one connected with the Post knows any- 
thing about it." 

Inquiry among other Kansas City 
newspaper men developed the fact that 
before the general statements made re- 
cently in the local newspapers, and the 
arrival of some of the literature, which, 
as a rule, found its way into the waste 
baskets, a few were interested in the 
proposition, but when they learned that 
the movement was being supported by 
solicitation outside the profession, they 
gave evidence of disgust that such work 



Whether any efforts at solicitation of 
funds outside of Kansas City is beinis 
made is not known today, but the con- 
vention is scheduled for this city in De- 
cember, and an effort may be made to 
interest other newspapers outside this 
city. 



CONDENSED FIQTION 

Full of Action 

Well and Fully Illustrated. 
HALF-PAGE NOVEL-A-DAY, Feature No. 4 

Any Length and to Meet Any Retirements 

In copy with mat of title and illustration or in 
whole page mats. 

A Large Number of Dhstrated Stories 

running from 1,000 to 100,000 words, among 
which are stones by 



Rebart W, 
Sir Cilbart Parkar 
Ras Beach 
F. Hopkinaon Smith 
Jack London 
Caorga Ra 
Gouvcraeur Morris 
Hall Cain* 
Mary E. Wilkins Fraan 
Gallett Burgaas 
Jacques Futrall* 
Wm. Hamilton Osborn 
H. a Walls 



Parkar Butler 
Arthur Stringar 
John Kandrick 
Newton Fuenle 
George Ada 
Carolyn Wall* 
F.dith Sessions Tuppara 
Edwin L. Sabtn 
John Strang* Winter 
F.dgar Wallace 
Frank Stanton, Jr. 
Robert Bare 
Roy Norton 



See our catalog and price-list. 



printers in Naples, Italy, 
for a SO per cent increase 



THE SLOAN SYNDICATE, Inc. 

1834 Broadway New York, N. Y. 
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"L N. S. always FIRST!" 

This slogan of the most reliable afternoon wire 
organization again exemplified in the astonishing 
chain of beats scored on the big stories of the 
COAL STRIKE. 

Here's what a few of I. N. S. clients say: 



" Say ! That was a dandy service you gave 
us from Indianapolis and Washington on the 
Coal Strike. Can always count on you." 
Charles L. H. Long, Editor. 

Newark American Tribune. 

"You enabled the Georgian to give the 
Journal a good licking on the Federal Court 
decision requiring the officials of the United 
Mine Workers to recall strike order." 

William Clemens, Managing Editor, 
Atlanta Georgian. 

" Appreciate prompt, accurate and efficient 
service of I. N. S. in covering coal strike. 
Developments were reported in highly satis- 
factory fashion." 

W. B. Morton, Managing Editor, 

Nashville Banner. 

"Congratulations on your strike service. 
Was full and up-to-the-minute." 

Times Union, Rochester, N. Y. 

" Your news dispatches prompt and compre- 
hensive. Congratulations." 

Dan Carroll, Times Union, Albany, N. Y. 



"We went extra on your first flash bulletin, 
scoring a beat." 

G. K. Rudolph, Buffalo Enquirer. 

"Your dope yesterday from Indianapolis 
made opposition look sick." 

Glen Falls Times. 

"Coal strike service excellent. Stories 
timely, well-written and frequently ahead of 
opposition." 

James I. Bicket, Chicago American. 

" Service great. In several instances ahead 
of other news service in getting latest 'stuff' 
over — especially on the flash of Judge Ander 
son's decision." 

Charles E. Young, Baltimore Star. 

" Special articles fine, and you beat the other 
wires from five to seventeen'minutes on two of 
the biggest stories." 

M. E. Foster, Houston Chronicle, 

Houston, Tex. 

" Beat oppositon by five minutes on flash of 
strike recall." 

Avery C. Marks, Jr., Managing Editor, 

Washington Times. 



—and that's no unusual record for I. N. 5. in its 
daily prompt — accurate transmisson of important 
news. 

INTERNATIONAL NEWS SERVICE 

M. Koenigtberg, President Marten E. Pew, Editor and Manager 

Tenth Floor, World Building New York City 
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ANOTHER BIG FIRST PUBUCATIC 

COUNT CZER 

The former Austro-Hungarian Minister of Foreign Affairs, Ami 
duke Ferdinand and the leading official representative of the 
the real facts about Germany's responsibility for the war and 

This Story is Now Appearing in the Londi 




Herr von Ttchirtchky 

German Arab****dor lo Vienna, who 

Czernin cliimi. win among 'The few 

■t* tee men who in ibe eummer of 1914 
oped for war** and, in lhat hope, re- 
peatedly exceeded hia instruction*. 



FRANK H. SIMONDS, SAYS: 

"Nothing that I have read, during or since 
the war, coming from an enemy source, has 
been as illuminating or absorbingly inter- 
esting as this manuscript of Count Czernin's. 
All the great figures on the enemy side are 
passed in review by one who sees them, not 
as we did (and perhaps do) as monsters, but 
as fallible human beings with great quali- 
ties and corresponding weaknessess. Czer- 
nin is neither malicious nor yet flattering. 

Reading Czernin's account of Brest-Litovsk 
one understands Paris better. 

To read Czernin is to perceive why an 
American solution to the European angles 
was never possible. 
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To be released for daily use about the middle of 
December in installments of 2,000 to 3,000 words, 
covering approximately thirty days. 

An illuminating and frank disclosure 
and Austria and of the men resp 

Options will be granted in 

THE McCLURE NEWSPAPER SYNDICATE 

= 
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VTURE FOR THE NEWSPAPERS 

[N EXPLAINS 

lor to Bucharest, a personal friend of the assassinated Arch- 
burg Empire in the critical years from 1916 to 1918, reveals 
xia's unfortunate position in relation to her dominating ally. 

nes and Causing World- Wide Comment 

:ernin brings a new and sometimes startling 
bear on hitherto unexplained diplomatic com- 
iications connected with the world war. 

luence of the Tschirschky group, which resulted in the • 
ns of Austria's ultimatum. 

Ireatest Disaster" — Germany's entrance into Belgium, 
mart kian Policy of Violence, 
s Hope for a "Peace of Understanding." 
competency of the Austrian General Staff, 
guments for and against a Separate Peace, 
•ndon Conference Death Sentence on the Empire of 
urgs. 

itovsk. The Peace of Bucharest. 

imate Character- Sketch of Archduke Franz Ferdi- 
to the throne of Austria. 

iperor William U — his conviction that he was the "elect 
his early education of deception; his hatred of every - 
easant: his brutal awakening. 

ding men around the Kaiser — personal anecdotes and 
n sketches. Czcrnin's attempts, through the Crown Prince, 
le the Emperor to abdicate. Ludcndort's opposition. 

Wilson — how his intervention was viewed by Austria, 
ing of the Ex-Kaiser to Trial — Predictions of more war. 

j strength and weakness of Germany 
le for the greatest war in history count czermn 

der requests are received 

373 Fourth Avenue, New York 

Digitized by Go 
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ARGUES FOR RATIONING 
NEWS PRINT 



Circulation Mutt Have Deadline and 
Advertisers' Space Be Limited — 
Increased Rates Alone Not 
Enough, Say* Stewart 



[Mr. Stewart's views on the news print 
situation made Mad a deep impression 
upon the members of the American 
Newspaper Publishers' Association in 
special convention last week, that Eorroc 
& Pcblishek asked him to present them 
briefly for the benefit of publishers who 
were unable to attend the meeting. His 
suggestions, as given below, were com- 
mented upon by President frank P. 
Glass as among the most constructive 
presented at the meeting, and they 
Strongly influenced the recommendations 
of the resolutions committee — Editorial 
Note.] 



Bl JOHN U STEWART 

SsJSLISMSS TUB WASHIMCIO* (PA.) OI5EHVIS 

uti stroma akd iwii <»».) oailv h»u 



That the present serious situation 
among the newspapers, the inadequate 
supply of news print, is due to the fact 
that the newspapers of the country ntt 
using more paper than the paper manu- 
facturers can supply with their present 
equipment is obvious. It can be solved 




John L St*wa«t 

by increasing production, but that is up 
to the makers of news print. 

The present crisis can only be met by 
the newspaper publishers themselves 
through a strict rationing. In other 
words the newspapers of this country 
must meet this situation for their own 
protection by limiting the number of 
papers they print from day to day and 
by reducing the sizes of their publica- 
tions or both. 

Much has been said about increasing 
the price of the newspapers from 2 to 
3 cents and raising the advertising rates, 
These, however, are only means to an 
end and may or may not accomplish 
the desired end itself — viz, the reduc- 
tion of consumption. 

From my own experience I have found 
that an increase in the price of my news- 
papers has not cut down the number 
of subscribers ; also that the increase 
of rates fur advertising has increased 
rather than decreased the volume. Per- 
haps I could increase the prices of both 
to such an extent that few people rnuld 
afford lo buy my papers or advertise in 
them, but as an economic and business 
proposition we can only increase prices 
to a certain extent. We can, after all, 
only charge a fair rate and what is fair 



must be determined by the publisher 
himself through his own experience in 
the business, the conditions in his own 
local field and the experiences of others. 
The newsprint situation can be met if 
the publishers of this country will take 
common-sen sc measures. 

['or example, we have given notice to 
the subscribers of the Observer and the 
Reporter that we will print only so many 
papers per day— not over 15,000, which 
figure represents approximately the av- 
erage press-run for the months of Sep- 
tember and October. This is the maxi- 
mum number which can Ik run on any 
one day and the circulation department 
is instructed to keep it below this when- 
ever possible. 

Preference will be given to mail sub- 
scribers who are, of course, paid-in-ad- 
vance, and to those who arc served by 
our own carriers on city routes and who 
are on our regular list of subscribers. 
Approximately 10,500 out of the total are 
uu this list. 

The others are supplied with their 
papers through agents or from the news- 
boys. The supply of the latter two will 
be cut off or rationed among them if we 
are unable to meet the demand over and 
above the maximum press run of 15,000. 
Advertisers Rationed Also 

We have met the advertising situation 
by giving notice to alt our advertisers 
that we will not print over 76 pages 
any one week, which was approximately 
the average number printed each week 
during the months of September and 
October. We will not print more than 
16 pages on Friday — the big advertising 
day, and this leaves an average of 12 
for each of the other days. If some 
week we can get out on less than that 
we will be in a position to enlarge on 
the following week. 

But our idea or purpose is to ration 
our output in the number of papers 
printed and in the number of pages to 
an issue, so that we will not consume 
more paper than wc hase on hand or 
already contracted for between this and 
January 1, 1920. 

Our experience showed that when we 
secured the co-operation of advertisers 
to use Thursday's paper to reduce the 
volume on Friday that we had two sit- 
uations of the same kind to meet in- 
stead of one — a bigger paper on Thurs- 
day and no reduction in space on Fri- 
day. Now wc have informed our ad- 
vertisers that they too must be rationed. 

Notice has gone out to all advertisers 
that preference will be given for large 
space to those who are in daily and who 
have copy in early. 



Advertisers are asked to make known 

their needs long enough ahead of time 
so that it will be possible to ration the 
space which we have for certain days. 
In this way wc will apportion our space 
to our advertisers and keep down the 
sue of our papers. 

I figure that advertising space will be 
more valuable because it is harder to 
secure and after all space in any medium 
is only large or small, high or low in 
price, by comparison. It it far better 
for an advertiser to dominate a page 
with a fnrty-inch ad among a doien 
smaller advertisers than for him to have 
a page advertisement among many pages 
of bill-board displays. 

Smaller Advertising Preferable 

His advertisement has a stronger pull- 
ing power, more character and every one 
of the small advertisers is better satis- 
fied. And all of them can afford to pay 
double the price they are paying now 
on the page lay-out, spread-eagle style 
of advertising at comparatively low 
rates. 

I believe that if every newspaper pub- 
lisher in the United States, especially 
those in the large cities and in the 
smaller ones who have circulations over 
10,000, would follow out this plan that 
the news print situation, within a pcirod 
of three or four months, would readjust 
itself. 

The publishers would be better off 
even if they lose money now because 



PAWS ACROSS THE SEA! 

^ Dickey's Dogs 
Now an 
International 
Feature 

Angus* Buddie. Rags, 
the Puppy and the rest, 
with their human foils 
and friends, have been 




taken by 



The 



London Daily Mirror 



If your Irrrtr.ry !■ nprn, command 

us for tvrsns and sample* el this 
cerak strip. 



Metropolitan Newspaper 
Service 
432 fourth Ave. Hew York 



they would make it up in reduced cost 
of news print in the future and in se- 
curing belter rates for advertising. The 
entire newspaper business throughout 
the country would also be stabilized oe 
a sound economic basis. 



DR. EATON ON COLUMBIA STAFF 



Will Give Critical Writing Course 
After February 1 

Waller Pritchard Eaton, author in<J 
dramatic critic, will join the faculty of 
the Columbia University School of Jour- 
nalism in February and will give the 
course in critical writing formerly given 
by Dr. Talcott Williams, director emer- 
itus. • 

Mr. Eaton was formerly on the staff 
of the New York Tribune, and free 
1907 to 1909 was dramatic critic of ike 
New York Sun. Since 1909 he has been 
dramatic critic of the American Ma,;} 
line. He is the author of several booki, 
including "The American Stage of To- 
day," and is a lecturer on dramau 
topics. 



Sphinx Club Dinner, Not. 25 

The 164th dinner of the Sphinx Chit 
of New York, will be held at the Wa 
dorf-Astoria on the evening of Novee 
ber 25. Cyrus H. K. Curtis, Irvin CobV 
James Montgomery Flagg and Louis C 
M. Reed, will be among the speakers. 



The Star League of Indiana 
Gained 5,030,928 Agate 
Lines During the First 
Eight Months of 1919 

The Star League of Indiana consists of The 
Indianapolis Star, The Tcrre Haute Star and 
The Muncie Star. 

These three newspapers, each located In a 
rich and prosperous Indiana city, cover each 
and every one of Indiana's ninety-lwo coun- 
ties every morning in the year. 
The total daily circulation of these three news- 
papers, as given in the last government state- 
ment, covering an average of the six months 
ending September 30, was 149,045 copies. 
This circulation represents a large percentage 
of the able-to-buy readers in the richest 
section of the M.ssissippi valley. 
The tremendous advertising: (alns made by 
the Star League newspapers during the first 
eight months of this year show — 
That wise advertisers realize that in order to 
successfully reach the responsive and finan- 
cially-able citizens of Indiana, they mutt use 
the advertising columns of 

Tne Star League of Indiana 

The Greatest Combination of 
Quality Circulation in Indiana 

Eastern Representative: Kelly-Smith Co., 
Marbridge Building. New York 
Western Representative : John Glass, 
Peoples Gas Building, Chicago 

The Shaffer Group 

Indianapolis Star 
Tene Haute Star Muncie Star 
Louisville Herald 
Chicago Evening Post 
Denver Times 
Rocky Mountain News 
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Editor & Publisher's 

SEMI-ANNUAL LIST OF 

THE ENGLISH-LANGUAGE DAILY 
NEWSPAPERS OF THE UNITED STATES 

Including Circulation Figures as of A. B. C. and Government Reports of 
October 1, 1919, and Rates for National Advertising Revised to 
November 1, 1919, by Barbour's Advertising Rate Sheets, Inc. 

WILL BE ISSUED NEXT WEEK, NOVEMBER 27th 



THESE LISTS, carrying data of 
immediate and incalculable value to 
all Advertising Agencies, National Ad- 
vertisers and Space- Buyers generally, 
will be issued as a SPECIAL SUPPLE- 
MENT to EDITOR & PUBLISHER, 
convenient for filing. 

fl As in the cases of previous semi- 
annual lists of this character, EDITOR 
& PUBLISHER has had the valuable 
co-operation in their preparation and 
verification of Barbour's Advertising 
Rate Sheets. Inc., Chicago. This assures 
the accuracy of the lists and of the cir- 
culation and advertising figures given. 

No other service feature ever carried 
by a trade newspaper in this field has 
appealed so strongly as this one appeals 
to all who have to do with planning 
and placing national advertising in the 
daily newspapers. It is an exclusive 
EDITOR & PUBLISHER feature, 
and is available to space-buyers only 
through this publication. 



EDITOR & PUBLISHER, through 
presenting to buyers of advertising up- 
to-date information as to daily news- 
papers, their rates and circulations, has 
already succeeded in turning toward the 
newspapers a great volume of national 
advertising heretofore dormant or diver- 
ted to other media. 

1 A limited amount of newspaper adver- 
tising — addressed to buyers of newspaper 
space — will be accepted for this SPEC- 
IAL SUPPLEMENT. This advertis- 
ing will, truly, be "linked-up" with 
"buyer- interest" in the data which 
accompany it. It will have as long 
"life" as the supplement itself — an 
appeal covering at least six months. 

Applications for space in this supple- 
ment should be made at once by wire 
and copy should follow immediately. 
Reservations will be made in the order 
in which applications are made — and 
the available space is limited, as is the 
time for action ! 



EDITOR & PUBLISHER 

1116 World Building New York 
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DETROIT IS AGAINST 
WRITERS' UNIONS 



Only Awl . P.p., H.. 1. "Good 
and Editorial Fo 
ProUct ll. S.y. 
Journal Suff 



to the extent lo materially lower the 
average net rate." 

The Des Moines Register anil 
Tribune use contracts effectively. 
John Irwin, classified manager, 
writes: "We have classified con- 
tracts because they have proved a 
benefit to the advertiser and our- 



slrecr, Philadelphia. Placing order* with 
newspapers for Robert Keis & Co. 

Nij.so.n Cjiksman & Co, 1127 Fine 
street. St. Louis. Placing orders with 
newspapers ior Va] I'lau Brewing Com- 



DtraoiT, Mich.. Nov. 17.— Members of 
:hr editorial staff oi Ihc Detroit Journal 
are not in favor of wr.tcrs uniontnng. 
They expressed their feeling in a "loy- 
alty banquet" at the Cadillac hotel on 
November 14, 

In speeches by editorial department 
workers, satisfaction w» expressed that 
Detroit Journal men did the best things 
for themselves and the newspaper pro- 
fession when they recently turned down 
an offer made them to link up with a 
unioniaing organization, which had 
promised to affiliate the Journal men 
with the Typographical Union and the 
American Federation of Labor. 

Speakers at the banquet included C. 
H Jennings, managing editor; Willard 
Bowen, editorial writer; Max Windier, 

ier, foreman of the composing room; 
and Charles Cameron, for twenty-eight 
years in the editorial department of the 
Journal. 

"Our advertising salesmen have only 
one thing to sell when they solicit ad- 
vertising," said Mr. Windier. ' That is 
the good will of the paper. The printers 
or the bookkeepers don't create that 
good will. It is the editorial force, 
which provides the substance which the 
solicitor can sell." 

Fifty men of the editorial staff were 



"It has been demonstrated on 
numerous occasions that the classi- 
fied advertiser who pounds away 
consistently day after day. will 
secure better results than the fellow 
who runs spasmodically. We have 
accounts in Dm Moines who form- 
erly ran small copy irregularly. I 
recall one fellow in particular. He 
was doing comparatively little busi- 
ness, and felt that he could not 
afford to advertise more. A solicitor 
persuaded him to sign a three-line 
daily contract. In less than three 
month", this same advertiser was 
doing a greatly increased business. 
Today his copy is running from six 
to thirty lines every day 

"Usually, from the reader's stand- 
point, an insertion contract is best. 
However, there are some advertisers 
who cannot use insertion contracts 
as advantageously as a space con- 
tract. This applies especially to 



"Want alt contracts 

SHOULD HOLD RATES 

iConlinurd from Page nj 
in the volume and number of ads 
during low seasons— has also the 
effect of lengthening the season; for 
such businesses as real estate, auto- 
mobile, and seasonable products It 
is almost impossible for the real 
estate man, for instance, to adver- 
tise throughout the winter months, 
every day, without making at least 
one sale and getting a number of in- 
quiries- This proves that the old fal- 
lacy of two or three months in the 
spring lime, and another short 
period in the fall are the only sea- 
sons in which real estate can be 
sold. It helps in this way to stimu- 
late business for the advertiser when 
it is at its toweit ehb and when his 
income is the smallest. 

Voltua* Attract* RmuUra 

"By having a larger number of 
ads in the paper every day in the 
week Ihc year round, readers learn 
that they do not necessarily have 
to wait for the big Sunday paper or 
the week-day 'peak' to secure what 
they wish. Readers will read the 
classified every day if there is a 
sufficient number of ads there to 
offer them choice of selection. 

"I believe in the 12-months - con- 
tract, and we have no shorter period 
in force on the Journal Our space 
contract calls for 1,000 and 2,000 
lines, to he used at will by the adver- 
tiser. Our daily contracts are two 
kinds — two and three lines per day. 

"The proper reduction to be made 
on contract rates might vary con- 
siderably with conditions in differ- 
It should not be 



able.' 

The establishment oi a system of 
contracts should not reduce the average 
net rate. It is generally possible to 
make the present rate the contract rate 
and increase the open rale. Thr aver- 
age transient advertiser does not care 
about the cost of an ad so much as 
he does about the results. The regular 
advertiser is the one who figures cost 
and by making the open rate the con- 
tract rate hi* cost* do not go up. 



CxnciiricLn & Co.. Brooks building. 
Chicago. Reported will make up lists 
during the next sixty lo iiinelv day, (nr 
F. A. Patrick & Co. 

George L Dyer Company, 42 Broad- 
nay, New York. Again placing orders 
with ncwspaiMrrj for Oneida Cnmmiinity 
-Silvcrware. 

George Edwards & Ca, 328 Chestnut 
street, Philadelphia. Placing orders with 
newspapers for ko»c Manufacturing 
Company. 

F. A. En.sicn Company, Union Arcade 
building, Pittsburgh. Placing orders 
with newspapers for Marvel Products 
Company. 

Federal Auvmctising Agency, 6 East 
3°*h street. New York. Again placing 
orders with some Western newspapers 
for Garrett & Co. 

Charms H. Filler Company, 623 S. 
Wabash street, Chicago. Reported will 
make up list of newspapers during De- 
cember for Channel Chemical Company. 

M. P. Gould Company, 60 W. 3Sth 
street. New Y'ork. Placing advertising 
for Peplax Medicine Company. 

Hovf* Service. 116 W. 32d street, 
New York. Again placing orders with 
newspapers in New York City for Dry 
Milk Company. 

C. S. Halloweu.. I sc., 103 Park ave- 
nue. New York. Placing orders with 
large city newspapers for Butler, Her- 
riele & Marshall. 

Johnson Read & Co., 202 S. State »t , 
Chicago. Reported will make up lists 
during January using newspapers foe 
Hrrrick Refrigerator Company 



TIPS FOR AD MANAGERS 



Frank Seaman, Inc, 470 Fourth Ave- 
nue, New York Will make up lists in 
December for the American Bronic 
Company, Bcrwyn. Pa., manufacturer of 
"Non-Gran" Bearing Rronrc, 

Tracy-Faery Company, Lafayette 
Hldg , Philadelphia Usually makes up 
lists in December for advertising of A 
Theodore Abbott & Co., Wayne Junc- 
tion, Philadelphia, manufacturing "Ka- 
pock Fabrics." 

N. W. Avta A Son, 300 Chestnut 
street, Philadelphia. Will make up lists 
within the next 30 days for Parker 
Brothers. Salem, Mass, lo advertise 
games and other forms of recreation. 

Corman Company, Inc., 19 West 44th 
street. New York. Lists will be made 
up during month of January for the 
Mennen Company, Newark. X. J., toilet 
products 

Gardner Company. Inc., 17th and 
Locust streets. St l-ouis Will prepare 
lists in December for advertising of 
Cooper, Wells & Co . St Joseph. Mich., 
hosiery manufacturers. 

H H. Humphrey Company, Inc . 581 
Hoyl.ton street, BnlUtnn Almost ready- 
to make up lists for the Kenehec Boat 
& Canoe Company, Waterville. Me 

Manternach Agency. Hartford. 
Conn. Has been awarded aeeutmt oi 
Planet Company. Westfield, Mass , man- 
ufacturer of "Duplex Foldaway" 
kitchtn products 

John I. GitiEspiE Company, Citiiens 
Bid*.. Cleveland, O. Warren Refininn 
& Chemical Company, Cleveland, has 
placed its advertising with this agency , 
large suacc in metropolitan 
and small space in small town 
peri will be used. 

N W. Aver Jt Son. 300 Chrs.mi 



Euwari> S, Jones Company, 75 Wt-v 
minster street, Providence Placir.-, 
orders with some New England news 
papers for Barstow Stove Company. 

H. W. Kastor & Sons Advtktimn: 
Company, Lytton building. Chicago 
Placing orders in magazine sections 0 
newspapers for Leonard-Morton & C 

Charles D. Kean Aiivhctimnc A 
Sales Promotion Service, 616 OH 
South building, Boston. Placing 7CW-! 
orders with some New England new- 
papers for Eagle Roller Mills. 

Kirtlanij-Encel Company', 14 Jac» 
boulevard, Chicago. Placing; 12-.nci; 
4-iime orders with newspapers for A. K 
Shubcrt, Inc. 

McJUNKIN ApVERTtSl.NG COMPANY, . : 

S. Wabash avenue, Chicago. Reported 
will make up list of newspapers dunn, 
December for Kting Brothers 0* Co 

Morse International Agency, 44/ 
Fourth avenue, New York. Again plac 
ing orders with newspapers for J. C 
Eno, Ltd. 

Newell-Eumett Company, 120 W 
32d street, New York. Reported will 
handle advertising for Western Elector 
Company. 

St. Paul Advertising Company, S; 
Paul. Reported will make Dp lists o- 
newspapers during November fo: 
Adlerika Company. 

Frank Seaman. 470 Fourth avenut 
New Y'ork. Will handle the advertising 
for Mint Products Company. Plac:n t 
orders with newspapers for Pcnnsv! 
vania Rubber Company. Will handl: 
the advertising for Goldwyn Picture 
Corporation. 

F P. Shlmway Company, 453 W'asr. 
ington street. Boston Placing order- 
with newspapers in cities where Shrr 
man Service have agencies for 
Service. Inc. 



"Anun'ct't Lc-frtt mmi Bin Mtmifaftr InJuttml AJvtrtiimf Aymcy " 

Mr. Publisher — 

How about your Monday 
and Saturday Editions ? 

Are you carrying: the amount of advertising: 
you should on these days? Would you like 
a good business man's page fifty-two weeks 
in the year for either of these light editions? 

Our Permanent Weekly Industrial Review 
page, supported by non-regular advertisers, 
will strengthen your paper and increase your 
lineage 10,000 lines a month. 

Wc arc at present conducting this page in 
leading dailies of such cities as New York, 
Chicago, Boston, Philadelphia, Baltimore, 
Brooklyn, Detroit and Toronto. 

The Page will also give you a more uniform 
paper, help your circulation and make new 
advertisers for you. 

Let us send our representative to you for a 
personal interview. 

J ohn B. Gallagher Company 
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WAGE ADVANCES TO 
UNION PRINTERS 



s^wipiper OfFici All Over Country 
AfUcUd by N«w Scalss and 

Working A(reeroenti 

With I. T. U. 



Ixdianamus, Nov. 16. — HcaiUiu* 11 **"* 
of the International Typographical 
Cnion announce the following new wage 
scale* and working agreement* signed 
with newspaper publishers: 

Klmlrs, N. i\- Telegram new pa> In* it* 

*'»eata F». K. at,- llachinlatoperstora, |M. 
tiaiulmea, It*; two inrrMM in Last ats 

r !)• ha 

\merillo. IwaV'-IW |M»3 Alfftlt. Mi 

marhialst -operators, to c*nli additional. 

<*mrs-re1. 3*. H. Day. 130*9; Increase. 
14. It ft aresk 

WlUb f M nri , Day, 11 H • r u ft 

tboaaaad; Bight, II c*nU. ad foreman, III; 
■4 and floor men. |17; Inrr* <m», mftchiaa. 
||| rents ft thousand; handmen. It. 

Kahwray, N. J.— Ilatvdttaeti, lift, operators, 
121. eight hour*. Increase, bend mm, |7; ap- 
eratora, ft. 

M. r*»oJ. MlM. - Arml«, With t»W bOnOO ftf 
14 foe hftlMl men. 134 31; machine operators. 

banns of I cttftt per taV isjaaJ l 

Oefriaaad, Ohto-Krom tjriaaar II to Do* 
. .mb*r 3t. 1111. Ill for 4* hours; beginning 
January !• lilt, worktop; wsslt reduced to 
41 hours sad begiaalng March 1. tilt, wait 
raised to lit. lacreaas. It to It. 

Dm f Ilka, 1IL — Handmen. operator*, lit; 
eight boura; lacrosse. October 1, Itlt, ft tt 
sad II additional on Ortubor 1. Itlt. and 
October ], ltll. 

llouetasa, Toa. — Day time work. 140. night 
tiBDtwork. 141 It: H»ht hours: Incrwfto*. lit. 

MsaHsoa. Was, — Day, han<lm«n, operators. 
110; proofreaders, 111. Night, Laadaien. op- 
t rotors. 131; proof rea..«-r« 1X6; eight boars, 
increase. October l, lilt. |l: April 1. itlt, 
ft. 

Mart I we a. 4T»t— Foramen, ma<-h,iniai-<ip«*ra* 
' 4W IS ft day; floor men. 14 St ft day; in- 
crease, |1 •> day. 

< auarlerfte. tt. C— D»y, handmea. i$H 
cento aa hour. operators. If W osBls an 
boar, Night, hand men, operator*. If St 
<eats aa hour, aight hours, tncr*-sss, |1, 

Oklahoma Oly, Oala.— Day. I2T; nlgM. 
110 iMaitirei. Day. all Journeymen, Ill; 
night, all Journeymen. I2l.lt; eight hours; 
(urease, |] | ■ to It 

La l.raadr. Oro. Ilsti<lin«n, II 21 a day; 
eight hours, tip* ra tore 14.21 a day. 7 ti 
hours; Increase, II 

W aakraha. W as. -HaadBieh. operators. 
121. « igi t hoars. Inrrtaa*, band gas a. fl, op- 
erst ors, |1 

JopUa. Ma. — Pay. lit: night. |1« 

llagrralown. Mil. II h nit men, MpiTtitors, 
eight hoars; lacreaas 17. 

rraa a a Albert, Hash. Hand men operators. 
114 Is; eight hours. Increase), h * ndaneft. 
114**: operators. Itlt. 

Taaalaa, Mass. - Day, haadBieii. nfwratoes. 
111. ailghi, headmen, operators, |14, right 
boura. increase*. 17- 

It matches. Wash. Hand men, operators. 
I4.lt a day; I s hours; if <■ »*< . It* ■ " 

HpriagAeld, III — lit to lit a arswttS In 
rreeae, || 

Ha pa I pa, Otila. Iha,y, handmea, oparnlora. 
Ill: alght. headmen, operators. 111; • i a ti t 
hours: Increase. 141. 

Oweimdieeo, Ky. Day. Landmen, |2o ma 
fhlftial-operalora, $24, night. handmen. op 
erators, 12* : eight hours . la«*r*ss*-, day. 
fcandmsn. 14 St onftrhtalot operators, fl, 
sight, handmen. ft. mar hlalat -operators, |2 

(asuiHI HlasTs. la. — t»ay. all ]ouf«'-vmtn. 
II 21 a d«y; alght. ftll Journaymsn. I* 71 per 
nlfht: eight hours. Iniresae, day, t* *0, 
night. It. 

HofTaU. H. T.— Day. 134 to, night 137 tu 
Increase, 1 3 

Cml. — fWale. |I2: inrreaae. |* 
SB. B, n.-— Handmen. oparatora, $91 . 
eight hoars. Inrreaaa. hand me n. |1 * ; opera- 
tors, IIS. 

La? wl* Iowa. Idaho- Pur •men. marhlnlet 
I • a day; oporatura a4 and floor 
m*n. 11*0 a day alght. ft rents additional 
per nIgBL 

Raasa. W. M,— Handmen, oprrators. 111. 
eight hours: Inrrenoe. II 

MaHhwro-naslacMi. Ma**, fl* a 

Puwltwhef, *t |V fjSjy < 140 pff w*>fk. Ill 
rrsaso ■ r US durlag past two yrars. 

Adav. Oh la. 11 it nd me a, «pr ra 1 o re. I It : 
eight hours: Inrraaas, 111 

< IrartVM, l*B. Handit.' n. operator*. 130 
t-ght hours; Increase. III. 

lirswarlllr, fa Handmen c>perw4ew*\ |3E, 
*lght hours. Increase, fl. 

raaralnssm, Ala.— lis n i m* n. |Jt ; opera 
Inra. |I7: HgLt hours. |gg r«asa. ha ml man. 
II . opsrators. fl. 

Hall Laato <*Hy, ITfBW* Tim a handa hnnua 
of |1 21 . piers men. It on StM n. » npnimr , 
Itonua or 11 ror time and pina hands on 
other daltle* 

Toewnto. Oal !►*». $14 ftwlj -Ictil hours; 
night, lis 14). forly-flve h»ure. u.r. 12 

Peokaklll. ft. V Hp gli |]4 ftrrraso, |3, 
mahlag |t advaii'-* la ■ • anomhe 

IballU rreeti, Mlrh- - 11 h n t m.*n. operators, 
l*». night. Ill; *-lght hours, larreaer, day, 
October 1, Itlt. 14. »er.mt»-r 31, lilt. 12. 



hlght. Octobor 1. Itlt. 17. December 31. ltll. 
12. 

A herd e««. Waa*.- Hand men opsrators, 
ff.lt per day. 17 par night; 7H hoars; In- 
rrsaae, fl per Wooft. 

ABbourB, >". Y. — Haadmsn. Ill : operalors. 
Ill It; Increase, handmen, |3.I0. opsrator*. 
II 

Mils* Clly, MoBt. — Handmen, opsrators. 
II II 1 /I per day, ft 33 1/3 par night: sigt.t 
hours, lorrease. day. If. 10 per week, nslght. 
I* St per weak. 

Koch Springe, Wyov — Handmen. operators, 
doy. |3t: Bight, 111: eight hoara; Inrroaas, 
day. t? It: Bli-ht, 

> ew barg h, K. T. — All }oarn«ymen, fit ; 
sight hoars, iBcrsaaa. October 1, lilt, hand- 
man. 110; operators, It; March 31, lttO, 
handmen, opsrators, II. 

Mlaanl, Ok la. — Handmen, opsratara. day, 
110. night. Ill: eight boars: Increase, ID. 

Tyler, Tax. — Handmen. $11 . operators, 
111 It: sight hours; Increase, haadmsn, $1; 
opsrators, $2 SO 

Jersey City, ft. J, — Day. 140: alght. 143: 
Increase. $3, a total otaes Norsmbsr 1, ltll, 

or no, 

llrtaaaa, Obaaw-llandmea, opsrators. In- 
crease, flit a week. 

Mllwaakoe. W1a.~!nereaas. IB a week 

KaUapell. SCnat. — For- me a. $4 2S par day; 
Jonmeymcn. If. 

tNaara rily, Okka- — Foramen, marblnlat- 
operatora I It It ; loBrTesymea, $17. $0 ; In- 
crease of fl.ft a weak at cud of alz months 

Fh assail. Arva. — Handmen. operator*, |f It 
per day: IT per night: right boura; Increase, 
flt.lt. 



GOLDEN ANNIVERSARY OF 
MISSOURI EDITORSHIP 



r.,1 W. B RnillM 



FIFTY year* as editor of one paper, 
throughout which period he has 
held to his oft-repealrd principle 
that "the Republi- 
can has a greater 
purpose in life 
than to merely 
puMish the newt" 
ii the unusual rec- 
ord nf Col. W. B. 
Rogers, president 
of the W. B. Rog- 
ers Printing Com- 
pany, owners of 
the Trenton (Mo.) 
Weekly Republican 
and Tribune and 
the Daily Repub- 
lican. 

His half-century of editorship of the 
Weekly Republican was commemorated 
in a special edition of that newspaper 
issued on September 4, last, and now, 
at the age of 84 years, with intellect 
keen and loyalty at dominant as ever, 
he is still at his task. CoL Rogers' 
record it unusual and probably stands 
alone. 

Col, Rogers was born in Greene 
Township, Fayette County, Ohio, on 
l-'rhruary 8, 18J5. He journeyed to 
Nfercer County. Mo , in 1856. For a 
time he worked as a farmhand, then 
taught school and was later an in- 
structor at Grand River College, 
through which institution he worked 
his way At the outbreak of the Civil 
War lie enlisted in the Mercer Battalion 
for a six-month term. In 1862 he 
was elrcted sheriff nf Mercer County 
and during his term of office he was 
called upon to nrganite twelve com- 
paniet of militia and was commis- 
si nno I a colonel. At the expiration 
of hi. term as sheriff he organiied 
Company D of the 44th Infantry, Mis- 
souri Volunteers, and joined the Six- 
teenth Army Corps, then in Tennctsee. 

Col. Rogers purchased the Grand 
River (now Trenton) Republican on 
September 4. 1860, and began his long 
newspaper career. With the Daily Re- 
publican, which was ettahlithrd Sep- 
tember J. 1881. the Weekly Republican 
is i««nrd from an up-to-date newspa- 
per past Though a liberal, Col. Rog- 
ers has been staunch in his Repub- 
licanism, and terved one term in the 
Missouri Senate. His daughter, Mrs 
Carrie Rogers Clark, is associated with 
him as secretary of the company. 



Indiana 

Localized National 
Advertising Pays Best 



National Advertisers, after all is said and 
done, are local advertisers — for they have 
local dealers in communities, represent- 
ing them. 

Many national advertisers are relying 
more and more upon daily newspapers 
to tell their story, tell about their goods, 
how good they are, and where they may 
be had. 

Intensified cultivation of a given territory 
pays better than hit-and-miss general 
distribution and popularizes merchandise 
much more satisfactorily. 

Indiana, as a state, presents many at- 
tractive points worthy of consideration 
on the part of National Advertisers. 

Over three million population — excep- 
tional transportation facilities, prosperous 
cities, wide awake, well edited daily news- 
papers. Indiana will pay you hand- 
somely for any effort you put into winning 
the state through daily newspapers and 
local dealers. 



Circulation 

Elkhart Truth ..(E) tJM 

Evmnsvill* CourWr (M) 22,897 

Evantvill* Couriar (S) 20,535 

Fort Wayn* Journal -GaaatU (M) 29.2M 

Fort Warn* Jonrnal-Gaiatt* (S) 26.0*0 

Indlanapolia N*wa (E) 110.SS2 

Indianapoli, Star (M) aS.44a 

IndianapolU Star (S) MJ17 

Kokomo Dispatch (M) 5,5«7 

'Lafay«tt* Couriar (E) 1.527 

•LafayetU Journal (M) 1«,M» 

La Porta Her. Id (E) 3,472 

Logan, port Pharoa-Roportor (E) S.S0S 

Munch. Proa* (E) f mi 

Muncio Star (M) ZS.S8I 

Muncio Star (S) 16.133 

Richmond lt,n (M) 8,20* 

Richmond Palladium (E) 11,865 

South Bond Trihun. (E) 16,227 

Torro Hauta Star (M) 27.134 

Torro Haul* Star (S) 19.597 

tTerra Hauta Tribune (E) 24.845 

tTorro Hauto Tribune (S) 19.192 

tVinc.nao. Capital (E) ISM 

Total Daily Circulation and Rata 416.869 

Total Sunday Circulatioa and Rat* 1*7,774 

Total Daily and Sunday 614,643 

Government Statements, October 1st, 1919. 
tGovarnmant Statements, April 1st. 1919. 
'A. B. C Raport. October 1st, 1919. 
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SOUTHERN PUBLISHERS ARE AWAKE 

THAT the publi*her« of daily newspapers in 
the South are fully aware of the gravity of 
the news print situation is shown by the 
call for a special meeting of the S. N. P. A. at 
Birmingham November 24-25 to consider 
measures for relief. 

It has already been urged by the advertising 
committee of the association that an increase in 
advertising rates of twenty-five per cent, or more 
should be made at once. 

As Editor & Publishes understands the atti- 
tude of the Southern publishers, it is not their 
purpose to bring about an arbitrary standard of 
rate increase but to leave to individual news 
papers the task of readjusting their rates to 
conform to increased costs of production. Il 
may be that some newspapers will decide that a 
25 per cent, increase will be ample for the pres- 
ent, although many publishers will find that this 
will not cover added costs. 

When a dollar is added to operating costs in 
publishing a newspaper that fact acts auto- 
matically to REDUCE the advertising and the 
subscription rate accordingly. To readjust rales 
to match larger costs is not, in effect, to raise 
rate at all-but to MAINTAIN THEM. 

Buyers of advertising understand all this. They 
have faced and have solved the problem in their 
own businesses. They have not understood how 
newspapers could ignore it and still continue to 
do business. Advertisers will cheerfully pay a 
fair rate for space, based upon present publish- 
ing costs. 

Existing advertising and subscription rates, 
with a very great majority of our daily news- 
papers, are not based upon pretent-day costs at 
all, but upon costs which prevailed at some 
former time. To hold to the old schedules is 
to fly in the face of reason and the facts— and 
that sort of aviation will never be successful. 

If we are to have prosperous newspapers— 
and any other kind are a menace to the public 
welfare— publishers must make their rates con- 
form to and match increased operating ex- 
penses. To go beyond that limit would be to 
seek increased profits through present conditions. 
To stop short of it would be to invite disaster. 

Maintain your rates, gentlemen, on a parity 




TIE numerous friends of Paul Patterson will be 
glad of the nrw honors conferred upon him 
in hi* election as president of the A S. Abcll Com- 
pany, pubUsher of the Italtimore Sun. During the 
six years in which Mr. Patterson has been business 
manager the Sun has made giant strides as a news- 
paper. Such growth is not accidental. There is 
always to be found behind such a phenomenon a 
man — one who has held to his vision until it has 
become a realized fact. In this case the man. Paul 
Patterson, generously shares the credit for his 
achievement with his able associates, one of whom 
—William F. Schmick— succrrdt him as business 



CHARLES B. FORBES, night editor of the 
Knoxville Journal-Times, says, in discussing 
the movement toward organization by news writers : 
"If this agitation is worth going through with, it will 
flourish under the spotlight; if it isn't, it will curl 
up and die." Mr. Forbes hopes that the newspaper- 
men of the country will air their views through the 
columns of F.Dnc* & " 
hope. 



IT is no reflection upon unionism that lawyers and 
doctors have found it best to maintain their own 
professional organizations, free from alliances with 
the unions Journalists, for i 
are following the samr course. 



WJ 



'HEN investment houses in Canada paint for 
their customers a rosy picture of the profits to 
be obtained through owning stocks in newsprint mills 
they assuredly cannot be accused of indulging in 

[ advertising. 
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"AN ISOLATED INSTANCE OF FLUFF" 

A MAN distinguished in the field of national ad- 
vertising writes, in answer to an invitation 
from Eoitok & Pcblishuc to discuss Repre- 
sentative Rcavis" charges that manufacturers are 
evading excess profits taxes through spending great 
sums in advertising: 

"It is one oi the isolated instances of fluff indulged 
in in the House of Representatives. . . . The best 
answer to be made is to call Representative Reavis' 
to the advertisement of the U. S. De- 
of Labor, published in June of this year, 
as a part of a very urgent and systematic propa- 
ganda to all manufacturers at a time when it looked 
as if business stagnation was i 
wide unemployment, especially of 
would confront the country." 

The atl to which reference is made utged manu- 
facturers tu speed up industry by advertising, thus 
creating demand for goods and public confidence in 
the stability of American business. The manufac- 
turers have adopted that wise counsel. They have 
used display space, not to evade excess profits taxes 
but to stimulate trade. 

It has been said that the volume of advertising 
ftom manufacturers now running in the newspapers 
will disappear when its alleged sinister purpose has 
been accomplished — or when these firms have suc- 
ceeded in circumventing the tax collector. Good ad- 
vertising never made any man or any firm poor. Ad- 
vertising is not the road to puvtrty. It is the road 
to greater profits. 

The manufacturer who has been using large space 
during the past few months; — whatever might have 
hern his object in entering upon that policy — ■will 
have learned the value of contact with the public. 
He will rind that advertising has a real service value 
to him. and that it is highly desirable that he shall 
continue to advertise. His present critics, ignoring 
the fact that in spending money generously in adver- 
tising he has been acting upon the sober advice of 
the Government itself, may still contend that he is 
trying to reduce his net earnings. But he will have 
discovered that, for any such purpose, advertising is 
the poorest imaginable device. 



Jll. ALLISON, president of the S. N. P.A.. sug- 
• gests through Edito* & Publisher that publishers 

should earnestly and collectively take steps to reduce 
tonnage by setting the maximum number of pages 
for issues, making no further attempts to increase 
circulations, fixing a minimum of 60 per cent for 
advertising in any issue, and cutting down the siic 
of heads. These suggestions are sound and con- 
structive. They touch fundamental policies. They 
do not constitute a complete program of conserva- 
tion, but are essentials of any such program. 



THERE is not a single sound argument in sup- 
port of the policy of accepting returns from 
dealers — yet we are assured that the policy has not 



ON THE TRAIL OF THE JuKtSMi I h 

THE Laundryowners' National Assoeia:;m > 
attempting to accomplish two outstanding :tv 
jeets; To educate the 6,000 men opcr«uoj 
power laundries to the value of using advertisis, 
space in the daily newspapers; and, at the same Ha 
to eliminate jokes about the laundry business 1 
seems that laundry owners deeply resent the pubi 
cation of jests dealing with damage done lo r>«4 
claiming that in almost all cases the fault is in lis 
fabric and not in its treatment at the laundry 

Arnold A. Mowbray, director of public Moral 
tion for the association, urges editors to "pa tx 
soft pedal" on this class of humor. He asks | 



sks [It* 

rrunn 
sof e* 



Mr. Mowbray shows an uncanny knowledge i 
torial finances when he says : "Was your shirt i 
wreck when it returned? When was it boosfci 
Before the war? I thought so." 

Mr. Mowbray docs not indulge in such crnbaris* 
ing observations in his letter to the publisher. Hi 
informs him — and the news will delight the hear 
the publisher — that he plans to send him from ta 
to time interesting news stories about the importa 
service the laundry industry is rendering to the ;oS 
lie, special articles, etc. In this way Mr. Mowhtr 
it is to be supposed, will fill the aching void cm::: 
by the elimination of the laundry joke. 

It may be remarked that the laundry joke 
disappear when it no longer reflects the far:i . 
common experience. 

The laundry owners, meantime, will do well •■ 
advertise— to tell the public of the efforts the? in 
making to reduce casualties to line nto the low* 
possible margin. The people will eagerly it:L- 
sueli advertising and will support to the limit 
laundryman who tries to make good. The «■!;:.- 
tionat campaign, which Mr. Mowbray is undenj. 
may be carried on to complete success without "fti 
publicity" In fact, the "interesting news stonf' 
promised the newspapers should be in the fore 
display advertising copy. H. H. Stalker, NVt? 
Building. Toledo, is the association's director o: 
advertising. Mr. Stalker lias the floor I 



IN THE LINE OF SERVICE 

Ir>DITOR & PUBLISHERS friends will shirt 
--•the feeling of pride lo which it coniestn 
in the achievement nf printing, in an eight-sup 
special section of last week's issue, a complete itan 
of the emergency meeting of the A N. P. A, ca£« 
to take measures to meet the paper shortage 

In spite of the difficulties of the printing sitiu: :• 
in New York, and the fact that the convenbec 
in session at press time for its regular edition, Ek: ' 
& PcKLisilMt found it possible to issue this spera 
supplement and lo carry in it a full account of th 
outstanding features and results of the confernvr 
It was of the highest importance that even :-• 
lishcr in the land should learn, without delij. 1 
the program of conservation proposed at this n*-' 
ing, in order that no time should be lost in the i'l r ? 
tion of common policirs. This fact ccms'.i'u''-' 
demand upon EtiiTo* fir Pususnui for anothfi ti 
ample of real service to the industry— and the 4? 



A SIGNIFICANT item of telegraphic news »? 
peared in last week's EniTo* fit PrsiMia 
Price Bros, fir Co. are to build an additional WM 
print mill with a capacity of between 400 an) ;1 
tons a day. Work on the water power is un<kr «: 
and mill construction is to begin in May. I: w 
tonnage were now available it would alter ntiif-/- 
the present newsprint situation, wiping out re---' 
the shortage. Of course this new supply « i 
welcome when it comes. It is to be hoped Tin 
other paper manufacturers will at once plan sieell 
expansion. There is no other industrial insn:-'- 
offering surer profits than this It shouM »nn: 



NOBODY would think of wasting a pound I 
sugar. A pound of newsprint costs ab?n: 5^ 
as much as a pound of sugar. Why not use p»je 
as economically as you use sugar? 
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PERSONALS 



SENATOR WARREN G. HAR- 
►3 DING of Ohio, editor of the Marion 
Star, is expected to arrive in Fort 
Worth today for a speech-making tour 
of Texas. 

Charles A. Browncll, advertising 
director of the Ford Motor Company, 
and Lafayette Young, editor of the Des 
Moines Capital, were speakers at the 
Des Moines automobile men's conven- 
tion last week. 

Walter C Tostevin has been appointed 
secretary of the Mandan (N. D.) 
Pioneer Publishing Company, and is also 
in charge of advertising. He succcdes 
E. K. Bitting, who resigned after ten 
years' service as secretary to join the 
staff of the Fargo (N. D.) Forum. 
E. A. Tostevin, father of the new sec- 
retary, continues as editor and pub- 
lisher. 

Chester C. Lane has resigned the di- 
rectorship of the Harvard University 
Press to become production manager 
and general superintendent of the New 
York Evening Post plant. 

Hon. Frank Carrel, president of the 
Quebec Telegraph and member of the 
Quebec Legislative Council, has had the 
honorary degree of l.LD. conferred 
upon him by Queen's University for his 
contribution to Canadian literature, he 
having written several liooks on travel 
and articles on other subjects of in- 
terest tu the Dominion, published in 
periodicals. 

John Rcasley, editor of the Monroe 
(N". C.) Journal, was elected chairman 
of the convention of North Carolina 
pons of the American Leision, held at 
Raleigh, Csctober 31. Mr. Beasley, who 
sras formerly attached to the Raleigh 
Times, saw active service as an enlisted 
man in the Argonne and went with the 
army of occupation into Germany. 

T. J. Hildebrandt has been appointed 
editor and D. C. RobertMin business 
manager of the Tulsa (Okla ) Daily 
Oil Record following the recent death 
of A. F. Robertson. 

L. V. Rodda, formerly circulation 
manager of Farm A Fireside. New 
York, has been appointed associate pub- 
I 'krr of Woman's World, Chicago Mr. 
Rodda was also for a numl»rr of years 
circulation manager of the Ohio Farmer 
He started his publishing experience on 
the Pittsburgh Dispatch and later with 
the Cleveland Leader. 

James F. Driscoll, who was connected 
with th e Fall River (Mass ) Globe for 
twenty yrars, has purchased an inteee^t 
in and taken over the general manage- 
ment of the Portsmouth (N. II.) Daily 
Times. 

A. H. Rogers, president of the Jop- 
lin (Mo.) Globe Publishing Company, 
who has been ill at Watkins, N. Y., is 
reported out of danger and improving 

steadily. 

George II. Scruten, editor of the 
Sedalia Democrat, one of the well known 
newspaper men of Missouri, has been 
elected a member of "The Square Club" 
of London, England, composed of 



IN THE EDITORIAL ROOM 

Oscar Thomas, music editor of the 
Seattle Times for the past year, has 
resigned to go with a music trade publi- 
cation of New York. 

C. W. Mason is back with the Winona 
(Minn ) Republican-Herald as city edi- 
tor, succeeding F. W. DeGuire. Mr. 
Mason was editor of the paper prior to 
its absorption of the Independent and 
spent most of the intervening time 
the South and East 



Miss Elizabeth Flannagan has re- 
signed from the Hartford (Conn.) 
Times staff to become assistant Sunday 
editor of the CouranL Miss Marion 
Allen recently left the Courant to be- 
come leading woman writer on the 
Time*. 

Robert E. Conner, for the past ten 
months rewrite and copy editor on the 
Houston Post, has become managing 
editor on the Jackson (Miss.) Daily 
News. 

Linwood T. Pitman, telegraph editor 
of the Fitchburg (Mass.) Sentinel and 
formerly of the Portland (Me.) Ex- 
press-Advertiser, and Miss Lola P. 
King of Taunton, Mass., have an- 
nounced their engagement 

Ben W. Phillips has resigned the 
managing editorship of the Minneapolis 
Daily News to become general city edi- 
tor of the Tribune. Duke Wellington, 
formerly of the Chicago Daily News 
and Detroit Free Press, succeeds Phil- 
lips as managing editor of the Minne- 
apolis News. 

Dr. Gerhard R. Lomer, assistant editor 
of the "Chronicles of America," pub- 
lished by the Yale University Press in 
New York, has been appointed librarian 
at McGill University, Montreal. 

Daniel S Dexter, sports editor of the 
Lcwiston (Me.) Journal, has had hit 
tonsils removed. 

E. Clarke King, formerly of the Al- 
bany (N. Y.) Times-Union, is now 
the Cnhoes (N'. Y.) Dispatch, as 
writer. 

Stanley B Attwood. sports editor of 
the Lewiston (Me.) Sun. has 
work after an operation for 

THE BUSINESS OFFICE 

G. W. Preston, advertising manager 
of the Cincinnati Enquirer, has been ap- 
pointed chairman of the Cincinnati 
Advertising Club's "On to Indianapolis" 
committee, which is arranging the de- 
tails of the club's participation in next 
year's convention of the A. A. C W. 

J. B. Thompson, formerly manager of 
the Waukcgan (HI.) Daily Gazette, has 
been appointed advertising manager of 
the Northwest Journal of Commerce, a 
nrw magazine edited by Edward M. 



GRAND OPERA TRAIL BLAZER 
HEADS BUFFALO CLUB 



■tsSUCl-lltutl S 

will talk 



Paul Renshaw, late of the Norfolk 
Virginian-Pilot and the Wales Advertis- 
ing Agency, New York, is now on the 
advertising staff of the Raleigh News & 
OUserver 

Joseph M. Lennon has been appointed 
in charge of the New York Tribune's 
graphic section advertising, and Miss 
Elizabeth Maltby is handling book 
advertising. 

G. C Hamilton has been appointed 
htniness manager of the Santa Ana 
(Cal.) Register, succeeding H. T. 
Duckett, resigned. For the past thir- 
teen years Mr. Hamilton has been as- 
sistant business manager of the Sacra- 
mento Bee, and he was formerly with 
the Tacoma Ledger. Mr. Duckett re- 
tains his substantial interest in the 
Register, and will remain as a director 
and treasurer of the company. A. N. 
Napier is advertising manager of the 

Register. . . 

WITH THE AD FOLKS 

Charles I. Isaacson has resigned as 
president of A. M. Swcyd Company. 
Inc., of New York, and will devote his 
time to music interests. At the present 
time he is in charge of the musical con- 
certs which are being given each week 
by the New York Globe. Mr. Isaacson 
is succeeded by A. M. Swcyd. formerly 
treasurer of the company. 

Lieutenant Commander E. A Brooks, 
who used advertising with remarkable 
success for obtaining recruits during the 
war, has retired to the inactive list of 
naval officers, and will 



LAURA T. RECKTENWALT, the 
new president of the Buffalo League 
of Advertising Women, is a member of 
the editorial staff of the Buffalo Evening 
News ; but that 
does not mean that 
she docs not have 
» high appreciation 
of advertising and 
of its merits, for 
a full knowledge 
the was associated 
for two years with 
the Boston-Na- 
tional Grand Opera 
Company in New 
York and on the 
road. 

L»» T. RscxrwwALi Mi " Rtckten- 
walt has been do- 
ing features for the News for a 
little more than a year, and in that time 
has also written a number of short stor- 
ies which have met with success on 
their journeys to editors' offices. 

Having been one of the charter mem- 
bers and a steady worker during the 
organization period, it was only natural 
that Miss Recktenwalt should be elected 
to her present position in the League. 
Prior to the recent election, she was 
chairman of the publicity committee. 
The membership of the Buffalo league 
of Advertising Women includes women 
advertising writers, newspaper writers 
and commercial artists, and it is affiliated 
with the Associated Advertising Clubs 
of the World. 

to business in St. Louis. Commander 
Brooks was in civil life at the outbreak 
of the war, although an Annapolis grad- 
uate. He is an active member of the 
Advertising Gub of St. Louis. 

F, M. Staker, for many years with 
the National Bank of Commerce of 
Kansas City, Mo , has been made pub- 
licity manager of the bank. 

Fred D. Schoknccht. 
nected with the advertising department 
of the St. Louis Republic and later with 
H. L. Bergen, has joined the sales 
department of the Traffic Motor Truck 
Company, St. Louis. 

W. T. Denniston, president of the 
Advertising Association of Houston, 
Tex., is planning several special features 



for the 
Five 
five i 

week there will be a discussion of two 
advertisements culled from current is- 
sues of local newspapers, one for its ap- 
parent merits and one for its faults. 

Louis O. Lacloon, publicity agent and 
secretary of the Wichita International 
Wheat Show and Exposition, has re- 
signed to re-enter the advertising busi- 
ness in Chicago. 

W. P. Bottolfson has resigned from 
the service department of the Cramer- 
Krasselt Company, Milwaukee, to be- 
come advertising director of the Bnggs 
& Stratton Company, manufacturer of 
electrical specialties and motor wheels. 

Miss Theresa Hegeley has just been 
made advertising manager of the Es- 
senkay Products Company, Chicago. 
Miss Hegeley is 21 years old. She 
started her business career with the Es- 
seukay Products Company, at 17, as 
a stenographer. Her keen, wide-awake 
mind and ability to grasp business prob- 
lems and solve them won quick recogni- 
tion. She became successively secretary 
to the president and secretary to the 
sales manager. 

E. H. McDonald, advertising manager 
of the Porteous, Mitchell & Braun Com- 
pany, Portland (Me.) merchants, and 
chairman of the publicity and conven- 
tions bureau of the Chamber of Com- 
merce, is taking a leading part in the 
Red Cross Roll Call Campaign. 

W. C. Kilborne, formerly with the 
Fargo (N. D.) Courier-News, is now 
head of the Kamman Advertising 
Agency's service department in Minne- 
apolis. 

George R. Washburne, formerly owner 
and publisher of the Wine and Spirit 
Bulletin, is now associated with the 
Stark-Lowman Company, Louisville ad- 
vertising agency. 

G. Prather Knapp, advertising man- 
ager of the Mississippi Valley Trust 
Company, is one of the lecturers in the 
course of real etsatc study to be con- 
ducted by the Central Y. M. C. A during 
the winter. 

L Maclean Beers, principal owner of 
the Beers Advertising Agency of New 
York and Havana, is leaving this week 
by the Spanish Royal mail steamer 
"Montevideo" for his Havana office to 
pass the winter months under the sunny 
southern skies of the "Pearl of the 
Antilles," where it is still possible for a 
man to slake his thirst. 



Facts about the Haskin Service 




The Springfield Untorv 
has renewed it* contract 
for the Haskin .Servic*. 
for another year 

Hundreds of thoyjands 
of new-spaper re&dtrj 
look for the Answers to 
Question.*- every day 

Frederic J Ha-skirv 
Washington, D C will 
tell you tke> price and 
plan for your pa,pe,r* 
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BRITISH PREPARED TO ISSUE STRIKE POSTERS 
REALIZING VITAL VALUE OF NEWS 



'"pHE railway strike, though it actually 
* lasted but nine days, was too big 
a thing not to have left its mark on 
the newspaper press. One of the out- 
standing features towards the end of the 
week was the rapid exchange of fire 
)*twcrn the railwayrocn and the Gov- 
ernment in paid advertising spaces The 
official views were stated clearly and 
dispassionately, but this cannot be said 
of the raitwayinen who imported into 
their arguments a certain bitterness 
and violence of language, that was as 
extremist as the most extreme views of 
the British Labor Party seem to be — 
to alt but their supporters, It was to 
be regretted, too, that several news- 
papers, the Daily Telegraph and the 
Evening Kews among them, were able 
to charge the railway-men's union (which 
they did in leading articles) of issuing 
totally misleading statements in their 
advertisements- -charges which were 
never successfully rebutted, although all 
the newspapers exhibited scrupulous 
fairness in their reports of the case on 
both sides. 

Only one paper, the Daily Telegraph, 
questioned the policy of using advertise- 
mints at all, and it stated that when 
it received the order for ihe advertise- 
ment of the railwayman * case it gravely 
doubted whether it would accept it, and 
only the arrival of an advertisement 
staling the Government's views decided 
them. And the advertisements were 
('tinted side by side. 

Complete co-ordination existed be- 
tween the various Government depart- 
ments in the use made of the press, and 
tliis was illustrated by an incident which 
uccurrtd in the section (o which had 
Keen entrusted London's milk supplies, 
This department reported that the full 
milk supply had reached London. It 
was accordingly arranged to announce 
that the 100 per cent of milk had bee. 
delivered; but, on discussion in tin- 
Committee of Propaganda, this state- 
ment was toned down, because it wai 
not certain that the transport arrange- 
ments were perfect, and as one member 
of the committee remarked, "If there 
is one house-wife in London who did 
not receive her milk this morning she 
will read that statement and refuse to 
hdicve the remainder of the bulletin." 

But, apart from the copy employed, 
the campaign was another striking proof 
of the immense power exercised by 
Tiewspaper advertising and the place it 
must play not only in the realm of com- 
merce but in any future scheme in which 
prompt action in "telling the people" i« 
a factor. Indeed, the Government 
Propaganda Committee, I am told, came 
very definitely to the conclusion that 
new>|>apcr advertisements were superior 
to po<ter* and the kirn ma or any other 
media for quickly laying a clear state- 
ment before the public A newspaper 
advertisement was a matter of hours: 
films and posters ran into day* Both 
sides in the dispute learned this. 

Perhaps the most amusing thing on 
the morning on which the dailies were 
able to announce the settlement was 
the display cheek ley jowl at news-stands 
if the riaily Miil and the Daily Herald 
(the labor oti-.nO hilllmard. The for- 
mer read, "Why It Failed," and the 
Utter •Victory V 



If Dailies Had Failed During Strike Government Would 
Have Used Aerial Fleet to Reach Every 
Part of bland— Other Activities. 



BY HERBERT C RIDOUT 

London Editor, Editor ft Publisher 



THAT the Government recognized the 
necessity for news during the strike, 
and their determination that the public 
was entitled to it was clear from the 
plans they had made to that end. 

As a preliminary emergency measure 
it was decided that to give publicity to 
the Government's daily news reports, 
huge type bulletins should be shown in 
the largest shop windows. 

The Evening News says that one mem- 
ber of the Government Propaganda 
Committee advanced the objection that 
this method might result in broken win- 
dow*, but Sir Basil Thomson, bead of 
Scotland Yard, gave it as his experience 
that disaffected Englishmen rarely in- 
dulged in window-wrecking. 

In the meantime, further plans were 
ripening by which, had the strike spread 
to other unions and resulted in a crip- 
pling of daily newspaper production, 
the Government would have issued its 
own daily, This would have contained 
no expression of opinion as to the rights 
or wrongs of the strike, but was in- 
tended strictly a* a "news" paper re- 
cording the happenings at home and 
abroad Even the editor had been ap- 
pointed. His name is a household word 
on lioth sides of the Channel and the 
Atlantic, and he was prepared, if the 
emergency had arisen (which happily 
it did not), with his characteristic en- 
thusiasm to take up his duties. 

Five million copies were to have been 
circulated by a fleet of ISO aeroplanes. 
The government's belief was that the 
dangers of a general strike would be 
enormously enhanced if the general pub 
lie did not know what was going on 



in his editorship of Messrs. Odhams 
weekly, John Bull, has secured for that 
paper a circulation of well over two 
and a half millions, and has proved a 
material help, too, in building Lord 
Rothermere"! Sunday Pictorial to over 
a million; to the latter Mr. Bottomley 
contributes a weekly page of "bromides." 

Now he is developing his activities 
and threatens more still. Last week he 
took the readers of John Bull into his 
confidence thus: 

"Our journalistic tentacles are grad- 
ually spreading. In addition to our 
weekly page in the Sunday Pictorial— 
which, under contract with the proprie- 
tors, will continue for another two 
years — and our editorial and proprietary 
interest in John Bull, we have person- 
ally just acquired the Sunday Evening 
Telegram — the only Sunday evening pa- 
per published in the United Kingdom— 
and a controlling interest in the Na- 
tional News, the most progressive of all 
ordinary Sunday newspapers. And there 
may shortly be 'others.' " 

The Sunday Evening Telegram was 
started as a war bulletin by Sir Henry 
Daliirl from the offices of Reynolds' 
Newspaper anil is the only Sunday eve- 
ning paper in the United Kingdom. The 
National News is a Sunday morning 
paper which has recently been making 
good headway under the Odhams pro- 
prietary. Mr. Bottomley'* vigorous 
stylr has a very large following- and if 
he can succeed in infusing into them the 
same, individuality that marks John 
Bull, both new acquisitions will soon be 
.intone our most powerful organs 



closure of some facts relating to t?.r 
work of those "linguistic loafers," at 
they were unkindly Called, who were ir 
charge of the production of the war 
time official review of this kind. 

Stanley A. Cook, a late member of 
that staff, says that for the purposes of 
the Review the editorial men read BOO 
different papers in over twenty lan- 
guages ; military, political, economic mi 
technical supplements were printed. Ii 
has been asserted that this step will have 
cost the country $225,000 a year on sala- 
ries for one hundred and twenty experts, 
plus the rent, cost of paper, panting 
etc. 

The facts, however, are that his fig- 
ure includes the entire staff, and the 
sum in question represents the maxi- 
mum expenditure in the past and ir- 
cludcd all expenses, on a war basis. 

As regards the salaries the facts ar» 
that the estimate was for eighteen mi 
jor administrative and linguistic posts, 
averaging each $2,170 per annum, while 
the rest ranged from $30 per wtti 



Robert Doaald '• New Globe 

XTEWSPAPERDOM is all activity 
» v j U st now. doubtless the reaction 
alter ihe war period which severely 
tested a good many worthy journals. 

The l^indon Globe, already announced 
as having come under the control of 
Holier- Donald, is now out in iu new 
form and many big features arc prom- 
ised Its former pink dress has been 
abandoned and it appears on white pa- 
per l»rd Robert Cecil, the former 
Minister of Blockade, is commencing a 
wries of articles on a new national 
home and foreign policy: Sir George 
Paish will conduct the financial section ; 
Miss Lena Ashwell will discourse on 
the theatre, and A, St. John Adcock. 
editor of the Bookman, will deal with 
the literature section The new Globe 
will interpret the news and views of the 
day with that independence that has al- 
ways been a marked characteristic of 
its chairman. Robert Donald. 



Mciratio Bottomley, M.P. 
Buys Sunday Paper* 

II 1 RATIO BOTTOMLEY is one of 
I I th< Miemher* of the House of Com- 
mon-, who hut justly earned the reputa- 
tion of l.ti-isf its principal provider of 
"Binger" to the Mother of Parliaments. 
This same tendency, finding expression 



Election Speech Report* 
A* Paid Advertising 

'T'HE proprietor of the Cornishman, a 
' Cornwall newspaper, recently sued 
a Parliamentary candidate for payment 
of an account which included charges 
for reporting election speeches in tile 
newspaper. 

In consequence of this and certain 
developments which seemed to go to- 
ward establishing the principle of in- 
serting such reports only as paid ad- 
vertising, the South Western Federation 
of Newspaper Owners (which includes 
Sir James Owen, of the Express and 
Echo, Exeter. A. Browning Lytic, Cor- 
nish Guardian, Truro, and many other 
representative publishers,! passed a 
resolution to the effect that "any charge 
for the reports of election speeches 
would be contrary to the best interests 
of journalism on the ground that it 
would be apt to undermine the inde- 
pendence of editors ; and the Federa- 
tion calls upon the Newspaper Society 
to ensure the maintenance of the purity 
of the press by confining all electoral 
charges to its advertising columns" 

No Government Newspaper Review 

THE announcement that the Govern- 
ment has a Ian Honed its proposal to 
establish a Weekly Review of the For- 
eign Press synchronizes with the dis- 



Keeping Up With 
The Times 



A FACT A WKF.K 



One after another, serv 
ice departments have bcrv 
added to The Time*;, unti' 
the list has become rcallv 
impressive. Information ami 
friendly help arc now pro- 
vided free to Times readers 
in these branches of daily 
activities : 

Answers to questions on 
all general subjects— The 
Times Information Bureau 
conducted by Frederic T. 
Haskin. 

Advice to women on so- 
cial and personal question - 
— Rcatricc Fairfax. 

Information and help t > 
women on household topics 
—Elizabeth Lattimer. 

Information to automo- 
bile owners on all related 
subjects— The Times Auto- 
motive Department, L. J. 
Faulkner, editor. 

Information on real estate 
matters, including questions 
concerning rentals — The 
Times Real Estate Depart- 
ment, R. S. O'Neill, editor. 

The Washington Times, 

WASHINGTON. I), r. 



Google 
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HEARST BUYS PAPERS 
FROM BRISBANE 



as editor, of the Wisconsin New*, which 
Mr. Brisbane today sold to William 
Randolph Hctfft 



T«k«« Over Washington Timet 
Milwaukee Wieeonain N««i — 
Brisbane Retains 
Editorship 



i nd 



PUBLISHERS MUST PLAY 
SQUARE 



(SV Tr I. * i,l_»r !! 1 

\\ s-.mim.tun, Nov. 18.— The Wash- 
ington Tiroes purchased by Arthur 
BridMIM in 1917, hai been sold to Will- 
iam Randolph Hearst. Mr. Brisbane an- 
nounced today. 

"1 have sold to Mr. Hearst also my 
newspaper in Milwaukee, the Wisconsin 
News, purchased by me about a year 
ago," Brisbane said. 

Mr. Briiliane will continur to edit the 
Tiroes and E. D. Shaw, publisher and 
general manager nf the paper, will also 
continue in that capacity. 

Mr. Hearst now owns ten daily 
newspaper*— the New York American, 
New York Evening Journal, Boston 
American and Advertiser, Chicago Her- 
ald and Examiner, Chicago American, 
Atlanta Georgian and American, Los 
Angeles Examiner, San Francisco 
Examiner, Washington Times and Mil- 
waukee Wisconsin-News. 

Mr. Brisbane made the following 
statement today: 

"This newspaper It told to William Randolph 

Hear*! and it addrd to Ibr list of ncwepapcta 
ivrinl br him throughout the United State*. 

'Ashen 1 bought the Washington Time* in 
IS] 7 from Frank A. M ir.-T, wboae ability 
sad risen it a firm place in the newspaper 
aorta, the price of the Timet waa 1 cent. It 
t now t cetila. 

"The rtrcsjlaiirrn of the Times seas then 
.bout Sv.OOtJ. It is now tO.Oots. 

"The eenptorea' pay roll waa $1*0,000. It it 
.!<» st&n.ooo. 

"The annual businets of the newspaper is 
kjw more than three timet as great aa whrn 

bought it. 

The Washington Time*, now turned over 

0 Mr. Hearst, it a prowaeroua, aisecesaf ul 
lewipapcr. I bare no doubt that it will grow 
mdrr Mr. Hearst'* ownership at rapidly as it 
las crown during the pan two years. 

-To lite Washington Titae* Mr. Heart! trill 
ontnbulr the aerrieet of the greatest ne we- 
eper organiratwtj in the world and, what it 
tore important, an organtaatlon that works 
oneatlt- and powerfully for I hose that read 
as newspapers and for the general pejblic. 

"Even p'jblic plunderert that hate Hetftt 
10M bitterly, because he baa etTtricnOy inter- 
need with their ecbetnew, will admit that he 
t one man that no other can control, and 
kit no Financial oe other prsvate conttdera- 

on ran influence bim. 

"Hitherto sir. Hearst hat had no interest 
t ibis newspaper, nor hat he ever contrib- 
tesl financially to its building-up. 

"I have sold to Mr. Hearst alto my new* 
aper in Milwaukee, the Wtsconnin Newt, pur. 
hated by me about a year ago. During the 
cart of my owarrship the price of the Wia- 
seisin Newt has been doubled, its circulation 
at been molttplied by Ibree, changing from 
tout twenty thousand tu more than sitty thou- 
rod. the employes' pay roll hat been doubled, 
te advertising recetpta have increased more 
ssn 100 p» r crB |. 

"t have never taken from either newspaper 
dollar ia profit or salary, but have enjoyed 
tmonseraling the fart, Interesting to news- 
tper men, that it is not difficult to double or 
fble the cir.-saUtton of a newspaper, treble 
a income, add hundreds of thousands annu- 
ty to its payroll, make it profitable and put 
a rnmpetitnrt in a thoughtful mood. 
"The management of the Washington Timet 
Ul not change materially. I shall eontlnut 

1 edit thit nrwwnapce, but subject to Mr. 
earst't ownership, as I edit other newspapers 
■ him. 

"1 congratulate Mr. Hearst upon the fact 
at E. P. Shaw, publisher of the Washington 
■met and its general manager, will continue 
a work foe Mr. Hearst It is not necessary 

fell bnssness men of Washington that more 
an half of tbe Timet* rapid growth la due 

Mr. Shaw's ability and character. 
"In transferring the ownership of thit new*. 
ip--r to Mr. Hearst. I esptess thanks to the 
nrkers in the editorial, business and enerhans- 
J departments for the efficient ro ocseratioe 
it has made the newspaper's success possible. 
"It give* me tatisftcfion to know that many 

the dotlara added to the inmme nf this 
■wspapre have been used to increase the pay 

skilled union Labor. 
"1 believe that anion wnvkera on both my 
•wspaaet*. In Milwaukre and in Washington. 
It 'citify that I have shown willingness to 
a in practice, as a newspaper owner, the 
Ogram of good union wages that I had ad 
scared for snore than thirty years, writing for 
larles A. Dana. Joseph Pulitzer and W. St. 
rarit." 



Naws Print Shortage Can Only Ba 

Mat by Honest Co-operation 

in Ending Waata of 
Paper 



Bv F-Hi ji G. Bornus 
raav owata Mailt roar aaa caasaa city roar 



I am afraid that my receipt for saving 
white paper, while simple, will be very 
heroic. It calls for honest and unselfish 
co-operation between the publishers of 
the United States. This is hard to get. 

It calls for playing the publishing 
game square with each other and it pro- 
hibits any publisher from playing for 
place at the expense of the others. 

The present condition in the print pa- 
per situation has been created largely 
by the selfishness and greed of the pub- 
lishers. They themsrlves are largely at 
fault. 

By honestly living up to the following 
pledges, immediate relief in the white 
paper situation would be felt: 

Firit — All return privileges should 
absolutely be abolished. 

Second— All exchange lists should 
be abolished and all "dead head" lists 
and all mail subscribers should be 
compelled to pay in advance and no 
credits of any kind given. 

Third — Every paper should limit its 
lize, either by refusing advertisements 
or limiting or curtailing them. 

To put in and enforce such regula- 
tions requires a big-brained, courageous 
and unselfish publisher who believes in 
himself and in these methods and in 
his papers and who is willing to give his 
competitor, large or small, a square deal 
Personally I know of but two papers 
in the United States that are and have 
been operating along these lines for the 
last eighteen months, or since the white 
paper situation became acute and those 
two papers are the Denver Post and 
the Kansas City Post. 

Bond Might Ba Giver. 
We absolutely do not waste a pound of 
white paper. We are as stingy with it 
a* a miser is with his gold and while 
helping to conserve white paper we are 
really glad if the benefits of our meth- 
ods are shared by our competitors, little 
or big. 

Only such methods as the above, fol- 
lowed honestly by all the publishers, will 
give relief frutn the print paper famine 
throughout the country. If the promises 
of publishers to do these necessary 
things are not sufficient — and in many 
cases the promises are not — then each 
publisher should be willing to be put 
under bond in such an amount as would 
guarantee his gn.nl faith in practicing 
these white paper economies. 

Buth the Denver Post and the Kansas 
City Tost stand ready »j join the pub- 
lishers of the United S'ates in an agree- 
ment along these lines or along any 
other better lines that may !>e suggested 

It is high time for action and nut 
for prolonged discussion and further 
delays. 



Mtt-WAUKn. Wis., Nov 1R— N. I~ 
nnenherg will remain as publisher and 
■neral manager, with Arthur Brisbane 



No Mora Fraa Cuts 

Tixsa, Okla, Nov. 18.— The Daily 
World and the Democrat have an- 
nounced that in future no cuts designed 
for automobile advertising or other pub- 
licity will be made except at the expense 
of the advertiser, and that use of the 
same will be made only when space 
permits. 




o wa 



Its 200,000 farms with farm 
property valued at OVER 
$4,000,000.00 spend their 
incomes in TOWN ! 

Their income from crops 
alone amounts to nearly 
aBIlXION PER YEAR! 

To reach savings banks have some 
Iowa °^ * l: 750,000 individual 
buyers deposits averaging over $400 
with your each 
message 
often and 
regularly, you MUST advertise in the 
DAILY newspapers. These papers 
will take word of your goods into the 
city stores and homes and to the farms 
in the country and to the country 
MERCHANTS! 

It would be a mistake to visualize 
Iowa as a congested area of small 
stores and hand-to-mouth buyers. 

Advertising in these papers will con- 
vince you. 

t Boone News -Republican (E) 

Burlington Hawkeya (M) 

Burlington Hawkaya (S) 

Council BlufTa Nonpareil (EA5) 

Davenport Times (E) 

Das Moinas Capital (E) 

Das Moines Sunday Capital (S) 

Das Moinea Register and Tribune (MAE) 

Dei Moines Sunday Register (S) 

Fort Dodge Messenger and Chronicle (E) 

tlowa City Daily Press (E) 

Mason City Globe Gazette-Times (E) 

Muscatine Journal and News-Tribune (E) 

Sioux City Journal (E) 

SloUX City Journal (S) 

JOttumwa Courier (E) 

Waterloo F. vening Courier (E) 

Government Statements, October 1st, 1818. 

J Government Staletnentt. April 1st, 1919. 

t A. B. C. Report, April 1st, 1919. 
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URGES ALL PUBLISHERS TO COOPERATE 
IN BIG PROMOTION CAMPAIGN 



Roger* Supports Suggestion of Agency Head for 
Drive in Dominant Dailies to Sell National 



BY JASON ROGERS 

HERE is a suggestion of one of the largest and most successful 
advertising agents of the country for the development of more 
national advertising for the newspapers. At a later date and 
after some progress has been made, 1 will reveal his identity. It 
falls so completely in with my views and efforts of the past nine or 
ten years, and presents the theory so much better than I could, that 
I reproduce the salient parts of his letter: 

Day of Newspaper Advertising Just Begun 



"If 1 never had bad faith in news- 
paper advertising before the war 
(and I always have had faith) my 
experience in connection with Red 
Cross, Liberty Loan, War Savings, 
Community Service, Catholic Chari- 
ties, 18— *5 draft, and other war ac- 
tivities and in doing the pioneer work 
in the promotion of these affairs of 
national importance, the results ob- 
tained from national full page news- 
; from coast to coast 
in saying to you, 
as I say to every advertiser and to 
every newspaper man, that the day 
of newspaper advertising has Just 
begun and that national advertisers. 



ours. It enables 



to give them bet- 



ih 



that is, very few 
nr get the value of the newspaper as 
a national advertising medium. 

Sams Advartbara Saaing llta Light 

"Your work and the good work 
done by Editor & Publishes has 
brought newspapers to realize the 
value of their own medium in a na- 
tional way and some advertisers have 
seen the light and arc using newspa- 
pers in that way. 

"Now what newspapers need most 
is to sell targe advertisers on the idea 
that it is not too expensive to use 
newspapers in a national advertising 
way. Our work on the ac- 



that. The fact that during 1920 

_ will spend twice as much 

money in newspaper advertising as in 
1919 shows the value they place upon 
national newspaper advertising Their 
campaign this year covered a period 
of thirty weeks. Heretofore adver- 
tisers have l>een content to look upon 
newspaper advertising as seasonable 
The newspapers them- 
sell the advertiser on the 
the importance of using 
newspapers nu a 12-month, 52-week 
basis, and when newspapers them- 
selves do that, they will automatically 
double and treble and quadruple the 
number of lines of advertising na- 
advertising— used in their 



Tba Nawspapara* Trouble* 

"The trouble with the newspaper is 
this. From three to six months of 
the year they are crowded with ad- 
vertising and there are from six to 
nine months in the year when they 
could take care of about double the 
amount of national advertising that 
they carry. They must do what 
agencies like ours have done. For 
twenty years this company made 
money the first six months of the 
year and lost almost as much as they 
made the last six months of the year. 
Now we have standardized and stab- 
ilised our business by spreading our 
customers' advertising over a period 
of twelve monhts. It is to their ad- 
it is to 



ter service and to keep employed high 
grade men twelve months of the year 
instead of six. That idea alone has 
doubted our advertising during the 
past three years. Today wc arc doing 
twice the amount of business that we 
did in 1916— the best pic-war year. 

Not An Artificial Volume 

"Another idea that newspapers 
ought to get over is that manufac- 
turers, who are spending large sums 
of money now, are not doing it to 
avoid the incontc tax but because of 
the fact that they arc spending the 
same percentage of sales now as 
they did when their business was 
half the volume that it is in this pros- 
perous year. A concern like Hart 
Schaffner & Marx, whose Inisiness 
has more than doubled during the 
past two years, naturally can spend 
double the amount in advertising and 
yet keep their appropriation on the 
same percentage basis as it was two 
or three years ago ; and that is what 
large interests are doing just now 
and it is paying them big. 

"The real point of this letter, how- 
ever, is to give the suggestion to you 
that there should be a concerted ef- 
fort on the part of every newspaper 
in the first one hundred cities of the 
United States to sell their newspapers 
as a unit as a national advertising 
medium. A campaign like this could 
be handled in the newspapers on a 
twelve-month basis. I don't know 
where newspapers could spend their 
money to such good advantage as in 
a campaign like that in their own 
newspapers, but they should use an 
advertising agency to handle the 
campaign like any other national 
campaign. Tile copy will then be 
standardized. 



"In a city like New York we should 
use three morning and three after- 
noon papers and possibly three Sun- 
day papers. Wc might divide them 
into three different sections and let 
the advertiser or agency select the 
class of advertising, that is, whether 
morning, evening or Sunday, that is 
best suited to their medium. In some 
cities there would he only one paper 
and in others two and sometimes 
three. In Chicago I should say there 
should be four. Then we should go 
one step farther and use some of 
the national magazines and periodi- 
cals to educate the consumer and 
dealer; and the hardware, the auto- 
mobile trade papers, the grocery 
trade papers and other trade papers 
should be used to educate the dealer, 
so that when the dealers are asked 
what national medium they want the 
advertisers to use ifley will mention 
newspapers first. They do not do 



that now— in fact, they very seldom 
do it; although you know and 1 know 
that newspapers as a national medium 
are the best medium. 

Figuring tba Co* If 

"If two hundred newspapers would 
put up $2,000 apiece and have an ap- 
propriation of $400,000 to na- 
tionalize national newspaper adver- 
tising, each of them, I am sure, would 
get over $10,000 in returns — direct re- 
turns—the first year, and it would be 
much better than if they put a man 
on the road at $2,000 a year to call 
on the advertisers — in fact, I think 
it would be better than if they put a 
$5,000 or $10,000 man on the road to 
solicit and sell the idea to advertisers, 
dealers, and to agencies. I have 
sounded out quite a number of news- 
papers along these lines and I believe 
if a concerted effort was made and 
the initiative taken by the newspa- 
pers themselves, this could be put 
across. I am sure if I could talk 
to the newspapers as a group they 
would be ready and willing to say 
'go ahead'; and I believe if you would 
start the ball a-rolling in Editor & 
Publishm and in any other way you 
may see fit, more can be accom- 
plished for the good of newspaper 
advertising by doing this than by any 
other one thing I know anything 
about." 

Recognizing the characteristic reluc- 
tance of newspapers generally to part 
with real money for advertising the 
advertising they have for sale, as evi- 
denced by their very limited use of trade 
paper space compared with other indus- 
tries, and their failure to support the 
Bureau of Advertising of the A, N. P. 
A , I make this proposal for considera- 



I suggest that at least one newspi 
per in each of the leading 100 cities ir. 
the country contribute to me ten pages 
of space during the year 1920, to be us?: 
for such a campaign as this agent has 
suggested, and that we pay the agent 5 
per cent of the cash value of the space 
for his service in preparing and handJ- 
ing the copy. 

I will undertake to clear the contribu- 
tions of space by newspapers and to co- 
operate with the agent in handling the 
campaign. Without knowledge regard- 
ing the newspapers which will cooperate 
it is difficult to make an estimate of what 
such a campaign would mean in dollars 
and cents. 

By reference to the page ad which 1 
recently prepared under the heading 
"The Direct Route to the Greatest Mar. 
ket" I should estimate that say ten 
pages from two hundred newspapers ir 
the one hundred important cities veovii 
cost about $20 a line, or approximate!. 
$430,000 to $480,000 for the ten pages 

For preparing and handling the cam- 
paign the agent would receive 5 per cat: 
and I think he will agree to take his 
pay in advertising space from new clients 
which he will develop for the newspa- 



My address is 73 Dey Street, Ne* 
York City, and I shall be glad to hti- 
from as many publishers as desire t- 
co-operate. Do it today, so that we can 
get started by January 1, 1920. 

John Adams Thayer, of New York, 
secretary of the Periodical Publisher* 
Association, informs Editor & Prp- 
usHia that the newly incorporated Na- 
tional Association of Periodical Pub- 
lishers does not supersede his orsran:ii- 
tion, but takes over and succeeds the as 
sociation known as the 
Advisory Board. 



Seventy Five Million Dollars 

Southern Baptists arc now in a Campaign to secure 
this amount from their membership, (or the various 
missionary, educational and benevolent institutions of 
the denomination. 

Of this amount, Texas Baptists will give 

Sixteen Million Dollars 

The first step was to increase the circulation of the 
Baptist Standard, which is owned by Texas Baptists. 
Already the circulation has been increased by 21,000 
new subscriptions. There were mailed. November 13. 
on the regular paid up subscription list, 38,500 copies. 



People i 
will read it 



tho 



Here is a sample letter : 

"My children have a race every Thursday to see 
who will reach the mail carrier first to get the 
Baptist Standard. Wc read every word in it, adver- 
tisements and all." 



We wQI accept no medical advertising of any kind. 

If you want to reach a home-loving people, who 
constitute the heart of our Nation, advertise in a first 
class religious publication. 

Advertising rates on 



BAPTIST STANDARD 

DALLAS, TEXAS 



uigiu* 
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Gathered at Random 



Look What We're Coming to Now 

Lawhixii, Kan , Nov. 18.— The press 
service oi tike Daily Kinuo, the K. U. 
(chocl ot journalism daily paper here, 
dirratins to disrupt the school. When 
Ac srrviee was installed, the students 
aerc tu ' Malic the wire." All went well 
mil rime for the girls U take a hand 
llien the trouble The girls claimed that 
the head set nude it necessary lor them 
o change the style nt their hair dress- 
ng, and this they refused to do. Finally 
tbt-ir spokesman rrfiised alisolutely to 
Sake the service and announced she 
irould leave the course before she would 
rhange. 



To live thr Rrii, An atrinf ? 

Will so Arrow malar lit > kangaroo? 

|ln you (Sink a mute I* willy? 

Was the Hdyaaey a ditty? 

Have you evci seen a weevil in a roo? 

Is our trail? witk Wales increasing? 

la lie Kail ikr lime (ue fW.n| > 

ISo you know an honest man. anil if so, wko! 

Is your paper democratic > 

I- Ibr cd.lor rllalie? 

Were Ihe Klnu. crop, ten years ago a frost? 
•a name NMI 



la Writ, a Mate or eily? 
Will the jebu. of the Hub stand to be brassed? 

Witb the mitsd of a detective 
And a «on«ienie, writ— defective 
He'll hare all Ihe power Europe fives • king. 
Neat, alert, polite, resourceful, 
Sumpalhelic, keen and lorcefuf, 
OtfcatsriM he needn't know or be a thin, 
L. T. HEATLEY. 



Harney Furay, who looks after the 
v.utli American intcrcsti of the United 
Press, says that he knows that advertij- 
rg in this column pays and announces 
hat he now has ALMOST all die 
•tamps he needs to complete hi» collcc- 



Ne Wond.r Th.r 

PirrsBiHOH. Fa.. Nov. 17.— The local 
newspapers are running a series of sev- 
en-column advertisements published un- 
der the auspices of the Associated Music 
Merchants of Pittsburgh. The Dispatch 
ran one of the advertisements, "Music 
Once a Luxury Now a Necessity." that 
attracted much attention, last Tuesday 



If <ius Stahl of the Seattle Times will 
.end us a piece for the paper we will 
irint it. Roy Alden, our efficient cor- 
espondent, is requested to bring this 
mitation to his attention. Verse is not 



Colling Rid of th. 

"Full frown wolf for sale, very fond of 
cklldrer.."— Glasgow Cttiaen. 



for Popularity 

■J 

Na 



.dir.* to acme *.utkot Itie*. is a 
deadly poi»n."-KveniD, New. (London), 



Cyril Arthur Player, of the Detroit 
Stmt, also stands well with this column 



Vary Hare 

varisr, IS feet by 7, for 

Orkney Herald. 



Who*.? 

"Wltrn Hrainy Men Marry Frivolous 
iVives"— New York Sunday American 
s.rlvrrtiscmcnt. 



Hitting) thai Mark 

"Liverpool, t 

.bl wai one of tke wi1< 

.n lit the bistory of tkia eily. 
r* of^people plumed ^out in ay™patby 



"Liverpool, Aufuat 4. 

La.t nifbt wa< one of tbe wildest night* 
ever known in tbe butorv of ' 

Tbe aaai 
witb tke 
Paper. 



Looking Backward! 

Xtwroar. IL I.. Aiaf. « — A letter received 
l Blorb Island, from Fferiry Watlerson. state* 
bat he has found it ianposMblr lot btaaaelf 
nd Governor Tdden to go to Block Island 
Saturday, aa waa ptanneiT He expected to 
eave New York Sunday nifbt and connect at 
•! -•<ift"n witb the ateamer for tbe I ' 

It n Roaene Conklinf is kere, the 
I Hon. U P. Moiton. of New .'nrk- 

Firit isaue of Koche.ier (N. Y.) 
Vufust S, I5TD. 



"The Marcfcioneit wo 
bfeatk frry charmruae, 
Pall Mall Gaaette, 



I dreta of elephant's 
b bat to matcb."- 



PRINCLE IS PESSIMISTIC 



.w. Print I. 



Oh. You K. CI 

"You know, 1 tMppn... that th- Knirkta ol 
olumtius. the American feolry who banded 
junrl amokes and di.uabttul. in Ihe trenches, 
rv all called 'Casey.' Nobody knows why, 
Jt It'a un.vvr.al," -Tke Skenb (UornJon). 

Wfco Would Haw 

"I* S. to Ik-port 'Red' Afitamr.; 
i Federal Raids: tO.OOO at Til 
atne." — New York Mail eifkt column 



In tb* C«xi Old Day. 

"A Very good Mill rnntainirif Ninety Gai- 
ns, with a Worm and Tub, and • Book 

rwinf Ihe Whole Art of ll.ililhn* and Mak- 
f all torta ol Ime Waters, aa also of Rum 

d Brandy, are In be sold l.r Nathaniel Hal 
d. I.vinf near ihe OM Slip in New York. 
■io will dlip.-sr nl the «ame on Rraaoaable 
-rut*."— Advrrti.rmrnt in Ihe K,» York 
uette of Sept. 7, 17S0. 



Supply of N 
Far Bwlow Damand 

[ av rat mvArn 1 

Ottawa. Nov. 18. — The news print 
situation in Canada is very acute, ac- 
cording to a statement made to Kditor 
& Pi rn is iti:»'* correspondent to-day by 
Paper Controller Pringlc, who is holding 
daily conferences with individual mem- 
bers of both producing and consuming 
sides of newsprint. The problem the 
Controller is lias-ing difficulty in regulat- 
ing is the supply to Canadian papers, 
many of which are compelled to mate- 
rially curtail the sire of their issues 
while mills have increased their capacity. 

The supply of newsprint is far below 
the demand, and as there are no indica- 
tions of an early improvement the situa- 
tion is a serious one. 



For the Croix Prolifiqur we nominate 
ide Dudley of the New York Evening 
'orld. Besides having a couple of sue- 
ssful shows running on Broadway, 
ide manages to conduct a column and 
rite a daily magaiine page feature. 

Griat from Gotham'. Mill 

profew in a eolle«e 
ay have eotallrd all tbe knowtedfe 
•at the old dual laden books iheie can impart 
it with all hia fund of learning 
ben it come* lo keen discerning 
itb reporter* be'l nos in it — it'» an art. 

the Nile a twiated river? 
•a the mayor a torpid liver? 
•ea the railway run on time throughout tbe 
day? 

Ihe Bleat atrike nearly ended? 
ta tke county clerk suspended 
me poor r»r who'a luck descended, with- 

out pay? 
as Ike wklffumpoop bad habits? 

" OT " 0, ' , "> rabbin? 

the building that you work in made of hay? 
Germany preparing 



Building in Aurora 

At'HoKA, III, Nov. 14, — Ground has 
been broken for the erection of a new 
home for the Beacon-News, 60 by 90 
feet, three stories and basement. It will 
I* occupied entirely by the newspaper. 
The basement will be 16 feet deep— 10 
feet below the ground and six above. In 
one end will be a mcztaninc floor for 
the carrier boys and mailing department. 
The building and ground represent an 
investment of $200,000, in addition to 
which a quad press and 12 linotypes will 
be installed. 



St. LOUIS, Nov. 17— Three St. Louis 
advertising agencies now are using apace 
in the daily newspapers to advertise ad- 
vertising. They are the D'Arcy Adver- 
tising Company, Gardner Advertising 
Company and the Chappclow Advertis- 
ing Company. 



New Jersey 

Small in area, but 

Boy, Howdy! 

• 

King Albert of the Belgians, when he 
came to visit us, landed first in New 
Jersey. 

The boys who went to Europe left 
Hoboken, New Jersey, and said it was 
either hell or Hoboken for their's. 

It was a round trip or nothing. 

Hudson County, in which Hoboken is 
located, is a county of but sixty-five 
square miles — the smallest county in 
this small state — and yet there are six 
hundred and fifty thousand people in 
Hudson County. 

Practically "next door" is Newark, 
with over a half a million people — and 
all the way down to Atlantic City, 
there are hustling, prosperous, wide- 
awake manufacturing cities— full of 
people who are working hard— making 
money and calling for merchandise. 

Go to these people. Reach them 
through their own home newspapers. 
Get your goods into the stores of New- 
Jersey merchants and get them into 
the homes of these people. 

New Jersey is small in area, but— Boy, 
Howdy! 



New Jersey Newspapers 

Rat* 

Circulation S .000 1 in. a 

Aabury Park Pr.sa (E) 7.651 MBS 

1 Atlantic C.ty Pro.. (M) Union (E) IM71 JUS 

EUz.be It. Journal (E) .7,51. MIO 

Hackoaaack Record (E) 4Jat> ,0179 

tHudson Obaorver (Hobokaa) (E) «,00C M 

IN.....: Harold (E) S*US MS 

P....,c Now* (E) 7JMS7 MS 

tPolartOB 1' re... Guardian (E) I 2 MS 03 

Portk Am boy Evening N.Wa (E) 81)12 43 

(e> vm 

October I at, 

fCovaronaont Sutasmont*. April l.t. 1111 
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T. H. HAMILTON DEAD, 
LONG HERALD EDITOR 



Editor & Publither for November 20, 1919 



Trusted I. ie.. tenant of Both Bennett* 
and Lul of Famous Herald 
Galaxy, Ead* Forty- Yesar 
Carssar 



Thomas H. Hamilton, for forty years 
a member of the editorial staff of the 
New York Herald, died on November 
IS at his home in New York. He had 
been ill about two months. 

Mr. Hamilton began his career on the 
Herald under the elder James Gordon 
Bennett, and during his life was one of 
the lieutenants of the late James Gor- 




when he assumed charge of the Herald. 
Among those whose names were widely 
known were Henry M. Stanley, Charles 
NurdhofT, John Russell Young and Dr. 
Hep worth, and Mr. Hamilton developed 
into the fullness of his career with 
them. 

Mr. Hamilton visited Mr. Bennett 
abroad, often was his guest aboard his 
yacht and once made a trip to the Far 
East and around the world with him. 

After the death of the late Dr. Hep- 
worth, Mr. Hamilton was appointed 
chief editorial writer of the Herald by 
Mr. Bennett, a position which he filled 
until he was named as editor. 

He also represented the Herald in 
Mexico, and wrote several articles on 
its finances and labor conditions. He 
visited Cuba on several occasions, and 
his despatches from Havana before the 
war of 1898 threw a flood of light upon 
the true situation there. 

Mr. Hamilton was born in Montclair, 
N. J., and was sixty-eight years old. He 
leaves his wife, Mrs. Mary S. Hamil- 
ton, and five children. 



include "Franklin's Masonic Career," 
"Frre Masonry in Pennsylvania" and 
"Old Masonic Lodges of Pennsylvania." 
He also collaborated in writing "Quaint 
Old Germantown," published in 1913. 

Fkancis Henry McGeatr, cashier of 
the St. Louis Globe-Democrat, died of 
a complication of diseases on Nov. 15. 

Field S. Graves, police reporter for 
the Tulsa (Okla.) Democrat for the past 
three years, fired a bulletin into his 
brain, after bidding his wife good-bye. 

Thomas Allnut Brassry, second 
Earl Brassey, editor of Brassey's Naval 
Annual, London, died in that city on 
November 14, from injuries received 
when he was struck by a taxicab. 

William C. Stuart, vice-president 
and treasurer of C S. Hallowell. Inc., 
New York advertising agency, died in 
New York this week, aged 42. 



The editorial committee in a brief re- 
port recommends that the associa!-.or. 
should undertake the publication of 1 
second volume of the "History of Cana- 
dian Journalism"; that a part of th: 
association's bulletins be devoted. 0 
occasion, to matters of interest to edi- 
tors; and that publishers be rcquestci 
to call the attention of editors to tie 
desirability of membership in the asso- 
ciation. 



READY FOR CANADA'S 
CONVENTIONS 



TnoMAS H. Hamilton 

don Bennett. In the years he spent in 
the service of the Herald Mr. Hamilton 
served in various capacities, from re- 
porter to chief editorial writer and 
editor. 

He was chairman of the executive 
committee which conducted the Herald 
during the latter years of Mr. Bennett's 
life and was considered for years to be 
Mr. Bennett's personal representative in 
the United States. 

About 1880 he became financial editor 
of the Herald, a position which he held 
for more than a quarter of a century. 
In this capacity he became acquainted 
with the most prominent financiers of 
the country, and was regarded by them 
as one of the best informed men on 
matters connected with finance and the 
rail mads. 

His daily financial articles in the Her- 
ald were considered by Wall Street as 
authoritative and it was a saying in 
"the Street," "if Hamilton says so, it 
is true," 

Hr served the Herald in Paris and 
London at different times and was well 
acquainted with and admired by the 
leading men of France and Great 
Britain. 

Mr. Hamilton was one of the last of 
the galaxy of famous newspaper men 
the late Mr. Bennett gathered about him 



Hiram J. Dlnlap, 78, formerly in the 
U. S. diplomatic service and in Illinois 
journalism and politics, died in Kan- 
kakee last week. He was appointed 
postmaster at Kankakee by President 
McKinley in 1897 and consul to Ger- 
many in 1905, remaining abroad ten 
years. 

Jirome C. Sullivan, formerly with 
the New York World and Herald, died 
November 12 at Port Chester, N. Y 
aged 79 years. 

Michael F. Wesenrqig, civil war 
veteran and newspaperman, is dead at 
Duluth, Minn. He was born at Ber- 
gen, Norway, February 22, 1841. Among 
the newspapers he established were the 
Minnesota of Minneapolis, started in the 
early 70"s and later merged with the 
Minneapolis Tidcnde; the North Star 
published at Grand Forks, N. D, and 
the Duluth Scandia of which he was 
editor and publisher until six years ago. 

Mrs. 1.01s Weston Patten, wife of 
Roland T. Patten, proprietor of the 
Skowhegan (Me.) Independent- Re- 
porter, and treasurer of that publication, 
died November 13 of heart disease, 
aged 44 years. 

Ben Shaw, aged 59, city editor of the 
Augusta (Me.) Kennebec Journal, died 
at the Augusta General Hospital last 
week. He had been in poor health for 
several years, but continued his duties 
until a week ago He was a pioneer in 
the old chalk-plate process of making 
newspaper illustrations. 

L. W. Mencer. aged 67. general man- 
ager of the Southern Messenger, a 
Roman Catholic publication, died last 
week in San Antonio, Tex. 

Dr. Julius F. Saoise. aged 77. editor 
writer and authority on Masonic history, 
died November 15 at his home in Phila- 
delphia. Dr. Sachse's Masonic writings 



(Continued from Page 7) 
shall have a definite appropriation of 
not less than $.3,000 per year. 

Another interesting recommendation 
made by the committee is that commis- 
sions to recognized agencies in Canada 
and the United States should be equal- 
ized. Attention is directed to the valu- 
able promotional work done, especially 
in connection with government adver- 
tising, and to the efforts of the com- 
mittee to suppress the free publicity 
eviL 

The circulation committee's report 
elaborates the steps taken to educate the 
membership into the need of raising sub- 
scription rates and points out that dur- 
ing the year 44 daily papers have raised 
their rates. Only 9 out of 103 dailies, 
whose practice is recorded, now charge 
one cent a copy; 46 charge 2 cents; 17 
charge 3 cents and 31 charge 5 cents. 
Only five have an annual rale of $2.00; 
4 charge $2.50; 43 charge $3.00; 2 charge 
$3.50; 36 charge $4.00; 16 charge $5 00; 
4 charge $6.00; 1 charges $6,20 and 2 
charge $7.00. The committee goes on 
to say, however, that further increases 
are necessary. It points out that there 
has been little recession as yet in pro- 
duction costs, while certain elements of 
cost, such as labor, have been increased 
considerably since the armistice was 
signed. 



Bee Halod to Court 

Omaha, Neb., Nov. 15. — County Ai 
torncy Shotwcll has filed contempt pro- 
ceedings against the Bee, and Victor 
Rosewater, editor, following the printitj 
of an article in the Bee which declare.: 
that the indictment of J. H. Moore, a 
reporter of the Bee, on a charge of 
arson, following the burning of th; 
county court house during the Scptero 
l>er race riots, was a "frame-up" by th- 
police. The paper declared that tare 
rioters were intimidated into testifying 
against Moore. 



Last P. O. Report 

«a* Period eadiag Oct. I, Itlt 
Avea-aga Dailr aad Soodar Circulation 

76,806 
NJew Orleans Item 



" • eaor at w JJ.OOr) Book at 
Fact* *a4 fit-urea concerning selling 
VM of an ska aaa*l< la th. Uoi«4 



3,1921,750 

LINES GAINED 

Jan. 1 Aug. 30, 'IS 

ri' H*tJ£JR& W - AIN DEALER. 
Thu is lAsJ^sa hoes moo than the 
aecond piper gained. 

Fr °™ * h «T»'r standpoint you com. 

EST s£OTii WA.,™ 1 *** 
The Plain Dealer 



A. A. C. W. Will Maot Juno ll-H 

(•v ro-scawB) 

Indianapolis, Nov. 19.— The execu 
tive committee of the Associated Ad- 
vertising Clubs of the World, in ses- 
sion here today, voted to hold the 
1920 convention here June 11-16. Fein 
T. McWhirtcr of the People's State 
Bank was appointed chairman of the 
local convention committee and Free 
Millis, assistant advertising manager 
of the News, is secretary. Mr. Millis 
will devote bis entire time to the 
convention, having been loaned by 
the News management. 



prestige 

You buy mors than to much circu- 
lation when you pure hoc* N«w* 
advertising. You buy r**l re*d*f 
interest, dmler 
influenc*. and 
\i * th« cooperation 

Indiana™ is ^'7 !, obb ' r V' 

The Indianapolis 
Radios. 




FOR S O YEARS A NEWS'- APF.R 

ij—f-1 ■ 



The Boss Says: 

Tell Vin if th<-y want to •«« a. 
■»*||-citr-biff-citr ncwspiper to 
•<nd for a copy of 

Thr Evening Newspaper 

Published at Fairmont. W >•». 



Member A, B. C 



Represented by Robert F. Ward 

New York 4 Chicago 
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ADVERTISING RECORD 

«*.v« Ante LiMi 

ol advertising were published ia the 

Clarksburg Telegram 

WEST VIRGINIA 

during nine months ending Sep- 
tember JO. 1919 
A gain ot JlS*b over time period last rear 

NATIONAL ADVERTISING 
•hoars a gain ol 17.9% lor the same period 
It pay s to adTrrtite everj da? ia the 

Clarksburg (W. Vsu) Telegram 



FIRST IN 1000 
NEWSPAPERS 

A National Advertiser with 30 
years' experience recently stated 
that his records show that for 
the money expended the re- 
sults produced by the Washing- 
ton Star placed it FIRST IN 
AMERICA among a thousand 
newspapers. 

Western Representative, J. E. Luis 
First Nat'] llank RMg . Chicago, 111! 
fcasleen Representative, Dan A. CarrolL 
Tribune Illdg., Xew York. X. Y. 



The 
Pittsburgh 
Post 




has the sec- 
ond! argent 
morning and Sunday cir- 
culation in Pittahiirgti 



noli. 1 
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PALMER ASKS CONGRESS FOR POWER 
TO CONTROL ANARCHIST PRESS 



SAW MILL WASTE FOR PAPER GERMAN EDITIONS MERGED 



Nearly 400 New.papera Openly 

Government, Attorney General 
New Law Required. 



Overthrow of 



By ROBERT T. BARRY 

Washington, Nov. 18 

A MITCHELL l'ALMF.R, Attorney-General of the United States, 
.has requested Congress to enact a new law to enable him to 
deal more effectively with anarchistic and revolutionary agita- 
ors in this country. One section of the bill would cover "red" news- 
papers and it is expected to arouse once again the issue of the "freedom 
>i the press." 

Mr. Palmer stated that it was possible during the war to keep rad- 
cal newspapers in check but that since the signing of the armistice 
heir tribe has increased and the rules of the post office have been inade- 
juatc to deal with them. 



lie t 

nd circulated in the United States, 
tany of them boldly advneating the 
v<nhrow of the Government of the 
Jnited Stair*. One hundred and five 
I these papers, be stated, are printed 
l English. In addition to the radical 
rets of this country 144 radical papers 
uliliibed in other countries are being 
irctilatcd in the United States. 
The section of the new sedition bill, 
eating with the radical press, proposed 
y Attorney General 



that there are 327 tries are received and distributed to sub- 
newspapers now being printed icribers here. 

"The radical foreign language press 
during the war was kept in check by 
means of the espionage act, approved 
June 15, 1917, and amendment May 16, 
1918. the purpose of which was to pro- 
tect the interests of the United States 
in prosecution of the war. While the 
1 ost i /mce uepartmem, tnrougn a rtgui 
enforcement of this act, was able to pre- 
vent the dissemination of propaganda 
directed against the government through 
the mails, the publishers of these news- 
papers and publications found other 
ways to get thU propaganda into the 
hands of the readers. 

Advising Revolution 

"From the date of the signing of the 
armistice a wave of radicalism appears 
to have swept over the country which 
is best evidenced by the fact that since 
that time approximately fifty radical 
newspapers have commenced publica- 
tion. A large number of these papers 
openly advocate the destruction of the 
United States Government and encour- 
age and advise their readers to prepare 
for the coming revolution. It is also 
a noticeable fact that a great many of 
these publications are practically devoid 
of advertising matter, which indicates 
th.it they are receiving money from out- 
side sources to further their' propaganda. 

"Practically all of the radical organi- 
zations in this country have looked upon 
the negroes as particularly fertile 
ground for the spreading of their doc- 
trines. These radical organizations have 
endeavored to enlist negroes on their 
side and in many respects have been 
successful " 

The Attorney General released for 
publication a large sheaf of extracts 
from negro newspapers in the United 
States. Many of the statements on the 
subject of 

especially in the matter of 
tions, were of the most violently radi 
cal type. 



uktt, <Jisr.|ar«. write erlota. or circulates, 
i knowingly lids or abeta Ike tr.asn.a-. ass- 
uring, writing, rttntjng. or circulating of. 
- v sign, arortl. picture, deaigti. argu- 

irnt. or tracking, which ads-iac*. aitrocatra. 
tithes, or justifies any act of sedition as kere- 
hl*!nr» itcfinrd, or any act whkcJi tend* to in 
ii* sedition at hereinbefore defined, or organ- 
ic* or assists, or joins in the organisation of, 
r bnocae* or remains a meaaber of. or affill 
te.l with, any tocsety ot organisation, whether 
he sane be formally organised or not, which 
as far its objci*. in whole or in parr, the ad 
MBf, advocating, traihiitc. »< juMifying of 
ay act of sedition as hereinbefore tlefmrd. or 
s- inciting of sedition as hereinbefore denned, 
asll be deeeaed guilty of promoting sedition, 
n<] upon rnetvirtion tqerceif shall be p-.iniabed 
r a fine of not exceeding llft.Oofi, or by inr 
r.soomcfit of not tueeding ten years, or by 
oik suck fine and isnoiisunnsenl in the dls 



in his report 



rrnon of the conrt, 
Attorney-General Pali 
5 the Senate on the 

wintered by the Federal Government 
3 its efforts to put an end to the radi- 
al* who are advocating openly the over- 
sow of the Government of the United 
dates. He said: 

Wav. of Radicalism 

"One of the most potent and far- 
eiching influences in stirring up dis- 
ontent, race prejudice and class hatred 
a this country is the large number of 
adical newspapers and other publica- 
inits which are given wide circulation. 
ixny of these publications frankly urge 
verthrow of the Government. The ed- 
tori of these papers and the writings 
i Ihese books have a subtle way of 
luring tins propaganda before thrir 
cailers. But the reader understands 
'hat is meant. 

"There are 222 radical newspapers 
'iiMtshed in foreign languages in this 
n'iritry at the present time, and 105 rad- 
cal new s papers: published in the F.ng- 
bh language. | n addition, 144 radical 
Kwtjiaprrs published in foreign coun 




PREMIUMS 

Thai An Read Subscript I »n 

S. BLAKE WILLSDEN 

Maaufaeturera and Publlahara 

Raavmewtallva, 
1«M H.yworth Building 
21 E. Madison St. CHICAGO 



THE INTERNATIONAL NEWS BUREAU, Inc. 

II SCHOOL STREET. BOSTON. MASS 

U. J. BOSDAN, Editor) 
MAIL NEWS. FEATURE, and FICTION Service. Over 150 American, 
1 and European newspaper* lubscribe to our complete i 



It N. Y. 



New Orleans, Nov. 12 — Hundreds of 
tons of sawmill waste which could be 
for newsprint and other coarse 
arc being burned every day, and 
there arc millions of feet of stumps and 
small timber in southern cutovcr lands 
which could be used for the same pur- 
pose, J. P. Kidd of Lake, Miss., today 
told the annual convention here of the 
Southern Logging Association. 

"I understand," said Mr. Kidd, "that 
many small town weekly and semi- 
weekly newspapers have been forced to 
suspend publication because of the high 
cost of newsprint, and that even some 
of the city dailies are having a rocky 
road to travel, but it seems there is 
inefficiency and neglect of opportunity 
somewhere when raw material is being 
wasted in quantities with a market cry- 
ing for the products which could be 
manufactured from this wattage." 

He advocated establishment through 
the Southern timber belt of cither pulp 
or paper mills to convert into paper 
what "now goes up in 



FARMERS' DAILY FOR CANADA 



King of Komickers 

Leading American 
cartoonists thus 
acclaim Herriman 
for tha creation 
of his new comic 

"Now Listen Mabel!" 

Onsi of the 
popular of tha 

Million Dollar Heant 



5*nd for sample strtssa 

International Feature 



Z4« Wc.t 5*th St, N.w York 



The True News 
FIRST 

A Iways -Accurately 



International New Service 
World Bldg. yew York 



Formal announcement of the | 
of the morning edition of the New 
Yorker Hcrold by the Staats-Zcilung, 
and of the evening edition of the Stoats 
Zeitung by the Hcrold, predicted by 
Editor & Publisher last week, was 
made November 14 by the publish- 
ers of those newspapers. The f 
statement was 1 



"An agreement has been reached by the 
publishers ot the Staats Zeitung and Ilerold for 
the purchase ol the scorning edition of the 
Hcrold b r the Stasis Zcilung and ihe purchase 
of the ereningediuon of the Staau Zemsng by 
the Iferotd. This tranaacUon Kai been nnder 
consideration for * number of years aad is the 
natural result of the tendency ol modem 
journalism toward concentrating circulation in 
a fear large papers, instead of diatnboting it 
among many smaller one*. 

"This arrangement means one morning and 
one erening paper printed ia the German 
language In tha City of New York. The 
separate identity of tae two newspapers Is in 
no way effected hy this purchase. Tha Staats- 



(ar TH-ioaaen) 

Ottawa, Out,, Nov. 17 —The ascend- 
ency of the united farmers in Canadian 
politics has interjected a new factor into 
Canadian journalism. Quickly following 
the election of Ontario's new provincial 
government, composed of farmer labor 
members, come announcements of news- 
paper changes which reflect the recent 
developments. 

The Farmers Sun, a Toronto publica- 
tion which is an official organ of the 
united farmers of Ontario, is to hecomc 
a daily in the near future, with Rev. 
William Irvine, editor of the Western 
Independent. Winnipeg, as probable ed- 
itor, while a movement ia on foot to 
establish a weekly of a 
in New Brunswick. 



I. N. S. Send. Out Poetry 

Sending poetry over busy news service 
wires is not done very often these days, 
but the International News Service, as a 
special Armistice Day feature, invited 
Edward Markham, the famous Amer- 
ican poet, to pen a few appropriate lines 
as a mark of honor to the American 
dead in France. He did and the ver*e 
appeared immediately in newspapers all 
over the country. 



PriaatUy Don lor* Co-op.rat. 

The Nashville Tennessean recently 
carried an entire page of advertising on 



mem of the Priestley 
got 

to 



The 



New Era 
Features 

30 E. 42nd St., New York City 
Forty Leading Papers 
Print Our Service 

Send for our Headline Bittory 
of the World War 



PRESTIGE 

The standing ot your newspaper in yonr 
city measured direct)? br the extent oi 
your service to your reader*. There U lit- 
t.e difference in the news— serai" 
■ lifht differences in editorial 
The service to your reader ■ U 
matter of entertainment and in. 
■aide Iroen the news. 



On thit. 
Associated *tt 



iple, the service or The 
>- ■pipers has been built. The 



association helps every raembrr to a bet- 
ter standing in its community. 



The Aaaociatael 

17s Broadway 



Tort. 



"POLLY and 
HER PALS" 



Newspaper Feature Service 

M. KOENIGSBKRG. Manager 
141 Waal Stth Street Na 



Digitized by Google 
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URGES WAR SAVING 
PAPER RULES 
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Will Do More Than Anything Else 

lo Krpp Dowm Price of News 
Prlat. Declare* C. W. 



Charles W. Donnelly, business man- 
ager of the Cumberland (Mel.) Daily 
News, read a paper on "Saving White 
Paper" at the recent convention of the 
Inter-State Circulation Managers Asso- 
ciation, which, says Fred I. Cook of the 
Seranton (Pa.) Republican, in a letter 
to Karros & Pi-bushes, "strikes me as 
a mighty good paper to publish just at 
this time when every effort is being 
made to conserve white paper." 
Here is what Mr. Donnelly said : 
"Having been brought up in the news- 
j^fM? r btxsiieC w f x Ofn devil, jjrcsi^" f c^dcr» 



ager to half -owner of the Cumberland 
Daily News, I have had an experience 
that all newspaper men do not get, and 
1 rather enjoy the fact that I am a 
printer. 

"My trade was learned under a hard 
master, who taught me that among other 
virtues to be found in a good 
was saving paper, in both newspaper and 
job departments. He frequently counted 
out my paper allowance and said: 'you 
must not spoil more than so many sheets' 
and in the case of newspaper printing 
we even had to save the spoiled papers 
(which were called 'Printers,' because 
they were bad) — and these went to ex- 



la the Old Day. 

"Real conservation of print paper 
hears a close relationship to Liberty, in 
that its price is 'eternal vigilance' on the 
part of the newspaper business office and 
those in charge of the pre »r num. 

"We have always thought paper 'so 
cheap' that we have been almnst crim- 
inal in our wastefulness. Winn the ap- 
prentice entered a printing offire of old 
he noticed all (from devil to editor) 
drying their hands or wiping their shoes 
on paper torn from sheets or rolls, and 
unconsciously that new boy learned to 
have little regard for Uie saving of 
white paper, especially so if it hap- 
pened to be news print. 

"Not only has paper been wasted 
(carrlessly handled and destroyed) but, 
it has also been a great factor, through 
that same careless handling, of strewing 
office and workshop floors with papers; 
thus making it a good place to start a 
blaze ; instilling careless shiftless hab- 
its in the workmen, and making the edi- 
turial rooms and pressroom an eyesore 
to the insurance man or the proprietor 
of the plant or building, if he happenrd 
along that way. 

"But the war brought about > decided 
change in the paper situation — such a 
decided change that for lack of white 
paper or the decidedly high price for 
flat sheets of news many newspapers, 
especially weeklies, were forced out of 
Prices of paper, both flat and 



The Teel Town of the Country 
for the National Advertiser 

Beloit, Wisconsin 

Here ia a city rich ia lactori'i anil 
sericulture, r il h m educational Ineli. 
lutions. rich m tuntcntmrnt anil 
Amrnriniim Workmen own their 
homes and deposits in banks total 

p.Ttyym 

Beloit haa on* paper— the Daily Nrai 
- in allien the people have laith. 
<ircjlsi.ro over 7.un Rate. !<-; crnte 
V'T agste lint 



in rolls, soared from heights to still 
greater heights, and even at the highest 
price paper was scarce and transporta- 
tion oi same after its purchase was un- 
certain. 

"Then stepped in the War Industries 
Hoard — the pulp and paper section — and 
required reports (weekly at first, then 
monthly) which, added to the new postal 
none system farce, made life miserable 
fur the already over-burdened, short-of- 
help. trying-to-do-his-full-duty patriotic 



War Board Wa. a Blearing 

"But to many of us the War Indus- 
tries Board requirements were blessings 
of an unusual nature. To be effective 
the savings had to be started in the 
pressroom, and in order to file an up- 
to-thc-pound report the business office 
was compelled to look more Carefully 
after tile real conservation of paper. 

'Then it began to dawn on that easy- 
going newspaper man that discounts 
saved and prices increased would in 
some instances not compare with the 
saving to be effected by an huncsl-to- 
goodness attempt at conserving paper 
at every puint possible. 

"Pardon the personal allusion, but 
luckily for our paper, we eight or ten 
years ago stopped taking back unsold 
copies from street boys and paper agents 
and allowed our carriers only a sufficient 
number to cover their regular routes 
every name on which routes, including 
our employees' homes, we have on our 

books, 

"We also, several years ago, put our 
exchanges on a paid basis and stopped 
sending papers to other paper offices 
when not paid for just as promptly as 
we stopped the paper on another sub- 
scriber who refused to pay. In both 
instances, cutting out returns of unsold 
papers and putting exchanges on a oaid 
basis, we found that it paid well. 

Inteaeive Saving 

"The newspaper fraternity had always 
thought print-paper so plentiful and so 
cheap thai they literally ran away with 
space, and column after column of the 
veriest rot found its place in all news- 
papers in the happy game of Keeping 
up with the Joneses.' All newspaper 
men who made an effort to obey the 
instructions of the War Industries 
Board found a new source of saving at 
both bunghole and spigot. They watched 
the paper situation more closely, and 
while they endeavored to always have 
on hand a sufficient amount to a little 
more than take care of their needs, they 
did not attempt to buy all the paper in 
sight and thus run up the already top 
heavy price of paper. 

"When the paper was delivered at the 
plant the newspaper man required and 
secured more careful handling of bun- 
dles or rolls; he told his workmen, espe- 
cially the pressmen and rirctilation men. 
that in saving paper and using it CM** 
fully down to the last chert, or yard oil 
the roll, they were doing a patriotic 
duty anil in a way helping the other boys 
"f the plant who were lighting 'over 
there.' 



SIX MORE NEWSPAPERS 
Denver their N. Y. Agency 
Copies by "S. tt M. Insured 
Af eney Delivery Service — on Check- 
Copies." 



Beaten Herald Traveler Boston 
Po.t-Bo.lon Transcript Boston 
■ ecorj - Boston American Christian 
Science Monitor. 



* 7*e Svrs're* r Ael INSURES PMOMIT- 
FULL Fat-meal at /■„..:,,',., ' ft.;,. ■■ 

Aak any Prominent N. Y. Agency 
about Schworm-Mandel Service. 



"The 

over and over to weed out all the un- 
necessary loss going to 'dead ones', and 
larger circulation gave way to goud-pay- 
ing circulation. It was found, also, that 
eight pages could be made newsy, bright, 
and snappy, where ten and twelve pages 
had been overburdened with unneces- 
sary words, sentences and reading mat- 
ter that consumed time, if read at all. 

"More often the paper was kept in 
ten or twelve pages, and the good news- 
paper man did not find it necessary to 
get out a sixteen page sheet to worry 
his competitor just because he had se- 
cured another half page of advertising 
matter. 

"Then, again, smaller margins were 
allowed, and constant watch kept to see 
that the papers left over were cut closer 
and closer to actual paper sales. In 
many offices forms and plates are to this 
day left on the presses as long as pos- 
sible in order to be able to fill all cir- 
culation wants without leaving on hand 
a large number of unsold copies. 

Free Copies Banned 

"Exchanges on a cash basis cut out a 
number of papers that formerly went to 
the waste basket unopened and made 
the editor more careful of his selection 
of papers from his exchange list. Ad- 
vertisers and agencies are mailed only 
those editions carrying their advertis- 
ing, another source of saving. 

"Waste paper, from editorial room to 
pressroom, was carefully garnered, baled 
and sold. One instance under our ob- 
servation is of a newspaper man who 
was compelled to pay a large manufac- 
turing plant an amount weekly for ol- 
h:i-ing the paper plant's janitor to burn 
the waste paper in the fire under the 
manufacturing plant's boiler. 

"The newspaper secured a baler, hail 
the waste put up in bundles in less time 
than it took to carry it to the nearbv 
plan, to be destroyed, and f 
of loss created a source of 
hHl sure, a sort of by-product 

"And the real newspaper man is tnday 
carrying out the many rules of the War 
Industries Board which he applied dur- 
ing war times, and the savings effected 
then have spurred both the employer 
and employees to still greater newspaper 
conservation, a factor which will in the 
end. if persisted in generally, to more 
than anything rise enlarge the profits 
of the newspaper and bring down the 
price of newsprint." 



DO YOU REALIZE 

THAT srith the incrcaainff •erintiH «■••>■ of 
ihe hou.ii,* rrohkm in Nf» Yiit-W .how- 

North Jeraey Shore Towna? 

Think this over when planning your cam- 
paign and hear in mind that the terri- 
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ROWLAND OF AMERICAN 
EXPRESS COMPANY 



LESLIE W. ROWLAND, who hi 
just been made assistant adverts 
ing manager of the American Espm 
Company in New York, has a warm v. 
in his heart for all newspaper folk, : 
he started worV I 
a police rep.iT-- 
on the Chjcjj 
Record H e r a 1 
and from there b 
went to the Piru 
burgh Gazette 
Times, and later : 
the C 1 e velar, 
l-cadcr. He cvrnn 
ally came to Net 
York and ni 
writing copy an 
doing general si 
vertisinsr for ti 
American Expra 
Company, when the call to tht 
colors came and he enlisted as a pr:«a: 
in the 107th Infantry, 27th Division hv 
spent eleven months overseas and sn. 
one of the editors of the "Gas A;ta:. 
a newspaper published by his division 

Now Mr. Rowland's chief aim is t. 
develop along broader lines the trate 
department of the American Eip:!i 
Company. He says his company is r - 
ing more and more to realize the necrt 
sity of advertising 

Mr. Barton is a Chicagoaii bv Mr 
and a graduate of the L'niversiry ' 
Illinois 




I.eaLia \V Rvwiaan 



The Charlotte (N. C.) Observer hj 
been making quite a hit with an airVi- 
delivery service to nearby towns. 



The Mount Vernon, N. Y. 

DAILY ARGUS 

aim i 



display ad.arhnr.i 

than any other newapaper ia 

Waatcheeter County 
This ia an acknowledgement af 
li* power that the adwartiaer 
should head, if deairoti. of 
reaching the^ people of Mount 

GEO. B. DAVTD <* CO. 

Foreign Repreaentative 
171 Madison Are. NEW YORK 



Tried and Found True 

haa stood the teal lor venerations 
Branch Ofllcaai 

Wallace <; Brooke. 
Brunswick Building. New Vols 

The Ford "arsons Co. 
Marquette Building, (liicago. I!] 



New Orleans States 

Member Audit Bureau o( Orc-olatn-i 
Sworn Net Paid Circulation far 
< Montha Ending Oct. lat. 111! 

41,305 Daily. 

We guarantee the largest .lore 
home delivered evening circulation ,« 

et*diutn. 

Circulation data sent oe request. 
The S. C BeckwUh Special Agey 

Sole Foreign Representative. 
New York Chicago S. Lass,, 
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MASTER SALESMAN' MAKES BIG HIT 




Newspaper Men Help Run 



*r*ie*- 



**** 




CAK1. P. JOHNSON, »]io«e striking' monograph, "The Master Salesman," it 
reproduced on this page, i» by no meant a new convert to the |iower and 
potency of the duly newspaper. He hat hart in charge many big campaigns 
:n which the newspaper dominated in the hit uf media, and his advocacy of 
this channel of communication i» therefore based upon his actual experience. 

Mr. Johnson is the head of the advertising agency «f Johnson, Read & Co.. 
CTiitago He was associated with I>ord & Thomas for ten years and with the 
William H. Kaiikin Company previous to assuming his present connection. He 
n also fonihed by considerable editorial experience. 

"The Magic Salesman." which so graphically describes the magic of the 
Jinnted word, is being reprinted by hundred* of newspapers throughout the 
country, through the courtesy of Barbour's Advertising Kate Sheets. Mr. Bar- 
bour has prepared nuts for the use of newspapers, to be furnished to them at 



Mayor Moor. Will B. Aided by 
Costello, Holm... Schltchter 



Philadelphia, Nov. 16.— The incom- 
ing municipal administration it to be 
made up to a marked extent of former 
newspaper men of this city. 

Congressman J. Hampton Moore, an 
editor of the Public Ledger before he 
entered politics, is the mayor-elect after 
a successful publicity campaign directed 
hy Joseph K. Costello, formerly of The 
Evening Bulletin. "Hampy" plans the 
organiiation of a municipal publicity 
bureau which is expected to boom Phil- 
adelphia's commercial and industrial de- 
velopments all over the world. It is con- 
sidered very likely Out Costello will be 
named to head the new department. 

George F. Holmes, former political 
editor of the North American, succeeds 
himself as County Commission under the 
new mayor, E. R. Gudehus, who cov- 
ered City Hall for the Press for years, 
remains as secretary of the Board of 
Recreation. Elmer Schlichtcr, formerly 
of the Evening Bulletin, is a special 
agent of the Department of Wharves, 
Docks and Ferries. 

John J. Hgan, formerly of the In- 
nnircr, will remain as secretary to the 
director of the Department of City 
Transit, and Rice Garland remains as 
chief clerk of the Municipal Court. Gar- 
land was formerly on the editorial staff 
of the North American. 

Peter J. Hoban, former political edi- 
tor of the Public Ledger and father of 
"Walt" Hoban. the cartoonist, goes out 
as Director of Supplies with the present 



35 

*un Han. managing editor Coal Age. 
New Vork City, secretary-treasurer, 

The executive committee will consist 
of two New York men: Julian Chase, 
Class Journal Company; B. O, Hough. 
American Exp ( .rtcr , two Chicago men, 
A. McQutlkin. National Builder; E. T 
Howson, Railway Age. and two commit- 
teemen at targe, Charles J. Stark, Iroo 
Trade Review, Cleveland, and Harvey 
Whipple, Concrete, Detroit 

New Vork, Chicago and St Louis have 
had for some time local editorial con- 
ferences for business editors, but it was 
thought well to co-ordinate their < 
by a national association. 



C R. Lynch, formerly of the Chi- 
ci.-D ,,ffkc of the United Pre<s. has been 
appointed manager of the Oklahoma City 
lurcau, succeeding R. R Wayne, who 
ha< Wen transferred to the Dallas. 



Perth Amboy, N. J. 



Growl., CI«T t> but 

Thofoogklr Co>arait >•» Onlr Paitr In 
Field 

Evening News 

I Mratttf A N P A. A F <" , A P 
Rraaonable requests tor Ira,!* tulormi. 
I loo fi.fo firompl ittralioii 

F. R. Northrop. JM fth Av*a» 
York City 



THE PEOPLE OF 
NEW LONDON, CONN, 

have mmamy to apoea) for eetfcmally 
edvartltao ( o*da Too dty woo Borer 
os proaperoea ea It la teeor. 



Attv*Tllaa rniir fnoda at tlawn 
aOlt Mil tfcaei balora <Urlt 



Ti- 
nt* LONDON TELEGRAPH 

JULIAN D. MOHAN. Pr~ aaeo Mgr. 



Pay or Burnt h Sosith. N»w York-Bottoo 
J. Logoe raree Co. tbieaeo-Datrolt 



Texas, office M. W Vaughn, manager 
nf the Dallas hurran, has hern trans- 
ferrrd to the New Vork office. D. G. 
Babbitt, recently discharged from the 
Arrnv, has also been added to the New 
Y.irk >talf. 



The Shortest Route 
From Dealers' Shelves 
to Consumers' Homes. 
Is Via 



30U7« 

Coot. StataoBoet For flfet 
Meetbe En*t[«( April lot. 
Tele to the LAROF^T hom..fo*ag 
ctrculauee to Haw F»»jlai>d— e veat 
aaerfcet srlth Beilll-ai poaalhtllUee. 



The 

Congregationalist 

it not read for fan; 
it is read $erioutly; 
therefore it is well 
read. 

Brood-minded odt-ortiaora 

THE CONCREGATIONALIST, 

14 



BUSINESS EDITORS ORGANIZE 



Ask for Mora Pacific CeMea 

StATrta', Nov. 18— With news dis- 
patches from the Orient being subjected 
to delays of several days, as emphasised 
in recent "major" stories from Japan 
civic organisations and Pacific coast 
newspapers are prosecuting a campaign 
for better cable facilities. Negotiations 
for a duplicate cable to Japan and the 
Far East from the Pacific Coast are 
progressing, according to George G 
Ward, vice-president and general man- 
ager of the Commercial Pacific Cable 
Company. 



Presb*terietu Expand Westward. 

The publicity department of the Pres- 
byterian Church in the United States has 
opened a Western office, at 17 North 
State Street, Chicago, with Herbert H 
Smith in charge. Mr. Smith was for- 
merly managing editor of the Continent 
and prior to that was engaged in daily 
newspaper work. The publicity depart- 
ment's headquarters will continue in 
New York under the charge of J. B. 
Wootan. 156 Fifth avenue. 



National Confor.nea Formed }*w 
Associated Butineia Papers, Inc. 

At a meeting of editors of the publi- 
cations belonging to the Associated Busi- 
ness Papers, Inc., held at the Hotel As- 
tor. New York, November IJ, it was 
decided to form a national conference 
of business paper editors, and the fol- 
lowing officers were elected: A. I. Find- 
ley, editor Iron Age, New York City, 
president ; Clay Cooper, editor Mill Sup- 
R. Daw- 



Des Moines Register 
and Tribune 



71-2*0 SUNDAY 

Nat Paid A vara go Six Mentha 
easing September 10, 1»1* 
Member A. B. C 



The Dominating Force 



lo a maoutacturioi ttrriti 
(or its huatk, thrift sod 
whara a million dollars are 
weakly lo 



The Bridgeport Poet 
Standard-Telegram 

Not oelr demleate tola fi.ll, bet they 
offer adverttacra tea loateat rate oe- 
laical. k in Krw FnjlaoJ Kttp tlK-ra 
oe your Utt. 

KOKK1GN REPRESENTATIVES 
I. O. Klein. 

aUtropoiitoe BUtg.. New York. 
Joho Glass. 
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Pittsburg Press 

Duly and Sunday 

Has the Largest 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

tor aim Advarllalu, Rapr.aan t« tl v aa . 
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SUPPLIES & EQUIPMENT 




a ; fcSS> For -Newspaper .Making 



WANTED 




AGENTS PUSH RATE 
CARD CAMPAIGN 



Standard Form, Now Used by W Per 
Cant, of All Publication*, to be 
Univaraal by Fab. 1, Say* 
O'Shaug hneasy 



Sixty-four per cent of all publica- 
tions in the United Slates have 
adopted the standard rate card of 
Ihe American Association of Adver- 
tising Agencies and the officers of 
the A. A. A. A. hope to have it 
adopted by all publications that re- 
ceive advertising from agencies by 
February 1, 1920, according to a state- 
ment by Secretary James O'Shaugh- 
nessy, following a conference on that 
subject by the officers in New York 
on November 18. 

'The advertisers have on their own 
initiative joined in our campaign to 
establish the standard rate card 
in every publication office," Mr. 
O'Shaughnessy told Edito* & Pub- 
lishes:, "as they wish to see the money 
they have been losing— in the form 
of agency overhead charges — put 
into profitable advertising. The ad- 
vertisers and publishers are the losers 
by the retention of the old unsys- 
tematic cards, as the only loss sus- 
tained by the agents is in the delay 
in preparation of schedules. 

Agoat* Will Prepar, Rata Card* 

"The A. A. A. A. has at its New 
York office a special force which will 
assist in the preparation of a stand- 
ard rate card for publishers who 
think that they cannot do it them- 
selves. This committee is in charge 
of Ncwcomb Cleveland of the A. W. 
F.rickson Company, New York, who 
is chairman of the committee on 
forms, and who stands ready at all 
times to aid publishers in getting 
their rates, in standard form, into the 
hands of every one of our members. 
If any publishers do not know the 
names nf our members, I will he glad 
furnish them on request. 

There are many publishers among 
the readers of Editor it Publisher, 1 
am sure, who have not yet adopted 
the standard rate card and I believe 
that you can render no better serv- 
ice to them and to advertising in 
general than by urging upon them 
the advantages of its immediate adop- 
tion. They are losing millions of 
dollars each year by sticking to their 
individual forms, which involve a tre- 
mendous amount of expense and un- 
productive labor in the compilation 
of advertising schedules and often 
result in the complete omission of 
newspapers with irregular forms. 
Armstrong Haada Daily Committee 

"For example, we used 8.000 news- 
papers in our Navy advertising cam- 
paign, and I assure you that if we 
did not have 119 members working 
on the campaign, we could never have 
carried it through on that scale." 

Collin Armstrong, president of 
Collin Armstrong, Inc., was appointed 
i liairman of the newspaper advertis- 
ing committee of the A. A A. A. and 



other changes in the committee's per- 
sonnel will be announced shortly. 

Those taking part in Tuesday's con- 
ference were : President Harry 
Dwight Smith, Fuller & Smith, Cleve- 
land ; O. H. Btackman, Itlackman-Koss, 
Inc., New York; J. P. Hallman. H. K. 
McCann Company, New York; A. W. 
Erickson A. W. Erickson Company. 
New York; William H. Johns, George 
flatten Company, Inc., New York, and 
W. R. Hine, Frank Seaman, Inc., New 
York. 

Mr. O'Shaughnessy has announced the 
following program for the association 
during the coming year: 

January 1 3-14 — Tenth quarterly meet- 
ing of executive board, executive head- 
quarters, New York. 

April 13-H — Eleventh quarterly meet- 
ing of executive board, place to be de- 
cided later. 

July 13-14 — Twelfth quarterly meeting 
of executive board, place to be decided 
later. 

October 12 — Thirteenth quarterly 
meeting of executive board, place to be 
decided later. 

Oetolser U — Fourth annual meeting, 
place to be decided later. 



WHAT OUR READERS SAY 



Tributa to John McKaa 

To Eaivoa At PcsLisiisa: The genial, dig- 
nified, ever suave, and ever Interesting char- 
acter of North of IreUnd gentleman, John 
McKre. who greeted you as yost stepped from 
the clcvatur at the flth floor of Van Patten, 
lac. New York, has passed away. 

Every advertising aaaa, newspaper resre- 
•entaltve, and publisher who had occasion to 
visit the Van Patten Agency Ml remember 
Mr. McKee, who always had a anile for the 
wia.tor and made your waiting a source of 
pleasure. 

Ha was a native of North of Ireland in the 
73rd year of bia age, had a good word for 
everyone and never seemed to lose bis enuantra- 
ity. In the Van Patten organization be was 
a proeainent fislure. His loss Is most keenly 
felt by the entire organiratioci. His dcslb was 
siaspty the passing oat of a wetl-epcnt life 
and at a ttpe old age. Even in his last 
momenta he talked of Iht different "boys" in 
the advertising business, as he callc-1 them, 
mrntioning many of them by name ami liking 
to be remembered to thcas. 

John McKee is gone but hit spirit still llvas. 

VAN PATTEN, INC. 



In Behalf of the I. E. A. 

Chicago. III., Nor. IS, I'm 
To Editov. k PustlSMsa : What's behind your 
attatks on the International Editorial Associa- 
tion? I'm a member of it and believe if Jt 
accomplishes what it haa started to do, it will 
be the beat thing ever done for newspapermen. 
In this connection ray twenty years' esperieiue 
with the Associated Press gives me title to an 
opinion. 

Charlie Grant baa just shown me the article 
in your issue of October so, and I am frank 
to say 1 don't understand why so much bit 
temeas. It's no easy ioh to get a newspaper- 
men's organisation under way. Undoubtedly, 
Siren has had hard sledding and has made 
■any mistakes, but why pan the I- f- A. ? 

Personally, I believe he has worked bard for 
the good of ihe Association, and has not made 
a cent for himwlf. If be has done anything 
wrong, why nnt rami right out and say so? 
Cut out the spleen and publish the facta 

C. t>. HACERTY. 



Hundred Years Old Today 

I.trnjt Rock. Aik., Nov. ifl. — The 
Arkansas Gazette will issue a "tooth 
Anniversary Edition" on November 20, 
to include a 224-page supplement in 
magazine form. J. N. Heiskelt is editor 
nf the Gazette and Fred W. Allsopp is 
business manager. 



EQUIPMENT FOR SALE 

AdVwrtle.aneata under this claaaificatswa thirty 
cants par Mae. Count aim word* to tha Una. 

For Sale. 

1 hud EqulpoiM outlay box, nearlr aew; 1 
curved power shaver ud I power tail cutler. 
All Hoe equipment for 22y," column, eight 
columni wido. AIM 1 Auto*ahaver with tail 
cutter attachment which coo be removed If 
not dcaircd. Rm 4 oaw arch. All or any 
of the abort piecet can be pwrchaaed cheap. 
Immediate delivery. Write H, D. Bradley, 
care r>f Tolrrfo Blade. Toledo. Ohio 

For Sale 

Three mar ar.net Tor Model 2 Linotype, In 
food condition. Bargain, Herald I*-jbliah- 
ing Co., Albany. Ga. 

EQUIPMENT WANTED 

Advortla.moa.ta auader thla cl^aifl^tloa thirty 
eaata per Hat. Count aim word* la Iho Una 

Wanted 

Second hand 16 or J) p*r« perfecting preaa. 
Caah on delivery. ScdaLla Democrat, Se 
daJU, hie. 

Wanted 

Frocn lour to aix chaaea auluble for H col 
uam newspaper, atcreotype work. The Times- 
Herald (xirapany. Port Huron, Michigan. 



NEW YORK CIRCULATION 
COMMITTEES 



Pre*. dent Burko Namni Mob Who 

Will A»» it Htm in Conducting 
AaaocUtioa for too N«xt 
Yoar 



President M. J. Burke, of the New 
York State Circulation Managers' Asso- 
ciation, has appointed the following 
committees to carry on the work of the 
association during the coming year : 

frog ram t'ouuulttee : A W. OockarUI. 
rUlrni.n, l.'tirn Proao; WUlUuit Ho f man. 
New York City Staata Zeitung; R. B Goble, 
Lockport L'nlon-Htar- Journal; II. C. Itlxaon, 
Syracuac Po.h Standard. 

L .,u, mil. mi t ...uiiiilt.-r ! C. E. BlOWar, 

chairman, IJlng hamton Praaa. A- H- K - 
grr, Rohm SanUuol; N. P. Kobblna. li.ng- 
tamtot. Hapublican- Herald. A. J. Gorber, 

rf> rut-slut* J ii--jrr-n.. 

lUMIdtj- Committee, Jam** M: Kern an. 
chairman, Now York World; F. I*. Frugono, 
Naw York llolUttno bulla Hvrm. Victor Ky- 
berg. New York Txlograpb; Kenton Dowling, 
New York "Kdltor * Publiabor.*' 

KaletrtjalMiont : M. E>. Trvbta, chairman, 
ItulTalo Tlmaa. G. M Thtrrten, ilufTalo 
News; Char In a WntorOelO, New York Herald. 
D. W. Tanner, Utlca Hamid-Olapntcta. 

Nnrabotya Welfnrv; K P Mclntrr** chair- 
man, Byrut-uae Uurnld; F. A. Robarta, Koch- 
aalar Tttnaa- Union, a. P. Booth, Naw York 
Glofca ; DC J. Fonda, Koch-alar Ifemocrat- 
Cbroolcle. 

Audit Uig: M A- Mlcwr. chairman. Utlcm 
Ohat'rvvr; >' B. Levy, New York evening 
Mall. 

M*ml>i-r%hJp: Frort Htona. chairman. 
Hrooklyn Cltlaen: K lv Decker, Mlddlatown 
Ttmea-Pruaa; O. n Bnclaad, Johnatown 
Iaoader-Rapubllean; Kagana Cornwall. Ktnga- 
ton Freeman 

llr-Lawa: Frank Emery, chairman, Nttw 
York H-rald. & J. Harry, N*w YorK Sun. 
K- K Hatty. Ulovarovlllo L*oder; O. B. Wil- 
li ama, Uenarn TUnea. 

Tr»Mp>>H.»l loci : it J. Bulger, chairman, 
Buffalo Courier-Inquirer; William M. Manry, 
New York American; Jan.ua H.nu«u«y, 
Itrouklyu 8iatnJar<l-tinton; It. H. Schock, Ai- 
li«ny JourruO. 



WorcosUr ToUgrnm Sold 

Worcester, Mass., Nov. 17.— A. P. 
Christy has sold the Telegram, which 
he established as a Sunday paper in 
ISM and ftl a daily in 1r$6 to Theo- 
dore T. Ellis, owner of the New Eng- 
land Newspaper Supply Company, 
who i% now president, treasurer and 
publisher. 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment bv 
Selling Houses conveniently located 

"American Type Ou Best in Any due" 

AMERICAN 
TYPE FOUNDERS CO. 

BuMsm Plcesbufgh Kanaoa Or v 

New York Oeveland Da-itvwr 

PhiladeLplijia Dcmm Loa Arigclca 

Bak-moce Chicago San Frarvcteco 

RlclunuoJ ClrvcinrsMl Portland a 

AtUnra St. Loula Sptdtoa* 

Bwtfalo MiemeapoW Wlnnlp^ 



FOR SALE 



Hoe isattU Rotlini Machines in 

condlttaa. 

Can be aliipprd at once. 

Scott Flat Plate Caaliag Boars cast, 
plates Hi.', inches. Send lor pri 



WALTER SCOTT a CO. 

Plainfield Nat 



Tak. It To 



POWERS 

Open 24 hours out of 24 
The Fattest Engraver* on 

the Earth 
Powers Photo Engraving Co. 
" 154 Naasaa St., Tnbnaa Bid , 
New York City 



Priatm, Plaats .nd Bwalavaaa 

BOUGHT AND SOLD 

Printers' Outfitters 

Aiasill aa TyawlauaaWra' Prswimcta 
Prlatara sad Bookhiadwra Maralaaai 
af Every Daai ilpllam 
CONNER. FENDLEJt a CO 

I SI- N.w Yava Qty 



New Dailies ia South 

One more new daily lias just appeared 
in the South and there are rumors of 
two others about to be launched. The 
Raleigh (N. C.) Daily American is the 
actual newcomer and Jacksonville and 
Atlanta are mentioned as the locations 
selected for the others to appear. 



Jawelars Will Advartiaa 

Milwaukee, Nov. 3— The Milwaukee 
Jewrlcrs' Oub will soon begin an ad 
vertising campaign in the Milwaukee 
newspapers. 



Digitized by Google 



Editor & Publisher for November 20, 1919 



CLASSIFIED ADVERTISING COLUMNS 
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SITUATIONS WANTED 

A J 1 - »r(i«»irira1i ussier ihU claviaiftcatiwSK t» 
par 11m, Nek initflton C«MU.t • « 
to U-a IIsmx. Far U«m u*n»l*y«i 

r« kttMftUm FREE. 



Advrrtmnfj Man. 



After three year*' experience on a local »t»b- 
urbaa daily a young man is now seeking n 
Urge fitkl and thou Id like to connect with a 
New York City newspaper or with tome 
advertising house. He is tingle. 27 year* old. 
• ad lor the pa-t seven years, with the ea- 
ceptiow of the two yeara in which he aaw 
service in France, be ha* been in cither the 
newspaper game or with advertising on - 
ceres. An out of- town propoaitioei wcnild b« 
cnetiriered but he desires to remain in New 
York City. Address A vJJ. care of Editor and 
Pt-Mi-her. 

Publisher — General Manager. 

Now an associate in management of leading 

and 



« ity paper desires to ad van 
*»t*Sl.»fi himself a* publisher in a hve. pri> 



MfttH 
esta><1 

grraaiv? city 



A competent, aucceeilul news- 
g#ptr mm, thoroughly rapenrncnl in alt de 
laments of the business. Al rrfrrrraret a* 
an executive and organirer Advertising and 
circulation expert Addrrai A 944, care of 
Editor and Publisher 

Manager or 

Miniger or business manager, after No- 
vember 10th, seven yeara in (near capacities 
with lutceu; 3D yean in varied department! 
of buaineaa; practical knowledge ol printing 
business; atrong on casta, analyzing ana 
promotion. Appointments in New York City. 
A-Wre.s AM*, rare of F.ditor and Publisher. 

Mr. Pubaiaher. 

Do you need a city editor* i 
editorial writer? I need a 
young man with a thorough cd 
tonal work on the beat Eastern newspaper*. 
Preler Middle West. South or South wese. 
Addreaa A »<0, care ol Editor and PNibbshvr 



. I am a 

anon in edi 



wanted aa managing editor or edi- 
torial director by thorough!? trained news- 
paper man now holding highly rripaasihls 
earrttttvr posilinei on one or the most soc- 
rr»»f«l of big metrnpolitan papers. Desires 
change becauar peculiar ownership conditions 
make further advancement improbable. Will 
consider only high grade paper able to pay 




liberal aalary. Fullest opportunity for in rel- 
ation will bo accorded publisher having 
ractlve openlnn; Address A 906, cart of 



gatiort will be accor ded publisher narh 
, _ilnaT- Addn 
and Pu 



Opportunity Wanted. 

rompetc-nt editor-writer with V years' ra- 
ped*...-* on large and email dailies wants op- 
portunity in small eastern city Am now 
doing: municipal finance. City Hall and special 
writing on gTeat daily. College training, 
age Jf. Address A 911, care of Editor and 
Publisher 

Capable Editor 

Now writing daily editorial page syndicated 
to 60 newspapers will tonsidrr proportion to 
! -.-n-.-r managing editor or editorial writer 
M paper in a good field, Energetic and knows 
how to inject pep into a "graveyard" force. 
Salary and opportunity^ must be aKore the 
averare. f 
PuVlisher 



Copy 

1 posit* 



wishea permanent position in New York or 
Philadelphia- $ years old, college graduate; 
can write h-ids to suit your style; will 
MM on probation. C. J. T., care Editor and 

PuMiaher 



Editorial Position 

Wanted— Editorial position on amall dally or 
weekly . Can also do illustrating and car- 
tooning;. Age J7. married, am now employed 
and cam give best of relerenres North Cen 

Live Stock Market Expert 

With 15 years' enperienre would like to make 
■ nangemrnii (or (urni-hing daily, weekly or 
monthly report., features a epenaltr This 
information in keen lirmin I at present Ex- 
c luiive fir it cla-.« prrannal Mr*|gg giiaran - 
t e-ed Bates rraannable. B»t references. 
Addrew J M Carroll. SI S Escbange Ave., 
Chicago, III 

Newspaperman. 

Two year*' e*r>erirr,-e New York reporting 
and ropy reading; School of Jourmlism grad- 
uate* ; rx aervice man; de«ires petition with 
r.e w a paper in an v New England or Middle 
Atlantic rity. Address A Ml, tare of tditnr 

Circulation Manager 

"~apat>le and niwfiriiv-r I— of |i>ng rnnneetmn 
with A metropohlan newvpaper— desirea post, 
ion with a h»g ils'U imnmin*. prfleradlv in 
he east Address A *5I, Editor and Pub- 



Ten wears' raperience newspaper and Job 
inntinsj office. Reliable, energetic, good ref- 
rences Address A-9JJL care ol Editor and 



SITUATIONS WANTED 

Experienced Newspaperman 

If you can use services of an experienced 
newspaperman still in hia prime, wbo has 
spent the last 12 yeara reorganizing depart - 
menta and huilding up newapapers, I would 
like to bear Iron. you. Am capable and re- 
source In 1 executive and can luraiah aatie- 
factory relerrnce*. Will b< at liberty Jan. I. 
In writing give details and aalary Addrets 
A -Ma. rare ..I Editor and Publisber. 



With broad experience. Have worked all 
ovr nenspaper trom cub to editor and bust- 
ne»» manager. Now at HtsnrlT Eastern or 
Southern Atlantic states preferred. Ueler- 
from kaJing pulilisbcr*. Tirclrs* wurk- 
y«ur 



cticn rtum leading pulilislicr*. iirc.rsa < 

orgat!.i'rtio„ 0, *Wh.t "vf you ifoiier" 
dtlTs A •JW. rare «f Editor and PuWij! 



•her, 



First Clara. Advertiaint? Man 

Wants position. Now employed a» adver- 
tising manager of commercial magazine cov- 
ering mx States. Year* of experience as 
advertising manager daily newr»p»per Can 
drlirrr trie g<MKlN, »nd can increa*e thp »•! 
verttamg on your paper Best references 
What have yuii to nff-r 1 Address A-%2, 
care ol Editor and Publisher. 

Advertising Manager 

W'anted at once — man for position of adver- 
vrrliutig manager on a morning daily Must 
h* rx|wrtriiced A good field and 
tuwn. Caood «alarv for right man 
po*t Otnre Box Columbus, C*. 

Newapaper and Magazine 



Bookkeeper or Accountant 
Wanted 

A da? ncwipapcr in an important New Eng- 
land city duing a large business wants a 
competent bookkeeper or accountant to take 
charge of it* books One who has had ex- 
perience m nrwspapcr bookkeeping preferred. 
Address or call The Julius Mathen* Agency, 
I Beacon St.. Bo n on. Maaa. 

Reporters Wanted 

Two or three brat rla*a men for evening dai|r 
in Pittaburg district. Must be hustlers and 
open lor steady position* FourrlMiHers save 
stamps. Slate vign and experience. All 
applications treated strictly cor.odential Ad 
drra. A 957, care of Editor and Publisher. 

Reporter 

Trade nrw» experience required Apply by 
setter. Give age, salary asked. Daily Finan- 
cial America. *' Stone St.. New York. 

Experienced Classified Man 

Wanted for Middlr West city of SO.OMO; salary 
or commission with drawing account. Ad- 
dre»« A »U ■ >rr .1 K-lrt.-.r -iTif) publisher. 

~ BUSINESS OPPORTUNITY 

AaVartk. 

Dtti 



. aood 



Two y*,r»' ediloriai «xprricnc« anj catcDdvt 
ir.itn.tfiil training. IJavf doat popular and 
technical arwi writing and am familiar with 



phaa 



to arrurr po.itiun with dailr publication. 
Vnur.f hut ran <lrtn<m.trat< abllitr and ««pt 
t.rara. Aildrria A W, car. of Editor and 



Ai 
Hitrtr 



A thi>ri>ti|li otfamirr, a rrault-prodwring « 

riltivr «Uh • f|. •Ii-.r.r.l rrrntj fill CM' 
• trurtirr htlfincia dcrrlopmrnt. crnitcrvi 
livrlr atcrraatrr, alwiyi drprndablr. wrll 
known nrwapapcr man. it open for a propoai 
tion a* huaincit or general manager. A 
circulation eapert ol national reputation, an 
advertifting produce! in both local and fot- 
eign tletila. capalile execun.r, hig rnou>li to 
handle any newioapcr prnprrtr •uecr«.tullr. 
Kecurd ol achievement, iki hnth alternnon 
and morning nca-apaprr in Uth .tnall and 
melr..p..lit.n eitie, Addraia A-9S1. care ol 
Kditor and Puhliabcr. 



Tipi For Local News 

Yon want more local featurrs. I-et "Tips 
for Local Newa Stories" furnish idea*. 
Monthly feature. Suggestions for any city. 
Backed by three years record. »3 papers 
u tin g, 7s rrut s mon t h. 1 nland Sy nd-cate, 
KtndTay, Ohm. 



ORGANIZE 
NEW UNION 



Managing Editor 



With expenetire in cities up to 
thorough knowledge oi other department*, 
will be open for position after December acih 
fb-«i of referer-rei. Addreai A Wi, care of 
Alitor and Publisher. 



Want* to rennet t with live small daily in 
Mi-Idle Weal or South. Twenty years* eape- 



enty y« 
ol l«*»t nietrupotitan pap-? 
re ul Editor and Pubhalter- 



Address A vys. 

Executive 

With I* years' experience in the game, during 
which time he has worked in ever* depart- 
ment and is thoroughly 1 ami liar with the 
problem* i>f each department, will be at lib- 
erty January 1. Age Xl *ear». Ih-airea po- 
ut ion a* manager or pnhliahrr ol paper in 
city ol l<n,nr>i or less, or assistant to pub- 
bther in larger ritr Address A 9C*X care of 

HELP WANTED 



twwnty-flv* canla nwr Ibaa. 

ta> the Ikne. 



Circulation Manager 

Wanted - ~ 
handling 

paper, near New York. Muii be able to 
gel results with boy* , 
experience arid *alary fj 
of Editor and Puhlishrr 



ar-ager capable of 
stion of &.0irj duly. Evening 



CiroiUtion Manager Wanted 

Dailv lirwtpaper in U*e Northweit Teaat 
cit » wi.he, expertenced and efficient circwj 



Advertising Agency Copywriter 

New. paper man able to infuae homan intrr- 
eat into copy preferred Knowledge of lor 
rtgn toit.lriea ctcntlal. Immediate era' 
plo.ment. l*oud future for tight man. Ap- 
plu-altim liebl colih.lnti.il Addri.i A KL 
rare «l Editor and Hul.h.lier 



Manager 

Of the hv.t paper in a liee town want, a 
change. Ha. aat tnterestiog record that he 
would tike to capiat, in detail. Addreai 
A >CJ. <.., ol r.l.cor and rubUakei. 



.paper Workart Br.ak from 
I. P. P. a A. U. Owtaf to 
Daeaatiafaction Wita Barry'a 

Management 



far TnxafiaaMi) 
Sr. Loi is. Nov. 18.— Union pressmen 
from lYCOty-KVM cities, in convention 
here yntrrday. seceded from the Inter- 
national I'rintinu Pre*smen'i & Ajjist- 
ants' L'nicm, and organiied the "News- 
paper Web Pressmen of the United 
States and Canada." 

Among the cities having delegates in 
attendance arc Boston, New York, Pitts- 
burgb, Haltimore. Philadelphia. Wash- 
inglun. Detroit. Cleveland and Chicago. 
The name under which the convening 
will aik for a charter from 
the American Kccleration of Labor is: 
"The Newspaper Priming Prc-Miien of 
:lir United States and Canada." 

The seceders expressed dissatisfac- 
tion with the administration of affairs 
of the I. P. P. & A. IT, under the presi- 
dency of Major George L. Berry of 
Rogersvillc, Tenn., and charged the 
misappropriation of «joo,ooo funds. 

Assurances that all existing contracts 
with publishers will be adhered to were 
given in resolutions adopted today by 
the International Newspaper Web 
Pressmen of North and South America, 
as the new organisation which con- 
vened here yesterday will be knuwn. 
Thc resolutions also authorire the 
chairman to appoint a committee of 
three to so personally inform H. N. 
Kellogg of the American Newspaper 
Publishers' Association. Mr. Kellogg 
also will be informed that the new as- 
sociation is opposed to strikes and it 
for the principle of arbitration. 



Have buyer foe 
daily newspaper property to 
coat $50,000 or less. Prefer- 
ably a property susceptible 

off 

Politics 
aition T. P. 

CHARLES M. PALMER, 



Newspaper 

Fifth A< 



npertiea 

New York 



Opportunity. 

tJS.AOO buys ontr daily in eleven counties in 
a Southern city of 3t\i».\ Radius of seventy- 
five miles to draw from. Turns down enough 
priming and advertiiiag to keep another 
good sued plant. Will pay 20% on invest- 
rnetit Irom siart. Aaiwer A-952, care i»f Edi- 
tsir and Pt.Mit.hrr. 

Wanted To Buy 

Substantial interest and editorial and bust* 
ness management in daily newspaper. Now 
managing, on salary, ti'-wspaper paying |I0>.- 
'XJO net profit annually. Desire ownership 
ba« is. Ea^ellent credentials. Confidential. 
Address A-9S4, care of tulitor and Publisher. 

FEATURE SERVICES 



Washington (N.J.) 
Star 

The sale of the WASHINGTON 
(N. J.) STAR, one of the 
strongest Eastern weekly news- 
papers, as announced in this is- 
sue, was made by 

HARWELL & CANNON 



Building New York 



Resolutions also were adopted to ap- 
point a committee of three to meet with 
the board of directors of the Interna- 
tional Printing Pressmen and Assist- 
ants' Union, from which the web press- 
men are seceding, to ask its approval 
of the granting of an international 
charter, but if no satisfactory conclu- 
sion is reached, the matter will lie 
placed before the officials of the Ameri- 
can Federation of Labor. 

Scs'enteen unions are represented by 
delegates. 

H. Clay Schmidt of St Louis was 
elected chairman and John T. Taylor of 
Detroit secretary. 

The meeting was called in accordance 
with resolutions presented at a con- 
ference in Detroit and adopted by ref- 
erendum vote. An innovation in trades 
unionism is the fact that all sessions of 
the association are open to the public 
and representatives of the press have 
been invited to attend. 

Chairman Schmidt said that this was 
in refutation of the charge of the head 

pressmen were Bolshevists and un- 
American. Mr. Schmidt offered the res- 
olutions upholding present contracts. 

"Wc want a business administration 
and the right of self-determination," he 
said. 

At yesterday's session John Warring- 
ton, secretary and business representa- 
tive of the Franklin Association and 
secretary of the Sl Louis Allied Print- 
ing Trades Council, reviewed the court 
action instigated against the board of 
directors of the parent association for 
gross neglect in office and misapplica- 
tion of certain funds in the treasury. 

The convention will last four days. 



(it TELzcaant) 

I NDiASAFoi.13, Nov. 18.— When asked 
by Eiiitok & Publishes whether the 
break m the I. P. P. & A. U. would have 
any effect on existing contracts held hs» 
publishers, with pressmen, H. N. Kel- 
logg, labor oitnmissiimer of the A. N, 
P. A., said : 

'"1 am not informed of action said to 
have taken place in St. Louis yesterday 
Therefore 1 cannnt speak authorita- 
tively, but I have no doubt whatever that 
the International Pressmen and Assist- 
ants' Union will faithfully observe all 
contracts now in effect." 
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A. N. P. A. NEWS PRINT PLANS APPROVED 



{Continued Jr 

and vivid portrayal of the news print 
situation, and brought publishes to 
a realization of their duty. 

"The news print conservation and 
conciliation committee will no doubt 
accomplish satisfactory results, as it 
is 



"The news print conservation 
recommendations adopted by the con- 
vention should meet the approval of 
puhlisher. 

"It is my judgment that not a great 
deal will be gained by reviving efforts 
for saving along the lines named by the 
War Industries Board. 
War Rule* Not Drastic Enough 
"Last year my thought is that the In- 
dustries Board accomplished its purpose, 
and that 90 per cent of the daily news- 
papers arc still working along the lines 
then prescribed, having found them 
profitable. 

"Something new and more drastic is 
now called for. A survey of the country 
prepared here today shows that there arc 
about 100 cities in the United States that 
have an aggregate of over 200 news- 
papers, farm papets and other publica- 
tions, each with a circulation exceeding 
20,000, using news print of different 
kinds, which may easily save an aver- 
age of 1,000 tons during 1920, and thus 
make the estimated 20,000 tons less con- 
sumption. 

"Volunteers in these ranks should be 
called to show their loyalty at this time. 
Each of these publishers knows his local 
field and should find a means to the 



"I have great confidence in the effi- 
ciency and in immediate effectiveness 
of the work which shall be produced by 
the Bradford Merrill's committee on 
conciliation and conservation. 

"The great majority of the small 
papers in the country have now reduced 
almost to the minimum, if they are going 
to maintain their identity and news- 
papers. Much saving may not be looked 
for from this source. The fact that they 
cannot buy print paper except at a pro- 
hibitive price has forced them in the 



Approved by N. E. A. 

"Advertising cannot be reduced much 
among these papers if they are to de- 
fend the merchants of their community 
in competition with mail order houses 
and the great retail stores getting 



Business in the rural 
not be crushed." 

President Albright of the N. E. A. 
says: 

"The news print conservation recom- 
mendations adopted by the special con- 
vention of the American Newspaper 
Publishers' Association last week meets 
with my hearty approval." 

Increased advertising rates and re- 
duced sire of newspapers, as suggested 
by Frank P. Glass, president of the 



The amalgamation of the two leading 
, «•;■■ r« Jewiali aewipepere el 

THE DAY 
THE WARHEIT 

brine* brirf tb* moit powerful 

•dvrrutieg mr-Unir. in lh« Jr-m* field. 



om Pagt 5) 

American Newspaper Publishers' Asso- 
ciation, is tile only way in which pub' 
lishcrs can meet the needs of the exist- 
ing situation in the newspaper field, al- 
ready rendered acute by the consump- 
tion of surplus stocks of news print in 
the country, says the Seattle Times edi- 
torially. 

"Mr, Glass present* a sobering pros- 
pect," says the Times. "Addressing the 
newspaper publishers' association at a 
special meeting in New York, Mr. Glass 
pointed out that the extraordinary vol- 
ume of advertising carried by newspa- 
pers all over the country had made a 
terrific demand upon the news print 
manufacturers. Au inevitable out- 
growth of the race between production 
and consumption has been an advance in 
price." 

Glass Impresses Seattle 

Commenting on Mr. Glass' sugges- 
tions, including the proposal to effect an 
arrangement with the Canadian govern- 
ment permitting the bringing of pulp to 



striction* on the Canadian side and the 
passage of the waterpower bill now 
pending in Congress, the Times says: 

"These measures will afford only fu- 
ture relief, while the need of the hour 
is immediate relief. This latter can 
be achieved only through cutting down 
the siie of newspapers and increasing 
advertising rates, a cosirse which is justi- 
fied, says Mr. Glass, by the fact that 
newspaper advertising rates always have 
been too low and now are at levels 
which justify an advance of from 25 to 
30 per cent." 

Close to 200,000 tons of Norwegian 
print paper will be imported to the 
United States for the relief of American 
newspaper publishers, if Senator Wat- 
son of Indiana is able to 
for the diversion of 




operation of the department sof 
and Commerce and the Shipping Board 
in an effort to have the Norwegian 
fxaper made available to American news- 
papers. He has been informed that no 
less than ten ships a week are returning 
to the United States in ballast, and while 
these vessels do not make Scandinavian 
ports, he believes the Shipping Board 
should divert them in order to transport 
the news print 

Should Senator Watson be unable to 
obtain action through the departments, 
he will offer a resolution in the Senate 
calling upon thrm to state why they have 
not done so or arc not willing to do so. 



TO REACH THE RICH 
TRADE OF KANSAS 

©nprka 
Daihj (Capital 

Sworn Government Report 
for « Months coding Oct. 1, Hit 

33,137 

Its sales promotion department is 
■I the service of advertisers. And 
ill 




A. B. C. 



His proposal gives more promise of 
definite relief for the publishers than 
anylhing that has been suggested so far. 

"I understand there is a vast quantity 
of print paper available in Norway, but 
I am unable to get information as to 
the exact amount, though I am informed 
it is close to two hundrrd thousand 
tons," Senator Watson said. "That is a 
considerable amount ot paper, but 1 am 
told there is that much over and above 
domestic demands and available for 
shipment into the United States. 

"I am told by the publishers of the 
small newspapers throughout the country 
that they cannot stand the pressure of 
high-priced paper. They have reached 
a condition where they will be forced to 
exclude news or advertising in making 
their papers smaller. We cannot let this 
occur and survive as a vital and free 
nation. 

"My resolution to investigate the 
available supply of paper pulp in the 
Northeast and chart the same is in the 
Agricultural Committee of the Senate, 
and I wish that the publishers of this 
country would press for its early report. 
The resolution provides also for the in- 
vestigation of pulp supplies in the West 
and Northwest. 

Cov.rnm.nt to H.lp7 

"The paper industry of the United 
States is moving away. It is establish- 
ing itself in Canada. Free trade for 
print paper will not aid the situation. 
It will encourage the Canadian industry 
and the Canadian manufacturers wilt be 
able to fix the price to suit themselves. 

"I am in favor of making the industry 
so profitable in this country, and there 
is considerable profit in the industry, 
that other manufacturers will enter the 
business." 

Senator Gronna said that the com- 
mittee on agriculture and forestry, to 
which the Watson resolution for a sur- 
vey of wood pulp possibilities in this 
country was referred, would not take it 
up until the committee on manufactures, 
of which Senator La Follettc is chair- 
man, had held its hearings on the news 
print shortage in response to Senator 
Reed's resolution. 



U. S. AGENTS SEIZE SHOP 
OF RADICAL DAILY 



Convention Teles Told 

Tlie New York Association of Daily 
Newspaper Advertising Managers at its 
meeting on November 18 heard the min- 
utes of the Chicago convention of the 
National association read. 



The Leader in National 
Advertising 

In October. Th. New York 
Time* published S4C.K4 agate 
lines of national advertising, 
345,623 lines in excess of Octo- 
ber of lest year and more than 
double the volume of nations! 
advertising printed by the sec- 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Pabliaher 

"The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclu- 
sively. The above is one of the 
many reasons why." 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 



Violent 



(>T TX2.EGSAFM) 

Seattle, Wash., Nov. 17.— Complete 
seizure of the entire plant and equip- 
ment of the Daily Union Record and 
indefinite suspension of publication have 
been ordered by United States Attorney 
Saunders, enforced by government 
in a second raid on the establish 
following the arrests Thursday of 
E B. Ault, editor and manager, and 
George P. Listman and Frank P. Rust, 
directors, on charges of publishing sedi- 
tious and inflammatory editorials. 

After the first raid on the plant the 
Record published one edition and then 
Attorney Saunders, on advices from 
Attorney-General Palmer, took entire 
possession of the plant on Friday, order- 
ing all employes to leave, silencing lino- 
types, presses and telegraph keys and 
placing locks on the doors. 

No paper has since been issued by the 
Record except a small four-page sheet 
printed in job printing plant today. 

Except for refusal of the post office 
inspectors to admit the paper to mails, 
no interference has been made with the 
circulation of this abbreviated edition 
The case is of unusual interest to 
'newspaper publishers because the gov- 
ernment, in prosecuting the defendants, 
claims the right to scire the entire plant 

presses, etc., on the ground that they 



Few Papers— (if any)— surpass the 



TRENTON 
NEW JERSEY 



TIMES 



A Food Medium 

Even darieg the past summer four food 
pare*— aod more— was the sice o( oar 
regular weekly Thursday food feature— 
a winner for houaewWca, retailer. and 
manufacturer!. 

Wednesday, and Sundays lour auto pages 
Tueiday Mtiatc Paga 

Cirtul.tMm 26>B Mrmber A. B. C 
KELLY. 




The Newark (N. J.) 
Ledger 

7-day Morning Aaeocieted 




DOROTHY DDI and HELEN 
ROWLAND have recently joined 
oar staf. This give, the HOME 
folks • fall day's reading instead 
of an boor or so in the evening 



Yeti nav. thamght ef gewae ■ 
pure yemell. But Ut ee sen 



BURRELLE 

145 Lafayette St-, N. Y. City 

a Quart., ef a Cars fry 

)igitized by Gooffli : 
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OHIO FIRST 

* ■ ' ****** • 

Intense Cultivation via Daily News- 
papers Pay Handsome Returns 



OHIO has money to spend for 
your goods. Ohio wants 
your goods. Ohio people 
want to know about your goods 
— what they are, why they are 
better than the other fellow's 
goods, what the prices are and, 
particularly, just where your 
goods are on sale. 

Tell these good people about 
your wares. Tell them the 
story — fully, freely and frankly. 
Don't tell them any half-baked 
story; don't ask these people to 
try to find your goods in some 
store, somewhere but tell them 
what store in their town they 
can find your goods. 

Tell them about your local rep- 
resentative. Locate your mer- 
chandise so that they may go to 
their own town merchant and 
be sure of getting the right mer- 
chant — and you will get results. 

Ohio people read Ohio daily newspapers — 
each his own home town daily newspaper. 

Cincinnati people swear by or swear at 
the Enquirer — and yet the Cincinnati 



Enquirer does not loom up vital in the 
young lives of Ohio people living in Cleve- 
land. The Plain Dealer is the vital spark 
in their lives — and in between Cincinnati 
and Cleveland are a number of mighty 
good daily newspapers, vital to their own 
communities and capable of doing a vast 
amount of good to your business. 

Cultivate Ohio with Ohio daily news- 
papers, cooperate with Ohio merchants 
and increase your sales in one of the best 
trading territories in the country. 



Circu 2.500 10.000 

lation line, lines 

Akron Bmcm Journal (E) ll.TSI DS 0€ 

Akron Timat . . .(E) 21.254 435 43S 

Bella, re Daily Leader (E) 4,4*2 42 .0125 

Cambridge Daily Jatferionian (E) 7,768 .02 .02 

tCkillieolka N»w.-Adverti.er (E) 3.055 .00714 .00057 

Cincinnati Eaquirar. Sc (MAS) M4M .12 .12 

Cleveland Plain Daalar (M) 177,421 M 26 

Cleveland Plain Daalar (S) 205,9*5 JO 30 

Columbu. Dl. patch (E) 75,(42 .125 .115 

Columbu. Di.patch (S) 70,492 125 .115 

Columbia (O.) Slata Journal (M) 515*7 .10 09 

Columbu. (O.) Slata Journal (S) 2.13»9 .10 4* 

'Dayton Nawa E) 37.340 .045 .995 

'Dayton Naw* (S) 2*533 MS 045 

Ea.t Liverpool Tribuaa (M) 5529 015 015 

tLima Daily Niwi (EJtS) 12549 42*9 5214 

Lima Republican Gazette I MAS) 10,103 .92 52 

Middletown Journal (E) 4554 .91143 .01143 

Nawark Amarican Tribune (E) «. 1 78 417* 517* 

Naw Philadelphia Daily Tim.. (E) 457* 512* 512* 

Piqua Daily Call (E) 45*5 .9115 .9115 

•Springfield New. (E) 74531 53 53 

•Springfield New. , (S) 10,777 .03 53 

Toledo 11 lade (E) 9*533 .17 .IS 

Warren Daily Lh rnn.de (E) 55*0 52 .92 

tYouog.town Telegram (E) 215*1 55 .95 

Youn|itown Vindicator (E) 23.054 59 .94 

Young. town Vindicator (S) 22553 5* 4* 

•A. B. C Report, April l.t. 1*1*. 

tCoeernraent Statement., April let, 111*. 

Government Statement.. October I.I, 1*1*. 
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To Newspaper 
Publishers 



ONE year ago the New York Globe 
launched a campaign for increased com- 
pensation to advertising agents to 
produce a standard base of 15 per cent, com- 
mission and 2 per cent, cash discount. 

To-day 94 per cent, of the daily news- 
papers of the country are on a 1 5 per cent, basis 
with 78 per cent, on the 15 per cent, and 2 per 
cent basis. 

You all know how increased costs of doing business 
have piled up during the last year. We have all met the 
rising tide by increasing rates and selling prices. 

It is sound business for us to again recognize that 
increased costs must be faced by the agents, and to 
grant a further increase of 2 per cent, in commission. 

The general mediums allow 15 per cent, and 2 per cent. 
As it costs about 2 per cent, more to carry on a national 
campaign in the newspapers than in the general mediums 
we will be but paying for the additional service in allowing 
the extra 2 per cent. now. 

The New York Globe made the increase Nov. 1, 1919. 

I shall be pleased to hear from publishers who will 
make the increase and to list them in trade paper adver- 
tising and in circulars to the agents. 




Member A. B. C. Publisher The Globe, 

180,000 a day New York City. 
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NEW HAMPSHIRE A STATE OF SUBSTANTIAL 
INDUSTRIES AN D CONTE NTED WORKERS 

Labor Unrest Almost Unknown as a Result of Wise Industrial Management— Inviting 
Market for All Worth -While Products — People Typical New 
Englanders, Thrifty and Progressive 




JEFFERSON MILL, AMOSKEAC MANUFACTURING COMPANY. MANCHESTER 
Largaat Taxtil. Maaufacturiag Ettablitkmant ia tha World, Whet* MilU E.t-nd for a MiU .nd • Half AleBg tha Fan Bank of tha Marrimack Riv.r 



rllKKK arc but live stale* smaller 
in area than New Hampshire The 
slate has 9.(1.11 square miles of Un<l 
urfacc Its estimated population in 
914 — Federal Census Hurrau estimate - 
Kl 439,000. It is nineteenth among 
■e states in demit) of population, hav- 
l! 477 inhabitant', per square mile. 
The proportion of urlun population is 
'owing. In 1910 it was M ■ P rr crnt 
: the total as compared with 55 per 
nt in 19(10. In 1914 there were right 
lies each having an estimated popula- 
m in excess of 10,000. These were: 
rrlin. Concord, Dover, Keene. Laconia, 
anchester. Nashua and Portsmouth. 
H aggregate pupulatiun of these cities 
42 per eent of the total for the state, 
d they report 60 9 per cent of the 
:al value of the state's manufacture'! 
>lltta> 

New Hampshire is an industrial state, 
is strikingly demonstrated by the fact 
it the total value of farm crops each 
ir is approximately $15,000,000, while 
total value of manufactured products 
1914 was $:«.•»!<»..«, and the value 
led hy manufacture was $67,850,428. 
Tlirre are 1736 manufacturing cMab- 
Ujacall in the state. ThcSC employ a 
•I of 85.013 people The average 
nlier of wage earners is 78.993. The 
•I annual patrol! of these establish- 



ments in 1914 was $46,523,773; and the 
payroll for wage earners was $40,642,- 
393, The capital invested in manufac- 
turing is $156,748*53 

The state ranks twenty-ninth in the 
value of products and twentieth in the 
number of wage earners. 

The manufacture of boots and short 
i> Xi w Hampshire's leading industry. 71 



establishments employing 14,815 wage 
earners ; the annual product in 1914 was 
valued at $46,694,765 and the value add- 
ed by manufacture was $12,983,167. 

The second industry in importance in 
the state it the manufacture of cotton 
goods and cotton smalt wares, 20 estab- 
lishments employing 21,609 wage earners 
(the largest number represented in any 
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of the state's industries). The total 
value of products is $35793,044, the 
value added by manufacture being $13, 
003,455. Thus it would appear that the 
cotton mills arc the state's largest sou ro- 
of wealth, while ranking second in the 
total value of products. 

The third industry in importance is 
the manufacture of paper and wood pulp 
in which 30 establishments are engaged 
These employ an average of 3.905 tragi 
earners ; the annual product is valued 
at $17,708,138 and the value added by 
manufacture is $5,171,062. 

Ranking fourth is the related iadustf) 
of lumber and timber products, employ 
ing 7,275 wage earners, with an annual 
product of $16,554,468 and a value added 
by manufacture of $8,124,006. 

The manufacture of woolen and 
worsted goods ranks fifth among New 
Hampshire industries, employing 9.532 
wage earners and with an annual output 
valued at $15,039,284. the value add ! 
manufacture being $4,952,463. 

In the 24 leading lines of manufactur- 
ing in the state are included 5 with 
products exceeding $10,000,0110 each p. r 
year; 10 with products valued at from 
$1,000,000 to $10,000,000 and nine aril I 
products valued at Icm than $1,000,000 
each. 

The textile industry, if considered in 
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its entirely, would easily rank first in 
the state. The three most important 
branches of this industry — cotton goods, 
including cotton small wares, woolen and 
worsted goods and hosiery and knit 
good* — reported products amounting to 
$55,115,067. or 30 1 per cent of the total 
value of manufactured products for the 
state and gave employment to 34.S29, or 
4.17 per cent of the total number of 
wage earners. 

New Hampshire stands fourth among 
the states in the manufacture of boots 
and shore, and this industry has shown 
a steady growth. 

Statistics of the paper and wood pulp 
industry later than 1914 are not avail- 
able, but in this industry there has been, 
since that date, a forced expansion, due 
to the increasing demands for newsprint 
paper. The great timber resources of 
the state and its water power serve to 
place it in the front among all the 
states in this industry. 

Wag* Eimn Meetly Men 

The lumber and timlier products have 
always constituted a leading branch of 
New Hampshire industries. In late 
years much of the wood formerly util- 
ized in general manufacturing has been 
diverted to the paper industry, and this 
trend will doubtless continue. 

Men grratly outnumber women among 
the wage earners of the state, the per 
crntages being, 70.8 males and 292 
females. 

In 1914 only six-tenths of one per 
cent of the wage earners were under six- 
teen years of age. 

In but two lines of manufacturing do 
the women wage earners outnumher the 
men. In the manufacture of men's cloth- 
ing 92.4 per cent of the workers arc 
women and in hosiery and knit goods 
66.7 per cent 

From 1904 to 1914 the number nf wage 
earners in Manchester increased 47 per 
cent ; in Portsmouth, 70 8 per cent ; in 
Nashua, 19.9 per cent. ; in Kecne, 16.9 
per cent and in Concord 7.6 per cent. 
These figures afford a measure of the 
steady growth of the state's industries. 

As the most important industries of 
the state are not seasonable there is but 
little variation in the stability of em- 
ployment month by month. The mini- 
mum number engaged in any one month 
is 93 per cent of the maximum for any 
month. 

Stability of Employment 

Cotton goods, with the greatest aver- 
age number of wage earners, shows the 
smallest fluctuation, the number of wage 
earners in October — the least active 
mimth--hring 966 per cent, of the num- 
ber in February, the rnqnth of maximum 
activity, Manchester, among the cities, 
shows the greatest stability of employ- 
ment, the minimum in this city for any 
one month being 95.2 per cent, of the 
maximum for any month. 

The 48-hnur week is slowly but stead- 
ily gaining ground in New Hampshire. 
Vrt in 1914, as at previous census pcr- 
i">l-. by far the greater number of wage 
earners were employed in establishments 
where the prevailing hours were be- 
tween 54 and 60. In 1914 only half a- 
many people were working 60 hours per 
week as in 1909. 

In eight of the principal cities in l°14. 
96,3 per cent nf the wage earners were 
nn schedules of 60 hours or less per 
week. In Manchster 9R6 per cent nf 
wage earners wnrk less than 60 hours 
prr week 

Slimmer visitors spend $10,000.00/) 
each year in New Hampshire The 
sernic splendors nf the state and its 
perfect summer climate attract people 
from every section nf the country. From 
its broad window on the sea to the 
Canadian border New Hampshire is a 
delight to the tourist. Mountains, on 
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MAP OF NEW HAMPSHIRE, SHOWING TRADING AREA OF 
PRINCIPAL CITIES 

whose peaks and slopes arc pictured the the city grind and grime. They beckon 
glories of dawns and sunsets in turn, to tired humanity and speak health, rest 
charm and allure the visitor, weary of and content. 



It is easy to understand the vigor and 
progressivencss of the inhabitants of a 
state which draws to it thousands of 
visitors in quest of that "new vim am! 
energy which is found in its bracing a-.r 
Indeed, it has been said of Manchester, 
the chief city of the state, that it is 
essentially western in the spirit of its 
people and in the absence of the restraint 
of tradition which fetters many eastern 
cities. Manchester has the habit of do- 
ing things, not merely contemplating 
litem as possibilities. 

Here, in this delightful city -on the 
picturesque Merrimack, live an army n: 
prosperous wage earners, to all of whom 
a higher order of home life is possible 
There is little labor unrest. Somehow. 
Manchester manufacturers — as well a* 
those of other cities of the state — have 
solved the problem of "team work" be- 
tween employer and employees. 

They will tell you that this is accom- 
plished because capital and labor are nn: 
set up as opposing factors in produc- 
tion, but as partners. 

Manchester is a city of busy people 
In an estimated population of 85.00' 
there are few idlers. Twenty thousand 
textile workers — according to recent es- 
timates — live and work here, and ten 
thousand are employed in making shoes 
City of Great Industries 

Nature seems to have destined Man- 
chester to be a city of big industries 
Her magnificent water power, afford. ■! 
by Amoskeag Falls, is splendidly utilized 
to turn the wheels of great industries 
— including the largest textile manufac- 
turing establishment in the world. It b 
said that the Merrimack River turn, 
more spindles than any other river in 
the world. 

Manchester is the largest city of New 
England north of die Massachusetts line 
The city has an area of 21700 acrri 
plus a water area of 3,060 acres. There 
arc about sixteen thousand families an ' 
approximately 10,000 dwellings. There 
arc 210 miles of public streets ; 206 acre' 
of parks and commons in the built-u; 
sections of the city. 

The wage earners of Manchester, ac- 
cording to a recent estimate, receive 
more than $12,000,000 annually. The 
payroll of one cigar factory— cmpIo>:tu 
about 1,000 people and said to be thr 
largest single factory in this line in thr 
country — is $1,000,000 a year. Here is 
located the largest brush factory in the 
world, with an annual product valued at 
more than $1,100,000. Two million base- 
ball bats are made each year. 

An agent of the Department of Labor 
who spent several weeks investigating 
factory conditions and the home sur- 
(Onliitiird on Page VI) 




SHOE FACTORY OF W. H. McELWAIN COMPANY, MANCHESTER 
This firm employs more than 6,000 people in its manufacturing department 
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Most Popular and Conceded the Most Wide-awake Newspaper 

in the State of New Hampshire 

The Manchester Daily Mirror 



(Applicant for memb*r»hip to the A. B. C) 
Ab.olutely No Duplication 



Morning State 



The idea of trying to ''cover" the city of Manchester and State of New Hampshire 
through the use of one paper which has a Morning and Evening edition (of which there 
is some duplication) with a combined circulation of less than one paper to every 25 
people has been Proven False and Unprofitable. 



The most substantial recognition that the 
Mirror is a .Medium that must be considered" 
is shown by these figures. 



September 1919 . 274.932 Lines 
1918 . 168,078 " 
106,854 " 
63V 2 % GAIN 



The average circulation of the MIRROR for September was 6,924— Watch it increase 



Payne Bam* A 

l**".' Firth Ave. Nc« York try. R Winter St., 



G. Logan Payne Company 

Marquette Building, Chicago. Krwge Building, Detroit 
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SELECT LIST of 
NEW ENGLAND 
NEWSPAPERS 

MASSACHUSETTS — Population, 24SSJ22 

Circa* 2J*» 104*0 
latloa Umoa lino* 

tBoaton Advertiter and 

American (S) 345,*** .40 

Bmion American ....(E) 3*1J7» At 

Bo. ton Glob* (ME) 212,172 JS 

Bolton Glob* (3) 327 JM AS 

Ho. too Poet (M) 4S7.7S7 .45 

Boiton Poet (3) 242J24 JS 

Boiton Record (E) 

Boston Tranecript ...(E) 
Fall Rinr Herald .... (E) 
Fitchburg Dally Now* (E) 
Fitchburg Santiaal . . . (E 
Haverhill Casetti 

tLynn I tarn 

JLynn Telegram 

Naw. (E«VS) 

Lowall Courier- 

Citllen (MAE) 

Naw Bedford Standard. 

Mercury (ME) 

Newo (E) 

MAINE — Population, 7*2,7*7 
:«pra». ...(E) 2JJT4 J7 .05 
Portland Telegram ..(S) 21442 JS MS 

RHODE ISLAND — Population SS2J3S 
Pawtucket Timet ...(E) 2JJ42 JS J4 
Providence Bulletin (E) S2J74 .U .12 
Provideac. Journal (M'S) 31,7*2 475*10 .075*1* 
Proeideoce Tribune.. (E) 25477 4* 47 

Wetterly Saa (E) 4JM 42 J1S 

tWooo.ocket Call-Re. 

porter (E) 11JM 44 42 

VERMONT-PopuUtioB. MUSS 

Barre Time* (E) *47S 4Z2S* *17S 

Burlington Daily Newe(E) 7JM 42 42 
Burlington Free Prate (M) 10J2I .025 425 

CONNECTICUT-Populatioa. 1.114.7SS 
Bridgeport Poet-Stand- 
erd-Tolegram (MAE) 

Bridgeport Poet (3) 

Hertford Conrant . .(MS) 

Hartford Time. (E) 

$New Heren Journal- 

Courier (M) 

New Heveo 

Regie ter (EeVS) 

New London Day....(E) 
iNew London 

Telegraph (M) 

Waterbury 

Republican (M) 

Weterbury 

Republican (S) 

Government Statement*, October let, 1*14. 
'Government Statement., April lit, 1019, 
tA. B. C. Statement, April let, 1*1*. 
*Rata on 3JM liaaa. 



1 



45,294 
17,715 
25,74* 



.045 



15,774 44 
27,405 



.04 
.05 



.035' 



4,530 .0174 
11425 035* 



412* 



make boots and shoes. 

They are in Maine, Massachu- 
setts and New Hampshire. 

One hundred and twenty have 
paper mills or make paper 
goods of some sort. 

A Boston bank has issued a map of New 
England showing by symbols the industries 
on which each of 641 towns depends, for 
the furtherance of the export business. 
The subject is too immense to treat super- 
ficially in a brief way, except to point out 
to manufacturers of specialties of all kinds 
that in this great market of over 7,000,000 
people there is ample purchasing demand 
for everything that can be sold by name 
and advertised in the daily newspapers, 
which are the natural means of obtaining 
publicity in this intelligent, reading com- 
munity. 



If YOU have a meritorious 
proposition to bring before a buy- 
ing audience, TRY it here 
FIRST in one of the compact, well popu- 
lated, newspaper reading divisions. 

You can then know by RESULTS and 
calculate accordingly. 



H 
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i? 

jj 
|| 
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Wholesale Houses 



Flawr 

Dry 



Thane kniui eupply lt» Muikailtt 
loHtarj end aualw aa niifliullr 
fine aula delivery lyvlMk 

Freieht and railway anpraaa i»t.n. la 
.err road ta point, far beyond tha Man- 
chester >ra<flne area and Ihrgufh tha 
aid af branch eeacee and itMH la other 

cium. : 

la Uka 




ad ta* Karat at.ree la 



Retail Section 




thnalrne, «t, an 

A larfe n«W of tha 
bij faat atarea emplny many 
Fr.nch p apailn ll e oi 



Sutxy is Two Parti Part 2 j 

Manchester, N. H. 

Trading Area 

bacauee It la tare laraeat city in Saw Haaaaaalra. From Ibe 
mar a dialaat point, tha buyara coana periodically, bait froen 
tawne and villafee within twenty milee there la etacb aaad 
traneportatlon facilltlae that the ragvlar baiainaaa af tha city 
>> entreated lay thoweaade of dollar, weekly all year around. 

Teuriale, vacalinaleta aad eumanar rweidanta ta tha lake 



■alia laag la 
Natra Damn. 



Tarn U alaa a Crank awe t Ion k] .11. Ion, an Spn 

Residential Features 



entirely kr French 



Maatlr aaa and twn-tnanily h 
saweral 1 to 1 (anally t ana-nan 1 

A largo aacUen pwpwUled al 

mm waa an Ural la then- Franco 
ta the Eaattek dalUaa. 

Tba Aanaaknag Mle Ca. conduct, 
aawtian at brick brack construction, ra(ulartr laeaecled 



Tka more deAalte beajadarfcee at tha Mancheeter 
ana cataad north la Concnrd, nortkeeet ta PittsAald. aaat ta 
F. opine, aaajlb ta Naahua, waa t la Elnawaad anal oortaweet 

ta HllUboeo. 




Nationally advertieed anode an 
Tka par capita wealth la th la area la 



Automobile (Paaeenfer) Afeaclea 
A.teaaebib (Track) Aaeaclaa 



Retail Outlet for Nationally Advertised Product 

I Oatlcataanaa Stnree 




. S Garanaa 

It* Cancan (Ratal!) 

. 41 



Electrical Supplier t 

Flat lata • 



Jewelere 

Lad laa' Tailan 
Maal M.rkata 



m 


Mllllaar. aad Mllllanry Gaoda 


















Phuakan. Steam aaa Caa Fltta 


n ... a 




Reetnaraata aad) Lunch Ran ana 


n 





















Morning 

Manchaalar Mlrrur 
M k tar U 'eon*" 




L'AVENIR NATIONAL 

"THE FRENCH DAILY ** of MANCHESTER, N.H. 



NATIONAL ADVERTISING 
IN L'AVENIR NATIONAL 

' Gaa^ta"" "* 

Albodon llrntal Cream 
American Woulena to. 
Atihruarr Ruaih Ma Ha Ni 

Brrc liam'e Pilla Uiauratril Magtirata 
Huston American t adum Ointment 
Camel (.paretic, 
Canadian Pacific Railway 
CV.lr'a Aero Klfhl Motor Car 
Colaete', Ce.hmete Bouquet 
Crawtnrrl Ranees Li U D- Remedy 
LVxtge Broa. Auto 
Durham Duple* Rarer 

Ease a Motor Car 
Father John', Medicine 
Foley A to Frceaone 
Prull a liyra 
Cauraud's Oriental Cream 
tilrnwood Rancre 
tiray a Syrup Hyomei 
Hudson Motor Cart 
I r on - La a Tonic 
/ad Salt! Jiffy jell 

l.alayette Family Reme.iiri 
Laa a tone L. F Medicine 

Limestone Phosphate 
Lever Bro. ' Himo 

Mafre Raofra 
Maawetl Motnr Co. 
McKeaaoa a) Rohhin'i I'rtMtaria 
Mi o Ma Mu.terolf 
National Riacuit Coeitpanr 

Nrwtrtme Prracnptlon "Vy" 

N"< - ' Oliie Tablet! 

Overland Automobilea 
rarenint Parana 
Prrlection Oil Stovea 
Pinkham'i Vefetatlr t <jie 
Pnnce Albert T<. 
Riyo Lamtx 
" '• i |.i. Sl.Kan'i 
Uri M. Suoimrr* 

Swan Ruaaell Hal a 
Sareetheart Scap Tanlac 
True'a Eli.ir J> Ma'i Team Borait 
V.en-a VapoRnk Vtnel I apaulei 

V.nnl Vi tal I laa 

Warnrr'i Macaroni W B fotaeta 
Wyelh'a - 



n a i'in.menl 



it wnWtfa. 



Whitr Piri# 



Pukh.h.d in Ih. Fr.nch 

A LOCAL and STATE Daily I-N-D I-S-P-E-N-S-A-B L-E 
to cover Manchcitrr and New Hampshire. 

Second Largert Circulation [S^Sire 

Member of the Audit Bureau of Circulations. 



National AdvfTttiurri amJ Adv«>*t.«lnf Agfiu ir« pUnn.Af to rover Manchcttrr ao<1 
Hampshire art inviivd i« canvidtr ttw claim ot L'AVENIR NATT — 
in their "■lit." If "space rit" it a iciriK-r, it mint be basrd on 



Ham 
cover U 



NATIONAL to be tnclu>ied 
d on "factt." You cannot 
N<« HamiMhtrf nnl««i you uae M a full sat blanket." otherwise 

p* m of the anaiomr will »»■■ tn the "cold " No campaica, uainf EnfUih mediumi 

tsiil* . can thofuuf hiy cover thta field becauar ol the larae .ofeirn lano;u.ffc population 
• ftirh will not be reacheo. Thlt it a •roblen. hut L'AVENtR NATIONAL aolvea the 
greater part ol it .or you aa it covera the French- (-peeking population which it the 
predominant foreign language element. In Mancheater, the Frrnt h speaking population 
it JS.OUO or 40K of the total population, and throughout the atate it it 25%. Thia, then, 
it too important a pari of the population of thti field to be neglected If it can be 
reached juat aa eatih and iu»t at economicatljr at by "regular advrrtiting" and it 
ui he. for l.'AVEMIt NATIONAL take* care of all tranflation and resetting of adver 
titementa in French al advertiaing rate* nhich will compare with those of Knglith mrdiumi. 

L'AVENIR NATIONAL IS SECOND ONLY IN MANCHESTER 
AND NEW HAMPSHIRE TO THE LEADING ENGLISH 

DAILY, THE MANCHESTER UNION-LEADER 
IN VOLUME OF LOCAL DISPLAY ADVERTISING CARRIED 
IN VOLUME OF NATIONAL ADVERTISING CARRIED 
IN VOLUME OF AUTOMOBILE ADVERTISING CARRIED 
IN VOLUME OF CLASSIFIED ADVERTISING CARRIED 



r Manchaalar ana Now Haaapahiew 
alaa with tha Ca-apaeatlaa af 
L'AVENIR NATIONAL 



alwaya pla 



Inrmatioa. Wa 
la help m our 

ftabi. 



DntaiM Circulation Report, Standard Rata Card, Sample Cop aaa aa raejaeit. 

L'AVENIR NATIONAL PUBLISHING COMPANY 



J. B> llrrnicr. I'uhlnhrr 



K A. Hournival, Adv. Mgr. 



MANCHESTER, N. H. 



LINES NOT ADVERTISED 

IN L'AVENIR NATIONAL 
Wby M | ba Flral la laa Fiat. wHb 



nc Powder 

Drealtlllt Cereal 
Camera, and Film, 
Candtea aad Cbocolatra 
Canned Frulla aad Vrfelabee* 
Chewtiia Clam Catinp 
Clothini Cocoa and Chocolate 

Lolle* and Cereal Coflee 
Cod I.ieer Oil Emulnon 
Calda and Grippe Tablet, 
Collar, and Shtrta 
Condenaeil Milk Cnoklnf «la 

Corn Plaater, Couih Drop, 

l ullery. Tool, Dyea, Bye Soap 
Kleclncal llouaebold Appliance, 
Enaliih Per todicala and Book, 
Fertilizer,. Fire Kattne;ui,rier» 

I lu-jr Fool Powder 

Freab Fmila and Preacnrea 
Gariar, and Suapeadera Gaaoliae 
(.inger Ale and Soil Drtaka 
Guna Rilea AmmuBition 
Hair Tonic, Hand Oeaneta 

Gl«»ea Grape Juice 

Headache Remedies 
iieatlnf Syalema 
llo,iery Infant,' Food 

Inaurance Jama and ielliei 
Kitchen Cahinrtt Laundry Slareb 

Malted M.Ik Majraalae, 
Meat Prodtictl Mince Meat 

Mineral Medical Oil 

Miirmy Picture Flint, 
Molaaaea Table Syrup (Jli»e Oil 
Painta, Varnlabea Enamel, 
Pancake Flour 
Picklea and Condiment, 
Piano, and Muairal Inalniaaenlf 
Pile Cure, 
Pipe, Smoker,' Specialliea 
Portland Cement 
Rtiofinf Speciattle, 
Root Beer Rubber Footwear 

Rubber Ileela and Sole, 
Safety Matche, Sha»ii-.» Soap, 

ampooSoapa Shoe. Shoe Poli.b 



Jigifize^y^oogle 
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(Conlinurd from Page II) 





farr work {or its operative*, including an 
emergency hospital and a staff of visit- 
ing- nunc*, children's playgrounds, the 
finest baseball park and athletic field in 
New Kngland north of Boston and car- 
ries on an elaborate scries of entertain- 
ment? for employees during the winter 
muiiths. Workers are helped to become 
home owners and also stockholders in 
the corporation. 

One of the state's most important 
manufacturing establishments is that of 



the W. H. McElwain Company, spec 
ializing in shoes for men and boys. TV 
factories are at Manchester, Nuba 
Clarcmont. Merrimack and Nesrpor. 
About 6,000 peoples are employed in the 
manufacturing division and there ii i 
total daily output of about 35,000 pr- 
of shoes. In Manchester alow v 
company employs about 3*800 peoflr 
The company is capitalized at $SJf *:.'•> 
The average number of wage earnm 
(Continued on Page VIII) 
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ABBOT-DOWNING TRUCK PLANT, CONCORD 
Said to b« the Urges! in its line in tbe United States 



roundings of operatives in Manchester, 
reported that "manufacturing life in 
Manchester was a revelation to me." 
The report emphasized the high averagr 
character and intelligence of the mill 
operatives, the spirit of friendliness and 
co-operation existing between mill exec- 
utives and the workers and the attrac- 
tiveness of the homes provided. 

The Arooskcag Manufacturing Com- 
pany has an annual payroll of more than 



$7,000,000; it has 605,000 cotton spindles, 
22.000 cotton looms and 2,200 worsted 
looms in use; turns out 259.311,728 
yards of cloth per annum; weaves 
1,600,000 bags and consumes 54,0(10,000 
pounds of cotton and 15/100,000 pounds 
of wool a year. This company has 
5,844.340 square feet of floor space in 
its buildings. This great corporation- 
first in the world in its line — carries on 
a program of splendidly planned wel- 



NEW HAMPSHIRE'S MANUFACTURING INDUSTRIES. 



CBHSUS OF 1014. 




INDUSTRY. 


Num- 
ber of Arrra j f 
ruab number of 

llSl.- *i|C r a. 

■nrat*. 


Value of 
produci*. 


Valae 
added Vr 
manufacture. 



Bout* and shoes, including* cut stock 
and finding* • • 

Coy.an goods, Including cotton small 
wares 

Passer and wood pulp , 

Lumber and timber products 

Wootea aad worsted foods 

Foundry and meckine shop products . 

Hosiery and knit (roods 

Leather, tanned, esteried. and rinUhetl. 
Klcmr-aeill and griMsnill productd. . . . 
Tobacco, cigars 

Marble and atone work 

Bread and oilier bakery products 

Furniture .••.«,,... 

Printing and publishing 

Cooperate and wooden fooda, net else- 
where specified 

Wood, turned and rarred 

Cm, illuminating and heating 

Clothing, men's and youths' 

Butter 

Carriages and wagons and materials.. 

Brick 

Clothing, woenen'a 

Klectriral saacbineTT. apparatus, and 

supplies 

Upholstering materials 

All other industries 



1,7141 



to 

SO 
• 15 
40 

SO 
SO 

• 

711 

at 

"5 
161 

ttt 
136 



14.813 

* 1.04s) 
S.0OS 
7,273 

»,s» 

*.»4T 

MU 

4S2 
14< 
LOSS 

UN 

4«0 
74* 
70S 

031 



144 
III 
42 

:-vs 

SIB 

107 

117 

s.oos 



»152,S4J,S6S 



40.SS4.7SS 

SS.7SS.0I4 
17.700.119 
10.CS4.4S9 
14.0a0.t84 

6.83B.0B7 
4.S92.7S3 
».BM.76» 
a.7SJ.«ao 
2.8gO.90S 

l.«M.0S« 
1.07S.3SS 
1.SS4.272 
l,44S,*Ot 

1,002.931 

*Tt.lt» 
B4I.&80 
TH7.0SS 

WMtl 

437.00* 

4I«,771 
379,108 

361,* 77 
3*4,410 
S0.7O5 7»0 



*tt7.!VU:> 



l*.t>*S.lf 

13.00S.4SS 
S.I'I.W. 
S.UI.OM 

s.sst.it: 

1.0-0!.!1> 
• 1I.SJ- 

nijM 

1.174,11! 

l.«)B.M1 
69S.IV 
•11.11! 

1,084.W» 

4124.411 
I,- 

S17.I" 

til.Sir 

107.MJ 
144.7*1 

S*S.«77 
1TS.17J 

!«.«■ 
11:.: 

5, a: 



1 

Claremont, N. H 



Population 

HiO Ctauiii, TownahJp TgSa 

Chamber of Cenmifci Esti- 
mate, Villa** MM 

Chamber of Unnirct Esti- 
mate, Tnwnihip 1 I.KM 



Classed As 
Industrial 



Native Whites TVS, 

Foreign Bans 71 

Negraee ... .Teal Familiars 
Sludeata None 



Iisdualrial Workers.. M 

Engliah Reading V 

Home Ownere ,. ISSfl 

Summer Residents.. lit 



Banks 



Theatre* ■ 
ChureJiee 



S Raaourcea 

U PupUa ... 
S Swat* 



ss.ias.eag 



Mis 

.... 7 
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Location 

Concord A Clareraont Division and Connecticut 
Rivet Dlvislan of Button A. Maine Railroad. 

Principnl Indus I Mrs 
Lumbar, bedapreada, cotton cloth* waratad cloth, 
papar, mining and quarrying machinery, air (omprti- 
noes, shoddy, phonograph record atoch r carbotnated 
btvtfifH, lumllurr candy, dairy product.. 

Spacial Information 

I .ire.! bt»«la p reavd mill In *- r.ihd Stale**. I_arra 
fan* pt»"'rvn at Blue Mountain. Way t?a per w**L : 
urskllled, S3*; ■kilUd. W. 



Suburban and Farm Residents 
Windsor, f»*3. N.wporf, t,M| Sprlne field, VU f—: 
Sprinffiald, N. H . M, Cornish, LfN; ClurktU.n. 
MM. Lara # dairy fans a. 

Retail Section 



Whole. air, 

Hougaa 

Confactionara t 

FrvJta 1 

OltSanT line* sup- 
plied from nearby 

■Maa, 



1 mil* nn Tremoat Squar* 
•nd North, Broad. Tran.ont. 
Pl-a-ant. Sullivan and Mam 

Str**ta. 
Reaidential Faatarva 
Moatly OB* and twn-Inmily 

bouaaa; f«w npnrlm—ta. 



Aula (Paaa««a;«r) 

Acrflc.a* ........ U 

Aula (Tru<h) 

Af enxlca I 

Aula (Parta) 

Aganclaa 1 

Aata (Tiraa) 

Afanclaa It 



RaUil Outlata for Nationally Advertiaad Gootja 

Bakera 3 Dry Coada U Hardwnr* 

Cljar Store* 2 Dcpartmcat Store* 2 Hata and Cap* ... 

Cloak, and Suit* . 3 EUctrieal 1 Jewatnr 

CloOiiara t PlorlaU X Ladlaa 1 Tailara ... 

Conf cctlonar* 4 Furaitttra C Maat Market* 

D«llcat«*a*a • Furriar* I Men'* Furnishing* 

Dr**» Maker* 1$ Carafaa 4 Merchant Tailora. 

Drugciat* 4 Cracar* 17 MiUinara 



1 


Opticians 

Photographere 


4 


• 


. S 


1 


Pianos 


. 1 


: 


Plumbers 


i 


n 


Restaurants 


. 1 


• 


Shea Stores 


• 


3 


Sporting Goods .. 


s 


• 


Statioaere 


, I 



Trading Area 

Or the eoulh eateade to South Cfaarleetewm, ea 
the eaat te Nawkary (ebartng the latter trade wttS 
Concord), an the aoeuieaat le Springn.ld. aaeth te 
PlainAeld. weal Juat beyond Connecticut River te 
Springfield. Vt. Newapapara 
Claremont Dally Eagle (Evening) 
National Eagle (Weekly) 
Claremont Advocate (Weekly) 



Estimate. 



11.2*4 
1S.S0* 



CUasod As 

Industrial 



Population 

III I Caasaaw 

Board of Trade 

City 

Beard o4 Trade Eatlmale. 
City and Suburban 

Native White. 1- English Reading .... M 

Feeeiga Eorn fi*". Indnatrlal Woeaeee. . S-J 

Negraea Leea than It Heme Ownere Tt»i 

Studaata 2.B** Summer Raaidaau (None) 

Baaka 4 Reeoarcee IIS.7St.tia 

Seheob (1 Parochial). . t Pupile Z.4M 

lAlse N. H State College et Durham, psipila 

I heaters I Sewta S,N» 

Churches IS 
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Location 

Weatara Dlvt»lo«i ot Boatoa A Malaa. Alao caa- 
nacta by branch with Eaatara and Northern Division* 
of B. *% M. Dover. So*maraworth, 1'orttmouth Street 
Hallway aad Atlantic Shara Stract Railroad thraufh <lty 
and to suburban and ahnra diatricla. 

Principal Industrie* 
Cotton cloth, aroalea tloih. teathar balttfif. walttoig, 
baa toea, haala, co>uatara r printinx pre»*e*. *a*p, wood- 
working machinery, *a*h, door*, »ho**, bnkrd food 

atuff, candy. p*n«r boa**. 

Special I nformation 
Four thousand Indvatrlal worker* wag*. aa*kllled. 
t» week; skilled. U\ weak. Many went thy rallroo 
business men reside bar*. 



Dover, N. H 



Suburban and Farm Raaietanla 



Rnch**t*r, fl.aaS; Someriworth, S.M4; South Rarwi<k 
J.aoa- Nawn*ark»t. MN. Taa baacbaa coausact by 
trolley; *mall*r village* with on* or two mill* aacb. 
Several dairy fame abkp ta Bo* ton and N 



Whole sale Houses 

Beef 

Tobacco , 

Grocer* 

Confectionery 

Frait , 

Portland. Maa. _ 
Boa ton. Mm., wbola- 
a>«Jara alaa aupply 
Irada. 



3 
1 
1 
1 
1 

and 



aw Yard City. 

Retail Section 
IV) mil** an Ceatral Ava 
ana, Third Straat sand 
Washmgtoa Straat. 



Residential Fa 



Moetly 1 family houirt 

Tw» small mill district Bat- 
tlement*. 



Auto fPaaaea 

Agencies 
Aula (Tnich) 

Agencir* 
Aata < Parta) 

Agenclaa ... 
Aata (Tire*) 

Agencive* . . 



gar) 



Retail Outlet* for Nationally Advertised Good* 



Baher* 

Cicae Star** 

Cltnak* and Suit* 

Clothier* 

Confectioner* .... 
D*Hc*tr»»en 
Draaa Mahera . , 
DrwgglaU 



Dry Gciod* i 

Drnartmfnt Store* 
Elertrlcal 
FWict* 
Furniture . 

Furriers 

Garage* 

Grocer* 



Cap. 



Hardware 
Hat* and 

Jewelry 
Ladies' Tailoea ... 

Meat Hark at* 

Man'* FurnUhtng* 
MVrrhant Tailor* 
Milliner* 



OptKrisna 

Pdotorraphrr* 

Plana* 

Plwmbara 

Reetaurant* , . . 
Shoe Stores , . . 
Sporting Goad* 
Stationer* 



Trading Area 

Eatand* south ta Naw Market but fthaare* 
trade with Portsmouth, Eaat to Lang Beat 
north along *har* resorts la summer t* Moaaly. 
west to Farmlngtaa | 
and West Barring ton 



and wast beyond Strafford 



Newspaper* 

Foster's Democrat (Eva'g) 
Tha Tribune fW*ehty) 



Facta 

Sacurad from F. W 
with, peaaldenl n. 
Trade, and F. A. 
aacretnry Baard ad 



met ad 

b ant: 

North- 
Comer 



Bra«n. 

T r »Hr 
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Concord, N. H 






City 


M 


Classed 


IMW 


a* 




Industrial a 


MM* 


R.*ld.OlUI 



Vhltee M Enali.h Re. dir. 

Boca U*Z lad\i.tri*l Wortec. 



...lie* 




Theatres 
Two movtnf ptctviree e» - 
rluelvely. oh Bt*tvon pk- 
turee and rood ihv*. an* 
rood ibwt aacluelvery. 
Total eeete. 4,144. lunit. 



Church** 

Conf ree/etioaal, S; Baptt.t, 
ll EptacafeaL 4; Ramui 
Catholic, Si Metbodlet. 1; 
aad I stW caurdua. 



O. ova t$) branch*, ol t 
Ik* BaiMa * Mains R. R . I 
Diviekm ol lho> aaan* road. A 

and Ro.ton. Concord lliflflt 
city and to Manchester. 




Principal Industrie* 

Electrical epecialti**. braaa and aluminum caaUof a, 



caattaifa. »i»k», jl.mh...' woodwork, ellver 
■an, tad la. awniaf*. cable*, pinltt, Icathvr heels, 
carWnatad bavarafoo, r.nur plow*, atevoe, car coup- 
lint., candy. foodstuffs, bookblndm f. machinery, met.! 

•d 




Oa* at tho Urtoat 
United State* On. *4~ tat 
prlatlag S* or 44 national maaaaioaa. On* oi Ik* 
larzr.t granite indti.tr lee In America. Large BAM 
rapair .hop. Avtr.fr «>ie urn killed. 121 waok; .killed, 
SJS Id weak. 




Maiy 

IwcKr-milr 

buiy, Wt. Lhicbe.ter. 
Pambrnka. 3.5*0: All 
Hopkintan, l.aaa 



Wholesalers 



Contact ion*rr 

Flour 

Groc«r* 



point* 
Borth. 

Exmllant train »#rv- 
k* and ■atitnmohild' 
tT"i«r k irilfmi , 
abbe the** ko«.i»*w to 
•iiuie BAttenval ad* 
vcrti»»rs wis* and 
prompt dlatrfoutlan 
of v«odb *rv*n bi 
thinly pofiaUlatd tor- 
rltory in nerth«m 
p*rt of slat*. 



Retail Section 



I mil* on Main, Ploaaant. 
Dapot, Warren, Scljool. 




nonaaa. Vary larr* raaldati- 
tlnl ar«?a and elf ht laxf e, up- 
to* data apart men t .mui'i. 
No tonrawot or alum 



R*tail Outlet, for Nationally Advertised 

Auta r ...» 0.1leatsa..a • Garagee W 

Auto (Track) M Dreeeaiakor* II Grocer. u 

Aula (Tiea) tl Druggie ta 4 Hardware 7 

Auto (Pacta) II Dry C u d* * Hate and Cap* 7 

Baker. I D-partraeot Store* .. . 7 Jeweler. i 

Clear Store. U EUctrica] Supplia. . I Lad)**' Tallora 4 

4 Fleet* ta 1 Meat Marketa 14 

Faraitar* « Maa'a Fueniekiage 7 



Millenary U 

Optieiaa* .... 4 

Pfcall g l ■*)■■!■ I 

P.aao* J 

I'lumber. • 

Reetauraata 7 

Skoa Dealer* It 

» 

.... • 



Trading Area 



Concord hoe owe of tko lar|eet trading *r*a* la th* slat*. 
Oa th* eo«th the boirndarre. aataad to Soocook. but part 
o( I hi. trad* I* .bared with Manche.t.r. Oa lb* ea.t the 
area eateeid. beyond Barn. teed and North Barn. teed. To 
th* nor th rat t aad north th* territory Incited** point* beyond 
Laramie and BriatoL 

To tbo weet aad northweet trad* eaaut* Iron. HilUboro, 
a," 



"of Tradlo. lata** • 



card I fftjj 

•a« Newspapers- o«. 




In New Hampshire Use 

Concord Morning Patriot Concord Evening Patriot 




For more than a hundred years, the tradition of the Concord Patriot has been summed 

up in one word — leadership. 

The Real Test 

Levin J. Chase, Mgr. Concord Electric Company, writes: "Your progress, which is really remarkable in a 
city like Concord, is due wholly to your leadership. It may be fairly said that your subscribers look forward 
with satisfaction In the arrival ot the Patriot night and morning and that is the real test." 

President George A. Poster, Concord Hoard of Trade: "Recently I advertised a certain piece of property 
in the Patriot and sold it the next day. I feel that as a newspaper and an advertising medium it is of the 
greatest value " 

M. E. Gordon, clothier: "I have been a constant advertiser for 16 years. I have certainly noticed every 
for the better and your remarkable progress, both in circulation and modern facilities." 



Concord's Three National Banks Say— 



Edward N, Pearson. First 
a fine growth in circulation 
Josiah E. prrnald, Natiot 
of the Patriot We wish to 
of a reader and an advertise 

II. H.Dudley, Mechanicks' 
of the Patriot. Certainly the 

J. C. Derby, jeweler, says: 
surprising what large returns 
for advertising and the great 
thoroughly appreciate having 



NEW YnRK. 

RALPH K. MULLIGAN. 
.W East 4id Street. 



National: "The development of a modern newspaper plant has been matched by 
and advertising patronage." 

•I Slate Capital Hank: "1 have watched with a great deal of interest the growth 
congratulate you on the success that you have made both from the standpoint 

r." 

National Hank - "I have Icarnrd nf the very substantial increase in the circulation 
Patriot is a very readable newspaper, up-to-date and a good advertising medium." 
"I have used special advertisements, have kept account of the returns and it is 
have come from such a small investment. I consider it one of the best mediums 
growth the paper is making betters the advertising as each week goes by. I 
such a valuable paper in our midst." 



EDWARD J. GALLAGHER, 

Special Representatives 



CARROLL J. SWAN', 
44 Bromficld Street. 



CHICAGO. 

C J. ANDERSON, 
Marquette Uuilding. 



Digitized by ^ooQle 
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(Centimui from Pag, VI) 
ch of the eight principal cities, ac- 
to 1914 estimates by the 
Manchester. 25A4J; 
7X; Berlin. 2,680; Concord, 2,856; 
Dover. 2,843; Laconia, 2,621; Port,- 
mouth. 1.090 and Keene. 2,068. 

New Hampshire offers to manufactur- 
er* seeking a market for their produce 
a dominant population of prosperous and 
satisfied wage earners, employed in in- 
dustries affording stability of wastes and 
work. Newspapers, measuring up to 
the best standards of journalism, afford 
the unfailing key to this market at a 
very reasonable advertising cost. As a 
market unit the state may be developed 
quickly, both in distribution and in ad- 



NEWSPAPERS PUT OVER 
CANADIAN LOAN 



it and Successfully Counteracted 
Critical Attitude of Pul 
Twic. A. Much Money 



Nov. 27 — Were any 
needed to demonstrate the power of 
newspaper publicity, when properly di- 
rected, it is supplied by the experience 
of the Dominion of Canada in Boating 
its third Victory Loan. 

When the Canadian Press Association 
undertook last August to handle the pub- 
licity for this year's loan, the Commit- 



tee approached the task with a good deal 
of apprehension. This was increased 
when members of the Committee, under 
agreement among themselves, sounded 
out such people as they encountered in 
their everyday routine. Questions were 
put to about 230 individuals, mostly 
ic working-class, and the gen- 
jde was one of criticism, with 
or less open hostility to the idea 
of another loan. 

The committee thereupon determined 
that its line of action would be directed 
towards meeting and counteracting the 
critical attitude of the public, and copy 
writers set themselves deliberately to 
work to anticipate the criticism that 
would be levelled at the loan when the 



first 



came right out with an explanation 
why another loan was needed; the m. 
ond presented exact figures as to wha 
would lie done with the money rai^ ! 
the third gave details of the di»|« - 
of the money raised last year. Fact 
after fact was driven home in the m »• 
convincing way possible. 

What was the result? Victory Inar 
canvassers were particularly rctgUCNtrt! 
to report on the popular attitude toward- 
the loan. They found, with scarcely »r 
exception, that the attitude of hostilft 
as marked last August had been corr. 
plctcly dispelled. That it was dispell; <i 
to good effect is shown by the figurr I 

The Loan will considerably CMCtsI 
$600,000,000, falling little if any sb or- 
al last year's total Just half that son- 




iEDITOR& PUBLISHERS 

— SPACE BUYERS CHART ~ [ 



I 

Keene, N. H. 



Location 
Aehuekot Division. Cheehlr* Branch, i 
* Maine to Montrael. 



. It- •< 



Principal Industrie* 
poll.. noJnrain, ih».i. wnoUm geed*. ear. 
celluloid, ghae, auto KcnMrWa, |iulu, 
tool*, overall*. .ilV.. 

Special Informatloa 

Avain uiikslWd, 11'; averer* w »f» ektlled, 

> rwit* to 



BSi pontUnr *t*pe ng place for t »n»u 
tnlla* *i northern New 



Suburban and Farm Resident* 



Swaa.oy. w^.i ! 

Serry. Of, Harrfcwin*, TM. 

Wholesale 
Houses 




Retail Section 
», raiU on Octroi 
ami Mala Street. 

Residential Feeluree 

Lnrt* no-noortioo of to 
habitants awn own homai 
Mostly one-family beueoi 
A low two-lnnsLly. 



Retail Outlets for Nationally Advertioed Goods 




C if or Stereo 

Closks ond Suits 

Clothl.ro 

Coafsctioncrs 



Dry G lid e 

Department Storot 

Electrical 

Flertote . 

Fumlturo 



Hardware 

Hoto and Cape. 

J ? . 

Ladies' Tslk.ro 
Moot Mork.to 



Optician* 

Phntogrophers 



I 
> 
I 

I Plumboi 
U Ste.la.ir 
» 
I 



On 



Trading Area 

eouth ••tend* to WIncheeter. on wool to Coo- 
It River, nortb to Drowovillo. Al.t.ad nasal 
Merlow. On tbe oaat to PeUruero, Drum eod Terb.ll 
uvd summer rooorto around tbe 
bring wnettk to the ere*. 

Newspapers 

Sontlnal. 

Him Hampoh,™ S—lleet (Wrattly, 




Populatio 



a, ioi 



set* Coeiut 

Board ot Trad. Eotleutle, 

City 34 OM 

Board el Trade Eatlaoal*, 

City ond Suburban cS.M* 



Classed As 

Industrial 



•..II-.. Whlta UH 

Ferela-e Bent l«r» 

abeul SS 



English Raadinf 




)EDITOR& PUBLISH 
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F|g Nashua, N. II 



Location 
Werceetar, Naat.ua 4 Portland 
Olvialan *f Boa ton A Mala R, 
dlr-ctlon* I . Trail*-/* coaaoctiont 
Lavall and mora dint t oat p*itit» 



iB ' with M*nch«»t>r, 



Principal Industrie! 

Cation cloth, ohoaa, p«| 
aUcka. bo.le-»«, isSm b..L.. 

Info 



furniture, cordod cotton. 



par, machinery, 
overalls. 



building 




Residential Feature 
On. and two lamUy. 



Rotail Outlet, for Nationally Advertised Goods 



Ant* (To. ..of or) 

Agencl** 

Auto t Truck) 

Agendo* 

Ant* (Tiro* | 

Afoecee* 

Ant* (Part*) 
AgeacU* 



B abort 

Cigar Steree . i , 
Cloo-ki and Suit. 

Clothl.ro 

C*ni«< lienor* .... 

D*ll«ataa*«B 

Draaa Maher* . . . 
Druggiau 



Dry Ceod* U 

Deportment Store* — 

Electrical t 

Flensl* t 

Furniture t 

Furriers 1 

Garage* • 

Grocer* . tM 



Hardware 

Hat* and Cap. 
Jewelry 



l.adles' Taller* . < 
Meat Markets ,.,.11 
Men* Furnishings « 
Merchant Toiler*. It 
Millinery tt 



Optlciene 

Photographer. 

Plnno* 

Plumber* ....... 

Reltnuraeit* ..... 

Sbeo Denier* 
Sporting Good. 
Stationer* 



Trading Area 

le Dun. tab la. an*t In Polbnm. no 
I I. hare, latt.r with Mojicheetor ). ner 
Vernon, wool to Brooklln*. 

Nttwspapers 
Nashua Telegraph (Dally) 
L* Pregre* (Weakly; French) 
L'lmpnrtlel (1 ttmeo • week; Preach) 



Population 



If It Cen.ua 

Pr***nt Estimate. City.. 

Eotimal.. City 



ll.Bt 



Clai*od As 

Indue trial, 



N.U.. White 
Foreign Bern. 
Ne 



Ml Engllak Rending ... 
. t-V irJmti i.i Worker* 
. fi Hon-. Owner* 
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Portsmouth, N. H. 



Location 

Eaalara Divlaloa and! CoMcetrdr-Maaatraal DWlaioa of 
B A M R R . "T - <! : I- > to Danratr, Ry«, Hampton Batvch 
aaidj Narth Hrnnpion, Auto fn[a.!>t to Baa ton and 
Portland. 

Principal Industrie* 
U. S. Navr Yard (at««l aalpa). waod ahl**, h,,i.nr... 



Special 
Town r* ini n - in 
vioitora. Lanaat button I 
bear on ceaat. Shi 



tion 

Papular with lummw 
iU.S. Daapo.t har* 



Suburban and Farm Raaidanta 

l>a-ar. l$mi Naw Markat, MM; KUtory, Vtoa. 
Yarkg MN) othar analler vtlUfoo mmd i 
hrachtt 39 mllaa alanc coaat. 



Whole..]. 

He 



Oy e tore 

Portlond and 



Retail Section 
Cengroe*. Market, end 
Plenoont Street* annul I 



Reildenltal Feature* 

MootJy I aad 1-lnwilry 
ll.aM.ast Gov., a 



Retail Outlet* for Nelionally Adeartised Goods 



ts 



Auto (Poaaonger) 
Af encle. 

Auto (Track) 
Agonrleo B 

Ante (Tlroo) 



B*Jt*r* 
Cigar Store. 
Cl**k* and Sell* 
Conlecttonere 
Clothier. 



Dry Good. tt 

Drparlntenl Store* I 

Electrical ] 

Ftnrialo 4 

I urn. lure 7 

4 

... » 



I urn.tur. 
Furrier* 

Groce'rV 



Hardware 

Hal* nod Can. 

Jewelry 

I eil.t.' Tailor. 
Meat Market. 



OpHcUno 

Pbotof raphere 

Piano* 

Plumber* 

Reot*ur*nl* ... 
Shoe Dealer. 



Trading Area 

South t* SxJerook, Onat ta » mile, of bene ho., north 
to Moedy, nortbweot to Dover, vroet to Cpptng. 

Newspapers 
Tines (Evealag) Stnla* and Union <W**bly) 
Herald (Eveninf Naw Hampshire Gaaetla (Weakly) 
Chronicle (Morning) 
Poet, and ncure. from F. E. Draw. 
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[THE WORLD'S GREATEST NEWSPAPEP/2? i& 

DOMINATES IN FIVE GREAT STATES AS 
MEDIUM FOR "NATIONAL" ADVERTISING 



TthU cttaurt pictur** pfofw Uo<iat«ly lW uattMti whuh th« 

of the Ch it a ( a Trr r 1 1 or y p«r »m-j«l:y to i rm.il Thr 



Cblu|a Trtkwn* 



• l-»din- i»*tion*l p» hi k * t inn ■ 



an-<t>*rrd with vh«l th-v pay lo> ra«d 




Daily 
Tribtine 

$ rt.7JO.02f> 



Chicago 
Sunday 
Tribune 

* 2.892, 070 



Circulation Afteree atarj aolfr- 

a<rtpt*on ralaa) avaiunhW la) 
JaUfra, ISIS, arere raaaal la 
in. a in i thia iK.it Tka 
Caaaffr Territory 
prlaee II Iraela 
Urea, MrcnJgea atari Wla- 
(ortaiai 

Note Irani tk>a ftapU of 
tka. a five atatea pay more 
(or the tartvlfrrga of eeea- 

• r Ttra i 1 ■, SUNDAY 

Tribune alarti laa n thoy 
any to reerl: 

5atMr«Uy Evealna Pool 
Pletoetal Rev yew 

l.adlra' Home Journal 
C . r rtouarkeeeinv 
Reel Rook 
Haaa-*t'a 

Chriallaa Hat .1.1 
Secceeafal Far-manf 
Farm Journal 
BreWera' r..,.tt. 

STribnar/a 

For Tka ihi..,„ DAILY 
Tribune t hey pay almoat aa 
mm h orate 



• aa mi ralo fr'/nrit. 



Hearsts »f71.i7e 



«cJ rUe. I IHJr* 



(J.vJ Iknixkrcinafy ♦ 



Journal * »C1.4*° 



I'lif.M-i..; hVvu-n 

*7£>G.45b 



5aturtldt( 
Evening l\><f — 

t> ao0,oi3 



Mr. William H. Johns, speaking as President of the American 
Association of Advertising Agencies, recently said: 

"That aowipapor hat) such a quick, direct appeal to Ika public thai 

it ia deitroerJ to be mora and mora recof nired aa tile biirgefrt, moat 

aaaantial and thoroughly recognised factor in national at wall aa 
local advertising, ju.t at all concede today that tyen tha smallest 
local nawtpapar helps frame national opinion on mattart of politics, 
morale, tattat and habits." 

Obviously it is important that every man who tponrlt money for advertising 

should realize the unique dominance of The Chicago Tribune in its territory. 
The map below shows how thoroughly The Chicago Tribune covers five great 
states. The chart opposite indicates that The Chicago Tribune must be a 
powerful force — an unrivaled force — with its readers, since they pay twice as 
much for the privilege of reading it as the sixteen million five hundred 
thousand inhabitants of the same five states pay to read eleven leading weekly, 
monthly, women's and farmers magazines. 

The value of a publication to a reader, its importance in his daily life, its 
weight and influence with him— is surely to be measured by what the reader 
pays for it. When people pay $10X10 a year (cash in advance) for The 
Chicago Tribune, it is because they want The Tribune more than anything 
alio tkoy road. 

The hundreds of thousands of people graphically pictured on the map beluw 
awake .165 mornings in the year with two ideas linked by the rigid routine 
<it j lifetime — braakfast and Tka Chicago Tribuna. 

Magazines may be laid away to be read whenever laisura and inclination happen 
to coincide, but a part of every day is definitely sat aside for reading The 
Chicago Tribune. Through no other medium can an advertiser so swiftly, 
so auraly, so directly reach the hearts and the brains and the pocketbooks 
of the people of the Chicago territory. 

In the Chicago territory one-sixth of the population of the United Stales 
possesses one-fifth of the national wealth, raises one-fifth of all our crops 
and produces one-fifth of our total manufactured product. The Chicago 
territory is unquestionably thr world's most desirable market, and it is domin- 
ated from an advertising standpoint by the world's greatest newspaper — The 
Chicago Tribune. 



Each Dot Represent* 
Fifty Subscribers to 
The Chicago Sunday 
Tribune 



Circulation now in ex- 
cess of 400,000 Daily 
and 700,000 Sunday 




"Iowa" a Booklet Giving a Vivid Picture of One Section of the Chicago Market, 
Will Be Sent Free to Any Selling Organization If Requeated on Business Stationery. 
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NEW YORK STATE 
DAILY NEWSPAPERS 



Forty-one Daily Newspapers — 
twenty-six Evening Newspapers, 
thirteen Morning Newspapers, two 
Morning and Evening Newspapers, 
with a daily circulation of 3,753,09 1 
together with 

Thirteen Sunday Newspapers 
with a circulation of 2,902,164, 

Making a combined seven day cir- 
culation of 25,420,710 published in 

Twenty-four Cities in the State 
of New York not only cover the 
best business state in the Union, but 
are agreed that National advertisers 
are entitled to and shall receive 
the kind of co-operation that will 



make business placed with them 
profitable, not only to the daily 
newspapers, but to the local distrib- 
utor as well as the manufacturer. 

These daily newspapers are great news- 
papers. Great, not only in circulation, but 
in real influence in their communities. 

They are operated by newspaper men 
who realize that daily newspapers have 
come into their own as to recognized value 
as the best advertising media, and are 
great in their determination to make good 
in every way to National advertisers. 

They spell economy, efficiency and the 
kind of co-operation so much desired by all 
national advertisers and so seldom found 
in any place except a daily newspaper. 

Localized national advertising is the 
most profitable kind, and daily newspapers 
localize national advertising. 



Circu- ZJM 10.000 

tattoo Kae» line. 

••Albany Knickerbocker Pre*. (M) 33JS0 MT Ml 

••Albany Knickerbocker Pre.. (S).... 43JS7 .07 .07 

Auburn Citix.it (E) 7J04 MtS MO 

Brooklyn Daily Eagle (E). . . 4&JU* .IS .IS 

Brooklyn Daily Eagle (S) 4*\4S7 .IS .18 

'Brooklyn Standard Union (E) S4J59 .IS .IS 

•Brooklyn Standard Union (S) S8J47 .15 .IS 

Buffalo Courier It Enquirer (MAE)... 75J18 .14 .12 

fluff.to Courier (S) .114,431 .17 .15 

Buffalo Evening New. (E) 90J12 .1* .16 

Buffalo Evening Timet (E) 84,718 .10 .10 

Buffalo Sunday Time. (S) 72JS8 .10 .10 

Corning Evening Leader (E) 7 J08 MZS JUS 

Elmira Star Cezatt* (E) 23.4*9 Ml JS 

ICIen. Fall. Po.t Star (M> 8,»0o .03 .03 

Glover.rill. Leader Republican (E) . . fJOO .02 M 

Glov.r.vill. Morning Herald (M) SJ4S .03 .02 

Ithaca Journal <E) S2S2 MZS MS 

Jema.town Morning Po.t (M) . 9,240 .025 .025 

Locbport Union Sun and Journal (E) 7J82 -02S 425 

-Middletown Time. -Pre (E) SJ9S .03 J2S 

Mount Vernon Daily Argu. (E) 0,421 MZ Ml 

Newburgb Daily New. (E) 1SJ03 .05 .03 

New York American (M J 301,712 JS .43 

New York American (S) . ... . 87SJ40 .90 SO 

New York Glob. (E) 188.780 J» J* 

Government Statement, October ' 
"Government Statement, April l.t, I 
•A. B. C. Report. October l.t, 1910. 
IPubli.her.' Slalemeat. 



Circu- 2JO0 10.000 

lation line. Una. 

fNew York Herald (M) tinn»e» 

tNew York Herald (S) , 50 .45 

New York Evening Journal (E) US.42J I JO IJM 

New York Po.t (E) 30J2S JS JO 

Jj«» Y °'\ s , u " <**> 1 I3IJS1 JO .34 

New York Son 'a)..... J 

New York Sun (E) I9SJ91 J2 JS 

York T.l.,r« (E) f I8IJI9 .30 J* 

tN«w York T«lc||r.m (S) 1 

New York Morning Telegraph (M) . . 52,103 J9 .17 

New York Morning Telegraph (S) S82M JO -255 

New York Time. (M) 339JSS JO .405 

New York Time. (S) SOIJSO JS 5335 

New York Tribune (M) 118 JO* .32 JS 

New York Tribune (S) . I0SJM J2 JS 

New York World (E) 339,199 JO .48 

New York World (M) 370J89 .50 .48 

New York Worid (S) S7S.799 JO .48 

Niagara Fall. Guette (E) I2J21 J3S .035 

Po..gHkeep.ie Star (E) 9*74 B32H2* 03 

Roche.ter Herald (M) 31.218 .00 JJC 

Roche.ter Time.-Union (E) 82.733 .1* .14 

••Schenectady Union-Star (E) 17.640 08 .04 

Statan l.land Daily Advance (E) 4JO0 .0275 J22S 

Syracu.e Journal (E) 45.025 OS .08 

•Troy Record (MAE) 23.752 JS 85 

Utica Daily Pre.. (M) 21,095 JS 045 

Yonker. Daily Now. (E) 3,780 .03 .03 

tSeven Day Average. 
Total Circulation 



)gle 
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Every Day isT^anl^s^iviii^Day 
Tor the Editor Served hy 





A, 



Newspaper -Enterprise ./Yssocia-tion 

>X SERVICE -MOT A SYNDICATE 

CI evel and , Ohio. 
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Philadelphia 

is a Wonderful City for a Concentrated 
Advertising Campaign 



I 3 



Experienced advertising men say that Philadelphia is 
different from any other market in the United States, 
because one newspaper alone, The Bulletin, goes daily 
into practically every worth-while home. 

Of Philadelphia's 392,000 dwellings, nearly 150,000 are 
owned by the families that live in them. 

Philadelphia's 2089 Building and Loan Associations have 
677,911 share-holders, and 430,793 people are regular 
depositors in its Savings Banks. 

Dominate Philadelphia 

Create maximum impression at one cost by concentrating in 
the newspaper "nearly everybody" reads— 

The Bulletin 



October >1C1 7Q9 C ° PiCS 

Circulation tj 1 y # %J d * 



The circulation of Th« Bulletin is the second largest in the United State*. 

The Bulletin i* the only Philadelphia newspaper which prints its circulation figures regularly each day. 
No prize, premium, coupon or other artificial methods of circulation stimulation have ever been used by 
The Bulletin. 





Issued every Thursday- formg 



of publication--by 
63 Park Row, N. Y. City 



on the Wednesday preceding the 
Co., Suite 1U7, N. Y. World HMir. . 
Private Branch Telephone Exchange, Beekman 

"n«r. Seer 



James Wright Brown, President; Fenton Dowlinf. Secretary 
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"ADVERTISING FOR THE SAKE OF LOTS OF IT" 
DOES NOT ATTRACT THE BRITISH 

System of English Newspapers as Outlined by Wareham Smith, Director of Lord 
Northcliff s Associated Newspapers, Ltd., May Hold a Lesson for 
American Publishers— Daily Mail Maximum is 16 Pages 



IN the present newsprint crisis when 
American newspaper publishers are 
wondering whether to jump, drive or 
balance, and are pinning their faith on 
hope for the days just ahead, it might 
be well to give a thought to the way 
the) are continuing to overcome a like 
situation overseas. 

A few days ago three went to tea 
at the Manhattan Hotel. New York. 
Two were Americans and called ^or 
lemon; the third— who was first— 
ordered cream, which is contrary to 
the rules laid down to us on what an 
Knglishman should put in tea. 

The adding of cream to tea prepared 
us for the next surprise, namely, an 
advertising man aad director in one of 
the greatest newspaper institutions in 
the whole wide-world, who doesn't be- 
lieve in advertising just for the sake of 
printing a whole lot of it 

Wareham Smith, director of the As- 
sociated Newspapers. Ltd.. publishers of 
Lord Northcliffe's Daily Mail, Evening 
News and Weekly Dispatch, is here to 
look us over for the second time in 
eleven years. He s 

that have surprised him greatly, but 
have pleased him immensely. His main 
concern is newspapers, and since his ar- 
rival, he says, that he has toured the 
greatest publication house in the world 
Having come through news print 
trials very similar to those now faced 
by American publishers. Mr. Smith's 
observations no doubt will receive seri- 
In 
he said 

"I read that there is a shortage of 
paper in America which is likely to be- 
come acute as time goes on. In view 
of the Urge number of pages which the 
American newspapers print daily I un- 
derstand there is some difficulty in 
roping with the matter. We have ex- 
perienced similar crises m England but 
have always met them without much 
trouble. 

"English papers are much smaller in 
ssiie, they have all a standard beyond 
which they do not go very far. The 
standard of the Daily Mail, for instance, 
is 13 pages, with a maximum of 16 
pages. A shortage of paper is dealt 
with by drastically reducing the 
ard site, usually in agreement 
competitors, but failing an agreement, 
each paper deals with the matter in ac- 
cordance with the amount of paper in 
sight. 

"Paper being the raw material of thi. 
great industry it entirely governs the situ- 
ation, and neither the requirements of 
the advertiser or any other class is al- 



lowed to affect it. When the 
cut the advertising space is cut 
tionatety, 

"The advertisement rates are gov- 
erned by the laws of supply and demand 
in connection with circulation and "pull- 
mg" power, and the rate once fixed is in 
most newspaper offices applied to every 
class of advertisers. 

"It is the aim of every advertisement 
manager to sell his available space well 
m advance. He is enabled to do this 



because he knows exactly how much 
space he has to sell. It is very' unusual 
for a newspaper in Britain to add indefi- 
nitely to the sixe according to the de- 
mand of the advertiser. 

"The existing system of 
the good effect of 

as well as the advertisement 
of the paper to make his ar- 
rangements well in advance. One re- 
sult is great saving in the staff of so- 
licitors. 



S. N. P. A URGES 10 PER CENT. REDUCTION 
AT EXTRAORDINARY MEETING 



Birmingham. Ala.. Nov. 25. 

A REDUCTION of at least 10 per cent in the use of print 
during the remainder of igig and through 1020 was urged 
all newspapers of the South in the following resolutions unani- 
mously adopted at the special session of the Southern Newspaper Pub- 
lishers' Association here today: 

"Whereas, members of the S. N. P. A. having met in extraordinary 
session to consider the report of its committee on the shortage of 
news print paper— a shortage which menacingly and imminently threat- 
ens the life of some Southern newspapers and which vitally affects the 
publication of every newspaper in America, finding: 



"That news print paper is used largely in excess of production: 
that the reserve supply has diminished below the acute danger level; 



that no sizable increase in production upon a commercial basis is less 
than from one to two years is possible; that the price of news print 
paper since the pre-war period has advanced from about 105 per cent, 
to about 400 per cent. ; that publishers of newspapers in their leal to 
issue their newspapers regularly in such site as lavishly to print the 
news of the world, with comment upon and interpretation of it. and 
also to publish instructive and entertaining matter dealing with every 
human interest, have brought about an auction market for news print 
paper which has carried its price above the level of sanity, do therefore: 
"Resolved, that the Southern Newspaper Publishers' Association, 
■n special convention assembled, urges its membership to make an earnest 
effort to reduce news print consumption, beginning at once and con- 
tinuing through 1020. at a rate of at least 10 per cent, as compared with 
die consumption for July, August. September and October of this year. 
The association earnestly recommends that all of the publishers of the 
South in each competitive area co-operate to the fullest possible extent 
to the end that every practical method of conservation of news print 
and all other papers made from wood pulp may be employed. 

"The association rerognires the fact that the necessary conserva- 
tion cannot be accomplished except by the reduction of the size of 
newspapers or a reduction of circulation. The association recommends 
that conservation be accomplished chiefly by a reduction in the number 
of pages printed, the number of editions issued, the size of type, the 
space of news heads, space for reading matter and illustrations, space 
for advertising and pyramiding advertising and in advertising rates and 
an increase in subscription rates with a view of covering the increased 
costs of white paper and the cost of delivery to the subscriber. 

"The association urges immediate co-operation in each competitive 
area in support of all the efforts made by the committees on conserva- 
tion and conciliation, representing the American Newspaper Publishers' 
Association and this association. The conservation and conciliation 
committee of this association is hereby directed to prepare a form of 
report to be sent by the secretary's office to all of the members of this 
association on which they are requested to report weekly the efforts 
for conservation and the actual results achieved, a 
reports 10 oe prinieo in me association s Duueiini. 



"I have no very close acquaintance 
with the American pros but it looks to 
me as if it is suffering from its own en- 
terprise. 

"The situation appears to be that it 
has created an immense demand for ad- 
vertising space, some of which they will 
be unable to supply, and a drastic tem- 
porary cutting down seems to be the 
only solution until the production of 
paper is increased. The cutting down 
in Britain has resulted in less advertis- 
ing space and a higher advertising 
rate." 

In answer to an inquiry as to Lord 
Northcliffe's health, Mr. Smith said that 
his chief had quite recovered from the 
effects of his recent operation, and told 
a little story concerning him which we 
think may be of interest to the many 
thousands in this country who are ac- 
quainted with Northcliffe. 

"When war broke out." said' Mr. 
Smith, "there was a meeting of tome of 
the directors of one of 
companies to see wh; 
be made. A day or two later Lord 
Northcliffe sent for me and said, *I hear 
that there is some talk of reducing staff 
—well,' said Northcliffe, "No man can 
foresee what we will have to do but you 
can take it from me that if a reduction 
of staff is absolutely necessary the di- 
rectors will go first." The staff was not 
reduced." 

Mr. Smith talked about many other 
things as they relate to newspapers, but 
through it all he left the impression 
that he was a thorough newspaper 
man who had two things — circulation 
and advertising -for which he expected 
pay in full, with never a thought of the 
greater number of inches of display 
that his competitor carried today — his 
concentration being on his own reading 
public and his balance sheet at the end 
of the year. 

Tha N.w Spirit 

News print is selling for 6 cents de- 
livered, in England, according to Mr. 
Smith, against A\i cents f.o.b. mill here. 
He says that the news print shortage is 
undoubtedly preventing the developing 
of much new advertising that is now 
being offered over there. 

When asked if he noticed any change 
in America since his last visit eleven 
years ago. Mr. Smith replied: 

"Yes, a mighty change. I find a new 
spirit of friendliness. Even the men 
that I meet casually, on the streets and 
in trains, when they discover that I 
am an Englishman, seem to go out of 
their way to show me that they are glad 
that I am here. It's a wonderful thing— 

this new touch - 
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SOUTHERN PUBLISHERS AGREE TO SAVE 10% 
IN NEWS PRI NT DU RING 1920 

Seventy-five Leading Newspaper Men Attend Special Convention of S. N. P. A. in 
Birmingham— Sweeping Cuts in Every Department Recommended 
in Resolution Unanimously Adopted 



(siArr comestondsnce) 

(as ru.K.earu> 

Birmingham. Ala.. Nov. 25. 

AFTER agreeing to a cut of 10 per 
cent in news print paper to be used 
during 1920, based on the average con- 
sumption of 1919. and after providing 
through resolutions adopted the method 
hy which this reduction could be most 
effectively made, the extraordinary ses- 
sion of the Southern Newspaper Pub- 
lishers' Association adjourned this after- 
noon, after having been in session at the 
Tutwiler since Monday morning. 

Seventy-five of the leading Southern 
publishers attended the conference, 
which was spirited and marked by ear- 
nest enthusiasm throughout. The pub- 
lishers in attendance represented the en- 
tire South from northern Virginia to 
western Texas. 

Must Conserve 
Facing the paper shortage unequivo- 
cally, the convention declared that re- 
duction of consumption must be made. 
As the concluding act just before ad- 
journment this afternoon the session 
adopted a resolution which every news- 
paper in the South was requested to pub- 
lish conspicuously on page one. 

The. resolution is printed on Pace 5 
of Editor dr. Publisher. 

To reduce the consumption 10 per 
cent, these things were declared nec- 
essary : 

Cut down the size of type, 

lading natter and illuetra- 



Decreaee advertising 
miding advertising and 
vertiatng rates, and 

Increase subscription rates to cover 
the cost of paper and delivery to sub- 



The resolutions were parsed 



planning any extensive increase in pro- 
duction Iwcausc they fear for future 
markets. Mr. Glass said. These manu- 
facturers arc attempting to supply their 
customers notwithstanding opportunities 
to sell on the open market at tremendous 
prices. 

The only remedy lies in the bands of 
the publishers who have increased con- 
sumption. The remedy is decreased 
consumption 

Mr. Glass told of an interview with 
an English publisher, who said that the 
American publishers had to look into the 
future in meeting with the present crisis. 
Rata* Too Low 

The advertising rates arc entirely too 
low, this publisher said. An increase in 
rates is the only thing that will remedy 
conditions. 

"Gentlemen, we are selling our adver- 
tising entirely too low," said Mr. Glass. 
"We hold our papers too cheaply. Some 
papers have already increased their rates 
50 per cent without any difficulty." 

He then told of how the Chicago Daily 
News, one of the greatest daily advertis- 
ing mediums in the world, has set an 
absolute limit to the size of its paper. 
In one issue alone more than 70 columns 
of advertising matter was eliminated. 
The ChiCftgO News has increased its 
rates. The New York Times is doing 
very much the same thing. 

Cutting down the site of the paper, 
reducing the display advertising space 
and increasing the rates, is the only so- 
lution for the problem of how to reduce 
consumption, the speaker said. 

"Increase your income by advertising | 
increase your income by circulation, and 
then hold down the aggregate number of 
pages printed." urged Mr. Glass in con- 



Sweeping cuts in every line were rec- 
ommended by the publishers. 

Suppression of all propaganda and 
everything that smacks of "free pub- 
licity" was enthusiastically agreed upon. 

The convention was called to order 
Monday morning by James H. Allison nf 
the Fort Worth Record, president. He 
declared that the meeting bad been called 
to overcome present conditions and 
urged every man to get down to business 
and enter into a spirit of helpful co- 
operation with his neighbor. 

President of A. N. P. A. Present 

Frank P. Glass of the Birmingham 
News, president of the A N. P. A-. was 
called upon for a statement of conditions 
as he found them. Mr, Glass said that 
the report of Chairman Stewart of the 
news print committee on conditions and 
suggestions for their remedy was cor- 
rect and heartily endorsed by him. 

The total increase of production for 
next year, according to the manufactur- 
ers, would be 70.000 tons. Mr. Glass said, 
and this increase would not comr unlil 
mid-summer. The time required for 
mill construction and thr high cost of 
machinery, coupled with its limited 
manufacture, wilt work against any per- 
manent relief from increased production, 
he continued. 

Conservative manufacturers are not 



Those present were: 

I. H, Allium. Fort Worth Record. 

W. C. Johnson. Chattanooga News. 

Noel A. Kerry, Paducah Ncwi-Denaocrat. 

E. K. Caslard, Oklahoma City Oklabomau. 

J. C. Wilraarlk, EI Pa»ci Heiald. 

A. E. Clarkson. Houiton Poll. 

l.u .it i J. Worltum. Fort Worlh Star-Tele 

"1!" L. McKrnnev. Macon New. Mid Cnl.im 

bsis F.no.uirerSitn. 

Victor It. Hanson. B.rrainrbam New.. 
Charles I. Slewirl. Lrain«t6n Herald 
John L FJwurth, Birmina-bans News. 
IE E. Foster, Houtioei Chronscle. 
ffihn S. Cohn. Atlanta Journal. 
Frank P. Glass, HirmiiiihAtn Ncws. 
Clsrk Howell. Atlanta Conititulion. 
Luke Lea. Nashville Tennesscran 

1 - C. ] ni r. T -t. k urn ; ! 1 . . r 1 S in 

C M. Stanley. Birmingham A«e Herald 

Charles t>. Atkinson, Atlanta Joutna 

R. A. Mullina, Birmtnikam Age-Hreald- 

II M. Ayer.. Anni.lon Star. 

Parker R. Ander«n. Citee.iat.oro (N. C) 

Record. 



S. N. P. A. CONSERVATORS 



THE S. N. P. A. committee on 
conserve! 
tion has 
follows! 

Buf ord Coodwin, Atlanta 
Georgian, chairman i Colonel 
_*a, Nashville Teanea- 
an; Marcellna E. Foster, 
Houston Chronicle; Victor Han- 
son, Birmingham News; W- 
A. Elliott, Jacksonville Timea- 
Unioo. 



Jeffresa, Greensboro (N. C.) Daily gg 



I. Thompson, Mobile Register. 
T. M. Marshall of New York, tireal North, 
em Paper Company. 

Curua B. Johnson, Knosville Sentinel and 
Charlotte Observer. 

Sh.rlry tllymp.u,. of New York, He.r.t Syn- 
dicale. 

I£. 1 
Newa. 

Powell t'Jaaa, t-rnehbsirg Daily Newa. 
G. P. Browne, Anderson (S. C.) Paly New). 
<i. T. Railord. Selma Timet. 

E. B. SLabtruan. Nashville Daily 
W. R- Sarlloei, Alh.iir Dccatsr Daily. 
Ralph R. Buvinger, Meridian Star. 
John F. D. Aoe. Fort Smith (Ark.) 

Record. 

B. H. I'eaee. Greeoeville (S. C._) New.. 
George Morris. Memphis N< 
Mrs. Lois K- 

F. G. lluntresa, 
and Nr-, 

J. W. Ferguson of New York, Eoiroa * p,,, 
clsuas. 



[. A. Keeder. Miami Dally Mel 
U 0. Do*, Mcrgenlhaler Lil 



Honham. 



Knoxville 'Joi 



Fred T. 
Tribune. 
W. W. 
Quinthy 

f. R. • 

mrail 

J. L. Meeks, Gadidro Timea-News. 
A. W. MeCulloh. Gadsden Journal. 
C. H. Allen, Montgomery Advertiser. 
K W. Barren. Birmingham Age Herald. 
V. V. Evans, International News Service. 
F. (I. Bell. Savannah Morning News 
T. C. Withers, Columbia (S. C.) Slate. 
J. C. Harrison, Augusta Herald. 
Benjamin E. Pierce. Aufuua Chronicle. 
Claude S. Woolard. Ralexh News and Oh 



F.. W. Carroll. Athens Daily Herald. 

J. M. Marshall of the Great Northern 
Paper Company was called upon for a 
statement of conditions. He said that 
his company was selling 100 per cent 
of its product. The temporary increase 
in supply which has been brought about 
by the great demand was possible only 
through using machines that were adapt- 
ed for other paper. This shifting of 
machines brought about an increase of 
os'erhead. and the consequent 
prices, Mr. Marshall said: 

Great 

The speaker 
were selling too much advertising 
for the amount of paper being 
lured, Even with the increase of ton- 
nage coming in next year unless conser- 
vation is practised, papers will be facing 
the same situation as now within the 
next ten months, Mr Marshall said. 

The Great Northern Company will not 
increase its production next year. In- 
creasing the tonnage means much pre- 
liminary work, Mr. Marshall explained. 
Europe will not offer any tonnage relief, 
because it is a consumer, not a producer. 
There is a normal growth, Mr. Marshall 
said, but it will not care for the ab- 
normal increase. 

The meeting was harmonious through- 
out, all publishers agreeing on the grav- 
ity of the situation confronting the in- 
dustry' and all entering with a spirit of 
willingness into any plan which promises 
relief. 

CANADIANS MEET TODAY 



TnaujxTo, Nov. 26— The annual meet- 
ings of the Canadian Press Association 
and the Canadian Press, Limited, will 
be held here today, tomorrow and 
Friday, in accordance with the com- 
plete schedule presented in Elil'loH III 
Publisher of November 20. 



58% INCREASE MADE IN 
ADVERTISING 



Newspapers in 18 Leading Cities 
of United Statea Printed 89,750 • 
804 Lines During Month 

of r 



A gain of almost 58 per cent in adver- 
tising was made in October, 1919, over 
the same month of last year, by 89 daily 
newspapers in the 18 principal cities of 
the United States, according to figures 
just issued hy she statistical department 
of the New York Evening Post. 

The total lineage for October. 1919, 
was 89,750,804, as compared with 57,- 
032,373 for October. 1918. Only one 
paper of the 89 figuring in the compila 
lion, showed a loss. 

The record by cities follows: 



New York... 
Birmingham . 

CJneaao 

Philadelphia . 
Los Angeles. 
Baltimore ... 

Detroit, 

Cleveland ... 
Washington 

llullalo 

St. laiois, . . . 
San Francisco 
Minneapolla . 
Indianapolis 
Milwaukee . 
New Orl 
St. Paul 



IBIS 
15.4iH.OJl 
K.rjT.*n 
*.' >e,n» 

7.171,70.1 
«,0*T,lt74 
S.<KI7.*«S 
5,M7,J40 
6.083.42S 
4,»4,C7t 
4.460.2M 
1. :-• J'J '1,11 
.8,450,(172 
3.41 1. MIO 
3.433.t>HB 

a.Btis.stij 



M7S.B0O 



iota 

10.709.70i 
1.44S.4&6 
4.!71,5»1 
4.SS4.UM 
1.110.180 
J.DSO.UOJ 
1.181,794 
1,9*1,0: S 
1,019,717 
2, SOS, A IS 
1,57»,7»0 
i ■ 1,1 I- 
.'.K-..,-_>- 
f.07».54S 
i,...,,,-. 1 
1,«*1.»17 
1.711MJS 

I'.!,- Ml 



Gain 
4.747.11s 



I.O0.72J 
2,'J4I.4U» 
I 44«.wrj 
S.4SS.SIG 
I.sio.iiro 
1.S64.S1ST 
\y:.i\r,.\\ 
1.7<t.640 
1.345,*i4 
I..S0I.979 

i.^.-.-.n-, 

1.4S7.1S7 

l.ir- 



SB.760.sii4 17.012.171 ».7I«.41I 



A. P. MEMBERS FAVOR 
HIGHER SALARIES 



Central Division Ready to Pay 
Aaaesamenta to Gel 
Type of Service Per- 



<ar rrxicsaru) 

Detroit, Nov. 25 —The central advi>- 
nry board of the Associated Press, meet- 
ing hrrc today, unanimously went on 
record by resolution as favoring a blan- 
ket increase in salaries for correspond- 
ents, reporters and telegraph operator* 
The hoard, which comprises 25 newspa- 
per publishers of the Central States, will 
forward its resolution, together with 
many routine recommendations, which 
are madr here to the board of directors 
of the Associated Press at its 
in New York. 

Ralph II. Booth, chairman of the t 
tral advisory board, presided. 

Considerable di scusston on answers 
received from members of the centra: 
division of the A. P. regarding the 
character of service desired by members. 
The consensus of opinion was that war 
news no longer is of any attraction to 
readers and recommended a minimum cf 
this class of service. 

The members from the Central States 
went on record as favoring increases in 
assessments "so that the type of reporter 
correspondent and telegraph operator in 
(lie employ of the Associated Press will 
be as high if not higher than 
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A. N. P. A. ANNOUNCES SIXTEEN ACCEPTANCES 
OF PLACES ON CONSERVATION BOARD 



Committee Now Half Complete — Publishers in Every Part of Country Taking Steps 
to Reduce News Print Consumption, Both Collectively and 
Individually— What Cities Are Doing. 



INTEREST among publishers through- 
out the country now centers, naturally, 
first on the mm who will comprise the 
A. N. P. A. news print committee on 
co-operation and conservation and sec- 

■ Hidly on what practical paper saving 
effect* the A N. P. A, recommendation* 
have had. Half the A. N P A. com- 
mittee has been completed and is primed 
on tin* page. Thin wa> announced on 
November 3d. 

F-IiItoh & Pi ou s it in correspondents 
have been instructed to report hy tele- 
graph every conservation move in their 
respective cities and puhlishers them- 
selves are invited to do likewise. 

As far a« can be learned there has 
been no concerted action hy publishers 
in New York. Chicago. Boston and 
Philadelphia cm any common methods of 
"«*s print. Each is rconnmiz- 
mg in his own way. 

New York's Record 

futures prepared by R. S. Kellogg 
- t '.he News Print Service Bureau show 
that the newspapers in New Ynrlt are 
using practically the same amounts of 
paper that they used during the last 
week in October. The daily average 

■ i pages for the week ending November 
-i «J*: American. iH; Herald, to; 
.Staals-Zeitung, io; Sun. to; Time*. Jt ; 
Tribune. 22 ; World. Jfi; Globe. 22; Eve- 
ntr-K Journal, 2.\: Evening Mail. Io: 
Ivcning Post. 21 j Evening Sun, aft; 
Evening Telegram. 2j; Evening World. 

For the week ending October jt. the 
iollowing averages of pages were noted 
in EfiToa & PiiM.n.itr» . 

American, io; Herald, 20; Sun. 21; 
Times, jn; Tribune, 21 ; World, 27; 
Untie. 2t, Evening Journal. 24. and 
I vennig Post, 21. 

New York newspapers report as fol- 
lows: 

la,on Roger., publiiher of the New 

Vork f.lobe: "The New York Globe in- 
tends to keep within its contract allot- 
ment during iqjo as it has d"ne every 
vrar since 1016. If every newspaper in 
'lir country does the same thing the 
print paper situation will quickly return 
<■■• normal." 

RKsntadiai Smaller Space 

K. S. Friendly, assistant business 
manager of the New York Times : "Our 
plans have been fully .et turtle We are 
'lolding to a .ti-pagr paper and are dis- 
couraging large advet tist mcnts. We 
have found it necessary to leave out 
nam- columns of advertising matter, as 
we base announced from day Io day. 
'mi we hope to overcome tins condition 
in a mrasure at least by securing the 
• (l iberation 01 nnr larger advertisers 
-those who used full paues m rhe past 
and to whom we are now recommending 
half and quarter pages.'" 

Walter <i. Ilry.,11, publisher of the 
Ness York American : "We arc making 
••very possible elTort to save news print 
and to do s,i have found it necessary to 
leave out many advertisements daily. 
Wr are cutting four pastes daily trom 
the morning American and ten pages 
from the Sunday American" 

Howard Davis of the New York Tri- 
bune: "We are working on plans for 



the conservation of new* print and will 
have a statement to make in a short 
time." 

Victor H. Polachek, publisher of the 
New York Sun and Evening Sun : "We 
have 110 announcement to make at this 

Three Rait* Rates 

Frank B. Flaherty, genera] manager 
of the New Y'ork Herald and Telegram : 
"We are doing everything possible to 
conserve news print. Advertising rates 
have been considerably increased, all 
special features which are not directly 
concerned with the news of the day 
have been eliminated, news is being 
edited closely, and waste of paper 
eliminated throughout. We are hold- 
ing down the size of our papers in 
every way." 

J. C. Dayton, publisher of the New 
York Journal: "We are doing every- 
thing that we can to conserve paper. 
We have increased our advertising 
rates more than 25 per cent and will 



not accept more than one page from 
an advertiser. We are rutting our 
paper from 4 to 6 pages daily and 
have left out from 65 to 70 columns of 
advertising. The average sue of 
our paper, except Friday, is now 24 
pages." 

J. S. Seymour, publisher of the New 
Y'ork Evening Post : "Following our 
usual practice wc arc keeping within 
our contract tonnage. We have done 
no buying on the spot market." 

George H. Larke. assistant business 
manager of the New York World: 
"The World is doing everything in 
its power to conserve paper. Our ad- 
vertising rates are raised 'over night' 
and wc have an arbitrary limit on 
the size of each day's issue, depend- 
ing upon the supply of paper avail- 
able. The highest number of pages 
we run on the Morning World is 32, 
hut we frequently run 28-page papers 
and sometimes as low as 20 pages. 
The Evening World fluctuates more 
than the morning paper, hut both are 



A. N. P. A. COMMITTEE ON NEWS PRINT 
CO-OPERATION AND CONSERVATION 
HALF COMPLETED 



IT is announced by the American Newspaper Publishers' Asso* 
eiatien that tha following publishers beve accaptad membership 
on its Committee on News Print Co*operatiea and Conservation. 
Bradford Morrill is chairman. 

Tho list comprise, only about half tha expected acceptances, 
and i. complete to tho close of November M. Tho additional 
name* will be announced a* rapidly ae received. 

Each member of thia committee is chairman of a sab-com- 
mittee which will work for the purpose of bringing about reduced 
consumption of newt print in accordance with the resolutions 
adopted by the A. N. P. A. Convention held on November 12. 



Region 

Bradford Merrill, New York American New York and New 

Jersey 

Benjamin H. Anthony, New Bedford (Mas*.) New England 

Evening Standard 
M. F. Hanson. Philadelphia Record Pennsylvania 
Fleming Newbold, Washington (D. C.) District of Columbia, 

Evening Star Maryland. Virginia, 

Delaware 

North Carolina, South 
Carolina 

V. H. Hanson, Birmingham (Ale.) News Alabama, Mississippi 
Elmer E. Clarke, Little Rock (Arh.) Louisiana, Arkansas 
Democrat 

W. H. DodfiB. a«v«Und (Ohio) Pros* 
D. E. Town. Chicago £vening Post 
C. I. Stewart, Lexington (Ky.) Herald 



E. B. Jeffress, Greensboro (N. C.) Daily 
News 



Ohio, Lower Michigan 
Illinois, Indiana 
Kentucky, Tennessee 



E. P. Adler, Davenport (Iowa) Daily Times Iowa 



E. Lansing Ray, St. 
Democrat 

Louis J. Wortham, Fort Worth (Texas) 

Samuel S. Sherman. Denver (Colo.) ! 

Mountain News 
A. C. Weiss, Duluth (Minn.) Herald 



North Dakota. 

Dakota 
Missouri (except Kan* 

sas City and St. 



Minnesota, Wisconsin, 
Upper Michigan 



conserving. When wc get sufficient 
advertising to fill the paper laid out 
fur a day, we stop taking business 
and we run the stated number of 
pages, regardless of the business on 
hand." 

Report's received from Ebtroc & 
Publisher correspondents from other 
cities follow: 

Chicaco— Practically all the Chicago 
papers have been leaving out columns 
of display advertising on certain days 
of the week, notably the Daily News 
and the Tribune. The Puit discrim- 
inates in selection of ads it publishes 
according to priority— i.e., the ads 
omitted are invariably those which 
are turned into the office last for 
each edition 

Other papers — the Tribune notably 
— are omitting all publishers' adver- 
tising and certain other specified 
kinds. Others follow the ' first come, 
first served" idea in what they pub- 
lish. 

Hoili the Tribune and the Daily 
News have cut down the number of 
their daily classified advertising col- 
umns to some extent. 

Niw Orleans, La. — Although the 
higher circulation rates were scheduled 
to become operative, both city and coun- 
try, on December 1, the publishers de- 
ruled to put the city increase into effect 
November I/, and things went off with- 
out a hitch— as a matter of fact, sales 
showed a slight increase over Saturday. 

On news schedules, the papers here 
arc all endeavoring to run about 50 col- 
umns of news daily and not more than 
211) columns Sunday, including comics. 
They have all decided to discontinue 
the magazine section, as such, until 
further notice. 

On advertising, the publishers are 
about to go into conference. It is the 
opinion that the increase will be about 
25 per cent all around. 

Full details regarding new circulation 
prices and conditions of distribution for 
New Orleans newspapers follow : 

1, That city carris-Tfc. newsdealer* and news 
toys be charged a flat rate of tl.oo per one 
hundred fur the daily afirrinsou imper* and 
last the carrier rate lur all subscribers to all 
papers 'hall be IV I Mile per week, i.e.. .016 
per daily issue and .025 for the Sunday 

!i. That the daily and Sunday city car- 
rier delivery price for all of the papers if lo 
be 'ioi per wcek. 

1, Thai (he dry retail price to the public 
for (he afternoon newspapers daily is lo 
he Sr. and for the nsaming pi:»er daily Gv; 
rhal iLr toy retail prier to the public for all 
three Sunday papers shall be i.< 

I. Thai ihe wholesale rales for the afler- 
nn.m newspaper. lo all dealer, arc lo b» a. 
follows; 

100 paper. 11.00 

so ■;; mi 

"& " ••- - - -40 

n> •• i« 

0 " 0» 

fl. Thai the Sunday wholesale rale for all 
rhrrc papers r.> all <ily dealers Ls 10 be at 
tb« rare of e.V&i) per hundred - 

l(li> papers »S.5» 

t.0 •• t.Si 

Si " 05 

i'i> •• Go 

io •• if- 

4 " 10 

«. That ihe .ily hotels will be charged t'-Je 
daily and S- Sunday, and lhal Ihry shall 

(CoiliW on Page io) 
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ADVERTISERS SET STRONG POLICIES 
AT CANADIAN CONVENTION 



Declare for Smaller Ad* and Audited Circulations — Local 
Chapters Will Be Formed for Monthly 
W. C Betts New President 



Toronto, Nov. 26. 

FROM every standpoint this year's annual convention of the Asso- 
ciation ot Canadian Advertisers, which was held at the King 
Edward Hotel here on Thursday and Friday of last week, was 
the Ix-.st in the history of the organization. The attendance was very 
satisfactory, with an excellent representation of member* from points 
outside Toronto. Interest was well maintained throughout the two 
days. Some very effective business was done and policies were de- 
termined upon which will undoubtedly infuse new life and energy into 
the work of the Association. 

Advertiser* Demand Audited Circulation 

The election nf officers fur 1919-192(1 live, though something of ill value 

resulted in the unanimous choice of W. would depend on its position in the pagc. 

C. Hens, S. Davis & Sons, Ltd., Mon- Objectionable advertising came in for 

treal. as president ; D. George Clark, attention. On this i>oini the derision 

McClary Manufacturing Company. Ltd . of the meeting was that members should 

London, vice-president; Miss Florence continue to insist on having their ad- 

E. Clot worthy. Toronto, secretary, and wrtifing appear on a page apart from 

J. R. Kirknatrick, E. W. Gillctt Com- that to which objection was taken. 



to be seen whether the Dominion would 
live up to it in the realms of industry 
and trade. 

Other speakers at the banquet included 
H. Macdonald, secretary of the Ontario 
Division of the Canadian Manufacturers 
Association, who told something of the 
work of that organization in furthering 
the interests of Canadian industry; W. 
J. Taylor, president of the Canadian 
Press Association, who brought greet- 
ings from his organization, and J. J. 
Gibbons, representing the Canadian As- 
sociation of Advertising Agents. 

PAPER MILL BOUGHT BY 
COAST NEWSPAPERS 



PRESS GALLERIES BAN 
PUBLICITY MEN 



Hawley Pulp a Paper Company 



pany. Ltd , Toronto, treasurer. The new 
board nf directors consists of A. D. 
Cridland, Canadian Kodak Company, 
Toronto; E. G. Hogarth, B. S. A, Ford 
Motnr Company of Canada, Windsor ; 
F. W. Hunt, Massey-Harris Company. 
Toronto; F. W. Stewart, duett. Pca- 
hody & Co of Canada, Montreal ; W G 
Steward, Goodyear Tire 4 Rubber Com- 
pany of Canada, Toronto and H. S. Van 
Scoyoc Canada Cement Company, 
Montreal. 

Direct-by-Mall Committee Named 

The sessions were presided over by 
W. M. Mackay, Lever Brothers, Ltd,, 
Toronto, president for the past year. 
These were held both morning and after- 
noon on the two days of the conven- 
tion, while on Thursday evening a ban- 
quet was held, which was the one social 
feature of the occasion. 

Among the constructive policies adopt- 
ed was the formation of a Dircct-by- 
Mail Committee which will deal with 
all questions arising in connection with 
puhlicity through the mails. In the 
United States much of this work is done 
by the Direct Mail Association, of which 
Clifford Elvins, a leading member of 
the A. C A., is vice-president, but the 
action of the Association in forming 
this committee will tend to make the 
work in Canada a branch of the general 
activities of the organization. 

The question of circulation statements 



With respect to outdoor advertising, 
the meeting made a protest against the 
unfair way that prices were being boost- 
ed through the heavy extra charge bring 
placed on so-called special boards. 

Local Cbaplar* Will Ba Formed 

The Association decided upon the 
formation of local chapters as a nucleus 
for holding monthly meetings. These 
will be arranged wherever there are a 
sufficient number of members to justify 
their being called. In addition a semi- 
annual meeting of the whole Association 
will hereafter be held midway bctwtcn 
the annual meetings. 

The close relations existing between 
the A. C. A. and the Canadian Manu- 
facturers' Association will be made still 
closer through the formation of a spe- 
cial committee of the A. C. A. to co- 
operate with the C. M. A. in all matters 
pertaining to marketing and advertising 
Three mcmhers were appointed to this 
committee with powers to add to their 
number. Hitherto the two bodies have 
been co-operating in the matter of ques- 
tionable mediums, the A. C. A. advis- 
ing in the case of all advertising propo- 
sitions of a doubtful nature coming 
before the manufacturers. The creation 
of the new committee will tend to pre- 
vent duplication in this and other di- 



PorTLANn, Ore., Nov. 25 —A majority 
of stock in the Hawley Pulp 1 Paper 
Company, whose large manufacturing 
plant is located at Oregon City, has just 
been purchased by a syndicate of Pacific 
Coast newspapers for approximately 
$.5,500,000. 

The capital stock of the company is 
only $800,000, and it is reliably stated 
that each share has sold for $440. The 
owners were W. P. Hawley, W. P. Haw- 
Icy, Jr., and the estate of Theodore B. 
Wilcox. 

The plant at Oregon City has a month- 
ly capacity of about 300 tons of print 
stock paper. By installation of new 
equipment the buying syndicate expects 
to double this capacity in the near fu- 
ture. 

Recently the Hawley company built 
and opened a large concrete addition to 
the plant on the cast bank of the Wil- 
lamette, near the Oregon City Falls, 
where the mill gets its power. The an- 
nex is said to contain some of the largest 
and most modern machines in the world 
for the manufacture of news stock. 

Rumors of the purchase of the Haw- 
ley mill by a group of Oriental capital- 
ists have been in circulation for some 
lime. Uter it was rumored that the 
Crown- Willamette Paper Company, with 
a large plant at the same location, had 
taken over the Hawley property. 



Naw Rale ■ Bar Holders of Both 
Nawapapar and Political Pac- 
tions, If Pay for Lattar Ex- 
ceeds Regular Salary. 

Br Robert T. Bakby 

( STAFF COaSESPOXTJENT) 

Washington, D. C, Nov. 36.— Politi- 
cal press agents who hold member- 
ship in the press galleries of Con- 
gress simply to retain standing »< 
correspondents while their chief oc- 
cupation and suurce of income is that 
of propagandists for political organ- 
izations have come under the ban 
at last. 

When EuiToa & PrausHEa's Wash- 
ington correspondent made an issue 
of this matter about a year ago he 
was regarded as a "radical" desirous 
of setting aside established traditions 
of the Press Gallery, when there wa» 
no proper occasion for so doing. 

Reform Effected Qnietly Now 

Vet the matter which was held as 
something akin to "bolshevism" a 
few months ago now is accepted 
without so much as a healthy row in 
the gallery, and a ruling is quietly- 
placed upon the bulletin boards, car- 
rying the following legend : 

"Resolved, That it be the sense oi 
the Standing Committee of Corre 



Lloyd Harris Gueat af Honor 

At the banquet on Thursday evening 



came in for a Rood deal of discussion the guest of honor was Lloyd Harris 
and strong ground was taken with re- 
spect to the necessity of having regular- 
ly audited statements. The Association 
takes a very decided attitude on this 
point and >trnngly endorses audited cir 



chairman of the Canadian Trade Com- 
mission in London, England. Mr. Har- 
ris dealt exhaustively with the work of 
the Commission and pointed out that 
the thing which had impressed him 
most since he went to London was the 
discovery of the tremendous possibili- 
ties of inter-colony trade within the 
Oner again the Association went on British Empire, 
record as being opposed to the employ- At first France and Belgium had ap- 
ment of iprcial scheme* to secure cireu- pcarcd to offer the better prospects but 
lation. It was ielt that the circulation the desperate state of the tiannces of 
so procured was of little value and that these countries did not present favor- 
advcrtiscrs were paying for something aMe opportunities for trade expansion, 
that was of no real service. The countries of the British Empire on 

Another questron that took up conoid- the cither hand presented a wonderful 

and varied market. 

The first task of the Trade Mission 
was to secure the removal of all restric 
mes^.a K e was any stronger when i: ti»ns cm trading in Empire goods. This 



was the tendency amoiu- 
to use big space. The point 
raised as to whether the effect of 



appeared in large space than in smaller 
space. The conclusion arrived at after 
some discussion was that the sntaller- 



i':cd ad 



be made quite as effec- the country a 



was successfully accomplished, opening 
up vast markets within the Empire. The 
exploits of Canada's soldiers had given 



and it remained 



BRIDGEPORT POST MOVES 

Three Papers Now Housed in Modern 

Naw Structure 

BatDGEi-ofiT, Conn . Nov. 25.— With 
the completion of its new three-story 
building at 140 Middle street, the Post 
Publishing Company has moved from 
the old Cannon street address, and the 
Telrgram (morning), the Post (even- 
ing) and the Sunday Post arc now pub- 
lished from the new home. The build- 
ing is of brick, steel and reinforced con- 
crete. 

Circulation, business and advertising 
departments arc housed on the main 
floor ; editorial rooms are on the second 
and cartoonists 1 and photographers' de- 
partments on the third. Mechanical de- 
partments, the composing room and 
press rooms are in the old two-story 
building in which the Standard-Amer- 
ican was formerly printed. 

Emergency Paper in St. Paul 

-St. Paul. Minn., Nov 24.— The Daily 
New* has been compelled to import 
print from British Columbia. It has re- 
ceived a trainload from Powell River, 
B. C, at an expense of about $75,000. 
The shipment will last the News and 
its associated Minneapolis and Omaha 
namesakes only a few days. 



"First. Mcmhers of the gallery who 
accept employment with political 
committees, which in the matter of 
emolument exceeds in amount their 
compensation from their newspapers, 
shall withdraw from membership in 
the galleries until such political em- 
ployment is at an end. 

Second. Where the political cm 
ployment is merely a temporary side 
issue, the pay or salary not exceeding 
the salary earned in newspaper work, 
withdrawal from the galleries is not 
deemed necessary. 

"Third. Where the political employ- 
ment in question is that of publicity 
agent, even though not well enough 
paid to require withdrawal from the 
galleries, the name of the correspond- 
ent thus employed shall be posted on 
the bulletin boards of the galleries, 
together with an explanation of the 
character of the work by him per- 
formed and for whom performed." 

A special election will be held on 
December 1 to select a successor to 
the late Ben F. Allen on the stand- 



DELEGATES APPORTIONED 



Empire Press Representation for 19Z0 
Conference In Canada 

Ottawa, Ont., Nov. 25. — Word has 
been received here that the Empire Press 
meeting, recently held, suggested that 
representation at the Press Conference 
to be held in Canada next year should 
be divided as follows: Australia, 14 
delegates; New Zealand, 5; South 
Africa, 9; India, 6. 

The proposed representation for 
Great Britain is: Northern newspapers, 
fi; Southern, 4; Irish, 4; Scottish, 6; 
and one each from the Institute of 
Journalists and the National Union of 
Journ 



Launch Succeeds Borglum 

O m aha, Nias.. Nov. 24. — Arnold 
Borglum has resigned as manager of 
the Darlow Advertising Company, Oma- 
ha, and has been succeeded by M. O 
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SELECTING THE SALESMAN TO SELL CLASSIFIED 
ADVERTISING SPACE SUCCESSFULLY 



ONE of the most important duties 
of classified managers U to em- 
ploy classified salesmen Good 
classified salesmen arc hard to select. 
Sow applicants for positions have all 
the earmarks of being super salesmen, 
kit when put to the test absolutely fail. 

One of the best classified salesmen I 
ever came in contact with was a man 
.\ h<> could never have secured a posi- 
tion on his appearance or use of the 
1> language In spite of his dress 
and broken accent he was a wonderful 



Answer Questions on Whether 
Be Old or Young, Experienced 
Inexperienced 



1 1 is evident, therefore, that no law 
can be established by which classified 
-alesmen may be successfully selected. 
The following experiences of a few 
classified managers however, show how 
some have answered the questions as to 
whether it is better to employ experi- 
enced or inexperienced men — whether 
old or young men are more efficient. 

Favors Young Man 

H. G. Barringer, classified manager 
of the Indianapolis News, expresses his 
opinion in favor of young men as fol- 
lows : 

"The clarified salesman necessar- 
ily has a greater number of accounts 
to »re regularly lhan a display solici- 
tor. Therefore a classified solicitor"* 
success, after he has gained a knowl- 
edge of classified, depends largely on 
his ability to call on a large number 
of accounts, get their attention and 
business quickly, and make ready for 
the next call The younger man with 
the proper qualifications will make a 
better classified solicitor than the 
older man. By young man, I have in 
mind ages ranging from twenty-two 
to thirty years. They need not be 
experienced in advertising work, but 
it is ■ point in their favor if the 
candidate has had some business ex- 
perience — preferably in selling. 

"He must be fairly well educated — 
generally nothing less than a high 
school education. It is very essen- 
tial that he have a neat appearance, 
a pleasing personality, an excellent 
imagination, and a willingness to 
learn. 

"The young man possessing the 
above qualifications is made still more 
desirable if he has certain obligations 
which tend to make him more settled < 
and to force him to look at life in a 
serious manner Young men who are 
not entirely or in any way dependent 
<>n their own efforts for a livlihood 
are generally less consistent. 

Like* Exporioncad M«n 

"In my mind the classified manager 
has a better success with an inexperi- 
enced advertising man than with an 
experienced «.ne The reason for this 
can be easily seen when you consider 
that the majority of newspapirs are 
the proper method* in 
the classified sections— 
therefore the solicitor working on a 
classified section not being developed 
in the proper way, Rets the wrong 
impression of what this class of ad- 
vertising is and I find it takes more 
effort to destroy wrong impression, 
than to teach new ones." 
The experienced classified salcman is 
the choice of Harry Gwaltnev. classi- 
fied manager of the Milwaukee Journal. 
He says: 

"I prefer young men of 19 to 25 



years of age, experienced cither in 
the business of selling or who know 
something of advertising. I would 
give preference to a successful classi- 
fied salesman over others if I knew 
him to be such. I would prefer the 
man who had been successful in other 
lines than to the half successful 
classified salesman. Some young men 
come out of high school and can suc- 
cessfully sell classified advertising. 
I would make no distinction between 
married and single men. I have both 
on my force. I have had married 
men who were loafers regardless of 
the fact that they had a family to 
support, and I have single men on 
my force who work as hard as any 
married nun can work. In my opin 



ion, anyone who has reached his 20th 
year— who has a fair education — who 
has sales talent— a reasonable amount 
of personality— some tact, and a little 
common sense backed up with tot? of 
energy and sincerity, will 



On the other hand R. W. Andrews, 
classified manager of the Syracuse Post 
Standard, has the most success with in- 
experienced men. In a recent Utter he 



"The young man who has a fair 

tun to succeed is the man 
the best classified advertising sales- 



is a 



MAINTAINING INTEREST IN WANT ADS 

BY LEE SMITH 

Classified Manager, Omaha Daily Bee 



4^ INCH the discovery of the interest aroused by the publication 
*J uf items headed "Wanted" and the necessity of arranging them 
in different classes, to enable the reader to find with ease that which 
he sought, the paramount problem has been the securing of sufficient 
individual new wants each day to draw reader attention. 

The Want Ad reader has been educated to go directly to the 
classification containing the information he wishes. This with the 
trader has become a habit and the psychology of habit must be 
recognized by any advertiser who would get maximum results. 

Mr. Stranger hat just arrived in a city to make hii tutu 
Hii first thought ii to get hit family in a new house. Kab 
him to purchase a newspaper for its Want Ads. 

But it happens that he has picked a small issue for home adver- 
tising, so he reaches the conclusion that either there are no homes 
fur sale or that the particular paper he bought is not much of a 
medium — both erroneous conclusions, but nevertheless disastrous 
to the real estate advertisers as well ax the newspaper. 

Considering this from the advertiser's point of view, his failure 
i ■ maintain a continuous ad has cost him the chances of a sale, 
lie would not have had to advertise a long list of homes, but he 
should have had some mention of the fact that his business was 
placing Mr. Strangers in new homes. Three purposes would have 
been served. Mr. Stranger would have had a home, the real estate 
man would have made a sale and the paprr would have added to 
its prestige. 

Everyday advertising solves the problem. Classified advertising 
contracts are as numerous and varied as the publications back of 
them, but it is generally admitted that the ideal business building, 
result getting contract is the one which induces the advertiser to 
vr the Want Ad column daily. 

Owing to a universal preference on the part of advertisers for 
Sunday papers in particular and for the midweek or Friday issues, 
many increase the size of their copy on those days. This increase 
is made to include a wider range of offerings or a more detailed 
description uf some specific offering. 

However, to insure reaching the reader, who does not realize 
that some days are heavier than others, but who reads Wants Ads 
only when a want presents itself, it is necessary to have some copy 
in every issue It is absolutely impossible for an advertiser to pick 
' ut the day when a reader is going to want what he has to offer. 

The proper way for the professional advertisers to maintain 
maximum results from classified is through running new copy 
persistently and to add variety by changing copy daily and using 
efferent amounts of space. 

This will not only gain the advertiser the advantage of larger 
copy on the preferred days but will break the monotony of the 
standing advertisement. Much of the power of the Want Adf it lost 
by advertisers using mere announcements and allowing them to run 
week after week. The persistent Want Ad reader becomes so ac- 
customed to seeing it that its power is lost. 

No contract could lie so arranged that it could be universally 
adopted, but the basic underlying principle of successful classified 
mediums makes the use of some sort of copy each day an obligation 
on the part of the contract advertiser and in addition to giving him 
the best results, gives the paper a foundation on which to build 
voluntary advertising. 



HI PARISH, manager of classi- 
• fied advertising of the Bir- 
mingham News, started his classified 
advertising career on the Atlanta 
Journal in the 
year 191 1, where 
he worked as 
inside clerk. 
From there he 
went to the 
Macon (G a .) 
News as man- 
ager of classi- 
fied advertising, 
where he re- 
mained for one 
year when he 
was offered the 
Post 




H. I. Pasish 



The Atlanta Georgian employed 
him after about is months' service 
on the Post, from which paper he 
went to the Greensboro (N. C.) 
Record as manager of 
tising. 

He couldn't be happy out of classi- 
fied. %n when the Birmingham News 
tendered him a proposition in Sep- 
tember, 1018, he accepted, and has 
made a great record as classified ad- 
vertising manager of that paper, in- 
creasing the "Want Ad" spare more 
than too per cent., and the 
ids about 16$ per cent. 



in itself and in order lo | 
business of this kind, must be sold 
by the best kind of salesman. I be- 
lieve that you will agree with me 
in saying that it is harder to interest 
business firms in classified advertis- 
ing than it is in display. 

"I believe that if the right kind of 
a young man is obtained, it would 
be best to employ an inexperienced 
his selling abilltv 
would be most 
profitable for the employer." 
E- A. Vincent, classified manager of 
the Minneapolis Journal, not only pre- 
fers inexperienced men but finds young 
men better than older ones. He says : 
"It has been our experience that 
young men just out of school or with 
one or two years of office training 
give us the best service. By taking 
them green we train them along our 
own lines and thus avoid the experi- 

its that arc hard to break. We ge- 
grow up with us to become a valuable 
asset to our organization. 

"As a rule if you take on an ex- 
perienced man or an older man they 
only stay for a short time and you 
have another man to break in, with 
the resultant loss of time and husi- 
ncss. 

"The above views apply, of course, 
to an established classified medium 
whrre service to the advertiser to- 
gether with sales ability is necessary. 
In other words we need a man who 
wears well" in addition to being a 
salesman." 
Older men, however, are the rule on 
the Detroit News, where W. W. Mur- 
dock, the classified manager, has built 
up a strong selling organization. Hi, 
is as follows: 
"In my experience I have always 
(ConrinsW on Pagt »o) 
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MEN WHO SPEND $100,000,000 A YEAR 
IN ADVERTISING TO CONFER 



Annual Convention of Association of National Advertisers 
in Lakewood, Next Week, Will Be Marked 
By Several 



14. That in the country all salaries and 
allowances uf all kinds, or compensations paid, 
of any kind wbstwscvcr, be distonimued. 

13. That tat railway news compsnirft be 
allowed no teturus, effective thirty day* from 
the time this MgrccrtKsil becomes operative. 

16. That this arrangement Ucome cfleclive 
Monday, December 1st, IUIV, both in Ihr City 
o( New Orleans and adjacent territory, 

17. TUat in maintaining this [dan all 
circulation contest* and lie offering of all 
premiums, priirs. theatre tschcts, gifts and 
lOtnpensations of all kind* between the office* 



and the carriers, agents, newsboys 
ch a 



THE annual meeting of the Association of National Advertisers, 
to be held at Lakewood, N T . J.. December 4, 5 and 6, promises 
to be the most important ever held by the organization. Al- 
though no formal program will be announced in advance, it is cer- 
tain that the many big advertising and sales problems that arc facing 
American business today will be thoroughly discussed and plans laid 
for meeting those of the present and the future. Members of the 
A. N. A. spend practically $100,000,000 a year in national advertising. 

The only outside speaker who, it is definitely known, will ad- 
dress the meeting, is Stanley Claguc, managing director of the Audit 
Bureau of Circulations, who will present an exhibit of an A. B. C. 
auditor's working papers so that A. N. A. members may visualize 
the entire auditing procedure. 

Will Visualize Auditing of Circulation 

To Evitoi 4 I't Ki i siitit, Secretary dentally, save a good deal of other print- 
John Sullivan of the A. N. P. A. said : 

"Yes, wc have a program, hut we arc 
not Idling yet. The only thing wc can 
say at present is that wc will work from 
« a m to S t.W p. m. each day, including 
the lunch hour. No difficulty about that, 
because we have been doing the tame 
for nearly len years and have formed 
the habit. If we didn't keep A. N. A. 
men working all the time at annual and 
M-mi-annual meetings, they would kick 
and ask why they had been lured from 
their offict".. 

Practice of Advertising and Sailing 

"This annual meeting program will be 
like every other program we ever have 



ing and a fair 

ing." 

The retiring officer* of the Associa- 
tion of National Advertisers are: 

President, W. A, McDcrmid, Menm-n 
Company; ist vice-president, J. C. Mc- 
Quiston, Westinghousc Electric Manu- 
facturing Company ; 2nd vice-president, 
T J, Wright. Kelt & ('arrant Canufac- 
turing Company. 

Directors— Brainerd Dyer, Aluminum 
Casting Company; J. B. Ellsworth, 
American Telegraph 4 Telephone Com- 
pany ; I„ R. Greene. Tnckett Tnhaccn 
Company ; L. B. Jones, Eastman Kodak 
Company; F. M. Sims, Timken-Detroit 
Axle Company: R. W. Spearc, Todd 
will have to do with the frac- Protrxtograph Company; P. L. Thom- 
tvt of advertising and selling. It will son. Western Electric Company; Tim 
enable us to make ourselves better fitted Thrift. American Multigraph Sales 
to serve our companies in marketing Company; L. W. Whcclor.lc. Stephen F. 
their products. Whitman & Sons Company; J. F. 

"We are not very likely to discuss por- Wichcrt, Mellen Food Company, 
tentously measures designed to reform Executive secretary aittl treasurer, 
overnight a wicked and Bolshevikcd John Sullivan, 15 East 26th Street, New 
" jthcr are we concerned about York, 
ourselves making ourselves 
httcr for our jobs. 

"Probably unrest and unc 
tlu- many evils from which 
the world is suffering would be < 
cured immediately if the general slogan 
were, One man One Reform, instead 
of looking vo everlastingly outside our- 
selves for salvation. 



deal 

prohibited; carcptlng aueh money as 
tie offices pay, legitimately, for the delivery 
of papers to oAke subscribers, and escepting 
such minor conditions involved in the transpor 
tatinvi problem* of the various papers. 

Id. That the use of office motor trurka, 
or other vehicles, or the bire of the same 
for the transportation of newsboys, carriers 
and the like, for any pleasure purpose what- 
soever shall be discontinued. 

IP. That the newspapers will be allowed the 
use of outside men lor canvassing, stops and 
complaints. 

!|i>. That all free diitribution of newspa- 
pers, by samples or otherwise, excepting those 
given In legitimate regular advertiser* av proof 
of publication of their copy, shall be discon 
tinued;^and that the sale of ^papers in bulk, 

maintain agents, 
January StOtb. 

21. That (or a period of ten itiys from the 
dale that (hi* arrangement become- oficratite, 
.Is* circulation re present (.lives of each of ike 
newspaper, represented in this Aworiation 
-hall riser, rvrrv day at ten o'clock in (lie 
■norninff to confer on iocn matters as may 
remit from the putting of thU axreetaeat into 
trareulUttt. 

22. That towr* of circulation by any pa- 
per resulting from this arrangement -ball not 
be made the basis of advertising solicitation 
to the del ri meet of either or bntb of the 
other papers in this 6rM, and that notice to 
ihn effect "ball be communicated to the adver- 
tiding department by each paper. Violation" 
of this clause shall b* railed to the attention of 
the I'tibli-hrr* Amsociarinn for *»ch disciplinary 
anion against the offender as (bey may de- 
termine 

23. That all exeepiHint are (o be made by 
nun us! riwi-ent In* t ween the circulation de- 
(•arlmrnt*. in writing, and are to be based 
iin the theory that In this arrangement no pa- 
fr desires to impose harrlsh:p. uputi the othrr 
paper", to the extent of asking them t» hamllr 
any imnortani situation in the war that would 
tarn* them unnecessary lo«"- of buiine-.-, nor 
■Uir- an T tmper party to this plan de.ire or 
Ml M acbicre any advantage over rilbrr of 
<t» contemporarie- In keeping the letter, a-, wetl 
as the spirit of (hi. agreement. 

H, That \W\\ arrangement shall remain in full 
fnrrr anil effrrt for nne year from fVeember 
1st, 1010. and that it may be amended frown 
time to time by a unaninwti* vnte of the 
rKiblMirra at rnrrting^ called for that purpose 

The paper* co-operating arc the 
Dail? Stat..*, tbr Timet:- Picayune and 
the Item. 



NEWS PRINT SAVING 
BEING EFFECTED 



(Coifinui'J from Pane 7) 

retail each of the three daily papers at 4e 
ea.h and each of Ihr Sunday papers at *c. 

COUNTRY 
* That the drlivery price for all papers 
When all the Work IS done, WC CXpcCt outside of the Oly of New Orleans i. to be 

inilividual retail price 
ublic outside ol the 
to be J< 

December 3. 4 and S. will be Riven up Sunday. 



....... ...v nvi" u sjv..v, s- v tnjnt,! UUDIlIC Ol IUC t.liy l>l .>C »T 

t.» play, that is, on Saturday. The three »««*. ■»*.'" 

days, Wednesday. Thursday and Friday, city of New* Orleans uii" 



entirely to business. On Saturday morn- 
ing me wilt play golf and inclulicc in trap- 
shooting, which is the kind of thing that 
many of its would do at home. 

From Labor to Refreshment 

"Hut— LaJaQf first; then refreshment. 

"This annual meetinfr will he distin- 
guished hv an innovation in the shaJH' 
of a newspaper published daily llirough- 
Cstrl Ihr meeting There will also be a 
preliminary issue in which will be an- 
nounced the general dotaiK The daily 
will either l»r IWodcd each man 
.1^ he rntir» the breakfast room or 
placed on the tables 



That the wholesale country rate for all 
'Hi' and dealt 
Sunday. 



three papers tr, agents 
Ic daily and 3 



Thai 



iters is to be 



the railrnad news 
companies, including tbrir city stands and 
foreign dealers, ihall be 2 lie daily (retail 
pri . c i »i)L ; '"*' Sunday (retail price Tel. 

10. Thai the mail rale. <,f all three papers 
•ball be: 

One year, dally and Sunday. $ I! f <rfi 

6 itiunthi, daily an.l Sunday II. Wl 

.1 month,, daily and Sunday 

1 month, daily and Sunday.... 

One year, Sunday only 

>» miM'ln, Sunday only 

One year, dally only 

• months, daily only 

1 motiltiv, daily only 

t rcor.rh. dally only..... 

GKNEKAL 

That tbr 



Dethoit. — The Daily News. Journal. 
Free Press and Times are down to a 
new low siie, but plan to become 
smaller. The Sunday News and Free 
Press officials are conferring on the 
size uf the Sunday etlition. which is 
already down to about 120 pages. Ad- 
vertising rate increases of almost 25 
per cent, arc tinder consideration. All 
arc turning down quantities of advertis- 
ing 

Herbert Pouting, business manager 
of the News, says: 

We are leaving out latae vulumrs of ad 
lerti.ing fnur day. a week. " 



S.r<. 
l.oe 

S.SCi 
1.71 
p.no 
«,:< 
MO 



II. 



rr* he is per rent 

12. That all foment* 

Kach issue will contain information of any and all binds of i 

carriers in the eily be discontinued; that is, 
csrepting salaries or eomasisfions, nr both, 
paid to the raanasers of the regular sub. 



notes 



the current day's sessions, with 
-•nccrning the previous day's 



( .r olat.nn Managers to define what 
nation, but if tbry fail to «.,. the 
is to be left to the decision of the Tu 



A^<<>, isl.hn. 
That 



mertings, And thrrc will, without doubt, stations of the ncw.t'aner. It i, fed to the 

Ire a good deal of facetiousness intro- *"<">'<"!' M«, y ,rs..o d.*„ what, is . sub- 
duced by the large stall of editors and 
contributors. 

"This will lie the first occasion of 
using this method to promote and fur- 
ther general meetings. It will have the 
advantage of novelty, and it will, inci- 



I practice of accepting return, 
be abrdxli.d ah'clulrlv It is reeogmrH as a 
matter of pratti.al nperati-n that a little lati- 
tude must be given the Circulation Manager* 
of all papers In eaie of theit diaagreemrnl 
on this snhieet, the maoer is In be referred 
to the Publishers' Association for decision. 



cd an average of iorty pages on 
»eek da>t. the New. plan* quite drastic 
urtailing i.l tbi »i»e of it* Sunday edition. 
We have »«:ueeeed and we are going to squeeze 
further. Wc hare taken this action because 
.e believe It is the diltv til erery |luhli*her 
ol the country to cut ilnwn tbr aire of iwtaes 
for the brnent of the smaller publisher. Al 
though the .New* has under contract sufficient 
tonnage ol nr.. i.nni t„ meet full require 
rarlll*, wr have taicll this action, 

Out advance* in advrrming rates averaged 
about iio p*r mil. In tegaiil to sub*,n|iiiun 
rate* wc tiiid K.mprlitive eondilion* maVr a 
chaure in the »tth*criptinn rstr* imposiihle. 
allhcuigh the new* i* at present the only 
[saiHr with a rural rate as high as fth a year. 
I he New* aim. to maintain an average of not 
to careetf 70 columns a day of editorial mat 
ler on week days, regardless of advettixmg; 
although the sire of Ibe panes vane* from S| 
to tl pages » column, to tbe page. 

James Schcrinrrhnrti, publisher De- 
troit Times, said : 

On April I lasl the price ol tbe Del roil 
Times was advanced to three rent* an,! the 
carrier rate made more than any other Hetmit 
pact. We did n,.t .hang- the advertising line 
rale, because we felt tbat in the cut in circu- 
lation, which resulted from tbr hia-hrr lab- 
scription rate, we were prMrlirslly rai.ing nur 
rale. We are mure rompart in sire now than 
any other paper in the state holding down to 
frnsn Is to 111 pages. We have not gnne river 

Iti pages in sis months A small sired paper 
take, lAt r ,.f „• Wr are working an a 30 60 

ba*i* ol 



The Free Press averaged 617 per cent 
advertising during October and the Jour- 
nal is holding down still tighter. 

All approach the subscription question 
with doubt. It is expected that the 
Journal, News and Free Press will (nr.- 
tinue at two cents for some month!, 
possibly going to three cents whrn th,- 
condition of Ihr 1920 newsprint market 
asserts itself. An increase in the Sun 
day price of the News and Fret Pres.. 
now eight cents, is being considered 

Washington. -Publishers here »re 
working up.m a Insis of agreement to 
conserve news print Fleming Newbnlc! 
of the Star is the moving spirit in iht 
effort tn bring this about, his proposal 
following very largely the lines tirgcri 
by the War Industries Board, the regn 
tations of which he had a large part in 
framing. 

Two of the Washington papers, the 
Star and Herald, have kept within the 
limitations of the War Industries Board 
requirements since that organization dis- 
banded, after having requested publish- 
ers to continue observance of the con- 
servation rules. 

In any agreement for curtailment, Mr 
Ncwbold believes the papers which have 
observed those rules should have equi- 
ties. He proposes that the Star, Post 
and Times shall agree to a horizontal 
cut in the size of the daily issue and 
that all shall agree not only to decline 
new advertising hut to endeavor to have 
advertisers use less space. Only in thi* 
way can a proper competitive basis be 
maintained, he contends, because other- 
wise it simply would l>e transfering ad- 
vertising from one medium to another 
and no paper saving could result. 

Mr. Newbold has been in frequent 
communication with other members of 
the paper committee of the A. N. P. A 

One of the results has been agreement 
to again start campaigns for school chil- 
dren tu collect old newspapers. Mr 
Newbold is of the belief that the news 
print situation is tending toward the 
point where a national paper adminis- 
trator may be necessary unless the pub 
lishers take hold of the problem with 
a proper realization of its gravity. 

Arthur D. Marks, business manager oi 
the Washington Post, discussing the 
situation and the steps taken by that 
publication said; 

"The Past anticipated tbe difficulties now be 
•cuing publishers. We have tried tn heeo a 
little ahead ol the other fellows, aa during tbr 
war we advanced subscription rates and bavr 
in. I issued a new advertising rate card. 1 
believe tbe department stores ibosild pay a 
higher rate and when our current contracts es 
pire the rales will be raiaed. probably as much 
a. 20 per cent. 

"My idea about this necessary eonservatioe 
program is tbat it Is up to the New York dai 
lies to tale tbe lead. If they will begin real 
curtailment paper, everywhere will follow them 
but »o long as they continue to run the bears 
papers at al present, publishers in 

rrinr mn frilling 

HA«Tft*ii. Conn.— The only definite 
action so far decided upon bv Han 
ford publishers to meet the newsprint 
shortage is the increase in rates by the 
Times of one cent a line to take rffnt 
January 1. 
The Couranl has not yet decided to 
imilar action although something 
of the sort may be done later. 

All papers here declare they are run- 
ning close to the schedule of the War 
Industries Hoard and do not see the 
need of further cutting although thry 
arc not soliciting so much advertising 
as they normally would. The prevailing 
opinion here that the large city publish- 
ers have not taken the lead in conser- 
vation of newsprint and the small cit» 
papers ought not to be expected to lead 
the way. 

(Confinm-d M Pai7C 16) 
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— trend 



There is a definite tendency among 
the most prominent advertising 
agencies and advertisers to recognize 
newspapers as predominant advertis- 
ing mediums. 

More companies are coming to ap- 
preciate the logic of confining adver- 
tising to channels of distribution, of 
creating a demand where the con- 
sumer can buy the goods and where 
the manufacturer can sell them at a 
profit. 

The method of trying to strong-arm 
the trade with an advertising cam- 
paign in national mediums "reaching 
millions of people" is losing vogue. 
The jobber and the retailer are learn- 
ing that the only part of this tremen- 
dous advertising program they arc 

interested in is their own local rel- 
atively small territory. 

Following the trend of right adver- 

ising. 

Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 

Established ISM 

Publishers' Representatives 

New York Kansas City 

p Chicago San Francisco 
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CURTIS SEES NO END OF 



Th.t 




diately elected by the board of gover- 
nors to the presidency for the unexpired 
term, which close* in May. Pressure of 
business compelled Mr. Wilson-La wrcn- 
son's retirement, he said. Mr. Hopkins 
is sales manager of the Columbia Pho- 



AD BUREAU TO START 
IN CHICAGO DEC 1 



Three-Year Leate Closed en 
Marquette Building — 
WUI Com* From 



At the 164th dinner of the Sphinx 
Club of New York, held at the Waldorf- 
Astoria Tuesday evening, the guest of 
honor, Cyrus H. K. Curtis of Philadel- 
phia, delivered a message that was both 
encouraging and helpful. His talk was 
built upon a series of questions, pro- 
pounded by Chairman George Kthridge 
calculated to throw light upon advertis- 
ing of the present day and its future 
possibilities. 

As evidence of his belief in the future, 
Mr. Curtis recited an experience he had 
in arranging for his 1920 stock of paper 
through the mills that have supplied him 
for many years. 

$20,000,004 Paper in 1920 
"We expect to use about $20,000,000 
worth of paper next year and it is going 
to require the building of a new mill by 
the plant now taking care of us," he 
*aid. "I insisted upon this program be- 
cause I can plainly see the possibility of 
a 3.000.000 circulation for the Post nut 
so very far in tile future, and a corrc- 
>lxmding increase in the sale of ray other 
publications." 

Mr. Curtis believed that increased ad- 
vertising was sure to follow the activi- 
ties of our producers in marketing their 
products at home and abroad and in 
getting ready for this result more and 
more advertising will be required. On 
the other hand, he advocated more se- 
rious thought in the preparation of copy 
and, if need be. curtailment of space to 
insure room for all and conservation of 
paper stocks. 

The story he told of his career was 
intimate and interesting. Labor difficul- 
ties he disposed of by saying he believed 
hr had the same success as others who 
cultivated the good will of their em- 
ployees, took interest in the workers' 
affairs and mixed and counselled with 
them at every opportunity. 

42 Cents' Worth for $ Cemli 
How he succeeded in getting a circula- 
tion of millions was practically answered 
in hit description of the character and 
worth of the material put into the pub- 
lications, the service and the value of the 
product. "A paper sold to the public at 
5 cents representing a cost of 42 cents 
was a practical illustration — the public 
was naturally getting big value for the 
price paid, the advertisers got value in 
the circulation and seemed to be willing 
to provide the difference in cost." 

Irvin Cobb expressed astonishment at 
the news that Ellis Island, instead of 
being a sieve through which men capable 
of being good Americans got into the 
country, was in reality a chute through 
which undesirables were shot into the 
United States. 

James Montgomery Flagg rrad a bur- 
lesque on how a modern moving picture 
producer might film a story of Adam 
and Eve. 



PRINTING TIE-UP ENDS 
IN NEW YORK 



Compositor* 
Order to 



With I. T. 
to Work and 



I. P. 

Milwaukee, Nov. 26. — Ii 
Kctchum. (or many years business 
agrr of the Madison (Wis.) 
is de..d, aged 72 years. 



. N. Y. Ad Clob 

V A Wit*on-Lawrenson resigned No- 
vember 24 as president of the Advcrtis- 
ing Club of New York and George W. 
Hopkins, first vice-president. 



The printing tie-up that has existed in 
New York since October 1 was broken 
this week when the union printers and 
pressmen voted to return to work at $6 
weekly increase in pay and to arbitrate 
their 44-hour week demand. 

"Big Six" voted only a week before 
not to return to work, but a reversal was 
brought about by a manda'e from the 
executive council of the International 
Typographical Union based upon the 
complaint of the employers that the vote 
to remain out on "vacation" was vir- 
tually a vote to strike and was illegal 
without the sanction of the international 
officers. 

After an all-day session with the offi- 
cers of the local union on Saturday, the 
executive council issued a mandate to he 
presented to the men Sunday. The terms 
were that they should return to work 
Monday morning and instruct their offi- 
cers to arbitrate the forty -four-hour 
week with the employers. The threat 
of penalization by the international union 
was held over their heads if the mandate 
were not obeyed. The union voted 3 to 1 
to obey. 

J. W. Hayes, secretary of the Interna- 
tional Union, said that he was satisfied 
with the action of "Big Six." He said 
the council would endeavor to arrange 
for a speedy arbitration of the differ- 
ences between the men and the employ- 
ers, and that he had received assurances 
that all the compositors who returned to 
their shops would be put to work. 

Pressmen's Union No. 51 and Feed- 
ers' L'nion No. 23 followed the action 
of "Big Six" Tuesday by deciding 
to take out new 1. P. P. & A. U. cards 
and return to work immediately on con- 
ditions similar to those accepted by the 
compositors. 

Members of the Printers' League re- 
ported Wednesday morning that their 
men were nearly all back and plants 
prepared to operate 100 per cent. 

It will probably be a long timr before 
printing conditions in New York will be 
normal again, as many publications 
moved to other cities during the tie-up 
and it is doubtful how many will return. 

The loss in money to all parties in- 
volved in the trouble has been tremen- 
dous. 

Although the union paper handlers are 
still technically "out," having taken no 
omcial action calling off their strike, the 
employing printers, report enough men 
arc at work to mret all requirements. 

At a meeting of the striking Litho- 
graph and Printing Ink Makers' Union 
Sunday, President John R. Ritchey re- 
ported that John J. Bealon of the State 
Industrial Commission had stated that 
he would try to get an arbitration com- 
mis*icn appointed In settle the strike. 
Tlir l;0 members present voted to re- 
main out until the Ink Makers' Associa- 
tion, representing the employers, had 
recognized the union. Kitchey an- 
nounced that sixteen of the thirty-five 
the eity had signed with the 



The Bureau of Advertising of the 
American Newspaper Publishers' As- 
sociation has closed a three-year lease 
on suite 841-842 Marquette Building, 
Chicago, and will open its long- 
planned Middle Western office about 
December 1. Director William A. 
Thomson, who spent the last two 
weeks in Chicago seeking suitable 
quarters, will return there about De- 
cember 1 to man and equip the office, 
which he expects to have in full 
operation by January 1. 

No manager has been selected as 
yet, but Mr. Thomson said that a 
Middle Western man would probably 
be chosen for the post. After his ap- 
pointment and until he becomes tho- 
roughly familiar with the work of 
the bureau, Mr. Thomson and Thomas 
H. Moore, associate director of the 
bureau, will alternate between the 
New York and Chicago offices. 

"We have been desirous of open- 
ing this Chicago office for the past 
four years," Mr. Thomson told Edito* 
& PtrnLisnea, "and it has been made 
possible by the greater support be- 
ing accorded the bureau by the 
newspapers. We now have about 459 
members, which is an increase of 
about 69 per cent over the member- 
ship on December 1. 1918. 

'Our committee is now working for 
the establishment of a Pacific Coast 
office and we will get it under way 



just as soon as the publishers in that 
section give us the necessary support. 

"Just as soon as we can afford it. 
the bureau intends to employ a sta- 
tistician to prepare circulation and 
advertising data on newspaper ad- 
vertising and the figures prepared 
during the past year by Enrro* tc Pub- 
lisher will furnish the basis of his 
work. The data Edito* & Publish ra 
has collected and printed form the big- 
gest contribution that has ever been 
made to the cause of 
tiling." 

BOUND 



Vl.it to I 

Howard Corbett. manager oi the 
London Times, who has been in this 
country for the last three weeks 
making a study of American news- 
paper conditions will sail for home 
Saturday on the Mauretania. 

During his stay in this country he 
has visited Washington. Philadelphia 
and Cambridge, Mass. The trip to 
Cambridge was made to see the Yale- 
Harvard football game. Mr. Corbett's 
visit to America is in connection with 
the survey of American business and 
shipping now being made by the rep- 
resentatives of Lord NorthclirTcs 
newspapers. 



Testa* A. P. Member. Meet Not. 29 

The Texas members of the Asso- 
ciated Press will meet at Dallas on 
November 29 to December 1. Ken: 
Cooper, chief of the traffic depart- 
ment, and Paul Cowles, superintend- 
ent of the Central Division, will ad 
dress the meeting. 



CONDENSED FICTION 

Full of Action 

Well and Fully III us crated. 
WHOLE-PAGE NOVEL-A-DAY, Feature No. 3 

For Daily, Sunday and Saturday Afternoon Papers. 

Any Length and to Meet Any Requirements 

In copy with mat of title and illustration or in 
whole page mats. 

A Large Nnmber of Illustrated Stories 

running: from 1,000 to 100,000 words, among 
which are stories by 




Robert W. Chambers 
Sir Gilbert Parker 
Rex Beech 
F. Hopkinson Smith 
Jack London 

George Randolph Chester 
Gouverneur Morris 
Hell Caine 

Mnry E. Wilkin* Freeman 
Gellett Burgess 
Jecque* Futrelle 
Wra. Hamilton Osbora 
H. C. Well. 



Ellis Parker Batter 
Arthur Stringer 
John Kendrick Bang* 
New tan Fue**le 
Georg* Ade 
Carolyn Well. 

Kdith Sessions Tupper 

Edwin L. Sabin 
John Strange Winter 
Ed..r Wallace 
Freak Stanton, Jr. 
Rot>.rl Berr 
Roy Norton 



See our catalog and price-list. 

THE SLOAN SYNDICATE, Inc. 

1834 Broadway New York, N. Y. 



L/iyiti^c 



uy 



Editor A Publither for November 27, 1919 



13 



Highly Concentrated City Circulation 
In New Orleans 



The leading commercial center of 
the South — the second port of the 
I \ S. A cosmopolitan city — a highly 
active buying and selling market — 
responsive to advertising. 

Suburban Now Orleans is too limited — too 
scattered to reach economically. Concentrate 
on city circulation — advertise in the States. 
You will get more profitable returns at a lower 

cost. 

Want more information f 
We'll gladly furnish it. 



WRITE 



Advertising Dlrft 



ECTOR / 



New Orleans 

STATES 

EVENING SUNDAY 
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CALLITYPE PROVEN PRACTICAL BY 
LITERARY DIGEST 



Printing Text Matter from Photo-Engraving* Was Done 
First in 1898, But Not Really Developed 
Until Now 



PRINTING from plates has been practised since the discovery of 
photo-engraving, and away back in their heads thinking pub- 
lishers have cherished a hope— especially when things are running 
side wise with printer.-— that some day a man would come along and 
ihOW then how to go to press without setting type. Going to press 
without typesetting has always been possible, but it has never been 
considered practical. 

It remained for Literary Digest to put the much-thought-oycr 
system to the big test. During the seven weeks that the printing 
trade of New York has been tied up by strikes, lockouts and "vaca- 
tions," that publication has appeared regularly and has steadily im- 
proved in typographical appearance, until now it compares very 
favorably with any printed- from-type product. 

Fntt Time on Such a Large Scale 

publication of show what eventualities might bring 



Never before has a 
anywhere near the circulation of the 
Literary Digest attempted to issue even 
one edition without typesetting, and 
for that reason alone their efforts have 
attracted wide attention, not only aiming 
the publishers who have been caught in 
the web of labor difficulties in New 
York City, but by the public in general. 

The first effort on a large scale to 
show what could be done in the way 
of issuing a publication without type- 
setting, of record in the United States, 
was carried out in Chicago in 1898. 

Chicago daily newspapers had ju»t 
passed through one strike that had tied 
them op for a week, and the indica- 
tions were that they might have to face 
another The second strike never ma- 
terialized it was to have been the 
printers — nevertheless. Chicago publish- 
ers were on the alert and were welcom- 
ing any suggestion that would make it 
unnecessary to again suspend publica- 
tion. About the same time a newspaper 
over in Paris was having publishing 
troubles and had resorted to photo en- 
graving. The work was crude, but the 
publication was saved. Copies of that 
paper, Petit Blcue, fell into the hands 
of the editors of the Chicago Journal. 
The system being used appealed to them 
and they decided to give it a trial to 



forth. 

The Journal made the trial in one 
edition, photo engraving the editorial 
page from type-written sheets, as is fol- 
lowed today by the Literary Digest. 
While the experiment was in every way 
a success, it was not followed up at tiul 
timr, but it attracted wide attention, ana 
for a time stimulated interest in photo- 
engraving of pages and was responsible 
for numerous efforts to space typewrit- 
ten lines to give an even right margin. 

Willis Hall Turner was then pub- 
lisher of the Journal; Peter Finley 
Dunne (Mr. Doolcy), was editor; 
Richard K. Linthicum, now of the 
New York World, was managing edi- 
tor, and Fcnton Dowling, now circula- 
tion manager of Eiutok & Publishes:, 
was private secretary to Mr. Turner and 
did the actual work on the page. The 
contributors to the page were Mr. 
Dunne, Mr. Linthicum, James O'Don- 
ncll Ucnnett and Grace Duffy Boylen. 
So far as known that was the first effort 
to reproduce text matter of a regular 
American publication from a photo-en- 
graving. 

The Literary Digest has made no 
claim of originality. In fact, it has made 
no claims of any kind excepting that no 
great difficulty was being experienced 





Photo bv Curils 

. AN EDITORIAL CONFERENCE ON MAKE-UP 
Loft to ri(ht — B. P. Adams, W. C. Roberts. W. S. Wood., F. A. King, Richard 
Duffy. F. W. Hal.oy, B. M. McConaall, C. Cbriitopborsoo. 

came out as usual. It looked rather 
ragged the first week because it was a 
hurry job. Each week since there hi; 
been a marked improvement, and now 
the Literary Digest, without composi- 
tion, is pleasing to the eye. 

To publishers, probably the most in- 
teresting tiling about the Literary 
Digest in its typewriter dress is tha: 
fact that it has cost less per page than 
it did before the strike went into effect 
The contract price per page for compo- 



in getting out that publication weekly 
during one of the most complete tie-ups 
that the printing trade of New York has 
ever suffered from. 

The Literary Digest, like all other 
New York publications outside of daily 
newspapers, was facing suspension when 
a printer suggested "photo-engraving." 
It was two days until press time, and 
no time for debate. His suggestion was 
accepted and followed. The results arc 
public property. The Literary Digest 



Photo by Curtis 
I iRICINAL TYPEWRITTEN "DUMMY" 



PAGE AND PRINTED PRODUCT 



1 



In a recent offi- 
cial audit of the 
Standard Union 
the auditor an- 
nounced that 
97% of its circu- 
lation was sold 
in Brooklyn, 
the home sec- 
tion of Greater 
New York. 



sition on the Literary Digest was 

and the cost under the photo-engraving ' 

listen i- $8. 

The method uied by die Lin rary 
L>iRCSt in the present emergency should 
be called catlitypy, according to the 
dictionary, and it means "beautiful 
type." Many ether publications followed 
the lead of the Digest in meeting the 
recent printing situation, including 
N'ugent's, Paper Mill and the Long 
Island City Star. The Los Angeles 
Times also experimented along this line. 

The Literary Digest has met its circu- 
lation demands and has brought catli- 
type to a nearly perfect method of 
printing. 

The process through which copy passes 
• n the Digest is interesting. The 
editor's manuscript is written on a type- 
writer, equipped with a 10-point type, 
to a width of inches. This work is 
<|rme by a corps of nine to twelve girls 
Black paper carbon ribbons are used on 
the typewriters and produce a clear im- 
pression, instead of the blurred appear 
ance which comes from using regular 
inked ribbon. 

To secure the proper alignment at the 
right hand of the column has only been 
i question of care. A light blue line 
drawn on each sheet of copy paper has 
been the guide of the typists and several 
times it has been necessary to reeopy 
several limes to secure the desired re- 
Milts althuugh a great deal of this has 
been overcome during the making of 
the second copy after errors have been 
corrected by the editors. 

When the typists make their final copy 
"f material it is rolled out of the type- 
writer into a pan of water without being 
touched The typewritten sheets are 
taken from the water and pasted imme- 



to bring matter within the space allotted 
for it When the pages arc finally 
finished, they are sent to the engravers, 
where the column width is photographic- 
ally reduced from V/t to ,t;-i indies. 

The work of getting out the 
Digest under the new system has fal- 
len largely on the art department, under 
R. E. Lcppert, and the editorial depart- 
ment under William S Woods, for it 
must be remembered that aside from 
the saving of $4 a page on composition 
there hat been no proof reading, which 
is quite an item on a big magaiine. 



Photo by Curtis 

MAKING DISPLAY TYPE HEADLINES BY PHOTOGRAPHY 
BY THE "DESATYPE" 



dtately on sheets of cardboard of uni- 
form size, on which the enlarged si*e 
of the page lias previously been marked. 
This holds the ink and gives a clear en- 
graving. 

Probably the most remarkable part of 
the Digest's work is the setting of the 
head* and initial letters. This is being 
done with a new machine known as the 
Deiatypc. Instantaneous photography- 
is the principal of this new invention. 
The Dcsatype is designed to set large 
art letter advertisements. In fact, 
photographic art designing is claimed 
for it. 

In other words, you select the art 
style of letters that you wish to use and 



the machine operator then places that 
style on the machine and by the opera- 
tion of the keyboard throws each in 
under the powerful lens until your copy 
is completed. The prints are dropped 
automatically into a developing bath that 
is a part of the machine. 

All heads and initial letters used in 
the Digest for the last five weeks have 
been made on this machine, which is not 
yet on the market commercially. This 
part of the work has been done so well 
that many persons believed it to be reg- 
ular art work. 

In many cases, after the pasting up 
of article* has started, it has been found 
necessary to re-edit and rewrite in order 



Jun kin Gati Another Papar 

CtfSTON, Ia., Nov. 25.— Paul S. 
Junkin, publisher of the Crejton (la.) 
Advertiser-Gaiette, and interested in a 
number of other Iowa newspapers, has 
just purchased the Fort Madison (la.) 
Democrat. Those associated in the pur- 
chase are W. D. Junkin, publisher of the 
Chariton Herald-Patriot; W. J. Mc- 
Ginn and D. J. McGiffin, sons of a 
sister of the Junkin brother*. The Me- 
Gifnns have been running the Fairfield 
Ledger, which has been in the family 
since 1852. 



HodfM Succeeds G«iring 

Omaha. Neb., Nov. »s— John B. Gat- 
ing has resigned a* editor of the Pub- 
lishers' Auxiliary, issued by the Western 
Newspaper Union, and is succeeded by 
C F. Hodge. Mr. Gairing become* con- 
nected with the business department of 
the W. N. U. 



Now Agency in Omaha 

Omaha, Neb., Nov. 2y— A new ad- 
vertising agency has been opened here 
under the name of the Bloodheart-Soat 
Company. 



No Campaign in 

THE PACIFIC NORTHWEST 

is complete without including rich and 
prosperous Southwest Washington 

This district is blanketed by 

The Tacoma News-Tribune 

whose circulation here is greater than that of Any Other Outside Newspaper 

It maintains a staff of its own correspondents and circulation men throughout 
Southwest Washington, and in the larger cities operates branch . offices. 

For the ten months of 1919, up to November first, The News-Tribune pub- 
lished every evening except Sunday, carried a total volume of 

6,519,464 

agate lines of paid advertising, a daily total of 

Over 27,000 Agate Lines 

Some record for an evening newspaper published in a city of 120,000. 

TRIBUNE PUBLISHING CO. 

FRANK S. BAKER, President CHAS. B. WELCH, Editor and Generaf Manager 
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HOW NEWS PRINT IS BEING CONSERVED 



{Contained from Page to) 



Omaha, Neb. — The print paper situa- 
tion is serious with some of the publica- 
tion, here. The World-Herald is paying 
as high at 8 cent* per pound for paper, 
their contract volume of paper (or the 



One of the big dailies here is jo short 
oi paper that the general manager has 
called a conference of all his advertis- 
ing men and told them instead of seek- 
ing to boost a retailer's advertising space 
from a proposed 50 inches to 60, he 
wished if they could diplomatically do 
so they would drag the advertiser down 
to 40. 



Cleveland, O— To date Cleveland 
daily newspapers have not cut the siie 
of their papers. No move has been 
made to increase circulation prices. The 
Plain Dealer and the News and Press 
still charge 2 cents a copy for their 
week-day editions, the Sunday News- 
Leader and Sunday edition of the Plain 
Dealer retailing for 7 cents. 

The Plain Dealer is "cutting to the 
lione" its news stories and editors of 
feature and daily news departments 
have been instructed to "keep every- 
thing down." This applies to real es- 
tate, financial, market, and dramatic 
daily departments and all phases of the 
Sunday editions. The scarcity of print 
paper is the cause. 

Similar economic measures have been 
adopted by the editors of the Press and 
the News and Sunday Leader. 

Advertising in all of Cleveland daily 
newspapers is now running abnormally 
heavy, particularly in the line of na- 
tional space-buying. The department 
stores, retail groceries and piano, player 
pianu and talking machine dealers arc 
liberal buyers of newspaper advertising 
space, holiday 
usually large. 



Roi tuvrtt, N. Y— Local newspapers 
announce the elimination of special de- 
partments such as fraternal. Buy Scout, 
church news. etc. They formerly de- 
voted a page to each one day a week. 
Tliis is one means of meeting the print 
paper situation 

Some advertising rates, such as 
theatrical, concert and all entertain- 
ments were raised on November 1 and 
new r-jte cards on all advertising are 
about to be issued. There is some talk 
nf raising subscription rates, hut little 
liktihood of any immediate step in this 



from one to two cents per copy only 
a year ago. 

Sizes of all issues have been cut for 
the last two of three weeks. Rochester 
publishers arc following closely the rec- 
ommendations of the \V;ir Industries 
Board for guidance for the present re- 
adiustment of the ratio of reading mat- 
ter to advertising space. 

The largest afternoon paprr cut four 
pages from its usual Saturday size last 



Dam-a-s, Tr.x — Newspapers in Texas, 
ahimed at the increasing shortage of 
reus print paprr. are taking drastic 
measures to consrrvc tin- supply. Those 
m Dallas, Port Worth. Houston and 
other cities are reducing the number nf 
paces at the expense of reading mailer 
where possible, and some are even re- 
jecting advertising matter to conserve 



rates have been announced but it is 
known that such action is being serious- 



The greatest conservation of space to 
be seen so far is in the reduction or 
elimination altogether of features, such 
as comics, cartoons, special articles, 
household hints, etc There also has 
been a very noticeable tightening in the 
use of news matter. Stories are being 
cut about one-third and matter is being 
held to strictly A-l. 

While Texas papers have never ap- 
peared to adhere to any fixed propor- 
tion of news matter and advertising, 
some had boasted that they were fifty- 
fifty. In actual practice the ratio 
ranged from 40 per cent advertising 
and 60 per cent reading, to 60 per 
cent advertising and 40 per cent reading. 

Under the conservation rules, the 
average ratio seems to be 33 1/3 read- 
ing matter to 662/3 advertising. Some 
papers show 25 per cent reading to 75 
per cent advertising. 

Special instructions to reporters and 
news writers say, "Make it brief." In- 
structions have also been sent to cor- 
respondents admonishing them to send 
in no fewer items, but to limit their 
items to few words. 

Advertising contracts are now being 
written "subject to paper conditions," 
and where an ad of four or five columns 
would mean adding ten pages in the old 
days, the ad now is generally rejected 

The Fort Worth Star-Telegram seems 
to be taking the lead in paper conserva- 
tion in Fort Worth, while the Dallas 
Morning News shows the greatest re- 
duction in Dallas. 



HoCatov, Tex— The Chronicle has in- 
creased advertising rates but not sub- 
scription rates ; size reduced ; reading 
matter down to minimum. 

The Press has increased advertising 
and subscription rates ; size reduced and 
ratio of reading matter to advertising 
decreased. 

The Post is holding to war time enn- 



Louisvtur, Kv.— Newspaper publish- 
ers here have l>een in conference for 
the past several day? relative to neces- 
sary steps to meet the impending short- 
age of news print. No definite conclu- 
sions have licen reached as yet, it is said, 
regarding how best to meet the situation. 
However, all the local publishers are 
agreed that something must be done and 
that something will be done in the very 
near future. 

Representatives of Louisville newspa- 
pers stated they would attend the con- 
ference of the Southern Newspaper 
Publishers Association at Birmingham 
and that their program will be formu- 
lated by Out time. 



No recent advances in advertising rates. 



Spok ave. Wash. — Subscription rates 
have already been advanced here and 
advertising rates will b.- increased lo 
meet increased costs. The sixe of pa- 
pers will not Ik- reduced until dailies 
in other cities printing 28 to 32 pages 
daily have reduced to 14 or 18 pages 
the size. The Spokesman Review is 
holding t» the ratio of reading matter 
to advertising already established. 

Sai uauento. Cm..— This city's daily 
newspapers have taken no action yet 
toward meeting the newsprint situation 
!>>- raising advertising or subscription 



Pohtlakd, 0«B — With the exception 
of increased advertising rates. Port-' 
land newspapers so far have taken no 
steps to reduce their siie to meet the 
present news print situation. There 
have been several advances in advertis- 
ing charges in the last few months but 
these have been made to meet rising ex- 
penses, especially one of the highest 
printers' scales in the country, rather 
than to solve the paiier shortage. 

However, the Portland papers arc 
holding down their ratio of news as 
compared with advertising to what they 
consider a minimum. There has been 
even a decrease in this respect as com- 
pared with the ratio that was in effect 
when the paper shortage was acute dur- 
ing the war, although advertising has 
increased greatly the relative amount of 
news published is even smaller. 

The Orcgonian is running about 55 
per cent advertising and 45 per cent 
news anil the ratio in the Journal is 
about the same. 

In the Telegram, which has no Sun- 
day edition, the proportion of news is 
somewhat larger. 



while news is to be condensed. It is 
stated that there is not much likelihood 
of the subscription rate* being advanced 
from 2 to 3 cents by the dailies here. 



San FitAKctsco, Cal. — All papers here 
recently increased 15 cents per month 
on subscription rates and made substan- 
tial increase in advertising rates. They 
arc holding newsprint consumption to 
the minimum in makeup. They con- 
template no further radical changes in 
the near future. 

Seattle, Wash. — News print short- 
age has had no effect on sire of papers 
here. There is no immediate indication 
that they will reduce and no definite 
plans are yet made by publishers tor 
meeting the crisis. The Times made a 
general increase in advertising rate- 
when the recent boost in subscription 
price occurred. An increase by the 
Post-Intelligencer in ad rates is im- 
pending. The Times is publishing un- 
usually big editions, last Friday's issue 
totaling 40 pages. All dailies giving bi« 
to special features. 



.SftA.vrox, Pa— No general agree- 
ment has been reached by the two local 
daily and one Sunday newspapers on any 
plan of saving news print, but it is 
known the publishers are preparing to 
join with the newspapers of the country 
in reducing the siie of their issues. This 
is to be brought about by increased rates 
on advertising, which is expected to 
reduce space of tht average advertiser, 



Denveh. Colo.— Newspapers here 
have taken the following action on the 
print paper situation: 

Express increased advertising rates 10 
per cent ; cut news stories to minimum 

Post increased advertising rates 5 per 
cent ; discontinued one street edition 
discontinued returns and exchanges ; cm 
site of Sunday supplement; incrcasc.1 
price of street sale copies one cent each 
(CoHlinifi on Page 34) 



First Comes 
Ability to Purchase 



That's the main essential of a circulation; that 
it liavc purchasing ability. 

One of the easiest ways of spending money with- 
out profit is by advertising better-class goods to 
a circulation that is financially unable to purchase 
them. 

If you are going to advertise in Denver, and 
you have a proposition which appeals to a 
discriminating class of 



And the success of your proposition 
upon your reaching a class that are capable of 
appreciating as well as being able to purchase 
your offering— 

The commodity in which you have confidence, 
plus our able-to-buy readers, is Denver's answer 
for the marketing of better-class products. 

The Denver Times 



_' Circulation in thm 
Better-Clau Home* of Donomr 

Verre* ft Conklin, Foreign Keprmntatlvet, Brunasrlck 
Building, New York 1 Stnrer Building, Chicago; 
Ftf hm Building, D*troit 

The Shaffer Group 

News Denver Time* 

Hand* Star Tent Haute fttei 
Chicago Evening Pom Louuvills Herald 
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SIXTY-DAY ADJUSTMENT 
BASIS FOR AD RATES 



by Which 



If 



Bv John Hud» 
<G< ihr John Rudd 
Rcpre 

The tendency in recent year* has liern 
toward a newspaper advertising rale (or 
the general advertising held that is flat, 
i>r nearly so. 

In normal times this works to the 
advantage of loth tile advertisers and 
the publication. 

But these are abnormal times, and 
the phave nt that plan which permits 
an advertiser or hit agency to contract 
lor a year at a Hat rate and to use 
»pacc at will, little or much, or omit 
to use it entirely, and still hold the 
rale to the expiration of the year, is 
under present and probably future con- 
ditions, most unfair to the newspaper 

The plan proposed in the resolution 
passed by the A. N. P. A. special meet- 
ing committee on November 12. is open 
to the objection that to restrict the 
term of all advertising contracts to a 
three month period involves not only 
cndclss labor at a time when detail is 
mormons, but complication) in connec- 
tion with every well and thoroughly 
planned advertising campaign that wilt 
discourage and restrict desirable de- 



Adjustments at their frequent termi- 
nations may be necessary and may not, 
nn one surely knows now, but they are 
all thrown up in the air just the same, 
and the constant uncertainty is not con- 
ducive to good business. 



The John Budd Company, which rep- 
resents a number of publications in the 
national advertising field, has devised a 
method which has met with almost 
unanimous approval by advertisers, ad- 
vertising agencies, and publishers wher- 
ever proposed. 

It is that all advertising contracts 
hereafter be entered into with the pro- 
viso that the publication has the right 
and privilege uf cancelling or stopping 
service thereon, after sixty days' notice, 
given at any time, unless meanwhile, an 
equitable rate for its continuance after 
expiration of the two-month period, is 
agreed upon. 

This proviso is just and fair to the 
advertiser in that it gives him assur- 
ance that snap decisions on rates will 
not constantly face him, He will have 
sixty days in which to adjust his cam- 
paign at the original rate, if he con- 
cludes that continuance at the rate made 
necessary by new conations is imprac- 
tical 

No further rate revision may be neces- 
sary, sky. rocketing expenses may have 
reached their peak, but if they have 
not the publisher is in a position to re- 
adjust his advertising affairs to meet 
them within a reasonable time, and will 
not be compelled to carry a lot of space 
at a loss to himself or to other adver- 
tisers who coming later will have to 
pay enormous rates to make up the 
deficiency, or by those rates be pro- 
hibited entirely from newspaper pub- 
licity. 

The practice of making yearly ad- 
vertising contracts at flat rates, or 
slightly scaled rates, is one which under 
present conditions is so obviously one- 
sided, and so manifestly unfair to the 
publications, that it is today without 
nthrr justification than precedent. 



WILEY SEES WASTE 
FULL PAGE ADS 



IN 



•inoaa Manager New York Times 
Urf«* More Concise and 
Convincing Copy lottead 
of BroecUides of Spaco 



H.MiTfoai,. Nov. 2S.— Louis Wiley, 
business manager of the New York 
Times, addressed the Charter Oak Ad 
dub tonight on the general newspaper 
and advertising situation. 

He outlined briefly the reasons for 
the tremendous growth in the volume 
of advertising in the newspapers since 
the signing of the armistice, predicting 
that this volume would continue for 
some time, due to the, enormous in- 
crease in American business activity. 

Mr. Wiley expressed doubts as to the 
superior value to advertisers of full page 
space, particularly in cases where the 
advertiser's story could be just as force- 
fully presented in smaller space. This, 
he contended, was true of a great many 
page ads. He urged greater care in the 
preparation of copy, arguing that poor 
copy gained nothing through being pre- 
sented in full pages. 

He referred to the policies now being 
adopted by the big papers of limiting, or 
rationing, the space to he used by ad- 
vertisers, and believed that this might 
prove helpful in saving newsprint. He 
advised caution in the matter of increas- 
ing rates, as he believed that this would 
mean that advertisers would pass on this 
increase, in some instances, to the public 
in the form of higher prices for their 
goods. 

Mr. Wiley suggested that the manu- 
facture of wall papers should he dis- 
continued for the period of one year, 
the machines now used on wall papers 
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to be turned to the production of news- 
print. He urged that such a policy 
would be in the public interest, as news- 
papers were a greater necessity to the 



LaFETRA RETIRED ON FULL PAY 



Advertising Manager 

Succeeded by F. C. 

H. A. La Fclra, for thirty-seven years 
with the Royal Baking Powder Com- 
pany, New York, during the greater 
part of which he was advertising man- 
ager, has retired because of advancing 
years and infirm health, with the posi- 
tion of Advertising Manager Emeritus, 
especially created for him by the board 
of directors, his compensation continuum 
as heretofore. 

J. W. Gannon, for sixteen years con- 
nected with the company as assistant 
advertising manager, during the last 
portion of which he performed the 
duties of advertising manager, has re- 
signed to become president of a new 
advertising agency bearing his name, a> 
recently noted in lionr* & Publisher. 

Frederick C. Hitch became advertis- 
ing manager on November 3fX Mr. 
Hitch has had extended experience in 
advertising food and other products, and 
has for several years occupied a respon- 
sible position in the advertising depart- 
ment of a large eastern manufacturing 



Sutherland's Memory Honored 

Topeka, Kan., Nov. 25— "The Ken- 
neth Sutherland Post" is the name of 
the second American Legion post formed 
here, in memory of Kenneth Sutherland, 
former Topeka State Journal business 
office employe, who was the only Topeka 
member of the 1 10th Field Signal Bat- 
talion killed during the war, 



A Market of Seven Hundred Million 

'J , HE Far East— a market of seven hundred million people— a enjoying undisturbed and unparalleled 
prosperity. The Far East has been buying from Europe. Europe has not the production necessary 
even for her own home channels— will not have this production for years to come. In the mean time 
the Far East turns to America for her goods. Unprecedented opportunity is offered the United States 
to enter this vast market and solidify the demand for her goods before Europe is ready again. 

The business houses of the Far East are financially strong ; their buying power and credits have 
been unimpaired by the war. The time is ripe for American exploitation. 

Japan Controls the Market 

JAPAN carries the largest amount of commerce in the Far East and her influence is felt all over Asia, 
and from Siberia to India. 



Jiji Shimpo Sells the Goods 

IIJI SHIMPO (The Times) is the largest and most influential daily in all of Japan. Jiji Shimpo 
J reaches the most influential and prosperous buyers in the Far East. Jiji Shimpo sells the goods. If 
you have a product to sell in the Far East, Jiji Shimpo will start it— and carry it through. Advertise 
in this most influential medium. A representative of Jiji Shimpo is now in New York and will be glad 
to confer with advertising agencies or manufacturers. A market of seven hundred 
America. Does America want the business ? 

R.ONISHI 

Representing Jiji Shimpo, Tokio and Osaka, 
Hotel Imperial, New York City 
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S. N. P. A. WILL SPEND $6,000 IN FIRST 
1920 ADVERTISING CAMPAIGN 



Southern Council of A. A. A. A. Will Prepare and Place 
Trade Paper and Booklet Copy— Specific Market 



in his 

with his personal recommendation that 
afternoon newspapers he given the op- 
tion of inserting copy Mondays, Tues- 
day? or Wednesdays, and morning news- 
papers Thursdays. Krida>s or Saturday?. 



New Orleans. La.. Nov. 25. 

THE $6,000 advertising budget of the Southern Newspaper Pub- 
lishers' Association will be spent between January 1 and July 1, 
1920, with a view to convincing sales and advertising managers 
in specific manufacturing groups of the marketing possibilities for 
their particular product in the 13 Southern States represented in the 
S. N. P. A., according to the decision of the advertising committee, 
reached at its New Orleans meeting, a telegraphic report of which 
was carried in Editok & IVblishek last week. 

No copy will be placed until after January 1, due to the holiday 
season and to the fact that new lists, in the main, will not be compiled 
until after the first of the year. 

Booklet and Trade Paper Campaign Planned 
C. K. Gladfeltc/ of Louisville sub- with the agencies through President 
mined rough text and designs for the Thomas K. Basham and that any ar- 



CANADA MAKES 2,775 
TONS PAPER DAILY 



booklet which the advertising committee 
has decided to issue for 1920. This book- 
let will show by direct comparison the 
circulation of all the magazines and 
all the newspapers in the 13 Southern 
stales and will give comparative costs 
per state and collective costs for the 
region. 

It will also contain a statement of the 
relative value of concentrated newspa- 
per circulation at the point of distribu- 
tion with so-called "national circulations" 



One page in the booklet will also be 
devoted to each state represented in 
the association, presenting the circulation 
and advertising rates of each newspaper 
subscribing to the advertising fund of 
the S. N. P. A., together with a com- 
parison of the magazine circulations in 
1 other market data, such 
of wholesalers, jobbers 
in the leading lines. 
Will Work Through Dealer. 
The committee will print 1,000 copies 
of this booklet and distribute them to 
the subscribers to the fund and to the 
membership of the American Associa- 
tion of Advertising Agencies and feature 
it in all advertisements in trade papers. 
The membership will be urged to dis- 
tribute the»e booklets at their own ex- 
pense, to the wholesalers, jobbers and 
dealers in their respective communities, 
with the request that they in turn sub- 
mit the facts to manufacturers of ad- 



Members will also he urged to 
chase extra copies of the booklet for 
the above purpose, these extra copies 
to carry inserts or imprints of the paper 
thus distributing them. It is planned to 
setl these extra copies to the members 
at a profit to thr committee and to 
apply such profits to the advertising 
fund 

Sixl**n Pago* in Trad* Pre** 

A total of 16 page advertisements will 



rangements for handling copy or com 
missions that the Council made among 
its membership would be satisfactory 
to the S. N. P. A. and that the publish- 
ers would pay the agents 15 per cent, 
less 2 per cent cash discount for their 
services, all commissions from publica- 
tions to agents to be returned to the 
association. 

S. N. P. A. Will Pay Commi..ion. 

President Itasham replied that while 
there was not sufficient profit in this pro- 
gram to justify the effort on a money- 
making basis of any or all of the Coun- 
cil's members, the Southern agents 
recognized the need for and mutual ben- 
efits from such campaigns and that he 
therefore accepted the proposal on be- 
half of his membership. He heartily 
endorsed the plan. 

The committee's final instructions to 
President Basham were: 

To write and print the booklet ; to pre- 
pare and place trade-paper copy, as or- 
dered; and to prepare copy and lists to 
reach the sales and advertising managers 
in the manner prescribed. 

Mr. Basham promised to set his ma- 
chinery in motion at once and to submit 
copy list of mediums and cost sheets 
to the advertising committee in time to 
begin the campaign in January. 
Urg* 25 Per Cent Rait* in Ad Rat** 

Following a discussion of the news 
print situation, Mr. Gladfelter introduced 
the following resolution, seconded by 
Mr. Ncwmyer: 

"That in view of the present critical 
paper famine and auction market, and 
the further fact that the paper manu- 
facturers will not establish a pi Ire basis 
for next year, nor give any assurance 
of an increased paper supply; publish- 
ers everywhere are urged to immediately 
increase their advertising rates, both lo- 
cal and foreign, at least 25 pi-i cent, 
and the advertisers and advertising agen- 
cies of America arc urged to give the 



Dominion Manufai 
Reach Million Ton. 
Den. 



hr placed in publishing an.d advertising publishers of newspapers optional days 



trade journals, thr appropriation for this 
purpose being $1,780. 

In the course of a conference between 
the advertising committee and a com- 
mittee from the southern council of the 
A A. A. A , Chairman A. G. Newmyer 
presrnted the S. N. P. A. advertising 
plan to the agents and stated that it wa« 
the desire of the S. V. P, A to deal with 
the Southern Council of the A. A. A A. 
in the same manner as the Federal Gov- 
ernment deals with the Advetlising 
Aeeneies Corporation, as if they were 
one agency handling one client. 

Mr. Newmyer further explained that 




Ottawa. Nov. 25 — The invjwrtance 
which the news print industry has as- 
sumed in Canada is shown by the fact 
that the Dominion is now producing 
2,775 Ions of news print a day, or a 
total of about 800.000 tons a year. This 
estimate is official, being vouched for by 
the Canadian Pulp & Paper Association. 
This tonnage is made up as follows: 

Mm 

Aoittbi Power It Paper Co 240 

Belgu-t 'aiiadian Pulp ft P.pef to ■i<X! 

i R. Boost ISO 

ttrooiplon Pulp ft Paprr Co S>S 

Canadian Paper Co.. 86 

l>oiui*coiuia Paper Co H'O 

f- B Wily Co 60 

Fori F ranee. Pulp ft Paper Co 160 

l.aurennde Company, Ltd XXO 

New. Pulp ft Paper Co 80 

OnlaiMi Paper Co 286 

Pacific Mill.. Ltd IN 

Powell River Company, Lid... SfSG 

Pllee Bias, ft Cm 260 

Sp.niO. giver Pulp ft Paprr Co 50O 

St. Maurice Paper Co 100 

Total mi 

Very ambitious plans for expansion in 
the industry have recently been an- 
nounced or are already under way. 
Price Brothers, Abitibi. Spanish River, 
and Laurentide arc all planning to in* 



their output b} an aveargc of 300 
tons a day, or 90,000 tons a year. The 
maximum production involved in thu 
contemplated expansion will probably 
not be fully achieved before the begin 
ning of next year. 

If the demand keeps up, as it is con- 
fidently anticipated it will, Canada will 
ere long be approximating an an- 
nual production of nearly 1,000,000 ton. 
of paper per annum. 

There are also other plans for ex- 
pansion under way, including the pro 
jected new mills announced by the In 
tcmational Paper Company at Thre« 
Rivers ; Price Brothers at Chicoutimi, 
and by the Great Lakes Pulp ft Paper 
Company at Port Arthur. 

Canada's exports of news print paper 
for the six months ending September -Vi 
were valued at $23,019,380, of which we!: 
over twenty million dollars' worth went 
to the United States. 

Optimists in the paper industry pre- 
dict that within ten years, at the present 
■ ate of progress, Canada will be produc- 
ing 2,000,000 tons of news print a year, 
which is equivalent to the total con- 
sumption of news print in the United 
States in the year 1918. 

The total production of news | 
the United State* no- 
.(,200 tons per day. 



Backing Con. Wood 

Topeka, Kan., Nov. 22— Major Gen- 
eral Leonard Wood has found favor 
with Kansas Republican editors, as 
evidenced by the fact that four of the 




of him-W. Y. 
News ; Charle. F. Scott, Iowa ] 
J. L. Brady, Salina Union, and Henr> 
.1. Allen, Wichita Beacon. 



for the insertion of their copy, in order 
that the existing print paper emergency 
may be met to the best advantage of 
the publishers and their customers. " 

Copies of this resolution were given 
to the Associated Press, the United 
Press, the International News Service, 
and the trade press of the country. Sec- 
retary Johnson was requested to bulle- 
tin the resolution to the entire member- 
ship of the S. N. P. A. and to send it 
to the A. N. P A. with the request 
that it immediately tie transmitted to the 
entire membership of that body. 

Mr. Baslum promised that it would 



tie publishers' committee desired to deal °t immediately transited to all of the 



' ' A mrriea't bnrgstt and Hut .Vmwjwp.r Industrial Adrrrtuin? Aftncy" 



A PERMANENT WEEKLY 
JA INDUSTRIAL REVIEW 

page adds 10,000 lines each 
month to your advertising lineage 
— all new business — which the 
paper would not otherwise obtain. 
The page is carried on either of 
your light days — Saturday or 
Monday — and will add greatly 
to the appearance of your paper. 
All advertising is secured from 
non-regular advertisers by our 
staff of intelligent and thoroughly 
dependable solicitors. 

Our representative will call 
on request. 

John B. Gallagher Company 

Homr (ifflce 

Ninth Floor, Dexter 
Boston 
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Editor & Publisher for November 27, 1919 
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PENNSYLVANIA 

Pennsylvania has again proven itself the keystone state. 
Pennsylvania has been submerged and arisen purified 
and cleaned. American through and through. 

Pennsylvania, because of its tremendous industries, 
is a great employer of foreign labor- -and being the 
headquarters of the steel and coal industries of the 
country, has been cursed with long-haired, loud-mouthed, 

blatant labor agitators— propaganda spreaders, breeders of unrest, 
discontent and discord. 



Two tremendously important strikes 
have hit Pennsylvania— two strikes 
which, in reality were not strikes so 
much as movements toward Anarchy 
and Bolshevism. 

And Pennsylvania has answered— 
answered in no uncertain way. Penn- 
sylvania is the keystone state of 
America— of the United States, of 
progress, of loyalty, of clear think- 
ing—of right. 

Pennsylvania has said, and said 
plainly, that riot, rampage and revo- 
lution have no place within the 

borders of the state; that decency, progress 
and red, white and blue Americanism, has the 
call— that it dominates overwhelmingly -and 
that Pennsylvania shall, in the future, as in 
the past, continue going ahead. 

Such a state, peopled by such folks, is a good 
state for national advertisers to cultivate in an 
intensive way---through daily newspapers. 



These daily newspapers do great work for 
many— they can do great work for you. 



0 


rculation 


line. 


itjm 

Hum 




Z3.I4* 


J4 


jM 




2347* 


.OS 


M 


Altoona Timet (M) 


8,024 


MS 


025 




MSS 




.025 












14,177 




44 


ConoelWrille Courier (E) 


cn4 


MS 


.•IS 


*Eaaton Expreie (E) 


12.044 


.03 


43 




H.IK 




.•285 




8.009 




J02S 


Erie Herald (S) 








•H.rri.bnr, Telegraph (E) 


30.W* 








•341 


.03 


.(25 




5.039 


.•IS 


J1S 


Lancaster lolellig MM and Newe- 










a,in 


M 


06 










N.w Ce.tle New. (E) 


1SJ14 


.025 


•25 


Oil City Derrick (M) 


W13 






Philadelphia Record (M) 


123,277 


IS 


XS 


^Philadelphia Record (S) 


133,4*0 


IS 


JS 


Pittsburgh Di.patch (M) 


SS.OSS 


.13 


M 


Pltt.bnrgh Di.patch (3) 


55,208 


.14 


.14 






M 


M 


Scranton Republican (M) 


10,028 


08 


Kl 




33.9W 


.08 


Ml 


We.t Ch..t.r Local N.w. (E) 


11.5*0 


.03 


M 


Wilka.-Barre Timee-Leader . . .(E) 


iaz>7 


m 


M 


••William.port Sun (E) 


1S.8S8 


Of 


04 




14.310 


« 


03 


Total 


724,427 




S1.5394 


Government Statement, October lit. Kit. 






•A. B. C. Raporl, October Ut, lllf. 






tA. B. C. Report, April 1st, 1919 








iGovemment Statement, April Ut, Mil. 













Digitized by Google 



KEYSTONE PAPERS BAND 
TO MEET PAPER CRISIS 



Editor & Publisher for [Sovemoer Z / . iViv 

IOWA EDITORS GUESTS 
OF STATE UNIVERSITY 




iSY TI tKtlBAr K ^ 

Washington, Pa., Nov. 26— Follow- 
ing the suggestion of the American 
Newspaper I'uhlishers Association made 
at its recent special convention held in 
New York, a regional meeting of pub- 
lisher* of Western Pennsylvania was 
held on November 20 at the William 
Penn Hotel in Pittsburgh at the call of 
F, R. Stoll, secretary of the Pittsburgh 
Publishers' Association, anil John L. 
Stewart president of the Western Penn- 
sylvania Associated Dailies. 

The purpose of the meeting was to 
discuss the news print situation so that 
all the publishers in tikis "region" might 
become acquainted with the actiun taken 
at the A. N. P. A. and co-operate in 
the general movement throughout the 
country for the conservation of paper 
and fur raising advertising and circula- 
tion rates where necessary, to take care 
of the increased cost of print and to 
make possible the reduction in the sizes 
of the papers and circulation. 

Smith and Stewart Prui<U 

David B. Smith, trcaiurer of the Pit;»- 
burgh Garette Times and Ohmnicle 
Telegraph and president of trie Pills- 
burgh Publishers' Association presided 
at the luncheon which was tendered the 
Western Pennsylvania publishers by the 
Pittsburgh publishers, later turning it 
over to Mr. Stewart. 

'T. K. Williams, business manager of 
the Pittsburgh Press, member of the 
newsprint committee of the A. N. P. A. 
and representative of the Pittsburgh 
Publishers at the New York convention, 
made the principal address. 

The resolutions passed at the A. N. 
P. A. convention were adopted by the 
joint meeting. Practically every pub- 
lisher present spoke of the trouble they 
were experiencing in making the sup- 
ply contracted for carrying them over 
until January first while many had not 
brrn able lo secure contracts for their 
next year's supply or at least for any- 
thing near thrir needs based on their 
consumption this year. 

Seven Cents snrj Higher Common 

Some of the smaller papers who de- 
pend upon jobbers for supplies from 
time to time are now paying 7 cents 
a pound and being quoted higher rates 
for future deliveries. Two newspapers 
in the association have already an- 
nounced an increase in price from 2 
to 3 cents and such an increase is now 
under consideration by the Pittsburgh 
publishers, as well as other drastic steps 
to reduce consumption, many of them 
now being compelled to turn down ad- 
vertising in order to keep the papers 
down to a limited output. 

The recommendation of John L. Ste w- 
art of the Washington Observer and 
Keporier that each paper ration its own 
output to meet what supply it had avail 
able between now and the first of the 
year wa-» endorsed. 

The followitii; resolutions wrre ailc.pt- 
e<l upon motion of John O'Dcninrll. 
Uniotttov.it News Standard, with in- 
structions to send copies to alt Western 
Prnn •.Ivania puhlishrr* and to every 
newspaper organisation ill the country: 



"Whocu, Boms »t the ... 
of t»e eounlcy. aa well as many of the 
smaller nm sr. confronted with a paper 
famine, nasi 

• "IT li Tbo paper manufacturers tail 
supply housue are forced lo ration their cus- 
tomers and turn a deaf sar to an other re- 
quests, and 

M Wlkss-esa, The lowest quotation for print 
for lata, even on an ellounont oasis, is St. Ml 
per hundred pounds, while this meeting re- 
vealed that sense publishers wees paying as 
high as »7 and St per hundced for thele 
urgent noods abovo ollotmcnts, and 

"Wlisrsas. The unUru print situation has 
brought the business of n*wsi)*pur making 
face to face with one of the moot seriuue 
estate In the history, therororc, be It, 

"Rseelveet, That tho nueepeper publishers 
of Western l*enn*ylYanla tsndur to the 
American Newspaper Publlst.-rs AsooclstUia 
every assistance In the National Associa- 
tion's efforts to Impress on the publishers 
of tho eputily lbs gewst importance of print 
eonserrstlon during 19?0 or until sueh lime 
as this emergency psesos. snu be It further, 

"Keaotved, Trsiit to effect * sharp re*liM-ll<'n 
in the cosuiuaptlon at print and la snaci 
the rapidly inereaslisg coat «f paper, cam- 

H»lltiS piil>l|.hers t hrtur, Ik.uI Western I'enn- 

syrraala be arced to merge their local dit- 

ll<|p..t lo.tr."., In Jul... rl, ,l"„ii .»!r.ulM-rIt. 

lag rates to Esrtag tbla reefaclloa about, and 
be It further, 

"Resolved, Ttial the pnMlshecs or SVestern 
IViut-jLuiila both [n.lu I.IumIIv ajut oatlea- 
Uvoly I wad I heir energy la effort such a 
saving of aews print m IPSO as will isrsng- 
Itke coanaumptlen at paper wit his the arall- 

i»Mr suti|.l>. Sliil bs It further 

"Reaalved. Thai this mestttag af Western 
FraaNslvisnla pubis. tiers be maste a pevstwa- 
iseat argmnJsntlan and every esTort made to 
Include every pubtlslicr bs litis end af the 
Mate wUk a view to meeting tkl* eet-i. 
a united east determined bases, and that 
the aeSloa of Ibis body be transmit led lo 

ever> otlier association of pnMlsI.ees In 11. e 

VaUesI Stales." 

A committee consisting of Mr. O'Don- 
nell, R. W. Herbert, Greenslmfg Trib- 
une and Jess Long of the McKecsport 
News, was named to meet with a rep- 
resentative of the Pittsburgh Publishers' 
Association lo form a permanent or- 
gantialion, having in view also the or- 
ganization of a tri-Statc press associa- 
tion composed of the publishers of 
Western Pennsylvania, Eastern Ohio and 
West Virginia. 

The following newspaper publishers 
were in attendance: 

SI n. atoll, eocrctnry Pittsburgh Publish- 
ers' Association; T. 11- Williams. Pittsburgh 
frees; t*. It- tsutph.m. C- A. Rook, Jr., Pitts- 
burgh Dispatch. Dnvld B. Smith. Charles W. 
Danslger. Pittsburg*. Gasetto Times end 
fnroalcle Telegraph : Alex. P. Moore. Sir. 
Hops, Plttalmrgh Irfiadec; A. R. Rrsun. Pitts- 
burgh I'ost nnd Sun; Welter Irving Hales. 
Meadvllio Tribune- Republican: George J, 
Campbell. Legal Journal, Pittsburgh. A. C 
Dlrklueon, Sllaron Telegraph; James J. Drls- 
eol, Connetlsvllle lially Oottrler: George A. 
Kehey. franklin News- Herald; C. P. Howe, 
Tnrsntum Valley Dally Noma: H. W. Her- 
bert, Orsensbvirg Trtbuns end Press; Bert F. 
Kline. Nswrselle Herald; Jssss T.ong. Slc- 
K.-espoet Deliy Ncsi; w R, Msy. Oreens- 
r>urg Dally Record: A. H. McDowell, abaroh 
Horald. K. H. MeWlthsy, Tarentuia Even- 
ing Twlsgrsm; William MeAlptne. Ilutler 
Citizen. John O'Donnell. t'ntontovrn News 
Htandned: SVIltlam 0. Organ. Sharon Her- 
ald . John L. Htoanet, Washington Observer 
and Reporter. H. K- Price. Charlrrot Mall; 
P. S Itents, Newcastle News: llolsnd a 
Mimiieon, Simpson's Dally lender, Kitlsn- 
Irjg: tleorgo r. Schmltt, Natrona Dally 
Press; H P. Wiggins. Hoaiestend Messenger; 
P. J. Wilson. Johnstown Lender: A. Wise, 
thiller Ragle; E. L. tfreeland. Denver Dally 
•rime.; Thomas M. W»1t.ir>nn. Latrube Bul- 
letin; W.\n. ft. Is.110. Joliii.town Tribune; 

P A »■ »T. f-.reensl.nrg Moenlng R»vtew : 

J.ilin J Mend. Kele Tlmea: Hllo W Whll- 
tuker. Altoonn Times: 
vllle Ttlearaidl. Joj»|.li lletasmsn. 



Annusl Canfaremeat Disapprswas 
Change in Postage Rates, Hears Suo 
cossful Marckaat Tall Sacrats, and 



A. D. GRANT A "SPECIAL" 



Takas Charge in Atlanta for Cena, 
Lorenxen A Woodman 

Atlanta. Nov. 25. — A. D. Grant, for- 
merly of the Journal, on December 1. 
will take chargr of the Atlanta office of 
tone. tareiMcn &• Woodman, envering 
the entire South. 



i his been fl^t-rmlnsd 
v.t.'I ..n.-o.^n 1hst the consumptive of whits 
l:*r-. r u nr.« sn.t for son:s thus has t*^n 
no. -.ins from I* lo so per ..pit above the 



Knot Joina H. S. Hanp>t 

K W Knox, advertising manager of 
the Columbia Graphophone Company, 
and formerly assistant general sales 
manager of hte Loose-Wiles Biscuit 
Company and of the American Chicle 
Company, will join Harry S. Haupt, 
president of the Hudson Motor Car 
Company, Inc. New York, on Novem- 
ber 17 to lake charge of his intensified 



(•» TU.IGISXU) 

Iowa City, Ia , Nov. 26 — The fourth 
annual conference for Iowa newspaper 
men held here today was a big success. 
More than sixty editors and publishers 
came from all parts of the State at 
the invitation of the extension division 
of the State University of Iowa. 

Amnng the speakers were Waldo L. 
Cook, editorial director of the Spring- 
field (Mass.) Republican. Fred Mann of 
Devils Lake, N. D , who does a retail 
general store business of $600,000 in a 
country town of 6,000 ; Gran L. Caswell 
of the Corn Belt Publisher, Denison, la. ; 
Lloyd McCutchcon of the Mt. Vernon 
(la.) Record; Walter A. Jessup, presi- 
dent of the university; and William F. 
Russell, dean of the college of educa- 
tion. Walter Williams, dean of the 
school of journalism at the University 
of Missouri, had been expected to speak 
but was unable to be present. 

Most of the newspapermen present 
for the conference came from the small- 
er papers nf the state. About fifty edi- 
tors stated before the conference that 
the scarcity of help would prevent them 
from attending. 

Truth Specially Needed New 

The conference coincided with "home- 
coming" at the University and so the 
visiting editors got the benefit of all 
the decorations including several elec- 
tric signs, a triumphal arch, a monu- 
ment made of good old Iowa corn and 
all sorts of college pennants, pictures of 
ahtletic heroes, a sketch of the million 
dollar hall, for which a drive is now 
on and incidentally between 10,000 and 
1S.O0O home-comers Fortunately for the 
editors, the university had reserved 
rooms at local hotels a year ago. 

President Jessup, in opening the con- 



ference, told the assembled newspaper 
men of the great need for accuracy in 
times like this when everyone wants to 
know the truth about the peace treaty, 
the truth about the coal strike, the troth 
about Russia, and the truth alwut many 
other important movements. He er- 
tended a warm welcome to the visitors 
and told them there was probably no 
other group of men the university was 
»o glad to welcome. 

The only paper presented at the morn- 
ing session was that of Mr. McCutchcon 
tut "What effect the income tax will 
have on the country newspaper." Mr. 



THE BEAUMONT ENTERPRISE 



BEAUMONT. TEXAS 

The KXTERPRISE is the only daily 
paper thst hss s general circulation in 
the great rice, lumber and oil fields 
of Eastern Tesis sod Southwestern 
I^sulsisns. 

There is no other newspsper pub 
lishrd within ltll miles ot Braumotil 
that reslly competes with the ENTER- 
PRISE in its 6cUI. We not only 
cover Beaumont soil sahurbsn terri- 
toey thoroughly, but stsn have a 
larger circulation in Orsnge and Port 
Arthur tlisn the newspapers puh- 
Itshcd in ihoee loans. 

The ENTERPRISE absolutely doro- 
instes its nelu-it lias no real eons 
petition. 

It l> the one newspaper that will 
perlorm a good woek with satisfaction 
to the silvertlier seeking business in 
the Beaumont territory. 

> 20.142 Daily 

THE S. C. BECKWITH SPECIAL 
AGENCY 



W«U Net. P.« ttsstttt Kit 
Nr. Iirl St. lens, Sfc. 
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ELIZABETH DAILY JOURNAL 

ELIZABETH, N. J. 

NEW RATE 

5c. Per Line Minimum Rate 
In Effect November 15, 1919 

ADVERTISING GAINS: 

First 10 months l»l», total lines *,lrM.4M 

Firgt 10 moatks ISIS, total linas 4.T23 S24 

Total lin«a. ,ai» y 

PAID CIRCULATION: 

October. 

POST OFFICE STATEMENT: 

Octobar 1, III* 17410 

October 1, 1*18 10JM 

Paid circulation gain 1,166 

Tha PAID circulation of the JOURNAL ia at 
tiauji mora than tlba want Elisabeth paper. 

ELIZABETH DAILY JOURNAL 

is tk. only sn.mber of tha A. B. C. i. 

FRANK R. NORTHRUP 

Naw York 
303 Firth Are. 
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McCutcheon held lhat manufacturers of 
print paper and other supplies were 
boosting their prices to the consumer to 
cover the income tax and more loo. The 
fact that big advertisers were spending 
a good deal of what would uihcrwisc 
be their excess prasfiu and so subject to 
a heavy tax seemed to Mr. McCutchcon 
to mean that in time country newspa- 
pers would reap a benefit although he 
said they were not reaping much now. 

His idea was that this advertising 
* "ulil bring such good results, although 
country newspapers get little of the 
actual business now, that advertising 
would be made even more popular and 
that later the country newspaper would 
get its share. 

Mr. Caswell presided at a round table 
on newspaper problems lhat concluded 
the morning session. Much interesting 
information was brought out in regard 
to various concerns that are offering 
tQntpDMM and service to small news- 
papers. 

Zona Rat* Change Not Favored 

The bill now before Congress sub- 
stituting a flat rate of 4 cents for the 
present lone system for second class 
matter met with vigorous protests on 
all sides. A committee consisting of 
E E Taylor of Traer, O ). Benjamin 
of Nevada and J. B. Hungerford of 
Carroll was appointed to write to Iowa 
Congressmen opposing this bilL 

The price and supply of news print 
and the activity of farm bureau news- 
papers also were discussed. Dean Rus- 
sell took the place on the program that 
had been reserved for Dean Williams 
and told of his personal experiences with 
Bolshevism in Siberia during a stay of 
about six months while he was on a 
sped** mission for the United States 
■ v rnment. He said Bolshevism was 
a mild doctrine that spread rapidly, be- 
cause the people were ignorant and 
hungry and never heard any arguments 
'•pposing the Bolshevik ideas on their 
merits. He said that more people were 
talking and thinking Bolshevism in this 
country now— more than most people 
had any idea of— and that lo combat 
it meant effort along various education- 
al lines, encouraging habits of thrift and 
production and arguing the case on its 
merits rather than on the grounds thai 
anyone who talked Bolshevism was a 
traitor lo his country. He said lhat 
he himself was nrmly and unalterably 
opposed to Bolshevism in any form. 
Each Paper Has Own Character 
The most scholarly paper of the con- 
ference was read by Mr. Cook on 
"Character in newspaper work." He 
made the point lhat each newspaper has 
a character of its own which is a re- 
flection or embodiment of the character 
and soul of the man at the head of the 
Paper 

Advertisers have no influence over 
the editorial page of the better papers, 
he said. In this connection he pointed 
'•ut the great advance lhal had been 
made in the newspaper profession since 
"be days of Benjamin Franklin when an 
•MM had to be a postmaster or rise 
» rival editor postmaster would not let 
the post riders deliver his paper. 

Mr. Cook illustrated the various 
Points he made with anecdotes of his 
' *n career. 

Mr. Mann made the unqualified state- 
went that this year he is spending $12,000 
or advertising. spltt aUut fifty-fifty 
between the newspapers and all other 
methods, lhat he will do a gross busi- 
ness of ItOQOOO and that if he did not 
advertise at all this year, even though 
Ml itore is so well known, he would 
^pect lo see his sales drop $200,000 
Hi Mann had a suit case full of the 



sort of advertisements he is using to 
beat the mail order concern on its own 
grand. 

The meetings of the conference were 
presided over by Orrie E. Klingaman. 
director of the university's extension 
division, and by William S. Maulsby. 
assistant professor of journalism. 
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Pact with A. N. P. A. Sought 
by New Pressmen's Union 

All Agreements Must Receive O. K. 
of Entire Membership — May 
Seek A. F. of L. Charter 



St. Louis, Nov. 36-Kesolutiuns fav- 
oring an arbitration agreement with 
the American Newspaper Publishers' 
Association were adopted at the final 
day's session of the organization meet- 
ing of the United Association of News- 
paper Web Pressmen and Juniors of 
North and South America, which was 
held in St. Louis last week. These reso- 
lutions follow: 

Resolved. That the convention en on irrurit 
as favoruuj in arbllralxin a<reemenl » rh tbe 
Amrriran Nt.i w „ Publishers Association, 
and the Board of Directors are hereby in 
.troeted to nes-ntiate aa .freemen! ,,ih the 
representatives of ibr above auocisrion, and 
any agreement arrived at shall be subraillril 
t" the popular referendum vote of the men. 
bers for thrir approval 

Other resolutions include the assur- 
ance lhat all contracts will be adhered to, 
as stated in Edito* & IYbushm last 
week: declare for "group insurance." 
covering the entire membership of the 
association; members to retain their 
present international number, and the 
continuation of affiliating locals under 
their local until the new association re- 
ceives a charter. 

These officers were elected: Presi- 
dent, Frank Pyle, Pittsburgh; first vice- 
president, Hugh J. Gordon, St Louis; 
second vice-president, J. W. Addison, 
Toronto; third vice-president, J. Taylor, 
Detroit ; secretary-treasurer, L. Kreitlcr. 
New York. 

These officers will serve until a char- 
ter is obtained. Failing in obtaining a 
charter from the International Printing 
PreaaflMIl and Assistants' Union, from 
which the web pressmen are seceding, 
th< > will apply direct to the American 
Federation of Labor. 



(av Ttl.ls.BAPM } 

iNPiAstApous, Ind., Nov. 24.— In con- 
ference Saturday, H. N. Kellogg, labor 
commissioner of the A. N. P. A., told 
representatives of the new Web Press- 
men's Union that recognition could not 
be given unless and until new organiza- 
tion came to front with a solid member- 
ship of all union web pressmen in the 
country, so as to avoid conflict with 
I. P. P. & A. U. Any other course, he 
said, would be asking publishers to vio- 
late contracts with the L P. P. A A U. 
and this would not be done. 



McCracken Double. His Burden 

Lara Mir, Wvo., Nov. 25— F. M. Zim- 
mers. the last two years manager of the 
Boomerang. Bill Nye's old paper, is re- 
tiring from the active management of 
the paper, but still retains an interest 
Tracy McCracken, editor of the Boom- 
erang for the last two years has as- 
sumed the management and announces 
lhat the company's capitalization is to be 
increased soon to $40,000. 



Frank Sheridan, of the Sheridan, 
Shawhun & Sheridan Company, New 
York, has gone abroad in connection 
with the Bethlehem Motors and the 
American Bosch Magneto Company ac- 
counts, which are handled by his agency. 



$400,000,000 

Worth of meat products 
are produced annually in 

ILLINOIS 

This looks like big money — but 
it is only twenty per cent, of the 

$2,000,000,000 

Worth of manufactured products 
which take revenue into that 
great state every year. 

With an income like this, added to 
the income derived from 250,000 
farms valued at $3,509,000,000 
(The highest valued farms of 
any state in the Union), Illinois 
is a mighty good territory to 
cultivate. 

Illinois daily newspapers stand 
second to none in influence and 
pulling power. 



Circulation 

Aurora Beacon News (E) 16,000 

Bloontington Pantagraph (Mi 17,124 

Champaign Daily Ga sella (E) SJXS 

{Chicago American (£) 32«,M» 

Chicago Herald-Examiner (M) 312,002 

Chicago Herald-Examiner (5) SMJCT 

Chicago Daily Journal f E ) 115,932 

tChicago Daily New* (E) 371,000 

Chicago Evening Post (E) $1427 

Danville Commercial New. (M) 1SJ47 

Elgin Courier (E) 8.125 

Molina Dispatch (E) 10,13} 

Peoria Star (E) 22404 

Quincy Journal (E) 0442 

Rockford Ragister-Caxatto <E) 12431 

Starling Caxatta (E) S,0SS 

Total Circulation 1405,000 

Government Statements, October 1st, 1919 

tPubKeher's Statement. . 

{Government Statements, April 1st, 1(10. 
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WOMEN MUST SUBMIT TO SAME TRAINING AS 
MEN TO ATTAIN SUCCESS IN JOURNALISM 



paign. 

the Irish linen appropriation, 
$450,000. 



A [(OUT one hundred and filly women 
journalist* gathered at a Victory 
Banquet of the British Society of Wom- 
en Journalists, presided over by Miss 
M. F. Ltillingham, the Society"! presi- 
dent. Prince Albert wu to have been 
present l>ut hit place wai taken by Iirlg- 
adier General, the Karl of Athlonc 

Viscount Bumham in an interesting 
speech, in which he said he felt a* if 
he were addressing the severest critics 
of the new world, added that as women 
journalists were now competing on equal 

terms with men, it was unwise of them p^^kw e, Out 
to trust altogether and alone to the 
natural intuition of their sex. They 
must submit to the same irksome train- 
ing as the men who were competing with 
them. Intuition was not everything. It 
did not provide a livelihood in the world 
in which we lived. 

In his view it would be unwise for 
them at present to entrust their interest 
wholly to those professional organiza- 
tions which were being formed for jour- 
nalists as well as other people on the 



VUcount Burnham Telle the British Society of Women 
Journalists — English Firms Prepare to Advertise 
In America — Other Oversea News 



$400,000 mi publicity in such a cam- train? asks Mr. Higham. No ancient 
The figure is a little short of Empires have had the machinery all 
was ready at hand as we have it today . . . 



in the city tremendously, the demand 
for factories continues, and advertise- 
ments appear daily from manufacturers 
and captains of industry who require 
modern works preferably with room to 
extend." 

It is a trite truism that a city is 
known by the newspapers it keeps, and 
Birmingham is especially fortunate in 
this respect Its leading morning paper 
is Sir Charles Star-liter's Birmingham 



Journalists' Wt 



IN a report of the National Union 
of Journalists presented at the Bir- 
mingham Conference, is told for the 
first time some of the work of the 
Overseas Committee in war-time, under 

with their wives and children, arrived 
in London, or other towns on the coast 
or inland, in a state of destitution and 
exhaustion, having crossed the Chan tie 



est circulation between London and 
Manchester, and this journal has just 
taken in hand the development of the 
local electrical power, lighting and heat- 
ing services, and is running a special 
series of page features devoted to the 



by such means as they could obtain 
trade-union _ model. Although he did not J, er hlvi t C(J {or , di , fance , 

know that he was altogether in favor of m t j lc ^ ^ ufl 

their organizing themselves on the prin- 0 j nonlt | e jj refugees 



ciple of division and distinction of sex 
he certainly did not think the time had 
yet come when they could afford to do 
without an organization based on that 
principle. 

If they entrusted their interest eotirely 
to mixed bodies he did not think, judg- 
ing from the trade-union 
were likely to fare well. 



With the help 



of an emergency advance from the 
Overseas Fund provision was made for 
the immediate necessities of such cases. 

In the early months of the German 
occupation of Belgium, means were 
found to send money from the fund to 
the parent Association, in Brussels, in 
'• they aid of Its measures for the relief of 
When pre- members who were permitted or com- 

or permanently, to 



We can challenge thought and engender Gazette, the morning dairy with the larg 
an uncommon devotion in the many 
through that mighty modern medium 
the prcss. 
Then Mr. Higham releases his plan: 
"We have a method of imparting 
knowledge which seems to act like 
magic, simply because it touches and 
teaches millions of minds at once 
When nations in the past have set up 
national ideals there has been little 
result for at least a generation, be- A NUMBER of English paper, axe 
cause the teaching was only given making increasing use of aeroplanes 
through the churches, schools, and uoi- for their news services. The London 

Daily Express frequently prints French 
dispatches received by this means, the 
Weekly Dispatch secures its Paris gos- 
sip notes from its correspondent by 
Era. the English 
as now ar- 
for its Paris theatre new* by 
the same 



siding over labor conferences he had petted, 

been somewhat amused to hear how ar- remain in the 

dently and hotly the claims of women of their means of livelihood by the 

to equal pay under equal conditions had control or suspension of their journals, 

lieen pressed by advocates of the men's In the light of correspondence al- 

unions. Of course, one obvious result ready received from members of the 

under present conditions would be that Section Anglaisc. since their return, 

women would be pushed out of their and from other communications, the 

job*. committee anticipate that Uie whole of 

It might enable them to make the great the balance will Le required in aid of 

sacrifice for a great principle, and their such means as exist of giving necessary 

families. Therefore on the whole, he help in Belgium, to Belgian journalists 

thought they were wise to have such a many of whom arc in severe and con- 



"But if we set up a national ideal 
today and deliberately, continuously, 
and publicly promoted it in the adver- 
tising columns of the newspapers, on 
the hoarding, and through the cinema, 
a very quick difference could be made 
in the tone and temper of the whole 
community. 

"In my opinion, this is the most as- 
tounding thought of modern time. We 
can create a new outlook; we can 
vivify thought; we can move human 
energy in any direction by organised 
and public persuasion — or, to put it 

ry', thoigh" deprived V™?*- b > ^ e , rlUin « "\ T*!^! 

ideal. . . . What we want is mass 

education — one stupendous piece of 
propaganda to teach a fundamental 
and therefore non-sectarian principle 
of living— which when assimilated 
would automatically dispel half our 
problems and make the way easy fot 
the solution of the rest-" 

There has probably been no finer or 
higher purpose suggested for the ap- 
plication of advertising than this of 



strong society as this to protect their in- tinuing need, and delays attending the providing an appeal to a 
terests and to see that they had equal restoration of their journals to ap- ttont to * ,0,tJ ' en " 4 



equal 

opportunities without necessarily claim- 
ing to have exactly the same rate of re- 
muneration or exactly the same condi- 
tions of work. 

This was a time when women had, if 
they would pardon the phrase, found 
their manhood as well as their woman- 
hood, and had proved that they could 
have the fulness of a new dignity with- 
out losing the shining qualities of their 
old 



proximately normal conditions of 



Britain's Advertising M. P.'a 
Plea for Propaganda 



Birmingh.ru Halpad by It* Praaa 

THERE arc few cities in the United 
Kingdom which can boast so rapid 

CF. HIGHAM. M P., is nothing if » «">."'!'• boU ', ln »i*«»»d influence, as 
. not an earnest advocate of the Birmingham. Its development has been 
publicity principles he practices, and ™ m » ,tab h.» n . d /°^_ , , , .. i i ln ^_ ™_™< 
his writings have all the conviction of 



Tw» Mora British Industrial 
to AdrortiM in V. 3. A. 

THE Irish Linen Society's plan of 
campaign to promote a demand for 
their products in the United States hat 
aroused wide interest in other British 
Industries. Now, the lacemakers of 
Nottingham, and the textile manufac- 



knowledgc as well as belief. Perhaps 
nothing he has done — save only his 
book on Scientific Salesmanship — has 
created so wide an interest as his 
plea for a mass education, by adverits- 
ing, in the responsibilities of the in- 
dividual to the State This was pub- 
lished as a two column article in the 
Morning Post and a leader of the 
same length devoted to a discussion 
and an endorsement of the principles 
expounded. 

Mr. Higham claimed that an emo- 
tional appeal is necessary to provide 



of the foremost manufacturing towns 
in the country, the metropolis of the 
Midlands, forming the chief shopping 
centre for a district in which, it has 
been computed, there are more than 
four million inhabitants. Its growth 
has been steady, its prosperity continu- 
ous, and today it is enjoying an indus- 
trial activity the benefits of which will 
be felt for many years to come. 

Owing to the variety of her industries 
Birmingham escaped anything approach- 
ing a slump in trade when the war 
ceased. During the war many new fac- 
tories were built to meet the demands 
and fulfill Government contracts. 
All these works have been retained, 



Hirers of Manchester, are both engaged 

in serious consideration of the question the right solution to the problem of 

whether they cannot profitably follow whether "we arc on the verge of 

the lead of the Irish linen industry. either the biggest social cataclysm the their organizations adapted to peace 

The methods of the latter (jlrradj world has ever seen or taking part time requirements, and they have al- 

drsrrihed in Emito A Pcnisiira) are in the accouchement of an era which ready proved a great industrial asset, 

heing investigated, and if they are con- will show unparalleled accomplishment." affording the previous much needed op- 

vinced, as they doubtless will 1*-, that When civilisations have trembled in portunity for manufacturers of expan- 

thcir export trade can be incre.ivrd by the past has there ever been any or- *ion. 

this means, their dccUii;ii will follow ganised effort to harness public opinion It is significant that in spite of the 

promptly. The Manchester textile to constructive thought and the kind of numerons works built during the war, 

are said to be prepared to spend action such thought brings in its thus increasing factory accommodation 



Keeping Up With 
The Time* 



A FACT A WEEK 



John Jones' family and 
William Smith's and Henry 
Brown's read one Washing- 
ton evening paper. But 
John Robinson's family and 
Albert Smith's read The 
Times and don't read the 
other paper. 

That's the Washington 
circulation situation. The 
advertiser doesn't and can't 
cover the city by announce- 
ments that only John Jones' 
family and William Smith's 
and Henry Brown's see, and 
there is the same business 
reason for wanting the 
trade of John Robinson's 
family and Albert Smith's, 
who are each spending 
$2,000 a year. 

Washington is a two- 
paper town and The Times 
is one of the two. 

The Washington Times 

WASHINGTON, D. C. 
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Cnlcr thr head of "The Senate and 
'.he Ijrau'" ' New York Cilobe recent- 
ly left >ix inches of blank space, elo- 
quently M c p w uin g the Globe's opinion 
01 our revered political leaders. Even 
in a period of newsprint shortage this 
'lanng expedient Nccms justified. For 
if one were to Hop and consider, lor 
in^iame. wliai mijtht have been said 
m that space — especially if put in jaion- 
rugcrteir — one instinctively shudder' 
N'ow and then blank space is. indeed. 
Unlden 

Barry Fans, Bid* Dudley, l-'cnton 
Dowlinsf, Damon Runyon. George Larke. 
Harry Haielwood, Roy Hinds. Jack Vci- 
■ck, Frank Umb, Ollie Newman. Ira 
n«t, H 1 Hatnih ... Vrthui La Hine, 
Tim Burns and Jesse James all resided 
in St. Joseph. Mo., once but not at the 
same time Even St Jo would not stand 
for that. 



A* ot h. ■ , jud », Us 

Dsvaaroef, I*.. Nov IS. — Pan Prost, nub 
lisaer of -he Ro k Island N'»». can neither 
lead nor write, Mtorjllif to 'lie leatimony 
.if Haerv Hsairltrin. formerly, his editor. 
DnM is on trial for rriasinal libel. 
Hamilton is serving a year in fall f«f die 
Mftre crime. 

In-ort ■• Irving or prove teat h« it sot 
publisher of the scandal paper whose urcnle 
,oofl ba> brra sutaneeaeea liy Ibc 

j fumed stair's evidence tbu morning, 
be ton* bis rmiri, from Drcist and 
'hat I>toit could neither trait nor write. 
I.ro«t is an es pugilist. 



wh« w..u -nv.«,hi i»t fs$ , 2jrvz&n m \2^ 

isniKi. M<ss, Nov. 17— Jobs K. CUrb, ■>•" RibMesdale. also 



i rui brrii iliitiruittgl) popular, and not raanv 
|»,^,lr niuld be cspcclcj to sit tlllough It 

patiently. 

1 he Park patleffe and the faraotii first b.il- 
t«ny pirseviieil an impressive spectacle for the 
Stand opening of the 'Yensern.' Of toumr, 
not every one was in bis place when the con- 
iliu-tur'a baluts sit lifted for the opening 
sfratns of tbe ovrrmrr, a iluten people ar 
to tug three or four minutrs late, aci-oniing 
t» tbe tuatoei of Uanse Fashion, wbich we 
music lovers helplessly deplore. 

"Many notables .etc glrnapriest in ibe tbtmi.. 
It all termed very different front tbe carefree 
prewar uayi, wben tbr r-lulljulg picsetit on 
ssicb an occasion wtmld haw cii»t muih Iras. 
Il waa estimated, for instance, that the frrt 
which kept time to the 'Whom Do Ve War.lr' 
melody were shod at an rsprtiJe uf »1I.V. 
foi.tleai which before the war would bare 
only $6.»T2. 

■ Mm Kdna Frtker »■ a Moling tieure ill 
gun metal velveteen, edged with skunk, and 
earned a large, Inightgreen fan. Tbe living 
Itroclii were in tbr old Brock seals at E 101- 
H'3 Mm. ltrock was in warm blown peach 
bloom, eugeil with nutria, and earned a pocket- 
book. Captain Brock wore a umplr ante 
bellutn suit of some unobtrusive •hade 

"Krlsry Allen vote tbe conventional black, 
with a .bin. fine, white thread He wore a 
•running scarfpin, rumored to have cost $7-60. 
The whole effect was crowned by a doane- 
chaprd hraddresa of stiff black felt- lie was 
the dinosaur of all eye*. 

■ Ruber r Wheelwright, 
tian. waa becomingly all 
Captain Franklin P. Ailama wore a simple 
costume of mined tweed, a eravet of toeeate 
mauve, and a pair of old array shoes. 

"Mr*. Maximilian Foalrr wore a maroon 
broad-ilotb. edged with mink, and brr gstrst. 
Marrfitet Mayo, waa in a simple street suit of 
brocaded eiel blue satin. Frederick Scbang. 
Jr. Herb Rotb, and William Slsvrns McNutt 
all wore blue serge, with Mr. Scbang achiev- 
ing a moditbly dreorative effect by tbe addition 
of tan spats and lortnsev-abell spectacles 
Ralph Block was in prominently checked gray, 
wita a aweater of severely simple design to 
match Minor S M.-I-mn, formerly known 
as the Apollo of tbe Navy and quite famous 
fur having been hissed in public by Mary 
f.arden, also wore blue arrgr. 
obsetved of all observers. In 
tcmhlage no one noticed Mia. 
nevs. 

Mr. and Mrs. Edward Kellogg Bated. 
Mr and Mrs. Howard Chandler Christy, Karl 
or Ctubman Riee. Snaanne West- 
a cousin of 



rid ,ar. I 

.New Yoi 



Yotk). 



Flajtter mg Hearti" 

"itnt of the firrt sigm nf real love is wben 
s man begins to urge roast beef and potatoes 
oa a sir. and to urge her >o wear heavy 

MOter undetwrar." — Purothy Pis 



"Petaonallv we skonld say that when a 
"ivmg man begins to talk to a voting woman 
about ber underweat wtntet. summer, fall, or 
•5-rinc— be has left the fir«i »tage far behind." 
11 J. Phillrpt. GloKe <New Yotkl 



Wora. Thaw W. 

Base aiana. Spain. Nov. 17. The labor silua 
tinn here has become mute artioua. There is 
sr^wing uniest amrmg the trading labor 
iniont." — American (New Yotk). 

Another One 

Wareham Smith, director of Lord 
S'orthclifTe's Associated Xewspapers. 
Ltd., who is visiting in llits cnuntry, rf- 
tently stopped in a Washington, L>. C 
• igar store to make a purchase. 

"Fjiglishman. aren't you?" asked the 
<lerk, after an exchange of ideas on 
popular brands 

-Yes." 

"Well, drop in again," invited the 
clerk. "I like lo talk to Englishmen 
There was one in here yesterday, too." 



Rigdon, whose 14-ycar-old 
"Police Court Column" in the Pittsburgh 
Press, was put out of husiness by the 
great drouth, appeared as Si Perkins 
in the Bellevue. Pa, town hall last 
Tuesday night 

A Taveughl for Purtata 

Richard Harding Davis's best and 
widc'l read story "Gallagher," was de- 
clined by K.chard Watson Gilder, of 
Century, because it was too slangy. 

A certain person, who patronucs the 
<jiw ]>ay window that we do, on his 
recent return from a tour of Maine, 
Vermont and New Hampshire received 
the follow ing free reading notice in the 
column conducted by H I. Phillips 
in the New York Globe : 

"Josiah Bruce Keency, peerless ad- 
vertising man, while on a tout in New 
England, noticed this appealing sign on 
a window it. Diver, N H. : 
V BUTCHER 
Barber Simp" 



The Opera 

In the^e days of newsprint shortage, 
when pound after pound of the rare ma- 
terial of which newspapers are made is 
oring wasted to tell a public, interested 
principally in sugar, the color of stock- 
ings that Mrs. Over-Montrd wore as 
«he chatted pleasantly with Mrs Herr- 
^'°w — smothered in pearls — while 
Caruso sang, it is refreshing to find 
Alexander Woolrott's "Second Thoughts 
Bl First Nights," in the New York 
Times, and we are reprinting it for you: 

in Columbus Crrrle 



Surprising 

"Looiiey. Chauffeur, Not Drinking" — 
Headline in the Bronx (New York) 
Home News 



How. Buy. Old College 

An nis»K, Kan., Nov. 
Howe, editor of the Globe, has pur- 
chased the property of the Midland Col- 
lege, rrcrntly abandoned here. It is 
reported he will turn it over to St Ben- 
edict College, for a ne 



"he opera • 
"Petted for the week u.t Monday night, and a 
t»U audience was Bwaraahlra' SB hear 'The Yeo- 
1 tbe Ctsatd.* It w*M Barewd of pirertor 
aw to select A.m gem from the Gilbert 
Sullivan diadeen. beoaxise, despite thr es 



men of 
Hm.har 
*ad Su 

juisiie mutiral .rir.ng who h the great Ft., 
Bshman peovi.fed for H< pen.oe libtetto, it has 



Women Allowed Their Say 

Kansas City, Nov. 25.— The Post 
announced this week the winners of its 
contrst for the brst letters criticizing 
the Post and telling what the women 
readers liked best, or disliked. More 
than 2t<¥> letlers were received 



Every National Advertiser 
would have his copy running 
NOW in the Wisconsin 
Dailies if he had had the 
RIGHT information 
brought before him when 
he could THINK IT 
OVER ! 

If he realized how a tew CITIES 
having wholesalers and daily pai>ers 
cover the country trade: how much 
this tight little state produces in 
agriculture; how its cities measure 
up with other cities in the VALUE 
they ADD in manufacture ; and 
what a wonderfully few things they 
MAKE and what a LOT they buy- 
outside— he would make haste 
to get his goods placed and his 
advertising started in the 
DAILIES. 

If you haven't this information and 
are alive and alert and "on the job," 
as it were, why just pick your spot 
and your paper and write to the 
publisher for information. You'll 
get it, and get it right. 

PaDerS Circula- Rate for 

a. ai/v-ao ^ 5 0on , jnM 

tAppl.ton Daily Po.l (E) 4.S.S7 01, J 

B.loit N.w. (E) VU» JUS 

Eau Clair. Lasad.r.T.U- 

»r»» (ME*5) i,77« M 

Fend du Lac Commonwealth .(E) 6J2< BZ 

(E) IMU B25 

.(E) 4r5»4 

Pr... (EelS) 12,451 

(Wi. ) Stale Journal (E) 1J,72» 
(Wis.) Stal. Journal (S) 
Wisconsin News. .(E) 

(E) I 

(S) »*S47 ,M 
'5.9*5 .11 

Milwaukee S«ti».l (S) ftW* .11 

Raeina Journal News (E) 7,131 .03 

Sheboygan Pr... (E) «,7S3 .(25 

.(E) IS, 151 .04 

Record- Her. Id (E) SetM M 

■ lata 

tA. B. C SUI.su.ut, April 1st, 101*. 
tA. B. C SUUsu.nt, October 1st, I 
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FIGURING HIGHER RATES 

THE present crisis will serve a 
useful purpose: Publishers will Irani more 
about their costs than they have ever before 
known. That knowledge will have enduring value. 
It will help in solving rate problems in the fu- 
ture as well as for the moment. 

What ratio of the total publishing costs does 
news print represent? What proportion of your 
increased costs, as compared with the date of 
your last rate card, is due to the added cost of 
paper? 

It is a natural error to assume that, if the 
price of news print has increased fifty per cent, in 
that period, the rates for advertising should be 
increased fifty per cent. This would be sound 
reasoning if the cost of paper represented the 
total publishing costs. But, while paper cost is 
perhaps the largest single Hem of expense, it by 
no means constitutes the total upon which rate 
increase* -either for subscriptions or advertising 
—should be based in order that revenues shall 
keep pace with advancing costs. 

The proportion of paper cost to total costs 
must be taken into account m determining what 
rate of increase is demanded. 

If. for example, within the period under an- 
alysis, it is found that labor and other operating 
costs have not advanced while the price of paper 
has jumped sixty per cent., it would be manifestly 
unnecessary and unfair to advance rates .sixty per 
cent. The advance in rates must be based on 
total average increases in costs. If paper repre- 
sents otic-third of the total costs of production 
then a twenty per cent, raise in rates will take 
care of this increase. 

What part of the increased costs should be 
covered by advertising and what part by sub- 
scriptions is a matter to be decided judicially, 
with a real purpose to safeguard the interests of 



Out of the present complex situation there 
should emerge a better standard of cost account- 
ing, upon which may be based all readjustments 



TRADING ON CREDULITY 

WHEN will business and professional men 
learn that "newspaper" influence is not 
something to be purchased? 
In New York a young man has been appre- 
hended and brought to book after having posed 
as a representative of a leading press association, 
claiming to be able to secure favorable publicity 
in the columns of hundreds of newspapers for 
those who "subscribed" slated sums for the sup- 
port of a book publishing venture. The astound- 
ing feature of the case is the fact that some 
business men appear to have fallen into the ab- 
surd lure and to have donated various sums to 
this glib peddler. 

In Kansas City the newspapers have disclaimed 
any knowledge of or connection with another en- 
terprise whose sponsors posed as newspaper men 
speaking in behalf of newspaper men. The effort 
was made to secure supporting subscriptions from 
Kansas City business men for meeting the ex- 
penses of a "state convention" of editors to be 
held there. 

As has been related in the news columns of 
Eama & PuausiiKa, this same scheme has 
been attempted elsewhere in the West, but its 
promoters have not met with any considerable 
success. 

Business men all men — should understand that 
newspapers do not sell editorial immunity or fa- 
vor on any terms and that the peddler who offers 
such a commodity is an impostcr. And they 
should understand that newspaper men are not 
mendicants or seekers of contributions from those 
to whom, at some time, it might be possible fur 
them to render a favor. 

It should be the Mill of all newspapermen to 
run down and place within the clutches of the law- 
all human vultures who attempt to trade on their 
good name and prestige. The "We Hoys" fraud 
will not die until the newspapermen nf the coun- 
try kill it. And it has lived much too lenfl 
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BY WHAT ROAD? 

IF national isolation is "Americanism," as the 
senatorial opponents of the Treaty and League 
Covenant would have us believe, why not 
League Covenant would have us believe, why not 
apply that policy to domestic as well as to inter- 
national political relations? 

The states of the Federal Union often chafe 
under the restraint imposed upon them by our 
form of super-government at Washington. Would 
it be good Americanism for these states to claim 
the right of isolation and to conduct their own 
affairs without interference by or obligations to 
the Republic? 

Counties sometimes feel like seceding from the 
states of which they arc a part, and asserting the 
"American" principle of the right of isolation. 
Should they be encouraged to cut the state and 
national "entanglements" which sometimes place 
upon them mandatory duties and responsibilities? 

Cities occasionally feel the yoke imposed upon 
them by county, state and national governments. 
Have our cities the same right to isolation which 
the Senate majority claims for the nation? Is 
there any social order possible, under this spuri- 
ous doctrine, short of a tribal system? 

Happily, we are a nation, one and indivisible. 
Nn political division of the Union is permitted 
to shirk its responsibilities upon the plea of its 
right of isolation. 

As a nation we may cravenly contend for the 
right to stand aloof from the rest of the world- 
asserting our "Americanism" as a plea in ex- 
tenuation- -hut we cannot alter the fact that iso- 
lation for us is utterly impossible. The great 
war made forever futile the efforts of nations 
to avoid their international duties and burdens. 

Our senatorial majority has amazed and 
stunned the peoples of the world by proclaiming 
for the great Republic a policy of seclusion, self- 
ishness and "isolation." This attitude has been 
assumed in spite of the fact, plain even to school 
children, that the vital interests of America are 
woven inextricably into the fabric of the world's 
life. The threads cannot he unravelled without 
destroying the fabric itself. 

"Where there is no vision the people perish," 
That was the conclusion of the wisest of the 
ancients. The Republic stands at the parting of 
the roads — and that road which leads to the 
abyss has been marked by a stolen signboard, 
on which is inscribed "Americanism." The other 
road is Duty and Destiny, the highway of real 
Americanism. It leads to brotherhood- Fol- 
lowing it we shall take our rightful part in the 
healing of the nations, serve mankind to the 
measure of our giant strength, abolish war, in- 
justice, anarchy, famine; help restore the joy and 
beauty of life to sorely stricken peoples and bring 
once more to the minds and hearts of men the 
Patmos vision of the City Four Square! 

Americanism does not mean selfish isolation- 
it means unselfish service! 
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WHILE but one year old, the National As- 
sociation of Daily Newspaper Advertising 
Managers has already taken its place 
among the substantial craft organizations in this 
field. The annual meeting in Chicago was marked 
hy a spirit of friendly co-operation, the members 
discussing frankly the problems they are facing 
and the policies they arc following. 

Vital issues confront the advertising managers 
just now. Not the least of these concerns the 
adjustment of advertising rates to present-time 
costs of production. Having, through industry 
and intiative, created a* great volume of advertis 
ing for their newspapers it is now their task tn 
curtail to some extent that volume without failure 
of adequate service to any advertiser and with- 
out loss of revenues to their newspapers. 

This is not a simple problem, however simply 
stated; but one which calls for a new phase of 
effort. For the advertiser must be convinced oi 
the fact that, under this programme for i 
ing paper, his interests are fully 
This will call for campaigns of education among 
advertisers — many of whom have not yet realized 
the gravity of the paper shortage and its men- 
ace to the usefulness and even the existence of 
the newspapers. 

Yes, the advertising managers have a full sched- 
ule of work in prospect— but there is no class of 
American business men better able to measure 
up to difficult requirements than are these clear- 
visioned go-getters, with whom achievement is a 
daily habit. 

Congratulations to Messrs. Ahern, Woodward. 
Parsons and their wide-awake associates who 
have created, just at the "psychological moment." 
a greatly needed organization! 



NO QUARTER FOR ANARCHY 

ATTORNEY-Ceneral {'aimer says there are 
327 radical newspapers now published in the 
United States, many of them openly advocat- 
the United States, many of them openly advocat- 
ing the overthrow of the Government. He asks 
for legal authority to deal with them. 

In the case of the Union Record, of Seattle 
the Federal and local officials did not wait for 
added authority in law, but closed and locked 
the doors of the plant. 

There should be no delay, pending possible 
stringent legislation by the Congress, in the pro- 
cess of putting a stop to the preaching of an- 
archy and rebellion, through newspapers or by 
word of mouth. 

"Red" publications should not be permitted to 
find a shield in the guarantee of press freedom— 
for that guarantee is given by the very system 
of government which they repudiate and seek to 
destroy. A democracy owes no protection to its 
enemies. 

Not all radical publications advocate anarchy 
But the line should be clearly drawn between 
newspapers which aim to better conditions UN- 
DER OUR DEMOCRATIC SYSTEM and news- 
papers which aim to promote treason and revolu- 
tion. That publication which is in opposition to 
our form of government has no claim to the 
protection of our laws. It is an alien and hostile 
forrr, tn be dealt with accordingly. 

Let us hope that the Congress may fix »de 
quate penalties for those who thus brave the 
wrath of a tolerant people — but while awaiting 
such legislation it should be possible to supprr<s 
under forms of existing law, the activities of a 
reptile press. 



" L> ATIONINC." e.f advertising space, so that 
■ Vail advertisers may share it is the new pol 
icy. A shortage of news print means a shortage 
of advertising space. Ifs a brand new condition 
hut it will be met without disaster. 



'TMIE interests of your advertisers and of your 
* readers are bound up with your own in 
finding the right solution for your newsprint 
problcm-and thry will gladly co-operate. 



Editor & Publisher lor November 27. 1919 
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PERSONALS 



MELVILLE E, STONE, general 
manager of the Associated Press, 
will sail fro'" New York on November 
29 on the S. S. Adriatic, to arrange 
the A. P Eurupean news connections 
which were interrupted by the war. 

Arthur G. Xewniyer. associate pub- 
lisher of the New Orleans Item, is the 
father of a neweight-and-ahalf pound 
son, born November 16. 

E Lansing Kay. president of the St. 
Louis Globe-Democrat, was in New 
York on a business trip, leaving for 
home last Thursday evening. 

Abraham Cahan, cditur of the Jewish 
Daily Forward. New York, was a Chi- 
cago visitor last week, addressing several 
large gatherings of his race on alleged 
Pulish persecutions of his race. Mr. 



investigation over parts of 

Edwin A. Grozicr, who as 
publisher of the Boston Post, has always 
been noted for his generous 



tion of other newspapers, 
trait last week by sending his check for 
$100 to the American Christmas Basket 
Fund which, like the Post's Santa Claus 
Fund, is designed to help make Christ 
mas happy 

William E. Moore, former managing 
editor of the Chicago Inter-Ocean, was 
greeted with acclaim by many old con- 
ferees in the newspaper field when he 
returned to Chicago for a temporary 
stay this week. He returned this August 
from France, where he first served as a 
captain on the General Staff in charge 
of the Pictorial History section of the 
army. He is about to have a Pictorial 
History of the World War published by 
Hanson & Co., Chicago. 

Frank B. Nichols, publisher of the 
Bath (Me.) Daily Times, was appointed 
by Governor Milliken as a delegate to 
the international convention of the 
Young People's Men's Christian Asso- 
ciation at Detroit this month. 

Dr. Henry J. Waters, editor of the 
Kansas City Weekly Star, received two 
unusual honors this week. He was sel- 
ected by President Wilson as one of the 
members of the conference that will at- 
tempt to settle the lalmr disputes early 
■n December, and Governor Gardner 
named him as a Missouri delegate to 
the eleventh annual convention of the 
Southern Commercial Congress, which 
meets in Savannah. Ga. 

Senator Arthur Capper of Topeka. 
bead nf the Capper Publications, ha« 
announced his acceptance of the post of 
a director of the National Association 
of the Advancement nf Colored People. 

F. J. B Livesay, western manager of 
Canadian Press Limited, who acted as 
n-rrespondent in France during the lat- 
ter part of the war, is now in Toronto 
passing the proofs of his hook, "The 
Last Hundred Days," which tells the 
*tory of Canada's effort in the final 
push for victory. 

Capt. Charles A. Ilonfils. former man- 
aging editor of the Kansas City Post 
and the first American Red Cross ortirer 
to enter Hungary to aid in the work 
of rescuing wounded soldiers on the 
battlefield, during the rrcrnt war be- 
tween Rumania and Hungary, has been 
commended l»y the commanding gen- 
eral of the Sixth Rumanian army, to 
which his unit was attached. 

W. B. Sullivan, whose ill health a 
few days ago caused him to relinquish 
his duties as president of the Charlotte 
(N. C.) Ohserver. has gone to New 
York for an extended stay. He is ac- 
companied by his wife and little 



daughter, and they have leased an apart- 
ment at 1078 Madison avenue. 

Thomas J. Flaherty, editor of the 
Portland (Me.) Sunday Telegram, has 
icturned from a vacation passed in Bos- 
ton and New York. 

E. T. Meredith, president of the Asso- 
ciated Advertising Clubs of the World, 
will visit the clubs of the Pacific North- 
west early next Summer, according to 
a letter received from him by Governor 
Okott of Oregon. 

A. O. Moreaux, publisher of the Rock 
County Herald, at Luvernc. Minn., and 
former president of the Minnesota Ed- 
itorial Association, is enjoying a double 
felicity. He has just been married and 
is one of thirty-two men acquitted at 
Mankato on charges of conspiracy to tar 
and feather John McinU of Luverne. 
who got in bad with the community by 
disloyal utterances. 

A. E. Bass, publisher of the Bangor 
(Me.) Daily Commercial, has been 
elected a director of the Eastern Maine 
State Fair Association at Bang <r. 

T. B Eldridge has been elected 
mayor of Raleigh, N. C, succeeding the 
late James I. Johnson. Mr. Eld-idt-r is 
a former newspaper man, having bc»n 
editor of the Lexington (N C) Dis- 
patch, which he founded, also the 
Greensboro News. Raleigh Moniin; 
P..,t and Raleigh News and Observer 

Lester W. Humphreys, who took up 
the practice of law a few years ago 
after serving as a reported on sr< era! 
Portland newspapers, }.n« just been ap- 
pointed United States Attorney for 
Oregon. 



HUBBARD PINS FAITH 
ON NEWSPAPERS 



IN THE EDITORIAL ROOM 

Major R. Moore, late of the Canadian 
army, and a former Edmonton newspa- 
per man, is now writing editorials for 
the Winnipeg Telegram. 

C V. Combe has resigned as editor 
of the Manitoba Veteran, published at 
Winnipeg, and has become interested in 
mining. F H. Williams, who saw three 
years service overseas and a former re- 
porter on the Winnipeg Free Press, it 
acting editor. 

Rev. W. B, Norton, for II years past 
religious editor of the Chicago Tribune, 
has been granted a 12-month leave of 
absence to lour the world doing public- 
ity work for the Inter-Church World 
Movement of North America. Dr. Nor- 
ton will, however, continue to despatch 
to the Tribune stories of affairs and 
conditions in the lands he is to visit. 

William C. Firebaugh, for the past 
five years assistant librarian of the Chi- 
cago Public Library, has been engaged 
by the Chicago Tribune to manage its 
office library and expand the scope of 
its contents. 

John L. Spellman, veteran City Hall 
reporter and for years past on the local 
run of the Chicago Tribune, has suc- 
ceeded Sheppard Butler as automobile 
editor, writing "Exhaust Echoes" on the 
daily sporting page, and "News and 
Comment of Motordom" in the Sunday 
edition. Mr. Butler has become assist- 
ant Sunday editor. 

Sidney Smith, feature cartoonist for 
the Chicago Tribune, is a proud man 
nowadays. His comic characters. The 
Gumps, are shortly to make their debut 
in animated movies, and there is a pop- 
ular farce playing in southern Illinois 
the characters of which are Smith's 
Andy. Min, Chester, Mother and Uncle 
B.m, 

James McGovcrn, recently discharged 
from the Navy after two years transport 
duty, has joined the editorial staff of 
the Philadelphia Press. 

Sporting Editor J. Wolfe, otherwise 
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' E use about eighty per cent news- 
advertising in our busi- 
ness,- said F. G. Hubbard, manager, as- 
sistant treasurer 
and space buyer 
for Barton, Dur- 
stine & Osborn 
Agency of New 
York, in talking to 
a representative of 
Emittt & Pun- 
ustiu. "and 
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who are using 
newspapers in 
their campaigns 
at the present time 
arc the General 
Baking Company, 
and Upson Company, makers of 
H.-O. Breakfast Food. Newspapers are 
being more widely used every day as a 
national advertising medium." 

Mr. Hubbard's native state is Min- 
nesota, and his home, Duluth, though 
for ten or twelve years he has resided 
in New York, wheer he has been 
actively identified with the advertising 
field. From 1909 to 1915 he was with 
the Lesan Agency in the capacity of 
assistant treasurer, and has been with 
Barton. Durstine & Osborn for just 
about a year. 

Mr. Hubbard also lived in Detroit for 
several years, and there was connected 
with the Van Patten Company and the 
Cheltenham Agency, besides handling 
the national advertising for Chalmers' 
automobiles. 

Mr. Hubbard first started his career 
with a country newspaper, the South 
Norwalk (Conn.) Sentinel, where he 
set type, acted as a reporter, solicited 
advertising, and did everything, in fact, 
that came to hand. He says he found 
it excellent training, which in after 
years was most helpful. During the 
period of the war, Mr. Huhhard served 
his country as a military instructor at 
Stephens Institute, Hobokcn, N. J. 



engagements lasting until the beginning 
of the rainy season, when Wolfe will 
return to Philadelphia 

Miss Jeanne MacConathy, fashion 
artist of the Philadelphia Inquirer, has 
sailed for Paris to. get fresh ideas about 
gowns. 

Burke H. Sinclair, former city editor 
of the Omaha World-Herald and later 
editor of the Sheridan (Wyo.) Enter- 
prise and the Cheyenne (Wyo.) State 
Leader, is making a conspicuous success 
as director of industrial relations for 
the Midwest Refining Company, a big 
Wyoming concern. 

Lieut. Alfred E. Baker, a Kansas City 
newspaper man, and Miss Frances E 
Abernathy were married recently in 
Coldwater, Kan. 



known as Jim Nasium, has forsaken the 
Philadelphia Inquirer for the winter 
only and has gone to Havana. Cuba, with 
what he considers a fine team of pro- 
fessional baseball players. The team has 



THE BUSINESS OFFICE 

William H. Roper, business 
of the Regina (Sask.) Daily Post, has 
resigned. He was presented with a gold 
watch by his conferees. Mr. Roper had 
been connected with the Post since its 
foundation. 

H. B. Williams, for the past six and 
one-half years with Printers' Ink, has 
resigned as advertising manager to be- 
come vice-president and advertising di- 
rector of Advertising & Selling Com- 
pany. Inc. Before joining Printers' Ink 
Mr Williams was with the Red Book 
magazine. 

Hugh M. Miller has returned as ad- 
vertising manager of the Hickory (N. 
C) Daily Record. ' He left the Record 
at the outbreak of the war and entered 
service, being stationed nearly alt the 
time at Camp Sevier, Greenville, S. C, 
where he had charge of the camp print- 
ing office. Since his discharge he has 
been connected with papers in Green- 
ville and Cincinnati. 

Charles D. Gibson, former advertising 
manager of the Great Bend (Kan.) 
Tribune, and now connected with the 
Newton Kansan, has been notified of 
the award of a pension, following the 
loss of a hand in a grenade explosion 
at Camp Funston. Kan., in October. 
1918 Gibson, drilling a squad, saw that 
the pin of a hand grenade in the bands 
of a recruit had been drawn accident- 
ally. Knowing it was about to explode, 
he took it and attempted to hurl it from 
the trench, and the grenade went off as 
it left his hand. He also lost the sight 
of one eye and was otherwise injnrcd. 



Facts about the Haakin Service 

The Jackson Patriot ka5 
renewed iti contract for 
tke Ha»kin 5ervice for 
on«t yaar 

Tka Hatkir. Service 'u 
a powerful and afifi ective 
of Americanism 




Frederic J Haskir\ 
Washington D C will 
tell you tkt price and 
plan for your paper 
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NEED OF APPRENTICES 
IN ADVERTISING 



Editor & Pub link or for November 27. 1919 

"BUTCHERS" OF ENGLISH 
LISTED BY SUN CHIEF 



President of A. A. C. W. Cull, for 
"Brae* Tacke" Convention in 
1920 — Executive Committee 
Meets in lndi»n»poln 



Ixmaxamus, Nor. 25.— While the 
details have not yet been worked out, it 
was announced at a dinner in Indian- 
apolis last week that the 1920 conven- 
tion of the Associated Advertising Cubs 
of the World would be a "brass taclcs" 
affair, and that Ihe program would be 
confined strictly to the subject of adver- 
tising in all of its phases. The dinner 
was given by the Indianapolis Adver- 
tisers' Club to the executive officers of 
the association and the members of the 
executive committee, and there were 
present as guests many of the contrib- 
utors to the $50,000 convention fund 
which was raised in Indianapolis. The 
dinner followed the meeting of the ex- 
ecutive board, a telegraph report of 
which was carried in Ennoa & Pu»- 
lishei of November 20. 

Muii Train Apprentices 
C. D. Murta, president of the Indian- 
apnlis Advertisers' Club, called the meet- 
ing to order and introduced Felix T. 
MeWhirter, president of the People's 
State Bank, as toastmastcr. Mv Me- 
Whirter assured the visitors that In- 
dianapolis was proud of the fact thai 
the convention was to be held in that 
city, and that everything that can pos- 
sibly be done to make it a success will 
be done by the people of Indiana;*)!!*. 

E. T. Meredith, president of the Asso- 
ciated Advertising Clubs, the first 
speaker, said: 

"The Associated Advertising Club- 
also il an institution for education in 
advertising. It is to train advertising 
men and to make new ones. It is to 
train apprentices in advertising, just as 
apprentices are trained in other lines of 
work. If no more apprentices entered 
the printing trade there would not be a 
printer alive in this country in thirty- 
five years. This statement is based on 
authentic statistics. 

"It is the same with advertising. We 
must train apprentices and make more 
and better advertising men for the good 
of advertising and of business. Other- 
wise, where will the advertising men of 
the future come from? 

"We must tell the boys what to do 
and how to meet and solve their prob- 
lems. The young man who spends five 
years in the advertising business not 
only gains the benefit of his five pan 
of experience, but he is trained by men 
who have had ten or twenty years of 
experience. Therefore, the young man 
gets not only his own five years, but he 
also ha* the benefit of ten or twenty 
years more of experience, making in all 
fifteen or twenty-five years We ni^st 
not fail to do this, for it means every- 
thing to the young man and to advertis- 
ing in general. 

What Sold the Powder? 
"It is because we all want to give and 
take advice that wr have decided that 
the program for the convention shall 
be of "the 'bra** lack*' kind 

"That there is murh to be learned in 
advrrtiMnit is shown by the incident of 
Ihe man who wished to advertise talrum 
powder. Hr went to an advertising 
aitent and told him he wshed to spend 
fJO.000 to advertise hu powder. The 
advertising man asked him for copy, 
but the manufacturer told him he had 
none— that that was the business of the 
- Istrtising man 



"'What shall wc say about your tal- 
cum powder?"" the advertising man 
asked. 

" Tell them it is pure, and something 
like that,' the man said. 

"The agent refused to do this. In- 
stead, he first decided to ascertain why 
women bought talcum powder, and he 
would then appeal to that reason. So 
he put girls behind the toilet goods 
counters in stores to ask women why 
they bought talcum powder. A large 
majority of the women said they bought 
it for its odor. They did not care about 
its purity. Purity, therefore, was not 
a selling point, and the agent knew it. 
He had the girls again ask the women 
why they bought certain brands of tal- 
cum powder, and they said they bought 
it because they liked the box. It looked 
well on their dressers in their bedrooms. 
They did not think of purity. 

"On comparison being made, tin- 
agent found that this manufacturer's 
powder stood seventh in the list of pre- 
ferred odors, and that his box was not 
attractive. He found out all of these 
things before he started his advertising 
campaign. 

"These arc some of the points that 
we must teach the hoys who go in the. 
advertising business. 

"Men who study advertising arc real 
students. They arc coming here to study 
advertising and how to sell and move 
merchandise." 

Mayor Jewett of Indianapolis deliv- 
ered an address of welcome to the com- 
ing convention. Other addresses were 
made by P. S. Florea, secretary; Miss 
Jane Martin of New York, the only 
woman who ever was a member of the 
executive board : Rowe Stewart, of 
Philadelphia ; C. L. Gunti, of Baltimore ; 
Juhn Ring, of St. Louis, and Carl 
Hunt, extension secretary. Messrs. 
Rowe, Cuntz and Ring told of the value 
of the conventions to their cities. 



Haad Writers' "Mullum in Parvo" 
Effort Loading Them to 
Bolshevism — Other Writen 
Condemned 



Star Buys Building Site 

Piosua, III., Nov. 25.— The Star has 
purchased for $70,000 a site on Madison 
avenue, and has started work on plans 
for a new building, which when com- 
pleted will be equipped with practically 
an entire new outfit of machinery. 



PHiLAorxrtiiA, Nov. 14.— "Butchers 
of the English language, as listed by 
Edward P. Mitchell, editor of the New 
York Sun. are headline writers, report- 
ers and editorial writers. The head 
writer is classed as the worst offender, 
with the reporter running second. 

English, as employed in the writing 
of headlines, has become the "yellow 
peril to English speech," according to 
Mr. Mitchell. The use of short words, 
irrespective of their accuracy, seems to 
be universal, he said. 

Mr. Mitchell read a paper the other 
evening at Houston Hall. University of 
Pennsylvania, before the Philadelphia 
Society for the Promotion of Liberal 
Studies. 

"We used to scan the headlines to 
glean the news of the day," declared 
the editor. "But tuday we arc obliged to 
read the story under the headline to 
find out what the headline is trying to 
convey. 

Headwritera the Preas Bolsheviks 

"These harassed, hard-working men 
who write the headlines are, despite 
their better selves, rapidly becoming the 
'Bolshevists' of one €>f the greatest and 
noblest mediums of human expression— 
the newspaper. 

"These architects of anarchy, with 
their small stock of short words, have 
suffered a paralysis of straight think- 
ing, and day after day and night after 
night resort to their slender supply of 
arbitrary symbols in a topsy-turvy effort 
to express every shade of meaning in 
the English language. 

"From their small storehouse of lean 
nouns, slender verbs and slim adjectives 
they are prostituting the English of that 
class whose principal source of edifica- 
tion is the modern newspaper. 

"In their frenzied search for words 
short enough to fit into the arbitrary 
limits of the newspaper column they 
employ such words as 'probe,' 'grill,' 
'vice,' 'nab,' etc., to cover almost every 



range of human activity, and the results 
arc often startling and grotesque to the 
lover of accurate English. 

"Their atrocious jargon is indeed a 
yellow peril to the English language." 

Tire speaker compared the headlines 
on the front pages of modem news- 
papers with those of forty or fiity years 
ago, giving statistics. 

How Headlines Have Crown 

When the New York Times was first 
published, headlines took up i'A per 
cent of the front page, as compared to 
36 per cent now; the New York Sun 
1*4 per cent in 1833 to 38 per cent now 
and the Tribune fcj per cent to 30 per 
cent today. 

"The demand of the modern reader 
and the fierce competition between 
newspapers of today, have led to the 
use of even larger and larger, blacker 
and blacker type in the headline," be 
continued. "But the newspaper column, 
which is inelastic, has remained the same 
width. Hence the headline artist is 
forced by the circumstances of his call- 
ing to maim, mangle, stultify and pros 
titute the English language in his search 
for words short enough to fit into the 
newspaper column.'* 

Mr. Mitchell also paid his respects to 
the news writer who, he said, invented 
involved and meaningless sentences and 
otherwise distorted the English langu- 
age. 



Public To See What a City Room b Really Like 




THIS "still life" was shot in the local rooms of the Cleveland Plain Dealer 
during the making of an exciting scene in the new movie play "Believe Me 
If AH Those Endearing Charms." 
The actor at the extreme right (seated) is Day City Editor Stanley Kniscly; 
the over-awed reporter (hand in pocket) is Robert Adams, well known actor. 
Selmar Johnson is the man working in hack of Adams. Robert MrUughlm, the 
author of the scenario, and several P D reporters who are really working, are 
in the rear. 

Sam Btodsky. the director, who is standing beside Ernest Reynolds, the 
camera man. says this is going to be an educational film and among other things 
»ill show the public that newspaper city rooms are not as "crazy " and dirty as 
:liey are painted — in the movies. 



GERMAN DAILIES MERGE 
ON DECEMBER 1 



StaaU-Zaitung Will Publish Morwiet 
and Sunday, Harold Evening o-ssel 
Sunday, from HoroM'e 
Plant 



The consolidation that has been pend 
ing for several weeks between the New 
York Staats-Zeitung and the New 
Yorker Herold, both of which havr 
published morning, evening and Sundas 
papers, will become effective on De 
eember I. The Staats-Zeitung will pub- 
lish a morning and Sunday paper, and 
the Herold wilt publish an evening and 
Sunday paper. 

Both papers will he issued from the 
Herold plant, ami the more valuable 
location of the Staats-Zeitung. at the 
corner of William and Spruce streeti 
will be sold. The Staats-Zeitung will 
move all its machinery with the excep- 
tion of some presses to the new publica- 
tion home, and new sextuple and octuple 
presses will be ordered to provide for 
the increased demands of the combined 
newspapers. 

While both publishing corporations 
will maintain their identities, because 
they hold other interests not included in 
the merger, the affairs of the combina- 
tion will be directed by the following 
committee : Julius Holz and Felix 
Arnold of the Herold, and Bernard 
Riddcr, Victor Ridder and Joseph f;> | 
dcr of the Staats-Zeitung. 

Herman Alexander will remain as 
editor-in-chief of the Herold and Reg- 
inald Schrocdcr will continue in thr 
same position on the Staats-Zeitung 
The editorial and business staffs of thr 
four present papers will be merged and 
:hr lirst men chosen to conduct the nea 
papers In the merger of mechanical 
staffs, the union rule of priority wil: 
govern the new organization. 

Financial details of the merger were 
not made public. 



Agency Opens Omaha Branck 

Omaha, Sra, Nov. 25. — The Potts- 
Tumhnll Advertising Company of Kan- 
sas City has opened a branch office here 
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ELLIS INTRODUCED IN 
TRUE CRISTY STYLE 



Worcester Telegram's 
of Its 
I. 

Worth, 



Naw Owur, ■ 



Some characteristic "hail ami farewell" 
editorial comment appeared in the 
Worcester (Mass ) Tclciiram, following 
iti sale last week by Au«tin P. Cristy 
to Theodore T. Ellis, a brief report of 
which was given in EoiTtm & Publish ti 
of November 20. The leading editorial 
was entitled "(hie Work-Day 35 Year* 
l-ong" and was as follows; 

"In the first numljer of the Daily Tele- 
Trlegram. November ,Wr. 1H84, there ap- 
peared this editorial statement: 

Tke Trlrrram slrirer tar aal'imory. It alflts 

ai a salutatory to every Irn*. 

"In the hrsi number of the Daily Tele- 
gram, May 19, 18Hh, its owner, who had 
never been in any newspaper office ex- 
cept his own — and who never has been 
:n any other since, except to call for a 
minute- had become somewhat more 
communicative, writing this editorial; 

We arc aerr. We ronr for a Mpeeirk wur- 
pose, to prior a newspaper. A ttrwtparjef tail 
shall er,iilain alt the news it ih p«s«>ihU- lo 
psck into the column* of rhe Telegram. This 
corapre&rnMve prograra will be relicifuslr fot- 
luwrtl, witbiMit (rar "I rnemirft lir laror to 
friends; without truckling to parry or creed, 
or irltifinf lteft>re the ileal of tbr earth, lae 
truly frrat arr Ihote who trait tbr TrleyraW 

an4 «ib«nb* lo in flank and fatr atateiueot 
of f«. I. a> Ibcy «<ur. Be truly aim. 

IS Day. Off hi IS Yoor. 

the 35 years since the first 
the writer thereof ha* 
l>rrn alxent less than 35 days Some- 
thing less than 24 hours each clay has 
Urn jiiven to the endeavor to perfect 
the purpose* pruiKistd. He now an- 
nounce* that at the very crest, thus far, 
of its success, he has sold the Tele- 
gram," 

Under the title of "The New Owner 
of the Only," Mr. Ellis was introduced 
as follows: 

"The former owner of the Telegram 
knows its new owner, emphasizing the 
declaration "know.* In spite of the train- 
ing which the- fornn-r owner 
tered for years to the y< ting 
now succeeds him, the new owner not 
only lived, but in a few years after 
escaping from the 'Old Man', lniilt up 
a great business of his own and also 
accumulated a large fortune, though 
starting with practically no money. 

"Far more important than that is the 
hi s h stan.lmg wlurh the new owner has 
established in the confidence of the 
business world. Nor will he ever fail 
reasonable public expectation in his con- 
duct of the Telegram He takes "The 
Only' when it is doing a larger business. 
|>ro!,a!,ly, than any other newspaper in 
tbr 1'nitfd State-, published in a city of 
sire similar to Worcester He will, in 
the opinion of the former owm-r, dc- 
vtb.jp and extend the Telegram's great 
I- visibilities to their full limit" 

Paper Sold for Spot Cub 

Mr Fills paid spot cash for the Tele 
cram ami organn- ,| a new C"tiipany un- 
der the taws of Massachusetts, known 
»s the Worcester Telenram Publishing 
< e.mpany The rapit.il of thr new com 
Nny is St,0fO.«», , t winch Jonottm wa< 
'■urd toi cash. The common noii-vot- 
'fJt »tr<k. vahie-l at 5*«i.i»i». n held by 
•">'. Homer llj,t, Frank A Drury. 
Oiarles 1. Allen, Lucius J Knowlcs, 
I'uil B. Morgan and Oorse I Rock- 
Mr Kllis holds the voting com- 
mon slock, valued at $Js»l.i.»». The di- 
"s-te.rs of the corporation are: Presi- 
<lfm treasurer and publisher. Mr Ellis; 



directors. Mr. Ellis, Dr. Gage, Mr. 
Dtuty. Mr. Kockwood ami Frank C 
Smith. Jr 

When a Boston Sunday Post reporter 
interviewed Mr. Cristy the other day. 
one of the details that the reporter se- 
cured was the nrwspaper creed of this 
well known New England editor — a 
creed which the men in his office have 
called Crist) 's Kubaiyat It was this: 

"*>t tfcr n*w*--ge1 all the newsl 
Get it in full detail. Get all 
snleN itinratv, and arnsve all rise 
corrertly* l^t tbrrr be do faToritiim. 
Serve ibe atllilK abaolutcly! 
Br sure yoii bftrr all ibe fact*, that 
yon have them right, theo huptle 
ibtas imo coe», inle early cow. 
Writrrn in the rlear. quick Unruaer ot 
Ibe living. Get ike news tet all 
Ikr new*." 



WARNS AGAINST I. E. A. 




Not 



WafsiSf, Wis.. Nov ji.— An a result 
of solicitation here by a representative 
of the International Editorial Associa- 
tion, the Daily Record-Herald last week 
ran the following at the he»d of its edi- 
torial columns under flic caption 
"Warning" : 

"If any reader of the Record-Herald 
is apptoached by a man claiming to be a 
representative of the International Edi- 
torial association, or any other organi- 
sation with a similar name, with a re- 
Utiest for contributions for the payment 
of the expense* of a state convention to 
be held at Milwaukee this month, or for 
the supix<rt of a national home for dis- 
abled newspaper men to he built at 
Basic. Ya.. please refuse his request and 
telephone this office. The newspaper 
men of Wisconsin are not asking for 
donations for either purpose." 

SAY RADICALS OWN UNION 

Reporters on R.fular Dallies With- 
draw Their Nam**. 

Sssitlf. Nov. ji — On the ground 
that the Seattle Newspaper Writers' 
Union is dominated by "Red" radicals 
employed on the Daily Union Record. 
Seattle newspaper men generally have 
refused to recognize the organiration or 
to treat with it in any way. The few 
members of the staffs of the Seattle 
Star and Post-lntelligencer who joined 
the union at its organisation have with- 
drawn their memberships and only em- 
ployes of the 1,'nioii Record now com- 
pose the membership. 

At the meeting held for the election 
of officers tins week. S. P. Donahoe, 
formerly on the copy desk of the Post- 
Intelligencer, who resigned to join the 
Union Record staff, was elected presi- 
dent of the news writers' union. All 
other officers were members of the 
Union Record staff, 

HOPKINS AGENCY STAFF DINES 



Firsn'a 

Awnivoraary 

New Hahn. Conn , Nov. 25,— Cele- 
brating the second anniversary of the 
Ib.pkms Advertising Agency. George 
\V Hopkins, head of that organization, 
recently entertained the members of his 
staff at a dinner held in the Cafe Mcl- 
lonc. 

At the dinner were George W, Hop- 
kins, president; Waldo P. Hnurhin, 
bead of the ropy department; William 
J Slator, head of the publicity depart- 
ment ; Adolphe L. G. Barreaux, head of 
the art department; Mrs Anne Burdick, 
office manager, and Mrs. W. P. Houch- 




Be a BIG Advertiser 
for the LEAST money! 

Here is the territory that has made the greatest 
increase in manufacturing in the East; where the 
tcagr earners have multiplied in the greatest ratio 
this side qf the Mississipjn ; where the values 
ADDKD by manufacture show a gain of 87% 
for a decade. 

If you had all the business you 
COULD get out of West Virginia 
by active distribution and LIVE 
Daily newspapers advertising you 
would have a RIGHT to crow! 

Have you? 

Here are the papers to start with! 
They all answer inquiries. Of 
course, they're at your service! 
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WHY NOT A LESSON 
FROM THE PAST? 



For 



Economy's 
Newspaper 

That of 



Saka, Compirt 
of Today Willi 
Yuri 



tlv Frank D. McLain. 

Proprietors and publishers of daily 
newspapers who are confronted with 
vexations problems on account of the 
high cost of labor and of white paper 
might learn a few facts for their guid- 
ance if they would compare the news- 
papers of today with the product of the 
press some years back. 

Such a comparison will reveal that 
white publishers have advanced the price 
of newspapers to the readers, the price 
having been generally doubled, they are 
giving to the readers nearly three times 
as much reading matter as in the olden 
days, and if one well-known paper may 
be taken as a criterion the paper itself 
is more than five times as large as in 
former years. 

One CmI'i Worth in 1877 
When the Philadelphia Record first 
sold for one cent on June 1, 1877, the 
newspaper consisted of only four pages 
and each page had eight columns, the 
length of the column being 22 inches. 
A copy of the same paper, dated No- 
vember 21, 1919, selling for two 
consols of 20 pages of eight 
each, the length of th 
24 inches. 

Thus, while the price of the newspaper 
has doubled, the size of the publication 
has increased from 32 columns to 160 
columns of greater length. 

The price of the newspapers has in- 
creased 100 per cent; the siie of the 
newspaper has increased 400 per cent 

In quantity therefore, the reader to- 
day is getting more than twice as much 
for his money as he did 42 years ago. 

Careful examination of the issue of 
Tunc 1, 1877. shows that the 32 columns 
comprising the paper were divided into 
13 columns and 4 inches of advertise- 
ments and 18 columns and 18 inches of 
reading matter. The excess of reading 
nutter over advertisements was 5 col- 
umn* and 14 inches, 

Taking up the issue of November 21, 
1919. it is seen that the 160 column 
are divided into 108 columns of adver- 
tisements and 52 columns of reading 
matter, an increase of H'/i columns of 
rrading matter and an increase of 94 
columns and 20 inches of advertising, 
the excess of advertising over reading 



day to isolations, chiefly because of the 
increased number of active stocks and 
bonds which are traded in daily. 

Forty years ago the sports depart- 
ment, now calling for pages of detailed 
reports of games, was unknown. So- 
ciety and fashion departments did not 
exist, here weer no cartoons or strips 
of "funnies.' ' The lack of depart- 
ments did not mean that news of im- 
portance was overlooked, hut no space 
was given to trivial events- 
Publishers of today might take notice 
of the space now devoted to "heads." 
Men on the copy desk work with the 
idea of selling the paper and to achieve 
this purpose make use of 
heads extending across 
times with a long binder line. In the 
issue of 1877 no display head was over 
one column in width nor more than V/t 
inches in depth. 

In the issue of 1877 no display adver- 
tisement was over two columns wide 
and six inches, was the greatest depth, 
all save one of the display 
ments running from 3'A to S 
Current advertising includes offerings 
of six department stores each covering 
from 5 to 7 columns in width and being 
nearly one column in length. 

From a position where the reading 
nutter exceeded the advertising in 1877 
the newspajter has changed so that the 
space devoted to advertising is more 
than double the reading matter. 

Copy De.k Mail Cat Mews 
During recent years foreign and do- 
mestic news service has wonderfully im- 
proved. The world war has educated 
readers to an interest in a larger territory 
and the cables arc filling this require- 
ment. All new. may be edited down. 
All diaplay head, may ba eurUiUd. 
Here is real work for the copy editors 
and head writers and the quality of the 
batteries of such employes should be 
keyed up to the highest pitch to 
economy. 

There is much room for 
of such departments as are not direct 
producers of revenue. 

Instead of increasing the price of 
newspapers to readers, would it not be 
well for publishers to check up every 
column of their publications to ascer- 
tain where economy may be 
exercised ? 

Competition may h 
profligate with their space! 



"WE BOYS" STEAL U. P. 
NAME; GO TO JAIL 

LiutmiD Had Victimized Many 
Bankers, Exporters and Steal 
Men Undor TitU of "United 



A new get- rich -<iuick graft, numbering 
big bankers, exporters and steel com- 
pany officials as victims, was revealed 
in New York on November 21 in the 
arrest and indictment of A. Albert Laut- 
man, masquerading under the name of 
the "United Press Service"— a play upon 
the name of the United Press Associa- 
tions. The indictment contained two 
counts: Obtaining $250 under false pre- 
tenses from the Liberty Nationat Bank 
of New York and attempting to obtain 
$500 by false pretenses from the Liberty 
Steel Products Company. 

Evidence was secured indicating that 
in the last six months Lautman got large 
sums from his victims by trading on 
the name of the United Press Associa- 
tions, the telegraphic news service gen- 
erally known as the "United Press" or 
the "U. P." During this time he handled 
approximately $50,000 through his ac- 
count in the Guaranty Trust Company. 
Th. Man Who Won the War 
Lautman operated by obtaining sub- 
scriptions to a chimerical book known 
as "The Scribes Review of America, 
1914-1919," which he represented to be 
a sort of Blue Book of the biggest con- 
cerns in New York and which was to be 
sent to newspapers throughout the coun- 
try- I' was to comprise a record, he 
said, of the achievements of the captains 
of industry' in their work in aiding to 
"win the war." 

Lautman created the "United Press 
Service" on April 18 last, with a small 
office at 115 Broadway. New York. 
Shortly afterward "The Scribes Review 
of America, 1914-1919." was evolved, 

Lautman's practice was to phone for 
an appointment with the head of a big 
bank, exporting concern or steel cor- 
poration, representing himself as "city 
editor of the United Press." 

Lautman would appear in person at 
the appointed time and offer the pros- 
pective victim the privilege of having his 
concern "written up" in the "Scribes 
Review of America. 19I4-1919"-"not 



as an advertisement, my dear sir, but as 
an opportunity" He offered a con- 
tract stating that it would be sent to 
"all papers receiving the Associated 
Press service and the United Press serv- 
ice." The names of the Associated Press 
and United Press were printed in heavy 
black type so as to catch the eye. In 
his conversation, however, he dwelt upon 
the wide publicity to be given in "our 
papers." For this the victim was asked 
to pay only from $250 to $l,00O, the 
average being about $500. 

Ha Got Away With This, Too 
Lautman scraped acquaintance with 
one of his victims by attending the re- 
cent dinner to Judge Gary, chairman of 
the United Sutes Steel Corporation at 
the Hotel Commodore. Carefully avoid- 
ing the real newspaper men, he pro- 
tested that he had not received the 
"United Press tickets," within the hear- 
ing of his victim. The steel man was 
convinced that Lautman must have some 
important connection with the United 
Press. A few days later Lautman called 
at his office, referred to the incident, and 
obtained a check for $500. 

Lautman attempted to victimize sev- 
eral other big corporations, but the 
United Press Associations learned of his 
operations, warned them and they, t» 
tum, assisted in obtaining the evidence 
which resulted in the indictment 




One great cause for the growth of 
reading matter in the newspapers is the 
establishment of departments. The issue 
of 1877 had but one department, finan- 
cial and commercial, in which the read- 
ing matter was longer than in current 
i»Mirs, hut far more space is devoted to- 



Daytona, Fla., Nov. 23.— Commenc- 
ing December 14, the Daily News will 
inaugurate a Sunday morning edition for 
four months of the year, during the 
tourist season, when the News, which is 
a year-round afternoon paper, branches 
out by adding the full leased wire serv- 
ice of the Associated Press. For the 
Sunday morning edition the Universal 
Service will be used- T. E. Fitzgerald, 
president of the Associated Dailies of 
Florida, and also prrsident of the Flor- 
ida Press Association, is editor and gen- 
eral manager of the Daily News. 



The Boss Says: 

Tell 'era it (her »»nt to see a 
.mall.clt7-bii.citraewsp.prr t» 
•end (or a copy ol 

Tha Evaslaa Neirepeper 

at Felrsieat. W. Va. 

ABC 



or Roaert E. War. 

New York A 



Last P. O. Report 



76,806 
New Orleans Item 



lead hw • mm <* aur 13.000 
Vast* aa4 Flcarei 
!/■ .1 al! ih. people (a 



Gains 



in advcfiiiinjr HMftftl Oinw IhM * 
pipCf it keeping aTirr.nt <if t>m timet 
The paper that can't •how faint 
during ini« year of untiatial nd*rrti»- 
iag act. tit* not to b« considered. 

THE PLAIN DEALKR aMrna the larf- 
eat fains of anr paper in The Cleve- 
land territory. It it a tteady. tiralthy 
Kant that uphoHa it a reputation as 
ihr leadini medium. 

The Plain Dealer 



FIRST IN 1000 
NEWSPAPERS 

A National Advertiser with 30 
years' experience recently stated 
that his records show that for 
the money expended the re- 
sults produced by the Washing- 
ton Star placed it FIRST IN 
AMERICA among a thousand 
newspapers. 

Weitern RepreientmiTe, I K. Lata. 
MM Marl Bank SMg , CMptM 
E-irlrrn Hrrfiml.tne. Dsn A. Carr.lt. 
Tribune Bldg . New York. K Y. 



Naw Building for Advartiear 

Huntington, W. Va . Nov. 25— The 
Advertiser has announced that it will 
move into a new six-story building to 
be erected by J. H, I-ong on a site 80x90 
feet. A 32-page press will be installed 
m the new home. 



supremacy 

Th* Indianapolis News carrlea 

practically aa much . pace both 
from local and national adver- 
tiser, aa all othar Indianapolis 
papara combined including 
Sunday aditiona. It has baan 
doing this for fifty year*. 
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TIPS FOR THE ADVERTISING MANAGER 



Chambus ActNCY, 612-618 Maisoai 
Blanche building. New Orleans. Send- 
in? out schedule* to Southern news- 
paper* for "Tears of Flowers" toilet 
jirrparations, manufactured by the 
American French Perfume Company, 
Pari*, Tenn. 

Mai4«»v. MlTclim. & Fai'st. Security 
Huilding, Chicago Have secured the 
account of Lewi« Knitting Co., men's 
kn:t underwear, Janesville, Wis. Daily 
new.paper space will be bought, mainly 
in metropolitan papers. 

John I. Gillispie Co., 911 Citiicns 
ltuilding. Oeveland. Procured the Pee 
Lite Cleaner Manufacturing Cumiutny's 
account. Women's publications will be 
used. 

ButHitN Cojipaxy, 19 W- 44th Street. 
New York. Handling advertising of 
A J Bates Company. Webster, Mass. 

Paul Kisieyu & Co. «2J Prospect 
avenue. Cleveland, Sending orders and 
mpy on 3.000 and 10,000-Une contracts 
i<' newspapers in Ohio and adjoining 
states for Zenith Tire & Rubber Com- 
pany. Cleveland. 

Sheimam & B«yan. 79 Fifth avenue, 
\rw York. Placing orders with news- 
pnpers for Rowe Calk & Chain Company 
( Prest-O-Crip- chain). Planuville, 
Omn. 

SsiotivaASs & Gavnis*. 489 Fiftli ave- 
nue. New York. Will place the adver- 
tising for Dixon Crucible Company's 
lead pencils Jersey City, N J ; Boyer 
Mrtor Meier Cxmpany'i tire extin- 
Kiiivhers Long Island City, N. Y; 
William Demuth & C« '« pipes, 230 5th 
avenue. New York City 

t. V. Tumt-HAUTC Cokti-ANr. Terre 
llauie. Will make up list during Jan- 
newspapers to 



I edmai. Anvr»TistNc At.in<y, 6 East 
Wth street, N'ew York. Again placing 

idrrs with newspapers for "Nucna-Nut 
Butter," 233 Bmadway. New York; 
placing orders with New York City 
newspapers for Philip Morris ft Co.'s 

English Ovals Cigarettes," 72 5th ave- 
mie. New York City. 

Kbanklis AmrRTtsiNc StJtvitx, Bul- 
letin Bldg., PliiUdelphia. Orders with 
newspapers for United Auto Stores 
Company. Philadelphia 

Gajuiikki it Wclm Company, 150 
Madison avenue. New York. Placing 
U-time orders with newspapers that 
>iavc contracts for National Biscuit 

< "mpany, N'ew York, on "Uneeda Bis- 
cuit." 

J.'iKNCscE Am'miiihinu Agency, 43 West 
l/lh street, N'ew York. Placing nrders 
mill newspaper* generally for Sentancl 
Ncmedy Company, Cincinnati. r)hio. 
I'.mc & W«d, Miiiime Bldg.. Chi- 

.igo. Reported will nuke up a list of 
-irwspafH'ts during next sixty days for 

< <'hn. Kidman & Co (clothing), 418 S 
Wells street. Chiragn. 

_Han»t-Metii;m. V$ Madison avenue. 
New York. PlatiiiH nrdrrs with snme 
Pennsylvania newspapers fur Pratt 
r-'ojd Company's ammal and poultry 
renWi,,. Walnut St.. Philadelphia. 

W. S Hill Chupanv. J.M Fuurth ave- 
Rue, Pittsburgh. Placing spring 
schedules with newspapers for Irrsey 
1 ereal Food Company. Irwin. Pa 
i "Jersey Pancake Flour") 



W. M. Hoorcs AovrrrtstNC Agency, 
Equitable Bldg., Wilmington. Placing 
orders with newspapers for Pine Forest 
Inn, Snmmerville, S. C 

CHARUS D. Keaw Advtbtisjnc & 
Saus Psuimotjon Scavtcx, 616 Old South 
Bldg., Boston. Placing mail order copy 
with large Sunday newspapers for 
Prince Supply Company "Storm King" 
Rubber Boots. 7 Water street, Boston. 

KtrrLANtt-EncEL Company, 14 East 
Jackson Bldg., Chicago. Placing orders 
with some Ohio and Middle West news- 
papers for People's Popular Monthly. 
801 2d street, Des Moines, la. 

Thomas F. Locax, 680 Fifth ave- 
nue, New York. Making 5.000 1-ineh 
contracts generally for Association of 
Railway Executives. 

Loan & Thomas. Mailers Bldg., Chi- 
cago. Again making contracts with 
newspaper* generally for Waukesha 
l*nrc Food Company, Waukesha, Wis. 
("Jiffy Jell Desserjt") 

I.ydk>n & Hanfobd, 200 Fifth avenue, 
New York. Placing medical orders with 
newspapers for C. S. Clark ("Nicotol"), 
Rochester. N. Y. 

H. K. McCanx Company. Sao Fran- 
cisco. Placing orders with newspapers 
for California Almond Growers' Ex- 
change, San Francisco; also for U. H. 
Dudley & Co. New York City; placing 
advertising in rotogravure sections of 
newspapers for City of San Diego, Cal. 

John J. MuaiVAN Advxktising Acencv. 
220 Devonshire street, Boston. Placing 
orders with newspapers for "Deerfoot 
Farm Sausage," Boston. 

Masse Intumatioxal Agency. 449 
Fourth avenue. New York. Placing 
14-line 15 -time orders with newspapers 
for Enoch Morgan's Sons Company's 
"Hand Sapolio." 

fiuurrr Phillips Company, 35 W. 
39th street, Nw York. Placing orders 
with some New York City newspapers 
for Globe Airplane Company, Globe 
BMg\, Newark. N. J. 

Piasis M. Pomoioy Agency, 225 Fifth 
avenue. New York. Placing 70-line 
3-time order* with newspapers for 
Corona Fastener Company. 225 5th ave- 
nue. New York. 

Fkank Pusbuy Company. 456 Fourth 
avenue. New York. Placing advertising 
for Pennsylvania Rubber Company. 

Reopield AnvnnsiNG Agency, 34 W. 
33d street. New York. Again placing 
some contract* with newspaper* for 
American Lead Pencil Company, 220 5lh 
avenue. New York ("Venus" and 
"Velvet" pencils). 

Rfrn»Atrr & Ryan. 404 Fourth ave- 
nue. New York. Placing orders with 
some large city newspapers for Amer- 
ican St-liciol of Correspondence, Chi- 
cago ; placing order* with newspapers 
for Illustrated World Magazine, New 
York; placing mail order copy nn shoes 
with large city newspapers for Boston 
Mail Order 11 -.use, Bustuu; placing 
order* with newspapers generally for 
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Rrpm«nt«tlv», 
1CM H.yworth Building 

| 2S E. M.di..r, St. CHICAGO 



THE INTERNATIONAL NEWS BUREAU, Inc. 
ii 



(J. J. BOSDAN, Editor) 
MAIL NEWS. FEATURE. »nd FICTION Service. Over I 50 American, 
Canadian and European newspapers subscribe to our complete service. 



Capital Drug Company, Augusta, Me. 
("Kingman's Remedy"). 

William H. Rankin Company, 50 
Madison Ave., New York. Handling 
accounts of B. F. Goodrich Rubber 
Company. "Monroe Clothes," Institute 
of America and Austin Nichols & Co. 

Stkekt & Finney, 171 Madison ave- 
nue New York. Will handle the ad vcr- 
tising for Winchester Arms Company. 

J. Walwe Thompson Company, 242 
Madison avenue, New York. Again plac- 
ing orders with newspapers for Auto 
Strop Safety Razor Company. 

Wales Aovutising Company, 110 W. 
40th street. New York. Reported will 
place orders with newspapers for C S. 
Welch Company. 

Tracv-Par»y Company, Lafayette 
Bldg., Philadelphia. Placing orders with 
New York City newspapers for H. T. 
Paiste Company's "Paco," a substitute 
for sugar ; usually make up lists during 
December for A. Theodore Abbott & 
Co.'* "Kapock Fabrics," Wayne Junc- 
tion, Philadelphia. 

Wood, Pl-txam 4 Wood Company, 178 
Trcmont street. Boston. Placing 
orders with New England newspapers 
for Saco Valley Canning Company. 
Portland, Me. ("Yankee Corn") placing 
advertising for Fruit Puddine Company, 
505 Water street Baltimore, Md. 



SELECTING SALESMEN 
FOR CLASSIFIED 



(Continued from Page 9.) 
__nd that the older man makes the 
best producer for Classified Adver- 
tising. Of course, there are excep- 
tions and you will find, that some 
young men are very apt. 

"In regard to boys just out of high 
school being successful in selling 
classified advertising, will say that 
I have found that class not very 
good. I always prefer the married 
man, because he is more dependable." 
W. A. Smith, advertising manager of 
the Spokane Press, wants experienced 
men and finds older men just as good 



Ten Million 
Laughs a Day 

is the record of 

"BRINGING UP 
FATHER" 

By George McManut 

The greatest newspaper 

comic 
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for price and territory 



International Feature 
Service, Inc. 

Z4t W..t Stth St. N.w York 



The True News 
FIRST 



A Iways -Accurately 



Neves Service 
World Bldg. New York 



icers as youngsters. He says: 
"It is necessary to have a man of 
newspaper experience to sell classi- 
fied advertising. This does 1 



solicitor, but a man who under- 
; a newspaper. 
"In my experience I have found old 
men just as good producers as men 
much younger in years. It is all in 
the man, not in his age that brings 
in results for this department. An 
advertising manager to select capable 
solicitors must, first of all, 



Young married men are the choice of 
John A. Plumb, advertising manager of 
the Worcester Telegram. He writes: 
"My experience both as classified 
advertising manager and advertising 
manager convinces me that in the 
classified department the best solici- 
tors are young married men, prefer- 
ably under twenty-six. 

"Young men who arc married have 
the incentive to work that the un- 
married man lacks — also, the young 
married classified solicitor has ever 
before him the hope of landing in 
the display department at an increase 
in salary. 

"It is a mistake to keep a roan con- 
stantly on classified. My best re- 
sults came from a turnover of entire 
staff every' two years, releasing men 
to the display department on our 
own or other newspapers at the end 
of about two years' service. High 
school boys are, as a rule, very poor 



The Excelsior Springs (Mo.) Call 
has increased to 40 cents per month be- 
cause of increased labor costs and 1 



New Era 
Features 

30 E. 42nd St, New York City 

Forty Leading Papers 
Print Our Service 

Send for our Headline History 
of the World War 



Fifty leading newspaper pub- 
lisher* in the United States and 
Canada will tall you that their 
membership in Tht Associated 
Newspapers was worth more than 
it cost at the start and has steadily 
increased in value since. 

If your city la open, you nay join 
at tne same proportionate rat«, ami 
■ecure the creater valu« Ihry have 
already built up. 

Write or wire (or rate*. 

Tbo Associated Newspaper* 
irt Broaaway Nov York 
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the daily and Sunday 
of 



Newspaper Fcahre Service 

M KOtvNIGSBKRG. Manarer 

241 Wost Mils St. N«w York 



- 



Le 



Editor & Publisher for November 27. 1919 



SPACE BUYERS 
OF PAPER SHORTAGE 



TOLD 3 limil ni 16 

advcrtiwr and not over 6 



from i 



Roger. Telle Advertisers in 
Throe Cities Thai Smaller Spaca 
•t Hither Rata* U 



THREAT OF CENSORSHIP 
BY SEATTLE UNIONS 

Post-Intelligencer Employe! Condemn 
Advertising and Editorial Policy 
on Labor — "P. I." Print* 
Fall Resolution 



••But loerr mu»i be a limit to all thing- 
"In the nage advertisement m the Post 

i.: -t v t» iuiii •..■•h.xiinr to 



Jason Rogers, publisher of the New 
York Globe, has just returned from a 
trip through the Middle Went in an 
endeavor to have advertisers co-operate 
with local newspapers in reducing the 
consumption of print paper. 

"I sincerely believe that if the daily 
newspapers of the country would follow 
up the lead made by me in Aurora, St. 
Louis and Cincinnati that it would more 
effectively curtail the use of print paper 
than by much conference and concilia- 
tion between the newspaper publishers 
in the various cities," said Mr. Rogers. 

"In each of the cities 1 addressed the 
advertising club with presumably rep- 
resentatives of both retail and manu- 
facturing concerns," continued Mr. Rog- 
ers, "and 1 frankly told them among 
other things about the print paper short- 
age and how it was going to be good 
business for them to co-operate. 

"I told my audiences that unless ad- 
vertisers were willing to temporarily use 
less space and pay a higher rate for it. 
they would force rates to a much higher 
basis from which it would be a very 
difficult and long range effort to re- 
duce them. 

Do Not Pas. Costa On 

"Without gloves my audiences were 
told regarding the superiority of local- 
ized national advertising in daily news- 
papers as compared with other mediums 
They were shown that of all mediums 



any issue. 

"From my contact with the local news- 
papers in the cities visited and in let- 
ters received from them since my re- 
turn, I am confident that such strong 
and direct personal message from an 
outside source will make it all the easier 
for them to produce the saving they must 
make. 

"It is not sufficient that we get the 
necessity of print paper conservation 
to the newspaper publisher, we must 
get it across with those who buy his 
space and arc inclined to view with 
doubt and suspicion any effort on his 
part to boost rates and reduce space. 
Favors 3-Coat Daily 

"1 am strongly in favor of 3 cent 
daily and !0 cent Sunday newspapers 
with stated fixed maximum standards 
of reading matter for both as the sane 
process for getting out of the blind 

alley in which so many newspapers scoring organized labor for permitting 



StiAni.t, Nov. 21. — Action that 
verges on the invocation of a censor- 
ship of news and advertisement* ac- 
cepted by their employers, together 
with a veiled threat to desert their 
posts unless their wishes are obeyed, 
was taken by members of the mechan- 
ical department of the Post-Intelli- 
gencer this week at a meeting held in 
the composing room of the paper dur- 
ing the lunch period in the night shift. 

The meeting and adoption of reso- 
lutions condemning the policy of the 
paper followed the publication of sev- 
eral front-page editorials severely 



any print paper supply now 
find themselves. 

"Unless the big users in our large 
cities are willing to make the sacrifice 
by the most rigid sort of economics 
in use I can sec little hope in the situa- 
tion. The enormous Sunday waste and 
daily newspapers over 24 pages should 
be discouraged by public opinion. 

"A survey of the hoardings of some 
of the big fellows and exposure would 
do much to show where much tonnage 
has been removed from use by those 
seeking to play safe regardless of the 
rights and demands of the situation. 

"To be perfectly frank I do not ex- 
pect anything worth-while to come from 
the A. N. T. A. any more than in 1917 
and 1918. Those who direct its activi- 



the 

vance in rates and passed none of the casionally make some noise hut really 
increased costs on the readers. accompli*]) very little. 

"I showed them that the average of "Instead of discussing and deciding 
all advances in advertising rates by upon a definite policy at the recent mcct- 
newspapers was between 15 and 20 per '"a* every suggestion offered was re- 
rent with 100 per cent or more to the ferred to a "committee to be appoint- 
rcader, while most other mediums hail ed ' Not one of the great New York 
advanced advertising rates from SO to newspapers had anything definite to say 
150 per cent and very- slightly or none 
at all to the reader. 

"It was a great pleasure to 1« able to 
thus address these hundreds of smart 
and aggressive business men on news- 
paper and advertising topics of vital 
interrst to them, and I am sure that 
after I was through with them it was 
much easier for the local newspaper 
men to get them to act reasonably. 
Should Be Missionaries 

"1 have been asked to visit other cities 
for the same purpose and will be kept 
fairly busy for all the open dales I 
have until January 1st. I suggest that 
other metropolitan publishers render 
the same sort of service in the general 
cause. 

"In my talks I suggested that local 
retailer-, temporarily reduce their use of 
■pace at hast 50 per erst at an in- 
creased rate of 25 to 50 per cent as the 
best sort of business insurance. I sug- 



ilsclf to fall under "red" leadership; 
also acceptance of, an advertisement 
paid for by Edwin Sclvin, publisher 
of a local financial trade paper., which, 
in the view of the union employes, 
tended to incite trouble. 

The advertisment appeared only in 
the "bulldog" edition and was ordered 
killed by Editor James A. Wood as 
soon as it came to his attention and 
without any suggestion from anyone. 

The resolutions adopted by the P. I. 
union employes follows: 

"As numbers, ot the several trade* union* 
employed in the production of your newspa- 
per the Seattle Post Intelligencer, we make 
the following representation*: 

"»'[ have been patient under misrepresent 
latum, faithful in the face nf slsnder, long 
suffering under insult; we hare upheld our 
agreement and produced your paper, e-ren 
though in su doing wc were braiding the rope 
with which you propose to hang u*. day after 
day we have put in type, vtcrrotyped. printed 
and mailed calumny alter calumny, lie after 
lie. instill after insult. 

"Utile bv little, a* oar patience aeeraed to 
be unbounded, your editorial and btttinc** pol- 
ity has encroached upon and further and fur- 
ther m-cr*tei>ped the hound*, not only of fair 
and truth, hut decrne; 



Intrllirencer of No., is. 1-111. , . 
have been written and paid for by erne !>el 
vin. but which had u well have occupied the 
position in your paper usually taken up ^r 
your editorial page, your utter depravity a* » 
newspaper, your shameless disregard •>< • n • 
law* nf Ihe land, your hatred of oppos.iv.:. 
your reckless poliev of appeal to the j>a**ii>ns 
of citiienry, resched depths of malice - — 
if nancy hitherto unbelievable. It is 
less than excitation to violence, at 
naked invitation to anarchy. 

"Therefore, be it resolved by the whole enn 
mittee of your organised employee* m meet 
ing ausscasblcd. that if your business manage 
meat cannot demonstrate its capacity and *ag* 
city, if your editorial directing beast* oaust re 
mam blind to the thing they are bring; u. to 
if together you cannot see the abyss to whi-.a 
you are leading us— all of us; if you have no 
mure love for our common country than is 
manifested in your effort* to plunge men ws- 
very clearly proved our faith in America anil 
us institution— we must, not because we are 
unionists, but because we are Americana, hai 
means to protect ourselves from the stigma vl 
having aided and abetted your campaign uf 
destruction." 

The resolutions were published in 
full on the front page of the paper, as 
requested by the employes. The only 
comment added by the publishers was 
the following: 

"Although the fact is not included in th* 
foregoing resolution*, the Post Intelligencer 
eeuindenlly refers to any member of the ran 
mittee or any of its mechanics] department* 
for confirmation of the statement that tbr 
Selvin advertisement was 'hilled* on MonsLit 
evening by the editor of the Post Intelligencer 
of his own volition and as quickly as it ra s a I 
to his attention; that it was not brought t. 
his attention by any objection from the mr 
ehanieal department* nor had any nm'rs- 
been made uf to the time the order was fives 
to exclude tVe sdveitisement from Istrr ed. 
turns. 

"The Post Intelligencer ss confidently r* 
perls similar confirmation of the fact that lb' 
editorial repudiation of the advertisement w*. 
published in Wednesday's paper without reprr 
ss-ntatlon of protest having been made by any 
of the employee* who later joined in the adoy 
lion of the foregoing resolutions." 

The controversy between the pub 
Ushers and their unionized employes 
being of a peculiarly unusual nature 
is being widely watched. 



that 'it owned its own mill and was not 
interested.' 

"Unless the big users and big waster* 
will make sacrifice nothing will be ac- 
complished. I presented figures show- 
ing how many of the New York news- 
papers declined to comply with the War 
Industry Roard's conservation order 
and what they were doing today " 
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Calkins & Holden of New York, with 
handsome offices at 250 Fifth Avenue, 
have become so overcrowded as to re- 
quire additional room to the extent of 
the entire fourth floor of the building. 
The purchasing, financial, art and manu- 
facturing departments are now located 
there. 

James Cooper, former political editor 
of the Philadelphia Kvenmg Hulletin, is 
now on the staff of the Inquirer. 



DO YOU REALIZE 

THAT with tbe incTeaiin{ arrimitneaa of 
the homing problem in hew York thou- 
i anil t of detirahle citirrnt— from (he ad- 
vert iter' • standpoint especially — are to* 
eating in the 

North sJorssy Shoro Town*? 

Think thii over when planning your cam* 
paign and bear in mind that the terri- 
tory named is thoroughly covered by tbe 

ASBURY PARK PRESS 

lEvrning and Sunday Editions) 
Member ABC Standard Bats Card. 

Frank R Northrop, Snwelsl Kaprssesitatlve 

JO) Fifth Avenue, New York City 
Association Building. Chicago 

1. 1 vie Ktnmruitli, Publisher, 

Aahury Park, Ne* Jeraey. 



The Tut Town of the Country 
(or tho National Advertiser 

Beloit, Wisconsin 

It'i one paper-the Daily Newft-fal 
the s.Bfi! plant in any eity ol ZJ.'XB 
in |h| rmrrj Stale* and print* <me 
nf iltsr ahlrat and ba«tisft«ne»t »i*-«t»- 
f-a|*rrs in the middle West, Why! 
■M'yjt: ■ « rii-h in factories *itd agrkul- 
lure, if highly ethic-tn-it. hat $?,'■«, >Xl 
in Incal Vmnkt Workmen Own their 
butnri City it IO.'.'p Aaneitcan. 

T?ie Daily Newt alone tervei thu 
tfiVtidu] pooulativon. Circulation over 
rjBA Kate. JVi cenU per agate tine. 
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The Detroit News 

Advertisers guided by A B. C. twevarts. 
know that In Detroit, th* News has 



It. Field 
LOS ANGELES 

Evening Herald 

Circulation 

123,305 

DAILY 
Member A* B. C. 
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tit»!.ur and reprehensible campi 
bikn*tl and ruin reault in the tuppreMlo*. of 
the lat»t medium of hnneM expression fur our 
dUf-e in Seattle (referring to Daily Uninti 
Krvriid), not only denying our broibers the 
of lirrlihoud hut drnyiug lit a far 
boon — the Antrriran right uf a frrr 



«t long at ibeve things appeared to be a 
nf your unfair fiRht aaamtt orjtaniiation 
r organirationn anil tMhrr»— we hare been 



Too Mount Vornon, N. Y. 

DAILY ARGUS 

rarrios mora display advertising 

than any other newspapsar is 

Westchester County 
This is an acknowleelferaant of 
its power that tha aeWortieer 

reaching the. people of Mount 
Vernon 

GEO. B. DAVID & CO. 

Forsyifa Representative 
171 Madison A-o. 
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F. W. HALSEY, EDITOR 
AND AUTHOR, DEAD 

Served N.w York Tim** 22 Yoor» 
»"d W»» Prominent Lm- 
tur.r o.d Writ.r of Many 



Francis Whiting Halsey, aged 08. 

newspaper editor, author, historian and 

lecturer, dm) on Ncvcrnhc-r J4. Mr 

Malscy's blest work was the editing of 
i trn-volumc history of the European 

war, and it is said that overwork on 
:his undertaking contributed to the ill- 
ness whieh caused his death 

Mr. Halsry, fnr twenty-two years 
l>nnr to 1902 a memlier of the editorial 
Maff of the New York Tiroes, and the 
lirst editor of the New York Times 
Saturday Review. wa» born at L'na- 
dilla, N. Y , October 15, 1851 He was 
a brother of Frederick Arthur Halsey. 
Jso a well known author. 

Prepared for college in his native vil- 
lage, where his father for fifty years 
practiced medicine. Mr. Halsey gradu- 
ated from Cornell University. In his 
senior year he took otic of the prizes 
tor an essay in English literature. 

About two months after hii gradua- 
tion, in I87J, Mr. Halsey went to Bing- 
hamton, where he edited the Time*. He 
remained there for two years, when he 
obtained a position on the New York 
Tribune, where he prepared obituaries 
of famous men, wrote letters from the 
World's Fair in l»arii. and contributed 
book reviewi and new* articles to the 
literary department, until 1880, when 
he became a membrr of the staff of 
the N'ew ^ ork Times. He was for sev- 
eral years foreign editor and writer of 
took reviews and was later made liter- 
ary editor, succeeding Charles de Kay 
whom President Cleveland appointed 
l-onsul General to Berlin. 

When the Saturday Review was es- 
tablished in 1H96. Mr. Halsey was placed 
rci charge and remained in this position 
until 1*12. when he became literary ad- 
viser of the publishing house of D. 
Appleton dt Company Three years 
liter he went with Funk & Wagnatls 
Company in a similar capacity and con- 
tinued his connection with that house 
until hi* death. 

Mr. Halsey was well known as a lee 
:urer. having lectured before New York 
»nd New Jersey historical societies, 
students of Columbia and Princeton, on 
ihf Chautauqua platform and before 
many other bodies. 

He was the author ..f a numVr of 



tered (lie legislature of British Colum- 
bia, was for a time Minister of Finance 
and later Commissioner of Works. He 
lias also held various other public of- 
fices and was first Chancellor of the 
University of British Columbia As ed- 
itor of the News-Advertiser, he was re- 
garded as one .if the ablest writers in 
Western Canada. 

Mas. Neu.u: M. Manson, mother of 
Frank W. Mansou. editor and general 
manager of the Watrrvillc <Mcj Sen- 
tinel, died last week at her home in 
Watcrville 

Charles E. Wai ton, for several years 
connected with the circulation depart- 
ment of the Cleveland Press, died No- 
vember 17 from acute indigestion 
Utcly he was employed by the Cleve- 
land Board of Education 

Rel-skm V. Jacob*, aged 5J, head of 
the proof-reading department of the 
Philadelphia Press for ten years, died 
suddenly November 23 in the Jewish 
Hospital. Mr. Jacobs was suffering 
from double-pneumonia, and was sent 
to the hospital the day before he died 
Before going to the Press, he read proof 
on the Evening Bulletin. 

William B. FiTzrATUtK, aged 55, for 
the last 17 years in the composing room 
of the Philadelphia Ledger and the 
Evening ledger, died November 22 of 
pneumonia in the 
Philadelphia. 

John Ejiwaui Flaiiektv, four-day-old 
M>n of Lieut, and Mrs. Thomas F. Fla- 
herty, died in the Norwalk (Own.) hos- 
pital November 29. The father has been 
a newspaper man for eight years and at 
present is m New York trade journal 
work. 

B. R. Blakkkkship, well known 
Texas newspaper man, died recently at 
El Paso, where he had gone for hi* 
health. Mr. Blankenship was for a time 
connected with the Clarendon (Texas) 
College and laled was editor and pub- 
lisher of newspapers in various parts of 
the stale 

Shikao Shwaishi. a RC d 31, a Jap- 
anese student at Westminister College 
at Fulton. Mo., who was preparing him- 
'elf for editorial work in Japan, died 



JAPANESE JOURNALIST 
HERE FOR IDEAS 

R. OwUhi, of tt» Jiji . 
Tokyo, Ha. Covered Two P 
mCsMf Pari 
•nd Paris 



(Bfattitary 



Boston. Nov. 2S.-S. A. Conover of 
the S A. Conover Company, Boston, 
has been elected chairman of the New- 
England council of the American As- 
sociation of Advertising Agencies. John 
J. Morgan of the Morgan Advertising 
Agrm-y is tin; new vice-chairman. 



Hon' F. I.. Csimii-CrtroN. !<i-.-id.r 
"1 (hr Vancouver News Ad oti't r, 
iw * 111 Vancouver on Nm-eniVr ?). 
»«r l seventy- six. Horn in England, he 
"J'lrd in Vancouver in IKNo and in I8K7 
"tililnlied the Newt- Advertiser, which 
»»' conducted until 1910. In I8W he rn- 



for Want Ad Storio* 

Wichita, Kan., Nov. 18. -The Eagle 
t« K an a contest last week, offering cash 
pr.x.s amounting to $70, for the best 
b ttirs on what its want arjs have done 
for the readers of the paper. The con- 
test closes November 22. 



Perth Amboy, N. J. 

Moot •Wtsflr Crosrla, Q It Is But 

Thoronghls- Orrrrd by Oolr Dsitr to 
Field. 

Evening News 

Mrmber A. N. P. A.. A B C. A. P 
K'smn.Me nqoesli lor lr»ile Inform*, 
noo ffwo prompt altrntion. 

f. K North rwp, M3 fth Avo.u. 
York City 
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R Onishi. who represented the Jiji 
Shimpo, of Tokyo, at the Peace Con- 
ference, is in New York for a short 
•lay befurc returning to Japan. Mr. 
< >nishi is investigating American news- 
paper methods— particularly accounting 
systems— with a view to adapting these 
to Japanese needs. 

He is also conferring with exporters 
and with advertising authorities with 
the purpose of developing American ad- 
vertising for the Jiji, believing that just 
now there is an unprecedented oppor- 
tunity for the introduction of American 
goods in Japan. 

Mr, Onishi joined the staff of Jiji in 
1900, and was later assigned to cover the 
Portsmouth Peace Conference for that 
newspaper. At that time he was hon- 
ored by an invitation to discuss with 
President Roosevelt various aspects of 
the Far Eastern question. While of 
course the subject matter of this inter- 
view was not for publication, Mr. Oni- 
shi recalls the occasion as one of the 
outstanding events in his career as a 
journalist 

"Naturally I was deeply impressed 
with your great President," he says. 
"His intimate understanding of Far 
Eastern problems surprised me. While 
it was not possible for me to quote the 
President I am sure that thii interview 
gave me a new appreciation of Amer- 
ican friendship for Japan, and of the 
need for cordial relations betwene our 
peoples to assure the mutual welfare." 

After reporting the Portsmouth Peace 
Conference Mr. Onishi remained in the 
United Slates for many year*, purchas- 
ing a ranch in Texas. He still owns 
property there. Having returned to 
Tokyo and resumed his old connection 
with Jiji, Mr. Onishi wu assigned to 
report the Paris Conference for that 
newspaper. 

The Jiji Shimpo is perhaps the most 
influential Japanese newspaper. It was 
established in 1882 by Yukichi Fultur- 
awa. one of the great figures in modem 
Japanese life. Through his newspaper 
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Mr. Fukuzawa contirbuted greatly to the 
intellectual development of the people, 
on the principles of Western civilization. 
After his death, in 1901, lie was »uc- 
ceeded by his son, Stejiro Fukuiawa a 
graduate of the Massachusetts Institute 
of Technology, who directs the policy 
of the Jiji on the same progressive and 
liberal policies as established by hi* 
father. The newspaper is thoroughly 
independent, as Mr. Fukuiawa has al- 
ways declined political honors and de- 
votes himself solely to the conduct of 
the Jiji. 

The Jiji Shimpo ha* both morning 
and evening editions in Tokyo and in 
Osaka, with circulations corresponding 
closely to those of metropolitan news- 
papers m the United State*. The exact 
figures are not given for publication, as 
old conditions still rule in these matters 
m Japan, and it is argued that publicity 
for the circulation figure* of a tnith- 
telhng newspaper would merely afford a 
standard on which papers of the "claim- 
everything" kind could base false com- 
parisons. 

Louchord Start* Agoney 

Dallas. Tex., Nov. 17 -The L. Lou- 
chard Advertising Agency is a new con- 
i with headquarter* at 211 South- 
Life Building. L, Louchard, 
, has been for a long time ad- 
of E. M. Kahn & Co. 



Sunday Popor in Elgin 

„ I,J • ' Vov -The Courier 

published its hrst Sunday morning issue 
November 9, in 64 pages, carrying 6.956 
inches of display advertising. The edi- 
tion regularly will carry a 4-page col- 
ored Mipplement and a rotogravure sec- 
lion. 
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Not o»l» dominate tab Hold, bat ib>r 
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SUPPLIES & EQUIPMENT 




For .Newspaper JMakiivQ, 




HARTFORD GLOBE IS 
SOLD TO COURANT 



Suspended As ■ Reiull of Struggle 
for Associated Presa Sunday 
Franchise Betweea Local 
Dailies 



Hsummii, Oinx., Nov. 25. — On No- 
vember 23 the Sunday Globe published 
its final issue after a continuous career 
since 1876. The stock of the Globe 
Publishing Company has been acquired 
by the Hartford Courant, and John E. 
Dennis, publisher of the Globe, has been 
engaged by the Courant in an editorial 
capacity. 

It is understood by Hartford news- 
paper men that the deal is a phase of 
the struggle between the Courant and 
C L- Sherman, wlm left the Courant 
some months ago to become managing 
editor of the Times. The Times, it is 
said, has been negotiating for the pur- 
chase of the Globe in order to secure 
a morning franchise for the Associated 
Press service, with which the Times 
could enter the Sunday field in competi- 
tion with the Courant 

Had Many Owners 

The Sunday Globe was founded in 
1876. when there was a good deal of 
opposition to Sunday newspapers. The 
first publisher was C. W. Griswold, who 
was also engaged in a mercantile busi- 
ness as his main activity. Two years 
later the property was purchased by 
Charles C. Hubbard of Middletown ; 
in 18&3 it was acquired by Allen Willey, 
and in 1895 was sold to Emil and 
William Linke and Edward J. Andrews, 
who retained their interest until last 
April, when a syndicate composed of 
Thomas J. Spellacy, Alexander Troup 
and John E Crosby acquired the prop- 
erty, retaining John E. Dennis as editor 
and publisher. From 1907 to 1918 Frank 
G. McCumber was managing editor of 
the Globe. 

Among those well known in news- 
paper, magazine and advertising circles 
who have been connected with the Globe 
are: Philip Curtiss, author of "The 
Ladder"; Richardson Wright, editor of 
the House Beautiful; Thomas Flan- 
nagan. vice-president of the Allen Ad- 
vertising Service; J. McClurc Bellows, 
dramatic editor of the St. Paul Pioneer- 
Press; William Rich Cross, vice-presi- 
dent of the Wales Agency; Francis T. 
Miller, editor of the Journal of Amer- 
ican History; John Rodcmcyer, editor 
of the Rural New Yorker. 



NF.W BUILDING FOR GLOBE 



Toronto Papar Starts Construction of 
Long Pleased Addition 

ToaoMTO, Nov. 26. — Work has com- 
menced on the enlargement of the Globe 
office on Young street A year ago the 
Globe Printing Company acquired the 
building adjoining its present office. 
This is now being virtually demolished 
and a new structure uniform in appear- 
ance with the existing building will be 
erected. Its construction will give 27 1. J 
feet additional frontage and wilt pro- 



vide much needed floor space in all de- 
partments. 

The basement will be utilized for 
paper storage; the ground flour for ex- 
tension of the business offices and mail- 
ing department, and the first and second 
floors for enlargement of the editorial 
offices and composing room, respectively. 
In the basement, foundations are now 
in for the new high speed press recently 
ordered to replace one of the older ma- 
chines in the Globe's lattery. 



RETURN SEIZED LABOR PAPER 



Search Warrant Quashed. Owners 
Roopen Union-Record Plant 

(ST TftLSCIurM) 

Seattle, Nov. 36.— After being in 
possession of government officers for a 
week the plant of the Daily Union Rec- 
ord was returned to its owners, the 
search warrant being quashed by the lo- 
cal United States Commissioner. The pa- 
per resumed publication after being out 
of the field during the term of seizure, 
except for a few small sized editions 
printed at a job plant. The search war- 
rant was quashed on the ground that it 
was used to make the seizure in the sec- 
ond raid when the United States officers, 
after the first raid, relumed the plant to 
its owners following the removal of all 
files and records. It was held that the 
warrant was exhausted after the first 
raid. 

The paper was still prohibited from 
the use of the mails, Editor E. B. Ault 
and Directors G. P. Listman and F. P. 
Rust are out on hail on charges of pub- 
lishing inflammatory editorials, follow- 
ing the Centralia outrage, and the Fed- 
eral grand jury now is considering evi- 
dence in use. 

Union newsboys of Seattle, at a special 
meeting held following the seizure of 
the Record plant and the arrests of its 
publishers on charges of publishing in- 
flammatory statements, voted to refuse 
to handle the Record on their "corners" 
until that publication "became Ameri- 
canized." 

Enlarging Johnstown Plant 

Johnstown, Pa., Nov. 36.— The addi- 
tion to the building of the Daily Dem- 
ocrat is nearing completion. It is of 
fireproof construction, having not a stick 
of wood or other inflammable material 
in it except for the wood block floor of 
the new press room, in which a 24-page 
tubular pros is to be installed about 
the first of the year. The building when 
completed will be seven stories in height, 
with a frontage on Main street of 40.6 
and a depth of 132. It is the intention 
rvcntually to build around and over the 
present structure and to add 5 Stolid to 
the new building, now not far from 
completion. A waterproof basement will 
add to the available floor space. 



Morning Paper for Amarillo 

Amakim.o, Tfx , Nov. 25.— The Trib- 
une Publishing Company of Amarillo 
has been organized, capitalized at $100,- 
000, by R H Nichols, W. Ei Ihirham 
and C. H. Dixon. The company will 
publish a morning newspaper in Ama- 
rillo. 



EQUIPMENT FOR SALE 

Advert •foment* under thta claaatAcatjoa thirty 
t«ati per line Couat alx worda to the line. 

AS-Pmge Newspaper Press 

For Immediate sale. Stereotype eouipmeDt 

complete, motor, Kobler eoatrol. Mutt tell 

before Uecetnlicr. Addreaa P. O Boa 2462, 

Bo no it, Mm. 

EQUIPMENT WANTED - 

Advertisements eadVr tats clasalAcatsoa thirty 
nau per Has. Count eta word, to the Una. 

Wanted 

Second band 16 or 30 pare perfecting preaa. 
Caah on delivery. Sedalia Democrat. Se 

J j hi. Mo. 

Wanted 

From iour to aut chit*, au. table for ft- col- 
umn newspaper, atereotjpe work. The Time a - 
Herald Company, Port Huron, Michigan. 

Wanted 

!>til'!rx tubular twelve or sixteen pace press. 
Address A-VeB, care of Editor and P abfianer. 

INCORPORATIONS 

New York.— War Records Publishing 
Company; 250 shares preferred stock, 
$100 each ; 1,500 shares common stock, 
no par value; active capital, $*).000; 
E. M. Buddy, J. P. Barry, R. R. Whit- 
man. 38 Park Row. 

Sugar Publishing Company; $50,000; 
C. N. and M E. Manfred, H. B. Moore, 
449 West 133d street 

Francis & Pallet, news stand ; $10,000 ; 
F Bartoletti, P. Garrou, J. Staples, 553 
West 145th street 

Globe Advertising Company; 1,000 
shares common stock, no par value, ac- 
tive capital, $5,000; T. C. Cavanaugh, 
R. J. Duffy. T. H. Canty, 25 West 42d 
street. 

Modern Housewife Advertising Cor- 
poration ; $50,000 ; H. J. Schnittinger, A. 
H. Hoffman, J. P. Mullcr, 220 West 42d 
street. 

Western World Eress: $100,000; J. 
Sidney Bernstein, Juan Venegas, New 
York; F. E. Miranda, El Paso, Tex. 

James W. Elliott Corporation: $275,- 
000; James W. Elliott, George R. Hawes, 
Harold Van Riper, 61 Broadway. 

Textile Foreign Press Company: $25,- 
000; J. Lewis Lindner, Louis Cleavez 
and Conrad E. Lux, 920 Broadway. 

New Thought Publishing Company: 
$10,000; M. S. Sklarsky, Samuel Fox. 
Uaruch Rivkin, 624 East 169th street. 

New Earth News; $10,000; U Rabe. 
J. A. Wright, C. R Crodix, Jr., 187 East 
64th street. 

John W. Hartfield. Inc ; printing, 
publishing, engraving; $21,000; M., G. 
Casey. J. L. and J. W. Hartfield. 112 
Pearl street. 

Argyle Publication Company ; $10.000 ; 
A. L. Churchill, B. H. Goldsmith, H. 
Sondheimer, 5 East 17th street. 

Ok si l-lcee, Okla. — American Pub- 
lishing Company; $50,000; Ernest and 
Lcontinc McDanicl. Hugh Amick. 

Oklahoma City, Okla. — Ncyland 
Embossing Company; $3,000; W. M, 
Andrrson. James T. Ncyland, George 
ML Sutton. 

llABHissvitG, Pa. — Federation Printing 
Company : $5,000; Charles F. Quinn, 
Harrisburg ; Jamci If Maurer, Reading; 
John A. ITiillips, ITiiladelphia. 

WtUJAMtNaTT, Pa— Sun Printing & 
Binding Company ; $5,000 ; A. A. Man 



For Prompt Service 

TYPE 
Printers' Supplies 
Machinery 

In Stock for Immediate Shipment re- 
selling Houses conveniently located 

"American Type the Best In Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 



Plmhunh KinMt City 

New York Cleveland Dettvvr 

Phdevdrlpfcla Perron Ltm Anftln 

BaltlBMfi Chkaao San Franeiaco 

RUhirwmd Cincinnati Portland 4 

Atlanta St. LuaU Spnfcaiw 

UuiUk. Mimwaoolla Wi/impc* 



FOR SALE 



Hoe Matrix Holllric lischiaes in 

ceadition. 

Can be ahlpaed at once. 

Scott Flat Plate Casting Boxes casts 
plalea IS a M Inches. Send lor prices 



WALTER SCOTT & CO, 



PI. infield 



New Jar-aery | 



Tak. It To 



POWERS 

Open 24 hour* oat of 24 
The Fastest Engraver* on 
the Earth 

Power* Photo Engraving Co. 

1S4 Naa aau St., Trigone Bldf 

New York Olr 



Prints*! Plants ana Bastaeee 

BOUGHT ANO SOLD 

Printers' Outfitters 

AaBerscaa Trpelowaeers' Products 
Prlatera sad Bookbinders MmKimtt 
el Every DeearvsUoni 
CONNE*. I LNULLR a, CO 
a* Beekmaa St. New Yosts CMr 



dell, Williamsport ; T. R. Bayard uc 
Frank S, Hammer. 

Monkkville, Ala.— Current Evoi;> 
Publishing Company; $3,500; W. A 
Levett. 

Calhoun, Ky.— McLean County Nesn 
Publishing Company ; $3.000 ; G. H. Carr 

Okmulgee, Okla.— American Pui- 
lishing Company; $50,000 JSrncst Mc- 
Danirl. 

Ntwrotrr, Kv.— I'nited Labor Presi 
Association; $10,000; Charles H. Sate- 
ner, George W. Haller, E. B. Sidcoer 



uiyi 



>y Google 
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CLASSIFIED ADVERTISING COLUMNS business opportunity 



Through th« classified <«lumot of Editor e\ 
aaetul ■aaaawJaaaital s^uLpim-a-t for whirl, jmm I 
thirty lcoLi mt Un* snay thve tsars, toto cash • 
room which would h« oi r««l a*"-- |» 



Pubbahar r ou My find » b-iyer far ur 
•v* mi pr«M«i n*«d A "For Sale" aa" •! 
thiag which aow i 
•hody ata*. 



SITUATIONS WANTED 

Unallwiu und.r thia claMlAcatisa. tea* 
nati par Uaa, aach laaartMa. Count •« 
— rda to th« llae. For tho*. uaamployMl, 
rtioa. FREE. 



SITUATIONS WANTED 



ol In 



•nod It warda. las lae.rtioae 



Advertising Manager 

Wanted at once — man lor po.itson of adver- 
vertraing manager on a morning daily- Must 
be experienced. A good field and 
loan tlnod salary for right man. 
Pj.t Office But SW, Columbna. Ga. 

Newspaper an 
Writer 

Two ynn' editorial experience __ 
ifitluttrial tra.ning Have di>ne popular and 
technical news writing ami ani familiar with 
every phase ol p'lhlicatiofi wurk. Wotilil like 
to itture position wiiK daily publication. 
Young Lut can demonairate ahtl.tr and expe- 
«**« h Addrei. A-9», car* of *£i|it<.r a oil 



A thorough organ iaer, a rca«*t-prr>c1uctt.g ex- 
rcutive, with unqurs ironed record lor coo- 
struct. re l.usiness development, cneieerra- 
lirrly aggressive, alarayi dependable, well 
known newspaper man. it open tor a propoai 
lion a* ii-.i-.tir »a or general managrr A 



circulat 
advertising 



national reputat 

**oth local and for- 



eign fie Id a, capable executive, big enough to 
IT newspaper properly eucceasltilly. 
_ it achifvementa an both afternoon 
and morning ne«ipap-r in both amall and 
roMropohtan citirs. Address A 953, car* of 
Editor and PuMtaher. 



ith wide 
reporter, 

at preaent employed on one of the fir get t 
commercial puMicaiioeis in New York C 
dea.rea to connect with a progressive d 
■. Am willing to ir.yef Address A 
of F.d.toe and Publi.her 



ipai>r r IK .in . 

man and 



Managing Editor 



With e»p«r.en«:f in citiee up to 2Br>W0 and 
thorough knowledge ol other department a, 
will be open lor petition alter December 20th. 
Heal of relerem ea Addles a A VSJ, car* ol 
K. In e:t and pybltaher. 



Newipapcrman 

If you can uac • err ice a oi an experienced 
newspaperman it 111 ia hie prime, who ha a Nanarn Writer 
tpent the Uat 12 yeara reorgsruung depart, 
mrata aarf building up newtpapera. I would 



I am » rears of age. married Hit* 12 
years' experience in newspaper game. Can 
produce aa advertising manager or solicitor 
oa daily paper in town of «J5,00O to S ,000 
population. Beat rrferrnrea, rrrvpoaition 
muat be permanent. Reasonable aalary, in- 
creaae contingent upon results. Will go any- 
where S. F. Stone. 2J9 Ma ion St ., Milwau 



l.ke to hear from you. Am capable and re- 
aourceftal executive and can furnish aatia- 
!**:ti>ry references, Will be at liberty Je*. I. 
In writing gixe details and eatery Addreaa 
A W. care o. Editor aad PubUaWr. 

Newspaper 

With broad experience. Hare worked all 
over newspaper Iroau cub 14 editor and buai- 
n*»a manager. Now at liberty EaaUrt. or 
Southern Atlantic atatea preferred. Refer- 
race a from leading troMiihers Tireleaa work ■ 
er. Can reorganise and put pep into your 
organisation. What har* you to offer* Ad- 
dreaa A-%*, care 



Fresr lance new a writer want a connect iona. 
Bernard E Ericaao*. The Minneapolis Poet, 
Minneapolis, Minn 

Mr. Publisher 



ft,' 



ro ne#»d an energetac manager or editor 
entering hia prune, who lmo< 



■paper game from top to bottom, and 
Has a record ol progrraa' If to wuutd 
be glad to aupply lull information and refer 



who 



Executive 

With 16 yeara' experience is the game, during 
which lime he hai worked in every depart- 
ment and ia thoroughly familiar with the 
problems of each department, wilt be at lib- 
erty January I. Age JO years- Desirea po- 
ut ion aa manager or publisher of paper In 
city of 100,orf) or leaa. or assistant to pub- 
lisher in larger city. Addreaa A -960, care of 
Editor and Publisher. 

Advertising Man. 

After three yeara' experience; on a local sub- 
urban daily a young man la now aeeking a 
large field and should like to connect with a 
New York City newspaper or with enene 
advertising ho uac He is single, 27 yeara old, 
and foe the paat erven yeara. with the ex 
ception ol the two yeara in which he saw 
aerrice la France, he hat been in either the? 
new. paper game or with advertising con- 
cerns, An out of- town propoeitaoa would he 
considered but he desirea to remain in New 
York City. Addresa A 93!. care of Editor and 
Publisher. 



ences. Excellent reason for making change. 
Addreaa A 9b7, care of Editor and Publiaher 

HELP WANTED 



Reporter* Wanted 

Two of three firat rlaia men for evening daily 
in Pittatmrg diitrict Muit he huallrr, and 
open for atradr peaitiona. Koarfluahari aave 
atamnt. Slate aagea and experience All 
applicatiana treal'd •Irictiv eonndential Ad 
dret. A Kf, car* of Editor and Publiaher 

Advertising Manager 

Of the Ureal paper in a live loan aanla a 
chanae Haa an intereiting record that he 
asald like to explain >» detail Addreti 
A 9SJ. rare of Editor and Puhli.h.r 



int. -anted Oive reler 
ripoli. Poat. Mmneapulia. 



Live Stock Market Expert 

With 15 yeara" e-pert.nce would like to make 
arrangement* for furoiahing daily, aerkly or ^ i ia>- 
nstintWy reporta Feature! a aprdalty. Thia 
Lnformatioa in keen demand at preaent. K« 
1 :<ive ftnt claaa peraonal errvne guaran- 
te.,1. Ratea reatonal.le. Br-al referencea 
AJIreia I M Carroll, IIS Kachange Ave.. 
Chicago. 111. 

Opportunity Wanted 

Competent editor-writer with 17 yeara' e« 
perienre on large and amall daitiea want* op- 
portunity in amall earfrn city. Am an* 
doing municipal finance. City Hall ami apecial 
-ruing on great daily. Cullegr training, 
age Jr. Addreaa A care ol Editor anil 
P'jVli.her. 



Adverli 
encea. The 
Minn 



„ Man 

Who i. i real ealeaman ailh pmae, diplomacy. 
.Urine. a and g.neral copy writing ability, s 
gr«,d petition with earellrni proaniae of rapid 
advanremcal la ape- (iire particulara nf 
penence, aamptei i>l copy, and referencea 
I I, lug tu lit Urn, Ire. r.ire Winnipeg 

', Manitoba. Canada. 



For • Display 

A'ha ta a real a j leal 



Copy Editor 

ret position in New York ar 
Philadelphia: 27 rear, old. college graduate; 
taa write lieailt to auit your at.le; will 
come oa probation C J. T. t care Editor sad 
P-bhaher. 



Circulation Manager for 
Southwestern Evening 
Newspaper 

F.cellent opportunity f ir r«ung man who haa 
ability aa handler ol camera and lubordln- 
alea. Succeaalul applicant may be either 
circulation man with r.p>ri or one now in 
■ubordinate po.itton ready to aeaume reapnn 
aibililiea. Caeehil consideration -ill be given 
lo eMail .Ulrmrnt oi record, training, eape. 
nence. habila aalary eaprcted and rnrrence* 
rrmtained in letter anaaertnf tin. adrrrliar,- 
BCM A.'.ilrera A *!. care of Editog and 
I'uMiaher. 



BUSINESS OPPORTUNITY 



Reporter — Re-write Man 

Voong ma-,, five year. - trade paper and gen 
eral axwa eaprrience. Have , „ver»d financial 



Adv.rti.«nenl. aaaW thla 



Opportunity. 

only daily In eleven countiea ia 
ity of X..M1. Radiua ol aeveaty- 
draw Irom Turna down enough 



ps.flXI buy. anly dail 
Southera city 



printing and advertiaing lo keep another 
g<«id aued plant. Will pay X*& oa inveat- 
ment from atari. Anawvr A-9U, care ol Edj- 
tnr and PublUher. 



Managing Editor 

Now in charge of moat aucceatlul daily in 
city of JJG.0UU ia open to change on tan-.iary 
I, Many >ear»' expeticnie in bolh morning 
and aiiemooii held und -uli rnviahle record 
ol uictii >.laiy not an much nf an incen- 
tive ru change a. uppnrtur.ity lor abi'.ity. 
experience and progrr * ttveneaa to help bulla 
up a rral nrw.|,.ipcr prc-perty Addreaa A-V71, 
care nl fUlitor and PnlOiiher. 

Cracker jack 

Reporter -lihea poaition. Ha* pcr»<inality, 
and can get tile new* and wntr it; fine on 
feature atorie*; Clly and telegraph de.k ex- 
perience. Opportunity a* well a* petition 
•ought DotVl an»>er unle., .alary and op 
rortunily offered are worth while, box A 97J. 
care of Editor and Puhliaher. 

U. K. Representative 

Ixindnn journaliat. Ii(elcii| experience of 
I omtnerciat Trade Pre.*, ia open to *end 
r»clu»ive trade report* to American publica 
tion*. Would act aa I*. K Representative. 
Own oftce- Kindly atalr requirement* and 
term* lo A °70, care of Editor ■> " " 

Young Newspaperman 

Re tour ' 
experien 



Newspaper Agency 

Wanted to purchase, a nc-.paprr agency, 
with or without stationery, l'lra.e ttate full 
Particular* Confidenua'. ttox A W, care of 



Fl 



FEATURE SERVICES 

Aalv.rtiaam.pl. una.r thia i, 
thirty cnl. p.r |,„.. Caunl a 



Tips For Local New* 

You -act more local leatufca. l^t "Tipa 
for L,<al New* Storiea** lurnith idea*. 
Miiailily feature. Suggestions ior any clly. 
Backed by three year a record. ZSj paper* 



Ti centa month. 
Ohio. 



Sykaccse, ti. Y., Nov. 2j.— The per- 
sonnel of the local newspaper forces, 
particularly the editorial end, has an- 
dergunc extensive changes during the 
last few weeks. This applies most to 
the Herald and Journal, evrning news- 
papers, although the Post- Standard, 
morning sheet of the city, has made a 
few changes 

All three papers have recently aban- 
doned the various de*lc departments and 
have installed the universal copy system. 

With the resignation of James E. 
Doyle, who became assistant superin- 
tendent of public works for the state, 
Frank W. Clark became managing edi- 
tor of the Herald with W. P. Plunvrner 
as news editor and Thomas A. Power 
as city editor. George W. O'Hara. re- 
turned veteran of the 27th division, is 
now Sunday editor, 

Charles McTigue, formerly Sunday 
editor of the Albany Knickerbocker 
Press and more recently managing edi- 
tor of the Albany Argus, took the seat 
at the head of the copy desk. Other new 
blood on the deik includes Charles F. 
Kernan. formerly of the New York 
American and just honorably discharged 
after long service in France with an 
American Ambulance unit, C. F. Kin- 
ney, formerly with the Newark Evening 
News and the Knickerbocker Press, and 
Russell Owen, who came here from the 
New York Sun. 

Fred Spalding last Saturday left the 
Herald copy desk to return to Cleve- 
land, where he will again enter the em- 
pl»y of the News. 

The Herald reporting staff ha* marie 
several additions. C. Fred Uetts, G 
Fremont Hadley, Robert Chryst and 
Frank Early are back after service in 
the army. Miss Marion Dctilher, who 
has had long service in Buffalo, and John 
YVanhope, a former New York wrilrr 
and more recently with the Journal here, 
were added to the force. 

IS. G. Phillips, formerly nf the New 
York Herald, after receiving his dis- 
charge from the army, reported to the 
Syracuse Herald as photographer, re- 
placing William Dunham, resigned. 

The Herald and Journal practically 
made a swap nf sporting editors. Rob- 
ert Kenefick, long in charge of sports 
for the Herald, went over to the Jour- 
i-al, while James Leahy is now with the 
Herald. 

Changes at the Journal plant have 
been nearly as numerous as at the Her- 
ald. Sidney Whipple, former Boston 
special writer, is now managing editor, 
having succeeded Frank Chase, who 
gave up the desk after a 



Have buyer for an eastern 
daily newspaper property to 
cost $50,000 or less. Prefer- 
ably • property su 
of considerable df 
Politics immaterial. Propo- 
sition T. P. 

CHARLES M. PALMER, 

Nawapapn Prop, i tie. 

22S Fifth A-.au. N.w York 



pipers 
nland Syndicate, 



MANY STAFF CHANGES 
IN SYRACUSE 



Her, Id, Journal ant 
Gel N.w Blood 

li.h Uai-.r-al Copy 
D.ak 



Consolidation 

II the recognncd route to Urge 
returns in near!? rrery line ol 
commercial tnduatry. 

We believe that publishing prop- 
erties oder one oi the moat at 
traco. e at all the fields for merger 
and conaoltdation. 

We have a record of results in 
thia difficult woTk that you should 
investigate. 

HARWELL & CANNON 
Timr."^ tiding*'" New Yaafc 



but who is now back on duty as a con- 
tributor to the editorial page, 

Louis liurrill, discharged after two 
years service in the Navy, is the Jour- 
nal city editor. Harry Stearns, long 
telegraph editor for the Herald, is now 
on the Journal copy desk. 

J. Burr Bell, financial writer of 15 
years' local experience, is among the new 
names added to the Journal payroll and 
Charles Feldman is another newspaper 
man of long standing here who is now 
drawing a weekly envelop 
Journal. 

R. W. Parker and Stanton . 
both discharged as lieutenants after war 
service of more than a year, are 
on the street as reporters. 
Frank Redmond, for several 
for the Journal, is 1 
work, having secured a posi- 
tbe Semct-Solvay Company. 
Qyde Wagener, formerly managing 
editor of the Schenectady Union-Star, 
has reported for copy desk duty to the 
Post-Standard. 

J. Fcnton Phelps, who resigned as 
Post-Standard sporting editor, is in the 
publishing department of the H. H. 

by Dirney pVynch who held "he |Wgi- 
tion for several years before entering 
the army two years ago, J. Stevenson 
of Ithaca is serving as Mr. Lynch, as- 
sistant. 

Phillip Perkins, with the Journal for 
several years before war was declared 
and who has recently been discharged 
frnm army service, has been added to 
ihe Post-Standard's reporting staff, as 
has Marjone Tooke, a Y. M. C. A. 
canteen worker in France, who was for 
merly with the Herald. 



Op-mand End of Alias Prat. 

Philadelphia, Nov. 23.— The local 
chapter of the American Officers of the 
Great War Otis week passed a resolution 
calling for the immediate adoption by 
the Senate of a law to "deport all trait- 
orous publishers and scrap all printing 
plants which arc now disease nests to 
Americanism." Copies of the resolution 
are to be sent to Congress, the Attor- 
ney General, Senators and Representa- 
tives from Philadelphia, and the Gover- 
nor and Attorney General of Pennsyl- 

Digitized by Google 
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HOW NEWS PRINT IS BEING CONSERVED 



(C«nHtmtd from I'age In) 



News increased advertising rates 10 
per cent; still following war time regu- 
lations; reduced sire tirst edition from 
12 to 8 pages: increased circulation 
rates 5 cents per month. 

Times increased advertising rates 20 
per cent ; discontinued one street edition : 
cut sire of sporting extra four pages; 
increased price of circulation 5 cents 
per month and street sale copies one 
cent each. . 

Denver weeklies have increased ad- 
vertising rates approximately seven and 



next. Six stales, Missouri, Kansas, 
Oklahoma, Texas, Nebraska and Iowa, 
are represented in the membership. 

The following were present: H. E. 
Drcicr. Oklahoma City Times; J. J. 
McClellan, Jopliu Globe; A. L Shu- 
man. Ft. Worth Star-Tclrgram ; L. R. 
Booth and W. B. Flowers, Topeka Capi- 
tal and Capper Publications; H. A. 
Sprague, St. Joseph News-Press; E. E, 
Hardwick, Wichita Eagle, and C. C. 

r. K. C. Journal. Mr. Dreier 



side of Denver are still following war- 
lime regulations and have cut off ex- 
changes and deadheads. Colorado week- 
lies have increased advertising rates ap- 
proximately ten per cent.; have cut off 
exchanges and deadheads. 

S. S. Sherman, managing editor of the 
Denver News, has been appointed A. N. 
P. A. regional director on news 
situation for Colorado and will 
call a meeting of publishers to 
further steps in matter. 



Wichita, Kan. — The Eagle had to 
lock its doors and refuse to answer the 
telephones on November 18 because the 
advertising facilities were so over- 
crowded that they were unable to handle 
more. The office of the Eagle was 
closed at 6 o'clock at night, instead of 
8, as usual. No telephone advertising 
was accepted, and in addition the paper, 
while increasing its sire, was unable to 
handle all the business in hand. 



Kansas City. Mo— A score or more 
of the leading newspapers of the middle 
west will raise their advertising rates 
from 10 to SO cents an inch, following 
a conference of advertising manager* 
of the various papers at the meeting of 
the Mid west Newspaper Advertising 
Managers' Association here this week 
The increase is due largely, it is said, 
to the scarcity of white news print. 

In addition to the increase in rates, 
the larger advertisers of the papers will 
have their space needs cut in order to 
take care of the smaller accounts. The 
increase, whenever necessary, will be 
advancrd without notice to advertisers, 
it was agreed. 

Some of the newspapers, it was re- 
ported to the meeting, have had to cut 
clown their type from 8 point to 6 isoint. 
in order to conserve news print. Other 
papers have increased their columns 
from 7 to 8, cut down margins, and 
in other ways conserved space. Some 
papers have cut down the length nf 
local and telegraph stories, it was re- 
ported, while others are eliminating com- 
ics, features, and even cutting down the 
editorial page and other regular fea- 
tures. 

The increased rates, it was said, will 
be put into effect before January 1. 

The amaita nsition of the two trading 
proa-restive Jewish newspapers ©I 
New Yoek 

THE DAY 
THE WARHEIT 



rejecting advertising every day, one day 
recently omitting 118 columns. 

The News announced last Saturday an 
increase of two cents a line on all for- 
eign advertising and an increase for lo- 
cal husiness is under consideration. 
Amount of reading matter has been re- 
duced to the lowest possible ratio. 

The Star will, on December 1st, in- 
crease the price of the Sunday Star 
from eight cents to ten cents a copy and 
it is also considering an increase in the 
local and foreign advertising rates, but 
has not definitely decided. 

All the local papers are using the 
pyramid make-up and say it saves 
space and paper. 



The next session will be held in Fort 
Worth in February^ 1920. 

Tulsa. Okla. — Until relief from the 
print paper shortage is evident, the 
Democrat has announced that news 
stories will be cut in quantity only and 
the stories told in [he fewest possible 
words. The comic and features sec- 
tions of the Democrat will be tempo- 
rarily abandoned until the shortage is 
over. With the number of pages re- 
stricted, advertising space and news 
space also were cut down. The editorial 
page was omitted on several occasions 
and the type was nf smaller face, so as 
to get in more words per column. The 
Democrat announces that it has been 
unable to carry more than 40 per cent 
of the advertising offered during the 
past few months. 



Philadelphia — Nothing has been 
done in Philadelphia to meet the news 
print situation. No increase in sub- 
scription rates is expected, although it is 
considered likely that advertising rates 
will be advanced the first of the year. 
No one with authority to make a state- 
ment on plans being considered by pub- 
lishers here will discuss the question at 
this time. 



Inpiaxanh.,*, Inp.— Newspapers here 
are still observing all the war-time regu- 
lations regarding print paper ; no returns 
arc allowed nor no free exchanges. 

The News and Times have abolished 
night extra editions to save paper. 

The news recently reduced the site 
of issues to save six pages a week and is 



'IX MORE NEWSPAPERS 



Q 1 

^ Deliver their N. Y. Agency 
VJ Copies by "S. & ML Insured 
Agency Delivery Service - on Check- 
Copiei." 



Ilr.^vr •.>ir,1-r1 L'f k II - P. u (Tj k 
Courier ■ Bneulrer— Buffalo News — 
Buffalo Times — BlrmlDgham Aea* 
Herald. 



'■7-(Ve 5erpree fn.e INSURES PROMPT- 
I off 



Aak eny Prominent N. Y. Agency 

about Schworm-Mandel Service). 



The McClure 
Newspaper Syndicate 

supplies continuous daily and 

weekly services 



ALSO 

BUj Special Features en Timely 
Tanks by Lead in. Writer* 

Send lor our complete list 
tiLutars ol our star features, i 
Frank M. Slaaones. Mentarue uuaa 
anal Sesvall Feed. 

N373 Fourth Are., New York 



cause it did not want to exceed a -40- 
page paper. 

Cincinnati, Ohio. — An increase in 
advertising rates will he put in execu- 
tion here within the next two weeks, hut 
nothing has been done toward increas- 
ing subscription rates nor for a reduc- 
tion of sizes. 

The Times-Star has established a new 
ratio of reading matter to advertising 
reducing the latter, but the other news- 
papers have not as yet followed this lead 



New Haven, Conn— Publishers here 
are taking no concerted action to re- 
trench on their use of news print. There 
scussiuns recently on the 
of increased subscriptions rate, 
but the possibility of one of the after- 
noon papers advancing the rate a cent 
is remote. A year and a half ago the 
Times-Leader went up to two cents, and 
a year ago this month, the Union fol- 
lowed suiL The Register has been a 
two-cent paper. 

While rates for display advertisements 
liave increased the volume is even great- 
er than before the war. 

The Reporter, New Haven's fifth pa- 
per, which will appear as a two-cent 
morning daily and three cents on Sun- 
day as soon as its press is installed, will 
lie run as an eight or twelve page paper. 
John T. Flynn, instrumental in the crea- 
tion of the News Writers' Equity Asso- 
ciation, will 1st the publisher. Mr. Flynn 
claims to have enough news print on 
hand to last three months. 

Tho Connecticut Daily Newspaper 
Publishers Association met here Novem- 
ber 24 to discuss the newsprint situation 
and a vote urging economy in the use 
of newsprint was passed. 



Demand for Space 



So large a voUime of advertising I* 
offered for nubliciitini, in The New 
York Timet that, owing to tit* limit 
on pages preferred by The Time*, and 
AM *••<> to the shortage of newsprint 
■re 

A Irmporary reduction of space by all 
ad-crt.sers, especially those wishing 
full pagrs, The Times suggests, would 
be better than th«* umissmu o( adver- 



The New York Times 



BUFFALO NEWS 

EDWARD H. BUTLER 

Editor and Publiahnr 

'The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver- 
tisers use our columns exclu- 
sively. The above is one of the 
many reasons why." 

MEMBER A B. C. 



KELLY SMITH COMPANY 
230 Filto Aveni 
NEW YORK 



L, "?5tK ; Aci,'" 



BurTAi.o, N. Y. — There is no local 



The Evening Times only recently in- 
creased its rates and Norman F_ Mack, 
proprietor, states his subscription price 
may be lowered in the near future. Re- 
duction of size and ratio of reading mat- 
ter to advertising has not been taken up. 

The Evening News last Friday re- 
fused 860 inches of 



Providence. R. I. — The Journal is tak- 
ing following action to meet newsprint 
situation: consistent policy of declining 
to accept returns from dealers; 
off unnecessary copies to 
agencies; saving of waste by careful 
handling of rolls in warehouse and press 
room; insistence on brevity in all news 
stories and telegraph matter ; cutting all 
free copies to advertisers and employe- 
to a minimum. 

Advertising rate increases are to go 
into effect December I. The policy ot 
restricting site of issues to the lowest 
possible point, established at the begin- 
ning of the war, has 
and ratio of reading i 
ing, established at that time, is still in 
effect 

Garrett Quit* the Tribune) 

Caret Garrett has resigned as assistant 
editor of the New York Tribune after 
two years' service in that position. The 
editorial page of the Tribune will be di- 
rected by Ogden Reid, its editor and 
publisher, and the news pages will be 
under the supervision of George Smith, 
whose appointment as 
was recently announced. 



Few Paper* — (it aor)— surpass tbe 



TRENTON 
NEW JERSEY 



TIMES 



A Food Medium 

Even during the past summer four food 
pages— and snore— waa the size af ow 
regular weekly Thursday food feature— 
a winner for housewives, retailers and 
manufacturers, 

Wednesdays and Sundays four auto pages 
Tuesday Music Pag* 

Circulation 26M> Utanbtr A. B. C 

KLLLY 5MITH CO. 
Marbridge Bid*-, Lytton Bldg . 

New York. 



The Newark (N. J.) 



ii a 7-day Morning Associated 
Frees Newspaper with ell the 
HOME feature), serial stories, 
comic*, rertoona, women'a pa gem, 
cic, usually found in afternoon 

P "i)OR0TriY DIX and HELEN 
ROWLAND have recently joined 
our staS. This gives the HOME 
falsa a full day's reeding instead 
of an hour or so in tbe evening. 
Edition, ic 
Se 



We can tor raws a your 
you vsusl jt Uacroosod. 



You hav n thought ol press dtp- 
ping* yourself. Bat let us t*M pots 



lor rem. 



BURRELLE 

145 Lafayette St., N. Y. City 
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still a Di 



•>«» 
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Where a Man'* Home I* Hi* Castle 




From Louisville to New Orleans, from Nor- 
folk to Memphis, the Southland lfl trie new 
land of this United States of ours. 

Resources and possihilities, long existent and 
long lying dormant, are developing faster in the 
South than anywhere else. 

The greatest per cent, increase in business of 
every kind is to be found in the South. 

Northern people— rich people, who. a few 
year* ago went South on pleasure trips, now 
live in the South, where they have invested 
money in development. 

Southern people, natives, have been stirred out 
of their easy-going ways and have entered into 
competition with their Northern competitors 

and the South, from one end to the other is 

one vast hive of industry, progress, prosperity 
and promise. 

With the coming of winter Southern popu- 
lation is materially increased social activities 

are very pronounced and business hums. 

Daily newspapers have risen to meet every de- 
mand, and. with their metropolitan appearance, 
full news service and standard features, carry 
prestige and pulling power. 

National advertisers, co-operating with local 
merchants, increase sales through daily news- 
paper advertising in the South. 

These are the daily newspapers : 



Read-in-the-home newspapers 

ALABAMA 

2,500 

Circulation tine* 

Birmingham Age Herald (Ml 22J00 SB 

Birmingham Age Herald (S) 27.405 J3* 

Birmingham l-rdger (K) 542)1* .07 

"Birmingham News <E) 46.121 .0* 

"Birmingham News (Si 4SJSI .10 

Mobile News liim (E) IU.I3* 0-1 

Mobile Register (M) 23,7119 XS 

Mobile Register (Si 33.137 06 

Montgomery Advertiser <M) 24.1*7 .OS 

Montgomery Advertiser <S> 24,7.1. .06 

FLORIDA 

Jacksonville Metropolis <E) 1»2?« .05 

Florida Timrs I'nion. Jackson- 
ville, (MAS) 26,915 .06 

Palatka Morning Poat (M) 1,450 .0123 

Prnaacola Journal (Ml 6.4*5 .025 

Pcnsacola Journal (Si 7.9UO ,023 

Pensacola News (E) 5,425 .02 

GEORGIA 

f Atlanta Georgian (E) 49.44I ,01 

'Atlanta Sunday Alnrncan (SI fttft .12 

•Augusta (liionicle (Ml 11.074 .01 

•Augusta Chronicle (S| lo/ata Oil 

Augusta Herald (El U.9S* JUS 

Augusta Herald (S) ),<U .011 

rolumt.ua Ledger (EAS) J,S»2 .01 

Macon Telegraph (M) 23.450 jM 

Macon Telegraph, IS) 19.321 JM 

Savannah New. ...(.MAS) 21,120 jOSS 

Savannah Press (El 15,157 .04 

KINTUl kv 

Louisville Herald iMl 45.616 .08 

I .■ it, ills Herald IS) 49,180 XK 

Paducat) Kewa Democrat (M) 6,971 .0225 

LOUISIANA 

New Orlrana Time. Picayune. ..(M) 76,171 .11 

New Orleans Times-Picayune IM Itjtt) .15 

INrw Orleans Daily Statra (El 41.994 1 

»N«w Orleana Daily States (Si SjOi J •'• 

• New Orleans Itrm (El 75.905 .12 

INcw Orleans liens (S) *7, •* .11 

NORTH CAROLINA 

ftaiigSJg Uliaen (M) 11.9*5 .01 

tAahevillr lit it en ISI 9.7*4 .01 

"Aahevill. Times (E) 7416 23H 

Charlotte News (EASl 1CJM9 .01 

tOiarlutte Observer (M) 17417 .OSS 

(Charlotte Observer (S) 19.217 .06$ 

Durham Son IE) SJ2S M 

•Gnejagsan Daily News. . (Ml 15.975 .05 

•(iiccnaboro Dally Ne«. <Si .1.117 M 

I0t»» *i t»r« Record (El 3.461 .045 

Raleigh News and Observer. ...(M> 222271 XS 

Raleigh News and Observer (S) 272210 XS 

•Wilmington Dispatch (El <■*+ .02 

Wilmington Dispatch (SI 52*40 .03 

tWmston Salem Journal ,., .(MAS) 6,447 .025 

tWinslon Salem Journal (E) 7.400 .025 

SOUTH CAROLINA 

IftoijllM Mail (E> 4.693 J017* 

Charleston American (Mil - , M 

Charleston American IS) [ '• K0 -™ 

tt olumbia Record <F.) 1.1.719 .03 

tCulumliia Record 'SI 11.7*9 .01 

(nlumbla State (Mil 

Columbia Stale (S> f •« 

Orrnville New. (MAS) 1,4115 .015 

lireenwnod Indrs Journal (E> VK C2 

Spartanburg Journal A Caruliita 

Spartan (E> 2.95*1 

Spartanbuig ll'iald (M) 4,416 1 .01 

Spartanburg Herald (S3 ijbi J 

TENNESSEE 

"Chattanooga Nrna (E) 17.262 £4 

Chattanooga Times (M) 26,9*) ,07 

Chattanooga Times (S) 25,466 07 

tKnoaville Sentinel IE) 24.022 .05 

•"Knoaville Journal Tribune ...(Mil „„, „, 

"Kniisvllle Journal Tlll.une ..<S|| 24JM* .05 

Memphis Coiameirial Appeal. ..(Ml 7JL214 .14 

M'mpJus Commercial Appeal.. .. (Si 109,1131 .17 

♦ Nashville Banner (fil _ 1 ,07 

INaahville Banner <S> | **■"" (.01 

tNashville Teone.sean (M) ->. f 

INaahville Evening American. .(E) 15,196 3 ,01 

(Sunday Tennessean A Amrman (S) 14,051 J 

VIRGINIA 

:!;.■< Herald Courier (MASI tUSO 04 

Danville Register and Her.. .(MAE) 9.451 .0} 

Newport News Times Herald . .(E) 10.554 1 

Newport Newa Daily Press. (SAM) 6,476 J 04 

Norfolk Ledger Dispatch IE) 51.494 .01 

Roanoke Timea (MAS) 9,570) „ 

Roanoke World-News (E> 10.115 ( •» 

Government Statement. October til, 1919. 

Kiovemment Statement. April 1st, 1919. 

•A B. C Report. October 1st, 1919. 
"A R £ Report, April 1st. 1919 

itnrllldea Bristol, Tenn. 
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The World's 
Greatest Discoveries 

Have Been Made by Those Who Have 
Had the Inspiration to Try to Make 
Dreams Come True. 



Folks laughed at Fulton's steamboat. 
Bell's telephone was thought a toy. 
Automobiles were considered impracticable. 
Wireless seemed an impossibility. 
Submarines were a Jules Verne imagination. 
The flying machine was ridiculed and derided. 

Just so with newspaper advertising. It took 
the necessities of winning a world's war to 
show its full power and usefulness. 

It has turned little business into big business. 

It can turn dead stock into cash over night. 

It can be used by telephone or telegraph everywhere 
to-morrow. 

It is the only appeal reaching all worth-while homes 
every day. 

It can be used in exact accord with distribution or de- 
sire for trade stimulation. 

It can be used without any possible duplication. 
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May We Turn a City Inside 

Out For You? 

Mr. Advertiser, there are many things you should know about a city in which 
you proposed to seek a market for your goods. 

Not alone perhaps because of the influence it may have on your plans for that 
particular city, but because that city may represent a type duplicated many 
times throughout the country. 

And you cannot analyze the mass until you have first analyzed the unit. 

If it is one of the cities where we represent a newspaper ask us about it. 

Analyzing and reporting on merchandising conditions and possibilities in 
those cities is a part of the service we render to manufacturers and to their ad- 
vertising agents without expense or obligation to them. It is done in behalf of 
the progressive and predominating newspapers represented by The John Budd 
Company in the national advertising field, and located in those important in- 
dustrial and commercial centers. 

If you are not already thoroughly satisfied that a wisely planned newspaper 
advertising campaign is the most efficient way to introduce and maintain a sale 
of your goods in one of these centers — pick the city and put us to the test. 

We have a world of information about habits, customs, usages, likes and 
some dislikes and prejudices of the people, which has come with years of expe- 
rience in and acquaintance with the field. 

We know the leaders in the various lines of retail trade and can head you 
toward the live ones. 



" We are at your nrvice, any time, 

THE JOHN BUDD COMPANY 




Oil. 
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WIRE BARBOUR 

of Your Change in Rates 

Revisions in display and classified rates — contract conditions — space limitations 
sizes and other matters affecting the buying and selling of advertising space 
are brought to the attention of space buyers at the earliest moment by the daily service 
of Barbour's Advertising Rate Sheets. 

Information reaching us by mail, messenger, telephone or wire, up to 3 o'clock 
of each afternoon, and up to noon on Saturday will be sent that night to our continued 
increasing list of agents and advertisers given below: 



AKRON 
Goodyear Tin * Robber Co- 

ATLANTA 
Acme Adv. Arwry 
Co, The 
I Delia. Agcy. 
Miii«n|il( Adv. Aery. 
Sarllt Specific Co . The 
BALTIMORE 
Green-Lucae Co,. Th* 

B1NCHAMTON 
Joeiae Adv. Agcy, Wylle B- 
Kilmcr. Willi! Slurp* 

BOSTON 
Buchanan Adv. Agcy, John 
till. Co.. A W. 
Gillette Safety Raior Co. 
Goulaton Adv. Agcy.. E. J. 
Greenlee! Co., Th* 

w^Hi^cT^ 



Mo.a-Cne* 



BUFFALO 
Adv. Af cy, Wylle B. 
> Co.. Too 
Agcy, E. P. 



CHICAGO 
Benjamin * Keotnor Co. 
Breton. Campbell A SUun 
Bower* Adv. Af cy , Thonaa* M. 
Brandt Adv. Co. 
Brrytepraak Co., Victor C. 
Cklcag* Tribune 
Clark* Adv. Agcy, Tho E. H. 
Crltchrwld * Co. 
Dooley-Brennan Co. 
F.rwln * Wiwr Co. 
Frank * Co.. Alborl 



The 

Greli * Word. Inc. 
Guen the r-Bradford Co. 
Gundlech Adv. Co. 
Hardy, Inc.. Woltor E. 
Henri. Hur.t A M.rD, 
Co. 



j Co., An 
Ka.tor A Son* Adv. Co, H. W. 
Lord A Thorn** 
M.llory, Mitchell * Feu.t 
M.ttr.on, Fogarty, Jordan Co 
Matthew* Adv. Corp., R A. 
Mcjunkln Adv. Agcy, Wm. D. 
Nickel* Co.. Ckaa. F. W. 
Octenreldcr Adv. Corp. 
Randall Co, Frod M. 
Rankin Co., Win. H. 
Rebel. Inc.. John G 
Shumen Advertising Co. 
Adv. Co. 



Stewert-Davke 



Slock Adv. Acer. 

Adv. Agcy. 

Swill A Co 

atipaan Co. 
Toenails Agcy, Ckaa H. 
Venderhool A Co. 
Von Patten, Inc. 

A Cunnyngbam 



CINCINNATI 
Blaine- Thompeen Co, Tka 
J».eph Adv. Agcy, Tho Jaaaa M. 
Proctor A Collier. Tho 
Thompaon-Koch Co, The 

CLEVELAND 

Dunlap-Word Adv. Co. 
Fidelity Ad.ertt.lng Co.. The 
Fuller * Smith 
Haute «4 Hubble. Tka 
Loan Company, The 
McC.nl> Co , rt K. 
McJunkln Adv. A t cy, Wm. D. 
Nemeyer, Paul 
Peerle*. Motor Cor Co. 
Power*- Houao Co, Th* 
! er Co. 
■» Co, The R. L. 
i Co, Tli* 
1 Storage Battery Co. 

CLINTON, S. C. 
Co. 
COLUMBUS 
Butler-Roberta Adv. Co., Tka 
Crumrin* Co, The Arthur M. 
Munaan-Romer Co, The 

DALLAS 
Chilton Adv. Agcy. 
Southweetera Adv. Co. 
F. A. Wynne Adv. Agcy. 

DAYTON 
Blackfciam Adv. Agcy. 
Geyer-Deyten Adv. Co, Tka 

DENVER 
Howor Adverlleing 
Reardoo Adv. Co, 
Tuholaki. D. A. 

DETROIT 
BraadAeld Co, The 
Campbell- Ewald Co. 
Green. Fulton, Cunningham Co, 
Tko 

Hudeon Motor Car Co. 
Hupp Motor Car Corp. 
MacManaw. Inc, The*. F. 
I' alio Detroit Motor Co. 
PelTetler. E_ La Roy 
Power, Aleaonder A Jonkina Co. 
Randall Co The Frod M. 
Seeyk--Bretlierton. Brown. Inc. 
Voa Peettf ea, Carl S. 
Wiaaia l kam. C. C. 

FLINT 
Don Molar Car Ca. 

FORT WORTH 

L*dg«r Adv. Service 
Lo.1*. John I. 
Moore Adv. Co. 
Tea** Crude Oil New. 

GRAND RAPIDS 
Br—rl, -Hamilton Ca. 

HOUSTON 
Book Ad.. Agcy, lac. 

INDIANAPOLIS 



C I ... i a- h 

Field Adv. Service 

g£vgSaT- 
Sldentr-Vau Riper Adv. Co, 

KANSAS CITY 
Eaayhold Troaa Co. 
Ferry-Honly Advertiaiaf Co. 
Potta-Turnbull Adv. Co. 

LONDON. England 

Derland Advert iaing Airy. 

LOS ANGELES 
Thompeoai A Smith 

LOUISVILLE 
Baahom Co, Thomao E. 
Margen-Robineen Co. 

MEMPHIS 
Lake A Dunham Adv. Ac . Inc. 

MILWAUKEE 
Burn. -IK: Adv. Aacy. 
Cran*er-Kraa**lt Co. 
ICUu-Von Pteteraoro-Dunlop Co. 
Koch Adv. Agcy, Olla J. 
P.lmolive Co. 
Schlitx Brewini Co.. Joe. 

MINNEAPOLIS 

Kunrnen Adv. Service 

MacMertia Adv. Agcy, lac. 
Mltck.ll Adv. Agcy. 

NASHVILLE 
Ander.oc Adv. Agcy. 

NEWARK 



American Pre*. 
Armatronff, lac. 
A. .Delation of ] 
tiaera 

Atlaa AdvertUini A s <y 

Barrowa A Rickardooo 

Barton. Duritlae A Oabom 

Berrien Co., Inc. 

Birch-Field A Co, Inc. 

Bttah Advertising Service 

Canetiart'i Malkaown Metkoda, 

Caaton Adv.. Inc. 

Churchill II. II. Inc. 

Colllna. Jr, Clarkaon A. 

Cotton, Wendell P. 

C-omaaa Co, Th* 

Cowen Co. 

Dorland Adv. Aicy. 

Dyer Agcy. 

Editor A Publi.her Co. 
Federal Adv. Agcy, lac. 
Fraak A Co, Albert 
Frowert A Co, P. K. 
Funk A Wataalle Co. 
Gannon Aicy, J. W. 
Gardiner A Well* Co, Inc. 
Gould Co, M. P. 
Guenther. Rudolph. Rut.el Law, 
Inc. 

HenrT-Metxger. Inc. 
Howe A Co, Murray 
Hoyl'a Service. Inc. 



International Con. Cbem. Corp. 
Iranmanfir Adv. Aicy, C. 
Jama* Adv. Agcv, H. E. 
Keller Co, The Martin V. 
Kohb. Co, Phillip 
Kiemaa A Co, Frank 
Laaan Adv. Aicy, H. E. 
Liberty Adv. Agcy. 
Logan. Tko*. FT, Inc. 
l.yddoo A Hanford 
Maclay A Mulally. Inc. 
Mrf». Co, H. K. 
McMullen Co . Robert 
Metropolitan Adv. Co. 
Morae International Aicy. 
Morton Adv. Service, Inc. 
Mailer Aicy . J. p. 
Murray Adv. Agcy, John F. 
Newell -Emmett Co. 
New York Glow* 
Patter. on Co, Inc, W. A. 
Peck Adv. A Di.tr.butlnt Co. 
Phillip* Co, lac, Burdette 
Plcard A Co., Lac 
Porter Co, The Harry 
Preebtey Co, Frank 
Rankin Co., Wm. H. 
Redlleld Adv. Agcy, Inc. 
Richard. Co, lac, Joa. A 
Ro*e, Irving Jordan 
Royal Baking Powder Co. 
RuthreuH A Ryaa. Inc. 
Scott A Scott, Inc. 
Seaman. Inc, Frank 
Seeley Adv Co 

Sheridan, Showtell A Sheridan 
Sherman A Bryan. Inc. 
Strut** A Co, S. W. 
Street A Finney 



PROVIDE 
Dante I .on A Son 

RACINE 
Mitchell Motor* Co, lac. 
W e.tern Adv.rtl.io, Agcy. 

Va. 




tt AdvertUlag Service, In*, 
'on A Hanford Co. 

ST. LOUIS 
'-Jacobean Adv. Co. 
nln-Parkfll Agcy., Inc. 
■ low Advertt.log Co. 
r Adverttiing Co. 
->R uebel- Brown 
daer Adverti.m t Co. 
Hummert-HatAeld Co, 
Kaator A Son. Ad.. Co, H. W. 
Ring. Jr, Adv. Co, John 
Schiele Advertialng Co. 
Simpaoa Adv. Service Co 

ST. PAUL 
Grove Agcy, S. 

SALT LAKE CITY 
Hubbard Publicity Co 
C.illman Co, lac, L. S. 
Malcolm- McAIlUter 



SAN FRANCISCO 
Adv. Service Ca, The 
Dak* Adv. Agcy, lac. The 
Eberhard Co, the Goo. F. 



yer* Co. 
Nate 

Co, H. K. 

SEATTLE 



Ayer A Soa, N. W. 
Banow. A Rlckardaon 



Clark Wbltcr.lt Co. 
Croa* Ca, J. H. 
Dippy A Aitkin 



Iiard Co, 
Strang A Ft 



soirm BEND 



van t& Armili-Dni 

T roc ey. Parry Co. 



Barker-Dun A Co. 
Hill Co, A. P. 



RaXci^llitbidS. M "' r 

PORTLAND. Oregon 
Bot.ford. Ceeututla* A Tyler 
Coucbe Adv. Service, Int. 
Hall A Emory Agcy. 



Co, Th. 

TULSA 
Lam, Adv. Co. 

TROY 

A Co.. It 
UTICA 
A Colin. 

WICHITA 
Seuthweetem Adv. Co. 
WILMINGTON 
H. 



When you want to advise these people on rate changes, 

By All Means Wire 



BARBOUR'S ADVERTISING RATE SHEETS 

INCORPORATED 

538 South Clark Street Chicago, HI. 
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SEMI-ANNUAL REPORTS SHOW ABOUT 2 P.C. 
DECREASE IN AVERAGE CIRCULATIONS 



General Increases in Ad Rates as Compared With April 1 -Corrected List English- 
Language Dailies of U.S. to November 15, 1919, With Their Ad Rates 
as of November 1 and Circulations for 6-Months* Period 

Ending September 30. 



AN analysis oi the semi- annual 
newspaper data as 10 net paid 
circulation* (or morning, evening and 
Sundays and rates presented in the 
following pages— 5 to 19 inclusive- 
indicates very clearly that newspaper 
advertising space is still, as it always 
has lieen, the cheapest as well as the 
best iorm uf printed publicity, 

Whilst rates have advanced, circu- 
lation, as a whole have slightly de- 
creased, due to the constant tighten- 
ing of the newsprint supply, and it is 
of little wonder that publishers of to- 
day are confining their circulations 
to net paid sales when it is necessary 
tor them to leave out day by day and 
week by week a volume of advertis- 
ing that a few years ago would have 
represented velvet, practically. 

The difference in circulations, as 
shown in the accompanying page*, 
representing publishers - sworn state- 
ments of the net to the Audit Bureau 
of Circulations and the Government 
tor the six months' period ending 
September 30. 1919, and the period 
ending March -'I. 1919. is very small— 
an approximate loss between April 
1st and October 1st on the aggregate 
of all daily and Sunday newspapers 
oi about i'-iW. October 1-t. 19|9 
as compared with October 1, 1Y1B 
—the peak of the abnormal war de- 
mand — would show a loss in the ag- 
gregate of approximately 4'*. or one 
million copies per day, 

The outstanding feature of this 
compilation is undoubtedly the fact 
that for the first time in the history 
■ •f newspaper publishing in the United 
States, the run of paper rate of an 
individual newspaper has reached the 
Si oo per agate line mark, this being the 
rate of the New York Kvcuuig Journal, 
announced a short lime ago At the 
»ame time the rate oi a Sunday paper 
lias not only reached tins level but ex- 
ceeds it by 5 cents per line The new 
rate of the New York .Sunday American 
being $1 05 per agate line or $14.70 per 
inch. 

Rata Iacraasaa Forcad 

Though the summary of tins data, 
giving the number oi dailies with circu- 
lations and rates by States and Market 
groups and nationally, has not been 
completed (this will appear in early is- 
sues of Ewioa & PuaiJSHEa) it is evi- 
dent that rates as a whole have mate- 
rially advanced during the past sixty 
days Publishers face to face with con- 
tinual incrc-ising cms oi every com- 
modity and labor, ami many of them not 
knowing where their next scar's paper 
stock is to come irom, have realized 
that they, loo, must increase their line 
rate, especially the big ;>t.}re rates, to 
provide (or promt costs, plus profits 
replacements and ample reserves with 
which to serve the public interest in this 
reconstruction period in a constructive 
way. 

Originalrjr tola Hat was prepared 
primarily far apaea-buyart and, whila 



valua to tka banant of daily nawapa- 
por advartiaiag, it is not avidant to 
aaay that ita groataat .a r vie a la to 
ps.bli.bars. ia that it la th. b... of 
tka sani -annual analysis giving by 
Staias and for tka nation tha totals 
of rata* a ad circulations. 

For years the big American industries 
have had complete and accurate charts 
and data for comparative purposes in 
determining their laws of Supply and 
Demand ; hut it was not until Editor & 
Pubusbex, in co-operation with Ba»- 
•oim's AtrvMtrtstSG Rate Sheets, pre- 
sented the first complete analysis on 
January 18 of this year, that the news- 
paper industry has been able to present 
its claims to national business and to 
standardtie rates and accurately appraise 
conditions. 

Many publishers would like to com- 
pare the figures of today with those of 
rive and ten years ago Were such com- 
parisons of the papers, their rates and 
circulations as a whole at that time avail- 
able, they would be of 
in guiding publishers 

Now that this list has become a prom- 
inent and exclusive feature with torrott 
& Pi sushu, advertisers and publishers 
will have always available complete 
facts, figures and analysis of rates and 
circulations from every angle. 



To the publisher who is undetermined 
as to what his rate should be. who de- 
sires to compare his rate and circulation 
with those of his competitors at home 
and iu other cities, this list is oi especial 
value. In but a few moments it is 
possible for any one to compare rates 
and circulations in any cities. 

Leadership in volume of circulation 
among American newspapers is to be 
accorded to William R. Hearst's New 
York Evening Journal and New York 
Sunday American as shown in the ad- 



Moming newspapers oi largest circu- 
lation are the Chicago Daily Tribune 
with a net paid average as of October 
first but of 4i»,SK8. and the Boston Post 
w ith 407,787. 

Sunday papers of largest circulations 
are the New York American, 876,004: 
the Chicago Tribune. 6(16,496; the Chi- 
cago Hcrald-Iixamincr. $0.1.170. 4r >d the 
New York Time*, 501,630. 

Evening newspapers of largest circu- 
lations are: New Y'ork Journal, 68S.428; 
Philadelphia Bulletin. 446,311. and Chi- 
cago Daily News, 377,769. 

Dacroaaos in Big Citiaa 

It may be interesting to note that the 
combined morning, evening and Sunday 
newspaper circulations of Chicago, Bos- 
ton, New Y'ork City, Philadelphia and 
all of the daily newspapers of Alabama 
show a net decrease of 306,096 copies 
per day as between the net paid average 
as of April first and October first. This 
• rem* to be proof conclusive of the sub- 
stantial quality of newspaper circulation 
value. 

Boston dailies show a net paid daily 
average at October first of 1,368,938 
copies per day, and a Sunday average 
of 1,150.054. This is a decrease over 
April first of 110,364 copies per day and 
a decrease on Sunday of 38,067. 

New Y'ork City dailies show a net paid 
daily average at October first of 3.146,- 
387 copies per day and a Sunday aver- 
age paid of 2.317,222. This is an in- 
crease of 58.350 copies daily and a de- 
crease of 84.819 on Sunday. 

Philadelphia dailies show a net paid 
avrrage at October first last of 1,130.954, 
and a Sunday average of 877.080. This 
is a decrease of 1,803 copies daily and a 
decrease of 30,871 copies per Sunday. 

Chicago dailies show a net paid Octo- 
ber first average of 1,621,168 and a Sun- 
day average of i,250jod6. This is an in- 
crease of 23.504 copies daily and a de- 
crease Sunday of 31,080, 



This list emphasizes probably more 
than the preceeding one the unsatisfac- 
tory results obtained through Oovern- 
nd strongly 
of A. B. C state- 



NEWSPAPERS OF LARGEST 


NET 


PAID 


CIRCULATIONS IN THE UNITED STATES: 


New York Sunday American 


• 


876,094 


New York Evening Journal 


■ 


685,428 


Chicago Sunday Tribune . 


• 


666,496 


Chicago Sunday Herald-Examiner 


• 


593,170 


New York Sunday Times . 




501,650 


Philadelphia Evening Bulletin . 




446,311 


Chicago Daily Tribune 


• 


424,588 


Boston Morning Post . . 


• 


407,787 


Chicago Daily News . 


• 


377,769 



A* to Govormaieat StataasanU 

There seems to be no uniform basis 
under which the individual publishers 
file tlicir Government circulation state- 
ments. Some publishers will file state- 
ments covering seven-day averages, 
some others will file statements cover- 
ing six -day averages without giving the 
Sunday figures, while others will file six- 
day figures and will also file a separate 
statement covering the Sunday figures. 
In the latter case the government figure 
is of some value. 

However, where seven-day averages 
are filed in a majority of cases the re- 
sults are misleading. 

Without going into detail and enum- 
erating case after case where these ex- 
amples are apt to create a false idea in 
the minds of the advertiser or agent, a 
paper with say two hundred and fifty 
thousand net paid circulation Sunday 
and one hundred and thirty thousand net 
paid circulation daily will file a seven- 
day average statement showing an aver- 
age circulation of one hundred and 
fifty thousand. This is twenty thousand 
greater than a paper will actually have 
on Monday, Tuesday. Wednesday, 
Thursday, Friday and Saturday, and one 
hundred thousand less than it has on 
Sunday. 

Nor is this fact the only defect of the 
Government statements. 

To prepare the accurate statistics of 
the daily and Sunday circulations, the 
actual daily average circulation should 
l>e available on all papers, and the actual 
net circulat ion should likewise be available. 
What I* Maant by "Daily"? 

It is only in A. B. C. reports, where 
the daily and Sunday figures are shown 
separately, and also in cases where the 
Friday or Saturday issue of a paper 
might be more or less than the average 
of others days, that it is possible to get 
the proper perspective of the circulation. 

The best solution to this problem, of 
course, would lie in every paper filing 
statements similar to those of the A. II 
l\ If. however, this cannot be accom- 
plished and it is hardly to be expected 
that it would be possible to at any time 
get all papers to join this Bureau, it 
does mean that the tiovcrnment law re- 
quiring the filing of statements of own- 
ership and circulation should be so ap- 
plied that there can be no question as c> 
what circulation figures actually 
sent, and there should be a 
between daily and Sunday, 

Another point wherein the Govern- 
ment figures ,-irc misleading is the fact 
that in many cases the word "daily" is 
used. Even in referring to the diction- 
ary it is difficult to determine in the 
case of a seven-day paper whether nr 
not that particular statement covers six 
week-days, or sevrn days, which is the 
dictionary's interpretation of the word 
daily" 

Digitized by Google 
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CONCENTRATE 

in the newspaper tbat covers like snow 
the ad vertising field you want to cultivate 



BRIDGEPORT 

CONNECTICUT 

everybody is busy catcbmg up on peace 
time orders neglected during tbe war. 
Everybody is prosperous. You can 
sbare in tbis prosperity by advertising 
to 350,000 possible consumers in tbis 
fertile field, and you must use the 

POST and TELEGRAM 

because tbe combined circulation morning 
and evening at one cost, reacbes 95% of 
the homes in eport and its suburbs. 

THE POST PUBLISHING CO., BRIDGEPORT, CONN. 



L A. KLEIN JOHN GLASS 

254 Metropolitan Tower Foreign Representatives : Peoples Gas Building 

New York City Chicago 
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SEMI-ANNUAL LIST OF THE ENGLISH-LANGUAGE DAILY NEWSPAPERS OF THE UNITED STATES 
WITH AVERAGE NET PAID CIRCULATIONS (A. B. C AND GOVERNMENT REPORTS) FOR SIX MONTHS ENDING SEPTEMBER 30, 111*, AND 
MINIMUM 5,090 AGATE LINE ADVERTISING SPACE RATES IN EFFECT NOVEMBER 1, ItlS. 
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Editor & Publisher for November 27, 1919 



New Haven 9 s 
Biggest and Best Newspaper 

The New Haven Register 

NEW HAVEN, CONN. 

AVERAGE PAID CIRCULATION OVER 

2 7,400 

Copies per issue, over 91% of which is within the ten mile radius. 

12,000 copies more circulation than its nearest New Haven 
competitor. Larger city circulation than the total circulation of 
any other New Haven paper. 

New Haven has a population of over 165,000, with 
suburbs 210,000, and is the largest city in the State 
of Connecticut— a community of prosperous home- 
owners in the heart of Industrial New England. 

Estimated Annual Payroll over . . . $45,000,000 
Total Banking Capital and Deposits over $95,000,000 

The New Haven Register 

covers completely this rich field. 



2c Daily 



For the First 9 Months of 1919, the Register published: 

80 % more advertising than its nearest competitor. 
135% " ' 
175% " " " " 



1 



5c Sunday 
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In placing 1 daily newspa- 
pers properly before na- 
tional advertirers Editor 
& Publisher has not only 
served the publishers of 
daily newspapers, but has 
proven, conclusively, to 
hundreds of national ad- 
vertisers that, as a busi- 
ness proposition, Daily 
Newspapers produce more 
per dollar cost than any 
other form of advertising. 
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We saw The Opportu- 
nity. 

National advertisers 
wanted complete, up-to- 
date information about 
daily newspapers. 

We sensed the need and 
supplied it. This is an- 
other evidence of Editor 
& Publisher's way of 
making itself indispensable 
to both buyers and sellers 
of daily newspaper adver- 
tising: space. 
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®0 All Auurrttatng 
Agents :- 

r J T HE unlimited use of both the Telephone 
and Telegraph systems is hereby extended 
to you by 

THE ^MSlS&LI N ION 



vts* 

without any cost to you whatever, in order 
that the Information Service Department of 
this newspaper shall be at your disposal 
immediately, and at all times. 

This is your authority to send to us all 
telegrams collect and to reverse all telephone 
charges when seeking Commercial, Industrial or 
Business information concerning Brooklyn, N. Y. 

R. F. R. Huntsman. 

Prtsitltttt 
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Editor & Publisher for November 27. 1919 



It is now possible to cover the Zanesville, Ohio, 
field of 140,000 people or 33,000 families with 
one daily newspaper combination 

The Times Recorder 

In the Morning and 

The Signal 

In the Evening 

With a combined circulation of 30,000, proven by 
A. B. C. audit. The cost is only six cents per line. 



THE SUNDAY 

Times - Signal 

With 10,000 Circulation 

bemadded to this combination for an additional two cents 
per line. It can be bought separately at three and one-half 
cents per line flat. 

This greatly simplifies covering this wonderfully productive industrial 
field for which the advertiser or agent will be obliged to make only one 
contract, one order, one schedule, one copy and the entire bill can be paid 
with one check. 

This Zanesville combination makes it one of the easiest fields to cover 
and [covering is as complete as any advertiser could desire because it takes 
his announcement into every home that can afford to buy a daily newspaper. 
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Editor & Publisher furnishes 
vital statistics and is the only 
trade paper in the daily news- 
paper field furnishing import- 
ant information to national ad- 
vertisers. 

Service is the keynote of every 
feature in 

Editor & Publisher. 

It pays daily newspaper pub- 
lishers. 

It pays National Advertisers. 
It pays us. 

Subscription rate, $3 per year. 
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Since 1817 

Connecticut s Greatest Newspaper 





mmm. 



36,000 three-cent circulation to sell and way 



overso 



Id in October and N 



ovember. 



Looks like standing-room only for December 
and 1920. 

Doing our best to provide news for tbe readers, 
service and results for tbe advertisers, and paper 
for tbe presses. 

We seem to bave sometbing to sell tbat s a 
little better tban tbe otber fellow s and our prob- 

deal it out in an equitable 
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em just now is to 



manner. 
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Representatives 



MARSRIDGE BUILDING 
NEW YORK 



LYTTON BUILDING 
CHICAGO 
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ATerritory Worthwhile 

This news item from a recent issue of the Star-Telegram means 
much to discriminating national advertisers and 
agencies in making up their lists for 1920 



NEW WEALTH PRODUCTION OF 
WEST TEXAS THIS YEAR WILL 
TOTAL $600 FOR EACH PERSON 



According to the mo«l wnrervative data 
now arailabk. Wen This thill have pro. 
dueeej new wraith during the rear \m 
to the fallowing atiggcring total: 
tS.0Ol.aXI buahel, of wheat at U 

per buahel . ,.. % 

ie.0tO.OB buahel, of at fl.H 



SS.lX0.OM bulheli ol larnr-niito, 
at SSc per buahel 

l,S(r),llXl bain of cotton, with aced, 
at JJJn per hale, with jeed 

<JXfl.»» tmtliels of corn, at SI IS 

1*S.<(D.UJ0 barrel, of oil, at $2.<W 
per barrel 

tft0\W;'XV cubic iect ol aalable 
gaa at tyre per 1,000 rub« feel 
at well 

1(0,000 toni of alfalfa and other 
ha, at $a 

S.1.000 tona of beef cattle... 

V JXB tona ol »heep and goat*.... 

VW(0 pounda of pecana.. 

tona of 



"WMWo 
li.tro.oon 



♦SJSd.000 



30,000 ton* of vegetable! 

15,000 tons of manufactured gyp- 
»um 

Value of manufactured outputa in 
leading townt and cities, not 
including tinned oils, eitimit 
ed at 

J0.W9 head horaea and rnulca 

Other cttipi. 



wsyitt) 



I 



sxooum' 

2.1JS.CO0 
1.1«A>/ 



..$t.019.5J9.CO) 



a.SXi.Oto 

2»,»X1.0ID 
13.td7.iXl) 
JXUXi) 



Total 

Thia va.l total of n« 
aver produced in the biatorr oi Weit Te«a.. 
represent! a total new weaJltl ol more than 
Sot» per capita, or more thin $2,400 per family, 
figuring the preient population of Weal 
Triaa at approximately 1, 
which i> conaervatlve. 

The above figures were compiled by the 
Service and Research Department of the 
Went Teiaa Chamber of Commerce, who claim 
that no other region of the United Stain boa 
auch a large per capita production ol new 

wraith, 



IN THIS BILLION DOLLAR TERRITORY 

FORT WORTH STAR-TELEGRAM 

(Largest Circulation in Texas) 

is absolutely supreme with 60% more daily — 50% more Sunday Circulation 
than any other TWO papers combined 

CIRCULATION NOW 
70,000 Daily 80,000 Sunday 

Sunday Rotogravure— 8 pages, green and brown, super- calendered paper 

FORT WORTH STAR-TELEGRAM 

MEMBER A, B, C 



AMON G. CARTER, Vice Pres. #• Gen. Mgr. 



A. L. SHUMAN, Adv. Mgr. 
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So far during 1919 Editor & 
Publisher has spent over two 
thousand dollars for statistical 
data proving daily newspaper 
advertising to be superior to 
and less expensive than any 
other form of advertising. It 
costs money to be of real ser- 
vice, but it pays, for national 
advertisers have found Editor 
& Publisher an absolute ne- 
cessity. 
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Editor & Publisher for November 27. 1919 



FIRST IN 
SERVICE 



How 

The Milwaukee Journal 
Helps Advertisers 
Secure Distribution 




If The JOURNAL is "First in 
Circulation," First in Advertising, 
and First in the Hearts of Mil- 
waukeans, it is also first in service 
to its advertisers. 

In its Promotion Department The 
JOURNAL has what we are told 
is one of the most helpful and 
thoroughly equipped organizations 
of its kind maintained by any 
newspaper. 

Journal Service to Advertisers includes: 

Preliminary Investigation and Re- 
port of the Market without charge, 
for any commodity which it is 
proposed to advertise. 

Route Lists showing name and 
address of every Milwaukee dealer 
in nearly every line of business. 

Personal introductions by the 
members of The JOURNAL staff 
to selling agents, jobbers, and deal- 
ers and other assistance in making 
the proper local connections. 



Direct Promotion Consisting of: 

Portfolios containing proofs of pro- 
posed campaign. Circulars and 
letters to selected local list 

The JOURNAL does not under- 
take to sell an advertiser's goods by 
personal solicitation, but so far as 
we are able to learn, it goes farther 
than any newspaper in co-operating 
with sales crews personally and 
by mail. 

The JOURNAL'S Promotion De- 
partment has made an intensive 
study of Milwaukee merchandising 
conditions; is conversant with every 
angle of this market, and is con- 
stantly in touch with developments. 
It is always ready to supply with- 
out charge, such information as 
may be needed to assist the adver- 
tiser in an intelligent analysis and 
handling of his appropriation in this 
field, and welcomes an opportunity 
to do this. Confer with us on your 
individual problems. 



THE MILWAUKEE JOURNAL 

Supreme in Milwaukee : Dominant in Wisconsin 
H. J. GRANT, Publisher R A. TURNQUIST, Advertising Manager 



Special Representative: LONDON OFFICE: 

O MARA 4 ORMSBEE. Inc. Stran<J 
New York Chicago 
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List of Business, Trade and Professional 

(Omitted from tkin Tabulation) 



Dailies of United States 



WITH AVERAGE NET PAID CIRCULATIONS (A. B. C. AND GOVERNMENT REPORTS) FOR SIX MONTHS ENDING 
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EXPLANATION OF KEY-LETTERS AND MARKINGS IN 
FOREGOING LISTS 

'"P'IF. list <>f [i.i|ht< i> oirri'cti-il tn Ndvcnil'LT 15, \ l >]'>. Tlif circulation figures :irc tlic 
* avt-r.-i^c net [j.tkI fur ilic '> lit' >i it ti period rmiinj; Srptcml>rr M). \9\'), as repurted to 
the Audit liitreau of Circulations or to the CiDvernment unclrr the Act of Congress of 
Aujjiist 24, 1**12. L !>•• ajjatc line rates (14 a^ale lines equal 1 inch) are tile 5.000-litie 
^|>acr rate- ap|ilyin^ to ueiural "foreign" advertising in etTect November 15, 1 1 '19, and 
include ail clianues in rate- received l»v H.irlw.nr's Advertisini; Kate Sheets up to that 
date. 
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"I H I" — Mornmir exefpt Monday and evrnuiff ex- 
cept Saturday and Sunday. 

"i I )"— M<.rninK exrept Sunday and Mmiday and 
evcni-ii: exirpt Sunday. 

"• Mi" — Suii'lay exclinivply. 

'■:i._'i'" l-:vtt\- tvfiiifiR. 

"ilV>"- I vfiiinK rxcrpt Sunday. 

••iS'i"— Fveuini! ex. Sunday and Sunday morning. 

••|T)"-lu-entr.K except Saturday and Sunday. 
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"(C)" -Kvrning except Saturday and Sunday and 
Sunday morning. 
"< Y )"— Saturday exclusively. 

The asieriik (*). preceding the name of a paper 
indicates membership in the A. B. C. ; following a 
rate, the aitemlc (•) indicates that the rate is flat 
and not subject to time or space discounts. 

All figures represent the average net paid circula- 
tion for the six months' period ending September 
1910. except where otherwise stated. 

As a further service four character* are ntfd with 
the rate figure* to indicate the rate basis. 

Where the minimum space rate it the 5,000-linc 
rale 1.0 character is n«rd. 

If the rate is flat, the asterisk (•) 10 indicates the 
fact. 

Where die minimum rate i» bavd on less than 
5,000 lines the ditto (") indicates the fact. 

Where the minimum rate is basraj on more than 
t..o«( lines, the number character ({) indicate* the 
fact. 

Where the publisher's card docs not give space 
rates but does give insertion rates the open rate is 
used and the fact that lower insertion rate* may be 
earned is indicated by the double dagger (±). 

Two double daggers (tt) indicate that the rate 
has been estimated. 

Recause there is no question as to what the A.TVC. 
figures actually represent. A.H.C. ngures arc used 
in preference to Government figures whenever avail- 
able. 

The dagger (tl indicates that the 
been taken from A B C. statements. 

SPECIAL SERVICE FEATURES 

THIS and similar original and constructive ser- 
vice 



■■f 



features that have appeared in the columns 
the F.mtob it PimisnE* during the past vear, 
the paper absolutely vital to the men who 
are seeking light with respect to newspaper markets 
and the cost of a newspaper advertising campaign 
in any section, /one or territory. 

Having surveyed the entire country*, from the 
Hudson Hay country to the T.ulf and from the At- 
lantic seaboard to the Great Kiver. we are in pos- 
session of data of incalculable value to 
publishers, advertisers anil advertising 
prising our community. 

It is not to be wondered at, therefore, that 
* Pi -push Kb is the recipient of an increasing num- 
ber of rec|uests from important "Specials," "Man- 
agers" and "Agents" fur information as to the aver- 
age rate per line per thousand per city, state "mar- 
ket group" and. nationally, and as to joint ratrs and 
circulations of newspapers and magazines by States, 
territories and nationally. 

We arc at your service, prepared to respond at 
once on call, and hope that you will not hesitate to 
phone Hcekman 4.«o whenever you feel we may be 
of service. 
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Editor & Publisher for November 27, 1919 



Keeping Up With the Times 

Bits of information illuttrating the development of The Washington 
Time* — Selected from recent issues of The Times and here reprinted 



Keeping Up With 
The Timet 

A FACT A DAY 



An auditor whose newspaper 
experience covets a good many 
years and a good many cities 
is making the customary pe- 
riodical examination of The 
Time*' books, including the cir- 
culation records. 

"One of the things that sur- 
prise! me about The Timet," he 
says, "is the unusually large 
number of back copies that you 
sell. I don't know any other 
newspaper that sells so many." 

Naturally, that comment is 
particularly gratifying. A pa- 
per that is in demand after date 
of publication for copies that 
have been missed and tor copies 
to send to friends must have 
a pretty substantial character. 



A FACT A DAY 



A FACT A DAY 



Would you believe it if you 
were told that 

One Washington news- 
paper, in its most recent 
Automotive Section— not a 
s(n-c-ial i(«ne. just the regu- 
lar day oi the we ok for news 
and advertising of this sort 
—printed 45 separate cl i •> ■ 
I'lay advcrtnemeiit* and liv. 
*<-['ar.-,tr advertisement* on 
the directory page. 



Keeping Up With 
The Time* 



Random comment on The 
Times across the business office 
counter in the past few days: 

"No trust owns it.'' 

"I like the Heard and Seen " 

"Brisbane is not afraid to say 
what he thinks. I don't always 
agree with him, but I believe 
he is honest." 

*'My kids like the comics " 

"It's the only paper that has 
the nerve to fight the street car 
companies.'' 

"I want to read the continued 
story." 

•It stands up for the poor 
man.'' 

"The Washington page is the 
best thing of its kind in the 
city. 



Keeping Up With 
The Times 



A year ago. up to this 
time in November, the same 
paper had published 3,128 
lines of automotive adver- 
tising — a bit more than 11 
columns; so far in Novem- 
ber this year it has published 
46J26 lines of automotive 
advertising— more than 165 
columns. 

It's true — and the paper is 
The Times. 
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A FACT A DAY 



"Your advertising rates are 
too low." That was the com- 
ment of a visiting metropolitan 
newspaper publisher in The 
Times office yesterday. 

"Your volume of circulation 
warrants higher rates; the char- 
acter of your circulation justi- 
fies them; your relative position 
in the held makes it possible to 
get them; the results to the ad- 
vertisers from a concentrated 
circulation like yours — more 
than 90 per cent within shopping 
distance — are bound to be big; 
your recent marked increase in 
circulation alone would support 
increased rates; your inevitable 
mounting expense of publica- 
tion, including the jump in white 
paper cost, demands them." 

Nevertheless, The Times has 
no present intention of raising 
its advertising rates. It prefers 
the big volume, small margin 
business policy. 



A FACT A DAY 



Yesterday the story was on 
the subject oi the development 
of The Tittles as an automotive 
advertising medium. Today - 
and deservedly— it is on the 
growth of The Times during the 
past year as an advertising 
medium for real estate. 

In ONE issue — last Satur- 
day—a regular issue of the 
paper, by the way — The Wash- 
ington Times carried MORE 
Real Estate advertising than it 
did during the entire month of 
.November, 1918! 

During November. 1918. The 
Times carried 3,670 lines of real 
estate classified advertising and 
l.rVM lines of real estate display 
advertising, or a total ot -\.i.U> 
line— 19 columns, 



Last Saturday The Times car- 
ried .1,100 lines of real estate 
classified advertising and 3.925 
lines of display real estate ad- 
vertising, or a total of 7,115 lines 
— more than 25 columns. 

ON THIS ONE DAY The 
Times carried 1.785 lines MORE 
advertising (real estate) than 
it did during the whole month 
of November. 1918. 

So far this November (1919), 
up to and including November 
22. The Times has carried 48.560 
lines of real estate classified ad- 
vertising and 14,715 lines of real 
estate display advertising, or a 
total of 03,275 lines of real es- 
tate advertising for Z2 days— 
220 columns. 



Times' records show that it i« 
a rapidly growing custom in 
Washington for the woman of 
the family to have her own 
newspaper, ordered by her and 
brought to her regularly at a 
time of day when she has un- 
interrupted leisure to read it. 
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It's too bad that the name of 
the store cannot be printed 
with this statement, but the 
proprietor prefers to remain un- 
identified when relative merits 
of newspapers are in\-olved. At 
any rate, here are the circum- 
stances : 

One of Washington's most 
prominent stores, which sell* 
sewing machines, among other 
things, set out to determine 
which newspaper would give the 
best results to the advertising 
of this article. All papers were 
tried out caretully and tho- 
roughly. 

A greater number of sales of 
sewing machines w-erc made 
through the advertisements in 
The Times than through any 
other paper. 

When it is kept in mind that 
sewing machines particularly 
interest the houscwiie and 
home dressmaker, the special 
value of Times circulation is 
emphasized. 



A FACT A DAY 



To the Editor of The Times : 

If what I hear among my 
friends is an index of the whole 
city, you must have thousands 
of subscribers to whom your 
special presentation of music 
news appeals most gratefully. 

But I wonder how many of 
them have told you so. 

At any rate, here's one, who 
is appreciative and says so. I 
look forward to your Thursday 
issue and now your Sunday 
issue also with keen anticipa- 
tion. I know I am sure to get 
all the news of the music world 
of Washington intelligently told, 
and in addition, columns of 
general musical information of 
value and interest. 

Sincerely. 

(Miss) A. T. C 

Washington. Nov. 5. 1919. 
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A FACT A DAY j 

In one of the desirable sec- ^ 
tions of the city a new manager | 
of Times' home delivery has re- 
cently been appointed to fill a j 
vacancy — a man who has had 
much similar newspaper expe- 
rience elsewhere. 

He is surprised to find on his 
list so large a number of women 
who subscribe to The Times in , 
their own names and have it I 
delivered at the house every day. 

As a matter of fact, the 



On the subject of character- 
istic Times co-operation with 
its clients, let Mr. Edelbrock. 
president of the Security Signal 
Sales Corporation, testify. It 
is in a letter from him to Mr. 
Faulkner. The Times Automo- 
tive Editor. Mr. Edelbrock says : 
"We wish at this time to 
express our appreciation of 
the manner in which you 
have been, and are, hand- 
ling our advertising cam- 
paign. 

"Your service is excep- 
tional. Many things you do 
are individual and original. 
We have been able to check 
up conditions and results 
through you, that we could 
not have done any other 
way. You are grtting us 
results, more than we 
anticipated. 

"We now fully realize 
your statement 'that you bus- 
advertising instead of sell 
it.'" 
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